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BMG Buys 50%
Of Italy’s DDD

by Chris Fuller

BMG Music International
has further expanded its
commitment to Europe by
buying 50% of the shares of
Italy’s DDD record com-
pany which has achieved
cross-border success with
singer Eros Ramazzotti.

The sale, finalised in New
York on July 18 for an un-
disclosed sum, follows from
an existing licensing agree-
ment between BMG Ariola
and DDD in many Euro-
pean territories. And it
comes less than a month
since BMG signed a
worldwide ~agreement to
distribute and market Zom-
ba's Jive and Silvertone
labels.

Roberto Galanti, DDD’s

Milan-based Chairman and |

Managing Director, says the
deal will not affect the
label’s independence. He
says DDD will continue to
operate as a creative in-
dependent on a day to day
basis, but now has a strong

partner to help exploit the
world market.

Established in 1981, DDD
now accounts for between
3-4% of the Italian market.
Aside from Ramazzotti,
who was recently the first
Italian artist to achieve
platinum  West German
sales with his album Musica
E, the label’s roster includes
Carrara, Tantra, Mia Mar-
tini, Fausto Leali and Lijao.

WEA & Epic Lead
European Album Survey

by Machgiel Bakker

Amsterdam - WEA is the
leading album company in
Music & Media’s first ever
half-year survey with 20.3%
of the chart share. Epic tops
the album label list with
8.4%. The survey is based
on the Eurochart’ Hot 100
Singles and European Top
100 Albums for the period
‘ January 1 to July 1, 1989.
WEA’s achievement can
be largely attributed to
Tanita  Tikaram’s ~ debut
album  Ancient Heart,
which represems 13.8% of
thu company’s total albums
| chart share. Other WEA
| successes include Madon-
na’s Like a Prayer (13.4% of
WEA’s overall share), Simp-
ly Red’s A New Flame
| (130%) and Tracy Chap-
man (10 4%).

Epic’s position as top
album label is thanks to
strong selling releases from
Michael Jackson (Bad) and
George Michael (Fuith).

As far as singles are con-
cerned, PolyGram is the
leading company with a
wide margin. It has an
18.6% chart share com-
pared to WEA which is
number two with 15.4%.
Songs like Robin Beck’s The
First Time (10.7% of overall
share), Fine Young Can-
nibals’ She Drives Me
Crazy (8.7%).and INXS’
Need You Tonight (6.7%).

In terms of singles labels,
CBS is narrowly in frot
with a 5.7% chart share,
followed by Virgin with

| 5.6%. Full details on page 4.

'PWL Moves | Into

Europe

One of the most successful
European singles labels,
PWL, is taking its first step
into continental Europe

with the launch of a sub-
sidiary

Holland.
| PWL Managing Director

company  in

product presentation from Chrysalis. Pictured at Chrysalis
Chairman Chris Wright's home are, from |. to r: Wright; Alvin
Lee, Leo Lyons, Ric Lee and Chick Churchill from re'signed

Ten Years After; Phil Patterson, Int. Mark. Mgr;
Head Int. Prom; Ayna Macario, Int. Prod. Co-Ord; Kay Mac-
Cauley, Int. Press Officer; and Mike Allen, Int. Dir.

iam McCoy,

(severtisement)

| David Howells says the

adl B . | L
Label executives from 14 countries attended an international

Benelux company wil in-

SEE PAGES 19-30
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Sweden's Roxette and West Germary's
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Music Wins Radio Listeners

In West Germany 8
The resuls of the atet Infrateg;
survey in Baden Wortiemberg

Lambada Dances Up
French Charts n

The massive marketing campaign for

itally on pro-
moting and marketing pro-
duct from the UK but may
eventually sign  Dutch
artists.

Howells adds that the
Benelux is a more logical
move for the company even
though, at the beginning of
this year, it created the new
label, PWL Continental, to

release French records in the

“The Benelux is an in-
teresting market for us as it
| is very close in mood to that
of the UK!” ‘As a singles

| label, PWL achieved 6.7%
| of the UK’s market share in

the Tast quarter of 1988, put-
ting it in second place after
EMI (8.6%). See page 13. [
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Euro Category In
MTV Awards

by Chris Fuller
A European category is to be in-
troduced for the 1989 MTV Video
Music Awards to be held in LA on
September 6. The section will be
part of a new feature - Interna-

Time) and The Jeremy Days
(Brand New Toy); France’s Niagara ‘
(Soleil D’Hiver); and Belgium’s
Vaya Con Dios (Don’t Cry For |
Louie) and Front 242
(Headhunter).

tional Viewers’ Choice - with clips
P

-

Roxette

from Europe, Australia, Japan and
a Best Latin award.

The European nominees are
Sweden’s Roxette (The Look); West
Germany’s The Rainbirds (Sea Of

MTYV Europe will transmit part
of the show on September 7 from
03.00-05.00 hours and again at
20.00-22.30 hours as part of a

| worldwide live satellite broadcast.

esescnes massive joint- Yamaha Music Schools
m promotion for new acts  and Allen says Yamaha
________ with Enigma Records.  International now

And Yamaha is trying
to build its talent con-

‘wants to stimulate its

Sponsars are not nor- youth market with the

mally willing to invest test, Band Explosion, Band Explosion.

in promoting products  into a major interna- Brad Frederick,

with new acts. The ex-  tional event - with Director Of Marketing
ception is perhaps Nescafe a5 co-sponsor  at Fuji USA, says there
talent contests - such 3 in most countries. were several factors that
TDK’s Battle Of The ‘Why are these cam made Enigma in-
Bands in the UK, the panies interested in us- teresting. Through its
Grand Prix of Holland  ing new talent for arrangement with the

sponsored by the Na- marketing? Jacky
tional Milk Board and  Stainer at Heineken
the numerous US talent UK says they have

by beer  chosen four mostly
companies such as unknown bands that fit
Miller and Coors. Heineken's image with

record company, it will
support selected artists
and, in return, Fuji will
exploit Enigma’s con-
nections with large
record chains, mass

1

ean News

'EMI To
'Distribute
'Enigma

EMI International has taken over
the distribution and marketing of
Enigma Records International
selected product in territories in-
cluding the UK, West Germany,
Austria, Switzerland, Benelux,
France, Italy, Portugal, Iceland,
plus the Middle East, South and
Central America and Africa.
Other countries will be added as
existing licensing deals expire.

The arrangement follows the re- |

cent purchase of 50% of the
Enigma Entertainment Corpora-
tion by Capitol-EMI Music in the
US. EMI takes over responsibility
for the majority of the European
territories from Virgin Records,
and in Italy from CGD.

The Enigma Records roster in- |

cludes Poison, The Smithereens,
The Del-Lords, Devo and Al
Stewart. It also .has a contem-
porary jazz label, Intima, and a
classical label.

Music & Media apologises for
any misunderstanding caused by
an earlier Enigma/EMI story on
the West German news page of the
July 8 issue.

PDO Expands

Philips and Du Pont Optical
(PDO) plan a 25 % increase in
CD production at their Hannover
plant. The target for 1990 is 100
million CDs, double that of their
US production. The move is aim-
ed at keeping pace with the in-
creasing world wide demand for
CDs, which is estimated tot top
600 million this year. PDO is win-
ding down vinyl production, with
15 million LPs planned for this
vear at Hanover.

Radio Rap is back next week.

However, recent in- the youth market. ‘merchandisers, and the
itiatives indicate a For Yamaha, the Enigma image. This
change is on the way. reasons are more ob- will be through joint-
Heineken in the UK is  vious. Keith Allen, PR marketing of new pro-
promoting Music On  Manager for Yamaha ~ duct and joint-funding

Move, the UK’s Europe, says the basic of tours. The aim is to
biggest live music pro-  aim is to bring in more  reach heavy users of
‘motion, bringing most-  young people at the blank audio cassettes,
ly unknown bands to bottom of the market. the 16-24 age group. [
300 pubs throughout Yor about 3v years Soonser S
the country. Yamaha Japan has

Meanwhile, Puji been educating young
USA has just started 2 musicians through the

L]
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France’s leading FM network NRJ
is far from happy at losing its bid
for the London FM contract. In a
letter to the CSA, President Jean-
Paul Baudecroux says: "Unlike
France which gives up its airwaves
to foreign enterprises, the British
have a very protectionist attitude
‘Yet that does not prevent them from
owning two French networks
(PERH/PM:Iﬁc an Crown Com-

RFM)* And Baude-

London's Capital Radio as 'the last
straw'. There are rumours that
CLT is one of the parties interested
in taking over Paris’ Kiss FM Jean-
Claude Nicole was in London last
week for talks with several in-
terested companies, believed 10 in-
clude Capital and Owen Oysten's
Miss World Group. Meanwhile,
Baudecroux 100 has his eye on Kiss.
* * *

Watch out for a new Friday even-
ing music series on Super Channel
starting this autumn. M&M has
heard that a well-known UK pro-
duction house has been approach-
ed to prepare 39 five-hour specials.
The company concerned reckons
on making about two hours of
each show itself and promises “a
look at the European scene that's a
lot more than just a collection of
clips”. Judging from the pro-
ducer’s credentials, this could be
som«hmg worth staying m for...

Our sympallnes £ to Holland’
pop foundation SPN who suffered
aseries of problems at New York’s
NMS. First their promotional
material - including 2.000 special
compilation CDs - were held up at
customs, then some of the
showcases were either delayed or,
in the case of The Nits, cancelled
and then hastily rescheduled for
the following night. SPN's
Laurence Van Haren says that
despite all this, The Nits, Fatal
Flowers and Urban Dance Squad
received “several firm offers” of
deals. But she is critical of the
NMS concert organisers: “The

bands were treated very badl)"

RIM OFF HELL




Pan - European News

The mos:ared music it clps oot

Europe in the week prior o publication. lin-

clakt more han 50 vdew.v progranmes

and other tv shows partly using videos from
14 European countries,

VIDEO FAVOURITE

Bros

Too Much- s fims

European Chart

Anal

Half 1989

VIDEO HITS
|

Milli Vanili
Blame k On The Ran- sara i
Soul I Soul

Back To Lie- e TV

Simple Minds

Kickt - v

Pet Shop Boys

165 Alight -y Gips

Gloria Estefan

Don't Wanna Loose Yoo S

Michael Jackson
Liberan G-

Sonia
You'l Never Stop Me - Fgaie TV

WELL AIRED

Beatifull South
Song For Whoever -6t

| Don Johnson

e e Like It s -t Fins
Gladys Knight
Licence To Kil-Leige
Joe Cocker

Patience - ropagands

De La Soul

Say No Go.- Mot

Paul McCartney

This One - Crtege

Inner City

Do You Love What You Feel - AwGo

MEDIUMROTATION

Public Enemy
Figh The Power -0 Aces 8 A M
Jason Donovan

Sealed With A Kis o i
Kirsty MacColl

Diys- ineigc

| Bangles

B Wih You - Gream e
Neneh Cherry
Manchid. e

On Our Own - LimeLghe
Tin Machine
Under The God - Nirade

FIRST SHOWINGS

Tone-Loc
Gotk Going On - Opecr

Erc & The Good Good Feeig
Feeling - inpossie Fims

Double Trouble

Jost Keep Rockng- oo Pice

Music & Media’s first chart survey
is based on the Eurochart Hot 100
Singles and European Top 100
Albums in the period from
January 1 to July 1, 1989.

Each record collects a certain
number of points every week bas-
ed on position and territory.
These points are added up over a
six-month period and related to
specific labels or companies. The
result is a ranking by company
and label for both singles and
albums.

In the singles label category,
CBS (5 ) tops with a very small

margin to Virgin (5.6%). CBS
tracks that did well in the
Eurochart Hot 100 Singles in-
clude the Bangles’ Erernal Flame,
French act Debut De Soiree’s La
Vie La Nuit and Midnight Oil’s

Beds Are Burning. The Bangles’
hit single makes up 25.8% of
CBS’ total chart share, followed
by 18.0% for Debut De Soiree and
6.8% for Midnight Oil.

Virgin had a strong presence in
the Hot 100 Singles during the
first half of 1989 with songs like
Simple Minds’ Belfast Child
(27.2% of Virgin's overall chart
share), Paula Abdul’s Straight Up
(24.5%), Roy Orbison’s You Got
It (17.9%) and Sandra’s We’ll Be
Together (8.1%).

The success of PWL as a
singles label is remarkable. With a
chart share of 5.2%, the company
leaves WEA (5.1%), MCA (4.7%)
and Mercury (4.4%) well behind.
PWL scored particularly well with
the Kylie Minogue and Jason
Donovan duet Especially For You

ALBUMS - Leading Companies

SINGLES - Leading Compames

1887

II i

837 787 ss0 are

ysis - First

- the song is responsible for an im-
pressive 30.3% of the company’s
total chart share. Other European
successes include Donovan’s Too
Many Broken Hearts (18.6%) and
Minogue’s Hand On Your Heart
(12.7%).

PolyGram is the leading singles
company (18.7%) thanks to hit
singles from Robin Beck, Fine
Young Cannibals and INXS (see
front page for details). WEA is
next (15.4%) with singles by
Madonna (Like A Virgin, 19.8%
of WEA’s chart share), Tanita
Tikaram (Twist In My Sobriety,
7.2%) and Edelweiss’ Bring Me
Edelweiss (6.7%).

See front page for albums
analysis. (m]

i ALBUMS - Leading Labels
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Music Video Code For TV

U K & I

To Be Introduced

London - A code governing music
videos has been drawn up by the
Cable Authority - the organisa-
tion regulating programme con-
tent on UK cable and satellite ser-
vices. The draft of the document
has been circulated to MTV,
Super Channel and other youth-
oriented services. It will be im-
plemented in October.

The code contains guidelines
on general acceptability and
restricts  the promotion or
glamorisation of drug-taking,
smoking, sex and anti-social
behaviour. It also states that
ethnic or minority groups should
not be portrayed in a derogatory
way and that violent clips should

Invicta Reviews
Schedules

not be screened before 22.00
hours.

The code says that editorial
control must always rest with the
programme maker and that
record companies cannot expect
to have their material played by
right.

MTV Executive Producer Brent
Hanson says his channel is
“definitely on the side of this in-
itiative. We set ourselves very
strict guidelines and any videos
that could be considered daring
we show very late in the evening.
This is really a guideline to decen-
cy and a checking procedure and
we more than comply with all it
suggests.

Programme

by Jon Henley

Canterbury-based private radio
group Invicta, which became a
publicly quoted company recent-
ly, is introducing several changes
to programme schedules on its In-
victa FM and Coast AM services. |
The changes are intended to

chtime show.

Mednick: “We're refining the
stations in slow, measured moves.
The first four months have been
highly successful - most IR sta- |
tions that have split have lost au-
dience as a result, but our AM au-

RELAND

‘Virgin Changes

UK &I RELAND

IR Promotion Backed

““The editorial control section
is important. We're not out to
subvert the world and nor is any
commercial artist who has any
sense, however we must be able to
choose clips that are challenging
and different - but not offensive!”

A Cable Authority spokesman
says music videos are harder to
regulate than all other types of
programming. O

MCPS Fights For Higher

Royalty

by Nigel
London The Mechanicali
Copyright  Protection  Society

(MCPS) is rallying the British
music publishing business with
considerable success as it prepares
to negotiate a new mechanical
royalty rate with trade body BPI. |
The old mechanical rate of
6.25% of retail price, in force
since 1911, was abolished when
the Copyright, Designs & Patents
Act became law on August 1. The
MCPS wants to set a new rate in
line with the BIEM-IFPI pact for |

sharpen the profile of the two sta- | dience has increased from 8% to | continental Europe, currently
0.

tions after Invicta split its fre-
quencies in the spring.
Programming Director, Harvey
Mednick: “We aim to target In-
victa more precisely at the 15-35
age group and Coast at 35-55
year-olds. For example, we found
Roger Day was effectively doinga |
Coast-style show on Invicta, while
Jerry James was hosting a tighter,
faster, more y show

10% and the overall audience has

grown to 379 of potential
listeners.’
Meanwhile Mednick says Con-

tinental/invicta, the French FM |
station in which Invicta has a
‘minority holding, is now the most
listend to station in the Boulogne
area. Invicta, which currently sup- [

ingual a day to

on Coast which was really better
suited to Invicta. So the two have
swapped?”

