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M&M chart toppers this week

Eurochart Hot 100 Singles

SHAKIRA

Whenever Wherever
(Epic)
European Top 100 Albums
CELINE DION
A New Day Has Come
(Columbia)

European Radio Top 50
ANASTACIA
One Day In Your Life
(Epic)
European Dance Traxx
MADHOUSE
Like A Prayer
(Bio Records)

Inside M&M this week

VMS KIOSKS TAKE SHAPE

Universal Music and UK indies
body AIM are the latest to strike a
repertoire deal with in-store CD
burning service VMS. Page 4

ORB STATION FRITZ THE BILL
Berlin-Brandenburg public broad-
caster ORB’s youth station Fritz is
proving to be one of the most radi-
cal stations in Europe. Michael
Lawton reports on its adventurous
diet of fresh new music.
Page 6

A DIFFERENT VIEW FROM HILL
In a change of focus, ex-Fugee and
Grammy winning Lauryn Hill has
abandoned her hip-hop and R&B
. roots to go solo
accoustic on her
new live double
album. The uncon-
ventional outing is

W already receiving
favourable atten-
tion. Page 7

US radio giants set
to buy UK stations?

by Jon Heasman

LonDpoN — The radio mdustry has been
expressing its surprise
at the contents of the
UK government’s
draft Communications
Bill, which proposes
allowing non-EU com-
panies to own majori-
ty shareholdings in | :
British  broadcasters [ -
for the first time.

It means that—if the Bill is passed
in its current form—US media giants
such as Clear Channel, Viacom, Disney
and AOL Time Warner will be able to
take full control of UK radio and TV
groups, despite the fact that foreign
companies are barred from controlling
US broadcasters. The government’s
May 7 announcement gave an instant

boost to the share prices of UK radio
groups such as Capital, GWR, Scottish
Radio Holdings and Chrysalis.

‘T don’t think any-
one was expecting
this,” says Chrysalis
Radio chief executive
/| Phil Riley (pictured,
o left). “This is a. real
turn up for the books.”

Emap Performance
Network chief execu-
tive T1m Schoonmaker (pictured right)
says: “I'm very surprised. I think there
will be a row about it, and I don’t think
we should “assume it’s going to hap-
pen—I think it’s a bit of a kite being
flown, to be honest. I think that unless
there’s reciprocity, it’s a bad idea.”

Riley adds: “From a shareholder per-
spective it’s a terrific thing. Sharehold-

continued on page 17

Billy Crawford

by Joanna Shore

PARIS — A teenage F111p1no artist
signed to a UK-based indie label but
broken in France looks well placed to
become one of pop music’s sensations of
this summer.

Nineteen-year-old Billy Crawford’s
single Trackin’ on V2 Music has already
spent over 30 weeks on M&M’s
Eurochart Hot 100 Singles—mostly due
to its popularity in France.

The French success for the US-based
dancer, singer and actor (he is sched-
uled to start filming a prequel to The
Exorcist in June) came after Trackin’
went to radio at the end of June last
year, and went top of the French air-
play charts by the end of August 2001.

continued on page 17

comes of age
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La Falce calls for
lower CD prices

by Mark Worden

MiLAN — Universal Music Italy presi-
dent Piero La Falce has controversial-
ly called upon the industry to lower
CD prices as part of its fight against
musical piracy and poor record sales.

“One of the solutions that we pro-
pose is that full-price albums should
be lowered from 20 euros to 15
euros—something that we did during
this year’s Sanremo Festival for
albums by Gianluca Grignani and
Francesco Renga—and which we will
now do for Francesco Tricarico; a mid-
price of 10 euros and a catalogue price
of five euros. I hope that our col-
leagues at other labels will follow
suit.”

La Falce made his appeal to a
group of journalists invited to Univer-
sal’s Milan headquarters for a press
conference entitled “The boom in
music: the crisis in record sales” on
May 7.

La Falce told M&M afterwards
that he sees price cuts as a way of
bringing people back into record
shops.

“I don’t share the view that CDs in
Italy are too expensive but, when
you're competing against the free
music of piracy, then they can seem
expensive,” he said. “I expect that this
will provoke a reaction from other
labels but, in these troubled times, I
think that could be a good thing. After
all, when Universal, along with EMI,
threatened to boycott this year’s San-
remo Festival, that produced results.”

La Falce adds: “I also hope that
this announcement will encourage the
industry as a whole to look at its costs
of production.” In order to illustrate
his point, he presented a pie chart of
the typical costs of a full-price CD
album. They were royalties (28%),

continued on page 17
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Bilboard Music Group

by Jon Heasman Music & Media deputy edifor

Just when we all thought that we pretty much knew
what was going to be in the UK government’s draft
Communications Bill, culture secretary Tessa Jowell
has sprung something of a surprise.

