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Whitney Scores
Triumph

by Machgtel nakker

Amsterdam - Whitney pied the Eurocharts for
Houston, currently in the more than a year. Her debut
middle of her 40 -date Euro- self -titled LP stayed in the
pean tour, celebrates a year charts for no less than 96
on the Eurochan Hot 100 weeks. The LP that stayed
Albums this week. in the charts for the longest

With total European sa- was Dire Straits' Brothers In
les of her latest LP Whitney Arms which dropped out in
approaching the four milli- December 1987 after a stag -
on mark, it is the second gering 129 weeks. II
time that Houston has mat -

Pure MA* - Dollo team guili Dolma! (right) and Homes Ross
sachet' Oft) front Austria share their delight at winning IMMC's
Long Form Video Award for their production 'Queen- The Meek
Years' with Roger Taylor (centre) of Queen.

Mandela Tribute
A Mountain Of Awareness

by Sally Stratton

London As more and mo-
re rock stars join the line-up
for this weekend's concert at
Wembley Stadium, the
comparisons with Live Aid
are inevitable.

The show is an impres-
sive combination of solo sets
and super groups featuring
names like Dire Straits,
Simple Minds, Whitney
Houston, Eurythmics,
George Michael, Chrissie
Hynde, Phil Collins, Bryan
Adams, the Hee Gees, and
others.

In television terms, it is
an exciting prospect and big
business too as funds are
being raised through the sale
of broadcast rights instead
of a telethon as was the case
with Live Aid.

Worldwide distribution
of live and recorded covera-
ge is being handled by Ra-
dio Vision who put the sa-
les figure at US$ five milli-
on. "In Europe, three of the
major territories are paying
up to half -a -million dollars
each," says Radio Vision's
Managing Director in Lon-
don Simon Woodroffe.

Record amounts have

been agreed across five con-
tinents and negotiations ha-
ve been taking place with
China and Russia. After the
deduction of costs, money
raised is going to the Anti
Apartheid Movement and to
five children's charities in
Africa.

Many of the individual
TV companies and networks
taking the concert are using
sponsorship to underwrite
their costs and some inte-
resting deals have been sig-
ned. In France, Antenne
agreement gives radio rights
to Europe 1 who in turn are
paying for all the publicity.
In the UK, the BBC negoti-
ated directly with the show's
producers, Elephant House
Productions, and are broad-
casting the entire 10 hours
live with a BBC2 TV/Radio
1 simulcast.

So, can it be another Li-
ve Aid? Jim Kerr of Simple
Minds has this to say: "This
is very much a political con-
cert, a protest concert. It's
not a mountain of gold that's
needed here but a mountain
of awareness."

Central Licensing Accepted
Amsterdam - The contro- Ger Willemsen, Genera
versial central licensing Manager of BUMA/STEM-
agreement between the RA confirmed to Music &
Dutch rights society Media that a draft agree-
BUMA/STEMRA and Po- meet has been signed by his
lyGram has finally been organisation and the MPA
accepted by the UK's Music but could not give details
Publishers Association until an official press state-
(MPA). The move marks meal had been agreed by the
a landmark for pan-Euro- two groups. This is expec-
peen publishing and is a ted shortly.
firm step towards the united See Page 6.
market of 1992.
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Pan -European News

APRS '88
Recording Showcase

$ London - APRS '88, the leading
European exhibition (June 22-24)
for the professional recording in-
dustry, is hoping to attract more
visitors from outside the UK to
this year's event.

Approximately 5.8W visitors
attended APRS 'KJ with about
12% coming from the Continent.
The organisation expects snore
than 6.000 visitors this year, with

a general increase in the number
of producers and broadcasters.
The ASP (Association Studios
Francaise) will be represented for
the first time. And four the UK, a
big contingent from BBC radio
and TV is expected, as well as
many representatives from in-

dependent radio.
Many major hardware manu-

facturers, including BASF, Ye -

Scorpions Moscow Show
Called Off

Moscow - The Scorpions, a lea-
ding West German heavy rock
act, played a series of concerns in
the USSR last month at various
10.WO-seater sports and concert
venues. But though the overall
tour was a major success, shows
set for the Luzhniki Stadium in

Moscow were called off because
of contractual problems.

