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sland MJ;E Sale

Imminent

by

London - Negotiatio
the sale of Island Music ap-
pear to be nearing conclu-
sion. A veil of secrecy has
surrounded the identity of
ible buy but the
ontrunner seems to be
veteran American music
publisher Mike Stewart and
his Evergreen company.

It seems some tax com-
plications ~ are  delaying
completion of the deal,

cted to be an
nounced within the next two
ks. The rumoured pur-

U

Hunter
million

Island  Chief  Chris
Blackwell has firmly de-
nied his publishing inte

sold because of a

cash crisis. and Music
has been extremely suc-

£ owth de-
pends singly on
administering outside cata-
ogues,” he states. “That
kind of role is not the Island
style. We intend to start
again with a small compa-
ny, signing and developing
writers and building a real
creative partnership.”

German Alternative
The A Single

Cologne - If you thought
you had seen it all, read
this. In the industry’s con-
tinuous struggle to fight the
declining sales of singles,
Cologne-based EMI Elec-
ola has come up with yet
her configuration: the

ered at half the price

of a normal single (present

ly selling at DM 6), this al-

ternative soundcarrier gives

the hit track on the A-side

and song information on the
-side.

According to Managing
Director Helmut Fest, the
A Single gives a new impe-
tus to the market and can be
an economical way to test
the market for an album
release. It is not, how
intended to undermine the
value of other sound
carriers

‘est: “First reactions
from both media and record

dealers have been positive
and the volume of inquiries
all expectations’
The f Single will be
Johnny Clegg & Savuka's
Scatterlings Of Af
product
and local artist Caro
Cayn are to follow
Other record companics
reactions to the A single are
somewhat reserved, al-
though not directly nega-
tive. Klaus Pomykaj, Mar-
keting Manager at CBS
Germany: “It is a good idea
but we have no plans to do
the same at the moment.”
Anderson, Cor-
porate PR Executive at EMI
Rec UK, confirms that
EMI considered the idea
quite independent]:
months ago and felt it was
worth pursuing. “Although
no definite plans have been
made, the idea is on the
cards” B

Eoth Heads New

Maxwell Group

London - Mark Booth,
Managing Director MTV
Europe, 1s to head the new-
ly created Maxwell Enter-
tainment  Group (MEG)
which  will  consolidate
Robert Maxwell's various
broadcasting and ente:
ment interests under one
umbrella.

MEG will incorporate
all Maxwell’s international
and UK concerns which in-
clude Central TV in the
UK, TFl in }-mnu Spain’s

MTV  Europe.
Premiere  film
British Cable Servi
Nimbus Records.

Booth has been appoint-
cd Chief Executive C
of MEG but will remain
Managing Director of MTV
Europe.

"We expect (o build a
sizeable organisation which
will include Maxwell’
bitious  objective
goals. Exactly how we go
about it is still being
reviewed, and there are le
gal considerations to sort
out as some of the compa-
nies are public corporations
and some private. But T ex-
pect concrete steps to be
taken within the next four

]
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READ ALLABOUTIT

Former pirate radio boss Philip
Birch who founded Radio London
in the 60s and later went on (0 be-
came chief of Manchester's Pi
cadilly Radio, s tipped as the first
head of the new UK Radio Authori-
ty. Birch handed over the job of
Piccadilly MD o Colin Walters
and went off 0 live in the States
four years ago - although he sill at-
tends Piccadilly’s board meetings
in his role as Deputy Chairmian. If
current rumours are to be believed,
Birch is now considering a return to
the UK. Many would regard him as
an inspired choice o lead the UK's
radio revolution

* %

Titles are a funny thing. Les Bider,
President of Warner Chappell.
commented this week on the depar-
ture of Goetz Kiso as President of
Warner Chappell International.
Talking to M&M from his LA
office, Bider said: “There was a
possibility of building Internation-
alas a separate entity, but the fuct is
that it isn't and never was. The title
was something of a misnomer and
in today’s publishing world it is
probably more confusing than effi-
cient. Warner Chappell s interna-
tional by its very nature. We have
only one President
*x *

All s not well at France's biggest
TV channel, TF1. Latest news is
that one of its leading presenters,
Frederic Mitterrand (nephew of
the French President), plans to
leave the station and return (0 State-
run Antenne 2. He would be the
latest in a series of departures over
the past few months. Not only is
TFI losing staff, it's losing view-
ers. Recent ratings show house-
holds watching TFI during the
week is down to 403%, a drop of
3.4% between February and June.

