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"I give Music & Media
fifteen minutes per week.
And they give me the
whole European scene.”

Paul Burger, Vice President, Marketing

and Sales, Europe. (CBS R
International)
The modern Music & Media manager
I has little time to spend on reading.
But he/she wants optimal informa-

tion in the few moments he/she can
spare.

Music & Media writes short, to-the-point
stories. The territorial NEWS SECTIONS the hot-
test topics for the major European markets, gathe-
red and delivered by on-the=spot journalists.

Music & Media predicts the hits and fol-
lows them on their way up airplay and sales charts.

Music & Media shows you where you

stand amidst your peers, colleagues and competi-

tors.
UPDATED IN FIFTEEN MINUTES PER WEEK.

MUsIC
&
MUSICE 3 o
&

WE MICHEQL THE cmm

All three formats fit into one amazingly complete magume.

But there is more to read in Music
2 & Media. The magazine supplies a

wealth of important professional in-

formation for media programmers,
recording studios, talent scouts, music publishers
and all the others who are concerned with the
marketing, production and distribution of Music
and/or Media.

Music & Media is the bridge between the
suppliers of sound (or image) and the broadcasters
who satisfy the public demand.

Music & Media explores repertoire, sig-
nals releases and tours, spots, trends and highlights
important new talent. The airplay charts and sta-
tion reports reveal the taste and choice of the
main route to reach the mass audiencesin Europe.

Music & Media is compulsive as well as
compact reading.

INFORMED IN LESS THAN AN HOUR PER WEEK.

”A must for music.
Music & Media is the only
information tool with a
European perspective.
And that is what | need for
my job at RTL”

Monique le Marcis, Head of Varieté.
(RTL France)

CONVENIENT
serve as excellent reference guides

specialised topics.

Scandinavia. Extremely helpful information to ref-

The Music & Media Specials offer in
3 depth background information and
for managers and decision makers

who have to deal with various, sometimes highly
Territorial Specials cover major Euro-

pean Markets, like the UK, Germany, France and
resh your knowledge of local markets when neces-
sary.

Supergigs deals with touring and festi-
vals. We investigated the economy and organisa-
tion of mega tours and identify the personalities
who manage the stars tours.

A series of six Publishing & Rights Spe-
cials explore the intricacies of modern music pu-
blishing and the collection of rights payments.

Technical innovations, like CD and CDV
are introduced and explained. Market patterns are
predicted and analysed in four CD(V) specials per

ar.

Music & Media publishes approximately
40 specials a year on these and many more subjects.

FOR GENERAL MUSIC & MEDIA MANAGEMENT.

£ Music & Media welcomes the

magazine.

We follow the eyes and ears of 330 million vi

better follow us!

You'd

1988 IMMC Delegates and wishes them a
pleasant and fruitful conference!

Those of you who have no
personal toMusic & Media
are kindly invited to visit our friendly
subscription service at the IMMC stand -
staffed by Katinka Butersto ensure
prompt delivery of this indispensable

If you're too busy in Montreux,
fill in the order-card!
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CISAC Firm On
European Copyright

The Hague - Delegates at
the biannual meeting of the
Administrative Council of
CISAC  (International
Confederation Of Societies
Of Authors & Composers)
have issued a strong state-
ment against certain pro-

visions in the EEC’s
‘Television Without Fron-
tiers’ paper.

The directive states that
the EEC wants to instal a
compulsory arbitration sys-
tem in the event of a disa-
greement between the cable
operators and rights owners.
CISAC is opposed to non-

voluntary licensing systems
and states that authors
should freely negotiate the
conditions under which their
work is exploited. This
right, says the statement,
cannot be denied and any
compulsory judgement is
therefore unacceptable.
According to CISAC,
“‘the construction of Euro-
pe should not take place by
ignoring or levelling down
the cultural rights establis-
hed by the various nations of
Europe, but by lnlegmlmg,
harmonising and stren;
ning existing rights.”

Virgin Buys Majority
Stake In Super

by Cathy Inglis

London - The turbulence at
Super Channel has reached
a new peak. Managing Di-
rector, Richard Hooper, is
to step down and Robert
Devereux, Managing Direc-
tor of Virgin Communicati-
ons, is to take over as Exe-
cutive Chairman.