If the Labour government’s bill gets passed in its
current form, companies from outside the EU will
now be able to buy majority stakes in British broad-
casting companies; something not even the ultra-free-
market Lady Thatcher dared to suggest during her
tenure of office.

The UK media was last week making a big fuss
about fact that, following the proposed changes to
cross-media ownership rules, Rupert Murdoch’s
BSkyB will be now be allowed to buy terrestrial TV

| broadcaster Channel 5. Yet surely this is a minor

detail compared to the significance of US media giants
such as AOL Time Warner, Viacom, Disney and Clear
Channel being allowed to buy the country’s biggest

| and most prestigious commercial broadcasters.

The government’s logic seems a little curious on
this one. We have been consistently told that the main
justification for relaxing internal UK ownership
restrictions is so that leading British media compa-
nies can gobble up their domestic competitors and
grow larger, thereby being able to compete effectively

| on the international stage. Yet the concern must be

Virgin Spain freezes three imprints

MADRID — Virgin Spain has suspend-
ed operations
imprints—Chewaka, Yerbabuena and
Drac—in a significant cost-
cutting move.

staffers have been made
redundant, however, and
Virgin Spain managing
director Lydia Ferndndez
says that “virtually all
artists” have been retained.

that, if the government at the same time also gets rid |
of the non-EU ownership restriction, these companies |
will never get that chance to develop. To put it blunt- |
ly, a company such as Capital Radio may become part
of Clear Channel before it ever gets the chance to
compete with Clear Channel.

The decision of the UK government has implica-
tions for the rest of Europe, too. If the Communica-
tions Bill is passed in its present form, Britain will
become the first major EU country to allow non-EU
ownership of its terrestrial broadcasters—at present,
only a handful of smaller countries such as Denmark
and Norway permit non-EU ownership. It will also
surely reduce the chances of continental European
groups such as NRJ and RTL/Bertelsmann making
headway into the UK market.

The “US invasion” may not happen overnight,
though, and possibly may never happen, particularly
in the radio sector where UK stations are priced very
highly. And in their past public pronouncements, US
radio companies with overseas ambitions have gener- |
ally said that they prefer to work
in partnership with local broad-
casters rather than going for 100%
take-overs.

Interestingly enough, Clear
Channel’s CEO Lowry Mays is due
to give a keynote address at the
UK Radio Festival in Cambridge
on July 2. Delegates had better pay
attention—’cos he could soon be
their new boss...

f

L.

| Music & Media values ifs readers’ opinions—you can e-mail the deputy editor at: jheasman@musicandmedia.co.uk |

at three of its

No frontline music The

“Times and market situ-

Morente (pictured) and her father
—  Enrique (both on Chewaka), locally-
signed Cubans Eliades Ochoa and
Pepesito Reyes (on world music
imprint Yerbabuena) and those on
Barcelona-based Drac, are
all moving to Virgin Spain.

remain as a trademark,
and their logos will still be
used on new releases. An
unspecified number of Vir-
gin back-office staff are
| being transferred to EMI
| Spain’s main offices just

News of the restructure was ini-
tially revealed in a note sent by Fer-
néndez to the local music media. “Due
to the current market situation, I feel
the need to give the following expla-
nation to the media,” it began, and
was followed by a history of Virgin
Spain since the her arrival at the
label in 1993, when a domestic roster
was first formed.

During that period Virgin Spain’s
market share rose from just 2% in
1993 to peak at 10% in 1998, and is
now steady at around 7%.

Virgin Spain executive manager

imprints  will

‘being hit by 30% piracy lev-

ations change, and we’re

els, as well as media phenomena such
as [TV talent show] Operacién Triun-
fo, which eat away the market from
our artists,” says Ferndndez. “So I see
myself irremediably obliged to rede-
fine my strategies and to re-arrange
Virgin’s structure.”

All three imprints were launched in
the last five years. Their artists,
including flamenco singers Estrella

outside Madrid.

“Only the structure of
the imprints is on hold, and when the
market permits we shall fully re-
establish the working structure of
these labels,” says Ferndndez. “The
teams that head the three labels
remain with Virgin.”

The label directors are Javier
Lifian (Chewaka), Rafael Prieto
(Yerbabuena), and Gerardo Sanz
(Drac).

Patricia Munn says the changes are
not the result of pressure from new
EMI Recorded Music Spain president
Roberto “Chacho” Ruiz.

