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Benelux TV Gets
Go-Ahead

by Cathy Inglis

Hilversum - Plans for the
launch of a Dutch-language
commercial satellite TV
channel were outlined at a
press conference here last
week. The brainchild of
Dutch publisher and in-
dustry veteran, Willem Van
Kooten, and media consul-
tant, Ad Van Ossendrijver,
the project is being promo-
ted under the working title
of ‘Benelux TV*

Cable Music Europe,
which is the company name
of the two media pioneers,
has scored an unexpected
coup in acquiring the use of
a channel on the ECS satel-
lite from the PTT. This is
the transponder that Sky
Channel was hoping to get
for its EBU (European Bro-
adcasting  Union) Sports
Channel.

"Benelux TV” is schedu-
led to start broadcasting bet-
ween 18.00-24.00 hours in
September, initially to Hol-
land and Belgium, and later

to a second target group of
Portuguese, Spanish and Ita-
lian tourist centres. The
channel has a budget of DFI
60M, part of which will be
funded by the initiators of
the project, and the rest will
be financed from

Ex UK Pirate Radio
Moves To Spain

by Peter Jones

London - Horizon Radio,
the London-based pirate sta-
tion which closed down in
1985, is planning a rebirth
on Spain’s Costa del Sol.
According to founder Chris
Stewart, £ 500.000 will be
spent over the next year to
set up the Horizon Broad-
casting Corporation, based
in Marbella and broad-
casting English-language
programming to ex-patriates
and tourists.

The station, which has
been granted a Spanish li-
cence to broadcast, also has
plans to expand its service
via satellite to Britain and

the rest of Europe. Says Ste-
wart: “‘For years Spanish
companies have blocked
moves by UK stations, in-
cluding Capital Radio, to set
up in Spain, but we have
worked on this for two years
and have done a deal with a
major radio operator here.”
Stewart says he hopes
eventually to cover the who-
le of Spain’s Mediterranean
coast before moving into
Portugal and France. “We
hope to do well enough to
return to Britain in two
years and bid for a proper,
legal independent radio
franchise,” he adds. ®

M&M Celebrates at Midem

Music & Media is
pleased to invite
all those attending

MIOEM | Midem this week
to a cocktail reception in the
main restaurant of the Ma-
jestic Hotel at 19.00 hours
on Monday January 25. Co-
me and join the celebrations

for the significant European
expansion of the Music &
Media operation and to hear
details on the third Interna-
tional Music & Media Con-
ference (IMMC) to be held
at Montreux, Switzerland
May 10- 15.18

and sponsorship. In additi-
on to Cable Music Europe,
investors include Gilde Ven-
ture Fund and Nederlandse
Merchant Bank.

The new venture’s head-
quarters will be in Luxem-
bourg, a factor which gets
round the Dutch media re-
gulations against commerci-
al channels in the Dutch lan-
guage. Dutch will, howe-
ver, be the main language of
“Benelux TV’ whose aim is
to, *‘make maximum use of
Dutch production compa-
nies, Dutch locations, per-
sonnel and programmes’”
For more details and in-
dustry reactions, see page
3.m
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Happy to be in the US - Nine of PolyGram International’s mar-
keting siaff were treated 10 a trip 1o the US last month 10 see con-

certs by US signed artists on the

verge of European success: John

Couger, Kiss, The Rainmakers and Rush. Pictured with Alex Life-
son of Rush (back row, 3rd from lefi) are various PolyGram VIPs

including, back row: far lefi, Jose Luis Garcia Ramos (Spain); 4th

from left Robert Hulman (Sweden); far right, Robbie Dennis (Int.).
Middle row: 3rd from right, Martin Scott (Phonogram UK):; far
right, Jacques Sanjuan (Phonogram France)

(advercisement)

AGNETHA
FALTSKOG'S SOLO
LP HEADING FOR
EURO TOP 10

SEE PREVIEWS PAGE 27
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Mixed Reactions To
Benelux TV

The news that Cable Music Eu-
rope has found the necessary loo-
phole in the Dutch law to put for-
ward serious plans for a commer-
cial satellite television channel in
the Netherlands (see front page),
has come as a surprise to the
Dutch media and industry. It
comes just months after announc-
ing the launch of Cable 1, the E
ropean commercial satellite ra-
dio, which is also the brainwave
of Willem Van Kooten and Ad
Van Ossendrijver.

Although welcoming the new
development, Lex Harding, Ver-
onica Programme Director Radio
& Television and long-time ad-
vocator of commercial TV, says:
“It breaks my heart that no offi-
cial broadcasting organisation
managed to come up with this
project.”

Dirk De Vries, Managing
Director Virgin Benelux, says: “1
welcome the possibilities of more
promotion outlets” A feeling
echoed by Martin Kleinjan,

Managing Director BMG Hol-
land, though he adds: “We are
ready for Dutch commercial tele-
vision but I hope the music
programmes will have more qual-
ity than straight wall-to-wall clip
shows.”

ok
Willem van Kooten and Ad
Hilversum.

ean News

General Manager of Super
Channel’s Dutch office, Dick Van
De Graaf, believes the new chan-
nel will be seen more as competi-
tion for the national Dutch chan-
nels, Nederland 1 and 2. “T
would rather have another Dutch
competitor than a pan-European
one. Benelux TV will go after the
Dutch advertisers rather than the
international

o
Van Ossendrijver in the Cable | studios in

READ ALLABOUTIT

Is there a possibility that in-
stead of the three existing Eu-
ropean hit parades, there will
be one definitive Euro chart
formed by leading media and
copyright bodies? Such a
chart would be seen and heard
all over Europe and could bo-
ast considerable power.
Watch this space.
* *

We understand a Dutch insu-
rance broker has signed a
contract with Nissan Motor
Co. in Brussels who are co-
sponsoring the European leg
of Michael Jackson’s tour
this summer. Hudig-Lange-
veldt are insuring Nissan for
“all risk i - non

Music Box Show Sold

To The US

London - Music Box’s new
monthly magazine series ‘Coca-

By Cathy Inglis

As always, much is hap-
pening on the French ra
dio scene. Leading FM
network NRJ has just
fired 24 of its 300 em-
ployees working at the
stations i Marseilles,
Le Havre/Rouen, Tou-
lon, Strasbourg and Di-
jon, due to “tightness of
the local advertising
market in these cities”

Records, Chris Hill
will be back on air in
March hosting his own
weekly show at Radio
107 every  Friday
between  20.00-22.00
hours. Hill ran a suc-
cessful pilot series of
black and dance music
shows at private Ger-
man stations Radio 107

And still more news and Radio Hamburg

Both  administrative from another major last year. His English
staff and DJs are affect- French network. Fun show will be available
ed, but NRJ will con- FM has started a daily for syndication in the

tinue to broadcast via programme,

‘Electro-  whole of Europe. Hill is

satellite in the towns af- fun’, which specialises also involved in the
fected. The reorganista-  in dance music. It's cur- compilation of six dou-
tion has come about in rently on the air Mon- ble albums for WEA
order to increase still day to Friday between Germany - a project be-
further the financial 2000-2200 hours and  ing sponsored by Tempo
resulis of the network: may increase to Satur- magazine

last year NRJ netted FFr days between 21.00-

Good luck to Tom

33 million against FFr 02.00 hours in the near Hardy, Head Of Music
15 million the previous future. The show, host- at Chiltern Radio in
year, ed by Stephane Blane, Dunstable (UK) and

Contrasting ~ with will mainly use remix long-time faithful re-
these cuts comes the versions of songs - one porter to M&M's Sta-
news that Kiss FM has third of which will be tion Reports. He's mov-
just added four new sta- oldies, one third the ing on from Chiltern to
tions to its network in most popular songs programme for a new
Brest, Clermont-Fer- from the normal Fun station in Ireland. For
rand, Le Mans, and the playlist in their 12” ver- the time being Louie
Island of Noirmoutiers - sion, and one third dan-  Martin will be taking
which now brings the ce music imports. over.

network total to 62 sta

UK club DJ and la-

tions bel partner at Ensign
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Cola Rockfile’ has been sold to
the US in an unusual reversal of
normal practice. The programme
will be aired in Europe from
January 31 as part of Music Box’s
three hour segment on Super
Channel

Murray Dudgeon, Media
Manager of advertising agency,
McCann Erickson, says: “This
deal is a first. Historically this
kind of sponsored programme
has tended to come from the US
o Britain. We have sold the pro-
gramme to USA Network, and
also hope to sell it in Canada and
Australia "l

(advertsement)

MANUFACTURING

YOUR PARTNER IN
SERVICE, QUALITY
AND SPEED

PLEASE CALL: CEES STAM
TEL. (31)2940-15321

FAX 2940-18725, TLX 16619

P.O. BOX 12, 1380 AA WEESP
H O LL AND

appearance of Michael Jack-
son” for all 30 dates. The
costs involved are believed to
be US$ 3.5 million on the ad-
vertising campaign and US$
240.000 on tickets.
*
Michael Grade, the new
CEO of UK's Channel 4, is
talking to the ITV companies
about closer co-operation. Je-
remy Isaacs, Channel 4's
founding father, commented
at a recent Broadcasting Press
Guild dinner that Grade
should, “‘restrain his compe-
titive instincts™”.
* *
Holly Johnson of Frankie
Goes To Hollywood is fin-
ding it hard to relax at the mo-
ment. During an action in the
High Court in London last
week, his record company
and publisher, ZTT and Per-
fect Songs, claimed that no-
ne of the band members per-
formed on their first two sing-
les (Relax and Two Tribes)
and that even Johnson’s voi-
ce needed considerable wor-
king on “‘to bring it into line
musically”. ZTT and Perfect
Songs are trying to prevent
Johnson from going solo.
Two tribes indeed.
* * *
And last but not least, don't
miss the M&M cocktail re-
ception at the Majestic Hotel
in Cannes - it promises to be
one of the highlights of this
year's Midem!

AD
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video clps through-
L bbb
ton. I includes more than S0 video-tv
programmes and other tv shows partly us-
ing videos from 14 European countries.

VIDEO FAVOURITES

VIDEO HITS

Depeche Mode
Behiod The Wheelsave
Johnny Hates Jazz
“Turn Back The Clock - MGHM.

Pa

European News

RTBF To Launch
Euro Channel

Brussels - Belgium’s French-
language TV service RTBF.is to
create a new channel, Tele 21,
which will have ‘a European di-
mension’ and include a European
Cine-Club offering classics and
new films and different types of
serial. These will be broadcast in
the original language and subtit-
led in French.

RTBF already has a low-key
second channel, broadcasting
mainly repeat serials, but this will
officially be relaunched as the
new Tele 21 on March 21.

The news came as part of the
European Cinema and Television
Year, ata conference held by the
European Union

Liz Nealon
Leaves
Europe

London - Liz Nealon, Director
Of P & Production

(EBU) in Brussels last week.
Mme Simone Veil, President of
the Film Committee, announced
a number of schemes including a
European fund for multi-language
audiovisual production. The
Swiss broadcasting organisation
SSR are also planning to inaugu-
rate an audiovisual museum in
Montreux. l

|

WELL AIRED
Michael Jackson

The Wy You Make Me Feel - pria
Sinitta.

GTO. - WOT Musc

Tiffany
1 Think We're Alone Now - Gearge ob
Eurythmics

Paul McCartney
Once Upon A Long Ago-Heta s
Wendy & Lisa
Sdeshow- AWGO

MEDIUMROTATION

Climie Fisher
Rise To The Occasion - P
Cher

| Found Someone - PGS

& Creme
A Litde Piece Of Heaven - Meda Lab
‘There's The Girl - Eyebas inc.
mrnmrﬁuie.»w‘m
Reason To Live - Cream Cheese:
Prince
1 Could Never Take The Place - Lneight
The Communards
Never Can Say Goodbye - viid
FIRST SHOWINGS

Housemartins Split

London - Successful British
group The Housemartins, once
billed as the fourth best in Hull,
believe they ‘‘have not achieved
their required standard’’ and will
split up later this year, they an-
nounced this week.

