
Music
Mediae

AUGUST 12, 2000

Volume 17, Issue 33

£3.95

Craig David's 7 Days
(Wildstar) is this week's
highest new entry on the
Eurochart Hot 100.

we talk d radio
M&M chart toppers this week

Eurochart Hot 100 Singles
EMINEM

The Real Slim Shady
(Interscope)

European Top 100 Albums
THE CORKS

In Blue
(Atlantic)

European Radio Top 50
THE CORKS

Breathless
(Atlantic)

European Dance Traxx
BLACK LEGEND

You See The Trouble With Me
(Rise)

Inside M&M this week

TODOMUSICA EXPANDING
Under the experienced steward-

ship of ex-Cadena 100 pro-
grammer Rafael Revert
(pictured) Spain's annual
Todomusica music trade
fair wants to become the
world's premier "Latino"

trade event. Page 6

TURKEY'S NUMBER ONE
It started life as a pirate opera-
tion based in London's Totten-
ham Court Road, but in less
than a decade it has become
the flagship station of a power-
ful Turkish media group. Tay -
fun Kesgin profiles Istanbul's
Number One FM. Page 9

MORE FESTIVAL FROLICS
Continuing M&M's series of
reports from the major Euro-
pean music festivals this sum-
mer, the spotlight falls this week
on the UK's WOMAD and Nor-
way's Quart festivals. Page 10

EU action on 'restrictive'
German licence awards
by Keith Nuthall & Tayfun Kesgin

BRUSSELS - The EU is threatening
the German government with the
possibility of massive fines unless it
takes action to force the regional
government of Rheinland-Pfalz to
abandon its "restrictive" policy on
the granting of new commercial
radio licences.

The European Commission says
that Rheinland-Pfalz media author-
ity the LPR has given "preference
to local operators" in its award of
commercial radio licences within
the state. This contravenes EU
rules on competition within
Europe's internal market.

To date, just three terrestrial
commercial radio licences have
been_ granted in Rheinland-Pfalz.
Two are held by Ludwigshafen -
based commercial broadcaster RPR,

which operates RPR 1 (CHR) and
RPR 2 (Schlager/Gold). The third
licence is held by rock station Radio
Rockland, in which RPR also has a
25% stake.

The Commission has highlighted
the following aspects of Rheinland-
Pfalz's radio regulation which it is
unhappy with:
 A general preference for appli-
cants already physically based in
Rheinland-Pfalz.
 The doubling, in 1996, of the
duration of licences it had previous-
ly granted without re -advertise-
ment.
 The LPR's deliberate favouring of
licence applicants who belong to
groups which have a particular
involvement in the activities of the
Rheinland-Pfalz regional govern-
ment, and which contribute to

continued on page 21

Diamonds are for remixing
by Adam Howorth

LONDON - "The first
words that come into
your mind when you
think of her are `big,
beautiful, proud and
sure," says producer
George Evelyn of Welsh
singing legend and
recently -invested Dame
of the British Empire
Shirley Bassey. And
the work Nightmares
On Wax's Evelyn and
his fellow producers
have done on Dia-
monds Are Forever
(EMI), a remix album
of some of the Cardiff -

born chanteuse's most
famous and less well-
known songs, is cer-
tainly likely to bring a
smile to those famous
lips.

Released on August
28 throughout Europe,
it was only a matter of
time before the label
decided to try and
repeat the formula of
the Bassey and Pro-
pellerheads' 1997 col-
laboration History
Repeating. "We do
have Shirley Bassey's
classic back catalogue
and in the past people

continued on page 21

Cox keeps Radio 1 's
breakfast ball rolling
by Jon Heasman

LONDON - New breakfast show
presenter Sara Cox has helped
BBC Radio 1 take
its share of UK
radio listening back
over the 10% mark,
according to official
RAJAR figures for
the second quarter
of 2000.

Many had expect-
ed that the public
CHR station would
lose listeners following the depar-
ture of its popular and high -profile
breakfast show host Zoe Ball, but
Cox has held onto Ball's existing

continued on page 21

Indies trial 'Net
licensing deal
by Siri Stavenes-Dove

LONDON - Independent UK music
labels are moving towards formu-
lating a licensing system for those
who provide streaming audio ser-
vices on the Internet.

