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Europe’s Publlc TVs
Reject Watson Attack

by C

Burope's public TV stations
rejected claims this week
that their future is in doubt
They were onding to
comments made by Stuart
‘Watson, Vice President MCA
Records International, who
said at the recent IM&M

“By 1992 there will be
more than 200 TV channels

in Europe so the days of

te-owned  broadcasting
are well and truly over.”

Speaking to M 3
Media, Watson added that
satellite TV would offer an
“incredible variety" of pro-
gramming: “I think the
massive choice that will be
available will draw people
away from state broadcast:
ing. They will not be able to
keep up as a wealth of new
material beams in from all
over Europe. I foresee many
of the better programmes
coming from the indepen
dent production companies.”

In France, Philippe Be-

uller

lingard, Director Of Legal
& International Affairs at
Antenne 2 said: “Public
service TV will only be in
trouble if it per:

itating commercial T

jected the idea that satellites
are a threat. Dirc

ral Michael Checkland
“Competition should flour-
ish across the whole range
of programmes, but there

na Met: e!\lanﬂold Head
Of Publicity for the Frank
furt-based Hessischer Rund-
funk, said their own re-
search indicated the public
were disappointed with the
standard of the pan-Euro-
pean commercial stations:
“They look to us fi

will retain
public loyalty 0

| PolyGram Buy |
Anderson Companies

In a surprise move which
has shaken the Scandina-

vian music industry, Stig |

Anderson has sold his pub-
lishing company Sweden
Music and the recently re-
vived production enter-
prise, Polar Music Interna-
tional, to PolyGram Inter-
national Music Publishing
The deal, which includes
all of opyrights,
was finalised by Anderson
and David Hockman, Chief
Executive of  Polygram
Music. Neither side would
disclose the price.
Anderson will continue

as Managing Director of

hum companies for the ne»

is Fuller
five y

years during which
| they will

operate “as nor
mal and completely ind
pendently from PolyGram
"I have been talking to
PolyGram since January. [
was impressed by them b
cause they have a European
outlook and sound idea: tnr
development. They made a
vel rious offer and we
are hnm pleased with the

and Pol lav Mus:

collective profit of Skr 3
million on a turnover of

47.5 million (more details
on page 16)

Bad To Beat Thriller?

Around 21 month:

release, Michael Jackson’s
Bad album has sold over six
million units in Eur

Paul Burger, Vice Presi-
dent Marketing & Sal
CBS Records International,
believes the X
Liberian

the boost to beat Thriller - a
fitting climax to the two-

CBS is currently finalis-

| ing a pan-European launch
for Liberian Girl. Burger
“There will be another
spectacular video, full pan
European TV advertising
and in-store merchandising
support.” Due out in a few
s, Liberian s the
ninth single release from
the Bad LP, which this

week records its 88th week |

on the European Top 100

year, multi-million pound |

marketing campaign

‘ R

The Coca-

advertisement]
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Peter Gabriel Launches
Real World

by Emmanuel Legrand

Paris - A new world music label,
Real World, has been launched
by Peter Gabriel with its first
releases out this week. The aim
of the label, which will be dis-
tributed worldwide by Virgin
Records, is to release a catalogue
of music from all parts of the
world

Peter Gabriel: “Our philo-
sophy is to offer to all sorts of ar-
tists the possibility to work with
new technologies, but whatever

the music and the technology are,
more than anything else a good
record is the result of a talented
performance.”

Product on Real World will
range from traditional to contem-
porary music. The first releases
will be on June 5. They are: Peter
Gabriel's The Last Temptation Of
Christ  soundtrack;  Passion
Sources, a compilation of world
music gathered during the shoot-
ing of Scorcese's latest movie; an

Management Buyout
For MIDEM?

by Neil Watson

London - The management of

Telso Communications, whose.

interests include the MIDEM Or-
ganisation, which puts together
the annual Cannes music market,
has approached parent company
TVS Entertainment about a pos-
sible buyout

It is understood that a team
led by Peter Clark and Peter Tho-
mas, joint Managing Directors of
Telso, are looking for backing for
their bid from a New York invest-
ment bank. Peter Clark has
declined to comment, as has
Xavier Roy of

However, James Gatward, Chief
Executive at TVS Entertainment.
confirmed that the Telso manage-
ment has approached him and
said that they wished to be consi-
dered as “potential purchasers”.
TVS has already received two
other firm approaches for the
purchase of the MIDEM Organi-
sation. Reed Exhibitions has in
dicated that it would be prepared
to pay £ 23 million for the compa-
ny, while publisher International
Thompson is considering a price
of £ 24 million. Neither group

MIDEM. | has made a formal offer. ~ [J

A D

Jingle Jangle

The jingle debate con-
tinues in this woek's rap
with some forthright
views from Ren Groot,
Director of Holland's
Top Format jingle
production company.
Groot believes good
and cffective jingles
have two main quali-
ties: “Firstly there must
be a strong melody
‘which will continue to

By Chris Fuller
formatted jingle pack- classical

arrangements and
recruit the best singers
from each country for
the job. It's very
demanding work, the
highest professional
standards are required.”
Top Format's house.
producer, Bart Van
Gogh, puts together the
packages which span all
styles from rock to

ring in the listener’s  ages and use them to Another important
ears after he or she has  their full potential.” consideration for sta-
turned off the radio. ‘Top Format, which  tions is changing from
Even if someone can't . operates from Haarlem  one jingle package to
remember the name of  and supplies a roster of  another. Groot: “ILs vi-
the station straight off,  major siations across tal that it is done gradu-
he or she should be Europe, buys in ready- ally. Maybe the new
able to sing the jingle!”  made jingles from top  package will feature the
Secondly, jingles S company Jam same melady line but
mustllow Dls wbild  Prodctons. Toe vcal  with  difrent ar-
idges” between slow  tracks are then re-sung  rangement, and the old

and up-tempo records.
Groot: “Stations should
look to buy carefully
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in d:ﬁerenx languages.
root; *“We use the
same vocl.l scores and time!"

jingles are replaced one
byone era perod of

Peter Gabriel

LP by Pakistani singer Nusrat
Fath Ali Khan; work by Orquesta
Reve from Cuba; and material by
Zaire's Tabu Ley.

Close relationships will exist
between the Real World and the
annual WOMAD (World Of
Music, Arts & Dance) Festival
which will be held in Nantes Jul\

59

CBS
Crosspver
Classics

CBS Masterworks, the compa-
ny’s classical label, claims it is
making a unique marketing move
in putting out its latest release in
CD3 format as a promotion tool.

Mark Barrett, CBS Record
International’s European Cla
cal Manager, says Carlos
Kleiber: New Year Concert 1989
has “‘enormous crossover poten-
tial”. Released across Europe this
month, the double CD/LP/cas-
sette features the famous West
German conductor with the Vien-
na Philharmonic Orchestra. CBS
has edited five tracks onto a
promotion-only sampler CD3 fnr
radio and retailers. 0

New Soviet
Pop Magazines

Moscow - Russian pop fans are to
get a new consumer magazine
called Pop-Korni which is a joint
venture by Stas Namin's Music

| Centre Co-Operative and the

West German Metal Hammer
magazine. A 24-page pilot issue
has just been published with a
print order of 500.000.
Meanwhile Muzyka, ~the
Soviet’s biggest music publishing
operation, is o start its own
quarterly magazine, Ritm, aimed
at the youth market. ]

xtral
trae

READ ALL ABOU

‘There's no doubt that the activities
at EMI Music Worldwide merit
careful observation over the com-
ing months. The company’s Pres/
CEO - and self-confessed tough
guy - Jim Fifield has built up a for-
midable profile in the six months
he has been in power. As far as the
EMI takeover of SBK is concern-
ed, it's perhaps interesting to ask,
who has actually taken over who?
Apart from the EMI casualities al-
ready mentioned (see extra! issue
18), SBK's Charles Koppelman
and Martin Bandier have emerged
as number one and two of the new
EMI Music publishing structure in
New York - gently displacing
EMI’s own man Irwin Robinson to
third place. And now more heads
are rolling in the EMI camp - it
seems Brian Southall, Dir. Cor-
porate PR EMI Music Worldwide,
is to leave the company shortly.
Meanwhile, Koppelman is due in
London this month and an announ-
cement on who will be European
head of SBK Records is likely. We
suggest looking in the direction of
one of Europe’s larger territories.
* *

Rome-based Vogliadi Radio,
which opened in December to a
blaze of Saatchi & Saatchi publici-
ty, is facing problems. The station
has been accused of not fulfilling
its function as a community radio
and Station Manager Dina Luce
has been dismissed. Many of the
station’s presenters resigned in pro-
test and the station was only trans-
mitting music at press time. But
one of Vogliadi Radio’s ‘initators’,
Marco Ravaioli (son-in-lay of Ita-
ly's Foreign Minister and a mem-
ber of Rome City Council) says
things will be back to normal soon.
* ok *

Police investigating the San Remo
Festival ‘pay to enter’ scandal (see
Music & Media issue 21) are now
questioning every entrant in the
new and emerging talent sections.
Rome magistrates says enquiries
are “at a very delicate stage” and
that a 400-page police document
has now been sent to magistrates in
San Remo.

x5 ko
WEA Records is to open an office
in Helsinki on July 1. The staff of
eight will be headed by MD Mari-
ta Kaasalainen. As well as taking
care of WEA' international product,
ocal repertoire will be signed.

*x %

The UK government has given up
plans for a sixth television channel
afier discovering it would only pro-
vide adequate coverage to 17% of
the country’s population.
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The most aired music video clips through-
‘out Europe in the week prior (o publica-
don. It includes more than SO video-tv
programmes and other tv

Ing videos from 14 European countries.

VIDEOFAVOURITE

The Cure
Lullaby -verm

VIDEO HITS

Madonna

Express Yoursel - Popans
Simple Minds

ThisIs Your Land- viod
Queen

1Want Al HGH

Holly Johnson
Americancs-Hary Cis

Fine Young Cannibals

Good Thng-meigc

Cyndi Lauper

1 Drove Al Nigh - Caboun rod.
Wendy & Lisa

Loly Lol v

Kylie Minogue

Hand O Your Heart. shore o
Guns N’ Roses

Paradie Ciy-Frepaata Fins

WELL AIRED

Bon Jovi
't Be There For You- The Congany

Where Has Al The Love Gone- ury Cips
De La Soul

Me, Myself &1een s

Simply Red

1f You Don't Know Me By Now - vnd
Paula Abdu

Forerer Your Gi-Frpspncs
Madonna

Lie A Prayer - 0cues

Roxette

The Look - Peter Heath & Gang

Paul McCartney

My Brave Face - Craterge

MEDIUMROTATION

Jason Donovan
Too Many Broken Hearts- o s
Duranduran

Do You B n Same - P
Various

Ferry ‘Cros The Mersey - AwGo
The Pixies

Morkey Gone o Heaven.- Vieo One
Debbie Gibsor

lecric Youth Y1

Tone Loc

Funky Cold Medina- 0 peures

Paula Abdul

Straght Up- rpegocs i

Soul i Soul

Keep On Moving-Uord Gurdener rod.

FIRST SHOWINGS

Sam Brown
Canl Get A Winess . AnGo
Tin Machine

Uner The God N e
Neneh Cherry

Manchld B

Pan

Super Channel
Buys Facilities
House

by Chris Fuller
Super Channel’s parent company,
Beta TV, is about to sign a deal
with MGMM Communications
in the UK which will give the
pan-European satellite station its
own London facilities house.

Under an outline agreement
reached last week, Beta has
bought a controlling interest in
MGMM'’s 100% owned subsidi
ary Doublevision, one of Lon-
don’s leading international broad-
cast facilities houses. Formed in
1982, Doublevision turnover last
year was around £ 2 million.

Marialina Marcucci, Beta TV
President, said the Doublevision
deal represents “the first step in
the expansion and consolidation
of Super Channel, especially as
MGMM is such a well-respected
and established group”.

Scott Milaney, Chairman of
MGMM Communications - an
international  film and TV
production and facilities group -
said the deal would help secure

Doublevision’s future. He is
| ““very happy” to be working with
Beta TV, “one of Europe’s
most exciting communication
groups”.

French Show On
Japanese Radio

by Emmanuel Legrand

A French music show has made
its way onto Japanese radio.
Called ‘Pazz & Jops, the pro-
gramme is the brainchild of a
small team headed by journalist
Jean-Jacques Dufayet who pro-
duces it for Radio France Interna-
tional.

The show features continental
European music as well as reg-
gae, rai and zouk with artists like
The Pasadenas, Herbert Groene-
| meyer, France Gall and Kassav. It

also includes interviews with ar-
tists and news features on Euro-
pean culture.
The show is taped in France
and mailed to Tokyo with Japa-
| nese text. A local host voices over
| Dufayet’s comments. Dufayet says
there has been a good response to
the 30-minute show which is
broadcast on FM station J Wave
weekdays at 22.25 hours. m}

- European

News

Video Market Boom

Due to the increasing By Diana Muus Olivier Montfort,
importance of sell- Sales Manager of Vir-
through videos, Music gin's Paris Megastore,
& Media introduces expects music video
Viden Vision, a new. 4\97-0‘" slo,' sales o reach the same
monthly column which level as in the compa- |
will focus on issues as- ny's UK Megastores,
sociated with this mar- where they make up
ket. Video Vision in- 25% of otal sales.
cludes the top 10 music  Kroeske says it willun-  AUFNAC, France's |
videos in the UK, the  doubtedly become more  largest music retailer,
market leader in Europe. frequent and adds that  Product Manager

The chart has been  he s astonished no one  Claude Capuzzo

compiled by Gallup for
about 18 months. Gal-
lup's Chart Manager,

compiled it earlier.
Kroeske: “Because of
lower prices and the in-

agrees the jump in sales
is due to lower prices
and adds that major

Johin Pinder, says sales ~ creased number of companies have started
of music videos in the videos the market is to release longform
UK increased dramati- now interesting to a videos on a larger

cally at the end of 1988
and have not slowed

wide audience.” scale.
‘The video market in While Italy also has |

down. West Germany is also o music video chart,

Pinder says the growing but there is o there s an awareness of
chart, which is official-  separate chart for music their growing impor-
lyatop 20, is compiled  videos, Peter Zombik, tance. Sergio De Gen-
from information MD of Bundesverband  naro, President of 1
provided by 700 retail-  Phono (IFPL): “We Univideo, the national
ers throughout the UK. can't give any figures association for

He adds that the music
video sales are general-

yet, but it is a very in-

producers, distributors,
teresting market. I'm i

and video importers:

Iy higher at chain out- ot quite sure if we will  “After a hard start in
lets, with Woolworths catch up to the level in 1988 we have began to
and WH Smith having 2 the UK but sales are  register the first posi-
stronghold on the speeding up. There isa tive results. Music
market. general video chart and  video sales will in-

In Holland, Dutch if music videos sell crease immensely but at

chart organisation
Stichting Top 40 has
just launched a monthly
top 40 video chart (see
page 14). Dircctor Sieb

well enough they will
be in that”

France does not yet
have a chart either, but
sales are booming.

this stage the penetra-
tion of video hardware
in the potential market
i still only about
15%"

TOP 10 UK MUSIC VIDEOS

I, Various Frank Sinatra & Friends (Video Colection)
2 Uz Rattle And Hum (Cic/Screen)

3. Kylie Minogue Kyl - The Videos (PWL)"

4. Genesis The Invisible Touch Tour ~~ (Virgin)

5. Metallica Two Of One (PMVChannel 5)
6. INXS In Search Of Excellence (PMViChannel 5)
7. Level 42 Faith Accompli (PMVIChannel 5)
8. Erasure Innocents (Virgin)

9. Rick Astley Video Hits (BMG)

10. Michael fackson ~ Thriler (Vestron)

© BPL. Compiled by Gallup for BP1, BBC and Music Week. Based on sales.
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Media: Hans Van Der  Industry: Frederic Re-  tween Leif Kaeck, Jo-
Veen will replace Lex bet joins CBS France as  nas Hildeland, Sanji

Harding as Radio Dir.
at Dutch broadcaster
Veronica on June I;
Harding has left to join
new private station RTV.
Joop Daalmeyer has
been appointed Veroni-
cas TV Dir. % Geoff
Molfatt has resigned as
CEO of the UK's Radio
Marketing Bureau; Bri-
an West Dir. of AIRC
takes over his tasks %

Tandan and Stig An-
derson % At EMI
Records UK Ruth Den-
ton has been promoted
to Gen. Mgr. A&R and
Mark. Admin; Nicky
Gash is the new Mgr.
A&R Co-Ord. reporting
to  Denton.

McCann  Mark. Gen.
Mgr. for the Strategic
Mark. Div. has also as-
sumed responsibility for

A&R Ass. from Virgin
Music %  Claude
Karges, who has
worked with Chappell,
CBS Songs and SBK, is
the new Copyright Mer.
of PolyGram Music
France % Marc De
Boever Radio Promo.
Officer at_PolyGram
joins Virgin Benelux; he
is replaced by Vero-
nique Huys  Dan Ek-

Susan Jacobs has been  back has left Sweden Pross & Promo %
appointed Finance Dir.  Music; his responsibili-
of MTV Europe % ties will be divided be-

C H A R S
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Chiltern To Bid For National Radio

Chiltern Radio Network says it
will bid for one of the three pro-
posed national commercial sta-
tions due to be introduced by a
new Radio Authority in the early
990s.

The new station would be
based in Milton Keynes, where
the  Chiltern-backed  group,
MKFM, was recently awarded
the IR franchise for the area.

A spokesperson for the new
consortium, UK Airwaves, says:
“The exciting entrepreneurial
and futuristic climate of the city
provide an ideal environment for

by Paul

a national radio station.”

Dunstable-based Chiltern Ra-
dio has good reason to be pleased
with the recent JICRAR figures,
which show it has added 74.000
new listeners; it is one of the few
commercial stations in the UK to
have boosted its audience in the
past year.

Programme Controller, Paul
Robinson, is delighted with the
result and puts the increase down
to “a more adventurous music
policy, better corporate identity
and better station identification”.

A particular triumph is NJ

Easton

Williams’ Sunday night show
“Cuddle On The Couch’, a three-
hour (22.00-01.00 hours) mix of
romantic music and relaxed chat.
In recent months the show has
boosted Sunday night audiences
five-fold to around 65.000.

Robinson: “There was a
definite gap for a show like ‘Cud-
dle On The Couch’. TV is weak at
that time slot and BBC Radio 1 is
playing something weird and
wonderful.... ‘Cuddle’ is the kind
of show to which you can sprawl
out on the sofa and open a bottle

i of wine.”

Robinson has high hopes too
for Paul Wint’s new-styled Satur-
day afternoon show (14.00-18.00
hours) which is mostly music but
with some sports inserts, broad-
cast on both AM and FM

A new feature planned for the
summer will look at the Billboard
chart in a programme which Wint
claims will beat US syndicated
chart shows: “I’ll pick up the new
chart from my own contacts in
the US, literally as Billboard hits
the streets. We will beat the
others to it O

Eadio Profits
Soar

by Oliver Jones
The Newcastle-based Metro Ra-
dio Group has announced a spec-
tacular 88% increase in pre-tax
profits for the six months to
March 1989 compared to the
same period last year. And Lon-
don’s Capital Radio has reported
an impressive 82% rise, while at
least four other stations have also
increased profits.