Invicta’s breakfast show has
been extended by 30 minutes to
09.30 hours and the station has
also taken on top Chiltern Radio
DJ Neil Francis to host a new lun-

[ TOP 10 UK MUSIC VIDEOS

plies some five to six hours of bil- ‘

Continental, is setting up a
wholly-owned subsidiary to for-
malise the arrangement.
Mednick: “The day could
come after 1992 when you can
listen to Invicta from the outskirts

| of London to the outskirts of

Paris!* ]

| 1. Delicate Sound Of Thunder ik Foyd )
2. Rattle And Hum v (CICScreen)
| 3. Kylie - The Videos Kylie Minogue oMy
| 4. Video Anthology 1978-88  Bruce Springstcen @y
5. Innocents. Erasure (Virgin)
6 C @
7. Frank Sinatra & Friends Various (Video Collecion) | |
| 8. The Invisible Touch Tour ~ Genesis (Virgin)
9. Thriller Michael Jackson (Vestron)
‘ 10. In Concert Roy Orbison And The Candy Men ~ (Music Club)

(C)BPI. Compiled by Gallup for BPI, BBC and Music Week. Based on sales.

-

This would boost the earnings

S P

o o .
Distribution
Virgin has switched from EMI to
PolyGram for distribution of its
entire catalogue in the UK.
Virgin's Managing Director,
Jon Webster: “‘Having been with
EMI for six years it is unfortunate
that Virgin’s needs and EMI’s re-
quirements are no longer com-
patible. We have enjoyed the ser-
vice EMI has provided over this
period and, equally, everyone at
Virgin is looking forward to forg-
ing a new, strong relationship with
PolyGram?” [m]

Hunter
of writers and publishers and
alignment with the BIEM-IFPI
agreement would be a weapon
against the introduction of the
‘controlled composition clause’ in
UK contracts.

This is a practice well establish-
ed in the US by which record com-
panies pay only 75% of the
mechanical royalty if the artist
has written and/or published the
composition. UK publishers fear
British record companies may see
this as a useful way of regaining a
part of any increased mechanical
rate they may concede. O

| G

Goodbye Mr Mackenzie
Say Hello To Europe

by Sally Stratton

Goodbye Mr Mackenzie say their |
debut album Good Deeds And
Dirty Rags (Capitol ESTX 2089) |
is “infiltrating” Europe.

Their last single, The Rattler, ‘
made the top 40 in the UK and the |
follow-up, Goodwill City (CL
538), has just been released. The
song is about the AIDS crisis in
Edinburgh where the six-piece
group are based.

The band’s lyrics are tough and
uncompromising. Their brand of
rock music owes a lot to what
singer Martin Metcalfe calls the
“mean and morbid and moody”
influence of artists like Joy Divi-
sion, The Sex Pistols and Iggy
Pop. In fact they cover a Stooges
song, I’m Sick Of You, on the
new double A-side single.

It was Goodbye Mr Macken-
zie’s performance on stage that
convinced Capitol’s Simon Potts

to sign them. Potts had already
noticed the band when they had a
management deal with The
Precious Organisation, the com-
pany that launched Wet Wet Wet's
career.

Goodbye Mr Mackenzie are
| among the Scottish bands that
Tennents lager have been suppor-

| ting on the live circuit.

By Pepsi & PPM

by Mike Nicholls

Independent Radio’s biggest pro-
motion ever, produced in co-
operation with Pepsi-Cola and
PPM Radiowaves, has brought
the drive-in movie to the UK.

Some 16 private stations are
taking part in the project which
involves viewers listening to the
soundtracks of films on their own
car radios, tuned in to a special
limited range AM frequency in
each area. As a back-up, PPM
supplies small portable radio sets
on site.

Different films have been
shown in the various areas and
each one is publicised by the in-

dependent radios participating
and entrance is free to the first 200
people who pick up tickets from a
Diet Pepsi ‘Tasting Jeep’ in each
town.

After successful runs in
Glasgow (Radio Clyde), Birm-
ingham (BRMB) and Manchester
(Piccadilly Radio), the project
reached London (Capital Radio)
at the end of last month; the film
shown on the 60x30 foot screen
was ‘Big’.

from June to October and will

Atlantic Appoints Youngest

Ever Head Of Music

Dublin-based Atlantic 252, which
is due to go on air in September,
has announced its first major ap-
pointments. Paul Kavanagh, of
former Dublin station Sunshine
101, is to be Head Of Music at
Atlantic which will programme a
‘mixture of current hits and oldies.

Dave Atkey, a former BBC
Radio 1 Producer, who was
responsible for the Radio 1 Road-
show and the Live Aid concert,
will handle Atlantic’s promotion
activities. This includes building

!

audience awareness of the sta-
tion’s programming and long-
wave position through his own
company, the David Atkey
Organisation.

Station Manager Travis Baxter:
“In launching Atlantic 252 we
want to mix experience with
young talent. While no one knows
more about producing and pro-
moting popular radio than Dave
Atkey, att 22 Paul Kavanagh will
be the youngest Head Of Music of
any station heard in the UK” [

K--; -
e

Dave Atkey (left) and John Catlett, Atlantic 252°s Int. Radio Consultant

(acvertisement)
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‘ Million Hearts - WEA artist Tanita Tikaram was recently presented

Pepsi has invested more than £ | with a double platinum award for sales of her debut LP ‘Ancient
200.000 in the project which runs | Heart’ which have topped the 2.5 million mark worldwide. From [ to
r:'Max Hole, MD WEA UK Div, Tikaram; Paul Charles, Mgr,
reach of total of 40.000 people. 0 | Malcolm Dunbar, Dir. A&R WEA UK Div. (photo: Barry Plummer).

LONDON

Globe Theatre,Shaftesbury Avenue,London WI, tel 1-4944513

A survey by UK music paper
Record Mirror this week names
Jason Donovan as the number one
singles artist in the UK in the first
half of 1989, with Madonna and
the Bangles second and third
respectively. They are followed by
Holly Johnson and Soul II Soul in
fourth and fifth places. In the
album rankings, Simply Red take
the top spot, beating Gloria
Estefan, Donovan, Orbison,
and Deacon Blue. The paper also
reports that projected total UK
album sales this year will be 160
million, an all-time high.

Recent press interviews with
Robert Smith suggest that he wants
The Cure to head in an instrumen-
tal direction for the next LP and so
avoid touring again in the
foreseeable future. The band have
just finished their European dates
in London.

nd one-time member of The
Cure Phil Thornalley is the new
frontman of Johnny Hates Jazz
who return with the single Turn
The Tide on August 22. The
band’s second LP folows in Oc-
tober. Meanwhile ex-JHJ singer
Clark Datchler is working on his
solo album in LA with producer
Humberto Gatiga. The LP is due
at the end of the year.

An animated version of ‘Iron

Jason Donovan - top singles ar-
tist in the UK

Man’ is in production for televi-
sion and video distribution later
this year, Snapper Films took 10
weeks to produce the promo for
Pete Townshend’s A Friend Is A
Friend single and is now making a
30-minute film based on poet Ted
Hughes' story, with Townshend’s

LP as the soundtrack. The next

single from the album will also be
accompanied by videos from this
film,

Virgin Records recently issued a
version of Inner City’s Do You
Love What You Feel as a ‘Limi
Edition Remix Collection’. It is in-
dividually numbered in a gatefold
sleeve with twin pockets - one of
which contains ‘Magic Juan’s
Smoking Remix’.. the other is
empty, with a note saying that
“‘Wilson’s Techno Remix’ will be
available next week to fill the hole!
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Music Wins Radio Listeners In
Baden-Wurttemberg

Karlsruhe - Music is the reason
for about 85% of the population
in Baden-Wurttemburg tuning in
to radio, according to the latest
Infratest survey. The majority of
music on the state’s two public
broadcasters and 44 privates is
adult contemporary.

The survey found that the
state’s two public broadcasters -
Suddeutsche Rundfunk in Stut-
tgart and Sudwestfunk in Baden-
Baden - are listened to daily by
66% of the total population over
14 (a total potential audience of
7.22 million).

Meanwhile, 60% of those ques-
tioned said they listen to one of
the private local stations at some
time. On an average workday 1.33
million listeners, or 18.3% of the
population, tune in to their local
private station. There are 66
private local stations in Baden-
Wurttemberg, 44 of which are
already broadcasting on 12 fre-
quencies. The largest of these is
Antenne Stuttgart, which went on
the air on July 17 and was not in-
cluded in the survey.

The number of people who
tune in to the local stations is ex-
pected to rise dramatically when
the remaining 22 commercial sta-
tions begin broadcasting in 1990
or 1991

Only 75% of the population
live within areas that can receive
the local private broadcasts
without interference. In general
these stations are limited to
broadcasting with 100 watts,
making it very difficult to reach
more than 10.000 listeners.

Among the private broad-
casters taking part in the survey,
only six are in a position to reach
more than 100.000 listeners per

by Volker Schnurrbusch & Robert Lyng

day. Radio 7 came first with
330.000 listeners, followed by
Heilbronn’s Radio Regional with
190.000, Radio Regenbogen in
Mannheim  (150.000),  Welle
Fidelitas in Karlsruhe (140.000),
and  Freiburg’s ~ Schwarzwald
Radio and Burgerradio, both with
130.000 listeners.

For the analysis, ‘market share’
was defined as a broadcaster’s
share of total listening time. From
Monday through Friday, the
average listening time is 36
minutes for private stations and
137 minutes for public stations.
The average market share for the
private broadcasters was 19% on
workdays, 18% on Saturdays and
15% on Sundays.

It was also revealed that the
local private stations are more
popular among younger listeners,
the older population preferring
public broadcasters.

The survey cost DM 750.000

and was financed by the private
stations. It was conducted bet-
ween March 8 and April 30, and
involved interviews with more
than 8.300 people.

PolyGram Tops Half-Year

Austrian Singl

Vienna - PolyGram has scored the
highest singles chart share of
distribution companies in Austria
for the first half of this year with
30.35%, an increase of 13.71%
over the same period in 1988.
With a total of 20 titles, five of
which were among the 10 best-
selling singles during the first six

Bavarians Leave BPRT

by Philipp Roser

Munich - The lobby group for
Bavarian private radio broad-
casters, has decided to pull out of
the National Association For
Private Broadcasting & Telecom-
munications  (BPRT)  which
represents both commercial radio
and TV broadcasters.

Willi Schreiner, Chairman of
the Association Of Bavarian
Local Radio Broadcasters (VBL)
and  General Manager of
Straubing-based Radio Danubia:
“We do not feel that our in-
dependence or its basic interests
are adequately represented by the
national group. We believe we can
represent our own interests bet-
ter”

Schreiner accuses the BPRT of
shifting its activities to national
television and telecommunica-

changes within the BPRT, and its
wish to merge with the National
Association Of Cable & Satellite
Broadcasters (BKS), an interest
group comprised primarily of
private TV broadcasters.

Although Schreiner says the
VBL will now concentrate on
Bavarian interests, he does not ex-
clude co-operation with other
organisations. “The VBL will not
give up its place at the negotiating
table when it comes to questions
of national significance.

“I would, however, like to see
radio and TV broadcasters na-
tionally organised in separate
associations. An association of
private radio broadcasters would
increase the efficiency of all in-
volved and could end the on-
going formation of splinter

es Chart

months of this year, PolyGram
forced BMG Ariola to the number
two spot with 26.25%, an increase
of only 2.82%.

WEA came third, improving its
chart share by 15.75% to register
20.27% with 16 titles. In fourth
place, EMI Columbia showed
significant losses, dropping 11.1%
to only 11.09%. Musica was next,
with a loss of over 56% represen-
ting a chart share of 3.66%.

CBS came sixth with only
3.46%, a loss of 9.24%. Mean-
while, VM is at the bottom of the
list with 2.88%

The distribution of LP chart
shares shows a different picture.
WEA scored a remarkable in-
crease of 24.13%, putting it in
first place with 29.4% of the
market share. A close second was
PolyGram with 29.06%, showing
an improvement of 11.98%.

The big loser was last year's
leader, BMG Ariola, whose
32.09% share dropped to 16.14%
in the first half of 1989, putting it
in third place.

EMI lost 13.4%, landing at
number four with 11.31%. CBS
was fifth with 7.63%, representing
aloss of more than 50%. VM had
353% and Musica 1.29%.
Figures  published by Der

Musikmarkt and compiled by

tions. This claim seems to be sup- | groups’
ported by recent constitutional ‘
(sdveresement)
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Privates Welcome
Berlin Radio Survey

by Volker Schnurrbusch

West Berlin - The latest radio
market analysis by Infratrest
shows private radio has taken over
West  Germany’s largest ~city.
Ulrich Schamoni’s pop station
100.6 leads the pack with a 30%
market share, putting it well
ahead of the US oriented pop &
rock formatted RIAS 2 (26%)
and the public broadcaster Sender
Freies Berlin (SFB) 2 (I5%),
which plays AOR and indies.

SFB’s other three channels,
SFB 1, 3 and 4, have a combined
market share of only 14%, putting
it in third place overall with a total
‘market share of only 29%.

The average listening time on
workdays was 56 minutes for
100.6, 49 minutes for RIAS 2, 28
minutes for SFB 2 and 20 minutes
for RIAS 1. The remaining three
SFB channels totalled 13 minutes.

Private station Hit 103, which
recently ceased broadcasting, had
a market share of 2%, while
Radio 100, which broadcast only
six hours daily on the shared fre-
quency, remained below 1%.
Radio 100 has been granted a
24-hour  broadcasting licence
following the demise of Hit 103.

SFB General Director, Guenter
Von Lojewski: “‘Berlin has
developed a situation of open
competition on the radio market,
which obviously favours the
music-oriented stations over the
information channels. However,

experiments at other public
broadcasters have shown that
there are ways of keeping an edge
on the private competition.

* Radio 100 will begin broad-
casting around the clock on
September 1. Radio 100’s Anette
Schaefer says the budget will grow
accordingly, jumping from DM
600000 to DM 18 million.
Schaefer says music, mainly by
progressive and independent ar-
tists, will comprise 70% of the
programming. 0

S P O T L | G H T

Austria Embraces Etta Scollo

Robert Lyng

by
Sicilian-born Etta Scollo’s recent-
ly released EMI Columbia single
Sole, Sun, Soleil shot into the
Austrian charts and made top 10
while the album, Etta Scollo, is
currently no. 4.

Scollo moved to Austria seven
years ago and began her music
career as a jazz singer. She scored
ano. 1 hit in Austria with a cover
version of Lennon & McCartney’s
Oh Darling a year ago and releas-
ed her first pop album in June this

year.
The self-titled album (EMI 12C

Song Edition Virgin recently

the ion of a

in admir
tion agreement with MSA Publishing. The first release under the deal will

be Bonfire’s third LR, to be

released worldwide on RCA/BMG in

September. A first single is planned for this month. From . to r: Udo Lange,
MD Song Edition Virgin; Gaby Urban, GM Song Edition Virgin; and
Mario Mendrzycki, MD MSA Publishing.

066-7911081) has received massive
press coverage and Scollo has
become a popular TV guest. EMI
Product  Manager  Regina
Peterseil: ““Etta was on two prime-
time TV shows in the first week
after release. Anybody who
knows the Austrian media scene
will know that is a sensation’”
Meanwhile Sole, Sun, Soleil has
been included on the power play

lists of O3, Austrias most
popular pop station.

The priority treatment EMI
Austria has given Scollo has led to
considerable international in-
terest. The single and LP were
released in West Germany last
month and there are negotiations
for release in Finland and Italy.

The LP is being promoted by
personal appearances, in-store

posters and radio advertising. []

Gong Wins Private Licence

by Peter Woernle &
Hanover - Radio Niedersachsen
Gong has won the second
statewide private radio frequency
in Lower Saxony. The board of
the state licensing authority
awarded the station 19 votes,
while rival bidder Niedersachsen
Welle received only six.
Shareholders in the new com-
mercial station include local
businesses (22%); Holtzbrinck’s
AV Euromedia (20%); Helmut
Markwort, owner of the Studio
Gong publishing concern and a
number of private stations in
Bavaria  (19%); and Hans
Joachim Flebbe, who owns 75
cinemas throughout the country

Volker Schurrbusch
population of seven million due to
technical reasons. The station is
not expected to gain full broad-
casting strength before 1996.
Managing Director Hilmar Von

Poser says Niedersachsen Gong |

will produce a music programme
for listeners up to 55. Von Poser:
“‘German-language titles will play
a significant role in our program-
‘ming, but I will leave the details to
our future head of music?”

