
Music
Mediae

MARCH 3, 2001

Volume 18, Issue 10

£3.95

No Angels' Daylight In Your
Eyes (Zeitgeist/Polydor) is

this week's sales breaker on
M&M's Eurochart Hot 100

Singles at number three.

k to radio
M&M chart toppers this week

Eurochart Hot 100 Singles
OUTCAST

Ms Jackson
(LaFace/Aritsa)

European Top 100 Albums
DIDO

No Angel
(Cheeky/Arista)

European Radio Top 50
ROBBIE WILLIAMS

Supreme
(Chrysalis)

European Dance Traxx
DAFT PUNK

One More Time
(Source/Virgin)

Inside M&M this week

VICTORY FOR THE VICTOIRES
Musical diversity was key to the
success of this year's Victoires de
la Musique, with a variety of new
and established acts earning
plaudits in what turned out to
be a marathon show. Page 8

HELLSTRoM'S SWEDE SUCCESS
Hakan Hellstrom's
melodic guitar -pop is
proving a big hit in
his native Sweden,
where his debut solo
album Kann Ingen
Sorg For Mig Gote-
borg went straight
into the charts at
number three.

Page 9

GETTING THE BALANCE RIGHT
Finding the right balance of news
coverage is a tricky business for
Europe's music radio stations,
whose listeners are likely to re -
tune if they get too much-or too
little-information. Page 10

Puremix recipe fails
by Jon Heasman

LONDON - One of the most ambi-
tious and high -profile Internet radio
projects is to go into "hibernation"
after just four months of operation.

Puremix.com, the UK -based per-
sonalised Internet radio concept creat-
ed by former Chrysalis Radio pro-
grammers Keith Pringle and Ande
Macpherson and backed by their ex -
employers, is understood to be ceasing
its webcasts in the first
week of March. Both
executives were unavail-
able for comment at
press time.

Chrysalis owned a
65% stake in the project,
which had been budget-
ed to spend £3-4 million on marketing
alone before the end of 2001.

The Puremix site featured over 40
different streamed music radio chan-
nels with "live" (mainly voice -tracked)
presenters and some specialist
shows-users were directed to the
most appropriate station for them
through taking Puremix's unique

"music mixer" test.
The technology behind Puremix

and some of its staff-including
Pringle and Macpherson-will be
absorbed into another Chrysalis -
backed online venture, Rivals.net.
Although currently sports -based,
Rivals.net is looking at the possibility
of providing fan -based music sites
(focussing on particular artists or
niche genres) in a similar way that
Rivals.net has linked up with "unoffi-

cial" football team sites.

puremix.
Insiders say that, with

hindsight, the Puremix
project (originally code -
named Ride The Tiger)
was too ambitious (it
employed around 35
staff) in an environment

where online radio has yet to be fully
established, with problems such as
bandwidth restrictions and pay -per -
minute Internet charges.

However, analysts say Puremix was
also unfortunate to launch at a time
when the dot.com downturn was kick-
ing in and diminishing the confidence
of advertisers in new media projects.

MTV Italy to partner TMC2
by Mark Worden

MILAN - MTV Italy is
effectively merging with
Telemontecarlo2 (TMC2)
following the decision of
its previous host channel,
Rete A, to broadcast an
Italian service from German music
channel Viva. From May 1, MTV will
broadcast 24 hours a day on TMC2,
which will be rebranded MTV Music
Television.

Under the agreement, Cecchi Gori
Communications, the owners of TMC2
and sister channel TMC1, will acquire
MTV Networks Europe's Italian activ-
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ities in television and the
Internet. The operation
will be housed in a new
Cecchi Gori Communica-
tions -owned company,
Beta Television, in which
MTV Europe will have a
49% stake. The company's

managing director will be MTV Italy's
current MD, Antonio Campo
Dall'Orto.

"The MTV-TMC2 merger marks
the end of 18 months of uncertainty
and doubt," Dall'Orto told reporters at
a press conference in Milan on Febru-
ary 15. "I hope that these two separate

continued on page 21

Dutch auction
plans in tatters
by Menno Visser

HILVERSUM - Dutch commercial
radio stations are claiming victory fol-
lowing a decision by the country's par-
liament to vote down the govern-
ment's proposed frequency auction,
and are thanking listeners for their
support.

"The government finally realised
there would have been be chaos [if the
frequency auction went ahead]," says
Martin Banga, director of commercial
radio trade body VCR. "However, we
assume we didn't win only by public
pressure, but through good arguments
too."

The auction plans (M&M, Febru-
ary 17) were rejected following a par-
liamentary debate on February 21
when, in a surprise move, two of the
three governing coalition parties
(socialist party PvdA and liberal party

continued on page 21

Stations pay tribute
to Charles Trenet
by Emmanuel Legrand

PARIS - France is
mourning the passing of
one of its music legends,
Charles Trenet,
described by director of
artistic services at full -
service station RTL,
Alain Tibolla, as "the
father of French modern
chanson".

