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The Worldwide
Impact Of Jackson

by Machgiel Bakker

Rome - No other artist de-
fines the concept of global
marketing better than Mi-
chael Jackson. His involve-
ment with Pepsi Cola, the
official sponsor of the Euro-
pean tour, has paved the
way for many other muilti-
media sponsorship deals and
the targetting of brand-
specific artists, finely mat-
ching with products, will be
tomorrow’s reality

More than 700 European

media people were invited
to Rome by CRI Europe to
attend press conferences and
to witness Jackson’s first
European concert in the Sta-
dio Flaminio. Meanwhile,
the Bad LP is on its way to
world domination with total
sales exceeding 15 million.
For more details on the
European marketing and
promotion campaigns on
the baddest boy in pop
music, turn to page 4.l

The Global
Dialogue Of
The 3rd IMMC

[1MMc]| More than 800 pe-

y 8 ople invaded the
'8

Convention Cen-

tre here in Mon-
treux to attend the third In-
ternational Music & Media
Conference (IMMC) held
from May 11-15.

Global sponsoring of
product, events and tours as
well as general marketing
and issues directly relating
to the broadcasting com-
munity were the hotly deba-
ted topics touched upon at
this year’s IMMC. Music
sponsors were highly visi-
ble, including Coca-Cola,
Pepsi Cola, Michelob, Nest-
le, Foster and McCann-
Erickson as well as several
TV and radio broadcasters
who did live shows directly
from Montreux

During one of the panels
on music sponsorship, Jim
Beach, Manager of Queen
and Chris Rea, accused the
record industry of lack of
interest: *“With the notable
exception of CBS, I hardly

ever see the record industry
on the panels. They should
be more involved from the
beginning.”

Overall, panel attendan.
ce and audience participati-
on was strongly increased
and the live showcases,
especially the one by new
Virgin signing Julia Ford-
ham, were much welcomed:

According to the IMMC
organisers, the Conferen-
ce’s success was beyond ex-
pectations: onsidering
the problems that have pla-
gued us this year - the late
confirmation of the televis
on shows - we are extreme-
ly happy with the 25% at-
tendance increase. The dia-
logue between all the dif-
ferent levels of the enter-
tainment and marketing
industries was very lively
and especially the Conti-
nental European input
strongly increased.”

For more IMMC coverage
turn to pages 6/12/33.1
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L’Esprit
When it comes to finding al
ternative sounds and promo-
ting them in the hit parade,
no other European country
is as trendsetting as France
Who would have thought a
year ago that Flamenco, Af-
rican music, zouk, calypso
and disco could find main-
stream acceptance and that
these sounds could even be

Francais

promoted abroad?

The French music indus-
try has new vitality and Pa-
is seems to be the A&R
in Europe. In this
week’s issue of M&M this
positive development is ack-
nowledged with a special
feature - L"Esprit Francais.
See pages 13-21.1

Red Goes Platinum - PolyGram awarded the Communards with

a platinum record for sales of their latest LP, ‘Red

The pre-

sentation was made during the Communards” recens Spanish tour
by Rafael Revert (centre), Music Programming Dir. of the privare

SER network.
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READ ALL ABOUTIT
A work group chaired by EMI
Music Publishing’s Peter Smits
is currently examining the contro-
versial BUMA/STEMRA central
licensing deal with PolyGram.
Smits says “there is a strong pro-
babilty'" that the UK’s Music Pu-
blishers Association (MPA) and
Dutch copyright society BUMA/
STEMRA will sign an agreement
shortly. Although he was not able
10 give details, Smits confirms
that his group is looking for a
way to solve the problem of
“‘how an international record
company that wishes to obtain a
licence for the whole of the EEC

can do so and pay royalties in the
most efficient manner”.
* *

*

In his keynote address at last
week's IMMC in Montreux, Bill
Lynn, VP of Coca-Cola, poinied
out that the annual advertising.
wrnover in Europe is currently
US$ 4.5 billion. *“If we could
increase European advertising
time on TV and radio to the
moderate level of the UK, this ad
revenue would reach USS 7 bil-
lion. And if we had unrestricted
advertising, this figure would
double to USS$ 14 billion.” That's
an awful lot of fizzy.

* *

The presentation of the IMMC
Video Awards didn’t come off at
Montreux because of communica-
tion difficulties with the organi-
sers of the TV Rock Galas but
Claude Nobs, founder/organiser
of the Montreux Jazz Festival,
has kindly offered to hold the
ceremony during the Jazz Festival
in July.
* * *

One of the last tasks of the
outgoing French administration
was to authorise TV and radio
advertising for records, cassettes
and CDs.

* * *

Still in France, the new Minister
Of Communication & Culture,
Jack Lang, has appointed a mem-
ber of the ill-faed CNCL as
Minister Designate For Commu-
nication. Catherine Pasca, who
was one of the three people
nominated for the CNCL by Mit-
terand, now has to step down
from the 13-member CNCL 1o ta-
ke up her new post. Pasca leaves
at a good moment - Mitterand is
more than likely to replace the
CNCL with a media regulatory
clause in the constitution.

AD.

Is Europe Ready For

Rome - More than 700 European
media people attended the start of
Michael Jackson’s European
mega-tour here in Rome with two
special press conferences - one
Italian and one international. This
was followed by the superstar’s
first European appearance at the
impressive and beautiful 35.000
seater Stadio Flaminio.

The Rome spectacle is the se-
cond phase in what can already be
seen as one of the longest and
most intensive marketing cam
paigns in the history of the music
business. It is organised and fi-
nanced by CRI Europe in co-
operation with Pepsi (also the of-
ficial tour sponsor), the national
TV channel Video Music and the

local newspaper Tutto.

So far CBS has released five
singles from the Bad LP and, ac-
cording to Paul Burger, Vice Pre-
sident Marketing & Sales CRI Eu-
rope, this is only the beginning.
““There will be phase three and
four and we will be still talking
about Bad this time next year.
Even if we don’t sell any more
copies as from today, it is still
one of, the most successful LPs
in history.”

Burger refers to Thriller
which, with 40 million copies
worldwide, is the best sold album
ever. The question is if CBS will
be able to match these unprecen-
dented sales. Up until now Bad
has sold a total of 15 million co-

P e Erisi

Who's Bad? - Phoros of Michael Jackson are rare, but here he is posing with
execuives from CBS Australia and members of Aussie band Wa Wa Nee. From
I to r: Dennis Handlin, MD; Mark Gray and Steve Williams, Wa Wa Nee;

and Chris Moss, Mark. Mgr.

By Cathy Inglis

European radios certain-
ly made the most of the
broadcasting possibili-
ties at last week's.
IMMC in Montreux.
The UK’s Piccadilly
Productions presented
their weekly syndicated
radio show ‘Rockline’
live from Montreux,
with DJ Pat Sharp in-
terviewing Kim Wilde.
Dutch Veronica Ra-
dio made full use of
their special glass dome
studio and relayed back
to Holland from
07.00-24.00 hours,
interviewing a large
selection of the 50 or
50 artists appearing
at the Rock Galas.
Also using the dome
sudio were Finnish Oy
Radio, German NDR
and Swiss Couleur 3.
But the unexpected
highlight of the live
broadcasts must surely
have been the impromp-
tu party with Samantha

from Mercia Radio
which turned into a spi- lowing his keynote

rited dance session in a
specially created studio. gredients for healthy ra-
The IMMC market-
place proved to be a
profitable source for in- dotted line, more than
ternational negotiations.
Spain’s SER network
looks as if it will be
broadcasting a number
of programmes from
US syndicators. SER’s
Rafael Revert recenily
finalised a deal with
Westwood One, and
was seen talking to
representatives from
United Stations and

BBC Radio 1's
Roger Lewis locked
himself in his hotel
room on his first day in
Montreux trying fo sort
out the problems caused
by the untimely depar-
ture of Johnny Walker
to Radio Radio.

Radio consultant
Jeff Pollack, was ap-
proached by a large:
number of stations fol-

specch on the vital in-

dio. If the verbal agree-
ments make it to the

half a dozen stations
could benefit from hu
advice - the first defini-
te is Dublin’s Radio
Sunshine.

And finally, while 1
sweal it out in the
Amazon over the next
month, Radio Rap will
be in the capable hands
of M&M’s Editor
Machgiel Bakker!l

Fox and the Mexicans ~ Radio Express.

an-European News

Jackson?

pies, six million in the US, two
in the UK and 3.8 in Continental
Europe.

The famous Bad album cover
will be the vehicle of forthcoming
promo campaigns that, backed
by an incredible line-up of
merchandising materials, will
make its mark deep into 1989. All
the tracks on the album will be
released as singles, another
landmark in the history of the
music business.

Jackson will visit Europe for
30 concerts and new dates keep
being added

Russian
Artists
Suffer

by Vadim Yurchenkov

Moscow - As the Soviet record
industry edges towards what is li
kely to be a new boom era, there
is growing awareness that many
of the artists largely responsible
are not getting their just rewards
for their creative efforts.

Composers and Iyricists are,
via the VAAP copyright agency,
earning substantial sums from
royalties paid on albums

However, the artist may carn
only £ 70 for his contribution,
the prevailing attitude of the au-
thorities being that he is basical-
ly getting *“free publicity”” from
the records.

And performers here do not
get rich from live shows either.
Under the USSR’s long-standing
payment system, pop and rock ar-
tists are paid according to the
number of shows performed, ir-
respective of the box-office ta
kings. The average fixed rate per
show is just under £ 15, so a per-
former has to play 20 concerts
merely to earn the average month-
ly wage of £ 270.

To make matters worse, per-
forming rights are completely ig-
nored by national and regional ra:
dio/TV operators who can use any
work previously published, recor-
ded or performed with no fee pay-
able. But as the USSR has
not yet signed the 1961 Rome
Convention, there is no income
for use of Soviet works by over-
seas broadcasters cither. Wl

MUSIC & MEDIA - May 28, 1988

Pan-European News

Devereux Takes Over At Super

London - Super Channel have
confirmed that Virgin's Robert
Devereux is to oversee the future
development of the satellite chan
nel in his position as Executive
Chairman, together with an in-
house management team.

This will include Paul Kemp-
ton, Director Of Legal Affairs,
Erik Krogager, Director Of Com-
mercial Servi Michael Roles
Head Of Programmes and Michael

Schlagman, Director Of Adver-
tising Sales

It is unlikely that a replace-
ment for the departed Managing
Director, Richard Hooper, will
be made in the near future.

Virgin increases its sharchol-
ding to between 25-30% and will,
together with Anglia, Granada,
Television South and Yorkshire,
have an 80% stake in the channel
Central and LWT will remain in

the company though with reduced
shareholdings

Devereux commernts: ‘It is
unfortunate that a lack of un-
animity among shareholders has
held the channel back for so long.
At last the financial security of
the company has been assured
and we have a united set of
sharcholders confident in the
future of the channel.”’l
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The st ared s v cis cyrcugh- |
|

programmes and other tv shows partly us-
ing videos from 14 European countries.

Bl VIDEO FAVOURITES

Prince
Alphabet St - Prince

Heart. o |

Teke Yeke - £ |

VIDEO HITS i

George Michael |
T

IMMc| Guesch Patti walked
) away with two of this
88{ year's IMMC Music

| Video Awards; her
Etienne was named both Best
Performance Female and Best
Continental Video.

A jury of eight international
video professionals met for
three hours at Montreux to se
lect the winners of this year’s
Awards. For the full list see
photo caption

This year’s winners are:

% Best Overall Video - George
Harrison When We Was Fab

* Best Performance Male -
Sting Englishman In New York
* Best Performance Female -
Guesch Patti Erienne

* Best Performance Group -
Climie Fisher Rise To The
Occasion

Guesch Patti Wins
2 IMMC Awards

* Best Director - Philippe
Decoufle for New Order’s True
Faith

% Best Special Effects - Eddy
Grant’s Gimme Hope Joanna

Diamond, Dir. Progr. MTV Europe; Steve Dupler, Video Editor Billboard;
Machgiel Bakker, Editor M&M, Birgitta Thofelt, Prod. STV; Diana Smith,
Music Co-Ordinator Music Box; Brenda Jackson, Prod. Canal Plus; and

Parrick Allenbach, Prod. TSR

* Best Design - New Order
True Faith  (produced by
Michael Shamberg)

% Best Storyline - Thomas

Dolby Airhead (directed by
Gary Gurierrez)

% Best Continental Video -
Guesch Patti Erienne

% Best Longform - Queen
Magic Years

VIDEE=NEWS

Race To The Top

Dieter Meier, the blond half of
Yello, directed and produced the
clip to the duo’s single The Race,
the title track to German pop
programme ‘Formel Eins. The
video, which shows a comic car
race, was shot at the Bellerive
Studios in Zurich *

Oil Factory’s Sophie Muller
directed Eurythmics’ [ Want To
Break Up. The clip was shot at
the home of one of the production
team and in the Four Walls Stu-
dios in London. Chester Dent
and John Stewart directed Lover
In Japan, also for Eurythmics
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AmericanRadioHistory Com

This one was shot at the Holiday
Inn in Swiss Cottage and Rother-
hithe Tunnel, both in London
Both videos are part of the soon-

Yello's Boris Blank trying 10 win the
contest

to-be-released video album (see
issue 17) %

Also Oil Factory: Police &
Thieves, a director duo from New
York, are working on a clip for
London Beat's The Beat Goes
On. London Beat is one of the
new acts on Anxious Records,
Dave Stewart’s label. The video is
shot at various locations through-
out London. Billy Poveda and
(again) John Stewart are pro-
ducing *

Not many non-English lagnu-
age records get to the top of the
Euroclips but Mory Kante en-
tered the ‘Video Favourites’
column last week with his Yeke
Yeke and is still there this week.
French  production ~ company
Baroodeur was responsible for
this  clip.