Von Poser believes the station’s
most  significant  competitor,
private statewide station Radio’
ffn, has not yet succeeded in fin-
ding a unified music style for its

(18%).

Although Radio Niederachsen
Gong will begin broadcasting in
January, the station will reach on-

“They are still try-
ing. Before, they played much
more music for young people.
Now, they are playing music for
an older audience. Evidently, they

ly two million of the state’s

MUSIC & MEDIA - August 5, I . .. MUSIC & MEDIA - August 5, 1989
A e 5. 198 dioHist

orv.Com

still are not sure what they want.”

(sdvertisement)
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Lambada Dances |Pay-View Cable
Up The Charts

A massive marketing campaign - | Cantien, Head Of Variety Pro-
which includes the involvement of | grammes, decided to promote the
CBS, TV station TF1, Europe 1 | dance. Cantien: “‘Everybody was

radio and soft drink brand
Orangina - has been launched to
promote lambada, a new style of
Brazilian dance music which is
taking off in France.

A single on CBS by the band
Kaoma, entitled Lambada entered
the French chart at no. 3 - one of
the highest entries ever. It is
reportedly selling 40.000 copies a
day on average, with a total of
400.000 sold so far.

The single will now be released
in Spain, Italy, West Germany,
Portugal and Holland. Mean-
while a double album of compila-
tion lambada songs (La Lam-
bada) has sold 200.000 copies.

Lambada was introduced to
France by two Frenchmen - film-
maker Olivier Lorsac and Jean
Karakos, who founded the US
label Celluloid. They found sup-
port at TF1 where Dominique

dancing to lambada at TFl. We
wantéd to show that the media
could launch a product’” A video
clip, financed by Orangina, will
have played on TF1 more than 200
times by the end of the summer.

Orangina has also been pro-
moting the dance on a promo-
tional tour of French discothe-
ques, while radio station Europe 1
has given the Lambada single
heavy airplay.

Meanwhile, Phonogram has
allegedly cashed-in on the CBS
success by releasing an album of
lambada songs, compiled by jour-
nalist Remi Kolpa Kopoul. CBS

says the Phonogram single, La |

Lambada De Lucia, has ‘De
Lucia’ written so small that “a
microscope is needed to read it”.
It says such practice is dishonest
to consumers and distributors. [

Lyon-based Region Cable, a sub-
sidiary of Generale Des Eaux, is
conducting what is claimed to be

experiment in Europe. Cable
viewers in some 2.000 homes in
the north of France have been
selected to take part.

The experiment allows cable
viewers to pay exclusively for what
they watch. After deciding to
watch a programme, they can use
aremote control device to enter a
personal code and switch on the
pay metre.

Gustavo ~ Veinstein, Region
Cable’s Director Of Development:
“We have been working closely

the first pay-view cable television |

TV Launched

with US marketing methods but
adapting them to suit local needs.
Because of the nature of the ter-
ritory - we have 10 channels here
with a good technical standard -
we have to create a new marketing
| strategy” At “this stage the
| choice for viewers is limited to a
small selection of films and life
style programmes. Veinstein says
20% of the 2.000 test participants
have bought special events pro-
grammes and another 20% films
(Ffr 15). The rest have bought
beauty courses (Ffr 30) or pro-
grammes .which present travel in-
formation (Ffr 39)

s P O T L I G H T]|
| Noir Desir Make The News

by Jacqueline Eacott

Noir Desir are in the news. Their
latest Barclay album and single
are climbing the French charts,

New Music Show
On France Inter

by Jacqueline Eacote

’Zoulous’ is a new music pro-
gramme being broadcast through-
out August as part of France In-
ter’s summer schedule. Managing
Director Eve Ruggieri describes
the show as a “a door left ajar in
the fortress, to let in some needed
currents of fresh air”.  Going out
every weekday from 20.00 to 21.00
hours, ‘Zoulous’ is presented by
rock journalist Gerard Bar-David.
It will include a range of styles,
from new beat to African, as well
as Teports, interviews, pop news
and concert dates.

The show is produced by Mar-

tine Nicolaus, a veteran of Radio
France who previously worked
with Bar-David at Radio France
International (RFI). Nicolaus:
“There will be telephone inter-
views with artists on tour or on
holiday, such as Johnny Clegg in
the US. We've already recorded
interviews with artists visiting
Paris, such as the Eurythmics!’
The show differs sharply in
presentation style from the other
music-oriented programmes on
France-Inter, such as Julien Delli
Fiori’s ‘Certains LAiment Music’
(weekdays 15.00-15.45 hours). []

live per are lined up
throughout the summer and their
popularity with the media was
confirmed when they won the Bus
D’Acier award.

The Bordeaux foursome - Ber-
trand Cantat (lead singer),
Frederic Videlenc (bass), Denis
Barthe (drums) and Serge Teyssot-

critical favour both live and on
vinyl.

Noir Desir’s latest album,
Veuillez Rendre LAme (A Qui
Elle Appartient) (837 773-1/4/2),
was released in France earlier this
year. It was produced by lan
Broudie (Echo & The Bunnymen),
recorded at Studio ICP in
Brussels and mixed at Studio Plus
30. Francois Boirie (violin) also
played on some of the tracks.

(scvertisement)

Gay (guitar, piano) - have won |

The current single, Aux Som-

bres Heros De LAmer, illustrates

| how Cantat can effectively switch

from French to English lyrics. A

new single should be released in
the autumn.

5.
Aokt
Barclay’s Francoise Deschamps:

““More than 50.000 copies of the

album have been sold - we’re hop-

ing for a gold disc by Christmas!

In fact the band are becoming

very international now. The

album and single have been
released throughout Europe and
they’ll play dates in Canada in

September, as well as in Italy and

Switzerland?’ : [m]
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More National Acts
On VideoMusic

by David Stansfield

Lucca - VideoMusic, Italy’s 24-
hour TV music station, is to
feature more Italian music on its
new summer music programme
‘On The Air Summer’.

Head Of Music Giancarlo
Trombetti: ~ “VideoMusic ~has
always had a commitment to
home-grown music, but we’ve had
problems in the past with the
quality of videos. Requests to
some record companies for better
product only met with a ‘play
what we’ve got’ response!”

But Trombetti feels that with
new video clip directors such as

awards at this year’s Grollo D'Oro
Festival in Saint Vincent.

"Black & Blue’ - the video clip
show created by Paolo Macioti,
Maurizio ~ Malabruzzi ~ and
Massimiliano Verni for state chan-
nel RAI 3 - won the award for the
best technical presentation. ‘Vita',

S P (o] T

New Locasciulli LP Features Greg Cohen
by David Sansfield

After a period away from the
music scene, Mimmo Locasciulli is
back with the RCA LP Adesso
Glielo Dico (PL 74117). Three of
the songs feature lyrics by leading
Italian songwriters Francesco De
Gregori, Enrico Ruggeri and
Rafaella Riva.

But perhaps the most potent ele-
ment is Californian bass player
Greg Cohen. Cohen, co-author
and arranger of many of Tom
Waits” songs, provides some ex-
quisite bass playing and is involved
in some of the arrangements on
Locasciulli’s album.

And the deep and lazy voiced
Locascuilli is not afraid to flirt
with a series of rhythms, which in-
clude Mexican flavoured and early
40s music, plus some pure late-
night modern jazz.

The LP was recorded at Rome’s
Forum Studios and produced by
Riccardo Rinetti. The famed
Italian vocal group I Cetra sing on
the track Arte Moderna and their
voices were recorded at Milan’s
Metropolis Studio by Jean-Marc
Tigani and Paolo Panigade.

e
Grollo D’Oro Festival Awards

TV music programme ‘Black & | directed by Ambrogio Lo Giudice
Blue’ and the Dalla & Morandi | for Fortuna Film, was judged the
video for the song Vita won special | best video clip.

|

L

| Mondella is also optimistic

Robert  Gligorov and Stefano
Salvati emerging the future could
be brighter.

’On The Air Summer’ is screen-
ed daily from 13.00 to 01.00 hours.
Marco Baldini, Rupert Boccaro,
Alberto Lorenzini and Gianfran-
co Monti present videoclips plus
news, games and practical/safety
hints for holiday makers.

There is also a daily artist inter-
view plus a daily concert screen-
ing. ‘On The Air Summer’ is ex-
pected to run until early
September. ]

The awards presentation, which
covered all aspects of TV and
cinema, was screened live on state
channel RAI 2 on July 16 from
2030 to 22.10 hours. The pro-
gramme was directed by Paolo
Pietrangeli. O

1 G H T

BMG  Promotion  Director
Michele Mondella says there is a
TV advertising campaign for the
album on both state and private
network channels, but believes the
best promotion is for Locascuilli to
be seen playing live. A nationwide
tour is being organised and Greg
Cohen has been invited to perform
at concerts in major cities.

about Locasciulli’s international
prospects. “We’ll have to wait for
our colleagues’ reactions in
Europe. But in some countries,
particularly Holland and West
Germany, I think he will be very
popular’ ]

BMG Looks Beyond
Italy For Castelnuovo

BMG artist Mario Castelnuovo,
whose latest album is Su/ Nido Del
Cuculo, is to be promoted
throughout the Benelux and
German-speaking countries.
BMG International Exploita-
tion Manager, Eugenio Morgan-
tini, says his colleagues in West
Germany and Holland believe that
Castelnuovo has the same kind of

potential as Paolo Conte.
Castelnuovo recently played an
international open-air festival in
West Germany which will be
screened on Bavarian state TV
(BR) in September. He will make
more German appearances in
August/September and promo-
tional dates in other countries are
being organised. O

Sugar Label Relaunched

The Sugar record label has been
relaunched by ex-CGD Vice Presi-
dent Caterina Sugar. One-time
partners with CBS Italy, the Sugar
label stopped functioning in 1978
after Sugar’s move to CGD.
Sugar’s decision follows WEA In-

ional’s buy out of the CGD

label earlier this year.

The first release on the revitalis-
ed label will be an album by Italian
artist Carlo Skizzo. Sugar also says
that it will announce some big
worldwide plans shortly. Product
on the label is distributed by CGD.

70 Local Radios Off Air

Rome - Despite appeals and
demonstrations, 70 local private
radio stations have either had
their transmitters dismantled or
their broadcasting power cut off
by Rome’s electricity board.

The stations, whose transmit-
ters were sited in the historical
centre of Rocca Di Papa, were
said to pose a health hazard for
local residents and tourists (see
M&M 23). A council inquiry was
told the intensity from the radio
frequencies was well over the

maximum 20 watts per square
metre.

LA Radio Citta Uno, one of the
larger stations involved, is using
an emergency transmitter and
hopes that a proposed new
regional radio/TV 'law will pro-
vide a longterm solution.
Although critics say a new law has
been promised for the last 10
years, the regional council of
Lazio has promised that one will
come into effect in October.

Music Show Awards

TV music programmes ‘Notte
Rock’ (RAI 1), ‘International
DOC Club’ (RAI 2), ‘Black And
Blue (RAI 3) and ‘Targata
Italiana’  (Berlusconi channel,
Italia 1) have won special awards
from readers of the pop magazine

CIAO 2001

The Giovane Awards ceremony
at Messina on Sicily was held on
July 1 and screened on state chan-
nel RAI 1. The programme was
produced by Vittorio Abbatelli
and directed by Angelo Zito. O

| Rete 105 Releases

Compilation LP

Milan - Private radio network Rete
105 has released a double compila-
tion album called 105 60s/70s
following a good response from
young listeners to music from the
late 60s and early 70s.

The station says young listeners
are responding favourably to the
mellower tones of artists such as
Marvin Gaye, Roberta Flack and

the Beach Boys. The compilation,
which is distributed by EMI Italy,
features the Beach Boys (I Ger
Around), Diana Ross & The
Supremes (Stop In The Name Of
Love), Marvin Gaye (What’s Go-
ing On), Earth, Wind & Fire (Fun-
tasy), Four Tops (Reach Ouf) and
Roy Orbison (Pretty Woman). []

PWL Expands Into

Benelux

by Mark Fuler

UK independent label PWL
Records is moving into the
Benelux (see front page). Manag-
ing Director David Howells says
the company will open a Dutch
subsidiary, PWL Records, in Oc-
tober to increase its share of the
Benelux market.

Howells would not give figures
on the company’s present market
share in Holland and Belgium. At
present, PWL product in the
Benelux is marketed and pro-
‘moted through BMG and Howells
said PWLs distribution agree-
ment with BMG Ariola Benelux is
currently under review.

However, BMG Managing
Director Martin Kleinjan says his
company has made a new offer to
PWL and he does not expect them
to switch to a competitor after the
present contract runs out in April
1990.

PWL Records will be housed in
the Hilversum office of TBM IN-
ternational, PWLs  Benelux
publisher, and will be led by

TBM’s Managing Director Tony
Berk who will divide his time bet-
ween the two companies. Berk
will be assisted by Steven
Schoenzetter, who has just given
up his job as Head Of Promotion
at BMG Ariola Benelux.

Berk: ““For the moment, we will
not be doing any A&R work but
the intention is eventually to pro-
duce local Dutch talent once or

The European Commission has
taken the Dutch government to
the European Court Of Justice to
challenge the country’s restrictive
Media Law.

The Commission says it
believes the Media Law’s 5% limit
on advertising time is unfair, and
that the requirement that Dutch
TVs spend all government pro-
gramming funds with state pro-
duction company NOB is
discriminatory to other EC pro-

twice a year in the UK a

| duction houses. The Commission

Dutch Media Law Challenged

also believes the Media Law’s
10% quota for Dutch cultural
programmes is illegal - it says the
only quota that can be stipujated
is one for European pro-
gramming.

Ironically, the move comes as
Dutch political parties CDA
(Christian Democrat) and PVDA
(Labour) have finally said they are
willing to amend the Media Law

to allow planned commercial
broadcasters TV10 and RTV on
air,

RTBF Finances Investigated'

Brussels - Belgium’s Supreme
Control  Council - which in-
vestigates claims of tax evasion
and fraud - is studying alleged
financial discrepancies at French-
language state broacaster RTBF.
The station faces an estimated
loss this year of Bfr 400 million,
for which RTBF’s Administrator-
General Robert Stephane has
come under attack. And unions at
RTBF have called for his

by Marc Maes
dismissal.

Central to the Council’s in-
vestigation are six companies in
which Stephane decided to invest
millions of ~ francs, without
RTBF’s approval. They are: Canal
Plus (French subscription TV, set
to start on cable in Belgium on
September 27); Cryptel (which
distributes the necessary decoders
for Canal Plus); Centre CineTV
(which  buys  programmes);
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What’s On (a company that in-
vests in co-productions); and
Eurolink and Trident (two com-
panies which sell decoders).

The investigation deals mainly
with the Canal Plus decoders, but
could lead to a more thorough
search for about Bfr 40 million
which the RTBF lost with the 1987
edition of the Eurovision Song
Contest. The financial status of
the event has never been revealed.
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Denmark’s TV2 Wants
Total Commercialism

by Chris

Denmark - TV2, the Danish com-
mercial TV network launched in
October, wants to break free of
advertising  restrictions  and
government aid to become wholly
commercial. A proposal of re-
forms has been put forward by the
opposition Social Democratic
Party to be decided upon by the
coalition government in
September.

The plan, originated by TV2’s
Chairman Jorn Henrik Petersen,
involves abolishing the licence fee
money that TV2 receives, which
accounts for around a third of its
current income, thus freeing it
from dependence on the state.
Two-thirds of TV2’s revenue
already comes from advertising.

But for the plan to work, TV2
also requires restrictions on the
amount of advertising allowed
and its placing to be lifted. At pre-
sent, TV2 can broadcast only 10
minutes of advertising a day, in

Fuller

two five-minute blocks, following
news broadcasts.