“There was a union of interests
between the two, and Lydia made the
decisions—they were not necessarily
imposed on her,” says Munn.

Fernandez declined to give
details of either the company’s cur-
rent losses or the savings expected
from the cost-cutting exercise.

VANGELIS “ANTHEM'

THE OFFIGIAL 2002 FIFA WORLD GUP™ ANTHEM
INCL. REMIXES BY JS & TAKKYU ISHIND

3 QUTSTANDING VIDEDS AVAILABLE

ANTHEM TO BE PLAYED AT THE BEGINNING OF EVERY MATCH

FFA World Cup™, 2002 FIFA World Cup™,2002 FIFA World Cup/Korea™, the Official Emblem, the Official Mascots and the FIFA World Cup™ Trophy are trademarks of FIFA, registered in numerous territories around the world.
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Emap secures student radio slots

by Siri Stavenes Dove

LonDoON — The UK’s Emap
Performance Network
(EPN) is to run three of its
networked radio shows on
student radio network
SBN, after signing a com-
mercial content deal.

“This coincides with a
new way of thinking,” says
Emap Advertising broad-
cast sales director Tim
Bleakley. “Them raising
their profile as well as us
extending our brands. It’s a
case of quid pro quo.”

From September 1,
SBN—which provides cam-
pus radio stations around
Britain with a free sustain-
ing service—will carry three
EPN programmes: Friday
Night Kiss, the dance show
presented by Bam Bam

which already goes out on
EPN’s London dance station
Kiss 100 and its local CHR
Big City Network; the pop
show The Smash Hits
Chart, which is also carried
by the Big City stations; and
a brand new rock pro-
gramme, the Kerrang! Show.
The three Emap shows will
replace SBN-produced
shows and will be broadcast
across the 49 student radio
stations which currently
take SBN’s service.

“This 1s part of us
improving programming
quality,” says SBN manag-
ing director Chris Spratling.
“It’s a cute deal for Emap—
they extend their Friday
Night Kiss show and give it
national coverage—and, at
the same time, it’'s content
our listeners will enjoy.”

As the Friday Night Kiss
and The Smash Hits Chart
shows are already aired on
Emap Big City stations, a
few student stations will find
themselves duplicateing the
output of their their local
commercial stations.

But Spratling and
Bleakley contend there is
no conflict. “The students
are listening to their sta-
tions,” argues Bleakley.
“The Kiss show is marketed
as a dance show for them.
SBN maintains its listeners
and we extend our reach.”

Spratling adds: “Most
students don’t listen to
commercial radio.”

SBN is jointly owned by
Campus Media and Chan-
nelfly, and has been quoted
on the Alternative Invest-
ment Market since March.

Capitol’s Geri Halliwell was recently on a promotional tour of Russia, which
included recording performances for MTV Russia in Moscow. Pictured (back row,
l-r) are Maria Yezhukova (Capitol product manager, Gala records) and Halliwell.
Front row (I-r): Alexei Andreev (TV promotion, Gala Records); Alex Kasparov (VP
EMI international marketing, Eastern Europe); Andrey Chibis (VP programming,
MTYV Russia); and Alexander Anatolevich (presenter, MTV Russia).

Universal, AIM sign ‘burning” deals with VMS

by Gareth Thomas
LoNDON — Universal Music
and UK indies body AIM
have signed deals with CD-
burning company Virtual
Music Stores (VMS) to allow
their repertoire to be made
available to the public via
VMS kiosks in UK stores.
The kiosks allow cus-
tomers to burn their own
compilation CDs, with
selected tracks being trans-
ferred from the repertoire
owner via satellite to an in-
store “pressing plant”.
“This deal enables us to
open up digital distribution
channels to our retail part-
ners,” says Steve Gallant,
commercial director of Uni-
versal Music UK. “This will
enable consumers to access
much wider ranges of titles
from every type of retailer

than the physical con-
straints of stock holding
would normally allow.”

Both deals are non-
exclusive and cover both
catalogue and new releases.

The AIM agreement cre-
ates a framework for the
body’s 650 member labels to
make their music
available to the
public. Mushroom
Records has already
confirmed its partic-
ipation.

“This is a bril-
liant deal, as it will
enable AIM’s mem-
bers to distribute their
music through the High
Street in a new and innova-
tive way,” says AIM’s chief
executive Alison Wenham.

After completing suc-
cessful trials with
newsagent WH Smiths and

UK supermarket chain
Sainsbury’s, VMS began
trialling its system with
supermarket chain Tesco
in March.