Trenet died from a stroke on Feb-
ruary 18 at the age of 87. TV and
radio stations modified their sched-
ules when the news broke to pay trib-
ute to the artist, and the main daily
newspapers all published supple -

continued on page 21
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Upfront
by Emmanuel Legrand, Music & Media editor -in -chief

Now that the dust has settled on the February 13 land-
mark vote by the European Parliament of the much
debated Copyright Directive, it is not too late to look back
at how the result was achieved and its implications for
the business.

For a start, it might not be totally futile to remind
those who think that the text is not bringing enough pro-
tection to rights owners that three years ago, when the
Commission started to draft the Directive, the prospects
looked gloomy for the interests of the music community.

The motto at that time in Brussels was that the Direc-
tive should be as relaxed as possible in order not to impact
on the development of the telecoms industry. In short,
Brussels was voting for conduits at the expense of content
for the sake of economic growth, even if in the process it

meant depriving the artistic community of its dues.
It took a major lobbying effort (even on the day before

the Directive was to be voted on) from rights owners-
artists, record companies, publishers and rights organi-
sations-to finally change that philosophy.

The result today is a much more balanced text, which
takes into account the necessity for rights protection in the
digital age, without fundamentally hindering the develop-
ment of telecom companies and Internet service providers.

It will take at least a couple years for the EU member
states to adapt to the Directive-and
for telecom company lawyers to find
the inevitable loopholes in the text.
But at least now, the rules have been
laid down and Europe has legislation
closer to that of the US. Now, players
on both sides of the Atlantic can move
into the digital playground with a sim-
ilar level of confidence. Even a year
ago, few could have dreamt of such an
outcome.

Music & Media values its readers' opinions-you can e-mail the editor -in -chief at: elegrand@musicandmedia.co.uk

Emap regroups after Shearer exit
by Jon Heasman

LONDON - It is understood
that there will be no direct
replacement for the Emap
Performance Network
(EPN)'s group head of music
Dave Shearer, who left the
company last week after
just six months in the post.

EPN group programme
director Phil Roberts and
EPN managing director,
pop music Trevor Dann are working
together to appoint a music manager
for EPN's chain of local CHR FM sta-
tions, known as the Big City network.
Although overseeing a co-ordinated
playlist for the Big City stations was
Shearer's main task in his job, the Big
City music manager's post is viewed
as less senior than Shearer's position,
and had already been advertised in
the trade press prior to Shearer's sud-
den departure from the company on
February 12.

Until a music manager is appoint-
ed, Radio City/Liverpool programme
director Richard Maddock will chair
Big City playlist meetings.

Shearer, who had previously pro-

grammed a number of key
Emap stations including
Radio City, Piccadilly Key
103/Manchester and Hal-
lam FM/Sheffield, was
understood to have been
told to clear his desk and
leave the premises imme-
diately.

No official reason has
been given by EPN for
Shearer's departure.
Emap's Big City stations

suffered disappointing Rajar audi-
ence figures during the last quarter,
though an Emap insider suggests
that, as Shearer only took up his posi-
tion after they Rajar sweep had
already begun, it is unlikely that this
was the main cause of his departure.

Shearer's exit is the latest of sev-
eral high -profile departures from the
upper echelons of Emap's radio sta-
tion management in the past year.
Former group programme director
Paul Kavanagh left in March 2000,
and his role was taken over by group
broadcast director Dave Lincoln, who
himself departed only a few months
later. Meanwhile, Francis Currie held
the newly -created position of EPN

London, WEA to merge in UK
by Gareth Thomas

LONDON - Following months of
speculation, UK labels WEA Records
and London Records have merged,
with WEA managing director John
Reid overseeing the new combined
operation.

Under the new arrangements the
marketing, press, promotion, creative
and production departments of both
will be combined. The A&R functions
of the companies, which include the
London, ffrr, WEA, Eternal and Blan-
co Y Negro labels, will remain sepa-
rate.

"I am particularly excited to work
once again with London," says Reid,
who previously worked for London in

the early '90s as its international
director. "I believe the combination of
WEA and London will create a unique
and attractive home for our artists."

The merger comes a year after
Warner Music International acquired
London Records. Existing *London
managing director Laurie Cokell is
understood to be leaving the company
to explore new options, but was
unavailable for comment at time of
going to press.

The combined operation will be
located at the current London
Records' offices in west London,
which are being refurbished to accom-
modate the move. It is anticipated
that around 20 staffers will lose their
jobs as a result of the merger.

music director for just six months last
year before leaving to set up his own
company.

Krosby move
could signal
Danish intent
by Kai R. Lofthus

OSLO - The appointment of former
Radio 1 Norway general manager Pal
Thore Krosby as managing director of
Copenhagen -based Aller Press may
signal the publisher's intentions to
vie for a share of Denmark's radio
market.