Michael Jackson
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“* Radio For The 90s

Fine Tuning Your Station
by Martyn Valentine-Bignold

IMMC| Jeff Pollack, radio con-
9 88 sultant to 80 stations in

seven countries, launch-

ed the second day of
IMMC with a keynote address
highlighting the importance of
specific targetting for broad-
casters. “Radio stations can no
longer be all things to all people,”
said Pollack, President of the Pol-
lack Media Group.

"There is a tough time

ahead,” he warned, “even FM
stations have problems distin-
guishing themselves from each
other. People want variety be-
tween stations - not on them.”
Pollack then outlined 10 key areas
to set programmes apart: -
* Positioning. “It is essential to
identify what audience you want
to reach, specifically which age
group. News, music, everything
must fit that position.”

* Research. “Passive listeners,
that is people who don’t buy re-
cords or call up the station, ac-
count for 80% of the audience.
There are three ways of surveying
audience taste. ‘Passive audience
research’ - playing clips of re-
cords and gauging audience reac-
tion, often used by golden oldie
style stations, it allows objectivi-
ty. ‘Focus groups’ - a pre-selected
group, free to give an opinion on
DJs, jingles, music formats etc.
‘Perceptual research’ - 500-600
phone interviews that survey in
‘more depth and allow you to fine-
tune your station.”

% Personality. “DJs should be
funny, involved and warm. The
breakfast jock is probably the
most important, he can get an au-
dience that stays all day and the
rest of the staff should compli-
ment his image.”

Jeffrey Pollack

* Basics. “Are DJs following the
format? Are they talking too
much? This is very important and
50 obvious it can be overlooked ™
% Promotion. “Get your station
talked about. Create a separate
image for yourself and don’t
under-rate the power of word-of-
mouth rccommendation.”

* Community involvement.
“This is obviously difficult for
networked stations but very im-
portant for locals. Don't forget
that ratings measure awareness
rather than listeners. Get involv-

ed in local charities and causes.
* Production. “Jingles, trailers
and name checks should sound
exciting, give a sense of urgency.
People should get the impression
that if they turn off they might
miss something. Radio is a
balance of art and science, the
business of entertaining.”

* Image. “The audience should
see the station as a leader so rein-
force the idea that people made
the right choice when they tuned-
into you."

* Competition. **Don’t underes-
timate your competitors. The ego
in some stations astounds me. It’s
as hard to stay at no. 1 as to get
there.”

* Advertising and marketing.
“This is vital, you must win this
one but don't advertise until
you're ready and then say some-
thing specific if you want people
to switch to your station.” Pol-
lack’s address was warmly received
by the conference delegates.l

TV Tomorrow -
A High Tech Triumph Or A Horror Story?

by Abi Daruvalla

IMMC| Allied Entertainment’s
) Harvey Goldsmith (UK),
88 always a controversial
figure, launched a
fierce attack on the record indus-
try during a highly charged panel
entitled “TV Tomorrow - a high
tech triumph or a horror story?”
With  characteristic ~ force,
Goldsmith denounced the record
industry for making their partici-
pation in music events on TV too
conditional and making unac-
ceptable demands. “The record
industry does not understand the
value of TV or radio and never
has. TV is there to entertain peo-
ple, not for the convenience of the
record industry.”

Goldsmith said event TV, es-
pecially music orientated event
TV, is suddenly the norm in Eu-
rope with four mega events
planned within three months dur-
ing the summer: the Prince’s
Trust Concert, the tribute for
Nelson Mandela’s 60th birthday,
the Atlantic Records 40th An-
niversary, and the Amnesty tour.

"For me the more the merrier,
everyone wants music, it's cheap
and it attracts the younger au-
diences - who are running away
from television in droves. The big
problem is that event TV has, un-
til now, been for charity causes.
TVs like it because it’s cheap, ar-
tists like it because it's fun. But

TV Tomorrow” panellisis. from 1. to r: Harry De Winter, MD ID Productions
(NL): Harvey Goldsmith, CEO Allied Entertainment Group (UK); Hein End-
lich, Ass. MD BUMA/STEMRA (NL): Bill Grantham, Editor Television Busi-
ness Int. (US): Tom Freston, Pres. MTV Networks (US).

the artist managers, the lawyers,
the record companies - do they
like it? Do they hell! They will
destroy it!

"If we want to make music
work on TV we have to work to-
gether. If the record industry put
a quarter of the money it wastes
on clips, if the copyright people
put money back into the industry,
if everyone stopped being so
greedy.. The record industry al-
ways steps back from new tech-
nology and is getting more and
more insular,” said Goldsmith.

But Jim Beach, Manager of
Queen, pointed out it was a catch
22 situation: record companies
wanted to know how much ex-
posure a TV programme would
get before committing their ar-
tists, while broadcasters would
not commit themselves before
they knew which artists would be
participating. And he said it was
inevitable that TV needed major
stars to promote their shows.

Kevin Wall, President Radio
Vision US, enforced this view,
saying: “We have to build up
music shows on TV on a regular
basis through major artists.”

While conceding that the re-
cord industry should perhaps get
more involved with music events
on TV, Paul Burger, Vice Pre-
sident Marketing & Sales CBS
International, wanted to know

what benefits his company could
expect.

He said the record industry
was being asked to subsidise
events such as Ibiza 92 (an annual
TV festival) without being told
where the programme would be
broadcast. “Where is our share
of the profit?" he asked. “We
have to take a long-term approach
and event TV is one-off. We are
interested in artist 1

Radio

U

Radio

Audience Aim

by Edwin Riddell

Johnny Walker, currently pre-
senting BBC Radio I's Saturday
afternoon stereo sequence, has
been poached by Virgin to launch
their Radio Radio live overnight
service to UK commercial sta-
tions on July 1.

Walker will fill the 23.00-
0100 hours slot in a big-name
schedule that includes regular
pre-recorded contributions from
Channel 4 TV presenters Jona-
than Ross and Ruby Wax.

‘The initial schedule is: 22.00-
2300 hours Ross, Wax etc;.
23.00-01.00 hours Johhny Walk-
er; 01.00-03.00 hours Bob Harris
(former presenter of BBC’s long-
running rock show ‘The Old Grey
Whistle Test’); and 0300-0600
hours Diana Luke.

Leading UK radio syndicators
Piccadilly Productions have been
acting as consultants to Virgin
on the Radio Radio project and
the schedule and presenters are
the result of several weeks of
close consultation between Vir-
gin's Rob Jones and Tim Black-
more of Piccadilly.

""Pop and rock for grownups,”
is how Blackmore describes the
music policy of the station, which
will be aimed at an audience
generally over 23 years old. “It's
not a station aimed at teeny-bop-
pers,” says Blackmare, “though

there will be a spread downwards
to younger age groups”.

Blackmore’s targetting is sup-
ported by recent population infor-
mation which shows, for the first
time, a decline in the 16-23 pro-
portion of the UK population.

Rob Jones of Virgin confirms
that in September Radio Radio
hopes to start at 19.00 hours, us-
ing two nationally known pre-
senters. Blackmore denied that
Mike Smith, who recently left the
BBC Radio | breakfast show
would be one of the two, but
agreed that Smith was a likely
candidate for some of the pre-
recorded slots.

So far 15 stations have agreed
to take the initial service, starting
on July 1, including the three
major regional groups Trent,
Yorkshire and GWR. Although
the service is known as Radio
Radio, it will be identified differ-
ently on air.

Flexibility will be the main
aim, says Blackmore: *“What we
supply is a sequence of stand-
alone programmes, each with
its own identity. If a station de-
cides to take just the 22.00-23.00
programme it will still make
sense.” Jones confirmed that the
overnight package will be sold
nationally by Broadcast Market-
ing Services. B

and event TV is only interested in
big stars.”

And Henri De Bodinat, Man-
aging Director of CBS France
was angry too: “I am tired of be-
ing used as a bank. The only fu-
ture for record companies is to
get directly involved in TV pro-
gramme production not to give
money to other people. We have
to do it ourselves and that is what
we are going to do - to produce
programmes ourselves™,

Goldsmith came back in fury:
“That is an insular, crazy idea.
Our industry is based on pooling
resources. There are experts who
sell records, and experts who
produce records and experts who
make TV programmes.” M

MORE
continued on page |12

MUSIC & MEDIA - May 18, 1988

YTV To Showcase

Music Box

Yorkshire  Television (YTV),
shareholders in the Virgin-owned
Music Box, is to showcase some
of the music channel’s leading
shows when YTV launches its
new overnight service on May 30.

Music Box will supply YTV
with one hour of programming
every night between 0300 and
04.00 hours. The shows selected
include Germany’s hugely suc-
cessful pop magazine ‘Formel
Eins’ which makes its debut on
Britain's TV networks.

Other Music Box program-
‘mes to get a regular slot are ‘Video
Pics’, ‘The Power Hour', ‘Track-
ing’, ‘Chart Attack’, ‘Boogie Box'
and the *Nino Firetto Show”.

Yorkshire was the first of the
ITV companies to experiment

MUSIC & MEDIA - May 28, 1988

Overnight

with overnight programming
when it used Music Box output I8
months ago. Since then there has
been a steady development of
overnight television on the com-
mercial channels, partly in re-
sponse to government threats that
the overnight hours might be
separated as a new franchise.
Last week the IBA called for
plans for overnight programming
to be submitted by June 1.

A spokesman for YTV said that
the company had hoped to start
earlier in the year but was waiting
until it could recruit a full night-
time crew under new staffing ar-
rangements Wwith the television

IRELAND

Capital Music
Festival Line-Up

by Edwin Riddell

London - Capital Radio’s annual
music festival starts with two sell-
out concerts by Wet Wet Wet at
Alexandra Palace, London, on
June 22/23. The festival, largest
of its type in Europe, will run
from June 22 to July 27 at major
venues across London and the
events will be broadcast on the
UK commercial radio network.
On June 24 Sade takes over
at the Alexandra Palace and on
June 25 Capital's Mega Junior
Best Disco, also a sell-out even-
ing, will take place. June 26 sees
the start of the soul/reggae part
of the Festival, under the title

R O C K

O V E R

Pink Lady Roots Rockers. This
year's line-up includes Aswad,
Maxi Priest, Frankie Paul and
Ziggy Marley.

From July4to9 is Rock Week
at the Hammersmith Odeon,
sponsored by Carling Black La-
bel. Status Quo are booked for
two Wembley concerts, July 6
and 7. Other bands include Los
Lobos (July 4), Then Jerico (July
5) and Kenny G (July 7).

The Rock Week will be
rounded off by a Nostalgia Dance
at Le Palais, Hammmersmith, on
July 10 with The Searchers, The
Troggs and the Tremeloes. M

LONDON

Globe Theatre, Shaftesbury Avenue, London W1, tel 1-4377122

Support slot on Michael Jackson
summer concert dates in the UK and

currently working on her next al-
bum. The hook is that many classic
!ﬂmmwillmmﬂnm

‘was due to take him and other mu-
sicians to the Shetland Folk Festival.
enough to allow

unions: *“The experi proved
there’s an audi there, par-

me goes across America, Canada, Australasia and the Far East.

mwmtmux‘:wwmmmﬂ

ticulary at the weekends.” B
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Jackson Leads Video Boom

"Michael Jackson - The Legend
Returns’ is expected to break all
UK records for pre-recorded vi-

PLAYLIST REPORT

UK. Radio Airplay Report
Most played records in England du-
_ring the weel of publication on the
following stations BBC 1, BBC 2,
Capital Radio, Radio London and
the major independents.

1. Climie Fisher - Th s e
2. Wet Wet Wet - Wih A Lite Hep
3. Michael Jackson - Orty Dire
4 Whitney Houston - Love Wa sue The Oy
5. New Order - Buc Moocy '
6. Prefab Sprout - The Ko Of Rock ' Rl
7. Prince - Aghae
8. Fairground Attraction - perict
9. Wonderjackson - Ge
10. Narada - Drne Emotcrs
1. Rod Stewart - Lot n You
12. Belinda Carlise - Crde n The S
13, Ofra Haza - N Al

16. Hothouse Flowers - Dort Go
i i Politt - O Pusi

18. Five Star - Anosher Weckerd
19, The Jets -Rockes 2U

20, The Christians - born Apin

deo sales when the first 150000
are released next month. Britain’s
leading retailers are anticipating
massive demand for the 55- minute
compilation which costs £ 9.99.

