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France’s Canal Plus
Bids For Spanish TV

by Jacqueline Eacott

Paris - French cable TV
company Canal Plus has
announced that it will be in-
volved in abid for one of the
three private TV channels
due to go on air in Spain
next year.

Canal Plus has taken the
maximum stake allowed by
a foreign company, 25%
The Spanish group Prisa,
which  publishes = Spain’s
leading daily newpaper EI
Pais, has also bought a 25 %
interest in the project and
several Spanish banks and
private investors are also
involved.

Canal Plus is investing
an initial Pta 1 billion with a
further Pta 3 billion to fol-
low if the bid is given the
go-ahead by the Spanish
government

According to a Canal
Plus spokesperson, the new
channel will take the Canal
Plus name and the Canal
Plus concept - 365 films an-
nually, music clips, sports

and  childrens  pro-
grammes, plus limited ad-
vertising

Canal Plus has had
previous TV involvement in
Spain as a shareholder with
the Channel 10 satellite
service which went into lig-
uidation. The spokesperson
said: “Channel 10 did not
work because there were no
programmes and no com-
mercial structure.” O

Euro Rock Awards
At IM&MC

Amsterdam - The global |
‘Rock Over Europe’ tele-
cast from IM&MC, co-
produced by BETA, Veroni-
ca, Super Channel and
VideoMusic, will include
the presentation of some
European Rock Awards to
major  acts including
Michael Jackson, Sting and
Jean-Michel Jarre.

The Children Of The
World Video Clip Award
will be given to Michael
Jackson who was voted for
by children aged between 8
and 12

There will more than 15
TV crews covering con-
certs, press conferences and
showcases  during  the
IM&MC. These include La
Cing and ‘Rapido’ from
anne, Tele 5 and Sat |

Eurochart

Music & Media’s Coca-
Cola Eurochart Hot 100 has
made its first appearance on
Super Channel. The pan-
European broadcaster will
run the show three times a
week, initially until the end
of December.

"The Coca-Cola Eu-

Cross Talk - Howard Jones discusses his new WEA LP ‘Cross That
Line’ with MTV Europe presenter Steve Blame.

(advercisement)

PolyGram International

AmericanRadioHistory.Com

from West Germany, Hol-
land’s  Veronica, ~Super
Channel and teams from
Scandinavia, Spain and the
uUs.

Special events at the

IM&MC include a concert
in celebration of the 50th
anniversary of the jazz label
Blue Note, an appeal for the
Rainforest Foundation by
Sting and special presenta-
tions from the Spanish ra-
dio network SER, US syn-
dicator  Westwood ~ One,
Swedish Music Information
Centre, Dutch copyright
body  BUMA/STEMRA
and the CMA.
For full details and pro-
files on some of IM&MC’s
key speakers, turn to our
IM&MC SPECIAL,
pagcs 39-46.

On Super

rochart Hot 100, which was
first aired on Sky Channel,
has “attracted a big follow-
ing over the years and
marks an important ad
tion to our programming,”
says Janet Greco, Super
Channel’s Head Of Publici-

The 52-minute pro-
gramme is produced in
Holland by Rob De Boer
Productions. As well as the
chart itself, the Eurochart
show features artist inter
views and stars introducing
their own clips.  William
Lynn, Vice President Coca-
Cola said: “We are confi-
dent this show will fulfil the
growing demand for high
quality European youth
music programming.” The
show has a potential au-
dience of 40 million

(advertisement)
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Double-Sided CD

Although the CD is superior to
the album in all respects, it has
one disadvantage: it is only playa-
ble on one side - so far. Accord-
ing to French CD manufacturer
Lor-Disc, the double-sided CD
has a fair chance of becoming the
new configuration for the 90s.
Lor-Disc has pressed a limit-
ed edition of six double-sided
CDs of live recordings of Wagn-
er’s The Ring for the Italian clas-
sical label Hunt. Although the
CDs are just stuck together
manually (with a numbered label
in the centre of each side), Lor-
Disc is currently working on an

by Machgiel Bakker

automatic device for joining CDs
together.

According to Hunt's Manag-
ing Director Nicos Velissiotis,
the release is just an experiment
at the moment but he expects the
new format to be operational next
year.

"We're only using 10% of the
possibilities that the CD offers
us. This is one application that is
offering the consumers more
value for money.” In the UK, the
CD package - distributed by Tar-
get Records - is on sale for £ 100.

European CD manufacturer
PDO in Holland dismisses the

double-sided CD as a “non-item™
which does not comply with in-
ternationally  agreed  specifi-
cations.

A very bad and impractical
idea,” says Han Tendeloo, Appli-
cations Manager at PDO. “It will
not be compatible with a lot of
CD players, and there will be a
much higher percentage of natur-
al wastage. And this will cause
the price to rise. If a consumer
wants to play two CDs - or more
- then the CD-changers that are
currently on the market are a
much better solution.” u}

Waterman Initiates Hillsborough Single

London - Two years after Ferry
Aid, Stock, Aitken & Waterman
are behind the controls of another
charity record, this time for the
victims of the tragedy at-Hills-
borough football ~ stadium in
Sheffield.

May 2 will see the release of
Ferry Across The Mersey, origi-
nally a hit for Gerry & The
Pacemakers in 1964. Performing
the song are Paul McCartney,
Gerry Marsden (from Gerry &
The Pacemakers), The Christians
and Holly Johnson, all Liverpud-
lians. It is believed that Pete
Waterman, who organised the

(acvertisement)
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by Diana Muus

whole project, had many offers |

from other artists but he wanted
to make it a strictly Liverpudlian
affair. Waterman has a show on
Radio City in Liverpool

A D

Most of the profits will go to
relatives of the Hillsborough vic-
tims while the rest will be used to
help improve other stadiums. [J

R A

The Computerised Playlist

More and more Euro-
pean radio stations are
starting o use a com-
puter for the compila-
tion of their playlists. .
This can get rid of a lot
of time-consuming
paperwork and it gives
the DJ more opportuni--
ty to concentrate on
presentation.

A station that is tak-
ing this 1o the extreme

By Machgiel Bakker

mas & The Papas’
California Dreamin’,
The Kinks' Sunny Af-
ternnioon or Bobby
Goldsboro’s Summer
The First Time

Each record falls.
either in the A, B or C
calegory. ‘A’ hits are
played once every four
hours, ‘B’ every five-
and-a-half hoyrs and

male/female, 605/70s or 'C’ every eight-and-a-

is Sky Radio in Hol- 80s and instrumental”  half hours. The station
land; no DJs, just a Although the com- also works with the
computer doing all the  puter makes a random ‘Classic Gold” category,
work. And recent choice out of these the well-known hits
figures from the categories, there are from the past like
research bureau In- certain limitations - for ~ Yesterday or Nights In
tomart prove that the instance, after a very White Satin; these are
formula works (see up-tempo track, another  played three to four
up-tempo one is taboo.  imes a week.

But doesn't the use
of a computer lead to
bland and predictable
programming? Ton
Lathouwers Sky Ra-
dio's Operations

‘make it be whatever

you want. We feed the
computer with several
categories like tempo,

‘mood, type, single/duo  forecast, we start
programiming ‘sunny”
records like The Ma- GorIr™

or group, English or
non-English lyrics,

And two ‘down’ tracks
are never played one af- —low Adult Conte-
ter the other.

In this way, a play-
list can be produced for  people in the age brack-
two weeks although a
Manager: “No, you can  certain flexibility is al-
lowed, for example
when the weather
changes. Lathouwers:
“With a sunny weather by Buffalo Springfield's

"Our format is Mel-

porary.” says Lathouw-
ers. “The calm hits for

et of 25-40. That means
You can start with for
instance Dusty Spring-
field's Nothing Has
Been Proved followed

Expecting To Fly
and Roy Orbisn's Jou_

trae

REA LABOUTIT

A decision on who would win the
TDFI transponders in France was
sill being postponed t press time
but the CSA did admit tha Eu-
romusique was 2 hot contender for
one of the five channels. The allo-
cation was originally planned for
the first week in April
*

*
BBC Radio 2's Nework Pro-
gramme Editor David Vercoe is
reported to have said: “1 firmly be-
lieve that, with the exception of Ra-
dio 2, most producers and presen-
ters in the UK radio industry are
more concerned with maintaining
credibility with the record industry
than with trying to play the music
their listeners wani.® He was

speaking a the recent UK Music

Radio Conference in London.
* * *

VTM, the very successful new
commercial broadcaster in Belgi-
um, has won exclusive rights to
broadcast a Flemish version of
Holland's popular ~ *Soundmix
Show’. The show is hosted in Hol-
land by Hennie Huisman. The
Belgian host has not been decided
yet but the first sessions will be
fet‘ordﬂd in June.
*

Pirate rxlm ship Laser 5ss could
be back on air shortly. The station
is 5aid 0 have the backing of a con-
sortium of UK radio companies
and to have recruited three top DJs
for its 24-hour dance music format.
‘The ship, the ‘Communicator’, has
two powerful 25000 wat MW
transmitters on board and three
specully built n\ldms

Nlllhusanmmud-mpmfluf
Ffr 65 million for 1988 - an in-
crease of 107% over 1987. And Eu-
rope 2 continues its growth by ad-
ding a new station in Toulouse with
Jean-Pierre Alaux as manager.

* *

*
Chemical laboratory, Pierre Fabre,
which already owns 25.5% of Sud
Radio, has taken a 15% share in
Alouette FM, one of the most
powerful independent FM stations
in Bmlnny
*
Four FM radio stations in the Yve-
lines and Oise region of France
have been temporarily closed by
the CSA for various technical of-
fences. Val FM for not broadcast-
ing, Radio Mercure for excessive
power, Oxegene FM for broad-
casting Kiss FM programmes, and
Skyrock Beauvais for excessive
power and for broadcasting Fun
FM programmes.
* * *



EUROCLIPS

|| The mostaired music video clips through- ‘

out Europe In the week prior to publica-
tion, Tt includes more than SO video-tv
programmes and other tv shows partly us- |
ing videos from 4 European countries

VIDEO FAVOURITE

Like A Prayer o pecures

‘ Madonna

VIDEO HITS

| Simple Minds
‘ Thiss Your Land -vind
Roxette

The Look - £t
The Cure

3
27
C-4
3

Jason Donovan
Too Many Broken Hearts- shors tres
Wendy & Lisa

o
£
<
]

Pan Euro

ean News

New Music Programmes At MIP

A 78-minute documentary featur-

ing Boris G the

by Jon Henley

ing two new live concert videos:
The at the Hammer-

Soviet rock star who last year
signed worldwide with CBS in
New York, is one of the new mus-
ic programmes on offer from in-
ternational production compa-
nies and distributors at the
MIPTV trade fair in Cannes this
week (April 21-27).

The film is distributed by
Granada International, which
also has worldwide TV and video
rights to two Doors specials.
Head Of TV Sales, Stephanie
Neville: “’The Doors In Europe’
and ‘The Open Doors’ both con-
tain exclusive footage never
released before. We expect plenty
of interest for both them and the
Soviet feature.”

She's A Mystery To M
u1

When Love Comes To Town - s s
Guns N' Roses
Paradie Cty - Foppi i

WELL AIRE

Donna Summer

This Time | Koow s For Rel .74

Lou Reed

Dirty Boulevard - Nox ed

Gloria Estefan

| Anyting For You- awco
Depeche Mode

Everything Counts - Pemebaker s

Tanita Tikaram

World Outside Your Window - Veid

Simple Minds

Belfast Child - viwd

The The

The Beaten Generation . G

Holly Johnson

Americanos - Hurry Cigs

MEDIUMROTATION

Bananarama
Help-d
Living In A Box
Blow The House Down- 0ceun |
Simply Red
1§ You Don't Know Me By Now - vwid ‘
| Fine Young Cannibals
She Drives Me Crazy - promo e
| Reynolés Girs
| (4 Rather fack- A0
Roachford
Family Man - 40cen |
Bon Jovi |
1l Be There For You Not sted ‘
|

| The Cult

| Fire Woman -Noc seq

1 FIRST SHOWINGS

| DelLaSoul

Me, Mysell & 1-See s
Jody Watley
Rea Love - rosupn
Transvison Vamp
Baby | Don' Care-¥vé

based PMI is con-
centrating on its world music ser-
ies ‘Big World Cafe’ which has
already attracted considerable at-
tention (see Music & Media issue
16). The company is also present- |

smith Odeon in 1988 and Brother
Beyond, filmed during their re-
cent UK tour.