The Virgin Group has
confirmed that it will increa-
se its stake in Super Chan-
nel to between 40-45%.
This dilution and recapitali-
sation of the current share-
holders is possible because
London Weekend Televisi-
on (LWT) and Central TV
are waiving their stakes in

the Channel. All changes
are subject to approval at an
emergency shareholders
meeting on May 12.

LWT and Central would
maintain a maximum 5%
holding in Super, Granada
and Yorkshire 20% each,
TVS 10% and Anglia just
over 5%. A new funding of
£2.500.000 is to be raised
from all the shareholders by
means of a rights issue.

William Whitehorn,
Head Of Corporate PR Vir-
gin, said that cutting costs
would be a priority. He did
not rule out the possibility of
redundancies. @

Energetic Couple - George Michael popped into the NRJ studios
in Paris recently to discuss his forthcoming European tour with
NRJ'’s President Jean-Paul Baudecroux.

Montreux - Where
The Action Is!

Amsterdam - More than a
thousand key executives
from the media, music and
marketing industries as well
as artists and their managers
are heading to Montreux for
this week’s IMMC and the

Montreux Rock TV Galas.
The Conference opens with
a cocktail party hosted by
IMMC and MTV on Wed-
nesday May 11at 18.30 hrs.

This is followed by three
days of discussions and pa-

nels, kicked off by keynote
addresses from two respec-
ted speakers from the US,
Jeff Pollack (of radio con-
sultancy company, Jeff Pol-
lack Communications) and
William Lynn (Coca Cola
Vice President).

Evening entertainment
includes showcases: Tran-
ce Dance (CBS Int./SBK),
Thursday May 12, 24.00

(sdverisement)

hrs; Gringos Locos (Pho-
nogram Int.), Friday May
13, 18.00 hrs; Julia Ford-
ham (Virgin), Saturday
May 14, 18.00 hrs. IMMC
is also organising a ‘Dance
Party’ on the Friday at
24.00 hrs with Selina (EMI
Holland), Geoffrey Willi-
ams (Polydor Int.) and Bar-
deux (Enigma).®
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THE MEN BEHIND
THE VIDEO CLIPS
ON EUROPEAN
SCREENS

EUROCLIPS-
PAGES 12 -

Report From MIP-TV 4
Tyne Tees combines muppets with
music

New Murdoch TV Plan 6
Beaming to the UK from the lsle
Of Man

New Sound For RMC 10
Not just another Itaian FM station

E
Talking to Mondino, DoRo, De
Simone & De Boer

Nescafe invests in the 2Ist
century

Ch

French tlent presema at spe-
cial gala at IMMC

! 3
Bright Future For France’s ne-
west channel

An EMR publication in

partnership with
Billeoard
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BMG To Revitalise RCA

CBS RECORDS ARE VERY PROUD TO ANNOUNCE THE RETURN OF

BOZ SCAGGS

Don’t Miss His New Album OTHER ROADS

Featuring The Single HEART OF MINE

OTHER ROADS Available On CD/LP/MC

Munich - Immediate plans for the
Bertelsmann Music Group (BMG)
include a bid to revitalise the RCA
label as a major international pro-
duct source, expansion of the mu-
sic publishing division, and an
overall cutting of costs.

Michael Dornemann and
Monti Lueftner, joint heads of
BMG, have reported sales of
some £ 444 million in the 1986-87
financial year, and they stress that
the performance of RCA since

Pan-Euro

by Peter Jones
Bertelsmann took over has “‘ex-
ceeded all expectations’

RCA has increased its coun-
try music share and now leads the
field in this genre in Germany
The performance of Munich-
based BMG/Ariola in the Ger-
man-language territories was the
best ever in 1986-87. Ariola in-
creased its German market share
to 19% via the budget line Ariola
Express. In Hamburg, BMG/
Ariola did well, gaining 4% of the

News

German market

Dornemann and Lueftner also
report satisfactory progress for
the Austrian and Swiss companies
and noted that the UK company
took top position in the singles
market for the first time. They
also said that the French compa-
ny is currently undergoing
restructuring and BMG in Spain
took top position with Spanish-
language repertoire. Bl

Switzerland Wins Eurowsmn ‘88

Zurich - The Eurovision Song
Contest winner is Celine Dion
of Switzerland. Dion’s winning
title Ne Partez Pas Sans Moi has
already been released by Carrere
in seven European countries and
by Mega Records in Scandinavia.
Negotiations are going on with
PolyGram for the UK
In Germany, Teldec had sig-
ned a contract for the distributi-
on rights of Dion’s song just two
ays before she won the finals.
Teldec has already released the
original French version of the

song in the German-speaking ter-
ritories and Dion will appear on
the ZDF TV show ‘Wetten Das’
on May 14 to present the English
version, Hand In Hand.

