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Elstner Tipped
For Top ZDF Job EXPANSION IN '87!
Gottschalk Gets Prime -Time TV Slot

YEAR END ISSUE 1986

Germany's most popular TV perso-
nality Frank Elstner will exchange
his Saturday night presentation of
Waren Dass for a high consultancy
job at ZDF Although Elmer will
officially become consultant for the
TV entertainment department, he
will also be considering a new type
of show to be hosted by Elstner
himself.

Women Dass, a monthly family
quiz programme with guest artists,
draws 40% of the German house-
holds averaging 21 million viewers.

Thomas Gottschalk, already
presenter of popular TV show 'Na
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So Wass', will take over from Elst-
ner in September 87. Aged 36, Gott-
schalk is the youngest of the Ger-
man prime -time "showmasrers".
He is also the music programming
chief at Munich's BR3 pop radio
station.

With this triple issue Music &
Media offers not only an extensive
coverage of the main events in 1986,
but also a directory of the major
European radio stations for popular
music. Instead of the usual Euro-
pean Hot 100 you will find this
week the year-end chart of '86 and
an additional poster of the Hot 100

Rebel Smiles- Billy Idol and his partner Stew Stevens recently performed
on ZDF's 'Peter's Pop Shaw' in Germany. Reis presented Mth gold awards
for the 'Rebel Yell' album by (from 1 to elm Gen Ludwig, Dir. Int. Rep.,
Ariola, Ricardo Blunek. Chrysalis Label Mngr, Ariala and Liam McCoy,
Head of Int. Prom. Chrysalis.

lailvertiseMen0

M&M also lists the platinum
and gold records as presented by the
industry organisations in 1986.

Please note that IFPI organisations
in different countries were kind
enough to assist M&M, but not all
countries were able to give the
nominations for the last few months
of this year.

1987 will bring more editorial
coverage on European radio and an
extended number of station reports,
as well as various new features such
as reviews:hot line and a dynamic
tippage comprising all relevant in-
formation necessary for program-
ming decisions. The first issue of
1987 will appear January 10 and
will contain, apart from the normal
weekly European Hot 100 charts,
the Awards for European crossover
artists.

EMI Appoints
New US Heads
Former NARAS and Wamer Presi-
dent Joe Smith will become Vice -
Chairman and CEO of Capitol -
EMI, as was announced by chair-
man Bhaskar Merlon. David Ber-
man will become the new Presi-
dent.

WE'RE GONNA GET CLOSE TO YOU.
ALL THE BEST FOR

1987
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Three Channels To Start Off In 1990

by Peter Jones
The contract for Britian's first DBS Three are free; a 24 -hour news and
satellite television service has gone events schedule; an entertainment
to BSB, the hotly -tipped favourites channel, Galaxy, including soap
(Music & Media, December 6)  continued on page 31
among the five main applicants.
The BSB consortium includes the
Granada Group, Richard Branson's
Virgin, the Pearson publishing
company, Anglia Television and
Amstrad.

It's a 15 -year contract and,
announcing the winner, Lord
Thomson, chairman of the In-
dependent Broadcasting Authority,
said: "We're well on target for Bri.
lain to provide the first national,
privately -financed DBS service in
the world."

The consortium seeks to start
transmitting three channels by
1990. It has committed 200 milion
pounds to the project and is likely to
need 400 million more by starting
date. The services are to be self -
financed through subscription and
advertising.

There are to be four services.

BSB Wins UK German TV Execs
DBS Bid Clash With

Record Pluggers
by Wolfgang Spahr

Relations between record promo- West Germany is no exception.
ters and tv programme editors are With too many new releases chasing
inevitably subject to strains and too few shows, sometimes only a fee

lead to success.
Says ZDF's Klaus Weising

Building A Future- Hamburg will hare as first ()rts . radio station Radio
Hamburg, which will start broadcasting December 31 of this year. In atten-
dance are Mom 1. to e) MD Wilfried Sorge, Rog. Die Rainer M. Cabanis
arid adviser Rudi Kla.nitzer (photo: Thom. Hempel).

BBC I Show Adopts
Tele-Votes

by Nick
Interactive radio has come to BBC
Radio One's Breakfast Show, hosted
by deejay Mike Smith, thanks m a
piece of hi -tech wizardry from Brit-
ish Telecom.