Radio Vision International
(RVI) has “two or three big live
projects” which would be fina-
lised at MIPTV. RVI also said it
expected to be heavily involved in
last-minute negotiations for the
Elton John concert in Verona on
April 26, for which it has world-
wide rights.

Virgin Vision is offering a
string of premier concerts includ-
ing Bryan Ferry's 1988 world
tour, Depeche Mode at the Rose
Bowl in Pasadena, Belinda
Carlisle, T'Pau and The Pogues.
And UK production company
Music Box is presenting eight
different weekly —programmes
and over 200 specials.

The company’s major new
specials include ‘Transmission’, a
showcase featuring UK indepen-

EC Ruling On TV

The EC has finally agreed on a
convention which will govern
cross-border television following
deregulation of broadcasting in
1992. Broadcasters are free to
transmit programmes across na-
tional borders provided they ob-
serve minimum advertising and
moral standards and that they car-
ry a majority of EC-originated
material wherever possible.

West Germany and Denmark

expressed resentment at the fact

that national broadcasting is to be
governed by the EC while Belgi-
um wanted a levy on foreign tele-
vision shows.

But all objections were over-
ruled by a majority of the EC
members although Denmark has
said it will not respect the regula-
tions. The convention will now
go before the European parlia-
ment for ratification, probably
within the next few weeks. [

Media: Sky Television Dir. of Cologne-based pointed Special Mark.
has appointed Mark Deutschewelle; his sue- Mgr. Polydor Belgium;
Wilson as Gen. Mer. of cessor is Friedhelm Ost e is replaced by Steve

its Amsterdam office %

Boenne % Peter Cor-

*

The new Radio-France Industry: M&M has ap- mish MD of Lorimar
Dir. Information is Ivan _pointed Jane Van Den Music in London has
Levei; he replaces Endeasits UK Market- now joined Complete
Michael Meyer % SMS ing & Sales Exec; Van Music as GM & Head

has appointed Alistair Den Ende

previously  Of Business Affairs %

Helm as Sales & Mark.  worked for Virgin, CBS % Marc Thonon Prom.
Mgr. (UK) % Jose Fer- and Carrere % Peter Virgin Benelux has been
nandez Delgado has Reichardt, ex-MD SBK ~appointed Attistic Dir.
been named Dep. Dir. Songs UK, is the new with Editions Virgin
Radio Madrid and Lola MD EMI Music Publ. Musique in France %
Barranco is Dir. Radio UK % Peter Price has Paul Brinks is the new
Corazon * been appoinied MD A&R Mgr. at Polydor
Klaus Kopka has been WEA Ircland: Price Holland, filing _ the
re-clected as Chairman  used o be GM Atantic vacancy left by Frank
Media Board Bavarian Records Euwope % Wisse, the new GM of

State Media Authority ~Christophe

Turcksin  PolyGram Music Publ.

% Heinz Fellhauer has Prom. Mgr. Phonogram;, Holland %
stepped down as Gen. Belgium has been ap-'

dent artists, ‘The Global Chart’,
which runs through top-selling
artists from around the world,
and a co-production called
‘Sounds Of The Russian Under-
ground.

Innocents

One of the most successful direc-
tors at the moment is MGMM’s
Tim Pope, who used to work for
GLO. He is responsible for three
videos in this week’s Euroclips:
The Bangles' Eternal Flame;
The The's Beaten Generation;
and the brilliant, (and expensive -
£ 80.000) promo to The Cure’s
Lullaby. Lisa Bryer is Pope’s per-
manent producer. The best
played promo on European TV is
still Madonna’s Like A Prayer %

PMI has released a longform
called 6 x 3, which features the
clips of Duran Duran’s six latest
singles  including:  Notorious,
Skin Trade, All She Wants Is and
the current single, Do You Believe
In Shame. The directors were
Peter Kagen, Dean Chamberlain,
The Molotov Brothers and Chen
Kaige %

The cover of Mute Film's video for
Erasure, ‘Innocents’

Mute Film has released a
longform of Erasure called Inno-

| cents, a live concert shot in

November last year by David
Croft at the NEC in Birmingham.
The video shows the duo per:
forming their greatest hits in-
cluding Chains Of Love, Stop!
and Sometimes. Virgin Music
Video is responsible for the dis-
tribution %

Another interesting longform
released by Virgin Music Video
is of the reunion concert by punk
band Stiff Little Fingers, called
See You Up There!. The film was
shot at London’s Brixton Acade-
my in March 1988 %

DM
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WEA'’s Tony McGuinness
Talks About Marketing

London - For a man who has
only been in the record industry
for a year, Tony McGuinness has
a remarkable amount of in-
fluence. McGuinness is Market-
ing Manager for WEAs UK
roster, which includes Simply
Red, Aztec Camera, Echo & The
Bunnymen, The Jesus & Mary
Chain and Everything But The
Girl.

This time last year, McGuin-
ness was working for the adver-
tising agency Boase, Massimi &
Pollitt (BMP); his accounts in-
cluded Sony, Hellmann’s mayon-
naise, Jacobs cream crackers and
Mazola corn oil.

After the amount of effort put
into the marketing of these sorts
of objects by the advertising in-
dustry, McGuinness was amazed
at how little thought appeared to
be going into promoting an artist:
“When I was at BMP we used to
try and establish the personality
of a product as if it were an actual
human being.

"So a Jacobs cream cracker,
for example, was identified as an
old, mature, cultured English
gentleman. The music business,
on the other hand, takes some-
thing which is living and reduces
it to a bit of tape and vinyl.

"Someone like Tanita Tika-
ram hardly needs any packaging
at all because her music and ap-
pearance almost speak for them-
selves. Everything But The Girl
needed bringing out a little more
s0 I got Ben Watt to write about
himself. The result was very
pretentious but also very them!”

McGuinness’ most extensive
project to date has been the cur-
rent Simply Red campaign. “We
started off by researching exactly

by Mike Nicholls

who was buying their records.
Rather than being the 18-30 age
group, we discovered that Simply
Red fans are mainly album buy-
ers aged between 20-40.

"Only two singles from the
previous album were hits so
clearly something had to be done
about the marketing of the ones
from the new album. The

research also revealed that, in |

visual terms, Mick Hucknall is
the essence of Simply Red - but
not as Mick Hucknall. His voice
transcends that. 1 mean, he’s no
Jason Donavan!

"So the band have to be mar-
keted through him but without
promoting him as a face. So what
we did was just put him on the
front and back (the rest of the
band are only to be found on the
inner sleeve) with his features ob-
scured by his hair. The photo-
graphs were taken by Juergen
Teller. In order to associate the
singles with the album we will
use similar pictures for all the
singles from the album, posters,
adverts and so on.”

McGuinness decided to cast
Hucknall in the role of classic
chanteur and package the singles
to look like old 78s. “It took a lot

of effort to find someone who
could produce the right thing but
[ think its been worth it. Both If’s
Only Love and If You Don't Know
Me By Now were released in a
limited edition of 5.000 and took
the singles into the upper reaches
of the chart.”

For Simply Red fans of a
more hi-tech frame of mind, both
singles were released as 3” CDs
with extra tracks and in special
swivel packs which made good
counter and shelf displays in
shops. The album, 4 New Flame,
was released on Valentine's Day -
media folk received their copies
in a box tied with pink ribbon.

All this only accounted for a
small part of the £ 150000 cam-
paign allocated to the LP and first
single, It’s Only Love. There were
also full page advertisements in
life style magazines (Q, The
Face, Sky and Blitz), national

RELAND

PMV Launches
New Initiative

Chris Johnson, Head Of Produc-
tion at PolyGram Music Video
(PMV), has set up a new venture
called Control which will make
music-oriented  programming
with an emphasis on breaking
new creative talent. The company
aims to make both pop promos
and television programmes.
Johnson retains his position at
PMV, which will fund the
initiative.

Johnson is keen to recruit
relatively unknown directors and
says that Control will act as a
“breeding ground” for new talent
which he believes will help break
the mould of current music
programming. Among those al
ready signed to Control are direc-
tor Dominic Allan and Howard
Woffinden and Rick Elgood.

Johnson was formerly head of
Polydor’s video department and
clips he has commissioned
include promos for Tom Jones,
Art Of Noise and Siouxsie & The
Banshees.

pap he Independ
Guardian, Observer, Today and
Sunday Times) and trade maga-
zines including Music Week and
Music & Media. This was all in
the first week of release and A
New Flame entered the charts at
no. | where it stayed for five
weeks.

The following week saw a co-
operative advertising campaign
with Our Price which cost WEA
£60.000. Our Price also handed
out one million carrier bags
featuring the album sleeve. The
campaign will probably con-
tinue, via future single releases,
until Christmas.

Simply Red’s last album Men
And Women, sold 660.000 copies
in the UK. So far 4 New Flame
has shipped around half-a-
million.

T
o[

New on air. Great North Radios team
of presenters, from L. 1o, 1op to bot-
tom: Paul Baldwin, Roger Kennedy,
Ray Daniels. Freddie Allen, Tory

Adams. Steve Tong, Cameron Smith.

N E APPEARING AT
I.M.M.C. PARADISO
TUESDAY 2nd MAY.
ON TOUR
IN EUROPE

FROM 7th MAY.
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New Radios Cannot

Be Sold

The IBA has ruled that new IR
franchises cannot be sold until
two years after they are granted,
or until three months after the
formation of the new UK Radio
Authority.

The decision was originally
included in the IBA's specifica-
tions for its new community sta-
tion franchises to prevent these
“becoming pawns in a commer-
cial game,” says Stuart Patterson
of the IBA.

The IBA has now extended the

S P (o] T

ban to cover all new IR franchises
because it “recognised that all
new stations can be vulnerable,
and because we don't want suc-
cessful applicants to see their
franchises purely and simply as
a way to make quick money,” he
added.

Patterson said that provision
has been made for relaxing the
ban under exceptional circum-
stances - such as a new station
falling into severe financial
problems. ]
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Helen Watson - Lyrics Play
Important Role

by Diana Muus

If there is one remarkable song ti-
tle around at the moment it is
Hanging Out The Washing In A
Small Back Yard by EMI-signed
Helen Watson (and Andy Fair-
weather Low). The track is taken
from Helen Watson’s recently
released LP, The Weather Inside
(cat. no. 064-7918831).

Watson's music is often com-
pared to that of Joan Baez and
Joni Mitchell: laid back, adult-
orientated material with a folky
edge where the lyrics play an im-
portant role.

Watson's career kicked off
five years ago when she sang
background vocals for Carmel.
She made demo tapes which
reached the ears of top producer
Glyn Jones (Joan Armatrading,
Eric Clapton) who wanted to start
recording her first LP Blue Slip-
per straight away with all sorts of
well-known musicians - includ-
ing members of Little Feat who
feature on both albums. Jones
also produced the second LP The
Weather Inside.

BREAKOUTS

National hits bound to-explode

| The Cure
Lullaby (Ficcion/Poycdor)
Simple Minds
This Is Your Land (Virgin)
Beatmasters Feat. Merlin
Who's In The House (Rhychm King)
Duran Duran
Do You Believe In Shame? (M)
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Mike Heatley, Marketing
Manager at EMI UK, thinks that
Watson's career will develop
slowly but steadily: “We do not
want to hurry Helen’s career. She
is a very talented artist whose
writing and performing talents
are of a high quality. We are
primarily concerned with de-
veloping a long-term eareer.”

The future looks bright for
‘Watson; at the moment she is
supporting Black on his Europe-
an dates and there might be a Eu-
ropean solo tour later this year.(J

;d Irish T_\7 '

The Windmill Lane consortium
has been awarded the franchise
for Ireland’s third TV channel.
TV3, a commercial service, will
initially broadcast on cable net-
works in the Dublin and Cork
area. Output will include music
programming with details to be
unveiled during the MIPTV fair
in Cannes this week. The suc-
cessful consortium’s backers in-
clude Ossie Kilkenny and Paul
McGuinness (both involved with
the management of U2), Ulster
Television and the UK’s TVS. OJ

(advertsement)
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Brixton Academy MDs To US

According to the management \ there is a large black population

team running the newly-renovat-
ed Brixton Academy in south
London, there is an “in-built
prejudice” against the hall among
some sections of the UK music
business.

The venue is in an area where

PLAYLIST REPORT

UK. Radio Airplay Report
Most played records in England du-
ring the week of publication on the
following stations BBC |, BBC 2,
Capital Radio, Greater London Ra-
dio and the major independents.

