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Danish Tax On
Records Halved

Paris Cable Slowly Takes Off
by Cathy Inglis

Compilation Albums
Threaten German Singles

by Wolfgang Spahr
by Knud Orsted Hit compilation albums are a key 34.6 million in 1985. And sales for

The luxury tax imposed on records cause an in sales which element in the dramatic decline in January this year were 20% down
in Denmark has been reduced from should boost theincrease rceord industry. singles sales in West Germany, no- compared with the same month in
30% to 15%. This long anticipated CDs are now valued at $14.15 co. cording to Michael Anders, Manag- 1985.
drop in the tax rate was precipitated pared to their former price of $15.75. ing Director of RCA Germany who Anders: "Singles have been hit
due to the Danish habit of crossing Records are all reduced by around says there are too many compilation by to -merchandised compilations
over to the German border where $1 and blank video tapes have simi- LPs and they are released too fast. because people now wait for hits to
records are far cheaper. larly been cut The tax on blank Anders points out that there appear on collection albums instead

Comments Stefan Fryland, video tapes was until now $4.25, were 291 million unit sales of of buying them individually. Al one
Chairman of IFPI and Managing  continued on page 7 7 -inch singles last year compared to time there was a two to three month
Director of Polygram: "We are very gap between a single becoming a hit
happy with this reduction from
30% to 15% of the price from distri-
butor to dealer. It will cause lower
prices on all records in the shops
and we hope that it will also stabi-
lize the sales." Out of a total of 32.000 homes figure of 11%, a higher percentage

Danish sales were down around passed in Paris, 4.200 have sub- than initially anticipated four
10% in the first two months of this scribed since the birth of the Paris months ago. The objective of a
year compared to 1986, but the Cable project on December 1, 1986. penetration of 40% by 1991 now
reduction in prices is expected to These results show a penetration looks more than feasible.

According to a survey carried
out by the French organisation
Sofres, 19% of the subscribers are

 conti.ed on page 3

and going on a compilation album,
but today things happen much faster
- partly because hit singles sell few-
er copies and have a shorter selling

Only the few really exceptional
singles by artists such as the Eu-
rythmics, Lionel Richie, and so on,
.11250.000 units these days. And,
he says, the key target group for sin-
gles is a declining one. The growth
of private radio in Germany is also a
problem as it gives mote opportuni-
ties to tape singles off the air.

More ITVs Go
London- In the same week (April
23) that Channel 4 started its na-
tional lam -night service in the UK,
two of the major regional ITV com-
panies stepped smartly in with their
own early -hours schedules. But all
companies involvrtl fear that
problems over technical staff 'gold -

Australian top artist John Farnham stopped at Mike Lcekebusch's Earotops en time' payments could cause
show to record his hit single You're The lhice1 during his recent European repercussions.
promotion tour. From I. to r: Jochen Albrecht, Independent Promotion; Yorkshire Television, whose six
George Gibb, RCA/Ariolo; Tina Pueschel, Independent Promotion; John month trial of all-night pop videos
Farnham; Mike Leckebusch; and lgois Fraser, John Farnham's Manager supplied by Music Box found that

For Late Night
audience figures dropped drastical-
ly after 3am, is now running its
'Through lb 3' service on Thurs-
days, Fridays and Saturdays, using a
staple diet of old feature films,

Meanwhile, Central TV offers
its 8.5 million potential audience
the first British self -originated
seven -days -a -week service fora six
month trial period. Again, movies
dominate, but there will be
documentaries and regular headline

 conlmal on page 7
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MOVING
Media: Francis Bouygues has stuck
to his promise no make only a few
changes in personnel within TFI.
Alain Denver remains Editor of the
channel. Patrick Le Lay is named
General Secretary, Jean-Pierre
Rousseau becomes Head Of Public
Relations and Michele Vinson is
involved in the financing of the
channel * Manfred Sievers is ap-
pointed Head Of Marketing at Ra-
dio Hamburg, as of September I *

Flip van der Enden, ex -Press
Promoter for WEA Holland, joins
Dutch Radio station VARA as free-
lance Producer * Several changes
at Sky Channel: Ocky Wienteyer
has been appointed Press Officer
for Holland while in London,
Louise Damned from Radio Lux-
embourg and Caroline Papp from
Central Television both join the
company as Programme Press
Officers. And finally, Rona Levin
has been promoted to Press TV
Schedules Officer responsible Mr
Sky's monthly and weekly tv list-
ings which am published in over
800 newspapers and magazines
throughout Europe.

Recording Industry: Jean -Paul
Commie, until recently Managing
Director of Phonogram France,
joins WEA Music in France as
Director Of International. He will
report m Marc Exiga, Managing
Director of WEA * Some chang-
es at EMI Music Publishing Bene-
lux, following the departure of tan
D'Haese: Chris van Houten has
been appointed Managing Director
Of EMI Music, both in Holland and
Belgium. Frank Mankaar, former
Producer at Dutch radio VARA, has
been appointed as General Profes-
sional Manager, responsible for
A&R * Robert Horsfall has
been appointed Director Of Legal
& Business Affairs at London
Records. He will report to Manag-
ing Director Roger Ames *

Correction
Moving Chairs of April 18, misspelt
the name of Hille H. Hillekamp as
Hille Kamp. Hillekamp has formed
his own publishing and production
company, 'Grand H. Music' and his
first fop 10 in Germany is Pierre
Cosso's 'Face Your Life'.