Although Krosby, who starts in his
new job in September, would not elab-
orate on any plans or intentions relat-
ed to radio in Denmark, the US radio
giant Clear Channel Communications
(which owns 50% of Radio 1 and also
has a stake in the Radio 2/Uptown
group in Copenhagen) is believed to be
a likely radio partner for Aller in Den-
mark, given that it is Aller which owns
the other 50% of Radio 1 Norway.

"It's no secret that the background
for being in a 50/50 partnership in
Norway with Clear Channel, as
opposed to selling the other 50% too,
is that Aller wants to remain in the
radio business," says Krosby, who
doesn't rule out the possibility of
Aller buying into the Radio 2/Uptown
group.

Since Krosby joined Radio 1 in.
August 1996, the company has
turned pre-tax losses of Nkr30 mil-
lion (3.63m) into pre-tax profits of
Nkr5.1 million. "In the early '90s,
Radio 1 decided it wanted to compete
with [national commercial . AC -sta-
tion] P4's national coverage, a kind of
a 'me too' strategy, which is very
expensive," explains Krosby. "What
we dared to say was that we wanted
to just concentrate on the four main
cities in Norway and make radio for
20 to 40 year olds."
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Spain's GVM buys key indie Horus
by Howell Llewellyn

MADRID - In its latest step
towards its stated goal of
becoming Spain's largest
music company, the Gran
Via Musical (GVM) con-
glomerate has acquired
60% of Horus, the country's
biggest independent label.

The Pta979 m (5.9 mil-
lion) purchase was made
through Madrid -based
GVM's parent company
Grupo Prisa, Spain's
biggest media group. The
deal includes the acquisi-
tion by GVM of Barcelona -
based Horus' 1,000 -album
catalogue, publishing com-
pany Lirics & Music, and
the funding by Prisa of a
Pta275 million capital
expansion for Horus. Lirics
& Music copyrights will
now be administered by
GVM's publishing arm

Nova.
Horus, whose key acts

include Raul and Rios De
Gloria, has annual sales of
Pta2.4 billion, and Horus
general manager Eugenio
Serch says he hopes to dou-
ble that within five years.
Horus will continue to oper-
ate under its own name
from its Barcelona offices,
with existing staff. Horus
will become the sixth
imprint within GVM's
MuXXIc label group.

"The only difference is
that new Horus signings
will be co-ordinated from
now on by Eugenio Serch
with [MuXXIc director]
Carlos Sanmartin and
myself," says Ignacio Igle-
sias, GVM director general.

"We have two ways to
build ourselves into
Spain's leading music
operator," Iglesias contin-

ues. "Apart from expand-
ing via internal growth,
.the other way is to make
sensible acquisitions of
labels and companies
which specialise in Span-
ish music that is suitable
for crossover into Latino
markets. Horus fits these
prerequisites perfectly."

Serch, who founded
Hous in 1984, says the real
challenge of the deal "is to
become the leading Spanish
language record label. It
may sound far-fetched, but
with our know-how in
launching artists and
GVM's resources, we can
reach markets where before
we had no outlets. There is
no reason in the future why
a major Spanish artist
should not sign for a big
Spanish label instead of the
Spanish office of a multina-
tional."

Just another bloke at the offi

London AC station Heart 106.2, owned by Chrysalis Radio, is backing its recent
music policy changes (M&M, January 27) with a £2 million marketing spend.
The station claims the outdoor and TV campaign is based on research showing
that listeners respond to the "feel good factor" brought on by the station's '70s -
to -today music mix.

'Free form' station wins Helsinki licence
by Jonathan Mander

HELSINKI -A radical "free
format" Internet station,
Radio Helsinki, has won an
FM licence covering the
Finnish capital.

Edit Station -owned
Radio Helsinki, which since
September has been broad-
casting via the 'Net at
www.radiohelsinki.fi, is one
of the few brand new ser-
vices to be granted licences
in a government shake-up
of commercial radio
licences, which has seen
licences awarded to 29 out
of 70 applicants. Most of
the awards, however, were
either expanded or renewed
licences for existing com-
mercial operators.

Radio Helsinki promises
to continue its unpre-

dictable style when it moves
onto the FM band on March
1. "Individuals choose the
music played-there will be
no playlists," says pro-
gramme director Axa Sorja-
nen. "This shouldn't be con-
sidered revolutionary. For-
matted radio [in Finland]
has proved to be a flop."

The most significant new
arrival following the licence
awards is sports station
Urheiluradio, which will
reach half the country fol-
lowing 12 licence wins. The
station will launch next
autumn, and is 70% owned
by businessman Harry
Harkimo's Hjallis Promo-
tion.

