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AIM BOSS ‘SHOCKED’ AS STUDY REVEALS BIG THREE’S MONOPOLY

Digital giants gobble up revenue
DIGITAL
■ BY ROBERT ASHTON

T
he domination of 
THE global digital giants 
led by iTunes has been 
revealed in a study of leading 

independent music companies.
The study of trade body AIM’s 

top 40 companies - all members 
of licensing group Merlin - 
showed that iTunes, Amazon 
and Spotify accounted for more 
than 94% of all global digital 
revenues.

Another 51 companies were 
left to scrap for the remaining 
5.6%, the research, submitted to 
the Hargreaves review, reveals.

AIM chairman and chief 
executive Alison Wenham said she 
was shocked by the findings.

She explained the research 
showed the shortcomings of the 
digital marketplace in which it was 
proving impossible for newcomers 
to gam a foothold because of the 
dominance of iTunes and other 
well-established brands.

"There are now a series of 
monopolies and it is jolly hard for 
anyone else to get a slice of the 
market,” she said, with just a few 
exceptions such as specialist 
download site Beatport, which has 
made a mark in the dance 
community.

The hope of independents is that 
the market will open up with the

Vaccines inject SXSW 
with adrenaline
THE VACCINES’ MANAGER JAMES SANDOM 
is celebrating a “very successful week” for 
the band in the US, after their South By 
Southwest dates brought a positive 
response from the US media and music 
industry.

The band, whose debut album What 
Else Did You Expect From The Vaccines 
(Columbia) was yesterday (Sunday) set to 
enter the UK albums chart in the top 10, 
played a number of SXSW shows, earning 
praise from the Chicago Tribune and 
Entertainment Weekly among others.

Sandom, of Supervision Management 
Group, said the band are "in a very positive 
place, with real US anticipation to capitalise 
fully on SXSW”.

And he explained last week’s SXSW 
shows will act as a launch pad for the US 
and other international territories.

The band’s SXSW appearance followed 
their debut US tour in January. They will be 
back in the US for a major support tour in 
May when their debut album is released 
over there.

Other British acts making headlines at 
SXSW included James Blake, Ellie Goulding 
and Yuck.
• FULL STORY ON PAGE 5

"There are now a series of monopolies and it 
is jolly hard for anyone else to get a slice of 
the market..." alison wenham, aim

coming of new consumer services 
(see page 4) - and a study from ABI 
Research suggests that the big 
growth area is going to be mobile 
cloud-based streaming services.

It is predicting 95% annual 
compound growth in the market, 
taking services past 161m 
subscribers worldwide.

But ABI practice director Nell 
Strother warned that, after an initial 
upturn, it was Likely that the market 
would again be dominated by a small 
number of players, potentially 

including Apple and Spotify.
What is more, the consumer price 

point, he suggested, was low, putting 
downward pressure on royalties (see 
musicweek.com for more).

Wenham sajd the UK financial 
sector’s lack of investment in newstart- 
ups was becoming critical in order to 
redress the balance but she warned, 
"We don’t have a banking culture here 
that supports IP businesses.”
El robert@musicweek.com

)} Turn to page 4 for more

Royal Wedding red 
tape for live events
INVITATIONS TO ELTON JOHN AND DAVID 

Beckham have gone out, Westminster 

Abbey has been booked and the Royal 

couple are working on their weeding list 

- but music and musicians could be the 

big losers as the nation gears up to 

celebrate the wedding of the decade.

Anticipating a massive knees-up to 

celebrate the nuptials of Prince William 
and Kate Middle ton, the Home Office 

has created a draft statutory 

instrument to relax the licensing hours 

on the big day - April 29 - and into the 

early hours of Sunday May 1.

Moves to create extensions to the 

Licensing Act from 11pm to 1pm are 

expected to go before the House of 

Lords at the end of the month
However, licensing experts have 

pointed out that the order does not 

confer any extension of entertainment 

authorisation.

That means thousands of pubs ano 
clubs will need to apply for Temporary 

Event Notices (TENs) to provide live 

music for those wanting to celebrate 

the Royal marriage.

TENs will also be necessary if anyone 

wants to dance and drink beyond the 

lam curfew, the statutory instrument 

has specified. Live Music Forum's 

Hamish Birchall said that because very 

few pubs and bars have the necessary 

entertainment provisions there could be 

a lot of disappointed monarchists.

INSIDE »
ry VEVO RIVALS TALK OF 

U / MORE VALUABLE VIDEO

Vevo launches in the UK and Europe 
but Muzu boss casts doubt over its 
reliance on third parties such as 
YouTube/Google

-1 rx STEPHEN NAVIN SPEAKS 

1UABOUT MPA’S STRATEGY

MPA chief talks to Music Week 
about his organisation’s current 
and future ambitions

http://www.musicweek.com
Visityoutube.com/
musicweek.com
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► PLAYLIST
Listen Lu and view the tracks beluw at www.musicweek.com/playlist

WALK THE MOON
Anna Sun (unsigned)

The subpct of heated label iHwist on 

both sides of the Atlantic Walk The 

Moon proved mere than worthy of the 
attention (single tbc)

SIGN HERE

Fox's words lift 
HMV share price

ODD FUTURE
Sandwiches (xl)
Odd Future's SXSW shows proved some 
of the hottest tickets in town, end they 

did not disappoint - some of 201 l's 
brightest new talents (single, tbc)

YUCK
Get Away (Pharmacy

Yuck just get better and last 

week's shows at St^W showed 

the band really hitting their stride live 

(single, out now)

EMI Music, 

Raw Power 

Management, 58 

Artist Management 

and fast-rising 

British metal act 

Rise To Remain 
(above) have 

signed a world

wide deal to 

release the 

acclaimed band's 

debutalbum

FOSTER THE PEOPLE
Pumped Up Kicks (Columbia)

One of Stilb's most highly sought-after 

signatures, this laid-back slice ot cool, 

West Coast pop is getting the ball 'oiling 
Stateside (srigle. tbc)

Fourteen -year-old 

singer-songwriter 

Birdy has signed a 

record deal with 

Atlantic following a 

top 25 hit with a 

cover of Bon Iver's 

Skinny Love

JEZEBELS
Hurt Me (Unsigned)

Publishing and recurding offers are 

currently on the table fo' this Australian 

group Glorous sun-kissed pop 

(single, out now)

DOM
Living In America pariophone)

Dom's dQbut wears the hallmarks of
MGMT or Naked t' The Famous, tfUer- 

pmned by a hardew«dged 4/4 beat. A 

strong start (single. April 3)

KFLAY
No Duh (unsigned)

Recent Sony/AFV US signing K Flay 

writes infectious, edgy pop songs and 

has a vocal flow that will have you 
hooked from the first bar. (single, tbc)
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SUMMER CAMP
I Want You (unsigned)

Fresh from acclaimed shows in New
York, UK duo Summer Camp delighted 

in Texas with their evocative, romantic, 
pop songs (download, available now)

ALEX WINSTON
Choice Notes (island)

The recent Island signing and Naw York 

native was in town to showcase her 

forthcoming debut to media and labels 
reps from around the world (single, tbc)

THERAPIES SON
Touching Down (unsigned)

With a Flaming Lips-esque sound, 
Therapies Son drew interested UK A&Rs 

out into the Austin sun last week.
(demo)

GIG OF 
THE WEEK

Who: Editors 

When: March 26 

Where: 

Royal Albert 

Hall, London 

Why: Performing 

their first gig 

ahead of 

co-headlining 

Spain's SOS 4.8 

festival, the 

Mercury Prize 

nominees take 

part in the 

Teenage Cancer 

Trust series of gigs 

for 2011

H
MV chief executive 
Simon Fox (pictured) said 
the company would survive 
its current financial troubles, giv

ing the retailer's share price a lift.
The Last two months have seen 

the company issue two profit warn
ings, as well as announce 60 store 
closures (40 HMV and 20 
Waterstone’s) and the company is 
expected to breach the terms of its 
banking covenants in April.

However, Fox said lenders were 
being positive and supportive with 
the company, helping shares of the 
national entertainment chain rise 
3.75p on Thursday to 15.25p - a 
price that held into Friday.

Speaking at the Retail Week 
conference, Fox outlined his 
plans to transform the national 
chain from a purely high-street 
music retailer into a business 
with real strength in the digital 
market and a growing interest in 
live music.

He said there were three key 
areas in which the company was 
changing. These, he explained, 
include the retailer engaging more 
with customers, driving more cus
tom in store and changing the 
kind of products it sells on the 
high street

“We are fully committed to the 
high street and we intend to be on it 
in a significant way in the years 
ahead. But we need to change, and 
change fast, and we believe we are 
doing just that,” he said. “In five 
years time we will still have hun
dreds of stores on the high street 
but they will be selling different 
products than what we do today,”

This will see the company diver
sifying further into clothing, live 
music and technology. Fox added, 
“We will have a network of live ven
ues and festivals that will have 
moved from being London based to 
national and a digital business 
present on as many mobile phones 
and tablets as possible.”

The chain has repeatedly drawn 
attention to its profitability despite 
tough trading on the high street. It 
is expected to make a £41m profit 
this year.

Fox declined to comment on 
market rumours that HMV may 
need to sell its Waterstone’s book 
chain to Russian businessman 
Alexander Mamut.

Meanwhile, HMV is to give a 
presentation to its bank creditors 
this week as it works though an 
impending breach of its loan 
covenant.

UNDERWORLD’S MANAGER MIKE 
Gillespie has spoken to Music Week of 
the benefits to the band’s profile from 
being involved in Danny Boyle’s stage 
production of Frankenstein, as they 
look to get away from the album/ 
tour cycle.

The band provide the soundtrack 
to the play, which debuted at the 
National Theatre in London on 
February 5, as well as all sound 
effects and some limited vocal 
reinforcements.

It is the latest in a long line of 
collaborations between the band and 
Boyle, which includes the director 
using their track Born Slippy in 
Trainspotting as well as composing 
the soundtrack of his 2007 film 
Sunshine.

It is also one of the most success
ful, with the play’s entire run sold 
out and cinemas around the world 
screening it last Thursday and again 
this week.

Gillespie said that theatrical 
collaborations are interesting for con
temporary musicians both creatively 
and in terms of the business model.

BANDS PLAYING AT SXSW

NEWS DIGEST
■ LASSMAN LEADS LASGO 
BUYOUT FROM BMG
Lasgo Chrysalis CEO Peter Lassman 
and former Chrysalis chairman Chris 

Wright have led a management buy
back of wholesale distributor Lasgo 
from BMG Rights Management.

Lasgo was included in the sale when 
BMG Rights Management acquired 
Chrysalis for £107m earlier this year 

but Lassman explained it was never 
part of BMG’s core strategy of acquir
ing publishing interests. Lassman, 

who founded Lasgo in 1978, led a con
sortium to buy the business with three 
other senior members of the Lasgo 

Chrysalis management team and Chris 
Wright. Lassman and Wright now have 
a controlling stake in the business.

■ MUSIC MEN LOBBY 
GOVERNMENT MINISTER 
Leading figures from music and other 
creative industries have met the UK 
Government to discuss building some 

form of creative industries council. 
BPI chief executive Geoff Taylor and 

UK Music chief executive Feargal 

Sharkey were among those talking to 
senior ministers including Culture 
Secretary Jeremy Hunt, Culture 

Minister Ed Vaizey and Business 
Secretary Vince Cable.
The high-powered roundtable - other 

executives invited included BBC direc
tor general Mark Thompson and 
Google UK managing director Matt 

Bnttin - is expected to meet again in 
three months time.

■ ZUNE WINDS DOWN

http://www.musicweek.com
http://www.musicweek.com/playlist
mailto:sstuart25@aol.com
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business will be slowly wound down 
this year according to reports but 
music and video content, via Zune 

Marketplace, will remain accessible 
through connected Xbox consoles and 
Windows Phone 7 mobile handsets. 

The Zune player was launched in 2006 
but, despite passing through several 
generations (the most recent being 

2009’s Zune HD), it failed to gain a 
significant foothold in a market domi
nated by Apple devices and was not 

made available outside of North 
America.

■ REGGAE’S CULTURE DIES

Reggae singer Smiley Culture has died 

of a stab wound following a police 
raid. It is unclear how the 48-year-old 
MC, whose real name was David

Emmanuel, was injured, although 
investigators are looking into whether 

the wound was self-inflicted.
Emmanuel enjoyed success in the 
1980s with Cockney and Police 
Officer.

■ GLASGOW GETS MOBOS
The MOBO Awards will return to 

Glasgow on October 5, with the 
Scottish city also set to host the cere
mony in 2013 and 2015. The move is 

part of a three-year deal between 
MOBO, national events agency 

EventScotland and the Glasgow City 
Marketing Bureau (GCMB). The 
MOBO Awards previously took place 

in Glasgow in 2009, the first time it 
had moved out of London. Last year 
the event was in Liverpool, with Tinie 

Tempah and JLS both winning two 
awards.

■ HARGREAVES POSTS 
REVIEW SUBMISSIONS
Professor Ian Hargreaves has pub

lished the BPI’s lengthy submission - 
with eight key recommendations - to 
his ongoing Review of IP and Growth. 

Two weeks after closing his call for 
evidence the copyright expert has now 
posted up more than 40 of around 200 

submissions he has received, including 
the music organisation’s weighty 123- 
page document which has questioned 

the underlying reasons for the Review. 
In its executive summary the BPI 
“respectfully” challenged the premise 

that m order to drive growth m the UK 
technology sector it may be necessary 
to introduce a broad “fair use” excep

tion to UK Copyright law. Hargreaves 
is expected to report to Government 
his recommendations on copyright 

next month.

■ RAPPER NATE DOGG 
DEAD AT 41
Rapper Nate Dogg - best known for 
his collaboration with Warren G on

TOP 10 STORIES ON MUSICWEEK.COM
01 Adele, Tinie Tempah and Jessie J all perform well on US charts
02 Nick Raphael to move to Universal
03 US chart has first all-UK top three since Eighties
04 Sheeran and Sabre appear in Music Week Breakout video
05 George Michael records New Order song for Comic Relief
06 One Night Only feature in new Coca-Cola commercial-
07 Adele set for another double top
08 EMAs head_to_Belfas_t
09 Chemical Brothers, Tiesto and Guetta for Creamfields 2011
10 Adele opens with 352,000 US sales _

Regulate - has died at the age of 41. 
The singer, whose real name is 

Nathaniel D Hale, was found at his 
home in Long Beach, California, on 
Tuesday. Hale had previously suffered 

from two strokes, one in 2007 and 
another in 2008; however, the cause of 
his death is as yet unkown. The rapper 

made his debut on Dr Dre’s 1992 
debut solo album The Chronic and 

went on to sign with Death Row 

Records. He also collaborated with 
Eminem, Ludacns, Tupac Shakur, 
Snoop Dogg and Warren G.

MUSICWEEK.COM
REACTION

■ NICK 
RAPHAEL 
TO 
MOVE TO 
UNIVERSAL 
JV: "Yeah, 
not hard to MM t> tarn taqr Mand 
bleak JLS ' £g
and Oily 
when you have a guaranteed 
13m watching what is effectively 
‘paid foi sponsoied music pio 
grammmg on ITV every Saturday 
night. Give us a break!”
JLS' sister: "These comments 
seem needlessly harsh. You 
might not like his acts, but Nick 
has done well with them.”
Musicindustryprophet: Oh 
come on. this guy is overrated 
His most successful artists have 
been nurtured on The X Factor 
and Lemai's caieei is declining.” 
Carlos: "Universal has scored a 
seriously sharp talent. There are 
far too many jealous rival execs 
out there.”
Ab Cee: 1 .and what of all The X 
Factor finalists that did nothing 
following the show? Please, let’s 
give credit where credit is due”
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MW Awards: 
get voting

THE MUSIC WEEK AWARDS HAS 
entered its first stage with the 
launch of its online voting cate
gories. The Festival of the Year, 
Studio of the Year and Music 
Mobile App of the Year sections 
are all open for votes at 
Musicweek.com.

You can make your choice for 
each category from a long list of 
contenders, all of whom have 
achieved notable success within 
their respective field during 2010.

The online voting will create 
shortlists for the three categories, 
while the overall winners for each 
category will be announced at the 
awards ceremony at the 
The Roundhouse in Camden, 
London on May 24.

To vote click on the Music Week 
Awards button on the website.
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EDITORIAL MICHAEL GUBBINS AIM SURVEY OUTLINES LIMITED OPTIONS FOR THE INDIES

Can the industry 
ride the viral 
wave with 
something we 
actually like?

Independents look to apps 
to break iTunes' dominance
DIGITAL
■ BY CHARLOTTE OTTER

T
HE DEMOCRATISING PROMISE OF THE INTERNET FOR MUSIC WAS 
demonstrated over the last few days in the extraordinary "success" 
of Rebecca Black.

For those uninitiated in the ways of viral video, or with a social life, the 
LA 13-year-old’s self-penned Friday was named as the "worst song ever" 
on an influential blog.

Ms Black, whose mother paid for the recording at Ark Music Factory, 
went on to become a viral sensation, heading towards 3dm hits on 
YouTube by Sunday.

Here is the digital fast track to fame: no messing around with 
middlemen, just the (unintended) viral aggregation of a vast global 
audience, in this case of mean- spirited people with nothing better to do 
with their time.

For the record, the song sounds like something a teenager might make 
with mum’s money, and Friday doesn't represent a business model on any 
day of the week - the vast majority of the downloads were taken for 
nothing.

But take away the sniggering and overlook the quality control, and the 
Rebecca Black single was just another indie release with little chance of 
attention from the traditional industry. It was destined to be a drop in the 
vast online ocean in which it has made such a splash.

The question is whether the music business can create and ride these 
viral waves on the basis of a product that is the good rather than bad.

There are those who have begun to understand how to use the multi
media environment and turn it to their own ends.

Lady GaGa, for example, is a global transmedia star, knowing how to 
build and maintain a profile on a wide range of media.

And it is interesting to see how bands such as the Pet Shop Boys, 
Underworld, Portishead and Goldfrapp are branching into the worlds of 
ballet, theatre and film (see page 2 and Musicweek.com).

They are not the first, of course, but the way that the media is devel
oping surely points to new creative options, not least because our music 
players are rapidly becoming multimedia entertainment devices.

If is good to see, therefore, active steps in the UK being taken 
towards more cross-media cooperation between music and other cre
ative industries.

We are still in the early days of a transition of music from an industry 
based on a scarcity model of distribution to one based on engagement 
with audiences.

One part of the reality of this new world is a reliance on a small num
ber of global giants - Google, Apple, Amazon and, potentially Spotify. 
Others may come in and make a mark but not many.

The AIM survey (see page 1), demonstrates the scale of the dominance 
of these few. There are reasons for concern, of course, but these domi
nant players have arisen because the global market demands a way of 
organising a bottomless well of content - they are the product of too 
much choice.

The obsession of the industry should be that these platforms are fair, 
open and transparent - more choice would not necessarily mean more 
value for music.

What we need is for digital services to support a long-term vision of 
engagement, diversity and growth. We need to be sure we are not judging 
them solely on how far they can digitise the status quo.

Do you have views on this column? Feel free to comment by emailing mike@iTAJsicweek.com

I
NDEPENDENT MUSIC LABELS 
are hoping consumer adoption of 
new formats and apps could 
break the stranglehold of the global 

digital giants led by iTunes.
The survey of members of trade 

body ALM, reported in Music Week 
today, demonstrates the domina
tion of the Apple service and, to a 
lesser but significant extent, 
Amazon and Spotify.

With 94% of revenues coming 
from these three players, the nego
tiating position for indies is weak. 
AIM CEO Alison Wenham cited 
the myriad and well documented 
problems experienced by Merlin 
in engaging and cutting deals with 
groups wanting to exploit indie 
repertoire.

"There is an unwillingness of 
large American companies to want 
to license,” she noted, pointing to 
Google as a prime example despite 
its long-held plans to launch a 
music service.

The issue is clearly getting bigger 
as physical sales fall. Figures 
released by the BPI last year found 
that on average digital music 
accounted for one-fifth of all rev
enues for record companies in 2009.

But Cooking Vinyl founder 
Martin Goldschmidt, whose com
pany contributed to the AIM sur
vey, saw potential for improvement.

"I don't think there 
is room now for anyone 
to break into the down

load model, but the 
world of apps could be

a game-changer"

Martin Goldschmidt, 
Cooking Vinyl

"I don’t think there is room now 
for anyone to break into the down
load model, but the world of apps 
could be a game-changer. As con
sumer behaviour changes online, 
new players could enter the market, 
opening up competition,” she said.

"Apps have opened up new rev
enues and really helped Spotify 
break into the market. Also we are 
about to see streaming and locker 
models and that could be an oppor
tunity to get in.”

Supermarkets and other nation
al retailers could also spearhead a 
growth in digital services, predicted 
Ministry of Sound head of digital 
Jason Reed, as the organisations 
have the potential to reach a large 
customer base.

"Currently we live in an ecosys
tem whereby Apple has a really 
strong hold of the market. If con
sumers can start to change their 
buying habits it will promote com
petition, which is healthy, and 
allow digital music to be available

to everyone who is looking for it,” 
he said, adding that although 
around 25% of Ministry’s total rev
enue of recorded music currently 
came from digital sales it was a 
huge area of growth for the label.

The view was questioned by Neil 
Strother of ABI Research survey 
(See page 1), who said it was likely 
that a small number of players 
would dominate in any new for
mats, possibly even the same ones 
as today, with Apple considering its 
streaming options and Spotify hop
ing to launch in the US.

What’s more, the low price
point might force down prices, fur
ther disadvantaging labels (see 
musicweek.com for more).

MMF director Jon Webster said 
that for the time being, independ
ent labels’ concerns should be 
whether the big three digital opera
tors used their powerful position 
with the market place responsibly.

"There are always going to be 
dominant players in every area of 
the internet, whether that be 
Google, Amazon, iTunes, eBay or 
whoever,” he said, adding the situa
tion was simply a reflection of what 
was happening in the physical 
retail market with HMV, Amazon 
and national supermarket chains 
including Tesco and Asda control
ling the majority of physical music 
sales in the UK.

"The question is if they use this 
dominant position to bad effect?” 
S charlotte@musicweek.com

MUSICWEEK.COM READERS POLL
LAST TIME WE ASKED:
Is pop music and ballet a 
good mixture? ©

THIS WEEK WE ASK:
Is South By Southwest 
still important to the 
UK music industry?

Vote at www.musicweek.com

VIEWPOINT: CLASSIC BRIT
CO-CHAIRMAN BARRY MCCANN

The Classical 
Brit Awards 
approaches its 
12th show with 
a name change 
to The Classic 
Brit Awards.

Over the past decade or so, the 
show has evolved into the biggest 
classical music award show in the 
world with performances from both 
home and abroad, by the newcomer 
to the legendary.

Placido Domingo, Jose Carreras, 
Vernon Handley and Dame Kiri Te 
Kanawa have all been honoured 
with the lifetime achievement 
award, while a young Alison Balsom 
performed and went on to win 
female artist of the year.

Nigel Kennedy and Joshua Bell,

Renee Fleming and Cecilia Bartoli, 
Jonas Kaufmann and Rolando 
Villazon have all performed along 
with the electric performances from 
Bond and Vanessa-Mae. All areas of 
classical music have been honoured 
from core to crossover, from tradi
tional to contemporary.

For the past 30 years and more, 
the definition of what constitutes 
"classical music" has challenged 
many a critic and given rise to heat
ed debate on occasion. Last year 
saw the Proms celebrate music 
from the Doctor Who TV series 
while this month sees film compos
er John Barry on the front cover of 
Gramophone magazine; and tenor 
Alfie Boe, a singer familiar to both 
opera houses and Broadway, will 
star in the West End cast of the

hugely successful and long-running 
Les Miserables.

Now in 2011, the newly named 
Classic Brit Awards evolves to 
include performances from the 
world of musical theatre and film 
while still honouring not only the 
most popular in classical music but 
also the most critically acclaimed.

In my opinion, popularity does 
not dilute the integrity of music. 
The Classic Brit Awards will 
continue to recognise excellence 
in both popular and niche areas of 
classical music.

Award categories continue with 
male, female, composer and album 
of the year and the critics’ award, 
but this year we introduce the new
comer of the year award dedicated 
to furthering the career of a new 
classical artist, no matter what age 
or nationality.

This year’s show, the Classic Brit 
Awards 2011, is set to be the most 
exciting yet.

http://www.musicweek.com
Musicweek.com
mailto:mike@musicweek.com
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C
ON MUSICWEEK.COM
• US album sales up again
• Weiss in for Reid at Island Def Jam

UK INDUSTRY CONTINUES TO FIND VALUE IN AUSTIN, AS SXSW FLIRTS WITH THE MAINSTREAM

SXSW still relevant despite commercial tweak
FESTIVALS
■ BY BEN CARDEW

A
fter a quiet midem, it 
was heartening to discover 
that Austin’s 6th street was 
as packed as ever for South By 

Southwest last week.
“6th Street on Wednesday 

night, it was like it normally is on 
Friday night,” said UK Trade & 
Investment music specialist Phil 
Patterson. “It seems to be getting 
even bigger.”

But while numbers are impor
tant, they do not tell the full story 
of a changing SXSW, now in its 
25 th year.

The event has become a firm fix
ture on the American spring break 
circuit, and a line-up of bands that 
included Foo Fighters and Queens 
Of The Stone Age does suggest a 
more commercial, less music indus
try feel.

“This year there is a far larger 
presence from the consumer rank 
and file,” said EMI Publishing US 
VP A&R Jake Ottman.

“It used to be predominantly an 
industry event but now it has 
become more of a consumer thing. 
All of our US interns have come 
down this year as they are all big 
music fans, as have a lot of college 
kids on spring break.

“In that respect the festival has 
changed a lot over the years - 
although bands still come in the 
hope of being discovered, rather 
than signing record or publishing 
deals like they would have done in 
the past, they are not being found 
out by fans. The US doesn’t have as 
many music festivals as there are in 
Europe and so as a result events like 
SXSW have really become the place 
for fans to discover new bands and 
new music.”

The appeal of SXSW for big acts 
such as Foo Fighters or The Strokes 
is simple: the festival gets names

The Vaccines SXSWgigs have resulted in high-profile press exposure in the US

that will attract headlines and draw 
punters; the bands get the credibili
ty from playing what is regarded as 
one of the most forward-thinking 
music events around the world.

But some UK labels - who have 
to stomach the not inconsiderable 
costs of flights and hotels in these 
straightened times - have started to 
question the point of jetting out to 
Texas if the headlining bands are 
well-established and capable of fill
ing Wembley Stadium.

UK labels seem to have acted 
cautiously this year, with most only 
sending over one or two key people 
to the event. Those making the 
journey stressed the importance of 

"Selling records globally is more important than ever and 
this [SXSW] is the best way to keep up and meet contacts"

CAIUS PAWSON, XL

SXSW for networking and meeting 
contacts - much the same view that 
people hold of Midem.

“It is always useful to come to 
SXSW,” said Fiction A&R executive 
Alex Close. “Not just for the bands, 
but to liaise with the US sister label, 
managers, publishers, lawyers, inde
pendent labels, distributors, agents, 
etcetera.”

And it seems that an appearance 
at SXSW can still give a considerable 
boost to new British bands. While 
the dust can take a while to settle 
from the event, The Vaccines appear 
to have had a considerable boost 
from this year’s festival, with press 
coverage from the Chicago Tribune to 

the LA Times, while Ellie 
Goulding also impressed, according 
to The Guardian’s Band Tracker site.

And then, of course, there are 
the SXSW unsigned buzz bands, 
the acts who seem to come from 
nowhere (at least to British eyes) to 
pack out the bars and clubs of 
Austin. A&R men are quite notori
ously cagey about revealing their 
interest at this early stage in a 
band’s career, but Walk The Moon 
seem to have been the act on many 
people’s lips in 2011.

4AD A&R Ed Horrox said that 
several of the key acts on his label 
had been signed as a result of 
SXSW. “Deerhunter, TV On The 
Radio, Bon Tver and Tune-Yards are 
all artists that we either discovered, 
signed or launched at SXSW and 
these artists have been or are 
becoming cornerstones of our cur
rent roster,” he explained.

Ultimately, though, with num
bers down at Midem, In The City 
looking more towards the student 
market and Musexpo Europe not 
even taking place this year, the 
question should maybe not be can 
the industry afford to go to SXSW 
but - in this increasingly interna
tionalised music market - can it 
afford not to.

“SXSW is still totally worth it,” 
said XL senior A&R manager Caius 
Pawon, who has already seen the act 
he manages - The xx - make a con
siderable global impact.

“Selling records globally is more 
important than ever and this is the 
best way to keep up with and meet 
your contacts.”
ED ben@musicweek.coni

THE A&R VIEW
\ WILL STREET, GEFFEN
\ What bands did you have playing 
\ at SXSW?

J Brother, Grouplove, 123, Boy & 

Bear, Young Man.

What bands were you keen to see?
I 0 Echo, Computer Magic, Walk The 
Moon, Reptar, High Highs, The 
Holidays.

Which bands were people excited 
about at SXSW?
I guess Walk The Moon are the hot 
must-see unsigned act this year.

Do you think it is still worth UK 
companies going to SXSW?
Yeah, because it is a bloody laugh 
and if you put in the effort you can 
meet some really good contacts.

CAIUS PAWSON, XL
What bands did you have playing 
at SXSW?
Odd Future, Jamie xx, SBTRKT, 
Creep and Sampha.

What bands were you keen 
to see?
Dirty Beaches, Jamie Woon, Lil B, 
the new SBTRKT live show.

Which bands were people excited 
about at SXSW?
People seem to be going crazy over 
a band called Xcuse Me.

ED HORROX, 4AD
What bands did you have playing 
at SXSW?
Tune-Yards, Twin Shadow, Ariel 
Pink, Deerhunter.

What bands were you keen 
to see?
To name a few, Jeff The 
Brotherhood, Ty Seagall, Dirty 
Beaches, Grass Widow, Antlers, 
Mount Kimbie.

VISA DELAYS RILES UK ACTS PICK OF THE SXSW PANELS
UKTI, DCMS, BPI and UK Music are to 
gather information on the visa trou
bles experienced by some British 
acts playing SXSW this year. The 
organisations are planning to pres
ent their findings to the US Embassy 
in London.

