.a psychedelic sex prayer...”
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New Beat - The
Rhythm Of Europe?

by Machgiel Bakker

Amsterdam - New beat has
brought life back to Belgi-
um’s music industry. Des-
pite being dismissed by
many as a passing craze,
new beat has managed to
spread throughout Europe
with hit singles like the
Confetti's The Sound Of C
(USA) and Hithouse’s Jack
To The Sound Of The Un-
derground (ARS)

London Records is the
UK’s most active label in
this field. Johnny Walker,
London’s National Club
Promotion Manager: “Al-
though it is not a national
phenomenon, we're very
much in the process of
breaking it. I'm sure new
beat will last and become
part of the general dance
scene.” Walker checked out
the Belgian club scene as
far back as last summer and
made deals with Antler and
Subway, the country’s trend-
setting new beat labels

West  German  dance
Jabel BCM has also played
a major role in spreading
new beat. According to Pro-
motion Manager Volker
Heisters, acid house and
hip-hop are still West Ger
many’s most popular dance
styles but new beat is
“slowly but surely picking
up attention”. The new beat
sampler Megamix has al-
ready sold over 100.000 co-

pies while the follow-up
Bnccaccw Club is sched-
uled soon.

Another label licensing
new beat product is France's
Pianola. At this
MIDEM, the label made a
deal with Antler for the
sampler New Beat Gene.
ration which has already
sold over 30000 copies
Jean Mareska, Marketing
& Production Manager
“Each generation needs its
own dance music.”

year’s *

national federation of tour
| promoters were made at an
extraordinary meeting in
London recently, attended
by 180 international tour
promoters, sponsors and
record company executives.

Delegates to the Inter-
national Live Music Con-
ference, the first eeting of
its kind, included Harvey
Goldsmith (UK), Bill Gra-
| ham (US), Leon Ramakers
~ " | (Holland), Fritz Rau, Mar-

cel Avram, Peter Reiger,
Marek Lieberberg (West
Germany), Herman Schuere-
mans (Belgium) and Jules
Frutos (France)

The conference, organ-
ised by Martin Hopewell of
the UK’s World Service
Agency, was called to pro-
mote “communication and
co-operation” within the in-
dustry. Topics included tour
accounting and insurance,
the role of the record com-
panies, sponsorship, UK
and US co-operation, mer:
chandising, a single Euro-
pean market, and concerts
in the East bloc.
| Hopewell: “It was an in-
credible success. There's

been a lack of understand-
ing between promoters in
the past, but the feeling now

London - Calls for an inter- |

Promoters Call For\
European Body

by Jon Henley

lead to an international
promoters’ association. An-
other meeting will be or-
ganised in six months.”

Marcel Avram of West
Germany’s Mama/Lipmann
& Rau: “We needed this |
meeting very badly. It was
encouraging and positive. If
a promoters association
emerges from it, with hono-
rary members from agen-
cies and managements, we
will definitely be in favour.”

MTV Europe, the only
broadcaster present, was
asked to make a presenta-
tion on the potential of new
media outlets. MTV’s De-
borah Cohen: “The indus-
try clearly wanted the
chance to'talk in this kind of
forum.”

is that this will eventually
|

’Madonna-NoJ
For the first time ever, a re-
cord has shot in at no. 1 of
the European Airplay Top
50. It is, of course, Madon-
na's Like A Prayer. This
beats the previous record
for a new entry - set by none
other than... Madonna’s
Who's That Girl which came
inatno. 3 in 1987. Madonna
has had 18 European hit sin-
gles, a record in itself.

(adverisement)
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UK D] Wins World Championships

London - The UK’s Cutmaster
Swift won the Technics World DJ
Championship, held here on
March 14. In second place was
DJ Aladdin from the US, fol-
lowed by Finland’s DJ Elliot
Ness. Cutmaster Swift also re-
presented the UK at last year's
championships.

The awards were filmed by
BBC TV for the first time for a

by David Stark

programme produced by Terry
Jervis of Def 2’s ‘Behind The
Beat’. Sheena Easton, Alexander
O’Neal and Chaka Khan were
among the star performers at
the event.

In a new showcase event,
some of Europe’s top dance acts
played their Continental hits. Ar-
tists featured included Debut De
Soiree (France), Alaska Y Dina

rama (Spain), 2 Braves (Nor-
way), the Confetti’s (Belgium)
and Selena (Holland)

The awards were staged on the
last day of the annual D conven-
tion. A seminar on the role of the
producer brought together a
dozen leading remixers including
Arthur Baker, Frankie Knuckles,
Dave Morales, Les Adams, Phil
Harding and Ben Liebrand. [J

" IFPI- A

Brussels - Opening the recent
IFPI conference ‘The Road To
1992", Wilfred Martens, Prime
Minister of Belgium, said the
number of satellite channels on
air in Europe will reach 130-140
by the mid 90s. This will lead to a
growing need for programmes
and Martens expects a tenfold in-
crease in programming.