CHAIRS

Bertelsmann Announces
Record Figures

Munich- West German media group Among national markets, Luck-
Bertelsmann has turned in record ner reports upward trends in Italy
figures for the financial year July but France still presents problems.
1985 - lune 1986. Gross earnings Companies in all other markets
were $4.2 billion, 2.2% up on the managed to reach ambitious sales
previous 12 months, and profits targets, he says. On the world music
reached $164.5 million. market in general, Lueftner is op -

Results for the group's music \ timistic, observing: "A slight
and video division do not reflect its decrease in traditional sound carri-
international position. Owing to the ers was mom than compensated for
shares position in the Bertels- by increasing Compact Disc sales."
man/RCA joint venture operating at Bertelsmann is now one of the
the time, only figures for RCA and major players in the international
Ariola Eurodisc activities in Ger- enmrtainment business, operating
many, Switzerland and Austria are what is claimed as the third biggest
included. Set up in August 1985, the music company in the world. Press -
venture was acquired by Head s-
mann late last year, and was recent-
ly renamed BMG Music.

Music and video earnings are
therefore given as $205 million,
5.4% of overall gross. Monti Ludt -
nee, head of the division, describes
group performance in German-
speaking markets as excellent, not-
ing: "Thanks to the RCA/Ariola
link, we were able to bold our own
very successfully against the major
multinationals. Ariola Eurodisc
again performed above industry
average, and with a 163% market
share is the undisputed leader in the
West German industry, while RCA's
progress in Germany has been
equally positive."
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mg company Sonopress last year
manufactured mom than 100 mil-
lion sound carriers for the first
time, and its annual 24 million CD
production capacity will rise to 30
million in 1987.

German Sales Figs
Show Increase

Singles Market Falls Further
by Wolfgang Spahr

According to newly released figures
from the German Phonographic As-
sociation, total sales by member
companies totalled £815.5 million
last year, 6.8% higher than in 1985.
Add in an estimated 13% of overall
sales by non-member firms and the
total German market was around
£938 million.

The big success sector was,
predictably, in compact discs. Sales
to retailers were 12.6 million units,
with a further 800.000 going to
clubs and other purchasers, making
the total 13.4 million, 5.9 million
units up on 1985. Them are now
around a million CD players in Ger-
man homes.

A total 121.1 million LPs, pre-
recorded cassettes and CDs were

sold, 3% mom than in 1985. LPs
were 4.2 million units (6.4%) down
on the previous year. Surprisingly,
full -price LPs did not seem to be hit
by the CD upturn, with sales
500.000 units up on 1985.

Pre-recorded cassettes were up
3.8% to 47 million last year, while
singles sales fell almost 16% to 291
million. Not even the previously
buoyant maxi -single market sur-
vived, these dipped by 700.000 units
to 14.3 million.

In the classical sector, sales did
not match I985's record 12.1 mil-
lion units, With albums falling by
23.8%. But classical CDs sold 2.9
million units, outselling classical
pre-recorded cassettes for the first
time.

The Party- After his successfid performance at the Polars Otnnispom de
Berry, Carlos Santana is posing with CBS f}ance Executives. Alsojoining
in is American singer Eddie Money (second from right).

New £20M Pop
Venue For London

by Peter Jones
The London Arena, a 12.000 -seater
concert venue to be ready for action
by September 1988, is London's
first purpose-built arena of this size
in half a century. It is a £20 million
project set in the heart of London's
developing Dockland area and will
cater for around 40 different sports

Paris Cable
continued from page I

satisfied by the service offered and
three out of every four wish to
resubscribe. The MC tops the
popularity stakes amongst the for-
eign channels received, followed by
the American news channel CNN
and Sky Channel. RTL-TV is the
most popular Francophile channel.
The local channel, Paris Premiere,

was watched by 30%.
In September 175.000 homes am

expected to be passed and in De-
cember two further channels will be
offered. Paris Cable is also plan-
ning to offer by next year a crypted
channel devoted exclusively to
films. With this in mind a one mil-
lion franc publicity campaign will
be launched in the capital in
September.

activities in addition to staging
major indoor concerts.

The project is managed by a
consortium in which top pop/rock
promoter Harvey Goldsmith's Al-
lied Entertainment is a major part-
ner. Goldsmith has long complain-
ed about the lack of suitable venues
for superstar artists and says top
names am already showing interest
in the London Arena potential.

