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Welcome to

the music week...

Tool’s company

"

Nestled in among the news last week was a subject that you really
wouldn’t expect to make headlines in 2019. Boiled down, it went
something like this: “Band goes on streaming for first time.”

Then again, this was no ordinary band. Enigmatic LA metallers
Tool have long enjoyed a career unlike any other — and not just
because they’ve achieved platinum sales with uncompromising,
incredibly complex music. That’s to say nothing of their intense
devotion to physical packaging that included 3D glasses built into the housing of their
2006 record 10,000 Days’ CD case. Beyond this, however, they’ve also been one of the
biggest and most notable acts missing from the streaming world, having previously even
resisted the humble download of yesteryear.

News of Tool’s first album in 13 years — Fear Inoculum, due August 30 - immediately
started trending last week, and so too did their decision to finally put their catalogue onto
streaming. For a band whose current gap between albums has missed, among other
things, the entire presidency of Barack Obama, the ecstatic reaction has been heartening.
In an industry that often puts immense pressure on acts to constantly change with the
times, their career is a testament to letting their art dictate their business moves. In
return, they have fostered the kind of devout fanbase most artists could only dream of.

Tool’s decision to embrace the format has certainly thinned the ranks of elusive giants
outside of the streaming world. Instances such as these are, indeed, a coup for streaming
platforms: they finally get to add artist profiles they’ve been chasing for years to their
library... Yet there’s a much, much bigger job to be done than this. Even if every last
abstaining artist under the sun embraces streaming, the task of making their profiles
comprehensive is an altogether bigger challenge.

So here I present to you - for reasons both known and unknown - some albums I've
tried listening to lately on select streaming services only to discover they’re not available:
Dr. Dre’s The Chronic, Aalyiah’s self-titled swansong and Nas’ Hip Hop Is Dead. Of
course, De La Soul’s very public feud with Tommy Boy Records earlier in the year means
we still can’t play 3 Feet High And Rising or De La Soul Is Dead. Are you curious to revisit
Lou Reed and Metallica’s collaboration Lulu? It ain’t on Spotify or Apple Music, at least in
the UK. Want to hear Jay-Z’s unimpeachable classic Reasonable Doubt? Tidal only, pal.

Maybe it’s just me, but there’s a tinge of sadness knowing that the albums - all of the
albums - that shaped your life will likely never all be in one digital place at the same time.

George Garner, Deputy Editor
george.garner@futurenet.com

“So off we go, let the trumpets blow”
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THE BIG STORY

Vinyl push? Majors seize market
share amid signs of peak growth

As Music Week analysis reveals the shift towards classic catalogue,

execs weigh in on the future of the revived format

——— BY ANDRE PAINE ———

abel execs have opened up about their
vinyl strategies and the prospects for
further growth, as sales data reveals the
extent of the majors’ grip on the market.
Catalogue reissues have transformed
market shares during the format’s recent
boom, according to Music Week analysis.

“We see catalogue as a fundamental contributor to
the success of vinyl,” said Oli Cameron, senior product
manager at Sony Music Commercial Group. “We’ve made
a conscious global effort to fill gaps in our vinyl catalogue.”

The majors’ combined share of 48.9% in the first half of
2015 has now climbed to 64.7%. Universal Music is No.1
with 34.3% of the market (2015: 21.4%) after half-year sales
increased 31.2% year-on-year.

Virgin EMI increased half-year vinyl sales by 50.9% to
186,815, which pushed the company from No.4 to No.2.

EMI MD Clive Cawley credited the surge to the “quality
of the artists and the depth to which they cut through”.

“Classic albums or people’s favourites reissued on vinyl
at a time when the format is still growing — albeit at a
slower rate - is super important,” said Cawley.

As well as strong Virgin EMI catalogue sales for Queen in
2019, Lewis Capaldi has moved around 13,000 vinyl units to
date and was the fifth biggest seller on LP for the half year.

Billie Eilish was the second-biggest vinyl seller for the
first six months, but catalogue took No.1 (Queen’s Greatest
Hits - 15,692 sales), No.3 (Joy Division’s Unknown Pleasures
-12,256) and No.4 (Fleetwood Mac’s Rumours - 11,167).

Despite a year-on-year sales decrease of 5.9%, Rhino was
the No.1 company for vinyl in the first six months of 2019.
Its titles included Rumours and Unknown Pleasures.

“Catalogue has always been crucial to vinyl’s success,”
said Stuart Wheeley, senior marketing manager at Rhino
UK. “Our challenge is to make sure quality is maintained
and we are creating something people really want.”

“That’s what the vinyl revival has been built on,” added
Pat Howe, head of sales at indie distributor Proper Music.
“Just as long as the majors respect the fact that it’s a luxury
format - it is important they don’t hit [the market] with
lots of loss leaders and drag the retail price down.”

Despite the shift towards the majors and an overall
market decline of 1.1% in Q2, Proper reported its vinyl unit
sales were up 42% year-on-year for the first six months.

“We don’t really see the majors as having taken away
any opportunities from us,” said Proper Music MD Drew

Hill. “The indies have always been more nimble and maybe
first into new avenues, the majors are now catching up by
getting their catalogue released on vinyl.”

While the Big 3 have grown their combined share in
recent years, Hill stressed that they had effectively created
new business with supermarkets now stocking classic LPs.

“You would expect a surge of sales there,” he said. “The
indie business is more about new releases than heritage.”

The overall squeeze on indies resulted in 2019 half-year
declines for Domino Recordings (down 46%, following last
year’s Arctic Monkeys LP) and PIAS (down 23.1%).

But other indies have recorded sales increases in 2019,
albeit from a low base. There was strong growth at Demon
Music Group (up 32.5% year-on-year), Secretly Group (up
12.6%) and Kobalt Music (up 118.1%).

“We have put real emphasis on vinyl over the past few
years,” said Ben Stanley, head of product and marketing
at Demon Music Group. “Retail exclusives have been
an important part of our approach, producing bespoke
releases to targeted fanbases and driving awareness
through our social channels.”

But with a decline in Q2 - crucially, when Record Store
Day takes place — execs are considering growth prospects.

“I think it will remain a niche format, but mass
market growth will always create a counter reaction, so
as long as streaming continues to grow exponentially a
percentage of music fans will continue to seek out the
opposite experience in vinyl,” said Chris Cannon, head of
international sales at Secretly Distribution.

Cawley noted the challenges around vinyl capacity.

“Putting out a run of vinyl is complicated, expensive and
requires forward planning and strategy,” he said. “When
it’s within our control, we always try to match release date
with all formats — but sometimes that’s not possible when
audio masters are delivered late.”

“We are seeing a younger generation of collectors
coming through and we now have to engage these
consumers in order to sustain vinyl sales,” said Cameron.

HMV’s owner Doug Putman has initiated a substantial
increase in the chain’s range of catalogue titles.

“I do believe the future is bright for vinyl,” said
Wheeley. “It can live side by side with streaming, and I
expect new generations to embrace the format.”

“We are doing everything we can to support it,”
added Hill. “It will peak at some point - but let’s do
everything we can to try and keep it growing.”

musicweek.com
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Vinyl frontier: (L-R) Proper MD Drew Hill, EMI MD Clive Cawley and Stuart Wheeley, senior marketing manage
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THE BIG RAJAR

Zoe Ball has lost 781,000 listeners to

her new BBC Radio 2 Breakfast Show in
three months, according to the Q2 RAJAR
results. While Ball still has the biggest
show at breakfast (8.266 million listeners),
fellow Radio 2 presenter Ken Bruce took
the overall No.1 position (8.49m). The
latest results also showed that BBC Radio
6 Music has been overtaken by Kisstory as
the biggest digital-only station (2.323m).

b

THE BIG RULING

) PLEDGE
".. MUSIC

UK Music deputy CEO Tom Kiehl has
called on the government to take urgent
action to investigate the PledgeMusic
collapse, which left artists out of pocket.
Last week a judge at the Royal Courts
Of Justice approved a winding up order
for the D2C company. PledgeMusic had
been seeking a buyer, but it was loaded
with debts and had failed to pass on
payments to artists.

THE BIG RESULT

e Spotify

Spotify has reported that premium
subscribers hit 108 million in Q2,

up 31%. Total monthly active users
increased by 29% to 232m. Total
revenue was €1.667 billion (£1.527bn)
in Q2, up 31%. Premium revenue was
€1.502bn (£1.375bn) and grew 31%.
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Partisan invitation: Mercury
bands set for ‘bigger audience

Label managing director Zena White says Idles and Fontaines DC are part of “most exciting Mevcury shortlist in years”

B BY ANDRE PAINE

Partisan MD Zena White has told Music Week
that Idles and Fontaines DC have the potential
to be the “biggest band in the world”.

The acts are both shortlisted for the 2019
Hyundai Mercury Prize - a first for the indie.

“It’s a great result for the label and it sends
a message that the work that we’re doing is of
high quality and can compete,” said White.

“We’ve built out our team, broadened our
ambition and started to really think globally.”

Idles are nominated for sophomore album
Joy As An Act Of Resistance, which peaked at
No.s. It has sales to date of 49,089 (Official
Charts Company) and Partisan is targeting
100,000 as the next campaign milestone.

Irish band Fontaines DC are in the running
with their debut Dogrel, which peaked at No.9
in April and has sales of 18,458 (OCC).

‘While Idles benefited from a BRITs nod,
White suggested that the Mercury Prize was
more likely to create “active fans”.

“The Mercury is a huge deal in the
UK, there’s the potential to reach a much
bigger audience for both records,” she said.
“We’re really trying to dig in on both bands’
marketing campaigns to make the most of it.”

Amazon Music will be working to boost
album streams for this year’s nominees.

Idles’ proportion of streams for their
album’s sales is 20.5%. But White noted the
wider challenge for alternative music on DSPs.

“Some could do a better job at building
curator platforms that allow us to speak
directly to people who are watching,” she said.
“In the streaming world, it is a lot harder [for
guitar music] — but the fans are still out there.

Idles sold out Alexandra Palace in a day,
while Fontaines DC have confirmed their
biggest gig to date at O2 Academy Brixton.

“Ultimately, it comes down to what
happens on the live side,” said White. “We
think that both of them have the potential to
be the biggest band in the world.”

‘White said the label’s success was down to
“artists that have got something to say” and
global marketing. “True engagement starts
with the artist really understanding how the
fan is connecting with the music,” she added.

The Mercury ceremony is on September 19
at the Eventim Apollo and will be broadcast
on BBC Four and 6 Music. Idles and
Fontaines DC are up against acts including
Anna Calvi, The 1975, Black Midi, Foals,
Slowthai, Dave and Little Simz (see panel).

“For me, this is the most exciting shortlist
in years,” said White. “It’s great that the
industry is getting behind alternative music
again, ultimately that’s what the Mercury is
supposed to be about.”

»
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“We have
broadened our
ambition and
really started to
think globally”

Zena White
Partisan

Prizefighter: Idles frontman Joe Talbot collects his award for being shortlisted for this year’s Mercury Prize

Mercury rising: Shortlisted Little Simz to ‘grow fanbase’
AWAL president Paul Hitchman says rapper’s “extraordinary record” deserves nod

AWAL president Paul Hitchman Grey album: As well as making her acting debut in
says that the company’s first Mercury — [gTssERame Netflix series Top Boy in the autumn,
nomination shows it is partnering Little Simz will be heading out on a
with “some of the most exciting and European and Latin American tour
innovative artists in the world”. following the Mercury ceremony.

The Kobalt recorded music “The nomination comes at a great
operation has a global services deal time internationally,” said Hitchman.
with Little Simz and her Age 101 “We intend to use this recognition
label. The rapper is nominated for a r'II 'H alongside the acclaim the album has
her album Grey Area, which has sales A \ received to grow and expand her
of 7,792 (Official Charts Company). fanbase, re-approach media and DSPs

“We are increasingly working with artists who are for bigger features and opportunities.”
breaking through to critical acclaim and mainstream success, Kobalt secured its biggest Mercury haul to date, with
and Little Simz is a great example of that,” said Hitchman. publishing representation on five of the records.

“Grey Area is an extraordinary record and the Mercury Domino Publishing also has five nods, including Anna Calvi
nomination was one of the key objectives we agreed with and Cate Le Bon, who have been signed for a decade.

Simz right at the start of this campaign, so we are very happy “It really reflects the hard work all our staff and especially
to have been able to achieve that.” the A&R team has put in,” director, Paul Lamden, told Music

He said the nomination happened just as AWAL is Week. “It was our determination to give those writers space
“refreshing and ramping up our marketing and promotion”. and time to grow.”

musicweek.com
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RISING STAR

The biz’s brightest new talents tell their stories

For 24/7 music biz coverage, go to musicweek.com

OF THE WEEK

The past seven days in 280 characters

’ @jamieoborne

We need to make sure we
let everyone know what’s
up at @OfficialRandL

(Jamie Oborne, Dirty Hit/All On

Red Management) Friday,

July 26

% @Philip_Cosores
Every generation gets the
% Woodstock it deserves.

Ours is appropriately cancelled
(Philip Cosores, Uproxx)
Wednesday, July 31

@halina1979 Anyone
A working in music ever
just said “fuck it” and had

awee gin at their desk during the
day? (Halina Rifai, journalist)
Wednesday, July 24

@emmaggarland feeling
very distressed by the war
in the office overhead

between the person who
keeps trying to play Unbreak My Heart by
Toni Braxton and the person who keeps
turning it off almost instantly (Emma
Garland, Vice) Thursday, August 1

@JulieAdenuga Dear
My Friends, If you've
been tweeting about that

stupid show all summer - there’s a
big chance I've muted you (Julie
Adenuga, Beats 1) Wednesday,
July 31

" @Novelist Thank you
s @itvnews and for giving me
ik aplatform to speak ona

negative matter but with a
positive stance and optimistic outlook. |
believe people need the opportunity to
see better, to do better. (Novelist, artist)
Wednesday, July 31

: @ddavidrenshaw
Lana Del Rey releasing
her album on the same

day as the new Bon Iver record
comes out. Pray for white people.
(David Renshaw, The Fader)
Wednesday, July 31

@linzisymons The 1975
| arethemost important band
of our generation. Greta

Thunbergis the young person
whose intelligence and awareness we should
allaspire to. (ps. pop music really can save
the world sometimes) (Linzi Symons,
BBC Radio 1/1Xtra) Thursday, July 25

@tiffanycalver 've

reached the age where

suddenly there’s nobody
in my contact list that | can ask for
their student discount code and it
hurts ( Tiffany Calver, BBC Radio
1Xtra) Wednesday, July 31

- @ekigbinoba
Being held at ransom by
a pigeon

(Eki Igbinoba, Brace Yourself
PR) Tuesday, July 30

#1 TWEET

@mikeflatcap
Two best bands I've seen
at festivals this summer

are Stereophonics and The
Vengaboys (Mike Watson,
Flat Cap Management)
Saturday, July 27

Music publicist, The Noise Cartel
@donnaymclancy

What do you love most about the
music business?

“Working alongside like-minded people
who are as passionate about music as

I am. 've made so many great friends
through my job and it’s something I'm
really grateful for. | love that | basically
get to talk about music all day and
contribute towards helping talented
artists get the exposure they deserve.”

And what frustrates you the most
about it?

“Talented DIY or unsigned bands
potentially getting overlooked by the
business due to a lack of resources

and budget for marketing, recording,
touring and all the other expenses that
go along with being in a band, leading
to - in a worst case scenario - them
splitting up. Going to shows and buying
a T-shirt or record is one of the best
ways to support them so they can keep
on going.”

What’s your proudest achievement
so far?

“Getting to work with [Korn frontman]
Jonathan Davis on his debut solo album
last year is definitely up there. He’s a
huge icon in heavy music and to have
the opportunity to work with him, an
artist | grew up loving and listening to,
is honestly unreal. To have him thank
me and receive recognition when |

met him at Download Festival last year

Donnay Clany

ce
right néw”-'-

In association with
‘w'hlt
EAW
-

-

as well was just amazing. Nearly three
years into this job and it still blows my
mind that | get to work with some of
my favourite bands. Teenage me would
be screaming if she knew | was working
with Lacuna Coil!”

Where is heavy music in 2019?
“Heavy music is in a really healthy
place right now. Bands as heavy as
[Noise Cartel client] Babymetal are
getting booked to play huge stages at
Glastonbury, where there’s a dedicated
stage for metal that hosted the likes
of Gojira, Entombed AD and Employed
To Serve this year, and bands like
Architects are being playlisted on BBC
Radio 1. It’s great that heavy music is
being recognised and respected by
the mainstream, but not only that,

the underground is thriving, too.
Independent festivals like DesertFest
and Upsurge are showcasing some of
the best underground talent around
and there’s a real sense of community
amongst the scene, which is growing
every day.”

What’s your ultimate ambition

in music?

“To work a band from grassroots level
playing pubs and clubs, and help them
reach arenas. I'd like to think that’s
something that could still happen and |
see the potential for it to happen with
some of the artists | work with now.”

| DONNAY’S RECOMMENDED TRACK: Bones UK - Pretty Waste

ARE YOU A RISING STAR? Under 30? Making a name for yourself?
Email Ben Homewood at ben.homewood@futurenet.com to appear here...

musicweek.com 05.08.19 Music Week | 07
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Love supreme: Double serving of Love
Island a ‘great opportunity’ for artists

Atlantic and Polydor execs hail reach and impact of music placements on hit ITV2 reality series

M BY ANDRE PAINE

The music industry has welcomed ITV2’s
move to air two series of sync-heavy hit Love
Island a year.

Following record ratings for the fifth
series, the reality show will return in January.
Love Island smashed Shazam records as
fans used the app to ID tracks on key scenes.

. The l?lgger the s.hc:w g(?ts, th.e more the “p sync on

interest in the music,” series edit producer

Stephen Yemoh told Music Week. Love Island
The Shazam action has been good and is h Igh /y

the record labels are saying they’re getting a
lot more streams after tracks have been on
the show. It’s having a big impact.”

Yemoh and fellow series edit producer
Sarah Fay worked on placements for around
1,000 tracks in this series.

“We’ve been inundated with people
pitching tracks to us, which is great,” said
Yemoh. “Having two series gives us a lot of
options to put out more music.

“There are enough new artists coming
through, it’s a great opportunity to put lots
more good music on the show.”

The Shazam 24-hour record was broken
by Joel Corry’s dance track Sorry (Atlantic),
which clocked up 41,000 Shazams after it
appeared on the show. It had picked up BBC
Radio 1 support around the same time.

“Following the sync, we tailored our
media targeting, activated a network of
influencers around Joel and dialled up our
other marketing activity,” Atlantic GM Katie
‘White told Music Week.

As well as topping the Shazam chart, it
entered the singles Top 40 and has climbed
to a new peak of No.21. It has 75,152 sales,
according to the Official Charts Company.

driving volume’

valuable for

Katie White
Atlantic

>4

Feel the Love Island: Love Island’s 2019 contestants

White said that the “power of a sync on
Love Island can’t be underestimated”.

“A well-placed sync on the show is proving
to be a highly valuable tactic for driving
volume as part of an artist’s campaign,” she
said. “Now there are going to be [two] series,
there will be more opportunities for artists to
take advantage of its reach and impact.”