The band was formed for a
three year recording project

which ends in June. Their office,

The House Of Strangeness com-

ments: ‘In an age of Rick Astley,

Shakin’ Stevens and the Pet Shop

Boys they were quite simply not

good enough.”
A

of the band’s

for MTV Europe, has been pro-
moted to Vice President of Inter-
national and is returning to the US
where she will be involved in
MTV’s global network. Anne
Newcombe has been promoted to
Executive Producer for MTV
Europe. B

Liz Nealon

record label Go! Discs confirmed
the split, adding: **The band ge-
- -

nuinely feel they have taken things
as far as they can without mana-
ging to break through the ‘quite
good” barrier. However, songw-
riting, playing and performing ta-
lent, with which al! the members
of The Housemartins are abun-
dantly blessed, does not disappear
overnight and we are quietly con-
fident that these various talents
will be harnessed to provide so-
mething better than just ‘quite
good” music in the not too distant
future.” W

VIDEEENEWS

Heaven Knows

LO’s director/producer
team Vaughn & Anthea
were responsible for Terence
Trent D’ Arby’s Sign Your Name
clip, which is currently shooting
up the charts worldwide. The vi-
deo portrays the continuing story
of D’Arby, his girlfriend and his
little daughter and is described by
a GLO spokesman as: ‘A cliche
story, but beautifully shot™ *
Heaven Knows is Robert
Plant’s return to the music sce-
ne, accompanied by a very co-
lourful clip by producer Aubrey
Powell and director Peter
Christopherson of Aubrey Powell

); i The video, shot in
the Moroccan desert, lays heavy
emphasis on the colours red and
blue, which can also be found on

the cover of the forthcoming and,
as yet unnamed, album %

1 Wanna Be A Flintstone is the
title of the Screaming Blue Mes-
siah’s new hit. The accompany-
ing video shows the Messiah’s at
Fred & Wilma’s cave, jamming
together with these well-known
Hanna Barbara characters. The
clip produced and directed by M-
Ocean’s Paul McNally and Mi-
chael Geoghigan, was shot at
London’s LTM studios. It is cur-
rently on maximum rotation at
MTV % The Messiah’s follow-
up video, Bikini Red, has also
been put together by McNally and
Geoghigan and was shot in Phoe-
nix, Arizona. The song, which is
about nuclear testing on Bikini Is-
land, portrays the band singing in
the desert, while they are surroun-
ded by Red Indians, who are too
red because of disasters at the
plant * M-Ocean’s dynamic
duo cannot sit still %

They have also just finished
Simply Red’s new video / Won't
Feel Bad. The band and produc-
tion team shot the clip last week
in Brazil, where they filmed at
different locations in Sao Paolo
and Rio De Janiero. Geoghigan
and McNally were responsible for
Everytime We Say Goodbye, Sim-
ply Red’s last hit single. Their
new record will be released on
February 1, together with the new
album *

In the independent scene, The
Three Johns are about to hit the
video shows with a song called
Never And Always, which is yet
again a Geoghigan/McNally pro-
duction. The group is shown in
short and snappy shots, wearing
all kinds of outfits, like the pope’s
habit and cowboy clothes. This
track was already released last
August and went straight to num-
ber one in the British independant
charts %
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Pirates Welcome To
Apply For Licences

by Edwin Riddell

London -Pirate radio operators
will be welcome to apply for li-
cences under the new Radio Aut-
hority, according to the Home
Office. The news is causing mix-
ed reaction in the London pirate
scene, where a London news-
paper survey showed one of the
most popular stations, Kiss FM,
ahead of BBC Radio I in the area.
Some illegal operators have sus-
pended broadcasting in the belief
that they would stand a better
chance of gaining a licence under
the new arrangements, expected
to come into force in 1989.

An ITV programme on pirat-
es last week alleged widespread
payola practises. The manager of

Krush, whose single House Ar-
rest is no. 2 in the UK, admitted
paying leading London pirate,
LWR, in return for blanket play.

"There would be no handicap
in having been a pirate or an ex-
pirate,” says a Home Office
spokesman. While current illegal
operators can still expect a visit
from the government’s radio
regulatory inspectors, the news is
likely to convince others that
there is no virtue in remaining off
the air. Currently anything be-
tween 10 and 20 regular pirate
stations can be picked up in the
London  area  alone  at
weekends. Bl

I REL

Satellite TV A Loser,
Says Report

Audiences are unlikely to be
tempted away from existing suc-
cessful channels by new satellite
ventures offering US imports or
pan-European  programming,
says Michael Tracey of the
Broadcasting  Research  Unit
(BRU). He dismisses as hype the
claims that more than 45 million
homes in Europe will be sub-
scribing to satellite TV services
by the end of the century. The
BRU is also calling for an investi-
gation to see if the European au-

dience wants a much larger num-
ber of TV channels.

Reaction to the BRU’s gloomy
forecast has been swift. Spokes-
men for both the Luxembourg-
based Astra, due to begin broad-
casting later this year, and for
Britain’s direct broadcast satellite
venture BSB, deny that estimates
are speculative, citing the boom
in video recorders and tape ren-
tals as evidence of the hunger for
more choice.l

BSB Invests £ I5M
In Programming

by Peter Jones

London -British Satellite Broad-
casting (BSB), the UK’s - 156-
625M direct broadcasting consor-
tium, is to invite around 50 elec-
tronics manufacturers worldwide
to come up with tenders for recei-
ving equipment. Three companies
will be chosen as exclusive sup-
pliers for the first two or three
years of the project.

Atthe same time, BSB has in-
dicated it will be putting more
than - 156- 15M worth of pro-
gramming up for grabs in the next
few weeks. Independent produ-
cers will be asked to provide the
material for the Now Channel,
one of four services to be broad-
cast by BSB. The others are
Screen, for movies, a general en-
tertainment channel called Ga-
laxy, and a daytime service for
children.

In all, BSB expects to spend
around £ 110M pounds on
programming in its first year of
operation, and projects one
million subscribers within two
years. BSB Managing Director
Graham Grist says that by appoin-
ting guaranteed suppliers, the
consortium will ensure producti-
on runs are big enough to enable
the receivers to be sold at the lo-
west possible price, probably
something over £ 200.

According to Grist, the first
satellite is ahead of schedule for
a 15 August 1989 launch, while
the 16-channel Astra satellite to be
carried by the European Ariane
rocket is now unlikely to leave the
ground before November this
year, two months behind
schedule. @

New Programme Controller

At Capital

Richard Park, Capital Radio’s
Head Of Music, is to become the
station’s new Programme Con-
troller from February | and
David Briggs, Executive Produc-
er, will move up to Deputy Pro-
gramme Controller at the same
time. These appointments follow
the recent announcement that Jo
Sandilands, Capital’s former Pro-
gramme Director, is resigning for
family reasons.

Park, 39, became Radio
Clyde’s Head Of Music in 1981
after spells on the offshore pirate
ship Radio Scotland, and at the
BBC. He will continue to act as
Head Of Music as part of his
wider  responsibilities  as
Programme  Controller. David
Briggs, 38, joined Capital Radio

Richard Park - Capital Radio’s new
Programme Controller.
at the time of its launch in 1973.
After a period as Head Of Talks
he became Executive Producer of
shows including Kenny Everett,
and Graham Dene’s and Chris
Tarrant’s breakfast shows. W

Music Monday At Radio |

London - BBC Radio One DJs
have been told to shut up for a
day. Station Controller Johnny
Beerling designated January 18 as
‘More Music Monday’, and told
presenters to limit their talk to
song titles only. Beerling, who
has repeatedly attempted to re-
duce on-air chat in the past, says
listeners will get more of the best
music as a result of the gag.

"We are always getting com-
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plaints that the DJs talk too
much,” says one BBC official. "It
is time to put it to the test. If our
audiences like it, ‘More Music
Monday’ may well become a
weekly feature. But we realise
some of the regular talking fea-
tures are very popular, and if the
response from the fans is bring
back the chat, that’s what we will
do"

TV South
Profits

London -Television South has re-
ported pre-tax profits for the year
to October 1987 51% up at £
21.8M. Advertising revenues rose
16.8% to £ 143M, against an
industry-wide average rise of
13.2%, and income from pro-
gramme sales rose more than a
third to £ 20.8M.

Covering the affluent south of
England, TVS moves up to fourth
p]aoe in the league table of UK in-

dent television

PLAYLIST REPORT

UK. Radio Airplay Report
Most played records in En‘Iand du-
ring the week of publication

following stations BBC |1, BBC 2,
Capital Radio, Radio London and
the major independents.

with a near 11 % advertising mar-
ket share. Chief Executive James
Gatward says he is *‘extremely
pleased’” with the results, adding
that TVS has now begun success-
ful diversification into other tele-
vision related areas. W

[ rmrm-wny S Yo Name
14. The Christians - \des We
ol e

6. Climie Fisher - Rae To The Occson
l7w Da House
18. Bananarama -1 Ca't Hep i
19. Belinda Carlisle - Heaven 1s A Pace.
0. Jellybean - jego
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Wt Wet Wet who will perorn a this year's BPI Awards Ceremony:

There are strong rumours that
The Who have reformed for
their 25th anniversary and re-
liable sources suggest they will
play live at the BPI Awards ce-
remony at London’s Royal Al-
bert Hall on February 8. Other
bands already confirmed for
the ceremony are T’Pau,
Terence Trent D’Arby,
Bananarama, Rick Astley,
Chris Rea, The Bee Gees and
Wet Wet Wet. There is also
speculation that U2 are pre-

paring a filmed appearance |

from Arizona.

The Proclaimers will fol-
low up the Gerry Rafferty-
produced smash hit Letter
From America with a re-re-
cording of a track from their
This Is The Story album, Ma-
ke My Heart Fly.It is out in
carly February just before they
resume their UK tour, curtai-
led at the end of last year when
the twins had a double dose of
glandular fever.

Erasure, having milked :

their last album as much as
they possibly could, will have
anew - and that mieans new -
single out in April to coincide
with a big UK tour. Meanw-
hile, the Erasure song Oh
L’Amour is now a hit for the
male/female duo Dollar.
One of the most unjustly
overlooked singles of the lat-

ler part of las Gﬂg%% WB!‘J

before tb,e world | g(:ls o
their excellent album Acdda—

N D

Rock Stations Must
Carry News, Warns IBA

by Edwin Riddell

London -Home Secretary Doug-
las Hurd gave the go-ahead to
split frequency broadcasting on
January 12. In future both BBC
and ILR local radios will be able
to offer completely separate ser-
vices on FM to those on medium
wave. This opens up the airwaves
to a host of FM rock stations, gi-
ving existing ILRs a significant
head start over new entrants. ‘At
the moment we’re urging caution
on our members on plans for se-
parate FM stations’’, admits Bri-
an West, Director of the IR Com-
panies’ Association AIRC.
Capital Radio, which current-
ly operates a CFM split frequen-
cy service on Sundays, would li-
ke to expand CFM into a full se-
parate station. I think any sort
of good radio station does carry
news,”” says Capital’s Program-
me Controller Richard Park,
*‘though obviously we will be ta-

king a good long hard look at
what we're doing.”” Park’s imme-
diate aim is to expand CFM at
weekends, with possibly a full
service some time in the autumn.

Despite firm indications that
the Independent Broadcasting Au-
thority (IBA) is about to lose con-
trol over independent radio (ILR),
the Authority is insisting that the
new rock FM stations should car-
ry national and local news. This
ruling is contrary to the govern-
ment’s view that news should not
be a requirement on music stati-
ons under the lighter touch
regime.

Crucial to the plans for the
new FMs will be some form of
agreement over needle-time. Re-
lations between the ILRs and the
copyright bodies are strained to
breaking-point after a five-year
dispute in the courts costing hun-
dreds of thousands of pounds. M

Ramsay To Sell

The Paul Ramsay Group, major
Australian investors in UK ILR,
has announced its intention to sell
off its radio interests. These in-
clude a 45% stake in national
sales company Broadcast Mar-
keting Services, 24% of Capital
Radio and shares in Metro, Es-
sex, Chiltern plus holdings in two
other stations.

The value of the Ramsay in-
terests is calculated at about £
12M, about half of which is ac-
counted for by the Capital shares
alone

Ramsay’s decision to sell now
follows an extremely good year
for ILR financially, when UK ra-
dio shares are particularly strong.
There is speculation that the

Off UK Stake

government may limit foreign
holdings in British radio to 20 or
25%. The real reason for the sale
however, is thought to be that
Ramsay has been frustrated in its
efforts to create a ‘golden trian-
gle” out of its investments in the
London grouping of Capital,
Chiltern and Essex. Chiltern have
been particularly hostile to the
Ramsay influence within the
company.

Among parties said to be in-
terested in acquiring the interests
are Virgin Communications and
the Lancashire multi-millionaire
Owen Oyston. The IBA will al-
most certainly insist on a British
buyer or buyers for the shares.

If you haven’t tried us yet ... it’s unflmshed business!
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Pink Floyd Kick Off Tour
On Europe’s Biggest Stage

by Robert Lyng

Mannheim - Pink Floyd will
kick off their European tour at the
Reichstag in West Berlin on June
16, it was announced here this
week. At 30 metres wide, the
Reichstag is the biggest stage ever
used in Europe for a pop concert.
David Gilmour and band will
present their latest LP, 4 Momen-
tary Lapse of Reason, as well as a
retrospective of past hits. The
group holds three all-time re-
cords for: longest stay on the Bill-
board charts (Dark Side Of The
Moon - 14 years), best-selling
double LP (The Wall) and fastest
concert ticket turnover in Ameri-
ca (US$ 4 million in 24 hours).
The tour will, of course, be
full of technical wizardry. Four
newly- designed computer-driven
light systems will control the
equivalent of 3800 Varilights

while two laser systems will run
six separate laser machines to
create visual spatial effects never
before possible at concert venues.
The sound system will be qua-
drophonic.

Pre-concert sales have alrea-
dy begun in Germany and Aus-
tria. Besides Berlin's Rmchs!ag,

Germany & Austria&Switzerlan

TV-Sat | Investigation Under Way

Germany’s entire satellite launch
programme hangs in the balance
as a committee investigates the
crippled TV-SAT 1 which failed
to deploy one of its solar panels
properly after its launch last
November.

As aresult, the satellite’s solar
generator system is not working
properly and if the extendable an-
tenna is blocked it may not be
able to function at all.

A special investigative com-

mittee has been appointed with
representatives from Germany,
France and America. According
to the German Ministry Of Post
& Telecommunications, the com-
mittee must decide if the partial
failure can be corrected or com-
pensated for and, following that,
the fate of the whole project. The
committee is expected to an-
nounce its recommendations in
February. B

additional venues are M
Marktgelande (June 18), Hanno-
ver Niedersachsenstadion (June
25), Dortmund Westfallenhalle
(June 27, 28 and 29), Vienna Pra-
terstadion (July 1) and Munich
Olympiastadion (July 3).

Marcel Avram of MAMA
Concerts also revealed that the
French government has given
permission for the group to use
the Palace Of Versailles as a
venue. ll

RSH Going

For Gold

by Wolfgang Spahr

Hamburg - Radio Schleswig
Holstein (RSH), the private radio
station in Kiel, is to give German
product a push by introducing a
new annual award, the RSH
Gold. There will be prizes for
successful national songwriters,
artists and producers.