* * *
Over in Holland, the heart rules.
It's rumoured that Simone Wal-
raven, who took over Adam Cur-
1y’ spot as presenter of Veronica’s
hugely popular ’Countdown®
show, might be lcaving. It seems
she wants o spend more time with
her boyfriend, Clark Datchler of
Johnny Hates Jazz.

*

*  *
Massimo Ranieri, this year's San
Remo winner, is stealing the
limelight with his performance as
leading man in a new TV series.
Ranieri plays the Naples' Police
Commissioner in a French/lalian
/Spanish co-production.
i ok {1k

Nico, a member of the 60s forma-
tion Velvet Underground. has
died on the island of Thiza follow-
ing a bicycle accident. Nico was
born in Cologne in 1944 and had a
solo carcer with amongst others,
Elektra and Island. AD.

Pa Euro

News

EMI Launches Euro Hits

EMI Music Europe have released
a CD/MC sampler Summer ‘88 -
The Euro Hits Collection for the
Benelux market. The set consists
of the best offerings from the
EMI rosters in 11 different coun-
tries, and the price has been kept
down in order to reach the widest
possible audience.

The low-priced CD is also

by Gerard Stam

aimed at enlarging the market
share of those Continental acts
with crossover potential. Special
mailings of the sampler, together
with an extended biographical
section and video tape, have been
sent to key media people through-
out Europe. EMI hopes this will
ensure widespread radio and TV
coverage.

Best tracks include M&M
favourites like Guesch Patti’s Ler
Be Must The Queen from France,
Belgian group Soulsister with
Like A Mountain, Betti Villani's
De Nuevo Tu from Italy and Alas-
ka Y Dinarama’s Bailando from
Spain. The release of Summer ‘88
in territories outside Benelux is
still under negotiation.

PolyGram Back Into
Publishing

by Nigel Hunter

London -PolyGram International
Music Publishing have signed
leading UK songwriter Tony
Macaulay as part of a major move
back into music publishing.
Macaulay’s work has been

recorded by Elvis Presley, Donna
Summer, Gladys Knight and
Olivia Newton John, among
many others. Now all his
copyrights since 1970 and all fu
wre output come  under

By Cathy Inglis

Piet Keizer, Director
Radio Antigoon, recent-
Iy asked Freddy Wil-
lockx, the Belgian
Minister of Communi-
cations, for a licence o
broadcast on a national
basis. This request has
now turned into a polit-
ical issue. Willockx

We'll have to wait and
see, but one thing that
is certain is its topicali-
ty: a parody on foreign
holidays and the prob-
lems of holiday flights!
Congratulations to
RIAS D! Nero Bran-
denburg who recently
celebrated ot only 20

poinied out that the na- years with the Berlin-
tional broadcasters BRT based station, but also
and RTBF use up all Newcastle-based the 200th broadcast of
the available frequen-  Metro Radio has high  his 'RIAS 1 Schlager-

cies on the FM band.
But the Flemish
Minister of Culture
Patrick De Wael has
taken offence. as he be-
lieves he should be the

hopes for a song enti- parade’,
ted It's Summertime by
new Tyneside group
Jack La Beat. After be-
ing played on David
Prever's Breakfust

And congratulations
also to Radio RPR in
Ludwigshafen who are
celebrating the second
anniversary of the

one (0 decide such mat-  Show, the record was  popular live Saturday
ters. Since no other sta-  released as a single fol-  Night Fever show

tion has ever issued lowing public demand.  (2000-24.00). Dis
such a request, Anti- Audience reaction Bodo Henkel and Ar-
goon has seta prece-  seems to have been chie Muehl only

dent. and no one at staggering, and Prever present titles mixed ex-
present knows where it is convinced that it will  clusively for the

will lead. be this summer’s broadcast.

mvelly hit in the UK.
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PolyGram.