1. The Banges - et Fame
2. FYC - Good Th
3. U2- When Love Cones To Town

10. Donna Summer - Th T | Now
L1, 1927 -Thac's When | Thik Of You

14. Holly Johnson - Averkanes
1S. Transvision Yamp -8y Dos' Crt
16, Free Word

17. The The - The exer) Genercon

16, Swing Out Sister -You On My Had
19, Fuzabox - imermatona Resce

20. Paula Abdul-Siagh Up

and has often attracted hostile
publicity. So now joint Managing
Directors  Simon Parkes and
Johnny Lawes are off to the US to
persuade big names to include the
Academy in tour schedules.
About £ 2.4 million was spent
rebuilding the hall which has 964
seats and standing room for more
than 3.300.

4
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Globe Theatre Shaftesbury Avenue, London W1, tel 1-4944513
shire poet by the name of Clive
Product, a cabaret duo called
Jungr & Parker and the splendidly
named Australian band Weddings,
Parties, Anything.

The environmental group Ark are
planning 10 release a series of
records under the banner of ‘Ark
LandBank Singles' with the ultimate:
goal of releasing an album of spe-
cially written or donated tracks.
Erasure have already composed a
song for the project and Womack &
Womack and S’Express will also
be involved. Ark’s music, film and
special events department, led by
ex-10CC member Kevin Godley,
would like artists and record compa-

their L if

Golden Apple
Radio

Golden Apple Radio will be the
new IR station for the Yeovil/
Taunton region in the southwest
of England. The IBA has awarded
the franchise to SomerSound
whose board members include
the Managing Directors of the
two IR stations which are backing
the company - David Cousins of
DevonAir (Exeter) and David
Lucas of Ocean Sound (Ports-
mouth). The contract will run un-
til the end of 1994. 1

|
|
|

they are interested in taking part.

The Wilburys are yesterday's
news - long live the Traveling
Wrinklies a group made up of bat-
tered British stars of the 60s like
Reg Presley of the Troggs and the
Brian Poole of the Tremeloes.
They are recording a version of the
Showstoppers’ 1968 hit Ain't Noth-
ing But A Houseparty.

Billy Bragg has revived his Util-
ity record label, last seen when he
released his debut album Life's 4
Riot With Spy V5 Spy in 1983. Bragg
himself is the A&R man, offering
the label as a vehicle “for artisis
who have something to say or play
but have not had the opportunity to
put their music on viny|”. The first
three releases are by a Buckingham-

Kevin Godley leads environmental
group ATk’ singles series.

Phil Collins was on stage at
London's Theatre Royal recently. He
was 10p of the bill at the benefit gala
for the thoroughly British comic ac-
tor Terry Thomas who i crippled by
Parkinson's Disease. Collins des-
cribed Thomas as “one of those peo-
ple who touched my life as a child”
and alone with his piano, performed
a ballad version of Two Hearts and
In The Air Tonight a
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Germany & Austria & Switzerland

Private TVs Increase ’ StarSat Plans Holiday Radio

by Volker Schnurrbusch

Turnover By 300%

by Peter Woernle

Frankfurt - West Germany’s
leading private TV stations, RTL
Plus, Sat 1 and Tele 5, have
reported an increase in turnover
of more than 300%. In compari-
son, the results of public broad-
casters ARD and ZDF are very
moderate.

The total turnover for the pri-
vate broadcasters rose from DM
87 million to over DM 250 mil-
lion from 1987 to 1988. Mean-
while, ARD TV advertising in-
creased by 28.2% to atotal of DM

9436 million, while ZDF’s
revenue climbed by only 0.9% to
DM 619.7 million.

After doubling its advertising
rates at the beginning of 1988,
RTL Plus leads the pack with a
260% rise from DM 48 million to

S P [e] T

Silly - Calm, Cool Voice

by Volker Schnurrbusch

The sixth album by East Berlin’s

Silly, Februar, is the group’s se-
cond LP to be released in the
West. It was produced by West
Berliner Uwe Hoffmann (The
Other Ones, Aertzte) in co-oper-
ation with Munich-based BMG
Ariola and East Germany’s
Amiga.

Ariola’s  Product Manager
Thomas Wolf says that while
radio airplay is a little disappoint-
ing, television and the press have
responded well to the first single,
Verlorene Kinder (Lost Children)

Stern  magazine gave the
group five pages in a recent issue
and the band have appeared on
shows such as ZDF's ‘Tele-
Tllustrierte’ and ‘So Isses’, on
which the single was debuted
Silly are currently touring West
Germany.

Carried by the funky founda-
tion laid down by the fretless bass
(Jaecki Reszinek) and drums
(Herbert Junck), each track is
animated by the voice of Tamara

DM 123 million. Sat 1 reports an
increase from DM 38 million to
DM 115.5 million. Tele 5 also
made a dramatic leap from DM
1.7 million in 1987 to DM 15 mil-
lion in 1988, without putting up
its advertising prices during the
period.

The private broadcasters are
very optimistic about the turn-
over figures for this year too.
RTL Plus doubled its rates again
at the beginning of 1989 and now
sells a 30-second spot in the
early evening for DM 9.000. At
Sat 1 the same spot costs DM
6.800. Meanwhile ZDF asks DM
70000 for 30 seconds and at Tele
5 each advertising minute costs
DM 3.500.
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Danz, one of East Germany’s
most highly acclaimed rock stars.

The lyrics include subjects
such as relationships that have
grown cold and social behaviour
that leads to the anonymous at-
mosphere of the modern materi-
alistic world. Avoiding any hint
of pretentiousness, Danz’s voice
mystifies with a calm, cool yet

passionate mood. [m]

|

BREAKOUTS
‘ National hits bound to explode |
| Nino De Angelo |
| Samuraj (Hansa/BHMG Ariok)
\ Jeremy Days

Brand New Toy (Polydor) |
Rainbirds |
| Sea Of Time (Mercury)

Alphaville
| Romeos (WEA)

Munich - West Germany’s only
private satellite radio broad-
caster, StarSat 2000, plans to pro-
vide German-language program-
mes to tourists in southern
Europe throughout the summer
holiday season.

According to Jo Lueders,
Managing Director of the Mu-
nich-based satellite broadcaster,
talks are being held with national
and regional stations in Italy,
Greece and Spain. Lueders:
“There is considerable interest in

these countries for our German-
language programme. A number
| of foreign station managers have
| already offered to co-operate.”
Millions of German tourists
| invade southern Europe annually
and StarSat’s chart oriented pro-
gramme could provide an enor-
mous increase in advertising
revenue for stations in popular
vacation areas. StarSat 2000 is al-
ready broadcast on cable in
Alicante, Spain.

Farian Switches To Polydor

Hamburg - Internationally res-
pected West German producer
Frank Farian, who launched such
acts as Boney M, Far Corpora-
tion and Milli Vanilli exclusively
on Hansa/BMG Ariola, has
switched his new IMP label to
Polydor.

The new deal takes in all ﬁr
ture Farian product but not back
catalogue material. Goetz Kiso,
Polydor’s Managing Directorin
West Germany: “I'm optimistic

LSTATTYAELE TTISE S

Media Control Germany

From the airplay hitparade from
Media Control including 29 radio-
channels. For more info please
contact Media Control - Postfach
625, D-7570 Baden Baden, tel
(0)7221-33066.

1. Soulsister - Te Way To You Hear
2. Madonna - Uic A Py
3. David Hasselhoff - Lookng Fo Freedom

8. Womack & Womack - Cosrae The Works
9. Robin Beck - Sue Up Al Your Teurs

10, M.Almond -somechag's Gorcen Hod

1. Roy Orbison -You Gt

12. Texas -1 Don' Ware A Lover

13. J.Donovan - Too iy Broken Hears

14, Roxette - The Look

15. Mike/Mechanics - The Ling Yexrs

16. Holly Johnson -Love Tran

17. The Jeremy Days - rand New Toy

18, Paula Abdul S Up

19. 7. Tikaram -Werd Ousid Your Wiow

20. Bangles - e Fune

Media Control Austria
Most played records as checked by
Media Control on the national chan-
nel O3 and Radio Brenner.

1. Roxette - The Look

2 FYC-S1e Dves e Cry

3. M.Almond -Sonetigs Gersa o
~The Wy To Your Heae

. Roy Orbison - Yo Gor

5
6. Traveling The ine
b

l that we canmnot only match Fari-
an’s earlier triumphs but go on to
even greater success.”

First releases under the deal
include a new version of the Rick
James song In My House by
London-based singer Jane, with
an album, Ambush In The Night,
to follow. There is also a remake
of the Bill Withers' number Tivo
Of Us by LA News. Polydor is
releasing both singles in regular,
CD and 12" formats.
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8. Mike/Mechanics - The g Yous
9. T.Tikaram - Word Ousce Your Wadow
10. Madonna -Lke A Prayer
11 Kim Wilde - Foe Leer Word
12. Womack & Womack - Ceerue T Word
13, The The - The euen Geeraion
14, Vaya Con Dios -Dor'tCry or Love.
15. Kylle & Jason -Execaly For You
16, Sandra - We' e Toghr
17. Holly Johnson -Love Tin
16, Michael fackson -Lave He Aore
15, Carly Simon -Let e Rver un
20. Howard Jones - Exeisung Lore

Media Control Switzerland
Most played records as checked by
Media Control on the national chan-
nel DRS 3, Coleur 3 and 4 private sta-
tions. For more info please contact
Media Control, Post Passage 2 Basel
4002 cel 61- 228989.

1. Soulsister -The Way To Your Heae
2. Ma Arope

3. FYC-She Drves e Crazy

4. Roxette -Te Look

. Bee Gees - Ordrary Lies

6. Texas-(ont WareALover

7. The Belle Stars - o o

8. The The - Beaie) Geeraon

9. Howard Jones - Evsastng Love
10. Paula Abdul -Scig

13. The Black Sorrows -The Chsen Ones
14, Mike/Mechanics - T Lig Yeurs

15. J.Donovan -Toc My boken Hewrss
16 Stray Cats gk oo

17. M. Almond - Somesvogs Goseen Hoid

16. T.Tikaram - Work Ousde You Wndow

Tr
. Mo Dot Wan Ta Wesp

19,
20. The Outfield - Voices Of Babon
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Programme
Change At RB

by Philipp Roser

Bremen - After four years, pub-
lic broadcaster Radio Bremen
(RB) has cancelled its live nation-
wide ARD TV show ‘Extratour’ -
one of the last avenues for pop
and rock groups to appear on na-
tional television.

Diana Ross -
One Gig Only

Frankfurt - Diana Ross has can-
celled four concerts in West Ger-
many next month. A spokes-
person for Mama Concerts &
Lippmann & Rau, West Germa-
ny’s largest concert promotion
company, says only one gig will
be held now, at Hamburg on May
19. Ross’ cancellation is because
her new LP, which was originally
planned for release in March, is
not yet finished. o

"Extratour’ was directed by
Mike Leckebusch ('Eurotops’)
and presented by Margarethe
Schreinemakers and Stefan Vier-
ing. It was first screened in Janu-
ary 1985 and averaged a respecta-
ble 20% viewer rating.

RB’s Jochen Mangelsa: “It is
necessary to look for new pro-
gramme formats. The ‘Extratour’
concept has grown old.”

He says RB plans to begin a

BMG Ariola & Musikvertrieb
Rule Swiss Market

by Markus Ganz
IFPI Switzerland, whose 26
members represent 80-90% of
the national market, has just an-
nounced its 1988 turnover which
reached £ 76.5 million, up by
about £ 5 million on the preceed-
ing year.

Analysis of the charts showed
stunning growth by distribution
partners BMG Ariola and Musik-
vertrieb (distributor of the WEA
labels), who together hold 60%
of the vinyl market.

Paul Fischli, Head Of Promo-

tion at Musikvertrieb: “Our
enormous success is due mainly
to big names like Lou Reed and
Phil Collins, but also to the
astonishing rise of young talents
such as Enya, Guns’ N Roses and
Tracy Chapman.”

Only Musikvertrieb increased
its market share of album sales,
moving from 27% to 40%. The
chart shares held by CBS (157 %)
and EMI (166-10%) dropped
consndembly

magazine
show by the end of the year.
Under the working title ‘Total
Normal’, the show will include a
mixture of music, cabaret and
entertainment.

And from October, RB will
introduce another music and enter-
tainment show to be screened on
ARD’s prime-time slot. ‘Stimmt’s’
will be hosted by East German
presenter Juergen Lippert.  [J

Retail Deal

centrate on the acquisition of re-
pertoire, new productions and the
marketing of these recordings.
Miller International, with its ex-
perience and expertise in the dis-
tribution of low-price products,
will provide us with the opumal
retail distribution system.”