Corry broke a Shazam record set by
Polydor artist Grace Carter, when her
version of Wicked Game aired on the show.
Yemoh met with the label’s team ahead of
the series to coordinate the cover.

“We know with Grace, you put her voice
in front of people and it reacts off the chart,
said Polydor co-president Tom March. “It
was a brilliant moment and everything we
hoped that we would achieve.”

The show has sent unsigned acts Luke
Burr and Lusaint to the Shazam summit with
covers of En Vogue and Bobby Caldwell.

“We obviously love the covers, but also the
original stuff,” said Yemoh, who noted the
impact of Dermot Kennedy, Maisie Peters
and Billy Lockett with their own material.

Freya Ridings has also received continued
sync support, following the placement
of Lost Without You (Good Soldier) last
summer. The single has 868,758 sales (OCC).

“We play a lot of Freya on the show
because she’s got a great sound which works
for us - she does emotion really well,” said
Yemoh. “We’ve got a good relationship with
Freya and her manager, that’s what we want
to do more of moving forward — building
relationships with artists.”

»
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Publisher:

Stuffed Beaver Ltd/Warner
Chappell Music Scandinavia

Great War memorial: Sabaton
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LOVE
MUSIC
HELP
MUSICIANS"™

MUSIC MINDS MATTER

Whatever you're going through
right now, contact Music Minds
Matter on 0808 802 8008 or email
MMM@helpmusicians.org.uk.
It’s free and confidential.

If you work in music and are
struggling to cope, or know
someone who is, talk to us.

It doesn’t have to be a crisis, we
have trained advisors that are
here to listen, support and help at
any time, day or night.

Registered Charity No.228089
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Bad Behaviour (Polydor)

Being a bona fide hitmaker suits Mabel,
and this low-slung new single heralds
the long-anticipated arrival of her High
Expectations album. Time to sit back
and watch the numbers rack up.
Contact Rob Chute
rob@toastpress.com
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KOJEY RADICAL

2020 (Atlantic)

Kojey Radical attempts his every musical
endeavour with boundless ambition,
which he matches on the rasping, rocking
2020 with explosive energy.

Contact Jenna Knight
jenna@jennaknight.co.uk

BLACK COUNTRY, NEW ROAD
Sunglasses (BC,NR/Speedy Wunderground)

Here are eight minutes that prove that
few new bands operate in the same
lane as Black Country, New Road. This is
loud, mazy and sharp as hell.

Contact James Parrish
james@prescriptionpr.co.uk

COUNTY LINE RUNNER

Our Little World (Kid In A Korner/Polydor)

County Line Runner (aka Adam Day) is
the latest addition to Polydor’s growing
roster of guitar acts, and this motoring
stoner groove is his best work yet.
Contact Ant Giannaccini
anthony@mbcpr.com

/////////////////////////////////5

SMITH & THELL (FEAT. SWEDISH JAM
FACTORY) Forgive Me Friend (Insanity)

L

This saccharine pop confection is
growing into a streaming monster
across Europe. Now, Swedish duo
Smith & Thell are coming for the UK.
Contact Emily Cooper
emily@everythingcountspr.com

THE 1975
The 1975 (Dirty Hit)
T The 1975 continue to push for change,
as teenage activist Greta Thunberg
speaks powerfully on the first cut from
album four. The countdown is on.
Contact Susie Ember

susie.ember@umusic.com

TAYLOR SWIFT
The Archer (Virgin EMI)

_—
jﬂﬁhﬂ,

Taylor Swift's new one revels in
beautiful minimalism, which makes
its majestic melancholy all the more
enjoyable. Bullseye!

Contact Kate Head
kate@stokedpr.com

Hear THE PLAYLIST at spotify.com/user/musicweek

sklddle

Gig Of The Week in
association with Skiddle;
the UK's biggest
events guide!”

OF THE WEEK

SOPHIE

Southbank Centre, London
7:30pm

Nile Rodgers has assembled a sprawling
line-up for his edition of Meltdown, and this
Saturday night rave up from Sophie should be
a highlight. Expect a bonanza of progressive
pop with wobbling, juddering hooks.

10 | Music Week 05.08.19

Anastasia Braun,
Online editor, Viper Mag
BARNEY ARTIST - CALM DOWN

Calm down, calm down Anastasia Braun

For me, heatwaves
and the city are
an unmatched
combination. When
the sun hits London
as it has this summer,
it’s hard not to
feel saturated with
positivity. The same
can be said about the
rays of rejuvenation
that emanate from
Barney Artist’s music.
The East London
rapper has just
completed a 12 month
tour off the back of
the 2018 release of his
debut album Home
Is Where The Art Is.
Barney’s jazz-infused
flows and striking
lyricism provide an
all-encompassing
sound to match the

London summer
experience; you can
feel the city through
his records.

Most recently, he’s
documented it on his
single Calm Down,

a vibrant, energetic
track that’s perfectly
suited to summer,
when the sun casts
down on late July
evenings and bright
August mornings.

The song is tied
together with Barney’s
request to, “Buss
a skank, let me get
your guard down”.
Listening to Calm
Down puts you right
there next to him and
it’s intoxicating. So
yes, Barney, you’ve got
my guard down.

musicweek.com



“When you’ve at home chilling,
it’s hard to picture fans
screaming at you’”

Edwin Honoret, Prettymuch

e
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Sitting pretty: Prettymuch (L-R) Edwin Honoret,
Zion Kuwonu, Brandon Arreaga, Austin Porter
and Nick Mara

RELEASES Lying (feat. Lil Jay) out now LABEL Syco MANAGEMENT Sonny Takhar, KYN Entertainment NEXT GIG TBC

The Syco group seeking to redefine what it means to be a boy band in the modern age...

dwin Honoret and Nick Mara have just woken up. The Prettymuch tour
bus is parked up in Charlotte, North Carolina, and they’re getting ready to
sign a stack of posters and meet the fans before tonight’s show.
Completed by Brandon Arreaga, Austin Porter and Zion Kuwonu,
Prettymuch are on a mission to redefine what it means to be in a boy band. Yes,
their faces are fresh and their fans scream at the smallest glimpse of the all-singing-
all-dancing group, but Prettymuch are trying to do things a little differently.

“You can call us what you will, a boy band, a man group, you can literally call us
anything,” says Honoret. “But as long as the music is good, it’ll always speak for
itself. We want to be creative and give people quality art, regardless of genre. If it’s
good music, that’s all that should matter.”

ON THE RADAR

PRETT

Mara backs him up, using Lil Nas X’s viral success with Old Town Road to beef
up his point. “Things are changing in music, there are no boundaries,” he says. “Yes,
we are a boy band, but we’re not going to limit ourselves to what a boy band is
‘supposed’ to do, we’re going to step outside the box.”

Since 2016, when Simon Cowell and former Syco president Sonny Takhar put
them together, the group’s members have been stepping in the same direction at
the same time, perfecting lightning dance moves and taking their first steps into
songwriting in their Los Angeles base. Their latest track, Lying, is a trap-flavoured
banger featuring rapper Lil Tjay. It’s basically catnip for teenagers.

They play a lot of unreleased material live, and fans quickly learn the lyrics. Things
move fast when you’re Prettymuch, and Lying has already motored past two million
plays on Spotify (where they have more than four million monthly listeners).

musicweek.com

“We’ll always try to take risks and be the trendsetters, you always want to start
something new,” says Honoret. “We’re making music we love and hoping other
people love it too. If that means a hit record so be it, if it doesn’t, at least we know
people are listening who actually care about the craft, that’s the most rewarding
thing, when you make something and someone else appreciates it for what it is.”

Honoret and Mara are full of wholesome vibes (“We’ve learned to love one
another and be present”) when they reflect on life in Prettymuch, but perhaps a
saccharine edge is inevitable in their circles. They performed on The X Factor in
November 2017, as Cowell put them in front of a big UK audience. So, what’s it like
to work with the pop supremo? He’s quite a big deal, isn’t he?

“He’s a pretty big deal!” Mara agrees. “It’s great, he mentors us in the perfect way.

MUCH

He likes to give us freedom to be creative and tools and advice along the way, to
always have fun and really love one another and not focus on the bad things.”

Prettymuch, then, are on a strong upward curve, May’s Phases EP is still going
strong and the touring will continue. They gurgle about artists such as Jessie Reyez
and Khalid being into their music. Meanwhile, they’ll keep striving to make a
different kind of impression.

One thing they can’t change about boy band life however, is the screaming.
“Sometimes when you’re at home chilling it’s hard to picture a bunch of people
screaming at you,” reasons Honoret. “But once we get on stage and finally see it
after not touring, it’s a blessing to be able to turn it back on and get excited again.”

“We’ve got to shout out to the fans, we like to give it all back to them” finishes
Mara. “It’s one big party.” BEN HOMEWOOD

05.08.19 Music Week | 11
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SYNC STORY

AD ASTRA/JON OPSTAD

M BY BEN HOMEWOOD

Come September, Brad Pitt will be dipping a toe into
science fiction, as the Hollywood star plays astronaut
Roy McBride in James Gray’s Ad Astra.

The film is something of a space odyssey, and its
trailer sets the scene for McBride’s quest across the
solar system in search of his missing father.

The violins swirling in the background are from

1

Ad men: Brad Pitt in Ad Astra and (below) Jon Opstad

“It’s very
rewarding to see
a piece given
new meaning”

Jon Opstad
Composer

Ignis IV, a 2014 piece by Bristol
composer Jon Opstad.

Music supervisor Marcy
Bulkeley has been on quite
some journey with the music.

“After years of trying this
song in various pieces, it was
worth waiting for Ad Astra
to finally get to use Ignis IV,”
she says.

“It was the first song I
pitched for it and a year later it
aired. Patience pays!”

Opstad tells Music Week he’s
excited to see “the passion
and emotion of the solo violin
performance transferred to
a different context”. He
believes the piece has been
given “new life”.

“As a composer, it’s very
rewarding to see a piece given
a new meaning like this,”
he says. “To see the way the
track has been combined and
interwoven with the imagery to
build the emotional impact of
the trailer.”

The trailer is out now, while
Ad Astra hits cinemas on

September 20. Far out.

Spot: Ad Astra film trailer Title: Ignis: IV Composer/Artist: Jon Opstad Master: Manners McDade Music
Publishing/Pusher Publisher: Manners McDade Music Publishing Music Supervisors: Marcy Bulkeley &
Stephanie Koury (Wild Card AV) Editor: Tim Zimmer Air Date: 18/07/19

WANT TO GET YOUR SYNC STORY IN MUSIC WEEK? Email Ben Homewood at benhomewood@futurenet.com for details.
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Alive and kicking: Half Alive

KEY TRACK: Pure Gold

LABEL: RCA

MANAGEMENT: Daniel Rubin &
Chris Woltman

TWITTER: @halfaliveco

WHO: Get ready for some zingy
electronic pop. Half Alive are Josh
Taylor, Brett Kramer and J Tyler
Johnson, and their debut album Now,
Not Yet is out this week.

WHAT: Zingy electronic pop, didn’t
you hear? The standout among the
preliminary singles was Pure Gold.
Produced by Ariel Rechtshaid (Haim,
Carly Rae Jepsen), it’s a proper banger.

WHERE: The band formed in Long

THIS WEEK’S HOTTEST BRAND NEW ACT

Beach, California in 2016.

WHAT’S THE RECORD LIKE: In
short, it’s well worth a go. Half Alive
ruminate on various themes, but the
natural gloss of their songs, coupled
with modern studio sheen, mean their
music is coated in good vibes.

WHAT’S THE STORY?

It’s been quite a ride for Half Alive. After
dribs and drabs of exposure, their Still
Feel video exploded on YouTube last
year, bringing a major label deal.

CAN | SEE THEM PLAY?

For sure. They debuted at Dingwalls in
February and play Brixton Electric in
November. Bring your dancing shoes.

05.08.19 Music Week | 12



THE COMPLETE WHO'S WHO
OF THE MUSIC INDUSTRY

Whether old school or new school, 0’ »
veteran or start-up, you understand 'E
that contacts remain the essential (T
fuel of music industry success. As ever,

our Music Week Directory 2019 is filled

to the brim with potential opportunities
with thousands of companies and
executives that could be vital to your
business over the next 12 months.

Buy your copy for just £50 and access updated details on labels, publishers,
distributors, live agents and top companies across every sector.

BUY YOUR COPY NOW

Call: 0208 955 7020, email: rachael.hampton@futurenet.com

*Listings are now open for the Music Week Directory 2020 -
Please contact Jacob on jacob.holmes@fellowsmedia.com, Tel: 01242 259249
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Mercury

Prize
2019

1. Sycosocial The biz was out in full force at the Victoria & Albert Museum
for Syco’s Summer Party. Pictured here are (a) Colin Thackery (Britain’s
Got Talent 2019 winner, singer) and Simon Cowell. (b) Michael Gracey (film
director), Cassandra Gracey (VP, 4th Floor Creative, Sony Music). (c) Tyler
Brown (MD, Syco Music) and Dalton Harris (X Factor 2018 winner, singer).
(Photo: Syco/Jonathan Chabala). 2. Formula 1 love Formula 1 officially
launched its first ever music playlist, christened F1 Tracks, with support
from recent Music Week cover star Mabel. Pictured here at the British
Grand Prix at Silverstone are (L-R): Tanya Wilkinson (head of partnership
marketing, F1), Tom Roberts (Shoot Music), Tom March (co-president,
Polydor), Mabel, Holly Rose (Mabel Management). (Photo: Oliver Kane).

3. Mercury Rising Dave was one of a selection of artists to show up to
the Hyundai Mercury Prize shortlist announcement at London’s Langham
Hotel. (Photo: John Marshall, JM Enternational). 4. Like a (team) Virgin
Virgin EMI -including president Ted Cockle and Ben Parmar (co-president
of A&R) - recently spent the day at the seaside in Margate for pub time, fun
shenanigans at Dreamland and a roof top Caribbean BBQ. 5. Got milk?
Stroud rockers Milk Teeth recently celebrated signing to Music For Nations
at Sony’s London HQ. Pictured here are (front row, L-R): Oli Holbrook
(Milk Teeth), Becky Blomfield (Milk Teeth), Julie Weir (MFN), Anna Bewers
(Paradigm agency). (Back row, L-R): Tom Critten (MFN), Em Foster (Milk
Teeth) and lan Dickinson (5B Artist Management). 6. The Exeter Factor
ITB’s legendary booking agent Rod MacSween was presented with his
honorary doctorate degree at the University Of Exeter. Pictured here

are (L-R): Professor Sir Steve Smith (vice-chancellor of the University

Of Exeter), Rod MacSween and Lord Paul Myners (chancellor). (Photo:
University Of Exeter Official Photography).

musicweek.com
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SEND YOUR PICS TO: George Garner
george.garner@futurenet.com
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Kane is able: Kano
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GABO
- RAWAY

Three years on from receiving BRIT and

Mercury nominations for Made In The
Manor, Kano is back with Hoodies All
Summer, a record that seeks to define
modern Britain. Music Week meets the
East London MC, his manager Richard
Thomas and Parlophone co-president

Nick Burgess to hear how he’s changing

up the rap game once again...

——BY BEN HOMEWOOD ——

ane Robinson has always lived with his eyes
wide open and his ear to the ground.
He was nicknamed Kano (after a Mortal

Kombat character known for ripping enemies’

hearts out) at Langdon School in East Ham,

and made his name MCing as part of sprawling
collective N.A.S.T.Y Crew, whose line-up featured Marcus Nasty,
Stormin, Jammer, D Double E, Sharky Major, Ghetts and more.
Kano has been striving to document the world as he knows it ever
since 2004 breakout single P’s and Q’s.

Just recently, though, he’s been watching and listening more
intently than ever, fuelling up to stoke the fire behind his sixth
album, Hoodies All Summer, due on Parlophone on August
30. Dealing with youth violence, racism, modern city life and
the human condition, it’s a white-hot listen. Conceived and
produced by Kano and two long-time band members Blue
May and Jodi Milliner, it was recorded to tape and is swollen
with lush instrumentation. Its 10 tracks span grime, dancehall,
garage and far beyond. Kano’s eloquent bars hit hard, giving
voice to inner-city Britain in 2019, while there are features from
his old sparring partners D Double E and Ghetts, Popcaan and

musicweek.com
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more (see box, page 20).

Samples hit thick and fast. The recording of a woman reacting
to witnessing a stabbing on Trouble - one of two singles that
arrived suddenly last month alongside the hard, grimy Class
Of Deja, a nod to pirate station Deja Vu FM - comes bang in
the middle of the song, jerking the fun away and shunting an
upsetting topic into the spotlight. The plush, piano-led track
begins with a recording of the late journalist and activist Darcus
Howe. As singles go, it’s an absolute beast.

“Seeing the violence among certain youth, I don’t know man,
it affects me sometimes,” Kano begins, settling into a booth with
a coconut milk cappuccino in the corner of a Costa in the leafy
far reaches of East London. We’re surrounded by noisy young
families sheltering from the summer rain. Down the road, the
M1 snakes away from London into Essex.

“Unfortunately, it gets to the point where you hear another
story on the news, you flick over to Sky Sports and then it’s gone,
you'll never remember the name,” he continues. “I felt obligated
to humanise these situations. It’s not in a preachy way, it’s not
like, “You must not do this’ or ‘You must not carry a knife,” it’s
about understanding the psychology behind the need to do that.”

He pauses, and then raps a line from Trouble’s first verse: “All
our mothers worry when we touch the road, because they know
it’s touch and go whether we’re coming home.”

He’s quiet for a second, eyes trained on the table, letting the
gravity of his words sink in.

“You hear about these stabbings, and the one picture in the
media of the kid that died is the one doing that [gestures the
outline of a gun] in the camera and that’s gun fingers, so he must
be in a gang,” Kano says. “What the fuck are you talking about?
You don’t know shit. They’re not necessarily in a gang, this can
just happen. Things like this happen all the time and it’s fucking
sad. It’s not always about politicising it and blame, let’s just
be hurt for a minute. Let’s not move on, let’s stay here, in this.
Otherwise... I don’t know.”

He leans into the corner, drifting into silent thought again.
Hoodies All Summer is massive for Kano, a rapper who moves
at his own pace. A step away from the personal revelations of
2016’s Made In The Manor, its gaze is firmly ouward. It promises

musicweek.com
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“I have a
responsibility to

talk about what’s
happening and what’s

5

real to us’

KANO
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to be a defining moment in a career that has taken in rap battles with
Wiley, touring with The Streets and Gorillaz, a GRM Daily Rated
Award plus Mercury and BRIT nods for 2016’s Made In The Manor
and love from rap stars including Jay-Z and Drake. Last year, Damon
Albarn gave him the Icon Award at the Artist & Manager Awards.

It’s also a huge record for Parlophone, as the major kicks off its
new era, led by co-presidents Mark Mitchell and Nick Burgess, who
joined in February. “It’s a brand new label in terms of the psychology
and the culture. We've signed lots of exciting new artists and some
amazing new staff. Kano is the personification of what the label
wants to be seen to be part of: true artistry, integrity in the music
and no compromise,” Burgess tells Music Week.

He’s enjoying working alongside Mitchell, as they gear up for more
releases, using Kano’s as a springboard. “With this record, Mitch
and I are on equal footing. We have a different skillset, he’s from a
more marketing background and I'm more from A&R, so we dovetail
perfectly on acts like Kano,” Burgess says.

