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Radio Explosion
Changes German Market

Future Of TV Pop Shows Uncertain

Hamburg/Munich/Cologne- The cur-
rent explosion of new radio stations in
Germany is drastically changing the
radio and record market. The present
success in northern Germany of Radio
Schleswig Holstein (RSH) (winning
more than 40% of the listeners from
NDR) and the addition of two other
strong radios in the area, Radio Ham-
burg and FFN in Hanover, has not
only broken the monopoly of NDR,
but is also triggering off a number of
changes in personnel

At the same time the major FM
stations in Bavaria, in existence for
over a year now, continue (o draw
listeners away from BR. Over the next
six months more than 30 new radios
may emerge and this figure could rise
1o around 80 by the end of 1987. These
will cover the whole German territory
with the exception of the West and
Berlin federal states which are both
under socialist councils, a factor

by Cathy Inglis

which tends to slow down new media
explosions. Most of the new private
stations are backed financially by
media conglomerates like Springer
and Baver.

The established stations are feel

ing the pinch and rumours continue
that they are changing their formats in
order to play more music as well.
Although there is a strong likelihood
that they will regain some of their lost

W continued on page 10
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No less than 17 CBS acts made surprise visits during the CBS UK conference in
Eastbourne. Jorgen Larsen, senior vice president CBS International introduces
new signing Spandau Ballet 10 the delegates.

Voice Of America
Loses Europe

Voice Of America (VOA) is to discon-
tinue the direct broadcast to Western
Europe of VOA Europe, the pop mus-
ic channel. VOA, which mainly trans-
mits news features, will continue to
operate but the VOA European Serv-
ice will gradually phase out its opera-
tions and cease actual broadcast by
December 3lst 1986,

“This is a decision,” says Richard
Carlson, director VOA, “that was
difficult to make. By all accounts, this
new service, which began broadcast-
ing in October 1985 was well received
by those young Europeans who tuned
into it

The decision came about because
the present budgetary climate made it
impossible for VOA to follow through
the original mandate to expand the
VOA Europe Service into vernacular
services in the German, French,
ltalian and Spanish language. Carlson
explained: “These measures would
have added an additional $ 4 million in
start up costs for each language to
our already depleted operating
resources.”

W continued on page 10

CBS Introduces Super Autumn
Russell Appeals For Development Of New Acts
by Machgiel Bakker

Eastbourne- 400 International and
UK delegates gathered at the CBS
conference and were presented with
what is likely to be CBS' heaviest
autumn release schedule in the com-
pany’s history. A string of US and UK
superstar releases were previewed as
well as over 20 promising develop-
ment acts from Europe and the UK.
Although most CBS exccutives

PUTZ & PUTZ

seemed ecstatic about the quality of
the planncd material, there was also
some concern that a number of impor-
tant new acts may suffer from the
amount of releases the company had
1o work on. Paul Burger, CBS director
marketing and sales Europe, recog-
nised this problem but added: “For
almost each act we have different

W continued on page 3

Queen Concert Gets
UK TV/Radio Simulcast

by Peter Jones

For the first time, the entire UK in
dependent radio network is to take
part in a television/radio simulcast.
The trailblazer package is set for
October 25th and features 90 minutes
of a recent Wembley Stadium concert
by supergroup Queen.

The event was filmed by a
14-camera team from Tyne Tees TV's

(advertisement)

"The Tube’ rock programme, using
fibre optics, miniature lenses and
helicopter shots. The result was so
good that Queen, via manager Jim
Beach, persuaded Channel Four to
give ita 90-minute slot instead of the
planned one hour. The show is set
to be repeated on Christmas Eve in

W continued on page 3

Greetings from Cologne to

NEW YORK - RIO - TOKYO
and the rest of the world

Wolf Maahn - Trio Rio - Purple Schulz

Chlodwig Music Publishing, Chlodwig Records, Chlodwig Management W. Piitz & K. H. Piitz, Luxemburger Strafe 42, 5000 Koln 1
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Supertramp Compilation
Gets Euro-push

The European marketing push on the
A&M Supertramp hits compilational-
bum, “The Autobiography Of Super-
tramp’ kicks off in Britain on October
12th with a series of 10 and 30-second
TV commercials in the Granada
region in the North, followed three
weeks later by wide regional
campaigns.