The management of the hall
reportedly refused to provide the
statutory area between the stage
and the front rows of seats usually
set aside for standing or dancing..

By ettachgtel Bakker

Mc first Finnish radio Ulf Ellving, is taking a
smtions. o inchiding summer break. It is
Radio I in Helsinki and replaced by 'Stockholm
Radio 957 in Tampere: Bla  Oars Sehlagers'
art transmitting a syndi. l'Stockhohn Blue - lust
coed <omen series Schlagerd) presented by,
from wesomod One. BarbaScbulo and
The show is sponsored 1..-., produced try radio
by Coca-Cola and lea-. ..., a personality Nell
tures muds fmrn the
Allardic's 25 year

\,,MBW t Alinge The new show
will go out Mondays to

celebrations including Thursdays from 15.00 to
Huey Lewis. Btm /wt. Court Of Prince runs 18700 Tours.

Mil Collins and Thorny- on the Lisbon station BBRATiYA first private
son Twin, J. Jay this week highlighting haton has finally found

hornLaskinen. fro prminc- the career of His Royal a new name. After being
non company PTO Inter. Badness - his influences. Ibrbidskn by German
national Oy. produced his rivals. his loves and public network
the show and mixed the his hoes. Bagerischer Rundfunk
live footage with Congratulation, to to use the name 'Radio
interview, Spanish network Radio Bayern'. the station has

Aatly Peebles is All. Euskadi. currently nrvy opted sir Antence
ing in for Tony Block- celebrating its fifth an. Bayern and will go on
bunt who has left BBC riversary. iv mark die air on September 5 with
Radio London to work occasion, American a

on

programme on
for Radio Nova and Cap- band Tuxedo Moon and 23 frequencies.

let Radio. Meanwhile. Irish gimp The Pogues After the indignity of
BBC Radio London , recently played in Bil. losing Mike Smith and
putting a new format boo, sponsored by El, Johnny Walker to cont.
together including a skadi. Other fortKom- mercial diannels. the
breakfast show with "a no sponsored concerts BB(' has hit back by
bubbly young presenter" Include loan Bees. signing Radio Capital's

Dedicated Portuguese ladysmint, Frank /Anna Roger Scott to replace
fans at Prince will enmy and Leonard Cohen. Walker on the Radio I

Radio Correia Da The popular Swethsh Saturday afternoon
Mantis's Purple Week! national radio show 'Stereo Sequence'
"Seven Days In The 'Efter ire, hosted by show..

meha and Solid State Logic, will
be exhibiting, as well as a number
of continental companies such
as Publison (France), GTC (Ger-
many) and d&b (Holland). The
172 exhibitors confirmed to date
exceeds the mooed of 141 set

in 1907.
Philip Vaughn, Secretary Ge-

neral APRS '88: "It is an occa-
sion where the cream of the
world's professional audio manu-
facturers will have their products
displayed under one roof. Not
only will marketing executives be
present, but those involved in the
development and design of new
technology. It's an opportunity
for everyone in the business to get
information which will enable
them to do their job better, more
creatively, more productively".

An overseas visitors welcome
service will provide materials and
information for foreign guests.

RDS - An Ear
To The Future

by Mart, Valentinev8ignold

The congestion on FM radio tun-
ing dials should end in the UK
with the introduction of the Radio
Data System (RDS), the coun-
try's first fully -automatic tuning
system.

RDS was developed in the UK
by the BBC after a common Eu-
ropean standard was agreed by
the European Broadcasting Un-
ion in 1984. The BBC appointed
a work group, chaired by Radio I
Controller Johnny Beerling, to

develop RDS.
"RDS is the key to the future

of radio listening, not just in the
UK but across the whole of Eu-
rope;' says Beerling. "A new
generation of RDS radio sets will
come on the market designed to
exploit the tremendous potential
of this new development."

A new breed of radios will
tune themselves to the strongest
signal of a chosen station, display
the station name and, in car
radios, re -tune automatically as
the car crosses different broad-
cast areas.

 continued on page 6

1=1:11113121M
It seems CBS France are still
looking for a replacement to
Pierre Sissman - their ad-
venisment in La Monde last
week fora Communication &
Marketing Manager quoted a
cool bait million franc salary for
the right man/woman.