A management spokesperson
at Metro attributes its success to
the revival of the local economy.
“Spending money is now a
favourite pastime in the Northeast
and that is good for our adver-
tisers. When Great Northern Ra-
dio (launched in April) is taken
into account, we will be able to
segment the market even more
accurately. And with T-FM (Met-
o’s split frequency station) we
will have another 200.000 poten-
tial listeners.”

At Capital Radio, Sales Di-
rector Philip Pinnegar says:
“London is a difficult market for
other media to reach at a reasona-
ble cost and this is now clear to
many national advertisers. Radio
was the fastest growing medium
in 1987 and 1988 and it looks set
to continue in 1989.”

In Glasgow, Radio Clyde
topped the £ | million'mark with
a67% jump in pre-tax profits.

Meanwhile, in the west of En-
gland, GWR'’s pre-tax profits rose
less dramatically (15%) from £
354.000 to £ 406.000; profits at
Suffolk Group Radio increased
by more than 13% to £ 144.200;
and Swansea Sound profits climbed
from £ 57.447 to £ 70.868.
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(advertsement)

1.

Book your adverti: for a splendid Music & Media special,
celebrating France’s revolutionary spirit.

‘RADIO, RECORDS & REVOLUTION’

The French market is back on the track!
National Sales and international successes with homegrown
French product are rising.

Music & Media highlights the viewpoints of a number of
French industry leaders involved in this ‘resurrection’

We investigate appreciation for French music on foreign
European radio and we review new French contenders for
further chart-success at home and abroad.

‘Radio, Records & Revolution’ will certainly boost France's
image in the rest of Europe, as Music & Media is read by
virtually all relevant music and media industry decision makers
- managing programme-directors, deejays, veejays, record
company officials, publishers etc. in 18 European countries.

This Music & Media Special coincides with yet another
revolutionary special. Billboard will publish their France Special,
‘France 200’ on the same day (July 15th 1989).

It goes without saying that Billboard’s distribution guarantees
equally important readers in the USA and the rest of the
world. The two magazines have a combined readership of over
208.000 decision makers all over the world.

We would strongly advise you to consider a combined
advertisement in both magazines. There is a very
‘revoluti b di of 15%
Use this unique offer & reach the best of both worlds.

MUSIC

France is ready to strike again. So tell all the world about it!
DEADLINE for both magazines is June 20.

Call for all info M&M'’s sales dept. 31.20.6628483  MEDIA
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“*BSB Plans Music Service

K &

by Neil Watson

London - Two applications have
been received to operate the two
spare transponders on the BSB
satellite, including one for a mus-
ic service.

The bid for a music channel,
the Power Station, comes from
BSB itself which already holds
the franchise to operate three
channels on the satellite. The
Power Station would carry rock
music programming as well as

entertainment news and other |

shows aimed at young people.
BSB wants to run the Power Sta-
tion on one of the spare trans-

ponders and the NOW life style/
consumer service on the other.
The rival contenders are ITC
Entertainment which wants to use
the transponders for a drama chan-
nel and the Children’s Channel
BSB says it has not yet decid-
ed which of the two services it
would select if it is only granted
one transponder. A decision is
expected from the IBA this week.
Meanwhile, it now seems
almost certain that the September
launch of BSB will be delayed be-
cause of the technical complexity

of the £ 700 million project. [J

Hollywood Nites Video
Chain Launched

by Mike Nicholls

The UK video boom continues
with the announcement that two
major entertainment companies
are to open large retail chains for
sell-through videos

Parkfield Entertainments, one
of the top video distributors, ex-
pects to have 250 shops ready by
July and 1.000 by the end of the
year. They will all be called
Hollywood Nites and have a dis-

R O C K

tinctive 50s style.

Our Price, the UK’s biggest
record retailing chain, is opening
six stores selling only videos in
the London area. If the experiment
proves successful, it will con-
tinue to open shops nationwide.
Some of the 74 Virgin stores acc-
quired by Our Price last year have
been earmarked to become sell-

8]

| through video outlets.

O V E R

L ONDON

Globe Theatre,Shaftesbury Avenue,London WI, tel 1-4944513

Robert Palmer has revealed to ROL
that he is set 0 release a single with
Iongtime fricnds UB40 - a cover of
the Randy Travis country hit On
The Other Hand. He is als0 to be a
special guest along with The Po-

ues at UBAD's televised concert at
Birmingham City Football Club's
ground on June 10, the band’s only
UK date this year. Palmer is also
making 2 “musical romantic come-
dy film” for cinema release next
year in which he will perfoml two
Billie Holiday songs - one by Lena
Horne and F!aplt Wil Say e In
Love from ‘Oklshoma’.

‘While London's famous 30-year-
old Marquee Club continues to
thrive in its new and supposedly
temporary Charing Cross Road lo-
cation back in Wardour Street, the
associated Marquee Studios have
closed their doors after 25 years.

The closure is due 0 delays withthe  be giving the money to
redevelopment of the site. charie o e memzlly disabled.
Jack Bruce's f

Robert Palmer to release single with
UB40.

George Michael vas inthe High
Court this week to hear he had won
a six-figure sum in libel damages
from The Sun newspaper. The paper
aditied the alepaions mde 2
their story “Whans
Booze Shame” in Setoner 986
were “entirely false” and published
a full retraction. Happy at the ver-
dict, Michael announced he would
eparate

Pete Brown is currently switching
between work on his own next pro-
ject and a spot of television. He is
researching a dramatised biography
for Yorkshire TV on the life of the
late Scottish rocker Alex Harvey,
he of the Sensational Alex harvey
Band. The part of Harvey is yet to be
cast.

ows
Gmup Newxpapen Ld have also
paid damages to The Pet Shop Boys
almost two years after the paper’s
columnist Jonathan King alleged
that their song Ir’s A Sin infringed
the copyright of Cat Stevens’ Wild
World. The Boys proved it did not
and have donated their winnings to
an AIDS charity.

E=

— |

RELAND

|

When The World Knows Your
Name is an appropriately op-
timistic title for Deacon Blue’s
second album as the band step up
their international promotion.
For much of 1988, CBS was
still trying to convince record
buyers that Glasgow’s Deacon
Blue were worth a listen. Out on
the shelves since May 1987, their
well-reviewed debut LP, Rain-
town, was heading for platinum
status but a series of single
releases and re-releases had
failed to break them into the UK
top 20.
| Then, two months ago, When
The World Knows Your Name
(CBS 463321 1) entered the UK
albums chart at no. 1, shifting
Madonna off the top. The LP
went platinum in just two weeks.
The turn-around dates back to

Deacon Blue - Europe Is
Learning The Name

by Sally Stratton

autumn last year while Deacon
Blue were on the road and a new
song, Real Gone Kid, went top 10
in the UK. “The band had been
gigging constantly from 1987 -
they worked rally hard” says
CBS’ Maurice Shneider who
originally persuaded UK radio to
play Deacon Blue and is now
promoting the band interna-
tionally.

The group will do European
promotion this month with gig
dates to follow in the autumn. In
| Spain they have already had a no.
| 1 single with Real Gone Kid. [

*The fact that 300 people have
turned up at this relatively mo-
dest event without the presence of
a single major company proves
that the independent sector is
both healthy and growing.” These
are the words of Aaron Sixx, or-
ganiser of the third Umbrella
Conference which brought toget-
her representatives from in-
dependent record labels,
Although most of the 300 par-
ticipants were from the UK, there
were some delegates from West
Germany, France, Holland and
even Russia. The two-day event
included a series of seminars on

Please note that Music & Media's
UK agent Jane Van Den Ende has
a new. telephone number: 71,
Beak Street, London WIR 3LF.
tel: 1/287 4670 fax: 1/437 0029

BREAKOUTS
National hits bound to explode
Fields Of The Nephilim
Psychonaut (Siuation o)
ABC
One Better World (Neutron)
Style Council
Long Hot Summer ‘89 (Polydor)
Malcolm McLaren
| Waltz Darfing (Epic)

Indies Show Their Muscle

by Gary Smith

topics ranging from company for-
mation and financing to TV,
video and satellite channels.

At the session on the new UK
copyright laws - which will be in-
troduced on August 1 - Graham
Churchill, Commercial Opera-
tions Controller of the MCPS
(Music Copyright Protection So-
ciety) said his organisation was
working on a scheme to help his
members cope with the new laws
concerning recording of other
people’s songs. a

PLAYLISTREPORT

UK. Radio Airplay Report
Mast played records in England du-
ring the week of publication on the
following stations BBC I, BBC 2,
Capital Radio, Greater London Ra-
dio and the major independents.

1. Various Artists - Fary Cros The Meriy
2 Roxess T Lok
3. Deacon Blue -FerpsSgs e s
4. Hand On Your Heart -Kyi Hoope
5. Robert Palmer -Chrge Hs Wars
6. Natalie Cole i You ik Crty
7. Bobby Brown -Evey Ui Sep.
8. Paul McCartmoy My v ace
9. Stevie Nicks -Rooms On Fre

13, ABC - One Bee Word
14. Maicolm McLaren - Witz Dxring
15. Edelweiss - i Me Ediwess

16. Enya - toms o Atfca

17. Stevie Wonder -free

18. Chaka Khan -1 Every Womn
19, Sam Brown - Canl Get A Wi
20. Yazz - Where Hus Al TheLove Gone
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Germany & Austria & Switzerla

Hit 103 Off Air |Stein Defends A&R

by Volker Schnurrbusch & Peter Woernle

West Berlin - Private station Hit
103 has gone off the air and the
station’s Managing Director, Jo-
hannes Frank, blames the move
on the frequency sharing system
Hit 103, which began in 1987,
shared its frequency with Radio
100 which has a different format.
Frank says this made it very
difficult to secure advertising
Thomas Timme, Managing
Director of Radio 100, has repeat-
ed his call for a 24-hour channel
on the frequency. Meanwhile the
media authority has announced
that it will accept applications for
the vacant time-slot until June 21.
Hit 103 is owned by the Axel
Springer and Holzbrinck pub-
lishing houses, Ufa, RTL (each
holding 22.5%) and a small local
publisher (10%). In February the
station changed its name (former-
ly it was called Radio In Berlin)
and format (see Music & Media
issue 10) in a bid to boost au-
dience figures.
The last attempt to lead Hit

103 on to more solid financial
ground was obstructed by the me-
dia authority, which prohibited
the SPD-owned LR-Funk holding
company from buying shares in
the station. Similar to the case of
Radio 107 in Hamburg, politi-
cians feared a strong Social
Democratic influence on pro-
gramming policies.

Managers

Hamburg - Thomas Stein,
Managing Director of Munich-
| based BMG Ariola, has defended
West German AR managers ina
strongly worded statement. It was
delivered at the annual press
conference of the Bundesverband
Phonographischer ~ Wirtschaft

FM Revolver Opens German Office

Hanover - UK heavy metal
specialist, FM Revolver Records,
is opening an office here to be run
by Label Manager Jurven Dramm.

Local Radio In
Saxony

Hanover - Lower Saxony’s state
government says it is now willing
to consider licensing local private
radio stations - a move which has
been frustrated until now by the
Christian Democrats (CDU). [J

West  German distribution of
the FM Revolver (FMR) and
Heavy Metal Records (HMR
labels will be through BMG Ari-
ola in Munich.

Paul Birch, FM Revolver’s
Managing Director: “This move
consolidates our links with BMG
in our most important overseas
market and gives us an ideal cen-
tral base”” BMG/RCA distribute
FMR/HMR product in the UK
and a new licence deal through
BMG/RCA in Italy starts this
month.

(BPW), the West German record
industry’s watchdog organisation.

Stein, who is a member of the
BPW board, said: “In contrast to
numerous economic journalists
who have recently expressed
their opinions about release poli-
cies of West German record com-
panies, T am not of the opinion
that the West German music mar-
ket is controlled by autistic artists
limited to the use of synthesizers,
who, like marionettes, are led by
marketing strafegies before they
are taken to the cleaners.

T can also not agree with the
opinion that the A&R depart-
ments in West German record
companies are controlled by tech-
nocratic marketing managers
with no interest in music, instead
of the A&R managers. If that
were true, then we would be pro-
ducing one hit after the other
without the flops in between.” (]

(sdvertisement)

ONE OF THE MOST SUCCESSFUL BANDS

IN ROCK & ROLL HISTORY

A STUNNING NEW ALBUM

THE DOOBIE BROTHERS
‘CYCLES-~

RECORD
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CBS Germany Produces |
Own Radio Show

by Robert Lyng

Frankfurt - "Music & More’ is
the name of the first radio show to
be sponsored and produced by a
record company in West Germa-
ny, CBS Records. The show fea-
tures an MOR format of oldies
and current repertoire, plus inter-
views and games.

"Music & More’ debuted on
Hanover-based private station ffn
on May 19 with a Bruce Spring-
steen interview and a competition
for which first prize was a Sony |
CD player ‘The show is presemed |

by Klaus ‘Asso’ Richter, a well-
known comedian.

CBS plans to syndicate the
show on a national basis but
Bernd Weiss, Assistant Director
Of Radio Promotions at CBS in
Frankfurt, is tight-lipped about

| negotations. It is believed that Ra-

dio Gong and other Bavarian-
based private broadcasters, as
well as broadcasters from other
regions, have already shown in-
terest in the programme.

Franco-German Conflict Over TDFI

Frankfurt - The West German
Post & Telecommunications Of-
fice has responded angrily to
France’s refusal to grant it a chan-
nel on TDFI, which could ob-
struct plans for a French-German
cultural TV channel.

The TDFI decision may even
lead to France being excluded
from the German DFS Koperni-
kus and  TV-SAT 2 satellite pro- ‘

jects. And it could delay the in-
troduction of the new European

D2-Mac standard, which was in- |

itiated by the French because
their Secam system is not suitable
for transmission via broadcasting
satellites.

Private broadcasters oppose the
new standard because of the mas.
sive investments they would have
to make to benefit by its use.

T o s T P T P
Virgin Backs The Multicoloured Shades

by Robert Lyng

The Multicoloured Shades have
just finished a 25-concert tour of
West Germany to support their
new LP Ranchero. Michael
Beck, Virgin's Marketing Mana-
ger, says it is also being promoted
by a nationwide advertising cam-
paign directed at West Germany’s
city magazines.

Ranchero (LP: 209623/CD:
259623), the Shades’ second LP
for Virgin, marks a new begin-
ning for the group which has been
reformed and now includes Eddie
‘Wagpner (guitar), Pete Sauermann
(keyboards), Bernd ~Gremm
(drums) and Hansi Gralke (bass)

Media response to both the ‘

LP - which extends the group’s
‘music range to include hard rock,
R&B and country - and the single
Live My Life has been very
positive.

Founded in 1984 under the
leadership of singer Pete Barany, ‘

The Multicoloured Shades began
their grass-roots attack with a
self-titled independently released
mini-LP. It spent nine months in
West Germany’s indie charts and
earned the group the title ‘Kings

"Super Drumming’ Back On Air

Munich - *Super Drumming’, a
weekly ~show featuring the
world’s best drummers, is back
on ARD, West Germany’s nation-
al public TV channel. And BMG
Ariola has released tracks from
the show under the title Super
Drumming II.

The eight new shows were
filmed by drummer Pete York and
director Michael Naschke in
Saarbrucken. They feature such
top class drummers as Billy Cob-
ham (Miles Davis, James Brown
etc), Dave Mattacks (Chris De
Burgh, George Harrison), Bill

SDR Reduces
Budget

Stuttgart - Public broadcaster
Suddeutscher Rundfunk (SDR)
has reduced its annual budget
from DM 541.1 million to DM
5268 million. SDR’s Heinz
Buehringer says the cuts are justi-
fied because of the delay in in-
creasing radio and television
registration fees, which will not
happen until 1990. The cuts will
effect all areas of SDR’s radio and
television programming, as well
as technical investments.

L A Y L I S

Media Control Germany

From the airply hitparade from
Media Control including 29 radio-
channels. For more info please
contact Media Control - Postfach
625, D-7570 Baden Baden, tel
(0)7221-33066.

Of The Underground’.
This was followed by the neo- | 5 Feier Sn e e

ic rock of the i Y zn ng Thng
garage band’s second album | & Madoans-Luch e
House Of Wax. Described by | | & ot metmt o e
Barany as a “synthesis between ; m‘:»“mwh‘
Clockwork Orange and the Mup- . Kylle Minogue -Hard On Your et
pet Show,” the group made their Iﬂ. Bangles - el Fame

way to the UK for a handful of
highly acclaimed gigs at Lon-
don’s Marquee Club. u]

BREAKOUTS
National hits bound to explode

Das Omen (Teil 1) (CBS5)
Thomas Anders |
Love Of My Own (Teldec)
| Camouflage |
| Love s A Sheld Phonogam)
Aerzte
Bite Bitee (CBS)

\ Mysterious Art

20. Donna Summer - Ths Tive 1 Krow...

Media Control Austria
Most played records as checked by
Media Control on the national chan-
nel O3 and Radio Brenner.

Bruford (Yes, Genesis, King
Crimson etc), Iron Maiden’s
Nico McBrain and Zak Starkey.

The drummers are accom-
panied by The Super Drumming
All Star Band which includes
bassist Wolfgang Schmid, gui-
tarists Peter Woelpl, Gerd Wilden
and Pete York, as well as numer-
ous guest stars like Jon Lord
(Deep Purple), Freddy Santiago,
Nippy Noya and Colin Hodkins.

When the series ends on July
27, ARD will repeat the first
series.

SFB Ex Expects
Losses

Berlin - State broadcaster Sender
Freies Berlin (SFB) faces a loss
of DM 6 million in advertising
revenue according to its Head Of
Administration, Dirk-Jens Ren-
nefeld. And the overall deficit in
1989 is expected to be about DM
33 million.

The loss in TV revenue is at-
tributed to competition from RTL
Plus, SAT 1 and RIAS. Mean-
while, radio advertising dropped
due to the more popular breakfast
formats of rival stations. ad

R E P O R T

8. Thomas Forstner -Nor tn Led

9. Joe Cocker - When The Nigh Cones
10. Marc Almond - somedogs Gote Hok..
1. Kim Wilde -Fou Leer Word

12, Michael Jackson -Leave Me Ao
13. Robin Beck -Sue Up Al You Tears
14. Roxette -Tr Look

15. The Form - Coors Ofbver

16. Espresso - Wiy Dor't You Lien To...
17. Soulsister - lmw.yhkunn

19, Womack & Womack - Caere e Work
20. The Belle Stars -teolko

Media Control Switzerland
Most played records as checked by
HMedia Control on the national chan-
nel DRS 3, Coleur 3 and 4 private sta-
tons. For more info please contact
Media Control, Post Passage 2 Basel
4002, tel 61- 228989.

1. Fine Young Cannibals -Good Thag
Ordoary Lves

ls T-m 1Don's Warc A Lo

L

2

3 6. Robin Beck - Suve Up A¥ Your Tears
4. Bangles - e Fane 17, Evi Connto e

5. Holly o 18

6. Fine Young Cannibals - Geod Thny 19. The Quefield -Voxes Of Babjon
7. Simply Red - 20. The The -
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NEW ALBUIS FROM

BLACK SABBATH
HEADLESSCROSS

STAN RIDGWAY

CONCRETE BLONDE
MOSQUITOS FREE

CD-LP-MC

MARKETED AND DISTRIBUTED BY
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43% Music On
French TV

by Emmanuel Legrand

Paris - More than 43% of pro-
gramming on French TV is link-
ed to music, according to figures
released by performing righ
ciety SACEM

The use of music includes
original scores for TV program-
ming (series, documentaries etc),
live performances, clips, sound-
tracks, background music, jingles
and music on advertisements.