PolyGram has also acquired a
catalogue of 14 Van Morrison
songs, including Brown Eyed
Girl, Madame George and Span-
ish Rose.

In 1986 PolyGram purchased
Dick James Music, and made
another major acquisition last
year with Cedarwood. Their pub-
ishing operation is now estab-
lished in the US, Canada, the
UK, France and Germany, and is
currently developing bases in
Spain, ltaly, Scandinavia, Aus-
tralia, South America and Hong
Kong. W

Bulgaria
Requests

Cologne -Private station Deut-
sche Welle's year-old telephone
request show for Bulgarian
listeners is becoming increasing-
ly popular. The two lines from
Bulgaria currently receive some
seven calls a day - and three times
as many that are prematurely cut
off by the caller. The majority of
requests are for Samantha Fox
and Madonna songs. Bl

What Do Think?
As a part of continuing efforts
to improve our service, Mus
& Media have decided to ca
ry out a readership survey.
This is the best way for us to
find out exactly what our read-
ers feel about the magazine
We would greatly appreciate |
your co-operation - please
take the time to fill-in the
| questionnaire in this week’s
issue, and return it to us as
soon as you can. Many thanks.
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EUROCLIPS

The most ared music video clips through-

out Europe in the week prior to publica-

tion. I¢ includes more than 50 vid
programmes and other tv shows p:

e vocos i I Ersemeoumin

VIDEO FAVOURITES

Prince |
Glam Slam - Limesghe |
George Michael

Monkey-Vind

Michael Jackson

Dirty Diana- Opimum Producions

VIDEO HITS

Fat Boys & Chubby Checker
The Tt Ken v Prod
Bros
10w You Nothing ¥vd
Salt'n Pepa
Push I Nex Paces
INXS
Neter Tear Us Apart .t Fims
Matt Bianco
Don't Bame ft On That Girl- i
UBdo : Chnme e

| Breakfas
Bruce Spnngsleen
Tougher Than The Rest - Mingh Firs
Glenn Medeiros
Nothings Goma Change - Arwurs

WELL AIRED

Tracy Chapman
Fat Car - s

Cyndi Lauper

Hole In My Heart - Not iste¢

Hothouse Flowers

Don't Go _Ecpen Commision

Everything But The Girl

1 Don't Wanna Talk - Promo Palce:

Yazz & The Plastic Population

The Only Way s Up- Fugucve

Roachford

Cuddy Toy -HOcem

Patti Smith |
People Have The Power - Minght i

Belinda Carlisle

CirceIn The Sand - et

MEDIUM ROTATION

Whitney Houston

Love Wil Save The Day - Nt ted
Debbie Gibson

Foolsh Beat 40 Producions

The Communards

There's More To Love - Mloor Brrters
Sade

Paradse - Lineihe
Kylie Minogue

Got T Be Certan-Sope Sores
Maxi Priest

‘Wild World - -Ocean
Transvision Vamp

1Want Your Love - Vi

Pat Benatar

AllFired Up-Fy1

FIRST SHOWINGS

Wee Papa Girl Rappers

Heat - vhig |
Shakin' Stevens |
Feel The Need In M- TecwigesOfFrsaion |
Eighth Wonder |
Cross My Heart. p
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ean News

RAIl In New
Russian Agreement

by David Stansfield

Rome - "We have come home
with a sensible and innovative

USSR's Gosteleradio and RAI
will include co-operation on the

prog and
agreement from the USSR," said
RAI’s President Enrico Manca
on his recent return from
Moscow. Quick to follow Silvio
Berlusconi’s early lead in secur-
ing advertising on Russian televi
sion, state broadcaster RAI has
now reached its own deal con-
cerning television and cinema.
The agreement between the

production of television docu
mentaries and music program-
mes, as well as the opportunity
for both parties to have first op-
tion on viewing and buying
programmes.