Finance for the London Arena
comesTrom both public and private
sources. The only equity involved is
held by London Arena Ltd. whose
shareholders am Allied Entertai-
ment, boxing promoter Frank War-
mn's promotions firm, and Dock -
sport, specially set up by Lord Sels-
don, who is London Arena's
Chairman.
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Le Isla Bonita.0 ' - Madonna - Sire (WB/Bleu Disque/Webo Girl) 26 2. . Idecnn?femr

Come Undone

C) 3 3

Let
y IL_ Behe Sun/CBS (Northern Songs) 27 27 ' IlereibnceuTkr!tt DTrl!y s. 111.1 (,,,,in mu.)

3 4 ° torsTipqrsu nt/?ar ;re attnogtAleesrt owHammond) 28 27 ' !.(::12011:11'reEloeL,21,!, (Copyright Control)

With Or Without You4 2 " U2 - Island (Blue Mountain Music)
(E)

r
2

Slrini9lightsWorr d
,,, is. .lmeroury (Copyright Control)

5 ' °
RespectableP&K-Slpre

me (All Boys Music) CD '
,, Another Step (Closer To You)
- Kim Wilde 8 Junior - MCA (Hickim Music)Love316 ' 2 IF3111.2.1 Mac . Wiener Brothers (Now Sounds)

Ever Fallen In Love
Fine Young Cannibals - London (Virgin Music)

7 RUIll/:217ptilyldlo;cphe.Fporily
(DEE*1.4e2.W,,,,,tytlr,(,,!1'.,,Ighn,pon mu.)

Of Beauty8 liAztzT.IcTs Presence
Music) 33 22 ' ;ch.:, RightRe -wlAhraces Songs)

Sign Of The Times9 12 2 prin.- Paisley Perk (Controversy) 34 '2 .4 c.,?,, 71:2n A. Anr"1"(ge'.itato

0 1' ' it`rirall.hme-;itcelactIr?y/RCA (Bonder Music) 35 . 7 IBlecsep,7i:st-Tic:Alowrsne(!nof ing Musidlgondike)

11 9 9 lenellochie - Motown (Brockman Music)
. ,, Eve's Volcano

36 Julian Cope - Island (10 Music)

12 .7. ' ithgareCTFI'lio'n/FClydoYor(% Music) 37 ' 7 IPalt?Ihngw - CBS (513K Songs/King Songs)

@ '9 9 "ife'isJactint.i,t,h(i,te TymeiCriith Club)
J'Oubllersl Ton Nom38 .0 2 Johnny Hallyday /I Carmel  Philips/Monogram (J.FIG.haura)

14 ' ' E

Everything
George r g' I nO(Swc tn., n Gems/EMI Music)

39 ,s , (Something_tin.phsidt)(prnopiStro ienrgm.ic)

Lean On Me15 " 2 Club Nouveau  keg Jay/Warner Brothers (SSK/COS Songs) 40 '' 2 Realm Jcanseohni°1"074fliglOsatrntoen
Music)

16 " '
Day

Bowie -EMIDayPATerIca (Jones Music America)
Al

22 or
What You Get Is What You See
Tina Tuner . Capitol (Flondor/Good Single/W.B.)

0 ' 2 (C)11;Irjd T?Raeat . Carom (Cures SoundsChelseaMS) 42 Erillio. ?olhinanny=sdJeaDrhe-trgisn (Copyright Control)

18 ,, s 181,tantAdO.fmaT.hAtANALhis
Comm/Calypso Toom) 43 El* eolernn!r ii/InCAO(louthern Music PubL)

0 ' ' Velill Franew klin
Were

ege Vatein-lprgtrysamll Music) .44 El:* Lehes.V.ilehntueRsctA PZ:c-,,,,

g0 , TrehdedieGMTutry! IrttrhIpnIfot (Southern Music) 45 22 2 The Rmainymelters !Leer!?;(?crten Gems -EMI Music)

21 2. ' L"I' V9"2 ,!"...A. CIBf'rysax lis (Empire/Brampton Music) 46 ." ' Zan '.dKinBgY. Atlantic (flightsongfirio/WB Music)

Tonight, jnorVnunTtight 47 Duel Au Solell
Etienne Daho - Virgin (Satori Song/Lonely Boppe)

C/ 3° 5 'Z'arei'NevoT3Menhattan (MCA/Bobby Hart Music) 48 E011107 11°S Viten:. Tabu (Flynn Tyme/SBK Songs)

8 .. Bwo,!?ovt?d- MDerceuaryd(BI,?: fg'ol'yGrarn Music) 49 IMO" Oc7n"naoren - Podrait (EMI Music)

25 12 S PeterB ..aibmrie7- Virgin (Clioline Ltd.) 50 MO' '4°,1Ln/it's sAnoyllittg",lit (Syray Music)

HOT RADIO ADDS
The new ho radio adds on Euro.radio just prior to publication

DURAN DURAN- "MEET EL PRESIDENTE" (EMI)
GINO VANELLI- WILD HORSES (Dreylus/Polydor)
BREAKFAST CLUB- RIGHT. ON TRACK (MCA)
CAMEO- BACK AND FORTH (Mercury)

RADIORAP

by Cathy Inglis
As part of their new summer
schedule, Dutch TROS Radio
are replacing Hugo van Gelder
ren in his morning 09.00 to
11.00 slot with DI/producer Ad
Roland. V. Gelderen will be
concentrating more and more
on his work involving merchan-
dising for both TROS radio and
television.