SACEM’s Patrick Renault
“The state of music on French
TV is satisfying in terms of quan-
tity, but we have reservations in
terms of quality.

"TV needs music - it is a
major element of programming
and deserves a decent remunera-
tion to the authors, composers

and publishers that create the
music. But there is a lack of poli-
¢y on music programming.

"Meanwhile game shows and
series have increased but the
number of variety shows and
rock, jazz or young talent pro-
grammes have decreased. Let’s
hope it i just a temporary fall and
not a trend.”

The SACEM report also says
that new forms of financing, like
sponsorship or bartering, can
have a negative impact on its re-
venues.

However, 1988 is expected to
be a record year for SACEM with
total income reaching Ffr 2.1
| billion compared to Ffr 1.8 bil-
i lion in 1987. a

(5P i o Sl G s K
Maurane - A Polydor Priority

by Emmanuel Legrand

=
Maurane’s self-titled new album
(839 159-1 POL) is one of Poly-
dor’s major priorities this year.
Managing Director Marc Lum-
broso signed Maurane two years
ago and was involved in the artis-
tic development of the LP.

The album was produced by
Evert Verhees, who also com-
posed most of the songs, and
recorded at Brussels’ ICP Stu-
dios. Maurane’s powerful voice is
brought out by swinging music,
but her style relates to the chan-
son Francaise tradition.

Jean-Francois Cecillon, Mar-

| keting Director Polydor: “This
album is a top priority for us,
both nationally and international-
ly. We have planned a very im-
portant investment to support the
album, the first single and the
tour, which included one week in
Paris and 20 gigs in France.

"We have focused our cam-
paign on the series of concerts
Maurane gave at the Olympia to
capitalise on her performing
qualities and the notoriety she ac-
quired from her past shows, espe-
cially last year’s Olympia and the
rock opera ‘Starmania’. The tour,
which runs through June, was
sponsored by NRJ radio.

There has also been consider-
able promotion around the first
single, the danceable Toutes Les
Mamas, which is backed by a
video and climbing the national
chart. u}

Platinum Touch - Polydor France’s Patricia Kaas has achieved platinum sales
of her album ‘Mademoiselle Chante’ From 1. to r: Marc Lumbroso, MD Polydor
France; Didier Barbelivien, songwriter ‘Mademoiselle Chante’; Kaas; Francois |

Bernheim, songwriter.

Local Radios Beat AM Rivals

continuing to grow at the expense
of their AM rivals according to
the latest Mediametrie audience
survey. The privates climbed
from 32.9% in February to
34.4% in April, while the AM
stations dropped from 368% to
354%.

‘While both RMC and Europe
2 rated well, they were unable to
overtake RTL which still leads
the way with 19.2%, followed by
France-Inter with 14.2%

RMC captured 6.1% of the to-

Private local radio stations are ‘

tal audience and Europe 2 has
4.3% which means it has over-
taken Radio Nostalgie by just
0.1%. Meanwhile, Europe I's au-
dience is still dropping and now
reaches 12.3%

NRJ, while happy with its re-
cent good showing in Marseilles,
has to contend with a slight au-
dience drop to 107% despite a
healthy 10.1% market share. Fur-
ther down the list comes Fun FM
(2.9%), just beating Skyrock
with 2.8% O

Russian Radio Exchange

For Kiss FM

by Jacqueline Eacott

French FM network Kiss FM
will broadcast on Russian air-
waves from June 12-24 for two
hours a day as part of a cultural
exchange with the Soviet audi-
ovisual organisation Gostelradio,

The French programmes,
called Kiss Moscou, will be slot
ted into the schedules of two of
the four main Soviet radio net-
works. They will be a mixture of
pre-recorded Kiss FM shows
dubbed into Russian and Kiss
FM-style programmes made by
Russians with help from the Kiss
FM team in Moscow.

In exchange, Kiss FM will
give airtime to a team of Russian
DJs at the beginning of July to
coincide with President Mikhail
Gorbachov’s visit to France.

Kiss FM’s Georges Polinski

“The project was relatively easy
to organise. The most difficuit
part was to have the idea in the |

P L A Y LIS T

Media Control France

From the airplay hitparades provided
by Media Control France. For more
info please contact Media' Control
France 29 Blv Tauler - 67000 Stras-
bourg - France - tel (38)366580.

Radios Peripheriques (AM Stations)

1. Madonna - ke APrayr
2

first place. We found the Russians
very open and well-organised.”
Earlier this year Skyrock FM
and Radio Moscow undertook a
simultaneous broadcast, giving
Russian listeners the chance to
listen to the best of French pop
and introducing Skyrock’s au-
dience to such Russian bands as
Center (now signed to Barclay)
and Kino. D

BREAKOUTS
National hits bound to explode
David Hallyday

Vi e My Toe St Bos Poy Gram). |
Linda William

Traces (WEA) |
Marc Lavoine |
CEst La Vie (Avrep/PolyGram) |
Michel Sardou |
Autention Les Enfants Danger (Trema)

R E P OR T

16. Boney M -Mepix
19. Beach Boys -Kokomo
20. Rita Mitsouko -Sngig n The Shower

Radios FM

1. Madonna ke A rarer

2. Tanica Tikaram - T n My Sobrty
3. Marec Lavoine -CtsLavie

4. Simple Minds - Handea Oy

3. Bernard Lavillers - Rouge Suser
4. Laureat Voulty -Lesoel Dome
. Mylene Farmer -sus Logewe
6. Jeanne Mas -YADesBon.

o - su Logaue

6. Womack & Womack - Ceebrte The Worl
7. Donna Summer - Tis Tine | Knom.

8. Francis Cabrel -Subiane

9. Sandra - We'l e Together

7.
8. . Jacquas Goldman -Per De RenSes
9.

10.
11. Vanessa Paradis - Cowe Covpe
12. 8 The

10, Alain Souchon - Qund e Sers KO
11. Michel - Aencon Les Enfans

13

Fgeoms

13. Flne Young Cannibals -ste Orives e..

14, Kylie & Jason - EspecalyFor You

15, Avaianche - oy ooy Cone Home
Eia

14, Sam Brown -tep

17, Jeacques Goldman - Pes O e Bes

1. Simpl
16. Mare Lavolne -Ce Ve
17, France Gall - rason 'hsima

19, Midnight Ol - Pk Down T Wepon
20, Paula Abdul S Up
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"A delightful,quality LP...subtle and delicious slices of music”.

OFFBEAT May’89
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INCLUDES NEW SINGLE
"HAPPY BIRTHDAY”

AmericanRadioHistory.Com

LP.MC.CD

da




X
=

nEmM=

Bergamo - Claudio Astori,
Manager of RTL 102.5 FM, says
“private radio stations need more
information from record compa-
nies”. And he is calling for a
weekly fax bulletin which would
give advance news of internation-
al and local record releases, stars
and artist information.

Astori: “I am not criticising
the record companies out of
hand, we have to work together.
We need to give a build-up to ar-
tists and records before release
but often we buy records on im-
port and get our information from
the international press.”

Astori feels that record com-
panies may be placing too much
emphasis on the larger radio net-
works but says that there are up to
80 private stations throughout
Italy who deserve the same at-

LL LR R T

Industry Accused Of
Ignoring Small Radios

tention. Astori: “The networks
claim to cover the whole country
but they do not. Only Rete 105
transmits to most of Italy””

He has already floated the
idea with CBS Press & Promo-
tion Manager Massimo Bonelli,
who thinks a regular bulletin is an
excellent idea. Although it is not
possible to send a weekly bulle-
tin, CBS will start a bi-monthly
service for radio stations with a
telefax.

Bonelli says CBS is the only
record company which has a
twice yearly national radio meet-
ing. This year’s spring meeting
was held in Milan on May 26.
Videos and new material, along
with a live performance by
Noiseworks, were presented to
radio representatives from all
over Italy.

Privates Want Berlusconi

Involvement

Milan - Italy’s national Federa-
tion Of Radio & Television (FRT)
has asked Silvio Berlusconi’s
Fininvest group to become in-
volved in private radio either by
running a network, or through its
Publitalia advertising agency.
FRT President Michele Mar-
tinelli: “I represent 300 private
radio stations with 5000 em-
ployees. An involvement from
Publitalia would not only help the
whole sector but also provide an

BREAKOUTS

National hics bound to explode |

| Vasco Rossi |

| UberiLibri (€41 |
Gino Paoli

| Hei Man (Ricord)

| Francesco Salvi

‘ W Lupo (Five/CGD)
Steve Rogers Band |

} Uno Di Noi (CBS) ]

Please note that Music & Media's |

| ltalian agent, Lidia Bonguardo,
has a new address: Via Umberto
lo 13, 20039 Milan. cel:
362/58.4.24. fax: 362/58.44.35.

alternative to the other national
advertising agency Raditalia Sper.

Fininvest’s Roberto Scippa
confirmed that his company’s
Fedele Confalonieri and Rosario
Pacini had had meetings with
Martinelli. “We are thinking
about and evaluating the propo-
sals, but without any commit-
ment to FRT whatsoever™.

At the moment Publitalia has
no interests in the Italian private
radio sector.

PLAYLIST REPORT
RAI - Italy
Most played records as compiled
from RAI Stereo Due.

. Madonna - Express Yoursell

Good Thig

9. Joe Jackson -Necieen Frever
10. Roy Orbison -You Gos k.
11. Deacon

Milan - Following the success of
the house music compilation al-
bum House 1, private radio net-
work Milan International and
Virgin Records have released a
follow-up LP.

Milan International’s Luca
Dondoni says many record stores
throughout Italy have asked for a
follow-up. Virgin says House I
has sold more than 20000 units
and adds that “house is hot” in
Italy at the moment.

Virgin’s Press & Promotion
Manager, Rossella Leonardi,
says that apart from pop compila-
tions with heavy TV advertising,
House 1 is probably one of the
best-selling compilation albums

in Italy.

Rossana Casale - |

Rossana Casale is already known
as a pop artist but demonstrates
her skills as a jazz singer on her
new PolyGram album Incoerente
Jazz (838 143-1).

Casale released her first sin-
gle Didin in 1983, followed by a
self-titled mini-album. In 1986
she released the La Via Dei Mis-
teri LP, which Maurizio Fabrizio
produced and co-wrote the songs
with Guido Morra.

Virgin - House Is Hot!

House 2 features remixes or
special mix versions from: Ne-
neh Cherry (Buffalo Stance);
Paula Abdul (Straight Up); Mac
Thornhill (It's A Cruel World),
Blow (Organge); House Master
General (We'll Set You Free); Bas
Noir (My Love Is Magic); Boy
George (Don't Take My Mind On
A Trip); Liaz (House Sensation);
Sydney Youngblood (Congratula-
tions); and EU (Buckwild).

Milan International and Vir-
gin have also joined forces to
release a 70-minute CD compila-
tion House In Compact. This fea-
tures the best of House 1 and
House 2. 1

nternational Jazz

by David Stansfield

continued for Incoerente Jazz.
Recorded at Genova's Mulinetti
Studios and Air Studios in Lon-
don, it features Fabrizio as artis-
tic producer and the Fabrizio/
Morra team take the credits for
writing all 10 songs.

There are also some fine
musicians involved and Gavin
White, who contributed to the
soundtrack for ‘The Last Em-
peror’, offers some beautiful
string arrangemems.

Casale’s soft and silky style
appeals to a broad audience as
she moves from the Brazilian feel
of the title track to her version of
Horace Silver's classic Peace,
which is sung in English.

PolyGram International Ex-
ploitation Manager, Giorgio Boz-
zo, feels Casale has the style,
class and right image for the Eu-
ropean market. Bozzo: “We be-
lieve in her to the extent that we

are making a substantial financial
o

That winning partnership has

investment.” m}

Little Steven and Johnny Clegg recently visited the Rock Cafe studios in Milan
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Dutch Govt Agrees
On Tape Levy

by Mark Fuller

The Dutch government has
agreed to the imposition of a levy
on blank audiovisual tapes. It says
itis only “reasonable” that artists
and the recording and broadcast:
ing industries should be compen-
sated for the loss of revenue from
home taping.

Minister Of Justice, Frits
Korthals Altes, expects the legis-
lation, which is still subject to a
formal vote, to come into effect
on January 1, 1991.

The size of the levy and how it
will be collected will be deter-
mined by a working group made
up of representatives from tape
manufacturers and the music and
media industries. About 15% of
the revenue collected will go
towards a general cultural goal

Peter Van Der Schaft, a
spokesperson for the tape indus-
try association FIAR, says he is
very disappointed by the deci-
sion: “It is unjust that our mem-
bers are being forced to pay for

S ] (o]

L

something which they are not
party to.

"Although we accept that
there is a lot of home copying, it
still has not been proven that this
depresses sales of pre-recorded
tapes or other audiovisual carri-
ers. If the music and media indus-
tries are unreasonable in their de-
mands - and there was talk of
record companies wanting to
double the price of blank tapes -
then we will take our case to the
European Court Of Justice.”

Rob Edwards, Director of the
NVPI, Holland’s trade associa-
tion for the audio-video indus-
tries: “We are looking to make
an agreement with tape suppliers
as soon as possible. They already
know our demand - a levy equiva-
lent to 10% of the retail tape
price” He says independent
surveys show the level of home
copying had reached 6.1 copies
per soundcarrier at the begining
of 1987. ]

Elisa Waut - Blooming With Success

by Marc Maes

Tt might just be a coincidence, but
the month of April always seems
to be a very good one for Belgi-
um’s Elisa Waut, a trio featuring
Elsje Helewaut, brother Hans,
and Chery Derijcke. This year
was no exception.

The band’s first success was
in a contest organised by a TV
magazine in April 1984 and their
first mini-album came out a year
later. In April 1987 the Comme-
dia LP was released and, in the
same month this year, Bloom
Boom (259 778) hit the shops.
And BMG Ariola expects the
new 1l-track album to go gold

Two important changes mark
this third album. Derijcke is
moving away from composing
and playing to concentrate on
management, tour planning and
what he calls “the atmosphere of
the band”. And, unlike their first
two records, this time they decid-
ed to work with three producers.

Derijcke: “Our first albums
were produced by Dirk Blan-
chart, but he was busy this time
doing his own album and we want-
ed a change anyway. Through

Bruno Stevens we met John Tilly
and LA-based Jeffrey Wood

Stef Cockmartin, Label Man-
ager BMG Ariola, is particularly
happy with interest in the band
from TV and expects a lot from
the video clip for Afier Today on
MTV.

The album has also been
released in West Germany and
Japan. Derijcke: “We have been
in Japan twice which is really
something for a Belgian band.
There is a fresh interest in Bel-
gian music and our music, like
any music, is international”  [J

Dutch  broadcasters ~ AVRO,
‘Veronica, NCRV and KRO will
no longer buy programming from
major  independent  producer
Joop Van Den Ende. The move
follows Van Den Ende’s decision
to launch a commercial station,
TV-10, later this year (see Music
& Media issue 21).

NCRYV says it will co-produce
entertainment shows with another
public broadcaster, VARA, in the
future, with KRO expected to join
the consortium soon. AVRO and

Holland’s first sell-through video
chart was launched on May 15
with a 50,000 print run. The list-
ing is supported by the Dutch
video industry and is based on in-
‘ formation from the country’s 80
leading retailers.
| The public can obtain the
chart free from video stores, but
dealers and video distributors pay

NL Broadcasters Drop
Van Den Ende

by Jon Henley

Veronica will produce their own
shows for the winter season,
although neither will reveal de-
tails yet

KRO’s Judith Holtackers:
“Van Den Ende produced a sig-
nificant proportion of our pro-
gramming. We're not exactly
jubilant to be losing him, but it
was a matter of principle. We rea-
lise that in the short term it will
be difficult to produce or buy
programmes that will attract the
same size of audience.” m}

Holland Launches Video Chart

a yearly subscription to receive
copies. Previously only rental
charts were available in Holland.

No. 1 in the first top 40 chart
was Bruce Springsteen’s ‘Anthol-
ogy 19791988, released by CBS/
Fox. The next six places went to
music videos, with Prince’s ‘Re-
volution” second and John Len
non’s ‘Imagine’ third. ]

ATV, the Dutch commercial
broadcasting group linking pub-
lic broadcasters Avro, Tros and
‘Veronica, has disbanded. Chair-
man Jim Bos: “The decision was
taken for three reasons. Firstly,
the Christian Democrats’ lack of
political will to implement the
government’s plans for commer-
cial TV.
"Secondly the collapse of the
current coalition government
meant we would have had to start
all over again with a new set of
| politicians. All our plans were
based on the current coalition
agreement. And thirdly, of
course, we could not ignore re-
cent market developments.”

ATV Is Disbanded

ATV, which was formed at the
end of 1987, has met continued
government resistance to its plan
to convert Nederland 2 into a
commercial channel - although
the cabinet had made some con-
cessions before its collapse (see
Music & Media issue 13). Four
commerecial satellite channels are
currently planned for the end of
this year, one of which - RTV - in-
volves several key Veronica staff.

PLAYLISTR ORT

Stichting Nederlandse Top 40
Airplay checked on Radio 2 and 3,
the Dutch national pop channels.
For info contact Stichting Neder-
landse Top 40, PO Box 706, 1200
AS Hilversum, tel (0)35 - 231647.

1. Stevie Nicks - Rooms On Fre

2. Stevie Wonder - free
3. Gerard Joing - No More Boero's
4. Simply Red - YouDort Know M by Now
5. BZN -6 Cortobs
6. Bangles - Exernal Flame
[BREAKOUTS 7. Wendy & Lisa -Loiy Loy
| National hits bound to explode 8. Richenel - Are Yo s g e
5. Neneh i
N it
. De La Soul - He Myl Ard
El Cordobes 12, Rob & Mareine - Hou s Vin o
Lols Lane ‘ 13. Queen | Want i Al
s The First Ti 14. Mathilde Santing -Seusy Of T Rt
[ T e || 15. Jason Donovan -Too Mury roken Hears
Rocco & The Canations 16. Kadanz - Dagen Dat k j Vergeet
Marina (Red Bullt) || 17 Theacksons -t
3 18, Cees Stolk - o De Lo
Gerard Joling | | 19 Kyl Minogue - and On Your et
| No More Bolero's || = b
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PolyGram “Thrilled” With
Anderson Companies

by Chris Fuller

PolyGram International Music
Publishing says it is “thrilled”
with its surprise purchase of Stig
Anderson’s companies, Sweden
Music and Polar Music Interna-
tional (see front page).

Chief Executive David Hock-
man said Sweden Music's record
as a market leader in Scandinavia
was impressive and the ABBA
copyrights had also proved a big
attraction: “We believe ABBA's
work, plus that of ABBA mem-
bers individually, will continue to
prove internationally significant.

"The acquisition of Sweden
Music and its subsidiaries takes
PolyGram further to the forefront

production company (See Music
& Media issue 17).

Anderson will continue to
work with his recent recruits Leif
Kack and Sanji Tandan in the de-
velopment of both Polar and
Sweden Music rosters.

Anderson, who established
both companies in the early 60s,
says the PolyGram sale puts him
in “a better position to develop
publishing and recording in-
terests”. He has also announced
his intention to establish a Polar
Music Prize, an annual award for
outstanding achievement in inter-
national music.