CHR station KISSFM,
previously only present in
Helsinki, will launch in
smaller cities and in the

countryside. Soft AC/Gold
station Savelradio has
received licences for 11 new
areas, including Turku,
Tampere and Oulu.

Norwegian -owned P4
Finland and news/talk sta-
tion Radio Nova (owned by
Suomen Uutisradio), were
forced to reapply for their
frequencies due to owner-
ship changes in their
respective companies, but
both were granted licences
to continue broadcasting.

Requests for additional
licences from Groove FM
and Star FM, formerly
owned by P4 Finland but
recently acquired by US
company Metromedia
International, were accept-
ed. Star FM will switch is
format, however, from AC
to domestic repertoire.

ON THE BEAT
PROGRAMMERS TO DELIVER FORMAT VERDICTS

LONDON -A panel of top UK music radio program-
mers will be giving their verdicts on some of the latest
formats emerging from overseas, digital radio and on

the Internet, at a Radio Academy
event entitled "Over researched and
over here?" in London on March 8.
The panel will feature Mark Story
(pictured) (managing director, dance,
Emap); Jeff Smith (programme con-
troller, 95.8 Capital FM); Ande
Macpherson (managing director,

Puremix.com) and George Ergatoudis (senior produc-
er, BBC Radio 1). Further details are available from
the Radio Academy's website at www.radioacdemy.org

MIDEM ATTENDANCE DECLINES

CANNES - The 35th annual Midem trade fair, held
January 21-25 in Cannes, France, drew 10,640 partic-
ipants, down from last year's attendance of 12,500,
according to organiser Reed Midem. The UK (with 831
delegates) and the US (with 750) were best represent-
ed, with a total of 4,573 companies attending, up
2.24% from last year. They came
from 95 countries, including 10
that were registered for the first
time. France accounted for the
most exhibitors, 304 out of a

20 1

total 2,183. MidemNet, the digital music event which
opened the conference, drew 950 participants.

MUSIC CONTEST SEEKS TO EXPAND

HILVERSUM - The longest -running national new music
competition in the Netherlands, De Grote Prijs van
Nederland, is looking to expand to become a pan-Euro-
pean contest. Organisers are currently searching for
A&R managers, radio stations and other contacts from
European countries with whom to collaborate. The com-
petition, which has been running for 19 years, covers all
genres within pop music, from rock and R'n'B to hip hop
and dance. "Europe needs a contest which stimulates
new bands and acts to look beyond their country's bor-
der," says the organisation in a statement.

SANZ, ESTOPA AND CANO UP FOR AWARDS

MADRID - Alejandro Sanz (pictured), Estopa and the
late Carlos Cano have received three nominations
each for the fifth Premios de la Miisica awards, organ-

ised by Spanish authors' and publish-
ers' society SGAE and artists' associa-
tion ME. Sanz is nominated in the
categories of Best Artist, Pop Com-
poser and Best Album, for his El
Alma Al Aire (Warner Music Spain).
Estopa have been nominated for Best
New Composer, Best Video and Best
Song, for Como Camaro'''. Cano, who

died recently aged 54, is best known for reviving the
Spanish folk genre, copla. He is nominated for Best
Song, for his Maria La Portuguesa, as well as Best
Composer and Performer of Spanish Folk Music. The
ceremony will be held in Madrid on March 22.

MOVING CHAIRS

LONDON - David Andrews (pictured) has
been appointed to the newly -created position
of regional marketing director at Capital
Radio, as part of the group's strategy to
improve the marketing of its stations outside
London. Nick Davidson, meanwhile, takes
over Andrews' previous role as managing
director of Manchester AC/talk station Centu-
ry 105.4.
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VRF calls for a local approach
by Marc Maes

BRUSSELS - The body
which represents the inter-
ests of 140 independent
Flemish stations, Vlaamse
Radio Federatie (VFR),
wants more local stations to
be considered in plans for
future frequency allocation.

According to research
commissioned by the Flem-
ish media minister and car-
ried out by Dutch company
Nozema, Flanders has 67
extra terrestrial frequencies
available, covering about
90% of Flanders.

"We are in favour of
granting these frequencies
to independent local sta-
tions, instead of dividing
the whole between two
major [national] networks,"

says VFR president
Philippe Persoons.

VRF will make its case at
its Millennium Convention,
due to take place in
Aarschot on February 24,
and says it wants to estab-
lish a broad platform for the
development of a "pluralis-
tic radioscape" in Flanders.

VFR also proposes the
extension of all current
radio licences, following a
period of evaluation, once
the new frequency alloca-
tion becomes effective.

"The [state broadcaster]
VRT Radio should also be
urged to use its frequencies
more effectively, optimising
the use of the current fre-
quency -range," says Per-
soons, "and we want the
possibility to have more

than two commercial
national radio stations."