Negotiations are also under
way for a television agreement
which will make it possible for
ltalian advertisers to sponsor
Russian TV programmes. Bl

Italian/Swiss Dispute To End

Romie - The war of the airwaves
between Italy and Switzerland
will soon be over. As the first step
towards  ending  hostilities,
government ministers from both
countries have signed a document
which will be the basis of an
agreement

The problems started 12 years
ago with the explosion of private
radio and television stations in

northern Italy. Certain stations
transmitted over the border ille-
gd ly, disturbing the reception on
S V. Complaints from the
Swiss were ignored until Febru-
ary last year, when Bern retaliat-
ed by using equipment that dis-
turbed the reception on some
Ttalian private stations.

A final solution will be in
operation by May next year.ll

Media: Peter Van Dam,
host of the Belgian syn-
dicated show ‘Belga
Live’, has been appointed
Programme Dir. for the
SIS network's Antwerp
outlet % Fiona Waters
has been promoted to
Dir. of Press and Public-
ity at Sky Television %
Heinz-Hermann

Storck, MD of Links-
theinische Rundfunk, is
moving to the WAZ pub-
lishing and media group
in Essen. His responsi-
bilities  will include
management of local ra-
dio stations * Cas
Goossens, Gen. Ad-
ministrator of Belgium's M:

Schawinskli
and owner of Switzer- while Andrea Wenner
land’s private station Ra- has
dio 24 is to siep down s Hinkel as Mgr. TV Pro-
as Head Of Programme mio Int. Hinkel has taken
and will be replaced by over the role as Product
Markus Gilli % Eva Mgr. for
Ruggieri has replaced Records % WEA Spain's
Jean Garretto as Dir.
Of Programmes for radio  De Torres is moving into
France-Inter
Negre has been appoint- BMG/Ariola % Pierre
ed Dir. Of Radio Promo-
tion at CBS France %

Industry: Following the France’s SACEM (socie-
resignation of  Peter ty for composers and
Cadera, Bob Arntz is authors) for the 88/89 %
appointed A&R Mana- The same post at SDRM
ger at EMI Germany.
His assistant will be ical

prasde

founder Metronome in Germany,

replaced _Evelyn

London
A&R Manager Alvaro
% Pascal the same position at

Delance replaces Ger-
ard Calyi as Pres. of

the Society For Mechan-
Reproduction

state broadcaster BRT
has been appointed
Chairman of the consor-
tium  responsible  for
starting the Eurosport
channel % Commercial
Flemish TV VTM have
appoinied Piet Antie-
rens as Commercial
Mgr. %  Roger

SACEM

Rene Rights,

Boyer, Pres. of Peer- 1o Jaques Dermarny %
Southern in Paris, has Harve Bordier has
been named as Pres. of replaced Sylvie Peyre as
the French Music Pub-
lishers' Association and France % Patrick Mar-
has been re-electedtothe - sault has been promoted
administrative council of to Head Of Music at
% Astrid Aventure FM in France
Prochno has been ap-

pointed Press Mgr. at

Artistic Dir. at Barclay in

VIDEE=NEWS

A Special
Exception

MGMM'’s Russell Mulcahy, the
director of most of Elton Johns
videos, is responsible for the
video for Rocket Records artist
Silvia Griffin’s debut single,
Love's A State Of Mind. Except
for his videos for Elton, Mulcahy
normally works exclusively on
film and TV. He could not,
however, refuse a request to work
ona video for an artist discovered
by Elton’s wife Renate %

Spanish TV programme
‘FM-2" is devoting a whole show
to the work of Giblets, the Mid-
night Films directing duo. The
show, scheduled for September 5,
will include videos from Jackie
Wilson, The Housemartins,
The Stranglers and Westworld

Peter Adrichem of Rob De
Boer Productions (Countdown),
has just finished directing Dutch
artist Selena’s second video. The
clip for So Far Away was shot on
location in Greece and produced
by Jeroen Kamphoff %

Bavaria Films (Formel Eins)
was responsible for the promo
clip for Milli Vanilli’s Girl You
Know It’s True. Vanilli is the
latest success from Hansa. The
clip was shot in London, directed
by Kai Von Kotze and Roland
Willaert and produced by An-
dreas Thiesmeyer