Teldec Signs

Hamburg - Teldec Record
Service and Miller International
Schallplatten have signed a distri-
bution deal for low price CDs and
cassettes.

Teldec’s General Manager,
Juergen Otterstein: “Our agree-
ment with Miller International
puts Teldec in a position to con-

MEET RENE ZINGG
(STUDIO MANAGER)
MIXING / RECORDING IN BEAU

(adveris
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SIMPLEMINDS

the new album
on the streets 2 may
includes eurochart no. 1 belfast child/mandela day and the new single this is your land

n tour in europe 17 may-26 august

istory

&
Antenne 2 & FR3 |Album Chart Extended ™

Keep Advertising

After months of mounting pres-
sure from commercial broad-
casters, the French government
has decided to maintain advertis-
ing on the public channels An-
tenne 2 and FR3. The announce-
ment by Catherine Tasca, the
Minister Of Communication,
ends the debate about how TV
shuuld be funded

2’s income came from advertis-
ing, limiting their own profits.

Advertisers, on the other
hand, were in favour of the cur-
rent situation, fearing that a re-
duction of advertising on public
TV would lead to a price rise on
commercial TV.

Meanwhile, Catherine Tasca
has also announced that the gov-

mam]) TFI and M6, had argued
that public channels should be
financed by public funds and that
only private channels should rely
on income from commercial ad-
vertising. They protested against
the fact that over 50% of Antenne

ernment is considering a merger
of Antenne 2 and FR3. This
would see the two channels oper-
ating under a single leadership
banner but with their own identi-
ty. A decision is unlikely to be
made before May 9. u]

Etienne Daho - Big Hope For 1992

by Diana Muus

Although a megastar in France,
Etienne Daho has yet to achieve
that status in the rest of Europe.
On the eve of the release of his LP
Pour Nos Vies Martinnes (70616
PM 262) and the single Stay With
Me in the UK, the time is right to
introduce him to audiences
throughout Europe.

Virgin International General
Manager, Chris Griffin: “Etien-
ne Daho is our big hope for 1992
- he has the talent to be one of the
pan-European pop stars who
breaks all barriers.”

Daho is a multi-talented ar-
tist. Apart from writing, per-
forming and producing his own
material, he has produced LPs
for other people including Bill
Pritchard.  His music is at-
mospheric pop with a cult feel (he
obviously admires the Velvet Un-
derground), carried by intelligent
lyrics, mainly in French, but
sometimes in English.

BREAKOUTS
National hits bound to explode
Caroline LeGrand
JAurais Voulu Te Dire (Phonogram)
Jean-Jacques Goldman

| Peur De Rien Blues (Epic)

| Francis Cabrel

| Sarbacane (cas)

France Gall
La Chanson D'Azima (Apache/WEA)

MUs| &nsnm April 29, 1989

October will see the release of
alive LP. After that, Daho has no
concrete plans although there is a
chance that he might start work-
ing with Carly Simon whom he
met last summer.

New M6
Clip Rates

M6 and the two performing rights
societies SCPP (major compa-
nies) and SPPF (independent
producers), have renewed con-
tracts for the payment of videos
broadcast by the channel
According to the new rates,
each showing of a video will cost
Ffr 750, so long as the channel
broadcasts more than 2.001
videos eacti month. Contracts for
the co-production of videos by
the channel have also been re-
newed for a year. M6 dedicates
40% of its p to mus-

The two-weekly French Top 30
album chart has been extended to
include 50 listings (see Extra! is-
sue 16). And the separate compi-
lation chart now includes 15 al-
bums instead of 10.
Broadcasters Canal Plus, Eu-
rope 1 and TV magazine Tele 7
Jours, who sponsor the charts,
will meet the cost of the changes.

Singles and albums charts are be-
lieved to cost sponsors some Ffr 5
million a year in France.

Europe I's Sophie Guerche
says the changes, long-awaited by
the music industry, were taken
“to acknowledge the change in
the record market with increasing
albums sales and lower singles
sales”. o

Nagui Plans To Conquer Europe

by Jacqueline Eacott

Nagui is one of France’s youngest
and most well-known personali-
ties; at the age of 27, he presents
shows on M6 television and RTL
radio and has high hopes to move
into a European venture.

And Nagui’s ambitions . in-
clude yet another show. “I would
like to make a TV show that is a
mixture of everything I do at the
moment. It will happen soon, but
I cannot say with whom yet. I am
interested in everything that is
new and I want my job to include
something that is new in the Eu-
ropean landscape. .. If the music
is good, it does not matter what
language it is sung in.”

Nagui has built up quite a fol-
lowing with his quick wit and
love of double meanings. It is a
style that often has his audience
laughing at, rather than with, the
unlucky target, however famous
he or she is. Nagui: “I just want
them to have fun. I am only 27,
perhaps when I am 37 I will be
different”

On M6’s weekday afternoon
programme ‘Quizz Coeur’ Nagui

P L A Y L

Media Control France

From the airplay hitparades provided
by Media Control France. For more
info please contact Media Control
France 29 Blv Tauler - 67000 Stras-
bourg - France - tel (88)366580.

Radios Peripheriques (AM Stations)

! Sam Brown -Sip
2.1.Goldman -Per Oe Ren s
3 Moeons - ol

ST

Nagui

combines a phone-in quiz with a
guest star interview, while the
Saturday afternoon ‘6th Avenue’
hosts interviews, clips and songs
from 10 artists. Nagui also
presents a special Wednesday
afternoon show for M6, on which
a guest or group select their
favourite video clips.

At RTL, he presents a Satur-
day night show called ‘Studio 22’
and hosts ‘Satell Hit’ on weekday
evenings, reporting on the inter-
| national music scene. 0

R E P O R

18 Woamkblﬁmxi Celerte The Works
19. Stevie Wonder -

2. Leopold Nord 0P 0 sk
Radios FM

1. Madonna Uie A Prger

S Ahlnsoorhon QMJ=$¢\|K«
- Frncis Cbrl s

7. Laurent Voulzy - Lo MN Dome
8. Mylene Farmer -5 ogue
9. FYC She Drives Me Crazy

8. Michael Jackson - Leave Me. Nw
9 Boney M - Megarix
0. Ml Vanill-Dor Forgcy Nmbsr
II Womack & Womack - Celesrate The World

|s Simple Minds . vries Oy

I7 A-Ha - You Arc The One.
181 Goklmn: O s

ic, mainly via clip programmes. (]
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Rossi Close To

the new album by
EMI star Vasco Rossi, is close to
outselling Madonna's latest al-
bum in Italy. Rossi's album was
released on April 21 and, accord-
ing to EMI’s Marketing Manager
in Ttaly, Franco Cabrini, has al-

Liberi Liberi,

ready
400.000.

Cabrini: “It is going to be one
of the albums of the year and will
be released throughout Europe
from June to September.” Mean-
while, WEA Ttaly’s Label Mana-
ger, Elena Zannoni, says Like A
Prayer has sold 430.000 copies in
Italy.

Rome’s Dischi Ricordi record
store manager, Bonaldo Tancio-
ni, confirms that the record is
moving well. A nationwide store

Mecano Go |

Top Spanish group Mecano have |
released an Italian version of |
their best selling album Descanso |
Dominical. BMG ltaly Promo-
tion Manager, Michele Mondel-
la: “The cultures of our two
countries are very similar and we
are convinced that Mecano will
be very successful here.”

The ltalian album is called

notched up sales of

PLAYLISTREPORT i

RAI - Italy
Most played records as compiled
from RAI Stereo Due.

1. FYC. e ries e Craay
2. Simply Red - 's Ony Lowe
Sam

8 Blfss - How You Cot-
. v S ()
Il] CS,N,‘V Amenican Dream
A

i Vaya oo st

13. Rootsie & Boopsie -Pxa

14. Traveling Wilburys - mum.m
15. Mike & The Mechanics - Liing Years
16. VvaAnnnCaMmImk

poster campaign announced the
release date of the album and this
is now being followed up by a TV
promotion campaign on the state
broadcaster RAL

To coincide with the release,
| journalists in Milan and Rome
| were shown a video of Rossi
talking about the making of
Liberi Liberi at a press confer-
ence. Rossi will tour Italy from
June to September. The concerts
are intended to be special events
and each date will have an operat-
ing cost of L 120 million.

Liberi Liberi is Rossi’s debut
album for EMI. He was previous-
ly signed to Carsello (CEMED)

in Milan.

VideoMusic - A Really
Outsellmg Madonna European ldentity

VideoMusic, Italy’s only 24-hour | international

TV music channel, is celebrating
its fifth birthday this month. And

the station’s annual income has |

risen from an initial L 1.5 billion
to L 22 billion in 1988. This year,
L 36 billion has been guaranteed
by the Sipra advertising agency.
Director General, Pier Luigi
Stefani: “The fact that we were
the first specialist TV music sta-
tion is obviously important. But
perhaps more important was our
1988 screening of important
events like the Human Rights
Now concert, the Mandela Day
concert and the Atlantic Anniver-
sary celebrations.

Rome - The Radio Dimensione
Suono network has snapped up
the services of ‘International Doc
Club’ presenter Gege Telesforo.
‘Doc” is RAI 2’ live music show
which is also hosted by Renzo
Arobore and Monica Nannini
On Dimensione Suono, Teles-

talian

Figlio Della Luna and was trans-
lated by the respected Italian
songwriter Marco Luberti

Mecano recently  visited
Rome to appear on state broad
caster RAI's Saturday variety
show ‘Europa Europa’. They also
hosted a press lunch where their
manager  Rose  Lagarrigue
confirmed that the group will
return in May for further TV ap-
pearances. They will also partici
pate in some of Italy’s summer
festivals.

Mecano aim to release an
English version of the LP later
this year.

BREAKOUTS

National hits bound to explode
Mietta
Canzoni (Fonit Cetra/Ricord)

Raf
Cosa Restera Degli Anni 80 (CGD)
Rossana

17, Gino Paoli- scere Discpraddc
16, Ljao -Occy Nl

19. Ornella Vanoni 1o Come aro
20. Mietta - oo

A Che Servono Gl Dei (Philps)
| Lorella Cuccarini

Lz Noute Vola (Polyor)

foro hosts ‘Disco Doc), a 10-
minute slot broadcast every Mon-
day to Friday at 13.45 hours
Telesforo plays one of his
favourite jazz or blues records
and gives news and gossip about
RAI’s ‘Doc’ show. ‘Disco Doc” is
expected to run until the summer.
Dimensione Suono’s Music
Director Carlo Mancini: “We
chose Telesforo because of his
popularity and because he is an
expert in his field of music”

S P

Those pro- |
grammes gave VideoMusic a real

Radio Dimensione Airs ‘Disco Doc’

flavour. And of
course we must not forget the ac-
quisition of Super Channel "

The station covers 83% of Ita-
ly and has more than three mil-
lion daily viewers - 8.3% of the
national share. Peak viewing
times are from 14.30 to 1600
hours when an average 1.2 mil-
lion viewers watch the competi-
tion show ‘Hot Line’ and the
video clip programme ‘On Air’

VideoMusic recently screen-
ed two important events - the
World Music Video Awards and
Elton John’s Verona concert on
April 26, which was an exclusive
broadcast. The screening rights
for the concert have been sold to
Spain, Portugal, France, West
Germany, Brazil, Argentina and,
through Super Channel, to the
UK and Belgium. The station has
also sold 720 hours of program-
mes to NHK in Japan and are
currently negotiating with the
USSR

Stefani says the station will
continue to expand. “We aim to
give VideoMusic a really Euro-
pean identity. We will, of course,
be collaborating with Super
Channel and other European
broadcasters.” 0
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Mirella Felli - Modern Passion

by David Stansfield

L &

Hot and sensual is how one critic
describes the voice of Mirella
Felli whose new album Carnale
(INTL 874) certainly serves up
two sides of modern passion.
Felli is signed on the Interbeat
label which is distributed by Dis-
chi Ricordi in Italy. Carnale was
recorded at Rome’s Yeah Studio
and produced by Luigi Pier-
giovanni who also arranged and
wrote some of the album’s 10
tracks as well as playing piano.

Sophisticated ~ keyboards ~and
computer programmes dominate
the production but the inclusion
of guitar and saxophone ‘add
some excellent touches of colour.