“Kano is the
personification of

“We complement each other really well, he sees more of the what the label wants
process and release schedules, and 'm more on the creative side, we to be: true artistry,
have an equal understanding of what each other do.” 9 5

integrity and

Burgess talks with similar passion about Kano. “I've been a
massive fan from the beginning, when he was signed to 679 back in
the early 2000s,” he continues. “I first met with Kano in the first
week of March. With his manager, Richard [Thomas], we talked
about what kind of record he wanted to make. It’s the voice of
modern Britiain, he’s an observer of the city and it’s very much
about an authentic representation of that, not trying to cover it with
any glamour, but also not trying to over-dramatise it. An honest
representation of what he sees modern British culture to be.”

Burgess describes Kano as “the ultimate artist for us” and says the
label “will protect him from anyone trying to change his narrative”.

He uses the 17-minute video for Trouble/Class Of Deja — which
movingly depicts a stabbing and its aftermath - as an example of
Parlophone’s commitment. The film was made by Aneil Karia, who
directed Kano in the upcoming third series of Top Boy, and paints a
vivid portrait of family life. It has 259,842 views on YouTube so far.
Trouble has 334,549 Spotify streams, while Class Of Deja has 568,355.

“Many people might be scared of making a video like that,” says
Burgess. “But we’re not here to compromise in any way.” |

When it comes to the music itself, Burgess says Kano “didn’t
want it to be made like a modern record, it was about using real
instruments, gospel choirs, recoding to tape, very little Pro Tools”.

In essence, the objective was to produce something timeless.

“It’s a record for everyone, not just people who like rap music and
he’s transcended genre now, you can’t define him. He’s one of the
greatest British artists out there today,” says Burgess.

Parlophone is targeting a “Top 5 and a Mercury nomination” and
Burgess is confident the campaign will successfully follow Made In
The Manor (80,452 sales, according to the Official Charts Company),
| which hit No.8, a career peak. The potential is huge.

“Kano has been through the whole system, he was part of the
beginning of grime,” Burgess says. “But every great artist becomes
their own genre and Kano is doing that. This is the best album of his
career, his seminal record, it confirms him as an iconic UK artist.”

Team Kano is pleased with the impact made by Trouble and Class
of Deja (the man himself recounts an emotional meeting with the
mother of a victim of a stabbing at a recent screening) and the stage
is set for the album. Skepta, Wiley and many more of his peers have
welcomed his return online. Kano is rap royalty, an originator.

Richard Thomas of Endless Entertainment started working with
Kano when he was a 17-year-old MC. “It’s been a long time,” he says,
noting that theirs is the second-longest artist/manager relationship in
the UK scene behind Dizzee Rascal and Nick Cage.

“Kane has had such a positive reaction from Trouble sparking a
conversation about what’s going on in the streets of England right
now, and that is much more important to him than worrying about
the Top 40,” Thomas tells Music Week. “That may sound mental
compared to everyone else, but Kane actually cares, he has a genuine
message and it’s coming from a very honest, transparent place.”

no compromise”

NICK BURGESS
PARLOPHONE

™
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_ How did you decide what you wanted to address in the lyrics?

i

Thomas says Kano’s attitude has always been, “I don’t want to
be the biggest, I want to be the best” and his belief in his artist is
unrelenting. “He’s the greatest writer and rapper this country has
ever produced,” says the manager, adding that he wants to sell “as
many albums and tickets as possible”. He also praises Parlophone’s
transition and calls the current team “phenomenal”.

A Royal Albert Hall show set for October sold out in minutes, and
dates in Manchester and Birmingham followed, while there are a
further three singles in the offing from Hoodies All Summer. Images
of billboards in East London are being shared far and wide, too.

“Kane has made his best album,” says Thomas, simply. “If anyone
was going to make a record like this, it was going to be Kane, none of
his peers are fighting for that same cause.”

Kano has been dreaming of making an album like this one since
tearing up raves and pirate radio in his teens. Now 34, he grins when
we bring up the time he performed wearing a white polo shirt with
his name on the back and the collar popped, “Eric Cantona-style”.

A question about his recent Instagram post featuring Kano,
Thomas and others decked out in Gucci loafers draws belly laughs.

“Oh my days! It was one mad day in the studio. We were doing
Bang Down Your Door and saying, ‘Oh, this song feels like Gucci
loafers,” Kano explains. “We said, ‘From now on, everyone in the
studio’s got to wear Gucci loafers.” We went to Bond Street to get
them. That’s how we made the record for six months. Mike Skinner
sent me a pair, they became the guest pair. So D Double E came in
and had to wear the guest Gucci [laughs]. That was a good omen.”

But designer-clad studio larks are in stark contrast with much of
the material on Hoodies All Summer, and Kano’s questions need
answers. As he raps on Good Youtes Walk Among Evil: “What the
fuck happened to Newham, man?/We’ve got to rewrite the ending to this
shit/I’s too many lives now/Let’s talk about it”.

The album ends with SYM, which plays on slang phrase ‘suck
your mum’ and segues from harmonies to ferocious bars and white
noise. Kano references footballer and anti-racism campaigner John
Barnes and the ‘No Dogs, No Blacks, No Irish’ signs he’s said were
common when his family came to London. Back then, his mum was
nicknamed Cassius because she would get into fights.

“This record doing well would say a lot, you know,” he says. “It’s
not necessarily what’s expected of me or what’s popping, but I feel
like it could have come out at any time and stood alone.”

And so, we settle into an intense dissection of just how Kano has
navigated the industry to become the voice of a generation...

When did Hoodies All Summer first come into being?
“I went into the studio straight after touring Made In The Manor,
but it didn’t pour out. I was on the road with the people I work with
in the studio, so I thought, ‘Let’s take that energy back in the studio
and it'll flow’. It didn’t really work like that. We stuck at it for a bit,
but what we ended up doing was just speaking about what I wanted
the next thing to be, how I wanted it to feel and sound. We had
musical, descriptive discussions. When I hear the record now, a lot
of those early rules and morals are still present.”

“I'was living life, day to day. Family, my relationship, looking
out[wards], speaking. Many people that come from areas like I

come from, we’re connected to them forever. Family’s always about.
Younger cousins are getting older, you’re round your auntie’s house
and they’re speaking to you. Before, they were in another room
playing the computer, now they’re out there experiencing real life,
deeply understanding the issues that are going on. They’re telling
you stories and you think, ‘Fucking hell, you’re tied to this, this is
what’s happening.” It’s slightly different to how I grew up, me and
Ghetts are friends but now, area-wise, maybe we wouldn’t have been
because this area is beefing with that area. You start hearing about all
this shit. As much as you’re from a place, you’re removed because of
your professional life. Some voices become your window to what’s
happening, aside from passing through the barber shop, getting my
hair cut then fucking off within two hours, or going to the food shop,
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which I might do every week. So when you hear the stories, they
really stick with you.”

Stormzy, Krept And Konan... Loads of people. It feels good.”

Was there extra pressure on you after the BRIT nomination?
“Oh yeah, I was nominated for a BRIT as well, I forgot about that!
[Laughs] Nah. I don’t listen to too many people anyway. I'm more
excited if Wretch 32 phones me being like, ‘The second verse on blah
blah...’ 'l get off the phone and be like, ‘Yeahhh!” [Laughs]. That’s
just the game, I don’t really play it, I don’t do the numbers thing. It
wouldn’t change the way I make music. When you’re nominated you
want to win. You might feel like, ‘I don’t give a fuck’ or whatever,

but then they nominate you and you don’t win and you’re like, ‘Fuck
off” Until that awkward moment when the camera’s not on you and
they’re announcing the award and you know you’ve lost [laughs],
before then, you don’t give a shit.”

Are we at crisis point with youth violence in British cities?

“I don’t know statistics, but maybe it’s [getting] younger. When I
was coming up people were getting stabbed. [Rapper] Akala talks
quite a bit about the statistics and I remember he was saying that
about 10 years ago there was a higher murder rate, but people want
to make it a thing now. He doesn’t necessarily see it as an epidemic,
he feels it’s the wrong word for it, knife crime is also the wrong word,
it’s youth violence. ‘Knife crime’ has become such a buzzword. I aren’t ﬁgh
heard about someone getting shot the other day, it weren’t on the
news [probably] because it weren’t a knife, you know? One [death] is
too many. I just really feel it.”

same cause’

RICHARD THOMAS

Do you feel a responsibility to chronicle this era? ENDLESS  Are MCs who sign deals at risk of labels dictating what they do?
“It’s a responsibility to live in the now and document it, to talk about ENTERTAINMENT | “Icouldn’t work that way. It probably used to happen more, but I
what’s happening and what’s real to us. Beautiful love songs can live wouldn’t be surprised if it still goes on. Even terms like ‘allowed to
forever, and sometimes you want to hear that song that makes you do this’, or ‘let in here’, what the fuck? I don’t even like those words.
forget, but they don’t tell you fuck all about what’s happening in the I'm going to do the music I want to make and that’s going to be
world. Both approaches are necessary, but I don’t feel that’s what I'm that. If  was in a situation where that was difficult I probably just
supposed to do. Looking out at our scene, everyone plays a role and I wouldn’t do it. It might be different for someone who’s just getting
don’t think that is my role. If I didn’t do this, then who would?” into the game. Sometimes there’s pressure when you’re young, even
without someone suggesting ‘do this or that,’ you think you know
What can you do to help? what they want you to do, so you kind of do it and offer it up and a
“There are vulnerable people out there, they don’t feel like there’s lot of times that doesn’t work for anyone. I would rather someone

another way, they’re stuck in an environment, they don’t feel like
they have opportunities and it’s really a sad mindset. I know what
nurture and ambition can do for you; 'm no different to anybody
else out there from where 'm from. I want to be an inspiration to
people, I would have been inspired by a character like me, as I was
with D Double E and people like that. These are things I see and
things I think and they’re naturally going to end up in my music.”

absolutely loved what I'm doing or really couldn’t stand it. I don’t
want to be beige. I will continue to do what I do the way I want to do

What do you make of alleged links between music and violence?
“You mean banning drill and all that? It’s bullshit. For some reason
they want to censor certain people’s art and not others. There would
be no talk of banning a festival where there are drug overdoses
where non-drill music is being played. It feels like it’s been [around]
black music, from jungle to garage to grime to drill, it feels like
there’s always been a ‘ban X’ brigade. I don’t get it, man. 'm an
artist, so censoring art is something I couldn’t agree with anyway.
" It’s perfectly fine if someone doesn’t want to listen or support
certain music, but you can’t censor a voice, doubly not when people
are talking about the life they’ve experienced. If they are true and
they’re talking about a life they really live and really know, you can’t
| knock that. On the flipside, when I look at these young artists —and I §
| don’t know all of them or what [all] their lyrics are saying — Ilook at
someone stepping into a professional world, trying to do something
% right, something good, and what do you want to do? Stop their
| opportunity to make music, make money, make something of their
life? So they can go back where? To being what? I don’t understand.”

+ _ At the same time the UK scene feels very healthy...
g‘g “Yeah, it’s a great space. But you can’t say, ‘He’s OK, we’ll have him,

- but nah, let’s suppress another voice.” Who are these people? Who
the fuck are they? If I'm looking at things at an artistic level, I like
variety [in songs]. I like to hear the worst [experiences], then I like
to hear an alternative. A first verse of complete and utter shit and
then a second verse like ‘What about this?’ or, “This is how it made
me feel” People have got to grow. Not every artist starts out that
way, artists grow and experiences expand, people start to talk about
different things. Someone might not be the same artist when they’re
18 as when they’re 24, we’ve got to allow these artists a chance to
grow, and keep it as real as possible. But yes, the scene feels healthier
than ever. It feels limitless, nothing would surprise me. We deserve . ;
it. For a long time we weren’t necessarily getting the recognition I o --
felt we deserved. It was like one at a time, ‘Dizzee’s there, we don’t : . Board of the mics:Karno on
need anyone else.” Now, you see bills and it’s like, Giggs, myself, stage at Boardmasters 2018
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Sound of the summer: Kano

it, and the people that like that will gravitate towards it and it’ll find the
right homes, speakers, venues and festivals and that will be that.”

Have you thought about the reception the new songs might get?
“I'm not in the studio thinking about growing the audience, what songs
could work on a commerecial level or saying, ‘This is the music on the
street, how can I do a tune with these young drill artists to try and make
myself cool on that level?” Both are fake. One’s chasing the commercial
and one’s chasing the streets. People see right through that stuff, more
than ever. You can’t even market someone as being real anymore.”

What’s your relationship with your manager like?

“Probably a lot of him saying, ‘What do you think about this?” and me
saying, ‘No. Alright, bye.” [Laughs]. What I like about Richard and always
have is that he’s a music person. I rate him for that. There have been
times where I haven’t made music for a long period, or I might have
made decisions that weren’t the best thing to do business-wise, like
recording an album for three years, or turning down a lot of fucking
money at a lot of festivals. He probably thinks, ‘Fucking hell”” If T don’t
think it’s right or I don’t think my music fits [T won’t do it]. I hardly do
the TV shows that get offered. I'm one of those guys; I've got to be into
something. That means turning down a lot of things, but he’s down
because he believes in me, what I stand for, what I represent.”

What do you want to prove with this album and beyond?

“My aim is to get this record on its feet and perform it. I just want to
show my growth. What have I got to prove? I don’t know. I want to do
what I do and what I'm capable of, to push to the limit with the resources
and money I have available. We’ve done it with the record, now we’ve got
to do it on stage. I want to give, inspire, push, all of that stuff.”

Will perceptions of you as a rapper change once it comes out?

“It’s always hard to know how people are going to perceive you. I'm the
same but my life is so different, I've experienced so much more. 'm not
the person to get to a position and move away [from my roots], it’s made
me look back and analyse even more. That’s affected my songwriting,
my knowledge of music, production, storytelling. I've just grown. Maybe
this album feels intense, but we’re in an intense time. That’s why the
urgency is there, it’s very direct. 'm older; I don’t know how long I'll be
doing this. I always thought I would have a long career but with that you
[might] think you could hold things back until next time. No, I want to
say this now. I don’t think this will be my last thing, but what if it was?
What am I saying? What would I think if T looked back in 10 years and
heard a few club tunes I released in 2019 when shit was happening and I
was just in the fucking club? How would I feel about myself? What artists
do I respect? Is that respectable? I think about all these things now. I
have to make music I feel I can bow out on.”
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“What have I got
to prove? I want to
push to the limits
of what I'm
capable of, with
the resources I
have available ”

KANO

Hoodie Season...

Old friends, local heroes and hard
partying: Kano on his collaborators

Hands down: The ' y
Hoodies All Summer
cover art .

D DOUBLE E & GHETTS

Featured on: Class Of Deja

“They’re my guys, it’s a Newham connection. D Double E is one
of the reasons | do what | do. He was so local, from round the
corner, | would hear about him at house parties that my older
cousins would go to. He had a gold convertible. He’s always
remained that same person, but when | see him now I'm still
that same fan. Ghetts wasn’t meant to be on it, but he bullied
his way onto it! [Laughs] We recorded a back-to-back verse
back in the day, he said we had to do another one but step it up
crazy, some 2019 raise the bar shit, so we ended up doing that.”

KOJO FUNDS

Featured on: Pan-Fried

“He’s from Canning Town. That’s how | know him. I've always
wanted to work with him. He’s mates with some of my cousins,
that’s how | met him first, before he was making music. One

of my good friends, maybe six years ago, gave me Kojo’s CD,
he lived in the next road or something. | listened to it and I've
liked him since then. When the right piece of music came
along, | wanted to make the right song together. That was the
connection. | like what he does, his melody.”

LIL SILVA

Featured on: Got My Brandy, Got My Beats

“He came in when we first started working on a production tip.
He didn’t end up doing anything, but | always liked his energy.
When we came up with this song he came and blessed us with
his voice. | had some words and | really liked his voice.”

POPCAAN

Featured on: Can’t Hold We Down

“We’d done something before, but | wanted to work with him
properly. | met him, we talked and hung out. He was the only
person | could think of for this, | even did something myself

and it was like, ‘Nah, | still want him.” | sent him the music and
he was like, ‘Yeah cool,” but Popcaan saying that and actually
doing it are two different things. It turned out my mum went

to Jamaica for her 6oth and | flew out. | shouted him and we
were just rolling together, raving. Then one day, he said at one in
the morning, ‘Do you want to go to the studio?’. He took me to
loads of places. Places I've never been to. We went to this party,
like a street party, in the night though. It was fucking banging,

it was like Carnival, but late. That was sick, he took me to some
proper’hoods. He took me to Portmore, 'm a big Vybz Kartel
fan and that’s where he’s from. We were driving round with 14
cars in convoy, that’s deep. We were jumping out and everyone
was coming around him, all the young kids, it was sick to see how
much of astar heis. He’s still in touch with the community.”

musicweek.com
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The SSE Hydro's floor capacity has increased by up to 30%,
bringing the overall capacity to 14,300. Scotland’'s Award
Winning Venue looks forward to welcoming even more fans.
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Wherever they may roam:
_ Metallica’s Worldwired Tour at
The Oz in 2017

Welcoming music’s top stars year in, year out, the arena business is a cornerstone of the live
industry. Here, Music Week gathers some of its main players to discuss the UK sector’s challenges and
opportunities — and the importance of partnerships in an ever-competitive marketplace...

— BY JAMES HANLEY ———

uliet Capulet had something else in mind
when she queried, “What’s in a name?” in
William Shakespeare’s most famous play. But
fast-forward to 2019, and that same question
is on the lips of the arena business.

All but a couple of venues on the UK’s
major arena circuit are hooked up with
naming rights partners at present, including

Motorpoint Arena (Nottingham and Cardiff), First Direct
Arena (Leeds), Utilita Arena (Newcastle), FlyDSA Arena
(Sheffield), Resorts World Arena (Birmingham) and the
rebuilt P&J Live (Aberdeen).

Perhaps the best known, however, is O2’s enormously
successful alliance with AEG on London’s The Oz, which
began prior to its launch in 2007 and was renewed for a
further decade in 2017.

“Having Oz above the door is the obvious benefit
but it goes so much wider than that,” O2’s head of
sponsorship Gareth Griffiths tells Music Week. “As our
brand is associated with every piece of communication
from the venue - whether that’s show listings, advertising,
social media posts, artists using The O2 name — these all
contribute to the value of this unique partnership.

“The naming rights extend to more than just The Oz arena
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“Local talent has
been incredibly
strong, particularly
this year with
Lewis Capaldi and
Gerry Cinnamon”

DEBBIE
McWILLIAMS
THE SSE HYDRO

and also include Indigo At The O2, Up At The O2, the bars
and restaurants, cinema and Icon, the new outlet shopping
village. And of course, it enables us to provide exclusive
offers. It’s a brilliant partnership, ground-breaking from
inception and continues to set the bar for venue naming
rights deals worldwide.”

Griffiths stresses that the arrangement is a partnership
“in the truest sense of the word”. “We work really closely
with AEG,” he says. “My team that run The O2 partnership
are based at the venue, so are on site every day. The
programming of The Oz is AEG’s responsibility but we
work together across every aspect of how The Oz2 is
presented to customers.