The television commercial was
made by leading production house
Limelight which incorporated live ac-
tion footage based around Super-
tramp's album sleeves, now regarded
as classics of graphic design
Although continental Europe will not
do television advertising, extensive
dealer campaigns will be set uj
backed up by in-store displays, includ-

ing a giant full colour cut-out of the
new sleeve, streamers and posters.

The album contains 1l of the
band's major hits, compiled through
an extensive markel research. The
cassctte and compact disc versions
contain three extra tracks. A double
“A’ single from the album, “The Logi
cal Song’ and "Goodbye Stranger’ was
released by A&M last week. Together
with the new Police album, ‘Every
Breath You Take- The Singles, it will
be A&M's most important release of
the autumn.

Since signing 0 A&M 16 years
ago, the band has released nine al
bums. The band is currently writing
tracks for a new studio album which
will be released early 1987

Elton John Promotes Chocolate Bars

by Peter Jones

Elion John. whose songs have been
featured in several major multi-media
campaigns, is to make his first per-
sonal appearance in a television com-
mercial on behalf of three chocolate
bar lines from the Cadbury confec-
tionery giant

He has written the music and will
be seen performing at the piano, with
special effect animation added in. Ad
vertising agency Leo Burmett says:
“We were looking for someone who

was liked by a broad age group, but
particularly by the young. someone
who was bubbly and exciting. Elton
John has it all™

No fee for Elton John has been
revealed, though Cadbury stresses:
“'He doesn't come cheap!” The aim is
1o build the market for the three
chocolate bars by projecting via tele-
vision a younger and more lively
image.

Greek Record Co’s Join For TV Ad Campaigns
Hits Albums- The Big Trend
by John Carr

Major record companies in Greece
are engaging in what they describe as
“an informal gentleman's agreement”
10 avoid undercutting each others tele
vision advertising campaigns. Results
alrcady show improved sales, say key
executives. s
505 Tsimidopoulos, PolyGram
Greece international repertoire mana
ger, insists something had o be done,
because previous simultaneous small-
screen advertising of rival hit albums
“heavy casuallies” among the
titles. And Miltos Karadsas, CBS
marketing manager, reckons the
market was descending into “chaos.
Now each tv-advertised album gets an
cqual chance, with overall sales
resuls better

In Greece, some years ago, the tv-
advertised compilation album emerg
ed as the Greek labels’ only effective
marketing tool in what was a lingering
aura of economic recession. Most
product was of international reper-
toire. Says Neil Sarsfield, EMI's
Athens-based chief for Greece and the
Middle East: “"People had less money
10 spend. Hit compilations enabled us
10 reach reasonable volumes.”

On an inter-company basis, CBS,
WEA and RCA got together to
produce and sell a compilation album
“Hits 4, following a similar package,

Hits 3 put together by just two
majors, CBS and WEA. “Hits 4 has

sold more than 10000 units in this
territory where 100000 units scores
gold

EMI and Minos Records then got
together this sumimer on a compilation
of local hits and, while not divulging
sales figures, they say it has done well
in the summer sales season

Now CBS plans (0 release two or
three tv-advertised compilations
year, after due agreement with com
petitors. Says Karadsas: “We're hav
ing no disputes or problems. We
release at agreed-upon dates, sales
improve and investment risk is
lessened "

QUEEN SIMULCAST
continued from page |
the UK

As few television receivers in Bri-
tain have stereo sound, Queen sug-
gested linking with commercial radio.
The resulting simulcast was planned
by Queen, the Assn. of Independent
Radio Contractors, Channel Four
and marketing company Creative
Planners

Non-commercial BBC TV and
BBC Radio have undertaken previous
rock simulcasts, but now AIRC
programme  committee  chairman
Nigel Walmsley is hopeful for further
spectaculars  on the  independent
networks.