The first awards will be pre-
sented at a special show from
Hamburg Sports Arena on March
26 and will be televised nation-
wide by SAT-1. The organisation
is being done together with Con-
cert Management Hans Werner
Funke. B

Tele 5 On Air

Hamburg - It has, been announ-
ced that Tele 5, the new private
television channel which suc-
ceeds Musicbox, will be on the
German cable network 24-hours
a day. In the new progr

Swiss Rock

o
Winners

Zurich - Pop quintet Taboo won
first prize of US$ 15000 at the
third Marlboro Rock-In competi-
tion held in at the

schedule, the share of pure music
shows is 60% instead of the form-
er 85%. The Munich-based sta-
tion reaches about three million
viewers all over Germany via ca-
ble. The ltalian television en-
trepreneur Silvio Berlusconi has
a share of 45% of the new
channel. B

Correction |
Further to the announcement in |
M&M issue 3, please note that
WEA Germany will represent
the Italian label CGD, with the
exception of Paolo Conte and
‘Umberto Tozzi. The back cata-
logue and new material by these
two artists will remain with
BMG/Ariola in Munich until at
| least December 1988. 0
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end of last year. The Lausanne-
based group hope to repeat the
success of the 1986 winner, heavy
metal band China, who have just
released their debut album,
China, after signing an interna-
tional recording contract with
| |

Top producer - CBS Gemumy recently concluded contracts with top German
Harold Faltermeyer o work on several projects in 1988, Simulianeously, CBS
A&R Director Andreas Kirnberger (left) awarded Faltermeyer gold and plati-

num records for his production work

on the soundirack Top Gun and on the

latest Jennifer Rush album, Heart Over Mind.

A Y

Media Control Germany

From the airplay hitparade from Me-
dia Control including 29 radiochan-
nels. For more info please contact
Media Control - Postfach 625,
D-7570 Baden Baden, tel
(0)7221-33066.

1. Belinda Carlisle - Hesen s A e
2 Pet Shap Boys - Avars On My M

3 TPau - O n You e

4. George Harrison - G My 1adSe On You
5. Muenchener Freiheit -o Ly ¥on Trume
6. Medley & Warnes - T Trme Of ty L

7. Rick Astley - Whesee You Nesd Somesdy
8. Michael Jackson - The Way You Make He

9 EAV - Kaes De b chone Fru

10. Paul MeCartney - One Upon A Lo Ago
11. Bee Gees -ESP.

12, Fleetwood Mac - iy Mo

13. Black - Everpy's Comag Up Rove

14. Foreigner -Suy You Wi

15, Gianna Nannini - M

16, Bee Gees -E5F.

17. Black - Wonéerts L

18, George Michael - e e

Comebuckley
The American 60s’ cult figure,
singer/songwriter Tim Buckley
(1947- 1975), is making a come-
back via a seven-piece Zurich
band, Comebuckley. The band
have recorded six of Tim Buck-
ley’s songs and released the al-
bum on the new Swiss label, Be-
cause Of You (BOY), which is
distributed through Recommend-
ed Records. ll

19, Th ~Newr Gun Sy Gootpe
20. Climie Fisher - Love Cranges Everyh

Media Control Austria

Most played records as checked by
Media Control on the national chan-
nel O 3 and Radio Brenner.

1. Bee Gees 5P,
2. Black - Wondertl e
3. The Communards - Never CanSoy Goottpe
4. Andy Baum - Tm bt For Loe
5. Sandra - s Lowe
6 Men Without Hats - Fop Goes The Warid
7. Gianna Nannini -1 tach

T O R T

II Fleetwood Mac - Fanity Man

13. Mo - smie

14. Opus - Whield

15. INXS - Nesd You Tonght

16. Mediey & Warnes - Th Tine Of My Lic
17. Michael Jackson - The Way You Mike Me

. Foreign
20.Joy -t Hipens Torige

Media Control Switzerland

Most played records as checked by
Media Control on the national chan-
nel DRS 1, DRS 3, Coleur 3 and 3
private stations. For more info plea-
se contact Media Control, Post Pas-
sage 2 Basel 4002, tel 61. 228989.

. The Nits - {05 Dars
2. Belinda Carlisle - Heaven s A Pice

. Patrcia Kaas - denoiele Cunt Le B
6. Pet Shop Boys - Awap On Hy Mid

7. Terence Trent D'Arby - Sqn Your Name.
8. Los Lobos - Doms

9. Michael Jackson - The Way You Make e
10. Bruce Springsteen - Tume Of Love.
11 Bee Gees -E5P.

llencamp - Cherry Bomd
5 lnhnnyﬂnrslan Trn ack
Level 42 Chicrn




We opened the dOOf in America to songwriters in RD(k, POP. R&B and ]azz
PO e gW
when other doors were closed.

/Wih,agleit’hg_vgay in the US. on every major innovation in the performing rights field
for the last 50 years.

@ y ¢ : ]
7 We value the songwriters and composers whose works we represent in America.
They receive the same consideration for royalty bonuses
and other benefits as BMI's American writers.

A P|oneered the concept of simultaneous foreign payment, assuring that European
performing rights societies receive their royalty distributions
at the same time as BMI's American writers.

ice European regional office in London giving European songwriters
instant access to information on the status of their

copyrights and royalties in the U.S. via

BMI's trans-Atlantic data link.

To put the BMI team of music industry professionals to work for you,
call Phil Graham or Bob Musel in London at 01-935-8517.

(74 i C TN

RadioHistorv.Com
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Publicity Campaign
Pushes Cabling

by Philippe Crocq

Paris - The French cable compa-
ny, Mission-Cable, headed by
Michel Pericard, has launched a
£ 100.000 publicity campaign un-
der the slogan ‘Le Cable C'est
Parti’ ('Cable Takes Off’), with
the aim of speeding up the growth
of cable in France.

Until now, progress has been
discouragingly slow with only
300.000 cable- linked homes and
amere 13.170 cable subscribers in
the whole of the country. This is a
far cry from the 1.8 million cable
homes initially forecast and too
few to make the new technology a
viable commercial proposition.

But Pericard remains optimis-
tic, noting that 10% of cable-link-
ed households in Paris have taken
out subscriptions. For Fr 140

monthly, these homes have ac-
cess to six terrestrial French
channels and nine cable channels
including BBC, CNN, TMC,
RAI, Canal J and Sky Channel.

However, the subscribers are
mostly wealthy householders
who already possess every kind
of modern technology: too nar-
row a market segment to give any
hope of reaching the 30% cable
penetration targeted for 1992.

If French cable is truly to take
off, it needs to add 800000
homes annually from this year
onwards. This means finding pri-
vate finance to supplement limit-
ed funds available from the
telecommunications sector - and
also convincing the French public
of the benefits of cabling. W

41 and still going strong - 'Petit Papa Noel, France’s favourite Christmas
song, sung by the late Tino Rossi, might be 4- years-old but is still selling well.
It entered the French charts on December 19 and sold more than 90.000 copies
- a figure that will be added 10 the total 30 million it has already sold around
the world. EMI France celebrated this success (from . to r.): Olivier Quidet
(EMIs Sales Manager); Suzy Glespen (Promotion Manager); and Jean-Marc

Malairan (Marketing Manager)

Pk Y

Media Control France

From the airplay hitparades provided
by Media Control France. For more
info please contact Media Control
France 29 Blv Tauler - 67000 Stras-
bourg - France - tel (88)366580.

9. Julen Clerc - st Au Wakrsn
10 Mory Kante - Yeke ke

1. Patricia Kaas - Oue Le s

12 France Gal - 1 Be LA

13, Kassay' - 5e bwa

14. Marc Lavoine - Le Monde st Telemen:

16 Pierre Bachelet - 0 A
17. Gearge Harrison - Go My Med e On Tou

Wl T

18. A Caus’ Des Garcons - Cas' Des Garcos
15. Nina Simone - My Baby o CaresFor Me
2. George Michae! - facs

Radios FM:

1. MATRRS - Pamp Uy The Vokmme
The Communards

Skyrock & Fun Support
French Product

by Emmanuel Legrand

French FM radios have always
supported French music, espe-
cially since the advent of a new
wave of artists in the mid 80s.
Their play lists generally mix
French, English and Continental
hits, with Guesch Patti, the Pet
Shop Boys and Sabrina on the
same playlist.

Each station has developed a
music policy that gives colour to
its own particular programmes.
Laurent Bouneau, in charge of
musical programming at Sky-
rock, explains that his station’s
playlist is based on a combination
of personal feeling and external
factors such as sales.

Skyrock has always helped
French talent. Bouneau: “We
don’t have a quota of French mus-
ic but we aim for 45-50% French
songs in our music programmes.
Our policy has always been to
push young French artists, such
as Elli Medeiros, Caroline Loeb,
Les Avions, Graziella de Michele
Buzy and Axel Bauer, and try to
help them build a career.”

As for general European pro-
duct, Skyrock’s policy is more
oriented on songs than artists.
“Most of these songs are market-

ing products made according to
the FM sound and for the FM sta-
tions,” says Bouneau. “We listen
to each song and if we find it
suitable then we add it to our
playlist. For example, you could
feel that Easy Lady by Spagna
was going to be a huge hit by just
hearing it once.”

Pierre Lattes, Programme Di-
rector of Fun: “These Euro-
songs are a trend, but not a tidal
wave. We can hardly say that
these songs are going to be the
backbone of our programming.”
For Lattes, it all depends on the
product, the song has to meet
with the station’s standards. “We
did not play Modern Talking sin-
gles because we considered that
their quality was not good
enough,” says Lattes.

Fun, which has recently spon-
sored Sapho's Parisian concerts,
has a strong commitment to
French music. Lattes: “Our goal
is to programme at least 40% of
French music. This can vary ac-
cording to the records we receive
at the station, but I wish that the
quality of French production
could allow us to put more
French songs on our playlist.”|

French Producers Aim
To Hit Hard

“The French are going

to hit Midem hard this

year,” predicts Christo-

phe Blum of the Midem
Organisation. More than 60 in-
dependent producers will be
represented at the joint Midem
stand of the SPPF, their perform-
ing society.

Christian De Ronceray, pro-
ducer of the young French singer,
Corynne Charby: ““We don't have
to be ashamed of what's going on
in France, we must go to Midem

and have people listen to our
production. If there is a trend in
favour of French products, we'd
better take advantage of it.”"

Christophe ~ Blum:  “The
French producers, who used to be
active only in their own country,
now have the will to cross borders
with their products. There is a
new wave of artists that can be ex-
ported and this has a lot to do
with the increasing quality of the
French production.”l

FM Networks Criticised

The country’s five main FM net-
works have been accused of try-
ing to grab the lion’s share of
northern France by an indepen-
dent radio and TV station group.

A spokesman for Sirti, a pro-
fessional organisation of inde-
pendent radio and TV stations,
said: “It is scandalous that the

networks want the lion’s share
again, denying regional stations
the right to exist.”

Sirti have asked the CNCL
(National Commission For Com-
munication & Freedom) to “take
a clear position concerning the
space it wants to give to the
different categories of radios™.
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Controversy Hits Danish
Eurovision Preliminaries

by Dan Rachlin

Copenhagen - Three of Den-
mark’s 10 finalists competing for
the Eurovision Song Contest
nomination have been banned by
the event organisers amid claims
of plagiarism and fraud.

First to go were two entries
from a Copenhagen family, call-
ing themselves The Mounzers.
Danmarks Radio discovered that
the songs, which the family
claimed were written by their
mother and M4-year-old son, were
actually written years ago by the
father. Under the Eurovision rul-

es, the songs submitted must be
new ones. The Mounzers are dis-
puting their disqualification.

Per Damgaard’s bid to repres-
ent Denmark at the Song Contest
was ruled out after the judging
committee decided his Kobber-
bryllups Boogie was really a
cover of an old Swedish entry Ar
Det Du Kaller Karlek.

The seven remaining entries
will fight it out for the nomina-
tion on February 27 in Copen-

N AV A

Finnish Private Radio
Still Going Strong

Helsinki - Four more local radio
stations came on air in Finland
recently bringing the number of
new FM stations broadcasting

si, have used the extended dead-
line to begin operations.

Recent figures suggest that
the biggest potential audience
areas d by Radio Kolme

under the g s latest

regulations to 13.

Since the regulations came
into force in June 1987, nine sta-
tions met the original six-month
deadline for first transmission
and now four more, including the
non-commercial Helsinki-based
Yhdistysradio and Radio Ruove-

in Klaukkala, Etelan Aani in Ker-
ava and Lahti-based Rytmiradio.
Independent local radio has
been broadcasting in Finland
since spring 1985 with 30 stations
now on air, many expecting to be
licensed later this year. M

hagen.®

Swedish IFPI Awards Return

Stockholm - The Swedish equi-
valent of the grammies are to be
reintroduced this year after a
break of 15 years. The award
ceremony will take place on
February 13 and is organised by
the Swedish IFPL.

The winners will be selected
by a jury of music journalists.

There are 15 classes and nomi-
nees include Benny Andersson of
Abba (in the category ‘Swedish
Folk Music’), Eva Dahlgren
(’Best Female Production’), Tho-
mas DiLeva ('Best Male Produc-
tion’) and Eldkvarn ('Best Group
Production’). @

1§

»

-
Eva Dahigren, one of the nominees for the Swedish grammies

(advertisement)

MJI Wraps Up
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From top to bottom — pre-event radio
specials to a post-show broadcast — MJI
Broadcasting wraps up the 30th Annual
GRAMMY AWARDS® and delivers them
to radio, via an exclusive arrangement
with the National Academy of Recording
Arts & Sciences, Inc.