“Our brand is at the core of the entire venue, it looks and
feels ‘O2’ so we have to ensure every detail reflects this: from
the naming through to the pantone colours used on fencing,
even the colour of the bins, and everything in between.”

Up north, Liverpool’s Echo Arena was renamed the
M&S Bank Arena earlier this year after securing a new
naming rights partnership. The city’s daily newspaper, The
Liverpool Echo, continued its 10-year partnership with the
arena as a key business partner.

“The business shares our passion for the city of
Liverpool, making it the perfect naming partner for

musicweek.com
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the arena,” says Kay Wilson, head of sales — concert, The Bottlemen, Liam Gallagher and Rod Stewart.

entertainment and sport. “We were incredibly excited “The arena market continues to look healthy with
to launch the M&S Bank Arena earlier this year which several high-profile tours confirming for this year,” nods
concluded a phenomenal year marking 10 years since Wilson. “[This year] has been very busy with many music
the arena first opened its doors and look forward to highlights such as George Ezra, Eagles and Mumford &
progressing our partnership.” Sons with a packed event calendar still to come for the
Scottish energy giant SSE has no fewer than three venue remainder of the year.
naming rights partnerships, adding the former Wembley “At present, we are on track to exceed the number
Arena and Odyssey Arena in Belfast to its portfolio, having of performances from 2018/19 [and] the concert
sponsored The SSE Hydro in Glasgow since its 2013 opening. sector continues to be buoyant. However, ticket sales
“The partnership with SSE is of huge importance to our for family shows have slowed down this year as the
business, offering longevity and profile rarely experienced uncertain political situation continues. As Liverpool has
in the sponsorship ballpark,” notes Debbie McWilliams, a rich heritage of sports, we continue to see growth in
director of live entertainment, Scottish Event Campus commercial boxing. While comedy tours are cyclical, they

(SEC). “The SSE Hydro partnerships team work closely
and proactively with the SSE sponsorship team to ensure
that robust activation and evaluation metrics deliver
tangible results that benefit both businesses.”
“Sponsorship brings in decent income for venues, if
the value return is there,” advises Griffiths. “In terms
of our partnership we also bring considerable brand
equity, specialist marketing expertise as well as activation
experience. But it goes far beyond just paying rights fees. Square Garden Company unveiled plans for a next
We’re fully committed to investing in The O2 and working « . generation MSG Sphere in London. The venue
together with AEG to ensure it continues to be the best H(vag Oz2 above promises to challenge the current dominance of
arena in the world. the door is the AEG, which runs both of the capital’s main arenas, The O2
“W.e’ve recently redesigned the O2 BlueFoor.11 -a obvious ben eﬁt but and SSE Arena, Wel'nbley.
premium space for 350 customers and their friends and The 21,500-capacity (17,500-seated) MSG Sphere venue

still sell well as ticket prices remain reasonable.”

Wilson lists rising costs and static income among the
sector’s biggest challenges. “Rentals are not rising in line
with costs, therefore arenas have to look at creative ways
to maximise spend such as improving catering offer and
maximising merch sales,” she says.

ast year, in a game-changing move, The Madison

frequently promote The Oz in our brand activity and 1t goes so much - situated next to Westfield Stratford City shopping centre
campaigns. We also invest significantly in promoting wider than that” —would host concerts, residencies, immersive experiences,
shows at The Oz through Priority Tickets.” family shows, corporate events, award shows, product
Priority Tickets gives O2 customers access to tickets 48 GARETH launches and select sporting events.
hours before general release for every show held at The O2. GRIFEITHS Elsewhere, in Manchester, a new 20,000-capacity venue
“Priority is a huge part of what we do as a brand and is 02, that would rival Manchester Arena has been outlined as
our most loved proposition,” says Griffiths.”Over seven part of Manchester City Council’s Eastlands Regeneration
million tickets have been purchased through Priority to Framework. Birmingham already boasts two arenas — the
date, but we’re not a ticketing platform, so don’t compete Resorts World Arena and Arena Birmingham (both run by
with AXS or Ticketmaster in that respect, nor do we take the NEC Group) - while the UK market will grow further
any commission from ticket sales.” still should the long-delayed Bristol Arena project finally
get off the ground.
espite rumblings of a slump in global live In another development with potentially huge
revenues this year, reports from the arena sector ramifications for the sector, AEG Facilities and SMG
are largely positive. The Hydro was again in the announced their intention to join forces to form ASM
Top 5 most popular arenas in the world in 2018, Global. Subject to approval, the new standalone global
shifting a total of 1,040,956 tickets according to Pollstar’s facility management and venue services behemoth would
figures, and found itself in a similar position in 2019’s operate more than 310 venues across five continents.
mid-year rankings, having sold 564,777 tickets. AEG Facilities is the venue management subsidiary of
“We’ve seen some great acts through the door including AEG, while Onex-owned SMG is the parent company of
Take That, who played three sold out shows and Hugh Manchester-based SMG Europe, operator of Manchester
Jackman, who launched his world tour with three Arena, Leeds’ First Direct Arena, Utilita Arena Newcastle
sell-out performances,” points out McWilliams. “We also and The SSE Arena, Belfast, among others. The proposed
welcomed the return of Michael Bublé and Westlife. And merger is currently being investigated by the Competition
it would be remiss not to mention the Eagles, which was a And Markets Authority.
very hot ticket. “As the record industry has declined and the touring
“There certainly seems to be real energy within the live industry increased, fans now have much more choice of
music market at arena level, UK-wise, and business levels which artists they want to see and where they want to see

for The SSE Hydro continue to be robust. Local talent has Great Scot: Glasgow’s SSE Hydro ~ them,” says M&S Bank Arena’s Wilson. “Consequently
been incredibly strong, particularly this year with arenas are constantly competing to attract and retain
Lewis Capaldi and Gerry Cinnamon both fans, especially in areas where there is a choice.
selling out two nights instantly, as “Fans are now looking for a more
well as The Proclaimers.” rounded experience from the
Cinnamon has also initial purchase of the tickets
sold out the M&S Bank through to the event itself
Arena for this coming and are looking for more
November as part choice of offering whether
of a packed Q4 for it be food, merchandise
the Liverpool venue, or experience.”
which will also McWilliams agrees
welcome the likes of the bar has been raised
Little Mix, Catfish And significantly in recent times.
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“More and more productions are now focusing on
delivering the best possible experience at a time when people
are placing more importance on buying experiences over
things,” she says. “There is so much consumer goodwill
towards the venue, which we don’t take for granted. The fan
experience is at the very top of our priority list. We want to
deliver the best events in the best venue and believe we have
the best people in place to ensure that happens.”

“We look at every aspect of the customer journey,” adds
O2’s Griffiths. “From first thinking about attending a show,
buying a ticket, arriving at The O2, getting to your seat,
what happens during a live performance, leaving the venue
and the days afterwards, every stage is considered in detail.

“A crucial role for us is how mobile is integrated. How
can mobile technology, which is fast-evolving, improve
customer experience at The O2? We installed O2 Wi-Fi in
the arena bowl early on and we have now built our 5G test
bed, which will offer customers in our store — and our O2
Blueroom customer space — access to 5G.

“We’re exploring ways in which 5G can play a significant
role in the artist and gig-goer experience at the venue in the

“Venues now need
to go the extra
mile to ensure

sales and retain
customer loyalty”

KAY WILSON
M&S BANK ARENA

future. The potential for 5G at The Oz is huge, and we’re

Mersey paradise:
M&S Bank Arena, Liverpool
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Dome days: The O2 has
consistenly been crowned the
world’s busiest venue

really excited by the possibilities and how it can enhance
the experience for all.”

he concert industry came under scrutiny like
never before following the 2017 Manchester
attack, and safety evidentally remains of
paramount importance.

“Our focus is making sure that we look after the welfare
of all our visitors in a way that does just that while not
impacting on their enjoyment,” says McWilliams. “This is
an ongoing process, of course, and one of our main focuses.

“As well as enhanced security measures, such as bag and
full body searches, we regularly liaise with the appropriate
authorities for guidance including Police Scotland and
carry out numerous table top exercises to train and test the
SEC team.”

“The ACC Liverpool Group takes the provision of high
standards of safety and security across all our venues
extremely seriously, constantly reviewing and monitoring
all procedures,” adds Wilson. “We implement robust
security protocols and pride ourselves on achieving a
professional balance of maintaining a secure campus while
ensuring a positive visitor experience.

“Visible measures include bag searches, ticket and pass
checks, detector wands, police officers on site and sniffer
dogs. These are only part of a broader series of security and
customer service checks we undertake, all of which may
not be visible to our visitors.”

UK arenas will welcome acts including Ariana Grande,
Muse, Khalid, Ozzy Osbourne and Jonas Brothers in the
coming months, and Wilson is confident the public’s
appetite for live music is not on the wane.

“As long as artists are still making music, fans will still
want to watch live performances,” she suggests. “Again, as
there is more choice in the marketplace, fans will look for
the added value at any gig. Venues now need to go the extra
mile to ensure sales and retain customer loyalty.”

As another Shakespeare character, Twelfth Night’s Duke
Orsino, so aptly put it: if music be the food of love, play on...

musicweek.com
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OPINION DIGITAL

“Some of the
greatest lawyers
in the world can’t
yet agree where
copyright comes
into the world

of artificially

YA

composed music

SAMMY ANDREWS
DEVIATE DIGITAL
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VIEWPOINT.o..o...

In her latest digital column for Music Week, Deviate Digital CEO Sammy
Andrews looks at how the world of TikTok, AI-generated music and more
might be opening a Pandora’s box for the music industry...

t's been an interesting few weeks in the world of
TikTok. The news that they entered a copyright battle
with ICE isn’t surprising given just how many users they
have (reported to be in excess of 500 million monthly
active) and just how much music is used (let’s not
forget they started life as Musical.ly before being bought
by Chinese giant Bytedance in 2017).

Musical.ly shot to fame allowing users to record short videos,
set to music. Users started lip-syncing to the tracks and dancing
to them and a craze was born that stretched far beyond Asia into
the USA and Europe.

In 2018, Bytedance folded Musical.ly into its own TikTok
app and that’s the app we know now making the headlines.

It’s the one embroiled in some fairy hefty licensing arguments
(depending on whose statement you read...), the one that has
rolled out a Beta version of its advertising platform in countries
including the UK and the one that just bought Jukedeck. The
latter AT music company has spent years training deep neural
networks to understand music composition and production at a
granular level.

Though, to be fair, I always presumed YouTube or Facebook
would buy them before TikTok, but given that all services
that dig deep on UGC face the same issues on many levels,
Al-generated music seems like a great addition to users’
content for the service. Yet in many ways it is about to open
its own headaches.

I've been on a ton of panels and industry roundtables over
the years where we’ve discussed the challenges that lay ahead
for copyright when we enter the world of artificially composed
music. Some of the greatest copyright, Al, music and tech lawyers
in the world can’t yet agree where copyright comes into it. But I
heavily suspect we’ll find out over the coming months and years.

It will be equally interesting to see what that means for the
conventional ‘human’ music industry. Will songwriters be
impacted? Can we credit software or does it belong to the human
that asked for it to be generated? Will UGC revenue tumble as
the world and its wife gets a machine to compose the perfect
accompaniment to their crazy cat videos? As a user, I'd actually
welcome some good tunes on the billions of YouTube tutorial
videos instead of the utterly fucking awful library music most use
now, but I do see a few potential changes and challenges ahead
for many sides of the industry (and clearly so do some of our
industry giants who have been heavily investing in AT music for
many years already).

The copyright issues that could follow all of this are
interesting ones. The very nature of machine learning means it’s
fed something to analyse and learn from. But where do you draw
the line? If something is fed only one artist, does an Al creation
resulting from that fall under reproducing their work to create
derivative works based upon the original material? But then using
the same argument, let’s be honest, every band in the history
of the world got their influences from somewhere. What would
Oasis sound like if they’d never heard The Beatles? Or indeed

TikTok‘N’Roll: Sammy Andrews

Neil Innes, who they ended up having to give a songwriting credit
to on Whatever after a court case. Al is already transforming
daily lives, but you might not be conscious of it for things like
content curation, ad serving, translation tools or deep fake
videos to name but a few. There was a fun case for Al going
wrong lately with the news that a multi-billionaire believed a

guy that said he had the ultimate algorithm for trading and went
on to lose millions in a day. He’s now struggling to sue the
company/software (can you even sue an algorithm?)

So, don’t always believe the hype folks, but be sure that every
big tech company you can name is working on Al-generated
music and other content including AT scripts and even books
(albeit utterly, utterly shit ones) and TikTik owner Bytedance is
already well-entrenched in AI with its other companies’ offerings,
including news and content curation. For music Al examples, and
there are many now, one that sticks out to me if you want to hear
the creepiest song you'll hear this decade, stop what you’re doing
and search for (Sony’s) Flow Machines — Daddy’s Car.

I hope the music and tech industries can find ways to adapt
and move with all this in a way that does not further devalue
music and songwriters. Licensing for any app or site that relies
so heavily on music is a total no-brainer (and to be frank, seems
almost ludicrously overdue), but as an industry we have to also
be ready to embrace the future and move with it, or risk facing
obsolescence down the line.



n 1995, Wu-Tang Clan rapper GZA released his second
studio album Liquid Swords - a dense, dark, lyrical
masterpiece that is rightly recognised as one of the
greatest hip-hop albums of all time. Yet GZA’s classic has
significance beyond that: it officially kick-started the story
of one of Britain’s greatest independent record stores.
“Our first sale was Liquid Swords on CD,” says Natasha
Youngs, co-founder of Brighton’s Resident Music. “When
we opened we were a CD-only shop as there were at least 17 places
selling vinyl here.”
Indeed, when Youngs and her husband/co-founder Derry Watkins
opened the store 15 years ago, it was a risk in more ways than one...
“We had sold loads of our possessions, downsized our flat,
borrowed loads of money, quit decently paid jobs with prospects and
taken on one hell of a commitment with the rent and the rates and
stock,” she reflects. “It was terrifying, but I think I knew in my heart
of hearts that we would be OK. I just assumed Id have to get a second
job to pay the mortgage; fortunately this place has kept us so crazy
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“We’re not trying
to be a venue, the
show that fans get
at in-stores should
be more real,

more urgent, more
ramshackle even...”

NATASHA
YOUNGS
RESIDENT RECORDS

busy that I never had to get that job pulling pints in the evening!”

As far as gambles go, it paid off and then some. So much so, that
in May Resident won our coveted Independent Retailer Of The Year
award. But while Youngs is proud of the achievement (“We’re really
chuffed and still somewhat surprised”), she speaks with nothing but
respect for the other stores in the category...

“I have massive admiration for so many of our fellow indies,”
she begins. “Making a record shop work, keeping it relevant, and
keeping it fresh is a lot of work, and there are a lot of shops out there
impressing us with what they are achieving. So, it feels like an even
bigger honour that we stood out against that level of ‘competition’. I
actually feel a bit uncomfortable with that word, to be honest. Other
indies are, in cold financial terms, ‘competition’, but I honestly think
we are all benefiting from seeing each other more as allies. I don’t see
us so much as separated from the ‘competition’ as working in parallel
in order to keep the indie retail sector strong.”

Resident are certainly doing more than their fair share to keep the
sector healthy. There is a culture fostered by the Resident team that
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Youngs is very proud of. It’s just a simple
matter of being, well...

“Human,” she explains. “Having
conversations and making genuine
recommendations that aren’t based on
algorithms. It’s about communicating
genuine passion and enthusiasm with no
agenda or sponsorship. Obviously, we want
to sell stuff — we have bills and people to pay
- but ultimately we all live and breathe music
and just want to help spread the love. People
know when they are hit with pre-prepared
marketing spiels and fake enthusiasm.”

It’s a human touch best captured in
their very own tome: The Resident Annual,
an end-of-year 100+ page book including
their albums of the year with reviews, staff
picks and more. Its featured albums are
racked instore and promoted across socials,
newsletters and website, while its free CD
sampler (compiled between Resident and
Republic Of Music) was expanded to a
double compilation.

“Tt started out as a list on a sheet of A4
that we stuck in the window,” Youngs grins of the Annual’s humble
origins. “Then it grew to four sides of As. Then it became a mini
booklet. Now it’s a 100+ page beast that properly celebrates our love
of what we do all year round. To be fair, even at this size it doesn’t
give us enough space. Ultimately, of course, it’s about selling as many
records as we can — that’s the best way to reward the artists and labels
we have so much respect for.”

Like 2018 winners Banquet, of Kingston, Resident pride themselves
on being more than just a shop; they’re also part of the community.

“We've always done in-stores and events, but we are definitely
doing more and more,” says Youngs. “It probably sounds horribly
clichéd now, but it is more important than ever that retailers are
offering more than just stock on shelves. We have a responsibility
to make visiting us much more of an experience, whether that be
because you have a chat with someone on the counter, or you come to
an event in the shop and see your idol play in a really small ‘venue’ and
get to meet them and get your record signed.”

Indeed, Resident’s live music offering has become crucial...

“A while ago we took on someone to help us specifically look after
in-stores so that we could offer more of them and cope with all the
work that goes into putting the events on,” explains Youngs. “We
bought a small PA and a very modest stage. It’s all still very homely
and intimate in the shop, and that’s how we think it should be. We are
not trying to be a venue. The show that fans get at in-stores should be
different: they should be getting something more real, more urgent,
more ramshackle, even. It makes the events really special.”

They've hosted some blinders lately.

“Slowthai didn’t tone down the energy for the tiny space!” recalls
Youngs. “He climbed on the counter, got in the crowd and in people’s
faces — just as you'd hope he would. He then spent over four hours
with his fans, chatting to them, writing poems, signing records. The
dedication to his fanbase was astonishing.”

Youngs also says Kate Tempest’s performance was “something to
behold” while, for both herself and Watkins, Low playing an in-store
in January as a thank you for Resident making Double Negative its
Album Of The Year reduced her to “a tearful wreck”.

“I'would imagine if you asked anyone working here about the
best event we have ever put on they will tell you it was the album
launch outstore with Idles at Komedia last year,” she adds. “That was
next level. The energy, the atmosphere, the buzz... We rode on the
adrenaline of that event for a long time afterwards.”

But while adrenaline levels are high — and despite all of this success
—that is not to say there aren’t some challenges ahead. Recently,
Music Week research suggested that the vinyl revival was showing
signs of having topped out (Q2 sales were actually down 1.1% year-on-
year, despite Record Store Day falling in the quarter). Youngs - who
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Resident advisors: ThallJusic
Week Award-winningResident téam

beams that Resident enjoyed “another record-busting Record Store
Day” in 2019 - remains both optimistic and realistic.

“I don’t honestly think we have reached peak vinyl yet,” she tells
Music Week. “What we do seem to have reached, however, is peak
pressing plant capacity and peak confidence from labels. What we are
seeing consistently from a shop perspective is records going out of
stock quickly, sometimes on pre-order before they have even hit the
shelves, and then not being available for weeks, sometimes months
afterwards. The lead times on vinyl pressing mean that it’s really
hard for a label to react to demand quickly if an album suddenly flies
or picks up great press or radio play. We are missing loads of sales
opportunities for vinyl due to lack of availability. This goes across
new releases and reissues. As a result, we currently don’t know what
the true demand for the format is out there because it’s impossible to
track lost sales.”