Carrere have just released the
compilation LP, The Best Of Ce-
line Dion, in Switzerland, Fran-
ce and the Benelux. The next step
will be the release of her Canadi-
an album Incognito in several Eu-
ropean territories. And then, in
the autumn, the French-Canadian
singer will record her first Eng-
lish-language LP for which she

By Cathy Inglis

Capital Radio has just
announced that Tony
Blackburn is joining
the station to present
the breakfast show be-
tween 07.00-10.00
hours on Capital's Gold
AM service. He will
start on July 2 - the day
that Capital increases its
split frequency service
to include Saturdays as
well as the Sunday

World Radio Network.
The other three to date
are CNFM, which is
connected to the Here-
ward radio group, the
Capital Radio-backed
Granta Radio and
Chiltern Radio in
Bedfordshire.

Over in Ireland, the
sound broadcasting le-
gislation faces yet ano-

will be in Montreux  ther delay as the Mi-

which is now operatio-  next week to report on  nister Of Communicati-
nal. This represents 8 the IMMC conference. o, Ray Burke, fas just

return to a breakfast

International radios  requested that it be re-

show for Blackburn will be at the IMMC in  drafted to include priva-
afier a 20-year break.  strength and countries te TV as well as radio.

In those days, he was  as diverse as Germany

An independent broad-

. y

breakfast jock at BBC  (NDR), Holland (Vero- casting body is expected

Radio 1. nica), Finland (Oy Ra-  to be set up to oversee
At the same time  dio), the UK (Piccadilly the changes.

BBC Radio 1 has dis-  Radio) and Mexico
closed that Liz Ker- (Mercia) will be

NRJ has already
sold over 40.000 tickets

shaw is to take over  sending back live pro- for the Pink Floyd gigs

from Janice Long and  grammes to their

present the evening
show. Kershaw is cur-

in Versailles, Paris.

respective countries. Part of this success is
A fourth entrant for no doubt due to the po-

renty hosting the Sun-  the Cambridge/New- lished on-air ads which
day ‘Back Chat’ pro-  market franchise has  the stations spent 48
gramme together with  come forward, headed hours in the studio

Ro Newton. Both DJs by Stephen Ganes of  shooting.
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Celine Dion, winner of the Eurovision
will go to New York and work
with former Shirley Bassey pro
ducer David Forster. W

Soviet Deals
More
Fruitful

London - Relationships between
the Soviet state-run record com-
pany Melodiya and its various Eu-
ropean licencees are much more
fruitful these days because deals
are being set up direct instead of
through the state trading compa-
ny Mezhdunarodnaya Kniga.
This is the view of Francis
‘Wilson, Marketing Chief of Dis-
ctronics, which has an exclusive
deal with Melodiya to produce
and distribute CDs throughout the
world outside the Soviet Union
Disctronics also has an exclu-
sive reciprocal agreement under
which Melodiya selects Disctro-
nics product for release in the So-
viet Union and the UK company
chooses Melodiya repertoire for
release on its Olympia label
Olympia put out 80 Soviet tit-
les last year, -as well asa CDV of
Moscow’s Bazykina Twins” Mo-

scow Nights. B
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Pet Shop Boys

Heart-pri

George Michael

One More Ty - Lopmn KawneR5n
‘ Prince

Aphaber S

VIDEO HITS

Danny Wilson
‘ Mary's Prayer - Fupuive

Say On These Rouds- v
Bros

Drop The Boy - ine
1] Eddy Grant
Gimme Hope JoAmi - Dog i Spce
Bananarama
1Want You Back-vind
SExpress
Theme From § ExpressCommar ko

Pink Cadilac . AwGO.

Toto
Stop Loving You-Proapn s

WELL AIRED

Taylor Dayne

Prove Your Loe -Laacin.