Adam Turner (pictured),
managing director of VMS,
predicts: “The ability to
increase choice with no
inventory risk will
help sell more music
to more people and
grow revenues
across the board.”

Following similar
previous agree-
ments with EMI
and BMG, Sony and
Warner are the only major
labels yet to sign up with
VMS, although Turner tells
M&M that “in principle we
have the backing of all the
majors, and it’s just a ques-
tion of finalising a couple of
terms.”

ON THE BEAT

PouiiIciAN GUNNED DOWN OUTSIDE 3FM

HiLvERsUM — Dutch public CHR station Radio 3FM
immediately changed its programming following the
murder of right-wing politician Pim Fortuyn just out-
side its studios. Fortuyn had been at 3FM to give a |
live election campaign interview. Normal music pro-
gramming was suspended in favour of sombre music
and e-mails from shocked listeners. Paul van der
Lugt, programme controller at 3FM—who witnessed
the murder—posted a message on 3FM’s website. “We
are shocked,” he wrote. “A human being has been mur- |
dered right at our door—a door that always has been |
wide open for everyone’s opinion.”

DE BURETEL NAMES REGIONAL MANAGEMENT
LoNpoN — EMI Recorded Music Continen-
tal Europe president Emmanuel de Bure-
tel (pictured) has announced the key mem-
bers of his regional management team.
Based in London, executive VP business
affairs and commercial marketing lan
Hanson, executive VP and chief financial
officer Eric Bielsa and senior VP Patrick
Spencer will support De Buretel in the
management of EMI Recorded Music Continental
Europe and Eastern Europe, Middle East and South
Africa.

BPI 10 PROMOTE BRIT MUSIC IN JAPAN, GERMANY

LoNDON — UK labels’ body the BPI is sounding out
retailers about campaigns to promote British music in
Japan and Germany, in a move similar to its upcom-
ing project with Virgin Megastores in the US. The BPI
has approached Tower Records as a potential retail
partner for a drive to celebrate British music in
Japan; however, talks have not progressed due to the
chain’s pressing financial concerns. Any tie-ups are
unlikely to come to fruition before the completion of
the month-long “Best of British” promotion in the US,
set for July 9-August 4 at six major Virgin outlets.

RNE RADIO 3 CELEBRATES CONCERT MILESTONE

MADRID — On May 5, Spanish public broadcaster
RNE marked the 600th edition of its liveradio and TV
concert series with the broadcast of a “best of” show on
Radio 3 and La 2 TV. “Radio 3’s daily concerts are
more about quality than quan-
tity, and we are I think the
only music show that does not
need listeners’ mobile-phone
text-messages to determine
content,” says producer Paco
Perez Bryan. Among the
artists featured in the special
were Tricky, Manic Street
| Preachers, Muse, Spiritu-
| alised, Placebo and Jewel (pic-
4 tured).

MOVING CHAIRS

LoNDON — Music Choice Europe has named two non-
executive directors to its board. Kenji Kitatani is
the new representative from Sony
Corporation of America, a corpo-
rate shareholder in the digital
audio Dbroadcaster. Philippe-
Olivier Rousseau (pictured),
executive director/senior advisor at
BNP Paribas, also joins the board.
MIiLAN — Marco Cestoni, who in
March resigned as joint GM of Vir-
gin Music Italy, has joined BMG Ricordi as a consul-
tant.

PARis — Following the departure of the RTL group’s
Fun Radio music programmer and RTL2’s programme
director Christian Lefebvre, Pierre Lebrun has been
appointed music programmer for both the dance net-
work and the AC station. Lebrun, who has been with
Fun since 1998, will report to Olivier Jacobs, general
manager of Fun and RTL2.
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Music specialists score at Sonys

by Jon Heasman
LoNDON — Three of the
UK’s most enduring spe-
cialist music broadcasters
were honoured at the 20th
Sony Radio Academy
Awards at London’s
Grosvenor House Hotel on
May 2.

John Peel, who has
been presenting alter-
native music shows on
public CHR network
BBC Radio 1 since its
inception in 1967, was
presented with the Gold
Award for his contribu-
tion to the industry.
World music specialist
Charlie Gillett took
home the Specialist
Music Award for his
work at BBC London,
and another world
music enthusiast, Andy
Kershaw, received two

. accolades—the Music Pro-
gramming Award (for single
programmes) and the
Speech Award—for his
work at public classical sta-
tion BBC Radio 3.

It was an emotional
night for John Peel, who
dedicated the award to his
former producer John Wal-
ters, who died last year.