By dialling a special phone
number, audiences nationwide can
vote for the record of their choice in
the show's Chartbeat slot. Each of
the ten records featured has its own
number, and the votes am digitally
recorded by the Livewire Tele-Vote
system, which also delivers a pre-

Robertshaw

recorded message of thanks from
Smith.

Producer Chris Lycett monitors
the votes as they come in, and the
winning record becomes Radio
One's Breakfast Crew Chartbemer
with guaranteed airplay on the show
for a week. Says Lycett: "We've al-
ways believed in using the latest
technology on Smithy's show, so
Chartbeat gives our eight million
listeners a real chance to participate
in their own Breakfast Show."

('Hitparade', 'Ronny 's Pop Show',
'Pymmide'): "it would help if on
both sides the nice people were
mom professional and the profes-
sional people nicer to each other."
And Sudwestfiink's Albert Krog-
mann ('Bitte Umblattern') adds:
"New promoters in particular are
not sufficiently knowledgeable.
What is for the record company the
most important product is often of
no interest to us!"

Other comments are equally
critical. Michael Au ('Ohne Filter',
'Eurotalentschuppen'), also at Stud-
westfunk, says provocatively that he
would like to see a little more love
for music in the industry, and

WDR's Wolfgang Neumann CARD-
Wunschkormere) notes drily: "It

 continued on page 31

MOVING
Industry: Joe Smith has been
named Vice Chairman and Chief
Executive Capitol Industries/EMI
Inc. and David Berman as Pre-
sident of Capitol/EMI. These ap-
pointments were announced by

Bhaskar Menon, Chairman and
Chief Executive EMI Music world-
wide and both will be effective
February 1 1987 * Johan AMb
gren has been appointed Managing
Director for Swedish Alpha
Records * Ruby Merjan has
been appointed Vice President

A&R at WEA Int. N.Y. Anne
Mansbridge has been appointed
Vice President, Business and Legal
Affairs for WEA Int. *
Media: Les Garland, Senior Vice
President Programming MTV, will
leave MTV and might be joining
Bob Pittman's new record label
(the latter also left MTV earlier this
year)* Henk van der Vliet is ap-
pointed Director of Operations for
Sky Channel in Holland; he previ-
ously was Network Manager *

CHAIRS

Council Of Europe Thorn EMI's Profits
Meets For Pan-Euro TV Multiply

Convention
Music Still A Loser

Broadcasting ministers from more
than 20 European countries have
voted to move as quickly as possible
to,rds a legally binding Council of
Europe convention on pan-Eum-
pear television.

Meeting in Vienna, the minis-
ters adopted a proposal supported

by Sweden, Britain and the Europe-
an Broadcasting Union represent-
ing national broadcasting systems
which called for urgent work on
drafting a convention. If adopted by
Council of Europe ministers and
ratified by the individual govern-

 continued on page 31

Thorn EMI's pre-tax profits jumped
to 41.5 million pounds in the half
year to September 1986, compared
with 11.4 million pounds in the
same period last year, chairman Sir
Graham Wilkins has reponed. But
the UK company's music division is
still 5.7 million pounds in the red,
despite a 50 million pound increase
in tumover.

Continuing losses in the North
Ameritan music operation, which
accounts for about 30% of overall
music turnover, are to blame, but
Thom EMI is hopeful the US busi-
ness will Move back into profit next
year. In his interim statement,
Wilkins says: "While the market re-
mains Oat, CD sales and production

 continued on page 31
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HOT RADIO ADDS
The new hot radio adds on Euro-nacho Just prior to publication

STRANGLERS- BIG IN AMERICA (Epic)
STATUS QUO- DREAMIN' (Vertigo)
PAUL SIMON- THE BOY IN THE BUBBLE (Warner Brothers)
JACKIE WILSON. REET PETITE (SMP)

EUROCLIPS OF THE YEAR 1986
Level 42 Rotation Winner; Limelight And MGMM Most Succesfil Production Companies

For the second time Music & Media
has compiled a Top 00 Euroclips Of
The Year, based on the leading 50
video tv programmes from 14 Euro-
pean countries. The most shown
video on European television in

1986 was the clip to Level 42's 'Les-
sons In Lave', produced By /AVG°,
followed by Peter Gabriel's 'Sledge-
hammer. Although Limelight does
no top the lid. they are the dear
leading production company of the
list, having five our of the Top 40.
Of these five. three were directed by
Steve Barron, namely A-Ha's
'Hunting High & Low' and The
Sun Always Shines' and David
Bowie's 'Underground'. The stun-
ning visual animation clip to Peter
Gabriel's 'Sledgehammer', was

another Limelight product, directed

by Stephen Johnson and this clip
also won three awards at last year's
IMMC for 'Best Pop Video of the
Year', 'Best Male Performance, and
'Best Special Effects. The fifth clip
from the company was Miami
Sound Machine's 'Bad Boy, which
was directed by D.J. Webster.