This column is not intended
to grow into a weekly report of
the incessant rise in German
privates, but Germany is

definitely the country in Eu-
rope right new with the greatest
expansion in this field. Worth

ntioning though, is what is
to be, I am reliably informed, a
'promising' new radio in Ham-
burg called Radio 107. The
station intends to start up on
July 1st with a 'new style of for -

mating and programming.
With this in mind they have
asked the DJ 'trainer Ad
Roland, following his reputa-
tiOn for the work carried out
with RSH. The request puts
Roland in something of a

dilemma since involvement with
Radio 107 would signal the end
of his relationship with RSH.
Although Roland has not made
a final decision he is definitely
tempted since he believes start-
ing up yet another new station
with a totally different ap-
proach would be a considerable
challenge.

Radio Luxembourg will
be celebrating its 30th anniver-
sary on July 15th as the oldest
private radio station in Europe.
"This," says Mr. SyudIcus,
chief producer at Radio Lux-
embourg creates a certain im-
age problem since the union
does not wish to be regarded as
an old-timer. Various festivities
have been planned for the sum-
mer and a book on the radio sta-
tion will be published later this

Ycer.
Over in France, Chic FM

employees were very surprised
to hear about the sudden and
unexpected departure of Chris-
tian Savigny as programme
director. A successor has al-
ready been named - Chrisophe
Sabot is to step into his shoes.

GUEST COLUMN

HEAD SETS

Back To The
Juke Box?

by Tim Blackniore

Tim Blaclonore has an impressive
track record in British radio. He has
produced shows both for BBC Ra-
dio One and Capital radio, where
he was Head of Music. He recently
chaired the Royal Academy Confer -

in London and is now actively
involved in writing and producing
for radio.

For the last four years several en-
trepreneurial groups have advanced
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their belief in pan-European music
programming. So far their delibera-
tions have focussed on the potential
of cable systems fed by satellite. Not
strictly speaking radio, but certain-
ly audio music services competing
for audiences currently served by
those of us who work in European
radio.

It has been argued that such
cervices could help all of us to live
on a larger map, to strengthen the
concept of one Europe, and to
sinmulate the further growth of the

gle music marlet so much be-
loved by the international record
companies.

The prospect of deregulation of
UK radio and the continuing de-
velopment of co-operation between
different national broadcasters such
as RTL .d RTE could lead to the
linking together of transmitters as
well as cable systems and what
price then for national characteris-
tics? In the UK Independent Radio
Stations, music based companies
and existing cable operators have all
been discussing possible involve-
ments in such cable based schemes.
Generally their thoughts have

centred on the idea of a virtual juke
box of the air but without the ele-
ment of listener selection and no
doubt the possibilities will keep the

Radio Tara Launched
In Summer '88
Joint Venture Irish RTE & RTL

Radio Telefis Eirean (RTE) and Ra-
dio Luxembourg are planning to
launch a join venture tentatively
called Radio Tam during the sum-
mer of 1988. It will broadcast on
long wave 254 kilohertz (1181

metres) covering all Ireland and a
greater part of the UK with a poten-
tial audience of about 22 million.

"We have placed an order with
Continental Electronics for a 100
kilowatt transmitter which will be
built on a site in county Meath;'
said Billy Wall who is directing the
small Radio Tara working group wi-
thin RTE. "The studios will be in
Dublin and programming will be of
popular appeal .d aimed at a target
audience of the 15-34 year age

group. The network will broadcast
from 0600-19.00 noun".

Ireland had been allocated a fre-
quency on longwave which had not
been taken up so RTE began talks
with Radio Luxembourg who
shared immediate interest in
cooperating on that frequency.

"At the moment we're talking in
terms of drawing up an agreement
of the legal .d financial aspects,
and we are seeking finance," said
Wall. "KM is going into this solely
for financial reasons to try to identi-
fy another source of finance to fund
our public service broadcasting. We
want to continue this and safeguard

Share Of Foreign Music
On German ARD

STATIONS 1982 1983 1984 1985

Bayerischer Rundfunk 55.84 56.26 55.24 54.20
Suddeutscher Rundfunk 52.66 52.96 52.27
Sudwestfunk 59.80 60.91 60.22 59.53
Saarl.discher Rundfunk 65.06 65.28 63.96 54.43
Hessischer Rundfunk 55.59 54.00 53.24 60.16
Sender Freies Berlin 50.76 50.52 51.56 52.20
RIAS 60.89 61.41 59.83 60.19
Westderitscher Rundfunk 65.44 63.32 57.51 56.92
Radio Bremen 42.13 40.06 48.91 54.85
Norddeutscher Rundfunk 64.82 66.10 64.89 64.82
Deutschlandfunk 62.75 59.16 58.50 62.42

figures kindly supplied by GEMA, West Germany. Figures all relate to
minutes of airing time.