Sade

Love s Strongr Than Pride O Fcary
Midnight Oil

Beds Are Burning- urercha

Aswad

Dot Turn Around- i s
Fairground Attraction
Frfec - Ay Pl Frod
Fleetwood Mac
Everywhere - Propagrds Fis
ron Maiden

Somewhere Down The Crazy Rivr - Not et

MEDIUMROTATION

Patrick Swayze
She's Lie The Wind - Fropagens s

I'm Not Scared - Void

Whitney Houston

1Want You Bk g rocucion
Pat & Mick

Let's AB Chant - SracegyProd.
Bruce Springsteen

One Sep Up- i s

FIRST SHOWINGS

Sinead O'Connor

1¥Want Your (Hands On Me) - Auko i
Kevin Rowland

Walk Away - Teciues O Persason
Miguel Bose

Lay Down On Me-5sa

| The most aired music video clips through-
out Europe in the week prior o publica-
tion, I includes more chan 50 video:
programmes and other tv shows pardly us-
Ing videos from 14 European councris.

VIDEO FAVOURITES

EUROCLIPS

Pan-European News

Much Success At MIP-TV

Cannes - A major new TV series
from Tyne Tees TV (UK) and
Jim ‘Muppets’ Henson was an-
nounced at MIPTV in Cannes
last week. As well as crazy pup-
pet characters, the programmes
will feature filmed inserts of top
pop stars.

The 13 half-hour episodes of
the ‘Ghosts Of Faffner Hall’ will
be produced in Tyne Tees’ New-
castle studios and on location
The first show is set for produc-
tion in August.

Commenting on the deal,
Geraint Davies, Director Of Tyne
Tees, said: “This series is going
10 do a lot for music program-
ming. We're very excited about
working with Henson”

Tyne Tees’ other big announce-
ment at MIP was on the first
production from Hadrian Tele-
vision, their new partnership

by Abi Daruvalla

with Harvey Goldsmith's Allied
Television. This will be a 90-
minute special on the Prince’s
Trust Concert at London’s Albert
Hall in June.

The Prince’s Trust Concerts
are being sold by Radio Vision
International whose Managing
Director Simon Woodroffe said
sales at MIP were spectacular
this year. Radio Vision's biggest
success has been the ‘Nelson
Mandela 70th Birthday Tribute’
which has been sold worldwide
(the only European country not
taking the show is Austria)
Woodroffe: “What we do is tell
countries we want the highest
price they have ever paid for a
show, whatever the amount is -
and prices of US$ 0.5 million are
being achieved ”

Other top sellers for Radio Vi-
sion are the 40th Atlantic An-

niversary Show and the current
huge Pink Floyd tour. Radio Vi-
sion also sold 10 hours of pro-
gramming to SR in Switzerland
and 40 hours to RTP in Portugal
which is believed to be the largest
amount they have ever bought
from one supplier.

Virgin Vision’s TV Sales Ex-
ecutive, Tsobel Hughes, says her
most successful programmes at
MIP were the ‘Nostalgia’ series
('Roy Orbison & Friends’, ‘Elvis
‘56", ‘The 50s Show’, ‘The 60s
Show’) which have been taken by
almost all the European territo-
ries. There was also a lot of initial
interest in a new one-hour pro-
gramme filmed by the BBC,
‘Erasure Live At The Seaside’
and a one-hour special on T°Pau
made by Limelight last month.

Satellites Welcome Dutch Ruling

The European satellite channels
have welcomed last week’s ruling
from the European Court Of
Justice (ECJ) which could open
up the Dutch market to foreign
satellite broadcasters (sec last
week’s M&M). According to
Holland’s Media Minister Eelco
Brinkman, commercial airtime
on Dutch TV could be extended
beyond the present limit of 5% of
total broadcast time.

Jim Styles, Managing Direc-
tor Sky Channel, said he wel-
comed the decision, but did not

feel that any great advertising
bonanza would come out of it
“Only about 8% of advertising
revenue in Holland is spent on
TV advertising, so it is not a very
big market.”

At Super Channel, Mike
Schlagman, Advertising ~Sales
Director, says: “Anything that
breaks down barriers has to be a
good thing. It won't necessary
mean a flood of advertising but it
will enable the Dutch to come
into line with other countries.”