We're proud to present radio listeners
with the biggest musical event of the
year — plus PRE-EVENT SPECIALS: two
hours of in-depth interviews, gossip, and
of course the hottest music from key
Grammy® nominees and superstars.
Available on disk February 26-March 2
in the following formats — ROCK
POP * CONTEMPORARY
URBAN * COUNTRY.

March 2, MJI takes your
listeners backstage to

The Grammys

New York's famed Radio City Music Halle
for a live satellite POST-SHOW BROAD-
CAST following the televised Awards
ceremony. You'll get the word from the
winners before anyone else! Live on
SATCOM IR in two feeds at the con-
clusion of the telecast (11:00 p.m. ET

and 11:00 p.m. PT).

Join MJI for the most exciting
‘musical event of the year.

For more information, call (212) 245-5010
BAX: (212) 586-1090 TELEX: 650-310-1773

Executive producers: Joshua Feigenbaum,
Mike Harrison and Bill Moran.

In cooperation with NARAS.

Another quality broadcast

from MJI Broadcasting.

Musl
X |

MEDIA
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Greek Mayor Faces Jail
Over Satellite Broadcast

Athens - A Greek mayor who de-
fied the government’s orders to
delay satellite programming to
Salonika could go to jail. Sotiris
Kouvelas, mayor of the city, has
been charged with inciting a
breach of the law, an offence car-
rying a minimum penalty of three
months” imprisonment.

Behind the incident lies a po-
litical battle between the Socialist
government, which is committed
to preserving the broadcast mo-
nopoly of radio and television
company ERT, and a group of
conservative members of parlia-
ment who were last year appoint-
ed mayors of Greece’s three big-
gest cities, Athens, Piracus and
Salonika

In Athens Miltiades Evert im-
mediately broke the monopoly by
establishing a local radio station,

and Piraeus and Thessalonika
quickly followed suit.

Earlier this year police in Sa-
lonika were involved in a scuffle
with Kouvelas and his staff when
they raided the city’s radio trans-
mission booster, but they were
unable to prevent him carrying
out his later satellite broadcast.
Stelios Papathemelis, minister
for Northern Greece, describes
Kouvelas’s action as that of ‘a
19th century brigand’, but the
Salonika Mayor insists the mo-
nopoly law covers only locally-
originated programming, and he
adds: ‘I simply wanted to give the
people of Salonika free what our
prime minister and other privi-
ledged persons enjoy in their
homes by installing a £5,000
aerial /B

OUTHERN EUROPE

Copyright Dispute
Affects Ratings

by Jose Ramon Pardo

Madrid - The copyright dispute
between radio networks and re-
cord companies has cost some of
the capital’s stations thousands of
listeners according to a survey
released this week by General
Media Studies.

The SER network was among
those which severed links with
the record industry in a row over
copyright fees and its Radio
Madrid FM station lost 16% of its
audience with around 262.000
listeners.

However, Radio Madrid FM’s
competitor Radio Espana FM
only increased its rating 1.5% to

133000 listeners despite main-
taining relations with the record
industry.

Antena 3's Jose Maria Garcia
managed the highest listener
share when his weekday show
held 41% of the radio audience;
and the station’s increase as a
whole over the last year, from
Mondays to Fridays, reached
82%.

Despite SER’s losses it is still
the country’s biggest commercial
network, with Antena 3 - broad-
casting only on FM - second, and
The Cope, after losing 74.000
listeners, third. H

RAI TV Signs With AFI

by Vittorio
Milan -State-owned RAI TV has
signed a deal with the music in-
dustry representatives for an un-
disclosed sum after the San Remo
Song Festival was threatened
with black-out.

AFI, the Italian Federation of
Phonographic Industries, threa-
tened to withdraw the right to use
backing-tapes or videos for the
Festival unless RAI agreed to a
higher fee (see last week’s issue).

Three private commercial
channels, all owned by Silvio
Berlusconi, are still- refusing to
sign a new contract with AFI for

P
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SER - Spain
The 20 best played records in Spain
lromCmnnanpales.tmxg
the major Spanish stations.
1. Sting - We's Be Togeher
2 Whitesnake - s The Low’
3. George Michiel - sch
4 Rick Astey - New Goes G You Up
. Joe Cocker - Undan y Hext
& Eros Ramazzotti - Fussco Amor
7. Francesco Napoli - 8.
8 Puturru De Fua - e A Tra
Skeletons

Dscomix 2
20. Various - Doke Vea Max Vol |

Castelli

US$4.2M per year. One of the
channels, Italia Uno, has re-start-
ed broadcasting of the popular
‘Deejay’ show using tapes
without a licence.

An AFI spokesman said:
“Berlusconi’s attorneys think the
networks can repeat broadcasting
of old material that has been
transmitted once under the old
contract and that's what they are
doing now. Of course, we don’t
agree with that interpretation and
we are consequently starting le-
gal action against Italia Uno."l

BoRUP DN T

RAI - Italy
Most played records as compiled
from RAI Stereo Due.

15. Mediey & Warnes - T Trme Of 1y Lie
16 Johnny Hates Jazz - Tin ck The Cock:
17. Robbie Robertson - Fen e

18. Willy DeVill -texce

15. Style Council - Waeed

20. Edoardo Bennato - Cha G

Canal 10
Delays Debut
by Jose Ramon Pardo

Canal 10, Spain’s first satellite
TV station, has delayed its pro-
posed launch in order to develop
a national advertising campaign,
a spokesman announced. The
station’s promise of offering TV
without adverts is being ‘rede-
fined’ because of the lack of in-
terest in subscriptions. Sponsors
are to be contracted for certain
programmes, but the station is
maintaining its promise to broad-
cast films without publicity
breaks. ®

Gianna Nannini with both current
single and album doing well in the
Ialian and German charts.

Ramazzotti -

I Million Albums Sold

In 40 Days

by Vittorio Castell

Milan - Eros Ramazzotti is estab-
lished as one of Italy’s top sellers
after his latest album, In Certi
Momenti, sold one million copies
worldwide in just 40 days.

The young singer, launched
three years ago by the San Remo
Song Festival, records on the
DDD label and has helped make
1987 another success story for
label boss Roberto Galanti.

But expansion is not the next
step for DDD. “Our greatest pos-
sible mistake would be to enlarge
beyond the seven or eight em-
ployees we have now,” said Ga-
lanti. “I see a lot of people who
started like me, mostly interested
in music production, and now
they don’t have the time to listen
to records because they are so
financially involved.”

But Galanti believes that Ita-
lian law is strangling much of the
music industry. “As we are the
music creators it would be logical
for us to become record compa-
nies and earn money from radio,
TV, concerts and records. Not so.
Under the present law we are not

allowed.

“We pick up young, inex-
perienced kids wanting to sing,
teach them the business, invest
huge sums in them then someone
else comes along and makes
more money out of them by sell-
ing concerts, publicity and so on.
An old law - devised to take care
of some clique attitudes in opera
circles - is hurting our business
and something should be done,”
he finished. @
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New Satellite Radios
On Air

by Edwin Bakker

Hilversum - Two new commer-
cial satellite radio stations are
now on air in the Netherlands,
having found ways of skirting the
Dutch media legislation forbid-
ding advertisements. Cable One,
using the old RTL slogan, ‘The
Station Of The Stars’, was first
heard on Glasgow’s cable system
in Scotland and has now con-
quered Berlin, Amsterdam and
Rotterdam.

But the Dutch DJs on Cable
One must use English on air as
the station is registered in the UK
to avoid restrictive Dutch legisla-
tion. “Actually we've developed a
sort of ‘Hitperanto’” says the
well-known  Dutch  publisher
Willem van Kooten who is behind
the enterprise.

The second new launch is Ra-
dio 10, so far only available on the
cable networks of small cities like
Zwolle and Rijswijk, but spokes-
man Peter Jelgersma thinks this
will soon change and Rotterdam
is already doing test transmis-
sions. “We made a very quick

start and many cable systems
don’t know we exist yet,” he said.

Radio 10 claim they have
found a loophole in the law which
allows them to speak Dutch and
broadcast Dutch language com-
mercials by exploiting the subtle
difference between commercial
radio stations and radio financed
through commercial ventures.

Jelgersma: “Radio 10 is offi-
cially a foreign venture, it's
founded by the Italian station
which broadcasts under the same
name to Milan. The Amsterdam-
based Radio 10 foundation should
officially spread Dutch culture
over Europe. A second founda-
tion, Star (Organisation For Au-
dio Advertising), will get com-
mercials which will be broadcast
in a way clearly separated from
the rest of the transmission and
occupy not more than 5% of
air-time.”

So far the Dutch broadcasting
authority has not reacted to the
new developments. @

Belgian TV Beaten By
Foreign Competition

by Marc Maes

Belgian TV has lost much of its
audience to foreign competitors
with French-speaking Belgians
preferring French TV to their
own RTBF station.

The latest figures show Belgi-
um’s BRT (Flemish) and RTBF
French stations lost 5% of their
audience to foreign, mainly dutch
and french, competition. This
has left RTBF with only 40% of
the audience.

Belgium has a very high pene-
tration of cable TV wint 81% up-
take compared with 51% in 1979
and this has helped French station
RTL dominate the audience.

Commercial networks in both
parts of Belgium are expected to
attract more viewers to national
productions but they will also in-
crease competition among na-
tional broadcasters. Ml

Belgium’s Radio Express Climbing

Antwerp - Under the leadership
of former BRT Antwerp boss Jos
Baudewijn, Radio Express has
climbed to number three in the
local radio ratings chart. The
non-profit station has nearly 25%
of the area’s potential audience
tuning in, after just five years on

Dutch To Sabotage
Euro Regulations?

The Hague - The Dutch govern-
ment is planning to sabotage a
European parliament guideline
that would increasé TV and radio
advertising, according to a Dutch
Euro MP.

The media regulations, which
could be ratified by the end of the
year, would allow member coun-
try broadcasters to carry 15%
commercial time while the dutch
only currently allow 5%.

The guideline would also pre-
vent governments from vetoing
cable- distributed satellite pro-
ductions because of commercial

content or sub-titles; another
conflict with current Dutch legis-
lation which bans commercial
satellite programming when sub—
titled in Dutch or

Dutch Congnest In Tokyo - Duich
Polydor artist Nadieh won the Best
Singer Award at the recent 1987 World
Popular Song Festival in Tokyo with a
song she wrote herself, ‘Haifa Blue. A
second LP is in the pipeline.

targeted at a Dutch audience.

According to the Dutch
Liberal Euro MP, Gijs De Vries,
The Hague will introduce a car-
bon copy of the guideline, but call
it a convention which is not bind-
ing on member countries. “It’s
just plain sabotage of the Europe-
an media legislation,’says De
Vries. B

Two Belgium Festivals Cancelled

Two internationally reputed Bel-
gian summer festivals, the Jazz
Middelheim at Antwerp and the
Breekend Festival, have been
cancelled.

The 20-year-old Jazz Middel-
heim has been axed because Fle-
mish national broadcaster BRT
will have no authority to con-
clude any sponsoring contracts
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after February 1988 due to new
radio and TV advertising regula-
tions. The Festival, normally
held in August, has been a show-
case for established jazz talent
but cannot continue without its
co-organisers BRT. And after last
year's loss of BFr 700000, the
Breekend Festival, normally in
June, has been scrapped. ®

Belgian TV Supports
Student Charity

by Marc Maes

Brussels - One of BRT’s most
popular TV shows, ‘Bingo’, high-
lighted the Student Band Aid sin-
gle Paradise on its Friday Janu-
ary 15 programme.

The single features Bea Van
Der Maat, Liliane St Pierre and
Kurt van Eaghem as part of the
student-organised benefit for an
nmg,auon pmjec( in Togo.

Bingo' producer Tom Huy-
brechts has also scheduled the
show's first act from Luxem-
bourg, Parc Cafe, on that night.
The band are fronted by Ameri-
can singer Maggie Parke and
their debut single / Want Your
Magic Bag has aroused con-
siderable international media
interest. @

air and is still expanding.

The station is financed jointly
by Kreditiebank and a group of
newspaper editors and this year
opened a new studio which uses
CD players and an automatic
24-hour cassette deck system.

New Pop Shows

Veronica
Hilversum - Veronica, the largest
Dutch broadcasting organisation,
will premiere a TV-adaptation of
its popular radio chart show, ‘De
Nederlandse Top 40', on April 2.
The low-budget weekly show
will fill the 18.00 to 19.00 hours
slot on Saturday evenings with
clips and pre-recorded live per-
formances. And in May, Veronica
will show the first episode of
*Goud Van Oud’, a monthly half-
hour show featuring acts from the
60s and 70s. 0

PLAYLISTREPORT

Stichting Nederlandse Top 40
Airplay checked on Radio 2 and 3,
the Dutch national pop channels.
For info contact Stichting Neder-
landse Top 40, PO Box 706, 1200
AS Hilversum, tel (0)35 - 231647.
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Scandinavian DJs, Favourite Groups

M&M interviewed top
Scandinavian DJs and
asked them for their

favourite national group
with international
potential.

SR-MALMOE
Swed:

len
Kalle Oldby, DJ/Producer of live
radio shows.

Eldkvarn is the name of my
favourite group and as you can
probably see by their name, they
won't hit the big time in the rest of
Europe. I mean, our language
isn’t the most popular to sing in!
But Swedish singing or not, this
band is extremely competent and
does have an international sound.
What I really like about them is
the fact that you can’t detect their
musical influences. I mean, I can
get really irritated sometimes
when I hear a band that sound

Kalle Oldby

like someone else -. but worse!
Eldkvarn doesn‘t have that pro-
blem. They’re laid back, they
know what they’re worth and they
don’t try to prove themselves.
Another thing that I respect them
for is the fact that they’ve emanci-
pated the role of female backing
singers. The girls in Eldkvarn
have a say in everything, they’re
not just there to la-la-la along.
This is definitely a mature rock-

tional product; roughly 23% of
all the hits last year were Swed-
ish. But I must say that there were
one or two groups that surprised

Kaj Kindvall

me like, for instance, Trance
Dance, our equivalent to Dead
Or Alive. I especially like the
music Trance Dance make, fresh
and rather tribal-sounding, be-
cause of all the percussion they
use. People recognise their uni-
que music right away. I think
Trance Dance stands a good
chance internationally, because
their songs, although commer-
cial, sound different to what
we're used to hearing in the
hitparades.