The discussion on the domination
of Anglo-Saxon music on radio is a
particularly hot topic in Germany.
Many claim that despite the audien-
ce's proven preference, the public
broadcasters neglect domestic
German -language material. Never-
theless, the above figures clearly

show that, apart from Westdeutsch-
er Rundfunk and Saarlaendischer
Rundfunk, most stations have only
slightly modified then policies in
the last few years. Stations like
Hcesischer Rundfunk and Radio
Bremen even showed an increase in
programming foreign music.

marlet researchers in profit for
several years to come. What exer-
cises my thoughts as Ibook my tick-
. for Montreux, is the question of
whether a virtual non stop, speech
free output can ever capture the im-
agination, or secure the loyalty of
listeners M the way that European
radio stations have consistently
done since the 1960s.

For my money, the key to suc-
cessful music programming has
never been limited to selection and
sequence. Beyond either of those
essentials it is the talent and the
skills of presenters and producers
that makes the difference between
adequate or exciting music radio It

is their efforts that will ensure that
the right music is beard in the right
context, and without that we really
are back to the juke box!

Any reactions to this week's Head
Sets, and all further contribu-
tions should be sent to Cathy In-
glis, Music & Media, Stadhouder-
shade 35, 1007 DB Amsterdam,
Holland, tel. 20-628483.

Articles anfteerinn

or in ri fm for the expression
of views ereeneral interest and
these ere not necesonny those of
the editors.
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*TRACKING lk
by Alexandra van der Brock

End of this month, CBS will release
new LP from Swedish band 220

500, entitled Young And Wild,
produced by the band together with
THOMAS WITT * IGGY POP
came out with a new 45 called Fire
Girl The track was written by him
and STEVE JONES. His forthcom-
ing tour starts in June * Also a
new sign of life from THE JESUS
& MARY CHAIN whose single
April Skies was released last week.
The band are about to start record-
ings on their second album, which
is slated for a July release *

SUZANNE VEGA will issue

her new LP at the beginning of May,
entitled Solitude Standing *
BOWIE's LP Never Let Me Goon

is out now. Mom dates have been
added to his Glass Spider tour, in-
cluding an extra date in Holland,
where both his concerts sold out *
NONA HENDRYX is at present

putting together a band as she will
sten touring during the summer.
Last week saw the release of the sin-
gle Why Should I Cry, taken from
her forthcoming album * THE
CULT issued another single from
their latest album. This one's called
Li'l Devil. The band is currently
supporting BILLY IDOL on his US
tor*

BLACK had their debut single
titled Everything's Coming Up
Roses released last week * PAUL

CARRACK had a new single
released through Chrysalis, a re
make of When You Walk In The
Room, CHRIS NEAL produced.
Paul's album will be issued in May
* Happy Planet Is the title of the
LP released last week by WALL OF
VOODOO * Swedish rockers
Stallion have come out with their
debut single tided Helpless. This is
a taster for the forthcoming debut
album * MICK JONES and
DAVID KNOPFLER are guest mu-
sicians on BEN E. KING's current-
ly recorded LP, slated for release
later this year * The latest
SMOKEY ROBINSON album is
called One Heartbeat and is availa-
ble now *

May 7 will see the release of
New York rap duo SALT & PEPA's

debut LP, which was produced by
HERBIE LUVBUG. At the same
time the debut single will be issued,
titled My Mike Sounds Nice. The
two girls will tour Holland next
week * Shame is the title to the
new OMD single, the band is at
present in the States but will be in
Britain soon to shoot the video ac-
companying the single * German
band ALPHAVILLE issued a new
single titled Red Rose, the video
clip was shot in Budapest *

April 21 sees the release of the
debut LP from IN TLIA NUA enti-
tled Vaudeville. All tracks were
written by the band and produced
by WILL GOSLING, except for
two, which were produced by
DAVID LORD * TESLA's new
45er is called Little Stine *

ROCK OVERLONDON
Globe Theatre, Shaftesbury Ave-
nue, London WI, fel: 1-4377122
As the US market gets more and
more used to the cassette single,
the configuration seems to be get-
ting the thumbs down in Britain.
It did pop up a few years ago as an

occasional promotional device,
and most record companies seem
content to keep it at that, no

perhaps there's life in the old sin-
gle yet.

Queen wem noticeably ig-
nored in the recent BPI awards,
but they were honoured last week
for their Outstanding Contribu-
tion To British Music at the Ivor
Novello Awards night. Annie
Lennox and Dave Stewart were
voted songwriters of the year for
their 'It's Alright (Baby's Coming
Back)'. Best musical went to An-
drew Lloyd-Webber's 'The Phan-
tom Of The Opera'.

The new UK single from The
Cult album - 'Electric' is 'Li'l
Devil', already featured on ROL.
The 12 -inch edition features two
live tracks recorded in Holland at
the beginning of last year, 'Bone
Bag' and the hit 'She Sells Sanctu-
ary', while the cassette version
also has three more live tracks.

'The History Of T.Rex
1967-1977' is a new compilation
album put together by the T. Rex
Fan Club, released in Britain last
week. It's the first volume in a
three -LP set to commemorate the
10th anniversary of Marc Bolan's
death, the aim being to feature
Bolan's hit singles as well as rare
tacks. From it comes a new sin-
gle, another remix by Tony Vis-
conti of a T.Rex classic, this time
'Get It On'.