* * *
Still in France, the CNCL's Mi-
chel Droit has now been charged
with -passive corruption.. It is

alleged that he accepted money
from the Berson! company (La
Chub Fan FM), for whom he
used to work, while on the
CNCL. Charges on active ter.
motion are expected soon and
there are signs that the affair
could involve those right at
the very top of the French
media industry...

* * *
Berlusconi has been at it again.
This time he's signed a three
year contract with Spain's TVS.
The deal includes co -production
of variety programmes which
could be sold to other European
broadcasters.

* * *
Following Pepsi Cola's recent
announcement (M&M issue 19)
that they would sponsor Basque
group Duman Ohs, Coca-Cola
have now said they will do the
same for the summer tours of
five top Spanish bands Hom-
bres G, COmplices, Gabble.
Callum -1, Ole -Ole and Memo°.
Brian Diamond, Dir. Of Pm-
gramming at MTV'n London is
off to Stockholm this week to
talk to SBK, CBS and Swedish
state broadcasters - all of whom
he met at last month', IMMC.
MTV seem quite keen on Scam

dinavinn music (Trance Dance,
Imperiet, Tomboy), but as
Diamond says. "1 don't care
where the music comes from as
long as it's good!"

* * *
Meanwhile, the popular fon-
mghtly TV show Listan', featu-
ring the Sara Swedish music has
taken a break for the summer.

* * *
In Belgium. the new host for
BRT's pap show 'Mike' (see pa-
ge 13) will probably be Daniel
Van Avermset

* * *
Mama Concerts' Marcel
Avram, one of Germany's lea-
ding concert promoters, and Ralf
Scheffle, MD of Frankfurt's top
nightclub Hatschkapp, were to
appear on a TV roundtable an
ZDF's youth sir. Toppel.
punkt' this week to discuss the
concert prommion industry.

A 0

BRUCE SPRINGSTE
TOUGHER THAN THE REST

12' AND CD -3 INCLUDE BE TRUE

AND A NEW LIVE BALLAD VERSION OF

BORN TO RUN

THE TUNNEL OF LOVE EXPRESS TOUR 1988

STARTS JUNE 11
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Pan -European News

Central Licensing
Deal Announced

lIMMC A sign that the UK

,88
Music Publishers As-
sociation (MPA) and
STEMRA, the Dutch

mechanical rights society, were
to announce a landmark agree-
ment on the central administra-
tion of mechanical royalties in
Europe (see front page), came at
an IMMC panel last month.

Ralph Peer II, President of the
Peer -Southern Organisation and
an MPA board member, gave
sketchy details of the deal, the
first of its kind approved by
the Ango-American publishers
whose music dominates the Eu-
ropean charts.

Peer's remarks pointed to a
compromise between central
royalty accounting and central
licensing, which he said would be
more acceptable to the MPA.

Under the latter system, in-
dividual rights societies would
distribute mechanicals in the

country of sale at the rate existing
in that country. Peer said central
licensing, "Was the only solution
acceptable to the British MPA
group. In retrospect, I think it
is the rock upon which a great
deal has been built in the past
12-18 months."

Besides central licensing, the
MPA wants the 11K Mechanical

by Ken Terry

Copyright Protection Society
(MCPS) to supervise the UK dis-
tribution of royalties coming
from a central collection agency.
It also wants quick access to
mechanicals and a "significant
reduction" in the European soci-
eties' charges for invoicing and
audhing payments.

Peer indicated that the central
accounting deal between STEM -
RA and PolyGram, the focus of a
bitter dispute between the Dutch
society and GEMA, its German
counterpart, has been put on
"hold" pending the outcome of
negotiations between MPA and
STEMRA. While he would not
be specific, he emphasised that
STEMRA had moved away from
the central accounting concept
and had accepted some type of
central licensing.

But GEMA Vice Chairman
Ham Sikorski doubted that cen-
tral licensing could be put into
practice before European copy-
right laws am strengthened and
them is a pm -European agree-
ment on mechanical royalty rates.
"Unless these two conditions am
granted," he declared, "central
licensing will remain a nightmare
for the majority of composers,
authors and music publishers
everywhere in the world and will

N G

Media: Tani nett ap- Hardy, formerly a pop announced that he a

pi:ointments at Sky Chan- reporter for Londoes returning to his consul -

net: Jane Beckley roam Capital Radio joins the tansy company and Dirk
as International Sales weekday presentation Van Der Graaf. currently
Executive and Sabrina team at BRMB in Birmin- Super's Benelux Man.