The project will be ad-

of music

The other company in the
sale, Polar Music International,
was formerly ABBA's record
label and was recently revived by
Anderson as a publishing and

's Royal
Music Academy and will carry a
first prize of Skr 2 or 3 million.
Anderson hopes the first prize
can be awarded in 1991,

Finnish Media

Helsinki - Finland’s first Musiik-
ki & Meedia Tapahtuma, an event
for media professionals in the
press, TV and light entertainment
industries, is to be held in Tam-
pere from September 29 to Oc-
tober 1 this year. A limited joint

Event

stock company has been set up to
organise the event and among
corporate shareholders are Rock-
adillo, Jee-Jee Music, Extra-
Viihde, Karppanen and Dis-
copress. Rockadillo’s Tapio Kor-
jus is Managing Director. i}

25 New Radios

The Finnish government has
granted 25 new private local ra-
dio licences and renewed 40 ot-
hers. Helsinki has a new station,
a non-commercial venture, brin-
ging its total to five. And three
new licences were granted in
Tampere, which has just one ex-
isting station. All licences are for
FM broadcasting for five years. T

Sha-Boom singer Dag Finn, left, pre-
sents producer Andy Scoit (ex-Sweet
suitarist) with Swedish gold awards
Jor the single and album R.O.C.K."

BREAKOUTS
National hits bound to explode

Roxette

Dangerous (Parlophone)

| Savage Rose
Stjerneskud (Medey)
Trance Dance
Push (CBS)

. Kim Lonnholm

| Mina Olen Muistanut (Flamingo)

‘|Finnish Sales Up

by Kari Helopaltio

Helsinki - About 13 million
soundcarriers were sold in Fin-
land last year, representing £75.5
million at retail value. And,
although final figures for 1988
have not yet been published, De-
cember is believed to have been
the hottest sales month for the in-
dustry ever.

Finland’s national IFPI group,
which represents 20 record com-
panies, shipped about 6.5 million
units, up 6.5% on the 1987 figure.
The wholesale value was £ 30
million, a 10% increase on the
previous year. The final figures
are expected to show that CD
units nearly doubled in 1988,
with little damage to cassette or
vinyl sales. o

. .
Radio Voice
Copenhagen-based private Radio
Voice built a huge fly-swatter to
celebrate the premiere of the
movie ‘The Fly 2 - and invited
listeners to come along to the sta-
tion for a fly-swatting party.

Another recent Voice venture
was a fax-only morning request
show. Head Of Music, Bo Berg:
“It’'s amazing how many people
were listening to us at work - they
sent us faxes to tell us so!” Berg
said the faxes will be helpful for
future audience research. 0

B s P A'N & PORTUGA L I
SER Increases Lead

Spain’s biggest private network,
SER, has increased its lead over

PLAYLIST REPORT

SER -

The 20 best played records in Spain
from Cuarenta Principales, covering
the major Spanish stations.

the rest of the country’s radio sta-
tions, according to the latest offi-
cial General Media Survey.

The survey shows SER’s Los
40 Principales top-40 format sta-
tions now have over 3.6 million
listeners, an increase of 17.6% on
the previous survey. SER’s gener-
al radios boosted their audience
by 364.000 to just over 3 million.
State station RNE took third
place in the survey with a total of
2.4 million listeners.

SER’s growth reflects an over-
all 3% rise in Spanish radio au-
diences. According to the survey,
over 17 million people (57% of

s the pop listen to radio
py -~ regularly in Spain, 1.5 million

16, Deacon Blue - Wags Doy

17. Gatos Locos - Cuemane Ao s 0e T
18. Tone Loc - Wad Tr

19, Gloria Estefan & MSM -The 12345
20 Paolo Sahvatore - Qe serara

more than last year. Top 40 for-
mat radio in general attracted
10.9% more listeners, while
general stations increased their
listenership by 76%. O

Malaga Music Marathon

by Marya Meyer

Malaga’s Rosaleda Stadium will
be the site of a 13-hour Spanish
music marathon entitled Open
Andalucia on July 8. This year’s
event will be televised from 24.00
to 04.00 hours by the public
broadcaster’s national TVE 2
channel.

The other nine hours will be
shown by four of the country’s

BREAKOUTS
' National hits bound to explode
La Union

Mas Y Mas (WEA)

Roberto Carlos
Se O Amor Se Vai (CB5)

Heroes Del Silencio

| Flor Venemosa (1)

five independent regional TV sta-
tions; only Galicia TV is not in-
volved with the project.

Groups confirmed to appear

Los Coyotes, one of the bands to play
in Malaga’s music marathon

at the concert include Rey Lui,
Azucar Moreno, Los Coyotes,
Un Pinguino Een Mi Ascensor,
Los Chorbos, Las Xoxonis, Ana
Reverte, Maria Jose Santiago,
Ciudad Jardin, Os Resentidos and

the French group Ricky Amigos.CJ
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1ST HAMBURG DOCKS KONZERTE
2ND COPENHAGEN SAGA

3RD STOCKHOLM FRYSHUSET

4TH OSLO ROCKEFELLER

6TH GENT VOORUIT

7TH PARIS ELYSEE MONTMARTRE
8TH BONN BISKUITHALLE

e 1A -5
BN

]

10TH NURENBERG RUEHRESALL
12TH MILAN ROLLING STONE

13TH MANNHEIM DISCO CIRCUS
14TH LUDWIGSBURG ROCKFABRIK
15TH MUNICH THEATERFARIK
16TH ZURICH VOLKHAUS

17TH LYON TRANSBORDEUR

9TH FRANKFURT VOLKSBILDUNSHEIM 19TH PARIS ELYSEE MONTMARTRE
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tnnds early and he seems to have done it again with vogueing, the

new dance craze currently

Madonna

Express Yourself - Sire

Despite the fact that this second
single from Like A Prayer is very
similar to the Staple Singers’ Re-
spect Yourself, it is a good record
that will probably become the
dance hit of 1989.

X Mal Deutschland
Dreamhouse - Metronome

This ex-cult duo (they moved
from UK indie 4AD to Metro-
nome) are aiming for a spot on
the charts. Dreamhouse is a
catchy, rock single with a Blon-
die-ish approach

Enya

Storms In Africa - WEA

This is not a single that will make
it to the high regions of the charts.
However, it is very representative
of the atmosphere of her LP.

Skin Games

Your Luck’s Changed - £pic

This Stephen Hague produced
single is definitely one that de-
serves your attention. A quality
pop song like The Pretenders
used to make them.

Etta James
Avenue D - Capitol

A rock song reminiscent of the
Stones’ Jumpin’ Jack Flash from
the OST Roofiops. James’ raun-
chy voice and some vigorous gui-
tar by Dave Stewart make for a
potential hit.

ly sweeping
| McLll‘en, David Lebolt, Bootsy Colhns and Phil Ramone.

PREVIEWS

E S

SINGLE OF THE WEEK

Malcolm McLaren & The Bootzilla Orchestra
Waltz Darling - Epic

‘This is the title cut of the forthcom-
ing LP from the notorious ex-man-
ager. of the Sex Pistols. A highly

M S

ALBUM OF THE WEEK

Sarah McLachlan
Touch - Arista/BMG
If you can imagine the best of Kate
Bush, Enya and the Cocteau’s Liz
Prazer you will have a good idea
of how this woman sounds. Her
‘material is highly a'.mosphmc and
the quality of the songs is very,
ry high indeed. For a new artist |

igh
l.hls isa s)mply stunning lecmd full of devilishly catchy tunes and

New York. Produced by | | = emoti ionally charged moments that send shivers down your spine. |
| | Great production by Greg Reely. |
_ b T W
| Waterfront Al Green approach that has made Bowie
Cry - Polydor | Get Joy - A&M one of the most consistently en-

Two good-looking guys ready to
become the next new teen idols.
This re-released single is a good,
danceable track with a strong chorus.

Deacon Blue
Fergus Sings The Blues - CBS

Deaci~Blue ‘

Wi
<

Another fiendishly commercial
pop song with a very Duran-

A neat and balanced set of gos-
pel/pop, ruled by a predictably
happy mood and Christian lyrics.
On Praise Him, Tryin’ To Do The
Best I Can and I Get Joy Green
sounds truly spirited. The latter
is also a good bet for a single.

Queen

The Miracle - EMI
| Another bunch of veterans that

have come back with a strong al-
bum. This LP recalls the best
moments of their past without
| sounding in any way dated. The

songs are guitar dominated and

just about every track on the LP
| could be released as a single.
| Loads of pomp and power, great

| stuff. Try: The Invisible Man, |

Rain Must Fall and Party.

L te

by Warne

The Real Me - Capito!

WASP have a nose for old rock
songs that will take nicely to an
80s interpretation. Although it
does not add anything to the ori-
ginal this is a lively effort.

Cry Before Dawn

Witness For The World - £pic

A well-crafted and memorable
Ppop song combining crystal-clear
guitars and a dark moody voice.

London Beat

One Blink - Anxious

A dramatic soul number from
The Temptations of the 80s.
Good production by Willy M.

The Go-Betweens

Streets of Your Town - Beggars Banquet
A highly melodic, mid-tempo
pop song,/featuring a warm blan-
ket of guitars and a strong beat

Playing For Time - RCA/BMG

The Icelandic jazz-funkers, who
broke through internationally
with Garden Party in 1983, have
produced an LP of strong in-
strumental music that draws on
rock as well as jazz/funk idioms.
This is isti music for an

tertaining artists of the last 15
years. The batking is rough, gui-
tar-dominated and exciting, while
the songs are fast and furious. A
stunning return to form helped
greatly by the inspired perfor-
mance of the whole band. Try
Under The God, Working Class
Hero and Baby Can Dance.

Neneh Cherry
Virgin

Raw Like Sushi -

This talented singer has come up
with an LP that achieves the right
balance between rap, hip-hop and
pop melodies. Although every
track on the album is a winner,
ing are Inna

older (30 plus) market. Best: Ma-
gic, Expressway and Quick Step.
Diana Ross

| Workin® Overtime - EMI/Ross

Returning to top producer Nile |

Rodgers (he was responsible for
the 1980 hits Upside Down and
My Old Piano), Ross is in good
form on her 20th solo LP. How-
ever, as on the current single, you
would not always recognise her
amid all the busy hi-tech sounds
surrounding her. Largely wriiten
by Rodgers and Preston Glass,
the new material is li

City Mamma, Phoney Ladies and
| the brilliant current single Manchild.

Gun

Taking On The World - A&M

Gun are a Scottish band with a
good live reputation and are
A&M’s big hope for 1989. Their
music is traditional, solid rock
with melodic guitar lines and the
sort of massed vocals more often
heard on heavy metal songs.
Check out: Better Days, Money
(Everybody Loves Her) and
Shame On You.

| dance pop. Best: Paradise.

Tin Machine
Tin Machine - EM/USA
After the sub-cabaret of the last

two albums, this is a return to the |

Editor Gary Smith
Contributors Pieter De
Bruyn Kops, Diana Muus
and Machgiel Bakker
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EMI and retailers
throughout Europe are
backing Queen’s 16th
album in 18 years, ‘The
Miracle} with major
promotion campaigns.
It is their first studio LP
in three years and
features the musical
trademarks which have
made them famous,
along with new ideas and
technical wizardry.

hen one of your major

acts present you with

their 16th album, how
do you make it seem as fresh as
their first? Rick Blaskey, Head Of
EMI International: “It is my first
Queen album and I have to admit
I was worried. But the music has
done it - it sounds like a cliche,
but the production and lyrics are
fresh and it’s very easy to pro-
gramme for radio.”

Queen certainly have a good
track record when it comes to hit
albums. Released worldwide on
May 22, The Miracle arrives 16
years after the band signed to
EMI and released their first self-
titled LP. Queen is still the only
one that did not make the UK top
10, but all have gone gold with a
healthy collection of platinum
discs on both sides of the Atlantic.

The Miracle is their first
studio album in three years and
was recorded over a I2-month
period in London and at their
own Mountain Studios in Mon-
treux with resident co-producer
David Richards. “We went in
very hungry,” says Freddie Mer-
cury. “After two years we really
wanted to record together again.”

In recent years, all four mem-
bers have occupied themselves
with solo projects. Mercury put
his vocal versatility to the test on
an album with Spanish soprano,
Montserrat Caballe. Drummer
Roger Taylor formed his own
rock group The Cross, while bass

player John Deacon and guitarist |

Brian May have been writing and
working individually with a num-
ber of contemporary musicians.
However, there has never been
any " question of Queen splitting
up, despite speculation by the UK
tabloid press. “Total faith in the
band and loyalty is what you
need,” says Taylor. “We have also
managed to develop our song-
writing so we all contribute to
each record. T think there are

MEDIA - June 3, 1989

The Miracle Of Queen

by Sally Stratton

The ‘four-faces-in-one’ cover of ‘The Miracle’

very few bands who are demo-
cratic enough to do that.”

The shared songwriting credit
is an important new feature on
this LP. “Now we actually tend to
write in the studio,” says Deacon.
“We are too lazy to actually have
all our songs prepared.” They
admit much of this flexibility is
due to their use of the latest tech-
nology.

Taylor: “We keep very up to
date with our equipment, it is
comp]elely digital - the whole al-
bum is digital nght from the
microphones down.”

However, they have combined
real instruments with technical
wizardry so the distinctive Queen
sound is still very much in evi-
dence. “A lot of it is back in the

old style,” says Taylor. “I think it,

is mainly what people want to
hear from us; it has got all the
trademarks and it is mostly play-
ed live, which is good.”

May adds: “A lot of the tracks
have first-take stuff in them, so
we tried to preserve that fresh-
ness but at the same time put all
the ideas in.”

The Miracle is certainly a
rock album - “more guitar hea-
vy", is how Deacon describes it.
May’s famous solos rip through
the songs, but some of the vocal
harmonies, like the opening of |
the next single Breakthru could
be straight out of vaudeville or

even Bohemian Rhapsody.
After all these years, Queen

still present quite a challenge to |

rock radio and the singles will
be edits of the album tracks - even
Bohemian Rhapsody’s nine weeks
on top of the UK chart in 1975 did
not convince radio to accept the
six-minute single. However, that
was the record that pioneered the
pop video as a promotional tool

Freddie Mercury

Over 18 years the band have
built up a reputation for show-
manship. Mercury once said: “I
like to see what is happening now
in music, film and theatre and
incorporate all those things in

Queen.” Their concerts, like
their videos have been extrava-
| gant and adventurous. They per-
formed at Live Aid and have
produced two concert films to
premier in Eastern Europe.

However, the band are not
planning to go back on the road.
“Iam the one who does not want
to tour,” says Mercury. “I want to
change this cycle that we have
been going through for so long. If
we do tour, I want to do it for to-
tally different reasons. I have had
enough of those bombastic lights
and staging effects.”

Ironically, a record total of 16
Xenon Super Trooper lights illu-
minated the set of their video for
the current single 7 Want It All. It
is a straight performance promo,
which is unusual for Queen, shot
during a 12-hour session at their
equipment storage warehouse in
North London.

The video will also be shown
in cinemas and has already had

the big screen treatment in West
‘ Germany where it entertained the
crowds at half-time during the
UEFA cup final between Stuttgart
and Napoli.

Across the rest of Europe,
promotion has been high profile
with several territories running
radio and TV advertising. Major
press, flyposting and in-store
campaigns have made full visual
use of the ‘four-faces-in-one” al-
bum cover. Meanwhile in the
UK, EMI and major record shop
chains are advertising The Mira-
‘ cle throughout the London Un-

derground,.on 200 London buses
| and at 110 British Rail stations.”]
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I ‘ Like A Prayer UKFGBHS AChSwPaDNFiGr] 35 7 " If You Don’t Know Me By Now UKGBHN! 69 o People Hold On KGGr
Madonna- sire (Various) Simply Red- WeA (Mighty Threelsiand) Coldcut. Ahead Of Our Time (Big Life/Block & Gilbert)
2 The Look WGIHAGDINF | &y Too Many Broken Hearts LI IR 70 s ¢ Et Je Danse £
Roxette. Parlophone (fimmy Fun Mux/c) Jason Donovan. PWL (All Boys Music) Lova Moor- Trema (Toutonne/intersong)
. Hand On Your Heart UKGRCRDINF 37 s Twist In My Sobriety FA N o« Real Love KGCh
Kylie Minogue- PWi (Al Boys Music) Tanita Tikaram- WEA (Brogue/Warner Chappell) ]cdy Watley- MCA (SBK Songs/intersong)
4 , , Eternal Flame UKGBHASnPoIEN 38 » v La Fete Au Village & 72 « s Baby | Don’t Care a3
The Bangles- ¢Bs (various) Les Muscles. A-8/Polydor (A-B Editions) Transvision Vamp- MCA (Cinepop Music)
, , Ferry ‘Cross The Mersey Ui 39 o C In China @ 5 Rooms On Fire bty
Various Artists- PWL (Dick fames Music) Confetti’s- USA (EM/ Nuslc) Stevie Nicks- EM (Warner Chappell/Future)

Helyom Halib (Acid Acid Acid) e

Cappella- Music Man (EM! Music)

6 s 1 Megamix (Extended Version) B
Boney M.. Hansa/BMG Ariola (FAR MV)

3 Can | Get A Witness w

Sam Brown- A&M (jobete Nuslc)

Something’s Gotten Hold Of My Heart GAChSwPo
Marc Almond- £M! (Dick James Music)

52 20

On The Inside w| g .