The second most successful
tompany was M.G.M.M. with
hree clips to its name (Tina Tho-

s Typical Male, Diana Ross
'Chain Reaction' and Europe's 'The
Final Countdown). ISMS ie third
place came four companies with
two clips each, namely Vivid, Fugi-
tive, Picture Music International
and Nitrate Films.

It is interesting to note that the
vmnipresent Madonna has most
ideos charted in the Euroclips Of

The Year with three of her singles
('Papa Don't Preach', 'Live lb Tell'
and 'True Blue').

1986 has been the year of
diminishing frontiers in the world
of music video. The two main Brit-
ish pop programmes, BBC's Top Of
The Pops and Tyne Tees' The Ibbe
are both now being shown in The
States and MTV will sun in Europe
Oahe spring of 1907. France saw the
birth of an exclusively music
pingramme, TVA, though this, like
Music Box, then had to change fer-
nier and integrate series and films
so as to sustain an acceptably high
audience. Hit singles were used in.
creasingly in films, giving rise to
action packed videos taken from the
movies, a Vend which mutually
helped both the film and video in-

dustries. Although the video long -
form industry is crippled in som
countries such as Holland, it is

booming in other territories such as
the UK.

1986 heralded the advent of nu-
merous new techniques, equipment
has been perfected to a high degree
and the animation trend which Sie-
ve Barron inaugurated last year
with the clip to A-Ha's Take On
Me has continued in popularity,
even though some critics were keen
to label it a passing fad. Neverthe-
less performance videos are still the
old favourites with many directors
and six of the Top 10 of the list of
Euroclips Of The Year am indeed
performance pieces, with two taken
from films, two concept videos and
one animation.

1

2

Level 42
Lessons In Love . AWGO

Peter Gabriel
sledgehammer  Limelight

21

22

James Brown
Living In America - Berg 8 Dyson

Eurythmics
When Tomorrow Comes - Oil Factory

3 Madonna
Papa Don't Preach - No Pictures 23 Miami Sound Machine

Bad Boy - Limelight

4
Billy Ocean

The Going Gets Tough Keller Thornton Prod. Ltd. 24 EurythmicsIsiniAlrighti'(lBlZ4,'s Coming Back) - 4-0

5 ThhamWeEdge! Of Fiettlean  Vivid Production 25 Madonna
True Slue  Available Light

6 A -Ha
Hunting High And Low - Limelight 26 Sting

Russians. Jean Baptist Monolino

7 David Bowie
Absolute Beginners - Nitrate Films 27 Culture Club

Move Away . 4El

8 Bananarama
Venus - SW 28 Janet Jackson

When I Think Of You - Nitrate Films

9 Tina Rimer
Typical Mork-MGMM 29 Spandau Ballet

Fight For Ourselves  Fugitive

' Five Star The Communards
10 Find The Time - Fugitive Films 30 Don't Leave Me This Way - Jump Productions

11
George Michael
A Different Corner - Vivid Productions 31

Diana Ross
Chain Reaction - MGMM

12 Falco
Jeanny  Dom 32 Janet Jackson

What Have You Done For Me Lately - Ashborinslones

13
Lionel Richie
Dancing On The Ceiling  Glenn Goodwin 8, Ass. 33SrOnPatti LaBelle S Michael McDonald

My Own  Green Briar

14 David Bowie
Unde rground - Limelight 34 Berlin

like My Breath Away - Top Gun

15 Frankie Goes To Hollywood
Rage Hard -Paul Weiland Films 35 BittyEly OceanSongs - Paler Thornton Prod. Ltd.

16
Madonna
Live To Tell - Handal Film Production 36 EuropeCountdown

- MGMM

17 Queen
A Kind Of Magic - PM! 37 ttket,1-hts- if.' Lee The Lm" News

18 A -Ha
The Sun Always Shines On TV -Limelight 38 Lionel Richie

Say lieu Say Me - Barnard Productions

1.9
Cock Robin
The Promise You Made -One West Films Ltd 39

Mr. Mister
Broken Wings  Pendulum

20 Prince
Kiss - Rebecca Blake 40 Snag4 Our 0400.40- PHI

6 7



European Media Face
Top 40 Format Reaches Saturation

by Machgiel Bakker & Cathy Inglis

Over the last few years commercial radios have been increasing at a steady pace and, in
some countries, such as Italy, at an alarming rate. In 1986 several of these stations slowly
started disappearing faced with insufficient markets and heavy competition, but the fact
remains that private commercial radios are more established now than they have ever been.