"The development of new
technology like digital radio,"
he continues "should be sup-
ported by the government
and will obviously open the
gates for more national com-
mercial initiatives."

The VFR is also calling
on major industry players,
including record compa-
nies, to boost investment in
Flemish radio.

"I'm convinced that there
are more applicants out
there than just the Vlaamse
Media Maatschappij who
want to set up national
radio here," says Persoons.
"It's our role, as a radio
trade group, to make the
industry aware of the new
developments."

During his recent European tour, Eminem was presented with plaques in recog-
nition of more than five million album sales outside the US and Canada of The
Marshall Mathers LP (Universal/Interscope). Pictured (left to right) are: Mark
Labelle (tour manager); Jurgen Grebner (VP marketing, Interscope, Geffen, A&M
at Universal Music International); Jorgen Larsen (chairman and CEO, Universal
Music International; Eminem's manager Paul Rosenberg, Eminem; Martin Kier-
szenbaum (head of international, Interscope, Geffen, A&M); and rapper MC Proof.

Friedle on course for more awards
by Susan L. Schuhmayer

VIENNA - The star of last
year's Amadeus Austrian
Music Awards is also one of
the hot contenders at this
year's event.

EMI artist Gerry
Friedle, also known as
Anton aus Tirol and DJ
Oetzi, has been nominated
for two awards for this
year's show in early May.

Last year, Friedle was
voted newcomer of the year
and also received the award
for top national single with
Anton Aus Tirol.

This year, Friedle has
been nominated in the
national male pop artist
category for his longplayer,
Das Album, and in the
national single of the year
category for Hey Baby.

.The IFPI-sponsored
awards debuted last year,

after two previous
attempts at launching Aus-
trian music awards came
to nothing. This year's
event will again showcase
new artists. "Our strategy
is to give a platform to
Austrian newcomers,"
affirmed IFPI spokesman
Thomas Boehm.

Awards organiser Mario
Rossori said only a few
changes were being made
to this year's programme.
Listeners to public alterna-
tive station FM4 will chose
the alternative act of the
year, while a group of DJs
will select the dance act of
the year. The other winners
will be chosen by jury of
more than 500 people who
are connected with the
music industry, while the
winners of six special cate-
gories-such as lifetime
achievement and remixer of

the year-will be selected
by an expert jury.

Anton Aus Tirol is not
the only artist with multi-
ple nominations. Solo artist
Marque has been nominat-
ed for both newcomer of the
year and single of the year,
for One to Make Her Happy.

And members of the
well-known group Erste
Allgemeineverunsicherung
have- under their various
configurations-received
three nominations. As A
Klana Indiana, they are
nominated for male pop
artist of the year for Jetzt
Muss Es Raus. Lead singer
Klaus Eberhartinger and
Die Grufgranaten have
been nominated in the
same category for Aus-
tropop in Tot -Weiss -Tot.
And EAV have been nomi-
nated as group of the year
for Let's Hop.

ON THE BEAT
NAPSTER USERS TO FACE PROSECUTION?

BRUSSELS - The Belgian branch of IFPI has launched
an initiative to track down users of file -swapping ser-
vices, such as Napster, with a view to prosecuting them.
Using a search engine, the body has compiled 100 files of
regular users and passed the information on to the pros-
ecuting authorities. Police can be authorised to search
the premises of individuals identitified as users and com-
puters and software can be taken as evidence. IFPI Bel-
gium director Marcel Heymans says the move sends a
clear message to consumers that the days of download-
ing copyrighted material for free with impunity are over.

GWR DEVELOPS KOKO UNKS

LONDON - UK radio group GWR is strengthening the
links between its radio stations and its localised web -
sites. The group has appointed three of its radio staff
as "integration directors" for Koko.com. John Sander-
son will be integration director for the local radio
group, Phil Dixon will be in charge of news, Rhian
Garbett-Edwards heads up community links and Sue
Clarke becomes director of local sales. Koko has to
date rolled out to seven of GWR's broadcast areas and,
as well as streaming audio radio, offers local informa-
tion and features. According to a statement, the direc-
tors will be responsibe for "weaving the websites and
radio stations into a seamless unit."

PERFUNKTORY INCREASES WEBCASTS

LONDON - Internet production company, The Perfunk-
tory Group, has added London club Turnmills to the list
of venues it webcasts from. The company, comprising
ex -MTV staffers, already produces webcasts from a
number the Jazz Café and
the unsigned bands night at The Astoria 2, both
streamed through website of the Mean Fiddler, the
clubs' promoters. Perfunktory Group recently teamed
up with technical streaming firm Deepend to produce
webcasts of live music events.

VIRGIN GOES LIVE

LONDON - National UK station Virgin Radio has
announced it is promoting more live music events, as
part of its return to a more overtly rock format. Lis-
teners will be able to win tickets to see well-known
bands playing in small venues as part of the station's
Guest List Only feature, and will also get the chance
to see gigs in exotic locations. The station is also
increasing the number of live on -air acoustic show-
cases. As last year, Virgin Radio will be the official sta-
tion of the UK's annual outdoor V2001 music festival.