Martens called for Europe to
adopt protective measures on au-
diovisual products to protect
countries, especially small ones
such as Belgium. “No other
country has as dense a cable sys-
tem as Belgium where 90% of
homes are cabled and can see
around 20 channels. This means
we are open to other cultures but
the negative side is we run more
risk of losing our own cultural
identity and own programme
industry.”

One of the conference’s high-
lights was a presentation by
BMG’s Senior Vice President
Manfred Kuhn on licensing. As
well as putting forward the idea of
a single pan-European collection
society (see Music & Media issue
11), Kuhn said it would become
increasingly necessary for artist
and repertoire license agreements
to cover the whole EC

"This might create problems
for smaller, more nationally
tive record companies which will
be forced to co-operate with
others to cover the whole Euro-
pean market. The practice of
royalty payments will have to be
reviewed.”

According to Kuhn, 1992 will
also see more centralisation of
manufacturing and distribution.
“Such centralisation will have an
effect on mechanical licences in
Europe along the line of the CBS
STEMRA, PolyGram-STEMRA
and BMG-GEMA deals.
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Short R:)ad

by Abi Daruvalla

"A central licence is a pre-
condition for a central distribu-
tion system. All the existing cen-
tral licensing deals are based, so
far, on the ‘country of sale’ prin-
ciple which means that all rates
and prices of the country of sale
apply. The question is how long
can we apply this principle to col-
lection societies?”

Kuhn said it is only this that
prevents record companies from
‘shopping around’ for rates and
conditions and to take advantage
of different price levels in the EC
countries. And, he said, there is
only one further step to take: the
right to acquire the license from
any collection society in any
country of the EC.

Moving on to pan-European
retailing, ~ Stuart  McAllister,
Chief Executive of the London

With projected sales
targets of 12 million
this year, the CD-3 is
poised to become the
soundearrier of the fu-
wre. Both CBS and

major companies ready
o follow suit, nothing
can stop CD-3 from
taking over the vinyl
single.

However, some bar-
iers still need to be
overcome before radios
can fully embrace the
new format. According
t0 Jim Sampson, Mus-
ic Co-Ordinator at
Munich-based BR, vital
information is often

sleeve. “At the moment, listed””

=

CD-3 is just not made
for radio. It's extraordi-
nary how many labels  disc
do not print track times
and composer informa-
tion on the CD or the
packaging. First of all it ~ their suandard artwork
is very impractical not
knowing the length of a
particular track and se-
condly, how can we fill
in our forms to the
copyright society,
GEMA, when com-
lacking on the CD-3  poser information is not ~ definitely on all our in-

To 1992?

based HMV Group, said 1992 of-
fers an opportunity for retailers
and the music industry to work
together.

“Although all of the majors
are global companies, I feel that
they still behave in a nationalistic
way. For example, when will our
industry get its act together in
regard to bar coding or catalogue
numbering systems and so on?

"We will see the emergence of
an international super league of
music retailers from the US,
Japan and Europe with signi-
ficant financial muscle who will
all be fighting for market share
in our major European cities.
Retailers must be willing to invest
in both people and technology
to provide high levels of product
knowledge and consumer infor-
mation.” C

By Machgiel Bakker

Tom Blomberg,
DJ/Producer for Duich
public stations KRO
and NOS, agrees: "It
costs me a lot of extra
time to sort out relevant

WEA have invested s 'y info on the CD so 1

much research to estab- V= continue t0 play the 7"
lish standard packaging ¢ ) Besides that, I still have
and with the other ¢ problems in playing the

CD-3 on our equipment
which ofien ‘eats' the

CBS says that the
listing of timing and
composers is part of

instructions. Paul
Burger, VP Marketing
& Sales Europe
“Maybe our local com-
panies do not always
adopt these instructions
but the information is

ternational releases.” [

READ ALL ABOUTIT

The commotion around the latest
Madonna album reached new
heights in Holland. A dealer in
Leeuwarden started selling the CD
on March 10 - 11 days before the
official release! How this happened
is still unclear. There was either a
leak from the pressing factory
(ARS Benelux) or the transport
company, or a mistake in the pack-
aging. But whatever it was, the
dealer - Wobbe Van Seyen - claims
there were no bootlegs. involved
and the CDs were acquired legally.
Dutch radio jumped on the release
and both KRO and NCRV aired
parts of two tracks.