TV2 Programme Planner Jill
Hansen said the restrictions had
proved “‘frustrating” to the
development of the channel and
that its aim was to become ‘“a
wholly commercial station’’.

But it is far from certain that
the reform plan will gain the full
support of the government. Two
of the coalition parties, the Con-
servatives and Liberals have said
they are in favour, but the third
partner, the Radical Liberals, have
accused TV2 of poor financial
planning.

Under its licence conditions,
TV2 was required to transmit 850
hours a year, yet the channel
estimates the true figure is likely
to be nearer 2.200 hours. Included
in the output are two weekly
music shows, ‘Rock Magazine’
and the clip based ‘Video
Barometer”.

PAIN & P

EMI & PolyGram

Dominate

Portuguese Market

by Machgiel Bakker

Lisbon - According to first
quarterly figures published by
Portugal’s  record  industry
organisation AFP, EMI is the
country’s market leader with a
share of 29.02% (up 4.05). This
figure includes repertoire from
WEA - estimated to represent
12.21%. WEA broke away from
EMI in April this year.

Pink Floyd’s double LP
Delicate Sound Of Thunder was a
major contributor to EMI’s suc-
cess. With 60.000 copies sold, the
LP accounted for approximately
5% of the overall Portuguese full-
price album market. Other best-
sellers for EMI included Gipsy
Kings’ self-titled debut album and
Valsa Dos Detectives by national
act GNR.

PolyGram was the second most
successful company with 22.73%
of the market share. Fine Young
Cannibals, INXS, Jacques Brel,

Bananarama and Portugese band
Xutos & Pontapes were among the
company’s  best-selling artists.
Last year PolyGram’s share was
32.69% although this included
BMG product.

Record club label Reader’s
Digest is a strong third in Portugal
with  16.25% (compared to
15.98% last year), followed by
CBS with 15.71% (down 1.07);
local label and Virgin licensee
Edisom with 8.3% (up 1.42);
BMG with 6.08% (part of
PolyGram’s market share in ‘88);
and Edisco, which specialises in
low-price cassettes, with 1.88%.
*New quantities for record awards
have been announced. With a
sharply decreasing singles market,
the numbers for 7" and
LP/MC/CD have been equalled -
10.000 for silver, 20.000 gold and
40.000 platinum.

NAVIA

Helsinki rock band Havana
Blacks believe in a live feel to their
records. EMI Finland Interna-
tional Marketing Co-Ordinator
Anne Laaksonen says the band’s
current  LP, Indian  Warrior
(777-79056),  was  recorded
“almost as if it were a live show,
with little or no production and a
minimum of overdubs... They
even left the mistakes in”

The spontaneous atmosphere
of Indian Warrior - their second
EMI album, released in Finland
in May - attracted the attention of
Guns N’ Roses manager Alan
Niven, who signed the band to his

US-based ~ Stravinski  Brothers
management company.
The band’s singer Hannu

Leiden is about to travel to LA to
oversee a remix of Indian War-
rior, with a US release planned
for early 1990. The remixed LP
will also be put out in France and
the UK, the two major European
markets where the original ver-
sion was not available.

(o] UGA
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La Guardia Go

La Guardia’s debut album for the
independent Spanish label Zafiro
has translated the band’s live suc-
cess into sales with Vamonos
(30312325) going platinum.

Since its release in May 1988,
the LP has sold 130.000 copies
and is presently no. 6 in Spain’s
LP chart and its latest single from
the album, No Habra Mas
Tardes, is receiving good airplay.

Alida Genta, International Ex-
port/Publishing Manager Zafiro:
““The band are very professional
and have the potential to be up
there with the very best Spanish
groups. As well as the domestic
market they are now starting to
break through in Latin America.
They already have deals in Mex-
ico, Venezuela, Ecuador and Col-
ombia!”

The band are touring in Spain
throughout the summer and then
a tour of South America is
planned.

La Guardia have been building up
a loyal and devoted following
since their formation five years

P T = O e ey i~ B
Havana Blacks Keep It Live

by Chris Fuller

In Finland the album is ap-
proaching sales of 15.000 - im-
pressive for a Finnish band who
sing in English - with interest sus-
tained by hit singles Indian War-
rior, Who Myself and the current
Lone Wolf.

Negotiations are also under
way for the band to sign to EMI
Electrola in Cologne, probably in
the autumn. Anne Laaksonen:
“EMI Finland simply does not
have the financial muscle that
West Germany can offer regar-
ding international

D S P O T L LG H T

Back On The Cutting Edge

by Paul Sexton

A long period of
frustration beset
Cutting Crew after the
international success of
the singles from their
debut album
'Broadcast’. But at
least the problems
inspired a new song,
the current single
‘(Between A) Rock And
A Hard Place), the first
release from the
second LP ‘The
Scattering’
(Siren/Virgin).

“ hat song really is what

this last year’s been

about,” says lead singer Nick Van

Eede, referring to a series of
and i

Place as the single to get people’s
interest back?”

The European chart success of
Cutting Crew’s hit single (7 Just)
Died In Your Arms in 1986 was
eclipsed by its no. 1 position in
the US the following year. A suc-

cessful world tour followed, then
a Grammy ination, and all

But we plan to continue working
very closely with the band!’

| ¥

Platinum

by Gary Smith

ago. Whether it is by accident or
design they play in a similar style
to Spain’s most popular band
Duncan Dhu; economical songs
based mainly around the acoustic
guitar. Where the two groups dif-
fer is that La Guardia’s music has
a distinct C&W flavour whereas
Duncan Dhu are more rock
based.

La Guardia’s big break came in
1985 when they won the
Fuengirola Festival.

problems which have delayed the
release of The Scattering.
Virgin International’s Dino
Ostacchini: *‘Everything happen-
ed very fast with the last Cutting
Crew album. But obviously
there’s been a long gap and we see
(Between A) Rock And A Hard

the while the band were prepar-
ing material for the second LP.

The band regret the LP’s delay
but the important thing, say Van
Eede and his co-writer and
guitarist Kevin MacMichael, is
that they have been able to do it
their way.

Scottish keyboard player Peter
Vetesse shares a joint production
credit with Cutting Crew on The
Scattering. He came into the pic-
ture after the departure of

REM/John Cougar Mellencamp
producer Don Gehman, who was

originally intended for the
sessions.

The teaming has produced a
rounded second album, from the
rock & roll of Hard Place
through the ballad Everything
But My Pride to the title song
The Scattering, which features a
group of bagpipe players called
The Whistle Binkies. Mac-

Michael: ““You’ve got to win
some confidence from your
record company before they let
you fly down five crazy Scotsmen
on a whim.’

MacMichael feels they have
broken out of the mould that the
first album trapped them in:
“The last album was fairly
representative of what we were at
the time, which was two guys who
had a dream of selling some
records and having a band.’

Now, he says, bassist Colin
Farley and drummer Martin Bee-
dle are as much a part of Cutting
Crew as himself and Van Eede.

Nick Van Eede hopes that The
Scattering will change people’s
perceptions of Cutting Crew:
“‘One of the things that riles me
most is that our image up to now
has been this corporate rock
band - there’s no consciousness
of the fact that we fight like hell
for our own way and we produce
and write everything.”

Cutting Crew are planning a
UK date at the end of August as a
forerunner to some Europeas
shows. O

Mavis Staples - Time Waits For No

by Marjolein Rotsteeg

Mavis Staples’ second
solo LP ‘Oh, What A
Feeling’ was released

in 1979. Since then she
has had difficulty
securing a record deal,
but two years ago
Prince came to her
rescue. The first result
of their collaboration is
‘Time Waits For No
One;, out on Paisley
rk/WEA.

At an early age, Mavis
Staples started singing
with family band The Staple
Singers, initially a gospel group.
With Stax they recorded several
albums and managed to suc-
cessfully cross over from gospel
to pop. But a few years ago
Staples decided to concentrate on
her solo career - until then she
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had only recorded two solo-
albums: A Piece Of The Action
(1977) and Oh, What A Feeling
(1979).

She was already negotiating a
deal with Al Bell (former pro-
ducer of The Staple Singers),
when she received a phone-call
from Prince’s manager. Staples:
1 had done backing vocals on a
Prince song called Baby Go-Go
from Nona Hendryx’s latest

album Female Trouble. Later

Nona called me and said that
Prince wanted to know who was
singing it.

“I did not hear from Prince
until four months later, so 1 did
not connect it. Maybe that is how
it came about. George Clinton
was on that same LP and he was
signed around the same time.’

Staples had second thoughts
about working with Prince when
he approached her for his Paisley
Park label. *“1 wondered what
Prince would write for me. I had
heard Vanity and Apollonia, who
to me sounded like teenyboppers.
I am a grown woman, I need
songs with substance. But
Prince’s manager assured me
that Prince was very much aware
of the nature of my talent. The
next thing | knew was that there
were contracts for me to sign!’

Prince wrote and produced the
majority of Time Waits For No
One. The title-track had already

been recorded for Oh, What A

One

Prince also took care of the

album cover. He allegedly burned
the first 300 proofs in a tub and
arranged for a new photo session
for his protegee.
Feeling 10 years ago, but Prince
rewrote a paragraph,
reconstructed the melody and
sang background - although only
Sheila E and Boni Boyer are
credited. .

Staples: “I am signed with
Paisley Park for seven years and
we have six more albums to go.
As we took two years doing this
album, we either have to do two
albums in one year or extend the
deal. It can go to 10 years for all
1 care, because this is just the
beginning!”

A concert tour is also being
discussed. “‘I am sure my album
will be in sufficient demand to
warrant touring. | am positive
about it. Then Prince will have to
come on my tour and sing a song
with me like I did with him!”" (]
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The Pollen

(In Your) Head (D:

Fresh

Funky Stuff (CBS/Austria).
Contact:CBS/Heinz-Josef Canibol/
tel:43.222.835608/fax:835260

A genuinely funky song with a playful at-
mosphere. Written and produced by DJ Stevie
B this is one of the hippest things to come out
of Austria. Great dance record with definite
radio potential as well. No publishing but
licence free where affiliates do not take up
their option.

La Granja

Magia En Tus Ojos (DRO/Spain).
Contact:DRO/Evelyn Harte/
tel:34.1.2454000/fax:2466069

One of Spain’s most promising newcomers
have recorded a worthy interpretation of Billy
‘Bragg’s She’s Got A New Spell. Arguably,
Bragg’s songs always sound better when other
people do them and this is no exception. No
publishing but licence free except Spain.

The Trip To The Lakes

Blaha/tel:33.20.782878/fax:782623
One of France’s finest up-and-coming bands have just released a new
single and four track 12" that puts them in the same class as The
Sugarcubes. Perhaps not as off-the-wall as The Cubes but easily a5
powerful Licence and sub-publishing free except France.

e). Contact:D:

The Jones

Lonely At The Top (Colour/Belgium). Con-
tact:Colour/tel:32.91.241822/fax:291312
Belgium is not just the centre of new beat,
there are plenty of very good pop/rock groups
emerging as well. This band sound a little bit
like The Smiths but a lot like themselves.
Good stuff. Licence and sub-publishing free
except Belgium.

The Continentals

Pink Cadillac (DA/West Germany). Con-
tact:Repex/Birgic
Kraus/tel:49.8141.43013/fax:43111

A rootsy bunch of rock & rollers who have
been making something of a mark in West
Germany, this song is the first single from the
album of the same name and it is picking-up
significant amounts of airplay. Licence and
sub-publishing free outside Germany.

Michael Poteat

For A Heart Of Glass (F
Contact:Phonag/Peter Frei/
tel:41.52.236231/fax:225719

Driven by an electro-beat and percussive
multilingual vocals this song could be a sum-
mer dance floor hit. The result of a collabora-
tion between Carlos Peron (exYellp) and
Markus Ganz, very much in the mould of
Peron’s former colleagues. Licence and sub-
publishing free except Switzerland.

The General

Break The Bank (White/Holland).
Contact:White/Peter Hoeks/

tel:31.20.767238 or 31.3465.70670

A one man operation producing music that is
neither house nor new beat - you can dance to
it or listen to it. Well produced and a bit dif-
ferent. Licence and sub-publishing free for the
whole world.

Joana . Contact:Ape/Karl
Trchy/te/ 43 7434.2860/fax:41.1.7253633

A rock/funk number that is picking-up
airplay and TV appearances in Switzerland
and Austria. Well produced, prime crossover
‘material from a small independent production
company. Licence and sub-publishing free ex-
cept Austria and Switzerland.

Jivi Honk

Samba In The House (COPAustria). Con-
tact:fivi Honk/tel:43.222.4562573/fax:427259
‘This irrepressible character from Vienna keeps
‘making catchy records with a definite jazz in-
fluence. An accomplished musician who
knows how to put a song together, the only
minor criticism js that the lead vocals could be
better. Licence and sub-publishing free except
Austria,

Records mentioned on this page are by promising acts which have potential for breaking nto the pan-European
market. The selection s done by the editorial team of Music & Media. Radio & rvp:ogrammers wanung toplaythe

material mentioned here should be aware that not alf records.

A&R managers and music publishers on the Jook out fo new deas should contact the ungma/ ma:(el/pub//sh ing
owners. Country of origin and contact numbers are listed as known. Thase wishing to submit material to this
section should send their records, biographies and photos to: Music & Media, Gary Smith, PO Box 50558, 1007 DB

Amsterdam, Holland.
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[ by Gary Smith

Down in Madrid, Gerhard Haltermann of
VEMSA (Victoria Ediciones Musicales SA)
reports that El Ultimo De La Fila (Talent
Tracks cassette no. 3) are very close to selling
500.000 copies of the LP Como La Cabeza Al
Sombrero. The band are currently on a tour of
the Americas which takes in Mexico, Colom-
bia, Chile, Argentina, Puerto Rico and finally
five nights in Los Angeles. The band have also
just been taken on for the Scandinavian coun-
tries by MNW.

Camouflage, the West German band on
Metronome who made their mark on the US
market with Stranger’s Thoughts and The
Great Commandment, are currently no. 11 in
the West German singles chart with Love Is A
Shield and no. 13 in the LP chart with their se-
cond album Methods Of Silence. The single

will be released in the US in August and the
band will be doing a tour of the 10 largest
cities there in October. In November they will
do a major West German tour with additional
dates in Austria, Switzerland, Belgium and
Holland.

The new Latin American dance craze, Lam-
bada and the song of the same name by
Kaoma (cassette no. 27) is doing well in
France. Since its release three weeks ago the
song has sold approximately 250.000 copies.
On one day last week it sold 45.000, and it is
now no. 3 in the singles chart. The LP has only
been out for two weeks and has already gone
gold.

This success has been helped in no small
part by a huge TV advertising campaign
which was sponsored by chanel TF! and soft
drinks manufacturer Orangina. This means
that the clip of Kaoma will be played 227
times on TFI in the months of July and
August - without costing CBS anything.

The seven-piece band are curently touring
France and Belgium with two dancers to
demonstrate the dance. They are likely to be
visiting the rest of Europe later in the year as
the record is due for release in all territories. (]

ToplO UK
Independent Singles

1. She Bangs The Drum  The Sone ses (Sivrtone)
1 Voodoo Ray A Guy Caed Geraid (Roam)
3.Say No Go Delaod (Bglit)
4 Hyprotized Spacemend )
5, el Session nspidl Carpess {Smange i)
6. Sally Cinnamon The Sione Roses (Hheoier) |
| 1P Lghtning Seeds {Gheuwo)
8 Paradise {am)
5. Peel Sesion AGoy Gated Gerdd (g i) |
10. Here Comes Your Man  The Pies (#40)
conpiled By MRIB ‘
Goinglindepen

by Karen Roffey

The Stone Roses can do no wrong at the mo-
ment and thanks to Silvertone’s high-profile
advertising campaign, as mentioned last week,
She Bangs The Drum looks likely to be their
most successful national chart single to date.
Highest new entry this week is the new Man
From Delmonte single, Love Is Like A Gift
You Can’t Return (Bop) which enters at no.
15.8 ing in Boston, pro-

Blackburn) rise to no. 12 with In Liverpool
their first release for Foundation, a new indie
label formed by Morrissey collaborator,

The Sugarcubes to play Reading Festival
Stephen Street. Bradford’s first LP, Shouting
Quietly is due for release in autumn.