ROL's heard the whole of the
new Go West album 'Dancing On

The Couch' and it shows some
very interesting musical develop-
ments like for example a very
light, jazzy sound on 'The King Is
Dead', which features Kate Bush
on backing vocals; a song called
'Baltimore lb Paris' which is
about the royal romance between
Edward and Mrs Simpson; and
'Little Caesar', which concerns it-
self with Edward G. Robinson
and McCarthyism. It's good to
see that not everyone's going for
the predictable moon -in -June ap-
proach to lyric writing. "We've
tried to avoid that", says Pete Cox.
"We've tried to make it a bit
broader."

Our friends at IRS Records in
London tell us the label has
signed the 20 -year -old twin
brothers of Squeeze keyboards
player loots Holland, Chris (him-
self a keyboardist) and Richard
(drums). They've got together
with a blond vocalist called Lisa
Covington, they're calling them-
selves This Set 84 The Pearl, and
they're being produced by Dennis
Herring, the Timbuk 3 man who's
done such an interesting job on
The Truth's new LP 'Weapons Of
Love (and doesn't that single
sound like The Fixx to you?). The
first single from the project will
be a song called 'While The Go-
ing's Good'.

We hear that Manchester's
famousy gloomy The Fall are
about to cover the old R. Dedn
Taylor hit 'There's A Ghost In My
House. Tom Jones is back in the
Top 40 in Britain for the first time
since 1974 with an extraordinary
display of vocal histrionics, called
'The Boy Prom Nowhere', which

is taken from the musical
'Matador'. In the same chart, star
soccer players Glenn Hoddle and
Chris Waddle have stormed htto
the Top 30 with 'Diamond Lights',
and while it's no masterpiece, it

has to be the most credible record
any footballer's been associated
with to date.

Metal men Heavy Patin' (last
week's column) lost out in their
bid to represent Britain in this
year's Eurovision Song Contest.
Our congratulations to them...er,
we mean commiserations. The
winning entry was 'Only The
Light', by Glasgow -born Richard
Peebles, whose stage name,
almost inevitably, is Rikki. The
song got a big pre-Eurovision
push by appearing on last week's
'Top Of The Pops' and it's
released on the Scottish label
Klub in the UK. Heavy Patin, in
fact, could only finish sixth out of
10 in the British heat, with Ann
Turner's 'Too Hot lb. Handle'
runner-up, to be released on
RCA.

Special guest on the very last
edition of 'The Tube' on British
TV on April 24 will be the
Hardest Working Man In Show
Business himself, lames Brown.

The first UK single from
Sheens Easton's forthcoming al-
bum, which she's been working
on in Los Angeles, is called 'Eter-
nity' and it's written by Prince.

Slade, who became every En-
glish schoolteacher's nightmare
with their me of spectacularly
misspelt hits in the early seventies
Cann On Feel The Noire',
'Skweeze Me Pleeze Me') are
back to their old tricks. Their new
album's called 'You Borer Make
Big Noire'.

This just in from the Have A
Cigar department: warm con-
gratulations to Karl %Binger,
leader of World Party, who be-
came the father of a bouncing
baby boy last week.

The Mission are odds on to
headline the opening night of the
Reading Rock Festival, which is
25 years old this year. Status Quo

and Alice Cooper are among the
other acts being linked with the
festival. The Mission are in the
States right now on a six -week
tour.

Suddenly it's the Buzzcocks:
the late seventies punks are cur-
rently back in the spotlight thanks
to the hit cover of 'Ever Fallen In
Love' by Fine Young Cannibals,
and now Steve Diggle, a member
of the band's classic line-up, re-
emerges under the cryptic name
of The F.O.C. with a single called
'Last Train To Safety' on MCM
Records.

Kiki Dee's new album, 'Angel
Eyes', featuring songs produced
by Dave Stewart, is out this week.
It's 24 years ago this month that
Kati, at the age of 17, released her
first single.

The 12 -inch of the new Smiths
single 'Sheila Take A Bow' offers
their many completist fans an ex-
tra track, 'Sweet And Tender
Hooligan.

Andy Taylor's new UK single
is 'Life Goes On', from the 'Thun-
der' LP. The Blow Monkeys' LP
'She Was Only A Grocer's
Daughter' is out in Britain this
week. 'Ghosts Of Cable Street' is
the new single by The Men They
Couldn't Hang. The next British
single from Alison Moyet's disap-
pointing LP 'Raindancing' will be
'Ordinary Girl'.

