An EMR publication
in partnership
with Billboard

NEW REC RDING SEC 1ON!

| VOLUME 4 - NO 26 - JULY 4 1987

The Pan-European Newsweekly for the Broadca;ﬂr;g & Home Entertiain;ent Industries

New Scandinavian Satellite Planned

If all goes according to plan,
Sweden, Denmark and Norway
will receive a new Scandinavian
satellite channel in around the
autumn of 1988. A major Swed-
ish financial group, Kinnevik,
has already invested some £25
million into the project with a
promise of a similar sum next
year.

Provisionally named Scan-
sat, the initial aim of the project
is to broadcast 10 hours a day of
programmes, 20% of which
will be commissioned directly
from Scandinavia and the re-
mainder will be Anglo-Ameri-
can purchases. Joeran Sellgren,
who has 15 years experience as

by Cathy Inglis
programme buyer for Swedish
national channel TV2, has been
recruited by Scansat and told
M&M that, “although there
will be a heavy stress on enter-
tainment, we want to create a

full service as soon as possible
with news, documentaries, chil-
dren’s programmes and so on”.
Sellgren is confident that
there will be a strong demand
B continued on page 7

Radio Quotas in Germany?

by Wolfgang Spahr

Hamburg- A French-style quo-
ta system ensuring airplay for
national product could be on the
cards in West Germany, judging
by the growing complaints from
some publishers and politi-
cians.

Y —

A Platinum Debut- Whitney Houston receives a platinum record

from Franco Reali, President BMG Ariola ltaly, for selling over
250.000 copies of her debut album. Her new LP 'Whitney’ went

gold in Italy in just over a week.

Already one of the most
English-language dominated re-
cord markets in Europe, with
overseas product accounting for
70% of sales, Germany is now
seeing the popular private radio
stations devote the lion’s share
of their airtime to international
recordings.

National repertoire accounts
for no more than 10% of these
stations’ music output, and pub-
lishers are now divided into two
camps on the question of what
is to be done. One side argues
that the solution is simply to try
harder: better productions and
better promotion and a general-
ly more competitive attitude are
the answer.

The other believes some-
thing more concrete is needed.
SBK Songs’ Joost Van Os says:
“Although I’'m no fan of govern-
ment rules and regulations for
radio, the French system of
minimum hourly airplay for lo-
cal product could be an idea for
Germany.” But given the near-
unanimous distaste for state-
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New Look Charts

Starting with this issue,
M&M’s European charts -
The Hot 100 Singles & Al-
bums and the Airplay Top
50 - have a bright new look!
The change in visual style
marks the start of further re-
vamps which will make the
Hot 100 Singles/Albums re-
flect European sales trends
more accurately than ever.
At the moment the chart
team of M&M is in the the
middle of improving and
updating its chart system
and the revised Hot 100s
will be installed in the near
future. Meanwhile, the use
of M&M’s European charts
by the media is still grow-
ing: more and more Europe-
an programmers are ac-
knowledging the value of
such data for their shows.

New Recording Section

As from this week, M&M
offers a new monthly serv-
ice to its readers - a section
devoted to studios will high-
light new trends and de-
velopments in broadcasting
and recording studios,
throughout Europe.

imposed controls among Ger-

man publishers, the only real

option seems to be to increase

pressure on radio programmers
and DJs.

A change will only occur if

B continued on page S
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Ertegun Resigns As
WEA Int. Chairman

Venice- One of the founders of
WEA International, the distin-
guished and  well-respected
Nesuhi Ertegun, has resigned as
the company’s Chairman and
joint Chief Executive Officer.
The announcement came last
week in Venice at the annual
worldwide meeting of WEA
managing directors and was ef-
fective from July 1.

Nesuhi Ertegun has however
signed a new five year contract

with Warner Communications
to handle special projects, in-
cluding some record produc-
tion, and intends to carry on as
President of IFPI. He will also
continue in his fight against
home taping and piracy and the
campaign for the installation of
a spoiler device in DAT re-
corders.

Ramon Lopez has been
named as WEA International
Chairman

Gema Calls For
Doubling Of Tape Levy

’CBS Copycode is nonsense”
by Wolfgang Spahr

Berlin- The levy on blank tapes
was a major factor in the 10.2%
increase of the grossincome of
West German copyright society
GEMA to £192 million last

year.

Announcing the upturn,
Erich Schulze, GEMA Presi-
dent, is emphatic that a substan-
tial tape levy (which acts as a
home taping royalty) is the most

CBS is to manufacture and distribute all Chrysalis material under

effective way for record compa-
nies, artists, composers and
publishers to protect their coy-
rights from the threat of private
Digital Audio Tape duplication.