While the arrival of the firm private
stations in Germany three years ago
caused tremendous competition for
the public broadcasters, the first
signs of panic seem to have faded
away and the ARD stations have
found ways to cope. This year alone
the Hamburg area welcomed four
new private radio stations, proving
wise major competition for the pub-
lic broadoster NDR. Of these four,
Radio Schleswig Holstein in Kiel
has started programming this year,
already drawing large amounts of
listeners away from NDR. Radio
Hamburg starts broadcasting
December 31 of this year, Radio
Niedersachsen January 1, while
Radio 107 is scheduled to start July
1 next year There are however
signs that the public broadcasters
are stoning to win back listeners
and recently NDR changed its

programming style (see MOM
November 29).

"I think it ge. more and more
interesting every day The worst
thing is to be complacent, the more
stations spring up, the better:.
comments Rik de Lisle, producer at
Berlin -based R1AS (Radio In The
American Sector). "However," de
Lisle continues, "the mushrooming
of the privates have caused loran
oversaturation of the Top 40 format.
I foresee an emergence of new for-
mats, with all the privates reaching
their demographic audiences with
Top 40 fornsats, there is a lot left for
the public broadcasters, like MOR
or 'Schlager' formats."

"The worst thing is to be
complacent, the more sta-
tions spring up, the better."

The issue of 'new formats' is

raised again by Lex Harding, Pm -
gramme Director Veronica Radio in
Holland. According to Harding,
Veronica adheres to its 'Progressive
Top 40' format whilst also experi-
menting with different formata dur-
ing their satellite radio experiment
in conjunction with Europa Televi-
sion (see M&M July 26). "During
these 24 hours a day of broadcast-
ing, we installed a new format,
Adult Contemporary Hit Radio."
says Harding. "It proves that,

8

despite the Dutch legal limitations
to start commercial radio, such an
experiment is feasible."

Its neighbouring country. Belgi-
um has ,lot of pirate radios (the so
called 'free' radios) although most
of them only have influence in their
restricted local areas. Claude
Delacroix, programme director at
RTHF's Radio 21 in Belgium, fore-
sees a decrease in the amount of FM
stations following the application of
the frequency planning jointly
agreed upon with the Minister of
Culture and the Minister of Com-
munications. Free FM radios wen
recognised and legalised in 1986
but far too many currently share the
airwaves and only a selected num-
ber will remain. Says Delacroix:
"The growth of the FM's obviously
means greater competition which in
my opinion is a necessary stimulus
which we welcome at Radio 21."
Although he admits not to be a fa-
natic of the playlist, Radio 21 does
indeed use one, though mainly at
week -ends. "Playlists should be a
guideline but not too strict. They
should be flexible, enabling the dj's
to choose what they wish tid

programme."
Commercial radios have be-

come an integral part of the media
landscape in Europe and it 1.1a
like the major national networlo
have grown accustomed to them.
The BBC is surviving healthily
although they are having to rethink
their format in certain respects.

BBC Radio One's Doreen Davis
comments: "We have survived all
competition so far and have had to
face all the commercial radios com-
ing on stream as well as competition
from such radios as Laser, Caroline
and community radios like Jacky.
We are now in our 20th year but are
keeping our heads above water, and
are ready to face whatever is thrown
at us Although we are not compla-
cent with Radio One, we have no
fear of the future and are ready to
combat all competition. Being a
non-commercial station, we are
able to squeeze in more music than
the average commercial stations and
I honestly believe that the music
scene has never been more buoyant
than at present in the UK."

The growth of private radio and
TV stations has been the most ex-
plosive in Italy. since the Italian
government adopted a law in 1975

allowing the private PM radios to
br.dcast, literally thousands of
them have sprung up, profiting from
the absence of a legislation controll-
ing the airwaves. While the growth
of the FM stations was initially wel-
comed by the industry, giving them
mom possibilities for promoting
new ac., a point of oversaturation
now has been reached (figures esti-
mate some 4000 official radio sta-
tions), even cutting in on sales.
With Italy being the trendsetter in
the establishment of commercial ra-
dio, France certainly has learnt
from their mistakes.