* . % *
Rumours that WEA is to buy ltaly’s
CGD continue. This would tie in
with WEA's desire {0 acquire strong
national companies stich as its Tel-
dec takeover in December ‘81.

Vi Mg

Holland's battle to prevent foreign
TV sutions from broadcasting
advertisements specifically aimed
at Dutch viewers has been lost.
Communications  Minister Elco
Brinkman has admitted defeat and
will alier Dutch law following a
ruling by the EC in Brussels.
* * *

Management changes are expected
at EMI France following the re-
cent visit to Paris by EMI's CEO
Jim Fifield.
*  x x
IRS has just signed a licensing deal
with EMI for continental Europe.
Henri Padovani, ex-CRI Europe,
will head the international depart-
ment from London and Fiona
Klonarides has been appointed
Int. Project Co-ordinator based at
EMI Europe’s office in Holland
*  x %

The quality - and expensive - West
German media trade magazine
Neue Medien has been axed by
publisher Verlag who faces an esti-
‘mated annual loss of DM 6 miltion.
Neue Medien was launched in
1984. With an annual subscription
of DM 828 (12 issues), it was Eu-
rope’s most expensive magazine.
Meanwhile, Murdoch’s Sky maga-
zine has gained 10000 readers
(uly - Décember 1988) bringing its
monthly circulation up to 141.426.
'NME and Sounds have both seen a
drop in readership.

* *
Frankfurt-based  tour ~ promoter
Shooter is to organise a huge rock
festival for the last weekend in Au-
gust. Shooter’s Ozzy Hoppe says a
venue has been found and that
several acts have already expressed
interest. Hoppe: “Because of the
bad reputation of Monsters Of
Rock, we have not decided if the
festival will be called that.”

A.D.
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EUROCLIPS

‘The most aired music video clips through-
‘out Europe in the week prior to publica

on. It Includes more than 50 video-ty.
programmes and other tv shows partly us-
ing videos from |4 European countries

VIDEO FAVOURITE

Madonna
A Prager ey Lserc

VIDEO HITS

Paula Abdul
Straight Up - Propagards Fims

Simple Minds

Befast Chid- vivd

Michael Jackson

Leave Me Alone - Limekght

Robert Howard & Kym Mazelle
‘Wait - Molotov Brothers

Jason Donovan

Too Many Broken Heats - short s
Tone Loc

Wid Thing. 0 s

Depeche Mode

Everyting Counts - Fevtatr A
Bananaram:

Hel-wid

Donna Summer

This Time | Know I’ For Real 4
‘Womack & Womack

Ceebrae The Word- Hecal s

WELL AIRE

Dusty Springfield
Nothing Has Been Proved - romo Pace
Julian Lennon

Now You're In Heaven -Tony Kaye Fims
Elvis Costello

AnythingFor You- GO
Living In A Box

Cuddly Top - cem
Reynolds Girls
14 Rather fack - AwGO

MEDIUMROTATION

Traveling Wilburys
nd Of The Line - Not et
Samantha Fox

1 Only Wanra Be With You- Ay foet
Yauz

Fine Time - Racr Fims

Simply Red

1t Only Love - Vs

| Bobby Brown

| Don't Be Cruel- N s

| Fine Young Cannibals

| She Drives Me Crazy - romo Pasce
| Neneh Cherry

Buffdo Stance- Aeko s Pon
|

|

$Xpress
Hey MuscLovr -

Texas

1 Don't Want A Lover - Vo
The Bangles

Etermal Fame - MGt

Kim Wilde

Love In A Natural Way - AwGo

\
|

Pan Eur

Music Video Awards |VIDE

ea News

Aired Worldwide

The World Music Video Awards
will be telecast simultaneously on
April 14 from London, New
York, Toronto, Munich and Mos-
cow. It will be the first time that
Soviet television (Gostelradio)
broadcasts the show, producing a
segment and co-ordinating a vote
campaign throughout the Soviet
Union.

Sponsored by Pepsi and
Philips, the programme will in-
clude live performances by inter-

national artists. Four awards will |

be presented:

* The Pepsi Award for Most
Popular Video, sclected by popu-
lar vote

* The Philips Award for Most In-
novative Video, selected by the
International Federation of Music
Television Channels

* The Artist’s Circle Award for
Best Video, selected by a panel
of stars

Super Unvei

Two million cabled homes in
Russia are to join Super Chan-
nel's rapidly growing network
this year, according to Marialina
Marcucci, President of Super
Channel.