While UK bands playing the festi
val often report problems getting US 
visas for the event - largely due to a 
combination of excessive demand 
and bookings being confirmed late - 
some people claimed that 2011 was 
particularly bad. UK indie label 
Wichita chiefly seemed to suffer, 

with four of its acts battling with 
visa problems.

UKTI's Phil Patterson said the aim 
was to eventually smooth the pas
sage of UK acts playing the States.

‘There are many different events 
happening throughout the year - 
CMJ, for example - and there are 
people rejected on a regular basis," 
he said. "Along with the DCMS and 
the industry, we are going to look at 
it over the coming weeks and try 
and get a case together to lobby, to 
try and help British musicians when 
they come to the US."

Of course, for those people with 
more on their minds than hot bands 
and frozen margaritas, SXSW also 
had an impressive line up of panels, 
with topics ranging from OMG - My 
Pancreas Just Texted to the slightly 
more serious Mobile Music Moves To 
The Cloud.

For the A&R contingent - and the 
spring breakers - these are probably 
of little interest. But PRS for Music 
economist Chris Carey, who 
appeared on Thursday's panel on 
licensing revenues, said they were 
of a high standard this year.

'There's something like 200 
speakers and I've been very 
impressed," said Carey. "They 
have gone into a lot of complex 
areas and detail."

The festival also has a notable 
film and "interactive" (or emerging 
technology) side.

UKTI's Phil Patterson said the 
interactive side "has grown incredi
bly" but the point for him was to 
bring together the music, film and 
interactive sides of the festival.

'There are synergies there," 
he said.

Which bands were people excited 
about at SXSW?
Odd Future/Tyler The Creator, Twin 
Shadow, Tune-Yards, Dirty Beaches, 
Justin Vernon with Magafaun, 
James Blake.

Did you attend any of the 
conference side of SXSW?
I tend to use my non-gigging time 
meeting US contacts rather than 
doing panels. However, I will be at 
the indie label panel (Merge/Sub 
Pop/Warp/Glass Note/Matador). 
Considering these labels released 
Arcade Fire and Mumford in the US 
last year, there should be some 
interesting discussion.

http://www.musicweek.com
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MEDIA ON MUSICWEEK.COM
• ITVI to air Duran Duran special
• MTV Loves and singles of the week

CHARTS KEY ■ HIGHEST NEW ENTRY ■ HIGHEST CLIMBER

TV AIRPLAY CHART TOP 40
Nielsen I TOM ROBINSON TO HOST INTERACTIVE PROGRAMME

IV airplay chart top 40 © Nielsen Music. Compiled from data gathered from last Sunday to Saturday. The TV air

play chart is currently based on plays on the following stations: t+Music, Bliss TV, Clubland TV, Channel AKA, Chart 

Show TV, DancenationTV, Flava, Kerrang! TV, Kiss TV, Lava TV. Magic TV, MTV Base, MTV Dance, MTV Hits, MTVi, MTV 

Rocks, NME TV, Q TV, Scuzz. Smash Hits TV, Stare, The Box, Vault, Viva, VH1

This 
Wk

Last Artist Title Label Plays

1 JESSIE J FEAT. B.O.B Price Tag 1 isiand/tava 602

2 1 CHRIS BROWN Yeah jX/iw 591

3 4 ALEXIS JORDAN Good Girl/StarKuc/KucNatiun/Culumbia 575

4 2 LADY GAGA Born This Way / intersrope 562

5 18 JENNIFER LOPEZ FEAT. PITBULL On The Floor / island 424

6 6 JIS FEAT. TINIE TEMPAH Eyes Wide Shut / Epic 401

7 5 DAVID GUETTA FEAT. RIHANNA Who's That Chick? / Positiva/Virgm 381

8 16 DR DRE FEAT. EMINEM & SKYLAR GREY 1 Need A Doctor / tn terscope 378

9 7 TAIO CRUZ FEAT. TRAVIE MCCOY & KYLIE MINOGUE Higher M & Broadway 369

10 9 CHIPMUNK FEAT. CHRIS BROWN Champion/j«e 359

11 10 ADELE Someone Like You /xi 347

12 8 BRUNO MARS Grenade/tiektra/Atiantic 341

31 WRETCH 32 FEAT. EXAMPLE Unorthodox/MoMevels Recordings 336

14 13 NICOLE SCHERZINGER Don't Hold Your Breath / interscope 323

15 23 WIZ KHALIFA Black & Yellow /Atlantic 321

16 11 TINIE TEMPAH FEAT. ELLIE GOULDING Wonderman / Pa riophone 321

32 NEW KANYE WEST All Of The Lights /Roc-a-tella/Def Jam 302

18 32 THE WANTED Gold Forever / Geffen 292

19 14 PINK F**kin' Perfect/La Face 264

20 15 T1EST0 V DIPIO FEAT. ddSIA RHYMES C'mon (Catch' Em...)/Wali Of Sound 259

21 12 BRITNEY SPEARS Hold It Against Me / Jive 236

22 20 TAKE THAT Kidz/ Poiydor 225

23 25 KESHA Blow /rca 223

24 19 DIDDY & DIRTY MONEY FEAT. SKYLAR GREY Coming Home/Bad Boy/mterscope 209

25 28 NICKI MINAJ FEAT. DRAKE Moment If I Fe/tash Moneyllsland 208

26 33 USHER More / LaFace 201

27 17 ENRIQUE IGLESIAS FEAT. LUDACRIS/DJ FRANK E Tonight (I'm Lovin' You) / intencape 195

28 21 RIHANNA FEAT. DRAKE What's My Na me?/Def lam 193

29 38 OLIY MURS Heart On My Sleeve / Epic/syco 190

30 NEW WILLOW SMITH 21St Century Girl / Columbia/Roc Nation 188

31 29 JESSIE J Do It Like A Dude / Is la nd/lava 184

32 36 (EE 10 GREEN Bright Lights Bigger city/Warner Brothers 182

33 37 KATY B Broken Records / Coiumbia/Rinse 162

34 24 ADELE Rolling In The Deep/xl 181

35 30 (EE LO GREEN Forget You / Warner Brothers 179

36 NEW PLAN B Writing's On The Wall / 679/Atiantic 174

37 22 KE$HA We R Who We R / rca 173

□ NEW FOO FIGHTERS Rope/rca 165

39 39 RIHANNA Only Girl (In The World) / Def jam 162

40 35 JODIE (ONNOR FEAT. T1NCHY STRYDER Bring It / Poiydor 161

CAMPAIGN FOCUS

New show to bring online 
buzz to 6 Music's output

AMON TOBIN

Ninja Tune has secured the talents 
of Saatchi Gallery collection artist 
Tessa Farmer to create art inspired 
by rhe forthcoming album by elec
tronic pioneer Amon Tobin.

London-based artist Farmer, 
who has been shortlisted for a 
Times/ South Bank Show 
Breakthrough Award, is currently 
finishing work on her collaborative 
installation with Tobin, Control 
Over Nature; a two-week show at 
the Crypt Gallery in Euston (May 
26 - June 6), which will be the 

centrepiece of the campaign to 
promote his new album ISAM in 
the week of its release.

Visitors will be able to view the 
sculptures - including skeletal 
fairies made of dead insects - as 
they listen to Tobin's music 
being played.

Ninja Tune marketing co-ordina
tor Maddy Salvage said the label 
initially approached the artist to 
obtain a piece of artwork for the 
campaign and was stunned to 
achieve this level of involvement.

"At the beginning of the cam
paign, we were thinking of dark 
artists who would be perfect, but 
we never thought we'd be able to 
get Tessa on board. Her art fits so 
well with the album,” she said.

Farmer's work will feature heavi
ly throughout the ISAM campaign 
as a whole, with the album artwork 
featuring images of her creations.

An intriguing gig billed as "a full 
scale audio visual HD experience" 
is planned for June 17 at The 
Roundhouse in Camden.

RADIO
■ BY BEN CARDEW

6
 MUSIC IS LOOKING TO 
bring the online buzz 
around bands into a new 

radio show in which every piece of 
music will be chosen by the audi
ence and online music fans.

The two-hour show, titled Now 
Playing @ 6 Music, launches on 
Friday April 8 at 7pm in what is a 
busy week for the station, with 
Mark Radcliffe and Stuart 
Maconie moving from Radio 2, 
Nemone moving to weekend 
breakfast and Adam and Joe 
returning to 6.

Now Playing... will be hosted by 
long-standing 6 Music DJ Tom 
Robinson and is produced by 
Somethin’ Else. It is a co-commis
sion from 6 Music and BBC Audio 
and Music Interactive, in what is a 
first for the interactive team.

BBC Audio and Music 
Interactive managing editor Chris 
Kimber said he wanted the show to 
be built from the ground up on 
audience interactivity. "This is 
music radio 2.0,” he explained.

To create the show, Robinson 
and the production team will track 
the online buzz around alternative 
music in a number of ways, includ
ing trawling the web for the most 
popular music downloads, talking 
to fans on different online com
munities about their musical 
tastes and looking into real-time 
search on Twitter.

Somethin’ Else managing 
director Steve Ackerman explained 
this will work in four ways:
H If there is a big new release, or an 
album in the news, the team will 
go to online forums to see what

NEWS IN BRIEF
■ Syco has said it will make a 
decision on the timing of this 
year's X Factor within the next two 
weeks, after suggestions that the 
show could be delayed to avoid a 
clash with X Factor US. Reports 
earlier this week claimed the 
show, which usually runs at the 
end of the year, could be post
poned until January 2012 to allow 
Simon Cowell to concentrate on X 
Factor US, which is scheduled to 
premiere in September. Meanwhile, 
Island Def Jam chairman and CED 
Antonio "LA" Reid is to step down 
from his current position to 
become the first confirmed judge 
on the X Factor US.

tracks are favoured by fans.
■ They will pick up on what music 
is being played and rated online, 
such as the main tracks that peo
ple are blogging about.

In particular, the team will:
■ Look for the highest rated 
album tracks from releases on 
download sites such as iTunes.
■ Monitor what music people are 
talking about on Twitter using the 
#nowplaying hash tag. If they take 
a recommendation from this, they 
will always refer back to the Twitter 
user who made the suggestion

“In other words, it is a 360 
conversation, always referring
back to where we
sourced it from,'* 
Ackerman said.

From this, 
the team will 
then draw 
up a provi
sional playlist 
for the show, 
which will be 
posted on the 
6 Music 
website, 
Facebook and 
Twitter on 
Monday. The 
audi-

"We want to raise 6 Music's profile online. The 
potential upside of that is people come to 6 Music 

who might not have been aware of it before"
STEVE ACKERMAN, SOMETHIN' ELSE

■ The BBC is re-considering its 
decision to close the Asian Network, 
which it decided to axe last March 
alongside 6 Music. A BBC spokes
woman said, "Following Strategy 
Review in February 2010, the BBC 
Trust asked the BBC to produce 
more detailed plans for the best 
ways to serve Asian audiences. We 
are exploring whether the Asian 
Network should remain on the 
national DAB." 

ence will then be invited to debate 
its content.

One of the aims of the show 
will be to act as a filter for music 
fans overwhelmed by the amount 
of music available on the web.

Ackerman said he thought this 
was the first time anyone in UK 
radio had sourced the music for a 
show in this way and as such it was 
difficult to predict how it would 
work out.

However, he hoped the show 
would make 6 Music "part of the 
online conversation” and drive lis
teners to the station.

“We want to raise 6 Music’s 
profile online,” he said. “The 

potential upside of that is 
people come to 6 Music 

who might not have 
been aware of it 

before.”
“This show will 

build on a dialogue 
6 Music already has 

with its audience and 
* further develop the 

station as a digital 
destination,” added 6

Music editor Paul 
Rodgers.

Fl hen@mu$itvueek.(om

■ BBC Two's flagship music series 
later... With Jools Holland returns 
next month with an extra Saturday 
night repeat. The series will return 
for a nine-week run, with a live edi
tion on Tuesdays to be followed by 
an hour-long show on Friday nights 
as in previous years. However, this 
year will also see the launch of an 
additional Saturday evening show, 
airing around 11.40pm. The show 
goes out on BBC Two as well as BBC 
HD, with exclusive content available 
through the later website 
(www.bbc.co.uk/later). The series 
kicks off on April 5, with guests 
including Elbow, Beady Eye, Anna 
Calvi, Raphael Saadiq (pictured) and 
The Tallest Man in the World.
■ See Musicweek.com for full stories

http://www.musicweek.com
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AIRPLAY ANALYSIS
■ BY ALAN JONES

CHARTS KEY
■ HIGHEST NEW ENTRY

■ HIGHEST CLIMBER

■ AUDIENCE INCREASE

3 AUDIENCE INCREASE+50%

Radio playlists are online at www.musicweek.coni

nielsenhUK RADIO AIRPLAY CHART TOP 50

She gets knocked down 
but she gets up again...

Double recovery Jessie J returns to the top of both TV and radio airplay charts

A
fter losing leadership 
of the radio airplay chart to 
Adele’s Someone Like You 
last week, Jessie J’s Price Tag 

reasserts itself, advancing 2-1 for 
its fourth week at the top of the 
list, with 4,598 plays on 182 sta
tions generating an audience of 
91.66m. While 25 plays on Radio 1 
and 14 on Radio 2 provided its 
largest audiences - equivalent to 
21.30% and 19.20% of its overall 
total - it achieved a rare 100 plays 
from its top supporter Smash Hits, 
plus 86 plays from The Hits and 59 
apiece from three KISS stations.

Price Tag also returns to the top 
of the TV airplay chart, regaining 
the position it relinquished to Chris 
Brown’s Yeah 3X three weeks ago. 
It does so despite its own support 
falling from 610 plays to 602. Yeah 
3X suffers a more substantial dip, 
sliding from 642 plays a fortnight 
ago to 591 last week.

Nicole Scherzinger has her first 
number one solo single on the OCC 
sales chart this week, with Don’t 
Hold Your Breath. Radio is still play
ing catch-up but the track makes 
an impressive 27-11 leap on the 
radio airplay chart, with the biggest 
increase in plays of any track - up 
667 to 1,798 - helping it to gener
ate an audience of 36.47m. It is on 
schedule to surpass predecessor 
Poison, which reached number 
seven for Scherzinger in December.

Cee Lo Green’s F**k You ended a 
24-week stay in the Top 10 of the 
radio airplay chart last week, drift
ing 10-11. It rebounds to number 
nine this week, even though Green 
has the hottest new track on the 
chart with follow-up Bright Lights, 
Bigger City exploding 93-33, while 
trebling its audience. Aired 1,086 
times by 100 supporters, Bright

Lights... won an audience of 
23.75m last week and had top tal
lies of 33 plays from KMFM Xtra, 
32 from 96.2 The Revolution and 
29 from 107.6 Juice FM.

Bright outlook Cee Lo Green at no. 33

This Last Weeks Sales Artist Title Label Total Plays Total Aud %wk
week on chart chart plays %+or- Aud (m) +0-

4 JESSIE J FEAT. B.0.B Price Tag hiandiiava 4598 -1.79 91.66 3.75

2 1 4 2 ADELE Someone Like You xi 4166 10.86 82.27 -1 2.08

3 a b 7 LADY GAGA Born This Way inn-two 4090 1.67 61.89 -13.57

6 4 > RIHANNA S&M Dar jam 2419 16.63 51.22 8.963 5 12 13 BRUNO MARS Grenade EifHr.-iAtk-ntir 3879 2.32 49.54 0.32

6 4 7 21 PINK F”kin' Perfect uraL. 34bb 5.77 46.39 -9

1 10 12 a ADELE Rolling In The Deep xt 32D7 -3.52 43.61 13.691 18 4 3 THE WANTED Gold Forever Geff« 2004 43.14 40.02 29.063 11 21 33 CEE LO GREEN Forget You wamer Brothers 253b -7.85 38.81 1.28

10 7 6 34 TAKE THAT Kldzpoiyco, 23D7 -1.37 38.31 -12.69

3 27 2 1 NICOLE SCHERZINGER Don't Hold Your BreatlWwe 1798 58.97 36.47 58.02

15 2b 41 RIHANNA Only Girl (In The World) wjam 2354 b.23 35.07 3.36E 19 6 74 THE PIERCES You'll Be Mine poiyco. 866 •9.7 34.9 14.69

14 13 5 < OLIY MURS Heart On My Sleeve imr/syro 2754 18.76 34.67 -6.45

15 12 b 20 NOAH & THE WHALE L.I.F.E.G.D.E.S.O.N. Mmur, b82 22 34.53 •9.54

16 14 7 11 CHRIS BROWN Yeah 3X1™ 1859 4.15 33.05 -5.57

17 9 10 28 JIS FEAT. TIN IE TEMPAH Eyes Wide Shut ep 2835 -6.44 32.21 -16.1.6a 2b 3 0 WIZ KHALIFA Black & Yellow Atlantic 843 105.11 32.12 23.73

21 28 40 BRUNO MARS Just The Way You Are (Amazing) Eiekua/Aiiantic 21D2 1.5 31.98 15.28

20 16 6 12. ALEXIS JORDAN Good Girl star Roc/RocNenon/coiumbiE 2342 14.36 29.04 -1 3.8

20 lb 42 RIHANNA FEAT. DRAKE What's My Name? Dar jam 1509 •1U.45 28.64 1.2a 23 2 ELIZA DOOLITTLE Mr Medicine paiiophone 832 32.48 28.33 4.15

23 RE WONDERLAND Nut A Love Song Meno«___ 947 0 26.42 0a 32 2 ROXETTE She's Got Nothing On (But The Radio) p£.iuPhune 99 90.38 26.23 25.8

34 9 28 DIDDY & DIRTY MONEY FEAT. SKYLAR GREY Coming Home Bad Boy/mte.scope 833 12.26 26.13 26.293 37 16 22. DAVID GUETTA FEAT. RIHANNA Who's That Chick? positive,Em 1047 5.76 25.1 25.94

27 8 10 23 TAIO CRUZ FEAT. TRAVIE MCCOY & KYLIE MINOGUE Higher 4th a stoat«» 2089 -12.23 24.95 -38.56

28 22 22 44 KATY PERRY firework vngm 1937 -4.96 24.94 -10.09

NEW 1 ASA Be My Man Diamante 162 0 24 44 0

30 1/ 12 ly JESSIE J Do It Like A Dude Islancllav; 933 -13.13 24.25 -23.14a 40 2 15 BLACK EYED PEAS Just Can’t Get Enough immtope 702 25.81 23.99 23.723 29 4 17 T1NIE TEMPAH FEAT. ELLIE GOULDING Wonderman pmophone 469 1 2.99 23.85 7.43

33 NEW 1 54 CEE LO GREEN Bright Lights Bigger City Wainet Brothers 1066 u 23.75 u

34 NEW 1 SICK PUPPIES Maybe Virgin 201 0 23.03 0

35 NEW 1 JENNIFER LOPEZ FEAT. PITBULL On The Floor nianr 827 0 22.8 0

36 24 8 14 CHIPMUNK FEAT. CHRIS BROWN Champion jive 960 -13.28 22.25 -17.93

37 30 21 90 PINK Raise Your Glass laiate 1329 -4.04 21.2 -3.55E. 42 15 37 ADELE Ma ke You Feel My Love xi 1038 -11 66 19.48 2.04

39 41 24 JIS love You More ¡pn 1373 -13.1b 19.1 -U.98

49 60 64 BLACK EYED PEAS 1 Gotta Feeling inteistope 1239 2.99 19.05 18.62

41 38 14 TRAVIE MCCOY FEAT. BRUNO MARS Billionaire Decaydance/Fueled By Ramen 790 ■7.71 1.8.51 -6.37

42 43 17 MEFIY FEAT. TAID CRUZ Shine A Light KianrisPiH 984 -3.24 1.8.37 -2.18

43 33 23 MIKE POSNER Cooler Than Me j 1497 -13.42 17.94 -13.87

44 NEW 1 as FOO FIGHTERS Rope rca 419 0 17.78 0

48 41 KATY PERRY FEAT. SNOOP DOGG California Gurisvtrgm 1063 -1.48 17.35 5.47

45 2 y DR DRE FEAT. EMINEM & SKYLAR GREY 1 Need A Doctor inteistope 307 51.23 17.07 -6.72

47 31 17 OLIY MURS Thinking Of Me Ep us» 1275 -12.43 1.6.73 -22.33

48 26 10 3a KE$HA We R Who We R rca 975 -20.67 1 5.96 -33.61

49 44 14 MATT CARDLE When We Collide syto 1540 -5 15.88 -14.21

50 28 24 92, TAKE THAT The Flood Poiyro, 1406 21.71 1 5.62 -30.39

Nielsen Music Control monitors the following stations Zu oduis a day, seven days a week: tXTRA, 100-102 Real Radio, 102 u Wish FM.iOJ.u The Beach, toyu Real Radio, 106.3 Bridge FM, 107.6 luice FM, 107.?. Brunel FM,XR-FM,6 
Mjsic, 95.8 Capital FM, 96 Trent FM, 96.2 The Revo jtion, 96.3 Aire FM, 96.3 Rock Radio, 96 u FM The Wave, 96.9 viking FM, 99.9 Radio Notwitn. Anso'jte Rado. Anso'jte Xtreme, Atlantic FM, BBC Radio 1, BBC Radio 2, BBC Radio 
3, BBC Radio Cornwall, BBC Radio Devon, BBC Radio Essex, BBC Radio Leicester, BBC Radio Newcastle, BBC Radio Norfolk, BBC Radio Nottingham, BBC Radio Scotland, BBC Radio Swindon, BBC Radio Ulster, Beacon FM, Choice FM 
London, Citybeat, 96.?FM, Clyde 1 FM, Clyde 2, Cool FM, Downtown Radio, Dream 100 FM, Dream 107 ?, Essex FM, Fort 12. rolhOne, Galaxy Birmingham, Galaxy Mancnester, Galaxy North East, Galaxy Scotland, Galaxy South Coast 
103.2 fm, Galaxy Yorkshire, Gaydar Radio, Gold, Hallam FM, Heart 100.5, Heart 100 ?, Head 102.2, Heart 102.u, Heart 102.6, Heart 102.6, Heal 102.9, Heart 103, Heart 103.3, Heart 106, Heart 106.2, Heart 96.1, Heart 96.3, Heart 96.U, 
Heart 96.6, Heat 96.9, Heat 97, Heart 97.1, Heat 97.6, imagine FM, Irivicta FM, isle Of Wight Radio, luice 107 2, KCFM, Kerrang! 105.2, Key 103, Kissioo FM, Kiss 101, Kiss 105/108, Leicester Sound, Lincs FM, Magic 105 c FM, Magic 1170, 
Manx, MarcherSound, Meraa FM, Metro Radio, Minster FM, Mix 96, Nation Radio, New 96.1* BRMB, NME Radio. Notnsound 1. Northsound 2, Oak FM, Ocean FM, Palm 105.5, Pirate FM, Premier Christian Radio, Q102.9 FM, Radio 
City 967, Ram fm, Real Radio Scotia nd, Real Radio Wales, Real Radio Yorkshire, Red Dragon FM, Rock FM, Signal One, Smooth 100. u (Manchester), Smooth 1057 (Birmingham), Smooth 106.6 FM. Smooth FM (’»ndot), Southwest 
Sound FM. Southern FM, Spire FM, Tay AM, Tay FM.TFM.The Coast 106, The Hits Radio, The Pulse, U105, Wave 105 FM, West FM, West Sound AM, Wire 107.2, XFM iou.9,XFM Manchester

Rihanna’s S&M enjoys significant 
increases in audience and plays for 
the sixth straight week and is 
rewarded by improving 6-4. The 
track added 345 plays and 4.21m 
listeners last week. Despite 
Rihanna’s enormous popularity and 
prolific output, it is nearly four 
years since she topped the radio 
airplay chart as the principal per
former on a track. That was the 
blockbusting Umbrella, which 
spent four weeks at the summit in 
2007. Of the 11 singles between 
that and S&M, the best performers 
were Hate That I Love You, Don't 
Stop The Music and What's My 
Name, which all peaked at number 
two, while Only Girl (In The World] 
and Disturbia peaked at number 
three. Take A Bow got to number 
four, while Te Amo, Rude Boy, Shut 
Up And Dance and Russian Toulette 
all peaked at number five. The only 
one to fall short of the Top 10 was 
Rehab, her collaboration with Justin 
Timberlake, which reached 16.

PRE-RELEASE CHART TOP 20 j
This week Artist Title Label Total audience (m)

1 ELIZA DOOLITTLE Mr Medicine / Paiiophone 28.33

2 ROXETTEShe’s Got Nothing On (But The Radio) / Paiiophone 26 23

3 SICK PUPPIES Maybe 1^ 23.03

4 JENNIFER LOPEZ FEAT. PITBULL0 n The Floor / island 22 8

5 MATT CARDLE When We Collide / syto 15 88

6 RUMER Goodbye Girl / Atiar 15.44

7 TAYLOR SWIFTThe Story Of Us / Mercury 15 22

8 BRUCE SPRINGSTEEN Rendezvous / coiombi’ 14 05

9 THE STROKES Linder Cover Of Darkness / rca 13.99

10 KATY B Broken Records / tdiomp^/Rmse 13 58

11 KATY B Katy On A Mission / wombia/Rinse 11 58

12 JOURNEY Don't Stop Believin' / Colombia 10.82

13 DUCK SAUCE Barbra Streisand / 3 bhijaaiw c 21

14 DIONNE BROMFIELD FEAT. DIGGY SIMMONS Yeah Right / lionessiisiand 8 98

15 THE HOOSIERS Bumpy Ride / Angeht union 8.96

16 DURAN DURAN Girl Panic! / Tape Modem 8.95

17 MY CHEMICAL ROMANCE Planetary (Go!) / Reposed 8.72

18 EURYTHMICSSweet Dreams / rca 8.61

19 FRANKIE VALLI & THE FOUR SEASONS December, 1963 (Oh What A Night) / 679 8.45

20 PANIC! AT THE DISCO . a Ba lad Of Mona Liss / Decaydance/Fueled By Ramer« 7.83

http://www.musicweek.com
http://www.musicweek.com
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LIVE
E13M FACILITY SPECIALISING IN TRAINING VENUE BACKSTAGE STAFF TO OPEN SUMMER 2012

Foundations in place for Skills Academy
TRAINING
■ BY ROBERT ASHTON

T
he live sector’s plan to 
train tens of thousands of 
skilled backstage technicians 
has begun with the appointment of 

a contractor to start building the 
National Skills Academy for the ere 
ative sector.

Kier Eastern has won the tender 
to construct the new £13m facility, 
which can begin providing accredi
tation and training in backstage 
arts when it opens next summer.

National Skills Academy for 
Creative & Cultural managing 
director Pauline Tambling hopes 
the new facility at the High House 
Production Park in Purfleet in the 
Thames Gateway will help end the 
crippling shortage of skilled labour 
amongst backstage staff.

Creative & Cultural Skills, the 
sector skills council for the creative 
and cultural industries, has estimat
ed the UK currently has a skills gap 
of around 6,000 and will need to 
produce a further 30,000 sound 
engineers, lighting technicians and 
other festival, music venue and 
theatre staff by 2017 partly because 
of the explosion in live events 
and festivals.

In addition to training, the new 
skills academy will also be available 
for the industry to hire it 
for rehearsals and new equipment 
shows.

Tambling said, “We are delight
ed the Purfleet building is now 

VIAGOGO HITWISE i TIXDAQ
Ticket resale price chart Primary ticketing chart Secondary ticketing chart

ROS pcev event Ave resale price prey eyeot orev Em

1 NEW NEIL DIAMOND 118 i ADELE i 1 TAKE THAT 9.8

2 1 TAKE THAT 112 2 3 RIHANNA i 1 CROSBY & NASH 4.0

3 3 ROGER WATERS 105 3 4 NEIL DIAMOND i 1 ROGER WATERS 2.9

4 NEW DOLLY PARTON 105 4 11 X FACTOR TOUR 2011 i 1 KYLIE MINOGUE 2.7

5 2 KYLIE MINOGUE 99 5 18 OLIY MURS i 1 N-DUBZ 2.3

6 6 ADELE 98 6 7 TAKE THAT i NEIL DIAMOND 1.3

7 4 ERIC CLAPTON 98 7 6 JUSTIN BIEBER i 1 GLEE LIVE 1.1

8 8 RIHANNA 89 8 13 MICHAEL BALL i 1 BARRY MANILOW 1.1

9 12 JUSTIN BIEBER 83 9 1 V FESTIVAL i 1 V FESTIVAL 1.0

10 11 JIS 76 10 8 JIS i 1 JUSTIN BIEBER 0.9

11 g QUEENS OF THE STONE AGE 4 11 NEW GLEE LIVE TOUR i 1 ARCTIC MONKEYS 0.8

12 16 KINGS OF LEON 60 12 NEW ENRIQUE IGLESIAS i 1 PLAN B 0.6

13 14 KATY PERRY 54 13 10 BEADY EYE i 1 T IN THE PARK 0.5

14 NEW X FACTOR LIVE 47 14 NEW ROD STEWART i 1 READING & LEEDS 0.5

15 18 TREY SONGZ 43 15 NEW KINGS OF LEON i 1 SADE 0.4

16 20 THE SCRIPT 42 16 NEW ELBOW i 1 JANET JACKSON 0.3

17 19 BLINK 182 41 17 NEW UNDERAGE FESTIVAL i 1 ISLE OF WIGHT FESTIVAL 2

18 NEW ELBOW 37 18 NEW KATY PERRY i 1 DOWNLOAD FESTIVAL 0.1

19 NEW JESSIE J 35 19 NEW PAUL RODGERS i 1 SONISPHERE 0.1

20 NEW THE WANTED 33 20 20 BON JOVI i 1 DEF LEPPARD 0.1

via^jgo O Experian tixdaq.com [¡ve entertainment intelligence 
» ■ IMH rMotrncn

SEE MORE LIVE CHARTS Al MUSICWEEK.COM

underway. Our vision has always 
been of an internationally 
acclaimed technical theatre and live 
music sector supporting the best 
stages in the world This 
building brings us closer to this 
vision and to delivering world-class 
training.”

"Our vision is of an 
internationally acclaimed 
technical theatre and live 

music sector supporting the 
best stages in the world" 
PAULINE TAMBLING, NATIONAL SKILLS

ACADEMY FOR CREATIVE & CUITURAL

Former Prime Minister Gordon 
Brown backed the Skills Academy 
last year when he predicted the new 
building will position the UK as a 
"global leader in cultural skills and 
training” and provide access and 
jobs in the creative industries sector.