Dutchman Willem Van Koo-

ten, soon to launch his commer-
cial TV and radio projects into
Holland from Luxembourg, also
welcomed the ECJ ruling. “Now
it's absolutely out of the question
that any political body will be
able to torpedo our projects,”
says Van Kooten.

Holland’s most popular broad-
caster, Veronica, started advertis-
ingits radio and TV magazinc on
Sky Channel, in Dutch, immedi-
ately following the ECJ ruling.

VIDEEENEWS
For And By Fans

Palace Videos has just released a
rather unique longform called
Cliff ‘Em All by hard-rock band
Metallica. The band had never
made a clip but after the tragic
death of bass player CIiff Burton,
they requested their fans to send
in any film material they had
on the band and a compilation
was made %

A striking new entry at the top
of the ‘Video Hits’ in this week’s
Euroclips is Danny Wilson’s
Mary's Prayer. The video was
made one year ago by Sue Hunt-
ley and Donna Muir for Fuguti

ve (now Fugitive TV) %

A new name in the video
world is BSA. Although launched
only three months ago, the com-
pany’s credit list includes promos
for big names such as Feargal
Sharkey (Out Of My System) and
Terence Trent D’Arby (Sign
Your Name and Dance Little Sis-
ter). BSA recently finished a
beautiful video to Lay Down On
Me by Spanish artist Miguel
Bose, shot at the Southbank stu-
dios in London. Melissa Stokes
produced %

Midnight Films’ directing duo
the Giblets, recently shot a video
for Johnny Clegg’s I Call Your
Name. The clip was produced by
Juliette Nawlor and shot on loca-
tion in Paris %

Meallica themselves designed the
sleeve 1o their longform Cliff ‘Em
All:
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IBA Proposal Threatens
Small Stations

by Edwin Riddell

London - Britain’s 48 commer-
cial radio stations may buy the
transmitters, which they current-
ly rent from the IBA, at knock-
down prices under a deal ap.
proved by the Association Of In-
dependent Radio  Contractors
(AIRC) this week

The IBA (Independent Broad-
casting Authority), who operate
140 FM and AM transmitters,
will sell them if the stations pay a
“transitional fund’ and agree to an
engineering service contract with
the IBA.

The proposal is very attractive
for larger ILR (Independent Lo-
cal Radio) stations who will save
money, but it could spell the end
for the smaller stations such as

Moray Firth in north-cast Scot-
land, which would not be able to
afford to buy their transmitters.

The transitional fund would
financially cushion smaller sta
tions for two years but it is un-
clear how many would benefit
The IBA warns that at least half of
the companies will end up paying
more for operating and main-
taining their own transmitters,
Some companies, which have al-
ready paid for their transmitters
under ‘forward-funding’ arrange-
ments, are now concerned about
their position

ILR stations could own their
transmitters, under new licensing
arrangements with the radio
authority, by January 1990.1

Radio | To Rethink
Evening Programming

BBC Radio [I's extra funds, allo-
cated in Director General Micha-
el Checkland’s new budget, will
be used to extend broadcasting
until 0200 hours. This an-
nouncement, together with the
naming of the presenter who will
replace Janice Long’s evening
spot will be followed by a “com-
plete re-think™ of evening pro-
gramming, says Roger Lewis,
Radio I's Head Of Music.

Lewis welcomed the station’s
cash boost: “It takes us one step
nearer our ultimate aim of broad-

casting 24 hours a day, but our
first priority is to convert listen-
ers to the new FM frequency
which comes on stream, for most
of the country, over the next 18
months.”

The BBC has already al-
located money for the extra
programming and fresh needle
time arrangements will be sought
with the copyright body PPL
although there is sufficient nee-
dle time available elsewhere in
BBC Radio. B

Jackson’s

UK Tour

Profits Go To Charity

by Sally Stratton

London - It is not just the au:
dience who will benefit from
Michael Jackson's UK tour; pro-
fits from his July 16 concert at
Wembley Stadium will go to the
Prince’s Trust and the Wishing
Well Appeal for the Great Or-
mond Street Children’s Hospital

Jackson is playing seven
nights at Wembley, an all-time
record for the venue. The sell-out
dates are July 14, 15, 16, 22 and
23 plus August 26 and 27.