Interesting longform  videos
released recently include: Talk-
ing Heads’ Story Telling Giants,
Tina Turner’s Rio ‘88; Jour-
ney's Frontiers & Beyond; Eu-
rythmics’ The Video Album;
INXS’ Kick The Video Flick; and
David Bowie’s Serious Moon-
light. Virgin Video Music has
started to release biographies on
video; artists featured already in
clude Marc Bolan & T.Rex,
Abba, James Brown, The
Kinks and The Bee Gees %
DM

Due to an error in last week’s issue,
Don Zimmerman, President EMI
Int. Marketing, was incorrecily
described as Managing Director
EMI Germany. We apologise for any
inconvenience caused




MUSIC

MEDIA

W

«

Pan-European New

A&M Strategy Spells Success

by Mark Fuller

Frankfurt -

Company

R rt A&M  Records
e Europe  Vice
po President  Russ

Curry says the company’s strate-
gy this year will be led by big
campaigns for John Hiatt and
Iggy Pop. Iggy Pop's Instinct was
released at the end of June and
Hiatt's new LP, as yet untitled, is
scheduled for the end of August
and will be backed up by a Euro-
pean tour in November. The com-
pany’s performance will be
boosted further by new albums
from Chris De Burgh and Black
in October.

Curry spoke to M&M shortly
after hosting A&M’s 8th Annual
European Convention in Frank-
furt which worked out the com:
pany’s European strategy for the
coming months

The convention was attended
by marketing and promotion staff
from each of A&M’s I4 Poly-
Gram European licensees; a
PolyGram International delega-
tion headed by the President of
the Pop Division, Mathieu Van-
sweevelt; and executives from Is-
raeli distributor Helicon. The
convention’s A&M  executive
delegation included label Presi-
dent Gil Friesen and UK Manag-
ing Dircctor Brian Shepherd

The meeting was fired by the
company’s current success. Ac-
cording to Curry, average month-
ly turnover in the first six months
of this year was up 25% on the
same period last year and he ex-
pects the company to maintain the
increase over the next 18 months
Since A&M received the Poly-
Gram contract in 1985 turnover
has doubled, Curry adds

He attributes the growth to,
‘terrific marketing and having
plenty of good crossover reper-
toire. Take Sting for example. His
latest LP Nothing Like The Sun is
on course to break the two mil-
lion sales mark in mainland Eu-
rope set by his previous album.
And this has been achieved
without the support of a mega-hit
such as the single from the last al-
bum Russians.

"The growth of the new al-
bum’s sales, now at 1.8 million
units, is largely due to his tour.
I've never seen such a dramatic
impact on the charts from an ar-
tist's tour before. He's been get
ting tremendous reviews and

No. 1 Company Europe, Polydor France - From |
ations A&M Europe); Jean-Francois Cecil

Procureur (Label Mgr. Polydor France).

Promotion Manager Of The Year - fron

10 r: Brian Yates (Dir. Oper-
jon (GM Polydor France); Valerie

0 r: Gerard Woog; (Promotion Dir

A&M Europe). Carlos Iuino (PolyGram Spain); Russ Curry

about two weeks after each gig
the LP starts moving up the
charts.

“The company’s success this
year has also had a good base.
Last year we had major triumphs
on the Continent with Black and
Susanne Vega (sales of 700.000
units), and Barry White went
double gold in France.”

Curry also underlines the
company’s method for choosing a
strategy for a particular artist
The A&M conference featured
afternoon  sessions  where
delegates, split into three s
tions, analysed the morning’s
music presentation and develop a
strategy per act. Curry: “The
strategy for each artist is fleshed
out with local affiliates who
know their areas better than head
office. It gives us an accurate pic-
ture of the way things should be
done and it stops us from hyping

one another up.”