Felli appeared at this year’s
San Remo Festival with the song
Killer DAmore which has been
released as a single (ILP 872) and
is accompanied by a video di-
rected by Francesco Abbondati
There are some prestigious TV
promotional appearances lined
up for Felli including spots on the
RAI shows ‘Domenica In” and
‘Mai Dire Mai’.

In May she starts an Italian
tour and which could include
some Swiss dates. Her record
company is obviously confident
about her chances of success. In-
terbeat’s Federica Faa: “Mirella
will be as big as Alice. We believe
she is Italy’s Guesch Patti” 1
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rs, artists and producers

of Europe’s most successful composers, songwrit

HIS ARTISTS:
BLUE SYSTEM  C.C.CATCH CHRIS NORMAN
MARIANNE ROSENBERG ~ LES McKEQWN  ANN TURNER
RICKY SHAYNE  NINO DE ANGELO  THOMAS FORSTNER a.o.

HIS PROJECTS:

TV-SOUNDTRACKS LIKE:

“RIVALEN DER RENNBAHN"  “TATOR “DER ALTE" a.0

Photo: Esser & Strauss



REACH OUT AND TOUCH

DN 8 E N _E L U _X]|

Roadrunners Man
Launches New Labels Confront Radios

1 Jingle Producers

by Marc Maes
Provogue Music Productions, | Destroyers and Ample Destruc-
launched in Holland recently by | rion by Canadian group Jag Tan- | About 85% of Flemish studio Erik  Hoffmann, from the
industry veteran Jan Van Der Lin- | zer. These bands are signed to | owners and advertising clip pro- | production company Hoffmann
den, will specialise in African | Provogue Music Productions for | ducers met in Antwerp recently | Henneman, told the meeting:
music and heavy metal through | the world except East Europe | to discuss ways of stopping radio | “We are trying to protect our
. B . . . two new labels, Provogue and | (Destroyers) and North America | stations from producing their | trade. You cannot just produce a
Barricade respectively. (Jag Tanzer) [ | own jingles. top quality jingle in your garden
Marketing and distribution — ~ | shed. We are also planning a
for the Benclux will be through | 5 P T L ] G H il | ‘blacklist’ of stations who pay
Bertus, the company Van Der . their invoices late.
R Lindensetupin 7l and et 13 | D@ Dijjlk - Powerful, Honest | "t the moment, w00 many
If you want to get a years later o establish Roadrun- 5 ’ stations just leave their accounts
tighter grip on the ner Records, one of Europe’s & Passmnate unbalanced and head for another
way to leading heavy metal labels. by Mark Fuller supplier, who is only too happy
Europe’ publicity Van Der Linden off-loaded with a new client. The list will be
in Muziek & his Roadrunner shares to finance circulated to all important studios
Beeld Info is a his new company. First releases and eventually leave that particu-
must. fo( inog_uq this summer are by lar ra_dio without the necessary
Muziek & Beeld Juju specialist Chief Ebenezgr supplies and less advertising”

3 sy n jeuwealbumvan ‘City Never Sleeps’ Info is Hollands bey and Babatunde Olatunji Hoffmann also stressed the
HQT&SOU‘- ncl. de hitsingle 8 ‘Both are licensed from Rykodisc | fact that advertisers expect top
VIKTO ZLO b ruarl number one i!ﬂ- in the US. A release from King | quality for their money, with
Release eind e de magazine Sunny Ade is also scheduled | professionals doing voice-overs

’ (published along with a European tour and recording.
weekly). which is likely to include the Danny Naeyaert, Programme
African Music Festival in Tilburg Director with Radio Expres in
on June I7. Dutch R&B/soul group De Dijk’s | around 200 gigs by the end of the | Antwerp: “Sometimes we are
First Barricade material in- | recent LP release Niemand In De | year. forced to look for other solutions.
cludes The Night Of The Lusty | Stad (No-One In The City) on The group’s charismatic vocal- | Today jingle producers, and also
Queen by Polish heavy rock band | Phonogram Holland is definitely | ist and songwriter Huub Van Der | our regular supplier, take on too
— ———————— | heading for gold, says the compa- | Lubbe: “Audience contact is the | much work so that urgent jingles
- ny’s A&R Manager Herman Van | most important factor for De Dijk | for immediate broadcast are
sky Rad 10 | Der Zwan and that is why we use Dutch lyr- | faced with a delivery time of
"The Dutch market seems to | ics and play so many gigs. On the | three weeks.
Leads be dividing into two sections: | new album our playing is much "This is bad service for the
dance music and what I call real | more relaxed and there is real | radio and the advertiser, and
Amsterdam-based pan-European | emotional music. De Dijk’s mus- | swing to it because we have used | stops us from airing urgent adver-
satellite station Sky Radio con- | ic and Dutch-language texts are | a horn section for the first time.” | tising. I think it is time that radio
tinues to overtake rivals Radio 10 | powerful, honest and passionate De Dijk were formed in 1981 I stations established a blacklist of
and Cable One, according toare- | and fit perfectly into the latter | and have built up an excellent live | producers who are late delivering
cent Intomart survey carried out | section,” says Van Der Zwan. reputation. However, it was not | their jingles”” )
in Holland. Sky has a daily reach The album’s single, /k Kan | until they joined P two
of 16% in the areas where all | Her Niet Alleen (I Can’t Do It | years ago that they were able to
three stations can l; received, | Alone), has already been a | translate that success into album
while Radio 10 has 6% and Cable | powerplay on Veronica radio and | sales. The first single 6n Phono- L
One 4% interest was boosted by the mid- | gram, Mag Het Licht Uit in 1987, if:;’,’,“:‘,f,fﬁ:‘f’:mﬁ“,’"’;‘,".
—_— ‘) The figures indicate Sky’s au- | April release of the CD-3 version | reached no. 20 in the Dutch the Dutch national pop channels.
For more contact our department dience has increased since the In- | of the single which also includes | charts and the album Wakker In r::‘ a..|$ ‘°4'};“,§§‘;"‘“’;{, eNT‘iES
Laq . tomart survey in February which | two live numbers. Meanwhile, | Een Vieemde Wereld sold 20000 = e Sajk-d)
Uikl ahTlaz 620} put daily reach for the three sta- | the group are working their way | units. 1 | el Ze,
tions at 10% (Sky), 3% (Radio | through a sellout tour of Holland | 1. The Bangles - s Fae
10) and 5% (Cable One). and are expected to complete | 2. De Dk - Ik Kan K N Allees

Wegener Tijl Tijdschriften Groep B.V.

(advertisement) 4 Rob De Nijs - I Hou Aleea Van ou
Jac. Veltmanstraat 29 Lt ! 5 Do G o
P.0. Box 9943 | BREAKOUTS 7 Sou/IISwI x«;o-nm
1006 AP Amsterdam | Natlonal hics bound to explode . Joan Donern T bk s
Speclasing | e ToTown
=] J} N Concrsesiy | De Dijk 15, s 32
+ A qudance | Ik Kan Het Niet Alleen (Phonogram) e ﬂhs:m i
———\ ] Serunty by order of marchardising-comparies Patty & Shift 13. Simple Mind - T Yo i

+ One-olf productions, long t

festivals, trade fais, elc.

urs, radio & v shows,

Wonderful (Quate)
| Golden Earring

15 Rene Schumann -Love WAV.ES,
16. Beach Boys - Kokono

E

MEDIA

“wEmMZ

5 Turn The World Around (laws/CNR) 17. Jan Ten Hoopen -je e Ales
WEO Productions, where experience and qualty says i all | || 18 Average White Band.-ssieeOf Love
- Inquirles: call Holland 1742-762 Hithouse 19. FYC.- Good Thg

Move Your Feet (CNR) . Sally Dworksy - Wt An e For
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Stig Anderson
Revives Polar Music

by Stuare Ward

Stockholm - Polar Music, AB-
BA's old record company which is
headed by Stig Anderson, is back
in action (see Extra! issue 13).

Anderson hopes Polar’s oper-
ations will include publishing, a
production company and eventu-
ally a record company too. “Ini-
tially, Polar will work as a pro-
duction company - something
unique in Scandinavia - serving
all the majors and independents.
There is an obvious need for the
larger companies to complement
their own internal resources with
outside help.

“In practical terms, we will
work in the same way as a pub-
lisher, working for finders’ fees,
master deals etc. It will be impor-
tant for us to find the right com-
pany for the artists in question. In
the wake of Roxette’s success,
people realise once again that
there is a wealth of talent in Scan-
dinavia waiting to be tapped. We
already have a wide network of
contacts internationally so we
will be working that market.”

Anderson, whose publishing
company Sweden Music is the
largest independent publisher in
Scandinavia, has recruited Leif
Kack (Sweden Music) and Sanji

BREAKOUTS
| National hits bound to explode

- Marie Fredriksson
 Sparvoga (Et)
 Tommy Nilsson
En Dag (Alphs)
. Hakan Sodergren & Hockeylandslaget
| Nu Tar Vi Dom (g Bzg)
Hobo-Ekspressen |
En Al BIf'Som (Pladecom)

1

Stig Anderson (centre) with his new
recruits Leif Kack () and Sanji
Tandan

Tandan to find and exploit new
talent. Tandan, who was Head of
A&R at WEA Sweden, leaves
behind a local roster which is
one of the most successful in the
country.

Polar will work with both es-
tablished and new artists but the
accent will be on the latter. The
company has been dormant since
the establishment of Record Sta-
tion, which was formed by An-
derson’s daughter Marie and her
husband Tomas Ledin.

Anderson: “The fact that they
sold Record Station to BMG re-
cently has had a bearing on my
decision o start up Polar again.
However, we certainly do not rule
out a working relationship with
BMG and Record Station.”

The first new project can be
expected in the autumn although
Polar has already been engaged
by SF, Sweden’s major film com-
pany, to help with the soundtrack
to the biggest film venture it has
ever undertaken, ‘1939". Polar
will be distributed by Sonet. [
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Electric Boys To Go International?

by Ken Neptune

The Electric Boys' debut LP,
Funk-O-Metal Carpet Ride, has
been showered with praise by
critics from all over Sweden. The
album, on Polydor, went straight
into the national chart at no. 14
and has sold 20.000 copies since
its February 2 release.

A&R Manager Teo Berjhagen
says sales are being boosted by
the band’s current tour which
runs until August 18 and includes
60 gigs throughout the country.
He says Electric Boys may also
appear at several summer fes-
tivals in the rest of Scandinavia.

And Berjhagen says Vision
Management in Los Angeles,
with whom the band have a con-
tract, will attend one of the
group’s gigs in Sweden next
month to decide, together with
PolyGram International, whether
Electric Boys should go truly in-
ternational. Meanwhile, he says
the video for the single Ger
Nasty, which is being screened
onMTV and Sweden’s TV3, is at-
tracting a lot of interest.

The Electric Boys were form-
ed by singer/songwriter Conny
Blomgqvist and bassist Andy

Christell who have played to-
gether for 10 years. The current
line-up includes guitarist Franco
Santunione and drummer Niclas
Sigevall

The band's first single, All
Lips And Hips, was released in
October 1987.and gained interest
when it was shown on the Swed-
ish chart programme ‘Listan’. A
few months later, Blomqvist and
Christell were on the way to the
US to sign with Vision Manage-
ment. A year later, All Lips And
Hips, was included on the sound-
track to the film ‘Feds”

The Electric Boys' music is
unconventional; a combination of
rock, funk and African rhythms.
Blomgqvist: “This is funk-o-
metal, hard rock music that you
can dance to.” [}

New TV Show For Danish Rock

by Ebbe Rossander

Copenhagen - A new rock show
“Lul Lul Rokken Gaar’, presented
by musicians, has been launched
on TV2, produced by the in-
dependent  company Saks Film
&TV.

Managing Director, Hans
Erik Saks: “People are tired of
the traditional way of doing rock
interviews. The same people are
asked the same questions over
and over again by the same jour-
nalists.”

The new show is presented by

drummer Sven Gaul, who hap-
pens to be in a group called TV 2
(CBS). Among the guests sched-
uled to appear on the programme
are singer/actor Michael Falch,
who has made hit albums for
Medley Records, and Nanna,
whose song Buster was the most
popular single in the history of
Danish pop music. Music jour-
nalists and record company
representatives will also appear
on the show.

(advertsement)

ELECTRIC BOYS

“FUNK-O-METAL CARPET RIDE”

AN OuT

ANDING LP/CD/MC FROM POLYGRAM SWEDEN
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PDO, ON TARGET
IN EVERY MARKET

Name your format: 3" or 5” compact disc

audio, or 5", 8" or 12" CD Video.