The judges cited the
“impressive breadth as well
as length” of Peel’s radio
career—he has successfully
diversified into speech

radio in recent years with
his Home Truths show for
the BBC’s flagship speech
station Radio 4.
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Peel (left) with Gillett

This year Charlie Gillett
celebrates 30 years of pre-
senting specialist music
shows in the London radio
market. The Sony Awards
judges described Gillett,
who currently works for
public full-service station
BBC London, as “beyond
convention—the quiet mas-
ter of music journalism.”

Accepting his Music Pro-
gramming Award, Andy

Kershaw praised BBC
Radio 3 controller Roger
Wright “for having the guts
to put me on Radio 3” after
his long career at BBC
Radio 1 had come to an end.

In a night dominated by
the BBC, the Emap Perfor-
mance Network was the
star commercial radio
performer, picking up
the awards for Station
of the Year with an
audience over one mil-
lion (Radio City
96.7/Liverpool); the
Station Sound Award
(Kiss 100/London); and
the Competition Award

E.?JI"' il (96.3 Radio Aire/Leeds).

The GWR Group scored
a victory in the Station
of the Year with an
audience under 300,000

' category through its
CHR outlet in Milton
Keynes, FM 103 Horizon.

National station of the
year was, for the second
year running, the BBC’s
AC/MOR network BBC
Radio 2, which the judges
said enjoyed “an impressive
command of its market.”
The station’s Terry Wogan
beat off stiff competition to
win the Breakfast Music
Award.

MNR enjoys newfound financial stability

by Kai R Lofthus

STOCKHOLM — Sweden’s
Music Network Records
Group (MNW) has begun the
year on a more even keel,
after four years of financial
problems, executive turmoil
and unsuccessful attempts
to sell its operations.

According to figures
issued for the first quarter
of 2002, MNW posted profits
of Skr 100,000 (euros
10,673) on revenues of Skr
41 million, compared to a
deficit of Skr 6.2 million on
revenues of Skr 49.3 million
last year.

The situation is very dif-
ferent from 2000, when
Terry Connolly replaced
Peter Yngen as

president/CEO of the com-
pany in order to sell it off.
The total deficit then was
Skr 46.5 million on rev-
enues of Skr 164 million.
Connolly left the company
last year after failing to find
any suitors.

Since then, the compa-
ny—now headed by Niklas
Nyman—has hired a new
board of directors, down-
sized its staff, reduced the
number of represented
labels, terminated several
regional offices, divested
itself of its joint ventures
and decreased its involve-
ment in music publishing.

“The MNW I inherited,”
explains Nyman, “had an
unclear strategy and vision,
created a lot of expensive

side-projects, employed a lot
of people, and generally cost
too much to run.”

MNW has now defined its
core business area as being a
record company, overseen by
head of A&R Per Helin, who
says he 1is focusing on
“strengthening the MNW
imprint as our main source for
Swedish language repertoire.”

Among the labels repre-
sented by MNW are V2,
Rykodisc, Burning Heart,
Nuclear Blast and Music For
Nations.

Key artists include rock
bands the Perishers (NONS),
Silverbullit (NONS), Mary
Slim (White Jazz/House of
Kicks), pop vocalist Monica
Ramos (MNW), and hip hop
act Masayah (Swing-A-Ling).

BArTOU TOPS CLASSICAL BRIT NOMINATIONS
LoNDON — Italian opera singer Cecilia Bartoli
(pictured) has received three nominations ahead
of the third annual Classical Brit Awards, set to
take place at London’s Royal Albert Hall on May
23. Her album Gluck, Italian Arias (Decca/Uni- ;
versal) is up for Album Of The Year, and she is EF.Z%
also nominated as Female Artist Of The Year and for
the Critics’ Award, voted on by a panel of UK media
representatives. Veteran Hollywood composers Tan
Dun, Howard Shore and Hans Zimmer will compete for
the new category of Contemporary Music Award.

CLEAR CHANNEL EXPLORES UK SPONSORSHIP DEALS
LoNDON — Concert promoter Clear Channel Enter-
tainment (CCE)s European music unit has named
James Campling as UK sponsorship director as part of
its bid to expand its sponsorship activities. Campling,
former head of sponsorship at London-based Capital
Radio, will report to Tim Smale, CCE Europe’s sales
VP for the UK, and another former Capital Radio
employee. Smale, who joined CCE Europe last year,
recently helped the company complete its three-year
sponsorship deal with UK brewers Carling.