He describes spoiler devices
such as the CBS Copycode as
“nonsense”, insisting that a
higher tape levy was the best
practical solution

the terms of a new long-term deal signed by Chris Wright, Chair-
man Chrysalis (lefi), and Paul Russel, MD CBS (right).

UK Privates Maintain
Lead Over BBC

Independent radio in the UK
has maintained its lead over the
BBC according to the indepen-
dent stations’ latest audience re-
search carried out by JICRAR.
Independent radio now boasts
186 million listeners tuning in
to some 225 million hours a
week compared to 17.5 million
listeners and 220 million hours
a year ago:
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The independent sector’s
weekly reach has risen to 47%
throughout the independent net-
work, compared to the weekly
reach for BBC Radio 1 (the
BBC’s pop channel) at 42% and
BBC Radio 2 at 33%. BBC lo-
cal radios capture 21%, while
Radio Luxembourg holds 2%
and other stations 11%.

WEA Says It’s
Time To Rock!

by Machgiel Bakker

Fuelled by the massive success
that Motley Crue had in the US,
WEA has launched an orches-
trated hard rock campaign for
Europe. Entitled 'Time To
Rock’, the goal of the campaign
is to break new hard rock artists
and some 12 bands including
Tesla, Manowar, Metal Church,
Ezo, Motley Crue, Ace Frehley
and Raven, all of whom will get
heavy retail and media ex-
posure.

During the first phase, the
"Time To Rock’ package con-
centrates on corporate Sponsor-
ship, contests, local radio spon-
sorship, prime retail display
space and massive advertising
in the print media, all targeting
at hard rock aud: es. A hard

around a "Time To Rock In Con-
cert’ series featuring Aero-
smith, Tesla and Guns "N’ Ro-
ses. From September 30 to Oc-
tober 5, these bands will per-
form in six European territo-
ries, in a joint venture with UK
promoters Jon Jackson and Rod

McSween
With total costs at around
£166000, the campaign will
stretch into the end of this year
and, according to Jurgen Otter-
stein, Marketing Director WEA
Europe, some very special sur-
prise contests will be set up in
co-operation with some spon-
sors. Otterstein: "There are a
great many angles to this cam-
paign and WEA is proud of its
1 in achiev-

rock sampler (LP/MC/CD) will
be released at mid-price along
with leaflets and unreleased
tracks by some of the artists
involved.

The second phase is centred

Media: Albert Emsalem, Pro-
gramme Director at Europe 1 in
Paris will join the second na-
tional French TV channel A2 as
the new Director Of Light En-
tertainment (' Varietes’) % The
new Director of Programmes at
UK’s Tyne Tees Television is
Geraint Davies. In the mean-
time, former Tyne Tees' Tube
producer Malcolm Gerrie is
very much involved in the film-
ing of the Island 25 Years cele-
brations % Tessa Watts has
been appointed Director of Pro-
gramming at MTV Europe. She
formerly was Virgin Records’
Video Director %

Recording Industry: Some
major moves within PolyGram.
Ben Bunders will become the
new President of PolyGram
Germany as of October 1 now
that Richard Busch is retiring.
Bunders was recently President
of PolyGram Holland and be-
fore that, Managing Director of
WEA Spain. The new President
of PolyGram Holland is Paul
Hertog, ex-Managing Director
of Polydor Holland. Imanda

ing household name s
thin the rock busin
campaign suggests that unique
artists continue to embark from
the WEA rock fortress”.

Wapenaar, ex-Marketing Man-
ager Polydor Holland, becomes
the new Managing Director of
Polydor Holland as of January 1
1988 *  Christiane Gueths
has been appointed Product
Manager for national repertoire
for Teldec in Hamburg %
Several changes at EMI UK’s
international department: fol-
lowing Roger Le Combe’s ap-
pointment as Head of the Inter-
national Division, Steve Margo
has been named as his deputy
and Gary Shoefield and Gabi
Zangerl are the new Senior
Marketing Executives in the in-
ternational division. At PMI,
Martin Haxby has been pro-
moted to Managing Director.
He used to be PMI's Legal and
Business Affairs Director %

Chris Stoue, ex BMG UK’s
International Director has been
promoted to Vice President Eu-
ropean Marketing BMG, fol-
lowing the departure of Rick
Blaskey. Stone will report to
Heinz Henn, BMG’s Vice
President International A&R &
Marketing %
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Nothing’s Gonna Stop Us Now
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Crowded House - Capitol (Roundhead)
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If | Was Your Girlfriend
Prince - Paisley Park (Controversy)
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Donna Allen - Portrait (EMI Music)