As a well known, NRI is the
most successful FM network in the
French territory and as such enjoys
the benefits of receiving both na-
tional and local advertising. Their

position therefore gives them cer-
tain advantages over both the
peripherals and the smaller FM sta-
tions. According to NRI's director,
Jean -Paul Baudecroux, "the CNCL
will be reducing the number of FM
stations in France. In 1987 NW will
be launching a second complemen-
tary format which they are current-
ly testing and which has so far not
been named. It will be aimed at an

"Playlistsshmdd bee guide-
line but not too strict. They
should be flexible, enabling
the dj's to choose what they
wish to programme"

older audience and will contain
more French music together with
songs front the sixties and seven-
ties. The intention is to broadcast
this new format on Saturdays
throughout the network. The need
to, such a programme a due to the
renewed popularity of local product
in France." Between 40 and 50% of
sales are currently French product.

Stagnation Of Dish Market
Effects Satellite Growth

Following the failure of the Europa TV project and the
problems that satellite services like Skychannel and Music
Bob (now Superchannel) have in attracting advertisers, the
question about the feasibility of pan-European television
inevitably arises.

Chrio Titulaer, President of
Titulaer Productions w Holland
and an authority on the impact of
new technology on the media,
thinks the future is dependent on the
extra values that pan-European
programmes offer their viewers.
"They should concentrate on Euro-
pean culture, in its broadest sense,
and should form an attraction for
the audiences s hey am already
spoiled enough by the extensive
programming of the national broad-
casters Special interest program-
mes are vital for survival of any
Pan -European satellite project,"
cOmments Titulaer.

A related problem is the stagna-
rion of the satellite dish market;
though initially expected to explode
in 1986, the amount of people actu-
ally buying dishes is still insignifi-
cant. Not only am the prices of
satellite dishes too high (a high
quality dish plus remote control can
amount en more than US$ 2.440),

they still cannot compete with cable
houmholds, the amount of pro-
grammes available to owners of
satellite dishes is still relatively low.

Next year sees the launch of
Direct Broadcasting Satellites
(DHS) whose signals can be picked
up with a cheaper and smaller dish
(a diameter of 60 centhneter).

According to Titulaer, the first
DOS satellites to start up in Europe
(French and German) are however
very outdated. A better chance,
stresses Titulaer, is the Luxem-
bourg -based satellite Astra with 16
channels, able to deliver more 'spe-
cial interest' programmes.

Although agreeing with the
stagnation of the dish market in Eu-
rope, a spokesman of Astm did not
think this would have serious reper-
cussions on the success of the
medium -power satellite. "Them are
signs that dishes will be 'available
for half the price of a video record-
er." The Ariane rocket will be

Turning Point In 1987
TV Producers Welcome Competition
Many of the changes implemented in 1986 in European television will continue throughout
1987. Almost each territory is in the process of considering privatisation for their television
channels and commercialisation is also on the increase. 1986 has seen a closer cooperation
between the European countries and has witnessed the births of such Pan -European
ventures as the International Federation Of Music Television Channels (IFMTC), com-
prised of Sky Channel, Italy's Video Music, France's TV6, Music Box in Germany, and
Much 'Music from, Canada, whose principal aim is to eplore the possibilities of
co -production and programme exchanges. The syndication of music programmes is on the
increase as exemplified by the fact that BBC's Top Of The Pops and Tyne Tees' The Tithe
are now available in the States.

1987 will herald the arrival of MTV
in Europe and much of its success
will be dependent on the cable up-
take in Europe. In the UK and Ger-
many, cabling is very under-
developed, but other territories
such as Belgium and Holland are
heavily cabled. France has just in-
troduced connections in the Parisi-
an areas and Guillaume Cheer-
viere, head of Swiss Television,
predicts: "What will really take off
in 1987 in Switzerland is the cable.
Al present 30% of Suisse Romande
is cabled and this a expected to rise
to 80% by 1990,"

However 1987 will see the
demise of Music Box with the 24
hours of musical programming be-
ing replaced by Super Channel's
new format of series and films with
only six hours of video clips per day
remaining. The future of France's
TV6 is still uncertain but they, like
Music Box, had to diversify their
programming away from 100%

music to survive.
Musical programmers and mle-

vision producers alike seem to wel-
come the news that MTV is to a,

relaunched February 1988 (it failed
to do so earlier this yon), and the
company does mm regard the delay
as a serious setback. It will give
them, it is claimed, more time to
improve Astra's performance in '88.