The announcement came at a
gathering of about 200 interna-
tional advertising executives who
were flown to Tuscany, the home
of the Marcucci Group. Principal
shareholders of the station,
Richard Branson and Marialina
Marcucci, unveiled the new Eu-
ropean strategy of the channel
which was relaunched last
January.

One new feature will be the
introduction of simultaneous,
multilingual transmissions of the
news bulletins in English, Dutch

*The Director’s Circle Award for
Best Video selected by a panel
of directors

The producers of the show are
Canada’s 24-hour video channel,
MuchMusic/Musique Plus; me- |
dia marketing company, Parallel
Media Group; and Sky Tele-
vision.

The organisers hope as many
as 50 countries will broadcast the
event, reaching a potential 750
million viewers. The following
stations in Europe have so far
| confirmed live distribution: Su-
per Channel in Burope, Video-
Music and RAI in Italy, Tele 5 in
West Germany and Sky TV in the
UK. Many countries will trans-
mit the show at a later date in-
cluding La Cinq in France, ITV
in the UK, RTVE in Spain and
channels in several East bloc |
countries. o

Is New Plans }

and German. The service will
start on April 1. Music shows and
documentaries will follow suit
later.

Announcing that the Channel
now reached a potential 15 mil-
lion homes, Marcucci added
“Before the end of the year, the
link will be 18 million homes,
which is equivalent to a potential
audience of 50 million.””

A new advertising package,
created by London-based agency
BBDO, was presented to the ad-
vertising industry. This will in-
clude links to major events, and
interactive promotions and com-
petitions. The slogan - ‘Watch Out
For Us’ - will be incorporated in
all Super Channel branding. [J

EWS
Depeche Mode 101

A very interesting longform this
week is Depeche Mode 101 made
by Frazer Pennebaker, whose
previous work includes Bowie's
“Ziggy Stardust And The Spiders
From Mars’ The video, which
runs for nearly two hours, is an
honest look at the artists, their

| staff and their fans on tour. A

must!

The promo to Madonna's
Like A Prayer is the most-played
clip in Europe this week. She is
followed closely by the video to
accompany Paula Abdul’s smash
hit Straight Up. The first was

| directed by Mary Lambert and

the second by David Fincher for
US-based Propaganda Films %

Depeche Mode with director Frazer
Pennebaker.

The highest new entry in Eu-
roclips is for the promo to the
Stock, Aitken & Waterman pro-
duction I'd Rather Jack by The
Reynolds Girls. It was shot at
several locations in London and

in Liverpool. AWGO’s Carol
Fletcher directed and Phil Barnes
produced %

The Nits' Henk Hofstede

directed the clip to their single
The Train, currently on MTV’s
playlist. The piece was shot in a
rehearsal studio and at a railway
station

MGMM’s Tim Pope is now
working on two clips for The

Meltdown In USSR

"Meltdown’, the live concert show ‘

produced by London-based com-
mercial TV company Thames
Television, is one of several
Thames shows to be broadcast on
Soviet TV’s second channel in
mid-April.

Elkie Brooks and Ruby Turn-
er feature in the one-hour pro-
gramme from the first series of
‘Meltdown’, recorded live at Lon-
don’s Town & Country Club in

1987. The show, produced by
Thames’ Nick Bigsby, is now into
its fourth series.

The Thames programmes,
which will have a potential Soviet
audience of 200 million, are be-
ing shown as part of British-
Soviet Trade Week. Apart from
‘Meltdown’, all the shows will be
dubbed ifito Russian. The 10-

| hour series will be shown with
| UK advertisements. a

Cure (Fas Street and Lul-
laby). Pope is responsible for
nearly all The Cure’s promos. He
also directed Eternal Flame by

a Bryer
produced all three videos %

DM

Video information and photos for
inclusion in this column are wel-
come. Please send to the attention
of Diana Muus. We are particularly
interested in receiving more info
from continental European video
companies.
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Eno-Produced Soviet

Jimmy Savile
Signs With Metro

by Paul Rusling

As revealed in last week’s Music
& Media (Extra!) Newcastle-
based Metro Radio has signed the
self-labelled  ‘Grand-daddy of
DJs, Jimmy Savile.

"I've had four firm offers
from commercial stations to join
them since I left BBC Radio 1 in
January 1987,” said Savile shortly
after the announcement. “None
of them seemed exactly right, and
Iwasn't really ready as I have had
so much to do with my charity
work.”

Metro’s Programme Director
Giles Squire has been trying to
tempt Savile to the station for
several years: “It’s the realisation
of one of my ambitions and I just
couldn’t stop thinking about it un-
til it became a reality.”