It is expected that by the end
of the year 500000 copies will
have been sold. The Woolworths
retail chain, which has 45% of
the business, reckons the total
video market will be 20 million
units by the end of the year and
Virgin Retail is currently report-
ing sell-through business up by
over 250% and is planning a
major assault on the European
market this year.

The optimism is prompted by
the fact that although half of the
UK homes have a video recorder,
only about 13% of the population
has ever bought a pre-recorded
video cassette.

"The Legend’ promotion, ac-
companied by a television cam-
paign, will be launched six weeks
before Jackson's UK appearance

at Wembley B

CAND

Swedish/Russian
Co-Production

by Cathy Inglis

Stockholm - Swedish state TV,
SVT, broadcast the second of
their annual co-productions with
state Russian TV, Jostele Radio
last Saturday (May 21).

Rod. Stewart topped an inter-
national bill of artists including
Agnetha Faltskog, Europe, Tom-
my Korberg and Orup from Swe-
den, Ute Lemper from Germany,
Alla Pujatjova and hard-rock
band Kruiz from the USSR and
Will Downing and Elisa Fiorillo
from the US.

The team of SVT’s most suc-

cessful TV pop show ‘Jacob’s
Ladder’ is behind the show which
will be presented by Jacob Dahlin.

The show will be broadcast
on June 5 in the Soviet Union
and the rest of the East Bloc as
well as North Korea, Angola,
Vietnam and Cuba. The US’
ABC TV network, which is cur-
rently in Stockholm to transmit
its ‘Good Morning America’
show back to the US for a week,
is likely to broadcast a selection
of the concert. B

K & RELAND

High-Speed Copying
Ban Fails

The UK record industry has lost
its four year battle to have high-
speed audio cassette copiers ban-
ned. Five Law Lords rejected the
case bought by leading record
companies, together with the
British  Phonographic Industry
(BPI) and Mechanical Rights So-
ciety (MRS), against Amstrad
Consumer Electronics and the
Dixons retail chain.

The action, by CBS, Chrysa-
lis, EMI and others, called for the
manufacture and sale of home
recording equipment with built-
in copying facilities to be outlawed.

Amstrad and Dixons, respec-
tively manufacture and sell high-
speed double play cassette re-
corders designed to simplify the
process of copying from one tape
to another. The record industry
estimates that 50 million blank
tapes are used every year for
illegal home taping. If this could
be prevented, say BPI, the in-

N AVIA

dustry might sell another 30 mil-
lion records.

The Lords agreed that “the
present position was infuriating”
for the record industry and that
“millions of breaches of the law
must be committed by home co-
piers every year”, but suggested
“a law treated with such contempt
should be amended or repealed”.

BREAKOUTS
National hits for the internationa markets |
| Wet Wet Wet ]
. With A Little: Help From My Friends (Childine)
| Liverpool FC. |
| Anfield Rap (Virgin) 1
. Prefab Sprout |
‘The King of Rock ‘n' Roll (Kitchenware/CBS)
Derek B
Bad Young Brother (Tuf AudolPolyGram)

|

Rock Around Finland

by Kari Helopaltio

Helsinki - Some 20 rock festivals
are to take place in Finland this
summer, many at rural locations.
The festival boom is kicked off by
Provinssirock in Seinajoki on
June 4/5, and the list continues to
August with the famous Ruisrock
in Turku

Many top Finnish artists are
moving from one event to anot-
her, while foreign acts scheduled
to appear include the Ramones.
The Jesus & Mary Chain, The

Christians, Ry Cooder, Zodiac
Mindwarp, Joan Jett, Motorhead,
Girlschool, UDO, Sinitta, Pro-
claimers, Stevie Ray Vaughn,
Aswad and more.

Many of international acts at
these festivals are imported by
local organisers, or established
booking agencies such as Show-
co, Rockadilli and EMA-Telstar,
who has been handling Ruisrock
since the 70s. B

SAF Broadcasts Casey Kasem

Stockholm - SAF Radio, one of
Stockholm’s  local community
stations, has bought the rights to
Radio Express’ ‘Casey Kasem's
American Top 40" countdown
show, making it the first station in
Sweden to programme the chart
show which is now heard in al-
most all West European countries.

While the majority of com-
munity stations in Sweden are
run on a shoe string, SAF Radio
is financially secure being pa-
tronised by the 42.000 companies
belonging to the SAF organisa-
tion (Confederation Of Swedish
Industries).

Nine New
Privates

Helsinki - Licences for nine new
private local radio stations have
been granted by the Finnish gov-
ernment. Two of the newcomers
will operate in the Helsinki-Van-
taa area, where five other privat-
es are already fighting for audien-
ces. Some 40 applications were
rejected, including one from the
TV company Oy MTV Ab.l

BREAKOUTS

. National i for th incernational markets
Aki & Turo

| Mahcisonni (One fnch Rock/CBS)
EM Holdet

| En For Ale (PolyGram)
Alien |

Only One Woman (Virgin)
Style
| It's A Secret (Alpha)
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Magazines Express
Radio Interest

by Peter Woernle

Following the formation of Funk
Und Fernsehen Hessen GmbH
(Radio & TV Hessen, FFH), a
company set up by the major
newspaper publishers in Hessen
to secure private radio broadcast-
ing licences, 15 magazine pub-
lishers have also expressed their
interest in private radio.

Hessen is the last German
state to allow private broad-
casting with the exception of Bre-
men. Magazine publishers from

ter, increasing its already suc-
cessful competition against the
public SWF I and SWF 3, as well
as the private RTL.

According to a recent survey,
RPR is Rheinland-Pfalz’s most
popular station, reaching an
average of 300.000 listeners per
hour, which represents around
10% of the total population over
14 years old in its official broad-
casting arca. M

Germany & Austria & Switzerland

Was Soll Das? - Herbert Groenemeyer can call himself Germany's most suc-
cessful singer at the moment. His latest LP ‘¢’ acheived gold status (250.000
copies) in less than two months. Afier a sell-out gig in Munich, Groenemeyer
(second from left) was visited backstage by Bhaskar Menon, Chairman EMI
Music Worldwide. Also joining in the celebrations are Helmut Fest, MD EMI
Electrola and Wilfried Jung, MD EMI Music Ceniral Europe.

Hessen, Bad ttemberg,
Bavaria and Lower Saxony con-
firmed at a recent meeting in
Frankfurt, that a state-wide radio
channel in Hessen, financed
through advertising, would dam-
age the magazines’ commercial
basis. The magazine publishers
want to co-operate with the news-
paper publishers and may even
buy into FFH.

Moreover, the RPR directors
stress that by loosening the exist-
ing time-allotment  structure,
RPR will take on a wider charac-

L A Y L

Media Control Germany
From the airplay hitparade from
Media Control including 29 radio-
channels. For more info_please
contact Media Control - Postfach
625, D-7570 Baden Baden, tel
(0)7221-33066.

1. France Gall 65 Bie U'n
2. Herbert Groenemeyer . W S D!
3. Pet Shop Boys - Hext

16. Godley & Creme - A ide Pice
17, INXS -Der e

18. Kylie Minogue -1 Shoud Be So ucky
19, Aswad - D' Tuo Arcund

20. EAV - 10 e Copsctans

Media Control Austria
Most played records as checked by
Media Controf on the national chan-
nel O3 and Radio Brenner.

1 George Michael - One Mo Try
2. Dew Mitch - Dart 51y No
3. Acha - Say On Thee R
4. Opus -Faer hod Faser
5. Hans Theesink . iby Wares To Bosge
6. Peru - Aiia
- Rainbirds - Burat
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AmericanRadioHistory. Com

PolyGram

Vienna - Last year the Austrian
PolyGram group recorded a tur-
nover of more than US$ 25 mil-
lion, on a factory value basis, a
rise of 14% over 1986.
PolyGram President Wolfgang
Arming revealed that according
to the official Austrian IFPI
figures PolyGram was the market

R E P O R T

8. Mona - Dwcing On Fre

9. Taylor Dayne - Tl I To My Hear
10, France Gall - & ete U

11 Pet Shop Boys - Heun

T

17. Rick Astiey - Togeves Forewer
18. Mo - Rose Of Spansh Harlem

19. Bomb The Bass - 8ex: Dis
20. Curacao - Yasou

Media Control Switzerland
Most played records as checked by
Media Control on the national chan-
nel DRS 3, Coleur 3 and 4 private
stations. For more info please con-
tact Media Control, Post Passage 2
Basel 4002, tel 61- 228989.

1. Eddy Grant - Gaes Hope fo'hnea
2. Prince - Appates

3. George Michael . One Hore Try
4. Acha Sty On These R

. Billy Ocean - Ge Outa My Oreams
ussel - Paro b The Dark

Arowd
9. Johnny Clegg & Savuka -1 Ca Your Name

* 10, Gerry Rafferty - Sipyed Tomn

11. Rick Astley -Tegee Foever

12. Taylor Dayne -rove Your Love

13. Hall & Oates - Everyheg You Hext

14, Bros -Orop T by

15. Herbert Groenemeyer - s os D!
16. Yello - The Ruce

20. Belinda Carlisle - Crce n T S

Austria Is Market Leader

by Manfred Schreiber

leader with a market-share of
27.4% in 198].

In 1987 PolyGram sold 510000
music cassettes (20% of Poly-
Gram’s turnover), 560.000 CDs
(23%) and 1.32 million albums

(57%). This breaks down into
17% classical music, 29% na-
tional pop and 54% international
pop. International best-selling ar-
tists were Black, Dire Straits and
Suzanne Vega.

9 Apply For Private TV

by Volker Schnurbusch

in-West

film/th

directors and book

phalia’s state government (the
SPD) have announced that nine
groups have applied for private
broadcast licences, including Sat
1, RTL Plus, Tele 5, Eureka and
five interested groups proposing
part-time programming.

According to the state media
legislation, two applicants must
combine their services, one tak-
ing responsibility for regional
programming.

Of the five independent
groups, the most promising can-
didate is the Development Com-
pany For Television Programmes
(DCTP), an unusual coalition of

BREAKOUTS

publishers with Dentsu Inc, Ja-
pan’s largest worldwide advertis-
ing agency.

If Cologne-based RTL Plus
win the licence for the main
service then the favourite for the
regional portion of the program-
ming would be the independent
WAZ newspaper group, which is
a 10% shareholder in RTL. News-
paper publishing group RPR
(members of which are share-
holders in SAT 1) are only ap-
plying for a licence for the larger
service.

The third independent group
is Constantin TV, an independent
film production and distribution
company which recently moved
to Cologne from Munich, where
it was unsuccessfully involved in
a local radio station, Radio 44.

Another applicant is Kanal 4,

;
| cue
UL Of The Boe (Smokey it Connection) (BCH)

Curacao

Yiasou (Exclusiv/Koch)

Yello

The Race (Fontana)

Chris Norman
Broken Heroes (Hans3)

made up of i film pro-
ducers and cultural organisations
which, using the British Channel
4 as a model, proposes a five-
hour cultural programme.

A group of theatre actors and
directors from the region, are the
fifth independent group apply-
ing. A decision is expected from
the state before the summer. B
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On The Road
With Cock Robin

by Machgiel Bakker

Paris - French audiovisual pro-
duction company Secovia has
made a 52-minvte documentary
on Cock Robin. Virtually neglec-
ted in their home country, this
American band have scored gold
albums in France, Holland and
Germany.

The musical documentary
gives an insight into the exper-
iences of a band on the road with
its daily toll of stress, hard work
and lack of sleep. It also features
six songs, recorded live.

So far the programme has
been sold for broadcast to the
ZDF in Germany, La Cing in
France and strong interest from
other companies was expressed at
this year's IMMC.

Secovia was founded in De-

cember 1987 by Dominique Far-
ran, Producer at RTLs night
service, WRTL, Christian Froge-
Debois and Patrick Gandrey Re-
ty. According to Farran, Secovia
aims at developing the concept of
a band on tour and similar pro-
grammes are under way. B

Dominique Ferran, founder of Secovia

Salon Du Disque Postponed

Paris - The first Paris record fair,
the Salon International Du Dis-
que, has been postponed to Oc-
tober/November from its original
June schedule.

Andre Hadjez, organiser of
the 10-day event, decided to delay
the fair for “political reasons”.

Upheavals are expected in the
French audiovisual scene, and in
particular in television, with the

Media Control France

From the airplay hitparades provided
by Media Control France. For more
info please contact Media Control
France 29 Bly Tauler - 67000 Stras-
bourg - France - tel (88)366580.

Radios Peripheriques (AM Stations):

1. Guesch Patt - Lec S s T Queen
2. Florent Pagny - Ningorie Qur
1.1, Goldan -Ceu T e

4. Michel Jonasz - . Suiny
5. Mylene Farmer - A o

. Michoe Jackoon - gt
ety
10, Renaud - o
11. Sting - Emm In New York
12. Patrica Kaas - DAl
13. Liane Foly - Ca¥a Ca Ve
14, Acha - Say On These Rosts
e it g o iy
b

Mory Kant - e Yee

installation of the newly elected
government. Hadjez is therefore
adopting a ‘wait and see” attitude
until the inevitable disruptions in
the media and recording indus-
tries have settled down.