Roxette is another group, or
rather duo, that I'd like to recom-
mend. This singer/songwriter duo
has an interesting history. The
story goes that a record company
brought the two members together
purely for international success.
Until now, the idea has been wor-
king the other way around. Suc-
cess here, but none across the bor-
der. But Roxette is a strong com-
bination of singing/ songwriting
talent, performing both ballads
and rocky, up-tempo songs. Un-
fortunately, it's not clear whether
the members wish to stick toge-
ther. I hope they do, because
they’re talented enough to score
a European hit.””

band, literally and figuratively | SR
ing.” Sweden
Janeric DJ/Producer
SR-NORRKOEPING
Sweden “I'm glad to say that the Swedish
Kaj Kindvall, DJ/producer of ra- | public has stopped giving its un-
dio programme Tracks. divided attention to the estab-

“Best band or artist? That's a
tough one, seeing as there were
so many talented new Swedish ar-
tists in the charts last year. In fact,
it was a really good year for na-

lished stars. New acts have been
popping up over the last year and
have been greeted with en-
thusiasm. Like Orup for instance
- a male artist who's named him-
self after a very popular news-

caster! Orup has been playing
gigs for years now, but until last
year, virtually no one had heard
of him. He was discovered when
he was the support for big Swed-
ish acts like Eva Dahlgren, Ratata
and Roxette. This concert success
also resulted in a hit record,
which I frequently played in my
programme ‘Sommartoppen’.

As for a Swedish act with hit
potential, I think that’s Roxette.
This duo is formed by Per Gessle
and Marie Fredriksson. They
have a chance to break in the rest
of Europe and this might just hap-
pen at Midem where they’ll be
performing.”

UPTOWN FM

Denmark

Dan Rachlin,Music journalist/
DJ & VJ.

“For 1988, I'd like to nominate a
band called Take Five. They play
soul/funk and definitely deserve
to get a mention because they've
been trying hard to get a hit for a
couple of years now. They have a
great sound, which always re-
minds me of Mezzo Forte with
vocals, but in spite of their easy-
listening, commercial music,
they haven't been able to get a
record deal until now. That’s why
they've financed and distributed
their own first 12-inch double A-
side single, and it sounds great I
can tell you! It’s black-orientated
jazz and I admire them for that,
because they’re the only band in

Dan Rachlin

Denmark with that sort of sound.
‘They haven’t jumped on the band-
wagon of fashion with the other
Danish bands.

International success? I don't
know about that. I tend to think
that it's impossible for a Scan-
dinavian band to compete seri-
ously with other international

bands. If they do, they have to
have something special, such as
the A-Ha Take On Me video clip.
But even if Take Five doesn’t be-
come world famous they’ll gain
increasing recognition for the

good music they’re playing.

RADIO VOICE

Denmark

Bo Berg, DJ/Producer of morn-
ing music programmes.

“I find Danish pop music rather
boring. It all sounds the same if
you ask me, but luckily I've now
found an exception called Dodo
& The Dodos. Not only is their
music danceable, but they've
created a really unique sound.
The group have nearly finished
their new LP, but as The Dodos
only sing in Danish I don’t expect
them to become well-known
worldwide.

For that I'm relying on Caspar
Winding. He’s been living in

Bo Berg

America for a couple of years and
has come back with a really
American sound, comparable to
Prince. His last album was very
well received in Denmark and,
given the right promotion, I'm
sure he should be able to score a
smash-hit”

DANMARKS RADIO
Denmark

Michael Juul Sorensen, DJ/pro-
ducer of Morgen Kryddern.

““Lars Muhl and Danse Orches-
tra are my two Danish favourites.
Muhl has been around for about
20 years without scoring an inter-
national hit, but I think he will
soon given the right promotion,
because he’s now got a really big
hit on his hands in Denmark
called One More Minute. 1t's a
ballad and the most beautiful
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Michael Juul Sorensen

song I've ever heard. It makes
you happy and sad at the same
time and I swear that people all
over the world will be deeply
touched by it.

As for Danse Orchestra, I'm
positive this duo’s fame is going
to reach beyond our borders.
They've mixed socially-con-
scious lyrics with great rock/funk
dance music. Their latest hit
record warns us against AIDS.
It's played in all the discos and I
know it makes a lot of young peo-
ple think twice before they act. In
any case, they're definitely num-
ber one on my personal list!”

NRK-P2-0OSLO

NorwayVidar Lon Arnesen,
DJ/Producer of Norwegian Na-
tional Hit Parade.

“I have standards by which I de-
fine good and bad groups. For in-
stance, a good group shouldn’t
shock or things like that. They
should make music which ap-
peals to everybody and not just to
a small group of people. That’s
the only way for their songs to
survive for generations. A group
that definitely fits that description
is Shatoo. Their sound is light
and easy to listen to. They've got
a new LP out called True Story,
which is doing very well here in
Norway and at the moment
they're back in the studios again,
working on some more new stuff.
1 don't know if they'll break
through internationally, but if

Vidar Lon Arnesen
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someone invests well in their pro-
‘motion campaign they might. All
I can say is that they sound com-
mercial enough to strike lucky, so
we'll have to wait and see.”

RADIO 1, OSLO

Norway

Jan Dalchow,DJ/Producer.
“Coco is a very new band who
smashed into the charts right at
the end of ‘87 with the hit single
Take Me To Jamaica. The group
consists of three members: Chris-
topher Higgins, Joergen Riegels
and Arlene Wilkes on vocals. The
thing I like best about them is that
they’re not at all conventional.
With the use of synthesizers and
sound-machines they create their

Jan Dalchow

own sound, which is completely
different from your average Nor-
wegian band. They are certainly
attracting rather a lot of attention
around here. Coco has also
definitely made sure that the me-
dia can’t ignore them. Only three
weeks after their first release
they're back with a new single
Happy New Year. At the moment
it’s too early to say whether or not
it will hit the charts, but in my
opinion, it definitely should.
Both singles are taken from the
forthcoming album A Taste Of
Coco. I think that this group with
their genuine Continental sound,
should turn out to be the vitamine
injection Norwegian music needs
and I wouldn’t be surprised if ra-
dio stations all over Europe will
be playing Coco by the end of
1988

RADIO 102-Haugesund

Norway
Egil Houeland, DJ/Head Of Pro-
grammes.

“Colours Turned Red is a group

PECIAL-SCANDINAVIA

hit called The Colours Turned
Red, which promptly led to a
name change. I think that they’re
one of the hottest bands around at
the moment, adored by both
press and public! They’ve deve-
loped their own sound by listen-
ing to a wide variety of artists like

Egil Houeland

Hank Williams, The Beatles,
REM and Echo And The Bunny-
‘men. They might be able to score
some hits in the rest of Europe,
seeing they’ve signed a contract
with Mega Records, who'll dis-
tribute their debut album in lots
of other countries. Atthe moment
they're in the studio finishing the
LP and I can’t wait!”

YLE RADIO 1

Finland

Yukka Haarma, DJ and Pro-
ducer of Rock Radio.

“LAmourder is definitely one
of my favourite Finnish bands.
They’ve got a totally outrageous
sound, which I can’teven begin to

describe. Curious people should
go and see the band live and then
they’ll know exactly what I mean.
The group consists of four guys
and live they really give you your
money’s worth.
“Another group I'm really
into are Melrose. They're a
illy-band playing high

my
This group has been around for
about eight years now and were
formerly named Im Nebel until
1985 when they recorded a small

speed rock & roll. They used to
look rather like the Stray-Cats in
appearance, but now look pretty
normal, although they can

definitely make their fans go cra-
zy! I saw one of their gigs a few
years ago and the public went ab-
solutely mad! It was one of the
best shows I've ever seen.

"1 think both Melrose and
LAmourder should be able to
force a European breakthrough in
‘88. They won’t reach number
one in the popular charts, but I'm
quite sure that these two Finnish
bands will be able to do very
nicely for themselves in the in-
dependent charts.”

DISCOPRESS-TAMPERE
Finland

Pentti Teravainen, DJ/Chief Fin-
nish DJ Co-operation.

“Well, I can’t really name my ab-
solute favourites, but I'd like to
push a band that interests me,
although I don’t really enjoy their
music. The group is known under
two names: The Sleepy Sleep-
ers, alias The Leningrad Cow-
boys. They have been operating

Pentti Teravainen
under their first name for 15 years

they've established them-
selves as real musical dare-
devils, with no limits whatsoever.
I'd best describe them as hu-
mourous because they usually
ridicule well-known Finns in
their songs.

Of course The Sleepy Sleep-
ers’ ‘inside jokes’ wouldn’t be un-
derstood in other countries and
that's why they've launched
themselves onto the Eus
market as The Leningrad Cow-
boys. Under that name they make
poppy, international songs and
they play everything, from a rap
version of Presley’s In The Ghetto
to pure disco. They're very talent-
ed in making good videos and
British lead singer Nick Tesco is
certainly a big asset. I'm pretty
sure that with their new LP, The
Cowboys will make a claim to
fame this year.”l
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Successful Debut For ScanSat

by Lars Nylin

The pressing of a little
red button was all that it
took to start Scan-
dinavia’s first commercial
TV channel. But the
Scandinavians had waited
over 30 years for the
event to occur.

M ost of the publicity sur-
rounding ScanSat has
concentrated on the fact that it is
a commercial channel; some-
thing that is generally illegal in
Scandinavia. The channel’s back-
ers, Kinnevik, got around this by
basing the station in London and
claiming ‘satellite status’ (like
Sky and Super) - although it can-
not be seen anywhwere but Scan-
dinavia and is very obviously
aimed at the Scandinavian mar-
ket, broadcasting mainly in the
Scandinavian languages

ScanSat/TV 3 made its debut on
New Year’s Eve; two years of
planning has resulted in a TV
channel with headquarters in
London (broadcasting facilities)
and offices in Stockholm, Oslo
and Copenhagen. With an annual
budget of SKr 130 million and a
total staff of 40, ScanSat plans to
produce 42 hours of program-
ming a week for broadcast to
750000 households in Denmark,
Sweden and Norway. At first, the

Jan Steinmann, ScanSat's Managing
Director.

Norwegian government refused
ScanSat i i

promotion empire. Steinmann
has also worked as the European
agent for fellow Swede, tennis
star Bjorn Borg.

Talking about his position at
ScanSat/TV 3, Steinmann says:
“T had a clear image of what the
final aim of ScanSat should be
when I took this job. I want to be
closely involved in the program-
ming as I'm a keen TV viewer.
But T would rather watch TV in
the UK or the States. Swedish
Television has the skill to make
interesting programmes but there
are too many serious talk

because commercial television is
not allowed in Norway (although
the satellites such as Sky and Su-
per can beam in). However, last
month the Minister Of Culture,
Hallvard Bakke, inevitably, bow-
ed to public pressure and allowed
ScanSat onto the Norwegian
cable network.

The financing behind this me-
dia venture comes from the Swe-
dish holding company Kinnevik.
ScanSat’s Managing Director is
45-year-old Jan Steinmann, an
experienced TV man. Steinmann
began his career on the public-
owned Swedish Television in the
60s and went on to spend some
years as a producer for the TV
branch of Mark McCormack’s

Steinmann is based in London
and visits Stockholm for about
five days every month to check
things out, but thinks it is impor-
tant to be close to ““where the ac-
tion is”, which means spending a
lot of time in the studio at (with a
staff of 18) Hawley Crescent,
north London.

Steinmann: “I am sure Scan-
Sat is only the start of a boom for
commercial TV in Scandinavia. I
am certain that there are lots of
interested spectators who are just
waiting for the results of our
launch. I think that we will have
national commercial TV in Swe-
den and Norway in 1992 and
Denmark has already started.

”  ScanSat had good reviews

following its launch; its family
orientated blend of movies, car-
toons, soap operas and AOR
shows has met with positive reac-
tions. ScanSat broadcasts 20% of
its own material, the rest is main-
1y of British or American origin

As far as music programming
is concerned, ScanSat’s profile is
towards broad-minded pop shows
with well-known musicians that
appeal to the whole family. Feb-
ruar hedule includes ‘Blues
Session’ with Phil Collins, Eric
Clapton and BB King; ‘John
Farnham Live In Melbourne’;
and Al Jarreau. Regular shows
include ‘Max Headroom’ and
“The Tracy Ullman Show’.

But while the programming
department (Head Of Program-
ming is Goran Sellgren) seems to
be on target, the advertising of-
fice is not: bookings are well be-
low budget at the moment. Ad-
vertising is scheduled for six
minutes each hour, with ads on
everything but alcohol, tobacco
and medicine allowed. The cur-
rent advertising rate at ScanSat is
SKr 40.000 per minute.

But Jan Steinmann is far from
discouraged: “Kinnevik has al-
lowed us five to seven years to be
profitable, and we have a good
thing to offer, so why should we
fail?”