Media: Rainer M. Cabanis. music
chief of SWF3 in Baden Baden, Ger-
many, is named programme director
of the private radio station in Ham-
burg, Radio Hamburg. The station
will start January Ist 1987 and is
owned by leading publishers Springer,
Bauer and Gruner & Jahr %  The

Rainer Cabanis, the new programme
director of the private radio station
Radio Hamburg.
popular German television personali-
ty Thomas Gottschalk will be the
new chief of the third radio
programme of Bayerischer Rundfuni
BR, in Munich % Wolfgang
ifert, from the WDR in Cologne, is
appointed new radio head of SFB in

Berlin. The television director of SFB
is Kurt Rittig, who comes from SWF
in Baden Baden %  The radio Neue
Welle Franken in Nuernberg has been
renamed Radio Charivari, and the
director is Alexander Zeitelhack %
Director of the private radio FFN in
Hannover will be Torsten Roemling.
who previously was with NDR %
Recording Industry: Derk Jolink,
ex-A&R manager for CBS Holland,
moves to CBS Records International
(CRI) in London to become Epic
product manager. Ex-radio promoter
Marjo Schenk will take over from Jo-
link % Ben Stuurman. ex-Ariola,
will be senior promotion manager at
CBS Holiand %  Gordon Rossm
er has been appointed vice-
president/controller of WEA Interna-
tional in New York. Don Sweeney is
appointed assistant controller/finan-
cial analysis and budgeting % The
new managing director for EMI in I
ly is Roberto Citterio while Mr.
Margini will be the new marketing
manager %

SSS Concert Merges Live TV With Music

Sigue Sigue Sputnik promise not just
a concert, more an event” for the
band’s appearance at the Royal Albert
Hall in London on October 13th. Tony
James, manager/spokesman, s:
will be the first time that rock 'n roll
and video have merged in a live
situation

He adds: going o be like

atching live television interacting off

the music. We've always said we'd do
it, and now we will ™

There will be massive video
screens around the hall, some sus
pended from the ceiling. Via a huge
satellite dish outside the hall, Sputnik
technicians will pick up television
material from all round the world and
then feed in video footage of Sigue
Sigue Sputnik performances, or live

CBS Autumn

continued from page |

countries and departments to carry the
flag. Other markets will then tie in
with the success created in different
parts of Europe. We also may still
move some product inio the new
year™.

Paul Russell, md CBS UK, not
only welcomed the worldwide CBS
family to the Eastbourne conference
but also made a strong appeal for the
development of own UK talent. Refer-
ring to the dull British Award BBC tel-
ecast in early 1986, he said: "The
1984 and 1985 award shows were ex-
citing because they highlighted new
acts which had broken through. The
1986 gala came on the heels of a sea-
son full of hit compilation albums, but
100 few new important artists. It is our
task 1o develop this talent.”

For detailed information on the
CBS presentations, sce page 10.

television from, sy, Moscow, or
coverage of what is actually happen-
ing at the gig

Says James: “The sound of that
selected television will be part of the
Spuinik music. There will be video
monitors alongside the sound moni-
ors at the front of the stage s0 we'll be
interacting with what comes over on
the screens. In addition, there will be
Rollerball-lookikes ~rollerskating  in
and out of the audience””

The gig is sel (0 be shown live
throughout Europe on "Music Box!,
and MTV in the States is virtually cer-
tain 10 show sections of it live in North
America.

he most electric and electrify-
ing event of the pop year." says the
controversial James.

Finnish Indie
Radios Compete

by Kari Helopaltio
Afier operating for a little over a year,
the two independent commercial radio
stations in Helsinki, Finland, are run-
ning neck-and-neck in terms of
listener ratings.

Radio City emerges the more
popular in the 12-34 age bracket, with
its rock-orientated ad-lib style of
programming, whereas Radio Ettan is
having the better of the ratings with
older listeners, with a format of easy
listening, Top 40 and chat. But Radio
Ettan is planning an injection of more
rock to re-heat the ratings batlle.

Financially, both stations spent
their first year in the red, through in-
sufficient advertising revenue and un-
expectedly high running costs. But
business is reported to have improved
greatly during the summer months.
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european ARPLAY Top 50

The EUROPEAN AIRPLAY TOP 5015 compiled through all our correspondents tips received this week (‘JRecords of the week receve exira poinis The airplay lsts of the airplay report organisaions
witun some of the European counlries are also used n the calculations, as well as playists of the major radio statons
(*)Please nole that not all recewed tios appear in MUSIC & MEDIA bu they are all used for the caiculaiion of the AIRPLAY TOP 50

Stuck With You
Huey Lewis & The News - Chrysalis (Hulex)

Typical Male
Tina Tumer - Capitol (Warner Bros./Irving Almo)

Pap a Don't Preach
Madonna - Sire (Elliotiacobsen Music)

Don't Leave Me This W.