7 , Americanos UKGBHCHSwONI
Lynne Hamilton- A7 (ATV Music)

Holly Johnson- MCA (Warner Chappell/4Loves)

8 TT‘ Looking For Freedom a0 o ¢ 1Only Wanna Be WithYtTu 4 76 « Sans Logique f
45

David Hasselhoff- Whice Records/BMG Ariola (Young Musikverlag) Samantha Fox- jrve (Zomba Music) Mylene Farmer. Polydor (B. Le Page/Folygram)

Fergus Sings The Blues UKl 77 I'll Be There For You UKHChE

54 5

9 5 me Crazy UKGIFi

Natalie Cole- £M/ USA (Prince Street/L. Wesley)

Deacon Blue- CBS (ATV Music/SBK Songs) Bon Jovi- Vertigo (Various)

Violently (Your Word; Hit ;4e) L

Hue & Cry- Circa (Warner Chappell)

Nothin’(That Compares 2 U) kaHGDs 787 )

The ]acksons Epic {Ke)"Hp Trip Music}

10 - s Lullaby UKGBHSNI

The Cure- Fiction/ Pa(ydor (Fiction Songs)

67

D v johnny ]ohnny Come Home £ % 8 Ordmary Lives GHACHRo 79 « Samuraj ¢
Avalanche- WEA (Warner Chappell) Bee Gees- Warner Brothers (Gibb Brothers/3MG/PRS) Nino de Angelo- WEA (Warner Chappel)
12 = Requiem S V'V S Leave Me Alone (R 80 « - Who's In The House CE
London Boys. Feidec/WEA (Warner Chappell) Michael Jackson. Epic (Warner Chappell Music) Beatmasters With Merlin- Rychm King (Rhythm King/Zomba)
i FPoGr (] i F
13 « » Especially For You 47 Around My Heart 8l m Wanna Take My Time
” Kylie Minogue & Jason Donovan- PWL (Al Boys Music) Sandra Virgin (Data Alpha/Mambo!Siegel) David Hallyday- Scotti Bros /PolyGram (Maritza Music)
14 | Want It All KGHRNI 48 - Am t Nobody Better UKGCHFiGr 82 Je Ne Sais Pas Pourqoi %
Queen- M (Queen Music/EMi Nusrr) Inner City- 10 Records (Drive-On/Virgin) Kylie Minogue- P (Al Boys Music)
I§ = s Bring Me Edelwelss Uk 66 My Brave Face G 83 « o Y’A Des Bons F
Edelweiss- Gig/WEA (Various) Paul McCartney Parlophone (MPL) Jeanne Mas- EMI (MAS Music)
16 « = Straight Up UKGBHAChSnDGr @ 5 s ' A La Meme Heure Dans Deux Ans G 84 » ¢ Till | Loved You 7
Paula Abdul- Vlrgm (ng Music/Wolff Music) Elsa- GM/BMG Ariola (Georges Mary) Barbra Streisand & Don Johnson- CBS (¥ston Music)
17 v I Beg Your Pardon UKGBHD 51 » v We'll Be Together - 85 » You Got It GACHFiGr
Kon Kan- Adantic (BunWarner &% Sandra- Virgin (Data Alphaliambo/Siegel) = Ro /™SSl n (55K Orbisongs Music)
18 =« « The Way To Your Heart GACHD 52 5 On Va Faire La Java g 86 The Real Me X
Soulsister- EM! (EM! Music Publ) La Bande A Basile & Andre Verschuren- Carrere (fohnny Wiliams Son} WAS P Capitol (Fabulous Mm)
Every Little Step w m Das Omen (Teil 1) 6 87 = Du Rhum, Des Femmes f
Bobby Brown- MCA (Cal-Gene/Virgin/MCA) Mystenous Art. C8s (ces Musrc) Soldat Louis- Squact/CBS (Peer Nusre)
Stop £ 5 4 o 1, | Don’t Want A Lover GAGR 88 =~ Baby Don’t Forget My Number &
Sam Brown.- AsM (Kondor/Wayblue/C Contr,) Texas- Mercury (m I’hm.:] Milli Vanilli- Hansa/BMG/Chrysaiis (FAR Music)
Good Thing UKGBHCROR 55 o . Move Your Feet To The Rhythm ceB 89 « Love Attack ik
Fine Young Cannibals- London (Cambell/Conelly) Hithouse- ARS (BMC Publishing) Shakin" Stevens- Epic (Shaky Music Ltd )
Funky Cold Medina wt| Bl o s Where Has All The Love Gone ? Uts 90 =~ - Your Mama Don'’t Dance i
Tone Loc- Delicious Vinyl/isiand (Blue Mountain/Chappell) Yazz- Big Life (Big Life Music) Poison- Enigma/Capitol (Rondor Music)
She Drives Me Crazy FCSpACHPoOI 57 s« Don’t It Make You Feel Good e 91 l:l) Traces P
Fine Young Cannibals- London (Virgin Mesic) Stefan Dennis- Sublime (Supreme Songs Led) Linda William. wEA (Not Listed)
24 s Belfast Child FGpACHGr! 58 « > Save Up All Your Tears GChswD 92 =« : Rock To The Beat F
Robin Beck- Mercury (SBK Songs} 101 - Speed/CBS (EM! Music)

Simple Minds- Virgin (Virgin Music)

J'Aurais Voulu Te Dire 159 o Paradise City LA 93 lﬂ} Change His Ways Uk

8 10
Caroline LeGrand- Phonogram (Feldy Music/Caradam) Guns N' Roses- Geffen (ncersong Misi) Robert Palmer- £ (Heayy Nova)

This Is Your Land I Beds Are Burning U 94 When Love Comes To Town Ui

Simple Minds- Virgin (Virgin Music) Midnight Qil- €8S (Warner Bros. Music) U2 istand (Blue Mounsain/Chappell)

Manchild UKDIr Me Myself And | et Pink Sunshine L3
@ %% . 7 6' “ 7 DeLaSoul Tormmy By (e GilBridpors) 95 m Fuzzbox- WEA (Warner Chappell Music)

Neneh Cherry- Virgin (Virgin/Copyright Ctl)

. . Keep On Movin’ KGH ;s s Flieger/If There Is One Thmg... ¢ 96 o o Brand New Toy ¢
Soul Il Soul/Caron Wheeler- 10 Records (10 Music) Nino De Angelo- WeA (Warner Chappel) Jeremy Days- Polydor (Antenna)
29 o o Help GHChSHPDF s 13 The First Time EpGr 97 In Esatto I
Bananarama/Lananeeneenoonoo- Landen (Northern Songs) Robin Beck ey (Copruic Cetercl) Francesco Salvi- five Records (Canale § Music/Alione)
30 » Pour Toi Armenie ‘1 64 v It's Only Love 61 98 m La Chanson D’Azima .
Charles Aznavour- Trema ¢ (Edvors Chappel) Simply Red- weA (Mayplace Music) France Gall Apache/WEA (Apache/Collecions HEH)
3 oo _ Electric Youth wor | gB 5, lkolko “| 99 [NE S Coupe Coupe f
Debbie Gibson- Adancic (Creative Bloc/DeborahAnn) The Belie Stars- Capitol (RAC/TrioiMeider Husic) Vanessa Paradis. Polydor (SmapoiVerands)
32 s This Time | Know It's For Real UKFGBHON @ m | Don't Wanna Get Hurt b |00 [NE 3 | Drove All Night UKF
Donna Summer- Wamer Brothers (Al Boys Music/EMI Music) Donna Summer- Warner Brotters (Al Boys Music) Cyndi Lauper- £pic (8. S:embelg,'D Earry)
Kokomo FBHD R La Machine Avale F | UK = UnitedKingdom, G = Germany, F = France. Ch = Switzerland, ustria, | ltaly, Sp = Spain, H = Holland.
33 = e e B e B 67 P e B = Belgiun, I = freland, Sw = Sweden, D = Denmark, N = Norway, Fi = Finland, Po = Portugal, Gr = Greece
o - = NEW ENTRY
34 - I'm Every Woman kA @ w 5 Celebrate The World ) O = FAST MOVERS m
Chaka Khan. Warner Brothers fistand Music) Womack & Womack- 4th & B'way (Copyright Control) m = RE-ENTRY

The chart 15 supported by the European Comittee of CISAC © EMR/Buma/Stemra - All rights reserved
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The Eurochart Hot 100 is compiled by EMR in Loaperamn with Bumx& temra.
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Eurythmics (BMG/RCA) are
now finishing their new album We
2 Are 1, to be launched in Dublin
on September 4. The album will
be preceded by a single on August
7 but the title is unknown. Sep-
tember will also see the start of a
huge European tour.

Billy Bragg (Chrysalis) and
BBC DJ Andy Kershaw are pre-
paring to drive over the Andes
from Bolivia to Chile as part
of BBC TI's forthcoming series
‘Great Journeys Of The World’.

CBS France has signed Michel
Polnareff, a well known singer
from the 60s, and Stephanie De
Monaco (the princess, ex-Carre-
re). The label has also renewed
its contract with Alain Chamfort

EMI is about to begin a spe-
cial marketing campaign to pro-
mote the new Stevie Nicks LP
The Other Side Of The Mirror.
There will be life-size displays
showing the singer with a crystal
ball in her hands, lifting her head
and smiling.

Dutch rocker Herman Brood’s

Annie Lennox - Eurythmics' new LP
will be out in September

EUROCHART ﬂf 0
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| new LP Hooks (CBS) will be a

compilation of Brood’s favourite

| covers. He painted pictures for

each song and they are in a book-
let which comes with the CD.

Hollywood Beyord (WEA)
is preparing a comeback with the
forthcoming single Let’s Get
Together, already received very
well in the UK,

Ttalian girl group Funky Lips
have just signed a deal with
French indie label Eurobond.
Their first LP will includ¢ a cover
of Aretha Franklin’s Respect.

Dieter Bohlen’s latest produc-
tion is the song A Cry In The
Night by Ariola’s Bonnie Bian-
co. It is the title song for one of
the episodes of ‘Derrick) a fa-
mous German detective series.

Cabaret Voltaire (EMI) are
currently working on a new al-
bum called Groovy Laidback And
Nasty, to be reieased in Sep-
tember.

Despite his success in West
Germany, ex-Trio singer Ste-
phan Remmler (Phonogram)
had to cancel his tour there after

| disappointing ticket sales.

EUROPEAN ¢ /00A

Prince’s soundtrack for the
upcoming movie ‘Batman’ con
tains a duet with Sheena Easton,
which may be released as a single.

West Deutscher Rundfunk and
Bayerischer Rundfunk have boy-
cotted Udo Lindenberg’s DGG/
Polydor new single Die Klavier-
lehrerin. (The Piano Teacher)
which is about the seduction of a
student. WDR and BR say the
song is tasteles

new version of Bamboleo
by The Gypsy Kings (Telstar)
has just been released in the UK
and was remixed by top producer
Arthur Baker.

The video to Michael Jack-
son’s Liberian Girl features mo-
vie director Steven Spielberg,
actress Rosanna Arquette and
boxer Mike Tyson.

Apologies to PWL. The sin-
gles by Mandy Smith (Don't You
Want Me Baby) and Sinitta (Right
Back To Where We Started From)
were not produced by Stock, Ait-
ken & Waterman but by Pete Ham-
mond, who works for PWL. (]
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A L Meme Heure Dans Deux Ans 50 La Machine Avie &
At Nobody Beter 4 Leave Me Alone “
Americanos 7 Like A Prayer |
Around My Hearc 47 Looking For Freedom 8
Don't Forget My Number Love Actack 8

Bby | Don 7 L 10
Beds Are Burning 6 Manchid 7
Beifast Chid 24 Me Mysell And | ot
Brand New Toy 96 Megamix (Extended Version) 1
Bring Me Edolweiss 15 Miss You Like Crazy 5
- 39 Move Your Fect To The Rhyihm 55
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Celebrate The Worid 8 {(That Compares 2 U) “
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Ecernal Flame. 4 Rock To The Beat 9
Every Lice St 15 Rooms On Fre ]
Fergas Sinps “ ., 7
Ferry ‘Cross The Merse s 7%
Fheger/i There Is One Thing o 8
Funky Cold Medina 22 She Drmes Me Craz 3
Good Thing 21 Somethig's Goren Hold Of My Hearc 7
Hand On Your Heart 3 S 0
Hep 29 straighe Up 1s
Helprs il (Acd Acd ) The Firse Time &
1 Beg Y 17 The Look 5
1 Do e Gt s 66 The Real 8
1 o't Wart A Lover S Toe Wy To vour Wt 18
| Drove Al Night 100 Thisls Your 2%
| Oy Wann Be With You 42 ThsTime ) Knaw Ies For Resl 2
| Wane fe Al 14 Tl Loved Yo B
¥ Be There For You 77 Toa Hany Broken Heurs 3
Fm Eyery Woman M Traces 9t
1f You Don't Know Me By Now 35 Twht In My Sobriery 3
ko ko 65 Violenty (Your Words Hic Me) 7™
s Only Love 64 Wanna Take My 8l
JAurss Vou Te Dire 25 Wel Be Together 51
Je Ne Saks Pas Pou 8 Love Comes To Town B
Johany Johnny Come Home 11 Where Has All The Love Gone ! 56
Keep On Movin' B Who's In The House 80
Kokomo 33 Y'ADes Bons 8
La Chanson O'Apm: You Gor It 8s
La Fete Au Vitage 38 You Mama Don'e Dance »
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]
AiSonchon st
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2
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%
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e 9
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Francesco S %5
Francis Cabrel It
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Glori Esefan & Mami Sound Machine 2
Gums N° ol
Harry Belafonte 35
een @
Holy Johnson 6
Hue And Cry 59
INXS B
laner City 1
Jaeques Higebn 57
Jason Dor H
Jean-acaues Goldman 2
e »
Joe Jac 54
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”
oo s 7
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Lou Roed n
Madonna 2
Hichaal Jackson 52
Michel Sardou n
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50
Pink Floyd 97
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Roxette 15
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Sandrs 2
Serge Gainbourg 5
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Smply Red 3
Soul l Soul 41
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Soundirack - Le Grand Blew 3
Rain 2
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Like A Prayer
Madonna- Sie (Various)

Roxette- Parlophone (jmmy Fun Music)

Americanos
Holly Johnson- MCA (Warner ChappelldLoves)

Hand On Your Heart
Kylie Minogue- PWL (All Boys Music)

260 = 1

@ms Free

Stevie Wonder- Motown (Jobete/Black Bul Music)

28 oo
29 »>

vtz Brother,
cn¥? A
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TITLE
ARTIST

ORIGINAL LABEL

- (PUBLISHER)

This Time | Know It’s For Real
Donna Summer- Warner Brothers (All Boys Music/EM| Music)

Help
Bananarama/Lananeeneenoonoo- London (Northern Songs)

I'm Every Woman
Chaka Khan- Warner Brothers (isiand Music)

28

Good Thing
Fine Young Cannibals- London (CambellConelly)

6 - -

i

Eternal Flame
The Bangles- CBS (Various)

<|o | |@

If You Don’t Know Me By Now

7 Simply Red- WEA (Mighty Threeflsiand)

You Got It

Roy Orbison- Virgn (SBK/Orbisongs Music)

32 o

®

il

Change His Ways
Robert Palmer- EMI (Heavy Nova)

Flieger/If There Is One Thing...
Nino Oe Angelo- WEA (Warner Chappel)

Celebrate The World
Wormack & Womack- 4th & B'way (Copyright Control)

Every Little Step

Bobby Brown- MCA (CakGene/VirgiMCA)

0 7

8 o
9

10 2w

@21’

Looking For Freedom

David Hasselhoff- White Records/BMG Ariol (Young Musikverlag)

Ordinary Lives

Bee Gees: Warner Brothers (Gitb Brothers BMGIPRS)

Rooms On Fire
Stevie Nicks- EMI (Warner Chappeli/Future)

| Want It All
Queen- EMI (Queen Music/EM| Musi)

34
is 8
36 »:

37 s

Yazz- Bi Life (8ig Life Music)

Lullab;
The Cure- Fction/Polydor (Fiction Songs)

She Drives Me Crazy
Fine Young Cannibls Lndon n (Vg M)

| Where Has All The Love Gone ?

Save Up All Your Tears
Robin Beck- Mercury (SBK Songs)

15 oo

Jason Donovan- PWL (All Boys Music)

The Way To Your Heart
Soulsister- EMI (EMI Music Publ.)

Manchild
Neneh Cherry- Virgn (Virg/Copyright C)

Too Many Broken Hearts

My Brave Face

Paul McCartney- Parlophone (MPL)

Ferry ‘Cross The Mersey
Various Artists- PWL (Dick James Music)

Fergus Sings The Blues
Deacon Blue- CBS (ATV Muslc/SBK Songs)

P
o

i
42 v
3 >

Something’s Gotten Hold Of My Heart

1 Drove All Night
Cyndi Lauper- Epic (8. Steinberg/D. Barry)

Me Myself And |
De L Soul- Tommy Boy (Tee Girl/Bridgeport)

Stralght Up
Pauta Abdul- Virgi (Virgin Music/Wolff Music)

The Beat(en) Generation
The The- Epic (The The Music/10 Music)
Marc Almond- EMI (Dick James Music)

Callmg Out To Carol
Stan Ridgway: LRS. (Variows)

E 0 2
@uz
@ » 2

You On My Mind

Swing Out Sister- Fontana (10/Oblique/Copyright Ctl)

Mylene Farmer- Polydor (8. Le Page/Polygram)

| Won’t Back Down
Tom Petty- MCA (Copyright Cantrol)

Sea Of Time
Rainbirds- Mercury (Intro Music)

Sarbacane
Francis Cabrel- CBS (Ed. Musicale Chandelle)

| Don’t Want A Lover
Texas. Mercury (10 Mustc)

Miss You Like Crazy
Natalie Cole- EMI USA (Prince Street/L. Wesley)

44 £>
45 III?
46
47 s
48

49

50 o>

The Outfeld- CBS (ohn Sinks)

ty
Tanita Tikaram- WEA (Brogue/Warner Chappell) B

Can | Get A Witness
Sam Brown- A&M (jobete Music)

Express Yourself
Madonna- Sire (Various)

Voices Of Babylon

Twist In My Sobrie

Pink Sunshine
Fuzzbox- WEA (Warner Chippell Musc)

a Waltz Darling
Halcolm MeLaren Fea”Boofila Orch- Epe (Melaren/Darid Lebol)

Coupe Conpe
Vanessa Paradis. Polydor (Savapitoi/Veranda)
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Michel Van Dyke
Baby Lay Your Hands On Me (Chrysalis/West Germany). Con-
tact:Progressive/Rudy Holzhauer/tel:49.40.2291129/fax:2291126
Now signed to Chrysalis West Germany after two critically ac-
claimed singles for Metronome. Several affiliates have already
the option but the sub ishing is fres

The Gang

Waiting For The Rain (CGD/ltaly). Con-
tact:CGD/Alda Dury/tel:39.2.50841/
fax:5084400

More good Italian rock from a band that have
been gradually establishing themselves over
the last three years. WEA have the first option
for the licence but sub-publishing widely
available.

Paulo Gonzo

She Knocks Three Times (CBS/Portugal).
Contact:CBS/Carlos Pinto/tel:351.1.7145521/
fax:7142976

A first for Talent Tracks - a Portugese artist.
A funky sort of a song complete with Gonzo’s
slightly off-the-wall vocal style. Good, clean
production. Licence depends on affiliates but
sub-publishing is free except Portugal.

Via Verdi

Love Is A Dream (Dischi Ricordi/ltaly). Con-
tact:Dischi Ricordi/Angelo Vaggi/tel:39.2.8881/
ax:8881270

Italy is undoubtedly shaking off its tag as
merely the producer of throwaway disco. This
is AOR with a keyboard line straight out of a
Propaganda track; it is also good stuff. Li-
cence and sub-publishing free except Italy.

B-Art

Streetwise (Ferrari/Belgium). Contact:EMI
Publishing/Cesar Boesten/tel:32.2.6479894/
fax:6486407

Very much in the mould of Inner City; deep
house with its characteristic melodies. A
good song, lots of chart potential and licence
free everywhere except Scandinavia, West
Germany, Austria, Switzerland, Belgium,
Spain and Greece.

Records mentioned on ths page are by promising acts

many, Austria, Switzerland, France and Scandinavia,

pt West Ger-

Sterling Silver & Mac Delight
Hello Babe (ZYX/West Germany). Contact:
Zyx/Reinhard Piel/tel:49.6436.6020

Pop/rap that has already been a hit in the US
and could easily do the same here. Some li-
cence and sub-publishing still free.

Shelleyan Orphan

Shatter (Rough Trade/UK). Contact:Rough
Trade/Pat Bellis/tel:44.1.8376747/fax:8331046
Beautiful and delicate music featuring the
crystal-clear voice of Caroline Crawley. The
band use conventional instruments plus oboe
and strings to good effect. Rights free in some
territories.

Silver Bullet

Bring Forth The Guillotine (Tam Tam/UK).
Contact:Savage/Sheyla Aslan/tel:44.1.4901210/
fax:2503186

A happening hip house number that seems to
be breaking through in the UK. Rap courtesy
of Triple Element and sound effects of The
Lone Ranger. Licence and sub-publishing
free except UK.

Aria
Elles M’Entrainent (Carrere/france).
Contact:Carrere/Nanou Lamblin/
tel:33.1.42681300/fax: 42665811

isticated pop with a big ion that
if sung in English could do well. Good cho-
rus. Licence and sub-publishing free outside
France.