Savile is equally enthusiastic:
“They've twisted my arm with
over a million pounds, and tales
of untold wealth, fame and for-
tune. The biggest reward though
is being back in the Northeast,
where my dear old mum was born
and where I spent all my holidays
as a kid”

Squire refuses to disclose the
figure Metro is paying Savile for
the ‘Savile’s Travels’ series.
“Whilst Jimmy doesn’t come
cheap, it’s certainly not an ex-
travagant luxury for us because
he is very good value,” says
Squire, who will produce the pro-
gramme which will also be taken
by sister station TFM and two
other, as yet unnamed, stations
““We are committed to a and
there will be at least six more sta-
tions joining us later. I expect the
full network will want the pro-
gramme eventually,” says Squire.

Savile’s broadcasting career
began with Radio Luxembourg in
the early 1960s. He went on to
host the first ever edition of “Top

Jimmy Savile and Metro's Giles Squire (left)

Of The Pops’ on BBC TV in
1964. In 1974 he finally joined
BBC Radio 1 where he presented
‘Saville’s Travels' until early
1987.

The new series of the legen-
dary ‘Savile’s Travels’ has just
begun in its traditional Sunday
lunchtime slot. Savile: *“Radio
is such fun, better than TV, and
I can take the show everywhere,
I've really missed going out talk-
ing to the great British public. [J

S [s]

LP Released

London - An album pmduud by
Brian Eno in Moscow last Nov-
ember for leading Russian rock
act, Zvuki Mu, is set for release
in the UK on April 11 by Opal
Records. All 10 songs are in Rus-
sian and the album has not been
‘Wes(ermsed’ in any way.

) not rock music
. It’s unique, a kind
of insane sound I don't think has
been heard before.” Lyrically the
songs are in the traditions of the

old-time Russian wandering min-
strels but instrumentally there are
influences of Joy Division and
Captain Beefheart.

The new release is Eno’s first
studio production credit since
U2’s smash, The Joshua Tree
The self-titled album will be fol-
lowed by live shows in the UK
and France. Zvuki Mu describe
their music as “hallucinogenic
folk music expressing the lower
depths of life in Moscow.”  [J

Yorkshire

Launches

Classic Gold

by Paul Easton

Yorkshire ~ Radio  Network
(YRN), which operates IR sta:
tions in Sheffield, Bradford and
Humberside, has announced the
launch of a Classic Gold service
to be carried ontheir existing AM
frequencies.

Viking Radio in Hull has al-
ready been rumning Viking Gold
on AM since last November, and

1 H

IQ - Aiming Down The Middle

by Sally Stratcon

-

When Def Leppard’s managers
Peter Mensch and Cliff Burnstein
set up their small US label
Squawk Records, UK band IQ
were their first signing. Ironical-
Iy, the band found themselves
licensed to Phonogram in Europe
- the company which had rejected
them a year earlier.

Paul Menel joined the band as
singer/songwriter in late 1985
and took IQ into their second
phase. The first had resulted in
two independent albums but little
international attention. In April
1987 Squawk and Phonogram un-
veiled the Nomzamo album with a
round of European promotion in-

cluding a live appearance at the
Montreux Rock Festival

Two years on, Are You Sitting
Comfortably is the new LP, pro-
duced by Terry Brown. Menel:
“We picked him because he has

| worked with technical bands like

Rush and with commercial bands
like Cutting Crew.”

A prestigious support slot on
Mike & The Mechanics’ Europe-
an tour has given IQ good ex-
posure. Menel: “Mike Ruther-
ford hand-picked us, which was
nice. He liked the music and
thought we would be the most
compatible band. It's great for us
because of the cross-section of
audience that he has - young peo-
ple who are just getting into him
because of The Living Years sin
gle and the adult Genesis fans
which is great because we are
aiming straight down the middle
of those people.”

If you want proof on vinyl,
listen to IQ’s current European
single Sold On You and the
follow-up Drive On which has
been the lead track in the US. O

YRN’s Director Station Opera-
tions, Roger Brooks, says: “Clas-
sic Gold is building on the proven
success of Viking Gold, with an
alternative service for listeners
consisting of a golden oldies
record format with local news
and local advertising” Viking
Gold will now be incorporated
into the new Classic Gold.

The new service will operate
24 hours a day. Although most
programming will be common to
all areas (originating from Hull),
there will be separate, more loca-
lised programming during the
day, at weekends and during the
week between 0600 and 10.00
hours. Among the presenters are
several well-known names in-
cluding Keith Skues and David
Hamilton, who will be heard on a
syndicated show. Classic Gold
will start in early May. O

PLAYLIST REPORT

UK. Radio Airplay Report
Most played records in England du-
ring the week of publication on the
following scations BBC 1, BBC 2,
Capital Radio, Radio London and the
major independents.