SEMEL SLAMS MUSIC INDUSTRY’S ONLINE EFFORTS

Los ANGELES — Terry Semel, chairman of Internet
giant Yahoo and former co-head of Warner Music and
Warner Bros. studios, has attacked record companies for
failing to deliver content for online distribution. At a
conference in Los Angeles, Semel urged the music indus-
try to adapt its business model to make room for online
services. He criticised the majors for not making content
available and for keeping control of their content
through their Pressplay and MusicNet platforms. “The
music companies got together and made sure nobody
could touch it,” said Semel. “[The platforms] have limit-
ed amounts of music and they’re not offering what peo-
ple want.”

internet in-site

X Factory
www . xfactoryuk.com

Talent matchmaking services are a natural for the
Internet, and XFactory is a refined new entry into the
field. It is aimed at the needs of those who book profes-
sional session musicians, choreographers, vocalists and
dancers. The idea is to replace live auditions —- accord-
ing to the company, XFactory has already become the
agency of choice for V2 Music. Users, who need a free
password to preserve the endeavour’s credibility, go
through a very simple process for locating the talent
they need. Clicking on a name in the search results in
a biography, photos, credits, audio files and sometimes
video clips popping up. A booking form is online, to
which XFactory will reply within 30 minutes to finalise
the booking in person.

Chris Marlowe

LOVE UNITED “LIVE FOR LOVE DNITED

THE BEST INTERNATIONAL FOOTBALL PLAYERS HAVE RALLIED TO SUPPORT THE FIGHT RGAINST RIDS WITH THE SINGLE ‘LIVE FOR LOVE UNITED'
RELEASING FROM 7TH MAY

o
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Brandenburg’s music alternative

tion also records bands in session,

Despite its rather inauspicious name, ORB Fritz is one
of the most radical stations in Europe, providing the
German capital Berlin and the surrounding state of
Brandenburg with an adventurous diet of fresh new
music. Michael Lawton reports.

\‘E/

sTATION
IN FOCUS

ritz may conjure up the

image of a fat middle-aged

man who likes watching

football on television with a

beer in hand and spends his
summer barbecuing in the back
garden, but it’s also the name of
Berlin-Brandenburg public broad-
caster ORB’s youth station.

The somewhat uninteresting
name is believed to have been the
idea of the station’s director-general
back in 1993, who is said to have
taken it from a car dealer called Fritz
near the then studios. As EC Zander,
the station’s head of music program-
ming, says: “You can't sing it or say it
erotically, it’s very German, and not
at all hip. We weren’t happy with it
at first, but it’s worked.”

In fact, the name Fritz is so bad,
it’s good, and that fits the disre-
spectful image of the station quite
well. Until recently, Fritz came out
of the overcrowded studios at the
ORB’s broadcasting centre in
Potsdam, and its studios resembled
a shared student flat. Now, Fritz
has moved to spacious new digital
studios next door, and it will take
some time before the place once
again looks like it sounds on air.

Mainstream competition

Fritz fills a particular niche in the
Berlin-Brandenburg market, but
Zander says the station’s main
competition is not, as you might
expect, Berlin CHR stations KISS
FM or Energy, but the
Brandenburg regional market-
leader, Hot AC-formatted rs2. “The
main competition is Dad saying
‘Turn that rubbish off’ at breakfast
time,” he says, but adds that he
also notices a tendency for young
Berliners to turn to the main-

stream stations themselves.

Fritz is also partly funded by the
Berlin-based public broadcaster
SFB, under a co-operation agree-
ment with Brandenburg-based ORB.
The two public broadcasters produce
eight stations jointly for the whole
region, and two stations specifically
for their own markets. Fritz doesn’t
do very well in the competitive
Berlin market, coming ninth in the

There are some exceptions, and
they should give them an hon-
ourable mention.”

Through the day, brand new
tracks will make up 30-40% of
Fritz’s musical output. “We have to
be a bit more careful in the morn-
ings,” says Albrecht, “but we still
play new music—it depends a bit on
the genre.” The range of music
which is in the system at any one
time is wide, with 1200-1500 tracks,
and the most heavily rotated title
will be played just 10 times a week.

Specialist offerings

In the evenings, specialist DdJs
come in to present their own pro-
grammes and choose their own

One of Fritz’s two morning show teams: Steffen Hallaschka and

Holger Klein.

latest MA figures with 39,000 listen-
ers per average daytime hour. It's
fourth in Brandenburg, however,
with 85,000.