Itis also rumoured that a cou-
ple of the major record com-
panies have refused to commit
themselves to taking a stand. B

18, Let Gt - oemene

fm—
m INXS - Nesd You Tonghe

Radios FM:

1. Aha Sty On Thse Kot

2. Billy Ocean -G Owca Hy Dresms

3.1, Goldman - C'us T Chace

4. France Gall - Exdenmen

5. Kylie Minogue -1 St Be So ucky

6. Guesch Pacti - Le e Mt The Queen

e s e
Lavoine/Ringer - QueEs e Que Tu s

; Mel & Kim - Thi's Toe Way i

10, Liane Foly - ov.c:v-«

11. Desireless

[F) rzylorbam o 1 To y Hert

New York

One More Ty
19. Aswad -Don't T Avcuns
20. Prince - Agrabec S

A Financial Boost For FMs

by Cathy Inglis

Few French private radios are
financially solvent. But a new
pay-as-you-phone ~ development,
Minitel, could inject much need-
ed extra cash into broadcasting.
Muinitel is a cheap, computerised
teletext service installed in 37
million homes. Private radios be-
gan using the system at the end of
1985 and since then the airwaves
are increasingly buzzing with
DIs plugging the use of Minitel.

Each time someone phones a
station (for concert tickets, quiz-
zes or advice) the radio earns a
‘consultancy fee’ The caller pays
both the telephone company and

the station, a mutually beneficial [

partnership between French Tele-
com and the private radios.

The three networks that have
capitalised on the Minitel the
most are Sky Rock, RFM and
NRJ. Sky Rock’s President,
Pierre Bellanger, owns a separate
company, Telefun, which oper-
ates a dozen different services. A
total of 35000 hours of connec-
tions are made each month and
last year Telefun’s turnover ex-
ceeded FFr 16 million, with a
profit of FFr 1 million.

RFM offers two Minitel serv-
ices, one relating exclusively to
matters connected to the net-
work, and the other a dating serv-
ice called Tina. The former at-
tracts most callers and according
to RFM’s Network Manager,
Thierry Itei, the service is suc-
cessful thanks to the loyalty of the

RFM listeners. “It is in many
ways an extension of the station
We offer several original services
including detailed discographic
research and sports information.”
As for NRJ's profit, this, says
President Jean-Paul Baudecroux,
reached a healthy FFr 8 million
last year. Concert sales are one of
the biggest forms of revenue for
NRI via Minitel. Half of the tick-
ets for the NRJ-sponsored Pink
Floyd’s first concert in Versailles
were bought through Minite]. B

Media Select
Top 100

Paris - When the French news-
paper, Liberation, asked 20 top
TV, radio and press personalities
to select their top 100 LPs
from 1968 to 88, it was not un-
til no. 52 that a French act ap-
peared - Les Rita Mitsouko's The
No Comprendo.

Not surprisingly, the top two
positions were the Beatles’ Abbey
Road and The White Album, fol-
lowed by Jimi Hendrix’s Electric
Ladyland at no. 3.

The top 20 media personali-
ties included Philippe Labro of
RTL, Michel Drucker of Antenne
2, Marie-France Briere of La
Cinq and Pierre Lescure of Canal
Plus. &

M6/TMC Partnership Starts

Paris - French private TV chan-
nel, M6, has gained another 2.6
million potential viewers in the
south of France, thanks to the
agreement signed between M6

BREAKOUTS
National hits for the international markets

Mylene Farmer
Ainsi Soit-Je (Polydor)

Shona

Elodie Mon Reve (Columbia/Pathe)
Gerard Blanc

Du Soleil Dans La Nuit (EM))
Sandy Stevens

Jai Faim De Toi (Carrere)

and the private Monacan chan-
nel, Tele Monte Carlo (TMC).

The marriage between the two
channels was celebrated last week
by the two respective Presidents
of the channels, Jean Drucker
and Cesar-Charles Solamito.

TMC now relays all of M6's
programmes, with the exception
of a slot between 18.15-20.00
hours which is reserved for the
Monacan channel. M6’ pro-
grammes are being broadcast via
TMC’s network, and in ex-
change, TMC will receive a share
of the advertising revenue.

This was considered the best
solution to restore M6's audien-
e figures and reduce TMC's de-
ficit which was over FFr 50 mil-
lion in 1987.0
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OUTHERN EUROPE

Sono Moves Into
Italian CD Market

by Vittorio Castelli

Milan - Record and CD manu-
facturer Sono Press has moved
into the Italian CD market with a
new office in Milan. Sono is the
production company of the Ber-
telsman group and the first of its

P L A Y S

SER - Spain

The 20 best played records in Spain
from Cuarenta Principales, covering
the major Spanish stations.

1. Joe Cocker - A Won Loves A Man
2. Rick Astley - Topeer Foreer
3T.T. D'Arby - a1 You Nome
4. George Michael - Feter e
5. Casal-tiowe
6. Taylor Dayne - Te 1 To My Hear
7. Sting - ogban b New Yk

Eros Ramazzotti - Diogo
5. Bros - o v e Fanus

10. La Dama Se Escondo - & n Texro

11" The Communards . THTLTBG

12. Billy Ocean - Ge Outa Hy Dreams
13. Michae! fackson - an I The Maror

20."De Diego - foma No Paga:

kind to open an Italian office.
According to Sono Commer-
cial Director Paolo Montagna,
the move is in anticipation of the
new European market scheduled
for 1992. “Those who own cen-

R O R T

RAI - Italy
Most played records as compiled
from RAI Stereo Due.

1. Erasure - 5o, Of Foos.
2. Shakatak - Doco Docor

3. Loretta Googi - Do o Dore Tu
4. Tom Hooker - feeng O

5. Morrissey - Sustehesd,

6. OST - Gose Moring Viwan

7. Rod Stewart -Los n You

11 Hall 8 Oates - vyt Yo Hert
12 Tty Chapman Lk

3. Guesch Patti - Let Be Must The Queen
IQ Prince - Alprabet St

17. Prefab Sprout -Kag Ofhack o Aot
18, Sade - Fusise

19, Juli lglesias/Stevie Wonder - 1 Love
20. Gloria Estefan - Anphio Fr You

trally-placed production plants
will, hopefully, be able to hold
the best market position,” says
Montagna.

“"Up to one year ago the situa-
tion in Europe was very favoura-
ble to CD producers and profit
share was very good. Now the in-
dustrial price of CD is one third
of last year’s there will be less
profit and more competition. The
whole European CD market in
1987 was 75 million units from a
capacity of 300 million, a ratio of
one to four”

In Italy the ratio is even great-
er: when all three Italian CD fac-

BREAKOUTS

'Mhmm,m'tm

| Julio Iglesias
My w#as) .
Dora.

tories are running at the end of
the year the sales/production ra-
tio could be one to 10 or more.

Italian sales in 1988 are ex-
pected to total eight million CDs
of which six million are marketed
by the big multinational com-
panies which get their product
from elsewhere in Europe. The
remaining two million units will
be taken care of by local CD mak-
ers who could produce up to 25
million discs. &

Radio Grows
More Than TV

Madrid - Spain’s radio audience
has grown faster than that of TV
in the past 12 years according to a
study compiled by Alejandro
Munoz Alonso, a professor at the
University of Madrid.

In 1973 there were 6.8 million
radio listeners in Spain and 14.3
million television viewers but by
1985 the figures were 16.9 million
for radio and 24.5 million for TV.
The arrival of new radio networks
is thought to be responsible for
the growth. &

e N E L U X I

Local TVs jJoin Forces

by Marc Maes

Antwerp - Recent d.
in Flanders' media legislation
have forced three prospective re-
gional TV stations to join forces
in a bid to speed up the lengthy
government approval procedure.
Antwerp-based ATV, AVS
Meetjesland and RTVO West
Vlaanderen are planning new stra-
tegies together following the Me-
dia Council’s inability to reach a
decision at a meeting in April.
So far, only VTM (the Flem-

ish i ) have
a licence to broadcast although
they are still recruiting staff and
are many months away from their
first transmission. Seven other
private  stations applied for
licences.

Bertram De Coninck, Presi-
dent of AVS Meetjesland, says:
“We are dealing with two differ-
ent kinds of law: we applied for
our authorisation on October 16
and have had no positive answer

Govt Backs More Ad Time

by Edwin Bakker

The Dutch parliament, led by
Prime Minister Ruud Lubbers, is
backing Media Minister Eelco
Brinkman's proposal to increase
commercial airtime. According
to Lubbers, the maximum com-
mercial airtime on the national
television networks will be raised
to 5% (from its present level of
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Com

4.5%) on January 1, 1989.

But when the proposal be-
comes law, the extra revenue
generated will not benefit pro-
gramming. The cash will be used
to bring Holland’s TV and radio
licence fee, already the lowest in
Europe, down still further. B

yet, VTM applied on October 20
and got the go-ahead from the
government immediately. I feel
we have been discriminated
against and will take the isue to
court if necessary.” AVS is one of
the regional TV stations ready to
begin broadcasting immediately.

Bert De Neve, board member
at RTVO West Vlaanderen, says:
“We figure that regional televi-
sion issue is in an important as-
pectof TV in general because the
national broadcasters (commer-
cial or not) will not have the

BREAKOUTS

National hits for the international markets
| Gerard Joling

Shangri-La (Mercury)

Rene Shuman

Sweet Lovin (CBS)
| Dennis Jones
Don't Wanna...(Cherry Records)
Florence
No Cure No Pay (Dureco)

strength to cover the whole coun-
try in depth. We are perhaps
helping them out so I see regional
TV not in competition but in ad-
dition to national television”. l

PLAYLIST REPORT

Stichting Nederlandse Top 40
Airplay checked on Radio 2 and 3,
the Dutch national pop channels.
For info contact Stichting Neder-
landse Top 40, PO Box 706, 1200
AS Hilversum, tel (0)35 - 231647.

1. Ziggy Marley - Tovorrow Pecgie
2. Fleetwood Mac - Everymhere

xpress - SExren
10 Eddy Grant - e o
1. Prince - Aptabet St

12. Mory Kante - Yee Yece

I3. Grtn & Fonych g

5
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F,M‘M‘“c “In as much as the Top
40 is based on sales of
’88 7 singles, it is doom-
ed, as these sales are

now insignificant.” This prophe-
¢y from BBC Radio I's Head Of
Music, Roger Lewis, set the tone
for one of the hottest IMMC
panels, entitled, ‘The Top 40
Tyranny, which explored the

M M C

9 8 8

The Top 40 Tyranny

by Cathy Inglis

Lewis’ hypothesis that: “Radio 1
leads the charts, but does not
follow them”

The Top 40, said Russell, is
not tyrannical except where it in-
volves “an oppressive concentra-
tion of power” and becomes the
only chart being played. Russell
praised the chart for its value in
keeping the music industry in the

der 18-year-olds!”

Representing the US view-
point was Ekke Schnabel, Vice
President International of copy-
right society BMI. “I would like
to see a wider playlist, but unfor-
tunately we have to follow what
the audience wants. As far as the
music industry is concerned, it is
indeed negative for those artists

“The Top 40 Tyranny’ panellists, |. 1o r: Ekke Schnabel, VP Int. BMI USA, Paul Russell, MD CBS UK; Tim Blackmore,
Prog. Dir. PPM; Machgiel Bakker, Editor M&M; Roger Lewis, Head Of Music BBC Radio I; and Patrick Isherwood.
Legal Advisor BPI UK.

dual tyranny of Top 40 charts and
Top 40 programming.

Lewis denied that Radio 1 was
dominated by the charts, claim-
ing that over half his playlist was
not Top 40 material. This pro-
duced the expected raised eye
brows from the representative of
the record industry, CBS UK’s
Managing Director, Paul Russell,
which rose even higher with

public eye, its usefulness as a
marketing tool and its assistance
in emb]ishing artists and en-
coumgmg the sales of albums.
"The real tyranny comes
fmm (he fact that that the no. 1
record in the UK is decided upon
by the handful of teenagers buy-
ing singles. The terryfying thing
is that in our present Thatcherite
society, we are in fact run by un-

not making it into the big league.”
M&M’s Ldlwr Machgiel
Bakker made an

ing to ride on, T would rather get
out now. Backing new talent is
not only good for your stations, it
is vital for the industry.”

Bakker is pessimistic about
the future. “The Top 40 has be-
come a self-perpetuating music
machine that refuses to die and
keeps on pouring out the same
harmless and standard formulas.”

The plea for more imaginative
broadcasting was echoed by Pat-
rick Isherwood, legal advisor of
the British Phonographic Indus-
try (BPI): “"There is too much de-
pendence from the public, the
record companies and the broad-
casters on charts. It dictates tastes
and in this way is a tyranny. It
brings everything down to the
lowest common denominator and
causes a lack of originality.”