And when it comes to other challenges indie retailers are facing?

“Rents and rates is the obvious and much talked about answer,
along with increasing levels of red tape and information, taking
up time we would much rather be focusing on developing our
businesses,” she says. “The more contentious answer, however, is D2C
— essentially record companies detaching us from fanbases we have
often helped to build as a sector. Not being able to fulfil demand that
we have helped to create is a huge challenge to indies.”

But such challenges can wait for another day. For now, Resident can
enjoy taking a rare moment to take stock not of, er, stock, but what its
18-strong staff have achieved.

“It’s a huge effort to make this work, and the whole Resident team
work unbelievably hard to help us deliver our vision for the business,”
‘Youngs concludes. “We know we’re really good at what we do, but we
are so busy all the time dealing with the next thing that we’re rubbish
at taking the time to reflect. This is a nice reminder that we deserve a
celebratory pint and pat on the back every now and then...”

PHOTOS: Mike Burnell/Paul Harries

Look on the Brighton side:
(Above) Natasha Youngs accepting
the Music Week Award on behalf of
the Resident team (below)
Resident’s Annual (left) and Idles
playing Resident’s Komedia show
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The world’s greatest songs. By the people who made them.

THIS WEEK: | Music Sounds Better With You was the only single released by French
house trio Stardust, a collaboration between Alan Braxe, Benjamin

Diamond and Daft Punk’s Thomas Bangalter. Here, Braxe recalls how it came to be...

M INTERVIEW: JAMES HANLEY

had been invited to play a live

show at the Rex Club [in Paris]

in 1997 and for this specific show

I had asked Thomas Bangalter
and Benjamin Diamond to come and
play with me.

The basic story is that we were
looking for an additional song to
perform live and were listening to
old records at rehearsal, looking for
samples to put into our machines.

We found this very short sample
of a song called Fate by Chaka Khan
and we really liked it, so we played
it during the show. Afterwards, we
decided we should perhaps try to
make a real song with that sample as
the main basis.

We entered the studio [Daft Punk’s
Daft House HQ in Paris] and after one
week the finished version was ready.
Both the instrumental part and the
vocals are extremely repetitive and
that was the formula. But for it to
work properly, we had to make it as
minimal as possible.

The instrumental was done first
and was extremely minimal. We then
spent quite a lot of time working on
[Diamond’s] vocals. Originally, there
were more vocals and we were trying to
arrange the song with all these vocals.
It was not working until we took the
decision to keep just a small portion of
the vocals. It took maybe four days to
find the right arrangement.

The first goal was to release a vinyl
on Roulé, which was Thomas’ label and
was dedicated to experimentation and
the 12” market.

Thomas brought [Music Sounds
Better With You] to the Miami Winter
Music Conference and lots of DJs
loved it. A lot of people seemed to
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appreciate it very quickly and suddenly
the song was being played on the radio
- not only specialist stations, but the
big networks, too.

We recorded the song in December
’97 and it was released in the spring
of ’98. For me - and maybe Benjamin
as well - it was a strange situation
because the song became very
successful, very quickly. We never
expected such a good reaction when
we were in the studio, so that came
as a big surprise and we were really
happy, of course.

I was at the beginning of my career
and Music Sounds Better With You
was only the second release I had ever
been involved in. The first was a track
[Vertigo] that I had done a couple
of months before, which was also
released on Roulé.

I was still very new to the music
business, but Thomas had quite a lot
of experience already with the label
and because Daft Punk had released
[their debut studio album] Homework
two years before Music Sounds
Better With You came out. Thomas
knew a lot about the ins and outs of
the business so, in a way, we were
protected and it was OK.

Music Sounds Better With You was
the only song we released as Stardust.
We had been working on a few demos
during the summer of ’98, but we all
agreed that something magical had
happened with that song and maybe it
was the better option to keep it as just
a one-shot [deal].

Since the disco era there have been
lots of examples of dance tracks that
were only one-shots, and we were
quite happy to just leave it at that — a
one-shot that people really liked -
nothing else.

“We all agreed
something
magical had
happened and
it was better to
keep it as a

one-shot deal ”
]

ALAN BRAXE ON
MUSIC SOUNDS
BETTER WITH YOU

Written in the stars:
Stardust’s illustrated
press shot and (inset)
Sfamous video for Music
Sounds Better With
You, which received a
21t anniversary reissue
from Because Music
earlier this summer
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. Writer’s Notes
STARDUST

. Publishers
¢ Universal Music
: Publishing Group,
Kobalt, BMG
. Writers
: Alain Queme, Benjamin
Diamond, Dominic
King, Frank Musker,
~ Thomas Bangalter
" Release Date
20.07.98
: Record label
: Roulé
. Total UK sales (OCC)
i 690,473
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* Platinum (600,000)
Gold (400,000)
Silver (200,000)

© Sales Increase (Y Highest Climber

@ +50% Sales Increase  QYHighest New Entry

ARTIST/TITLE/LABEL CATALOGUE NUMBER (DISTRIBUTOR) (PRODUCER) PUBLISHER (WRITER) ARTIST/TITLE/LABEL CATALOGUE NUMBER (DISTRIBUTOR) (PRODUCER) PUBLISHER (WRITER)

Little Mix Bounce Back RCA GBHMU1900031 (Sony DADC UK)

Shawn Mendes & Camila Cabello Sefiorita EMI/Syco USUM71911283 (Sony DADC UK) 39 41 7
i (Stargate/Swiff D)Sony ATV/Universal/Kobalt... (Eriksen/Hermansen/Donald/Romeo/S.M. Thornton Il/Demorest)

oir (Mendes/Cabello/

(Watt/BBlanco/Cashmere Cafjobal/Sony ATV/Stelai/Uri

evin/Tamposi/

Ed Sheeran Ft Khalid Beautiful People Asylum/Columbia GBAHS1900713 (Arvato)
(Sheeran/M.Martin/Shellback/Fredo/A.Gibson)Sony ATV/Ur 'Robinson/M.Martin/Gibson)

balt/MXM

3 3 11  EdSheeran & Justin Bieber | Don't Care Asylum/Def Jam GBAHS1900673 (Arvato) 41 Island USUG11901618 (Sony DADC UK)
(MaxMartin/Fred/Shellback)Promised Land/Universal/Sony ATV/BMG/Kobalt/MXM. (Sheeran/Bieber/Pooh Bear/Max Martin/Gibson/Schuster) /arner Chappell/CC ozmeniuk/Harris/Mooncie)
4 7 22 AJ Tracey Ladbroke Grove AJ Tracey UKQNW1800013 (ADA Arvato)

(Conducta)Kobalt/tbc (AJ Tracey/thc)

Billie Eilish Bad Guy Interscope USUM71900764 (Sony DADC UK) %
(F.O'Connell)Universal/Kobalt (F.O'Connell/Billie Eilish)

Lewis Capaldi Hold Me While You Wait EMI DEUM71900680 (Sony DADC UK) 44
(Capaldi/Tl H VIG/L (Capaldi/! JN Commons)

George Ezra Shotgun Columbia GBARL1701372 (Sony DADC UK)
(Blackwood)Sony ATV/BMG (Ezra/Pott/Gibson)

5 e Asylum GB1301900546 (Arvato) 45 64 3 Jax Jones & Bebe Rexha Harder Polydor GBUM71902928 (Sony DADC UK)
(Fred)Sony ATV/Warner Chappell/Promised Land/Universal/Chance The Rapper (Gibson/Allen/Bennett/Sheeran) one/Ur /Kobalt (Mac/Jax Jones/Purcell)
8 14 13 Dominic Fike 3 Nights Columbia USQX91802455 (Sony DADC UK) Beyoncé, Saint Jhn & Wizkid Brown Skin Girl RCA USSM11904702 (Sony DADC UK)

(Beyoncé/P2J)thc (Knowles/St. John/Marchant/Carter/Barthe/Mnyango/Uzowuru/Isong)

Ali Gatie It's You Warner Bros USWB11901154 (Arvato)
(Pop Wansel/Happy Perez/S\Wish/Adriano)Universal/Pok St/Swish You Were Here/LISN/CC (Gatie/AlatverdiMansel/Perez/Wishkoski/Schiavone)

(K.Carbo)CC (K.Carbo/D.Fike)

Kygo & Whitney Houston Higher Love Columbia/Kygo USRC11901901 (Sony DADC UK)
(Gervell-Dahll/Narada Michael Walden )Universal/Kobalt (Jennings/Winwood)

1 12 2 Sam Smith How Do You Sleep? Capitol GBUM71902381 (Sony DADC UK)
(ILYA)Sony AT\ larner Chappell (S.Smith/Kotect i )

12 9 10  Sigala&Becky Hill Wish You Well Ministry Of Sound GBCEN1900019 (Sony DADC UK) 50 66 5 Y2K & Bbno$ Lalala Columbia USSM11904230 (Sony DADC UK)
(Sigalal. obalt/Sony ATV/Universal/PhrasedDifferently/Ultra.. (Sigala/Hill/Cottone/Vaughan/Kriiger/Jarl/Ashley) (Y2K)CC (Gumuchian/Starace)

13 10 19 Lil Nas X Old Town Road Lil Nas X USSM11901941 (Sony DADC UK) 2 51 54 44 Lady Gaga & Bradley Cooper Shallow Interscope USUM71813192 (Sony DADC UK)
(YoungKio)Universal/Kobalt/CC (Reznor/Ross/Hill/Roukema) (Lady Gaga/Rice)Sony ATV/Universal/Downtown/Concord (Germanotta/Ronson/Rossomando/Wyatt)

14 16 21  Dave Ft BurnaBoy Location Dave Neighbourhood GBUM71900578 (Sony DADC UK) 52 44 9 Miley Cyrus Mother's Daughter RCA USRC11901529 (Sony DADC UK)
(JAES)Warner Chappell/Universal/Kobalt (Omoregie/Ogulu/Awotowe-Mensah) (Wyatt)Sony ATV/U obalt/KMR (Cy inen)

15 11 8 Mabel Mad Love Polydor GBUM71902039 (Sony DADC UK) 53 53 4 The Plug Ft D Block Europe & Offset Rich The Plug UKS2R1900008 (ADA Arvato)
(Mac)Rokstone/Universal/BMG (Mac/Mc Vey/Purcell) London)Reservoir/CC (d block Europe/Cephus)

16 17 4 Post Malone Ft Young Thug Goodbyes Republic USUM71912330 (Sony DADC UK)
(Lee/Bell)Sony ATV/Universal/Warner Chappell/ WMMW/YSL/CC (Bell/Lee/Post/Walsh/Williams/Foutz/Blavatnik)

17 26 8 60 13 Becky Hill & Weiss | Could Get Used To This Polydor GBUM71900997 (Sony DADC UK)

(Weiss/Ralph/Dinsdale)Sony ATV/Warner Chappell/Kobalt (Hill/Kintish/Emenike/Ashley/Ralph)

Freya Ridings Castles Good Soldier UK8E21800706 (AWAL)
(Nigro/Crew/Priddy/Rothman)Kobalt ( Ridings/Nigro)

Dave & AJ Tracey Thiago Silva Tropics GBLFP1598248 (Ditto)
(169)Kobalt/Warner Chappell/CC (Omoregie/Grant/Owusu Agyekum/Paul)

Stormzy Crown Merky/Atlantic GBAHS1900855 (Arvato) 57 51 5
(Jimmy Napes/MJ Cole)Warner Chappell/Downtown/CC (Napier/Coleman/Omari)

Tom Walker Just You And | Relentless GBARL1601833 (Sony DADC UK) %
(Ralph)Universal (Walker)

Heaven Positiva SE5SR71900203 (Sony DADC UK)
(Bergling)Universal (Martin/Bergling)

Joel Corry Sorry Atlantic UK4ZF1900052 (Arvato)
(Corry/Thompson)Universal (N.J.Reid/S.E.Heyliger/D.A Edwards/D.J.Mundle)

22 19 31 60 70 6 Zara Larsson All The Time Black Butter/Epic/TEN USSM11903586 (Sony DADC UK)
(Lotus IV)Sony ATV/Kobalt (Larsson/Noonie Bao/Wiklund/Juber)
53 Lil Tecca Ran$om Republic QZ85M1940160 (Sony DADC UK) 61 61 18 Jax Jones, Martin Solveig & Madison Beer All Day And Night Polydor GBUM71900522 (Sony DADC UK)
(Mira/Taz Taylor)Kobalt/Universal/CC (Snodgrass/Sharpe/Mira) (Jax Jones/M.Solveig/M Ralph)Kobalt/Sony ATV/BMG/Warner Chappell (L nett/Ralph)
24 21 9 Katy Perry Never Really Over Virgin USUM71901873 (Sony DADC UK) 62 30 37 Lewis Capaldi Grace EMI DEUM71806295 (Sony DADC UK) %
(zedd/Dreamlab)Universal/Warner Chappell/Kobalt/CC (Atkinson/H /Stage Three (Cap: on/Holloway)
63 65 41 Post Malone Ft Swae Lee Sunflower Republic USUV71803661 (Sony DADC UK) %

(Bell/Lang)Sony ATV/Universal/Warner Chappell (Post/Bell/Walsh/Brown/Lang/Rosen)

Mabel Don't Call Me Up Polydor GBUM71808052 (Sony DADC UK) %
(Mac)Universal/Rokstone/BMG (Mac/Purcell/McVey)

Tiésto, Jonas Blue & Rita Ora Ritual Positiva CYA111900146 (Sony DADC UK)

(Tiésto/Jonas Blue/Stonebank)BMG/Kobalt/Universal (Hector/FT Sr

27 23 14 Stormzy\Vossi Bop Merky/Atlantic GBAHS1900645 (Arvato) k 65 72 8 CamelPhat & Jake Bugg Be Someone RCA GBARL1900533 (Sony DADC UK)
(Andoh)EMI/Warner Chappell/Delightful/Universal/CC (Omari/Anderson/Andoh-Munar/Forbes) (CamelPhat)Sony ATV/Kobalt/Soul Kitchen (Di Scala/Whelan/Jake Bugg)
28 24 7 Taylor Swift You Need To Calm Down EMI USUG11901470 (Sony DADC UK) 66 69 4 Wiley Ft Tory Lanez, Kranium & Dappy My One Relentless GB1101900868 (Sony DADC UK)

(Swift/Little)Sony ATV (Swift/Little)

Lil Nas X Panini Lil Nas X USSM11903948 (Sony DADC UK)
(Take A Daytrip/Dot da Genius)Universal/BMG/Primary Wave/The End Of/CC (Hill/Baptiste/Biral/Omishore/K.Cobain)

30 27 9 Mark Ronson Ft Camila Cabello Find U Again Columbia GBARL1900429 (Sony DADC UK)
(Ronson/Parker)Concord/Sony ATV/BMG/Milamoon/Sparko Phone (Ronson/Parker/Cabello/Juber)
31 25 4 D-Block Europe Home P*ssy D Block Europe GBUM71903241 (Caroline/Sony DADC UK)
(Pro Beats)CC (Dirtbike LB/Young Adz/thc)
32 31 7 Drake Ft Rick Ross Money In The Grave Cash Money/Republic USCM51900314 (Sony DADC UK)
(CChristine/Curie/Asoteric)Sony ATV/Sandra Gale/4 Blunts Lit At Once/Anton Kuh/CC (Graham/W.Roberts/Ljay Currie/C Dacle/AJoergensen)
33 36 5 Ellie Goulding & Juice Wrld Hate Me Polydor GBUM71902944 (Sony DADC UK)
(Evigan/The Monsters and Strangerz)Kobalt/BMG/Pulse/R8D/Solo Ace/1916/CC (Evigan/Goulding/Hazzard/K Johnson/S Johnson/Lomax...
34 39 14 Lizzo Truth Hurts Atlantic USAT21703896 (Arvato)

(Reed/Cheung)Sony ATV/Songs From the Boardwalk (J.Saint John/Frederic/Jefferson/Cheung)

Jayl Mocking It GRM/Parlophone GBAYE1900584 (Arvato)
Igia)CC (J i/O h)

Jess Glynne & Jax Jones One Touch Atlantic GBAHS1900729 (Arvato)
(Ralph/Jax Jones)Sony ATV/Universal/BMG/Kobalt/Black Butter ( Ralph/Bennett/Aluo/Glynne)

Krept & Konan Ft Headie One & K-Trap | Spy Virgin GBUM71902909 (Sony DADC UK)
(Bkay)Universal/CC (Johnson/Wilson/Headie One/K-Trap/Bkay/Rvchet)
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Rymez/Mike Spencer)Sony ATV/Uni it

Three/CC (C ooney/Donaldson/Hwingwiri/Contostavlos)

ugzy Malone Ft Aitch Kilos B. Somebody UKIM21900003 (ADA Arvato)
(Swifta Beater/B. Somebody/thc)Sony ATV/Warner Chappell/Music House (Davis/Woolley/Armstrong)
68 71 41  AvaMax Sweet But Psycho Atlantic USAT21802011 (Arvato) k2

(Cirkut)Kobalt (Koci/Love/Haukeland/Walter/Lobban-Bean)

Shawn Mendes If | Can't Have You EMI USUM71907349 (Sony DADC UK)
Chappell/CC (Mendes/Harri

(Mendes/Geiger/Harris/Ojivol
71 m AJ Ft Geko, Ard Adz & Koomz Bad & Bouijie 3Beat GBSXS1900095 (Sony DADC UK)

(OEbele/U Ebele/G.C Farinella Jsony ATV/DownTowr/3Beat/Bucks/CC (O & U Ebele/Farinella/Jace

72 Re-Entry Chris Brown Ft Justin Bieber & Ink Don't Check On Me Def Jam/RCA USRC11901588 (Sony DADC UK)

(Ink/Ferguson)Sony ATV/Universal/BMG/CC (Brown/Boggs/Ferguson/Pigliapoco/Bieber/Boyd/Pitts/Thomas)

Gerry Cinnamon Canter Little Runaway GBKPL1953892 (AWAL)
(Cinnamon/Marshall)Kobalt (Crosbie)

Beyoncé Spirit RCA USWD11993797 (Sony DADC UK)
(Beyoncé/ILYA/L:

rer Chapp: 'Kobalt (Salmanzade

© Official Charts Company. All Rights Reserved.
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’ Official Singles Chart

ANALYSIS

The Official UK Singles & Albums Charts are compiled by the Official Charts Company, based on a sample of more than 15,000 physical and digital outlets. They count actual sales and audio streams from last Friday to Thursday, based on sales of downloads, (Ds, vinyl and other physical formats and weighted audio streams.

Make do and Mendes:
Camila Cabello & Shawn
Mendes stay at No.1

M BY ALAN JONES

for the second week in a row, and third time in all, albeit
on reduced consumption of 61,712 copies, including
53,050 from sales-equivalent streams.

Climbing for the fifth week in a row, and for the 10th time
in 12 weeks since it debuted at a lowly No.74, 3 Nights finally
reaches the Top 10 for Floridian singer/rapper Dominic Fike,
moving 14-8 (34,569 sales). The track has been a substantial
hit in Europe and Australasia without reaching the Hot 100
in America, and was released here 42 weeks ago., amassing
consumption of 303,757 units since.