The Luxembourg based compa-
ny Society Europone Des Satellites
(SES) is a private owned company
set up March '85 by II European
shareholders and the company's
main task is to exploit the Astra
satellite and provide the technology.
Although the launch of the satellite
is only in 1985, many raiders be-
lieve the Astra system to have many
advantages above the limited -capa-
city DBS systems, as well as finer -
nationals such as Eutelsat and Intel-
sat. Most of the systems lack the
techniol facilities tth meet up with
the rapidly changing European
market.

rive in the spring of '87 as all are in
agreement that the more competi-
tion, the better. The question hover-
ing over all minds though is

whether the American music chan-
nel will be too American and too
commercial in nature, leaving linle
chance for new unsigned bands to
be shown. Malcom Gerrie, produ-
cer of Tyne Tees' The Tube express-
es concern about the lack of pro-
grammes dealing edusively with
new talent. "The UK needs new
shows," says Gerrie, "and I per-
sonally would like to so in 1987 a
Janice Long/John Peel type of
programme appearing on Channel
Four. Although MTV is great
news", he continues, "I am slightly
jaundiced and cynical after how
much new music they will show.
Being a commercial network they
will have to succomb to big names
and there will be very little chance
for new bands who don't have
videos."

The Tube prides itself on having
resisted the pressure for big names
and as an example Genie gives that
of the unsigned band Westworld.
They were recently shown on the
programme and six hours later were
signed up by RCA UK's Managing
Director John Preston. "There
should be mom of this type of
thing," continues Genie, "and un-
forturmtely I don't believe this will
be answered by Pan -European satel-
lites. What would really shake
things up in the future would be a
real rival to Top Of The Pops which
is now to stale and too much in the
hands of the record companies. The
fact that it is still doing relatively
well is merely a self fulfilling
prophecy."

There are currently major dis-
cussions going on with ITV shoals
possible TOTP rival but Gerrie ex-
presses scepticism about whether
this will work, since both the
producers of music programmes
and the audiences watching them
are still loath to rated the Top
40/American/commercial type of

Programming.

Rumours relating to a rival for
Top Of The Pops is only one of the
proposals for new media formats in
the UK in 1987. Also under con-
sideration are the adoption of a pay -
as -you -view subscription system to
replace the licensing of BBC Televi-
sion, and the notion that Channel 4
could well become independent
from ITV.

"Musical programmers and
producers alike

seem to welcome the news
that MTV is to arrive in the
spring of '87."

Much of the issues at stake in the
turbulent French media will be
resolved in 1987, including the
privatization of TF1, the redistribu-
tion of the ownership of La Cinq
and the decisions relating to the

survival of TV6. Commenting on
this controversial matter, TV6's
programme director, Patrice Blanc-
Francard says: "It is important that
TV6 remain in our country because
it in the interest of the whole
France. The French government
professes to be so worried about
French songs so as to resist the
Anglo-Saxon invasion and the obvi-
ous way to do this is for TV6 to
remain."

Debates persist between the two
Spanish parties as to the possibility
of a legislation to regulate private
television but as Rafael Revert,
Director of SER points out, 'Any
new move such as the privatization
of TV or the arrival of cable always
takes longer to happen in our coun-
try than in lots of other territories.
Slowly but hopefully the govern-
ment will get around accepting
these new formats." Another Sou-
thern European country, Greece, is
also considering freeing some tele-
vision broadcasting from state
control.

The commercialisation of Bel-
gian television which was legalised
in the French speaking Wallonia
several months ago is unlikely lobe
excepted in Flanders in 1987. Pro-
ducer of BRT pop programme Bin-
go, Tom Huybrechts commie.: "I
don't foresee the Flemish govern-
ment agreeing to this before a long,
long time. We still do not receive
Sky Channel or Music Box in
Flanders and have no commercial
channels with the exception of
RTL." The traditional divide be-
tween the two Belgian communities
is to increase still further since
there is now talk of regional televi-
sions in Wallonia in such towns as
Brussels and Liege.

Chriet Thulano an authority on no, satellite terhnology
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ROL Overview 1986
by Paid Sexton

When 1986 got going, Britain's
bestselling single was 'Merry
Christmas Everyone' by Shakin'
Stevens. That was replaced by one
of the most commercial new acts of
the year, the Pet Shop Boys with
'West End Girls. It's been that kind
of a year, but then it always is in
Britain: for every promising, emer-
gent new British act, there's a dun
aberration to maintain the British
record -buying public's reputation
as perhaps the most eccentric in the
world. For every Blow Monkeys,
there was an Anita Dohs on. For
every Housemartins, there was a
Spitting Image.