Rock Over London is the UK's
weekly rock music showcase
presented by DJ Graham Dene
and syndicated to internation-
al radio The programme goes
across America, Canada, Aus-
tralasia and the Far East with
expansion into Europe plan-
ned for later this year.
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TV & Video

Granada Starts Up
European Dialogue
Paris- David Plowright, Chairman
f UK G da T I ' ,b led

a two day conference on European
co -production in Paris recently,
giving 30 senior Granada
programme -makers the opportunity
to meet their French counterparts.
Plowright. "Europe is responding
to the satellite age and systems of

I broadcasting familiar
to the UK are developing else-

where. Our dialogue with French
broadcasters was a prelude to dis-
cussions with others, initially in

Spain, Portugal and Germany."
At the Paris get together, Jean

Marie Canada, Programme Con-
troller of the state-owned Antenna
2, said changes currently going on
within the French audio-visual in-
dustry were, "like an atomic bomb
in their effect". With public and pri-
vate television competing for the
same audience, consumers would
be consulted more than ever before.
'It's a question of providing the
best quality for the greatest num-
ber?' said Canada.

One Second Please -Shirley Bassey is the mates unlikely session singer on
Yello's latest album, 'One Second: It is the singer's first contribution roan
album of the Swiss duo, here standing next to Bass,

IMV - Making Music Travel
MTV Networks are by no means the
sole television channel to promote
foreign clips in the US. The 'Inter-
national Music Video (IMV) pro-
gramme produced by Skyline Fea-
tures has established itself over the
last two -and -a- half years as an 'in-
icrnational travelogue through mus-
'. It aims to pioneer the program-

ming of foreign music videos, link-
ing these with information on
traveMing in Europe, news on music
establishments throughout the
world and international concert
tour schedules.

The weekly programme has this
month fulfilled its primary aim,
that of going natiomvide, and it now
reaches a potential 12.9 million
subscribers. It hopes to be syndicat-
ed internationally in the near fu-
ture. IMV's creator and presenter,
Louis Perego, believes that the ap-
peal of foreign clips is fuelled by the
over -exposure of American Top 40
in the 250 television programmes
available across the country.

IMV believe they were in-
strumental in breaking French
group Rita Mitsoulto in the States
following their hit 'Marcia Bade.
Having premiered the clip in June
1985, IMV's viewers voted the

video one of the Top 5 of the year
and in the winter of 1986 the group
was signed in the US to Sire
Records. They also claim that the
producers of Miami Vice, while
watching IMV, selected a music
video by Swiss group Yello for use
on the soundtrack of a future epi-
sode inn the show.

LATE NIGHT ITVs
continued from page

news too in a service which runs to
4am on Fridays and Saturdays and
to 3am on weekdays. Central claims
audiences of up to two million for
recent experiments in late night
spool viewing, in which world box-
ing championships were relayed
from the US.

Channel 4's launch (Music &
Media, April 18) helped speed the
action from other companies still
hesitant because of union demands.

Other ITV companies, among
them London Weekend (who are
planning a series called 'Night
Owls'), Thames and Granada, are
hoping to launch night-time sched-
ules e9 the end of August.

One key reason for the sudden

Video News

An Infedious Clip
MGMM's Nick Mortis has just
completed directing the clip for Bil-
ly linntgan's 'I Can't Love You',
Fiona O'Mahoney producing *
Fellow MGMM director Brian

Grant has wrapped up the clip to
Jody Watley's 'Still A Thrill'. The
video was shot on location in Paris
in impressive tourist spots includ-
ing a shot within the Paris Opera;
Frank Hilton produced * Over in
Los Angeles, Expose's new single,
'Point Of No Return', was accompa-
nied by a clip directed by Ralph
Zhnan and produced by Kate Thom

Zodiac Mindwarp's brand new
single 'Prime Mover' out on Phone -
gram is being promoted by a video
directed by Adrian Edmondson of
the Promo Palace. This is the com-
pany's second project, follmving
their impressive debut with Neil
Jordan directing U2's 'Red Hill
Mining Town'. 'Mime Mover'
marks Edmondson's debut as a

director, following on from his
work with the Comic Strip and his
portrayal of 'VW' in the UK televi-
sion series, 'The Young Ones' *
The Promo Palace are also about

to complete a clip to Radio Earth's
new single, 'Distant Land', out on
WEA. Rick Elgood known for his
works for The Pogues and New
Order well direct *

CBS/Fox Video are releasing
three new music videos this week.
Infected' of The The will be
released simultaneously with Matt
Johnson's re-released 'Sweet Bird
Of Truth'. The 47 minute long form
contains eight tracks including
'Slow Train lb Dawn? 'Heartland'
and 'The Mercy Beat' * CBS/Fox
are also releasing a three track EP
from Swedish band Europe with hit
singles 'The Final Countdown'
'Rock The Night' ad 'Carrie'. Also
to be released is a three track EP
from Spear Of Destiny entitled
'SOD - The Epic Videos'. Tracks
featured are 'The Wheel', 'Primmer
Of Love' and 'All My Love' *

haste is that the Independent Broad-
casting Authority (IBA) has report-
edly told the companies that if they
do not launch overnight schedules,
it would award a separate franchise
along the lines of the TV -AM break-
fast time contra..

Danish Tax
continued from page

which is close to the street value
price of the actual equivalent tape in
New York. Two blank tapes can
now be bought for the price of one.
Several other prices on electronic
equipment, such as stemos and ra-
dio sets have also been reduced.
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THE HOTTEST

COUNTDOWN ON RADIO

The proof is in the programming. So it's no wonder
the whole world is listening to great radio programs
produced by the Westwood One Radio Networks
and distributed by Westwood One International.