Mie

Tanker Pa Dig (Lynx/Sweden). Contact:
Lynx/Maria Ullvin/tel:46.21.351035/fax:301503
A very MOR song from the company that
also have the excellent Big Money (Talent
Trackscassette no. 21). Licence is free for the
world except Scandinavia and Finland but no
publishing.

vhich have potential for breaking nto the pan:

European market. The selection is done by the editoral team of Music & Media. Radio & TV programmers
wanting to play the material mentioned here should be aware that not all records are necessarily released
in every territory. International A&R managers and music publishers on the look out for new deals should
contact the original master/publishing owners. Country of origin and contact numbers are listed as known.
Those wishing to submit material to this section should send their records, biographies and photos to: Music
& Media, Gary Smith. PO Box 50558, 1007 DB Amsterdam, Holland.

LADATE

by Gary Smith

Ulla Hoppe of Metronome in West Germany
reports that the momentum Camouflage have
built up following the success of their first LP,
Voices And Images (it sold 300000 copies
worldwide), seems to be growing. The band’s
new single, Love Is A Shield, is on the verge
of charting in West Germany and all the
Metronome affiliates have taken up the option
so it has worldwide release. The second al-
bum Methods Of Silence, is being mixed and
will be out this month.

Things are hotting up for Amsterdam-
based label Rhythm - their latest release,
That's How I'm Living by Tony Scott is out on
Black Scorpio in France, BCM in West Ger-
many, Next Plateau in the US and Champion
in the UK. The record has entered the Gallup
Top 100 in the UK and is about to chart in
Holland where it has already sold a respecta-
ble 6.000 copies.

Les Negresses Vertes have just completed
a tour of the UK which has resulted in the
band’s record company being approached by

all the major UK labels. Unfortunately for
those majors they are already signed to
Rhythm King. The group are now starting on
a month-long tour of their native France and
anyone who can do so should check them out.

Henrik Bodicher, MD of Replay Records
in Copenhagen says interest in Dodo & The
Dodo’s is spreading beyond Scandinavia
(where they have sold nearly 500000 al-
bums). The band have already sold 20.000
units (singles and albums) in France and in
West Germany they are on the verge of a
breakthrough. Companies in Spain, the UK
and the US are also very interested in signing
the group. Replay’s other big act, Ray Dee
Ohh, have sold 30.000 copies of their self-
titled debut LP in its first month of release
and for anyone holidaying in Scandinavia in
June both bands will be touring.

Dodo & The Dodo’s - fairly pleased about their
record sales

Top 10 UK
Independent Singles
1. Forry Cros The Mrsey  Various Artists (PWL)

2 Just Like Heaven  Dinosaur foc (Bast

3. Hand On Your Heart  Kyle Mosogue )

4. Helyom Halib Capela (Musi Man)
S Joe Capes (Cow)

6. Poychonaut Lib Il Fiekis Of The Neptin T}
7. Lasyits Happy Mondas (Factory)

8. Sugar Love Lmachcks (Bast First)
9. Ear Drum Wre (Mute)

10. Who'sin The Hoase  Beatmastes fea. Merke (Rhythm King)
Compiled by MRIB

Goinglndependen

by Karen Roffey
Celebrations will be under way in Liverpool
this week - a national no. 1 is almost definite
for the Hillsborough Disaster Fund single.
Kylie Minogue also has to make way for the
mighty Dinosuar Jnr as they prove them-
selves to be one of the most successful bands
of the last 12 months. Consequently, their

MUSIC & MEDIA - June 3, 1989

MUSIC & MEDIA -Juned 888 - i History.Com

debut LP, Bug (Blast First), completes its
30th week in the indie chart and moves up to
no. 5.

Scottish band, The Shamen, who caused
much controversy with their 1988 ‘Jesus
Loves America’ tour, enter at no. 12 with a
brand new single, You Me And Everything. A
10" album on their own label, Moksha, enti-
tled Phorward will follow next week. To
celebrate the latest ska revival, Buster Blood-
vessel and his Bad Manners return with a
single Ska-ville UK (Bluebeat). With the band
currently making live appearances through-
out the country, it enters at no. 36.

Following distribution problems caused
by the Red Rhino crash of last year, Man-
chester star, Frank Sidebottom has finally
got his latest album, 13.9.89 (In Tape), into
the record racks. Pussy Galore round up the
albums chart at no. 30 this week with their
current release for Product Inc, charmingly
entitled Dial M For Motherf....r. Another in-
die release to provide hours of enjoyment for
all the family. ]

(sdvertisement)
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Call:
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Marketing Music Videos

by Chris White

Europe’s music video market is growing rapidly and the major record companies
are lining up strong marketing campaigns to push sales further. Meanwhlle,

retailers are adopting new ways of attracting p

ordon Mackenzie, Mar-
keting Director of Pic-
ture Music International
(PMI) in the UK: “The European
market is growing steadily - it has
taken a few years for this level of
growth to be achieved but the mar-
ket is now looking a lot healthier.

*"We have just signed a distri-
bution agreement with Gong Vi-
deo in Italy and will sign a deal
for Portugal very soon, which
will see us in every major Euro-
pean territory as well as smaller
countries like Gre Turkey, Is-
rael and Yugoslavia.

Major video releases due
from PMI include Pink Floyd’s
‘Delicate Sound Of Thunder’
which will be backed by an ex-
tensive TV campaign in the UK
and press advertising throughout
Europe.

Mackenzie: “We are also
launching the ‘Hard ‘N’ Heavy’
video series, the world’s first and
only heavy rock/metal video
magazine which will feature acts
like Anthrax, WASP and Motor-
head, and have releases every
couple of months. They will be
tailor-made for individual mar-
kets with subtitle versions for
West Germany, France, Spain
and Italy.

“Many of the heavy metal acts
are keen to get involved because
there are rarely TV opportunities
for that kind of music. ‘Hard ‘N’
Heavy' will feature new acts as
well as established names and
will cover the entire spectrum of
heavy metal ”

Jonathan Morrish, Director
Of Corporate Press & Public Re-
lations at CBS UK: “The music
video market is certainly very
healthy and we have had tremen-
dous sales success with releases
from George Michael, Bros and
Bruce Springsteen.

“There is no doubt that it is
now becoming accepted as an-
other carrier of sound, another
format consumers readily accept
when they go out to buy music.
Music videos are an increasingly
important part of the marketplace.”

Virgin Vision's Marketing
Manager, Nadia Ostacoine:
“There is a lot of competition in
the music video market but that

can only be good for everybody. I |
am rather wary of some of the
cheaper priced releases but it is a
catch-22 situation.

"I have seen cheap music
videos which are really not up to
standard and could deter poten-
tial consumers from buying fur-
ther music videos, but on the
other hand anything that does at-
tract customers to the format has
to be good.”

Virgin's main video releas
at the moment is the Genesis
‘Invisible Touch’ tour which is
being supported by a ma]ur na-

Jonathan Morrish, Director Of Cor-
porate Press & PR at CBS UK
tional press and advertising cam-
paign plus in-store displays. A
limited edition promotional CD
single is being shrink-wrapped to
initial copies of the music video,
which features many of Genesis’
most popular record and stage
favourites.

Jim Greenhough, PolyGram
Music Video's (PMV) Director
Of Repertoire Exploitation: “The
total number of pop music videos
in catalogue is now around the
200 mark. We have the number
one market share in the UK and
launched in West Germany last
year with very successful results.

*The Dutch company started
operations at the beginning of this
year and we are now in most
major European territories and
are discussing deals for South
America, Hong Kong and other
major international territories.

"We cover a wide range of
music with our videos and do not
restrict ourselves to just rock ti-
tles. James Last Live In Berlin
has done tremendously well and
we are looking for success with
other MOR artists like Nana

M

Mouskouri and Roger Whittaker.”

PMV’s Head Of Marketing,
Annie Kelly: “There will be
more big music releases from
PolyGram during the course of
the year. We are trying to sched-
ule the video releases at the same
time as an audio release.

"With marketing campaigns
local considerations have to be
taken into account - for example
Spain and Portugal are rental
rather than retail markets. And

while it is PMV in the UK that
generates marketing ideas and
support material, we work very

Annie Kelly, PMV’s Head Of Mark.

closely with the different territo-
ries to find out what promotion
they want to do.”

Kelly adds: “Europe is be-
coming smaller and we will see
more cross releasing. In particu-
lar we will see the UK releasing
more European programming.”

Retailers are also optimistic
about the potential for music
video. Jochen Janke of World Of
Music in West Germany: “It is a
tremendous market for us. About
18 months ago we introduced TV
monitors into our shops and start-
ed showing the latest videos and
since then sales have doubled.”

Steve Jones, Commercial
Manager at Virgin Retail in Lon-

on: “Music video is a growing
market and we have had 100%
sales growth in the last year. The
customers are those buying the
general music product but we do
keep separate video departments
within the store so that customers
do not have to wade through al-
bums, books and merchandise
before they get to the music vi-
deos. The sales are not restricted
to any particular music style

they are right across the board.”
Jones adds: “I feel that some
of the major record companies
have not yet woken up to the full
potential of music video - they
see it as something extra to the
record, and not something that
has its own niche in the market
place. We are doing our best to
support the medium by promot-
ing it with in-store TV monitors
which help to create a good atmos-
phere for the potential buyer.”
Tan Collett, General Manager
of CDVids, which has several
stores in the London area: “The

Gordon Mackenzie, Mark. Dir. at
UK

key is to keep as wide a selection
of music titles as possible - 50%
of our entire video stock is devot-
ed to music titles. A lot of people
do come in looking for specific
music titles but many of them are
impulse buyers and they are still
surprised at the wide range of
music videos available and how
inexpensive they are.

"Live footage videos are
usually strong-selling items and
there is also a market for heavy
rock acts on video. We are un-
usual in that we stock only CDs,
no vinyl or tape, alongside our
videos.”

Juan Da Silva, Commercial
Director of the Free Record
Shop, which has more than 70
outlets in Holland: “Music vi-
deos are a rapidly increasing
market and it’s getting better now

that Holland is producing its own
product - previously we have to
import titles from the UK. The
Dutch industry is waking up to
the possibilities.” g

RETAIL REVOLUTION
continues on page 31 P
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Polygram Music Video are the leading international music video
distributor, building markets and achieving business for its artists
and licensors worldwide.

We are proud to count Def Leppard, Bon Jovi, Dire Straits,

The Eurythmics, INXS, Prince, Tina Turner, Level 42,
Bananarama, The Cure, Metallica and Wet Wet Wet amongst our
international roster.

ACQUISITION AND PRODUCTION

CONTACT: POLYGRAM MUSIC VIDEO INTERNATIONAL

Director Repertoire
Exploitation & Production

JIM GREENHOUGH

Managing Director Director of
Business Affairs

GEOFFREY KEMPIN

Telephone: (01) 743-3474 (01) 7.  Telex: 298816 RMTEL G




GENESIS

INVISIBLE TOUCH
TOUR
ON VIDEO

MAMA
ABACAB
DOMINO (PART 1)
DOMINO (PART 2)
THAT'S ALL
BRAZILIAN
LAND OF CONFUSION
TONIGHT, TONIGHT, TONIGHT
THROWING IT ALL AWAY
HOME BY THE SEA
INVISIBLE TOUCH
DRUM DUET
LOS ENDOS
TURN IT ON AGAIN
(MEDLEY)

FILMED ON SONY HIGH DEFINITION FILM
WITH FULL DIGITAL HI-FI SOUND

LIMITED QUANTITY INCLUDES
FREE C.D.SINGLE

RELEASE DATE: 22ND MAY 1989

RETAIL REVOLUTIO

Touch & Buy

Advanced technology
looks set to revolutionise
retailing. Nimbus
Records’ Touch & Buy
system is the latest high-
tech project designed to
make buying records
easier. Music & Media
looks at the product and
the industry’s reaction.

imbus Records, the UK’s
largest manufacturer of
compact discs, launched
its Touch & Buy system last De-
cember. Based on Nimbus CD-
ROM (Read Only Memory) tech-
nology and the Picasso EPoS
cash register developed by UK-
based Applied Retail Technology,
the system is designed to allow
customers to choose and buy
goods faster and more easily.
CD-ROM technology - a
compact disc application capable
of mass storage and retrieval of
data - allows up to 250000 pages
of data to be stored on one disc.
The Touch & Buy system uses a
personal computer equipped with
a special Hitachi CD-ROM drive
that can store both data and stereo
sound. This unit is connected
directly to the EPoS cash register.
By touching the screen with a
finger, the customer accesses in-
formation about product in stock
and is then given a menu of options
to obtain more information and,
if required, buy a particular item
The trial version of the sys-
tem, which has been touring out-
lets in the UK, Holland and the
US, uses the Nimbus classical
music catalogue as its database.
Customers look through the 100
Nimbus titles contained on the
CD-ROM. Once they have chos-
en a recording, the menu allows
them to read press reviews, artist
background material and sleeve
notes
There is also an option to hear
an extract of music from the
recording and to see a full-colour
sleeve visual. The choice is made
simply by touching the screen
Once the customer has looked
at and listened to the recordings
available, he or she can select one
for purchase. The details are sent
automatically to the cash register
and the information - name, code
number and retail price of the
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by Jon Henley

CD
CATALOGUE
-a world first on

CD.ROM

Nimbus Records" Touch & Buy System on CD-ROM

disc - is displayed on the till
screen.

John Metcalf, CD-ROM Mar-
ket Development Manager at
Nimbus: “The system has attract-
ed a huge amount of interest. The

demonstration model has been at |

Tower Records in London and is
now at a Tower branch in New
York. It's also been on exhibition
at MIDEM and at a computer fair
in California, and there was a
special demonstration recently
in Holland .

“Everywhere it’s been we've
had interest from retailers. We're
currently talking to two major
groups in the UK and US who are
particularly keen. The only pro-
blem at the moment is the cost.”

The cost is an obstacle to even
the largest retail chains. Roger
Bateson, Sales & Marketing
Manager for the Nimbus label
and Nimbus CD-ROM Division’s
original customer: “Despite all
the interest, no one has yet said
that they are prepared to pay for
the system.

"It is undoubtedly effective
because it increased sales of our
catalogue by around 25 % while it
was at Tower in Piccadilly. But
the cost is clearly the major issue
- the trial model as it stands would
cost around £ 5000 to instal.

Bateson continues: “We're
looking at ways to bring that
down by using a smaller screen,

or a rollerball instead of a touch-
screen - the current 20” touch-
screen costs £ 1.600, which is a
major component in the price.

"Ideally what we need now is
to have say 50 machines in circu-
lation, split between the US, Ja-
pan and Europe and between in-
dependent and major retailers.
We're in the process of finding
ways to achieve that. And we're
certainly prepared to listen to
anyone’s proposals for a joint
venture.

“It's really early days yet. T
think what would really get the
whole thing moving would be if
the record companies could agree
to produce a joint catalogue on
CD-ROM

"It would be feasible to fit a
complete catalogue onto one disc
without the sound samples, or a
selective one with sound sam-
ples. Then the product would
really become attractive to the
retailers. It would also be possi-
ble to have a weekly updated
chart on CD-ROM.”

The retailers themselves say
the system sounds promising.
Mark Nicholls, Marketing Mana-
ger of Virgin Retail: “We're cer-
tainly interested in looking at any
new way of providing listening
and information facilities to our
customers.

"However, it sounds like it
would need a lot of thought and a

RETAIL

very careful introduction. And I
can think of two possible difficul-
ties - firstly, who's going to put
the information onto the discs?
And second, a lot of customers
really like taking their time and
browsing through a selection of
records. It’s part of the process of
buying one. Taking that away may
not be very popular.”

Ray Duffy, Classical Manager
Of Tower Records Piccadilly:
“The machine has a bright future
- anything that increases business
to the extent Touch & Buy did
when it was in Tower has a future.
It was like a tourist attraction!
The problem of course is the
price - it really has to come down
to about a fifth of what it is now,
and I hope that happens in time.

"Even then I don’t see every
Our Price store in the country
having one. I'd expect the mega-
stores - Virgin, HMV and us - to
have maybe one apiece, especial-
ly if two or three labels get
together and produce a monthly
updated new releases catalogue.
That would make sense for them
and would certainly interest us.”

Are the record companies at-
tracted to the idea? None will be
drawn on whether or not joint
CD-ROM catalogues are a possi-
bility. But, says Dave Harmer,
Sales Director Of BMG Records
UK, “It sounds interesting”.

He adds: “I'd like to see it in
action first before making any
judgement. Along with EMI and
PolyGram we're already involved
in the EROS project, which is ba-
sically an on-screen order entry
system for retailers, but can also
be used for customer enquiries

"Retail developments are mov-
ing incredibly fast nowadays. The
Sonic system in the US, for exam-
ple, apparenty lets a customer go
into a store, look through cata-
lnguei, and have the cassette of
his or her choice made up on the
spot. The Touch & Buy idea
could well work, but I'll wait and
see it before going any further””

Jonathan Morrish, Director
Of Corporate Press & Public
Relations for CBS UK: “To be
honest, we haven't heard much
about this. But given the increas-
ed sophistication of new technol-
ogy, it sounds one of several new
and exciting ways to sell records
in the future.”
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This workshop, which assessed
the role of music magazines wi-
thin the industry, got off to a fly-
ing start when David Hepworth,
Editorial Director of UK publish-
ing house Emap Metro, chal-
lenged record companies “to
make their artists interesting”.

Hepworth: “Record compa-
nies are running scared from
managers. They are over-packag-
ing artists and their PR people are
telling the press not to ask awk-
ward questions. Ask about the
latest album instead, they say.
That’s the last thing we want to
know.”

Hepworth outlined his sim-
ple, direct philosophy which has
made Emap Metro music publi-
cations, such as Q Magazine and
Smash Hits, market leaders.

Hepworth: “I think the music
press can break artists so long as
the record business and the group
accept that they have got to be in-
teresting as well as good.”

Jonathan Morrish, Director

IM&MC REPORTS

Music Press - The Silent Medium?

by Mark Fuller

Corporate Publicity at CBS Re-
cords in the UK, disagreed: “Ra-
dio breaks records; the music
press sustains artists’ careers and
turns them into stars. Good
magazines can open up new mar-
kets for record companies and
they can provide ways for people
to identify with pop stars, their
life styles and images.”

He said many artists had
learned communication skills,
changing their approach for
different publications. But he
said it was shame that some
journalists were not interested in
new product.

Ger Laan, Assistant Editor of
the successful Dutch Muziek Ex-

can show all the things that were
not in the clip that shot across
your screen too fast”. But he ad-
ded that record companies are
frustrating the process by over-

restricting press access to artists.

The workshop was moderated
by Barend Toet, Associate Pub-
lisher and General Manager of
Music & Media. O

Rock & Bank Rolling

by Chris White

Joshua Simons, President Enter-
tainment Marketing & Commu-
nications Inc (EMCI), illustrated
the relationship between record
companies and sponsors in his
IM&MC keynote address, subti-
tled Expectation Versus Reality
In Entertainment & Music Mar-
keting.

The subjects discussed in-

pres and Popfoto
reinforced Hepworth's view that
record companies are being over-
cautious about media publicity.
He said that the strength of the
music press compared with other
media was that “it can portray the
feelings and the guts of an artist,
which other media cannot. We

cluded venue sp. p, pro-
moter sponsorship, artist tours,
club showcase gigs, propriety
events and college and university
promotions.

Simons also explored the im-
pact of product brands in the mar-
ketplace, the image of the spon-
sored entity, and the demograp-

hics involved.

Simons: “Does the band’s im-
age and the brand work together?
And will the people who buy the
band’s music also buy the product
being advertised?”