Now name the hemisphere, continent,
country, region or city you want it to hit.

PDO has the broad and balanced world
stance to home your CD release in on the
heart of any and every market you aim to
conquer, nationally or globally. Single
country or simultaneous multi-country
mastering and replication, in Germany,
England, France and the USA, ensure your
product is where you want it to be, in the

volumes you require.

Superswift turnaround, from golden copy to

in-store stock-up, keeps you ahead of the
fast moving game. Industry-leading quality
standards guarantee the discs your label's
riding on are technically as perfect as they
can be. Spectacular 6-colour on-disc print,
packaging, inserts and promotional material
dress your CD release for maximum impact.

Sales and markeﬂng offices in London,
Paris, New York, Los Angeles, Hanover and
Nieuwegein co-ordinate your attack.

Call Roger Twynham on 01-948 7368 and
you're on target already.

In other European countries call

Silke van der Velden on +31.3402.78722.

A ND - DU PONT OPTI CAL

mericanRadioHistory.Com
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SPAIN & PORTU

'Plastic’ - More Music
On National TV

Madrid - A new pop show called
‘Plastic’ has been launched on
Spain’s nationwide public chan-
nel TVE 2 (see Music & Media
issue 12).

PLAYLIST REPORT

SER - Spain

The 20 best played records in Spain
from Cuarenta Principales, covering
the major Spanish stations.

1. La Guardia - Caes Livan i T
2 FYC- S Drves e Cray

X - Ads s

. Rey Lui - Quero Ser Como Tu

. Heroes Del Slencio - Flor Versrcra
. Ray Orbison -You Got it

7. Simply Red- s Oy Love

4
4
5
6.

19. Gloria Estefan - ar'sSay Avay
20. Las Limones - T Voy Sgiendo

Directed by Ferran Armen-
gol, ‘Plastic’ began on the Cata-
lan regional service in January
and proved to be a huge success
with the 13 to 18 age group, over-
taking ratings on the competing
channels. The show already has a
weekly audience of over half-a-
million viewers and can now be
seen throughout the whole country.

Armengol: “We wanted to
give ‘Plastic’ a form which was
unconventional in style and de-
velopment, but with a strictly
professional base. The show’s
free-spirited attitude and use of
slang is quite rare and ‘Plastic’ is
open to whatever new ideas come
up from anyone or anywhere.”

formerly with the public radio
service, and actor David Bages. (]

*(advertisement)

of music

broadeast trade magasi

Recent elections within the Span-
ish performing and i

Record Turnout For
SGAE Elections

candidate, and for the two

copyrights association, the SGAE,
attracted a record turnout with
52% of the authors section and
92% of the publishers taking
part.

The big attendance by the
publishers stems from the fact
that last December their own so-
ciety, the Spanish Association Of
Music  Publishers (AEDEM),
was rocked by internal disputes
resulting in a faction breaking off
to form another body, the Spanish
Association  Of  Professional
Music  Publishers (APEEM)
These rival organisations were
forced to come together to elect

I 11, Depeche Mode - rerihog Cous Video clips and performan- | the publishers’ five representa- | | National hits bound to explode

| :;,mm.mﬁo;c- ces, contests with heavy audience | tives for the SGAE Administra- | La Guardia

‘ 1. Nocka Pop vt Arer participation, and interviews | tive Council. " M Cales Llevan Hacla i Zafo)

| 15. Glonn Medeiros -Nats Canbirs M Amor make up the hour-long show The results were the follow- | | Nacha Pop ‘
16. Alaska Y Dinarama -MiNoroBsUnZom | yhich is presented by two young for the three performing | |
17. Arango - Que s 3 . ; 3 Chica De Ayer (PolyGram)
it professionals,  Tinet  Rovira, s representatives the votes 5 i

ng
were 383 for the AEDEM can-
didate and 287 for the APEEM

rights rep
tives, AEDEM had 273 votes and
APEEM 242. Those representa-
tives are: Alain Milhaud, Bo-
caccio Ediciones Musicales; Je-
sus Moll, Ediciones Musicales
PolyGram; Luis Calvo, EGO
Musical (EMI Music Publish-
ing); Manuel Lopez-Quiroga,
SEEMSA; and Bartolome Es-
padale,  Sintonia  Ediciones
Musicales. O

BREAKOUTS

Alaska Y Dinarama
MiNovio s Un Zombi (Hispavox)

_
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Gang Bang

Sado Beeper (Kill Da Rock/Switzerland).
Contact:Gang Bang/Joseph Armao/
tel:41.22.864828/fax:369771

Highly infectious dance music with a punch
from the Kill Da Rock Electric Dance sam-
pler. Echoes of Prince in the minimalist ap-
proach, a promising debut. Licence free ex-
cept Switzerland and sub-publishing free for
the world.

Janes Rejoice

She’s So Curious (It's Magic/Denmark).
Contact:lt's Magic/Ole Dreyer/
tel:45.1.939383/fax:936586

The majors are showing interest in this man
although so far none have committed them-
selves. This is a classy song with a charming,
dreamy chorus. Licence available outside
Scandinavia and sub-publishing free except
Scandinavia and UK.

Big Money

Rosie Patterson

Loving You Ain’t Easy (Frontier/UK). Contact:Frontier/Dave
|
|

R

Williams/tel:44.1.6683457/fax:6608895

This girl has what could be described as a classic voice, very
much in the mould of early 60s soul singers. This is her second
single which will be released in the UK at the end of this month.
Licence and sub-publishing are free for the world except UK.

Mello Colly Man

Don’t Say Goodbye (Tam Tam/UK). Con-
tact:Savage/Bernard Fanin/tel:44.1.4901210/
fax:2503186

A mellow number that combines a bass heavy
reggae production with a hip-hop feel. Sweet
vocals by James Harris and a serious hit
potential. Rights free for the world except
UK.

Close Lobsters

Nature Thing (Fire/UK). Contact:Dave Bed-
ford/tel:44.1.3596141/fax:3599661

Another prime slice of indie pop rock from
one of the UK’s most happening labels. This
is the first release from their forthcoming se-
cond LP, Headache Rhetoric. Licence and
sub-publishing free except for UK, France,
West Germany and Scandinavia.

The Glazz Boy
Wayki Wayki (Subway/Belgium). Contact:

One Two Three Four (L
tact: Lynx/Maria Ullvin/tel:46.21.351035/
fax:301503

A strong debut single from this Swedish duo.
A deceptively laid-back intro leads into a
powerful, rocky conclusion. Licence free ex-
cept for Scandinavia and Finland.

The Bank

Land Of Lies (Monopole/Belgium). Contact:
Alain De Rauw/tel:32.91.307018

The Belgian renaissance goes on. This
Ghent-based band have produced a sophisti-
cated and professional single, they also have a
good live reputation. Licence and sub-
publishing free except for West Germany,
Austria, Switzerland and Belgium.

1y, 32.16.567666/
fax:567670
Jokey and irreverent dance material from the
forthcoming Mac Sample LP, The Projects. It
is too fast to be new beat and it is not really
house either - a hybrid. Licence and sub-
publishing free except for Belgium

Time Gallery

Valerie (Medley/Denmark). Contact:Medley/
Michael Ritto/tel:45.1.171411/fax:171766

The first single from the debut LP of this
Keith Olsen (Fleetwood Mac and Pat Bena-
tar) produced band is a melodic, radio-
friendly number in the Steve Winwood/Toto
mould. Licence and sub-publishing free for
the world except Scandinavia and the US.

Records mentioned on this page are by promising acts which have potential for breaking mto the pan
European market. The selection s done by the editorial team of Music & Media. Radio & TV programmers
wanting to play the material mentioned here should be aware that not all records are necessarily released
in every territory. International A&R ninagers and music publishers on the look out for new deals should
contact the original master/publishing owners. Country of origin and contact numbers are listed as known.
Those wishing to submit material to this section should send their records, biographies and photos to: Music
& Media, Gary Smith, PO Box 50558, 1007 DB Amsterdam, Holland.
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UPDATE

by Gary Smith

One of the best house tracks featured in recent
months on the Talent Tracks is Drop That
Ghetto Blaster by Mr Big Mouse (cassette
no. 14). Marc Hollander of Crammed Discs
in Belgium reports that the record has been
released in Scandinavia by Sonet, in France
by Polydor and will shortly be out in Canada
and the US on the Nettwerk label. A video for
the song has just been completed. It was
directed by Frenchmen Eric Roussel and
Philippe-Pierre Adolphe and features New
York performer Karen Finlay. Finlay’s voice
is one of the most sampled since Ofra Haza's
- she is on records by Taste Of Sugar, Col-
deut and $*Xpress, who dedicated a song to
her on their new LP.

SSR, the dance subsidiary of Crammed,
has just signed label deals with Pinnacle in
the UK and Nettwerk in the US. Its acts in-
clude Mr Big House and Karen Finlay as well
as + Positive and I Said Bleep (featured on

Talent Tracks cassette nos. 19 & 20 respec-
tively).

On a softer note, Norway’s entry for the
Eurovision Song Contest, Venners Naerhet, is
to be performed by 19-year-old Britt Syn-
nove. Synnove appeared on Talent Tracks
cassette no. 16 with her only previous solo,
release Reidar.

The eagerly awaited Close Lobsters LP,
Headache Rhetoric, is out this week on Fire
Records. The London-based label has done a
series of deals over the last few months and it
eems that the company’s name and identity

mportant as the product. Wherever its
records are released, the Fire logo is promi-
nently displayed - the company says the pub-
lic regards the label as a guarantee of
quality. @

Brit Synnove - Norway’s Eurovision Entry

K

ToplO U
Independent Singles

Delasod G |
(uazy) |
Coldet FeLia Sambed Wl 0FOT) |
Capess: (Com)
P b Mk (P
A Guy Called Gerad (Roam)
Roses (Sherone) |
New Order (Factory)
10. White Knockle Ride  Dasiele Dax (Awesome) ‘

Independen

by Karen Roffey

Highest new entry of the week is The Beat-
masters’ Who's In The House, at no. 18, yet
another impressive Rhythm King release.
Guest singer Merlin, however, is unlikely to
be celebrating. This week he was sentenced to
six months youth custody after being found
guilty of burglary. On a lighter note, Col-
deut, riding high with People Hold On, are to
release their second LP for Ahead Of Our
Time entitled What's That Noise.

Belgium band Front 242 are gradually
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gaininy credibility and, following an appear-
ance on the French music show ‘Rapido’, have
moved back up four places to no. 14 with
Never Stop (RRE).

Ex-indies, The Swans, are expected to
tour Europe this summer after the release of
their first MCA single Saved. The track bears
the stamp of producer Bill Laswell whose
previous credits include PIL, Iggy Pop and
Motorhead, no less. From Beechwood Re-
cords, the latest in the series of Indie Top 20
compilations is now ready for release. Like
previous editions, this sixth album in the
series boasts an impressive line-up with
tracks by Wedding Present, The Shamen,
Loop, Sandie Shaw, Rapeman and Rose Of
Avalanche.

Finally expect a cat fight for the top sin-
gles slot as Yazz and Kylie Minogue both
release 45s in the next two weeks. Yazz
returns with the fourth release from the LP
Wanted, a remixed version of the up-tempo
track Where Has All The Love Gone (Big
Life). Ex:Neighbours' Minogue provides
PWL fans with Hand On Your Heart, her first
musical outing since the Christmas collabo-
ration with Jason Donovan.®

(advertisement)

THE GLAZZ Boy

WAYKI WAYK

; X Vi

WAYKI WAYKI

From the forthcoming Mac Sample LP
“The Projects’

(advercisement)

AN ARROW SHOT
THROUGH THE SKIES OF ECSTASY

audiozone

presents.

“RITUAL IN TRANSFIGURED TIME”
the new album by
RAFFAELE SERRA

available on LP

for more info contact
audiozone

'ORCHIO 3 - 20123 MILANO
ITALY - PH. 39.28054404

VIA DI

(adverusement)

N
Wr.P:G MOUSE
Y.« REN FINLEY

BLEEP

+ ( sositive )
~P!5A Internatioral
| Saic B .EF?

“Is Th 're "ite 4 fte Brat”
SSR

phone (322) 64
fax (322) 648 8

25



ne of the most
interesting ac-
tivities of the only pan-
European music trade

magazine, Music &

Media, is: Talent Trac

It’s a bi-weekly cassette
service with an expert
selection of potential
hits, together with «a
newsletter containing
details of 20 tracks
which are available for
many territories. Talent
Tracks presents you with
exciting new artists and
songs and expands your
a&r _activities for only
US $ 15~ aweek. It gives
you a head start in the
race o discover new
talent. And it makes
great listening on your
car’s  casseite  player
when stuck in the rush
how:. For a subscription
or more information
complete and return the
coupon today.
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Music & Media
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Yes please fish me mare detais on your bi-weekly casset service: ent racks

ame
Function =
Address.