South London’s Underneath What have
just signed a major deal with WEA and will
mark this with a UK tour and a new single,
Straight Ahead Money.

Well worth attending is this year’s Reading
Festival which takes place in the last weekend
of August. As prw1ously reported an

duces great bands. Not least of all, The
Lemonheads, whose cover of the Suzanne
Vega hit Luka debuts at no. 19. Their third LP,
Lick (Taang!), currently sits at no. 5 on the
album survey.

Bradford (who incidently come from
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switch was d to bring
the Festival up-to-date and to move away from
the tradional heavy rock content. The results
speak for themselves. Scheduled to appear are,
among many others: The Sugarcubes; House
Of Love; Swans; Tackhead; My Bloody Valen-
tine; Spacemen 3; and Loop.

| FUNKY sTuFF

Contact: CBS Austria
Tel:(43) 222/835260-fax: 835260

(sdvertsement)
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THE POLLEN

THE FIRST ALBUM ‘
CONTRASTS
AVAILABLE THROUGOUT EUROPE,
LOOK OUT FOR THE NEW ALBUM ‘
BEGINNING OF 1990 |
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SINGLE OF THE WEEK

Inner City

Do You Love What You Feel -
Kevin Saunderson, who co-wrote and
produced
handedly redefined the cutting edge

this song, has single-

of modern pop. His commercial for-
mula has already spawned many im-
itators, but their sound-alikes lack the

Diesel Park West

When The Hoodoo Comes - FoodM!
The song most likely to give this
band some badly needed chart
success. Taken from the debut
LP Shakespeare Alabama.

Simple Minds

Kick It In - Virgin

The most instantly likeable
track from Street Fighting Years
is a dance number with an insis-
tent chorus. Good production
by Trevor Horn and Stephen
Lipson.

Paul McCartney
This One - Parlophone

The second single from the
Flowers In The Dirt LP is a
deceptively simple and gentle
pop song as only McCartney
can write. The instrumental
parts are also interesting and
catchy.

Aretha & Whitney

It lsn't,Jt Wasn'tlt Ain't Never Gon-
na Be - Arista/BMG

Mid-tempo disco funk that
combines parts of Wham Rap
and The Weather Girls’ It’s
Raining Men.

Goodbye Mr

MacKenzie

Goodwill City - Capitol |
Another powerful pop song |
from one of the many new and
promising Scottish bands.

effortlessness that marks Inner City’s
output. Here we have another dance number with little more than a |
chorus and a couple of catchy riffs that relies on the rhythm to keep it
going. An unl’ussy song that recalls the best Chic material. |

| Henry Lee Summer

Hey Baby - £pic

A hookheavy, no-nonsense pop
rock song. Picking up West Ger-
man and Scandinavian airplay.
Toni Childs

Many Rivers To Cross - A&M

From the OST Lost Angels, the
Jimmy CIiff standard serves as a
good showcase for Child’s un-
doubted vocal talents.

Dead Or Alive

Come Home With Me Baby - Epic
Hyperactive house/Hi-NRG
dance music. A cold and heavy,
very macho production.

FM

Bad Luck - £pic

Stylewise their name says it all.
A solid, but fairly average hard
rock song, nothing more and
nothing less.

James
Sit Down - Rough Trade

| A warm, simple semi-acoustic

song that compares favourably
with The Proclaimers’ more
commercial work. Picking-up
UK airplay.

Papa Winnie

Rootsie & Boopsie - £pic
Consisting of a medley of You
Are My Sunshine and Take Me
Home Country Roads, this is
carefree, up-tempo reggae. A
good bet for a summer
breakout.

Kotch

Kotch - Mango/isiand

Although they have no less than
seven members, Kotch make
sparsely  arranged,  almost
minimal reggae music. The sub-
tle melodic movements of singer
Reuben Espuet’s falsetto and
the intimate atmosphere created
by the instruments make for a
highly original and sophisti-
cated record. Co-produced by
Sly Dunbar, highlights include
Ooo Baby Baby, Tears and
Clapton’s Wonderful Tonight.

Tambourine

Flowers In September - Polydor
Although their debut single
High Under The Moon is their
best song, this LP puts Tam-
bourine up among the top
Dutch acts. Very 60s music -
complete with sitars, flutes and
paisley shirts - that is prime
potential crossover material.

Marshall Crenshaw

Good Evening - Warner Brothers
Following in the song-writing
tradion of Bob Dylan and more
recently Tom Petty, Crenshaw
writes ‘proper’ songs. A variety
of pleasant enough mid-tempo
rock, softened with a hint of
C&W makes up the bulk of this
LP.

Mr Big

Mr Big - Atlantic

Ex-David Lee Roth bassplayer
Billie Sheehan has all the
technical ability of Eddie Van
Halen. Unfortunately his and
guitarist Paul Gilbert’s expertise
takes precedence over their
song-writing. This is pure
techno-flash although the band
do display some emotion on the
CD (live) bonus track Thirty
Days In The Hole. Other tracks
worth checking are Blame It On
My Youth, Take A Walk and Big
Love.

ALBUM OF THE WEEK |

Skin Games
The Blood Rush - Epic
Ringing guitars and convmangly |
heartfelt female vocals are the main |
ingredients of this debut LP. A better
than average band, and this record
could well earn them a place among
the leading UK rock groups. They
=+ know the importance of melody and
producer Stcphen Hague, who obviously had one eye on AOR radio, has
pmwded them with an intelligent and sympathetic production. Do not
miss Your Luck’s Changed Heavenblessed and Tirade. |

june Pointer

June Pointer - CBS

Pointer Sister June has delivered a
solid, but somewhat predictable
set of contemporary dance ma-
terial. With the support of heavy-
weight producers such as David
Foster, Narada Michael Walden
and Phil Ramone, this LP.

Babyface
Tender Lover - Solar

and sugary material, this disco
artist comes dangerously close
to the borders of tackiness.
Nevertheless, a few tracks sound
like hit singles: Let’s Be Roman-
tic, the Motown-esque My Kin-
da Girl and especially.

The Wygals
Honyocks In The Whithersoever -
Rough Trade

THE WYGALS

A refreshing album of guitar
pop inspired by the sounds of
the 60s and 70s. With influences

from  the New York
underground scene to bands like
The Pretenders, mixed with a
hint of psychedelia, these are
delicate songs with a heart of
steel. Check out singer/com-
poser Janet Wygal’s unique
talents on tracks like Passion,
Create Comforts, and Slap Me
Like A Wave.

Editor Gary Smith

Contributors Pieter De
Bruyn Kops, Diana Muus
and Machgiel Bakker

]
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With his sub-Prince vocal style
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YOUR WEEKLY PROGRAMMING GUIDE

CHAR

EUROPE’S MOST RADIO

IT'SNO1! »

E X P L O S V E

Explosives features the major new releases by established and new artists.
It includes recent releases stllin need of support on European radio

[SINGLES OF THE WEEK

Vital for your play list.

Inner City - Do You Love What You Feel (10)
Paul McCartney - This One (Parlophone)
James - Sit Down (Rough Trade)
Simple Minds - Kick It In (Virgin)
[SUREHITS ey
Dead Or Alive - Come Home With Me Baby (Epic)
Toni Childs - Many Rivers To Cross (A&M)
Goodbye Mr.McKenzie - Goodwill City (Capitol)
Henry Lee Summer - Hey Baby (Epic)
Diesel Park West - When The Hoodoo Comes (Food/EMI)

EURO-CROSSOVERS

Continental records ready to cross-over

Papa Winnie - Rootsie & Boopsie (Epic)
TEMERGING TALENT - \
New acts with hot product.

Moses P - Can This Be Love (Logic/BMG)
Tambourine - High Under The Moon (Polydor)
Doug Lazy - Let It Roll (Atlantic)

[ENCORE ]
Former M&M tips still in need of your support.

Carl Marsh - Every Bone In My Body (Polydor)
Redhead Kingpin & The FBI - Do The Right Thing (19
The Darling Buds - You've Got To Choose
The Pogues - Misty Morning,Albert Bridge

Sleez Beez - Stranger Than Paradise (Jaws/CNR)
The Blow Monkeys - Choice (RCA/BMG)
Mark Rogers - Let’s Get Together {Ariola/BMG)

Jesus Jones - Never Enough (Food/EM))
[ALBUMS OF THE WEEK —
Skin Games - The Blood Rush (Epic)
Tambourine - Fowers In September (Polydor)
Marshall Crenshaw - Good Evening (Warner Brothers)
Kotch - Kotch (Mango/sland)
Patti Labelle - Be Yourself (MCA)

The Wygals - Honyocks In The Withersoever
Alice Cooper - Trash

(Rough Trade)
(Epic)

the Eurc

YESTER HITS
Singles

Laura Brannigan - Self Control (Adlantic)
The Jacksons - State Of Shock (Epic)
Frankie Goes To Hollywood - Two Tribes (ZTTisland)
Wham ! - Wake Me Up Before You Go Go (Epic)
Cyndi Lauper - Time After Time (Portrait/Epic)

ACTIVE HIT MATERIAL

' SINGLES ALBUMS
' Paul McCartney Airplay Don Henley Airplay
Sonia Sales Prince Sales

| CHART BUSTERS

Chart Busters is a quick reference to this week's Hot 100 Singles/Albums and
the European Top 50 charts. Chart positions are indicated where appropriate.

[CHART ENTRIES ‘
Airplay Top 50

De La Soul - Say No Go (27) (Tommy Boy)
Martika - Toy Soldiers (34) (cs)
Bros - Too Much (38) (cBs)
Mike Oldfield - Innocent (40) (Virgin)
Darling Buds - You've Got To Choose (47) (Epic)
F. Feldman/). Jameson - Joue Pas (48) (Polydor)
Hot 100 Singles

Bros - Too Much (7) (c8s)
Kaoma - Lambada (/0) (c8s)
Lil Louis - French Kiss (34) (London)
Simple Minds - Kick It In (74) (Virgin)
La Compagnie Creole - Le 14 Juillet (78) (Carerre)
Top 100 Albums

London Boys - The Twelve Commandmends... (15) (Teldec/WEA)

The Pogues - Peace & Love (18)

(FAST MOVERS )

Airplay Top 50

Pet Shop Boys - It’s Alright (2-20)
Gloria Estefan - Don't Wanna Loose You (/2-27) (Epic)
Marc Lavoine - Cest La Vie (20-28) (Avrep/Polygram)
Kaoma - Lambada (2/-39) (css)
Edoardo Benatto - Viva La Mamma (26-42) {Virgin)

Hot 100 Singles
Jive Bunny - Swing The Mood (13-92)

(Pogue Mahone/WEA)

(Parlophone)

(Music Factory Dance)

Milli Vanilli - Blame it On The Rain (24-34) (Hznsz/BMG Ariola)
Queen - Breakthru (42-53) riophone)
Jean Pierre Francois - Je Te Survivrai (44-54) [Pame/ENl)
Roxette - Dressed For Success (45-78) (Parlophone)
Top 100 Albums

Mike Oldfield - Earth Moving (22-36) (Virgin)
Texas - Southside (36-49) (Mercury)

[HOT ADDS :

Breaking Out On European Radio

Wendy & Lisa - Satisfaction
Don Henley - The End Of The Innocence

(Virgin}
(Geffen)

19

five from five years ago.

G5

Albums

Michael Jackson - Thrilier (Epic)
Bruce Springsteen - Born In The USA (cas)
Lionel Ritchie - Can't Slow Down (Motown)
Rod Stewart - Camouflage (Warner Brothers)
Soundtrack - Footloose (css)
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playlist

REPORT

THE MOST PLAYED RECORDS IN EUROPE

WHETHER EZLZR

Most played records in England during the
‘week of publication on the following st

ons: BBC I3, BBC 2:, Capital Rad
Greater London Radio and the major in-

YOU ARE b

1. Pet Shap Boys -t's Anghc

2. Eartha Kict/Bronski Beat -Cha O Hees
H IG H TR

4. Danny Wilson - The econSmer Of Love

From the airplay hit parade from Media
Control including 29 radio stations. For
more info please contact Media Control -
Postfach 625, D-7570 Baden Baden. tel:
(0)7221-33066

1. Don Johnson - Telk ke ks
2. Jason Donovan - Sesed With A K
3. Madonna - Expres Youre!

OR
LOW

IN THE
CHART |

BE
SMART!

BOOK YOUR
PERSONAL

EYE
CATCHER!

FOR ALL INFO
CALL M&M'S
SALES DEPT.

AMSTERDAM
31206628483 | [BEREET

MUSIC =

ru Simply Red - A New Fame
1. Gloria Estefan - DW(WIMI Lose You

¥ betasou ey

13, Darlng Bucs - tocn Go To Chose

14. The Doobie Brothers - The Doctor

15. Soul fl Soul -ck To e

17. Lightning Seeds - e

16, Rufus Feat, Chaka Khan - An'c Nobody
19. Blow Monkeys - Choice !

20. Gladys Knight - cece To Kit

ausi

Most played records as checked by Media
Control on the national station O3 and
Radio Brenner.

1. Espresso -Why Dot You Lsten To The M
2. Fine Young Cannibals - Good Thing

1. The Doobie Brothers -The Dactr

4. Wolfgang Ambros - deigewiche

. Ecta Scolo -Sle S Sl

6. Lory “Bonnie™ Bianco -A Gy Tre e
7. Simply Red - You Dor't Know He By Now

8. The Form - Colows Of e

15. Various Artsts - Fery Cros T Mery
16. Sinitta - Righe Back Where We Started From

20, Wike Oldfed - e

Airplay checked on Radio 2 and 3:, the

D dpeionglpoj e ailc o

tact Stichting Nederlandse Top 40:,

Box 706:, 1200 AS Hilversum, tel (o)ss
647.

5, Gloria Estefan - D't s Lose You
6. Van Morrison - Have | Tokd You Lacely
7. Bobby Bland - HersersOry

8. Pe Shp Boys s i

o Michael Jackson - Pian
19. The Silencers - S Rar
0. Don Johnson - Tax tkeks

MEDIA

4. Danny Wilson - The SecondSumeer Of ove
oy Sl e 5. Camouflage - Love s A Shed
6. Soni Yo 6 y v Fce
7 Paul MeCartney -Toaove 7. Mike Oldffeld - wocerc
4. Loadon S Lnke s 8. Bee Gees -One
Jackson - Uberan Gt 9. Pet Sthop Boys - s e

10. Neneh Cherry -ancid

1. Sinitta - e Ssck Where We Saeed From

12. Holly Johnson - Anescancs

13. Cyndi Lauper - Orove At Nig
Doobie Brothers - Te Doctor

Most played records as checked by Media
Control on the national station DRS 3:
Coleur 3 and 4 private stations. For more
info please contact Media Control:, Post
Passage 2 Basel 4002, tel: 6 |- 228989,

1. Edoardo Bennato - Y s Marma *

3. The Doobie Brothers - The Doctor

4. Simply Red 1 You Dot Kraw Me by Now |
. Stan Ridgway - Cilia Ot ToCaal |
6. Peter Noone mm.smm,:ws

7. Madonna - Express Youn

8. Roxette - Dressed For S«wx

14, Sam Brown - Can! Get A Winess
15. Soul If Soul -8sck To e

16. Cliff Richard - Toe BestOf Me

|: Rainbirds Nt Exacty |
I

ummer -
19. Rainbirds - Nex xacty
20, Michael Jackson - Ubern Get

Most played records as compiled from
RAI Stereo Due.

1. Vasco Rossi - Vivere Senta Te
2. Edoardo Bennato -Via L M
3. Raf -TiPretendo.

4. De Crescento - Herastecs

. Rettore -2 Zin I

5. Ladr Di Bciclette - Dr_ux 8 M. Frk.
7. Paul McCartney - n, Beave e

4. Matia Bazar -5

9. Z urdﬂemfnmmm Wondrd Word 3. Gipsy Kings -Sor

10. Mavis Staples - 4. F. Feldman). Jamison - oue s
11 lamad At . Paul McCartney -y Brave Fce
12, Anna Oxa - Made

19. Paul McCartney -y Sra Fxe
20. Mike Oldfeld - mocen:

ance

From the airplay hit parades provided by
Media Control France. For more Info
please contact Media Controf France 29
Blv Tauler - 67000 Strasbourg - France -
tel: (88)366580.