The move to finally begin con
struction on the site coincides with 
a series of new production day vis

its This will see students from 
Skills Academy-affiliated colleges - 
the National Skills Academy for 
Creative 8c Cultural Skills currently 
delivers training at 20 further edu
cation colleges around the country 
and works in partnership with near
ly 200 employers - invited backstage 
during a series of tours this month 
and next.

The students will get a first
hand insight into what goes on 
behind the scenes during tours by 
The Script, Elbow and Scouting for 
Girls at a raft of venues including 
Wembley Arena, The 02 arena and 
Brighton Dome

Glastonbury stage manager and 
Skills Academy music industry liai
son officer Steve Cheney has pulled 
in favours from colleagues in the 
live sector to organise the visits. He 
said there was nothing better than 
experience and first-hand knowl
edge to teach youngsters how a 
show is put together and works.

"At 8am an arena floor is empty, 
but by 3pm everything is up and 
running and then it all goes out 
again after the show,” said Cheney. 
"That is a good way of explaining 
what is involved in a full tour.”

The National Skills Academy is 
also working with C&CS to reassess 
current qualifications for the live 
sector and ensure they meet the 
industry’s needs.

As part of this, C&CS has 
opened a consultation with indus
tryemployers to help improve train
ing This review ends on March 28. 
El robert@musicweek.com

Behind the scenes Skills Academy's Steve Cheney (left) teaches students on an arena day visit

Mama Group reveals 
th ree-poi nt strategy

M
ama group has put in 
place a three-track strate
gy to double its sponsor
ship revenues and expand its venue 

and festivals portfolio.
The approach will see the 

London-based music giant work
ing closely with parent HMV 
Group to identify new venue acqui
sitions.

The company is also looking to 
leverage its existing brands while 
searching for strategic partners to 
launch new events.

Mama Group CEO Dean James 
has set a target of acquiring two 
venues every year and already has 
his eye on an east London venue.

The group is also refurbishing 
the former Spirit Bar in 
Manchester to create the first 
G-A-Y club outside of London, 
which will open in a few weeks 
time. It will also reopen another 
Manchester venue, the 1,500-capac- 
ity HMV Ritz, in September.

Having acquired the assets of 
Mean Fiddler from Live Nation, 
Mama’s venue portfolio now 
includes London premises HMV 
Hammersmith Apollo, HMV 
Forum, Jazz Cafe, Relentless 
Garage and The Borderline.

James said he believed the venue 
side of the business has a "defined 
expansion” of two new premises a 
year. "The idea is to try to find old 
buildings rather than existing ven
ues where we might have to pay a 
premium,” he explained.

While G-A-Y and other club 
brands will be replicated in new 
markets, James said the festival side 
of the business will also be exploit
ed to realise growth ambitions.

Promoters have already 
approached the company with 
partnership ideas: one link-up has 

seen Secret Garden’s promoters 
establish a new 10,000-capacity fes
tival called Wilderness at 
Cornbury.

"[Secret Garden] have one of 
the best events around, so match
ing them up with our production 
people is definitely an area of 
growth we want to pursue,” said 
James. “We hope to have more 
partnerships like that going for
ward. A lot of indie companies are 
looking to work with bigger play
ers such as Live Nation, AEG and 
ourselves.”

Recent addition HMV Hammersmith Apollo

James also revealed festival 
brands such as Lovebox were being 
readied to cash in on improving 
sponsorship revenues. “We have a 
lot of good brands that we don’t do 
enough with,” he said. “We do a lot 
with Global Gathering and 
Godskitchen internationally and 
we’re looking at our other events to 
achieve similar things.”

Other Mama festivals, such as 
High Voltage and Escape into the 
Park, may also be rolled out as the 
brands mature. “Our sponsorship 
revenues went from zero to £3m in 
the last three years and that was 
during one of the worst sponsor
ship markets in living memory,” 
said James. “There are now signs 
that the market is coming back and 
we could double that figure as the 
brands return to live music.”

http://www.musicweek.com
tixdaq.com
MUSICWEEK.COM
mailto:robert@musicweek.com
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DIGITAL ON MUSICWEEK.COM
• Rdio opens API affiliate programme
• Apple files for "green apple" European trademark

MUZU BOSS CASTS DOUBT OVER VEVO’S RELIANCE ON THIRD PARTIES NEWS IN BRIEF

Vevo comes to UK as rivals talk
of making video more valuable
VIDEO
■ BY EAMONN FORDE

V
evo, the premium 
music video site that streams 
350m music videos to its US 
users every month, is to launch in the 

UK next month.
However, questions remain as to 

how to monetise this increasingly 
crowded area - Microsoft is also 
readying a music and video recom
mendation service, codenamed 
Ventura - with some sites relying on 
brand support, others advertising 
and some considering subscription.

Examples of the branded services 
include the O2AcademyTV YouTube 
channel, which offers live footage 
and interviews with acts from its 
branded venues around the UK; and 
Noisey.com, a partnership between 
Vice magazine, Dell and Intel, which 
launched across 11 markets, offering 
footage of handpicked breaking acts 
on a localised basis.

Both Vevo and Muzu, which 
recently expanded into bespoke live 
footage with its Live & Loud channel 
(pictured), rely on advertising to 
bring in revenue, much of which is 
then passed on to content owners.

Muzu CEO Ciaran Bollard 
claimed Muzu generated “about 
seven times what YouTube would 
generate” for a content owner and is 
expanding beyond the UK and 
Ireland into mainland Europe.

The site delivers 40m streams a 
month from 1.5m viewers directly 
and a further 1.5m viewers through 
the sites it powers videos for, includ
ing OK! Magazine and 4Music.

Bollard is scornful about the 
challenge that Vevo, which is backed 
by Universal and Sony and has 
YouTube as a technical partner, 
might represent.

“Vevo is totally reliant on third- 
party technology i.e. Google - and 
this is holding it to ransom in terms 
of what they want to do. We have the 
flexibility, we control our own des
tiny and we are vendor-neutral to do 
what we. want to do.

“We. are. not at the behest of Sony 
or Universal - or Google. We can do 
our own things in terms of technolo
gy and decisions about the business.”

What Vevo can offer, however, is a 
controlled environment that is more 
appealing to both advertisers and 
content owners as it does not risk 
diluting the experience with user
generated content (UGC) in the 
same way that YouTube does.

“YouTube’s challenge is that 
they have so much crap on there,” 
Bollard said. “That’s also the bene

fit of the service as well, I suppose. 
But it’s very difficult as a consumer 
when you are searching for some
thing as you get served with so 
much crap including all the UGC 
stuff. And the labels are obviously 
very fearful of all that stuff.”

Subscription, whereby con
sumers pay more for access to premi
um content or an enhanced experi
ence, is a far harder nut to crack for 
online music video.

Bollard, for one, is unconvinced 
that subscription is viable for video, 
which is so freely available online.

“1 don’t think it works,” he said. 
“Not for video, because it is prolific 
and available. Our focus is on 
extending our reach across multi
ple platforms.”

Music and entertainment broad
caster MTV has already made moves, 
however, launching its own online 
subscription channel, MTV OD 
(http://od.mtv.co.uk), where users

ON GROUPON
Just as online has changed the 
delivery of videos - away from dedi
cated terrestrial and satellite TV 
stations - so it is equally changing 
the revenue model

Groupon, which allows compa
nies to offer special rates online 
locally, could fundamentally change 
the online ad market, with Muzu so 
far being the only music site to 
secure a deal with the site

This will allow it to sell pre-roll ads up 
to six months in advance, in an environ
ment where media buyers purchase 
ads directly on behalf of their clients 
wther than via intermediaries

"This will completely change the 
way media buying happens," claimed 
Bollard. "It is fantastic for us as it com
pletely cuts out the middleman 
There is less commission and the eco
nomics are much better for everyone 
including the label and artist." 

can watch episodes of selected MTV 
shows like Jackass and Jersey Shore 
for £1 per day or £2 per week.

The service is currently focused 
on MTV’s own unique programming 
and does not, as yet, have a music 
thrust. But it nevertheless shows a 
move to wrap a subscription model 
around online content.

MTV Networks International 
SVP of digital media Philip O’Ferrall 
said the focus for music video con
tent in a saturated market needs to 
be on “super-serving fans” through 
exclusive content and having scale 
across multiple platforms.

“We do session and we do pushes, 
which are mainly global,” he 
explained “Like we did in the early 
days for Justin Bieber and Bruno 
Mars, we take the online content and 
market it with linear TV. So for a 
whole week be it online, linear TV 
or social media - the whole business 
gets behind it and makes sure we are

NEXT-GENERATION ONLINE VIDEO
ARCADE FIRE AND CHROME
To promote the Google Chrome browser and show off 
HTML5’s potential last August, Arcade Fire’s video for We 
Used To Wait linked into Google Maps and Street View to cre
ate a bespoke/mteractive location-based video for viewers

FLAMING LIPS YOUTUBE SYMPHONY
Flaming Lips marked Valentine’s Day by uploading 12 differ
ent 220-second video clips to YouTube that were designed 
to be played simultaneously on a dozen iPhones in order to 
create the Two Blobs Fucking piece

UNIVERSAL GOES INSIDE THE HIT SONGS
Launched on Vevo, Universal Music Publishing Group has 
created the online documentary series Inside The Hit 
Songs, focusing on the art of songwriting and interviewing 
the writers

MICHAEL JACKSON CROWDSOURCED VIDEO
Sony launched the Behind The Mask video project on 
March 7 to get fans to upload themselves dancing for pos
sible inclusion in the promotional video for the singer's 
posthumous single.

VIDEO NUMBERS
'”7 /O O vcleos viewed on
/UUUH buTubl I

- |_ _ cumulative views of
_ - UI I Errinem videos on VduTut»

$- what leading YouTube
__l I I partners can generate a

year from their videos

t—t [— total Vevo streams

/ DUl I 1 globally a month

Zlrr users of Vevo's Android 
iT I 1 phone app

720k hours of Vevo content 

mobile users stream

each month

90% \tevo clips that are 

accessed via YouTube

pushing these acts in every country.”
O’Ferrall explained that media 

companies have to consider what 
content they are prepared to let con
sumers have for free and what com
petition there is when they consider a 
business plan for online music video.

“We are primarily a pay-TV busi
ness, so that means for us our long
form shows are very restricted in 
their distribution,” he said.

“With music, we are faced with a 
different challenge. Music videos 
are a lot more commoditised and 
are a lot more available online be 
that filesharing platforms, UGC 
sites or our own sites The challenge 
for us was in creating value for our 
fans, adding value for the record 
labels and building and scaling our 
online audience to help drive peo
ple to linear TV.”
EZ eamonn.forde@me.com

■ iPad 2 hits Im
Wedbush Securities estimates 
that the iPad 2 sold Im units in 
its opening weekend in the US
■ Nimbit raises new funds 
Direct-to-fan marketing and sales 
platform Nimbit has raised 
$1.25m (£0.77m) in new funding, 
bringing the total raised by the 
company to $3.5m (£2.17m) 
since 2006.
■ StubHub lands on Android 
Secondary ticketing company 
StubHub has created an app for 
Android devices, allowing users 
to find and buy tickets for 
favourite acts in their area via 
their mobile.
■ Music pre-cleared for apps 
Developed by Iris Distribution, 
NoiseClerk offers 10,000 tracks 
pre-cleared for use within mobile 
apps. Licensed on a global basis, 
tracks cost $100 (£62.14) each. 
■ Eminem dominates Facebook 
Eminem now has more than 30m 
fans on Facebook, putting him 
ahead of Lady GaGa and Justin 
Bieber.
■ US digital music purchasing trends 
A survey by Nielsen has found 
that 11% of men and women 
aged 1B+ in the US had bought 
music (physical and digital) online 
in the past month.
■ Absolute Radio backs iAds 
Absolute Radio has revealed that 
users spend an average of 88 
seconds engaging with ¡Ads, 
Apple's new iOS ad model. They 
have a click-through rate of 
1.19%.
■ EMI Australia plays the game 
EMI Australia has developed the 
Way Out Wars HTML5 browser 
game where players recognise 
acts from audio clips to earn dis
counts from its download store.

NEW APPS
■ Kling Klang Machine #1 
(iPhone/iPad - £5.49) This official 
app from Kraftwerk is an “interac
tive 24-hour music generator” 
that lets users create their own 
loops and sounds.
■ Loudie (iPhone - free) Location
based social app built around live 
music, rewards are offered to 
those who check into venues 
most often.

NEW SERVICES
■ SXSW Band Tracker was devel
oped by The Guardian and, using 
MusicMetric data, ranks the acts 
playing during SXSW in terms of 
online buzz. It also lists reader 
and writer picks.
■ ReverbNation has relaunched 
its Facebook page creator. Like 
RootMusic and FanBridge, Band 
Profile (formerly My Band) lets 
acts customise their Facebook 
page with videos, photos and 
promotional links.

http://www.musicweek.com
MUSICWEEK.COM
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PUBLISHING

MPA CHIEF EXECUTIVE STEPHEN NAVIN OPTIMISTIC ABOUT ORGANISATION’S PURPOSE

Bullish Navin fine-tunes MPA’s direction
INTERVIEW
■ BY MICHAEL GUBBINS

F
OR A 130-YEAR-OLD 
organisation, the Music 
Publishers Association 
(MPA) has been sounding remark

ably bullish of late.
It has announced a partnership 

with UK Trade and Industry and the 
the BPI which will see it play a major 
role in UK trade missions 
to Los Angeles and Tokyo in J une 
and has also made strong contribu
tions to the Hargreaves review of IP 
and growth.

Meanwhile chief executive 
Stephen Navin this week returns 
from a trip to South By South West 
in Austin, Texas, after appearing on 
a panel speaking about the future 
of music publishing.

His members, he suggests, 
are generally still returning 
healthy figures, despite the down
turn in physical sales and even 
that most traditional form of 
publishing - printed sheet music - 
has retained its place as a £50m 
industry.

That is not to say the internet 
revolution does not have him wor
ried, however, and he talks of the 
potential for a “digital winter”.

usic 
publishers 
ssociation

Where publishing fits in this 
new world is not clear, said Navin, 
particularly given the dominance of 
what he calls the “GAA” - Google, 
Amazon and Apple and he asks if 
the industry could become “David 

with a slingshot, chucking at a 
Goliath?”

Where Navin is confident m his 
analysis, however, is MPA’s relevance 
in this world. Its history is not bag
gage, he suggested, but the founda
tions on which a sustainable future 
strategy can be built - “our past is our 
future,” he said. That means a confi
dence in core principles and a willing
ness to fight its members’ corner.

Navin spoke much about the 
French notion of "droit moral” the

"There are so many 
ways to explore 

music and we 

should encourage 
that in a way - not 

in a way that says 
'you have to do this' 

but in the sense of 
partnership"

STEPHEN NAVIN, MPA

right of the author or composer to 
exercise some control over how 
their work is sold and exploited 
which has been strongly challenged 
by the internet. How to marry the 
rights of the author with a demand- 
driven world of free access is at the 
heart of the industry’s struggle and 
articulated strongly in the MPA 
submission to Hargreaves.

And yet Navin remains the opti
mist with a strong enthusiasm for 
services - such as Spotify - which, m 

theory at least, offer a means to 
recoup money in an attractive setting.

“Generally, philosophically, one 
is in favour of all that the internet 
can offer with all that exploration. 
There are so many ways to explore 
music and we should encourage 
that in a way not in a way that says 
‘you have to do this’ but in the 
sense of a partnership and you can 
see the sense of it,” he said.

The contribution from the pub
lishers’ side is a degree of flexibility 
and a recognition of the need to 
take some of the confusing com
plexity out of rights collection.

The MPA with partners in 
MCPS, PRS and Impel in Europe has 
been working to create a simpler 
licensing System from the tangle of 
territorial rights and a confusing 
number of collecting societies.

“ We license you to do just about 
anything you want to do that we 
have agreed upon up front,” he 
said, adding there had to be a real
ism attached. “I think we are being 
very dynamic and proactive but 
Rome wasn’t built in a day. A whole 
European data management sys
tem can’t be built quickly.”

Navin’s aim, however, is to 
ensure that at least there is a sense 
of direction.
0 mike@musicweek.com

Adele's success sends sales of sheet-music soaring
ADELE’S 
record-breaking 
second album has 
led to a surge in 
demand for song
books with the official 
sheet music for 21 becom
ing Music Sales’ biggest sell
er of the year to date.

The sheet-music publisher 
holds exclusive deals with record 
companies and publishers, includ
ing Adele’s label XL and publisher 
Universal, to print music books 
for artists and since the release of 
21 eight weeks ago the company 
has been busy selling a tablature 
accompaniment to the album.

The 21 music book has gone 
into its third print run and Music 
Sales managing director Ann 
Barkway said Adele’s popularity 
demonstrated there was still a 
vibrant market for sheet music 
and songbooks.

“There is a misconception 
within the industry that sheet 
music is a bit outdated; this is real
ly not the case,” said Barkway. 
“Whereas people may be more 
likely to acquire an illegal copy of a 
particular song or album online, 
when it comes to songbooks, there

is a real desire to own the official, 
accurate version, which is great 
news for us.”

Music Sales has already profit
ed from the high-volume sheet
music sales of the singer’s debut 
album 19. Sheet-music sales tend 
to replicate the peaks and troughs 
of album sales with surges hap
pening when an artist goes on tour 
or does publicity.

But Barkway reported that 
Adele has bucked this trend with 
songbooks for both albums selling 
consistently well throughout the 

albums’ lives.
Barkway explained part of 

Adele’s attraction to musicians 
was the heavy use of piano on 

both albums, which lends 
itself better for tran

scription into 
sheet music 
than other 
i n s t r u - 

ments and 
genres.

“We find
that some artists 

are more suited to sheet 
music than others, especially those 
bands which mainly use pianos or 
guitars - which is why artists like
Adele, Coldplay, Keane, Oasis, The 
Beatles and U2 do so well”, she 
said.

Adele’s consistent sales were
also helped because the track

BEST-SELLERS
FIVE-YEAR PERIOD - 2006-2011

RECORDER FROM THE BEGINNING

THE EASIEST PIANO COURSE

ABSOLUTE BEGINNERS GUITAR

THE COMPLETE GUITAR PLAYER

Make You Feel My Love was sung 
by several X Factor contestants 
during the boot camp stage of the 
TV talent show last year.

On the back of strong book 
sales from Adele - along with
Mumford & Sons, Rumer and the 
Glee Cast Music Sales now has 
plans to release books by Beady
Eye and Plan B.”

Barkway added, “What we are 
also seeing with Adele and 
Mumford and co, is that it isn’t 
just teenagers buying the song
books, but adults as well. The fact 

that a large majority of our 
books have been endorsed by

Print friendly best-sellers 
(from above left) Adele, 

Mumford & Sons and Glee Cast

BESTSELLERS
CONTEMPORARY ARTISTS

ADELE

a particular artist means there is a 
real appeal for this kind of music. 
Sheet music is still very strong and 
going from strength to strength.”

http://www.musicweek.com
mailto:mike@musicweek.com
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TALENT&DIARY

a^BRKauT ■ BY STEPHEN JONES

DOG IS DEAD

There's still life
in these Dogs

abel and publishing interest is 
mounting in unsigned indie
pop band Dog Is Dead, who 

have three major offers on the table 
ahead of their performance at next 
month’s Music Week Breakout night.

The Nottingham five-piece last 
week appeared as themselves in an 
episode of the E4 TV series Skins 
after the show’s scriptwriter spot
ted them on a Glastonbury high
lights package on TV and wrote 
them into the show.

The band’s management DHP 
was quick to play down talk of an 
A&R bunfight but explained any 
deals will be the natural next stage 
in the progression of the band, who 
they have been working with for 
the past two years.

DHP is better known as a live 
concert promoter, putting on more 
than 1,500 gigs a year and owning 
four music venues including 
Nottingham’s Rock City and 
Bristol’s Thekla. Dog Is Dead marks 
its first foray into management.

Promotions manager Daniel 
Ealam, who co-manages the band 
with MD George Akins, said the 
buzz around the band’s 
Nottingham college parties first 
drew their attention.

“They were 16 and 17 and I 
couldn’t remember seeing a band 
that got people their age so excited 
locally before,” he said. “When we 
found them they were doing well 
but we thought there was no way 
they were getting out of 
Nottingham without our help.”

While Dog Is Dead typically 
draw comparisons with such bands 

CAST LIST
Co-managers Lawyer Nicky Radio Online PR
Daniel Ealam & Stem, Clintons James Burgess- Tilly Kneale,
George Akins, PR Lewis Allan, Anorak Charm Factory
DHP Management Jamieson, 

Loudhailer
TV Josh Nicholl, 
Anorak

as Pavement and Vampire Weekend, 
a new song, Head In Your Hands, 
was unveiled during a performance 
at London’s Club Fandango earlier 
this month which indicated a more 
commercial direction.

Interest has grown on the back 
of strong radio response to the 
band’s three management-funded 
releases. After supporting bands 
including One Night Only, Local 
Natives and Darwin Deez failed to 
attract A&R attention, the band’s 
managers decided to set up Your 
Childhood Records to release 
material themselves through 
AWAL (Artists Without A Label).

That activity began with 
Glockenspiel Song last June, which 
got them support from Ri’s Huw 
Stephens and BBC Radio 
Nottingham’s Dean Jackson and 
helped land them a slot on the BBC 
Introducing Stage at Glastonbury, 
and through that, Skins.

Second single Young was Radio 
1-playlisted through further BBC 
Introducing support and third sin
gle River Jordan last month had 
plays on a host of Radio 1 and 
6 Music shows.

Ealam added, “We’ve sold sever
al thousand downloads. I think 
people are interested now because 
the band are already up and run
ning; they don’t have to wait for 
them to evolve.”

Dog Is Dead perform at the 
next Breakout night on April 13 at 
Proud Galleries in Camden. 
The event is free to Music Week read
ers before 9pm.
Q www.musicweek.com/breakout

DOOLEY'S
DIARY

Dooley 
throws a 
shape or 
two with 
his own 
private 
dancer

D
OOLEY KNOWS better than 
to try and make a fool of 
himself - after all, there are 
enough people around to do that 

for him. And this was certainly the 
case at the International Live Music 
Conference last week: the Music 
Week man was minding his own 
business crossing a room when he 
was forcibly grabbed and dragged 
on to the dancefloor by a young slip 
of an agent from the Leighton-Pope 
Organisation. The fact that there 
was no dancefloor actually there 
didn't seem to faze her one bit. 
Let's just say the agent, who will 
remain nameless, proved more pop
ular than the burlesque dancer, 
who followed the shapes our live 
agent threw to the band... Those in 
the industry who weren't at the 
ILMC last week were probably over 
in Austin at SXSW - or more proba
bly casting envious glances at 
those who were. "Off to Brighton 
tonight rather than Texas,” one sen
ior major label executive grumbled 
to Music Weekwhen we asked him 
about the weather in Austin. And 
you can see why they were so jeal
ous. One nameless A&R we con
tacted about the event told us, "I'm 
hungover to fuck as I reply to this 
so that may be some indication of 
how I'm enjoying SXSW. Sorry for 
the non in-depth reply to the ques
tions but my head really isn't work
ing today." He then went on to sug
gest that the main theme of SXSW 
was, “Why are frozen margaritas so 
damn good?"... Everyone's favourite 
Northern lrish-but-signed-to-a- 
French-label indie act Two Door 
Cinema Club celebrated their debut 
album going gold in the UK along
side their Kitsuné label bosses and 
the Co-Operative crew at their 
Roundhouse gig last week. In the 
picture (above right) we see 
Constance de Bosredon (Kitsuné),

Kev Baird, Alex Trimble (both TDCC), 
Gildas Loaec (Kitsune), Jason 
Rackham, Craig Penney (both Co
Op) and Sam Halliday (TDCC) moon
ing around happily. Co-Op's Vincent 
Clery-Melin is apparently visible 
behind Alex's gold disc but we can 
only see the top of his suave 
French head... A&R, as we all know, 
consists of matching of the right 
song with the right artist. But many 
forget it also relies on matching the 
right A&R man with the right artist. 
Dooley thinks putting veteran A&R 
man Chris Briggs with X Factor win
ner Matt Cardie over at Columbia 
for both their first projects for Sony 
could be a pretty canny move by 
messrs Cowell and Smith. Briggsy, 
of course, guided a certain Robbie 
Williams to success...

A BETTER BARNET?
The idea of supporting Justin 
Bieber on tour would be enough to 
reduce most young girls to jelly. But 
Willow Smith, clearly, is made of 
sterner stuff. In the main photo 
(top) we see Ms Smith backstage at 
The 02 arena on the Bieber tour 
with the team at RCA. Quite frankly, 
if there's a better hairstyle on this 
planet than the one Willow is sport
ing, Dooley has yet to see it... With 
YouTube nowadays you can go from 
zero to notoriety in a week. And this 
has never been so evident than 
with the Rebecca Black like-it-or- 
loathe-it phenomenon last week. As 
Dooley writes - on Black's favourite 
day of the week, Friday - she has an 
impressive 15m YouTube plays. This 
one, you feel, could run and run 
until, well, at least next Friday... And 
speaking of YouTube, Music Week 
now has its own channel. Anyone 
wanting to see what Breakout is all 
about can view film footage of Ed 
Sheeran, Maverick Sabre and other 
performers from the recent show 

over at musicweek.com... Now we 
are always keen for a bit flattery at 
Music Week, so we loved this photo 
(above left) of Russian dance pro
ducer Maxim Pokrovsky, aka Max 
Inc, and his manager Anton 
Zakharov celebrating Max Inc’s 
Infinite Highway entering the 
upfront top 40. You see, Music 
Week can make you happy... Dooley 
also found himself watching Katy 
Perry last week, joining in with the 
hordes of hysterical schoolgirls 
screaming their love for the quirky 
pop starlette. As well as being 
impressed at quite how many items 
of clothing managing to find their 
way onstage after a request from 
the singer (three T-shirts, a scarf 
and an electric blue bra) Dooley’s 
mind boggled at Perry’s confession 
of her love for trash TV pro
grammes The Only Way Is Essex 
and My Big Fat Gypsy Wedding - 
and her hint that an oversized, bub
blegum pink dress could form part 
of the outfit for her next tour. But 
which member of the EMI communi
cations teams’ mother is an 
esteemed Mills and Boon author?...

JAPAN FUNDRAISING
Japan was in many people in the 
music industry’s thoughts last week. 
Among the many fundraising efforts, 
veteran duo Sparks turned their 
Sparks Mart online store into the 
"Shopping Mall Of Love”, with pro
ceeds from all sales until April 30 
going to the Red Cross Japan 
Tsunami Appeal... And finally on July 
10 Childline Rocks is organising the 
ultimate Harley Davidson charity 
motorcycle ride and the music 
industry is cordially invited. The 
organisation is looking for 50 bikes in 
total to make the epic trip across 
North America. To apply, you can 
emailoffice@childlinerocks.co.uk 
or daryl@wolflake.co.uk.

http://www.musicweek.com
http://www.musicweek.com/breakout
musicweek.com
mailto:emailoffice@childlinerocks.co.uk
mailto:daryl@wolflake.co.uk
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RADIO SUMMIT!^

APRIL 29TH - 30TH 2011 W HOLLYWOOD

WORLDWIDE MUSIC INDUSTRY TO HONOR KEY RADIO MINDS 
Hundreds of the world's top radio broadcasters, who are renowned for not only breaking new acts but for also influencing 
the minds of hundreds of millions of music fans globally, will descend upon Los Angeles for the inaugural A&R Worldwide 

(the globally respected independent artist discovery, development, marketing and consulting firm) and AIIAccess.com 
(the world's largest resource for music, news, information for radio online) Worldwide Radio Summit.

RADIO BROADCASTERS AROUND THE GLOBE WILL BE HONORED AT THE WORLDWIDE RADIO SUMMIT & WINNERS WILL 
BE ANNOUNCED AT THE AWARDS LUNCHEON ON SATURDAY, APRIL 30TH AT THE W HOTEL IN HOLLYWOOD, CA

The Worldwide Radio Summit will lead into one of the world's most influential and most important music industry events, 
MUSEXPO (May 1-4, 2011), also at the W Hotel in Hollywood.

Some of the radio networks and affiliated companies already confirmed to attend the Worldwide Radio Summit include: 
CBS, Entercom, BBC, Xfm, Australian Broadcasting Corporation, NOVA Australia, MotorFM Germany, Triton, Emmis, 
P3 Norway, P4 Norway, P3 Sweden, Delta Germany, New Zealand On Air, Times of India, NRJ France, Pollack Media, 

Cumulus, Tune In Radio, Pandora, SoundCloud, Yahoo!, Jacobs Media, Citadel, MTV/VH-1 Radio, 
XM Sirius Satellite Radio, McVay New Media, The Mobilium International Advisory Board, Arbitron, Shazam, 
Mediabase, Nielsen, RCS, Airplay Intel, Austereo, Westwood One Radio Networks, Premiere Radio Networks, 

NPR Radio, Global Radio (UK), Absolute Radio International, Play MPE and many others.

In addition, some of the world's top emerging talent will showcase to the global radio industry nightly after 
the International networking cocktail parties at S.I.R. Studios Hollywood.

For Registrations, hotel and more conference information, 
log on to www.worldwideradiosummit.com and www.MUSEXP0.net

A&RWORLDWIDE’S

MUSE § HOLLYWOOD
UNITED NATIONS OF MUSIC & MEDIA
INTEGRATE YOURSELF INTO THE INTERNATIONAL WORLD OF MUSIC WITH HUNDREDS OF CREATIVE MINDS FROM ALL SECTORS 

OF THE BUSINESS TO NETWORK, SHARE INSIGHT AND ENCOURAGE THE POSITIVE EVOLUTION OF ALL THINGS MUSIC...