7

® ®  The Communards - London (Island Music)
s s Human

Human League - Virgin (Flyte Tyme Tunes)
, n The Way Itlis

True B
Madonna SWe (WB/Bleu DisquelWebo Gir)

For:vet) Live And Die

You Can Call Me Al
Paul Simon - Warner Brothers (Paul Simon)

Holiday Ral EH
MC. Miker "G" & Decjay Sven - Dureco (DutchyHouse Of Fun)

The Lady In Red
Chris De Burgh - A&M (Rondor Music)

Rage Hard
Frankie Goes To Hollywood - ZTT/island (Perfect Songs)

Thorn In My Side
Eurythmics - RCA (RCA Music)

Wonderland
Paul Young - CBS (Five Sign/Renegade Music)

15 s | Want To Wake Up With You
Boris Gardiner - Revue/Creole (Copyright Control)

Walk This Way
Run DMC - London (Daksel Music)

16 =
17 True Colors
Cyndi Lauper + Portrait (Warner Brothers Music)

» 5 Word Up
Cameo - Club/Phonogram (PolyGram Music)

19 ww Dancing On The Ceiling
Lionel Richie - Motown (Warner Brothers Music)
@ -

@ -
22
23 =
24 v
25 =
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g Jusl) Died In Your Arms
utting Crew - Siren (Copyright Control)

The Final Countdown
Europe - Epic (Seven Doors/EMI Music)

Take My Breath Awa
Beriin - CBS (GMPC/Famous Music Corp.)

R

Lessons In Love
Level 42 - Polydor (Level 42/Chappellisiand)

Sweet Freedom
Michael McDonald - MCA {Rondor MusiciRod Songs)

When | Think Of You
Janet Jackson - ASM (CBS Songs)

3

Bruce Homsby & The Range - RCA (Copyright Control)

rchestral Manoeuvres In The Dark - Virgin (Virgin Music)

Glo Of Love
26 o etera - Wamer Brothers (Air BearWarner Tamerl)

‘The Sound Of Musik
27 2 cig Toldec (BollandFalkenhors)

Venus
8 2 ganarama - London (iiand MusiciNade)

@ L Heartache All Over The World
Ellon John - Rocket (Big Pig Music)

@ 2 n Dreamtime
Daryl Hall - RCA (Hall/Red Network/Anxious)

+ » Alll Want To Do
\ UB 40 - Dep IntNirgin (New ClaimsATV)

7 32 Bello E | Impossibile
Gianna Nannini - Polydor (Z-Muzik)

s » Rain Or Shine
Five Star - TenVRCA (Quince/Chappell/Virgin)

Diamond Girl
34 w Pete Wylie - MDM (Call This Music?W.8)

m Don't Get Me Wrong
Prelenders - Real RecordsWEA (Hynde H.O.H /Clive Banks)
m In The Army Now
Status Quo - Vertigo (Beatle Music Ltd.)

Wild Wild Life
37 = Talking Heads - EMI (Index Music)

@ w » A Matter Of Trust
Billy Joel - CBS (Joel Songs)
Fatal Hesitation
39 = Chris De Burgh - A&M (Rondor Music)

9 In Too Deep
40 = ° Ganess: Vigin (Hit & Run Music)

I've Been Losin You
41 o 8 e Bmmersg(ﬂv Music)

Nobody Knows

42 o Kershayw MCA (MCA Music)
Flash/One Love To

43 m Stephanie - Julisa/Carrere (Edmms Carrere)

Camouflage
44 = - s«anmugwayigm.s. (llegal Music)

New York - Rio - Tok
45 o o TSR~ Maronome (Chlomigvausik)

One Great Thing
Big Country - Mercury (10 Music)

46 -

47 m Rumors
The (Tinez) Social Club - ChysalisMercury (Copyright Coriro)

Same OId Stol
48 7 > G- Chrysalis (HerFoodlMoodlSmQ&ng)

B Walk Like An Egyptian
49 Bangles - casqso\nne?nyrgm

50 «n Les Demons De Minuit
Images - FlarenashWEA (Flarenash Music Editions)

JAMES BROWN- GRAVITY (Scotti Brothers)