Internet in -site
Hit Quarters

www.hitquarters.com

Behind a simple interface, HitQuarters.com offers an
ever-growing database of music industry professionals.
What makes it particularly interesting is its HitTrack-
er feature. Users can search on an artist, for example,
and get information such as manager, publisher, A&R
contact, record company and other similar business
facts. A cross-check can then determine a particular
person's resume of hits and misses, with the site keep-
ing a "top ten" list of the most successful! Territory,
genre and other criteria are also searchable. Visitors
are invited to enter their own data in a virtual business
card format. HitQuarters is based in Amsterdam, but
maintains the site in English.

Chris Marlowe
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Rock and rollin' news
News has always presented something of a dilemma for
music radio stations. Too much and listeners get tempt-
ed to flick the dial to a station that's playing a song, too
little (or none at all) they may re -tune to find the essen-
tial information they want. Ant then there's issues of tone
and style. Gareth Thomas and Sin Stavenes Dove report.

Sweden's Hot AC network
Rix FM is typical of many
music stations around
Europe which are now con-
fining their news coverage

to breakfast and afternoon drive.
"Music is the most important

thing, and that's what everything
else revolves around," says assis-
tant programme director and head
of music Anders Svensson. "We give
news to the listeners when they
want it, in the morning and in the
afternoon when they are in their
cars on the way home from work."

The decision not to run bulletins
during the day was taken with the
at -work listener firmly in mind.
"They don't want to hear the same
news bulletins repeated every hour
all day," he says.

Rix FM's short bulletins are
comprised of equally short sum-
maries of the big stories of the day.
"It's easy to listen to, and there
won't be any long reports about the
state
Baghdad, for example. If people
want more news they will tune in
to one of the public stations."

However, Svensson isn't tempt-
ed to drop news from Rix FM alto-
gether. "We are a station people
expect it from because we have a
lot of content and good presenters.
And we know from our research
that our listeners want news."

Dirk Anthony, group programme
director at UK commercial radio
group GWR, says, "There is a real
focus on news here at the moment.
We're looking at whdther it fits into
our stations and how we integrate
news on the air."

GWR, which owns more than 30
local stations across the UK, has
just carried out an internal staff
survey which reveals, among other
things, that the company's journal-
ists feel undervalued and that
news is generally seen as a "sepa-
rate" part of programming.

"We've did the research to find
out from our news staff how we can
support them and develop news,"
explains Anthony. "We've now got a
better understanding of how they
feel, as well as how our audience
feel. So at least when we do make
decisions it's based on our knowl-
edge of the local areas our stations
serve."

Integeral part
The results tie in with current
thinking at GWR that news should
be more an integral part of its sta-
tions' output. "We want to get away
from the culture of the jock saying,
`We'll be back after the news'," says

Anthony. "Listeners are looking for
news and information that affects
and entertains them. It shouldn't
be a tune -out opportunity."

Anthony recognises that people
don't chose to listen to GWR's
muisc-driven stations for news.
"But they certainly want good cov-
erage if they get a news bulletin
right after a record they really like.
Local news is only good if it inter-
ests people listening to the sta-
tion," he says.

Anthony recognises that there
has been a move away from news

experienced journalist. He's very
good at finding a different angle.
He doesn't just accept what comes
down the line from [national com-
mercial radio news service] IRN."

Ratings success
While many music radio stations
around Europe might be giving less
priority to news these days, Italian
network RTL 102.5-which pitches
at a slightly older audience with a
Hot AC format-sees its extensive
news and information coverage as an
integral part of its ratings success.

"Because we are still predomi-
nantly a music station, it's true that
people do not necessarily come to us
because of our news coverage," says
programme director Luca Viscardi.
"But once they start listening, they
like what we do and they seem to
appreciate the effort we make to
cover current affairs, compared to

"Listeners are looking for news and infor-
mation that affects and entertains them.
It shouldn't be a tune -out opportunity."

Dirk Anthony
Group programme director, GWR

provision at many music stations
in the UK and the rest of Europe.
"That's often because the content
that's being put in there is not par-
ticularly compelling or relevant to
the audience. If it's not better than
the record that we're playing, why
should we have it?"

The GWR group programme
director is a big fan of the news
coverage at public CHR station
BBC Radio 1 and at London CHR
market -leader 95.8 Capital FM.
"Radio 1 are our main competitors
and have a pretty good news ser-
vice," he says. "Capital is the desti-
nation all music stations should
reach, where news is a part of the
whole output. [Capital FM's morn-
ing news presenter and editor]
Howard Hughes is an extremely

other [music] stations."
"We want to provide something

different from the 'jukebox' stations
of the commercial sector," continues
Viscardi, who says the thinking
behind the music network's switch
to providing greater news coverage
10 years ago was to provide a reas-
suring "halfway house" for listeners
between Italy's highly music -inten-
sive commercial radio sector and
public broadcaster RAI.