Madonna -Lke A Praer
Elvis Costello - Verorcs

Jason Donovan - Too My Broken Hears

Reynolds Girls -4 acher ek
New Order - Rou And Rownd

Dusty Springfield - Notsag Has been roved
10, Texas -|Dor't Wan A Lover

1. Alyson Williams -Seep Tk

12. Sam Brown -iop

13, Fuzzbox - memacons Rescie

14. Kon Kan
15, Simple Minds - 8eis Chid

16. Living In A Box -Blow The Houe

17. Womack & Womack - Ceebrac The Word
18. Coldcut -Peie Hold On

19, Polson - Evey Rose Has €' Thor

20, Roachford -Faniy Hun
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A WINNING
FOR WINNING

TOXA &
LEALI

TEAM
ARTISTS

3"FASANO

NEW TALENT SECTION
* YO RECORDS

Special thanks to: SBK SONGS, D.J.'S GANG, PARKING, INVER and VITTORIA MUSIC
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Miss World Takeover
Looks Certain

by Paul

It now appears certain that the re-
scheduled meeting of Piccadilly
Radio shareholders this week
(March 20) will follow the advice
of their board and accept a
takeover bid from Owen Oyston’s
Miss World Group (see Music &
Media issue 10).

Last month, Piccadilly’s
shareholders meeting was post-
poned twice because of Miss
World’s offer to buy out the com-
pany for £ 39.5 million to prevent
its merger with Midlands Radio.

With the exception of founder
member Sid Friedland, Pic-
cadilly’s 12 board members have
all accepted that the takeover
move will make the new group
one of the most powerful outside
London, serving almost 15% of
the UK’s radio listeners.

The directors hold just over
15% of the company’s voting
shares and their acceptance and
recommendation at this week’s
meeting looks certain to be fol-
lowed by the company’s share-
holders.

Rusling

The new Miss World Radio
group will then form an empire
covering the Granada TV fran-
chise area. Miss World also
hopes to relaunch its station on
the Cote De Azur, which was
closed down by the French
authorities six weeks ago.
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PPM Relaunches US
Chart Show

UK-based radio syndicator PPM
Radiowaves has relaunched its
‘American  Countdown’  show
| with a new sponsor, Budweiser,

and a new presenter, DJ Benny
Brown.
| PPM’s previous ‘American
| Countdown’ show, hosted by Paul
| Gambaccini, was sponsored by

Ex-BBC Radio 1 and TV pre-
senter Noel Edmonds is to
present a special feature com-
memorating 25 years of UK mus-
ic radio at this year’s get together
of senior radio and music indus-
try executives. The fifth UK
Music Radio Conference takes
place in London next week (April
4/5).

Speakers include Richard
Park of Capital Radio who will
discuss his AM/FM split services
and Stuart McAllister of the
HMV Group who will look at the
relationship between radio, re-

Music Radio Conference

by Grant Goddard

cord companies and retailers.
BBC Radio 1 DJ Andy Kershaw
will present a lecture ‘Ratings By
Day, Reputation By Night' which
is particularly relevant given the
down-grading of his own music
show from a weekday evening

Pepsi and ran for two years. “One
of the reasons for restructuring
the show was to increase its
reach,” said PPM’s Managing
Director Simon Cole.

The new show is broadcast by
24 IR stations, representing 75%
of the potential take-up, and Cole
hopes to announce “a couple of
very major additions” within the
next few weeks. “It’'s now the

German

& Austria & Sw

zerla

Tele 5 - No More Music?

Will West Germany’s private
music-oriented TV channel, Tele
5, be turned into a sports chan-
nel? This is the question being
asked since Axel Springer recent-
ly made a bid for a majority of
Tele 5 shares (see Music & Me-
dia issue 9).