Kygo has his third Top 10 hit, and Whitney Houston her
18th as the Norwegian DJ’s reworking of the star’s version of
Steve Winwood’s Higher Love — a bonus track on the Japanese
edition of her third album I’'m Your Baby Tonight in 1990 —
scoots 15-10 (32,979 sales). The fourth version of the track to
make the Top 40, it is the first to make the Top 10, eclipsing
the No.13 peak scaled by the original 33 weeks ago last week.

After climbing for six weeks in a row, Ladbroke Grove fell
6-7 for AJ Tracey last week but returns to growth and secures
anew chart peak, climbing to No.4 (39,028 sales).

Ed Sheeran still has three songs from No.6 Collaborations
Project in the Top 10, but all three suffer a reduction in
consumption. Beautiful People (feat. Khalid) continues at
No.2 (54,751 sales), and I Don’t Care (with Justin Bieber) at
No.3 (51,634 sales) but Cross Me (feat. Chance The Rapper and
PNB Rock) falls 4-7 (35,019 sales). Consumption of the LP’s
other 12 tracks also slips. ‘Starred-out’ of the chart, they would
occupy positions between No.13 and No.77 if the maximum
three track per artist rule had not been introduced.

The rest of the Top 10: Bad Guy (5-5, 38,963 sales) by Billie
Eilish, Hold Me While You Wait (6-6, 35,998 sales) by Lewis
Capaldi and So High (8-9, 33,857 sales) by Mist feat. Fredo.

A taster for his 10th album, Gold Roses is rapper Rick Ross’
fifth chart single, and the highest new entry of the week,
opening at No.42 (11,614 sales). It features Drake, returning
the favour of Ross, who was featured on Drake’s Money In The
Grave, which debuted and peaked six weeks ago at No.13.

Taylor Swift is on target with The Archer, which surges
100-43 (10,996 sales) to become her third Top 75 entry from
upcoming album Lover, and 34th hit in all.

Once (No.49, 9,041 sales) is the second hit from Liam
Gallagher’s second solo LP, Why Me?, Why Not. Shockwave
hit No.22 in June. Gallagher has had 40 hits in all.

Dutch DJ Sam Feldt now has his first hit with Post Malone
(83-56, 8,488 sales), which features 18-year-old Dutch vocalist
(Shannon) Rani. The track is not really a tribute to the rapper,
who is namechecked only in the phrase ‘we partylike...”

S hawn Mendes and Camila Cabello’s Sefiorita is No.1

musicweek.com

Shawn Mendes & Camila Cabello - Sefiorita (EMI/Syco)
This week’s sales: 61,712 | Downloads: 8,662 |
Streams: 53,050 |Total sales to date: 383,142 |

Shawn to do it:
Shawn Mendes and *
Camila Cabello top the :
chart with 61,712 sales

The fifth and final Top 75 debut is Bad & Boujie (No.71, 6,587
sales) by AJ feat. Geko, Ard Adz & Koomz.

Up 54-38 last week, DJ Joel Corry’s debut hit, Sorry leaps to
No.21, with consumption of 23,393 units.

In the Top 5 in his native Ireland for the seventh week in
arow, Dermot Kennedy’s debut hit Outnumbered reaches
a new peak for the fourth week, advancing 47-41 (11,641
sales). Kennedy is only the second Dermot to chart — and
Outnumbered’s latest move means it eases past the No.46
peak of Dermot O’Brien’s 1966 chart entry, The Merry
Ploughboy (Off To Dublin In The Green), a cover of Brendan
Behan’s IRA rallying call, which charted despite a radio ban.

There are also new peaks for: How Do You Sleep (12-11,
32,368 sales) by Sam Smith, Ranfom (40-23, 19,983 sales) by
Lil Tecca, Ritual (28-26, 17,921 sales) by Tiesto, Jonas Blue
& Rita Ora, Hate Me (36-33, 15,361 sales) by Ellie Goulding &
Juice Wrld, Truth Hurts (39-34, 13,951 sales) by Lizzo, Harder
(64-45, 10,649 sales) by Jax Jones & Bebe Rexha, It’s You
(49-47, 10,100 sales) by Ali Gatie, Lalala (66-50, 8,937 sales)
by Y2K & Bbnos, All The Time (70-60, 7,923 sales) by Zara
Larsson and My One (69-66, 7,215 sales) by Wiley feat. Tory
Lanez, Kranium & Dappy.

Overall singles sales are down 1.81% week-on-week at
18,746,483, 21.99% above same week 2018 sales of 15,367,045.
Paid-for sales are up 4.63% week-on-week at 717,139, and are
25.65% below same week 2018 sales of 964,485. They are below
same-week, previous-year sales for the 313th week in a row.
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CHART WEEK 31

THE OFFICIAL UK

ALBUMS

TW LW WKS  ARTIST/TITLE/LABEL CATALOGUE NUMBER (DISTRIBUTOR) (PRODUCER)
1 1 3 Ed Sheeran No.6 Collaborations Project Asylum 0190295427887 (Arvato)

in/FRED/Sheeran/ Beats/BennyBlanco/Rubel/Tsang/Nir oi-1da/Jahaan )
2 2 11 Lewis Capaldi Divinely Uninspired To A Hellish Extent EMI 7747307 (Sony DADC UK) %

(Atkinson/Holloway/Earp/Capaldi/TMS/Cook/Pillai/Sneddon/JR Ho)

CHART/5

TOP Official
Charts Company
i, .

© Sales Increase

Gold (100,000)
Silver (60,000)

TW LW WKS  ARTIST/TITLE/LABEL CATALOGUE NUMBER (DISTRIBUTOR) (PRODUCER)
39 38 57 Drake Scorpion Cash Money/Republic 0602567879121 (Sony DADC UK) %

(NO 1.D/Shebib/T Keith/Cadastre/Nonstop Da Hitman/PartyNextDoor/The 25th Hour/Cardo/Young Exclusive/Boi-1da/..)
40 32 1219 ABBAGold - Greatest Hits Polydor 2752259 (Sony DADC UK) %18

owie Legacy Parlophone 0190295919900 (Arvato
(Rodgers/Bowie/Visconti/Queen/Scott/Dudgeon/Maslin/Winstanley)

5 6 8 Motion Picture Cast Recording The Greatest Showman OST Atlantic 0075678659270 (Arvato) % 6
(Wells/Paul/LLacamoire/Sinclair/Lewis/Trapanese/Reed/Gubman)
6 3 2 Freya Ridings Freya Ridings Good Soldier GSRO70CD (AWAL/Proper)
letts// Greer ro/Y.R tt/LFittor
7 The Search NF Real 6724339 (Sony DADC UK)
(Profitt/Feuerstein/Saint X/Garcia/Doyle/Walowac)
8 7 71 George Ezra Staying At Tamara's Columbia 88985471342 (Sony DADC UK) %3
(Blackwood)
9 9 41

Queen Bohemian Rhapsody - OST Virgin 7708426 (Sony DADC UK) %
e ) o

e/

Sheeran + Asylum 0190295859039 (Arvato)
(Mac/Sheeran/Elizondo/Hicks/B Blanco/McDaid/Killbeatz/Labrinth)

lan/M

ton John Diamonds Mercury/UMC 6700657 (Sony DADC UK)
(Dudgeon/John/Franks/Thomas/Michael/Leonard/Bell/T-Bone Bumett/

14 17 37 Fleetwood Mac 50 Years - Don't Stop Rhino 0603497855612 (Arvato)
(Fleetwood Mac/Dashut/Caillt)

5 O Morsiers And MenFover Dresm e T s s Ui

16 Burna Boy African Giant Atlantic 0075679849304
(Benjamyzill beats/ P2J/Kel p/Dre Skull/Mr Kleb beats/thc)

17 Chance The Rapper The Big Day Chance The Rapper 5059033580312 (Ditto)
(tbc:Lusher/Lang/Chance the Rapper/Handsome/Mares/Scott/Sax/Coleman/Vemer/Butier/Stariite/Jaskowiak/L angford/Landfair/Rainey..)

18 12 5 Kylie Minogue Step Back In Time: The Definitive Collection BMG/Rhino BMGCAT385DCD (ADA Arvato)
(Dennis/Davis/M.Spencer/Star J. 1s/Carey/Torini/Sunnyroads/Eliof \ears/C Harri )

19 15 231  TheKillers Direct Hits Vertigo 3755766 (Sony DADC UK) %2

(The Killers/Saltzman/Flood/Moulder/Price/O'Brien/Taylor/Lillywhite/Gonzalez)

20 18 42 JessGlynneAlways In Between Atlantic 0190295595906 (Arvato) k
(Mac/Knox Brown/Gad/Bell/Starsmith/Electric/Ralph/Bunetta/Coffer/Langebaek/Fred/ Lowe/Rudimental/Ryan/Too Many Zooz/KDA)
21 20 39 Jax Jones Snacks Polydor 0602577162411 (Sony DADC UK)
(Jax Jones/Ralph)
22 28 14 Pink Hurts 2B Human RCA 19075907192 (Sony DADC UK)
(Pink/Odegard/D.Reynolds/Shellback/MaxMartin/Thomas/Moorman/The Struts/Robson/Wrabel/Gooding/Cash Cash/Tedder?..)
23 19 113  DualipaDua Lipawamer Bros 0190295938482 (Arvato) %
(Kozmeniuk/Axident/Big Taste/Miguel/J Reynolds/Digital Farm Animals/Principato/Levine/Wells/Grades/Kirkpatrick/Flannigan/Rahko?...)
24 22 65 Billie Eilish Don't Smile At Me Interscope 5791948 (Sony DADC UK)
(O'Connell)
25 26 25 Ariana Grande Thank U, Next Republic/Island 7737803 (Sony DADC UK)
(Pop Wansel/Happy Perez/Brown/Anderson/Martir apt lova Wav/Foster)
26 23 594  TheBeatles1Apple Corps 0830702 (Sony DADC UK) % 11
(McCartney)
27 21 22 TomWalker What A Time To Be Alive Relentless 19075801772 (Sony DADC UK)
(M.Spencer/S.Mac/J Abbiss/T Walker/J Quarmby)
28 24 7 Bruce Springsteen Western Stars Columbia 19075941972 (Sony DADC UK)
(Aniello/Springsteen)
29 27 267  EdSheeran X Asylum 2564628590 (Arvato) 11
(Williams/Gosling/Ruben/Blanco/Haynie/Bhasker/McDaid)
30 25 55 Gerry Cinnamon Erratic Cinematic Little Runaway 0609311349374 (AWAL/Proper)
(Gemry Cinnamon/C.Marshall/D.Greene)
31 31 434  QasisTime Flies - 1994-2009 Big Brother RKIDCD66 (PIAS Sony DADC UK) % 3

(Oasis/Coyle/Morris/Stent/Sardy/Gallagher)

Chris Brown Indigo RCA 19075967232 (Sony DADC UK)

(OG Parker/Scott Storch/Romano/SoundZ/Wallace/Cardiak/HTMAKA/Dem Jointz/The Rascals/Oligee/Lane/Goldy Jr/...)

eorge Michael Twenty Five Aegean 88697009002 (Sony DADC UK)
(Michael)

Ed Sheeran + Asylum 5249864652 (Arvato) * 8

(Gosling/Hugall/Sheeran/No |.D)

Stormzy Gang Signs & Prayer Merky MRKYOO1CD (ADA Arvato) %
lasa/Swifta i s Of Kale/Wi

52 51 261  SamSmithIn The Lonely Hour Capitol 3769173 (Sony DADC UK) % 8
(FT Smith/Two Inch Punch/Eg White/Jimmy Napes/Fitzmaurice/Mojam/Z.Lowe/Naughty Boy/Komi/Lawrence)
53 54 35 Clean Bandit\What Is Love? Atlantic 0190295552589 (Arvato)

(Patterson/Ralph/Chatto/FRED/Mac/llya/Lotus IV/Bunetta/Invisible Men/Salt Wives)

Shawn Mendes Shawn Mendes EMI 0602537929856 (Sony DADC UK)
(Geiger/Mendes/Bell/Mercereau/Mayer/Tedder/Skelton/Little/Kirkpatrick)

Lizzo Cuz | Love You Atlantic 0075679853585 (Arvato)
(X Ambassadors/Oak/Ricky Reed/Nate Mercureau/Lizzo/Sweater Beats/Dan Farber/Wincorn/Sabath/Zaire Koalo/Trevorious/tbc)

56 64 308  Arctic MonkeysAM Domino WIGCD317 (PIAS Cinram) % 4
(Ford/Orton)
57 5 4 Thom Yorke AnimaXL XL987CD (PIAS Cinram)
(Godrich)
58 65 9 Skepta lgnorance Is Bliss Boy Better Know BBKSO15CD (The Orchard/Proper)
(Skepta/Ragz Originale/iO/indigoChildRick/Trench)
59 56 44 Sigala Brighter Days MoS 88985497362 (Sony DADC UK)
(Sgpla/deryMenovskiMhite Nard/Kingande/JarBames/Feder/Frark/Cutfather/Healey/AshworthyClrke/DehNewmervKodkline/Sein/ The Invsbie Men)
60 71 501 Foo FightersGreatest Hits Columbia 88697369212 (Sony DADC UK) %4
(Jones/Norton/Kasper/Raskulinecz/Vig)
61 55 25 AJ Tracey AJ Tracey AJ Tracey 0190296916632 (ADA Arvato)
(Cader iy gezMazard/SushiC Kudo/Cherie Handsome/IMind/Walis Lane/Keith Varon/Conducta/..)
62 57 72 Xxxtentacion ? Bad Vibes Forever 0842812106736 (Sony DADC UK)
(Xxxtentacion/Cunningham/Dell Soda/Soukiasyan/P.Soul/TM88/Tre pounds/Wages/Den Beats/Smash David/ Z3N)
63 66 411  Stevie Wonder The Definitive Collection Island 0665022 (Sony DADC UK) %4
(Wonder/Weiger/Moskow/Various)
64 68 42 Mabel lvy To Roses Polydor 0602567066361 (Sony DADC UK)
(GA/JD Reid/Weathers/O'Donnell/Jax Jones/Ralph/Crocker/Pott/Poole/Bless Beats/Kito/Compass/Tre Jean-Marie)
65 61 206  JessGlynnel Cry When | Laugh Atlantic 0825646153183 (Arvato) % 4
(Mac/Knox Brown/Starsmith/Patterson/TMS/Naughty Boy/Clean Bandit/Bless Beats/Gibbon/Robson-Scott)
66 70 214  The Cure Greatest HitsFiction 5894352 (Sony DADC UK) % 2
(The Cure/Parry/Smith/Hedges/Thomalley/Allen/thc)
67 59 36 Rita Ora Phoenix Atlantic 0190295551575 (Arvato)
(Mac/Alesso/Watt/Sir Nolan/Fred/EasyFun/Jack & Coke/Avici/Cashmere Cat/B Blanco/Bell/Slushii/Payami/Karisson/Rudimental/..)
68 43 535  AmyWinehouse Back To Black island 1713041 (Sony DADC UK) %13
(Ronson/Salaamremi.com)
69 62 17 Khalid Free Spirit Right Hand 19075919372 (Sony DADC UK)

(Digi/Riley/K McKenzie/Al Shux/D'Mile/Stargate/C.Handsome/Kosiak/Disclosure/Murda Beatz/Doc McKinney/Hill/DJ Dahi/..)

Dave Psychodrama Dave Neighbourhood 7749028 (Sony DADC UK)
(KEvans/Nana Rogues/FT Smith/Jae5/Omoregie/TSB/169/1Mind)

33 35 66 Post Malone Beerbongs & Bentleys Republic/island 6749111 (Sony DADC UK) %
(Malone/Cashio/Blueysport/Bell/Di ton/Storch/Ave/Y )C W/Bijar tyNextDoor/Tank God/ V)
34 39 586  Fleetwood MacRumours Rhino 8122796778 (Arvato) k13
(Fleetwood Mac/Dashut/Cailla)
35 37 573  Eminem Curtain Call - The Hits Interscope 9887893 (Sony DADC UK) % 7
(Eminem/Dr Dre/Resto/The 45 King & Louie/DJ Head/Elizondo/Bass/The Recording Academy/Mel-Man)
36 33 1128 BobMarley & The Wailers Legend Tuff Gong 5489042 (Sony DADC UK) k12

(Marley/Various)

(Abbiss/Smyth)

71 The Black Keys Let's Rock Nonesuch 0075597924954 (Arvato)
(Auerbach/Camey)

72 Red Hot Chili Peppers Greatest Hits Warner Brothers 9362485452 (Arvato) %5
(Rubin/Beinhomn)

73 72 219  George EzraWanted On Voyage Columbia 88843032252 (Sony DADC UK) k4

Lighthouse Family Blue Sky In Your Head Polydor 7758996 (Sony DADC UK)
(Beitzke/Spence/Booker/Quarmby/Peden/Skinner/Bacon/Tucker/Laws)

Mark Ronson Late Night Feelings Columbia 19075938922 (Sony DADC UK)
(Ronson/The Picard Brothers/Honorable C.N.O.T.E/Jr Blender/Parker/JAE5/P2J/Eimhirst/Bost/Tommy D/Jamie xx)

75 Lloyd Cole Guesswork earMUSIC 0213967EMU (Absolute/Sony DADC UK)
(LCole/B.Cowan)

Hank Marvin Gold Crimson CRIMCD634 (Sony DADC UK)
(H B. Marvin/Bennett/Vince/Neil/Lynne)
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[ official Albums Chart

ANALYSIS

The Official UK Singles & Albums Charts are compiled by the Official Charts Company, based on a sample of more than 15,000 physical and digital outlets. They count actual sales and audio streams from last Friday to Thursday, based on sales of downloads, (Ds, vinyl and other physical formats and audio streams weighted using SEA2 methodology.

Project management:
Ed Sheeran spends
third week at summit

M BY ALAN JONES

week, Ed Sheeran’s fourth studio set, No.6

Collaborations Project, remains well ahead of the pack,
despite consumption dipping 32.10% week-on-week to 41,372
units (including 22,357 from sales-equivalent streams). That’s
190.68% more than Lewis Capaldi’s Divinely Uninspired To A
Hellish Extent, which is runner-up for the third straight week,
and fourth time in total on consumption of 14,233 units.

Three songs from No.6 Collaborations Project continue
in the Top 10 of the singles chart, while the album becomes
only the fourth 2019 release to sell more than 200,000 copies,
ending the week on 227,306, behind the aforementioned
Divinely Uninspired To A Hellish Extent (318,651 units in 11
weeks), Ariana Grande’s Thank U Next (239,498 units in 25
weeks) and Billie Eilish’s When We All Fall Asleep, Where Do
We Go? (238,693 units in 18 weeks).

Kaiser Chiefs maintain their record of making the Top 10
with every studio album, as their seventh, Duck, debuts at
No.3 (11,224 sales). It is the fifth Top 3 album for the Leeds
indie band whose best first week came in 2007 when their
second album, Yours Truly Angry Mob, became the first of
their two No.1 LPs, on sales of 151,139. Despite its fast start,
its to-date sales of 854,093 place it a distant second to their
debut Employment, which opened at No.3 on sales of 74,439
in March 2005, and peaked 50 weeks later at No.2. It has sold
2,080,227 copies. The band’s 2016 album Stay Together sold
11,917 to debut at No.4, and has so far sold 41,885 copies.