MAY 1ST - 4TH 2011 - w HOLLYWOOD

LOS ANGELES LA«!
FOR A SPECIAL MUSIC WEEK RATE, CONTACT SARA KINNE AT 

SARA@ANRWORLDWIDE.COM / +1 323.782.0770

WWW.MUSEXPO.NET

ALLACCESS.COM
AIIAccess.com
file:///vww.worldwideradiosummit.com
http://www.MUS
EXP0.net
mailto:SARA@ANRWORLDWIDE.COM
http://WWW.MUSEXPO.NET


Award recipient:

José Mourinho
Tuesday 22nd 
March 2011
at Grosvenor House 
Hotel, Park Lane

Table of 1en = £3.750 + VAT
Individual tickets £375 per person

If you have any queries please contact
Rae Real on 07734 088464 or Rae@TheFE.co.uk

www.footballexhavaganza.org

mailto:Rae@TheFE.co.uk
http://www.footballexfTavaganza.org


ON THE ROAD AGAIN!
Whether it's with Genesis or The Mechanics it's always good. 
Congratulations on a great career, past, present and future.

From John, all at Solo 
& the Isle of Wight Festival
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PROFILE MIKE + THE MECHANICS

TAKING TO THE ROAD
Having ground to a halt after the death of singer Paul Young, Mike + The Mechanics are motoring again 
with a new line-up and their first album in six years - The Road. Music Week gets the inside track 
from founder Mike Rutherford, the new band members and key people in the Mechanics’ team

ARTIST PROFILE
■ BY JOHNNY BLACK

W
HO CAN SAY WHAT MIGHT HAVE 
happened if mother nature had 
endowed Mike Rutherford with a voice 
as distinctive as his Genesis partners 

Phil Collins and Peter Gabriel?
What almost certainly would not have happened 

is Mike + The Mechanics, the side-project born out of 
his realisation that he lacked the golden tonsils of his 
compatriots. Having so far shifted 10m-albums glob
ally, however, Rutherford has established conclusive
ly that a great band consists of much more than just 
a great voice.

After a gap of over six years, Mike + The 
Mechanics are returning to the fray with a dazzling 
new line-up and a corking seventh album, The Road.

“In many ways,” explains Rutherford, as he care
fully places his laptop on the glass-topped board
room table in his central London management 
offices, “we’ve returned to first principles, to the 
ideas on which Mike + The Mechanics were original
ly founded. ”

He is talking about 1984. “Genesis as a band was 
having a good time, still enjoying ourselves,” he 
recalls, “but you find yourself thinking it might be 
nice also to work with some other people, rather than 
being in one band for 30-odd years. Phil [Collins] had 
his Brand X project, for example, and 1 started to 
think that maybe having some breaks would be good. 
I had done a solo album, Smallcreep’s Day, in 1980, 
on which 1 discovered that 1 couldn’t sing, so that was 
a one-off. I realised that if you write a song, you want 
a great vocalist, and that was the germ of the idea for 
Mike + The Mechanics.”

Tony Smith, managerial head of the Genesis family 
since 1973, takes up the thread. “I think Mike realised 
his role is really in the area of being a catalyst. He’s real
ly good at putting people together, and co-writing. So 
the next time he thought about doing a solo album, it 
was really conceived as a songwriter’s record with 
singers specially chosen to do particular songs.”

Rutherford’s publisher supplied a list of 10 poten
tial songwriting collaborators ‘The first two names 
were B.A. Robertson and Chris Neil, and I didn’t get 
past that,” he laughs. “We got on well, wrote the 
album, recorded it in Montserrat, and came back 
with instrumental tracks plus guide vocals.”

It was, says Smith, Chris Neil who suggested letting 
Paul Carrack, a veteran of Ace, Squeeze and Roxy 
Music, and Paul Young from Sad Café have a go at the 
songs. “Paul Carrack came down and sang Silent 
Running the first day, then Paul Young sang All 1 Need 
Is A Miracle,” recalls Rutherford. “There were three 
other singers on the album doing bits and bobs, but the 
whole thing felt like a coherent body of work.”

Smith agreed wholeheartedly and suggested that 
rather than issuing this vehicle for Rutherford’s 
songwriting skills as a solo album, it might be better 
with a group identity. “If I remember rightly,” he says, 
“it was me who came up with the name.” Mike + The 
Mechanics had a pleasingly alliterative ring, but it 
also ingeniously defined the roles of the participants. 
Rutherford was the driver, and the others were the 
top-notch technicians who kept the engine perfectly 
tuned and running sweetly. Trading as Mike + The 
Mechanics left the door wide open for possible future 
line-up changes.

http://www.musicweek.com


From all your friends at

We look forward to seeing you 
on ‘The Road’ in 2011
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PROFILE MIKE + THE MECHANICS
Smith, many would agree, has long been the not

so-secret weapon for Genesis and its proliferation of 
offshoots. “Tuny is one uf the best managers in the 
world,” declares John Giddings of the Solo Agency, 
who came aboard as their agent just as Mike t The 
Mechanics were moving into gear. “Early in uur rela
tionship 1 called Tony a few times and he just blanked 
me. Eventually he rang and said, ‘Listen, John, I hired 
you to du a jub, nut tu call me every day.’ 1 had tu up 
my game overnight.”

That first, eponymous album produced two major 
international hits, Silent Running and All 1 Need Is A 
Miracle, but there were even bigger things to come. In 
1989, The Living Years, from the album of the same 
name, became a number one single in the US and 
spent four weeks at the top of the adult contempo
rary chart. The side-project Rutherford had started as 
a fun offshoot from his day job was threatening to 
become another monster.

“Living Years was such a huge hit in America and 
it did get a bit strange,” confirms Smith “The focus 
was all on that success, rather than it being just a fun 
side-project.” Largely because of their runaway suc
cess, Mike The Mechanics by this point had evolved 
beyond Rutherford’s original plan.

The intention had been to create a showcase for 
Rutherford’s song-writing with an ever-changing cast 
of gifted singers, but their devoted audience, under
standably, now saw Carrack and Young as integral 
parts of the band.

ABOVE AND LEFT
The early years 
Press shuts uf the 
ungiridl Mechdnics 
line-up ut (dbuve. 
frurri left tu right) 
Pdul CdUdck, Mike 
Rutherturd end 
Pdul Yuu ng

"Although I've always loved working 
with Paul Carrack, the dynamic in the 
group had changed after Paul Young's 
death. We kind of ground to a halt..." 
MIKE RUTHERFORD

Another major success came with Over My 
Shoulder, a UK number 12hitin 199S,butthe edifice 
was rocked to its foundations when Paul Young 
unexpectedly died of a heart attack, aged just S3, in 
July 2000.

“When Paul died we were just in shock,” reflects 
Rutherford “Paul was one of life’s wonderful 
rock'n’roll characters. At the end of a tour, for exam
ple, I’d go home and relax but he lived the rock'n’roll 
lifestyle all the time. He loved to be in music. That 
was his life, there were no days off. He probably over
did it, accordingly.”

Four years after Young’s tragic demise, 
Rutherford and Carrack put together the album 
Rewired but, says Rutherford, “Although I’ve always 
loved working with Paul [Carrack], the dynamic in 
the group had changed after Paul Young’s death. We 
kind of ground to a halt.”

In 2009, when Brian Rawling of globally success
ful production company Metrophonic inquired 
about the state of the band, Rutherford still felt that

ROAD CREW: UNDER THE BONNET OF THE MECHANICS’ NEW ALBUM

M
ike rutherford started work on 
the seventh Mike + The Mechanics 
album The Road in early 2009.

“I don’t like to start in a big studio, 
because I feel under pressure,” he explains, 
“so initially it was just me working in my 
small studio at home in Sussex. It really 
started to take shape, though, after our new 
vocalists Andrew Roachford and Tim Howar 
came down.”

Roachford (pictured above in rehearsals) 
remembers their first encounter well. "The 
first song we worked on was Try To Save Me. 
Mike already had the groove and the back
drop, but no melody or lyric. If you play me 
some music, I can straightaway sing a 
melody to it. Words will come out as well, 
but they might be half sensible and half gob
bledegook. With that one, the melody came 
right away. When it’s easy like that, it’s 
always a good sign. You know it’s a right 
thing to do.”

Similarly, Howar felt an affinity 
with Rutherford from the start. "I 
grew up listening to Mike + The 
Mechanics as a kid in Canada, 
so it felt like having big shoes 
to fill, because Paul Young 
was an icon, probably one of 
the hardest-working, hardest- 
partying guys of his era. But Mike 
really liked the sound of my voice, and once 
we started working together I was able to 
come up with some lyrics and melodies."

Describing the Rutherford songwriting 

technique, Howar says, "He’s an amazingly 
prolific guy. He’ll start off with a guitar and 
an idea of how he wants a particular chord 
progression to go, and he’ll play the bassline 
with his feet on pedals, almost like a pipe 
organ, and then we go from there.”

Once they had a number of songs coming 
together, the team moved 15 minutes down 
the road to Fisher Lane Farm studios, a home 
from home in the heart of the Surrey country
side for Genesis and its offshoots since 1981.

"It was a good buzz,” observes Roachford, 
"because it was the same studio that a lot 
of previous Mechanics and Genesis and Phil 
Collins stuff had been recorded in, so it felt 
very comfortable."

The collaborative nature of Mike + The 
Mechanics means that any song can have 
numerous creative inputs. "I did some 
melody and came up with the title for I Don’t 
Do Love,” says Howar, "but I didn't come up 
with the line Do You Wanna Dance? That was 
Chris Neil."

Neil, a longtime Rutherford collaborator, 
whose numerous credits include Celine Dion, 
Rod Stewart and a-ha, is not just a co-writer 
but co-producer of most of The Road, with 
Rutherford's son Harry engineering and play
ing some drums. Also on board for two 
tracks was Brian Rawling of globally suc
cessful production company Metrophonic.

New keyboardist Luke Juby (inset, left) 
formerly worked with Mika, and guitarist 
Anthony Drennan has played with The Corrs 

for many years - but long-time
Mechanics' drummer Garry Wallis is 
still laying down the beats.

"It all came together really well,” 
enthuses Rutherford, who seems par
ticularly delighted with the synergy 

between Roachford and Howar. "Having 
two singers - an R'n'B voice and a rock 

voice - is a given part of our sound. Andrew 
fits perfectly into that R'n'B/soul feel, and Tim 
has the rock voice, so the combination works 
beautifully."

THE ROAD ALBUM: TRACK-BY-TRACK 
COMMENTARY BY MIKE RUTHERFORD

p\ *1 The Road
LJ -L It's a very simple song that started 

with a drumbeat in my head, with lots of 
delays in it. It's hard to do happy songs that 
aren't sweet, but this works nicely. It's a 
summertime, fast-car-with-the-top-down 
kind of song. Andrew didn't write it but he 
sang it great.

p| O Reach Out (Touch The Sun)
This is co-written with Jamie Norton 

and Ben Weaver from Take That's touring 
band, produced by Metrophonic. It's not 
quite the traditional Mechanics sound but I 
like it. Again, it's an uplifting, life-is-good 
song. It was an easy write, then Andrew 
came in and nailed it in about 15 minutes.

Pl O Try To Save Me
uoThat signature guitar riff makes this 

perhaps the most classic Mechanics-sound
ing track. It's about people who make a mess 
of their life, whether through drink or drugs 
or behaviour patterns.

p\ /I Background Noise
LJ I wrote this with the South African 

singer Arno Carstens, who has such gravitas 

to his voice, a bit Neil Young-Nick Cave
Johnny Cash, that kind of dark voice. It’s a 
lovely sound.

f~\ r~ I Don't Do Love
UJ Lyrically, it's a guy being honest 

about what he's like in a relationship, saying 
he doesn't give much. Live, it’ll be much more 
a two-hander vocally than it is on the album.

ne Heaven Doesn’t Care 
uu This was inspired by Neda Agha- 

Soltan, the Iranian girl who was shot dead by 
Iranian militia in 2009, and then we all saw 
her dying on YouTube. The line “Heaven 
doesn't care" means that Heaven doesn’t 
judge you on what you’re wearing, or how 
you look or how you die.

p r-y It Only Hurts For A While
LJ / I really like this one. It’s quite a bare 

song, instrumentally. It’s a lovely idea, that all 
the pain you go through only hurts for a while. 
Whether it's love, life, a relationship, whatever.

p p Hunt You Down
uoThis title started as a line in another 

song, but I took it out. It’s my son Harry play
ing drums on this one. It’s the one song on 
the album that someone could cover and 
maybe even do it better, bigger.

Pl Pl Oh No
This came out of me and Tim mess

ing around in the studio. It has the classic 
Mechanics-type chorus in terms of the 
chords, but it ended up a bit more four-to- 
the-floor than I had originally imagined it.

W
You Can Be
People tend to front-load an album 

nowadays with the best songs at the start, 
but I like to end on something strong. This 
one is about how relationships work, and it’s 
a bit majestic, a bit dark, a good guitar riff 
and lovely vocal from Andrew.
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"I'd never met [Andrew Roachford] 
before but I knew his songs, of course, 
and I loved his voice. Then we just started 
writing and it was very natural..."
MIKE RUTHERFORD

Mike f The Mechanics was a thing of the past. "1 told 
him, I think we’re done.’”

Rawhng and music publisher Jon Crawley of Hit 
And Run both felt otherwise They suggested Mike 
should return to the principles on which Mike + The 
Mechanics was first founded "The first album had 
been like a process,” points out Rutherford. “1 found 
co-writers, then found voices to sing the songs, 
because the sound is partly there, with the writing, 
even before we get voices on it.”

Finding two new voices, he realised, would be the 
key to rebirthmg Mike The Mechanics Rutherford 
was determined that it should not come across like a 
tribute band. He was adamant that the new material 
and the new singers must have their own identity but, 
at the same time, audiences would justifiably expect 
to hear the back catalogue treated with respect, 
sounding as it sounded in their collective memories. 
It was joins’ to be a tough assignment for any vocal- 
1st willing to tackle the challenge.

"I was out driving in my car one day,” remembers 
Andrew Roachford, "when 1 got a call from Chris 
Neil, asking if I’d be interested in being involved in a 
new Mike + The Mechanics album.”

Roachford, of course, was one of Sony’s hottest 
acts throughout the Nineties, so he had initial reser
vations about how the project might impact on his 

own career. "But we set up a meeting with Mike at his 
manor house in Sussex. He started playing me some 
of his ideas, and right away 1 felt I could bring some
thing to it.”

For his part, Rutherford was immediately excited 
about the prospect of bringing Roachford aboard. 
"I’d never met him before but I knew his songs, of 
course, and I loved his voice. Then we just started 
writing and it was very natural.”

It was clear that not only could Roachford bring his 
distinctive vocals and songwriting skills to the new 
album, but his soulful vocal style would be ideally suited 
to the Carrack songs from The Mechanics’ repertoire.

Was it too much to hope that they could find a 
second vocalist of similar calibre? Evidently not. Big
voiced Canadian-born Tim Howar had fronted the 
critically-acclaimed Van Tramp who, in 2008, were 
being widely tipped as the next big thing. He was also 
a stage-show veteran who had revealed an extraordi
nary ability to channel the voice of Rod Stewart in the 
West End musical Tonight’s The Night.

“Mark Taylor of Metrophonic produced the Van 
Tramp album,” Howar reveals. “I’ve kept a relation
ship going with him, so I was down at Metrophonic, 
writing tunes with them when Brian Rawling took 
me aside one day and said. ‘I’ve got a project I’d like 
to run by you...”

Like Roachford, not only did Howar have the skills 
essential to contribute to the new material, hut his 
uncanny ability to clone other voices made him hot 
favourite to cover the Paul Young songs live. “1’11 give 
the songs my own spin,” he says, “but if Paul Young did 
something which I think is amazing, then I’m going to 
do that rather than try to reinvent the wheel.”

After six months in the studio, they emerged with 
The Road, and quickly found it a home at Arista. “We

SAY IT LOUD, SAY IT CLEAR
MIKE * THE MECHANICS STILL GOING STRONG

BEST WISHES ON THE ROAD AND WITH THE NEW ALBUM FROM 
ALL YOUR FRIENDS AT EMI.

I j t*. 11
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Congratulations on the brilliant new album The Road 

from the whole Arista family
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PROFILE MIKE + THE MECHANICS

mik?+
Th? mechanics

LEFT
Reach Out 
(Touch The Sun) 
77)e new Mike + 
The Mechanics 
single is eut new, 
before release ot 
The Rued elburri 
on April 11

MIKE + THE MECHANICS DISCOGRAPHY: SINGLES & ALBUMS

REACH OUT 
(TOUCH THE SUN)

just heard the record and thought it was an incredi
ble set of songs with that unmistakable ‘Mechanics’ 
feel,” recalls Arista and Sony Commercial Music 
Group general manager Richard Connell. “It really 
feels like there is unfinished business with the band 
and, with a collection of songs as strong as this, we 
felt we could help get the music to the widest possi
ble audience.”

Delighted though he had been with Roachford 
and Howar’s work in the studio, Rutherford knew 
there was still one last hurdle to clear. How would 
they work together on stage?

The crunch moment came on October 2 2010, 
when he led the band onstage for the first time to 
play a showcase gig at The Pigalle in London. 
“Everybody was blown away by Tim and Roachford 
because nobody had seen them working together 
before,” says Giddings. “I’d seen Roachford before as 
a solo performer, but I had no idea how brilliant 
they’d be as a pair.”

The magic was repeated during their next outing, 
at The Princes Trust Rock Gala in the Royal Albert 
Hall just over a month later. “The energy of the two

CHART TITLE Ldbel Reledse ddte

21 SILENT RUNNING WE A 15/02/1986 (also charted at number 61 in June 1996) SINGLES

53 ALLINEEDISA MIRACLE WE A 31 /05/1986 (also charted at number 27 in February 1996)

02 THE LIVING YEARS WEA 14/01/1989

13 WORD OF MOUTH Virgin 16/03/1991

««««»»•••••■««««»»»•••••••««««»»••••••••«««»»•••••••«««»•••••••••««««»»••••••««««»»•••••■••«««»»••••••••«»«»»••••••a««**»»»»

58 A TIME AND PLACE Virgin 15/06/1331

56 EVERYBODY GETS A SECOND CHANCE Virgin 0B/02/1992

12 OVER MY SHOULDER Virgin 25/02/1335

33 A BEGGAR ON A BEACH OF GOLD Virgin 17/06/1995

51 ANOTHER CUP OF COFFEE M 02/09/1995

35 NOW THAT YOU'VE GONE Virgin 05/00/1999

73 WHENEVER I STOP Virgin 25/08/1999

78 MIKE AND THE MECHANICS WEA 15/03/1986 ALBUMS

02 THE LIVING YEARS WEA 20/11/1988

11 WORD OF MOUTH Virgin 27/04/1991
•«••»••••••••«•••»••••••■•■«••»••••••••«•«»»•I* •••••««•»«**»*••

09 BEGGAR ON A BEACH OF GOLD «gin 18/03/1995

14 MIKE AND THE MECHANICS (M6) Virgin 12/06/1999

61 REWIRED Virgin 19/06/2004

BELOW
Six of the best Mike + The Mechanics studio albums, 1986-2004

of them was fantastic,” says Rutherford, “but they’re 
beautifully supportive of each other, they really work 
together.”

The album is set for release on April 11, and 
Arista’s senior marketing manager Will Nicol says, 
“We have just gone to radio with the first single, 
Reach Out (Touch The Sun), and the band’s brand 
new website (www.mike-and-the-mechanics.com) is 
now live. Mike, Andrew and Tim have already under
taken lots of promo, including Jools Holland’s Radio 
2 show, regional radio and press interviews, features 
in the Mail, Express, Mbjo, Classic Ruck and many more. 
Loads more to come - Drivetime and Michael Ball 
interviews on Radio 2, numerous TV interviews and 
performances.”

Hard on the heels of the album, Mike + The 
Mechanics will set out on a month-long UK tour which 
includes the RoyaJ Albert Hall on May 9, and an Isle Of 
Wight Festival appearance in early June. “When we did 
the last Genesis tour there were 42 trucks,” says Chris 
Redburn of trucking company Redburn Transfer, anoth
er long-term member of the Genesis family. “This tour 
will have just two trucks and a tour bus. It’s like 
Genesis’s little brother, but 1 think Mike finds it quite a 
refreshing change of scale.”

Variations on this theme frequently crop up in con
versations about Mike Rutherford. As the guitarist in 
Genesis, he’s a stadium-shaking member of the rock 
aristocracy, but he has never lost his love of the relative 
intimacy and human scale of a Mike + The Mechanics 
tour. “Absolutely,” confirms Giddings “He doesn’t 
behave in a rock-star way. I’ll never forget how, on the 
first Mechanics tour, we didn’t have a budget for cater
ing, so 1 gave them some money and said, ‘Go and buy 
yourself a sandwich.’ Mike just said, ‘OK’ and went off 
to buy himself a sandwich.”
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PACKAGING

PUTTING VALUE
BACK INTO PRODUCT
While vinyl will never revisit its sales heyday, the much-loved format is enjoying its current status as a
prestige release for dedicated fans. And with labels keen to explore this welcome revenue stream, the
challenge now is for designers and manufacturers to produce a range of innovative premium product

SECTOR PROFILE
■ BY NEIL WILKS

R
ecord labels’ demands for innovative 
music packaging in order to boost sales of 
physical product appear to be bearing 
fruit. Limited-edition and prestige releases 

with lavish packaging continue to play a vital 
role in the product mix, with vinyl proving an ever
green ingredient.

The idea is that a vinyl version of an album 
adds to a package’s collectability, providing the 
audiophile with a superior analogue format and 
the right aesthetics for music fans bred on the 12- 
inch palette.

The continued popularity of box sets has played a 
role in the growth in vinyl sales over the last few 
years. According to Official UK Charts Company fig
ures, annual vinyl album sales increased by 10,000 
year-on-year in 2010 to 237,000; a figure that fol
lowed a rise of 17,000 the preceding year. In fact, 
there has been growth every year since 2007 when the 
impact of downloading saw sales drop by 100,000 
between 2005 and 2006.

While this is some way from a full-blown revival 
vinyl sales in 2010 contributed less than 0.25% of 
total album sales that year and a world away from the 
format’s heyday - there is a trend of growing sales. In 
short, vinyl is still an important part of the physical 
market and is helping to create more work for all 
involved in the packaging of music.

Neil Gibbons, general manager at CD replicators 
and packaging provider Key Production, says his 
company has enjoyed a significant upswing in orders 
in recent years. “It seems a dramatic increase as I 
can’t believe people are spending money on this, but 
it’s there and it seems to he working,’1 he says.

As a company offering project management of 
box sets, Gibbons has seen all manner of items go 
into these packs. “We’ve done dog tags, T-shirts, a 
Frisbee with a CD inside and a plectrum,” he says. 
Another recent project was for Carl Barat’s debut 
solo album; a CD package with a T-shirt and book.

The requisite for releases seem to be changing, 
with the standard jewel case becoming more 
basic while alternative versions get increasingly 
lavish, an arrangement which seems to stack 
up financially.

“It’s becoming the norm to do something inter
esting to make a release sell. The package costs more 
hut you can sell it at a premium price. Labels might 
spend £10 to manufacture a product but sell it for 
£30 to £40,” says Gibbons.

While many of these boxes are intended for the 
Christmas market, Gibbons reports constant 
demand throughout winter. “We are doing as many

PICTURED
Added value
Radiohead's D2C 
'newspaper' vinyl 
album The King 
Of Limbs comes 
with 625 pieces 
of newspaper 
artwork: the spe
cial edition of 
MogwaTs new 
album contains a 
range of art prints 
and a stencil

in QI this year as we did at the end of last year. We’re 
flat out now,” he adds.

Gibbons admits that, while music remains the 
core business, the company has to diversify in lean 
times, particularly with providing information packs 
for corporate customers. However, the work on spe
cial packaging last year greatly helped profits rise 
while turnover stayed static. As a result, Key 
Production is planning to expand the company in 
the coming months. "Box sets have rejuvenated this 
sector,” says Gibbons.

Will Appleyard, sales director at rival firm Clear 
Sound and Vision (CS&V), says it too has spread out 
into other markets, although the music and box 
set work is "the icing on the cake - that’s the 
business everyone wants to do and they’re certainly 
on the rise”.

As a project management company, the challenge 
is to meet demand for ever-more innovative product

SOMETHING FOR EVERYONE: VINYL AT RETAIL
Special packaging and vinyl products seem to keep 
all parts of the consumer chain happy: the 
fans get something special, the labels 
can leverage their assets and the 
retailers get a specialist product 
which attracts custom.

“It’s a vibrant, healthy 
niche and has been for some 
time. We’re a specialist chain 
so the avid music buyers will 
come to us for these products," 
says HMV rock and pop manager 
John Hirst.

“But it has to be from the right 
artist, usually with a rock profile but with 
the right heritage,” says Hirst. While this invari
ably means reissues of albums from the Sixties, it 
can apply to younger bands, too. "In the early part

of the Noughties there was a real spurt in sales of 
vinyl singles by the emerging indie rock 

bands of the time. It almost a badge of 
honour for bands like Arctic

[' Monkeys, The White Stripes and 
The Strokes," says Hirst.

As the indie boom ebbed 
away in subsequent years, vinyl 
single sales have declined, but 
there are still healthy sales to 

be had. Liam Gallagher's post
Oasis band Beady Eye sold 3,637 

copies of their debut single The 
Roller on seven-inch, accounting for 

59% of its total sales, while the following 
week's chart revealed Manic Street Preachers' 

Postcards From A Young Man single shifted 1,250 
copies on vinyl.

"It’S 
becoming 

the norm 
to do 
something 
interesting 
to make a 
release 
sell... labels 
might spend 

£10 but they 
can sell it 
for £40"
NEIL GIBBONS, 

KEY PRODUCTION

ideas. And as downloads mean a product only has to 
contain a web address and access code, the rest of the 
pack can consist of almost anything. “One of our 
most recent was to come up with a T-shirt. This was 
compressed to the size of a jewel case and put on the 
shelves,” says Appleyard, whose company has provid
ed such products for Health and Placebo releases.

Environmental considerations are also starting to 
filter down the supply chain. “We’ve certainly seen a 
massive increase in customers moving away from 
plastic. It’s getting to the point where it seems the 
jewel case will eventually drop off the radar in favour 
of environmentally friendly options such as the soft 
pack,” says Appleyard. He does, however, sound a 
note of caution to anyone celebrating the end of the 
unloved plastic case. “The trouble is that the mid
price labels doing 500,000 copies at a time can’t 
afford to get away from the jewel case.”

As a result of a shift away from plastic, CS&V has 
become certified by the Forestry Stewardship 
Council (FSC), which guarantees the consumer that 
all wood-derived products come from responsibly 
managed forests. Appleyard reports much demand
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for the FSC stamp of approval. “Several of our cus
tomers insist we used those logos,” he adds.

One of Appleyard’s biggest jobs in recent months 
is another release with environmental concerns at its 
core. Radiohead’s special pack King Of Limbs, the 
so-called “newspaper” album, will be shipped on May 
9 to customers who ordered it online. Appleyard 
gives little detail away about the pack, beyond it con
taining two clear 10-inch records, a CD, 625 pieces of 
newspaper artwork and a biodegradable plastic box 
to keep it all in.

“Huge consideration has been given to the envi
ronment on this, for every part of it, both logistical
ly and with requirements for the materials used. 
That was right up there, first and foremost,” says 
Appleyard. He adds that, as the outer packaging is 
oxo-biodegradable it could, if left in the sun for long 
enough, eventually degrade completely.

The emergence of special packs has provided a 
growth area for CD replicator and packaging compa
ny Sound Performance for around four years, accord
ing to managing director Chris Marksberry. 
However, he reckons some of the more elaborate 
packs produced in that time faltered as labels 
went overboard in efforts to make the physical prod
uct desirable.

“Some worked and some went spectacularly 
wrong. There was also a pricing issue - it got to the 
point where these elaborate packages were so expen
sive that unless it was for the right artist it was in 
danger of becoming a white elephant. But the indus
try has matured with regard to special packaging 
since then,” says Marksberry.

As part of its service to customers when working 
with them to develop packaging ideas, Sound 
Performance offers them a view of their intended 
product using design software. “Before we look at 
prototypes or even begin making anything we show 
them a 3D walkthrough of the pack,” says creative 
project and development manager Tom Warner. He 
adds this helps with developing the conceptual side 
of packaging and can also act as an online sales tool.

A relative newcomer to the special packaging 
scene is The Vinyl Factory (TVF). Having bought up 
EMI’s pressing plant in Middlesex m 2003, the com
pany claims to now be behind more than half of the

"Some have 
worked and 
some went 
spectacularly 
wrong, but 
the industry 

has matured 
with regard 
to special 
packaging" 
CHRIS MARKSBERRY, 

SOUND

PERFORMANCE

PICTURED
Added extras 
Special editions 
of recent albums 
by Carl Barat, 
Placebo, Health 
and Primal Scream 
have included 
merchandise such 
as T-shirts

UK’s vinyl production, which it does for all manner 
of labels. But alongside this operation is the creation 
of the highest quality limited vinyl products.

“We’re diametrically opposed to most of what’s 
going on in the music business. Our ethos is simple: 
to make the best possible product,” says TVF creative 
director says Sean Bidder. This means taking the 
utmost care over paper stocks and using techniques 
such as screenprinting to create a premium package.

“We press all vinyl ourselves on EMI 1400 presses 
having mastered them specifically for vinyl. EMI 
invested a lot of time and money in building and 
developing this equipment to the point where they 
felt it was the best in the world,” says Bidder. In addi
tion, TVF generally release its records on the super
heavyweight 200g vinyl, which results in a more sta
ble and durable product.

TVF usually works with artists just to create these 
individual special editions, which can retail for 
between £20 and £300. Recent clients include Primal 
Scream, Massive Attack and Damon Albarn.

SOMETHING NEW: DESIGNING FOR GIL AND JAMIE
The special vinyl edition of Young Turks/XL Record
ings' Gil Scott-Heron and Jamie xx album I'm New 
Here is a good example of the type of deluxe 
package that music fans are beginning to expect 
and demand.

Comprising two heavyweight 12-inch records and 
two CDs accompanied by a booklet and two art 
prints, the package comes in a board box and is 
limited to 1,000 copies. One of the 180g records 
has the album on it, while the other carries an

In addition to the Hayes plant, TVF also runs a 
shop and offices in central London and plans are 
afoot to open a recording studio this year. “That 
means bands will be able to cut almost directly to 
vinyl Doing something like that creates art with an 
urgency and real vitality,” says Bidder. 'This approach 
means TVF has more in common with how record 
labels used to operate albeit on a much smaller 
scale - in that it has ownership of the whole process 
of making then selling records.