Despite this, Isherwood, a self-
confessed chart junky, stressed
that the industry could not do
without charts. However he
found it harder to decide whether
Top 40 radio should be scrapped.

plea for radio stations to back
murc new talent. He bemoaned a
comment from an earlier speech
by Bill Lynn, Vice President Co-
ca-Cola, who said that: “We will
all embark on a global train jour-
ney, with no local stops.” Bakker
“If that is the train we are all go-

Programme L)lredur of the UK’s
Piccadilly Productions, summed
up the feelings of the radio and
record industry panelists who all
agreed that the rigidity of Top 40
programming was a real danger
and that broadcasters should
strive for more imagination. l

More Freedom

IMMC| Also speaking on the
‘ “TV Tomorrow” panel,
’88 Tom Freston, President

MTV  Networks US,
said the most important thing
about advanced technology was
the freedom of choice it gave
viewers: “In Europe the increase

by Abi

Freston went on to describe
how MTV planned to broaden its
programming policy: “24 hours
of video clips is not what the fu-
ture is going to be. MTV is going
to incorporate other program-
ming. We will, of course, always
be orientated to young people but

For The Viewer

Daruvalla

smith declared they were “a thing
of the past”.

From his perspective, fellow
panellist Hein Endlich, Assistant
Managing Director of the Dutch
rights society BUMA/STEMRA,
voiced a positive approach to the
future of TV. “In Holland 80% of

holds have cable with an

in p
and technological advance are all
important but the ultimate is a
wide choice for the consumer.
"MTV Europe would like to
see much more competition -
there is a lack of innovative
programming in terms of ideas
and formats. We applaud the
launch of Eurosport and would
welcome more of this sort of
strong competition in the Europe-
an marketplace.”

we will introd ies,
quiz shows, and so on, but all
done in a certain style. The pro-
blem in the early days, of course,
is where is the money for pro-
gramming coming from. People
have to invest in the long term.
MTV doesn’t expect to make
money until 1996

But Freston defended the fu-
ture of the video clip as a pro-
gramming format when Allied
Entertainment’s Harvey Gold

average of 10 channels in four
languages ~ without  subitles.
More TV only means more of the

same, say the culture pessimists,
but I say, the more the better””

Harry De Winter, Managing
Director of ID Productions in
Holland, made a plea for broad-
casters to spend more money on
programme  production: “We
should be talking about the quali-
ty of programming, not technolo-
gy... programme makers have no
budget and it's killing our
industry.”#

IMMC IN PICTURES!

Turn to page 33 for the first of our photo pages from IMMC

- more next week! All IMMC photos by Arjan Wijnstra and
Bryan Viereck for Chris Van De Vooren Photography.
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With an increasing fusion
of pop styles and the
growth in ‘world’ music,
France is slowly becom-
ing a European trendset-
ter. Paris is well known as
home base to many ar-
tists from former French
colonies like Senegal,
Mali and Guinea.
Recently France has
proved itself as Europe’s
second crossover market
and its charts are an in-
triguing mixture of
styles, from calypso,
chanson, rock and folk to
flamenco, zouk (from the
French Antilles) and man-
dingo (from Mali and
Guinea). Will France
maintain the high
standards set in 19877

F rench music enjoyed its vin-
tage years from 1958-1968
with singers like Johnny Hally-
day, Sylvie Vartan, Charles Az-
navour and Michel Polnareff.
The typical French chanson blos-
somed and was mixed with ca-
baret and variety styles. In the

Niagara

early 70s singer/songwriters like
Julien Clerc, Georges Moustaki,
Renaud and Maxine Forrestier
enjoyed some success but the
music was virtually unchanged;
melody and lyrics were empha-
sised but good productions were
often missing. Crossover was vir-
tually unheard-of.

But, while the French manag-
ed to remain in splendid isolation

ESPRIT FRANCAIS

C’Est Ca - The French Have
Colonised The Charts

by Machgiel Bakker

Johnny Clegg - cheerful African pop

in the 70s, the mid 80s saw a
burgeoning of fresh talent ready
to conquer the world market. The
French now compete on all levels
with their European counter-
parts, both in production and
ariginality of style.

According to Danny Gold-
schmidt, A&R Manager of EMI
Pathe Marconi, industry struc-
ture and artists’ attitudes have
changed considerably. “The bull-
shit is over,” he insists, “in the
past we were plagued by ‘copi-
nage’ - DJs being payed to air cer-
tain product - and this payola
issue damaged industry and ar-
tists. Until the early 80s the busi-
ness was only semi-professional
and international product totally
dominated domestic output. Peo-
ple realised something had to
change and a new style of man-
agement gradually took over. A
new breed of managers brought
the business back to normality
and we're finally competing
abroad on equal terms.”

”Success in 1987 was definite-
ly not coincidental,” says Bernard
Carbonez, Managing Director
BMG Ariola. “The success of
France abroad is not a one-off
thing; there is anew generation of
artists who realise that the world

does not stop at the French bor-
ders. They are aware of interna-
tional possibilities for their pro-
duct and the quality of produc-
tion, arrangement and composi-
tion has improved dramatically.”

Marc Lumbroso, Managing
Director of Polydor, also believes
in the enduring qualities of cur-
rent French productions. “But I
never thought for a second that
we could score with Vanessa Pa-
radis. Never before have we wit-
nessed so much creativity. Now
the French seem to acknowledge
their multi-cultural roots and La-
tin, African and Spanish influen-
ces suddenly crop up. But we still
need to look at it very carefully,
record by record, as it is still too
early for long-term careers.”

Pierre Satche, International
Exploitation Manager for Poly-
Gram, has seen many of his acts
cross borders but maintains it
would be dangerous to stick to a
“safe formula™ for success. “The
basic problem is that foreign re-
cord companies only seem to be
interested in female singers. [
would love to break a rock act as
well - like Niagara. There is a
wide range of good French pro-
duct, from rock, pop/disco to
African, calypso and zouk and if
we want to maintain the high stan-
dards of 1987 we should come up
with something different.”

There is no doubt that the
talent is there. In terms of variety

The tropical zouk music of Kassav

and originality, the French mar-
ket easily surpasses the rest of
Europe and is nearly in line with
the UK.

The diversity of the French
Top 50 is enormous. From the
stirring African dance music of
Mory Kante (¥ Ke ¥ Ke) to the
acoustic fireworks of Gipsy Kings
(Bamboleo) and tropical disco of
zouk ambassadors Kassav’ (Sye
Bwa). Add to this a steady flow of
chansonniers  (Florent Pagny’s
N'Importe Quoi, Elsa’s Quelque

Cora player Mory Kanie

Chose Dans Mon Couer), the odd
novelty song (Simon & Les Mo-
danais’ Eroile Des Neiges and
Bezu La Classe’s La Queue Leu-
leu) and the cheerful African pop
of Alpha Blondy (Sweet Fanta Di-
allo) or Johnny Clegg (Asimbo-
nanga) and the picture is clear: a
lively musical landscape rich in
colour, tone and effect.

MUSIC & MEDIA - May 28, 1988

Labyrinthe

GUESCH PATTI

SORTIE MONDIALE/WORLDWIDE RELEASE

MAI 1988




Competition is generally
a healthy phenomenon,
but the flourishing FM
networks in France seem
to provide quantity
rather than quality.
Duplication is the order
of the day and the
market is dominated by
seven major networks.
Diversification may save
some but industry
experts agree there is not
room for all seven. So
how many will survive?

RJ is the undisputed FM

leader. In terms of listeners
and profits they are unbeaten
among the FM networks and only
the nationwide AM station RTL
can boast a larger audience (al-
though NRJ President Jean-Paul
Baudecroux claims to beat even
RTL for the under-50-year-olds).
NRJ's Swiss affiliate in Geneva is
picking up listeners from its riv-
als and it plans international de-
velopment, including expansion
in Germany and, in the long
term, a European radio with in-
ternational partners. Last year
NRJ made a profit of FFr 65
million from a turnover of FFr
300 million.

The key to NRJ’s success is its
unashamed commercialism: a
diet of top 40 hits throughout the
day with jingles jamming home
the NRJ name. Other stations
have tried to emulate this success
but, NRJ Director Max Guazzini
points out: “An Elvis lookalike
will never be the real thing*

Sky Rock, the no. 2 FM in
Paris, is also 100% commercial
though they individualise the
station with carefully chosen pre-
senters. Comperes are characters
rather than mere announcers, in
line with the station’s policy of
‘gueule radiophonique’ (radio
gobs!). The network’s Program-
me Director, Laurent Bouneau, is
convinced that ultimately there
will be two networks and that all
other radios will have to specialise.

“Record companies and ar-
tists have a lot to thank the FMs
for,” says Bouneau. “The number
of radio stations and the diver-
sification in other media have
prompted an explosion of new fa-

ESPRIT FRANCAIS

French FM - A Flooded Market?

by Cathy Inglis

lent in France and, what’s more,
the technical sound quality of FM
has forced productions to im-
prove and the peripheral stations
to change accordingly.”

Sky Rock had a turnover of
FFr 30 million in 1987 (and made
aloss). Network President Pierre
Bellanger predicts that 1988’ turn-
nover will be around FFr 40 mil-
lion and he expects the network to
make a profit “‘possibly this year,
but more likely in 1989”".

If Sky Rock is the closest rival
to NRJ, the Fun network is not far
behind though the station manag-
ement are not sure of the image
they are aiming for. According to
Pierre Lattes, Fun’s Director, the
only thing which can differentiate
similar sounding stations is the
speed at which they programme
new releases and the records they
play from the top 50.

"Our tactic is to play new
tracks at a very early stage, some-
times two or three months before
other stations. We also choose not
to play certain records from the
top 50 and around a third of our
playlist is made up of new re-
cords. We think it is important to
have a variety of programmes
throughout the day and we have a
specific method of programming
LP tracks: we choose a track
from an album which is sporting
a current hit, play it a couple of
times a week for about a month,
and then use another track from
the same LP.”

Laurent Bouneau "Programme Direc-
tor Sky Roc

of FMs we have at the moment
(NRJ, Nostalgie, Sky Rock, Fun,
Kiss FM, RFM, Europe 2) - the
advertising market can probably
sustain four of the major
networks.”

Fun’s turnover is expected to
be around FFr 60 million this
year but Lattes predicts the net-
work could lose FFr 20 million.
As a result Fun is making drastic
cutbacks including redundancies
and a reduction in local program-
ming in the affiliated stations.
“Unfortunately our only local
element is publicity, though,
hopefully, we will return to local
priorities in the future.”

NRJ, Sky Rock and Fun aim
at a young audience but no one is
sure that the related advertising
market can support all three.
NRJ’s position seems indomita-
ble, so the other two may be
drawn into a dogfight for a per-
manent niche in the market.

The key to NRJ’s success is their un-
ashamed commercialism.

seeking an identity. “The FMs
have still not reached maturity,
they are still copying NRJ. We
don't intend to be a tap of non-
stop music, searching for popu-
larity at all costs.”

Kiss opts for originality. It re-
cently introduced a jazz pro-
gramme and a Max Headroom
show and its presenters include
several well-known personalitics,
such as Bernard Le Noir (pre-
senter of A2's ‘Les Enfants Du
Rock’ pop show), actor Richard
Borhinger and journalist Frank
Eskenasi. “The only future for
FMs is as complimentary sta-
tions. I believe there is room for
two FMs directed at the young
audience but only one for the
slightly older audience.”

The seven-year-old RFM net-
work has 42 transmitters covering
50 major cities. The playlist is
based on LP tracks, typically
from Chuck Berry, the Beatles or
Dire Straits, and a few new
releases.

As with the other FM net-
works (with the exception of
NRJ) Jean-Bruno Michaud,
RFM’s Programme Director, em-
phasises that the DJs are of prime
importance. “We encourage them
to voice their opinions,” says
Michaud. “Although T check the
contents of their programmes,
they are encouraged to express
themselves as they wish.”

RFM is confident that its po-
sition in the marketplace is se-
cure. The network is 100% own-
ed by Patrick Meyer though he is
now looking for a minority share-
holder to join him as partner. The
company is self-supporting and
breaks even financially but
Michaud believes there is only

Lattes admits that the station
cannot afford to commercialise
its image yet. “We have not yet
imposed our ‘commercial brand”
on the market, one of our mis-
takes was that we tried to be too
complicated in the past but this
will now change. We are launch-
ing a new publlcnty campalgn in
the press and on TV.

Lattes is aware that he will
have to move fast. “I think there
will be a big shake-up this year.
There is not room for the number

Kiss FM and RFM aim at a
different audience to NRI, Sky
Rock and Fun but may end up
fighting each other for survival.
Both stations have an older target
group and concentrate on LP
programming.

Kiss FM, launched only eight
months ago, aims to reach the
25-35 year age group with pro-
gramming based on the Top 30
LP chart. Pascal Amiaud, Kiss'
Programme Director, emphasises
that their network is consciously

sufficient g revenue to
sustain five or six networks.