Record Station - Supporting
Swedish Acts

by Lars Nylin

They are based at the
premises of Polar Studi-
os, deep in ABBA land.
Their first three releases
hit the album charts at
first, second and 10th
position respectively. It
has, to say the least,
been a successful debut
year for Record Station,
the newest Swedish
record company.

utta Hultman, Record Sta-

tion’s Promotion Mana-
ger: “‘It has been a great first
year. We started this project with
the idea of a small label with on-
ly five to 10 artists on the roster
and a staff of three. The reason
for that was simply that we
thought it would be good for crea-
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tivity. Quality is certainly more
important than quantity to us. It
seems that time has proved us
right.””

The Record Station was laun-
ched in early 1987, with its roots
at Polar Records, the label that
was started in the early 70s by
ABBA and the legendary pop ma-
nager and songwriter Stikkan An-
derson. And it is Stikkan’s daugh-
ter, Marie Anderson-Ledin, who
is Managing Director of Record
Station.

Record Station bought the ar-
tists Ratata (Mellan Drom Och
Verklighet went to number one),
Eva Dahigren (Ung Och Stolt rea-
ched the number two spot) and
Mats Ronander (Reality went to
number 10) from Polar and later
contracted Lorne De Wolfe and

Ratata reached no. 1 for Record Station

Freda. Apart from newcomers li-
ke Freda, the others have all been

with Ratata vocalist Mauro Scoc-
co and an album by Freda. At the

leading names on the Swedish | moment, we have no definite

rock scene for many years.
The main idea behind the Re-
cord Station is to concentrate on
Swedish artists and there are no
plans to change this. Hultman:
*“No, we will continue to work
with this attitude. The newest
plans we have are a solo album

plans to try and export our music
outside Scandinavia since almost
all of it is in the Swedish langua-
ge and quite Swedish in con-
text.” W

continued on page 18 |
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Future Looks Bright For Norwegian Pop

by Janine Bodde

A-Ha’s international
breakthrough certainly
seems to have made an

impact on Norway’s pop
scene. Most well-known
record companies have
snapped up quite a few
‘home acts’ in 1987 and
are getting ready to
launch them. Because
Norway does not usually
have much success on the
international music
scene, the Norwegian

ple, American promotors get all
the credit for an act which started
out in this country.” BMG Nor-
way is also without national acts
at the moment but says the search
is still in full swing.

Joel Hoel, a male vocalist who
was the best selling artist of 1987.
His album went platinum just be-
fore Christmas and we expect top
sales at least until March. Of
course we won'’t be launching all

“Because there’s a lot of money at
stake, we’re taking no risks and are
launching our artists in the US where
the reactions have been best up until

SP:"’:’,';‘::',‘"'.':, :r".'n"‘;, now.” Peter Sinsaas, PolyGram A&R
time polishing up their | Director.
act before trying to
igh into the
European charts. How But EMI's A&R Manager, | our artists internationally, simply
difficult is it for a Europe- | Por Eriksson, does not agree: | because they don't all sing in
an band to break through | “Nonsense! Usually the artists | English.
and what happens after | remain with the same company. I | “The acts we'll be pushing are:
that? M&M spoke to the | mean, whether it’s the Nor- | Dawinci (hard-rock), Back Street
record companies about | wegian, American or English | Girls (strai pop), Aina

their plans for 1988.

A part from A-Ha, no Nor-
wegian band has really
ever hit the big time. “It’s so

difficult for us to get credibility,”

complains Product Manager Jon-

Erik Iverson of BMG in Oslo. “1

mean we haven't been able to

build up lasting fame and fortune
with bands like the Stones and the

Beatles, as is the case with
England. If a new British band

pops up everybody is willing to

listen to them. When we presenta
group we virtually have to talk the
hind-legs off a donkey to get
record stations to even play it!

‘This really frustrates me some-

times!”

Of course, the major problem
for the Norwegian record compa-
nies and their product is cash.
‘This small Scandinavian country
just cannot cough up the astro-
nomical sums that are needed to
push artists into the centre of at-
tention. All too often, a company
helps a group get national recog-
nition and then has to step aside
to make way for the English and
American promotors who lure
the artists away with promises of
better payment, luxurious re-
cording studios and international
fame. Iverson: “This is indeed
the normal procedure and I can
well believe that the Norwegian
press and promotion people get
quite frustrated when, for exam-

branch doesn’t matter. [ mean, a
bigger budget automatically
grants an artist more freedom and
you have to let go and allow
artists the opportunity to fulfil
their talents and go to England
where they can be offered the best
of everything. Sometimes it’s
tough, but that’s how it goes in
this business. There’s no room
for ego-tripping.”

Despite all the difficulties,
most of the well-known record
companies are busy hunting for
new Norwegian talent and are in
the process of making plans for
the international promotion of
their new-found proteges. All ex-
cept Virgin Records, who are
concentrating solely on getting
international artists into the Nor-
wegian charts and leave all pro-
motion of Norwegian bands like
Fra Lippo Lippi in the competent
hands of their London office.

At the moment, the musical
output from Norway for 1988
looks very promising. PolyGram
has signed up eight national acts,
EMI nine, WEA one and CBS
five. PolyGram's A&R Director,
Peter Sinsaas, is especially en-
thusiastic about his home-found
talent, seeing that his record
company only started local talent
scouting about nine months ago.
“I'm pretty positive about the
Norwegian music scene at the
moment, things are looking up.
For instance, we've contracted

might be able to influence their
ideas!”

CBS is the only record com-
pany which dares to launch an act
nationally and internationally at
the same time. A&R/Marketing
Director Jan Ostli: *“This promo-
tion tactic is new, but we're sure
that everything is going to work
out because of the high quality, of
the band we've selected, 1.C
Eyes. The very first time I heard
their demo tape I knew they
would be a hit. They’ve got really
catchy songs and the singer,
who's American, has a great
voice with a really wide vocal

range.
“The group has five members
and got rave reviews when they
were A-Ha’s supporting act in
1987, so we're pretty sure we're
doing the right thing. 1.C.Eyes
will be presented at the CBS in-

(commercial rock) and Stage-
dolls (hard-rock). Some of these
artists have already had some in-
ternational experience, but all the
same we'll be working very hard
to push all four of them into the
spotlight. We are choosing a
specific market though, and
that’s America. Because there’s a
lot of money at stake, we're tak-
ing no risks and are launching our
artists, in the US where the reac-
tions have been best up until

Almost every record compa-
uses the same promotion
procedure. Firstly, the act is built

k meeting in
February and it will be up to
representives from the various
countries to accept the group.”
CBS Norway definitely think they
are going to strike it lucky this
time and have made sure that they
will be pulling the strings interna-
tionally too. Ostli: “Of course
this is costing us much more
money than a simple national
contract, but we expect to see lots
of profit too!”

According to Ostli, Europe
will be hearing a lot more music
from Norway in the future. Ostli:
“There’s a really good live scene
at the moment and we're scoop-

“Sometimes it’s tough, but that’s how
it goes in this business. There’s no room
for ego-tripping.” Por Eriksson, EMI’s

A&R Manager.

up nationally through press con-
ferences, TV, concerts, inter-
views, airplay and advertise-
ments. After this, meetings with
the American or English compa-
nies follow and, finally, the Nor-
wegian acts are handed over to
the international promotors.
EMI's A&R Director, Por Eriks-
son, again: “Usually I also hand
over my marketing file on the
group or vocalist, hoping that I

ing up much more talent this year
in comparison to other years. I
hardly ever used to go talent
scouting in clubs, but the quality
of the acts has got so much better
that it’s become the best way to
find new bands. A concert is the
best way to come face to face with
talent and I can tell you that
there’s lots of it about!”H

[ continued on page 20 -
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Danmarks Radio’s Top 20 Takes Off...

by Dan Rachlin

“Entertainment is the
keyword,” says Leif
Wivelsted, presenter and
researcher of Danmarks
Radio’s new LP chart
show, ‘Top 20) which
went on air last month.
“The management of
Danmarks Radio has
finally realised that
charts are popular radio-
wise. It has now been 10
years since the station
aired a chart show and
from the day it stopped, |
have been a campaigner
for its return. The com-
petition from local radios
is now bringing the top
20 back to Danmarks
Radio, and that makes
me very happy.”

D anmarks Radio's album/
CD chart will be compiled

from 100 different record shops,
spread all over the country, which
means the chart will be based on
over-the-counter figures. Lars
Bennike, Label & Marketing

Longtime supporter for a chart show,
Top 20 presenter Leif Wivelsted

Manager of Metronome: “Even
though we welcome the top 20 on
Danmarks Radio, we do see some
problems with this chart. First of
all, you must realise that a certain
‘nursing’ of the 100 shops which
produce sales figures is possible.
Iam also sad to see that there are
no plans for a real singles chart,
and we need that badly.”

Keld Wennick, Managing
Director of Mega Records,
agrees. Both he and Bennike are
worried about the unsatisfactory
singles sales in Denmark and
have been taking action to boost
these; Metronome is even drop-
ping singles prices (see M&M is-
sue 3). Wennick: “A company
like Mega Records depends on
singles sales, we don’t have big
names like the Bee Gees or The
Beatles, we are out in the field all
the time searching for new artists
and hits on independent labels,
and we could really use a singles
top 20"

Lene Bausager, Promotion
Assistant at RCA Records in
Copenhagen: *“Of course we wel-
come the return of the chart on
national radio and hope to see our
records on the top spots.”

The album top 20 will contain
various ingredients in its two
hours running time from 15.00 to
1700 hours on Saturday after-
noons. There will be an interview
with a star who is in the chart and

acontest, as well as a special spot
on Denmark’s top three singles.

But the chart’s presenter, Leif
Wivelsted, is very satisfied with
the fact that Danmarks Radio is
doing an albums chart: “That
gives the programme a certain
variety, because you have the pos-
sibility of choosing from about 10
different tracks, no one thinks it
is good fun to listen to the same
20 tracks week after week - which
could be the case on a Danish sin-
gles chart because the sales
figures change slowly; not at all
like in the UK for example. We
want this chart show to become
an event, not just a countdown,
everyone can do that; that is why
we are putting different ingre-
dients into the two hours.”

Although all the record com-
panies seem to think it is high
time the state radio re-introduced
a chart, most people agree that
this chart will not have the same
power as it did 10 years ago when
there was no competition from
the local radios.l

P Todversmen)
( ¢~ - FREE & VIRGIN AGENCY - - ) )
? % LA
y A Over the past 24 months we have pr'olladly
presented in Switzerland:

3

636955 or 56, Telex: 81

3345

freech )
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Finland is still the only
Scandinavian country
whose pop and rock ar-
tists have not really made
it internationally which
has led to a sort of na-
tional frustration within
the industry. The only
notable success Finland
achieved in the music
world was in 1965 when
it gave the world a new
dance craze, Letkajenka
(Letkis), followed by a
score of potential acts,
such as Wigwam, Tasaval-
lan Presidentti, Piirpauke
and Hanoi Rocks some 10
to 15 years later.

o what is the problem?
‘Well, it seems that the Finns
are afraid of taking risks. They
also need more contacts, more
self-confidence, more danceable
music and some major hits along
the lines of Abba and A-Ha.
Finland’s forte is rock, sung
and played with Nordic vigour.
There are no language difficul-
ties, no true geographical barri-
ers nor lack of fighting spirit
(known in Finland as ‘sisu’).
Here are some names to
watch. Gringos Locos (a M&M
New Talent tip), a Helsinki-based
heavy boogie band, is the first
Finnish act to be signed by a
major international record com-
pany for worldwide distribution -
Phonogram Int. The LP, Gringos
Locos, will be released through-
out Europe in February, with a
release in the UK in March. Poly-
Gram's Vice President A&R,
Gibson Kemp: “Gringos Locos’

Finnish Pop Aims At The International Market

by Kari Helopaltio

first album is a collection of ex-
cellent songs combined with
great musicianship, and they have
a vocalist (Richard Johnson) who
not only has an American accent,
but one of the best voices I have
heard in a long time.

"These guys got together two
years ago, and for the first full
year of their existence they didn’t
do anything but write songs and
rehearse, rehearse and rehear-
se... with their talent and an atti-
tude like that, I'm confident we
have a band on our hands that has
enormous  possibilities”” Watch
out for M&M’s Spotlight on
Gringos Locos next week.

LAmourder, managed by
Seppo Vesterinen of Hanoi Rocks
fame, is ready for a really active
season with several appearances
abroad scheduled; starting late
January and going through to

March, the band are due to play
in Sweden, Norway, Austria,
West Germany and Switzerland.
This tour should boost the band’s
latest English-language album,
Shit Hot, already out in Scan-

LAmourder are shit hot!

dinavia. Later in the year they
will play several festival gigs in
Scandinavia and the USSR.

Melrose is another Finnish

Only Loney, working hard 1o break internationally

band gaining ground in the Euro-

pean marketplace. Recently back

from gigs in Switzerland, West

Germany and England, where

they supported the Godfathers,

these favourites of top BBC DJ

John Peel are now negotiating an
o

international recording deal

Peer Gynt, a best-selling hard
rock act in Finland are also on the
road, touring in Norway and
France to promote their LP,
Backseat, released in England by
Neat Records. Zero Nine, a close
rival, supported Ozzy Osbourne,
the Scorpions and Def Leppard at
Stockholm’s Monsters Of Rock
Festival in 1986 and are still mak-
ing a buzz. ~ Going on to more
melodic and danceable material,
names like Trance Dance, Only
Lonely and Maya are emerging.
Trance Dance (also a M&M New
Talent) is a Finnish/Swedish col-
laboration set by singer Ben
Marlen and his pal Pelle Pop.
Fusing 70s pop with today’s tech-
nical innovations, the band
scored a sizeable US disco hit
with Do the Dance two years ago
and have since toured England,
West Germany, Holland, Italy,
Sweden and Poland.