Although unable to deliver Kaiser Chiefs’ third No.1 on
the overall artist album chart, Duck is No.1 on the vinyl and
cassette album charts (1,164 and 622 sales, respectively).

There’s a hip-hop battle for supremacy on the US album

T opping the artist album chart for the third straight

Ed Sheeran - No.6 Collaborations Project (Asylum)
This week’s sales: 41,372 | Physical: 16,293 | Downloads: 2,722 |
Streams: 22,357 | Total sales to date: 227,306 |

.#ﬂﬁ

sales) by Queen and + (8-10, also 4,821 sales) by Ed Sheeran.

Never before in the Top 200 of the album chart, despite 16
previous album releases from 2001 onwards, reggae/ska act
The Dualers break their duck in style, with new album Palm
Trees And 8o Degrees debuting at No.11 (4,229 sales).

Fever Dream (No.15, 3,265 sales) is the third studio album
from Icelandic band Of Monsters And Men, who reached
No.3 with 2011 debut My Head Is An Animal and No.10 with
2015 follow-up, Beneath The Skin. Home to the band’s only
Top 40 hit, Little Talks, which reached No.12, My Head Is An
Animal has gone on to sell 327,100 copies, while Beneath The

chart this week, with Chance The Rapper looking likely to top No.6 packs a punch: : Skin has sold 58,084 copies.

the chart for the first time in his career, and NF - who topped Ed Sheeran’sNo6 :  Afro-fusion/reggae star Burna Boy featured on Dave’s

the chart last time out - expected to open at No.2. Neither act Collaborations Project is : No.6 single Location earlier this year, and now has success of
has had nearly as much success in the UK, with NF’s previous one of four 2019 releases i his own with fourth LP African Giant — which features guest

best chart position being No.110, and Chance The Rapper’s
No.181 - but both make decent showings with their new
albums. Although none of his three previous albums charted
here, it is NF who wins the tussle, with The Search opening at
No.7 (5,272 sales), while The Big Day — Chance The Rapper’s
first bona fide studio album after a succession of mixtapes —
debuts at No.17 (3,211 sales).

Last week’s highest new entry, Freya Ridings’ eponymous
debut album falls 3-6 on sales of 5,749 copies.

The rest of the Top 10: When We All Fall Asleep, Where
Do We Go (4-4, 6,432 sales) by Billie Eilish, The Greatest
Showman OST (6-5, 5,813 sales), Staying At Tamara’s (7-8
5,270 sales) by George Ezra, Bohemian Rhapsody (9-9, 4,821

musicweek.com

to pass 200,000 sales

appearances from Jorja Smith, Jeremih, Future and YG -
becoming his first album chart entry at No.16 (3,231 sales).

Causing less of a commotion than in his prime, Lloyd Cole
secures his 11th Top 75 LP with Guesswork (No.75, 1,403 sales).

Now That’s What I Call Music! 103 remains atop the
compilation chart. But with sales off 44.30% week-on-week at
31,240 copies, its two-week tally is 87,342, 65.35% below same
stage sales of 252,097 for 2018 equivalent Now 100 and 24.19%
behind same stage sales of 115,219 for Now 102.

Overall album sales are down 2.68% week-on-week at
1,735,839, 1.22% below same week 2018 sales of 1,757,252.
Sales-equivalent streams accounted for 1,173,520 sales,
67.61% of the total.
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CHART WEEK 31

MusicWeek Market Shares

Artist Singles share for the week measures share of the Top 75 best performing tracks of the week, across sales and audio streams.
Artist Albums share for the week measures share of the Top 75 Official Albums Chart.
AES = Album Equivalent Sales. SEA = Stream Equivalent Albums

THIS WEEK’S CHART SHARE THIS WEEK’S TOTAL MARKET SHARE

TOP 75 CHART BY CORPORATE GROUP BY CORPORATE GROUP

g g N A
NO.1UNIVERSAL  NO.1UNIVERSAL _NO.1UNIVERSAL . | NO.1 UNIVERSAL = NO.1 UNIVERSAL NO. 1UNIVERSAL
1 UNIVERSALMUSIC  3780% 1 UNIVERSALMUSIC  40.35% 1 UNIVERSALMUSIC  52.88% "1 UNIVERSAL MUSIC  365%

"2 WARNERMUSIC 23126 2 WARNERMUSIC 3366% 2 WARNERMUSIC 26.41% 2 sonvmusc 216%

3 sonvmusic 213 3 SONYMUSIC 1355% 3 SONY/UNIVERSAL  17.48% '3 WARNERMUSIC 176%

ssowmse | an sswwse s s swwes e |3 weewse o

'5 SONY2/WARNER3  245% 5 SUNBEAT 173% 5 KOBALTMUSIC  284% ‘5 XLBEGGARS 12%

| OTHERS . ooSi  OTWERS 7 OmHERS  7isy L omeRs e

TOP 75 CHART BY RECORD COMPANY BY RECORD COMPANY

Lon DETATLEY e i e | e e s
NO. 1 ATLANTIC NO. 1 ATLANTIC NO. 1 ATLANTIC NO. 1 VIRGIN EMI NO. 1 VIRGIN EMI NO. 1 POLYDOR

AES (ALL ALBUMS) i AES (ARTIST ALBUMS)
TOTAL MARKET - THIS WEEK 20 2 TOTAL MARKET - THIS WEEK SRR LS

BY CORPORATE GROUP BYRECORD COMPANY - - -+ cvcvmmmnenmnniainsisneinns

MARKET STATISTICS - THIS WEEK

DATE SINGLES ARTIST ALBUMS COMPS ALL ALBUMS
D M. = PHYSICAL  DOWNLOADS SEA2 SALES SEA2 TOTAL
THIS WEEK 717,130 1058076194 246,312,652 18,746,483 319,901 93,786 1173520 1,587,297 148,542 562,319 1173520 1735839
LAST WEEK 685411 2008800698 248,612,529 19,091,657 318,810 90,918 1,189,055 1,598,783 184,876 594,604 1,189,055 1,783,659
% CHANGE 4.6% 22% -0.9% -1.8% 0.4% 3.2% -1.3% -0.7% -19.7% -5.4% -1.3% 2.7%
musicweek.com
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Official

Your essential guide to the market shares for this week and
Charts Company

2019 so far. Compiled from Official Charts Company data.

YEAR-TO-DATE TOTAL MARKET SHARE

COMPILATION SALES
NO. 1 UNIVERSAL

ALL ALBUM SALES
NO. 1 UNIVERSAL

BY CORPORATE GROUP

SINGLES SALES
NO. 1 UNIVERSAL

SINGLES STREAMS
NO. 1 UNIVERSAL

AES (ALL ALBUMS)

NO. 1 UNIVERSAL

AES (ARTIST ALBUMS)

NO. 1 UNIVERSAL

1 UNIVERSALMUSIC  422% 1 UNIVERSALMUSIC  368% 1 UNIVERSALMUSIC  375% 1 UNIVERSALMUSIC  365% 1 UNIVERSALMUSIC  37.0% 1 UNIVERSALMUSIC  36.9%
R e e R LI RS O
2 IR SO BSOS o 2B T S BIOMMBC S o
A o BRI g 2N OO MRS o DRI oo 2RI e
. T o AR AR LAAR RS s
AT e 20RO I FHE S BIER S B e
BY RECORD COMPANY
COMPILATION SALES ™~ ALLALBUM SALES SINGLES STREAMS SINGLES SALES AES (ALL ALBUMS) AES (ARTIST ALBUMS)

NO. 1 SONY CG

M Physical

NO. 1 SONY CG

ALBUMS

M Downloads

This Week {4161 6.8¢
Last week [ 6.9

NO. 1 VIRGIN EMI NO. 1 VIRGIN EMI

OTHERS

FORMAT SPLITS

SEA2 |

This Week E

Last Week I

Two Weeks Ago E

NO. 1 VIRGIN EMI

SINGLES

Downloads

Audio Streams

NO. 1 VIRGIN EMI

M Video Streams

Two Weeks Ago iyl 7.19
MARKET STATISTICS - YEAR-TO-DATE
DATE SINGLES ARTIST ALBUMS COMPS ALL ALBUMS
DO /- N PHYSICAL  DOWNLOADS SEA2 TOTAL SALES SALES SEA2 TOTAL
THIS YEAR 23,252,887 58,420,990421  7,697,019593 559,326,883 | 11,649,016 3,123,171 35445546 50,217,733 3,088,448 18760,634 35445546 54,206,180
LAST YEAR 31644424 47408624569 1077346128 499478519 | 13,710,186 4309745 29,200,296 47,310,227 6,282,740 24,302,672 29,290,296 53,592,968
% CHANGE 26.5% 23.2% N/A 12.0% -15.0% -27.5% 21.0% 6.1% -36.5% -22.8% 21.0% 1.1%

All market shares & data © Official Charts Company, published under licence by Music Week. Reproduction or republication elsewhere is strictly prohibited without the prior written consent of both the Official Charts Company & Music Week.

musicweek.com
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CHART WEEK 31

OFFICIAL UK STREAMING TOP 50  gomasucamingon

OFFICIAL RECORD STORE TOP 20

Based on CDs, vinyl and other physical formats sold through 100 UK independent record shops.

CAMILA CABELLO
KAISER CHIEFS

ARTI TITLE
1 NEW Kaiser Chiefs Duck Polydor
2 1 Thom Yorke Anima XL
3 NEW Sarathy Korwar More Arriving Leaf
4 2 BrianEno Apollo - Atmospheres And Sounditracks umC
5 NEW Freddie Gibbs & Madlib Bandana Columbia
6 NEW Solange When|Get Home Saint
7 NEW The Tubby Hayes Quartet  Grits, Beans And Greens... Fontana
8 9  The Black Keys LetsRock Nonesuch
9 NEW Fontaines DC Dogrel Partisan
1 1 Shawn Mendes & Camila Cabello Sefiorita EMI/Syco 10 13  Bruce Springsteen Western Stars Columbia
11 NEW BBoys Dudu Captured
12 10 Joy Division Unknown Pleasures Rhino
13 7  Gerry Cinnamon Erratic Cinematic Little Runaway
14 12 Khruangbin Hasta El Cielo Late Night Tales
15 19  Black Midi Schlagenheim Rough Trade
16 NEW Spoon Everything Hits At Once: The Best Of Spoon  Matador
17 RE  AfricaExpress Egoli Africa Express
18 NEW School Of Language 45 Memphis Industries
19 11 EdSheeran No.6 Collaborations Project Asylum
10 15 20 NEW Of Monsters And Men Fever Dream Republic
DT R
................................................................................................................................... . © Official Charts Company. All Rights Reserved.
12 11
3 B B Shasra FE Sty T i B T
14 13 DaveFtBurnaBoy Location bmeNeghbounood COMPILATION CHART TOP 20
15 22

Based on sales of downloads, CDs, vinyl and other physical formats of compilation albums and various artist soundtracks.

Calvin Harris & Rag'N'Bone Man Giant Columbia
to, Jonas Blue & Rita Ora Ritual Positiva
39 40 Tom Walker Just You And | Relentless

40 49 Post Malone Ft Swae Lee Sunflower Republic

41 50  Ellie Goulding & Juice Wrld Hate Me Polydor

50 NEW Lizzo Truth Hurts Atlantic

© Official Charts Company. All Rights Reserved. Based on audio streams © Official Charts Company. All Rights Reserved.
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Official Independent
Singles Chart

AJ TRACEY

The UK's biggest independently released singles of the week, based on sales of downloads,
(Ds, vinyl and other physical formats and weighted audio streams.

ARTIST/TITLE/LABEL (DISTRIBUTION)

-
-

AJ Tracey Ladbroke Grove / AJ Tracey (ADA Arvato)

Tyga Ft Offset Taste / Last Kings (Empire)

Gerry Cinnamon Canter / Little Runaway (AWAL)

INDIE SINGLE BREAKERS TOP 20

The biggest independently released singles of the week by artists who have not yet had a Top 40 hit,
based on sales of downloads, (s, vinyl, other physical formats and weighted audio streams.

Rex Orange County Ft... Loving Is Easy / Rex Orange County (Kobalt Music Group)

musicweek.com

CHART WEEK 31

Official Independent
Albums Chart

FREYARIDIN

»s

The UK's biggest independently released albums of the week, based on sales of downloads,
(Ds, vinyl and other physical formats and weighted audio streams

W ARTIST/TIT LE/LABEL (DISTRIBUTION)

Freya Ridings Freya Ridings / Good Soldier (AWAL/Proper)

-

Sabaton The Great War / Nuclear Blast (ADA Arvato)

Idles Joy As An Act Of Resistance. / Partisan (PIAS Cinram)

INDIE ALBUM BREAKERS TOP 20

The biggest independently released albums of the week by artists who have not yet had a Top 40 hit,
based on sales of downloads, (Ds, vinyl, other physical formats and weighted audio streams.

AIwINIP

~N o

© Official Charts Company. All Rights Reserved.
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CHART WEEK 31

CHARTS KEY
HIGHEST NEW ENTRY M
HIGHEST CLIMBER H

PLAY/AUDIENCE INCREASE M
TREND INCREASE +50% Hl

Music Week's UK and EU Radio Airplay chart based on RadioMonitor data ©.

UK RADIO AIRPLAY TOP 50 UK TV AIRPLAY TOP 50

SHAWN MENDES & CAMILA CABELLO

TW LW SALEPOS ARTIST/TITLE/LABEL PLAYS STNS IMPACTS TW LW  ARTIST/TITLE/LABEL CORP GROUP/PLAYS /TREND/STNS

.il 11  Katy Perry Never Really Over / Virgin UMG 376  -5% 11

N B T R e
13 15  JessGlynne & Jax Jones One Touch / Atlantic. wMe 343 % 12
14 14 MeduzaFtGoodboys Piece Of Your Heart/ Polydor WG 38 13

16 17 25 Avicii Ft Aloe Blacc SOS Positiva UMG 4,216 -1% 167  35.33 +1%

UMG 3,687 -8% 133 32.11 -5%

... Instagram / Sony  SME
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RADIOS
MONI

‘re always listening

CHART WEEK 31

EU AIRPLAY

EU RADIO AIRPLAY TOP 50

TW LW  WEEKS ARTIST/TITLE

1 2 5
2 1 12
3 3 22
4 4 21
5 6 24
6 S 14
7 5 23
8 13 14
9 8 20
10 12 9
11 10 17
12 11 16
13 7 20
14 20 4
15 21 4
16 14 7
17 15 23
18 17 16
19 16 29
20 33 3
21 25 9
22 18 11
23 19 14
24 22 13
25 23 27
26 26 32
27 24 37
28 28 35
29 30 8
30 31 7
31 35 3
32 27 4
33 36 5
34 32 29
35 29 15
36 40 43
37 34 19
38 39 2
39 43 14
40 42 2
41 41 5
42 38 17
43 37 24
44 47 2
45 49 2
46 53 3
47 57 1
48 48 2
49 44 58
50 54 34

musicweek.com

Shawn Mendes & Camil.. Seforita

Ed Sheeran & Justin ..
Lewis Capaldi

Daddy Yankee feat. Snow

Mabel

Meduza feat. Goodboys
Pedro Cap6 X Farruko
Lil Nas X

Jonas Brothers

Katy Perry

Alec Benjamin feat. ..
Avicii feat. Aloe Blacc
Ava Max

DJ Snake x Balvin x ..
Ed Sheeran feat. Khalid
Avicii

Pink

Billie Eilish

Calvin Harris & Rag'..

Kygo x Whitney Houston

Alvaro Soler

David Guetta feat. RAYE

Taylor Swift feat. B..
Shawn Mendes
Imagine Dragons
Dermot Kennedy

Ava Max

Mark Ronson feat. Mi..
Robin Schulz feat. J..
OneRepublic

Pink feat. Cash Cash
Younotus & Janieck &..
Imagine Dragons

Sam Smith & Normani
Jax Jones & Martin S..
Panic! At The Disco
Matt Simons

GIMS & Maluma
Lauren Daigle

Post Malone feat. Yo..
Taylor Swift

Gavin James

Lady Gaga

Dominic Fike

Tiésto, Jonas Blue &..
Adel Tawil feat. Peachy
Martin Garrix feat. ..
Stefanie Heinzmann
Maroon 5 feat. Cardi B
Robin Schulz feat. E..

| Don't Care
Someone You Loved
Con Calma

Don't Call Me Up
Piece Of Your Heart
Calma

Old Town Road
Sucker

Never Really Over
Let Me Down Slowly
SOS

So Am |

Loco Contigo
Beautiful People
Heaven

Walk Me Home

Bad Guy

Giant

Higher Love

La Libertad

Stay (Don't Go Away)
ME!

If | Can't Have You
Bad Liar

Power Over Me
Sweet But Psycho

Nothing Breaks Like ..

All This Love
Rescue Me

Can We Pretend
Narcotic

Birds

Dancing With A Stranger

All Day And Night
High Hopes
Open Up

Hola Seforita
You Say
Goodbyes

You Need To Calm Down

Always

Always Remember Us T..