For details on availability and exclusivity in your
territory, contact Suzanne Olson -Kahane or Susan
Jolley at (213) 204-5000 or telex 4996015 WWONE.

WESTWOOD ONE INTERNATIONAL
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Does Syndication Exist In Italy
by Cathy Inglis

The radio situation in Italy is infamous for the confusion
created by its enormous number of stations. As syndication
entails the exchange and buying or selling of programmes, ap-
plying such a criteria to the Italian situation creates confu-
sion. Complications arise because there is no law which pre-
cisely lays down the logistics surrounding syndication; strict-
ly speaking, it is unlawful but many stations do practise a
form of syndication indirectly. Law suits are apt to arise from
this chaotic situation but the basic pattern emerging in Italy is
that of small groups making agreements with local radios to
sell advertising spots. Out of this confusion come two well
recognised and established companies which, although at
first glance appear to be mem networks, in fact adopt certain
programming and advertising policies which tie in with
syndication.

The most significant of these is
SPER which links 330 radio
stations throughout Italy, with
20 million listeners weekly and
7.5 million on an average day.
Established in 1980 as a nation-
al advertising distribution serv-
ice, SPER's main objective,
says its Managing Director
Giuliano Gelsi, is to, "improve
the awareness of the radio medi-
um and to invest heavily in
programme production". Last
year SPER invested 600 million
lire in programming and this
sum is expected to double in
1987.

Regular features such as

news, concerts and interviews
are transmitted simultaneously
to the local stations together
with national publicity, whilst
the remainder of the program-
ming is sent by cassette from a
central point in Milan. The in-
dividual stations deal with local
publicity. Profits made from the
national publicity am divided
between SPER and the local sta-
tions on a 40%-60% basis.'

SPER's programmes include
'DI Time', a music show with
interviews, produced in col-
laboration with Radio DJ of Mi-
lan and featuring Claudio Cro-
chetto and Fabio Santini. Al.
popular is 'Objettivo Donna', a
programme targeted specifical-
ly at women, and 'Lo Sport In
Radio', which contains live
commentary.

SPER believe that their par-
ticular type of set-up has

favoured the growth of local ra-
dio resources and given extra
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credibility to the viability of ad-
vertising in private radio. Com-
ments GelsE "Private radio to-
day is not sufficienfiy consi-
dered by the advertising mar-
ket, the political environment,
or with those involved in gener-
al information and culture.
SPER am working to make this
happen."

Divisione Radio Italia is the
country's second largest net-
work which, admits Danielle
Celli who is in charge of its
research and marketing, 'is
presented to outsiders as a syn-
dicator'. Divisione produces
programmes for about 300 ra-
dio stations and sells advertis-
ing space to the radios associat-
ed with them.

Divisione produces an after -
sic programme target-

ed at the young, a women's

programme, news and informa-
tion shows, and sports pro-
grammes. Celli believes that the
lack of identity among the stag-
gering number of stations is
bound to cause an upheaval in
the medium. "I think the situa-
tion will change and we will
probably see a reduction in the

number of local radios. An in-
creasing number of radios will
seek a national outlet and such
organisations as Divisione and
SPER will increase. Since there
are so many radios it is in fact
almost possible to have a com-
plete national network."

Expansion At
Piccadilly Productions
Piccadilly Productions, who
now have a London office as
well as their base in Man-
chester, are increasing the num-
ber of stations that receive their
Pepsi Cola sponsored show,

Westwood Rockin'
America Comes To UK
'Rockin' America', the weekly
three-hour countdown series
from Westwood One Interna-
tional in Los Angeles, has been
taken up by 16 stations within
the UK independent network.

No sponsor has yet been
contracted, but the style and
presentation of the series has
convinced the stations that are
signed up to start broadcasting
right away. 'Rockin' America',
one of the top countdown

programmes M the US, is host-
ed by Scott Shannon of Z100/
New York and combines artist
interviews and tour updates
with the 30 hottest singles'
countdown.

Says Westwood One Direc-
tor Suzanne Olson -Kahane:
"We're enlisting other stations
as soon as possible to enable a
sponsor to benefit from an ex-
ceptional network build-up".

'American Countdown' hosted
by Paul Gambaccini, from 11 to
20. Stations now committed to
join the network this month in-
clude Red Rose, Southern
Sound and four stations in
Yorkshire.

June will see the start of a
series of short satirical features
starring Ben Elton, UK's num-
ber one alternative comedian,
who has a Saturday night show
on Channel 4. Piccadilly have
made this possible thanks to a
sponsorship deal with Red

Stripe lager.
Another Piccadilly produc-

tion, in partnership with former
Capital Radio executives Tony
Hale and Tim Blackmore, is

'Rock Line, the UK's first na-
tional rock music phone-in and,
says Piccadilly chief Simon
Cole, "We am very close to
finalising a major deal with an
international company for the
sponsorship of the show".
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