Tipoode/City

Telephone
of busi

manage to pack so much nervous energy into three-and-a-half
minutes. A sparkling dance/pop song with a tense and trebly
production by Mark Ferda and the band.
L

PREVIEWS

SINGLE OF THE WEEK |

The 4 Of Us

Drag My Bad Name Down - CBS
Even better than their debut single |
Just Can't Get Enough. This song
combines an Isaac Hayes guitar
line with quirky, desperate vocals
and an electronic salsa feel. The
‘most inspiring and refreshing thing.
about this band’s sound is that they

A pac

THE FLAVOUR OF
THE FUTURE

')

e
. o anws MUSIC
- Company =
Country ) . N
Telex . Telefax.
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Lois Lane

It's The First TIme - Polydor

Their first single for Polydor Hol

land is an easy-going semi-ballad
featuring the soulful voices of sis-
ters Monique and Suzanne Kle

mann. Good crossover potential

Kirsty MacColl

Free World - Virgin

song that moves along
nicely, supported by
guitars and a typical Steve Lilly-
white production
great voice.

acoustic

Great song,

The Jacksons
Nothing (That Compares 2 U) - Epic
A very late 80s sub hip-hop beat | than the average Euro-disco
supports a fairly standard dis-
co/dance number.

Toni Halliday

Time Turns Around - Anxious/BMG RCA

ToNI HALLIDAY

More strong material from this
singer/songwriter. A guitar-bas
ed number with very 60s harmo
nies in the chorus. The best song
that The Bangles never wrote.

Waterfront

Broken Arrow - Polydor

Smooth designer pop with more
than a passing similarity to Wham!
Big sound and a catchy chorus

Carole King
City Streets - Capitol
A medium-paced FM rock ballad | in the UK and a good bet for a
witha heart-rending vocal delivery. | major European hit

Centerfold
Play The Game - CBS

| Abig, bold and brassy record that
should be a hit for this Dutch
threesome. This is far more gutsy

number.

Village People
Megamix - Touch Of Gold/Polygram
A retrospective medley of their
previous hits on top of a house
beat. Produced by Jacques Mora-
1i, this is primarily a club record
Pere Ubu
Waiting For Mary - Fontana
Weird, hyperactive pop in a punk
vein and with a touch of metal.
Stephen Hague (Pet Shop Boys,
Communards) produced
| Gloria Estefan & Miami Sound Machine
1-2-3 - Bpic
Another up-tempo, carefree song
with a definite “parteeee” feel

Golden Earring

Turn The World Around - faws/CNR
A brooding, pompous, rather un-
easy song. As usual, a rocking
and dramatic effort from the
Dutch veterans.

Inner City

Ain't Nobody Better - 0 Records/Virgin
Cool, funky and irresistible
dance music. Already doing well

1

the LP dm not really show any
liant single Luilaby), the flns will love it.
Closedown, Fascination Street and Homesick. |

The Outfield

Voices Of Babylon - CBS

Fresh, lively rock with an edge of
sophistication and polish that
should have a truly broad-based
appeal. Strong, economically ar-
ranged songs and a strikingly
sharp production combine to
produce a sound reminiscent of
The Police or Flock Of Seagulls.
Check out Part Of Your Life, In-
side Your Skin and Voices Of
Babylon.

The Cult

Sonic Temple - Beggars Banquet/Virgin
On this, their fourth LP, The Cult
have taken their style of melodic
pop rock further towards late 60s
heavy metal pioneers like Step-
penwolf and The Blue Oyster
Cult. An accomplished set of
songs, well produced by Bob
Rock (Kingdom Come, Aero-
smith). Try Edie (Ciao Baby),
New York City and Wake Up Time
For Freedom

Bill Pritchard

Thes Mo Preeees o s Play I Again Sam
A collection of intelligent and ob-
servant songs with a Velvet Un-
derground feel. Laid-back, at-
mospheric arrangements and a
moody, contemplative voice rev-
eal this man’s influences to be
from the Lou Reed, Tom Verlaine
and Leonard Cohen school
Produced by Etienne Daho, the
key cuts include Cosy Evenings,
and Tommy & Co.

Helen Watson

The Weather Inside - Hic Or Miss/EMI
Her second album should estab-
lish this artist among today’s most
important female _singer/song-
writers. Produced by Glyn Johns,
co-written with Martin McGroar-
ty and with musical contributions
from Little Feat’s Bill Payne and
Richie Hayward, the album is
practically flawless. Do not miss
We'll Move The River, and Hang-
ing Out The Washing.

ALBUM OF THE WEEK

The Cure
Disintegration - Fiction

‘This eighth studio LP has much the
same atmosphere as Faith from
1981. Familiar elements such as the
melodic bass patterns played in a
high range, Smith's complaining
voice and the

muffled, stilted
are all there. Although

development (apart from the bril-
Recommended are:

Sarah Jane Morris

Sarah Jané Morris - five

The artist who shared the lead vo-
cals on The Communards’ Don't
Leave Me This Way now goes
confidently solo with an album of
contemporary blue-eyed soul
Despite the rather ordinary pro-
duction you should not miss Me
& Mrs Jones, She’s Leaving
Home and Sunny.

| Bonnie Raitt
Nick Of Time - Capicol/EMI
s A G

| With her 10th LP (her debut for

Capitol), this outstanding singer/
guitarist looks set to break in a
big way. The songs, composed by
famous names such as John Hiatt
and Jerry Williams, are a varied
and rootsy bunch, sympathetical-
ly produced by Don Was. High-
lights include 7 Will Not Be De-
nied, and Too Soon To Tell

Cyndi Lauper

A Night To Remember - Epic
WayYard, girlish pop aimed
firmly at the charts. All tracks are
produced by Lauper with the
assistance of either Lennie Petze,
Phil Ramone or Eric Thorngren
and the results are clever and
sophisticated.

| Editor Gary Smith }
Contributors Pieter De
Bruyn Kops, Diana Muus
|and Machgiel Badar
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The Cure - Intimate Disintegration

by Sally Stratcon

The Cure are in demand. |
Polydor’s international
department in London

wants the group to
promote their new LP

‘Disintegration’ and their

European tour, but time
is short and the group
have a reputation for
being media-shy.

To be released in May, Dis-
integration is The Cure’s
lith album and comes two years |
after the double LP Kiss Me Kiss
Me Kiss Me which sold two
million copies. Since then the
group have lost one of their
founding members, Lol Tolhurst,
who quit for personal reasons.
Singer and guitarist, Robert
Smith: “He would have left a
long time ago if it had been to do
with musical differences.”

For the new LP, they gave
themselves more freedom. Smith:
“This time we decided to do a
one-hour record before we started
- itallows you to be self-indulgent
and to stretch songs over eight or
nine minutes.”

The first single, Lullaby, was
released two weeks ago. Smith:
“Itis the only song that does not
fit into the mood of the record.
We relinquish choice over sin-

gles, because if we insist on |

something being released as a
single, the record companies in-
volved just don’t bother to pro-
mote it. We feel proud of all the
songs, so they can pick the ones
they feel will do best.”

However, the band obviously

do have a strong say in how they
are promoted. - they have been
allied to Polydor through their
manager, Chris Parry’s Fiction
label since 1978.

The songs on Disintegration
have a similar feel to those of the
early 80s. In fact, Smith says this
LP has the atmosphere of Faith,
released in 1981, “We were living
in the studio so we could record
any time of the day or night; we
built up an atmosphere. That was
the most important thing, finding
a studio where we could do that
and somewhere quiet too.”

They chose Outside Studios
near Reading in England and

once again worked with producer

Dave Allen who has been in-
volved with the group since 1983.
Apart from the vocals, the music
| was virtually all recorded live.

The Cure clearly enjoy their
work, but have a reputation for

doom and gloom. Smith: “The
crux of this record is your in-
creasing inability to feel anything
really as you get older. That is
what the disintegration is mainly
about”

The album’s sgnse of intimacy
will be difficult to recreate live
but the group view it as a
challenge. The Prayer Tour,
which starts in Copenhagen on
May 1, will be based on the new
LP but they have rehearsed 50
songs and will work out an ap-
propriate 90-minute set on the
night according to the country
they are in.

Smith: “It started out as about
five or six festival concerts in Eu-
rope in places where we have be-
come established. But I really
wanted to go with the group to
some other places like Yugosla-
via, Hungry and Portugal”

For an exclusive preview of the
new album see page 27.

Joe Jackson - Blazing A New Trail

Joe Jackson’s career has
always been an up and
down affair - hit singles
and albums interspersed
with periods of
commercial suicide as he
made forays into jazz, big
band swing and other less
mainstream forms. But
his new LP ‘Blaze Of
Glory), his 12th for A&M,
successfully combines all
these elements.

B ert De Ruiter, PolyGram’s
Label Manager for the
A&M catalogue: “This is a very
important record for us because it
is his first normal LP for some
time. In the last five years we've
had the three-sided Big World,
the double Live and the Grammy
nominated soundtrack to Francis
Ford Coppola’s film ‘Tucker
The Man And His Dream””
Blaze Of Glory was produced
n and was recorded at
Bearsville Studios in New York
state. Musically, the LP is the
result of Jackson’s considerable
experience in the business, while
the lyrics are largely autobio-
graphical

‘According to Jackson, this LP
marks the start of phase two of his
career, in which there will be a
new emphasis on consolidating

by Gary Smith

v

everything he has done so far.
Although the album is being mar-
keted as a rock record it features a
16-piece band that includes long-
time collaborator Graham Maby
on bass, a brass section and per-
cussionist Sue Hadjopoulos.

The styles range from the pop
rock of Rant And Rave and Nine-
teen Forever (the first single, to
be released on May 1), to Sen-
timental Thing, which sounds
like theme music for a film. Itis a
six-minute epic that includes
some sophisticated string ar-
rangements and the almost classi-
cal lead vocals of Drew Barfield.
Acropolis Now is an in-
strumental track complete with
balalaikas and a traditional Greek
tune, while the opening part of
the next number, Blaze Of Glory,
sees Jackson more as a 60s pro-

test singer. On Evil Empire, a
song about the fear of terrorism,
Jackson is accompanied only by
an acoustic guitar.

Next up is Discipline, a
modern dance number with an
uncompromising  introduction
and some striking brass parts.
The album closes on a more gen-
tle note with The Human Touch, a
slow, melodic number with a
strong chorus and every chance
of being released as a single.

The cover is made up of a ser-
ies of photographs that starts with
the sleeve of Zelstar, the first sin-
gle that Jackson ever bought, and
ends with the infamous Oliver
North. De Ruiter says this power-
ful imagery will feature heavily
in the promotional campaign
which will include Al posters,
window displays and stickers.

Jackson started a month-long
promotional tour of all major Eu-
ropean territories on April 23,
There will also be a European
tour that will start on September
22 in the UK and will end with
three nights in Paris on Novem-
ber 6-8.

Jackson will play at medium-
size venues (2.000-3.000 seats)
because he feels that he commu-
nicates and performs better when
he has some contact with the
audience. The tour will take in
the UK, Benelux, France, Italy,
West Germany, Switzerland and
Scandinavia. ]
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About 80 of Italy’s top politi
cians, actors and TV celebrities -
including movie director Franco
Zeffirelli, RAI TV's Pippo Bau
do and actor Nino Manfredi -
have recorded a single in support
of AIDS research. It is called Lit-
tle Song and will be released by a
new label, Primero Edizioni. But
at press time it was not known
when the single would be availa-
ble because the organisers were

From 1. to r.: Hammer, Starr, Beck and Gilmour.

Spain, as the priest in the video to

Eno played keyboards on one of

of Jeff Beck, Ringo Starr and
Dave Gilmour.

Belgium’s Nicki, singer from
the cult act Jade 4 U (on indie
label Top Ten), was recently hos-
pitalised after a car accident .
Since her band is on the eve of a A
UK release, for which a video has
to be filmed, the record company
is thinking about shooting the clip
in the hospital

IM&MC organisers in Am-
sterdam say that registrations for
‘Music & Media - The Next
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MUSIC

IN EUROPE

he Eurochart
Hot 100. The
only official pan-
European  hit  survey
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MUSIC EUROPEAN
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EUROPEAN SONG CONTEST '89
AUSTRIAN ENTRY

5°CD - 7" -12"

TV: May 6

5"CD-7"-12" EUROPEAN SONG CONTEST ‘89"

Produced by
DIETER BOHLEN

IMESAMC - A Taste Of What’s To Come

The fourth International
Music & Media Conference
(IM&MC) is about to begin.