Farley makes her debut glum * Super Channel ages, is the new General

as news presenter * It.. GM Dirk Dubois has Manager *

C H A I R S

RDS
continued from page 4

Eventually, "smart" radios
will be available. These will be
able to display text relating to a
programme, interrupt a broadcast

ith traffic news specific to the
area one is travelling through,
and even select a particular type
of programme, such as drama,
current affairs or pop. 

only be to the benefit of the happy
few who undeservedly absorb
commissions and interest.

"Thus, central licensing is not
progress but regression. It could
easily be the gangway to an in-
dividual licensing practice which
eliminates author societies and
eventually even bypasses the

music publishing industry."
However, Sikorski told Music

& Media that GEMA and STEM -
RA representatives are meeting
in an effort to patch up their
differences.5

Russian
Video

Growth
by Varian Turchenkor

MOSCOW - The USSR is finally
joining in the video home enter-
tainment boom, with an estimat-
ed 300.800 video recorders now
in use in Russian homes and up to
three million anticipated over the
next eight to 10 years.

But the software sector is con-
fused as the vast majority of
video cassettes in circulation are
home copies of foreign movies,
pop concerts and video clips
(mainly pop). Though there am
mom than 40 video rental outlets
now operating in Moscow, only a
small percentage of VCR owners
actually rent video software.

Originally only the state -run
Videofilm company produced vi-
deo programmes, mostly movies,
but now the sector is growing
with documentary film studio
TSDF and Kiev -based Dovzhen-
ko Studios involved.

UK Designs On US
A London -based design consul-
tancy has set up a specialist de-
sign/marketing service, AB De-
sign, for the US and UK music
business.

The Chairman is Jonathan
Shalit, one-time pop drummer
who has worked closely in the
past with Arista and CBS. Al-
ready involved in artist manage-
ment and record production,

Shalit is now looking fora major'
recording and film/video studio.

"Music product has to com-
peven more aggressively with

other well -packaged consumer
products which are being pre-
sented in increasingly sophisti-
cated ways in the high street.
With the European market open-
ing up, international expertise is
essential," says Shali t

VIDE NEWS

Busy People
Vivid's director Andy Morahan
may be the busiest person in
video currently. Apart from hav-
ing three clips charted in our Eu-
roclips (Prefab Sprout, Scritti
Politti and A -Ha), he has just
finished promos for artists in-
cluding Wet Wet Wet, Levine
Hudson, Matt Bianco, Bros
and A -Ha *

State's Anton Corbijn directed
the video to My Secret Place, the

Pan -European News
new Joni Mitchell single. The
single is a duet between Mitchell
and Peter Gabriel who also ap-
pears in the promo. Richard Bell
produced and it was shot on loca-
tion in Salisbury, England *

The Art Director of Tatter
magazine, Michael Roberts,
directed the clip to support Bryan
Ferry's Limbo. The video, which
was last week's Powerplug at

MTV, was also produced by
State's Richard Bell *

IILA was responsible for the
video to Link T5, the new single
by Depeche Mode. Shot on se-
veral locations throughout Lon-
don, the video shows the relation-

ship between a 15 -year old boy
and an older woman. Martyn At-
kins, who has been designing all
Depeche Mode sleeves and ad-
vertising campaigns for many
years, directed this video. Atkins
also just finished the promo to
Crystal Palace by The Bible,
which ems that on location in
Hampshire. Both videos were
produced by Helen Langridge *

Limelight is back at the top of
our Euroclips chart with Belinda
Carlisle's Circle Jr The Sand,
The video was shot at two separ-
ate beaches in California and
directed by Peter Care. Sally
Norvell produced *

THE 1988

NCE'S TRUST
ALLSTAR ROCK CONCERT

* 1986 The Prince's Trust Concert garnered this year's Grammy for best performance
music video.

* 1987 The Prince's Trust Concert again wins a Grammy for best performance music
video.