HOT RADIO ADDS

The new hot radio adds on Euro-1adio just prior to publication

QUEEN- WHO WANTS TO LIVE FOREVER (EMI)
HOWARD JONES- ALL | WANT (WEA)
POLICE- DON'T STAND SO CLOSE TO ME (A&M)

|_EUROCLIPS |

| Toe most ared music video cips

| e veek peiar
1o publicaton. I ichdes more

‘ and mher lv

| it using videos from 14
‘European countries.

|

VIDEO FAVOURITES

‘Tina Turner

Typical Male - wGww

Huey Lewis & The News.
Stuck With You - X LeeLay A
Run DMC

Walk This Way - Pue Vion

Janet Jackson
‘When | Think Of You - Nurae Flms
Communards

u
Don't Leave Me This Way - Proucions
Human League

Human - Vi

Glry Of Love - Licigh
Bruce Horusby & The Range
The Vs Ko

Depeche Mq

A Question Or'nme Vird L
Five Star

Find The Time - Fgie Films
Frankie Goes To Hollywood
Rage Hard - Pl Welaod Filrs

InToo Deep - MMM

Jermaine Stewart

We Don't Have To Take... - N Lee Lay Ass.
Michael McDonsid

Stweet Freedom - Libman Moo Prod

Prince
Girls & Boys - Lineigh
Heads
‘Wild Wild Life - Dovble Vision Lt

At

Huntng High And Low - Lincigh
Madonna

Papa Don't Preach - NP

Lionel Richie

Dancing On The Cejling - G Gooéin & As.
Boris Gardiner

1 Want To Wake Up With You - Fgai Fims
Daryl Hall

Dreamtime - MG

MEDIUM ROTATION

Rod Stewart
Exery Beat O My Hear - Loy Mo P
Samantha Fox
Do Ya Do Ya - vivit
Yello
Goldrush - e i P
Eurythmics
“Thorn In My Side - Te 0 Fcor
e The

Heartland - Aubrey Powel Prod
UB%

Sing Our Own Song - i
Arcadia

The Flame - give i
Level 2

Lessons In Love - 4460

Cutting Crew
(0Just) Died In Your Arms - Fguine Fims
Cameo

Word Up - Samarai Anists

TV & Video

Italian Panarecord Pacts
With CBS Fox

New Deal Tackles Slow Video Market

by Vittorio Castelli

With private television so much a
dominant force nationwide in ltaly,
the country’s video market has made
slower progress than most other pan-
European regions in the past few
years.

But according to trade organiza-
tion Univideo, pre-recorded video
sales in ltaly in 1985 totalled nearly
370000 units, while in the first six
months of 1986 alone they neared
475000 units. The forecast for the
July-December half-year is sales of
more than 600,000 units

In this setting, ltalian record com-
pany Panarecord has built its home
video market interest by signing a

license deal with CBS/Fox, following
its previous pact with MGM/UA. The
company claimed a 13% market share
in the last quarter of 1985 and looks
for better than 20% over this year as a
whole

While home video currently ac-
counts for 85% of Panarecord's tur-
nover, company president Sergio De
Gennaro is now seeking increased ac-
tion to rebuild the group’s reputation
as a leading independent record oper-
ation. He admits neglecting the audio
side recently to create the right cor-
porate structure 1o crack the slowly-
emergent video industry.

/
Dutch Treat- The Dutch EMI staff surprised Tina Turner with a diamond award
Jfor sales over more than 200000 copies of the “Private Dancer" album. Tina is
currently in the middle of an extensive European promo-tour

TV5 Agrees Finnish Copyright Deal

by Kari Helopaltio

Frenchi satellite service TVS is to pay
5400 dollars to Finnish copyright
bureau TEOSTO for music use in
programmes broadcast to Finland
during 1986. The deal is the first of a
series of pending agreements with
Scandinavian countries.

TV5 director general Paul Peyre
and TEOSTO head Pekka Kallio

negotiated the seulement, which is
based on the 55000 houscholds cur-
rently receiving the service in Fin-
land. The tariff is around 25% higher
than that applying in other parts of
Europe.

Similar deals with Denmark and
Norway are reportedly close to
completion.

German Vid Market Faces Piracy Boom
by Wolfgang Spahr
days after his court appearance.