British indies trade body AIM
has launched a six-

month -long tri-
al with those

providing Inter-
net radio and other

streaming audio services
not involving music downloads in
an effort to come to an agreement
on licensing solutions.

AIM has already signed trial agree-
ments with a number of UK compa-
nies providing audio services on the
'Net, including Storm Radio, Capital
Interactive (M&M, July 22), Carlton
Interactive and iCrunch. A number of

continued on page 21
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Upfront
by Jon Heasman, Music & Media deputy editor

Last week's Radio Active article in M&M, which fol-
lowed an evening in the life of KITS Los Angeles pre-
senter Sean Valentine, certainly seems to have set a
few tongues wagging.

Using voice -tracking technology, Valentine pre-
records seven breakfast shows for seven other Clear
Channel -owned stations for broadcast the following day.
It's all done in a night's work after he's already present-
ed a live, four-hour drive show on his "home" station.

Of course, this type of technology is not particular-
ly new, and we're all used, by now, to stations being
automated at night and at certain points during the
weekend. Indeed, the technology makes very small
stations, that simply wouldn't have been able to exist
10 years ago, financially viable.

But what's new about what's happening in the US
at the moment is that, in order to save money and
make the optimum use of group air talent, these "vir-
tual" shows are being aired during key dayparts-and
not just on small stations.

Traditionally, the way to do this kind of thing has
been through syndication and networking-witness
the success of shows like Howard Stern's, which gets
aired by local stations throughout America.

But the "Valentine" model has two advantages over
Stern's. Firstly, it enables a station to still sound very

local, with the DJ including those bits of local colour
that still remain so important in many markets. Sec-
ondly, in Europe, virtual breakfast shows could cun-
ningly get around rules restricting the amount of net-
worked shows a local station can take. After all, if a
breakfast show has dedicated local content signifi-
cantly beyond the traditional "opt out" windows of
news, traffic and weather, does it really matter where
the presenter is physically sitting? Or even whether
the show is live?

Many would argue that it does of course, and one
wonders about days when a major news or weather
story might suddenly break-particularly in situa-
tions where a virtual show has been recorded several
hours (or even a whole day) before. You also have to
question whether the multi -station DJs-particularly
those reliant on comedy for their act-will eventually
get burnt out by the sheer amount of airtime they are
required to fill.

Whether we'll see many European radio groups
doing their key breakfast or afternoon drive
sequences in this way remains to
be seen. But, with the pressure on
for the big groups to make the
money to justify the prices of
some of their recent acquisitions,
it's likely that we'll start to see
more virtual shows in general on
music radio. And we'll certainly be
hearing some talent on the air
well outside their established
local markets.

Music & Media values its readers' opinions-you can e-mail the deputy editor at: jheasman@musicandmedia.co.uk

Italian singer Al Bano Carrisi
celebrates his signing to BMG
Ariola Miinchen in a joint -ven-
ture with Warner Music Austria.
Pictured in the singer's home
town of Cellino are (1-r): Car-
risi's manager Wolfgang Teschn-
er; deputy MD BMG Ariola
Miinchen Frank Briegmann;
head of domestic A&Rlmarket-
ing BMG Ariola Munchen Elisa-
beth Angerer; Al Bano Carrisi;
MD BMG Ariola Munchen Jon
Bolz and deputy MD Warner
Music Austria Manfred Wodara.

Industry remains upbeat on Napster case
by Gareth Thomas

LONDON - The global record
industry remains confident of
winning its legal battle against
music file -sharing website Nap-
ster, despite the upholding of an
appeal against a ruling which
would have effectively closed the
company down.

On July 28, US appeal court
judges granted Napster's request
for more time following the prelim-
inary injunction made just two
days earlier that would have forced
the company to remove all its copy-
right -infringing files (M&M,
August 5).

General counsel and executive
director of global music trade body
IFPI, Allen Dixon, tells M&M: "We
are confident that the court of
appeal will let the injunction go
into effect," but he admits that
"We are disappointed files contin-
ue to be swapped. But all that
means is that the damages the
industry will ask from Napster
will accrue even further."

Napster's surprise reprieve
was granted on the grounds that
the San Francisco -based company
had "raised substantial questions
of both the merits and form of the
injunction."