The fierce competition on
French airwaves will not neces-
sarily lead to station extinction as
exemplified by the recent merg-
ing of Hit FM and Europe 2.
‘When and how the changes occur
depends largely on the fate of the
regulatory body, the CNCL (Na-
tional Commission For Commu-
nications & Freedom) and the
consequences of the inevitable
political upheavals now that a so-
cialist ~ government has been
reinstated. &
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THE GAME RIGHT

To reach lofty goals, one has fo aim high. Your
target is the heart of Europe, just a few
minutes from Zurich Airport. Thats where
POWERPLAY Studios offer you sophisticated
technology in a charming and peaceful set-
ting with a magnificent view of a lake and the
great panorama of the Alps.

At POWERPLAY Studios ycu will find tradi-

Studio A:

For further details, call Hans at:
POWERPLAY Recording Studios AG,
Féllandenstrasse 20

CH-8124 Maur/Switzerland

Phone (41)-1-98015 21

@

SSL 4000 total recall, Studer A 800

MK 1l Dolby SR, Studer A 80 1/2",

4 Studer B 62 1/4" Dolby SR and Dolby A,
Eastlake FM 800, Urei 813 C

Z’onal Swiss reliability and hospitality at their
est,

Comfortable rooms, a delicate cuisine and
everything else you need for a creative
atmosphere.

If you have great expectations, let POWER-
PLAY help you hit your target.
POWERPLAY - The only way to play.

Studio B:

MCI 532 computer mix,

Studer A 800 MK il Dol Ib

2 MCI 110 A1/4" Dolby SR and Dolby A,
Eastlake FM 600, Urei 813 A
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The Pop

The French have
rediscovered the stirring
rhythms of flamenco. A
seven-piece band from
Montpellier and Arles
have conquered the top
40 with their specific
brand of Spanish and
Hungarian gipsy music.
The success of songs like
‘Bamboleo’ and ‘Djobi
Djoba’ is more than that
normally earned by the
odd chart-bound novelty
song. This is because the
Gipsy Kings add a vital
ingredient to their
musical roots: a basic
understanding of the laws
of pop music. And

this explosive mix is
about to set the rest of
Europe on fire.

tis to the credit of the French

that they have created a cli-
‘mate where such music can flour-

but it is the Gipsy King who
made flamenco pallatable for a
top 40 audience. Purists may ob-
ject, but it is pioneers that make
ossover hits.

All seven members have been
playing gipsy music for 16 years
but the group officially formed in
1979 when gipsy families from

ontpellier and Arles joined

from the Reyes family,all sons of
De Plata guitarist Jose
while the rest belong to
the Baliardo family and are either
cousins or brothers-in-law of the
Reyes
“Our family ties are sacred to
us,” explains Chico Bouchikhi,
singer, guitarist and main spokes-
man of the band. Some members
have apartments in \1nntpc11m
others live in ca W
to the tradition and
spirit of gipsies, our motto is
freedom and faith. Luckily we've
stayed together for

highly successful as a live a
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‘Fiesta’ Of Gipsy Kings

Flamenco goes mainstream

by Machgiel Bakker

they could not make a commer-
cial breakthrough

Coluche, Thierry Le Luron and
Le Grand Orchestre Du Splendid
with partner Paul Lederman be-
fore joining Gips; in Au-
gust 1986. “I was never satisfied
with what I heard,” he explains.
“Although T impressed with

. melodies, something
was missing. We worked in the
studios for almost a year to find a
new sound.”

The new sound came when
the group decided to mix today’s
technology with their fluent gij
melodies. “I think pop mus

led this sort of inspiration,
Bouchikhi. “The same lhmg
has happened o Carib

psy Kings’ music is quite
unique: not pure flamenco
(which is set in a 12-bar struc-
ture), nor rumba (with its two-bar
rhythms) and certainly not pure
pop. The pop element is no more
than the subtle use of synthesizers
and electric bass. What makes

penchant fnr wmmg powerful,
universal songs.
The album Gij Kings
'BS '87) presents a strong
collection of flowing instrumen:
tals and passionate ballads. Songs
like Moorea, Inspiration, Faena
and Duende feature the gifted
guitar solos of Tonino Baliardo
and the steady and sharp acoustic
backings of the rest of the band.
Breathtaking compositions  that,
with the addition of string ar-
rangements in Duende, balance
on the edge of pure kitsch but,
thanks to the rich melodi
manage to stay on the right side of
the line.
The band’s s
likely to be Quiero Quber
happiest marriage of flamenco
and pop. After some dazzling
olos from Tonino
Baliardo the song evolves into a
sexy and shuffling acoustic beat,
sporting the confident vocals of
Nicolas Reyes.

Gipsy Kings - crossing barriers

““We stay very close to the tradition and
spirit of the gipsies.”

al and is reminiscent of another
fruitful marriage - that of the
azz/bossa nova of the early 60s.
he song demands a single
and could yield the band

entitled to. Obvious ‘fiesta’
songs like Bamboleo, Djobi Djo-
ba (the band’s two French hit sin-
gles) and Amor Amor complet
this playful s
Bamboleo h: rted in Hol-
land (no. 17 at press time) via a
licensing deal that Martinez
struck with Dureco. A rival ver-
sion by Los Reyes (two of the

band members are brothers of

Kings) is also enjoying
success. Yet another version was
released by CBS in Spain, by top
group Tijeritas, and has been

I-received. Italian compan;
CGD will also release the group
material and Martinez is on the
verge of making similar licensing
deals in the rest of Europe.

This fusion of pop and
flamenco could be the next big
thing in music; it would inject the
self-perpetuating pop/disco busi-
ness with a bit of spark that it so
desperately needs. lf
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~ | SINGLE OF THE WEEK

|@oN 30N+ = Elli Medeiros

i Bom Bom... - Barclay

We were glad to see A Bailar Ca- |
Iypso become a hit in some Euro- |
pean countries last year. But Bom | |
Bom..., the title track of her debut |

LP, is far more representative of |
the albums’ style and feel: airy,
summery, with sensually broodin;
percussion and bass licks, accompanying a casual voice, all tuned |
into Caribbean idioms. A unique talent, that still needs support |
and recognition on an international level.

M S

ALBUM OF THE WEEK

Mylene Farmer |
Ainsi Soit Je... - Polydor |
A first-class electro-based pop LP |
of the kind that only the French can
produce. That sophisticated sen- |
suality! Laurent Boutonnat's pro- |
duction and compositions are flow- |
ing with a commerciability, com-
parable to the works of the Pet

Shop Boys. Farmer wrote most of the lyrics and reveals the full

| palette of her caressing and dreamy voice. Don’t miss L'Horloge,
Allan, Sans Logique and the title cut. |

Veronique Jannot
Aviateur - Carrere

Dreamy vocals float over layers
of soft and lightweight synthesiz-
er sounds. Written by Laurent
Voulzy and Alain Souchon

| Jean-Jacques Goldman |
Clest Ta Chance - Epic
An infectious, thoughtful number |
with a touch of Eurovision in the |
overall sound and some fine sing- |
ing by Goldman.

Renaud

Jonathan - Virgin

A song in praise of Johnny Clegg
that combines an Afro-music in-
tro with a fairly straightforward
rock song and Renaud’s quirky
vocal style.

Philippe Russo
Corps Et Ame - EM/

Hydra
Vers Un Nouveau Monde - Vogue -

Funky, Minneapolis-influenced
dance track in a perfect produc-
tion by Vincent Frerebeau and JC
Chachaty.

Jil Caplan

Comme Sur Une Balancoire - Epic
A moody piano solo leads into a
calypso-influenced  shuffle. A
very gentle and relaxing beat
reminiscent of Working Week

Louis Bertignac Et Les Visiteurs
Jack - Virgin

A swinging, medium-paced pop
song, cheerful, makes you want
to sing along. There is a strong
merry-go-round feel in here.

Florent Pagny

N'importe Quoi - Philips
Passionate and dramatic rock
song in a rather pompous, ‘full-
blown’ setting. France’s current
no. 1 hit record, with sales al-
ready up to 380.000 copies.
Rap Two

La Voix Du General - Epic

Funky slice of French house
featuring the voice of General De = mospheric pop song. Despite the
Gaulle and many others. Good | clear and open production, it re-

A very MOR slice of pop that
takes off in a most charming way
in the chorus. Hints of Super-
tramp in the backing
Pacifique
Sur Les Ailes Des Alizes - Carrere
Wailing female vocals over a
steady, persistent disco beat.
Nice chorus.
Gerard Blanc
Du-Soleil Dans La Nuit - EM/ |
A mid-tempo ballad with a strong
dance-beat and a good, clear
production where Blanc’s voice
gets more and more soulful as the
song develops.

Shona

Elodie, Mon Reve - Columbia

Synth-orientated, floating and at-

Société des Auteurs, Compositeurs et Editeurs de Musique

225, av. Charles de Gaulle 92521 Neuilly-sur-Seine Cedex, France

‘ Alpha Blondy

Revolution - EM/

Featuring the multi-cultural ta-
lents of Blondy. A man who mix-
es Afro-music and rock like no
one else, producing a melange of
radical, rools reggae, pop-rock
and hi-life. Check out Blesser,
Rock And Roll Remedy and Time.

Niagara
Quel Enfer! - Polydor

An album of electro-based funk
featuring the excellent current
single, Assez. Some great dance
grooves and a big, open produc-
tion make this act, alongside
Guesch Patti, one of the most ex-
citing things happening in France
right now. Never a dull moment.

Alain Chamfort

Double Vie - CBS

A double album recorded live at
the Casino de Paris and featuring
a good cross section of Cham-
fort’s own brand of smooch-rock.
The production is good and the
backing tight and professional.
Best tracks include Le Plus
Grand Chapiteau, Malaise En
Malaisie and Baby Boum

Charlelie Couture

Solo Girls - Columbia

Intriguing, wayward and rocking
are the key-words to this half-
acoustic pop/rock album. The

dance material | mains a rather flat

* Nous sommes [a ol est la musique Tél. : (1) 47.47.56.50 - Télex : Musica 630 312 F - Télécopie : (1) 47 45.12.94
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material is guitar-

orientated, but the rather open
compositions (most by Charlelie
himself) leave room enough for
keyboard lines and some discreet
percussion. Remarkable is the
use of both Spanish guitar and
electric guitars. Try Elle NAime
Pas Ca, Juanita La Meduse, Solo
Girl and the jazzy Golden Fish

Zani Diabete & The
Super Djata Band

Zani Diabete & The Super Djata
Band - Milady Music/Mango
Originally released in 1985 on the
French Milady Music label, and
recently picked up for distribu-
tion by Mango/Island. Diabete is
a Malian guitarist whose delicate
solo’s wave a tapestry around the
stirring  and urgent rhythms.
Sometimes bluesy, and hypnotic,
then dreamy and floating, his gui-
tar playing is strictly unique.
Highly recommended.

Canada
Sur Les Traces - Columbia/EMI

‘ American-orientated music from
a four-piece guitar band. Their
rock repertoire, fuelled with
blues, country and folk elements,
largely relies on the perfect use of
warm, ringing guitars and a har-
monica. Try La Chaleur Du Sud,
Les Cavaliers Bleus, the brood-
ing Chattanooga, the moody and
bluesy La Fille Du Lac and the
rocking Bouge Ma Vie.

21
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SINGLE OF THE WEEK

Afrika Bambaataa & Family
Sho Nuff Funky - EM/
Co-written with James Brown and
Maxx Kidd, this single has the
King of Soul's identity written all
over it. The same sort of groove as
Living In America with some great
scratching and rapping make this
winner.

and Jazzy Jay, keey

| vocals and some funkadelic style mayhem.

by
under control a huge sound full of horns, soul spiced backng

right at the top; predominantly

ALBUM OF THE WEEK

|
Guesch Patti |
Labyrinthe - Comotion/EMI |
With two hit singles and two un-
compromising, highly erotic vi-
deos behind her, Patti is on her way
to become one of the most intrigu-
ing personalities that Continental
Europe has ever had the pleasure to
know of. This debut LP puts her
unrelenting and hard-hitting rock

by a very accomplished and powerful singer who proves - maybe |
for the first time in history - that the French can make R&R! ‘

Heart

What About Love - Capitol

A hard rocking ballad with dra-
matic build-ups, taken from the
quintet’s self-titled LP. Brilliantly
produced by Ron Levison, this
song yearns for repeated play.

Matt Bianco

Don't Blame It On That Girl - WEA
One can tell Emilio Estefan, Mia-
mi Sound Machine’s producer,
was at the knobs for this one as
the hammering salsa-style piano
makes a stylish entry into Matt
Bianco's special brand of swing-
ing cocktail pop. A winner from
the forthcoming LP, Indigo.

Joni Mitchell

My Secret Place - Geffen
Atmospheric and  comforting
song, as relaxing as soft-coloured
wallpaper, yet also textured with
friendly rhythmic patterns that
keep you lightly awake. Very wel-

Jonathan Butler
Overflowing - jive

Pleasant, almost festive pop
song, ready for the charts and the

and sheer professionalism, this
one is richly textured and built on
an easy, funky groove.