RTL's "serious" approach to news
is also reflected in the attitude of
the station's presenters. "Lots of
presenters at music stations go on
about how everything is great and
life is fantastic, when maybe 20 peo-
ple have been killed in a train crash
that morning," notes Viscardi. "We
try to hire jocks who are adult in
their ° approach and are in touch
with what's going on."

Public service
Music radio stations in the public
sector, of course, normally feel a
particular obligation to provide
more extensive news coverage than
their commercial competitors.

But that doesn't mean news has
to be presented in an old fashioned
or "worthy" way. Denmark's public
CHR station P3, which targets 20-
40 year olds, has recently dropped
the generic news bulletins provided
by its parent corporation
Danmarks Radio during its day-
time programming. Since January
2, the station has been putting out
"P3 Nyheder," news bulletins
specifically tailored for the P3 audi-

ence. The change is part of a wider
make -over of the station, designed
to make its output sound younger.

Henrik Heide, P3's program-
ming and development controller,
says the new news service is pri-
marily youth -targeted, majoring on
topics such as education, life-style
and culture. "We tend to go with
stories of immediate consequence
and interest to our target group
rather than longer running sto-
ries," he says.

Audio soundbites in English are
not translated, and sound clips in
general are kept very short. "It's
tighter and sharper," says Heide.
There is also a conscious effort to
use young journalists for the ser-
vice to make it sound fresh. "They
use graphic language, but without

making it loose."
Heide says that DR will not be

going as far as UK stations or
Danish commercial rivals with its
approach, however. "They could
run Madonna getting married as
their lead story. We wouldn't do
that, but we'd use it to end a bul-
letin with. We could do pop news
like The Voice and other commer-
cial stations, but public service
broadcasters like DR have a cer-
tain credibility which we think is
essential to maintain."

One of the most common tech-
niques used to make news sound
more dynamic is the device of a
music -bed under the bulletin, an
approach taken by P3, Rix FM and
RTL. However, the GWR Group
has decided to eschew this tactic.
"Why make it hard for people to lis-
ten to information?" asks Dirk
Anthony. "The conventional think-
ing is that music beds give the
news pace. But we believe it's the
journalist who should write and
read the story with pace."

As part of its declared aim of
weaving news into the fabric of the
station, GWR now prefers to
describe its journalists as news
presenters. "We try and call them
that because they are part of the
presentation team," says Antony.
GWR's stations do cover showbiz
and entertainment stories as part
of the core news bulletins, "but it's
a question of judgement. If it's triv-
ial we don't do it. We run things
that are important."
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Victoires celebrate musical diversity
TV

French love their chanson so
much that they can't stop the
music. The 2001 edition of
France's music awards show
Victoires de la Musique turned

into a four-hour marathon where 26
songs were performed live and 16
awards were given out.

The 2001 awards were planned to
celebrate new talent but ended up
acclaiming veteran act Henri
Salvador, who at 83 made a remark-
able comeback with the album
Chambre Avec Vue. Signed to Virgin's
trendy sub -label Source, the album
has already sold over 600,000 units,
and earned Salvador the Victoires for
best male and best pop/variety album.
"It wouldn't have taken much for this
award to be posthumous," joked the
83 -year -old, who was given a standing
ovation as he accepted his first award.

Comeback tributes
Salvador paid tribute to the people
who made his comeback possible,
including Virgin France and Virgin
Continental Europe president

The success of this year's
Victoires de la Musique
suggests the awards are
back on track, but there
are still a few voices of
discontent, as Emmanuel
Legrand reports.

Monfort remained philosophical, sug-
gesting that during the week of the
Victoires the public had voted with
their feet by sending Sony actGarou's
album and single to the top of the
sales charts.

Acts performing at the awards
included Bruel, Salvador (who played
two songs each), Boulay, Etienne
Daho, Autour de Lucie, Tetes Raides,
Rita Mitsouko, Alain Souchon, Garou
(live from Quebec), Saez, Saian Supa
Crew and Rachid Taha. For the first
time in years, the Victoires also wel-
comed back international acts.
"Special guests" who performed includ-
ed Epic artist Sade, Mercury act Lionel
Richie and Wildstar/Edel 2 steps vocal-

2001Victoires de la Musique - The Winners
Best Male Vocalist: Henri Salvador (Source)

Best Female Vocalist: Helene Segara (Orlando/Eastwest)
Best Debut Stage Performance: St Germain (Blue Note/EMI)
Best Debut Album: Isabelle Boulay/Mieux qu'ici bas (V2)
Best Pop Album: Henri Salvador/Chambre avec vue (Source)
Best Rock Album: Louis Attaque/Comme on a dit (Atmospheriques)
Best Rap, Reggae or Groove Album: Pierpoljak/J'tais C'que J'veux
(Barclay)