Diamonds
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RADIO __

by Cathy Inglis

UK’s Capital Radio will
soon be enjoying the sun-
shine of the Spanish coast
when it transports its break-
fast show to the holiday re-
sorts of Tenerife, Ibiza and
Majorca. On June 29, July 6
and 13, DJ Chris Tarrant
and his team will broadcast
the show before an early-
morning audience of holi-
day-makers, and this will be
transmitted back to London
by telephone lines. Capital
have the tour firm Wings to
thank for their generous
sponsorship.

As for Chris Tarrant, he
was one of the lucky win-
ners to be awarded a gold
medal at the recent New
York International Radio
Festival. Capital Radio won
no fewer than four gold me-
dals - more than the entire
BBC Radio network! Tar-
rant won his award for best
on-air personality.

Preparations for Dutch
Veronica’s Music Day ex-
travaganza on July 22 are al-
ready underway. Pre-selec-
tions for candidates for a gi-
ant pop quiz are being car-
ried out over the next six
weeks during the weekly
Countdown Cafe radio
show. Kees Baars and Al-
fred Lagarde will be quizz-
ing the select few each Fri-
day evening between 22 .00-
24.00 hours and the three
finalists will fight for the
prize (£2.000 worth of audio
video equipment) on the
Countdown tv show on July
221

French stations Hit FM

and Sky Rock have joined
forces to issue a joint state-
ment complaining about
constant interference on the
airwaves. This, they be-
lieve, will distort measure-
ments of listening figures at
a time when the CNCL is
evaluating which French
stations will be allowed to
continue broadcasting. The
statement contains a plea to
the CNCL to act as fast as
possible so that the present
turbulence can stop and so
that the FMs can be granted
legal rights to defend them-
selves.

New research in the
Hamburg area in Germany
has revealed that between
06,00 and 1800 hours 1.1
million listeners tune into
the three regional privates,
Radio RSH, Radio Ham-
burg and Radio FFN,
while only 856.000 tune into
the public station NDR 2.
RSH, for example, boasts
349.000 listeners compared
to NDR’s 188.000.

Studio Brussels Goes Nationwide

by Marc Maes

On September 1 the Brussels
based BRT radio station, Studio
Brussels, will extend its reach

and broadcast to the whole of
Belgium instead of just the
greater Brussels area.

Angelo Barro, owner Radio Milano International (right), and
Frank Scott, President Voice Of America (left), discuss the three
year contract they have just signed. One of Radio Milano’s four fre-
quencies has been given to VOA which will broadcast live into Mi-
lan from Washington by satellite.

Both RTBF and BRT install-
ed local stations in response to
the upcoming private radio sta-
tions in Belgium: Radio 21 for
the French-speaking part of the
country and Studio Brussels
which was started two years ago
on a regional basis

Afier a period of experimen-
tation, Studio Brussels, to-
gether with BRT executives, has
now decided to go national on
September 1 and introduce ad-
ditional weekend broadcasting
from August 15. At the moment,
BRT-2 takes over at 19.00 hours
because Studio Brussels is only
on air from 10.00-19.00 hours. In
view of the expansion, Studio
Brussels is frequently on the
road in Flanders and will pre-
sent the Torhout/Werchter Fes-
tival in July as well as support-
ing various other festivals like
the Reggae Sunsplash and the
Sfinks Folkfestival.

95.2 Expands To Kiss FM

French radio 95.2, which until
this week had two stations to its
name in Paris and Lyon, has
now escalated to a staggering 40
stations, which will receive the
station’s music by satellite Tele-
com 1. The station's director,
Georges Polanski, has also
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decided to rename 95.2 as Kiss
FM in the knowledge that the
frequency is likely to change
following the imminent reshuf-

Pourrinet, because most of the
network (previously attatched
to RFM) exchanged loyalties
and decided to move in with the
owners of Kiss FM, namely
Canal Plus, Swiss newspaper

UK RADIO

by Howard Marks

The now slightly boring subject
of the radio ban on George Mi-
chael has reared its ugly head
again. This time, copies of the
single were ceremonially burn-
ed in a car park by Severn
Sound DJ Mike Longley who
claims that if he had been in
London he would have burned
the records outside the offices
of CBS.