West German video firms are facing a
new upsurge of piracy. Copyright so-
ciety GVU says the industry is now
losing 200 million dollars a year,
despite i d efforts by police and

timates there are now up o 1000

GVU investigators which have led to
nearly 500 criminal actions this year
alone.

GVU chairman Wolf-Dieter Gra-
matke says excessive leniency by the
courts is partly to blame. Despite last
year's amended copyright legislation,
and clear evidence that pirates are
linked to organised crime, the most
severe penalty handed down to date
has been a 21 month suspended sen-
tence. Most offenders receive fines
which are far 100 small 10 act as a de-
terrent: one was caught again only

libraries in West

IGGY’S
FROLICS

Video News
Julian Temple directed lggy Pop’s
new video ‘Cry For Love’, showing a
bewildered Iggy dancing and jumping
through the streets, his hotel room and
on the refuse dump. Recently Temple
was involved in producing ‘Absolute
Beginners' and Janet Jackson's
‘When [ Think Of You' %

The video of Paul Brady's new
single 'The Island’ was produced by
Paul Spencer and directed by Meiert
Avis, both of Midnight Film. The lat-
ter earlier produced videos for
Thompson Twins, Pete Townshend
and The Waterboys. The animation
was done by Paul Donolan at Wind-
mill Studios % A&M’s new talents
David & David have their video "Wel-
come To The Boomtown' directed by
Larry Williams under a Libman
Moore Production %

While Madonna’s "Papa Don't
Preach’ video is still receiving good
rotation in Europe. her new video
"True Blue', the titletrack of her latest
album, is out. The clip features a late
*50s studio setting with Madonna and
three other girls, all in petticoats,
dancing and chatting on top of a car, a
bar and on a fench %  Julian Cope’s
latest video "World Shut Your Mouth®
was produced and directed by John
Mills of Island Films %

Midge Ure and Christopher Cross
have completed post-production on
their own video for Ultravox's 'Same
Old Story" %  Jeff Baynes has direct-
ed the clip to World Party’s 'Ship Of
Fools' for Chrysalis. Also for Chrysa-
lis, Eyeworks productions are to
produce the video to Timex Social
Club’s "Rumors’, with extensive ani-
mation involved %

PolyGram Video releases the
50-minute programme "Metal Ham-
mer Volume One’, this week. It fea-
tures a collection of heavy metal
bands who got together for a live con-
cert in "Die Loreley’ in West Germa-
ny. The longform video was directed
by Klaus Eggers and contains bands
like Restless, Tryanpace, Running
Wild, Heavy Pel Wish Bone
Ash, Warlock, Nazareth and Venom
Production companies are welcome to
submit  information on  cuurent
projects. Please send material to:
Cathy Inglis, Stadhouderskade 35,
1071 ZD Amsterdam, Holland.

Germany, most ol them based in the
urban industrial areas. Copies made
from stolen film prints appear on the
black market within days, and may
sell thousands of units at up to 75 dol-
lars apiece.

With an official six month window
between theatrical and video release,
pirates can cream off most of the
potential business before legitimate
tapes are even released. So far around
15 neighbourhood libraries have been
raided, and GV U/police action is be-
ing stepped up.

RTL-plus Gets
New Partner

The Frankfurter Allgemeine Zeitung
(FAZ) is the new shareholder of RTL-
plus Deutschland GmbH. The other
partners include Uva Film- und Fern-
seh, CLT from Radio Luxembourg
and the Deutsche Bank. Corporate
capital is set to be some 40,5 million
pounds and RTL-plus will be produc-
ing special German programmes for
the German speaking territories.
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The The’s Infected Album

Guarantees Major Media Buzz
Johnson’s Cinematic Views Shift Away From Usual Pop Imagery

by Machgiel Bakker

The release of The The's second LP
“Infected”, the follow up to 1983
“Soul Mining", may well lead to some
controversy, due to the unusual videos
that will accompany all 8 tracks of the
album. Shot in various locations all
over the world like Peru, New York,
Bolivia and Istanbul, the video images
are quite explicit and radical in
content. The The's sole member, Matt
Johnson, has a powerful statement to
make and his cinematic views are
expressing his uncompromising and
rebellious nature. Filmed by a team of
directors, Tim Pope, Mark Romanek
and Peter Christopherson, the swirl-
ing and powerful images depict the
state of the human condition and
civilization in all its aspects. Not
traditional pop video imagery, but raw
and naked shots with an overwhelm-
ing sense of realism. Sometimes
violent, shattering and shocking, but
always in line with his bitter and cyni-
cal lyrics. “The result is absolutely
stunning”, says Andy Frain, product
manager of Epic. "Although it certain-
ly won't be shown on children's TV, it

sound like a Walt Disney record!",
commented Andy Stevens, CBS head
of International. “There is a real
progression in his works and the al-
bum sounds more mature than ever”.
continues Stevens.