Giorge Pettus

My Night For Love - MCA

Slick, smouldering soul song,

written and fashionably produced
La.

In Tua Nua

All | Wanted - Virgin

Shades of Lou Reed/Velvet Un-
derground in this lilting, melodic,
semi-acoustic  poprock  song.
Great voice and some nice violin
playing; should be a hit.

Orchestra ).B.
On A Love Groove - Metro Music
An infectious house track rather

come to night p

Jon Anderson
Hold On To Love - CBS
A smooth, funky-ish sort of bal-
lad written by Anderson and
Lamont Dozier. More commer-
cial than anything Yes have
produced recently.

Jody Watley

Most Of All - MCA

Classy and cheerfu] dlSCO ina
igh

like the P hit by
M.AR.R.S. It goes without say-
ing that this is great dance floor
material but it might well do
more than that.

Toto

Pamela - CBS

This track has been played exten-

sively from the LP for some

‘months, now wisely released as a

single. A funky semi-ballad that

will undoubtedly do well

Nick Kamen

Tell Me - WEA

A disco number that has the

Patrick Leonard/Madonna iden-

tity stamped all over it. The best

thing that he has released so far.

Swimming With Sharks

Careless Love - WEA

In which the renamed Humpe

Sisters prove their undoubted in-

ternational potential. A dreamy,
i d

ht produc-
tion by Pamck Leonard very
subtle, the contrary to pompous.

an ighly
wonderful song produced by Ar-
mand Volker.

Evelyn Champagne King
Flirt - EMI

A good mix of straight ahead
dance material and passionately
sung ballads. The voice is better
than ever, more mature than on
her previous releases and the mu-
sic has taken a leaf out of Prince’s
book. Sparse arrangements and
£00d tunes combine to make this
one of the best R&B albums of
this year. Check out Flirt, Stop It
and Before The Date.

Scorpions
Savage Amusement - Harvest

The 16-year-old German quintet
continues a repertoire that bears

comparison with the highest
Anglo-American hard-rock stan-
dards. Not only are the dramatic,
hook-heavy songs ruling, the
band also deepens their sound
with interesting, well-crafted ar-
rangements and excellent, often
very melodic guitar playing. Key
cuts include Media Overkill, Ev-
ery Minute Every Day and Don’t
Stop At The Top.

| Toni Childs

| Union - A&M

| Feamring the larger than life
| voice of Toni Childs, her gutsy
power is singularly awesome.
The material is aiways good,
often excellent, a mixture of com-
mercial and politically aware
soul/funk that makes for a first-
class debut album. Check out
Stop Your Fussin, Come Down
and Hush.

Prince

Lovesexy - Paisley Park

Prince’s answer to the bootlegged
‘Black Album’ is too much of a
non-inspired rush release. Obvi-
ously, the tracks are far better in
composition and arrangements
than any other artist could ever
dream of, but still it lacks the
usually brilliant creativity. Anna
Stesia and [ Wish U Heaven are
very touching songs though

The Fatal Flowers
Johnny D. Is Back! - WEA

‘The third album by a Dutch roots-
R&R band who are locally known
for their brooding live concerts.
Now aiming for international
success (recorded in Woodstock
with producer Mick Ronson),
they should be given a fair and
deserving chance. A Dire Straits-
like sound is very near in places.
Try Round And Round, Second
Chance and the burning, bluesy
Too Free.

The Housemartins

Now That's What | Cal Quite Good - Go! Discs

A retrospective farewell double
album by one of the wittiest
and most refreshing groups of the
last five years. It includes all the
chart hits like Caravan Of Love,
Think For A Minute, Happy Hour
etc and some more obscure
material such as Freedom from
their first Janice Long session
and Drop Down Dead from the
John Peel Show.

Richard Elliot

The Power Of Suggestion - Intima
On his third solo LP, the versatile
sax player delivers a set of first-
rate contemporary jazz material,

| largely instrumental and fuelled

with funk, soul and R&B idioms.
Programmers who serve the 30-
plus age bracket should definitely
take notice of this smooth and
brassy album that knows highly
atmospheric as well as easily
swinging moments.
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THE RIGHT PLACE
AT THE RIGHT TIME

€€ The New Music Seminar is
helping to make the Atlantic
a two-way street.
Jan Abbink, General Manager,
Flying Dutchman, Holland

€€ifyouare in Rock & Roll, you
have to be at the New Music
Seminar.
David Simone, President, UNI
Records, U.K.

NEW MUSIC

h. G

SEMTNAR

€ € The New Music Seminar in New York—hot in
lots of ways. Full of people, noise, contacts and
color. 10,000 miles is never too far to travel if
you want to plunge into the madness of the
global market. This is the place to do 99
Martin Fabinyi, Managing Director, Regular Records,

Australia

€€ The New Music Seminar
surpasses MIDEM in catching
the newest music industry
trends. | hope to attend the
Seminar every year.
Tsutomu Tobiyama, Victor
Music Industries, Inc., Japan

€€ 've been to every one. That
speaks for itself.
Martin Mills, Managing Director,
Beggars Banquet/4AD, U.K.

NEW MUSIC SEMINAR 9
July 16-20, 1988
MARRIOTT MARQUIS HOTEL, NEW YORK

Including

NEW YORK NIGHTS:
THE INTERNATIONAL MUSIC FESTIVAL, JULY 15-20*

FOREIGN REPRESENTATIVES
AUSTRALIA: Phil Tripp, IMMEDIAL Sydney, Tel
o) 2126877, Fex (02) 2115938, Tlox: 10710851

a AA.
BELGTOM: Hormen Van Loy, Hot Gerucht,
Brussels, Tol. (02) $36.3797, Fax (02) $38 3768

: Stuart Raven Hill, Intrepid Records,
: (416) 568-8962, Fax (416) 588-4752.
GERMANY, AUSTRIA, SWITZERLAND &
SCANDINAVIA: Walter Holzbaur, Wintrup
Musikverlage, Detmold, West Germany. Tel 52
3127011, Fax (52)31-27350, Telex 935779 WIMI
JAPAN: Jack Matsumura, CBS/SONY. Tokyo g
{03 268-5900, Fox (03) 2351725, Telox 124765

HOLLAND Sieb Kroeske, Stitchine

Take advantage of the Special Early
Registration Rate of $195.00 before May
20th. Register now, call (212) 473-4343
and charge it by phone with Amex, Visa
or Mastercard.

Don't delay, reserve your room at the
Marriott Marquis, and ask for the NMS
Delegate Rate. Call the Marriott
Marquis at (800) 228-9290 or (212)
398-1900. Discount rooms are limited
and subject to availability.

Top 40, Hilvereum, Tol: 55) 231647 Fax 35 40054,
Telex 43498.
UK. Philip Rambow Time Capsule Brokerage

. London, Tel: (01) 960-0154, Fax (01) 968-4897,
Telex 9413640 ABS G.

K. PRESS AND INDUSTRY REP: Meredith Cork,
TheRo:kSholed London, Tel. (01)823-4175, Fax
(o 702721

m Leavitt, The New Music Seminar, Tel. (212)
473 1343, Fux(212i3$(! 3162, Telex 446737 NMSNYK,
E-mail

NEW MUSIC SEMINAR

632Broadway, New York, NY 10012 Tel. (212) 473-4343, Telex 446737 NMSNYK

Fax (212) 353-3162, E-mail 62758238

For ic airline d; contact
American Corporate Travel, (800) 448-
9494 or (212) 353-3408, fax (212) 353-2876.
*For artist showcase information call Liz
Irons at NMS (212) 473-4343.

PRESS CONTACT: Raleigh Pinskey,
The Raleigh Group Ltd., c/o NMS (212)
473-4343

[ I want more information about NMS!
Name
Company
Address
City

State ____ Zip
Country S
Postal Code

Telephone No.

Occupation ——r

RETURN THIS FORM TO:

New Music Seminar

632 Broadway, New York, NY 10012
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EUROCHART
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SINGLES

A CERTAIN FOLLOW-UP

FOR EURO CROSSOVER
POTENTIAL!