3 Nights
Ritual

Tu M'Appelles
Summer Days
Shadows
Girls Like You
Speechless

PINK

CORPGROUP PLAYS

Universal Music  UMG/S 31,082
Atlantic/Def Jam  WMG/L 30,678
Virgin EMI UMG 17,643
El Cartel UMG 14,858
Polydor UMG 14,517
Polydor UMG 16,977
Sony Music SME 12,349
Columbia SME 12,463
Universal Music UMG 13,558
Universal Music UMG 17,830
Warner Music WMG 8,213
Universal Music UMG 16,841
Atlantic WMG 13,772
Polydor UMG 6,745
Atlantic WMG/S 14,715
PRMD UMG 11,786
RCA SME 10,055
Universal Music UMG 11,368
Columbia SME 14,231
Columbia SME 11,801
AIRFORCE1 RECtUMG 8,162
Parlophone WMG 10,961
Virgin EMI UMG 10,497
Virgin EMI UMG 11,559
Polydor UMG 5,633
Island UMG 5,830
Atlantic WMG 8,767
Sony Music SME 8,511
Warner Music WMG 6,629
Polydor UMG 7,397
RCA SME 5,470
B1 Recordings SME 5,853
Interscope UMG 5,708
Capitol Records UMG 8,733
Polydor UMG 10,343
Atlantic WMG 6,486
Pias Ind. 3,959
Chahawat/B1 Rect SME 3,069
Centricity Music  Ind. 3,768
Island UMG 6,520
Virgin EMI UMG 9,967
Good Soldier Ind. 2,482
Polydor UMG 4,000
Columbia SME 6,031
Universal Music UMG 6,223
BMG Rights Mana Ind. 2,733
Columbia SME 5,574
BMG Rights Mana Ind. 2,482
Polydor UMG 4,390
Warner Music WMG 4,569

TREND STNS
+10% 1,377
-3% 1,547
-1% 1,185
2% 933
-2% 1,048
+3% 941
+2% 781
+3% 926
4% 972
+2% 1,093
2% 488
-9% 1,084
-1% 1,020
+20% 462
+14% 1,005
+8% 855
-9% 891
+1% 897
-3% 1,209
+30% 844
+6% 669
7% 792
-10% 870
7% 871
4% 593
-1% 548
-3% 1,144
-4% 1,119
3% 413
+2% 613
+23% 554
+8% 278
+3% 506
-3% 986
5% 667
1% 917
-3% 306
+11% 213
+2% 324
+19% 485
+1% 762
+1% 202
1% 417
+18% 468
+15% 613
+8% 191
1% 517
+4% 183
-4% 883
-3% 571

IMPACTS

817.30m
798.36m
509.92m
464.16m
394.44m
392.49m
371.84m
344.59m
343.07m
333.43m
333.28m
330.94m
327.65m
309.39m
303.67m
295.58m
269.71m
266.30m
254.45m
250.09m
247.37m
244.63m
237.66m
222.74m
220.04m
213.97m
210.61m
208.85m
196.28m
192.85m
191.08m
190.35m
172.81m
171.04m
168.09m
167.72m
166.01m
158.18m
152.16m
149.99m
149.61m
145.10m
144.52m
138.94m
133.56m
129.86m
127.42m
127.07m
122.48m
122.44m

CAMILA CABELLO

TREND

+18%
-1%
+2%
+2%
+0%
+8%
7%
+4%
-6%
+0%
-2%
-2%
-11%
+20%
+18%
+1%
-5%
-2%
-8%
+39%
+15%
-10%
-8%
-8%
-1%
+1%
-4%
+2%
+0%
-1%
+20%
-8%
+9%
-7%
-16%
+15%
+3%
+8%
+9%
+6%
+4%
-1%
-3%
+12%
+8%
+12%
+17%
+3%
-10%
+7%

LEWIS CAPALDI

DAVID GUETTA
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CHART WEEK 31

& Music STREAMING

UK SONGS UK ALBUMS US SONGS US ALBUMS UK PLAYLISTS

Songs Of The Summer

Acoustic Hits

LEWIS CAPALDI
ED SHEERAN
ARIANA GRANDE

LADY GAGA

.iTunes DOWNLOADS

UK SONGS UK ALBUMS US SONGS US ALBUMS

Sigala & Becky Hill 10 Amy Wadge 10 Chris Brown 10 Anais Mitchell
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CHART WEEK 31

STREAMING & spotify

GLOBAL EUROPE UNITED KINGDOM FRANCE GERMANY

1

2
. 3 444444 Mg
. 4 444444 B
. 5 444444 Cap|tal g

KC Rebell

6
. 7 444444 oo
. 8 444444 e
. g 444444 Mo
. 10 g
. 11 e
12 JUJU ...................................

BILLIE EILISH
STORMZY

SHAWN MENDES
MABEL

NETHERLANDS NORWAY

Shawn Mendes

Lil Tecca

Marco Borsato Shawn Mendes

2 2
. 3 ‘‘‘‘‘ E d Sheeran ........................... 3 ‘‘‘‘‘ |_|zzo ...................................
. 4 ‘‘‘‘‘ Henk|e T .............................. 4 ‘‘‘‘‘ P .(; StMamne ..........................
. 5 ‘‘‘‘‘ Meduza .............................. 5 ‘‘‘‘‘ Drake ..................................
. 6 ‘‘‘‘‘ E d Sheeran ........................... 6 ‘‘‘‘‘ |_|| Nas X ...............................

Kris Kross Amsterdam Post Malone

10 Morgan Sulele 10 DJ Snake 10 Veronica Maggio
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CHART WEEK 31

vevo STREAMING - MUSIC VIDEO

WORLDWIDE UNITED KINGDOM UNITED STATES NEW ARTISTS - UK

LUIS FONSI
ROSALIA
Ln. NAS X
BEYONCE

FRANCE GERMANY AUSTRALIA NETHERLANDS

aylor
Sam Smi
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UPFRONT CLUB TOP 30

TW LW  WKS ARTIST/TITLE/LABEL

26
19
25
27

17
30
23

21
NEW
31
29
NEW
NEW
NEW
33
RE
38

5
4
3
8
4
3
5
2
2
6
3
4
7
2
4
2
2

12

AININIRIRPILPIDINIPIW I W!W

M-22 x Kiara Nelson After Hours / 3 Beat
Kaz James Ft Mr. ID & Kawtar Sadik Through Your Love / FFRR

Mark Ronson Ft Camilla Cabello Find U Again / Columbia
Ten Ven Talk To Me / Positiva

K-Klass x Anton Powers Let Me Show You / 3 Beat
Blinkie Ft Grace Tither Little Love / 2TE/Warner Bros.

James Hype Ft Dots Per Inch & Ayak | Was Lovin' You / Get Together
Maceo Plex When The Lights Are Out / Ministry Of Sound

David Guetta & Martin Solveig Thing For You / ffrr

Kylie Minogue Step Back In Time/New York City / BMG

The Avener Ft Bipolar Sunshine Beautiful / Virgin

Gawler & Francci Richard Joy / Nhmm

Tiesto, Jonas Blue & Rita Ora Ritual / Positiva

Marina Orange Trees / Atlantic

Sleepy Tom All On You / eOne

Henry Hacking Ft Effs Higher / Vicious

Jax Jones & Bebe Rexha Harder / Polydor

Leftwing: Kody | Feel It / Toolroom
John Roberts Looking / Mr. Roberts
Kelli-Leigh Without You / Music Core

Eden Xo Sorry For Myself / AlphaOmega

Martin Ikin Ft Hayley May How | Feel / Toolroom

llkay Sencan & Dynoro Rockstar / B1/Sony

Martin Badder & Lucy Whittaker | Can't Keep... / Bmkitsch

Eddie Amador Pts Rebecca Burgin Fly Away Lover / Fidget

Dion Todd Ft Maya Be Alright / Shyre/Awal

Ritual With Emily Warren Using / Island

Moodbay Listen Up / Online

Russell Small x DNO P x Reigns It Is What It Is (Bad Ass Disco) / Jango
Jerk Boy Ft Kimono Feedback / Tinted

COMMERCIAL POP TOP 30

TW LW  WKS ARTIST/TITLE/LABEL

O©: 0N DM WIN:F

[N
o

11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30

14

13
21
17
29
11
12
19
15

NEW
NEW
26
18
22
NEW
NEW
24

NEW

27
NEW
NEW
23
20
NEW

Mark Ronson Ft Camilla Cabello Find U Again / Columbia

FtLaniia Stars / Xploded
nds Walk Away / Virgin

ng, Grandmaster Som u / Monatomic
i Post Malone / Spinn
Il The Time / Black Butte

ove Yourself / Butler Company Inc.

musicweek.com

T |

TW LW  WKS ARTIST/TITLE/LABEL

CHART WEEK 31

CLUB CHARTS

COOL CUTS TOP 20

1 Theo Kottis Turning Around

2 Solardo & Eli Brown XTC

3 Dusky Boris Borrison's Trip
To Morrisons

4 Mike Mago Feel Like

5 Laurent Garnier & Chambray

Feelin' Good

LIL NAS X

6 Sub Focus Solar System

15 4 LilNas X Panini / Lil Nas X 7  Paul Kalkbrenner No Goodbye
2 6 4 Digga D & Russ (Splash) Mr Sheeen / Virgin -
99 (Splash) [ Virg 8 JustKiddin Ft Camden Cox
3 1 5 Jayl Mocking It / GRM/Parlophone
X Stay The Night

4 11 2 Jason Derulo Ft Farruko Mamacita / Warner
5 2 6 Stormzy Crown / Merky/Atlantic 9 Dirty Vegas Days Go By
6 8 5 JBScofield Stretch It / Parlophone 10 Michael Calfan Ft Monique Lawz
77 4 Indian Trap & Tyeler Reign Ft Chris Scholar Loop Around / iTrap/J2 Ent. Wild Game
8 9 2 Shenie Fogo Make A Move / WHOISHI/Juni Moa 11 Purple Disco Machine Emotions
9 14 3 RealzxStar One Everything's Live / Rhythm Rollers

: . e 12 KDA Ft Waterson Scars
10 12 4 Gashi Roses / Honesty Saves Time/Ministry Of Sound
11 10 3 Migos Stripper Bowl / Motown/Quality Control 13_Hot Since 82 Ft Alex Mills Therapy
12 15 3 The Kemist Ft DJ BrainDead & Nyanda Mayhem 7.0 / Virgin 14 Jonas Blue | Wanna Dance
13 16 2 Dolapo x Hardy Caprio Something New / Virgin 15 ArtBastian Blazing Sun
14 NEW 1 JBalvin &Bad Bunny Que Pretendes / UMLE 16 Clipz Down 4
15 17 6 Chris Brown Ft Drake No Guidance / Cash Money/Republic/RCA 17 Prospa Back To The Motherland
16 4 6 KMore Saucy / 12 OneEnt.

18 Chris Lorenzo, Puppah Nas-T &

17 13 7 Mabel Mad Love / Polydor
18 NEW 1 Blvckhaze Ft Arii Lopez SWA / Pretty Boy Worldwide/A4Ward Denise Work
19 NEW 1 Krept & Konan Ft Headie One & K-Trap | Spy / Virgin 19 Sneaky Sound System We Belong
20 NEW 1 Tion Wayne Ft Swarmz Drive By / Virgin 20 Loods Walking Away

Ronson & Cabello claim pop crown

ANALYSIS

HBY ALAN JONES

n its ninth week in the OCC singles
chart, Mark Ronson’s latest hit, Find U
Again has also now turned into a club
smash after being serviced in a dynamic
new mix from MK. Dashing 12-3 on the Upfront club
chart, the track fares even better on the Commercial
Pop club chart, where it soars 14-1.
It is Ronson’s first Commercial Pop No.1 since
last September, when he teamed with Diplo as Silk
City for Electricity, a chart-topper that featured Dua
Lipa. Camila Cabello fulfils that role on Find U Again,
which is her first Commercial Pop No.1, though her
smash Havana topped the Urban club charts in 2017.
Five months after securing their first Upfront club
chart No.1 with White Lies, production duo M-22
— Briton Mark James and German Frank Saunders
- return to the summit with upbeat, melodic house
offering After Hours, which includes a confident
vocal from first-time chartmaker Kiara Nelson,
a 21-year-old singer of Finnish/Swedish/American
descent who resides in Helsinki.

Reaching pole position on its fifth week on the

chart with a minuscule advantage over Through Your
Love - which is No.2 for the second week in a row for
Kaz James - After Hours has yet to reach the OCC
Top 75, although its consumption has increased for
five weeks in a row. It is also enjoying considerable
radio support, with over 1,300 plays logged to date by
Radio Monitor, including upwards of 140 on Kiss FM.

Lil Nas X’s debut smash, Old Town Road, took
eight weeks to top the Urban club chart - but
follow-up Panini has taken only half as long, moving
17-12-5-1 to secure the crossover rapper his second
No.1 just seven weeks after his first.
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marketplace

KINGDOM
COLLECTIVE

PR Account Manager

Kingdom Collective is an award-winning communications agency with a
core team based in East London. Our worldwide network of consultants,
collaborators and creatives keeps us at the forefront of emerging culture
and communication. We're looking for a PR ACCOUNT MANAGER to join

our full-time team. Working across all of our projects, you'll be based in

our Shoreditch office. Your day-to-day responsibilities will include client
servicing, media and cultural influencer relations, negotiating brand
and media partnerships, developing compelling story angles for clients,
securing coverage in range of media and helping devise creative PR plans.

www.musicweek.com/jobs/read/pr-account-manager

deviate digital.

Digital Marketing Manager

Deviate Digital are seeking an experienced digital marketing manager
to join their growing team based at Tileyard Studios in Kings Cross,
London. Deviate Digital was founded by Sammy Andrews in 2017 and
was named a leading digital advisory agency to the entertainment
industry by the Sunday Times in 2018. Their client list includes everyone
from global superstars to breaking bands, record labels, blue chip
companies, global promoters & brands.

MULTIMEDIA

A r7.
WATERMARKED CDR. DUFPLICATION
AND ONLINE DELIVERY.

- DISTRIBUTE
CODEC

[ i [

For more vacancies visit www.musicweek.com/jobs

handle

recruitment

Digital Creative Coordinator - Music

Handle Recruitment is looking for an innovative Digital Creative
Coordinator to create and deliver stand-out digital content across
artist campaigns at an established Record Label.

Bringing proven experience of providing support across digital
marketing and creative content projects within the music and
entertainment space, you will assist across artist websites, social media
and other key elements of digital campaigns.

www.musicweek.com/jobs/read/digital-creative-coordinator-music

AWAL N

Senior Royalty Assistant

AWAL is looking for an exceptional individual to assist with our royalty
and accounting responsibilities within Kobalt label & distribution
services, AWAL. Joining a close-knit team and reporting to Senior
Manager, Royalties, you are detail-oriented and highly organised, have
great interpersonal skills and can cope with a high-pressure/fast-
paced environment but remain optimistic & persistent to make things
happen. Working at Kobalt, you will help empower creators in today’s
complex and change the music landscape - ideal for someone with an
incredible drive, enthusiasm & of course, a passion for music!

BMG

Senior Manager Royalties Recordings

BMG UK are on the lookout for an experienced candidate to join the
Royalties, Income Tracking & Audit team as Senior Manager - Royalties
Recordings. This exciting opportunity will be responsible for providing

support to the Director in all aspects of managing the Recordings

Royalty function across both frontline & catalogue artists and labels.

www.musicweek.com/jobs/read/senior-manager-royalties-recordings

To advertise your vacancies call Alice Dempsey on Tel: +44 2038 717 387 Email: alice.dempsey@futurenet.com




FROM THE MUSIC WEEK ARCHIVE

THAT WAS THE

Music Week

THAT WAS

This week 60 years ago... B | TOP STORY
A MAGIS BORN

This week marks the 6oth anniversary of
our first ever issue. In 1959, the industry
reached a precipice in more ways than
one. Retailers were struggling to compete
with the growing number of wholesalers,
and formed an official body representing
their common interests. From this,

a retailers’ association as well as the
earliest version of Music Week, the Record
Retailer, was born. Right, now who fancies
sending us a birthday cake?

* Yol 1, Ne. 1 = August
;e LG HOLY FOLK
R : Despite the temptation for retailers to
cash in on top hits, the mag showcased
the benefit of carrying a comprehensive
stock. Writer Fred Dallas promoted
global diversity in music, citing the
success of American and Irish music in
the UK. Dallas also pointed out the rising
popularity of folk music among young
people, encouraging retailers to stock up
on older records. Still sounds wise to us...

SQUARE SCHEME

The Record Retailer set out to ease

the industry-wide headache caused by
displaying records with a do-it-yourself
display kit. The guide included step by
step instructions and blueprint images to
achieve an attractive and artistic display.
Yep, in our first week in the business we
solved the age-old mystery of how to
make squares look cool.

WORDS: Kayla Effner

Also inside... The industry prepared for the National Radio Show which was to be hosted in Earl’s Court... Sales figures across the Board Of Trade
were in the midst of a downturn, taking in 18% less in the first four months than the previous year... The BBC provided their most extensive coverage of the
Beaulieu Jazz Festival to date.. MCPS issued a warning against copyright infringement after discs and tapes were no longer prohibited from importation...
The British Lighting Council led a campaign to improve the quality of lighting in 50,000 British shops in the hope of boosting sales...
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FINALSAY...

THEAFTERSHOW

The music industry’s biggest names have the last word on their time in the biz...

THIS WEEK:

From Jay-Z and Eminem to Snoop Dogg
and Miley Cyrus, a countless number

of artists have drawn inspiration from

the one and only Slick Rick. Fresh from
independently releasing two brand new
singles, here the international hip-hop legend
looks back at his trailblazing life in music...

My new song Can’t Dance To A Track That Ain’t Got
No Soulis...

“Kind of self-explanatory. A lot of music that’s out now, you
can’t really dance to it and it doesn’t have any soul — and
spicing it up with singing or rapping really doesn’t help
either. I just want to re-energise the game. You know the
Goldilocks And The Three Bears story — one porridge is
cold, one is lukewarm and one is hot? I want this shit hot!”

The music industry needs to be straightened up...
“Because it’s a little shady. If you sell your goods at a
market, you’re supposed to get the lion’s share, but in this
game you get 29 out of your own goods. And then you've
got to worry about contracts written with all kinds of
crooked clauses. I vent about that in a humorous way in
Can’t Dance... If you're going to make an agreement with an
artist, get straight to the point - this is your cut, this is my
cut — not 440 pages to say something.”

I released my new singles independently...

“Because it’s an option. I use all options that are open to
me. Major labels have the distribution and connections and
things like that, but doing it on your own is good too — it’s
good for the soul and your sanity. As long as you take baby
steps and have a good camp behind you, it’s really not that
difficult. I could always just sit back and play the old school
role and make a decent living off of that, but hip-hop is like
a sport. You enjoy it, you want to participate and learn.”

My contribution to hip-hop has been...

“Bringing humour and stories. People tell me I have

an ability to make them visualise what I’'m saying: that
cinematic quality. 'm honoured that a lot of people use
samples of my stuff; the greatest compliment is for a great
artist to use certain lines as influences, or a chorus, or even
redo a certain song.”

In the early days of hip-hop...

“Everybody in New York wanted to be a part of it. It was a
big thing that had exploded on the poor community scene.
They’d have rap contests and we’d enter them and most

50 | Music Week 05.08.19

Slick Rick, rapper

“Sometimes
when you talk
about money
and the business
you lose focus.
This is all

about fun”

M INTERVIEW: GEORGE GARNER

of the time we’d come in close to first place, so we had an
ability to stand out. Doug E Fresh saw me and liked what
he heard and then that was it; I went from doing a regular
9-5 job to running around being his sidekick. One of the
most surreal things for me was performing at Madison
Square Garden with Doug E Fresh in the mid *8os — this
poor minority community had reached such a level of
success that it filled that venue up. That’s major.”

The best lesson Pve learned is...

“Sometimes when you talk about money and the business,
you lose focus on what this really is: this is all about fun. I
don’t think I’ve ever lost that. Maybe at one time I might
have felt that way when you get your royalties and see a
big fat zero when you’re going platinum [laughs]. It’s like,
‘OK, if I go platinum I'm supposed to make this amount of
money - so what I gotta do, go triple platinum!? Where’s
my money?” That can take you off your focus.”

musicweek.com

PHOTO: Slick Rick Music



www.ukguitarshow.com

(1)
! THE LONDON

GUITAR
SHOW

21 & 22 SEPTEMBER 2019 BUSINESS DESIGN GENTRE, LONDON

BE SEEN AT THE UK'S PREMIER

GUITAR AND BASS EVENT

\ PROMOTE YOUR BRAND TO OVER
0000 ENGAGED GUITARISTS & BASSISTS

£ ADVANTAGE OF A HUGE

MARKETING REACH OF OVER
5.6 MILLION PEOPLE!

i
4%
Wids

TO ENQUIRE ABOUT EXHIBITING CONTACT : GUY.MEREDITH@FUTURENET.COM



NOW
OPEN FOR
NOMINATIONS

MusicWeek

WOMEN IN MUSIC 2019

NNNNNNNNNNNNNNNN

FRIDAY NOVEMBER 8, 2019
THE BREWERY, LONDON

Recognising the achievements of women
INn the music industry

NOMINATE
HERE

WWW.mw-womeninmusic.com

Deadline for nominations: 5pm on Friday August 9

f @MusicWeekNews ¥ @MusicWeek @MusicWeeklinsta H#MWWIM