Still, there's something endear-
ing about the fact that, now more
than ever, all kinds of records can
be hits in Britain. It's just some-
times a little disappointing that the
kind we happen to like, quality,
melodic rock and pop, doesn't get
the exposure it desperately needs.
Into that category would definitely
fall, perhaps the most exciting new
UK act to emerge over the last 12
months without collecting any chart
honours, World Party. We've cham-
pioned Karl Wallinger's group on
ROL and we still hope and expect
big success for him in '87. Perhaps
the most gratifying success of the
whole year, the album that proved it
doesn't always matter how you look
and that anyone can make a come-
back anytime, was Paul Simon's
'Graceland'. Closely followed by
the Bruce Hornsby record: pure,
clean, great music.

Definite pats -on -the -back for
Joe Jackson, for his continuing
campaign against the corporate ap-
proach to rock music and an excel-
lent, not to intention courageous.
live album in 'Big World', and to El-
vis Costello for keeping music well
and truly live with his *Spectacula
Spinning Songbook' concerts. Guys
like those prove that not everything
great in music has to follow slavish-
ly from a fashion mantle, a lyric
sheet or a video storyboard.

Plaudits too for the more gener-
ally acclaimed UK albums of '86,
by Peter Gabriel and Steve Win -
wood, to China Crisis for another
fine LP, 'What Price Paradise',
which will undoubtedly receive
many kind words in the opening
months of the New Year, to XTC

just for still being XTC after all
these years, to Bob Goodwin, the
bloke in Liverpool who gave ROL
its hest blooper when he tried to sell
George Harrison's old bathtub, and
to absolutely everyone who listens
to Rock Over London, helps put it
on the radio, or contributes to all
the terrific feedback and support we
receive. Happy Christmas and have
a spectacular 19th.

Pope To Record
Peace Song

Vatican Collects 23%

Pope John Paul II is to become a
recording artist, thanks to an idea
put forward by Belgian producei
Eddie Luyckx. A backing track ha;
already been recorded in Brussels,
and the Pope will deliver a plea for
world peace over it in four lan-
guages, English, French, Spanish
and Italian.

The record should be ready in
time for Midem in January 1987,
provided agreement is reached on
the exact text to be used. The origi-
nal lyrics written by French song-

edwriter Pierre De Lance were reject-
y the Vatican as not being force-

ful enough. and a new version is
now being prepared.

Royalties from the single will go
to church charities. According to
Luyckx, the Vatican will get /3% of
the takings. "Not even Madonna
can get better royalties than that,"
he says. With a vast Catholic follow-
ing throughout the world, sales
could go as high as 30 million co-
pies. Luyckx believes, earning the
Vatican around 8 million pounds.

100 Million CDs At
PolyGram Plant

by Wolfgang Spahr
PolyGram's gnomes CD plant has
manufactured its 100 millionth sil-
ver disc, just over four years after its
opening in August 1982. Now part
of the Philips/Du Pont Optical joint
venture PDO, the site has doubled
its capacity every year since it came
on stream. and can now turn out
over 50 million CDs annually.

Announcing the nine-flgure
landmark, PolyGram International
president Jan Timmer said: "People
want to possess the shimmering sil-
ver CD with its superlative sound.
The audio CD, soon to become a
sound -and -picture carrier as well,
cannot be surpassed by any other
consumer electronics system. Its
sound quality, swift access facility
and resistance to damage are
unique."

to

AWARDED 'FEMALE ARTIST OF THE YEAR -

JANET JACKSON
Shies In CONTROL

Watch Out for

CONTROL - THE REND(
A 'COMPACT DISC ONLY' RELI SI 'I
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FOR YOUR 11986 ACHIEVEMENTS.

The Guinness Book Award
for a world record audience
of over 1.3 million people
at the free live concert
in Houston, Texas
on 5 April 1986 and the
"La Victoire de la Musique"
Awards for Best Perform-
ance in Houston and Best
Album Rendez-Vous.

1,

The M&M Year -End Awards 1986 have been selected by European Music Report for 10 International Artists with the
best sales achievements in Europe throughout 1986. All statistics are based on the European Hot 100 Singles and Albums.