Radios Peripheriques (AM Stations)

1. Kaoma -
2. Marc Lavoine - st La Vie

1. Gl Kaiht Loms Tl

14, Pat Metheny Group - Leter From Home
15, Dian-Kog O e s v

16. Al Jarreau - Yo Frankie

17. Barry Manilow -KeepExch Ot rm
18, E. Motta - Manal

19. Van Morrison - Have | Told You Laely
20. Sarah McLachlan - Vox

The 20 best played records in
Cuarenu TR G nﬁwv
Spanish

1. Queen - | Wanc it Al
2. Paul McCartney - My Brsve Fice
3 Rarete Tmlos
Un Pinguino En Mi Ascensor . vmwms-
STl A N by i

) Lux ~Te Deje M
s Tares

a Loxlebelde: - U Epinl 0 Nuew York

N'DourlP. ShkaThe Tree

10 Gt
1. Heroes Del Silencio -t Adetro
12. Lejos De Al - a Y Syvs
13 Lol o g -Cotc ol
4. Fine Young Cannibals - o Thrg
s Simply Red - You Dot Know e By Now
16, T Tat Gol WK gy
L Torments
Nkuellrw P ch
i Alaska Y Dinarama - Quero e sima
20. Ana Belen . Ae s

7. Alain Souchon - Qud e Sra K.
8. Francis Cabrel .Ct crt

9. Etienne Daho - Carthen S

10. Johny Hallyday - Hiestor
e B i R

Cure - Lty
5 b Rt jenezic

14, Belle Stars -

1S. Fine Young Comai 3y e Cray

18. Avalanche Jﬂm}ﬂmycmm-
19, Bangles - Ecersl e
20. Mylene Farmer . A Quei e Sers

Radios FM

e g T
2. Kaoma -
3. johnny Na)lyday Hrsdor
G The Cure -Lusaby
e Fime
g e Love
7. Marc Lavoine - Cts s Vie
6. Michael Jackson - Lieran G
9. Paul McCartney - My brave Fice
10. Paula Abdul - Scug Up
1. Phil Colins - n The A Tor
12. ason Donovan - Too Hiny Broken Hers
13. Roxette - The Look
14, R. Charles'D. Bridgewater -ecaus Thng
1S. F. Feldman}. famison - ove P

16, Jeanne Mas -Acce
17, Bernard Lavillers -3

18, Inner ity -Gosd e

19. Etienne Daho -CurttensSea
20. Mylene Farmer - Qus e S

|
r|Canhad\oHistorv
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ARTIST

ORIGINAL LABEL

MUSIC
@ cair-plcry

artz Brotbers’
S"“w Ao I,

COMPACT DISCS
Distributors of Distinction Since 1946
Efficient & Competitive
Export Service
Lanham, Maryland U.S.A
FAX: 301-459-6418
| TEL: 301-459-8000

@ =

8

7 5
23 -
T
25 -

Sl

My Brave Face
Paul McCartney- Parlophone (MPL)

It's Alright
Pet Shop Boys: Prlophone (EM Misi)

., The Doctor
The Doobie Brothers- Capiol (SBK /Windecor)

Liberian Girl
Michael Jackson- Epic (Miac/Wamer Chappell)

Tell It Like It Is
Don Johnson- Epic (Ardmore/Beechwood/EMI)

Licence To Kill
Gladys Knight MCA (5BK Songs)

The Second Summer Of Love
Danny Wilson- Virgin (Warner Chappel)

Batdance
Prince- Paisley Park (Controversy Music)

Back To Life
Soul i Soul/Caron Wheeler- 10 Records/Virgin (Virgln Music)

I Drove All Night
Cyndi Lauper- Epic (B. Steinberg/D. Barry)

Sealed With A Kiss
Jason Donovan- PWL (Warner Chappell)

?

Don’t Wanna Lose You
Gloria Estefan- Epic (Foreign Imported Product)

Express Yourself
Madonna. Sir (Various)

Good Thing

Fine Young Cannibals Londen (CambellConely)

Breakthru

Queen- Pariophone (Queen HMusilEMI Mus)

Eternal Flame
The Bangles. CBS (Various)

Manchild
Neneh Cherry- Circa/Virgin (Virgin/Copyright Cxl)

If You Don’t Know Me By Now
‘Simply Red: WEA (Mighey Thee/lsand)

Siitta: Fanfare (Unversl TV Musc)

C’Est La Vie

Marc Lavoine- Avrep/PolyGram (Avrep)

Lambada
Kaoma- CBS (HMLO BV/BM Productions)

Song For Whoever
Beautiful South- Go! Discs/Chrysalis (Go! Discs Music)

Americanos
Holly Johnson- MCA (Warner ChappelidLoves )

London Nights
London Boys- Teldec/WEA (Teklec)

A New Flame
Simply Red- WEA (So What/SBK Songs)

2 Rnght Back Where We Started From

>
28 =

29 o
30 -

3w

33 .
(9 o>
3B s
36 =

37 -

39
e
42
43
44
48 u
46 -
a1
48 £Ip )

49 mop P

50

Various Artists- PWL (Dick James Music)

Viva La Mamma

Edoardo Benatto- Virgin (Cinquantacingue)

Say No Go

De La Soul- Tormmy Boy (Various)

Mirador

Johnny Hallyday- Philps/Phonogram (VerandalDesperadofMaritz)
Where In The World

~ Swing Out Sister-Fontana (10 Mus)

Cha Cha Heels
Earcha Kitt & Bronski Beat. Arsu/BHG (WA. Bong/Bronsi Musi)

The Look
Roxette- Parlophone (Jimmy Fun Music)

On Our Own
Bobby Brown- MCA (ChappellCopyright Crl)

One
Bee Gees- Warner Brothers ms«ma /Gibb ammm)

Toy Soldiers
Martika- CBS (Famous'Warner Chappel)

Love Is A Shield

Camouflage- Metronome (Blue Box/Virgin Music)

Days
Kirsty MacColl Virgin (Davray/Cariin Music)

Have | Told You Lately

Van Morrison- Mercury (Warer Chagpel Msic

Too Much
Bros- CBS (EM/Grahamintersong)

You'll Never Stop Me Loving You

Sonia- Ctrysals (All Boys Music)

Innocent
Mike Oldfield- Virgin (OldfeldVirgin)

This One
Paul McCartney- Pariophone (MPL)

Kick It In
s:mple Minds- Virgin (Virgin Music)

Ain’t Nobody (Remix)

Rufus And Chaka Khan- Warner Brothrs (Warner Chappel Vs

Kathleen
Roachford- C8S (PolyGram Music)

Be With You
‘The Bangles- C8s (EMiiPerfect Circle Music)

Ferry ‘Cross The Mersey

You've Got To Choose

Darling Buds: Epic (CBSISBK)

joue Pas

Francois Feldman & Joni Jameson- Polydor (Big Bang)
ure

Lightning Seeds. Ghetto (Chrysais Music)

Chains
River Detectives. WEA (Warner Chappel)

F
&
£
;3
H
z
&
<
5
g
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] pr
g :‘% COUNTRIES CHARTED i TITLE COUNTRIES CHARTED
< | $ | ARTIST - ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED ARTIST - ORIGINAL LABEL - (PUBLISHER) £ ARTIST - ORIGINAL LABEL - (PUBLISHER
, . You'll Never Stop Me Loving You Ly 35 = o» | Want It All GCSpAChSwPaDI 69 « - Just Keep Rockin’ UeH
Sonia- Chrysafis (All Boys Music) Queen- M (Queen Music/EMI Music) Double Trouble & The Rebel MC. Desire (Fiction Songs Ltd.)
ohnny Johnny Come Home FaN On Va Faire La Java & Too Many Broken Hearts FGspfoGr
s s LT 70 8 n
Avalanche- Wea (Warner Chappell) La Bande A Basile & Andre Verschuren- Carrere (Johnny Williams Son) Jason Donovan- Pwi (All Bays Music)
3 , , Express Yourself UKGBHSpACh SwhofiGe] 37 = Superwoman i Tl s C In China F
Madonna- Sire (various) Karyn White. Warner Brothers (Keer/HipTrip/Green Skirt) Confetti's- UsA (EM! Music)
4 .  Manchild UKGEHAChSD 38 5 , The Challenge f 7 - Keep On Movin’ cAl
Neneh Cherry- GircatVirgin (Virgin/Copyright Ct) Chris Thompson- BMG Ariola (Kitaveaf. R Siegel) Soul Il Soul/Caron Wheeler- 10 Records (10 Music)
s , DasOmen (Teil I) ) 39 =« Comme D’Habitude g o ; Choice? £
Mysterious Art. CBS (CBS Music) Florent Pagny- Philps/Phonogram (GLEM) Blow Monkeys Feat. Sylvia Tella- RCA/BMG (Warner Chappeli/Trashsg.)
- gny S Y Y] i —
6 , , Batdance UKFGBHSpACHSWOITNFil 40 = o Ferry ‘Cross The Mersey ettu m Kick It In e
Prince- Paisley Park (Controversy Music) Various Artists- PWL (Dick james Music) Simple Minds- Virgin (Virgin Music)
m Too Much uer 4] « s Love Is A Shield 6 75 © 2 Cruel Summer ‘89 LIEEE
Bros- CBS (EMi/Grahamyintersong) Camouflage- Metronome (Blue Box/Virgin Music) Bananarama- London (Warner Chappel)
8 , ; Sealed With A Kiss UKGBHChSWDF ; : Breakthru UKGBH 76 s o | Don’t Wanna Get Hurt gt
Jason Donovan. PWL (Warner Chappell) Queen. Parlophone {Queen Music/EMI Music) Donna Summer- Warner Brothers (All Boys Music)
9 2 4 s Alright UKGBCh oDl 43 Right Back Where We Started From 62508 77 = Attention Les Enfants...Danger £
Pet Shop Boys- Parfophone (EM! Music) Sinitta- Fanfare (Universal/ATY Music) Michel Sardou- Trema (A.R.T. Music France)
m Lambada B 5 ; JeTeSurvivrai ‘ m Le 14 Juillet 4
Kaoma- c8s (HMLO BV/BM Productions) Jean Pierre Francois. Pashe/EMI (Zone Music) La Compagnie Creole- Carrere (Zagora)
1 . , BackTo Life UKGEHChSwir s ; Dressed For Success wicGEy 79 « Get Loose *
Soul Il Soul/Caron Wheeler- /0 Records:Virgin (Virgin Music) Roxette- Parlophone (fimmy Fun Music) L.A. Mix Featuring Jazzi P- A&M (Cop Con/Skrazch)
Iz . s TellltLikeltls GEHCLD 46 » 3 Days UK 80 s ; Be With You UKGRR
Don Johnson- £pic (Ardmore/Beechwood/EMi} Kirsty MacColl- virgin (Davray/Cartin Music) The Bangles- CBs (EMi/Perfect Circle Music)
5 . Swing The Mood u 47 + » Funky Cold Medina s 8l » « Me Myself And | Gk
Jive Bunny & The Mastermixers. Music factory Dance (Capyright Control) Tone Loc- Delicious Vinylistand (Blue Mountain/Chappell) De La Soul- Tommy Boy (Tee Girl/8ridgeport)
14 o s Eternal Flame FaAChSmFoONA 48 o > Megamix A 82 & |1 Only Wanna Be With You £
The Bangles- ¢8s various) Village People- Touch Of Gold/PolyGram (Scorpio Music) Samantha Fox. jive (Zomba Music)
|5 , ; Hotel California & 49 o p She Drives Me Crazy 24 83 26 The Second Summer Of Love w
The Eagles- Asyhum (Long Run/FingersWarner) Fine Young Cannibals- London (Virgin Music) Danny Wilson. viegin (Warner Chappe)
16 « s London Nights ke 50 5 o When The Night Comes GHAGH 84 « o Je Ne Sais Pas Pourquoi o
London Boys- Teldec/WEA (Teldec) Joe Cocker- Capitol (Adams/irving!/Caiypso) Kylie Minogue- PWL (Al Boys Music)
17 = Licence To Kill UKGBHChSwDIN [ Is Everybody Happy g 85 Let It Rol A
Gladys Knight- MCA (58K Song/ Wl isits 4 melhofmm Ariola (Young Musikveriag) " Dotgszy- (Warner Chappell) '
18 « - Mirador 8 52 o Voodoo Ray . ei 86 - CEst La Vie 3
Johnny Hallyday- philps/ehonogram (Veranda/D itz) A Guy Called Gerald- Rham! (Skysaw Music) Marc Lavoine- Avrep/PolyGram (Avrep)
4« 1 The Look SRRSO «  Atomic City bz 87 Do You Love What You Feel L
Roxette- Parlophane fimmf Fun Music) it Holly Johnson. MCA (Warner/Constant Evolut.) Inner City- /0 Records/Virgin (Drive On/Virgin)
» , Don’t Wanna Lose You UKEHIr 54 « s Patience U 88 Move Your Feet To The Rhythm F
Gloria Estefan- pic (Foreign Imported Product) Guns N’ Roses- Geffen (intersong) Hithouse- ARS (BMC Publishing)
2| D& Lullaby FGSpALhRol 7 I A New Flame UkH 89 o Hand On Your Heart UKG3pPoDRGr
The Cure- Fiction/Polydor (Fiction Songs) i Simply Red- WA (o WhatSBK Songs) - Kylie Minogue. pwe (a# Boys Music)
22 s Like A Prayer BEG A0 56 « « Say No Go 1K 90 =« Soy )
Madonna- ive (Various) De La Soul- Tommy Boy (Various) Gipsy Kings- PEM./CBS (PEM./Vanessa)
23 & s On Our Own u 57 « s Marina g 9l = Blame It On The Bassline/Won't Talk... %
Bobby Brown- MCa (Chappeil/Capyrighe Ctrt.) Rocco Granata & The Carnations- Cardinal/ZYX Records (Nanada Music) Norman Cook- Go! Discs (Warner Chappeil/Ga')
Blame It On The Rain UKGBHSACH 58 » ¢ Song For Whoever UKkl 92 » Belfast Child i #or
Milli Vanilli- Hansa/BMG Ariola (Realsongs) Beautiful South- Go! Discs/Chrysaiis (Go! Discs Music) Simple Minds. Virgin (virgin Music) !
25 - Jardins D’Enfants & 59 s v If You Don’t Know Me By Now CASNI, 93 = o Le Malheur Des Uns Et Le Bonheur Des.."”
Debut De Soiree- cas (CBS Music) Simply Red- wea (Mighty Three/tstand) Frederic Chateau- €8S (Awlante Music)
26 = Liberian Girl UKGBHChE 60 + » Looking For Freedom GBACH 94 Cha Cha Heels i
Michael Jackson. Epic (Mjac/Warner Chappel) David Hasselhoff- Whie Records/BMG Ariola (Young Musikveriag) Eartha Kitt & Bronski Beat- Arist/BMG (WA. Bong/Bronski Music)
Megamix (Extended Version) - Cry - Straight Up L
27 o Boney M. Hansa/BMG Ariola (FAR MV) 6' s Waterfront- Polydor (EM Music) 95 l:) Paula Abdul- Virgin {Virgin Music/ Wolff Music)
28 » » Help Moi J'Aime Les Filles “| 96 « . ALaMeme Heure DansDeux Ans £
Bananarama/Lananeeneenoonoo- London (Northern Songs) Les Muscles- A-8/Polydor (Avrep PolyGram) Elsa. GM/BMG Ariola (Georges Mary)
29 =» ¢ Ain’t Nobody (Remix) 63 , No More Bolero’s & 97 - Elle Voulait Jouer Cabaret L
Rufus And Chaka Khan- Warner Brothers (Warner Chappell Music) Gerard Joling. Phonagram (SBK Songs) Patricia Kaas- Polydor (Back To Paris/Zon Music)
I Drove All Night Uy My Brave Face el Sick Of It E
2 5
30 v Cyndi Lauper- &pic (8. Steinberg/D. Barry) 64 g Paul McCartney- Partophone (MPL) 98 In) Primitives- RCA/BMG {Complete Music)
) Wind Beneath My Wings U 65 > Especially For You ks 99 Poison b
Bette Midler- Adantic (Warner Chappell Music) Kylie Minogue & Jason Donovan- P (Al Boys Music) Alice Cooper- £pic (SBK/EzraDesmabile’X & M)
32 =2 This Time | Know It’s For Real & 66 s Miss You Like Crazy B 100 » = The Way To Your Heart ik
Donna Summer- Warner Brothers (All Boys Music/EMI Music) Natalie Cole- £Mi USA (Prince Streec/L. Wesley} Soulsister- £M (EM) Music Publ)
Americanos GBACh/ What A Wonderful World : G UK = Urited Kingdom, G = Germany, F = France, Ch = Switzerland, A = Austria. | laly, Sp = Spain, H = Holland,
Holly Johnson. MCA (Warner Chappeti/4Loves ) Louis Armstrong. AgM (Harold Square Music) B= Belgn::m, Ir = Ireland, Sw = Sweden, D = Denmark, N = Norway, Fi = Finland, Po = Portugal, Gr = Greece.
= = = o p— = NEW ENTRY
French Kiss g 68 - ¢ Grandpa’s Party 4t - FAST MOVERS m
Lil Louis- London (Copyright Congrol) Monie Love- Cooltempo/Chiysafs (Copyright Control) m = RE-ENTRY
M U S I c b MUSIC ! Vanita Tikaram - 2. Bjorn Skifs - 3, Catr
MEDIA'S CASSETTE SERVICE TALENT TRACKS! R, I
- MEDIA
Side A
/ SPOT EURO HITS WHEN THEY ARE BORN WITH THIS ﬁ/;,f 111
BI-MONTHLY CASSETTE SERVICE. EVERY CASSETTE FEATURES
MED'A 20 SONGS THAT'S 500 SUPERB SONGS A YEAR. —
<