MEDIA

PROMISING ACTS WORTH WATCHING

For info: Call Ron Betist or
Peter Nelissen on (20) 6628483

: 3 3 TITLE L 3 2 5| TITLE COUNTRIES CHARTED H TITLE COUNTRIES CHARTED
2 . 8 @ £ 5 @
E | S £ ARTIST - ORIGNALLABEL - (PUBLISHER) E S £ ARTIST - ORGNALLABEL  (PUBLISHER) 3 ARTIST . ORIGINAL LABEL - (PUBLISHER)
I Heart UKGBHSp AChSw PoDNFiGr 5 B i Okay GBA a4 Walk Away KG
bos Pet Shop Boys- Parioptone (Cage Music/10 Music) OLK .- Westside/SPV (Michae! Zosel) Joyce Sims- Sieeping Bag/London (Chrysalis Music)
2 , o NlImporte Quoi 8 36 v Mary’s Prayer e Don’t Go U
Florent Pagny- Philps/Phonogram (Glem Productions) Danny Wilson- Virgin (Copyright Control) Hothouse Flowers London (Warner Chappell Music)
s 1 She’s Leaving Home/With A Little Help %~ | 37, Evidemment f 7N - Push It ¢
Billy Bragg/Clare Tivey/Wet Wet Wet. Chidine (Northern Songs) France Gall- Apache/WEA (Not Listed) Salt ‘n’ Peppa- FFRR/London (Warner Chappell)
Nothing’s Gonna Change My Love For You Girlfriend KGO Doctorin’ The House GChAiGr
4 5 s % 8 7 «
Glenn Medeiros- Mercury (Various) FBH Pebbles- MCA (Warner Chappell Music) Coldcut/Yazz & Plastic People- Ahead Of Our Time (Not Listed)
5 , 4 Perfect UKswk Boys And Girls f Im Nin'Alu 8
Fairground Attraction- RCA (MCA Music) Charlie Makes The Cook- Touch Of Gold (Kasino/Scorpio Music) Ofra Haza- Hed Arzi/GlobeStyle (Supreme Songs/TBM int.)
6 ¢ , Stay On These Roads FGBHLSAChPoDNFi Hey Mr. Heartache k8D 74 . Pump Up The Bitter o
A-Ha- Warner Brochers (ATV Music) Kim Wilde- MCA (Rickim/Zomba Music) Star Turn On 45 Pints. Pacificmmaculate (Various)
. , Ella, Elle LA . | Who's Leaving Who kP » « SoEmotional F
France Gall- Apache/WEA (Not Listed) Hazell Dean- £MI (All Boys Music) “Whitney Houston- Arisca (8. Steinberg/D. Barry)
o ; Alphabet St. UKGBHISChSWDIENAGr | @ Let Be Must The Queen Fo8 76 « o That’s The Way It Is FGChGr
Prince- aisley Park (Controversy Music) Guesch Patti- Comotion/EM! (Comotion/Musicales Cesar) Mel & Kim- supreme (All Boys Music)
9 . ¢ Theme From S-Express UKGRHCHDF 7 Circle In The Sand Uk 77 « » Come Into My Life GChGr
S-Express- Rhythm King/Mute (Copyright Control) Belinda Carlisle- Virgin (various) Joyce Sims- Sleeping Bag/London (Chrysalis Music)
. ; : GSpChDF:
4 o Asimbonanga "l 44 » Bioman 4 78 s o Cross My Broken Heart g
Johnny Clegg & Savuka- £M! (Sweet ‘n’ Sour Songs) Minet. AB Productions (Abeditions) Sinitta. Fanfare (All Boys Music)
H 9,
« , Anfield Rap w 45 « » Ship Of Fools GChreD 79 » ¢ Let’s All Chant w
Liverpool FC.- Virgin (Virgin Music) Erasure Mute (Sonez) Pat & Mick- PWL (Al Boys Music)
, I’'m Not Scared GRLSACHR @ My Bed Is Too Blg ¢ 80 Sye Bwa 2
- 6 3 6 5 3
Eighth Wonder- ¢85 (10 Music/Cage) Blue System. Hansa/BMG (Hanseatic) Kassav'- Epic (CBS Music)
13 5 Blue Monday 1988 UKGr . The King Of Rock ‘n’ Roll Wi 8l = Love Is Stronger Than Pride GHISFGr
New Order- factory Records (Bemusic/Warner Brothers) Prefab Sprout. Kirchenware/cas (Kuchen Mm:/SEK Songs) Sade- Epic (Angel Music)
14 > Prove Your Love UKGRHChSKDFGr 48 = She’s Like The Wind UKGAChE 82 o When Will | Be Famous ? EED
Taylor Dayne- Arista (Warner/Chappell/jobete) Patrick Swayze- RCA (Strawberry Fork Music) Bros- €8S (Copyright Control)
I5 & o La Gitane F8 49 = Everywhere UKBH 83 « » My Baby Just Cares For Me e
Felix Gray- EMI (Charles Talar/PEMCT) Fleetwood Mac- Warner Brothers (Fleetwood Mac Music) Nina Simone- Charly (Copyright Control)
. Was'Soll Das G 50 « - Together Forever GISpACH 84 « A Love Supreme o
Herbert Groenemeyer- £M! Electrola (Groenland Musik) Rick Astley- RCA (All Boys Music) Will Downing- 4th & Broadway (lsiand Music)
Got To Be Certain - w| g .. . BeatDis GAChGr SIQX £
- Kylie Minogue. L (Al Boys e e - 7 I * ¥ Bomb The Bass Rhychm Kinguce (MCA ¥ (MCA Music) 85 T 5 an- ig Bng Phonogram (Cardar)
, Pink Cadillac UKGEH o Hot Girl F 86 - A Caus’ Des Garcons 2
Natalie Cole- Manhattan (Zomba Music) Sabrina- Five Records (Canale 5/Df's Gang Music) A Caus’ Des Garcons- WEA (Dreylus/Rock ‘n’ Rose)
s Quand Je T’Aime “ 53 m Always On My Mind FpAGr 87 Elodie Mon Reve i
Demis Rousos- Fiarenasch/WEA (Zone/Fiarenasch Music) Pet Shop Boys- Pariophone (Screen Gems-EMi Music) Shona- Cofumbia/Pathe Marconi (EMYLouis Louise Music)
, The Race ¢ 54 = | Want You Back UKHr 88 « Unchain My Heart G
Yello- Fontana (Warner Brothers Music) Michael Jackson/Jackson 5- Motown gjobete Music) Joe Cocker- Capro! (Teepee Music)
21 » s One More Try UKGBHICRINF - Broken Heroes 4 89 Out Of The Blue WKk
George Michael- £pic (Morrison Leahy Music) Chris Norman. Hansa (Hanseatic/Bavaria Sonor) Debbie Gibson- Adantic (Various)
22 s v I Should Be So Lucky FGBIACHDGr - Bad Young Brother L8 90 =« = Boys For
Kylie Minogue- PWL (Al Boys Music) Derek B. 7uff Audio/Phonogram (Music Of Life) Sabrina- five Records (Canale 5/Df's Gang Music)
23 ¢ Yeke Yeke F8H . C’est Ta Chance £ 9 = x Sign Your Name GBYAR
Mory Kante- Barclay (Yaba Music) Jean-Jacques Goldman- £pic jRG/Marc Lumbroso) Terence Trent D'Arby- €85 (Young Terence/Virgin)
24 o Drop The Boy UKGBHCADN 58 - Can | Play With Madness GHSChSWNFi 92 © Love Changes (Everything) idle
Bros- €8S (Copyright Control) iron Maiden- EMi (Zomba Music) Climie Fisher- EM! (Rondor/Chrysalis Music)
25 s ; Loadsamoney - » , BoysAnd Girls GIChFiGr 93 = v 1 Need You GHS
Harry Enfield- Mercury (Copyright Cont./legal) Mandy Smith- PWL (All Boys Music) BV.S.M.P. 8CM (Brian Carter Music)
26 2 ¢ | Want You Back e | 60w Whenever You Need Somebody = 94 Beds Are Burning UkeH
Bananarama- London (in A Bunch/W.C./All Boys) Rick Astley- RCA (All Boys Music) Midnight Oil- €85 (Warner Bros. Music)
27 s 1 LaQueue Leuleu f o Ainsi Soit-Je... £ 95 & Etienne 1A
Bezu ““Laclasse"- Carrere (Carrere Music) Mylene Farmer- Poiydor (Bertrand LePage/PolyGram) Guesch Patti- Comotion/EM! (Comotion/Musicales Cesar)
q o " H 73
28 ; 1 Etoile Des Neiges » . Somewhere In My Heart w 9% @ My One Temptation
Simon Et Les Modanais- Ariola (C. Robins Music Corp.) Aztec Camera- WEA (Warner Chappell) Mica Paris- 4th & Broadway (Abacus/Warner Chappell)
29 = Tell It To My Heart FGAS AR NG: 63 = To Be Reborn F 97 « LEnvie £
Taylor Dayne- Arista (Chappeil/Warner Brothers) Boy George- Virgin (Virgin/Warner 8ros.,) Johnny Hallyday- Philips/Phonogram (/R G /Laura)
30 » Get Outta My Dreams, Get Into My Car 64 « » Quelque Chose Dans Mon Coeur 8 98 Flames Of Love ¢
Billy Ocean- jive (Zomba/Aqua Music) FG.SpAChSwDNFGr Elsa- GM Productions/Ariola (Ed. Georges Mary) Fancy Metronome (Franki Music)
s 4 Divine Emotions KHD What About Love e 99 Oh Patti w
Narada- Reprise (Gratitude Sky/When Words) Heart- Capitol (ATV/Rondor Music) Scritti Politti- Virgin (Chrysalis/Warner Bros)
3 =% Wonderful Life “| 66 Don’t Turn Around w00 100 = Quand La Musique Tourne ’
Black- A&M (Rondor Music) Aswad- Mango/lsland (Empire/Warner Chappell) Images- Flarenasch/WEA (Flarenasch)
i J GBH.ISp.SwFoDFiG £ | UK = United Kingdom, G = Germany, F = France, Ch = Switzerland, A = Austria, | = lily, Sp = Spain, H = Holland, B =
4% 15 Gimme Hope Jo'Anna e 67 6 9 Velompteur 8elgum, ' = lelnd S = Swoden. B = Denmae N = I:m?:r:; Fi = Flnd, Po - P:rgugar. Gr e Greece
Eddy Grant- ke (Greenheart/intersong) Les Calamites- Polydor (Acide Productions)
= o = NEW ENTRY
34 o Need You Tonight & - Broken Land Ui = FAST MOVERS m
INXS- Mercury (Tol Muziek) The Adventures- Elekera (Chrysalis/Rare Blue) ﬂ’ = RE-ENTRY
MUSIC ROM ISSUE 26 : / BOOK YOUR SPECIAL s
<3 5. Charlic Makes The Caok - &
. INTRODUCING THE / . | TALENT TRACKER. R R
P Siae & .
N [ .. 1 . \
EXPANDED NEW "/ // / J Advertising deadline: June 7th '88 e, 1
= l / ‘/\/ 7/ ~/‘/ icati ’ jig
WEEKLY INFO PAGES //M/ Yy, Publication date: June 25th ‘88

The Eurochart Hot 100 is compiled by EMR in cooperation with Buma/Stemra. The chart is supported by the European Committee of CISAC. © EMR/Buma/Stemra - All rights reserved
\




(uBLIHER) ARTIST - ORIGINAL LABEL - (PUBLISHER)

A eart 1 Want You Back
Pet Shop Boys- Parlophone (Cage Music/l0 Musc) Michael Jackson/Jackson 5. Motown (jobete Music)
5 . Alphabet St. 27 o Beds Are Burning
 Prince- Pastey Park (Conwroersy M) Midnight Oil- CBS (Warner ros Musi)
3 Stay On These Roads 28 s Together Forever
A-Ha- Warner Brothers (ATV Music) Rick Astley- RCA (All Boys Music)
s ¢ OneMore Try 29 s Im Nin'Alu
George Michacl Eic (mmw. Leahy Music) Offa Haza- Hed AraiGlobeSeye (Spreme Songs TBM In)
5 . Prove Your Love 30 s Who's Leaving Who
Taylor Dayne- Arista (Warner/Chappelljobete) Hazell Dean- EMI (All Boys Music)
6 o Get Outta My Dreams, Get Into My Car k] Broken Land =
Billy Ocean- five (ZombalAqua Music) The Adventures- Elekura (Chrysls/Rare Bie)
2 s Yeke Yeke o 3 LetBe Must The Queen
Mory Kante- Barclay (Yaba Music) ‘Guesch Patti- Comotion/EMI (Comotion/Musicales Cesar)
s 5 | Want You Back ID Lost In You
Bananarama- London (in A BunchWC /Al Boys) Rod Stewart. Warner Brothers (Rod Stevart)
. s Ella, Elle LA . , Blue Monday 1988
France Gall- Apache/WEA (Not Listed) New Order- Fctary Records (BemusicWarner Brothery)
@ u « Mary's Prayer m The King Of Rock ‘n’ Roll
Danny Wilson- Virgi (Copyright Control) Prefab Sprout- Kitchenware/CBS (Kicchen Music/SBK Songs)
n - Everywhere 36 o« Get Lucky
Fleetwood Mac. Warnr Brorhers Fectwood Mac Mus) Jermaine Stewart. Siren (WanerChappellCheysas)
12 s - Pink Cadillac 37 v Piano In The Dark
Natalie Cole- Manhattan (Zomba Music) Brenda Russell- A&M (Various)
13 o 1 Should Be So Lucky @ Circle In The Sand
Kylie Minogue PHiL (A Boys Music Belinda Carlsle- Virgin (Various)
w 3 The Valley Road Love Will Save The Day
Bruce Hornsby & The Range- RCA (Zappo/Basiclly Gasp) Whitney Houston- Arista (House O Fun Music)
I5 s ‘Was Soll Das This Is Me
Herbert Groenemeyer- EMI Electrola (Groenland Musik) Climie Fisher- EM (ChrysalisiRondor Music)
» 3 Divine Emotions 4] o A Little Piece Of Heaven
Narada- Reprise (Gratitude Sky/When Words) Godlley & Creme- oldor (Warner Brothers Mus)
» s Theme From S-Express 42 She's Leaving Home/With A Little Help
S-Express- Rhythm King/Mute (Copyright Contro) Billy Bragg/Clare TlveylWet Wet Wet- Chidine (Norchern Songs)
Ia w7 A Love Supreme 43 Oh Patti
Wil Downing: 4th & Broadway (sland Music) Scritti Politi- Virgin (Chrysalis Warner Bros)
Don’t Turn Around Ainsi Soit-Je...
N E W A l. B U M N E W S | N G l. E 19 = Aswad- Mangoflsland (Empire/Warner Chappell) 44 m Mylene Farmer- Polydor (Bertrand LePage/PolyGram)
. Born Again 45 o Devil Inside
A I.S 0 AV A | I. AB L E 0 N The Christians- siand 10 Music/Copyright Cont) INXS- Mercury (Tol Muziek) ‘
P U e ey I ik
D I \ I \] E , Don't Go 46 « : Ne Partez Pas Sans Moi ‘
Hothouse Flo don (Warner Chappell Music) Celine Dion- Carrere (Nouvesus VisgesM Prod) |
(: 0 M PA ( T D | S (: ;3 3 Perfect 47 o 1 Bis Wir Uns Wlederseh’
E \I 0 T I 0 \ S Fairground Actraction- RCA (MCA Music) Muenchener Freiheic- CBS (Mambo/S8K) |
$ - = 23 ¢ Clest Ta Chance 48 1 ¢ Evidemment
( L E A R (: 0 M P A (: '|' Jean-Jacques Goldman- Eic JRGMarc Lumérosc) France Gall- Apache/WEA (Not Lisd)
Tell It To My Heart Gnmme Hope Jo'’Anna
(: A S S E '|' '|' E 'I 2 " 24 o Taylor Dayne- Arisa (Chappell Warner Brothers) 49 m TP ety Grane. e (reemearvmesong)
25 = Shipyard Town 50 35 o Girlfriend
Gerry Rafferty- Polydor (EMI Music) Pebbles- MCA (Warner Chappell Music)
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Seventh Son Of A Seventh Son e

ARTIST ARTIST
TITLE - owiGivaL LA | TITLE  ow
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Scronger Than Pride.cis Wings Of Heaven i
Iron Maiden  (KAGBRSACH«ROINAGH The Housemarti
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Nina Simor

GHSwD

ne FpAGe
My Baby Just Cares For Me Cur s

c‘\ The Music Industry And Radio

In the second of our
monthly Hot Line series,
M&M’s Machgiel Bakker
talks to Robbie Robinson,
Managing Director of
Dublin’s private station
Radio Sunshine, and
Pierre Lattes, Program-
me Director of Parisian
network Fun FM. The
love-hate relationship
between the music indus-
try and radio turned out
to be a sensitive issue
that covered plugging,
CD servicing, format and
airplay overexposure.
Hot line is designed to
encourage European
dialogue and each month
M&M chairs a conference
call between radio
executives from different
countries. Reactions and
i are welcome.

OTo what extent is your playlist
dictated by the release schedules
of the record companies?

Robinson: Pluggers and promot-
ers from record companies have a

Robbie Robinson, Managing Director

job to do. They come to my sta-
tion with the intention of getting
as many plays as possible for
their product. But if a Program-
me Director allows pluggers to
influence his playlist he'll be fired
tomorrow. We don't rely on the
support of the record companies
whatsoever, they rely on us in the
form of the phonographic perfor-
mance rights that we pay, but they
sometimes think that because we
use their product they have some
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god-given right to force us into

MUSIC & MEDIA - May 28, 1988

- A Love-Hate Relationship

playing what they want - that’s
their problem. Qur mission in life
is to put together the best radio
programmes.

Lattes: Nobody agrees, however,
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