Legal briefs will now be
exchanged between US music
industry body the RIAA and Nap-
ster up to September 12, with a
decision on the appeal expected
soon after that, possibly as early
as October. Despite the case
being fast -tracked, the fact
remains that visits to the Nap-
ster site have already increased
by 92% since the original ruling
was made.

"It's the best promotion Nap-
ster could have had-being
ordered to shut down and then
getting a reprieve," says Nick
Henry -Stolz, a media consultant
at JP Morgan in London. "You
couldn't pay for that kind of expo-
sure." He believes record compa-
nies will now have to move- more
quickly in forming alliances with
Internet firms to provide digital

downloads. "It's time for the music
industry to think about living
with the disease. The technology
is out there and they won't be able
to shut it down. They have taken
too long to get to grips with the
digital delivery of music."

Sarah Roberts, communica-
tions manager of the UK trade
body, the BPI, denies the industry
has been slow to respond to the
Napster threat. "Record labels are
keen to work with technology com-
panies, but it is a complicated
matter," she says. "We have to
look into copyright issues, which
are territorial, and it's a very com-
plex process trying to track music.
There's also the security issue to
be taken into account."

Meanwhile, another music file -
exchange service, CuteMX, has
restricted public access to its site
in the wake of last week's ruling
in the Napster case. "We think
tide is turning and people are
beginning to realise the serious
implications of internet piracy,"
says the IFPI's Dixon.
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"10 NON SO PARLAR D 'AMORE"
FOR OVER 50 WEEKS HIS LAST CD IS ON TOP OF ITALIAN CHARTS.

SO PARLAR

AMMO CELENTANO

"10 NON SO PARLAR D'AMORE" HAS TO DATE SOLD IN ITALY OVER 1.500.000 COPIES.
THIS EXTRAORDINARY RESULT HAS TO BE ADDED TO THE OVER ONE HUNDRED MILLION RECORDS

SOLD ALL OVER THE WORLD BY ADRIANO CELENTANO THROUGHOUT'ABOUT THIRTY-YEAR
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Spanish trade fair looks to expand
by Howell Llewellyn

MADRID - Todomusica,
Spain's annual music trade
fair, is looking to expand
into a truly international
"Latino" event, following a
deal with the organisers of
German music fair Pop-
Komm.

Todomusica (taking
place September 13-16 this
year) has signed an agree-
ment with the Cologne
event, whereby the two
bodies will exchange infor-
mation and have each
other's stands at their
respective shows.

"Spain needs its own
annual Latino music trade
fair," says Todomusica direc-
tor Rafael Revert. "And the
inaugural event last year
showed that it is a feasible
option. But we need to inter-
nationalise it, and Pop-
Komm has made clear its

interest in helping to organ-
ise a Latino music event."

As part of the change,
next year Todomusica will
move from September to
October, considered as a
more internationally -friend-
ly date for the music indus-
try. The show will
remain in Seville,
however. Revert
explains: "Seville
is strategically
located between
Africa, America
and Europe, mak-
ing it a marvellous
crossroads and meeting
point for diverse cultures-
Mediterranean, Latino, and
European."

The first Todomusica
event last year relied heav-

e ily on the promotion of
local talent. This year,
Cuban record label BIS is
sending a team to Todomu-
sica, and some US indie

labels have also provision-
ally booked stands.

PopKomm's interest in
working with Todomusica
reflects the strong interest
in Latin music in Germany,
where the soundtrack
album Buena Vista Social

Club has sold over
750,000 copies since it
was released three
years ago.

Among the acts
appearing at Todomu-
sica are Raul, the
Spanish singer cur-
rently at number three

in the domestic album
charts with Sue no Su Boca.
Other big -selling Spanish
artists attending include
Camela, Maita Vende Ca
and Yolanda Ramos.

This year's fair also
coincides with Seville's
Flamenco Biennial, a
major event in Spain's live
flamenco calendar.

Sony Music Sweden
artist Peter Joback cele-
brates his first night
starring in London in
Cameron McKintosh's
production of The
Witches of Eastwick.
Pictured (l -r): Joback's
manager Marie Dinm-
berg; deputy MD Sony
Music Sweden Leif
Kack; Joback; and Peter
Sundin, MD/CEO Sony
Music Sweden. Joback's
first English language
pop album will be
released later this year.