MASTER CHART - August 5, 1989 The Eurochart Hot (00 is compiled by EMR in cooperation with Buma/Stemra, The chart is supported by the European Committee of CISAC. © EMR/Buma/Stemra - All rights reserved.
® tdot 100 i< a o A Pawkiatibist dnas Esadmwith permission.
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ros
Too Much (CBSIUK/I)
Simple Minds
Kick It In (Virgin UK)
Inner City

Pri
Seior n (RCA/BMG/UK)

The Refrescos

Aqui No Hay Playa (PolyGram)
Los Inhumanos

Acid Mix (Serdisco)

Alaska Y Dinarama
Quiero Ser Santa (Hispavox)
Ana Belen

Arde Paris (BMG Ariols)

A La Meme Heura Dans Deux Ans
A New Fiame
Ain't Nobody (Remix)

Come Dbite
:Nu Summer 8¢

n.\ Omen (e 1)

Do Lave e Yu P
Don't Wanna Lose You

Ferry Cross The Mersey
French Kis
funky Cold eans

G Py
Hand On Your Heart

Hel

Hotel Calfornia

1ot Wanna Get Hure
1rove Al Night

1 Only Wanna Be With You

by fnny Come Home
ot Keep Ro
Xees on o

uk & ireland

Dolow s o e 10 ecors Vgl UY)

germa

Heino

Enzian (Teldec/Ger)
‘Westbam

And Party...(Polydor/Ger)
Bilgeri

Love s Free (BMG Ariola/Aus)

Lory
“Bonnie" Bianco (WEA/Aus)

| Gyllene Tider
| Sommartider (EMUSwerNor)

Sanne Salomonsen
His Di Fortsod (Virgin'Swe/Den)
Lis Sorensen

Orup
Regn Hos Mig (WEA/Swe)

Lo 14 uiler

s
Looing For Fresdom
Lowe 15 A Shiekd
Lutsby

Manchig
Harina
e Myself And |

tegimix.
Megamix (Extended Version)
Pirsdor

Mis You Like Craty

Mol fAume Les Fies

Move Your Feet To The Rhythm
My Brave Face.

No More Bolero's

On Our Own

On Va Faire L fova

Foson
Righe Back Where We Started From
Sealed With A Kiss

She Drnes Me Crazy

Sk Ofh

Song For Whasver

Sighe Up

uperwor
Sving The Mood

Wind Benesth My Wings
You'l Never Stap Me Loving You

, QUSLY
switzerland

|

Mine Ojne De Skal (RCA/BMG/Swe)

Kaoma

Lambada (CBS)

La Compagnie Creole
Le 14 Jillet (A-8/Polydor)
Gipsy Kings

Soy (PEM./CBS)

Herbert Leonard
Jalowx De Vous (WEA)

Amnesia

It's A Dream (Now Discs/Bel)
Hepie & Hepie
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I HARD & HEAVY I S - ARD & HEAVY
i Marketing Metal - The Hard Truth

by Chris White & Chris Fuller

BMG Ariola Hamburg

Franz Von Auersperg, Director Of
A&R at BMG Ariola Hamburg:
““The key for every hard rock act is
still touring, therefore the invest-
ment for every major record com-
pany is very big. With tour and
press activities you are able to
establish a hard rock act but radio
is not that important as most hard

Zed Yago

rock is not played in pop or con-
temporary formats. Video s
necessary, though, because hard
rock acts have to be seen.”

Von Auersperg adds: “The hard
rock market has grown in West
Germany during the last two years
and has become a major market
segment for the record industry.
There’s no doubt that hard rock is
a huge international market now.”

BMG Ariola Hamburg’s sign-
ings include Accept, Bonfire,
UDO, Zed Yago and Craaft ““Our
next major hard rock release will
be Bonfire who are currently in the
studios with Michael Wagener pro-

ducing their third album which J BMG Ariola Switzerland: “The

as well as

Heavy rock continues to be a potent musical force throughout Europe,
and a lucrative area of business for both the majors and specialist labels. Especially in
West Germany, compames have been very successful in generztmg lzlent and fir nding a

will be backed up by a major |
marketing campaign and a Euro-
pean tour beginning in October.
““Zed Yago's first album, which
charted in West Germany last
February, is to be released in the
US at the end of the month and
UDO have just had their first
release there with a good
response,’ Von Auersperg adds.
“In addition Accept are climbing
up the US charts)”

BMG Ariola
Switzerland

BMG Ariola Switzerland recently
teamed up with Swiss watch
manufacturer Swatch for a com-
bined European marketing cam-
paign. Swatch used a BMG Ariola
maxi-single/CD-3 to promote its
latest product lines, Heavy Metal
and Hard Wear. The CD by The
Heavy’s was a compilation of ex-
cerpts from classic metal hits per-
formed by a group of hard rock
veterans.

Bruno Huber, Head of A&R

g

Music & Media mlks to the key players in hard rock about markedng eechmques,

the lack of radio support and the importance of touring.

joint venture with Swatch has been
a big success. The single reached
no. 4 in the charts here and no. 3 in
Norway, and it still has to be
released in other European coun-
tries. The watch advertising and
the record sleeve share the same
design, and there have been posters
and point-of-sale material in
Swatch outlets promoting The
Heavy’s.

“There is a strong possibility of
doing another sponsorship deal
like this but the product has to be
right for the music and the artist.
1 don’t think that cornflakes for
example would be ideal for pro-
moting  heavy metal, and
something like Marlboro cigarettes
would be ideal for country music.
That was why Swatch was ideal for
this campaign, it’s a fairly neutral
product)”

Breeze Music

For several years now Dieter
Dierks of Breeze Music has been
known as the producer of The
Scorpions, with whom he has had |
a 10-album relationship. He has |
also worked with Twisted Sister
and Accept, and is currently in the
studios with West German/Dutch
rock band New Legend.

Dierks: “‘Hard rock is a very
tough business. It needs a high in-
put from the money side and nor-
mally it takes at least two albums
to establish a band. That is the
same all over the world and in
order to get results Breeze Music
always plans the careers of its

bands worldwide. Through long

periods of co-operation we have
built up steady contacts, especially
in the US.

“In West Germany, since The
Scorpions have become huge,
more and more people have
become fans of this kind of music.
In Spain and Italy we sell two or
three times as many records of Eat
The Heat, Mean Machine or
Savage Amusement as we did with
the previous releases. In contrast
the UK is a very difficult market
for hard rock - virtually nothing is
happening.”

Like others, Dierks says the lack
of radio airplay presents problems
in promoting hard rock. “The struc-
ture of German broadcasting has
definite emphasis on MOR music
5o we work very closely with the
press.

CBS International

Gary Williams, Director of Artist
Marketing, CBS Europe, places
heavy emphasis on the rock press
when it comes to breaking acts in
Europe: “There’s no doubt that
publications like Metal Hammer
are extremely important - our peo-
ple work closely with the
equivalent magazines in each ter-
ritory. The fans are hungry for new
information and this is where they
find it

The CBS roster includes season-
ed rockers like Alice Cooper, Ozzy
Osbourne, plus new US acts like
Dangerous Toys and Fifth Angel
and, from Europe, Pretty Maids
(Denmark), Vengeance (Holland),
Voodoo X (West Germany) and

(sdvertisiment)
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220 Volts (Sweden).

Williams: “It’s certainly a dif-
ficult form of music to market -
there is not the mainstream TV ex-
posure that exists with pop. Aside
from MTV, the only time our
videos get any sort of attention is
when the records have charted.
Also, radio stations appear reluc-
tant to programme hard rock, and
1 cannot see the situation chang-
ing”

Williams says it is a style of
music that is best appreciated live.
“The bands have to get out there
and play. We are hoping to take a
series of our acts into Europe this
year. It may be expensive, but the
kids need to see the bands and feel
close to them?’

Dischi Noi

Nikki Barton, Intérnational A&R
of Dischi Noi Records in Italy: “‘In
terms of international rock bands
the market is quite big and is grow-
ing all the time. As with most
other types of music, Italy tends to
follow the UK and US trends and
consequently the boom in rock in
these countries has affected the
Italian market.

“And with the emergence of
home-grown rock bands who seem
to be arriving and multiplying all
the time, the market is gradually
expanding. Unfortunately one of
the biggest handicaps for rock in
Italy is the lack of venues for
emerging bands to perform in’

Barton continues: “Until now
not an enormous amount of effort
has been put into launching Italian
rock bands outside of Italy, partly
because it is quite a recent
development that home-grown
rock should be taken seriously by
Italian companies. The language
barrier has been a problem. But
with the emergence of Italian
bands singing in English the
‘market possibilities are expanding.

Dischi Noi has concentrated its

Italian music for the international
‘market. Its first major venture was
the Italian Rock Invasion in 1987
when 11 bands played the Ham-
‘mersmith Odeon in London.

Barton: “Dischi  Noi's
philosophy has led the company to
record Italian acts with British pro-
ducers in international recording
studios. The label now has a heavy
metal record by Italian band
Crossbones with Don Airey (Rain-
bow, Whitesnake, Ozzy Osbourne)
on keyboards and produced by
Kit Woolven (Thin Lizzy, lan
Anderson). Two other signings are
Futuritmi and Pekino, who are go-
ing into the studios in September
to make their first album.

Barton: “In the same way that
German or Swedish bands were
not immediately accepted, it is tak-
ing a while to convince people of
the validity of Italian rock bands.
But judging by the standard of
music that bands like Crossbones
produce, Italy is definitely going to
become a new force in the interna-
tional market. One very reassuring
factor in Italian rock is that inter-
national musicians and producers
have realised the potential of this
market and have proved their will-
ingness to collaborate by working
on many [talian productions!”

Crossbones.

EMI International

activities on producing quality

NO|
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WASP. are one of the many

| one of the specialist ldbels that

heavy rock acts that have crossover
appeal. The band have just com-
pleted a European tour.

s, And

Scorpions and Herman Rarebell,
and is looking for new bands to

Marketing Manager for EMI In-
ternational: “The band have been
doing a lot of European radio, TV
and press promotion and the
general feedback from the media is
that the band have improved their
stage show since they last played in
Europe.

The new W.AS.P. single Forever
Free is a ballad from the Headless
Children album. “It’s a single that
will definitely cross over to the pop
audience and is also the single that
will get them airplay in Europe]’
Andersson says.

“We have so far concentrated
very much on the heavy
rock/metal market, but with the
new single we are reaching for a
pop-oriented audience. As well as
placing ads, the territories have
also done a lot of other activities
around this release and the tour.
We have initiated posters in Lon-
don to send to Europe, and there
have been special dealer Kits.

““The album cover has barbed
wire on the front so we also got
real barbed wire to send to dealers
together with posters, displays
and album sleeves. In addition
W.AS.P’s Blackie Lawless filmed
a 10-minute introduction to the
album for the sales forces in
various European territories.”

FM-Revolver
FM-Revolver Records in the UK is

has found tremendous success in
the heavy rock/metal marketplace
and has been undergoing a steady
expansion programme. The com-
pany recently opened a new
branch in Hanover, West Ger-
many, which will be responsible
for marketing all the UK roster.
The FM label has had quite a lot

of success in the past with Ger-
man bands including Accept, The |

sign.
FM-Revolver and sister label
Heavy Metal Records are

distributed through BMG Ariola
in Munich. Managing Director,
Paul Birch: “This move consoli-
dates our relationship with BMG
in- our most important overseas
market. We had in mind for some
time a more central European
location and the office in
Hanover is an ideal base from
which to control and market our
repertoire!”

John Sloman

The company is also opening
its own UK-based recording
studio, a two-storey extension
consisting of 1,000 square feet of
studio and mixing space as well as
a residential area for the bands.

Birch: ““The studio will specia-
lise in rock music production in
the UK - the only other studios
which specialise in rock are Dieter
Dierks’ studios in Cologne, and
Metal Works in Ontario, Canada.

Birch adds: ““Europe is becom-
ing the most significant market
for FM-Revolver with new Poly-
Gram and BMG deals in Scan-
dinavia. Heavy Metal Records is
being set up as a separate
marketing entity from FMR and
will release a maximum of six new
labels in the first 12 months. The
label is being pitched at the kids
on the street who still have fun
finding new bands and not clones.
“FM and Revolver have also
Hard & Heavy ‘
continues on page 23p
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have also developed in different
directions.
FM artists include White Sister,
Torino, Wrathchild and Lisa
Dominique, and the label’s direc-
tion is AOR and pop rock with
fun bands like the Macc Lads and
back-catalogues from Magnum,
Diamond Head and UFO. Heavy
Metal Records recently re-signed
The Handsome Beats, the band
that released the first product for
the label almost 10 years ago.
“Other HMR artists are
Broken Bones and Cloven Hoof,
who have recently been on tour
with Lisa Dominique. The biggest
album of the year for FM will be
Disappearances Can Be Decep-
tive by John Sloman, which will
be released in Europe in
September.”

Island

Island Records’ hard-rock stable
includes Anthrax, Leatherwolf
and new signing The Claytown
Troup. International Manager
Ceri  Nicholas says that the
marketing of these acts in Europe
requires careful thought because
“‘the normal media outlets are not
available”. But she adds “there
are other ways of achieving suc-
cess without having to go to top
40 radio™.

Nicholas: ““We invest an enor-
mous amount of money in tour-
ing - we look to get each band on
the road as frequently as we can.
Also, we concentrate carefully on
retail displays and special promo-
tions. For The Claytown Troup we
manufactured their single in a
leather bag; for Anthrax we've
produced registration  plates,
badges and patches!”

She believes the potential for
greater TV exposure is growing:
“MTV has the Bailey Brothers
and there are other specialist pro-
grammes on cable and satellite.

The mainstream TVs are beginn-
ing to recognise the appeal of the
music and are starting to act on
it2” The hard rock press is also an
important area: “We work very
closely with the likes of Metal
Hammer and Kerrang, who have
extremely loyal readers”

The most important territories
for rock are West Germany, Scan-
dinavia, the UK and to a lesser ex-
tent Holland, says Nicholas. “‘But
the music’s appeal is growing
across Europe. The sales of the
current Anthrax album, State Of
Euphoria, were double that of the
last one, and many other acts ap-
pear to be going from strength to
strength!”

Mainhattan Music
Productions

Uwe Block’s Mainhattan Music

| Productions in West Germany

produces various hard rock
bands. They include West Ger-
man band Craaft, who are signed
to RCA Records on a worldwide
basis and toured with Bon Jovi
last year. And there is Laos, whose
members are from the UK and
West Germany. Their debut
album will be released worldwide
in late summer, produced by Er-
win Musper who is known for his
contribution as an engineer on
Def Leppard’s Hysteria album.