Freestyle format

Zander refuses to place Fritz in any
format pigeon-hole—he describers
it as “freestyle”—but most people
would call describe it as alterna-
tive, or at the very least, extremely
edgy CHR. Bernd Albrecht, one of
the station’s four music producers,
says that Fritz’s music is selected
by gut feel, backed up by discus-
sion. “It’s a strange idea,” he
muses, “that some stations should
test music like washing powder.
My stomach turns at the thought.
We are music lovers here.”

There’s no formal playlist meet-
ing at Fritz. Instead, each of the
station’s four producers listen to
new CDs and sticks a post-it note
on those they think are good. If
everybody likes something, it auto-
matically gets scheduled via
Selector. If there’s disagreement,
they discuss it; if two producers
like it and the other two are indif-
ferent, it still goes in. “Some music
polarises, and you have to think
hard about when you play it, but
we trust each other’s taste,” says
Albrecht. “Record companies
should stop complaining that radio
stations don’t play new music.

-~ - -

music. Each evening offers a differ-
ent speciality—rock, hip hop, elec-
tronica, jungle, techno and hard n’
heavy—with well-known presen-
ters such as Marusha and Paul van
Dyk. And every Sunday (19.00-
20.00) Fritz plays an hour of
unsigned bands and artists from
Berlin and East Germany. The sta-

. ESTa .

Knorkator pay a visit to Fritz’s
studios.

and boasts its own record label,
BerlinMachtSchule.

“We were the first station to play
Rammstein, and many bands, such as

Die Toten Hosen, Die Arzte,
Fantastisches Vier and Fettes Brot say
that we had the courage to play them
when others didn’t,” says Zander. “For
example, we were the only ones to play
Die Toten Hosen and Die Arzte’s anti-
right-wing political songs.”

Zander says the record compa-
nies tend to push Fritz harder than
most stations, because they know
it’s more receptive to new music.
“They go to great lengths,” he says.
“We’ve even been invited on cruises
to the Caribbean, which of course
we haven't taken!”

Although the music is impor-
tant, it’s ultimately the presenters
who connect the station to its lis-
teners. Uniquely, all the weekday
daytime presenters work on a one
week-on, one-week-off rotation
basis. Breakfast and drivetime are
both double-headed shows. “Our
presenters aren’t stars but they
have to be good,” says Zander.

The station has its own 24-hour
newsroom, and Fritz is also able
to draw upon the worldwide net-
work of German public radio cor-
respondents, some of whom are
slowly learning to file the type of
reports which fit into a youth sta-
tion format.

Zander says that, when Fritz
started, it kept quiet about its pub-
lic radio status; now it announces
the fact several times a day. “It
was important to hide the connec-
tion at the start, because it wasn’t
felt to be helpful in positioning the
station with young people,” he
says, “but now we can afford to be
proud of it.”

Sample hour: ORB Fritz
(February 26, 2002, 14.00-15.00)

Fettes Brot/Schwiile Mddchen

Lexy, K-Paul, Atomek-Dog/Let’s Play
Outkast/The Whole World

System of a Down/Toxicity
Clubbers/Children

Xavier Naidoo/Wo willst du hin?

Him/Join Me

DJ Tomcraft/Overdose

Cypress HilllLowrider

Milk and Sugar, John Paul Young /Love is
in the Air

Farin Urlaub/OK

Nu Generation/In your Arms (Rescue Me)
Shakira/Whenever, Wherever

Die Firma/Hor ma

Factfile: ORB Fritz
Owner: Ostdeutscher Rundfunk Brandenburg (ORB), also partly fund-

ed by Sender Freies Berlin (SFB).
Start date: 3 March, 1993
Format: Alternative

Station manager: Konrad Kuhnt

Head of music: EC Zander

Sales house: ARD-Werbung Sales and Services (AS&S) (national),

Media Sales and Services (regional)

Transmission area: Berlin/Brandenburg
Ratings: 124,000 listeners per average daytime weekday hour. Source: MA

Website: www.fritz.de
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The reinvention of Lauryn Hill

by John Vanderpuije

The success of Lauryn Hill's Grammy winning,
multi-platinum debut album The Miseducation
Of Lauryn Hill was certain to be a hard act to
follow. Yet, with her live album of new music for
Columbia, Hill abandons her hip-hop and R&B
roots in favour of a solo acoustic performance.
As such, the May 6 release of Lauryn Hill MTV
Unplugged No. 2.0—originally premiered on
MTV2 in the US in March—is a soul-bearing
and bold move for such a high-profile artist.