He is also performing an

MUSIC & MEDIA - May 14, 1988

open-air concert at Cardiff on
July 26, in Cork (Ireland) on July
30 and 31 and in Leeds on August
29. The promoter, Barry Clay-
man Concerts, estimates that
600.000 people in the UK will see
Jackson on this Pepsi Cola spon-
sored tour.

To coincide with the dates,
Epic Records will be re-promot

-
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Finishing Touches - Leo Sayer puts the finishing touches 1o his latest abum
on a Soundirack CM4400 console in his own West London Studio.

Globe Theatre, Shaftesbury Avenue, London WI, tel 1-4377122

lan Anderson - a little bit embarrassed

Exclusive details have been released
on the new material by Robert Pal-
‘mer, newly signed by EMI: he will
‘make his label debut with the album
Heavy Nova in mid-Jure, with the
first single Simply Irresistible sche-
duled for mid-May and described by
a Palmer confidant as a “serious
follow-up to Addicted To Love™. The
video, we are assured, will have a
few male tongues hanging out.

lan Anderson spoke to Rock
Over London at his country farm es-
tate in rural Buckinghamshire re-
cently, just as he was about to begin
approving the tracks for the forth-
coming Jethro Tull five-album (3
CD and cassetie) boxed set marking
the band's two decades together. 1
feel a little bit embarrassed about
the fact that the band has been
around for 20 years.” admitted An-
derson. “With an anniversary like
this, either you do nothing at all or
you do what people want to have. It
was only when I started to look that
1 realised there were actually some-
thing like 19 unreleased picces of
music, most of which actually were
quite good”

The set includes some live
material recorded by the BBC in
1968; two sides called The Other
Side Of Jethro Tull featuring acous-
tic numbers; two more of various
concert highlights over the years: a
side of previously unreleased Flaw-

ed Gems; and a new, bluesy number
recorded only weeks ago. Chrysalis
hired two dedicated Tull fans as con-
sultants on the project whichalso in-
cludes a two-hour video documen-
tary on the band and a double al-
bum. out about a month after the
box, which will condense the best of
the five-LP set.

Those Prince’s Trust shows are
beginning to take shape now - ROL
has learnt that the task of opening
the all-star event will fall to T'Pau,
followed by Wet Wet Wet then, after
a break, the mouthwatering combi-
nation of Phil Collins and The
Four Tops. Next comes Midge Ure
and his all-star band. there’s a possi-
bility of Pat Benatar teaming up
with Joe Cocker. then it's Rick Ast-
ley’s wn. The finale goes to Eric
Clapton and his star-studded band.

Ringo Starr is on record this
week, playing rhythm guitar on a
new album by the Zaire-based band
Kanda Bongo Man, who play the
African music called Soukous.
‘Their six-track album Amour Fou:
Crazy Love is out in the UK on Han-
‘nibal Records.

Elton John's first new studio al-
bum since Leather Jackets in 1986 is
nearing completion and should be
with us at the end of May. Mean-
‘while Paul Young is mixing his new
LP and Duran Duran are in New
York finishing theirs. B

ing the Bad album on TV and will
release a new single, Dirty Di
ana, next month. W

Rock Over London is the UK's weekly rock music showcase presenced
7 (ock e

by D Graham Dene Z
me goes across America,

Canada, Australasia and the Far East.
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" Murdoch Plans Terrestrial
Commercial TV

by Cachy Ingls
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London - Murdoch’s News Inter-
national have confirmed that they
are looking into the possibility of
beaming a commercial TV sta-
tion from the Isle Of Man into
mainland Britain.

This would be sent via a new
transmitter to be erected on the
Isle Of Man’s Snaefall mountain
which would broadcast the chan-
nel to the north-west of Britain.
Around 500000 viewers in the
Manchester area could pick up
the signal with their current aeri-
als, and an estimated five million
with modified aerials. Rights
would also be cleared for UK ca-
ble operators to pick up the signal.

Although the television chan-
nel would be free to use program-
mes from News International’s
Sky Channel, a Sky spokesper-
son emphasised that the new ven-

ture would not restrict itself to
Sky programming.