Along with the other large
publishers, Springer has been
trying to buy into the last of the
coumry s mdependenl private TV

d since Thomas Kirch

UK’s biggest i syn-
dicated show,” he added, “and
there’s no reason why it shouldn’t
grow further”

The ‘American Countdown’ is
produced by PPM’s Charles
Foster with Tim Blackmore as
Executive Producer. Budweiser’s
total investment in sponsoring
and support activities is esti-

Mike's Mechanic Paul Carrack has

Ocean & County Go To Court

by Paul

County Sound in Guildford has
been granted an injunction in the
High Court against neighbouring
IR station Ocean Sound, which is
based in Hampshire, over the use
of the title The Gold AM.
County Sound launched its ol-
dies format service, called The
Gold AM, in June 1988. In De-
cember, Ocean Sound also began
an oldies service, using the same
name. County Sound complained
that there was evidence of confu-
sion where the two stations’ sig-

BREAKOUTS
| National hits bound to explode

Donna Summer

This Time | KnowI¢s For Real (Warner Bros)
| Soul Il Soul/Caron Wheeler
| Keep On Movin' (10 Record)
| Chanelle
‘ One Man (Cooltempo)

Kim Wilde
" Love In The Natural Way (MCA)

Easton

nals overlapped and claimed that
there could also be confusion
among advertisers.

Ocean Sound agreed to a
court undertaking that its presen-
ters would identify the station as
‘The Gold AM From Ocean
Sound’ at least three times an
hour. The injunction now re-
quires the station to say ‘Ocean
Sound’ every time ‘The Gold
AM’ is mentioned. The injunc
tion has been granted to County
Sound pending a full trial

County Sound’s Managing
Director Mike Powell: *“While
not wishing to comment on the
details of this particular case,
we believe that the massive in
crease in radio services over
the next few years makes it im-
portant that there is no dupli-
cation of radio station names and
that listeners are clearly able to
tune in to the station of their
choice without unnecessary con-
fusion.” Ocean Sound Managing
Director, David Lucas, said that
his station has appealed against
| the injunction

written a song with Michael Me-
Donald. Carrack told ROL that the
song Love Can Break Your Heart,
may be on Carrack’s or McDonald's
next solo LP. “We wrote it when he
was over here doing some dates.
He's a fantastic bloke. 1 was kind of
in awe of him, but then the first thing.
he said to me was, ‘Oh man, I've al-
ways been a fan of yours since How
Long"* Carrack begins recording
his album in May, and he has written
other songs with longtime mates
Nick Lowe and Squeeze’s Chris
Difford.

Billy Idol is reported to be suing
a British Sunday newspaper for
libel. The News Of The World al-
leged in a story in December that he
behaved indecently in front of han-
dicapped children at a charity show
in California. Idol who has long
been involved in fund raising for
muscular dystrophy research, says
the story is completely untrue and
claims to have the support of local
California charity organisations.

Dublin band A-House have re-
released Call Me Blue in the UK this
week. They have just been an-
nounced Best Irish Newcomers in
Ireland's version of the Grammys
and are currently in North America
for a tour with The Go-Betweens,

Craig Gannon, who was The
Smiths’ extra guitarist, now joins
The Fall's guitarist Brix Smith in
her other band The Adult
Their first major label single Take

slot to a weekend midnight one as | mated at £ 500000 over the com-
part of Radio I's new Apnl ing year. D
schedule.

R O C K O V E R L ONDON

Globe Theatre,Shaftesbury Avenue,London WI, tel 1-4944513

Billy Idol t0 sue News Of The World
Me is just out on Phonogram’s
Fontana.

Bananarama have announced
the UK dates for their first ever
world tour. They include two nights
at Hammersmith Odeon on May 18
and 19 and we are promised their in-
famous all-male dance group will
accompany them. The stage for
their show is being designed by a
man who has designed stage sets for

ince, Roy Bennett.

And while we continue to await
the next Queen album, their Roger
Taylor has been keeping himself
busy with Sigue Sigue Sputnik,
remixing their new single Dance-
rama.

Big Country’s Mark Braezicki
is to appear as guest drummer on
Fish’s s0lo album which is sched-
uled for September  release. The
former singer with Marillion will
start touring in the summer with a
single expected in August.

B
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bought Eureka last year and
turned it into Pro 7, a successful
film channel.

Silvio Berlusconi beat Ber-
telsmann for a 45% stake in Tele
5 over a year ago. The rest of the
shares are now held by Herbert
Kloiber (45%) and Tele 5%
Managing Director Wolfgang
Fischer (10%).

When Music Box (now Tele
5) began broadcasting five years
ago, its largest financier was the
Cologne-based publishing house

by Peter Woernle & Phillpp Roser

DuMont/Schauberg. They were,
however, forced to pull out at an
early stage. Searching for a new
investor, Fischer considered sell-
ing Music Box to Leo Kirch. In-
stead, Kloiber joined the share-
holders but was not in a position
to keep the station financially
afloat on his own. It was at this
stage that Berlusconi came in.
But it was not long before Ber-
lusconi wanted to sell half of his
shares - bringing his stake to a
level which would correspond
with the 20% to 25% ownership
he holds in private TV stations
throughout Europe.
Meanwhile, Springer has
been looking to develop a sports
channel in co-operation with the
UK retail company WH Smith,
which operates the UK’s sport
channel Screen Sport, for some
time. However, ABC, a giant US
TV network which also has a
sport channel, is financially in-
volved in Kloiber's company and |

Austrian Satellite Row

Vienna - A joint declaration re-
Jecting the Austrian government’s
proposed introduction of a com-
pulsory licensing system for for-
eign satellite broadcasters was
signed at a special meeting called
here by [FPI last week (March 15).