Much of the sales of the first
album (250000 copies worldwide)
were in part achieved by word of
mouth, as Matt Johnson is keen on
keeping a low profile. The new LP is
alrcady guaranteed of much publicity
and it will go silver” when it is
released, as pre-orders have already
exceeded 60.000.

Somehow Matt Johnson automati-
cally gets media coverage these days.
The release of his first single for 3
years, Sweet Bird Of Truth, was a
cause of some controversy between
CBS and Johnson. The lyrics, about
the thoughts of a US pilot as he is shot
down over Arab territory (the song
was actually written before the US
bomb attacks on Libya), led CBS ©
believe it was better not t release the
single. It was consequently deleted by
CBS the day it was released and (as

Matt Johnson in the video of the new single Infected. shot in Bolivia.

definitely puts a strong message
across. It is music and visuals for
adults and the two go amazingly well
together”

Musically speaking, Matt Johnson
has grown over the years. His voice is
bluesier than ever and the melodic
touch of “Soul Mining" has shifted
towards a more raw and pure sound.
Pure emotion is at the heart of every-
thing Johnson does and the album is a
direct reflection of that. “Listening
to his new album makes the debut

o

»’The album is a state-
ment and our whole
campaign is aimed at
getting people talking
about it”’

these things go) sold out within days.
The follow-up, Heartland, aroused a
similar reaction as the BBC was not

t00 happy about the use of the word
“Piss” and consequently, banned it
from its playlists. Despite that, the
single was a succes, and reached the
Top 30 in the UK
With the “Infected™ album scheduled
(0 arrive mid to end of October on
Some Bizarre/Epic, the full length
video will be simultaneously released
with a book, the compact disc and
music cassette. The 8-track video will
be a longform video and is over 40
minutes in length

Epic is organising major music
press advertising plus inserts in Time
Out and The Face. The inserts com-
prise d-page booklets in a deluxe
package with stills from the video and

brief explanations about the idea be-
hind them. We have to get people in-
terested in what Matt has to say. We
will organize a huge media event,
preferrably in a disused warchouse
where the full length video will be
shown on a I8 foot screen”, Andy
Frain added. Apart from a national
flyposting campaign, Epic will link
up a phone line with British Telecom
where people will be able 10 hear
short excerpts of the new LP.

Epic seems determined 10 get the
masses aware of Matt Johnson's mes-
sage. “The album is a statement and
our whole campaign is aimed at get-
ting people talking about it", con-
cludes Andy Frain.

SPOTLIGHT

Bon Jovi Cross Into

Mainstream Market
Phonogram Act Attracts New Fans

On August 18th Bon Jovi's third album
*Slippery When Wet' hit the stores in
the USA. Less than a month later it
was certified platinum for sales of
more than one million copies. Poly-
Gram An}crlca‘s executive Vice Presi-
dent Intefnational Steve Pritchitt ex-
pects to reach the no. 1 spot in the Bill-
board Album Charts within a few
weeks, with sales surpassing the 2
million mark well before Christmas.
"In other words", Pritchitt enthuses,
“this is a monster record.”