Gdins for Austrian commercial radio
by Susan L. Schuhmayer

VIENNA - Latest official
ratings from Fessel show
that Austria's commercial
radio stations are making
strides forward, despite the
current possibility of having
their licences revoked by
the country's constitutional
court (M&M, July 29).

In the latest ratings cov-
ering the first half of 2000,
AC/Gold-formatted 88.6
has become the second -
most listened to station in
Vienna, overtaking public
broadcaster ORF's local
Vienna station 02. This
was despite a 1% dip in
market share compared to
the same period last year.

"For us it's an outstand-
ing result. We're now the
strongest local radio broad-
caster in Vienna," says
Bernd Sebor, general man-
ager of 88.6. "We'll be eager
to see how things develop."

National public CHR
station 03 continues to lead

the Venice market with a
32% share. But outside of
the capital, 03's listener -
ship slipped in five of the
country's nine provinces-
falling by as much as 4% in
Styria.

Vienna AC station
Antenne Wien, whose
shareholders include UK
radio group GWR, saw its
market share climb from
3% to 5%. "We've made
some significant gains,"

says programming director
Ian Walker. "The trend is
looking good, and radio is
all about trends."

The other big gainer in
Vienna was rock station
92.9 RTL, part -owned by
the RTL Group, which saw
its market share jump from
1% to 4%. CHR station
Radio Energy, whose back-
ers include France's NRJ,
held steady with a 5%
share of the audience.

Vienna Radio Listening
Jan -Jun 2000 (Jan -Jun '99 figures in brackets)

Station (Format)
03 (CHR)
88.6 (AC/Gold)
02 Vienna (F -S)
02 Lower Austria (F -S)
01 (Classical)
02 Burgenland (F -S)
Radio Energy (CHR)
Antenne Wien (AC)
92.9 RTL (Rock)
FM4 (Eng. lang./ Alt.)

% Market share
32 (34)
12 (13)
11 (14)
10 (10)
7 (8)
7 (7)
5 (5)
5 (3)
4 (1)
3 (2)

%Daily reach
34.7 (32.8)
12.7 (12.6)
15.4 (14.5)
10.6 (10.4)
11.5 (10.5)
6.7 (7.2)
7.9 (5.5)
5.1 (3.6)
4.4 (2.6)
4.4 (3)

Source: Fessel Gfle

CDNI THE BEAT
ANTI -PIRACY LAW GETS THE NOD

MILAN = A new, tougher anti -piracy law has been given
final approval by the Italian Senate. The law increases
maximum fines from L3 million (euro 1,549) to L30 mil-
lion. Maximum prison terms have also been increased,
from three to four years per charge. Additionally, con-
sumers can be fined L300,000 and, for the first time,
retail outlets and factories involved with pirate music
material can be shut down. According to IFPI figures,
music piracy in Italy accounts for 25% of the market.

BARFLY HITS THE SMALL SCREEN

LONDON - UK commercial TV station Channel 4 has
teamed up with website www.channelfly.com to launch
a new music programme, showcasing new pop and indie
bands. The Barfly Sessions, which will debut on August
23, is based around the Barfly Club in London's Cam-
den Town, a venue which has
helped to break such artists as CHANNELFLYrK
Oasis, Supergrass, Embrace and
Coldplay. The show will be filmed at the club itself and
at other affiliated venues across the country.

LATIN SOUNDS TAKE TO THE BEACH

MADRID - The world's largest Latino music concert
takes place August 26 on a huge beach at Los Cristianos,
on the Canary Island of Tenerife. The 12 -hour free con-
cert, called Son Latinos 2000, is financed by local author-
ities and is expected to attract more than 200,000 peo-
ple. This year's line-up includes Colombian star Carlos
Vives, Spanish pop -flamenco group Ketama, Cuban exile
Lucrecia, and several leading Canarian salsa acts.

MOVING CHAIRS:

NEW YORK - Michael Schwerdt-
man (pictured) has been appointed
senior vice-president and chief finan-
cial officer of Sony Music Interna-
tional (SMI). He was formerly VP
finance at SMI.
BRUSSELS - Natalie Delporte has
joined the presentation team at public
alternative station VRT Studio Brus-

sel. She moves from NRJ Vlaanderen and the Top
Radio network.
CARDIFF - Terry Underhill has been appointed pro-
gramme controller at south Wales AC/talk regional
station, Real Radio. Underhill leaves his post as PD
at the Wrexham -based Marcher Radio Group to take
up his job at the new station, which launches later
this year.