Only Lonely (they are cur-
rently considering a new name)
have worked pretty hard to break
internationally. Their excellent
records, some of them made in
top London studios, and videos
have attracted much international
acclaim. Only Lonely’s manager,
Englishman Stewart Coxhead: “I
feel certain that the next big pop
sensation will emerge from Fin-
land.” Coxhead is picking a sin-
gle for international release at the
moment and after that a tour of
England and Europe is on the
cards for Only Lonely.

On the whole, the export
scene is quite active and Finnish
industry ~ representatives have
high hopes for this year's
Midem. W
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PROFILE - SUPER CHANNEL
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“Super Channel - Growth Beyond Expectations”

by Cathy Inglis

Super Channel, the
pan-European satellite
television channel,
celebrates its first birth-
day on January 30 know-
ing that it has quickly
caught up with its older
rival, Sky Channel. In
only twelve months
24-hour Super Channel
has come a long way and
when its Managing Direc-
tor spoke to M&M he was
in a buoyant and
celebratory mood.

n January 30 1987, Super
Channel, which is owned
by 14 of the U 5 ITV compa-
nies, inherited Music Box’s au-
dience with connections in 6.4
million homes and although the
new channel suffered some initial
teething problem:
outs in the UK and disagreements
with actors’ union Equity over
performance rights, the
has since grow y
expectations of the management
One further hiccup occured in
August last year when cost-sav
ing measures caused a reduction
in Super Channel’s commitment
to Music B and the loss of
several jobs. Even joint Manag-
ing Director Charles Levinson
stepped down.

In one year Super Channel’s
network has grown from the ini-
tial 6.4 million homes in 14 coun-
tries to 96 in 15 countri

TheSuperChannelNetwork

| Country Total
Austria 369.000
Belgiuni 717.000
Denmark
Finland
France
Netherlands 3
Germany 2.711.000
Hungary 1.690
Ireland 282.000
Luxembourg

Sweden
Switzerland
UK

| Hotel Rooms
|
| Total

6.
| As of December 18, 198"

Richard Hooper: “Since we an-
nounced that Music Box would
be replaced by Super Channel,
our network has doubled; we
have increased Music Box’s
revenue by 400%, and the 15 ad-
vertisers we took over last year
have multiplied to 90. Our adver-
tising revenue has grown at 40%
compound and I am confident
that we will be breaki i
couple of years time.

Richard Hooper, Managing Director
Super Channel

Last July, PETAR (Pan-Euro-
pean Television Audience Re-
search) conducted a survey which
showed that Sky was watched by
9.24 million compared to Super’

67 million. But Hooper is con-
fident that this year’s PETAR rat-
s will show the two channels
very much on the same level. Ac-
cording to Hooper, the latest sur-
vey conducted by D\l(d\ NOS
STER (Dutch Broadc:
vertisers’ body) showed Sky
Super on a ratio of 5/4 and yet
another survey in Austria by Tele
2 i howed the youn-
ger channe] ahead of its older
counterpart.

Super Channel is the first
pan-European channel to have
experimented with the sub-titling
in English of a foreign pro-
gramme. ‘Zeg s Aaa, a popular
Dutch series, is broadcast in the
original language with sub-titles,

d Hooper, the experiment
far proved encouraging. A
similar German experiment will
start in March. Although this
could alienate audiences not
familiar with Dutch or German,
Hooper points out that Holland
and West Germany are the chan-

3 of multi-
sound tracks is not discounted
though Super Channel will stick
to its policy of keeping the major-
ity of programmes in Engli

‘the lingua franca of people

across Europe.

Hooper’s philosophy ~ for
building up the channel is decep-
tively simple. “Our short term
strateg:
rope. For this we must acquire a
fordable, high quality program-
mes. Our priorities are better
programmes and better promo-
tion - this is what will yield
revenue. Also high on the list of
priorities are discussions with
BSB and Astra, as are constraints
with advertising regulations,
Holland and  Sweden i
particulz

We also still have to get the
permission to enter a couple
more European cities. We will be
in Berne at the end of this month
and we are of course still battling
to get into Brussels. It is totally
ludicrous that we are discriminat-
ed against in the capital of
Europe.”

In order to overcome such
frustrating isst the satellite
channel executives meet up every
two to three months in an associa-
tion known as PET (Pan-Euro-
pean Television), headed by Jim
Styles, Managing Director Sky
Channel.

Performing rights are one of
the key topics discussed at these
PET meetings. “We pay these to
cable operators in each country
whereas cable operators pay the
terrestrial channels. This is blunt
discrimination in Treaty of Rome
terms, but I'm sure that in less
than two or three years the cable
operators will have to pay all per-
forming righ

Whereas Sky labels itself as a
general family entertainment
channel, Super aims for a slightly
higher profile. “We go for bus
ness people and decision mak-

Hooper.  Market
research conducted by PETAR
showed that on a monthly view-
ing basis 44% of all senior and

ional managerial execu-
hed the station between

were probably tuning in
to the excellent ITN news which
is broadcast each week night at
hours. The presenters

mmd This ha~ certainly pmd off
one of Super Chan-
uccessful program-

“The Benny Hill Show’, and
‘Spitting Image’.

A number of Super Channel’s
programmes are now sponsored.
Although a relatively new form of
communication on European tel-
evision, sponsorship has proved
‘more lucrative than we original-
ly thought’, says Hooper. Dick
\an Der Graaf, Director of Pub-

and Promotion Europe and
General Manager The Nether-
lands, explained to M&M the
philosophy behind Super Chan-
nel’s search for sponsors. “We
have to persuade the companies
that the image of the company
and brand awaren j
mct ely ponra\edh mea

hi simpl;
ier threshold to dd\\.ﬂhlﬂ}.-
well as being a long-term inves

ment and a different way

communicating.”

Dick van der (.vmaj Director of Pub-
licity & Promotion Europe and Gen
! Manager the Netherlands.

Super Channel opens and

closes the sponsored program-
with a mention of the client.

The sponsor’s message thus
strong visual impact on the view-
eras well ociating the spon-
sor with the image of the particu-
lar programme or event. To date
more than 10 sponsorship deals
have been closed including the
Philips sponsored ‘Super Quiz’
the ‘Pepsi Live’ show with videos
and guest appearances, the
‘Gillette Soccer Scene’, ‘Monday
\light Football Night With Toyo-
ta’ and the ‘Goodyear Weather
Forecas

The Super Channel team is
small yet keen and dynamic.
What they have achieved is no
mean feat. They bluntly admit
they are in the business of making
mone! a s, and it
seems that by following their sim-
ple formula of good program-
ming and good promotion, they
look set on the right path to
achieve their ambitions. ll
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The Dry-Bone Attacks Of INXS

by Machgiel Bakker

”We are really jealous of
their success in the US,”
sighed Mathieu Van-
sweefelt, President of the
Pop Music Division of
PolyGram International.
That was last month and
he had just seen Aus-
tralian band INXS in
Edinburgh’s packed Play-
house on the opening gig
of the band’s European
tour. Invited media and
record company execu-
tives agreed on one
point: this band is too
good to go unnoticed

by European audiences
any longer.

hereas in the
US their latest
album Kick had
charted at no. 6
and the LPs
— {irst single,
Need You Tonight, had climbed
to the no. 2 position, Europe
hesitated. But not for long.

In France the controversial
The Original Sin, banned in
South Africa for its anti-apart-
heid lyrics, hit Top 5 but it creat-
ed an image that did not fit the
band. They are not a dance pop
band whose mausic is primarily
aimed at the disco.

However 1988 has so far seen
PolyGram’s long lasting, strong
belief in the band finally pay off.

Kick has entered the European
Hot 100 at 70 with good positions
in the UK, Germany, Belgium
and Holland. The LP’s first sin-
gle, Need You Tonight, is top 10 in
Holland, while the follow-up,
New Sensation, is heading for top
20inthe UK. INXS - atlast a true
sensation.

The band is about to start the
second leg of a big European
tour, kicking off in Glasgow on
February 5 (see tour dates in this
issue). To fully appreciate the
band and their music a live con-
cert is essential. With their ener-
getic brand of rock ‘n roll and
funk, the dry-bone, attacking gui-
tar chords, the punctuated breaks
and frontman Michael Hutch-
ence’s Jagger-ish mannerisms,
the band really communicates
with the audience.

"I always had the feeling that
one has got to see us live to rea-
lise who we are. Then it all fits.
Listening to one album is not
enough,” says Kirk Pengill
INXS’ guitarist and saxophonist.
“1 think it is to Chris Thomas
credit (the producer of Kick), that
the album has this ‘basic’ feel - it
clearly reproduces our live
sound. Earlier albums, like
Shabooh Shoobah, were difficult
to play live, due to their key-
boards-orientated style. When
my brother Tim and I started to
play together we were heavy fans
of Roxy Music; Chris Thomas
produced their first five albums.
He is from the old school of pro-
ducers, has a great track record,

and over the years he has become
areally good friend of the band
The band can boast a con-
siderable repertoire of rock
songs, self-written with the ex-
ception of two: The Loved One by
Aussie band, The Loved Ones,
and the Easybeats' Good Times
which features Jimmy Barnes’
co-operation for the Atlantic film
soundtrack, Lost Boys.

Album Discography
Underneath The Colours (RCA ‘82); Shabooh Shoobah (Phono-
gram International ‘83); The Swing
‘84); Living Live Thieves (Phonogram International ‘85); Kick
(Phonogram International ‘87).

ram International

Songs like Burn For You, the
crowd pleaser Falling Down The
Mountains, the tight Need You
Tonight, the anthem and Stones-
like This Time and the driven
Don’t Change, usually the finale
of each show, prove the band’s
undisputed live reputation and
their assurance on stage has only
grown with the years.

"We really love playing for
European audiences,” says Kirk.
“In the USA everybody is very
complimentary and constantly
patting us on the back. In Europe
there’s still a challenge; we really
have to prove ourselves right
from the beginning and that
makes one less complacent. On
the other hand, there are marked
differences in the various markets
- part of the reason it took us so
long to break over here, I think.
The Germans are more into rock
songs, the French love pop disco
tunes, whereas in the UK a cer-
tain cult or underground feel to
the band can be helpful in build-
ing up initial commitment from
the press - something that is still
very important for breaking any
new act in the UK market.”
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ke ‘ Billy Ocean Agnetha Faltskog
4?% = B Get Outta My Dreams, Get Into My Car - fire 1 Stand Alone - WEA
Vé ~ %W | Opening with the sound of a car en- WEA's top priority for the coming
§¢S ’ gine starting up, this brand new | | months and it is not hard to under-
%{? e ’ ‘E‘, | single signals the return of Billy | stand why. Produced by Peter Ce-
N = s o ¥ Ocean to the charts. It is the funki- tera, the former Abba vocalist’s de-
RO '////4 > S | o hing be has done sincs #hen ‘ | but LP is a goldmine of hit singles.
%M\Vy,\\ &‘ The Going Gets Tough. It sports a | | | The crystalline production and the
Y\ ——/ ———— ] preat chorus and an infectious | stunningly good songwriting is in a
/éé-:\w = A sensc of fun. John ‘Mutt Lange’s production s, as usual, excellent | | | defnite ‘Adult Contemporary” vein. With ttes like 7 Wasnt The
<4§§F/ / =\ and the open, determined mix by Nigel Green really works. From | | | One, Love In A Worid Gone Mad and Let It Shine, tis album wil
N §§2¢// 2 /\;-7/\\ | the forthcoming album Tear Down These Walls. ||| e heading top 10 in Europe shortly after its relcase.
N4 i i B o e S o] | (il s i =
S I \\\\\\ ) )
= éé> A\\\\( 7 : > \\\\//4 7 David Lee Roth Jermaine Stewart Johnny Hates Jazz this album is more of the same,
7 DRI Jo, £ R < N7 ust Like Paradise - Warner Brothers | Say It Again - 10 Records Turn Back The Clock - Virgin | no great stylistic breakthroughs
X Ny S 3 = y It Ag: 8 great sty g
%Q\\\\\\ } EN — § R /// NS A straightforward, rather ordina- | This very pleasant and easy pop | One can hardly think of a reason | here but with tracks like Zurkish
SSUHPA '—/// 1 P ry rock song that will easily fitin | song catches a Motown feel by | why the Anglo-American trio’s | Song Of The Damned, Bottle Of
N\ 7, Q////// ) i A\ any rock radio programmers’ for- | means of its very lively arrange- | debut album should not be im- | Smoke and Lullaby Of London
NI N, WW\ NN\ mat. From the forthcoming LP, | ments sporting female backing | mensely successful. A radio- | whos complaining?
\\S SN\ N 0 NS AN Skyscraper. vocals, brass and piano lines. | ready set of bouncy and poppy. | p b
D ?/% NN AN SN UIN The Screaming Blue Messiahs | F. | Shark unobtrusive mainstream  songs | B-B- King
N \ S e Screaming Blue Messiahs | Feargal Sharkey that Stock, Aitken & Waterman | Across The Tracks - Ace

N
William Hein ~ President, Enigma Entertainment Corporation ~242 %\\\\\

0
AMIANN
g\\ &\\/

—
/%\\\ | Wanna Be A Flintstone - WEA | More Love - Virgin would not have objected to pro- | For lovers of the great man this
Great, raunchy rock ‘n roll per- | A Stones-like guitar intro leads | ducing. But actually Johnny | record probably isnt essential,
NN formed with much energy and | into a good, although fairly aver- | members Hayes and Nocito did | most of the tracks will already
humour, taken from their splen- | age, driving pop/rock song that | the job equally well. Almost | have been in your record collec-
did third LP, Bikini Red. will put the Irishman back on the | every track has single potential. | tion for years but anyone with a
map. - taste for something classic and in-
Pebbles Suicidal Tendencies cidentally rew,dfd 30 years ago
Girlfriend - MCA The Fall Suicidal Tendencies - Virgin should check this out, Packed
Victoria - Beggars Banquet European release of the '83 debut | with great tracks like Everyday I
Manchester’s finest return witha | LP from this L.A. based skate- | Have The Blues, Why I Sing The
cover of the old Kinks number. | board gang. Hardcore punk in | Blues, Dark Is The Night and The
By their standards this is a highly | hectic arrangements, full of metal | Woman I Love this record is a
commercial effort performed in | edges and offensive lyrics. If you | delight.
an uncharacteristically middle- | like the genre at all, try Institu-
of-the- road manner. tionalized and I Saw Your Mom- | 1he Wayward Souls