* 1988 The Prince's Trust again delivers one of the year's premiere music events with
bigger stars than ever. Eric Clapton, Joe Cocker, Leonard Cohen, Phil Collins with
The Four Tops, Rick Astley, Pat Benatar, Jennifer Warnes, T'Pau, Wet, Wet, Wet,
Peter Gabriel, Prince's Trust Allstars, under the direction of Midge Ure, plus special
guest stars.
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UK & IRELAND
Radio Revenue

Hits 1 100 Million
by Edwin Riddell

London - Total annual revenue
for the independent radio net-
work to the end of March was
£ 105.8 million, an increase of
29% on the previous year and the
first time that it has topped f 1W
million.

The figures, announced by the
Radio Marketing Bureau, are
matched by the latest half -yearly
company results from some of the
leading UK stations.

Capital Radio's pm -tax profits
of f 3.09 million are mom than
double those produced during the
same period last year. Radio City
in Liverpool lifted its pm -tax
profits in the same period from
f 72.000 to f 360.090 after losses

in previous years.
Scotland's leading independent

station, Radio Clyde, reports pre-
tax profits up 37% to f 608.000.

Commercial radio in the UK
has benefited from a boost in ad-
vertising revenue, a reduction in
overhead fixed costs (such as
transmitter moral) and changes in
sponsorship regulations which
now allow a number of program-
me costs to be underwritten by
advertisers.

Many of the larger stations are
now embarking on a range of bus-
iness diversifications within
related industries, such as televi-
sion and communications.

Globe Theatre. Shaftesbury Avenue, London WI, tel 1-4377122

lanes much publicised Internation.
al Aids Day Party has been called
off due to lack of supuirt from
major start. Most of the artists who
had confirmed. including John
Entwistle, Holly Johnson, Aztec
Camera and Everything But The
Girt, have agreed to support the
cause with a series of COTICCIrt. later
in the year. In order that the Aida
charities do not stiffer, all expenses
incurred so far are being covered by
the London Rubber Company.

Ever full of surprises, David
Bowie is to perform a seven minute
set with Montreal's dance troupe La

La La Human Menses pan of the In-
stitute Of Contemporary Arts' 40th
Anniversary celebrations. The one-
off spectacle will take place at Lon-
don's Dominion Theatre on July I.
The following night, celebrations
contie. with a 45 minute set by
Davidnu Byrne at the Cambridge
Theatre. He will be performing
'The Knee Plays' along with Boston
brass band, Les Miserables.

George Michael has co -written
a song for the forthcoming album by
his bass player Deon Estee, due in
July. The LP will appear on Mica,
the new label formed by Michael's
management team of Michael Lipp-
man and Rob Kahane.

Congratulations to The Christi-
ans, whose first album has now sold
700.000 copies. making it the most
successful debut LP in the history of
Islaud Records.

Mosul( the UKYs major record
companies have put their support
behind a new country music promo.

Bowie, a o Retinae

lion campaign called `Route on'
which will feature 21 live shows by
10 American artists this month. Var-
ious radio stations will be involved
n the project and there will be TV

coverage on the weekly shows 'The
Law Resort' and 'Wired'

Bryan Ferry's new single in the
UK will be Limbo, out on June 13 -
he will be hoping it will outdo Kiss
And Tell which, curiously enough,
performed better in America than
the UK.

A measure of Depeehe Mode's
fan following in the UK can be taken
from the fact that they have entered
the lower reaches of the than here
with an import -only. single. Lille U.

UB40 released their new single
Breakfast In Bed, Hugh (stran-
glers) Cornwell brought out his
solo LP Will Seritti Patti un-
veiled their new album,. Provision,
and Killing Joke have a new album
called Outside The Gate out -all on
June A 

Rock Ores London is the UK, weekly rock innsic showcase presented
by DJ Graham Deno and syndicated to roternstonal radio. The program-
me goes across America. Canada, AustrBava and the Far East

I LR Audience
Continues To Rise

First-quarter figures from the in-
dependent radio industry re-
search body JICRAR confirm the
upward trend shown by indepen-
dent radio in the last quarter of
1987, despite a fall in total listen-
ing time.