In the first issue of the new year, Music & Media will also present the 'Pan -European Awards', given to those
European artists who have crossed borders in 1986.

MADONNA
Singles Selling Artist Of The Year (Sire)

Album Selling Artist Of The Year (Sire)

Madonna's success is unprecedent-
ed. All of her product dominated
this year's awards and She is,
together with Bruce Springsteen,
the only artist to have had a M&M
award last year as well (Singles Sell-
ing Anists Of The Year). Just as in
1985, her product flooded the mar-
ket and she continued to be one of
the hottest media artists. The suc-
cess she reached in 1985 carried on
in 1986 with hit singles like 'Dress
You Up, 'Gambler', 'Into The
Groove' and 'Borderline' and the
release of her 'Tme Blue' album in
July of this year yielded 4 new hit
singles: 'Live To Tell', 'Papa Don't
Preach', 'True Blue' and the most
recent one, 'Open Your Heart'.

The 'True Blue' album entered
al 8 straight in the Hot 100 Albums,
making it the second highest album
entry of this year (Queen and Gene-
sis both share highest entry). The
album climbed up in three weeks to
no. I and still holds that position at
press time, running an uninterrupt-
ed chain of 22 consecutive weeks.
This makes the 'True Blue' album

Based on compilations of the European Hot 100 Singles and
Albums, the following awards have been selected,

Madonna - Singles Selling Artist Of The Year (Sire)
Three No. 1 singles in Hot 100; longest no. 1 singles runner.

* Madonna - Album Selling Artist of The Year (Sire)
Longest no. 1 runner; fastest album climber.

* Janet Jackson - Female Artist Of The Year (A&M)
Scoring four bit singles generated from one album.

* Whitney Houston - Female Artist Of The Year - Albums
(Arista)
Longest female album.debut top 10 runner; '85 debut exploding
M '86.

* Falco - Male Artist Of The Year - Singles (Teldec/Sire)
Only European artist with five hit singles, no. 1 US.

* Peter Gabriel - Male Artist Of The Year - Albums (Virgin)
Only male vocalist to hit no. I Hot 100 Albums.

* Top Gun - Soundtrack Of The Year (CBS)
Most successful OST in terms of sales.

* Bruce Springsteen - Live Album Of The Year (CBS)
Unprecedented retail reaction.
Bruce Hornsby - Debut Single Of The Year (RCA)
Massive European Airplay.

a Pet Shop Boys - Debut Album Of The Year (Parlophone)
Highest amount of hit singles from debut album.

* Jean -Michel Jerre - Spectacle Of The Year (Dreyfus/Polydor)
Houston show attracts 1.3 million people.

the Longest No. I Runner as well as
the Fastest Album Climber of 1986,
If the success of the 'True Blue' al-
bum continues to 1987 (which is
very likely), she could even surpass
the former no. 1 Top Album Run-
ners, Dire Straits, who had their
'Brothers In Arms' LP charted for
25 consecutive weeks at no. I.

Her domination of the Hot 100
Singles is equally impressive. She
is the only artist in the history of
M&M so far to have had three
different singles at the no. 1 spot of
the Hot 100. The demure ballad
'Live To Tell' stayed for 8 consecu-
tive weeks at the top, followed 3
weeks later by yet another no 1 run
of 'Papa Don't Preach' (for 9 weeks,
making it the longest run of a no. 1
single this year). The 'True Blue'
single stayed for one week at the top
of the Hot 100 and 'Open Your
Heart' could be on its way to reach
similar success. Also on European
radio, Madonna singles were
definite favourites: as with the Hot
100, all singles topped the European

Airplay Top 50 charts: 'Live lb
Tell' for 4 weeks, 'Papa Don't
Preach' 7 weeks (although not unin-
terrupted) and 'True Blue' for 4
weeks.

WEA Europe, set up an exten-
sive Pan European TV advertising
campaign, stretching from July =-
tit Christmas. The advertising
strategy was formulated centrally
although local companies deter-
mined the execution of the strategy
in their own countries. Especially
in England, Germany, Italy, Spain
and Belgium, the campaign made
significant impact and total Europe-
an sales are currently over 3.5 mil-
lion units.

Comments Jurgen Otterstein,
marketing director WEA Europe:
"The marketing of this album has
been a marketing man's dr.m all
along. The success of our campaign
was built on the quality of an out-
standing product, high visibility of
package and flow off intriguing
tools which emanated from Madon-
na's videos."
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