/=

Laura Annick Director, Enigma Records International
Ruud Jacobs  Managing Director, Enigma Europe

\//%/‘EN Andre Otto General Manager, Enigma Europe
\\é&l’llﬁh Peter Holden  Operations Manager, Enigma Europe
&x\\\\\\W//// Fabrice Absil ~ General Manager, Enigma France
Ym\\\‘\\j Wh find t Midem:
\@//\\\\\\/{W/A\\/f ere you can find us at Midem

)
bl

L

T\ ; ie A e Tier - otherwise don't bother. | Lie Jrk Food Kings On Dit - MW
i ///////’/ },;};3%‘3;‘;5:;‘ ///W&\\\ L § cornie T ThePogues | ot e vt
"llll%&% \\\\\\/// o) 341868 «\\\\\ x\\\\\\\\\\\\\\\? \\\\ Rt e et | o fom G ol | b by, Ty s smeting
:\\*\\\\\\%% &N\\\\”/////I}% ?/7/\\\\\\’///////\\\\\\\\”////1\\\\ &&W :\\\ N T tempo, trans-Atlaniic:pop. with o HE POGUES Johnny’s whisky-laced vocals and

Hall & Oates’ harder material.
The production is warm and

definite pop bag with sure hit

potential. A big thank you to Jim- | Hooters

my Jam & Terry Lewis would be | Karla With A K - CBS

in place. More traditional folksy stuff sort

of like Dexy’s Midnight Runners

¢ Aztec Camera around the time of Eileen cxcept
How Men Are - WEA the singer sounds like Bob Dylan.
Roddy Frame has transformed his
Celtic roots into a sophisticated, | Steve Walsh Good Love - Capitol
L.A. mainstream stance. His | Lets Get Together Tonite - ZYX dult-ori d disco is now a
soft, wise vocals fare well in | The feel and production are very | After so much critical acclaim | major part of trans-Atlantic soul

\g‘zlie Enigma Compilation/The Enigma Catalog
7-1

Enigma's European calling card. Fea ures %% < ‘

friendly and the arrangement ma-
ture; overall an accomplished and
entertaining record. Best tracks
are Edge Of Darkness, Hit The

12 tracks from 12 of Enigma's most ] \\\
challenging artists at a very, very low \\\

price and includes Enigma Europe's
first ever Catalog. Profiles product from
the Enigma, Restless, Intima, Synthicide &,
and Medusa labels. An invaluable document

Town and Back Again.

\\

Meli’sa Morgan

= Tommy LiPuma & David Frank’s | Quincey Jones, very sophisti- | can the loveable London/Irish lu- | product and this is as close as one
TN ! . ij | cany | ; o
7 ///\\\\\\\ lush production. funk. Meanwhile the song is | natics produce the goods for a | can possibly get to the definitive

\
\
reminiscent of late 70’s Philadel- | third time? Yes, of course they | article.
phia soul can. Their special mixture of tra- | ¢ o
ditional folk and punkish senti- | St-Paul
7
|

The Cross

o Shove It - Virgin

Enigma Records International Enigma Europe Enigma France Enigma United Kingdom 20:30:‘::; “"rdf;’t’»i";: r:z:i{ g;:‘(‘;m‘cgsl“e m::-:!ssegﬁczt?gw m:oginmm_.:r:‘}ly | i;hu'-qqﬁmk .
! . ) | , rap-tin . i itever | Minneapolis funk, from former
1750 E. Holly Avenue 7 ;\\ De Ruyterkade 41-43 2 Rue Flechier  24a i‘)“‘h“’a’k Street N song that features cool, muscular | Socially aware story of solid | drying up. As usual Shane Mac- | Time & The Family multi-instru-
PO Box 2428 { 72\ 1012 AA Amsterdam 75009 Paris N Southwark Z\ vocals and quirky, macho guitars. | working-class folk with a sort of | Gowan's words are clever and | mentalist. His arficulate vocals
gundo, California X<~ The Netherlands France ,,% London SE1 1TU 9/ Queen’s Roger Taylor wrote the | Simon & Garfunkel delivery and | moving; unlike many contem- | blend perfectly with the thick lay-
02452428 & g\\\é ,,,////\\\% United Kingdom <||u §/¢ song and co-produced it with | a truly limp chorus. porary rock lyrics they read well | er of pushy funk grooves, inter-

= ck Lyri ; :
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A Future No.

i b E 1 E
3 TITLE COUNTRIES CHARTED H z COUNTRIES CHARTED H - TITLE COUNTRIES CHARTED
] 3 5 @ s
- - ARTIST - ORIGINAL LABEL - (PUBLISHER) T £ ARTIST - ORIGINAL LABEL - (PUBLISHER) 3 £ | ARTIST - ORIGINAL LABEL - (PUBLISHER)
> H (P
I 1 & A|ways On MY Mind UKGBHChSwPo.DINFiGr! e Come Into MY Life UK 69 . 1 Can't Help It UK
Pet Shop Boys- Pariophone (Screen Gems-EMI Music) Joyce Sims. Steeping Bag/London (Chrysalis Music) Bananarama- London (in A Bunch/WB/AH Boys)
2 , . Heaven s A Place On Earth CLILIE AT 36 » - Angel Eyes Uk 70 - ¢ Criticize AC
Belinda Carlisle- virgin (Various) Wet Wet Wet. Precious/Phonogram (Chrysalis/Precious) Alexander O'Neal- Tabu (Fiyte Tymeiavant Garde)
3 , . Etienne FoBH « 9 Turn Back The Clock UKGBHDIr Tl o« s | Surrender F
» Guesch Patti- Comotion/EM! (Comotion/Musicales Cesar) Johnny Hates [azz. Virgin (Copyright Control) Samantha Fox- jive (Zomba Music)
4 , 1, Chinain Your Hand CEBELNE 38 o » My Baby Just Cares For Me GH 72 Un Soir De Pluie G
T*Pau- Siren (M.1.5/Virgin Music) Nina Simone- Charly (Copyright Control) Blues Trottoir- ashion/Carrere (Seven 7)
5 ; 3 LaBamba FRACh oG/ 39 o Rise To The Occasion w s ¢ Touched By The Hand Of God KGN
Los Lobos- London (Carfin Music Corp,) Climie Fisher- £M (Chrysalis/Rondor Music) New Order- Factory (Warner Brochers Music)
» 5 Sign Your Name L 40 =« o Mademoiselle Chante Le Blues F 74 » > The Wishing Well L
Terence Trent D'Arby- CBS (Young Terence/Vicgin) Patricia Kaas- Polydor (B.T.2/Moi Music) G.OS.H.- MBS (Global Music)
5 I Think We're Alone Now 4] .o > Once Upon A Long Ago GBHPol m You’re All | Need L3
Tiffany. MCA (482) Paul McCartney- Pariophone (MPL Communications) Motley Crue- Elekera (Warner Bros. Music)
8 ¢ ; LaBas & 42 o s Tous Les Bateaux S’Envolent "8 o 3 Maitresse Z
Jean-Jacques Goldman & Sirima- £pic (JRG/Marc Lumbroso) Michel Sardou- Trema (A.RT. Music) Images- Flarenasch (Flarenasch Music)
Kuess Die Hand, Schoene Frau @i Vingt Ans 4 Shame Ui
9 0 5 £ 8
Erste Allgemeine Verunsicherung- £m (Wintrup Blanko) Pierre Bachelet- RCA (AVREP) Eurythmics- RCA (D'NA Led/BMG Music)
10 - When | Fall In Love LT s , Heatseeker L 78 o - Hey Matthew ©
Rick Astley- RCA (Chappell Music) AC/DC.- Atiantic (). Albert & Son) Karel Fialka- 1R.S. (flegal Music)
P So Lang’ Man Traeume Noch Leben Kann ¢ w»  Ela, Elle LA F - New Sensation K
Muenchener Freiheit- CBS (MamboSiegel) France Gall- Apache/WEA (Not Listed) INXS. Mercury (Tol Muziek)
12 > Bamboleo/Djobi, Djoba & 46 v Everlasting Love FBHAD 80 v Un Enfant De Toi F
Gipsy Kings- PEM/CBS (PEM./Vanessa/Sars) Sandra- Virgin (Rising Sons) Phil Barney- Pathe Marconi (Zone Music)
—— — = _
13 - The Way You Make Me Feel e e o ¢ ldeal World UKl 8l = o Love Letters e
Michael Jackson- £pic (Mijac Music) The Christians- island (10 Music/Copyright Cont.) Alison Moyet- CBS (Famous Chappel)
14 : - House Arrest LA s , Rok DaHouse w 82 Elle Imagine i
Krush- Mercury (FON Music/MCA Music) Beat Masters featuring Cookie Crew. Rhythm King/Mute (Beatmaster Music) Nacash- £coile Music (PolyGram Music)
I5 = You Win Again eigchmokl » 5 He'sMyGirl E 83 m Hot In The City L
Bee Gees: Warner Brothers (Gibb Brothers/Chappel) David Hallyday- Scotei ros. (Holy Moley Music) Billy Idol- Chrysatis (Chrysalis Music)
16 = » Never Gonna Give You Up - o ¢ Debarquez-Moi £ 84 w : Manolo Manolete 2
Rick Astley- RCA{AN Boys Music) Jean-Luc LaHaye- Romance M/Phonogram (Source Musique) Vanessa Paradis- £A Production/Polydor (Warner Bros./Veranda)
AT . .. Boys g’ EASERONS Love Changes (Everything) G Julian - ¢
@ 3 Gbrin. fie Records (Conte S Corg O 50 = Climie Fisher- EMi (Rondor/Chrysals Music) 85 = Mandy VINEEr. 7 PamboSegel
I8 » ; SansContrefacon 182 « ., ESP a2 | @g 4 4 LeMonde Est Tellement Con ¥
Mylene Farmer- Poiydor (Bertrand LePage/PolyGram) Bee Gees- Warner Brothers (Gibb Brothers/Chappell) Marc Lavoine. AVREP/PolyGram (Not Lsted)
19 o« (Pve Had) The Time Of My Life GBHChSw y , HerelAm ] 87 m Tired Of Getting Pushed Around
Bill Medley & Jennifer Warnes- RCA (Capyright Conirol) Dominoe- RCA (Roba) 2 Men A Drum Machine & A Trumpet- London (Virgin
20 Stutter Rap (No Sleep Til Bedtime) L When Will | Be Famous ? o 88 » Tango cHo
Morris Minor & The Majors- 10/irgin (10 Music) Bros- €8S (Copyright Control} Dalbello- Capico! (58K Songs)
21 o Whenever You Need Somebody  G#9Achse/onG:! 55 s . Ma Premiere Beguine Partie f 89 m Blueprint 6
Rick Astley- RCA (il Boys Music) La Compagnie Creole- Carrere (Zagora) Rainbirds- Mercury fintro Music)
o ; Behind The Wheel pge— 56 o Hot Girl GBChDR 90 m Candle In The Wind s
Depeche Mode- Mute (Sonet) . Sabrina- Five Records (Canaie S/Dj's Gang Music) Elton John- Rocket/Phonogram (Dick fames Music)
23 o Never Can Say Goodbye FGBHSACLD « 3 Quelque Chose Dans Mon Coeur 8 9 & s Tout Est Pardonne f
The Communards- London (Jobete Music) Elsa- GM Productions/Ariola (Ed. Georges Mary) Marie Myriam- WEA (Laureen Music)
Pump Up The Volume Gy Jingo UKk Jennifer She Said die
24 o g MIAIR/RIS- 4AD (M'n'S/Blve Mountain) 58 4 Jellybean. Chrysafs (8K Songs) 92 m’ Lloyd Cole & The Commotions- Polydor (SBK Songs)
| Found Someone U Gina ] The Jack That House Built U‘
25 »o " 93
Cher- Geffen (SBK Songs) David & Jonathan- Pache Marcont (Sefra Music) Jack *n" Chill- 10 Records (Oval Music)
26 » v Got My Mind Set On You URCawClmatil 60 o 7 The Look Of Love UKGBCADF: 94 o » Who'’s That Girl 4
George Harrison- Dark Horse/WEA (Carberc Music) Madonna- Sire (Warner Brochers Music) Madonna- Sire (W8/Bieu Disque/Webo Girl)
27 e C’est LAmour g o , OhLAmour w 95 n’ Sur Des Musiques Erotiques 8
Leopold Nord & Vous- Ariofa (BMG/Congas Music) Dollar- London (Musical Moments/Sonet) Herbert Leonard- WEA (Celine Music)
28 e Faith FGBH.Sp AChPo.DGr! o s Say You Will GHCWN 96 g 7 Bring The Noise 24
George Michael- £pic (Morrison Leahy Music) Foreigner- Atiantic (Mick jones/Stray Notes) Public Enemy.- Def jam/CBS (lsland Music)
w 2 My Lovels A Tango < 63 o Bad e | Q7w Nouvelle Vie f
Guillermo Marchena- Teidec (Melos Music Muenich/TV60). Michael Jackson- £pic (Mijac Mus