As delegates from around
the world converge on
Amsterdam, here is just a
taste of what to expect...

ach day of the Conference, to

be held in Amsterdam’s historic
stock exchange, will begin with a key-
note address. On May 1, Ed Bicknell,
the manager of Dire Straits, will
present his speech on The Marketing
Of A Super Act. David Fine, Presi-
dent of PolyGram International, will
follow the next day with Music: The
Greatest Growth Industry In The
World. And on May 3 Joshua Simons,
President of Entertainment, Market-
ing & Communications International,

Ed Bicknell At The

by Mike Nicholls

As the manager of Dire
Straits, the group
responsible for Britain’s
biggest-ever selling

album, ‘Brothers In |

Arms;, Ed Bicknell is one
of the top managers in
pop. He will deliver the
first keynote address at
the IM&MC and his
speech is bound to
contain a few surprises.
Music & Media asked
Bicknell for his
thoughts on...

New Music

"The TV exposure given to |

events like the Amnesty Tour and
the Nelson Mandela concert,
where 50% of the artists were
Afro-Caribbean, must influence
listening tastes. Then there is
world music championed by DJs
like Charlie Gillett at London’s
Capital Radio, so basically we
must look outside Europe in
terms of new sounds evolving.

Venues

"As far as Dire Straits are con-
cerned, there are no plans to play
stadiums. You can get trapped by
success because if you like tour-
ing, which they o, the only alter-
native is multiple nights where it
is very difficult to keep perfor-

nusncs. MEDIA - April 29, 1989

istory.Col

will present his keynote speech on
sponsorship.

Among the international music;
‘media and marketing executives who
will attend the IM&MC are: Paul
Burger (CBS Records Int.), Alain
Levy (PolyGram Int. UK), Stuart
MacAllister (HMV),  Alexander
Chechetkin (Melodia), Monti Lueft-
ner (BMG), Harvey Goldsmith (Al-
lied Entertainment), John Brooks
(PPL), Urs Kamber (Swatch), Bill
Roedy (MTV), Kate Mundle (Music
Box), Janet Street-Porter (BBC TV),
Guy Deluz (EMI France), David
Hepworth (Q Magazine), Stuart Wat-
son (MCA Int) and Ben Bunders
(PolyGram West Germany).

As well as the various panels and
workshops, the IM&MC marketplace
has attracted many leading firms in-
cluding Radio Contact (Belgium),
Star Corporation (US), MCM (UK),

Stagaccompany  (Holland), Radio
Computing Services (US) and record
companies such as PolyGram, WEA,
EMI, CBS, Virgin, Chrysalis and
MCA.

Not to be missed at the market-
place is the spectacular Blue Note -
50 Years Of Jazz on May 1 and the
European premiere of the rock opera
‘Which Witch' on April 30 at the
Nicolaas Church.

One of the highlights of the Con-
ference will be the ‘Rock Over Eu-
rope’ shows which will feature inter-
national superstars and outstanding
European talent over two nights. On
May 2, Gianna Nannini, Swing Out
Sister, Living In A Box, Brother Be-
yond, Holly Johnson, Jason Dono-
van, Paula Abdul, Sheena Easton and
Stevie Nicks will take to the stage. On
May 3, the line-up will include The
Bangles, Wendy & Lisa, Roxette, Du-

ran Duran, Joe Jackson and The
Jacksons.

As far as artists’ press conferences
are concerned, confirmed to date are
Sting, Tom Petty, Sheena Easton,
Jean-Michel Jarre and Animal Logic.

As usual, business will be mixed
with pleasure with several showcases
planned at Amsterdam’s famous
nightspots. On April 30, Johnny
Diesel & The Injectors (Australia)
play the Paradiso 21.30 hours fol-
lowed by Fatal Flowers (Holland) at
2300. On May 1 Kingdom Come are
at the Paradiso and Diesel Park West
(UK) are at The Roxy. On the follow-
ing evening, King Swamp {UK) per-
form at the Paradiso and The Indigo
Girls (UKyand Black Sorrows (Aus-
tralia) share a gig at The Roxy. On
May 3, Herman Brood (Holland) and
Noiseworks (Australia) are on stage at
the Paradiso. a

| mances fresh. In 1985 we did 13
| consecutive nights at Wembley
Arena. There were enough ticket
requests for 28 shows - and
Brothers In Arms hadn’t even
been released

"Bearing in mind the fact that
stadiums are not the sort of places
to hear music - the concert be-
comes more of a social event - the
alternative is to do something
wacky like Sting did with his jazz
tour. He took a risk and it came
off. U2 are an interesting case in
that they've peaked half way
through their career. Rather than
trying to better what they've al-
ready done, they should try and
do something off the wall. Maybe
they already have with their

TV Music Shows

"The alternative to keeping a
high profile by touring is to spend
as much time as possible on tele-
vision. That might entail spend-
ing weeks standing neck-deep in
dry ice in TV studios in places
like Belgium - a proposition Dire
Straits have always found to be
less than satisfactory. Apart from
anything else, it seems that the
more pop TV shows there are, the
worse they get. Satellite TV will
only make the problem worse,
diluting anything which is worth
seeing

Microphone

"Let’s face it, pop TV is
cheap programming and I can’t
think of a single one that’s ever
been presented in a proper man-
ner. I think the older producers
must regard the viewers as mental
retards. At first, stations like
MTV were welcomed for filling a
big demand but watching it now is
like driving past posters on a bus;
there’s so much of the, same that
the mind can't take it in.”

Music Videos

"Pop videos seem to have lost all
their charm too. At one point they
seemed to be built around story-
lines but now it’s just like being
hit with a random collage of
images.

"Then again how are you sup-
posed to present a five-piece
group making a song? Some
directors have good ideas but let’s
face it, you're hardly going to get
David Lean making a video for
Black Sabbath. I think the same
guy must have made the promos
for Anthrax, Guns ‘N Roses and
Whitesnake - they all have the
same ‘Close Encounters’ lighting
rig and models strewn across car

bonnets. The artist has been
| reduced to the level of a cereal or
M~h|ng powder: different pack-
aging masking the same
product.”

| Record Companies
| "People in record companies
tend to have an approach which is
very safe, very dull and very cor-
porate. They e like worker bees,
really, and unless you use, say, an
outside plugger, a manager will
never be able to get his band to
rise above the mass. Personally if
T was trying to break a new band
now [ wouldn’t bother with mar-
keting or A&R - I'd go straight to
the MD.
"The worst thing is, record
company thinking is very short
term. A lot of records get broken
but not careers. I suppose at the
end of the day, everything boils
down to songwriting potential. If
the artist doesn’t write, then
somebody around him or her
must know where to find the ap-
propriate material. No marketing
in thg world can beat the right ar-
tists performing the right song,
""Take Tina Turner. She called
her first album after a song Mark
Knopfler had written, What's
Love Got To Do With It. He didn’t
want to record it himself but her
manager realised it would be per-
fect for Tina. That, in a sense, is
the most brilliant form of market
ing - getting the artists to sell
purely him or herself”

IM&MC SPECIAL
| continued on page 40 >
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IM&MC RIGHTS SPECI

Performance Rights & Wrongs

More music on TV and
radio, hnol that

soundcarrier producers could

does not respect national
borders and the move
towards a single
European economic
market are making
broadcasting rights for

music an increasingly |

important issue for the
whole industry.

ike Hennessey, who

.
&
M has specialised in in-
ternational ~ copyright

issues during his 20 years with
Billboard, will moderate the
panel Performance Rights &
Wrongs which - as the title sug-

Huub Terheggen

chlS - is certain to evoke some
heated discussion.

Hennessey: “The current ex-
plosion  within  broadcasting
should be a big bonus for creative
people but this is dependent on
their ability to protect their
rights. To benefit from the in-
creased use of their copyrights,
composers, songwriters, publish-
ers, producers and musicians
need to make sure that there is
satisfactory legislation and effi-
cient systems to collect and dis-
tribute performance fees.”

Hein Endlich, Assistant
General Manager of the Dutch
rights  organisation BUMA/
STEMRA, says it is possible that

limit ’ access to parts.
of their repertoire.

Endlich: “I can imagine a sit-
uation which might parallel the
film industry, which decides
when certain markets will be de-
veloped for specific products -
licensing first to cinemas, then
for use on video and finally for
broadcasters. This system could
be applied to records as well.”

For Huub Terheggen, Direc-
tor'of Music Affairs CLT/RTL in
Belgium, the question of unlimit-
ed access to music for broad-
casters has to be seen the other
way round t00.

"The record companies must
sell records, while broadcasters
must win the broadest possible
audience. In other words, who
needs who in the music industry?
The right balance between supply
and demand constitutes a healthy

Eav—

Jimmy Gordon

relationship free from any black-
mail. Both parties need each
other”

Neither Endlich or Terheggen
find record manufacturers or
authors’ rights societies too res-
trictive in licensing their reper-
toire to broadcasters. Endlich
could indeed imagine a situation
in which broadcasters had to pay
more for repertoire played at
prime times, although he does
not agree with such practices.

On the topic of the harmoni-
sation of national copyright legis-
lation throughout Europe, End-
lich says harmonisation is
necessary in light of the emerging
single European market. “It is

more a question of when, and not
if, European copyright legisla-
tion will be harmonised. I can en-
visage one European market and
one European authors’ rights so-
ciety with branches in what were
national organisations.”

Endlich goes on: “The
authors’ rights organisations have
not proven very effective in co-
operating with one another, espe-
cially when it comes to pan-
European broadcasting. For ex-
ample, the satellite broadcasters
still have to negotiate with each
national society seperately.”

Both Terheggen and Endlich
feel that public and private broad-
casters should be treated equally
and pay the same rates. Terheg-
gen: “The notion of public
broadcasters is becoming obso-
lete so they should pay the same
rates as privates. It would perhaps
be more logical to base these

Hein Endlich

rates on the operating budget
rather than on income.”
Technology will also play an
increasingly important role in
both the music industry and in
broadcasting. But as Terheggen
notes: “What is really needed is
creativity, which can never be
replaced by technology.”
Meanwhile, Jimmy Gordon,
Managing Director of Glasgow-
based Radio Clyde, one of the
UK’s most successful indepen-
dent local radio stations since
1973, is a firm believer of ‘first
fixation”. This is the principle of
only gividg copyright protection
and broadcast performing fees to
records originating from coun-

tries which accord similar protec-
tion and financial payment to UK
records in their territories.

Gordon: “There are so many
difficulties to be overcome with
the European single market. For
instance only seven of the 12 EC
countries have signed the Rome
Convention and of those, only
four accept the ‘first fixation”
principle at the moment.”

Like his fellow independent
radio broadcasters in the UK,
Gordon regards the level of UK
performance fees far too high and
likely to be totally unacceptable
in other EC countries. He hopes
they will be reduced as part of a
general harmonisation process
for 1992.

At US law firm Cohen &
Luckenbacher, attorney Jeffrey
Graubart represents clients in
the music publishing, recording
and film/video industries. They
include screen writers, music
publishers, songwriters, film
composers, recording  artists,
directors, producers, personal
managers and record companies.

Among them are Boy George
(US only), Ornette Coleman,
Concrete Blonde, Crusaders, The

| Dick James Organisation, Little

Big Apple Music, George Duke,
ORF (Austrian Television) and
PolyGram Records.

"In my view, and from an

American perspective only, I be-
lieve the performing societies in
the US are not being restrictive
enough. For example, with
respect to compelling compliance
from the network broadcasters to
insure correct and complete log-
ging information is provided, the
US rights organisations do not
have the government legislation
or other legal sanction necessary
to compel such compliance and
are relegated in some instances,
to voluntary compliance which
has been proven to be in-
effective.”
John Brooks, Chairman of
Phonographic ~ Performance
Ltd (in the UK) and Paul Adler,
Director Of Membership at AS-
CAP were also confirmed as
panelists at press time.
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Whether it’s our Internationally-Syndicated Rock Show....our
Exclusive Interview Service....our Authoritative News Column
or our many other Radio Productions and Features....

is your British Music Information Centre

ust look how Rock Over
London can help you get the
jump on your media competition
in Europe.............
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