Murdoch is expected to sign
an agreement with the Isle Of
Man government within the next
two weeks. The next step would
be a technical feasibility study
costing around £ 200.000; this
would be completed in four to six
months, A radio station will also

be included in the new venture. «

‘The Isle Of Man idea was first
voiced in January when Malcolm
Tallentire, Sky's Head Of Net-
work Development, met a broad-
casting study group on the island.
The Isle Of Man- government are
keen to develop broadcasting
possibilities and are currrently
encouraging the growth of film
productions which benefit from
the tax-free status of the island.

RELAND

Westside Signs B. Boy

London - Morgan Khan's
Westside label has signed an ex-
clusive distribution deal with New
York-based hiphop label B. Boy
Records.

‘Westside will be marketing all
future releases from B. Boy as
well as the label's back catalogue

in the UK and the Benelux. The
first release under the deal will be
a new double LP featuring the
best of KRS-1 & Scott La Rock’s
Criminal Minded, Man & His
Music and Hot Club Versions
albums. W

Second Time Arouud - George Michael accepts the prestigious Crystal Globe
Award for sales of over five million units outside country of origin at a gala
reception in Sydney. The CRI award goes o Michael for the second time in his
career. From I. 10 r: Michael; Denis Handlin (MD CBS Australia); Walrer

Yetnikoff (Pres/CEQ CBS Records Group); and Bob

Records Int.).

Summer (Pres. CBS

IBA Clashes With Govt

by Edwin Riddell
Britain’s  IBA  (Independent | posed to the creation of a Broad-
Broadcasting Authority) which is | casting Standards Council (BSC)
under fire from the government | which would have the right to
on a number of fronts, has again | view controversial programmes
clashed with senior ministers. in advance. Lord Thomson, the
Last week the IBA revealed its | IBA Chairman who retires later

plans for taking independent tele-
vision into the 1990s and disclos-
ed strong opposition to govern-
ment’s plans to auction off ITV
franchises and privatise Channel 4.

The IBA also said it was op-

this year, reportedly told Home
Secretary Douglas Hurd he
‘would resign early if the BSC was
given these preview powers.
Under current

MPs Unite On
Tape Levy Issue

London - British MPs from all
parties united this week in con-
demning the decision to abandon
the levy on blank cassettes. Bryan
Gould MP, Labour Spokesman,
said that one in every four world-
wide hits originated in the UK
and the industry produced over-
seas earnings of £ 400 million. In
1985, the music industry sold
goods worth £ 2 billion, he said.

Toby Jessel, Conservative
MP, said the absence of a blank
tape levy was a “glaring omis-

proposals the IBA will lose its
control of commercial radio at
the end of next year. Many are
interpreting the latest events as a
final effort by the Authority to
assert its independence prior to
new legislation on television
which threatens to reduce its role
still further. @

New Indies
Deal For ITV

"The IBA (Independent Broad-

casting Authority) has settled a
long-running dispute by publish-
ing guidelines for the terms
which it expects ITV companies
to adopt in their dealings with in-
dependent producers.

Main points of the guidelines
are: proposed production fees of
between 5% and 20% (of pro-
duction budgets) and an agreed
framework for distribution rights
for programmes.

ITV companies and the In-
dependent Programme Producers
Association have accepted the
agreement. The IPPA had earlier
broken off talks with ITV, having
already concluded a similar deal
with the BBC.H

sion” in the Bill: “The fact is that
most composers are not at all
rich. Nearly all blank tapes are
used to copy music, very few to
record politicians’ speeches.”

Despite almost  unanimous
criticism of the decision to drop
the tape levy, the new Copyright
Bill passed its second stage in the
House Of Commons. B

Cash Boost
For BBC

Peak-time BBC 1 TV will get an
extra £ 2 million to enhance the
quality and range of its program-
mes and there will be resources
for up to 600 hours per year of in-
dependent TV productions by
1991, announced Director Gener-
al Michael Checkland.

The cash comes from cuts in
staffing levels, local radio opera-
tions and engineering and an in-
crease in colour television li-
cence revenue.

Radio 2 will improve its
spoken content and there will be
more resources for music and
drama on Radio 3. The local ra-
dio network will be completed
and regional broadcasting facili-
ties improved, but the largest
slice of the £ 40 million a year
being allocated will go into im-
proving current affairs and for-
eign news coverage.
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Germany & Austria &Switzerland

Goergens Attacks
Private TV

by Peter Woernle

Hamburg - German media bro-
ker Klaus Goergens has criticised
the programming of German
private television broadcasters
such as Cologne-based RTL Plus
and Sat 1. Goergens is the Euro-
pean agent for the American
Communications Equity Associ-
ates (CEA).