At BBC’s Radio 1, the sum-
mer roadshow is gearing up for
its annual run around the coun-
try with the various DJs pre-
senting a week each in different
venues. And well done to Simon
Mayo who has just won an
award for his programme broad-
cast from Jerusalem late last
year.

Meanwhile at Capital, Da-
vid Ram Jam Rodigan is sitting
in for Big John Sachs, and there
is no truth in the rumour that
George Michael’s single / Want
Your Sachs is dedicated to the
man himself. David Jensen took
a week’s holiday staying at the
Roxy Holiday Camp. Richard
Skinner sat in for ’Kid’ Jensen,
and ended up talking to Boy Ge-
orge who came in to preview his
debut solo album. Also at Capi-
tal, with Richard Park now sit-
ting in the hot seat, the playlist
has changed its format. The
climbers have gone to make way
for a longer A-list. There is a
shorter B-list and a C-list made
up of mostly non PPL records.

BBC Radio London’s Tony
Blackburn hosted one of his
shows from the studios of the
ever popular tv series, 'East-
enders’. Radio London’s final
Soul Night Out in the current
series is a double header, with
Tony Blackburn in Essex and
Steve Walsh in Watford.

GERMAN QUOTAS
continued from page 1

those in charge instruct their
producers to promote domestic
product instead of talking it
down, says Peer Southern’s
Michael Karnstedt. And at
Chappell/Intersong, Goetz Kiso
adds: My feeling is that the
only thing left is to publicly at-

fle by the CNCL. magnate Jean Claude Nicole tack those radio producers who
The increase in the number  and the il of banks  are obviously and unjusti

of Kiss FM stati about, and i pani discriminating against German

says its programme director Luc ~ known as CFM. national product.”
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SUGGESTION: LISTEN TO THEM BEFORE SOMEONE
ELSE BUYS THE RIGHTS

- AIDA
Scossa

PREMIATA
FORNERIA MARCONI

DORI GHEZZ!
Velluti e carte vetrate

LEO WASHINGTON
Tekpo Mode
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The most aired music video clips
throughout Europe in the week prior
10 publication. It includes more than
50 video-tv programmes and other tv
shows. lnrlly usmg videos from 14
Europeas

VIDEO FAVOURITES

Samantha Fox

Nothing's Gonna Siop Me Now - e Fis
Whitney Houston

1 Wana Dance With Somebody - MGMM
Johnny Logan

Hold Me Now - Vstempes

lSnlI szcn'l Found - e Masgene L1
Beastie B

No smp ru Brooklyn - e s

Boy Geo

Er AR
John Farnham

You're The Voice - roage vl
Ensure

Victim OF Lo - i L.

Suzanne Vegs

Luka - oPiums

Crowded House

Don't Dream It Over - Enerprise Colundeo
Pepsi & Shirlie

Goodbye Stranger - Promo Pilce

Simply Red

Infidelty - Dovin Prodcions

Chrs Res

Let's Dance - The g Fcory
Johnay Hates Jazz
Shattered Dreams - icig
ABC

When Smokey Sings - ¥DP
Madonna

La Ila Bonita - o s

Just Around The Corner - Propagands Fims
Marillion

Incommunicado - Pt

Doona Allen
Serious - Cincma

MEDIUM ROTATION

Echo & The Bunaymen

“The Game - viid

Starship

Nothing’s Gonna Siop Us Now - Ruran & As
Wet Wet Wet

Wishing | Was Lucky - Mecu Ant Mils
Depeche Mode

Strangelove - ivd

George Michael

T Want Your Sex - CB5Fon ideo
Jody Watley

Looking For A New Love - MGt
Living In A Box

Living In A Box - Couct Prodacions
Herb Alpert

Diamonds - Picur Visin

David Bowie

Time Wil Crawl - Nt

Simple Minds

Promised You A Miracle - s Fims
Curiosity Killed The Cat

Misfit - Te Aoty Wthol S
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TV & Video

French Channel M6

= -
Commiitted To Music
Top Executive Regnier Talks To M&M
by Cathy Inglis
France’s sixth televison channel, M6, last week introduced its
summer programming schedule. And those who were horrified
at the disappearance of the official music channel TV6 in Febru-
ary this year will be heartened to discover that more than 25
hours a week are still devoted to music programmes on the new
channel. TV6 was officially launched as M6 on March 1 when
the concessions for the channel were handed over to Metropole
L

TV and the Cq

de ision (CLT).

Presided over by Jean Drucker, former president of Antenne 2,
M6 has benefitted from CLT’s large stock of programming.