Despite this, Bidder is unimpressed with some of 
the larger special packages around today. “It’s 
the one-size-fits-all solution. If you’re not close 
enough to it, you think what a fan wants is every
thing in a box. So they get everything and make 
10,000 of them.

“Our approach is the opposite. We make a heavy
weight record, screenprint the cover so it looks beau
tiful and it’s a work of art,” he adds. “It then feels 
like a unique, crafted product, rather than merchan
dise you produced quickly and cheaply.”

instrumental version. This is mirrored on the CDs.
The most striking aspect of the pack is the use 

of colour, with solid pink broken up by a slash of 
green, or vice versa, throughout.

Dean Rose, director of Think Tank Media which 
project-managed manufacture of the packaging, 
explains the idea behind it: “The artwork reflects The 
xx album which had a die-cut x cut out of its front. 
As this is only one member of The xx, there’s only 
the one leg of the x here."

"It's simple but quite striking... it suits 
the concept and the music perfectly"
DEAN JONES, THINK TANK MEDIA

The choice of pink and green also borrows from 
the artwork for I'm New Here, which uses these 
colours for artist and album title. “It’s very simple 
but quite striking. The singles from this album also 
use this design but use green and pink and black 
and pink,” Rose adds.

One difficulty was matching vinyl and sleeve 
colours. Having picked a pantone colour for the vinyl 
with XL Recordings' designer Philip Lee, Rose took it 
to the pressing plant so the vinyl could be mixed to 
that specification. "It can be hit and miss sometimes 
and is very difficult to match bang-on,” says Rose.

Other special finishes included die-cutting holes 
in outer sleeves to allow the contrasting inner 
sleeve to show through, while spot varnishing on the 
box accentuates the pink block.

Rose adds that, while many box sets are 
extremely elaborate, the beauty of this is in its 
simplicity. "It suits the concept perfectly - and 
the music too.”
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FIGURES OF EIGHT $
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Eleven exciting new talents line up on our free Music Week Presents... Volume 8 CD

5 FRANCIS NEVE Brian's Drying Up
Contact Stephen Emms • stephen@emmspublicity.com

Producer, songwriter and multi
instrumentalist Francis Neve 
has been building a strong repu
tation with UK press and radio 
since the release of his debut 
mini-album The Second Time 
We First Met late last year. A col
lection of emotive lo-fi pop, nar

gripping cocktail. The passion, wit and panache with 
which they deliver their catchy-as-hell songs ensure they 
stand out as one of the most compelling emerging artists 
around. Their debut EP King Island Coyote is released on 
Something Nothing Records on April 4 and the band will 
be playing Music Week’s next Breakout event on April 13.
www.billyvincent.co.uk

9 COLIN DEVLIN The Heart Won’t Be Denied 
Contact Keith Ingram • keiLh.mgram@hts-scotland.com

1 TIGERS THAT TALKED Holy Saturday,
Gloomy Sunday

Contact Simon Foster • simon@kmmltd.corn

Art-rock four-piece Tigers That 
Talked, from Leeds, twist effects- 
adorned strings and haunting 
vocals around a pulsing rhythm 
section, creating multi-layered, 
intensely beautiful music that 
strikes a subtle balance between 
the anthemic and the experimen

tal. Coupled with the band’s frenzied live energy, Tigers 
That Talked create an explosive and dynamic sound that 
has led NME to describe them as “masters of the slow 
brood, ebbing and flowing with filmic elegance, swaying 
between maudlin melodrama and frenzied, multi-layered 
crescendos”. Tigers were also recently hailed as “my new 
favourite band” by BBC Radio’s Steve Lamacq.
www.tigersthatta I ked.co.u k

ABOVE RIGHT
The great 
number eight: 
Music Week 
Presents...
Volume 8, free 
to subscribers 
with this issue

rating the lifespan of a relationship, the album won over 
the likes of Clash, Stereoboard and This Is Fake DIY, while 
the single Brian’s Drying Up received plays on BBC 6 
Music. Neve and band have also been heralded for their 
enthralling live shows, including two spots at Gill Mill’s 
Best of Myspace nights. Neve has recently recorded a live 
session on BBC London and releases second single 
Winterbury on March 28.
www.frandsneve.co.uk

Colin Devlin’s Democracy Of 
One is not a debut album - it is a 
réintroduction to the unforget
table soundscapes crafted by 
this seasoned songwriter. His 
intimate solo album produced 
by Pierre Marchand (Sarah 
McLachlan, Rufus Wainwright),

2 CLAIRE NICOLSON You And I
Contact Phil Le^g • phil@futureprqofrecords.com_ 6 IMPERIAL LEISURE Dead Model 

..Contact Sue Wmcott • mfo@crucible-management.co.uk

explores matters of the heart in lush acoustic settings that 
puts his voice front and centre, adding emotional nuance 
to the singles The Heart Won’t Be Denied, Refuge and 
Raise the Dead. The Heart Won’t Be Denied is the first sin-

You on J I

Already on rotation on the cur
rent Surf TV ad, You And I was 
written and produced by Claire’s

The first single 
from Imperial 
Leisure’s long- 
anticipated sec
ond album Death 
to the One Trick

gle lifted from the album and has already featured heavily 
on the recently broadcast E4 Show One Tree Hill.
www.colindevlin.com

10
brother, ex-Primal Scream 
(Screamadelica) producer Hugo 
Nicolson, for his new LA-based 
project Yellowhammer. The new 
two-track release, which also fea

tures live favourite Quiet Company follows the critical 
success of debut single Toothpaste & Whisky. Featuring 
Alabama 3’s Nick Reynolds on harmonica, it won plaudits 
across both print and online press, as well as airplay on 
BBC Radio 2 (Jeremy Vine, Dermot O’Leary show) and 6 
Music (Chris Hawkins). Both singles are taken from 
Claire’s forthcoming debut album 52 Card Pick Up, due 
this summer.
www.myspace.com/clairenicolson

Pony is out now. Capturing the beautiful chaos that is 
their infamous live show, Dead Model is a good indication 
of the album to come. Darker and grittier than its prede
cessor The Art of Saying Nothing, the party is still very 
much in full swing, though the casualties may be racking 
up. Managing to be intense, danceable and insanely catchy 
in equal measure, it carries the Imperial Leisure guarantee 
of crowd and band alike having the time of their lives. The 
single is accompanied by a great and ghoulish zombie
flick video by director Brendan Cleaves and features Front 
magazine favourite model Von. Recorded with producer 
Paul Tipler (Placebo, Stereolab, Idlewild, The Charlatans), 
Death To The One Trick Pony will be released on the 
band’s own Steamroller Records in May.
www.imperial-leisure.co.uk

SAGE My Time
Contact Ladicea Reid • L reid(gastar-ent com.....

Sage is a budding new talent set 
for success this year. In 2010 he 
was one of the faces for the 
Adidas/Def Jam Rap-star game 
where his lyrical talent came to 
the fore. Sage has made a name 
for himself on the dubstep scene 
and has spent many years in

clubs perfecting his craft by MC-ing over gritty tracks and 
entertaining lively crowds. In February, Sage supported 
the Midnight Beasts on tour. His song My Time, featuring 
and produced by Mac. 1, is a reflection of who Sage is as an 
artist, ready to take his place. His clearly unique talent 
leaves him in a category to be recognised.
www.myspace.com/hypemansage

3SCARLETTE FEVER Crash And Burn 
Contact Dianne Young • diane@starfisch.net

This year promises to be a big 
one for Scarlette Fever. Crash & 
Burn, released in January, was B- 
listed on BBC Radio 2 and 
reached number two in Music 
Week’s Commercial Pop Club 
chart, winning praise everywhere 
from The Sun, Star Magazine and

Record Of The Day, to teen favourites Mizz, Sugar and 
Bliss. Debut album Medication Time, out on May 23, fea
tures co-writes with Stuart Crichton and Metropho me 
(James Morrison), is mixed by Cenzo Townsend (Snow 
Patrol) and produced by Julian Emery (Lissie). Scarlette’s 
new single Black & White is out on March 28.
www.sca rl ettefever. co. u k

4 SAM LEWIS More Than You’ll Ever Know 
__ _ Contact Simon Foster • simon@kmmltd.com

“My ambition is to follow in the 
footsteps of Williams, Dylan, 
Johnson, Waits and Young... 
playing my songs around the 
world, connecting with people 
through the music,” says Lewis 
of his heady mix of soulful 
vocals, heartfelt passionate lyrics

7 MAC.L Get It In
Contact Ladicea Reid • Lreid@astar-ent.com

Mac.l doesn’t just confine his 
art to rapping and singing, he is 
also a songwnter/producer. 
Hailing from Hackney, and one 
of nine musical children, Mac.l 
is the older brother of Labnnth. 
His life is music and in his late 
teens he began touring, leading

on to remix work from major labels. In 2010 his skills were 
recognized when he signed a publishing deal with 
Sony/ATV. Tipped for huge success, Mac.l’s single Get It 
In showcases a unique and innovative talent. Get set to 
seeing and hearing more of Mac.l in what is set to be a 
groundbreaking 2011 for him.
www.myspace.com/maaone

U THEATRE ROYAL If You Could Stand Up 
(Then You'd Walk Away)

Contact Neil Burrow • neil@nhbl969.com

Described by Artrocker magazine 
as “a phoenix rising”, Theatre 
Royal were formed after a day 
spent breaking into a derelict 
Victorian theatre of the same 
name in 2009 with fellow 
Medway residents Billy Childish 
and Lupen Crook. The band

have since recorded and released a debut album From

and strong influences of blues, country and folk. 
Recorded last summer in London, More than You’ll Ever
Know is the first track from soon-to-be released second
album Owiny Sigoma.
www.sa m I ewisworl d. com

8 BILLY VINCENT Prairie Wolves
Contact Sue Wncott • sue@irresponsiblerecordmgs.com

Billy Vincent, fronted charismat- 
ically by thick-as-thieves cohorts 
Billy Barratt and David Vincent, 
hail from the streets of south 
London and channel the spirit 
of Joe Strummer through the 
likes of Leonard Cohen and 
Nick Cave. Billy Vincent relate

tales of love, lust, ambition and murder in a heady and

Rubble Rises and the Spit And A Dream EP on fledgling 
label The Preservation Society Presents. Tracks from both 
album and EP have picked up support and plays from 6 
Music and XFM, as well as being championed by cult New 
York DJ Bill Kelly on WFMU. The band release second sin
gle If You Could Stand Up from the debut album From 
Rubble Rises on April 18.
www.myspace.com/wearetheatreroyal

Get your songs on the next 
Music Week Presents CD...

For more information about how to get on to the MW Presents CD, please 
contact Archie Carmichael on 020 7921 8324 or email archie©musicweek com
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MWJOBS&SERVICES

020 7569 9999
www.handle.co.uk
finance@handle.co.uk

rionale
finance division

Finance Director £65 to 75K
Major Label are looking for commercially focused qualified 
Accounfanf with strong IT project management skills to sit 
within the Supply Chain team

Financial Controller £50 to 55K
Our client, a globally recognised Record Label are looking for 
a dedicated Financial Controller to manage their rapidly 
expanding finance function.

Finance Manager £45 to 50K
Cutting edge independent media company with interests in 
Radio, Music, TV and Digital Media are looking for a qualified 
Finance Manager to play a key role in the finance department.

Financial Accountant C£40K
Music Major require a proactive, forward thinking qualified 
Financial Accountant to come into a new and growing 
division within the business to assist with establishing the 
Monthly Accounting Procedures.

Systems Finance Manager - 6 Month Contract C£45K 
Internationally recognised Music company seek a Systems 
Finance Manager to join their Finance team.

Management Accountant £35 to 40K
Leading player within the Music Industry and they are looking 
for an enthusiastic and dedicated Management Accountant 
to work within their expanding finance team.

the brighter recruitment consultancy

£] Defected
Management Accountant

Defected is a leading international dance music brand with activity 

covering releases, events, DJ bookings, publishing, merchandise 

and music services.

We are looking for a Management Accountant to manage all 

aspects of our accounts department.

Responsibilities include preparing management accounts, 

cashflow, data/business analysis, costs control, management of 

accounts assistant, and supplier relationship management.

Applicants should be ACCA or CIMA part qualified. Some experience 

working in music is essential. Salary dependant on experience.

Please send CV and covering letter to kieran@defected.com 

by 1st April 2011

To Advertise in print or online 
call A j e s h on 

020 7921 8365 
Ajesh@musicweek.com

Admin allrounder required by MINDER MUSIC 

to assist with the increased exploitation of it's 

songs and master recordings.

Prerequisites.are

Excellent IT skills.

Ability to manage a variety of matters at any 

one time.

Numerate ability.

Experience of dealing with collection societies, 

song registrations and royalties.

Full CV (incl grades) to: beth@mindermusic.com

Want to find new ways of targeting your 
potential customers?

Interested in reaching over 20,000 music 
professionals every week?

Music Week is the music industry's foremost publication - to 

find out how to align your brand with us, call on 

0207 9218365 or ajesh@musicweek.com

Contact: Ajesh, Music Week
United Business Media,
8th Floor, Ludgate House,
245 Blackfnars Road, London BEI BUY
T: 020 7921 8365
F: 020 7921 8339
E: ajesh@musicweek.com

Rates per single column cm
Jobs: £40
Business to Business & Courses: £21 
Notice Board: £18 (mm. 4cm x 1 col) 
Spot colour: add 10%
Full colour: add 20%
All rates subject to standard VAT

The latest jobs are also available online 

every Monday at www.musicweek.com 

[looking deadline. Thursday 12pm for 

publication the following Monday (space 

permitting). Cancellation deadline. 10am 

Wednesday prior to publication (for series 

bookings. 17 days prior to publication).

THE NEW PATRONS 
OF ENTERTAINMENT

Consumer attitudes are changing 
towards brand involvement in the arts, 
culture and entertainment.
Based on exclusive, cutting edge consumer research, 
FRUKT Source's annual yearbook explores the 
opportunity that a new era of 'branded entertainment' 
now presents to media and content owners.

The report includes:
> 60 pages of insight
> exclusive consumer research (outlining what consumers 

want from brands operating within entertainment)
> high profile interviews with leading brands and 

cultural luminaries

> a broad range of case studies - showcasing opportunities 
and best practice across music, film, art, sport, theatre, 
literature and comedy

Richard Chaytor - 0207 017 8146
richard@fruktcomms.com

Or, send cheques payable to 
FRUKT Ltd to 56 Compton St, 

LONDON, EC1V0ET

http://www.musicweek.com
http://www.handle.co.uk
mailto:finance@handle.co.uk
mailto:kieran@defected.com
mailto:Ajesh@musicweek.com
mailto:beth@mindermusic.com
mailto:ajesh@musicweek.com
mailto:ajesh@musicweek.com
http://www.musicweek.com
mailto:richard@fruktcomms.com
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SINGLE OF THE WEEK
■ JEREMIH FEAT. 50 CENT Down On Me (Def Jam)

Down On Me is the second single to be taken from Jeremih’s 

second album All About You, released today (Monday) in the 

UK, and has already been a hit in the US and Europe While it is 
probably fair to say Jeremih has not made much of an impact 

in the UK since his 2009 hit Birthday Sex and 50 Cent’s star

has been on the wane since his peak last decade, this is still a fairly slick beast 

with subtle R&B beats and a nagging chorus Whether it will find an audience 

here, with the UK's own urban scene dominated by homegrown acts is a moot 

point, but a lot will depend on radio support for what is a neat, if unremarkable,
pop song BEN CARDEW

ALBUM OF THE WEEK
■ NICOLE SCHERZINGER Killer Love (interscope)

For many, the Pussycat Dolls were always a Scherzinger solo 

project in waiting, so it comes as no surprise that her solo career 
got off to a strong start with Don't Hold Your Breath storming 

this week's singles chart Her debut album, however, does have 

an issue: it feels as if Scherzinger doesn't really know who she is
musically Rihanna comes to mind on Right There, while You Will Be Loved is a dose

cousin to Black Eyed Peas' Where Is The Love. The exhausting Club Banger Nation 

meanwhile, manages to take in LEO, Technotromc and The Prodigy. Playing spot- 

the-mfluence is hardly the spirit in which pop is intended, but it is telling that the 

best track here - Power's Out - is the one that strays furthest from the template.

BEN CARDEW

ALSO P> IT THIS WEEK • ALSO OUT THIS WEEK • ALSO OUT THIS WEEK • ALSO JT THIS WEEK •

■ ALBUM CAGE THE 
ELEPHANT Thank You, 
Happy Birthday (Relentless/Virgin) 

The second album by 

CtoF Kentucky's Cage The 
THE. ■y" Elephant finds the

~ . A band eschewing the

bluesy funk-rock 

sound of their debut in favour of a mix 

of psychotic grunge and wild yelping 

rock. It is a record which challenges the 

listener - from the wonderful lack of 
cohesion between tracks, to the 

skittering guitars, thrashing choruses 

and frantic shouting of songs such as 

Sell Yourself and Aberdeen. But don’t be 

put off by the jarring melange, as 

underneath the loud Pixies pastiche 
comes a more gentle and intimate side 

- with tracks such as Right Before My 

Eyes and dosing song Flow far more 

rad 10-fnendly in their simplicity

CHARLOTTE OTTER

Green Day’s live shows is wonderful 
glimpse into the US trio’s world 

Featuring performances from the 

group’s Manchester, London and 

Glasgow dates, fan excitement on the 

album is palpable - especially with the 

newer tracks such as American Idiot 
and Wake Me Up When September 

Ends However it is Green Day’s classics 

including She, Holiday and Good 

Riddance (Time Of Your Life) which elicit 

the most fevered response, both on the 

album and DVD - filmed in Tokyo

CHARLOTTE OTTER

■ ALBUM THE HUMAN 
LEAGUE Credo (Wali of sound)

A new album from The 

Human League seems 

to have been so long 
in the offing that the 

band have drifted in

■ ALBUM GREEN DAY
Awesome AS F**k (Reprise)

Taken from the band's 

2009-10 21 Century 
Breakdown tour, this 

new live album and 
16-track DVD of

and out of fashion several times while 

we awaited its release, so it comes as a 

shame to see an act once described by 

David Bowie as the future of pop music 
sound slightly out of date The problem, 

of course, lies not entirely with The 

League, it is just that everybody is doing 

electronic pop these days I Monster's 

production is good, if not great: the

tunes are OK, rather than brilliant and 
the lyrics a touch forced. Listening to 

Credo, one feels it is great to have the 

band still around and sounding 

recognisably themselves but you 

probably won’t return to it too often.

BEN CARDEW

■ ALBUM RODDY 
WOOMBLE The Impossible 
Song & Other Songs (Pariophonej 

"Abandon your trad it - 

ions” is Woomble’s

. clarion call in the 
- " opening lines of this,

his second solo album

But it is to his own roots he is returning 

here, having abandoned the punk- 

fuelled energy of his Idlewild days 

Woomble is less expansive than on his 
debut but embraces elements of jazz 

and country in addition to the custom

ary folk influences Standout tracks are 

Work Like You Can, Leaving Without Gold 

and Gather The Day, while Tangled Wire 

finds Woomble reminiscent of that other 
great folk troubadour Christy Moore And 

while he may just be the young preten

der to the (ikes of Moore, Woomble’s 

steps into folk mark him down as one of 

its leading lights ED miller

OUT THIS WEEK

SINGLES
• SUSAN BOYLE I Know Him So Well (Syco)

• COCKNBULLKID Asthma Attack
(Island/Moshi Moshi)

• EUZA DOOUTTLE Mr Medicine (Parlophone)

• FUNERAL FOR A FRIEND Sixteen (Distiller)

• GREEN DAY Cigarettes And 

Valentines (Reprise)

• JONATHAN JEREMIAH Happiness
(Island)

• JEREMIH FEAT. 50 CENT

Down On Me (Def Jam)

• JUSTIN BIEBER FEAT. JADEN SMITH

Never Say Never (Def Jam)

• KASSIDY I Don't Know (Vertigo)

• MADCON Outrun The Sun (jive)

• THE MAINE Inside Of You (Warner)

• MY CHEMICAL ROMANCE Planetary
(Go!) (Reprise/nq)

• MADCON Outrun The Sun (Jive)

• N-DUBZ Morning Star (AATW/lsland)

• MIKE POSNER Please Don't Go (J)

• RODDY WOOMBLE Roll Along (Parlophone)

• THE VACCINES If You Wanna (Columbia)

• WHITE LIES Strangers (Fiction)

• WOLF GANG Dancing With The Devil 

(Atlantic)

ALBUMS
• CHRIS BROWN FAME (Jive) 

previous album (first-week saesltota sales): 

Graffiti (15,196/52,550)

• CAGE THE ELEPHANT Thank You, 

Happy Birthday (Relentless/Virgm) 

previous album: Cage The Elephant 

(l».9lt//55.551)

• GREEN DAY Awesome As F**k 
(Reprise)

previous album: 21 st Century Breakdown 

(79,77011+21+,553)

• HUMAN LEAGUE Credo (Wall Of Sound) 

previous album: Secrets (i+,11+3/11,851+)

• JONATHAN JEREMIAH A Solitary Man 
(Island)

de but album

• RONAN KEATING When Ronan Met 

Burt (Polydor)

previous album: Winter Songs (27,909/135,893)

• CAMILLA KERSLAKE Moments (Future) 

previous album: Camilla Kerslake (9,775/1+1,163)

• ADAM LAMBERT Glam Nation Live
(19/RCA)

previous album: For Your entertainment 

(1+185/36,903)

• RODDY WOOMBLE The Impossible 

Song & Other Songs (Pariophone) 

previous album: My Secret is My Silence 

(2,300/13,530)

• NICOLE SCHERZINGER Killer Love 
(Interscope)

debut album

• ROD STEWART The Best Of... The 

Great American Song book (rca) 
Previous album: Fly Me To The Moon - 

American Songbook 5 (38,460/251,127)

OUT NEXT WEEK

SINGLES
• 2t5U On A Wife (House Anxiety)

• ADMIRAL FALLOW Squealing Pigs (to 

Five)

• ALPINES The Night Drive EP (Polydor)

• TRAVIS BARKER FEAT. SWIZZ BEATZ, 

LIL' WAYNE, THE GAME & RICK ROSS 

Can A Drummer Get Some (island)

• FLO-RIDA FEAT. AKON Who Dat Girl 

(Atlantic)

• JOHNNY FLYNN Churlish May 
(Transgressive)

• GLASVEGAS Euphoria, Take My Hand 
(Columbia)

• THE HOOSIERS Bumpy Ride (Angelic 

Union)

• BEN HOWARD The Old Pine EP (island)

• IMOGEN HEAP Heapsongt (Epic)

• KATY B Broken Record (Columbia/Rinse)

• THE KILLS Satellite (Domino)

• K KOKE Koke:Vol.2 EP (Roc Nation/RCA)

• BENJAMIN FRANCIS LEFTWICH

Pictures EP (Dirty Hit)

• ADAM LAMBERT Aftermath (19/RtA)

• LINKIN PARK Burning In The Skies 
(Warner Brothers)

• JENNIFER LOPEZ FEAT. PITBULL On

The Floor (Island)

• MIDDLEMAN Spinning Plates (Blip)

• MY CHEMICAL ROMANCE Bulletproof 

Heart (Reprisehi+3)

• OWL CITY Alligator Sky (island)

• THE PALPITATIONS Milk It/Love Is 

True (Club.The.Mammoth)

• PANIC! AT THE DISCO The Ballad OT 

Mona Lisa (Detaydance/Fueled By Ramen)

• ROXETTE She's Got Nothing On (But 

The Radio) (Parlophone)

• SCARLETTE FEVER Black & White

(Starfisch)

• SICK PUPPIES Maybe (Virgin)

• SPARK Crave (B/y/Wamer Brothers)

• STATIC REVENGER I Like That (Mercury)

• SUGARLAND Tonight (Decca)

• SUM 41 Screaming Bloody Murder 

(Mercury)

• THE WOMBATS Techno Fan (nth Floor)

ALBUMS
• ADMIRAL FALLOW Boots Met My Face 
(Co Five)

• BAND OF COLDSTREAM GUARDS

Pride Of The Nation (Decca)

• MARY BYRNE Mme & Yours (Sony)

• CAVALERA CONSPIRACY Blunt Force 

Trauma (Roadrunner)

• EMIN Wonder (Warner/Saffron)

• G-LOVE Fixin' To Die (Island)

• DAVID GARRETT Rock Symphonies 
(Decca)

• SARA KEMPE Let Me Fly (EMI)

• WIZ KHALIFA Rolling Papers 
(Atlantic)

• LINKIN PARK A Thousand Suns 
(Warner Brothers)

• JENNIFER LOPEZ Love? (Mercury)

• THE MAINE Black & White (Warner Music)

• CONNAN MOCKASIN Forever Dolphin 

Love (Phantasy)

• THE PAINS OF BEING PURE AT

HEART Belong (Fortuna Pop)

• PANIC! AT THE CISCO Vices & Virtues 
(Decaydance/Fueled By Ramen)

• PEARL JAM Vita logy (Legacy)

• PETER, BJORN AND JOHN Gimme 

Some (Cooking Vinyl)

• ROXETTE Charm School (Parlophone)

• THE SAINTS All Times Through 

Paradise (Parlophone)

• BRITNEY SPEARS Femme Fatale (Jive)

• SUM 41 Screaming Bloody Murder 

(Mercury)

• WITHIN TEMPTATION The 

Unforgiving (Roadrunner)

APRIL 4

SINGLES
• ASA Dreamer Girl (Dramatico)

• JAMES BLUNT If Time Is All I Have
(At cntic/Custa rd)

• TAIO CRUZ Telling The World fath & 

Broadway)

• CEE 10 GREEN Bright Lights Bigger 

City (Warner Brothers)

• MARCUS FOSTER Tumble Down EP 
(Communion/Geffen)

• FUNERAL PARTY New York City

Moves To The Sound OT La (live)

• GYPSY & THE CAT JonaVark (rca)
• THE JAPANESE POPSTARS Song For 

Lisa (Virgin)

• JODIE CONNOR FEAT. TINCHY 

STRYDER Bring It (Polydor)

• MARLI HARWOOD Billy (Island)

• IMELDA MAY Sneaky Freak (Decca)

• JESS MILLS Vultures (island)

• KATY PERRY ET (Virgin)

• NATHANIEL RATELIFF Shroud
(Rou nd e r/Decca)

• TAYLOR SWIFT The Story Of Us 
(Mercury)

• TREY SONGZ FEAT. NICKI MINAJ 

Bottoms Up (Atlantic)

http://www.musicweek.com
http://www.musicweek.com/reviews
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Some tracks below may already feature in the Odd singles chart as downleads, but these listings indicate then official release

Please email any key releases information to isabelle@musicweek.com

ALBUMS
• KEREN ANN 101 (EMI)

• ASA Beautiful Imperfection
(Dramático)

• ERIC BENET Lost In Time (Reprise)

• BIBIO Mind Bokeh (warp)

• COLD CAVE Cherish The Light Years 

(Matador)

• GLASVEGAS Euphoric/Heartbreak
(Columbia)

• HISS GOLDEN MESSENGER From

Country Hai East Cotton (Blackmaps)

• HOLLYWOOD UNDEAD American

Tragedy (A&Mroctone)

• KATY B On A Mission (Lolumbid/Rinse)

• THE KILLS Blood Pressures (Domino) 

• EMILY OSMENT Fight Or Flight (Virgin) 

• J. ROCC Some Cold Rock Stuf (stones 

Throw)

• RAPHAEL SAADIQ Stone Rollin' (Rca)

• SICK PUPPIES Tri-Polar (Virgin)

• UNDEROATH .? (Disambiguation) 

(Roadrunner)

APRIL 11

SINGLES
• CHIPMUNK FEAT. KERI HILSON In 

The Air (live)

• DEERHUNTER Memory Boy (uAD)

• DIONNE BROMFIELD FEAT. DIGGY 

SIMMONS Yeah Right (island)

• CARO EMERALD That Man (Dramatico)

• JOSH GROBAN Higher Window 
(Repriselu+B)

• GUILLEMOTS The Basket (Geffen)

• JOAN AS POLICE WOMAN Nervous 

(PIAS)

• MANN FEAT. 50 CENT Buzzin' Remix 

(Dei Jam)

• NEON TREES 1983 (Mercury)

• PAUL SIMON The Afterlife 

(Hear/toncord)

• QUEEN Keep Yourself Alive (island)

• RUMER Goodbye Girl (Atlantic)

• JAY SEAN FEAT. LIL' WAYNE Hit The 

Lights (Cash Money/lsland)

• BRITNEY SPEARS Till The World Ends 
(Jive)

• SUNDAY GIRL Human Love (Geffen)

• THE WOMBATS Anti - D (nth Floor)

• JAMIE WOON Lady Luck
(Candent Songs)

ALBUMS
• AUTECHRE EPs 1991-2002 (Warp)

• CAT'S EYES Cat's Eyes (Poiydor)

• FOO FIGHTERS Wasting Light (rca)
• GLEE CAST Glee: The Music - Vol. 5 
(Epic)

• HAUSCHKA Salon Des Amateurs (One 

Little Indian)

• HOLY GHOST! Holy Ghost! (DFA)

• THE HOOSIERS Bumpy Ride (Angelic 

Union)

• ALISON KRAUSS Paper Airplane 
(Rounder)

• PAUL SIMON So Beautiful Or So

What (Hear/Concord)

• PHAZE ONE This Is Phaze One 
(Ingroves)

• ROBBIE ROBERTSON How Io Become 

Clairvoyant (Fontana)

APRIL 18

SINGLES
• THE AIRBORNE TOXIC EVENT Numb
(Mercury)

• BLAKE All Of Me (Blake)

• BROKEN BELLS Meyrin Fields EP 
(Columbia)

• DISTANCE Falling (island)

• FENECH-SOLER Stop And Stare (Moda)

• JON FRATELLI Santa Domingo (island)

• ALICE GOLD Runaway Love (Fiction)

• WYNTER GORDON Dirty Talk (Atlantic)

• GORILLAZ Amarillo/Revolvi ng Doors 
(Pa rl ophone)

• PJ HARVEY The Glorious Land (island)

• JAPANESE VOYEURS Get Hole (Poiydor)

• KE$HA Blow (RCA)

• NAIALIA KILLS Mirrors (Poiydor)

• ALISON KRAUSS Paper Airplane 
(Rounder)

• NICKI MINAJ Girls Fall Like 

Dominoes (Cash Money/lsland)

• MOHOMBI FEAT. AKON Dirty 

Situation (Island)

• STARBOY NATHAN Diamonds (Mama 

Publishing/Vibes Corner Music)

• JOSH OSHO Redemption Days (island)

• EMILY OSMENT Lovesick (Virgin)

• RAPHAEL SAADIQ Radio (rca)
• SLEIGH BELLS Tell ‘Em (Mom &
Po pf to I u m bid)

• SNOOP DOGG VS DAVID GUETTA

Sweat (Capitol)

• SOUNDGIBL I'm The Fool (Mercury)

• STARBOY NATHAN Diamonds
(Mona/Vibes Corner)

• THE STREETS OMG (679/Warner Brothers)

• TWENTY TWENTY Love To Life (Geffen)

• TWO WOUNDED BIRDS All We

Wanna Do/Midnight Wave (Moshi Moshi)

• THE WAVE PICTURES Little Surprise 
(Moshi Moshi)

• YUCK Get Away (Mercury/Pharmacy)

ALBUMS
• ABOUT GROUP Start And Complete
(Domino)

• CHIPMUNK Transition (live)

• EXPLOSIONS IN THE SKY Take Care, 

Take Care, Take Care (Bella union)

• GORILLAZ The Fall (Parlophone)

• GUILLEMOTS Walk The River (Geffen)

• KD LANG Sing It Loud (Nonesuch)

• THE KING BLUES Punk & Poetry
(Transmission)

• RICKY MARTIN Musica+Alma+Sexo
(MA)

• SNOOP DOGG Doggumentary
(Pa rl ophone)

• STEVE MILLER BAND Let Yuur Hair

Down (Roadrunner)

• TUNE-YARDS W H 0 K I L L (uAD)

• JAMIE WOON Mirrorwriting (Candent)

APRIL 25

SINGLES
• BROTHER Still Here (Geffen)

• COLBIE CAILLAT I Do (Universal Republic)

• ELBOW Open Arms (Fiction)

• ENCORE The One (island)

• EVERYTHING EVERYTHING Final Form 
(Geffen)

• NERO Guilt (Mta/Mercury)

• PORT ISAAC'S FISHERMAN'S FRIENDS

No Hopers, Jokers & Rogues (island)

• THE SOUND OF ARROWS Nova
(Geffen)

• TEDDY THOMPSON The Next One
(Verve Forecast/UMTV)

• THE WATERBOYS In A Special Place
(Parlophone)

ALBUMS
• THE AIRBORNE TOXIC EVENT All At

Once (Mercury)

• ALESSI'S ARK Time Travel
(Bella Union)

• BOOTSY COLLINS Iha Funk Capital Of 

The World (Mascot)

• ELYSIUM III Rock Diva (island)

• EMMYLOU HARBIS Hard Bargain
(Nonesuch)

• JENNIFER HUDSON I Remember Me
(RCA)

• JOSHUA REDMAN James Farm
(Nonesuch)

• THE WOMBATS Proudly Present...