International  organisations
representing copyright owners
say the proposal is prompted by
the Austrian cable operators.

RTL Plus
Cancels ‘Mosh’

Cologne - The Cologne-based
private TV broadcaster RTL Plus
has stopped broadcasting its
heavy metal show, ‘Mosh’ No
replacement is planned. Accord-
ing to ‘Mosh’ producer Stafan
Heyland, poor viewer ratings led
to the cancellation.

IFPI, CISAC and AGICOA, the
international body which re-

has therefore a link with Tele 5.

Realising that films and sport
draw big audiences - and recog-
nising that Kirch's massive film
archive gives him an advantage in
that area - Springer has been try-
ing to develop a sports channel in
competition to Murdoch’s Euro-
Sport. But will he do it through
Tele 57

With half of Berlusconi's
shares, half of Kloiber's and a
fraction of Fischer’s, Springer
could find itself holding the reins
at Tele 5. “There have been no
contracts drafted or signed up un-
til now,” admits Fischer, but he
adds that could change in the next
few weeks.

Tele 5 is currently holding

i ith

Songwriters
Award

Munich - Jule Neigel has won the
first Fred Jay Award for song-
writers. The DM 25000 prize
was introduced to encourage lyri-
cists who write popular German-
language songs. The award was
presented by ZDF presenter
Amelie Friedat at GEMA’s Mun-
ich offices on March 20. The Jule
Neigel Band smashed into the
West German chart last year with
their album Schatten An Der

Wand (Shadows On The Wall).(J

Musicians Release
Sampler LP

Bonn - The Association Of Rock
Musicians Bonn (ARMB) has
released a sampler LP of 12

Wi
and Luxembourg-based CLT."If
Springer succeeds in buying into
Tele 5, West German commercial
TV will be in the hands of three
large companies: Kirch, Springer
and Bertelsmann. Kirch rules at
SAT 1 while his son controls Pro
7. Bertelsmann, together with
CLT, has substantial holdings in
the Cologne-based RTL Plus. O

Bonn-based bands under the title
Capital Radio. With the motto
“from breakfast show to night
shift”, the album presents a wide
range of talent. While the ‘Day
Side’ concentrates on mainstream
rock, the ‘Night Side’ reveals the
influences of punk and new wave.
Information about the participat-
ing bands is included in an ac-
companying booklet. O

presents the film industry’s cable
rights, claim the legislation
would conflict with both existing
international legislation and a re-
cent decision by the Austrian
Supreme Court. a

BREAKOUTS

| National hits bound to explode
| David Hasselhoff
| Looking For Freedom (BMG Arioly)
| Alan Price
l Changes (BMG Ariols)
} Jeremy Days
Brand New Toy (Polydor) |
' Dirk Busch ‘
l Du Bisc Keine Mona Lisa (Polydor)

(adverisement)
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FAX 41-44 98 42 ‘
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Media Control Germany
From the airplay hitparade from
Media Control including 29 radio
channels. For more info please
contact Media Control - Postfach
625, D-7570 Baden Baden, tel
(0)7221-33066.

L nnyomm YouGotk

Media Control Austria
Most played records as checked by
Media Control on the national chan-
nel O3 and Radio Brenner.

1. Fine Young C:

(o] T

16, Simply Red 13 Ony Love
18, Yazz oo Toe
20. Michael Jackson - e Me e

Media Control Switzerland
Most played records as checked by
Media Control on the national chan-
nel DRS 3, Coleur 3 and 4 private sta-
tions. For more info please contact
Media Control, Post Passage 2 Basel
4002, tel 1- 228989.

1. Texas 1 Don'e Wanc A Lover
amvm&wuk

4. Roy Orbison -You Gex k.
. Soulsister - The Way To Your Heur.

e b Ay

2. Soulsister - The Way To You Heart:
3

4. ALennox & A.Green - Put ALicte Love
S. Tanita Tikaram - Tus: b My Soboey
6. Roy Orbison - You Got It

7. Cllmie Fisher -Low Ure A River

Ao
Zander - suvendr To M
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