European affiliates at the con-
vention were also given the op
portunity to learn about specific
campaigns in other territories. In
a local market session, Jean-
Francois ~ Cecillon  (Polydor
France) explained the success of
the Barry White campaign. Jose
Luis Garcia Ramos (Polydor
Spain) explained the reasons be
hind the popularity of Black in
Spain. Ronnie Braun (Helicon,
Israel) presented the case for
Bryan Adams and Kjeld Stefan
son (A&M Denmark) outlined
Sting’s success in Denmark

The convention put a strong
strong emphasis on new talent,
with presentations by A&M UK's
Head of A&R Alan Cowderoy,
and the new Senior Vice Presi
dent of A&R at A&M in Los An-
geles, Steve Ralbovsky. There
were also new talent showcases at

the Sinkkasten club in Frankfurt

Curry says the company is
concentrating its efforts on rela-
tively new acts such as Californi-
an blues vocalist Toni Childs
whose Dutch chart success with
the single Siop Your Fussin’ is
currently spreading to Germany
Curry sees Childs career de-
veloping along the same lines as
Suzanne Vega. Her second single
Don't Walk Away is due for
release in August and she has a
European tour scheduled to begin
in October.

The company will also be
paying special attention to UK
singer/songwriter Sam  Brown,
who embarks on a European TV
promo tour for her album and
single Stop in the same month
“There’s nothing quite like her
around at the moment,” Curry
says, “and she has a terrific
voi

ce.

A&M has scheduled a string
of -releases for the new acts
presented at the convention. An
LP by The Wagoneers, a whole-
some country-rock band from
Austin, Texas, is due at the end of
August. September will see the
debut album by UK rock group
Dare and the first single by Nor-
wegian pop group One Too
Many. Meanwhile, another A&M
new signing, Gun, a young and
aggressive rock & roll band from
Scotland, are presently remixing
their album

As in previous years, a num-
ber of awards for overall perfor-
mance were  presented
Frankfurt. PolyGram Austria’s
Wulf Mueller received the Label
Manager Of The Year Award;
Promotion Manager of The Year
was Carlos lino (PolyGram
Spain); Elisa Braga (PolyGram
Portugal) won the award for
highest singles chart positions
and Thomas Starkjohann (Poly-
dor Germany) best album chart
positions.

A special award was present
ed to Jean-Francois Cecillon and
Valeric  Procureur of Polydor
France for the outstanding per-
formance of the whole company
in developing the country into
A&M’s premier European mar-
ket, delivering platinum and gold
albums for Black, Sting, Suzanne
Vega, Supertramp and Barry
White. B
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Jackson Signals Upturn
For Radio City

by Edwin Riddell

Liverpool’s Radio City is jointly
promoting the Michael Jackson
concert in the city on September
11. City is guaranteeing both the
money and the venue for Jack-
son’s appearance at Aintree
racecourse. City is expected to be
on target for their first-ever mil-
lion pound profit this year and the
Jackson deal shows how well the
station is doing.

Only 18 months ago, City was
approached by a number of radio
groups, including Red Rose and

Piccadilly Radio in Manchester.
Terry Smith, City’s founding
Managing Director, was said to
be considering giving up the bus-
iness altogether.

But by October things were
looking up. Tony Ingham, a
former Piccadilly programme
chief, was appointed as Pro-
gramme Controller at City: “The
recession had really hit Liver-
pool. I joined it at a very lucky
time. The wealth is coming back
and there’s a general upturn.”’

‘That upturn was dramatically
illustrated by a recent phone-vote
contest. Local children were
asked to vote as many times as
they wished for Merseyside’s
Teacher Of The Year - and logged
an astonishing 27 million calls.

Ingham has also recruited
new presenters: Paul Jordan for
the breakfast show, Tony McKen-
zie for the early afternoon and
Terry Lenane for late night.

Programming is now already bas-
ically what the station will sound
like on FM when City eventually
provides separate output on AM.
Ingham thinks the right time to
split may be early in the New
Year.

With audience reach now
steadily holding at the 39-40%
mark, City is keen not to
jeopardise a recovery that seems
virtually complete. l

More Than A Rumour - Olivia Newton John in London promoting her latest al-

bum ‘Rumour’, duc for release on PolyGram August 15. The title track is 1o be
released as a single this week. From 1. 10 r: Kees Van Weijen (Product Mgr.);
Olivia Newton John; Mathieu Vansweevelt (PolyGram Pres.); Adrian Berwick

(Marketing Dir.); Janice Issitt (PR).