And he reminded the confer-
ence: “At the end of the day the
sponsorship company is going to
ask, what can the artist or group
do for me? It will be looking for a
return for its investment. At the
end of the day someone has to
write a cheque and the big corpo-
rations are not going into such
business partnerships just to have
a good time, but so that they can
build their business.” [}

STATION REPORTS

‘Updated reports and playlists
additions from the major radio &
tv stations from 16 European
countries.
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UNITEDKINGDOM

BBC RADIO | - London
Chris Lycett - Sen. Prod.
AlList:

AD Madonna- Express Yourself
B List:

AD Beautiful South- Whoever
CIiff Richard- Best Of

Enya- Africa

Go Betweens- Streets Of
Transvision Yamp- Only One
Deacon Blue- The World
Queen- The Miracle

LI

b

CAPITAL RADIO - London

Richard Park - Prog. Contr.

AD  PGabriel/Y.N'Dour- Shaking
Paula Abdul- Forever Your
Sinicta- Right Back
Fuzzbox- Pink Sunshine
Madonna- Express Yourself
Arthur Baker- Your Time
Sam Brown- A Witness

GREATER LONDON RADIO - London
Trevor Dann - Head Of Music
AD Soul  Soul- Back
10.000 Maniacs- Happy Puppet
Various- Ferry ‘Cross
LP Stan Ridgeway- Mosquitos
JC. Mellencamp- Big Daddy

RADIO HALLAM - Sheffield

Dean Pepell- Head Of Music

AD Cliff Richard- Best Of Me
Madonna- Express Yourself
Neneh Cherry- Manchild
Mandy- Don't You Want Me
One 2 Many- Downtown

RADIO TRENT GROUP
Len Groat - Deputy Prog. Dir.
AD Madonna- Express Yourself
Various- Ferry 'Cross
Animal Logic- A Spy
Cry Before Dawn- Witness
London Beat- One Blink

RED ROSE RADIO - Preston/Blackpool

Paul Fairburn - Head Of Music

AD Malcolm McClaren- Waltz
Madonna- Express Yourself
One 2 Many- Downtown
Clive Griffin- Head Above

GWR - Swindon

Dave Bowen - Head Of Music

AAD Deacon Blue- Fergus Sings
Bobby Brown- Little Step
Cyndi Lauper- | Drove
Arthur Baker- It's Your Time

METRO FM - Newcastle
Giles Squire - Prog. Contr.
AD Cliff Richard- Best Of

Vanessa Paradis- Maxou
Madonna- Express Yourself
Holly Johnson- Atomic City
Coldcut- My Telephone

RTL 208 - London

Jeff Graham - Prog. Dir.

PP Sinitta- Right Back
Paufa Abdul- Forever Your
Etca James- Avenue D
Go Betweens- Streets

AD Paul Hardcastle- Are You
Adult Net- Where Were You
London Beat- One Blink
Coldcut- Telephone

RADIO CLYDE - Glasgow
Alex Dickson - Prog. Dir.

ist:
AD CIiff Richard- Best Of
Tom Petty- | Won't Back Down
Cyndi Lauper- | Drove
Paula Abdul- Forever Your
Fuzzbox- Pink Sunshine

CHILTERN RADIO &
NORTHANTS RADIO

Paul Robinson - Prog. Contr.
A List:

AD Donna Summer- | Don’t Want
adonna- Express Yourself

B Li
AD Hothouse- Everything You
Animal Logic- There's A Spy
REM- Orange Crush
Cry Before Dawn- Witness

DOWNTOWN RADIO - Belfast
John Rosborough - Head Of Prog.
Various- Ferry 'Cross
Etta James- Avenue D

ABC- One Better World
Paula Abdul- Forever

Boy Meets Girl- Stormy Love
Toni Childs- Your Fussin'

GERMANY

SWF - Baden Baden

Ulli Frank - D)/Prod.

AD Eartha Kitt- Cha Cha Here
Paula Abdul- Forever Your
Mad Romeos- Paradise

LP Queen- The Miracle

NDR - Hamburg
Reinhold Kujawa - DJ/Prod.
TP Belle Stars- llo Iko

AD Hannes Kroeger- The Night
LP Aretha Franklin- The Storm

WDR - Cologne

Buddah Kraemer - D)/Prod.

TP Camouflage- Love Is a Shield
Philip Boa- They Say Hurray
Morrissey- Interesting Drug
Duranduran- Do You Believe

WDR - Cologne
Werner Hoffmann - DJ/Prod.
AD Soulsister- Like A Mountain
Paula Abdul- Forever Your
Wang Chung- Praying
Sinitta- Right Back
Living In A Box- Crashing
Stevie Nicks- Rooms On Fire

RIAS - Berlin
Rik De Lisle - DJ/Prod.
AD INXS- Mystify
1 continued on page 34
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Veronika Fischer- Hey Du
Stevie Nicks- Rooms On Fire
Paul McCartney- Brave Face
The Outfield- Voices

SDR - Stuttgart

Hans Thomas - Prod.

PP Stevie Wonder- Free
TP Neneh Ch«rr Manchild
LP Barry M

SFB - Beriin
Juergen Juergens - D)/Prod.
Kon Kan- 1 Beg Your Pardon

Bangles- Eternal Flame
TTikaram. Cathedral

Holy Johnson- Americanos
Madonna- Like A Prayer

HR 3 - Frankfurt
Markus Hertle - DJ/Prod.
AD Madonna- Express Yourself
Jeremy Days- Judy Through
TP Richi Rich. Rodkin'
B.Lavilliers- On The Road
IN Mad Romeo
Texas

RTL - Luxembourg
Honey Bee Benson - DJ/Prod.
LP The Form- Informal

Fab.Thunderbirds- Powerful

RTL - Luxembourg
Lilian Uciechowski -
AD Annabel Lamb- Refugee

Latin Quarter- Blameless
LP Inner City- Paradise

RTL - Luxembourg

Ernse Greinert - Prod.

AD Latin Quarter- Blameless
Thunderhead- Fires Burning

SR/EUROPAWELLE SAAR
Adam Hahne - DJ/Prod.
PP LVoulzy- Le Soleil Donne
Various- Ferry ‘Cross
Heads Up- The Man Can Sing
M. van Dyke- Lay Your Hands
AD Soulsister- A Mountain
R.Base- Joy & Pain

SFB/Deutsche Welle/NDR

Horst Hartwich - D)/Prod.

PP Thomas Forstner- Ein Lied
Hue & Cry- Violently
Triffids- Goodbye Little Boy

AD Paul Anka- Steel Guitar
Klaus Hoffmann- Refugee
Al Corley- The Children

RB - Bremen

Burghard Rausch - DJ/Prod.

AD Wang Chung- Praying
Cardiacs- Baby
Pere Ubu- Waiting For Mary
Philip Boa- They Say Hurrah
Annabel Lamb- Refugee

FFN - Hannover

Ulli Kniep - D)/Prod.

Top 3 playlist:
A Man Called Adam- Before
Paula Abdul- Straight Up
Adult Net- Take Me

RSH - Kiel

Sabine Neu - Head Of Music

PP Various- Ferry 'Cross

AD Harry Belafonte- Island
Debbie Gibson- Electric
London Boys- Requiem

RADIO GONG 2000 - Munich
Walter Freiwald - Music Dir.
LP Roy Orbison- Blue Bayou

TP Simple Minds- Your Land
PP Debbie Gibson- Electric
AD Jody Watley- Real Love

RADIO GONG - Nuremberg
Arno Mueller - Music Dir.
PP Queen- | Want It All

Richard Marx- Satisfied
AD Various- Ferry ‘Cross

The Jacksons- Nothin'
TP Wolf Maahn- Stunde Um
LP Wolf Maahn- Was

RADIO REGENBOGEN - Mannheim
Markus Wahi - Music
AD Jeanne Mas- Les Crises
Richard Marx- Satisfied
Fischer Z- Say No
Two Go- Our Voices
PP Kylie Minogue- Hand
TP Sinitaa- | Just Can'c

RADIO NI - Nuremberg
Nic Vogelstein - Prog. Dir.
PP Doobie Bros- Doctor
Cutting Crew- Rock
Henry Lee Summer- Babby
TP JC.Mellencamp- Pop Singer
Hall & Oates- Love Train
Great White- Once Bitten

RADIO XANADU - Munich
Armin Kessler - Head Of Music
PP Charles Shaw- Does Your
AD Latin Quarter- Blameless
Paul McCartney- Brave Face
Boy Meets Girl- Stormy Love
Wang Chung: Praying
Diana Ross- Workin' Overtime

RTL - Paris
Monique Le Marcis - Head Of Prog.
AD Canada- Ne M'Oublie Pas
Les Innocents- Cent Metres
Paul McCartney- Brave Face
LP Jacksons- Jackson St.
Queen- The Miracle

NR] - Network

Max Guazzini - Dir.

Hitparade:

AD Gold- Diamand Dort
).PFrancois- Survivrai
Paula Abdul Straight Up

EUROPE 2 - Paris

Marc Garcia - Prog. Dir.

PP Simple Minds- Mandela Day
Mylene Farmer- Sans Logique

TP France Gall- La Chanson
Maurane- Toutes Les Mamas

RMC - Paris

Annie Amsellem - Head Of Music

TP Maria Ec- Tramway Blue
PGabriel/Y.N'Dour- Shakin'
Michel Delpech- Pleurer

LP Tin Machine

KISS FM - Paris

Pascal Amiaud - Prog. Dir.

AD PGabriel/Y.N'Dour- Shaking
Stevie Wonder- Each Beat
Enya- Al
Srrme Nk Rooms On Fire

n
Francis Cabrel- Sarbacanne

FUN - Netwark (125 citles)

J.M. Avramoussi - Prog. Di
Vanessa Paradis- Coupe
Noir Desire- Aux Sombres
Bernard Lavilliers- R & B
Edie Brickell- What | Am
The Cure- Lullaby

STATIO REPORTS

WRTL - Paris
Georges Lang/Lionel Richebourg

MUSIC & MEDIA

ic.
The Pixies- Doolictle
Joe Jackson- Blaze Of Glory

SUD RADIO - Toulouse
Marie Ange Roig - Progr. Dir.
AD Renaud- Allonge Sous
Francoise Hardy- La Sieste
Pavarotti- Caruso
Gipsy Kings- Soy
Paul McCartney- Brave Face

SKY ROCK - Paris.
Laurent Bouneau - Prog. Dir.
AD Coldeut- People Hold On

Diana Ross- Working

H LLAND

VERONICA - Hilversum

ad
AD Gerard Joling- Bolero's
Rocco Granata- Marina
Donna Summer- This Time
Joyce Irby- Mr D)
The Judds- Water Of Love

VARA - Hilversum

Louis Verschuur - Head Of Prog.
Verukkelijke 15:

PP )C.Mellencamp- Popsinger

AD |« Codar- The Night

Madorna- Express Yoursell

AVRO - Hilversum
Meta De Vries - D)/Prod.
AD Sad Cafe- Take Me
Paula Abdul- Forever Your
Jeff Healey- Angel Eyes
ith Richards- No Mistake
LP Dirk Blanchart- The Rain

TROS - Hilversum
Peter de Mooij - Producer

Kadanz- Dagen Dat Ik Je
Bonnie Raitt- Nick Of Time
Paul McCartney- Brave Face

TROS - Hilversum

Martijn Krabbe - D)

LP Chaka Kahn- Remix Project

TP Joyce Sims- Looking
UTFO- Wanna Rock
ABC- One Better World
Donna Allen- Joy & Pain
Toni Scott- The Chief

KRO - Hilversum
Hubert van Hoof - DJ/Prod.
PP Melissa Etheridge- The Way
TP Joe Cocker- The Night
Keith Richards- No Mistake
Swing Out Sister- My Mind
LP The Man They Couldn't Hang
10.000 Maniacs- Blind Man's

RADIO 10
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Cradits Hot 100 SinglesAlbums:
(Gabp BBCMusc Week (UK): Bdesrtand Der

Ferry Maat - Prog. Dir.

TP The Judds- Water Of Love
Cookie Crew- Got To Keep
Live Report- Why Do |
Madonna- Express Yourself
Rocco Granata- Marina

CABLE ONE - Hilversum
Tom Muider - Prog. Dir.
AD Clousea- Anne

Raze- Break For Love
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Donna Summer- | Don't Want
Cyndi Lauper- | Drove
Consequences- Different

Lisa Lisa- Little Jackie

Eddie Conard- Love Survivors

SKY RADIO - Bussum
Ton Lathouwers - Operations

Mgr.

TP Swing Out Sister- My Mind
Naalie Cole- Miss You
Chris De Burgh- Sailing
Cher/PCetera- After Al
Paul McCartney- Brave Face
Edie Brickell- Circle

CFN - Brunssum
Lou Rowland - Music Dir.

LP Daryl Braithwaite-

PP Melissa Etheridge- Look Out

B E LS U M

RADIO 21 - Brussels

Marc Ysaye - DJ/Prod.

PP Soulsister- Like A Mountain
Madonna- Express Yourself
Elli Medeiros- Vanille
Etienne Daho- Carribean Sea
El Ultimo De La Fila- Sara

LP Chaka Kahn- Remix Project

BRT - Brussels
sm Gunen DjlrmdA
- Calling
Herman arood: What a«omes
Bart Peeters- Lucky Day

BRT - Brussels

Mark Pinter - D}/Prod.

TP Jeremy Days- Brand New Toy
Paul McCartney- Brave Face
Stan Ridgeway- Calling Out

BRT - Brussels

Dirk Blancke - DJ/Prod.
Madonna- Express Yourself
Tin Machine- Under The God
Stan Ridgeway- Calling Out

BRT - East Flanders
Rudi Sinia - Prod.
AD Hithouse- Move Your Feet
The Cure- Lullaby
Paula Abdul- Forever Your
Stevie Wonder- Free
Bee Gees- Ordinary Lives

RTBF RADIO 2 - Hainaut

Philippe Jauniaux - D

AD Rocco Granata- Marina
Roxette- The Look
New Beat Mix- Belgisch
Kon Kan- 1 Beg Your Pardon

ANTIGOON/FIVE STAR RADIO

Piet Keizer - Dir.

PP Joe Jackson- 19 Forever

TP Madonna- Express Yourself
Kylie Minogue- Hand On Your
Johnny Baby- Running Around
Neneh Cherry- Manchild

RADIO CONTACT - Brussels
Danny de Bruyn - Prog. Dir.
TP Kylie Minogue- Hand On
Pat & Mick- | Haven't
Clouseau- Anne
Rocco Granata- Marina
Swing Out Sister- My Mind
AD Paula Abdul- Forever Your

SWITZERLAND

DRS 3 - Basle
C. Alispach - Music Co-Ord.
AD Chain Of Command- Wherever We
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Cowm Blonde- Happy
Bird

Not Dutir Aux Sombres
PIL- Disappointed

COULEUR 3 - Lausanne
Gerard Saudan - Head Of Music
PP 1927-To Love Me
AD Wolf Maahn- Fahr Fahr
Ultra Vivid Scene- Mercy
NWA- The Police

RADIO FORDERBAND - Bern
Res Hassenstein - D}/Co-Ord.
AD Zuri West- Bumpliz

Tom Petty- Full Moon Fever

Dion- The Night Stood

Peter Case- Travellin’ Light

RSR - Geneva

).P.Allenbach/C.Colombara

AD Confetti's- C In China
Linda Williams- Traces

OE 3 - Vienna

Gunther Lesjak - D}/Prod.

AD Holy johrson A Amm:mos
FYC- Good T!
Simply Red- 1Yo Dorte
Duranduran- Do You Believe
Espresso- Why Don't You

RAI STEREO UNO - Rome

E.Bellisario - Music Dir.

PP Duranduran- Do You Believe
Roxette- The Look

imple Minds- Your Land

Edie Brickell- What | Am
Michael Jackson- Leave Me
Simply Red- If You Don't

n
Prog. Dir.
AD Inner City- Do You Love
Untouchables- Agent 00
Soho: MessgeFrom
i Baaar Seringmi
PP Ko Let's Play House

RETE 105 - Milan

Grant Benson - DJ/Prod.

AD Barron- Criminal Mambo
Razamatazz- Two Time Boy
Culture Clash- Love Fever
Kylie Minogue- Hand On
Malcolm McLaren- Waltz

RADIO ONE - Florence
Stefano Damasceni - DJ/Prod.
PP Tony Terry- Forget The Girl
AD Martika- Toy Soldier

Chicago- Last Forever

Dino- | Like It

Rod Stewart- Crazy About

DEEJAY NETWORK - Milan
Dario Usuelli - D}
PP Sandy Marton- Paloma Blanca
AD Kraze- Let's Play House
Tobago- Spirit
Neneh Cherry- Kisses
Waterfront- Tightrope
Style Council- Everybody
LP Neneh Cherry- Raw Like Sushi

RADIO PETER FLOWERS - Milan
Teo Mangione/Marco Garavelli
PP The Highlanders- Never Enough
AD Paul McCartney- Brave Face
Guns N' Roses- Patience
Joe Cocker- When The Night
Jeremy Days- Brand New Toy

RADIO KISS KISS - Naples
Lucia Niespolo - Prog. Dir.
PP Cliveland Watkiss- Spend
L Tom Pety. Ful Moon
Hannibal- Visio
Swing o..xs Xakidoscope

June
AD Krsze. Lecs Play House
Concrete Blonde- Birthday

ANTENNA DELLO STRETTO - Pedeli

Filippo Pedeli - D

PP Alyson Williams- Sleeptalk

AD Neville Brothers- Yellow
Aretha/Ekcon- The Storm
Swing Out Sister- My Mind

TP Lijao- Grande Citta
Jovanotti- La Mia Moto

RADIO STAR - Vicenza

Maurizio Maressi - Prog. Dir.

PP Waterfront- Move On

TP Spagna- This Generation
Martika- | Feel The Heart
Joe Cocker- When The Night
Paul McCartney- Brave Face
Cyndi Lauper- | Drove

LP Aretha Frankiin- The Storm
Swing Out S.- Kaleidoscope

RADIO BABBOLEO - Genova
/P

Tin Machine- Under The God
Richenel- Are You Just Using
Donna Allen- Can We Talk
Womack & Womack- MPB
ABC- One Better World

RTL 102.5 - HIT RADIO

Luca Viscardi - Head Of Music

PP Animal Logic- Firing Up
ABC- One Better World

Neneh Cherry- Manchild

RADIO MADRID - SER

Rafael Revert - Music Mgr.

PP Heroes Del Silencio- Adentro
Nacha Pop- Grite Una Noche
Simply Red- If You Don't
Qun Qun- Desconocida
Mosquitos- £l Mago

RNE - Madrid
Rafael Abitbol- Dir. Of Rock 3
PP Stone Roses- Adored

Inner City- Paradise
10.000 Maniacs- Trouble Me
Mosquitos- No Digas Adios
Esclarecidos- Tuca
TP House Of Love- Never
AD Cappella- Helyom Halib

RADIO BILBAO - SER

Carios Arko - Music Mgr.

PP Heroes Del Silencio- Adentro
Nacha Pop- Grite
Simply Red- This Is
Qun Qun- Cancion Desconocida
Mosquitos- El Mago
Mod E- Judicta

LP Veneno
Lejos De Al

RADIO EUSKADI - Bilbao
Agustin Herranz - Head Of Music
PP Tom Petty- Full Moon
Los Ronaldos- Que Vamos
szrmu Pa Los Pollos
recha/Whitney- The Storm
AD z| Japonesas- Hombrede
Zarama- Bostak Bat
Danza Invisible- El Brillode

Texas- Southside

RADIO 16 - Madrid
Ana Blanco - Music Mgr.
PP Phoebe Snow- If | Can
The Cure- Lullaby
Paul McCartney- Brave Face
Vaya Con Dios- Don't Cry
Tam Tam Go- Laughing
Stevie Nicks- Rooms On Fire
LP  Joe Jackson- Blaze Of Glory

ANTENNA 97.1 FM - Athens

Alexandros Richardos - D)/Prod.