Best Traditional or World Music Album: Rachid Taha/Made in Medina
(Barclay)

Best Electro, Techno or New Sounds Album: St Germain/Tourist (Blue
Note/EMI)

Best Children's Album: Henri Des/Du Soleil (Mary Jose Productions)
Best Soundtrack for a Movie or Television Programme: The Virgin
Suicides/Air (Virgin)

Best Music Video: Etienne de Crecy/Am I Wrong (V2) Director:
Geoffrey de Crecy (V2)

Best Original Song (voted by the listeners of Europe 2): L'envie D'aimer
sung by Daniel Levi, written by Florence-Guirao/Obispo (Mercury)

Best Musical, Tour or Concert: Johnny Hallyday at the Eiffel Tower, the
Olympia and on tour

Salvador (right) with Bedos

Emmanuel de Buretel, Source's MD
Alain Artaud and Source A&R direc-
tor Bertil David.

Other multiple award winners
were Isabelle Boulay, the V2 -signed
chanteuse from Quebec, and Blue
Note act St Germain, who took home
the awards for best electronica and
best debut live performance. The
week before, St Germain won a
Victoires at the classical and jazz cer-
emony, making him the only artist to
ever win both pop and classical/jazz
awards. BMG act Patrick Bruel, who

ist Craig David, who performed an
acoustic version of his hit single 7
Days. A special tribute was paid to
Virgin act Renaud for his career.

Staged at the Olympia concert
hall, the Ffr12 million (1.9m) awards
show was broadcast live on public TV
channel France 2 and AC network
Europe 2, and producers Act4 were
satisfied with the final audience fig-
ures. The programme garnered an
average 28% audience share, with
over four million viewers, while com-
mercial channel TF1, which usually

"I know it's been criticised for being too long,
but the reward is that artists get TV exposure."

Mark Thonon
Victoires president and CEO, Atmospheriques

was nominated in four categories, left
with only one, for best web site.

Universal acts took four awards,
followed by Virgin and V2 (three
each), EMI (two) and Warner and
BMG (one each). Aside from V2, two
other independent labels went home
with awards: Atmospheriques and
Mary Jose Productions, each with one.
Sony acts left without any, but Sony
Music France chief executive Olivier

commands the evening by a wide
margin, had a 29% share.

But it wasn't all good news. Some
key label executives were critical of
the length of the show, and ques-
tioned the need to have so 'many acts
performing live. "We will have to seri-
ously review the system because it
doesn't make sense to have such a
long ceremony with so many artists
live on stage," said one executive.

Marc Thonon, president of the
Victoires and CEO of indie label
Atmospheriques, says that for him,
the duration of the show is because no
other show offers the opportunity to
present such a wide variety of talent
and musical genres. "I know it's been
criticised for being too long but for
me, the reward is that artists who
hardly or never get TV exposure have
that opportunity," explains Thonon.

Variety of genres
"One of the pleasing things is that if
you look at the winner's list in 10
years from now, you will have quite a
good snapshot of what French music
was like in 2000," he adds. "Of course,
there is a broad variety of genres,
from Salvador's swing to Autour de
Lucie's alternative rock, but when
else could you find that? I make no
apologies for having used the show as
a way to present as many artists as
possible. That's the beauty of the
Victoires. We had a dream casting
and my gratitude goes to all the
artists who accepted the rules and the
blending of genres."

Europe 2 programme director
Sebastien Cauet says that being the
radio partner of the Victoires allowed
him to create several specific slots
allocated to its coverage during the
weeks leading up to the show. The

station also got its listeners to vote for
the most popular song, a category
eventually won by Daniel Levi's
L'Envie D'Aimer.

Cauet admits that all the acts that
performed during the show don't fit
the station's format, but says that
came as no surprise. "The diversity of
talent is part of the Victoires," he
explains. "There isn't any single sta-
tion playing the whole genre of what
was played during the show, from pop
acts like Isabelle Boulay or Helene
Segara to electronica artists St
Germain or reggae group Pierpoljak. I
don't see a problem with that because
it is part of the Victoires' concept, and
it's just a one-off show each year.
Overall, it was a nice ceremony, with
lots of diversity but, like many others,
I found it was far too long!"

Thonon says that despite the criti-
cism and the hard work involved in
putting together the ceremony, he will
carry on for one more year, because "I
feel that there are a lot of things to
develop from this foundation. For me,
this was like the year zero for the
show after all the troubles of recent
years. The Victoires are back on
track, and there is a lot of goodwill
from everyone in the business and the
artistic community to continue what
has been started. We have to build on
what we have and move on."
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