According to Hill, the urge to perform in a
stripped down format is something she wanted to
do since she was a member of the Fugees. “When
I was still with the Fugees I would pick up the
guitar and I used to always say, ‘Wyclef, just get
out there and do that thing with the gmtar’ 7

The 27 year-old’s two-hour unplugged set is quite
unconventional, but was welcomed by specialised
outlets in the UK. “The album was worth the wait,”
says Willber Willberforce, programmes editor at
BBC 1xtra, the new digital station for black music.
“I'm sure the album will be a huge success. It
embodies the best black music has to offer, from the
first track you know that the double CD signifies
the growth of an extremely talented artist—she’s an
artist that turns words into pictures—priceless,” he
continues.

Shurwin Beckford, channel manager at UK’s
MTV Base agrees, “The album takes the MTV
Unplugged series on another step, as Lauryn is
a ‘true’ performer, and is perfectly suited to the
unplugged platform. She is one of the most gen-

uine artists in black music; a true risk taker who
speaks from the heart and the album proves her
to be comfortable with herself and her music.
The set will open the doors to new fans as it
highlights what a complete, honest and truly
talented performer she is, qualities that turn
artists into legends.” Lauryn Hill Unplugged
was premiered in the UK on MTV BASE on
April 21, and is repeated throughout May.

Jo Headland, marketing director at Columbia
Records in the UK, says that Hill's new musical
direction adds another dimension to the Unplugged
series—one that will enable the artist to approach
a broader audience. “Right from the beginning of
her career Lauryn Hill has been a genre-defying
artist,” Headland says. “Her audience has reflected
this and are equally diverse. The songs on MTV
Unplugged contain her unique sense of soul and as
such will undoubtedly connect to her fans.”

Despite The Miseducation Of Lauryn Hill
becoming the best-selling debut release ever for
a female act—to date it’s sold 12 million units—
it’s still not known when the artist’s next studio
album will surface or whether any of the songs
on the new acoustic record will be included on it.
Nevertheless, Headland believes that the
Unplugged album will be a success in Europe,
continuing Hill’s musical legacy. “Lauryn has
always had a broad audience—you dont sell a
million albums in the UK alone without con-
necting to a wide spectrum of people. This
album is part of Lauryn’s continuing musical
journey which never fails to generate interest
and acclaim worldwide.”

Pao

by Kai R. Lofthus

An art school graduate and avid toy collector,
Paola—who prefers to withhold her surname—is a
refreshing addition to the Swedish pop scene. The
Chilean-born, Stockholm-bred club DJ and vocalist
is somewhere between Belinda Carlisle-meets-
Mamas And The Papas with a twist of contemporary
rock courtesy of songwriter, producer, and
Teddybears Sthlm guitarist Klas Ahlund.

Paola’s often naive and tender yet edgy sound is
appealing to a range of AC and CHR-formatted sta-
tions across Sweden. The track Above The
Candystore  (Dolores  Recordings/Virgin/EMI
Sweden), commercially released April 29, is already
added on several local student outlets and has
obtained B-rotation at both public national CHR
station Sveriges Radio P3 and public local AC sta-
tion P5 Radio Stockholm. It has also been added on
local CHR station Radio Match in Jénkoping. “She’s
a cool girl and the song is a ‘pearl’. It makes us
sound fresh,” says the station’s head of music Karin
Gunnarsson. The single has also secured B-rotation
on Swedish youth TV channel ZTV and breaker
rotation on MTV Nordic.

Her debut solo album Stockeity Girl is released
domestically on May 13. In conjunction with the
release, the artist is doing DJ sets in Stockholm and
Gothenburg, and making several national TV

a’s pop confec’rlonory swee’rens Swedish radio

appearances and interviews with key magazines
and newspapers. No European plans have yet been
mapped out, according to her manager Alex Strehl
at Sapphire Entertainment in Stockholm, who also
represents compatriot pop acts Robyn and Titiyo.

Of his motivation to work with Paola, he
enthuses: “She is a true artist with a personality
and character that is hard to find.” Virgin
Records Sweden’s VP of A&R, Klas Lunding,
agrees: “The decision to work with Paola was a
no-brainer for us. We knew her well, and she’s
perfect to work with.”

Originally one of 18 members in the local hip
hop/reggae/electronica collective Moder Jords
Massiva and a stand-in vocalist on a Teddybears
Sthlm track, Paola possesses a “go-ahead” atti-
tude which nearly borders on being cynical. “I
want to be on stage just like any other artist,”
she tells M&M. “I'm just as good as anyone else,
if not better. There are many artists who com-
plain that they don’t get anywhere, but maybe
it’s because they’re not talented enough. It’s not
always necessary to know the right people. You
just need to take yourself seriously and obtain
the tools you need to accomplish what you want.”
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