Although it sometimes looks like
hard rock bands can only achieve
popular ‘crossover’ success in the
States, Bon Jovi's story in Europe is
also onc of amazing success. 'You
Give Love A Bad Name', the first sin-
gle of “Slippery When Wet, reached
no. 14 in the UK. cawpulting the
album into the Top 10. Phonogram UK
originially thought to sell 60000
albums in the first three months of its
release. As this figure has nearly been
reached after only two weeks, product
‘manager Dave Thorne had to adjust
his expectations drastically. “It's a
triumph of artistry”, Thorne says
about the collection of ten hard rock-
ing songs on 'Slippery When Wet'
“Bon Jovi have the ability o play ex-
tremely well and write very good
songs. There’s a lot of heavy metal
bands out there and people tend to

think they all sound the same, but Bon
Jovi have the ability to be different,
and find a whole lot of new fans that
might not usually be interested in hard
rock, without alienating the true
heavy metal fan”

Bon Jovi used the massive "Mon-
sters Of Rock’ festivals in Nuremberg,
and Mannheim, August 30th and 31st,
to make their mark in continental Eu-
rope. Phonogram International flew in
record company and media people
from all over Europe to showcase
Warlock, Def Leppard, new signing
The Scorpions, and their priority act
Bon Jovi. Since then, things have gone
very smoothly for the band. Going to
press, the Ip was 26 in the European
Hot 100 Albums with good positions
in the UK, Germany, Switzerland,
Sweden and Finland. Phonogram
Germany, obviously most affected by
the "Monsters Of Rock’ concerts, sur-
passed afier four weeks the original
three-month sales expectations of
45000. A remarkable result consider-
ing Bon Jovi’s previous album 7800
Fahrenheit, that has so far sold just
35,000 copies in Germany.

Bon Jovi is currently touring the
States, and will return to tour the UK
in November - where all dates have al-
ready sold out, some in s short atime
as six hours. A tour of the major cities
in continental Europe is currently in

the works,

Phonogram International product
manager Robbie Dennis is quite
adamant about the success of his act:
“As Bon Jovi is one of our priority
acts, all of us are happy (o give this
project just that extra little push that
will help make the record go the dis-

tance in virtually all the territories
where it has been released. There is
no doubt in my mind that Bon Jovi,
through the sheer strength of their
songs and musicianship, have crossed
over from the rock/heavy metal mar-
ket into a mainstream act.”

Over the years Tom Robinson has
grown into a confident performer and
all-round media personality. Trying to
get away from the usual images of to-
day’s popstars, Robinson concentrated
on a broader profile, supporting left
wing causes and getting involved in
various media events. His recent
works for the BBC are a further proof
of that. For several weeks he ran a ser-
ies for the BBC World Service, a

weekly 15-minute show, presenting
new and up-coming acts. Starting Oc-
tober 13, he will host the Janice Long
show on BBC Radio One.

Emerged in the punk/new wave
scene of *76, he scored his first hits un-
der the banner of the Tom Robinson
Band with politically commitied
songs, like 2468 Motorway',
"Don't Take No For An Answer’ and
later, under his own name, *War Baby'

and ‘'Listen To The Radio: Atmos
pherics. His latest single for RCA,
*Nothing Like The Real Thing, was a
firm statement against cocaine en
wrapped in driving and demanding
funk rhythms ("Well it ain't as sweet,
as people say. You are up all night, but
you are down all day”).

The single is featured on his se-
cond album for RCA, 'Still Loving
You', the follow-up to 1984's "Hope
And Glory’. With the exception of two
co-productions with Steve Jolley, all
material was produced by Tom in his
own in-house 24-track studio. Musi
cally speaking, the album has a broad
range of differcnt styles, while the lyr-

ics reflact his experiences while
travell: 1y through Europe.

" three tracks on the album ('Feels
So Good/Hurt So Bad, "Still Lovin'
You' and 'Spain’) have been linked up
in theme to form a concept video, says
Peter Robinson (no relation), director
A&R and marketing for RCA UK, "to
show Tom as an album artist, primari-
ly aiming to reach the older album
buyer. Inall respects Tom has matured
as a recording artist and his new
album is of much broader content than
his previous one. We anticipate strong
interest from CD sales”, continues
Robinson.

Discography:

Tom Robinson released three albums (including one compila-
tion) under the banner of Tom Robinson Band and four solo al-
bums, of which two for RCA. In 1980 he recorded one album un-

der the name of *Sector 27

% TRB: 'Power In The Darkness’ (EMI ’78), "'TRB 2’
(EMI '79), 'TRB’ (EMI "81; compilation).

% Sector 27: *Sector 27 (Vertigo '80).

% Tom Robinson: North By North-West (Parsley '82),
Cabaret *79 (Panic '82), Hope And Glory (Castaway/RCA
’84), Still Loving You (Castaway/RCA ’86).