This Modern Glitch (ntn Floor)

MAY 2

SINGLES
• CHASE & STATUS Time (Mercury)

• MARIANNE FAITHFULL No Reason
(Dramatico)

• THE FEELING Together We Are Made 
(Island)

• HURTS Illuminated (Major Label/RtA)

THE PANEL Each week we bring together a selection of tips 
from specialist media tastemakers

JONATHAN 
JEREMIAH

HAPPINESS

USA VERRICO (THE TIMES) 

Jonathan Jeremiah: 
Happiness (Island)
A classy, lad-back soul song 
with beautifully orchestrated 
orass and strings, Happiness 
could be a long-lost Bill 
Withers classic Jeremiah's 
vocals glide over the aural 
equivalent of a summer 
neatwave and the picture he 
oaints of abandoning his life 
feels so real you almost want 
to offer to adopt his cat.

• BRUNO MARS The Lazy Song
(Elektra/Allantic)

• ALEX METRIC & STEVE ANGELLO

Open Your Eyes (PositivaWirgin)

• PLAIN WHITE T'S Boomerang (island)

• RASCALS Re-Introduce (sbo)

ALBUMS
• COLBIE CAI LIAT Al Of You (Universal 

Republic)

• CHRISTOPHER CROSS Doctor Faith

(Earm usic)

• FLEET FOXES Helplessness Blues

(Bella Union)

• PETE LAWRIE A Little Brighter (island)

• MIDDLEMAN Spinning Plates (Blip)

• JAMES PANTS James Pants (20-20-20)

• JOSHUA RADIN The Rock & The Tide
(nth Floor)

• REVOKER Revenge For The Ruthless 
(Roadrunner)

• STEVIE NICKS In Your Dreams (Warner 

Brothers)

• TD LIND The Outskirts Of Prosper
(Dramatico)

• YOUNG THE GIANT Young The Giant
(Roadrunner)

MAY 9

SINGLES
• KEREN ANN My Name Is Trouble
(Pa rI ophone)

• CAT'S EYES Face In The Crowd
(Poiydor)

• CARO EMERALD A Night Like This
(Dramatico)

• FIXERS Crystal (Mercury)

• ALEXIS JORDAN Hush Hush
(Sta rro cLRo c nat ion ft 01 u m b I a)

• CLARE MAGUIRE Shield And Sword
(Poiydor)

• JESS MILLS Live For What I Die For 

(Island)

• MOBY The Day (Little idiot)

• MONA Listen To Your Love (island)

• MATTHEW MORRISON Summer Ram
(Mercury)

ALBUMS
• CYMBALS Unlearn (Tough Love)

ANDY THRELFALL (DAIIY

STAR SUNDAY)______________  

Daniela Brooker: Heart
Locked (Storm Music Group) 
Remember the impact Alison 
Moyet made in the Eighties? 
It's been a while since a fem
ale singer was launched with 
such fanfare in the UK Look 
beyond the Katy Peny-esque 
newer ballad and here’s a 
young woman not afraid to 
bare her soul a dash for the 
anti-X Factor diva vote.

MISCHA PEARLMAN 
(KERRANG!)_______________  

Ivyrise: Line Up The Stars 
(My Major Company)
This heart-wrenching single 
from London four-piece 
Ivynse mixes an anthemic 
melody with a stadium rock 
sensibility that sounds and 
feels limitless. An upbeat, 
powerful pop song, it shoulc 
soon inspire impassionec 
singalongs whenever they 
olay it live

• GANG GANG DANCE & TINCHY

STRYDER Eye Contact (Warp)

• MILES KANE Colour Of The Trap
(Columbia)

• HUGH LAWRIE Let Them Talk (Warner 

Brothers)

• MANCHESTER ORCHESTRA Simple

Math (Columbia)

• URGE OVERKILL Rock&Roll

Submarine (uo)

• YOUNG LEGIONNAIRE Crisis Works

(Wichita)

MAY 16

ALBUMS

• KATE BUSH Director's Cut (Fish 

People/EMI)

• DANGER MOUSE Rome (Parlophone)

• MOBY Destroyed (Little idiot)

• MONA Mona (Island)

MAY 23

ALBUMS
• CLOUD CONTROL Bliss Release
(I nfectio us)

• LADY GAGA Born This Way (interscope)

• STEPHEN MARLEY Revelation: Part I

(Island)

• OWL CITY All Things Bright And

Beautiful (Island)

• THE PIERCES You And I (Poiydor)

• TOPLOADER Only Human (underdog)

• VARIOUS The Flowerpot (island)

• TOM VEK Leisure Seizure (60 Beat)

• LIL'WAYNE Tha Carter IV (island)

TRACEY LOWE (BIG CHEESE)

Yellowcard: When You're
Through Thinking, Say Yes 
(Hopeless)
Following an 'indefinite 
hiatus", these pop-punkers 
with violins return with their 
new album When You’re 
Through Thinking, Say Yes. 
t’s a brilliant return to form, 
full of youthful energy and 
catchy choruses Ryan Key's 
heartfelt vocals will melt you 
Welcome back, gents!

http://www.musicweek.com
mailto:isabelle@musicweek.com
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KEY RELEASES

J.Lo and Pitbull give Shazam some bite

Floor leader Jennifer Lopez and Pitbull

PRE-RELEASE FOCUS
■ BY ALAN JONES

E
dging ahead of the king 
Of Limbs by Radiohead as 
the most eagerly awaited 
pre-release, Wasting Light by The 

Foo Fighters continues atop the 
pre-release sales chart at Play 
this week The album also takes 
pole position for the first time at 
HMV and improves 3 2 at Amazon

The King Of Limbs is not far 
behind, however, climbing 3-2 at 
Play and holding at number four 
at HMV

Veteran hard rock band 
Whitesnake's 11th studio album 
in a 33-year career, Forevermore 
is generating plenty of interest 
ahead of release. Holding at 
number five at Amazon, In 
sprints 13-5 at Play and 16-13 
at HMV.

It is nearly six years since

Jennifer Lopez had a Top 10 hit as 
a primary artist but the signs are 
looking good for upcoming single 
On The Floor, which romps to a 
second week at the top of the 
list of tracks most frequently 
submitted for identification 
by users of Shazam Rather 
disconcertingly using a sample 
from Kaomoa's 1989 dance 
novelty Lambada, On The Floot 
also features a rap from Pitbull.

The track defies Katy B's 

much-fancied Broken Record - up 
6-2 - to remain at the apex.

After dipping 1-9 or. Last.fm’s 
overall chart a fortnight ago, 
Adele's Rolling In The Deep 
returns to the summit this week 
Its yo-yo performance is possible 
because all eight tracks from 
labelmates Radiohead’s The 
King Of Limbs album that 
eclipsed it two weeks ago have 
now slipped behind it in the 
ratings again.

mis:c i

Top 20 Online 
Buzz chart

MOS ARTIST Total Change

1 EMINEM 1761 178

2 LADY GAGA 1268 -250

3 RIHANNA 1092 10

4 GREEN DAY 815 102

5 SOULJA BOY TELL'EM 714 27

6 DEMI LOVATO 6(41 4*2

7 JUSTIN BIEBER 59U -ÓÜ5

8 JASMINE V W -123

9 TOKIO HOTEL W 2 -38

10 DRAKE £405 -6i*

11 KE$HA 396 -380

12 JONAS BROTHERS 333 -i*9

13 GREYSON CHANCE 291 -17

14 GORILLAZ 273 -72

15 MIRANDA COSGROVE 259 -^2

16 50 CENT 258 3**

17 TAYLOR SWIFT 2214 -18

18 UL WAYNE 209 -8

19 THE BLACK EYED PEAS 203 11

20 SHAKIRA 202 3i*

Top 20 Play
Pre-release chart

Po- ARTIST e Label

F FOO FIGHTERS Wasting Lights Columbia

2 RADIOHEAD: e King Of Limbs xi

3 WTTHIN TEMFVTJON Unforgiving Road runner

4 LADY GAGA Born This Way Interscope

5 WHITESNAKE Classic Rock pts... Future

6 BRITNEY SPEARS Femme Fatale jive

7 AMON AMARTH Surtur Rising Metal Blade

8 WOMBATS This Modern Glitch mth Floor

9 PIGEON DETECTIVES Up, Guards... dttr

10 MILES KANE Colour Of The Trap Columbia

11 VARIOUS Now! ;3 emi tv/umtv

12 CAVALERA CONSPIRACY Blunt... Road runner

13 GLASVEGAS Euphoric/Heartbreak Columbia

14 DR DRE DetOX Inters cape

15 PANIC! AT THE DISCO Vices... Decaydance

16 WONDERLAND Wonderland Mercury

17 TIFFANY PAGE Walk Away Slow Mercury

18 FGTH Liverpool Salvo

19 SUM Ai Screaming Bloody Murder Mercury

20 SKINDRED Union Black bmg

0PLAY.COM

Top 20 Amazon
Pre-release chart

Pa, ARTIST label

1 RADIOHEADThe King Of Limbsxi

2 FOO FIGHTERS Wasting lights Columbia

3 WOHIN TEMPI/TION Unforgiving Roadrunner

4 FLEET FOXES Helplessness Blues Bella Union

5 WHITESNAKE Forevermore Frontiers

6 LADY GAGA P . ; Interscope

7 FGTH Liverpool Salvo

8 KATY B On A Mission (olumbia/Rinse

9 BRITNEY SPEARS Femme Fatale Jive

10 WOMBATS This Modern Glitch nth Floor

11 GLEE CAST Glee: The Music-Vol. j. Epic

12 GLASVEGAS Euphoric/HeartbreakColumbia

13 ANDRE RIEU A Musical Dream Journey rz

14 AMON AMARTH Surtur Rising Metal Blade

15 THE PIERCES You And I Polydor

16 VARIOUS Now! emi w/umw
17 PANIC! ATTHEDISCO’iicesZ Decaydance

18 MARY BYRNE Mine & Yours Sony

19 HUGH LAWRIE Let Them TalkwamerBrother

20 VARIOUS Country Strong (OST) Sony

amazoncouk

Top 20 HMV
Pre-release chart

Pos ARTIST Title Label

1 FOO FIGHTERS Wasting lights Columbia

2 LADY GAGA I.orn This WayInterscope

3 GREEN DAY Awesome As F*11.. Repose

4 RADIOHEADThe King Of Limbsxi

5 THE STROKES Angles^Rough Trade

6 DURAN DURAN All You Need... Tape Modern

7 GLASVEGAS Euphoric/HeartbreakColumbia

8 BRITNEY SPEARS Femme Fatale Jive

9 JOE BONAMASSA Dust Bowl Provogue

10 KATY B On A Mission Columbia/RTnse

11 WOMBATS This Modern Glitch nth Floor

12 CHRIS BROWN eImZ Jive

13 WHITESNAKE Forevermore Frontiers

14 NICOLE SCHERZINGER Killer love imencope

15 HUMAN LEAGUE Credo Wall or Sound

16 PANIC! AT THE DISCO Vices... Decaydance

17 DR DRE DetOX Interscope

IB FLEET FOXES Helplessness Blues Bella Union 

19 CAGE THE ELEPHANTThankYou.2 Relentless

20 CAVALERA CONSPIRACY Blunt... Road runner

hmv.com

Top 20 Shazam
Pre-release chart

Pos AUTIST Title Label

1 JENNIFER LOPEZ/PITBULLOn The Flo island

2 KATY B 0 token Record Columbia/Rinse

3 THE STROKES Under Cover Of Darkness rca

4 WRETCH 32/EXAMPLE Unorthodox Mositeveis

5 MILK & SUGAR VS V4YA CON DIOS I ley MoS

6 NERO Guilt MTA/Mercury

7 RUMER On My Way Home Atlantic

8 VATO GONZAELES1 idman Riddim MoS/Levels

9 THE VACCINES If You Wanna Columbia

10 FLEET FOXES Helplessness Blues Bella Union

11 FANICATTHE DISCO Ballad Of... Decaydance

12 FLO-RIDA FEAT. AXON Who Dat Girl Atlantic

13 SARA BAREILLES Breathe Again Epic

14 ELIZA DOOLITTLE Mr Medicine Parlophone

15 ROGER SANCHEZ jGether MoS

16 ABOVE & BEYOND Sun & Moon Anjunabeats

17 MY CHEMICAL ROMANCE Planetary Reprise/tus

18 (HASE & STATUS FEAT. DEULAH Time Mercuiy

19 STRETCH & VERN I’m Alive Mos

20 CHRIS BROWN Look At Me Now Jive

© SHazam

CATALOGUE REVIEWS CATALOGUE
GREATEST HITS TOP 20

DEBORAH HARRY 

Rockbird/Debravation 
(BGO BGOCD 951)

Never as 
successful 
critically or 
commer
cially as her

work with Blondie, Deborah 
Harry has nevertheless Issued a 
number of albums as a solo 
artist. This 2CD set from B60 
brings together the second - 
1986's Rodcblrd - and the fourth 
- 1993's Debravation - In newly 
remastered editions. Rodcblrd is 
bristling with good tunes, 
among them the anthemic 
French Kissing In The USA - 
Harry's sole UK Top 10 solo h11 - 
and In love With love. 
Debravation Is quite a varied 
and striking album, with Arthur 
Baker's I Can See Clearly; the 
stately Strike Me Pink - an 
elegant synth-washed song with 
a composing assist from Art Of 
Noise's Anne Dudley; and 
Stability, a pop/rap confection, 
among the highlights.

EVELYN ‘CHAMPAGNE’ KING 

I'm In Love (Big Break 
CDBBR 0036)

I'm In Love is 
the third 
album from 
the estimable 
Evelyn King 

to be added to Big Break's fast
growing range of classic 
dance/R&B albums since its 2009 
launch. Ills a sophisticated, 
largely uptempo set crafted by 
Kashif, Paul laurence, Willie 
tester and Rodney Brown. The 
infectious title track was a Top uo 
hit on both sides of the Atlantic, 
and is an uplifting, synth-driven 
delight which provides ample 
opportunity for King to 
demonstrate her vocal skills - 
though it is the slower numbers 
such as Don't Hide Our love 
which showcase King's classy 
pipes best. Crisply remastered in 
a deluxe super jewel case, with 
the 12 -1 nch mix of the title track 
among five bonus cuts and liner 
notes including interviews with 
King and Kashif, it's a winner.

Voyage FVDD092)

BILL HALEY & HIS COMETS 

What A Crazy Party: The Best 
Of The Decca Years (Fantastic

Chubby and 
avuncular, 
Bill Haley 
was an 
unlikely 

catalyst for and a major player in 
the rock'n'roll movement. To 
mark the 30th anniversary of his 
death, Fantastic Voyage has 
assembled this generously 
proportioned 2CD, 58-song set 
cherry-picking the best of his 
output for Decca in the second 
half of the Fifties. With a guide 
price of £7.99, it is excellent 
value, comprising four entire 
albums and bonus tracks and 
including all of his hits. 
Naturally including the song that 
started it all, Rock Around The 
Clock, the collection also revisits 
timeless iconic classics such as 
Shake Rattle & Roll, See You 
later Alligator and Razzle Dazzle. 
Joyful, unrestrained and a fitting 
tribute to the great man.

BOB MARLEY AND THE 

WAILERS__________________  

Live Forever (Island/Tuff Gong 
2797011)
- ——1 Musically a

<— # million miles 

away from 
BUI Haley, 

------------------ reggae 
kingpin Bob Marley was anolher 
gianl who died in 1981. To mark 
Lhe 30th anniversary of his 
passing, Lhis is lhe first in a 
series of archive releases set for 
2011 - and it can only improve 
his legend. Recorded at The 
Stanley Theatre in Pittsburgh just 
months before his death, it finds 
Marley and his band at the top 
of their game, with musically 
tight and sonically superb 
concert recordings of crowd 
pleasers such as No Woman No 
Cry, Jammin', Exodus and Could 
You Be loved. The music of Bob 
Marley remains as influential 
and popular as it ever was, and 
his message of hope, unity and 
love is powerful and poignant.

Alan Jones

This last Artist Title I Label Distributor

1 2 EMINEM Curtain Call-The Hits/Interscope (ARV)

2 i MICHAEL JACKSON Number Ones/ebkIarv)
3 o GUNS N' ROSES Greatest Hits / seifm (arvl

4 re STEVIE WONDER The Definitive Collection/Motown/lsland (ARV)

5 a TAKE THAT Never Forget-The Ultimate Collection/rca (arv)
6 re ELTON JOHN Rocket Man-The Definitive Hits/Mercury (ARV)

7 7 RADIOHEAD Best Of/Parlophone (E)

8 s LED ZEPPELIN Mothership - Best Of / Aiiannc lcin)
9 6 MEATLOAF Piece Of The Action-The BestOf/(amden Deluxe (ARV)

10 b UBuo Love Songs / Virgin (E)

11 ii STEREOPHONICS A Decade In The Sun-Best Of/»(arvl

12 g THE POLICE Greatest Hits / asm (arvl

13 io ENRIQUE IGLESIAS Greatest Hits / Interscope (ARV)

14 RE ABBA Gold / Polar (ARV)

15 13 LIONEL RICHIE Back To Front/ Motown/lsland (ARV)

16 12 CELINE DION My Love: Essential Collection / Sony (ARV)

17 is FLEETWOOD MAC The Very Best Of/wsm (ci»)

IB io wCC Th every BestOf/Mercury/UMIV (ARV)

19 re LIONEL RICHIE & THE COMMODORES The Definitive Collection / island (arv)
20 re ELO All Over The World - The Very Best Of / Epic (arv)
Official Charts Company 2011
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CLUB CHARTS

I UPFRONT CLUB TOP 40 I
Pos Last Wks ARTIST Title/ Label

1 MILK & SUGAR VS VAYA CON DIOS Hey (Neh Nah Nah) / Mos

2 12 2 URBAN COOKIE COLLECTIVE The Key The Secret / Skint

3 4 4 RICHARD DURAND FEAT. ELLIE LAWSON Wide Awake / Magne Muzik

4 11 3 INNA Sun Is Up 13 Beat

5 13 4 THE BROOKES BROTHERS Beautiful/Souvenir / Breakbeat Kaos

6 10 4 STARS ON 45 45 / Am

7 14 3 PAUL MORRELL FEAT. MUTYA BUENA Give Me Love / Maelstrom

8 15 3 KARL G & JAMESIE PRESENTS Winter Warmer EP / Bom To Dante

9 21 2 DON DIABLO FEAT. DRAGONETTE Animale / cr.
10 1 5 (URIS WILLIS Louder (Put Your Hands U0) 1 mwi
11 17 2 JENNIFER LOPEZ FEAT. PITBULL On The Floor 1 island

12 18 6 DONDRIA You're The One / Maiaco

13 25 3 M00GM0NKEY Just Can't Stop / white label

14 24 2 WRETCH 32 FEAT. EXAMPLE Unorthodox 1 MoS/leveis Recordings

15 22 LU KATY PERRY ET / Virgin

16 34 2 SHARAM FEAT. ANOUSHEH KHALILI Fun / Yoshitoshus Beat

17 6 6 RIHANNA S&M/DefJam

18 b 5 UlTRA NATE Turn It Up / white label

19 30 4 DJ SALAH When The World Turns Around / Gaga

20 26 4 RICKY RINALDI FEAT. SUSAN BLAKE Burning Flames / ocean trax

21 2 5 SKEPTA Amnesia / 3 BeaUAATVWBBK

22 16 5 BASTO! Gregory's Theme / 3 Beat Blue

23 37 3 MATINEE IDOl Like A Good Time 1 Matinee idol

24 ¿Ü 3 J LATIF 1 Wanna Go There / white label

25 3 TAKE THAT Kidz / Polydor

26 NEW SANDER VAN DOORN FEAT. CAROL LEE Love Is Darkness / spmnm'

27 NEW HENRIK B FEAT. CHRISTIAN AIVESTAM Now And Forever 1 Musical Freedom

28 NEW ELLIE GOULDING Lights 1 Polydor

29 27 3 STEPHANIE BENSON Hangin On / Playtime Entertainment

30 38 2 MAXSEDGLEY Supefstfdng / Jalapeno

31 19 5 SUITAN & NED SHEPHARD FEAT. NADIA All Call My Name 1 white label

32 20 7 TIESTO + HARDWELL Zero 76 / Musical Freedom

33 NEW OOBERFUSE Flicker / Native Tongue

34 31 9 TIESTO V DIPLO/BUSTA RHYMES C'mor. (Catch' Em By Surprise)/wail or Sound

35 8 5 MAX INC. Infinite Highway / white label

36 29 / ERKK MORILLO & EDDIE THONEKK FT. SHAWNEE TAYLOR Live Your Life / 3 Beat

37 33 4 SHOCKOLADY Rock In My Bed / Red Star Music/Right Recordings

38 39 2 FEARLESS FEAT. LOIS Not Too Late / Am

39 36 2 CHRIS BROWN Yeah 3X / Jive

40 NEW RAWDAWG Get Da Funk Up / white label

The club charts taste better
with double Milk & Sugar

ANALYSIS
■ BY ALAN JONES

I
N A STYLE NOT A MILLION MILES 
away from Yolanda Be Cool's 
successful updating of 1950's 
Italian hit as We No Speak Americ

ano, German remix team Milk & 
Sugar (pictured above) seem to 
have conjured up a similar monster 
with Hey (Nah Neh Nah).

Incorporating big chunks of 
Belgian band Vaya Con Dios' retro 
1990 track Nah Neh Nah, the song 
is already a smash over much of 
Europe. It reached number four in 
the Netherlands and Switzerland, 
number six in Austria, number seven 
in Germany and made the Top 40 in 
several other territories. The track 
was serviced to DJs in a plethora of

mixes by the likes of 7th Heaven, 
Alex Kenji, WaWa, Lake & Lys and 
Milk & Sugar themselves, and 
sprints 3-1 Upfront and 4-1 
Commercial Pop this week. Its 
success on the latter chart denies 
Nicole Scherzinger's Don't Hold Your 
Breath top billing, bringing to an 
end an unprecedented string of 
number ones by female solo artists. 
They previously dominated the 
chart for six weeks in a row, with 
number ones from Rihanna, Lady 
GaGa, Katy Perry, Alesha Dixon, 
Ke$ha and Britney Spears.

Chris Brown's Yeah 3X tops the 
Urban club chart for the fourth 
week in a row but its lead is down 
to almost nothing, with Jeremih's 
Down On Me (up 4-2) and Wiz 
Kalita's Black And Yellow (6-3) both 
closing fast

Yeah 3X times 4 Chris Brown remains 
atop the Urban chart

Record breaker Yasmin commands the 
Cool Cuts chart

COMMERCIAL POP TOP 30
Pos Last Wks ARTIST Title/ Label
1 A 4 MILK & SUGAR VS VAYA CON DIOS Hey (Neh Nah Nah) / Mos

2 11 3 NICOLE SCHERZINGER Don't Hold Your Breath / interscope

3 9 3 CHRIS BROWN Yeah 3X / live

4 1 6 RIHANNA S&M/Deflam

5 27 2 INNA Sun Is Up / 3 Beat

6 15 4 MCFIYThat's The Truth / biandiSuper

7 22 2 URBAN COOKIE COLLECTIVE The Key The Secret / Skint

8 13 3 TAKE THAT Kidz / Polydor

9 14 2 JENNIFER LOPEZ FEAT. PIT .JLL On The Floor / bland

10 24 3 KERRY ELLIS Defying Gravity / Decca

11 10 4 UlTRA NATE Turn 11 UP / White label

12 5 LADY GAGA Born This Way / interlope

13 18 3 THE OVERTONES Gam bling Män / Warner Music Entertainment

14 16 3 TINIE TEMPAH FEAT. ELLIE GOULDING Wonderman / Pariophone

15 2 5 CHRIS WILLIS Louder (Put Your Hands Up) / aaiw

16 29 2 WRETCH 32 FEAT. EXAMPLE Unorthodox / MoS/leveb Recordings

17 NEW 1 STARS ON 45 45 / aaiw

18 17 4 FLO-RIDA FEAT. AKON Who Dat Girl / Atlantic

19 28 4 STARBOY NATHAN Diamonds / ManaJVibes Comer

20 21 5 J LATIF 1 Wanna Go There / white label

21 30 2 JEREMIH FEAT. 50 CENT Down On Me / Def lam

22 5 7 PITBULL FEAT. T-PAIN Hey Baby (Drop It To The Floor) / j

23 3 3 BASTO! Gregory's Theme / 3 Beat Blue

24 19 9 KATY PERRY F T. / virgin

25 NEW 1 SOUNDGIRl I’m The Fool / Mercury

26 NEW 1 WIZ KHALIFA Black & Yellow / Atlantic

27 NEW 1 JODIE CONNOR FEAT. TINCHY STRYDER Bring It / Polydor

28 23 9 BRITNEY SPEARS Hold It Against Me / live

29 NEW 1 SHARAM FEAT. ANOUSHEH KHALILI Fun / Yoshtahip Beat

30 NEW 1 BRITNEY SPEARS Till The World Ends / live

j URBAN TOP 30 j
Pos Last Wks ARTIST Title/ Label
1 CHRIS BROWN Yeah jX/jive

2 4 5 JEREMIH FEAT. 50 CENT Down On Me / Def Jam

3 6 6 WIZ KHALIFA Black & Yellow / Atlantic

4 3 8 PITBULL FEAT. T-PAIN Hey Baby (Drop It To The Floor) / j

5 2 7 RIHANNA S&M/DefJam

6 5 5 TINIE TEMPAH FEAT. ELLIE GOULDING Wonderman / Pa.iophone

7 9 3 WRETCH 32 FEAT. EXAMPLE Unorthodox/ MaS/levelsRecordings

8 14 4 FLO-RIDA FEAT. AKON Who Dat Girl / Atlantic

9 / 6 MICHAEL IACKSON Hollywood Tonight / Sony

10 10 3 SUNSHINE ANDERSON Say Something / verve Forecast

11 29 2 JENNIFER LOPEZ FEAT. PITBULL On The Floor / island

12 8 8 JIS FEAT. TINIE TEMPAH Eyes Wide Shut / Epic

13 19 4 STARBOY NATHAN Diamonds / Mona/Vibes Corner

14 11 6 CHIPMUNK FEAT. CHRIS BROWN Champio / jive

15 15 14 USHER More / JaFace

16 18 5 MANN FEAT. 50 CENT Buzzin' Remix / Def Jam

17 17 16 UVRETCH 32 FEAT. L Traktor 1 MoS/levels Recordings

18 NEW 1 WILLOW SMITH 21st Century Girl / Coiumbia/Roc Nation

19 NEW 1 IZZY ISADORE Way Too Drunk/ street Sounds

20 13 7 ALESHA DIXON FEAT. JAY SEAN Every Little Part Of Me / AsyiumiAtiantic

21 20 11 DIDDY & DIRTY MONEY FEAT. SKYLAR GREY Coming Home / Bad Bayfintencope

22 24 13 RIHANNA FEAT. DRAKE What's My Name? / Def Jam

23 12 11 LOICK ESSIEN & N-DUBZ Stuttering / rca

24 16 3 SKEPTA Amnesia / 3 Beat/AAM/BBi<

25 NEW 1 NABUDON FEAT. DI CLASS Wild N Crazy / street Sounds

26 NEW 1 SNOOP DOGG VS DAVID GUETTA Sweat / Opitoi

27 NEW 1 TREY SONGZ FEAT. NICKI MINAJ Bottoms Up / Atlantic

28 27 8 ENCORE Wind Up/bland

29 26 4 GYPTIAN Nah Let Go / Mos

30 22 17 WILLOW SMITH whip My Hair / Columbia/Roc Nation

COOL CUTS TOP 20
Ros ARTIST Title_________________________
1 YASMIN Finish Line

2 KATV 3 Proken Records
3 INNA SurTisUiT

4 WIDEBOYS/SWAY/MCLEAN Shopaholic

5 J MAJIK& WICKAMAN In Pieces

6 TIESTO & MARK KNIGHT FEAT. DINO 

Beautiful World

7 X-P—2 & TIM DELUXE 

Burnin/Made In Soho
8 MORY KANTE V LOVERUSH UK Yeke” 

Yeke 2011

9 DIM CHRISIAMANDA WILSON Sometimes

10 THE SLACKSONS Lose Control

11 HAJI & EMANUEL Weekend

12 NOAH & THE WHALE L.I.F.E.G.O.E.S.O.N.

13 Al BASSLINE Shock Headed

14 DAVID TORT FEAT. GOSHA One Look

15 MYNC Something On Your Mind

16 JAMES ZABIELA Harne___________

17 DR DON DON King Of The Stars

18 EWR The New Style

19 HMC Taking Over Now

20 I LIKE I ELECTRIC FEAT. SOPHIA Do

You Want To Or Not

»*«2
Hear the Cool Cuts chart every Thursday q-6pm GMT on 

Paul "Radical1' Ruiz - Anything Goes radio show 

on Ministry Of Sound Radio across the globe 

on www.ministryofsound.com/radio

© Music Week. Compiled by DJ feedback and data collected from the following stores, online sitesand distributors: 8MR Records, (0 Pool, Know How, Phonica, Pure Groove, Trax (London), Eastern Bloc (Manchester), 23 rd Precind (Glasgow), 3 Beal (Liverpool), The Disc (Bradford), (rash (Leeds), 

Global Groove (Stoke), Catapult (Cardiff), Hard To Find (Birmingham), Plastic Music (Brighton), Power (Wigan), Streetwise (Cambridge), The Disc (Bradford) Kahua (Middlesborough) Bassdivision (Belfast), Beatport, Juno, Unique & Dynamic.

http://www.musicweek.com
http://www.ministryofsound.com/radio
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| SALES STATISTICS WEEK 11

Nicole breathes new 
life into the chart

Sales 3,134,804 1,536,812

vs last week Singles Artist albums

prev week 2,988,802 1,648,145

% change +4.9% -6.8%

vs last week coni pita lions Total albums

Sales 251,177 1,787,989

prev week 262,952 1,911,098

% change -4.5% -6.4%

Year to date Singles Artist albums

Sales 34,901,673 18,478,306

vs prev year 32,713,609 18,607,831

% change +6.7% -0.7%

Year to date Compilations Total albums

Sales 3,280,291 21,758,597

vs prev year 3,960,751 22,568,582

% change -17.2% -3.6%

Compiled from sales data Oy Music Week

CHARTS: IN DEPTH
BY ALAN JONES

A
DELE’S 21 TOPS THE album 
chart for the eighth time in a 
row but the 22-year-old loses 
her singles crown after four weeks in 

pole position.
Someone Like You - the second 

single from 21 ■ slips to number two 
this week (86,854 sales), falling 
behind Nicole Scherzinger’s Don’t 
Hold Your Breath.