Metro May Seek TV Franchise

Newcastle-based Metro Radio,
which runs stations on Tyne
/Wear and Teesside, may bid for
the Yorkshire Television fran-
chise when it comes up for com-
petition in two years’ time.

Metro denies, however, that it
is considering a joint bid with lo-
cal millionaire John Hall for the
local Tyne/Tees contract.

Hall recently acquired a con-
trolling interest in the Northeast
advertising agency Redheads and

is a close friend of Metro Manag-
ing Director Neil Robinson. “I
would certainly be interested in
television outside Tyne Tees,”
confirms Robinson.

Metro is one of the indepen-
dent local radio system’s success
stories. After taking over the
struggling Radio Tees, this year
the joint Metro/Tees operation is
on target for a pre-tax profit of
around £ 800.000.H

Copyright Bonus

UK composers and publishers
can now expect to be paid the
same rate for background music

BBC Battle

A row seems to be brewing be-
tween the Association Of In-
dependent  Radio

on television as for a single fea-
tured on “Top Of The Pops’. This
follows a decision by the Per-
forming Right Society (PRS) to
abolish the distinction between
the two uses of music. PRS
claims the new scheme will be
fairer and less expensive to ad-
minjster than the current ar-
rangement. ll

(AIRC) and the BBC over alleged
staff poaching by the BBC's new
local station in Gloucestershire.
The AIRC is accusing the BBC,
which has spent £ 1.5 million set-
ting up the new station, of recruit-
ing eight former employees of the
commercial ~ station  Severn
Sound. Geraint Stanley-Jones,
head of BBC Regional Broadcast-
ing, has promised to monitor the
situation carefully. ll

Charity Race

A cross-channel boat race be-
tween UK studio equipment
manufacturer Soundtracs and its
distributor, Stirling, is expected
to raise £ 50000 for charity. The
race was won by Stirling and
money raised will go to London’s
Great Ormond Street Children’s
Hospital. Soundtracs lost the race
by four hours.ll

MRS Merges

London - Negotiating body, the
Mechanical ~ Rights  Society
(MRS), is to merge with the
Mechanical Copyright Protection
Society (MCPS). MCPS Manag-
ing Director Bob Montgomery
says it no longer makes sense to
retain two separate orgamsallons
whose work overlaps to a great
extent.

The MCPS, set up in 1916, is

With MCPS

responsible for collecting and
distributing mechanical ~rights
payments, while the MRS,
formed in the 1950s, is confined
to a negotiating role. But the pro-
posed merger has been criticised
by the Composers’ Joint Commit-
tee, which fears that songwriters’
influence will be reduced to the
advantage of music publishers. B

Cable Franchise

The Cable Authority is inviting
applications for a cable franchise
for Northampton, the eighth to be
advertised this year under the
Authority’s “an accelerating pro-
gramme to get as much of the
country cabled as possible”

The franchise includes some
72.100 homes and applications
must be submitted by October 3.

The Authority is also current-
ly considering two competing ap-
plications for the franchise for
Birmingham and Solihull involv-
ing some 460.000 homes. Bir-
mingham Cable Ltd, the favour-
ites to win the franchise, is chair-
ed by Sir Reginald Eyre. The
other application is from West
Midlands Cable Communica-
tion, chaired by Frank Graves.ll

PLAYLIST REPORT

UK. Radio Airplay Report
Most played records in England
during the week of publication on
the following stations BBC |, BBC
2, Capital Radio, Radio London
and the major independents.