On May 11, a highly-respected
figure in the French music in-
dustry was appointed as Direc-
tor Of Light Entertainment for
M6. Catherine Regnier, who
has 20 years music experience
including six years as Head Of

Catherine Regnier, Director Of
Light Entertainment,

Promotions and Public Rela-
tions at WEA France, spoke to
Music & Media about the plans
for the sixth station.

"We intend to respect the
wishes of the CNCL and devote
alarge part of our programming
to music. I am in charge of pro-
ducing or co-producing 200
clips annually, 50% at least of
which will be French songs.
These 200 clips are divided be-
tween what I call 'heavy’ and
“light’ clips. The former are big
budget clips on 35mm; M6 pro-
vides both finacial assistance
and the promise of a certain
number of screenings. The
"light” clips receive technical as-
sistance and are the exclusive
rights of the channel for the first
eight days.” Over the last three
months, M6 has already co-
produced clips for numerous
French acts, including Julien
Clerc, Gold, Julie Pietri,
Michel Fugain, Agathe and Les
Innocents.

M6 broadcasts between
11.00-01.45 hours and has no

less than seven different video
programmes each week, several
of which are programmed on a
daily basis. Every day, 'Clip
Coeur’ shows clips made in the
last five years, 'Clip Frequence
FM' is a one hour show hosted
by a different radio FM present-
er, and 'Clip Combat’ has two
artists playing a poker-type of
game centering around videos.
Twice a day a ten-minute slot is
devoted to a rapid announce-
ment of 15 clips which viewers
vote on, the top 10 then being
broadcast each Sunday on 'Hit
Hit Hit Hourra’. 'Clip Aventure’
and "Club Clip’ portray concept
and performance clips respec-
tively and finally 'Boulevard
Des Clips’ is a one hour general
clip show each evening.

However Regnier points out
that: “Although 40 % of our pro-
gramming is devoted to music,
our target is to reach all au-
diences, of all ages, which is
why we include high-class fic-
tion and films as well.”

In only three months, M6’s
viewers have increased dramati-
cally according to the latest
figures published by Mediamet-
rie. The number of major cities
able to receive M6 is also grow-
ing steadily and M6 now num-
bers a potential 18 million view-
ers throughout the territory.

Catherine Regnier is being
assisted by Catherine Puech,
ex-producer of popular music
programme ’Platine 45 on An-
tenne 2 and Thierry Chaptinel,
formerly responsible for FM
promotion at WEA.

SCANSAT

continued from page 1

for this new Scandinavian chan-
nel since, according to a recent
survey, only 15% of Scandinavi-

Countless Close-Ups
The clip to Boy George’s latest
single 7o Be Reborn, directed by
Limelight’s John Baptiste Mon-
dino and produced by Adam
Whittaker, is now out. A con-
cept video, it was shot in full
colour and shows countless
close-ups of Boy George look-
ing more stylish than ever %
Whittaker was also responsi-
ble for the clip to Prince’s U
Got The Look, this one directed
by David Hogan. The clip was
shot on location in Paris in full
colour as a performance piece
* Dutch photographer/di-
rector Anton Corbijn has just
returned from Brazil where he
shot the clip to Echo And The
Bunnymen’s The Game for
Vivid Productions. The clip was
shot in both black and white and
colour on Super 8 on location in
Brazil, Sao Paulo, Rio De Janei-
ro and Porto Alegre, where the
band toured recently %
*  MGMM director Russell
Mulcahy has chosen an epic
style of video to promote Boy
George’s Sold; Louise Knight
produced % Still at MGMM,
Robert Cray’s Nothing But A
Woman was directed by Nick
Morris and produced by Fiona
O’Mahoney. The clip is a per-
formance piece with animation

ans can fully follow Anglo-Am-
erican shows. The prime advan-
tage over rival channels Sky and
Super Channel is that each pro-
gramme will be subtitled. At
present the chosen language for
the sub-titles is Swedish, but for
a small fee a special monitor
could be purchased so that these
subtitles could appear in Nor-
wegian or Danish.

Parabol antennas currently
cost around £1.500 in Sweden
but those required for the Scan-
sat will be far smaller and cost
in the region of £400. Price and
language are therefore the two
selling points for what many in
Scandinavia hope will develop
as a professional entertainment
channel in their own language.

Since commercials are still
illegal in Scandinavian broad-
casting, the channel would be
beamed by satellite from Scan-
sat’s head office in London.
Scansat will be setting up regio-
nal offices in Oslo and Copen-
hagen in addition to the current
one in Stockholm.
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