Goergens says the stations
have ‘‘unattractive programming
and ineffective management™” that
keeps the European media 10 or
15 years behind that of the US.

‘While total German TV adver-
tising income increased last year
by approximately 8.8% (to a to-
tal of DM 2 billion), RTL Plus
and Sat 1 have been able to virtu-
ally double their advertising in-
come, reaching around DM 130
million last year.

But Goergens points out that
advertisers are prepared to spend
an additional DM 1.8 million an-
nually on TV ads. This money is
simply not spent or diverted to
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other media due to the public
broadcasters’ (ARD and ZDF)
limited advertising time, which is
constantly fully booked, and the
lack of truly attractive and effec-
tive private broadcasters.

The weight of Goergens’ ac-
cusations fall on the management
style of German publishers, who
are the majority shareholders in
most German private broad-
casting companies, whom he calls
“‘unprofessional”’. To resolve this
situation, Goergens, who last year
earned US$ 150 million commis-
sion on American media trans-
actions, intends to wed American
and European media groups
financially.

He sees no reason why the

Kirch Loses Bid For
Axel Springer Control

by Volker Schnurbusch

Munich - Leo Kirch, Europe’s
largest owner of licences for
films and TV series, has lost his
DM 500 million bid for a con-
trolling share in Europe’s biggest
newspaper publishing company
Axel Springer Verlag (ASV).
Kirch and Springer are major
shareholders in Sat 1 and Kirch’s
interest in increasing his control
of ASV is to have a guaranteed
market for his films.

The month-long financial bat-
tle ended when Axel Springer's
heirs, led by his widow Friede,
agreed to buy ASV shares, esti-
mated value DM 600 million,
from a group which backed the
Kirch deal.

Franz and Frieder Burda,
who are themselves heirs to an-

German TV produ-
cers of the future should come
from publishing at all and envisa-
ges a marriage between US
broadcasters and other European
bu.inesses s*ch as banks and
insurance companies. ll

other i empire, had
agreed to combine their 25%
share of ASV with shares owned
or controlled by Kirch.

But the Springer heirs block-
ed Kirch’s plans to transform
ASV (which also co-owns private
radio and TV stations) into a
modern multimedia  concern
when the Burdas that

they would sell their shares to the
Springer family for an estimated
DM 600 million, effectively kill-
ing Kirch's bid for control.

Although committed to SAT 1
and several regional radio sta-
tions, Springer will not follow
Bertelsmann’s example of div-
ersification into a maximum
number of international media
enterprises. ll

Peer Music
Deal

Hamburg - Michael Karnstedt,
European Director of Peer Mus-
ic, and producer Gus Dudgeon
(Elton John, Joan Armatrading,
etc) have announced the founding
of a new publishing company,
Zoopah-Musikverlag.

The deal, recently signed in
Peer’s Hamburg offices, is an-
other step towards fulfilling the
multinational publisher’s goal of

roviding the best possible pro-
duction possibilities to new and
i iting talent. W

New CBS Publishing Office

Frankfurt - Three months after
the re-establishment of a publish-
ing arm (at Midem), CBS Music
Publishing has announced the
setting up of a new company,
CBS Musikverlag, in Germany.
'he new company, which will
be administered by SBK until
1990, will develop local talent as
a wholly-owned subsidiary of the
Frankfurt-based CBS record
company. It will be managed by
Udo Kommeier, who will also

continue in his current position as
the record company’s Director Of
Business Affairs.ll

Hi-Tech Swiss
Exports

by Thomas Kung
Zurich - Swiss private radio sta-
tions are developing their own
tailor-made computer systems
which they may export to Ger-
man broadcasters.

Radio Basilisk has a software
programme which monitors the
use of commercials and provides
statistics for the authorities which
enforce the country’s stringent
advertising laws.

The software was developed
by specialists in Basel and is now
used by Radio 24 in Zurich, Extra

| BE in Beme and Eulach in

Winterthur. German stations in
Kiel, Berlin and Munich are
examining the programme to see

_|if they can use it.
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