1. Prince - Gam sam
ar

Michael - Horkey
3. Everything But The Girl -1 Dor'c W
4. Ziggy Marley -Tomorrow Pople

5. Transvision Vamp -1 ar: Your Love

6. Kim Wilde - You Cane

7. Tracy Chapman - Car

8. Glonn Medeiros - Netings Goma Crnge

P
10. Alexander O'Neal - What an 5.
1. Michael fackson - Diny Dusa

12. Eighth Wonder - Cross My Hean

13. Kylle Minogue - The Locomedon

14, Wee Papa Girl Rappers - He Uy
15. Deacon Blue -Croxcie Gl

16. Yazz - The Ony Warls Up

17. Living Colour - Gimour Boys

18. Salt 'n Pepa -pusic

19, S-Express - Supefy Gy

20. Haue Lewis -eriec Word
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(advertisement)

YOURSELF
TO SOME GREAT

ROCK M

e

UsSIC

DREAMHUNTER
THE BRAND NEW
ALBUM, CASETTE

AND COMPACT DISC

FROM TREAT

INCLUDES THE SINGLE
WORLD OF PROMISES

SEE THEM LIVE AT

THE MONSTERS OF ROCK |

IN GERMANY AT
SCHWEINFURT
ON AUGUST 27TH
AND BOCHUM ON 28TH.

procogrem B2
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Seven independent radio stations
have written a letter of protest to
the Home Secretary. Because of
the delay in the Broadcasting
Bill, these stations will have to
reapply for their contracts in
1991, and then obtain a radio li-
cence two years later .

The letter says that this proce-
dure is unfair and will be
demoralising on staff and man-
agement. The letter was signed
by: Red Dragon (Cardiff); Mer-
cia (Coventry); Hereward (Peter-
borough); 2CR (Bournemouth);
Severn Sound (Gloucester); Ra-
dio Tay (Dundee/Perth); Devon-
Air (Exeter/Torbay).

RELAND

Small Stations
“In Grave Danger”

The announcement came like
a bombshell to the smaller radio
companies, which say the delay
puts their survival “in grave
danger”. “To win your own fran-
chise and then go through the li-
cence hurdle is patently unfair,”
says Managing Director Eddie
Vickers of Severn Sound in Glou-
cestershire.

The Home Office agrees that
the only solution might be a spe-
cial clause in the Broadcasting
Bill whereby stations which suc-
cessfully reapply for their IBA
contracts ~ will  automatically
receive licences from the new Ra-

dio Authority. ®

London - Ina tangled tale involv-
ing drummer Pete Best (the ““fifth
Beatle™), the now infamous story
of how Decca Records missed an
opportunity in early 1962 to sign
up The Fab Four figures promi-
nently.

At stake is the issue of whe-
ther Charley Records, a re-issue
company, is acting in its rights by
putting out a cassette, album and
CD of a tape recorded at Decca
on New Year’s Day, 1962. The
recording was the subject of an
action started in the High Court
earlier this year by lawyers Frere
Cholmely on behalf of McCart-
ney, Harrison and Yoko Ono.

The dispute surfaced again in
London recently with a press

Fab Five Dispute
Resurfaces

statement from Frere Cholmely
stating that Charley Records had
given “undertakings lasting until
trial” that it would not distribute
the compact disk “The Beatles -
The Decca Sessions 1.1.627
either in the UK or anywhere else
in the world

Charley state that they ob-
tained the rights to the recording
session by way of license, though
would not divulge details. The
recordings have been available on
imported labels, from such coun-
tries as Canada and Japan, for
some time. Charley also claim
that the license was not obtained
from the estate of Pete Best, be-
lieved to be the drummer on the
session. Ml

Lack of finance for cable invest-
ment still hinders the UK cable
industry. Although 12 new cable
franchises have been offered
since September 1987, develop-
ment has been slow, admits the
Cable Authority in its annual
report. However, the availability
of MTV has meant that operators
in many areas increased the range
of television on offer.

Cable’s share of viewing con-
tinues to increase, with 39% of
multi-channel households choos-
ing to watch the cable networks.
The report also finds comfort in

the fall in price of the average

Cable Still Slow

monthly subscription from £
18.50 to £ 17.86.

The Cable Authority is criti-
cal of both the European Com-
mission draft directive and the
Council Of Europe draft conven-
tion on cross-frontier broadcast-
ing. The main criticisms are con-
nected with advertising regula-
tions and the quota for European
Community produced material.

The report is hopeful that
controls on non-European Com-
munity  investment will be
relaxed to allow North American
investors to take a bigger stake in
UK cable development. 8
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