The new figures reveal in-
dependent radio's audience sham
to be 31.5%, while BBC Radio 1
managed only 23.9% and BBC
Radio 2 18.2%.

The commercial stations have
also increased their average hours
of listening, now 12.8 hours (pre-
viously 12.1), while the total time
spent listening to radio in the UK
continues to shrink with a drop of

4,5% compared to last year.
Increased listening is marked

in the 15 to 24 age group and the
social profile of the audience
appears to be more up-market as
well as younger. Some experts
attribute this to the increased
amount of specialised program-
ming on FM.

The figures are a particular
disappointment for Radio 1. The
BBC pop channel recently lost its
breakfast show presenter Mike
Smith to ITV and its Saturday af-
ternoon host, Johnny Walker, to
the new Virgin overnight service,
Radio Radio, soon to stall on
several independent stations.

Radios Set Up
Satellite Company

Former cable TV executive John
Ross -Barnard has joined Capital
Radio to develop the full potential
of satellite communications in
radio.

The new company is expected
to be called Satellite Media Serv-
ices, a joint venture between
Capital and several of the UK's
largest independent stations in-
cluding Piccadilly (Manchester),
Clyde (Glasgow), City (Liver-
pool) and BRMB (Birmingham).

It is likely that Satellite Media
Services will use the hardware of
the American Scientific Atlanta
company to provide a satellite
delivery service for radio pro-
grammes and commercials.

Virtually all UK stations cm
receive satellite -delivered pro-
grammes. Initially the new Vir-

gin Radio Radio service will be
distributed via satellite using
spare capacity on the carriers of
Super Channel. Ultimately,
however, it is expected that all
services will switch to a high -
power satellite such as that being
developed for the television
direct satellite broadcasting
venture, BSB.

The commercial potential of
satellite communications will in-
crease considerably when the
present legal restrictions on the
number of telecommunications
providers comes to an end in
1990. Then, British Telecom and
Memory Communication will
lose their monopoly positions
and up to four additional telecom-
munications providers will be al-
lowed to offer services.

Govt Delay Broadcasting Changes?
After a year of radical proposals
on deregulating radio and ending
ITV's commercial monopoly,
the UK government may delay
the legislation needed to imple-
ment reforms.

And there is now little pros-
pect of a broadcasting bill ap-
pearing before the end of this
year. This could mean there will
he no new radio or TV channels
before 1991.

The latest delay is strongly
criticised by newcomers into

broadcasting, particularly com-
munity radio enthusiasts who
have already seen a proposed
government experiment to set up
hundreds of smaller stations,
withdrawn at the last moment.

Hoewever, the British Satel-
lite Broadcasting consortium may
welcome the delay as a fifth, or
even sixth, terrestrial TV channel
would increase the supply of
commercial airtime available
from their competitors.

UK & IRELAND
UK Video Boom

Goes On
London - The UK video software
industry continues to boom, es-
pecially in music video sales,
according to the latest British
Videogram Association research
and sales charts sponsored by the
British Videogram Association
(BVA).

The video of David Bowie's
'Glass Spider Tour' went straight
to the top of the charts after its
May 16 release, toppling a chil-
dren's video that had held the no.
1 slot for several months. Al-
together, there are 16 music titles
in the current video sales top
50; T'Pau's 'View From The
Bridge' is no. 3 while 'Story -
Telling Giant' by Talking Heads
is in fifth position.

'Michael Jackson - The Le-
gend Continues' is expected to
move rapidly to the top of the
sales lists soon after its release on
lune 3, industry experts forecast a
million sales in the first year.

As far as rental is concerned,
the number of tapes hired in the
first quarter of this year was up by
10% in comparison with 1987,

and the average hire price increased
by 9%, so that business was up by
about 20% in monetary terms.
The proportion of homes equip-
ped with VCRs was up by 13%.

Rental frequency remains un-
changed with 55% of all VCR
households meting at least one
tape a month but the average
number of tapes hired was slight-
ly down.