Internet in -site
Digital Pressure

www ctigitalpressure com

Digital Pressure provides biographies and music sam-
ples from a range of artists and can be browsed by artist,
label or by 10 different countries and nine music genres.
There's also a selection of music news provided by iSyn-
dicate. Music can be bought via downloads, either from
eMusic (MP3 format) or Liquid Music (Liquid Audio for-
mat) or alternatively purchased through a link to
CDNow. The site is the result of deals between Peermu-
sic, Emusic. and Liquid Music Network. Perhaps sur-
prisingly for a company with offices in 27 countries,
English is the only language used. Licenses are in place
with BMI, SESAC, Harry Fox Agency and ASCAP.

Chris Marlowe
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BOL markets unsigned UK act
by Juliana Koranteng

LONDON - Bertelsmann-owned
Online music and books retailer BOL
is insisting it has no ambitions to
become a virtual record label, despite
providing a promotional platform for
an unsigned UK band.

BOL plans to market London -
based band Super Delta
Three (SD3) exclusively
on its UK home page.
BOL's move shows how a
'Net music store can
carry out many of the
marketing responsibili-
ties normally associated
with record labels. In
this case, that includes
exclusive webcasts of the
band performing, digital
interviews, download -
able tracks and stream-
ing on BOL Radio.

Brad Askew, BOL
UK's director of music, denies his
site is trying to take the place of a
record company. "We saw the band
and liked them so much, we decid-
ed to take a pro -active step and
promote them off our own backs,"
he reveals. "What we're doing is
breaking the usual cycle. Any
record company would normally
have to pay a six -figure sum to
simply get something like this off
the ground."

SD3 were discovered at their very
first gig, performing at a "Battle of the
Bands" competition at the Mean Fid-
dler/Loot Music Awards 2000. The trio
were voted best rock band at that com-
petition's final in London on July 28.

Askew believes SD3's indie
sound will be of particular appeal
to French consumers, and to that

Pictured (l -r): Bol UK manag-
ing director Alexander Broich,
Super Delta Three and Bol UK
director of music Brad Askew.

end he is in talks with BOL France
to promote the act on BOL's
French home page. Meanwhile,
visitors to any of BOL's 14
localised sites in Europe and Asia
will be able to access a web area
devoted to the band.

Universal becomes Spanish market -leader
by Howell Llewellyn

MADRID - President of Universal
Music Spain (UMS) Jesus Lopez is
predicting that the company could
have a 25% share of the Spanish
music market by the end of this year.

His comments were made follow-
ing the publication of
the results of UMS' first
financial year (ending
June 30) since the merg-
er with PolyGram, and
show that the company
is now Spain's market
leader with a 20%
share, compared to the
17% and fourth place six
months after the merger
in June 1999.

"When Universal and
PolyGram merged,
Spain was the only
country in Europe
where the com-
bined share of the
two labels was not
the market leader,
and in no other
country was the
share below 20%,"
says Lopez. "So when I came here
from Universal Latin in Miami in
January 1999 to take over, I said our
biggest challenge was to become mar-
ket share leader."

Insiders at labels' association and

IFPI-affiliate AFYVE, of which Lopez
is also president, calculate that
EMI/Virgin now lies second in Spain
at about 18%, followed by Warner and
its wholly -owned indie label DRO
East West at 17.5%, with Sony at
16%.

"The main key to the success was
the creation of three
pop labels-Universal,
Mercury, and Polydor-
instead of the two that
a market of Spain's size
would normally have
had," explains Lopez.
"For that we relied on
the enormous support
of [Universal Music
International presi-
dent/CEO] Jorgen
Larsen and the London
office, because with two

labels we would not
have had this suc-
cess."

Unofficial fig-
ures show that, in
the five months up
to May 31, the
Spanish market
increased by 9% in

value and 8.9% in unit terms, com-
pared to the same period last year.
Unit sales were up from 23.1 billion
to 25.9 billion, while revenue rose
from Pta22 billion (euro124.3 million)
to Pta 24 billion.
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