Including her hits as a member of 
The Pussycat Dolls, Don’t Hold Your 
Breath is Scherzinger’s 16th hit - all 
of them Top 20 - and her third 
number one, emulating the first two 
Pussycat Dolls singles, Don’t Cha 
and StickWitU. It is also the third 
single from Scherzinger’s debut 
album Killer Love which was released 
today (March 21). Selling 98,090 
copies last week, it follows Heartbeat, 
a number eight collaboration with 
Enrique Iglesias, and the number 
three hit Poison.

Expected to chart higher, The 
Wanted’s fourth chart entry Gold 
Forever was the official Comic Relief 
single. It did not appear to benefit 
significantly from a couple of plays 
during the BBC’s screening of Comic 
Relief last Friday and debuts at 
number three on sales of 82,489 
copies. Royalties from George 
Michael’s cover of New Order’s True 
Faith are also destined for Comic 
Relief. Debuting at number 27 
(10,90 sales), it is Michael’s 46th hit 
including 10 with Wham! - but its 
lowly chart placing makes it look 
likely to become the least successful 

Albums Price comparison chart

Source: Music Week

ARTIST Album Amazon HMV Play.com Tesco

1 ADELE n £6.99 £7.99 £9.99 £6.99

2 ADELE 19 £3.99 £4.99 £4.99 £3.99

3 IESSIEJ Who You Are £8.93 £8.99 £8.99 £8.99

4 THE VACCINES What Did You Expect £5.99 £7.99 £8.99 £5.99

5 THE OVERTONES Good 0I'... £6.49 £7.99 £8.49 £6.49

Comic Relief single to date. Eighteen 
previous singles released in 
association with the biennial event 
between 1985 and 2009 made the 
Top 10, with 12 going to number 
one. Smear Campaign’s (I Want To 
Be) Elected number nine in 1992 
is the least successful thus far.

New girl group Parade’s debut 
single Louder (number 10, 29,721 
sales) and Snoop Dogg’s Sweat 
(numer 16, 18,687 sales) also debut 
inside the Top 20 this week

A number two single in 2000, 
when it was runner-up to Atomic 
Kitten’s Whole Again for a fortnight, 
Teenage Dirtbag by Wheatus 

unexpectedly returned to the chart at 
number 43 last week, presumably 
after Channel 4 screened the film 
Loser, in which it features. Wheatus 
fans quickly got behind the track via 
the band’s website, Facebook and 
Twitter, and it raises its profile again 
this week, climbing to number 35. 
Sales of 8,943 copies last week raise 
its overall sales to 678,672 - the 52nd 
highest tally of any song in the 21st 
century, and the eighth highest by a 
single that did not reach number 
one.

Meanwhile, Black Eyed Peas rack 
up their 15th Top 20 hit since 2003 
with Just Can’t Get Enough (the 
second single from their current 
album The Beginning) vaulting 
27-15 (20,058 sales). It is the follow
up to The Time (Dirty Bit), which 
topped the chart in December and 
became the fifth Black Eyed Peas 
single to sell more than 500,000 
copies. Overall sales of Black Eyed 
Peas singles since 2000 total 

6,080,008 more than any other 
group. It is the third highest tally for 
any primary act in the 585 weeks of 
the 21st century, trailing Eminem 
(6,976,709) and Rihanna, who has 
just nudged ahead with 7,091,568. 
When songs on which they are 
featured are added in, Eminem has 
sold 7,899,192 singles, putting him 
further behind Rihanna, whose total 
swells to 9,152,614, a tally which, 
ironically, includes 920,597 sales of 
Eminem’s Love The Way You Lie. 
Lady GaGa’s total, m a little over two 
years, stands at 5,309,327.

Overall singles sales increase 
4.90% week-on-week to 3,134,804 - 
19.14% above same-week 2010 sales 
of 2,631,148.

Clearing the 100,000 mark with 
some ease for the eight week in a row, 
Adele’s 21 thus sets a new standard 
for album sales. Number one 
continuously since its release, the 
album sold a further 157,895 copies 
last week to raise its 55-day tally to 
1,340,426, while Adele’s 2008 debut 
album 19 again returns to number 
two, with sales of a further 43,806 
copies raising its career tally to 
1,075,665.

By spending eight consecutive 
weeks at number one, 21 moves into 
joint second place with James Blunt’s 
Back To Bedlam (2005) among 21st 
century albums, just a week behind 
the nine-week reign of The Beatles’ 1 
in 2000-01. 21 has now spent as long 
at number one as any album by a 
female solo artist since 1996, when 
Alanis Morrisette’s Jagged Little Pill 
also spent eight weeks at the 
summit.

The only album by a female solo 
artist ever to spend more 
consecutive weeks at the summit is 
Madonna’s Immaculate Collection, 
which endured for nine weeks in 
1990-91. One record that has 
already fallen to 21 is that of being 
the biggest-selling album on 
download. The album passed the 
previous record holder, The Fame 
by Lady GaGa, on Tuesday. Sales of 
29,133 downloads last week lift 2Ts

MARKET SHARES • WEEK 11

■ UNIVERSAL 52.1% SONY 14.2%

WARNER 11.3% EMI 7.7%

OTHERS 14.7%

2 UNIVERSAL 30.3% SONY 15.6%

WARNER 14.2% EMI 4.0%

OTHERS 35.9%

overall digital delivery total to 
320,339. The Fame follows with 
302,836 just ahead of Kings Of 
Leon’s Only By The Night which is 
just shy of becoming the third 
album to top the 300,000 mark, 
with sales to date of 299,885. 
Rihanna’s Loud became the sixth 
album to exceed 200,000 
downloads last week, while 32 
albums have now sold more than 
100,000 copies in the format.

Third in the BBC’s Sound Of 2011 
poll, The Vaccines inoculate the 
chart with their debut album What 
Did You Expect From The Vaccines? 
earning a number four debut on 
sales of 31,574 copies.

Doo-wop revivalists The Overtones 

received massive exposure on ITV’s 
Dancing On Ice a week last Sunday 
March 13, when they provided the 
live musical accompaniment to six 
pairs of skaters, including Torvill 
and Dean. The result was a huge 
surge in sales of the band’s debut 
album Good Ol’ Fashioned Love, 
which duly dents the Top 10 for the 
first time in its 20-week career. The

INTERNATIONAL CHARTS
Ubiquitous Adele beats native 
Lavigne to Canadian summit
SEVEN W€EKS AND COUNTING FOR 
Adele’s world domination, with her 
second album 21 continuing to top 
the sales league, ahead of the newly 
released Avril Lavigne album Goodbye 
Lullaby, which debuts at number one 
in Australia, the Czech Republic and 
Japan; and REM's Collapse Into Mow, 
newly arrived at the chart summit in 
Germany and Switzerland. Perhaps 
surprisingly, Adele holds off Lavigne 

album, which debuted at number 40 
last November, previously peaked at 
number 16 in January, and jumps 
36-5 this week, with sales of 29,065 
copies lifting its overall tally to 
167,222.

It is more than 15 years since 
Michael Ball made the Top 10. He 
has come tantalising close, reaching 
number 11 in 2001, 2005 and 2009 
but he finally makes it this week, 
with new covers album Heroes 
debuting at number 10 (14,036 
sales).

Dundee band The View topped 
the chart with their 2007 debut Hats 
Off To The Buskers and reached 
number four with 2009 follow-up 
Which Bitch but third album Bread 
And Circuses is a bit off the pace, 
debuting at number 14 (10,235 
sales).

Number one in their native New 
Zealand last year, The Naked & 
Famous debut at number 25 (6,525 
sales) with their debut album, 
Passive Me, Aggressive You. 
American punks Rise Against failed 
to make the Top 40 with their first 
five albums but their sixth, 
Endgame, delivers their UK 
breakthrough, debuting at number 
27 (6,157 sales).

Also new to the Top 40, 
Welsh rockers Funeral For A 
Friend’s fifth album Welcome 
Home Armageddon will also be 
their least successful unless it can 
improve on its number 33 debut 
(4,823 sales); folk band The 
Unthanks from Northumberland 
debut at number 40 (4,214 sales) 
with Last, having reached only 
number 142 with 2009 debut 
Here’s The Tender Coming; with a 
playing time of less than 20 
minutes, Arctic Monkeys’ leader 
Alex Turner’s Submarine 
soundtrack surfaces at number 35 
(4,571 sales); and one of the most 
critically acclaimed albums of the 
last 25 years Primal Scream’s 
Screamadelica - returns in a new 
20th Anniversary deluxe edition, 
which generates 4,379 sales, and a 
number 38 debut.

Overall album sales are down 
6.40% week-on-week to 1,787,989 
0.36% below same-week 2010 sales of 
1,794,530.

(pictured) in her home country of 
Canada, where 21 spends a third 
week at number one, while _avigne 
debuts at number two. Over the 
border in the US, 21 slips to second 
place allowing rapper Lupe Fiasco’s 
Lasers to beam from the pinnacle 

21 'eturns to r*jmb< one in the
Nethadamds, whareit wa&SJKfand to 
local band Slot last week (Mt reasserts 
itself in style, outselling the new

http://www.musicweek.com
Play.com
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CHARTS KEY
■ HIGHEST NEW ENTRY

■ HIGHEST CLIMBER
OFFICIAL

charts company

I INDIE SINGLES TOP 20 1
This Last .Artist Title / Label (Distributor)

1 ADELE Someone Like You /xlipiasi

2 2 ADELE Rolling In The Deep 1 xl(pias)
3 3 HESTO VDIPLO FEAT. BUS1A RHYMES C’mon (Catch' Em By Surprise) TSuiocsound (pias)

NEW GEORGE MICHAEL TfUP Edith / Aegean (Absolute Arvato)

5 4 ADELE Make You Feel My Love / xl (pias)
6 5 WRETCH 32 FEAT. LTfdktOr / Mo$/LevelsR?co dings (ARV)

7 RE CHUCKIE & LMFAO Let The Bass Kick In Miami Girl /co

8 1Û NERO Me & You / mta (srd)
9 6 BREAKAGE FEAT. JESS MILLS Fighting Fire / diEiui soundboy (srd)
10 NEW REBECCA BLACK Friday / Rebecca Black(TBC)

11 y GYPT1AN HO Id YOU / MoS/uv« Recordings (ARV)

12 13 ADELE Chasing Pavements / xl (pias;
13 NEW D.REC.OR.D Mann & 50 Cent - Buzzin' /o.Rec.or.o(tbc)

14 16 DJ FRESH Gold Dust / oata/Mos(arv)
15 17 T1ES70 + HARDWELL Zero 76 / Musical Freedom (PIAS)

r 19 CREEDENCE CLEARWATER REVIVAL Bad Moon Rising / F^nM.y (arv)
17 NEW COVER MASTERS On The Floor (Jennifer Lopez & Pitbull CZluxmu««
18 7 CASSIUS Heart U So / Because/Ed Banger (ADA (IN)

19 IS ADELE Hometown Glory / xl(pias)
20 RE EXAMPLE Kickstarts / oataiMos (arv)

COMPILATION CHART top 20
This Last Artist Title / label (Distributor)

VARIOUS i jssive RSB - Spring 2011 / un™™™ (tin)

2 VARIOUS Your Songs/ EMI TV/UMTV (ARV)

3 VARIOUS Anthems Hip-Hop/MoS/Sony (ARV)

4 2 VARIOUS Essential RSB - Spring 2011 / Sony jaw

5 6 VARIOUS Now That's What I Call Music 77 / EMI Virgin/UMTV (E)

6 5 VARIOUS Ultimate NRG 5/AA1W/UM1V (ARV)

7 4 VARIOUS Pop Princesses 20111 Sony Music/UM1V (ARV)

8 7 VARIOUS Brit Awards 201. / Rhino ((IN)

9 a VARIOUS! e Sound Of Dubstep-Vol 2/mosiarv)
10 re VARIOUS Greatest Ever Mum/Greatest Ever Usm (SDU)

11 VARIOUS Love 2 Club 2011 /Aatw/Emi Tv/Umtv (ARV)

STis VARIOUS The Workout Mix 2011 / urn»™ (arv)
13 a VARIOUS 80s Mixtape/Emi Tv/Rhino (CINR)

14 2 VARIOUS Clubbers Guide 2011/Ministry (ARV)

15 re VARIOUS 100 Hits - Mum /100 H!«(sdu)
16 is VARIOUS R&B Collection - 2011 / Sony Music/UM1V (ARV)

17 L3 OST Grease / Polydor (arv)
18 17 VARIOUS Pop Party 8 / umw(arv)
19 new VARIOUS Now That's What I Call Comic Relief/emkcin)
20 10 VARIOUS Fi n Icy G rooves / Universal IV (ARV)

INDIE ALBUMS TOP 20 ROCK ALBUMS TOP 10 ARE AGAINST LIL
This last Artist Title J label (Distributor)_____________________________________________________________________________

1 ADELE 21 / xl (pias)
2 ADELE 19 / xi (pias)
^4 DANIEL O'DONNELL Moon Over Ireland / dmgtv(sou)
4 3 BEADY EYE Different Gear, Still Speeding / Beady Eye (E)

i 5 EVA CASSIDY imply Eva/Blix Street (ADA (IN)

(^new FUNERAL FOR A FRIEND Welcome Home Armageddon / MiiriiHifii)

7 new ALEX TURNER Submarine Ost/Domino (PIAS)

8~ RON SEXSMITH Long Player Late Bloomer / Cooking Vinyl (Eswitial/GEM)

9 8 IB E XX XX / Young Turks (PIAS)

10 new J MASCIS Several Shades Of Why/Sub Pop (PIAS)

11 NEW DOES IT OFFEND YOUt YEAH? Don't Say We Didn't Warn You/Cooking Vinyl (Essential/GEM)

12 new SYLOSIS Edge Of The Earth / Nuclear Blast (PH)

13 new VAN DER GRAAF GENERATOR A Grounding In Numbers / Esoteric (ph)
14 12 EXAMPLE Won't Go Quietly/oata/Mos(Aw)

15 11 THE DECEMBERISTS The King Is Dead / Rough Trade (PIAS)

16 10 GIL SCOTT-HERON AND JAMIE XX We’re New Here/tane run« (p as)
17 new THE QUEENS OF THE STONE AGE Queens Of The Stone Age?floo ds Rekords (MS)

18~ VAMPIRE WEEKEND Contra Zxl(pias)
19 JAMES VINCENT MCMORROW Early In The Morning / 8?lieve Digital (Absolute Arvato)

20 re VILLAGERS Becoming A Jackal / Domino (PIAS)

This Last Artist Title / label

3NEV- RISE AGAINST Endgame / Interscope (ARV)

2 new FUNERAL FOR A FRIEND Welcome Home Armageddon / Distiller (ADA (IN)

FOO FIGHTERS Greatest Hits/ rcajarv)
4 new J MASCIS Several Shades Of Why / sup pop (pias>
5 s LED ZEPPELIN Mothership - Best Of/Aiiamk (tin)___________________

6 6 LINKIN PARKAThousand Suns/Warner Brothers (CIN)

7 2 SLASH SlashRoadrunner (ADA CIN)

8 NEW SYLOSIS Edge Of The Earth?Nuclear Blast (PH)

9 new MASTODON Live At The Aragon / Reprisen« (cm)

10 I THE QUEENS OF THE STONE AGE Queens Of The Stone Age/Rekords Rekords (3 AS)

INDIE ALBUMS BREAKERS TOP 10
This Last Artist Title / Label (Distributor)_____________________________________________________________________________

1 1 RON SEXSMITH Long Player Late Bloomer / Cooking Vinyl (Essentia I/GEM)

3 new J MASCIS Several Shades Of Why / suh pod (pias)
3 new DOESlT OFFEND YOU, YEAH? Don't Say We Didn't Warn You /Cooking Vinyl (Essentia I/GEM)

4 newSYLOSIS Fdge OTThe Earth /«□««>ma«(ph)
5 new VAN DER GRAAF GENERATOR A Grounding In Numbers/Esoteric (PH)

6 2 JAMES VINCENT MCMORROW Early In The Morning/Relieve Digital (AhsoluU Arvato)

7 VILLAGERS Becoming A Jackal / Domino (PIAS)

8 5 BELLOWHEAD Hedonism / Navigator (PROP)

9 new MURRAY GOLD Doctor Who: A Christmas Carol / *iva sewn (tbc)

11 DROPKICK MURPHYS Going“Out In Style / Cooking Vmyl/Bo n & 3r?d (Ess?ntial/(iEm)

2 VARK 5 LU mate Nrg 5 /AA1W/UMTV

El ne rDOES IT OFFEND YOU, YEAH? Don't Say Wb Didn't Warn You / cooking vmyi

4 DAVID GUET7A One Love / Posit iva/Virgin

5 BLACK EYED PEAS The Beg nning / nterscope

6 VARIOUS RunningTrax 2 / mos

7 VARIOUS Until One - Swedish House Mafia /»gm

8 MAGNETIC MAN Magnetic Man / Columbia

9 re EXAMPLE Won7! Go Quietly/Data/MoS

10 re VARIOUS UKF Dubstep 2010 / ukf

Go online for more chart data
Musicweek.com offers over 60 more music business 
charts, beyond those printed each week in Music 
Week magazine. See online for more charts supplied 
by The Official Charts Company, Nielsen Music 
Control, PRS for Music, Tixdaq and Hitwise, and our 
own unique charts and data. Musicweek.com 
accesses 24 more singles and album charts, four more 
live charts, nine more radio playlists, plus additional 
predictive and club charts.

TV AIRPLAY CHART

BY ALAN JONES

number two - an eponymous album by 
Belgium’s Selah Sue - by a margin of 
more than three to one t is 21’s sixth

week atop the Dutch chart, its 
return to the summit coincides with first 
single Rolling |n The Deep climbing 2-1 
while second sirigle^etWeToTTe Ra»’ 

lumps 3-2
Topping the Irish chart for the 

seventh time, 21 is also iri theTopM) iri 
New Zealand (2-2), Flanders (1-3] 
Switzer!««] (3-4), Wallonia (3-5), AiAtria 
(3-5), Germany (4-5), Polar id (5-6) 
Denmark (5-3), France (3-3), Sweden 
(14-3) Australia (5-10).

9 J Harvey’s Let England Shake is in 
as many charts (20) as 21 but is in the 
Top 10 only in Norway (2-6) ts best 
placirigs elsewhere are in Denmark (9-

15). Flariders (5-15], Sweden (12-18) 
and the Czech Republic (23-18)

Beady Eye's debut album Different 
Gear, Still Speeding charted in 15 
countries in the last two weeks It is 
now io steep decline in many of tharty 
most notably iri Austria (14-44), France 
(29-55) and the J5 where it skimps 
31-158 - but it is a new arrival in Italy 
(number 10), Denmark (ouRnber 27), 
Norway (number 30) and Mexico 
(number 45)

Who You Are cor itii Mes to chart for 
Jessie 1 uykeland (4-7), Switzerland 
(29-47) and the Netherlands (41-72), 
wife debuting iri New Zealai id

(lOnber 21), Australia (number 27) 
and Denmark (number 30)

Whitesnake's 11th studio albJm in 
a 33-yedr Cdreer, Forevermore debuts 
dt number 18 in Japan - six places 
below the peak of their last album, 
2098’5 Good oBeBtxd It will not be 
released anywhere else for another 
week Also charting in just one territory, 
LoWoo-bom, Greece oi® Scotldnd 
raised and US-based Alexi Murdoch’s 
Towards The Sun, debuts at rtjmber 
76 in the LS, while Mdrsha Ambrosius 
another'Bnt living in America - slips 2-8 
in the US chart with her debut solo 
dlbum, Ldte Niykts & Edrly Mornings.
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CHARTS SALES OFFICIAL
singles chart

Che Official UK Singles and Albums Charts are produced by the Official Charts Company, based on a sample of more than 4,000 record outlets. I hey are compiled from actual sales last

THE OFFICIAL UK SINGLES CHART
This last Wksm Artist Title Label / Catalogue number (Distributor) 
wk wk chart (Producer) Publisher (Writer)

This Last Wks m Artist Title L®el/ Catalogue number (Distriiiutoi) 
wk wk chart (Producei) Publisher (WrTtei)

1 New I NICOLE SCHERZINGER Don't Hold Your Breath interscope USUM71W93 (arv) 
I (Alexa nder/Stein berg/Fa Ik/Josefsson/Ra  mi) BMG Rights/Kobalt (Germa n/Stemberg/Gad)

HIGHEST O 

NEW ENTRY

2 1 8 ADELE Someone Like You xl gbbksiooo351 (pias) 
(Ad kins/Wil son) Universe l/chtysa lis/Suga t Lake (Ad kins/Wil son]

3 New THE WANTED Gold forever ceiten gbum?i 101391. (arv) 
1 (Mac) Sony AIV/Wamet Chappell/fiokstone/Peetmusic (Mac/Heitor/Kelly)

4 2 7 JESSIE J FEAT. B.O.B Price Tag hiaudiiava USUM71103193 (arv)
(Dr. Luke) Warner Chappell/Universal/Scny ATV/KcbaIt/Kasz Mcney/Prescripticn (Ccrnish/Gcttwalc/Kelly/Simmens/Devlin]

5 3 13 RIHANNA S&M Def Jam USDM71026591 (ARV) 
(SlarGaleiVee) EMI/Truelcve/Peermusic (Eriksen/Herme nsenfDea nFVee)

6 5 2 WIZ KHAUFA B'ack & Yellow Atlant c usatjiooi/sj (cin) 
(SiarGale) Warnei Chappell/EMI/PGH Sound (Therniz/Hennirisen/Eriksen)

SALES € 

INCREASE

7 4 6 IADY GAGA Born This Way intencope usuM/noocja (arv) 
(lady Gdga/Garib’dy/DI White Shlccw) Scny AFV/Wctner Chappell (Gerrnancttc/Laursen)

SALES O 
INCREASE

8 9 9 ADEIE Rolling In The Deep xt GBBKS1000335 (pias) 
(Epwuilh) EMHUniversd 1 (Adkins/Epwerth)

SALES C 
INCREASE

9 11 7 DR DRE FEAT. EMINEM & SKYLAR GREY 1 Need A Doctor interscope USUV71100350(ARV) 
(Alex Da Kid) Universal/ll (Ycung/GrdntiGrey/Mithers)

SALES C 
INCREASE

11 New PARADE LOUder Asylum/Atlaritk GBAHS1000333 (CIN)
I (Sampscn) Scny AlV/Bucks/CMC/Suga Wuga (Sampscn/Hannices/Hannides/Harrell]

11 6 8 01 RIS BROWN Yeah 3X live usi 111000220 (arv)
(DJ Frank E) Warner Chappell/Universal/EMI/Seven Streeter (Brown/Franks/McCcll/Streeter/Wiles)

12 1 4 ALEXIS JORDAN Good Girl StarRoc/RocNation/Cclumbia USQXgioon93 (ARV) 

(SlarGaleiVee) EMIiSlellar/Truelcve/UltrE Funes (Hermansen/lind/Rawe/Eriksen/VeeŒjcrklunc)

13 10 10 BRUNO MARS Grenade EiektraiAtiantic imiooibbi (cin)
(The Smeezi ngte ns) Scny AFViEMI/Wd rner ChappelliBugiWindsweptitt (Mi rsi la wren cei Levin/Bru wn/Kelly/Wyctt)

14 8 6 CHIPMUNK FEAT. CHRIS BROWN Champion jive G8ARU001609 (arv) 
(He fine ny) Universa l/Scny ATViEMI/Kc ba It (Fyffe/St muels/Bruwo/Bellinger/MtCc lUNu ri)

15 27 2 BIACK EYED PEAS Just Can't Get Enough interimpe usuvuiooaas (arv)
(will 1 anvJalins)EMItUiaiy RiyaWl.i.ini'apI de aptTab Ma^ieiotiadptione lunlaeNative 8 jyi ^dimsMnedaitioniezffa^JsoniAlvatezfihadc wevfalinswostJSeewGKMn)

♦50% SALES
INCREASE Q

16 New SNOOP DOGG VS DAVID GUETTA Sweat Capitol USCA21ÜÜ3218 (E)
1 (Guitldllullibil/Hmteiei)EMIISuilytIMfaffla Utippell/MyCV«i J11UW1ilAHjöishii^nalpal-’larluMsler(puddunftirgrWrleMluvwll-UhatXiuctldi luititurUHölerefilerilifnWlidtuVHi/iiKhutWfart)

17 12 10 UNIE TEMPAH FEAT. EINE GOU LUING Wonderman Pariophone g87181100128 (E) 
(McKenzîe/Roberts) EMIiStella r (Okcgwu/McKenzie/Willkms)

18 14 6 T1EST0 V DIPIO FEAT. BUSTA RHYMES Dion (Catch' Em By Surprise) Wall or Sound GBENI1000666 (pias) 
(Tiesto/Diplo/Bustz Rhymes) KcbaWScnyilV/Spreac The Scunc/I (ike Turdes/Mec Oecent/T'Ziah's (Vetwest/EngblcmiCcrneer/Pentz/Allen/Oevrc/SmTth)

19 13 17 JESSIE J Do It Like A Dude lalandllava USD 14710281,53 (ARV)
(The Invisible Men/Parker & lames) Scny ATViUniversal/BMG (CcrnishiThe Invisible Men/Parker & lames)

20 19 8 NOAH & THE WHALE L.I.F.E.G.O.E.S.O.N. Mercury GBUM71031098 (ARV) 
(FinkiLddei) Universal (Fink)

SALES C 
INCREASE

21 15 9 PINK F**kin’ Perfect laEace USIE21000093 (ARV)
(Meitin/Shellback) EMI/KcbeItiPink Insice/Mcretene (MartiniPinkiShellbatk)

22 18 16 DAVID GUETTA FEAT. RIHANNA Who's That Chick? PmitivcivirEin erziuiooo?oo (E) 
(GuettaiFulnrcrliRieslerer) Scny AIWucks/TelpdiRister Edticns (HarnidiGuetrdiFuinFcrURiesterer)

23 17 10 TAIO CRUZ FEAT. TRAVIE MCCOY & KYLIE MINOGUE Higher 4th & BroadwayGBUM7io3Oi4O7(ARV) 
(Vee/Cruz) EMI/Truelcve/Ultra Tunes (CruziVee/McCcy)

24 52 2 MANN FEAT. 50 CENT Buzzin' Remix Del lam USUM71029293 (ARV) 
(tbc) Scny ATV/Jcnathan RotemiUniversali(C (RotemilacksaniSmithiThames/Battey/Battey)

♦50% SALES
INCREASE Q

25 22 9 DIDDY & DIRTY MONEY FEAT. SKYLAR GREY Coming Home Bad Boy/interape USUM71029675 (arv) 
(AIpx Da Kid/Jay-Z/tbc) EMI/Uni versa l/CC (EMIJUnivetsal/CC)

26 20 4 OLIY MURS Heart On My Sleeve EprcKyco GBARL1001336 (arv) 
(Shanks) Sony A1V (Shanks/Mottison)