Norman Abbott, BVA direc-
tor: "The software rate of growth
is not keeping pace with hard-
ware penetration. We have a lot to
do to protect ourselves against the
time when hardware saturation
occurs. The 45% of VCR house-
holds who never mot tapes, or do
so less than once a month, is a
major challenge to all of us."11

Cane Order - Rod Stamen b, Mir, z, t, the WEA executives in line fim the
conga &any celebrations for his new LP, 'Out Of Order'. From t. to m Paul
Canroy, MD BEA Division; Jeff Beard, Dir. Of Sales; Rod Stewart; Rob Die-
kens, Chairman; Ray Still, Dir. Of US labels.

Thames Rises, Yorkshire Drops
Thames Television has announ-
ced pre-tax profits of £27.8 mil-
lion for the year to March 31, up
12% on the previous year while
Yorkshire Television's half -year
figures show a drop from f 7.12
million to f 7.8 million.

Shares prices, however, re-

main steady. Like other ITV
companies, both Thames and
Yorkshire emphasise that they are
bringing forward plans for major
changes in working practices.
These changes are expected to
reduce costs at both companies
substantially over the next year.

Rose To Flower In Oxford?
Golden Rose Radio, the new ven-
ture by Andrew Lloyd Webber's
Really Useful Group (RUG) and
former Red Rose Radio bosses
David Maker and Aidan Day, are
potential favourites to win the
hotly contested Oxford/Banbury
franchise.

The station's music could well
be a highly sophisticated FM gold
and adult contemporary sound for
the university city's mix of stu-
dents, car workers and high-tech
industry personnel.

"The company is definitely
going to bid," confirmed Aidan
Day, Golden Rose Programme
Director. "We are putting the
proposal together." Day insists
that the Golden Rose proposal will
be different from the other
franchise applicants which are all
existing radio stations already

holding a franchise for indepen-
dent radio.

"We want the local people to
ma it," added Day. "What Gol-
den Rose is doing is offering its
management skills." The fact that
Golden Rose has an experienced
team readily available and not
committed to the day-to-day run-
ning of a station may well be a
crucial factor when the IBA (In-
dependent Broadcasting Authori-
ty) considers the applications,
which close on August 3. Oxford
will be the last station advertised
under the present regime, before
deregulation.

Day will not reveal the stati-
on's music policy in detail but
agreed that on the FM -only stati-
on "it may well be that the music
would be an adult, as opposed to
youngsters' sound."

The Videola Is Born
by Eden, Ridden

Videolas are the "next generati-
on" of music videos according to
Angus Margerison, General Ma-
nager (Video) at Virgin Vision.
As reported in last week's M&M
(Extra!), Virgin have launched a
joint venture company with Me-
dialab partners John Gaydon, Ke-
vin Godley and Lol Creme to pro-
vide original product, known as
videolas, for a new music video
label, The Video Label.

Under the terms of the agree-
ment, Godley and Creme will act
as the label's A&R department
and Virgin will provide the sales
and distribution.

"It is a brand new creative en-
vironment, videos made for the
medium rather than videos of per-

formances or nos," says Mar-
gerison. Perry Joseph of the vi-
deo production company Palace
who will also work on the project,
confirms that the aim will be to
find people who am both visual-
ly and musically aware. "We will
be commissioning artists and mu-
sicians to co-operate from scratch.
Basically we see it as a record
company with eyes".

Joseph cites Sting, Matt John-
son and Peter Gabriel as examples
of the kind of established artists
they have in mind but them will
be a strong emphasis on new ta-
lent and it is understood that the
label has already lined up five
previously -unknown artists to
work on the project.

90% Enjoy Pop On TV
Two out of three adults in York-
shire find TV a useful way of
keeping up to date with current
music trends according toe sur-
vey carried out by Yorkshire Scan
for Yorkshire TV.

In the 16 to 24 age group,
nearly 90% enjoy watching mus
is programmes on TV. The sur-
vey also showed that whereas
99% of all adults watch TV, only
45% listen to independent radio.

TV advertising for music pro-
ducts was easily remembered, the
survey revealed, with 81% notic-

ing advertising for records, tapes
and CDs. The average expendi-
ture on records, tapes and CDs
was f 40 but CD -player owners
spent an average of f 91.10 on all
formats, not just CDs.

UK. Radio Airplay Report
Mose played records ei England du-
ring the week of cuckoo°. on dm
follovong sun,. BBC I, BBC 2,
Capital Radio, Radio London and
the mapr mdependents.
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