PP Alice In Hell- Annihilacor

IN IMMC

LP Blue Murder

AD Lia/Ozzy- Close My Eyes
Kingdom Come- Do You Like
Metallica- One

WJGR JERONIMO GROOVY - Athens

Andrew Papadopoulos'- D}

PP FYC- She Drives Me Crazy
Roy Qrbison- You Got It
Yanni- Santorini

AD Reynold Girls- I'd Rather
Madonna- Like A Prayer
Z Look- Can You Read

SR - Norrkoeping

Kaj Kindvall - DJ/Prod.

AD Paul McCartney- Brave Face
Queen- | Want Ic All
Lena Philipsson- Tand Ett
Trixie- | Can't Slow
Yazz- Where Has All The Love

RADIO STOCKHOLM - Stockholm

Ulo Maasing - D)/Prod.

AD Arethaljames- Give Me
Jackson Browne- World

Mavis Staples- 20th Century
LP Aretha Franklin- The Storm

RADIO GOTHENBURG - Gothenburg

Leif Wivatt - D)/Prod.

AD Lena Phillipson- Tand Ecc
Lili & Sussie- Let Us Dance
Neneh Cherry- Manchild
Fuzzbox- Pink Sunshine
Sheena Easton. 101

LP Circus- Broadway- Various

AD Indigo Girls- Closer

HIT FM - Stockhoim
i

v's
Tin Machine- Under The God
Donna Summer- | Don't Want
Living In A Box- Crashing

Ten City- Devotion

RADIO AF - Lund
Fredrik Hellstrom - Mus. Dir.
PP Stan Ridgeway- Calling Out
Richard Marx- Satisfied
LP Cyndi Lauper. A Night
A List:
FYC- It's OK
Jody Watley- Real Love
Aswad- Beauty

RADIO CITY 103 - Gothenburg
Margareta Anderberg -
PP Paul Rutherford- | Want Your
AD The Heavy's- Metal Marathon
Texas- | Don't Want A Lover
Living In A Box- Crashing
B continued on page 36
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Anita Baker- Lead Me Into

N O RWAYY

NRK P2 - Oslo
Vidar Lonn-Arnesen - Prod.
AD Nazareth- Love Hurts

Da Vinci- 9 And 10

NRK P} - Oslo

Steinar Fjeld - D)/Prod.

AD  Aretha Franklin- Bombadilla
Neneh Cherry- Manchild

LP Inner City- Paradise
Clive Griffin- Step
Extreem- Extreem

TP JC. Mellencamp- Popsinger

RADIO 102 - Hauluund
Egil Houeland - Head Of Music
PP Indigo G\rls Closer To
Paul McCartney- Brave Face
Neneh Cherry- Manchild
Sam Brown- A Witness

DANMARK’S RADIO - Arhus
Leif Wivelsted - Head Of Prog.
Top 5 LPs:
Madonna- Like A Prayer
Liz Sorensen- Hjerternes
Roxette- Lok Sharp
Simple Minds- Streetfighting
Ray Dee Ohh

RADIO VIBORG - Viborg
Paul Foged - Head Of Music
PP Sanne Salomonsen- Hvis Du

STATION REPORTS

AD Neneh Cherry- Manchild
Gill & Gailt- Shine For
Kenny G- We've Saved
Live Report- Why Do |

RADIO VOICE - Copenhagen

Bo Berg - Prog. Dir.

AD Richard Marx- Satisfied
Cyndi Lauper- | Drove
Queen- | Want It All
AIB Sure- If I'm Not
Dr John/RL Jones- Makin'

UPTOWN FM - Copenhagen
Niels Pedersen - Head Of Music
PP Paul McCartney- Brave Face
Sanne Salomonsen- Hvis Du
AD Debbie Gibson- Electric
Chaka Kahn- I'm Every Woman
Kenny G- We've Saved
Mike & Mechanics- Seeing
TP 10.000 Maniacs- Trouble Me

SLR - Slagelse

Michael Hansen - Head Of Music

PP Sanne Salomonsen- Hvis Du
Tim Finn- How I'm Gonna

AD Paul McCartney- Brave Face
Neneh Cherry- Manchild
Chaka Kahn- I'm Every Woman

AARHUS NAERRADIO - Aarhus
Frankie Fever - Head Of Music
LP  Rockers By Choice

DISCOPRESS - Tampere
Pentti Teravainen - Prog. Dir.
LP Sleepy Sleepers- Elvis

Jay & The Miracles- Songs
Tom Jones- At This Moment
JDonovan- 10 Good Reasons
Willi Burger- Harmonica

AD Lili & Sussie- Okey
Kylie Minogue- Hand On

P O L AND

POLSKIE RADIO - Warsaw

Bogdan Fabianski - D}

PP Hithouse- Move Your Feet
Nino De Angelo- Samuraj
Simple Minds- Your Land
Inner City- Ain't Nobody
Madonna- Spanish Eyes
FYC- Satisfied

VOA EUROPE

June Brown - Music Dir.

PP Jody Watley- Real Love
DOsmond- Soldier Of Love
Madonna- Like A Prayer
Michel Damien- Rock On
Bobby Brown- Litdle Step
Bon Jovi- Il Be There
Debbie Gibson- Electric
Guns N’ Roses- Patience
Paula Abdul- Forever Your

BBC Wnrldsemu/l!C uu Lnndnn

Nick Reynol

> Fuubcx Pmk Sunshme
Donna Summer- | Don't Want
Animal Logic- Spy In The
ABC- One Better World
Alyson Williams- Raw

LP The The- Mind Bomb

Cable Programmes

=i

Powerplug:
Cyndi Lauper- | Drove

CL Simple Minds- Your Land
Madonna- Like A Prayer
Roxette- The Look
Bangles. Eternal Flame
The Cure- Lullaby
Joe Jackson- I9 Forever
Bee Gees- Ordinary Lives
Jason Donovan- Too Many
Guns N° Roses- Paradise
Gloria Estefan- 1,2,3
Paula Abdul- Straight Up
FYC- Good Thing

7 SKY
Z1)" CHANNEL

ST Swing Out Sister- My Mind
Alyson Williams- Sleeptalk
Sam Brown- Stop
Paula Abdul- Straight Up
Paul McCartney- Brave Face
Eros Ramazzotti- Ti Sposero
Deon Estus- Heaven Help Me
Paul McCartney- Brave Face
Soul Il Soul- Keep On Movin'
Guns N' Roses- Paradise

YOUR

(sdvertisement)

, Eiglteen national markets

listensers. W il one thing in common: the international language

local broadcasting news. It contains the E

o,

UK

oy
et

Subcngton Rt I

Benek
Germany/Autna/
Sulrernd

e,

Pease et my Mesc Meda subscrpton
tame.

Conpary_

pe o business.  kes

_sate

Sonaue

M - Onenci toness

P e my Sabscrphon
omedalely (ol anount encsed)

DAILY
BREAD

Restl fur

s
USw m.n./me ot
+ Coun 3]

330 Million viewers and

of music. Music & Media is the only weekly pan-European music and
broadcast trade magasine. It is read by the most influential record,
radio, T and retail decision makers in national, supra national. and
pan-European markets. | music s your daily bread, you cant do without
it. Music & Media corers the total European market from the UK to
West-Germany. from Finkand to Groece. It gathers recording data. tips
new talent and analyses industry trends. It provides intemnational and
rochart Hot 100. Music &
Wedia: it's hot, its crisp. it’s tasteful. Fast to consume and easy to digest
1f you have an appetite for success. bite into the biggest music market of

the rworld. To subscribe. complete and rewurn the coupon today;

0w ONs

fcion =

e

MUSIC

Send o SubscrptonDepariment Wusic Med,Stadhoderskade 35,P O Bo 0558, 007 08 AMSTEROAM, ne Nevrands

MUSIC & MEDIA - June 3, 1989

STATION REPORTS

TV Programmes

UNITED KINGDOM

Top Of The Pops

Paul Ciani - Prod.

ST Edelweiss- Edelweiss

Robert Palmer- Change His
Lynn Hamilton- Inside

Donna Summer- | Don't Want
Tone Loc- Funky Cold Medina
Sam Brown- A Witness
Capella- Heljon Halib
Various- Ferry ‘Cross

GERMANY

ARD - Formel Eins

Andreas Thiesmeyer - Prod.

CL XY-Space Control
Yazz- Where Has All The Love
Belle Stars- Iko ko
Jody Watley- Real Love
Debbie Gibson- Electric
Kylie Minogue- Hand On
Queen- | Want lc All
Simple Minds- Your Land
Robert Palmer- Change His
Madonna- Express Yourself
Neneh Cherry- Manchild

ST Thunderhead- The Fire's

cl

4]

CL Johnny Clegg- Take My Heart
Animal Logic- Spy In The
They Might Be Giants- Anna
Westbam- And Party
Thomas Anders- Love
Queen- | Want It Al
Rififi- Shaft
Roy Orbison- She's A Mystery

FRANCE
6

Thierry Chaptinel - Prod.
Clips Des Clips:

David Hallyday- Wanna Take
Cindy Lauper- | Drove

Le Grand Ordinaire- Tout Va
Patricia Kaas- Elle Voulait

JL Murat- UAnge Dechu
Madonna- Like A Prayer

RTL - Le Hit

Jean-Luc Bertrand - Prod.

CL Simple Minds- Your Land
The Bangles- Eternal Flame
Kon Kan- | Beg Your Pardon
Boney M- Megamix
The Cure- Lullaby
Roxette- The Look
Hithouse- Move Your Feet
Donna Summer- This Time

HOLLAND
VERONICA - Co\lnmown
Rob De Boer
ST Novo Band- Dm(e Non Stop
PMcCartney- How Many People
PMecCartney- My Brave Face
€L Madonna- Express Yourself
Wendy & Lisa- Lolly Lolly
Bangles- Ecernal Flame
Bobby Brown- Litle Step

VERONICA - De Top 40
Rob De Boer - Prod.
CL Lois Lane- First Time
Paul McCartney- Brave Face
Chaka Kahn- Im Every Woman
Paula Abdul- Forever Your
8ZN. El Cordobes
Holly johnson- Americanos

Queen- | Want It All

SWITZERLAND
BAROCK - Tipparade
Bruno Bieri - Prod.
CL Paul McCartney- Brave Face
Queen- | Want It Al
Bee Gees- One
The Man They Couldn't Hang
The Pixies- Monkey Gone
Melrose- Little Bitch
REM- Pop Song

SSR - PEROKSTROIKA

Patrick Allenbach - Prod.

CL The Godfathers- She Gives Me
Cyndy Lauper- | Drove All
Kool G Rap- Read To Riches
7A3- Drums Of Steel
Pointdexter- Hit The Road
JC.Mellencamp- Pop Singer
Tom Petty- | Won't Back Down
Madonna- Express Yourself
Caroline Legrand- J'Aurais

ITALY

x> VIDEO
st MUSICITALY

Claudio De Tommasi - Prod.
CL The Cure- Lullaby
Tin Machine- Under The God
Texas- | Don't Want A Lover
Jody Watley- Real Love
Grayson Hugh- Talk It Over
Carole King- ity Streets
Edie Brickell- Circle
Tom Petty- | Won't Back Down

DEEJAY
TELEVISION
Claudio Cecchetto - Prod.

CL Transvision Vamp- Baby |
The Cure- Lullaby
Simple Minds- Your Land
Queen- | Wanc It Al
Yazz- Where Has All The Love
Wendy & Lisa- Lolly Lolly
Poison- Your Mama Don't
FYC- Good Thing

RAI 2 - Doc Club

Enzo Marchetti - Prod.
David Crosby
Jackson Browne
Francesco Di Gregori
Stefania Bimbi

SPAIN

FM-2

Diego A. Manrique- Prod.
M- Popmuzik

Pop Will Eat Itself
Man About The House
Captaln beefheat

Gianna Nannini

FINLAND
TV -3 - Jukebox Chartshow
Jouko Konttinen - Prod.
AD Madonna- Like A Prayer
FYC- She Drives Me Crazy
Bananarama- Help
Bon Jovi- Born To Be
Reijo Kallio- Niitty.
Badding Rockers- Kohtalon

(advertisement)

rd

NEW SINGLE

ls

GINA

OUT NOW

JUNE ON TOUR
4 Kaivopuisiopark Helsinki 19 Rolling Stone Milan 30 Stadpark Hamburg
10 Hammersmith Odeon London 20 Theatrede Verdure  Nice
12 Espace Foire Lille 22 Transborder Lyon JuLy
14 AncienneBelgique  Brussels 23 Zenith Paris 1 GottingenFestival  Gottingen
15 Paradiso 24 i b 2 RoskhildeFestival  Copenhagen
17 Hotpoint Festival Lausanne 25 Eisstadion Bremen 4 Volksbildungsheim  Frankfurt
18 Schuetzenhaus Zurich 27 Biskuithalle Bonn 5 Fabrik Munich
Albisguetli 29 Tempodrom Berlin 6 Longhom Stutgart |
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MUSIC EUROPE’S MOST

A radio active

MEDIA HIT MATERIAL

[ Ii SINGLES ALBUMS
MadonnaAirplay ple Minds Airplay
[ | Madonna Sales Simple Minds Sales

E X L O S VES CHART BUSTERS

Explosives features the major new releases by established and new artists. Chart Busters is a quick reference to this week's Hot 100 Singles/Albums and
It includes recent releases still in need of support on European radio the European Top 50 charts. Chart positions are indicated where appropriate
[SINGLES OF THE WEEK [CHART ENTRIES |

Vital for your play list.

Airplay Top 50

Malcolm MecLaren & The Bootzilla Orchestra - Waltz Darling (Epic) :

Cry Before Dawn - Witness For The World (6pic) | Stevie Wonder - Free (27) (Motown)

Etta James - Avenue D (Capicol) | Cyndi Lauper -1 Drove All Night (38) (Epic)

Enya - Storms In Africa (wea) | Stan Ridgeway - Calling Out To Carol (43) (IRS)
Sam Brown - Can | Get A Witness (44) (A&M)

H D 73 Madonna - Express Yourself (45) (sire)

[SURE Hﬁ LU . ——| Fuzzbox - Pink Sunshine (48) (WEA)

Madonna - Express Yourself (Sire) =

W.A.S.P. - The Real Me (cpio) | Hot 100 Singles

Deacon Blue - Fergus Sings The Blues (c8s) | Mysterious Art - Das Omen (Teil 1) (53) (CBS/Musik Verlg)

Waterfront - Cry (Polydor) | Donna Summer - | Don't Wanna Get Hurt (66) (Warner Brothers)
David Halliday - Wanna Take My Time (81) (Scotti Bros./Polygram)

& = W.AS.P. - The Real Me (86) (Capitol)

L Eu RO-CROSSOVERS | Linda Williams - Traces (9/) (WEA)

Continental records ready to cross-over

Alain Souchon - Quand J'Serai KO (virgn) | Top 100 Albums

Skin Games - Your Luck’s Changed (Epic) | The The - Mind Bomb (/9) (Epic)

X-Mal Deutschland - Dreamhouse (Metronome) | John Cougar Mellencamp - Big Daddy (40) (Mercury)

[EMERGING TALENT

New aces with hot product.

[FAST MOVERS

Airplay Top 50

London Beat - One Blink (Anxious)
The Go-Betweens - Streets of Your Town (Beggars Banquet) | Stevie Nicks - Rooms On Fire (//-22) (EMI)
Skin Games - Your Luck’s Changed (Epic) | Soulsister - The Way To Your Heart (13-28) (EM)
Neneh Cherry - Manchild (/4-23) (Virgin)
777 | Paul McCartney - My Brave Face (/6-49) (Pariophone)
‘ENCORE Various Artists - Ferry ‘Cross The Mersey (17-48) (Pwi)
Former M&M tips still in need of your support.
Robert Palmer - Change His Ways vy | Hot 100 Singles
Living Colour - Cult Of Personality (Epic) | Avalanche - Johnny Johnny Come Home (//-/9) (WEA)
Bliss - Won't Let Go (Pariophone) | Bobby Brown - Every Little Step (/9-65) (MCA)
The Pursuit Of Happiness - Love Junk (LP) (Chrysali) | Tone Loc - Funky Cold Medina (22-37) (Delicious Vinyllstand)
Hue & Cry - Violently (CircalVirgin) | Neneh Cherry - Manchild (27-80) (Virgin)
Diana Ross - Working Overtime ((EMIRoss)) | Lynne Hamilton - On The Inside (4/-92) (Al)
c OF CEN 7 | Top 10
[ALBUMS OF THE WEEK || Top 100 Albums )
e — ——' | Clannad - Pastpresent (2/-29) (RCA/BMG)
Al Green - | Get Joy (A&) | Bobby Brown - Don't Be Cruel (26-33) (MCA)
Queen - The Miracle (EMI)
Mezzoforte - Playing For Time (RCABMG) | i =TT
Diana Ross - Workin' Overtime (EMI/Ross) MOT ADD,Si a1l
Tin Machine - Tin Machine (EMIUSA) 3 7
Neneh Cherry - Raw Like Sushi wign) | Breaking Out On European Radio
Gun - Taking On The World (A&M) | ABC - One Better World (Neutron)
Sarah McLachlan - Touch (Arista/BMG) | Enya - Storms In Africa (WEA)

YESTER HITS the top five from five years ago.

UNE 3 - 1984

Singles Albums

Phil Collins - Against All Odds (Adlantic) Michael Jackson - Thriller (Epic)
Frankie Goes To Hollywood - Relax (ZTTisland) | Queen - The Works (EM)
Lionel Ritchie - Hello (Motown) | Dire Straits - Alchemy (Vercigo/Phonogram)
Kenny Loggins - Footloose (CBS) Lionel Ritchie - Can't Slow Down (Motown)
Julio Iglesias & Willie Nelson - To All The Girls (cas) | Alan Parsons Project - Ammonia Avenue (Arist3)

MUSIC & MEDIA - June 3, 1989
AmericanRadiol

ATTENT ON ALLRECORD STORE MANAGERS
- &T-SHIRTBUYERS INTHE U.K. & EUROPE

voRUNNE BSALESIETDS

'LAUNCH THE N&““‘ ONES
FOR SUMMER -

Neworder

Concert | ) IR Z

ALSO MARC ALMOND, CRAMPS, MISSION, RICK ASTLEY
ECHOS EUNNYMEN, POP WILL EATTSELF, PETSHOP BOYS
‘OVER 200 TITLES AVAILABLE

FOR RAPID EUROPEAN DISTRIBUTION
CONTACT JOE CONNOLLY
EUROPEAN SALES ADMINISTRATOR
0604 30034
0604 711985

] ‘ v' . ». 2 ), i
ROADRYNNERFSALESELT DY
.- 66 BUNTING ROAD - ;
NORTHAMPTON NN2 6EE
FAX 0604 721151
OR VISIT OUR SHOWROOM
11 POLAND STREET
s T 3 SOHO. LONDON W1V 3ED
. 7 . . E TELO1 287 5975 FAX 01287 5319

ALL LICENSED DESIGNS ® NEW RELEASES WEEKLY o IMMEDIATE DELIVERY  ALL 12" PACKED FOR RECORD STORES.