27 New GEORGE MICHAEL True Faith Aegean GBW6T1100002 (Absolute Arvato) 
I (Michael) Notting Hill/Wamer Chappell (Hook/Morris/SumneriGilbert/Hague)

28 26 10 JIS FEAT- TINIE TIMPAH Eyes Wide Shut Epic GBARL1001250 (arv) 
(Deekay) EMUDeekayiLC (Willierns/HurnesiGilliMenygtlc/JenseniMiEwdn)

29 25 2 BIRDY iem ny Love Warner Brothen 08256A67R185A (CIN) 

(G ilbert/We Ite n) LhrysElis (Vernt n)

30 40 8 JEREMIH FEAT. 50 CENT Down On Me Det lam USUM71023063 (arv) 
(SchultziJeremih) Universal/Ohaji/MTck Schutz/50 Cent (Schultz/Feltcn/Jackscn/James)

SALES C 
INCREASE

31 16 9 AVRIl IAVIGNE What The Hell Columbia USRC11100111 (ARV) 
(Martin/Shellback) UniversaUMaratone/KcbaIUAImo (Martin/She 1 Iback/Lavigne)

32 66 4 KANYE WEST FEAT. DRAKE & RIHANNA All Of The Lights Roc-a-rellalDel lam USUM71027273 (ARV)| 
(West/Bhasker) UniversaI/Way Abcve/Scny ATV/Please Gimme My Publishing/EMI (West/Bhasker/lcnes/Trctter/Ferguscn)

HIGHEST a 
(UMBER

33 24 24 CEE 10 GREEN Forget You Warner Brothers USAT21001778 (CIN) ★

(The Smeezingtcns) ChrysaITs/IQ/Roc Cor/Bug/Music Famamaanem/EMI/God Given (Green/Mars/Lawrence/Brown/Levine)

34 31 5 TAKE THAT Kidz Poiydor GBUM?1O28638 (ARV)
(Pike) Univeisal/Scny AFV/EMl/Ferrell (Uwen/Berlcw/OcncIc/UrengeiWillierns)

35 43 2 WHEATUS Teenage Dirtbag Columbia USSM10009651 (arv) 
(Whetlus/Jirnenez) EMI (Bruwn)

SALES € 

INCREASE

36 30 12 MARTIN SOLVEIG FEÄT. DRAGON ETTE Hello 3 Beat/AATW GBSXS1000198 (Absolute Arvato) 
(Solveig) Temps D’Avance/Callect! (Solveig/Sorbara)

37 33 32 ADELE Make You Feel My Love XL GBBKS0700586 (pias) 
(Abbiss) Sony A1V (Dylan)

38 23 8 KE$HA We R Who We R rca usRCnoooasa (arv)
(Dr, Luke/Blanco/Ammo) Sony ATV/Kobalt/Dynamite Cop/Each Note Counts/Kevinthecity (Sebert/Gottwald/levin/ColemaniHincilin)

CAGE THE ELEPHANT Shake Me Down Reientiess/virgin 5099909710351 (e)
(Juyce) Sony ATV/4U2ASKY/NUmad (Cage The Elephant)

39 2B 7 ENRIQUE IGLESIAS FEAT. LUDACRIS & DJ FRANK ETonight (I'm Lovin' You) intersGuuMn^s (arv) 
(DJ Frank E/lutUell/PauLar) Warner Ihappell/Universal/EMI/Ludauis (Lhristy/Luttrell/Franks/Iglesias)

40 29 26 BRUNO MARS Just The Way You Are (Amazing) fiuktra/Atiantu USAI21001269 (cin) 
(The Smeezingtons/Needlz) Universel/Warner ihappelHEMI/Bug/IQ (Mars/lawrente/levine/Cain/Walton)

41 34 21 RIHANNA Only Girl (In The World) Def jam USUM71023200 (arv) ★ 
(Sta(Gate/Vee/Hanell) EMI/Truelove (Johnson/Eriksen/Heimansen/Wilhelm)

42 32 18 RIHANNA FEAT. DRAKE What’s My Name? Def jam USUM71025031 (arv) ★ 
(Sta(Gate/Hanell) EMHPeerMusk (Eriksen/Hermansen/Graham/Dean/Hale)

43 39 7 NICKI MINAJ FEAT. DRAKE Moment A Life Cash Money/isiand uscmsiddd722 (arv)
(T-Minus) Universa l/Wa in er [ha ppelli I'vewiite/Harajuku Barbie/EMI/Money Mac k/Brother Bagz (Maraj/Graham/Williams/Seetheram)

44 36 22 KATY PERRY Firework Virgin uscAjiooijßf (e) ★
(Stt) 1 GUte/Vee) Warner [ happell/EMI/Trueluve/Peennusii/DBtDa inn Dea n (Hudson I Eri kse n/Henna nsen/Wilhelm/Debn)

41 WARREN G & NATE DOGG Regulate interscope USPR39UD1366 (arv) 
1 (Wanen b) Nate Dugg (Hdle)

46 38 5 JUSTIN BIEBER FEAT. JADEN SMITH Never Say Never Def jam usuMjiuissgi (arv)
(The Messengeis/Haiiell/Rambert) Sony W/Univeisal/Wamei-Baiham/Messy/Tie Ball/ßieber Time/(( (Messinger/Atweh/Bieber/Harrell/Smith/Ra  mbert)

47 68 18 CHASE & STATUS FEAT. PLAN B End Credits Vertigo GBUM70912076 (arv) 
(Kennaid/Milton) Universal/Pure Groove (Kennaid/Milton/Ballance-Diew)

SALES O 
INCREASE

48 47 13 KATY B FEAT. MS DYNAMITE Lights On Coiumbia/Rmse GBARbootkvi (arv) 
(beeneus) EMI (Katy B/Daley/beeneus)

49 64 2 ELLIE GOULDING .ights Polydor GBDM71026880 (ARV) 
(Snnnaid/Htwes) Stny AWb’Itbdl Tdlenl/Majki 3rd (buulding/Snnnaid/Huwes)

SALES €’ 
INCREASE

50 73 11 NICOLE SCHERZINGER Poison interscope USUM71Ü26189 (arv)
(RedDne/Jtker) Suny AWUniveisdl/Wdinei llrappell/lbc (Siheizingei/Hajji/Bfulbeek/JunkrlRedUne)

SALES © 
INCREASE

51 55 102 SNOW PATROL Chasing Cars Fiction GBDM70600365 (arv) 
(J'aiknife lee) Universal (lighlbudy/tunndly/Simpsun(Quinn/WTßcn)

SALES G 
INCREASE

52 57 3 N-DUBZ Morning Star aatwjisiand GBCFZwoogw (arv)
(Fiw5d)ool)5o iy WrOisiuveiy OneiF au PinWMelubWMimdel MiHe ry/Cbeny Lar ie (BdpDsLtVSuer idid/MdiMfGuTlur i/MtHei y/QxitiAtdVluJ(unstiAtdvluJRdW5un)

SALES O 
INCREASE

53 65 30 TAIO CRUZ Dynamite Ath & Broadway GBDW1000769 (ARV) 

(Di. luke/Blaneo) EMl/Kcbalt (Gcttwald/Maitin/levin/McKee/Ouz)

SALES C 
INCREASE

54 I CEE 10 GREEN Bright Lights Bigger Giy Warner Biot hers USAT21002307 (CIN) 
1 (Allen/Mersh) ihrysc lis/Gcc GivenkC (Allen/(EllcwEy)

55 21 3 BRITNEY SPEARS Till The World Ends Jive USJ111100076 (arv)
(Dr Luke/Meitin/Eillbcere) Warner (happell/KcbaIt/tbc (Kronlund/Sebert/Gctlwalc/Martin)

56 62 5 GUNS N' ROSES Sweet Chid 0’ Mine Geffen dsgf^iusoq (arv) 
(Llink) idniluary/Wdmei thappell/Univeisd/Black Frug (Ruse/Slash/Sliddlin/Ac  lei)

SALES C 
INCREASE

57 51 8 CHASE & STATUS FEAT. HAM BAIIEY Blind Faith Vert go GBUM71031037 (ARV) 
(Kennrrc/Mihun) EMUUniversa 1 (Kennrrc/Mihun/BaileylLee/H'tilintn)

5H

59 42 5 FAR EAST MOVEMENT FEAT. RYAN TEDDER Rocketeer Interscope/Cherrytree USUM71022782 (ARV)
(Stereotypes/The Smeezlngtons/tbc) EMl/Warner Chappell/Sony ATV/BugfCC ([houng/Mars/Lawrence/Nishimura/Reeves/Roh/Romulus/Yip)

60 45 9 BRITNEY SPEARS Hold It Against Me Jive USJI11000320 (ARV)
(Dr. Luke/BTIlboard) KobaIt/CYP Two (Martin/Gotlwald/Jomphe-Lepine/McKee)

61 44 20 ALEXIS JORDAN Happiness StarRoc/RocNation/Columbia USQX91000209 (ARV)
(StarGate) EMI (DeacmausiRowe/HermanseniEirksen)

62 5F9 WRETCH 32 FEAT. I Traktor MoS/Level; Recording; GBCEN1001119 (ARV)
(Scott/Tuli^nilRosiji-Griffith) CDEMI (Scott/Tu^a nil Rosiji-Griffith)

63 54 19 BIACK EYED PEAS Th“ Time (Dirty Bit) Intersrape USUM71026682 (ARV)
(will i.am/DJ Ammo) Sony AWEMl/EaKpen/PEN/Maicu/WoildSong (Adams/Pineda/leroyiPrevTte/NTcola/Markawitz)

64 /1 75 BLACK EYED PEAS I Gott„ :eeling Interscope USUM7O969621 (ARV) ★ SAlES f
(Guetta) Cherry lane/EMI/Squaie Rivoli/Ristei/Shapiio Bemstein&Co (Adams/Pineda/Gomez/Ferguson/Guetta/Riesterer) INCREASE

65 41 4 BRUNO MARS Marry You Elektra/Atlantic USA121OO1887(CIN)
(The Smeezingtons) [MHBugiWincswept/Wamer Chappell (McisHawrenceHevine)

66 75 54

67 37 2

TINIE TEMPAH Pass Out Par Io phone GB7TP09000H4 (E) ★ 
(Lab ri nth 1 Da Diggla r) Stella HEMUCC (la bri nth/Tmie Tern pah (Williams; 

GLEE LAST Hey Soul Sister Epic 1^x91001362 (arv) 
(Andeis/Astrcm/Murphy) PTtimcn/EMUStellir (lind/Bjceiklund/Mcnahan)

SALES C 

INCREASE

6h Re-eniry I THE WANTED AIÏ Time Low Geffen cbdm7ioo?739 (arv)
1 (Mac) Rc kstc nei Pee (Music/Sc ny ATV/Wa rner Chappell (Mad Hec tor (Dre wett)

69 New I THE VACCINES If You Wanna Columbia gbaruiooooi (arv)
1 (lud wig/G rech- Me rguekUBrauer) Universe l/G lube 1 Id lent (Afnasun/HaywuLC -Ycung/RubensLn/CuWen)

70 60 30 TRAIN Hey, Soul Sister Columbia IJSSMi090qiB (ARV) 
(Teiefe & Espionage) Pilimon/EMl/Slella 1 (line/Bjoeiklunc/Monahan)

71 56 25 TINIE TEMPAH FEfT. ERIC TURNER Written In The Stars Pariophone GB7TP0900066 (E) • 

(iSHi) Wamei Ihappell/EMI (Mughal/Dkogwu/Tumei/Beinc ico)

72 70 19 ELLIE GOULDING Your Song Poiydor GBUM71029333 (arv)
(InvPtt) UnivpisaI (Jnhn/TEupin)

73 72 39 EMINEM FEAT. RIHANNA. Love II e Way You Lie interscope DSUM71015397 (arv)
(AIpx Da Kir) UnivPisEl/lmEgPin (MEthpis/Gient/HsffpimEn)

74 46 2 THE PIERCES You'll Be M, e Poiydor GBUM71026B&1 (arv)
(Thp DEiktnnps) UnivPisEI (Piprcp/Pipicp)

COOLIO FEAT. IV Gangsta's Paradise Tommy Boy/Rhino USTB10300516 (CIN) 

(REshppr) UnivPisEI/Wempi [happpll/EMI (RethppdfIvpy/Sandpis/Wnndpi)

Official Charts Company 2011.

All Of The Lights 32 Do It Like A Dude 19 Happiness 61 Kidz 3U Pass Out 66 The Time (Dirty Bit) 63 You'll Be Mine Key As used by Radio 1
All Time Low 68 Don't Hold Your Breath 1 Heart On My Sleeve 26 L.I.F.E.G.O.E.S.O.N. 20 Poison 50 Till The World Ends 55 Your Song72 ★ Platinum (600,000)
Black & Yellow 6 Down On Me 30 Hello 36 Lights U9 Price Tag u Tonight (I'm Lovin' You) ( Gold (1400,000)
Blind Faith 57 
Born This Way 7
Bright Lights Bigger City 

54
Buzzin' Remix 21+ 
C'mon (Catch' Em By
Surprise) ifi 
Champion iq
Chasing Cars 51
Coming Home 25

Dynamite 53
End Credits uz
Eyes Wide Shut 28
F"Km' Perfect 21
Firework i+u
Forget You 33
Gangsta's Paradise 75
Gold Forever 3
Good Girl 12
Grenade 13

Hey Soul Sister 6?
Hey, Soul Sister 70
Higher 23
Hold It Against Me 60
1 Gotta Feeling 6q
1 Need A Doctor 9
If You Wanna 69
Just Can't Get Enough 15
Just The Way You Are 
(Amazing) uu

Lights On u8
Louder 10
Love The Way You Lie 73
Make You Feel My Love

37
Marry You 65
Moment q Life 43
Morning Star 52
Never Say Never q6 
Only Girl (In The World) q)

Regulate U5
Rocketeer 59
Rolling In The Deep 8
S&M 5
Shake Me Down 58
Skinny Love 29
Someone Like You 2
Sweat 16
Sweet Child 0' Mine 56
Teenage Dirt^ag 35

39
Traktor 62
True Faith 27
We R Who We R 38
What The Hell 31
What's My Name? 42
Who's That Chick? 22
Wonderman 17
Written In The Stars 71
Yeah 3X ii

Silver (200,000)
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OFFICIAL
album chart

h_____________________________

Sunday to Saturday, incorporating seven-inch, 12-mch, CDs, Lhs, digital bundles, download sales and cassettes. © Official Charts Company 2011

THE OFFICIAL UK ALBUMS CHART
This 
wk

last 
wk

Wksin 
chart

Artist Title Label/Catalogue number (Distributor) 
(Producer)

1 8 ADELE 21 Xi XLCD520 (PIAS) ★ 
(FT Smith/Rubin/Epworth/Abbiss/Wilson/Adkins)

2 4 78 ADELE 9 XLXLCD313 (PIAS) 4* 
(Abbiss/White/Runsun)

3 3 3 JESSIE J Who You Are liland/Lava 2758627 (ARV) •
(Di. LuktVBrbitLLfCuinish/Martin K/OakThe InvisTble MeniParkerS Jcmes/Thcmcs/Gcd/Gtjfdtjn)

4 New THE VACCINES What Did You Expect From The Vaccines? Columbia 83597861651 (ahv) 
1 (Moulder/Pesche/Grech - Marguerat/Ludwig/Brauer)

HIGHEST O
NEW ENTRY

5 36 19 THE OVERTONES Good or Fashioned Love Warner Music Entertainment 5249825442 (ON) • 

(Southwood)
HIGHEST a 
CUMBER

6 2 2 ELBOW Build A Rocket Boys! fiction 276232s (arv) 
(Potter)

7 6 L8 RIHANNA Loud Def Jam 2752365 (ARV) /)★
(StarGale/Ve?/HarrelkBo^eman/The Runners/Riddick/PolowDaDon/Sham/Mel&Mus/Stewart/Dean/Soundz/Alex Da Kid)

8 7 9 BRUNO MARS Doo Wops & Hooligans ciektra/Atiantic 7567882721 (cin) • 
(The SmeezmgtonsiNeedkHhe Supa Dups)

9 LL 2 DANIEL O'DONNELL Moon Over Ireland dmg w dmgw<ia2 (sou) 
(Ryan)

It Ibew MICHAEL BALL Heroes umw 2762979 (arv) 
1 (Wright)

11 8 2 NOAH & THE WHALE Last Night On Earth Mercury 2760096 (arv) 
(Fink/Lader)

12 L3 49 PLAN B The Defamation Of Strickland Banks 679/Atiantic 5186589712 (cin) * 
(Drew/Epworth/Appapoulay/McEwan)

SALES ( 

INCREASE

13 5 2 REM Collapse Into Now Warner Brothers 93620.95852 (CIN) • 

(lee/REM)

14 New JE VIEW Bread And Circuses 1965 Columbia 88697850992 (arv) 
1 (Goddard/ Bra n/Davis/Youth)

15 LU 3 BEADY EYE Different Gear, Still Speeding Beady Eye beaoycd2 (e) • 
(Beady Eye /Lilly white)

16 L4 L9 CEE LO GREEN The Lady Killer Warner Brothers 7567889289 (CIN) ★ 
(FT Smith/The Smeezingtuns/Allen/Marsh/Rerni /Simpkins/SplHsh/Or. luke/Nglish/Green)

17 3 2 AVRIL LAVIGNE Goodbye Lullaby Columbia 88697558702 (arv)
(Maitin/Ghenea/llbert/Shellback/RoberB/Hanes/Whibleynaubenfeld/Walker/Karpen/Schubert/lord-Alge/Armsirongflownsend/lavigne/Chase/Jensen/Smclair)

18 L7 L6 OLIY MURS Oily Murs Epiusyco 88697763022 (arv) *
(Prime/lsaak/Future Cut/Robson/Argyle/Brammer/Green/FTtzmaurice/Shanks/Abott/Black/Byme/The Invisible Men/Taylor/Horn)

19 L2 76 MUMFORD & SONS Sigh No More Gentlemen or The Road/hland 2722538 (ARV) 3* 
(Dravs)

20 L9 7 CHASE & STATUS No More Idols Vertigo 2745135 (arv) > 
(K?nnard/Milton/Nowels/Sub Focus/Plan B)

21 L6 7 EVA CASSIDY Simply Eva Blix Street G210199 (ada/cin) • 
(Cassidy/Biondo)

22 2L L8 PINK Greatest Hib... So Far!!! taFace 88697807232 (arv)
(Perry/Br-ggs/Austin/Storch/Armstrang/Fields/Mann/MachopsychQ/Of. Luke/Martin/Kasz Money/Pink/Oanja/Shellback)

23 L8 24 TINIE TEMPAH Disc-Overy Parlophone 9065132 (e) ★
(Tadgell/Clare/Shux/McKenzie/Robefts/HTII/TSHl/SwedTsh House Mafia/HaynTe/Naughty Boy/HarrTson)

24 20 18 TAKE THAT Progress Paiydcr 2768 676 (arv) 6 * 
(Price)

25 New THE NAKED & FAMOUS Passive Me, Aggressive You Fiction 2757662 (arv) 
1 (Powers/Short)

26 15 4 GLEE CAST G ee - The Music - Vol. 4 Epic 8869779211,2 (arv) 
(Anders/Astrom/Murphy)

27 New RISE AGAINST Endgame interscope 2763060 (arv) 
1 (Stevenson/Livermore)

28 29 46 ELLIE GOULDING Lights Polydor 2732799 (ARV) 
(FT Smilh/StarsmTLh/Fra nkMusk)

SALES C 
INCREASE

29 23 L7 JIS Outta This World Epic 88697792862 (arv) ★
(Ma :f Deekay/SLa rGatei Rigo/Jremy/HobbyHass/BrongersiWonda DuplessisiAIOno/Gadiiyience/Taylor/timilhiSecon/Bfaide/Ball)

30 ¿6 2Ü RUMER Seasons Of My Soul Atlant« 5299825752 (cin) 0
(Brown)

31 28 27 THE SCRIPT Science & Faith Phonogemc 88697759992 (arv) ★ 
(Sheehan/O’Donoghue/Framptan/Ki pner)

32 32 29 KATY PERRY Teenage Dream virgin CDV3089 (E) 2* 
(Dr. Luke/Bianco/Martln/StarGate/Stewaft/Harrell/AmmQ/Wells)

SALES 0 
INCREASE

33 New FUNERAL EOR A FRIEND Welcome Home Armageddon Distiller dtlbmoo6 (ada/cin) 
1 (Dodangoda)

34 22 3 ALEXIS JORDAN Alexis Jordan starRodRocNation/Columbia 5050053599018 (ARV) 
(Resendiz/Fa n/Ste igale/Wa Iket/Cuyne/Eriksen/Vee/lewis/Rus/Sundere/Vlieger/Bjutklu nd/Oetdmt 05)

35 New ALEX TURNER Submarine OST Domino RUG398CO (PIAS) 
1 (Furd)

36 27 84 FLORENCE + THE MACHINE Lungs island 1797940 (ARV) 4*
(Epworth/Ford/Mackie/Huga ll/WhTte)

37 33 L L4 LADY GAGA । he Fa me interscope 1791397 (arv) ★ 
(Redone)

38 New PRIMAL SCREAM Screa madelica - Remastered Creation 9715912 (arv) 
I (Mnier/Weatherallilnnes/Hypnotone/NTcolson/The Orb)

This 
wk

39

last Wks m Artist Title Label / Catalogue number (Distributor)
wk chart (Producer)

39 12 ALFIE BOE Bring Him Home Decca 2759210 (arv) SALES f
(Morgan/Pochin) INCREASE

40 New THE UNTHANKS Last emi 0955942 (UN) 
1 (McNally)

4130 14 IMELDA MAY Mayhem Decca 2799190 (arv) 
(MayfWiight/Guldberg)

42 37 74 MICHAEL BUBLE Crazy Love Repnseh63 9362996277 (cin) ’* 
(FusteifRuLk/bafiLd/Lh'ang)

43 34 3 CLARE MAGUIRE Light After Dark Puiydur 2756497 (arv) 
(FT Smit hi ERADA)

44 35 36 ELIZA DOOLITTLE Eliza Doolittle Parlophone 6099560 (E) ★ 
(Piime/Dcddsdcnny J/Hauge/Thc inalley/Chiisanthcu/Na piei)

45 New FDURNURSES Guiding You Rhino 5249835502 (cin)
1 (Hcck)

46 41 59 JUSTIN BIEBER My World Def Jam 2736987 (arv) ★
(Bieber/Corron/Stewart/Hanell/D'MTle/Dirty Swift/Waynne/lewis/Muhammad/Hamilton/Shm/Prelti Boi Fresh/DJ Frank E/MalTna)

47 45 21 THE WANTED he Wanted Geffen 2761607 (arv) SAlES Q
(MadJebeig/Cutfather/Rami/Fa  1 k/The Wideboys/Kuistin/Barly Blue/Phat Fa be/Woodford/EIb mbeis/Flack/Diea mb b/Ha rtma n/Sommerda hl/Young) INCREASE

48 50 16 BLACK EYED PEASThe Beginning interscope 2756899 (arv) SAlES Q
(will. i.am/DJ Ammo/Free School/Guetta/Tuinfort/Jerkins) INCREASE

49 3B 22 KINGS OF LEON Come Around Sundown Hand Me Down 886 97782611 (arv) 
(Petraglia/King)

50 34 20 ARCADE FIRE The Suburbs sonoïox 276 2 629 (arv) * 
(Arcade Firp/Diavs)

51 New I JOSH T PEARSON Last Of The Country Gentlemen Mute cdstummjzô (e) 
1 (Sasala)

52 51 3 RON SEXSMITH Long Player Late Bloomer cooking vmyi cooKCDsiUEssentiaUGEM) SALES r
(Rock) INCREASE

53 31 11 HURTS Happiness Major label/RCA88697666682(ARV) i» 
(Hurts/Quant/The Nexus/Ooss)

54 40 5 PJ HARVEY Let England Shake island 2753189 (ARV) 
(Harvey/Haivey/Parish/Flood)

55 47 130 KINGS OF LEON Only By The Night Hand Me Down 88697327121 (arv) 5* 
(Petraglia/King)

56 49 39 EMINEM Recoveiy Interscope 2739452 (ARV)
(Just Blaze/DJ Khali l/Mi. Porter/Chin-Quee/G Ibert/Eminem/Haynie/Bni ida/Evans/Burnetl/Jcnsin/Shepheid/Dr. Dre/BrcngeisfAlex Da Kid/Havnc/Magnedo?)

57 New “ET SHOP BOYS The Most Incredible Thing par lophone 0716922 (e) 
I (Pel Shep Beyi/Helbig)

58 44 4 JUSTIN BIEBER Never Say Never-the Remixes Def Jam 2765199 (arv)
(The Messengers/Hanell/Rambert/Stereotypes/Ra Charm/Dirty Swift/Waynne/Mel & Mus/Smith/Hamilton)

59 42 17 NICKI MINAJ Pink Friday Cash Money/lsland 2756186 (ARV)
(Kane/Swizz Beatz/Ciawford/Money/Rotem/Wansel/Dak/T-Minus/will.i.am/Diew Money)

6O52 114 RIHANNA Good Girl Gone Bad Def Jam 1735109 (arv) 5*3* 
(Larter AdministrationfStur ken/Rogers/Various)

61 57 10 ANDRE RIEU & JOHANN STRAUSS ORCHESTRA Moonlight Serenade Decca 5331178 (arv) 
(Rieu/Jacobs/Vermeuleni Rieu)

62 46 07

63 59 94

ELBOW The Seldom Seen Kid Fiction 176909s (arv) 2* 
(Potter)

PAOLO NUT1NI sunny Side Up Atlantic 2561,690137(cin) u* 
(NutiniiJones)

64 43 10 LAURA MARLING 1 Speak Because 1 Can Virgin come (E) • 
(Johns)

65 53 65 PALOMA FAITH Do You Want TheTruth Or Something Beautiful Epic 8865751,3552 (arv) *
(Byme/Matkkhan/RobsoniBarter/Harcourt/Love/Jorgens?n/ Kurstin/Man/NoCegaiWells/Elofsson/Westeilund/lsaak/Dixon)

66 55 49 THE XX XX Young lurks WCD (PIAS) ★ 

(SmTth/Mcdonald)

67 61 12 MY CHEMICAL ROMANCE Danger Days: The True Lives Of The Fabulous Killjoys Repnse/193 9362995995 (cin) 
(Cavallo/My Chemical Romance)

68 50 79 PIXIE LOTTTurn It Up Mercury 2700196 (ARV) 2*
(FT SmTth/Hauge/Thomalley/KurstTn/Gad/Jeberg/Zizzof  Redbne/laubsr her/Lutfather)

69 69 20 BON JOVI Greatest Hits Mercury 2752339 (ARV) 2* 
(Fairbaim/Jovi/Ebbin/Sambora/Shanks/Rork/Collins/Benson)

70 67 so FOO FIGHTERS Greatest Hits rca 88697369211 (arv) 
(Jones/Norton/Kasperi Raskuli necz/Vig)

7125 2 LUPE FIASCO Lasers Atlantic 7567882726 (cin)
(King David/Alex Da Kid/Grey/Needlz/The Audibles/Snoddy/Duplessis/Kane BeatzfiSHi/Buchanan/ZBuchanan/Altino)

72 65 65 RIHANNA Hated R Deflam 2725990 (ARV) 2*
(Chase & StEtus/Stargate/Stewart/Riddick/He imcny/Ne-Yc/Kennedy/will.i.Em/Fiee Schccl/Eiiksen/Timberlake/Kncx/Hairisen)

73 Re-enlry THE SCRIPT The Script Phonogenic RR697361942 (arv) 2* ★ 
1 (The Script)

74 56 142 PAOLO NUTINI These Streets Atlantic 096636 (cin) t|* 
(Nelson)

75 Re-entry MICHAEL JACKSON Number Ones Epic 2022509 (arv) 6* 
1 (Jones/Jackson/Va  rious)

Official Charts Company 2011.

Adele 1 Chase & Status 20 Harvey, Pj 54
Adele 2 Doolittle, Eliza 44 Hurts 53
Arcade Fire 50 Elbow 6 Jackson, Michael 75
Ball. Michael 10 Elbow 62 Jessie 13
Beady Eye 15 Eminem 56 Us jg
Bieber, Justin 46 Fiasco, Lupe 71 Jordan, Alexis 34
Bieber, Justin 58 Florence + The Machine Kings Of Leon 4g
Blade Eyed Peas 48 36 Kings Of Leon 55
Boe, Alfie 39 Foo Fighters 70 Lady Gaga 37
Bon Jovi fig Fournurses 45 Lavigne, Avril 17
Buble. Michael 42 Funeral For A Friend 33 Lott, Pixie 68
Cassidy, Eva 21 Glee Cast 26 Maguire, Clare 43
Cee to Green 16 Goulding, Ellie 28 Marling, Laura 64

Mars, Bruno 8
May, Imelda ui
Minaj, Nicki 5g
Mumford & Sons 19
Murs, Oily 18
My Chemical Romance 
67
Naked & Famous, The 25
Noah & The Whale 11
Nutini, Paolo 63
Nutini, Paolo 74 
0?0onnell, Daniel 9
Overtones, The 5

Paloma Faith 65
Pearson, Josh T 5’
Perry, Katy 32
Pet Shop Boys 57
Pink 22
Plan B 12
Primal Stream 38
Rem 13
Rieu, Andre, & Johann
Strauss Orchestra 61
Rihanna 7
Rihanna 60
Rihanna 72

Rise Against 27
Rumei 30
Script. The 31
Script. The 73
Sexsmith, Rc n 52
Take That 29
Tempah, Tinie 23
Turner, Alex 35
Unthanks, The 90
Vaccines, The 4
View, The 19
Wanted, The 47
Xx,The 66

Key
★ Platinum (300,000)

■ Gold (100,000)
Silver (60,000)

★ im European sales

BPI Awards
Singles

Adele: Make You Feel 
My Love + Someone Like 
You + Rolling In The 
Deep (all geld)

Alburns

REM: Collapse Into Now 
(silver); Beady Eye: 
Different Gear, Still 
Speeding (gold);
Scouting For Girls: 
Scouting For Girls 
(3 x platinum);
Adele: 19
(4 x platinum);
Adele: 21 (5 x platinum)

http://www.musicweek.com
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