Mainhatten is also working
with New York-based band Jax
Treat - an original signing to
PolyGram Sweden/PolyGram In-
ternational who have toured with
Queen and Gary Moore;
mainstream rock band Rok, who
are the latest Mainhatten signing;
and Jojo, signed to Teldec/ WEA
International, who have toured
with Robert Palmer and Meat
Loaf.

Block: ““In general we sign the
bands to our production com-
pany, develop the projects to their
final status and sign them then via
a master deal to the record com-
panies. We also have Mainhatten

I HARD & HEAVY I

’ Metal VHamrn”er

The growth in popularity of
heavy rock/metal has deve-
loped alongside the success
story of Metal Hammer which
was first launched in West
| Germany five years ago. The
magazine now publishes in
various European countries
with local language editions in
GAS, the UK, Holland,
France, Spain, Greece, Italy
and Hungary. And it is laun-
ching a Russian edition.

Managing Director Jurgen
Wigginghaus: “Each local
language issue maintains its
strong domestic identity while
| enjoying the benefits of access
to a pan-European publishing
organisation.  The title’s
pedigree ensures a positive
reception and continuing sup-
port in all the countries we
cover.’

In West Germany, Metal
Hammer originally launched
with a circulation of 50.000. It
has now increased to 165.000
and since March the magazine
has been published fortnightly.
And in the UK, Metal Ham-
mer’s circulation has increased
from 50.000 to 90.000 in less
than three years. The Gallic
version of the title hit the
shops for the first time last
December and already the cir-
culation is 75.000.

Wigginghaus: ““We are com-

mitted to providing the best ser-
vice to the fans of this expanding
field. Hard rock has been a potent
musical force since the 60s, but
now it is firmly established as a
major and growing sector of the
market. Audience loyalty is legen-
dary, our readers are of an age
group with the disposable income
to indulge their rock dreams
through albums, videos, mer-
chandise and other miscellaneous
purchases’’

The USSR publication of
Metal Hammer will be aimed at
Jthe 15-30 age bracket and will
have an initidl print -run of
500.000. “‘Available data suggests
readership -will be 10 to 12 per
copy. The magazine is printed in
the West and distributed out of

ingrad, Moscow, Kiev and
Omek?”

Metal Hammer has also been
involved with various associated
projects in the heavy rock field - it
presented the debut live visit to
Europe by Anthrax and also
released the live video of the
band’s tour. The magazine this
year released the Metal Ballads
album in GAS in conjunction
with BMG, the fourth compila-
tion the magazine has been
associated with. The most recent
release has been a compilation
album featuring new UK bands
released together with FM-
Revolver Records. a

Music, which is represented by
EMI/SBK Publishing worldwide,
and BFS Management which has
offices in West Germany, New
York and London. My co-
shareholders are Willi Engelhorn
and Ossy Hoppe who also have
Shooter Promotions, the largest
hard rock/heavy metal promotion
company in West Germany.’
Block adds: “The hard
rock/heavy metal scene in West

(sdvertisement)

Germany is a very active and
growing scene. A couple of years
ago there were only The Scor-
pions but their worldwide success
has encouraged a lot of German
bands to try to~accomplish the
same sort of success, and we have
seen acts like Accept, Bonfire,
Doro, Victory, Craaft, Zed Yago

Hard & Heavy
continues on page 24 P
|
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IS PROUD
TO ANNOUNCE:

THE FIRST MUSIC
MAGAZINE TO BE
PUBLISHED IN THE

available in 9 language editions:
English, German, French, Spanish, Italian,
Dutch, Greek, Hungarian

monthly circulation at present:
more than 800.000 copies

available in 35 countries all over the world
¢ BIGGEST SEr,
R O ROCK AND g, M0

‘\Q
\

ONE MAGAZINE — ONE MARKET
Contact us if you’re looking to break your acts in Europe
METAL HAMMER, Rock Team Publishing and Production Ltd
German Office, Ernst-Mehlich-StraBe 6, D-4600 Dortmund 1
Phone: Germany 231-528515; Fax: Germany 231-528168
Telex: Germany 231-468; Please contact Claudia Loehr

Hard & Heavy
continued from § page 23 >

and especially Helloween coming
throug
“ Shoo&er Promotions also plays
an important role in promotin;
the music because again it isn't
just the main acts that are pro-
moted, a lot of the newer bands
are put out on the road as well!”
Block admits, though, that
heavy rock/metal the ad-
ges of media exposure.
here are almost no oppor-
tunities to get the music pld\ed on
German radio even though we
have some 200 so-called private
stations in the country. Only a few
of them play hard rock or put it
on their regular p sts.
“As far as TV is concerned
there is a weekly show on Tele §

which is very influential, but the

pan-European satellite TV sta-
tions - like MTV’s ‘Metal Ham-
mer Show’ - are becoming more
important to the marketplace.
However, their input in the scene
is limited because the cable net-
work in West Germany has not
developed that well as

Music For Nations

Music For Nations has various

releases lined up for

autumn. They include: Tiger-
tailz’s Berserk and Blue Blud’s
The Big Noise on the MFN label;
and on the Under One Flag label
Venom’s Prime Evil, Candlemass’
Tales Of Creation, Re-Animator’s
Condemned To Eternity, Nuclear
Assault’s Hard To Handle and

| Bathory’s Hammerheart.

Mana;

Hooks

deals for every major territory in
Europe as well as countries like
Greece, Spain, Portugal, Brazil,
Australia and Japan. The Music
For Nations company has
developed into a series of labels
ncluding Under One Flag, which
is very much thrash and speed
metal; Rough Justice, which is

cian’s label with names like Joe
Satriani; and the Frank Zappa
label.

“Each label has its own very
distinct identity so that people
know exactly what they are going
to get when they go out and buy
one of our records. This way we
have been able to build up label

Hard & Heavy
continues on page 26 P
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continued from page 24 B

credibility among their readers
and listeners, and we listen to our

{ customel

loyalty: |
Hooker adds
market is huge but the main pro-
blem is that the music s so hard to
market because it never gets any
play result the bands have |
to tour constantly and you have to |
rely very much on the heavy rock
press to support the acts’

Nuclear Assault

Noise International

Karl Walterbach started the Noise
International label in 1983 after
seeing Black Flag play in Los
Angeles on a bill with a couple of
heavy metal bands. At that time

ve Rock Productions and

SST Records’ West German

icensee.  Walterbach: ‘I was

aware that the punk pheno-

had come late to

nd had been the

ge of my career, would

soon decline. I realised that if

Black Flag appealed to metal fans

and vice versa I would be able to

continue to service existing
customers by moving into metal!

The first release on Noise Inter- |
national was Rock From Hell, a
compilation of West German act:
followed by a mixture of domes
gnings and licensed product
from the US. The first album |
which brought the label to world
attention was Keeper Of The 7
Keys Part I by Helloween. It was
released in 1987 and has sold |
more than half a million copies
worldwide,

Walterb: “We have con-
stently maintained our A&R
and marketing at street level, a
level where no European major
feels at home. We service the
magazines and radio ons that
they ignore, ensure that they have
the information and service that

One of the major developments
for Noise in 1989 has been a new
distribution deal with EMI for
Helloween, Running Wilde, Celtic
Frost and V2. “The deal covers
Europe and allows us to retain the
same kind of liaison with our ar-
tists as before, but with the added
attraction of EMI taking over

much of the manpower overhead
to further the success of

and three new
-funk-metal band
0, cult

Watchtower |

cene band
London. Noise UK will also be
starting a new label Blacktop
Records, which will bring to the
mainstream rock market the same
quality of A&R and marketing
that established Noise.

“It is an indisputable fact that
ince Noise International was
ounded no European major has

succeeded in breaking a metal act
to the extent that we have with
Helloween)” Walterbach adds.
“European majors continue to
misunderstand rock despite i
significant share of the world
record market, preferring instead
to chase fads or play the roulette
game of chart pop”

Phonogram

Phonogram  Records  recently
signed a deal with Def American
for the world excluding North
America. The label is headed by
Rick Rubin who has had suc:

as producer for The Beastie Boys,

founder of Def Jam Rec g
The Def American stable current-
ly includes S Danzig,

enables them to maintain their | Masters Of Reality and Chicago

hea | one album out, they already have
i a US manager and interest from
be limited to metal, rap or any | across the Atlantic has been very
other musical genre but it will be | stro
music by and for young people. It S—
will not be music created by some | Red Bullet
middle-aged corporate executive
s what the | Willem Van Kooten, President of
Red Bullet in Holland, feels that
be music by committee, spending | there is a huge potential audience
more on statistics and marketing | for hard rock if only the
tests than they do making music | tions would wake up. ¢
which they don’t understand or | nial problem in promoting heavy
enjoy rock music is the lack of r
Hein Van Der Ree, Managing | airplay,’ says Van Kooten. “The
Director of Phonogram UK: “In | only way for an act to break is to
the coming years Phonogram will | go out and work live.
establish Def American as a ma- ““We’ve signed Sleeze Beez and
jor force in the UK and other ma- | released their first album on the
Jor markets. Rick Rubin is one of | Red Bullet label in the Benelux
the most talented people in this | and they’ve been on the road in
business and is very much in | Holland and Belgium for two
touch with the youth market. We | months now. In September they
both share a commitment to the | go to the US for live work - cur-
music and will be building careers | rently we are talking to three ma-
for Def American artists jors there - because really that’s

A
Hein Van Der Ree (left) Rick Rubin

where the money is. The US has a

PolyGram Sweden different approach to heavy rock

| and metal - it gets played on
The Scandinavian market is well | specialist radio stations and
known for its acceptance of hard | course there is a huge live circuil
rock bands. PolyGram Sweden
currently has two heavy rock acts
signed, Treat and Electric Boy
Marketing  Manager,  Krister
Nilsson: “‘Treat already have a | Cees  Wessels Roadrunner
reputation in a number of Euro- | Records has several major new
pean countries. They have releas- ases lined up for summer.
ed three albums for us - the la y include: King Diamond’s
was in November 1987 and was | fourth  album  Conspiracy
produced by Albert Boekholt. | (worldwide August 28);
They are now recording their new | debut LP Shattered

Roadrunner

| LP in West Germany for October | (September 4); and Treponem

release. Pal’s self-titled debut album, out
Nilsson: “Electric Boys are | at the end of August.

newcomers on the rock scene and In addition Pestilence have just
released their debut album in | started recording their second
February. It received sensational | album, and Paradox’s second LP
reviews from the media and their | Heresy is being finished in West
stage performance received a | Germany in time for autumn
similar response. They are cur- | rele;

rently undertaking an extensive
Swedish tour and there has been a
lot of interest from the U!
Although they have only got the

Hard & Heavy
continues on page 28 P
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Witness the birth of the new ¢

Debiitalbum =
VOL.1 - THE AWAKENING

Featuring the first single and video

VOODOO QUEEN

» ... there is nothing to stop them having as much success into the 90’s as BON JOVL.“
METAL HAMMER / CRASH

» ... at the Ip presentation all the journalists, radio and tv presenters were already going

nuts after the first one or two songs . . .“

VOODOO X

1s:

Jean Beauvoir (ex-Plasmatics) - Uwe Fahrenkrog-Petersen (ex-Nena Band) - Tommy Lafferty - Ivan Wong - Luecke Lake

Produced by Max Norman!
Already charting in Switzerland!

CBS GERMANY
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Hard & Heavy
| continued from page 26 B

““Treponem Pal have emerged
from the Parisian music scene to
become the first French band to
sign a worldwide deal with
Roadrunner,” says Mark Cooper,
General Manager of Roadrun-
ner’s London office.

““Paradox were formed in West
Germany early in 1986 when
Charly Steinhauer and Axel
Biaha left their former band
Warhead to start their own band.
They were signed to Roadrunner
after recording a demo tape which
was well received across Europe.
Our other signings include Xen-
trix from the north of England,
who were brought down to Lon-
don by Roadrunner to record a
three-song demo at Matrix

Roadrunner was started by
Wessels in Holland seven
years ago and has since opened
offices in New York, London and
Cologne s having a
representative in France. Cooper:
““The label has developed strong-
ly in the heavy rock/metal
market. We probably have around
30 direct signings and another 30
whose material is licensed mainly
from the US.

definitely a growing market - you
only have to look at the charts and
see the number of acts that have
crossed over in their appeal. The
major record companies have
become aware of the potential
and are now signing speed and
thrash metal bands.

““However it is still specialist

companies like Roadrunner that |

act as the A&R departments for
the majors. Most of today’s top
heavy rock/metal acts started out
on small indie labels before being
signed to major record labels!”

Triple M Management |

Mario Mendrzycki, Managing
Director of Triple M Management
in Munich: *“There is basically no
formula to promoting heav
To me the artists’ cred;
the audience is the most crucial
factor in the metal field.

“As the traditional promo and
marketing activities su
ing and videos are very expensive,
later in the year; and Zed Yago,
founded in Hdmhurg in 1986 and

]
worldwide deal with BMG and
are promoting their album

timing is the name of the game for
each and every career move. I
sometimes wonder why spme
managers and record companies
still tour their bands when the
product has not even had a chance
to make an initial impact in the
marketplace’

He adds: “In the US majors
such as Geffen, Atlantic, Poly-
Gram and Epic have done a great
job in preparmg ground for new

most of the initiative still coming
from the independents. There are
a lot of major companies in

ch do an excellent job
in marketing international reper-
toire but I find the picture very
weak - with a few exceptions -
when it comes to breaking their
own metal signing;

Triple M \[’iﬂd[’.t* |

West  German

(RCA/BMG), who have been
recording their third album in Los
Angeles with producer Michael
Wagener and will tour Europe

Treponem Pal

Mendrzycki: “Taking into con-
sideration the amount of talented
hard ‘n heavy bands in Europe,
and the growing variety of media
specialised in the metal market,
there are very few specialist
managements around compared
to the market size. North Ameri
is without doubt the most impor-
tant market for metal and a co-
management situation for the
US/Canada can be of great ad-
vantage to ensure continuous
representation over there,

Pilgrimage with European date:
|
Virgin Scandinavia '
|
In Sweden, where state-controlled |
Sveriges TV (SVT) has a monopo-
fy on national television, there are |
fewer outlets for music »ulms‘
than in most other Eumpean ler
ritories. There, Virgin
dinavia concentrates on st urmg

hit singles for its line-up of hard-
rock acts, which includes Swedish
Erotica, Alien and Bad Habit.

Managing Director Anders
Hjelmtorp: ‘“Marketing hard rock
albums presents no big dif-
ferences compared to other types
of music. What we have is not the
underground  kind of stuff,
whereby you put the record in the
shops and sales will slowly build
by word of mouth. We have to
pick the hit single and put most of
our energies into that?”

The company has high hopes
for Swedish Erotica, which
Hjelmtorp describes as “very LA
Guns, Poison, modern hard
rock”. A new single called Rock
And Roll City is just out.

Hjelmtorp  describes  the
Swedish rock press as ‘‘excellent”
in its coverage of dance music and
the “more conventional kinds of
rock & roll”, but feels it ignores
melodic hard rock. “I think its a
serious misjudgement. I am very
disappointed at the lack of ex-
posure there!”

Europe-wide, he says the com-

pany receives good support from |

its affiliates but is critical of those
who just want to ‘‘bang the
album out and not work on it.
Some are still dismissive of the
need for a hit single, which in our
view is the first priority”.

Warner/ChappéII o
West Germany

During the last 12 months
ishing company Warner/
ermany has
signed various U' and German
rock bands for worldwide publi-
shing agreements and the biggest
succe: o far have been Zed
Yago, White Lion, Overkill,
Steeler, Manowar and Mod.

“We firmly believe in the future
success of our recent signings Ho-
ly Moses, Tora Tora, Mekong
Delta, Blind Guardian, Heaven’s
Gate, Yoal and Vamp;’ says Hart-

wig Masuch. ““The overall market
situation for heavy rock is im-
proving. Hard rock is crossing
over to a wide audience as tours
by Bon Jovi and The Scorpions
have proved. It is no longer only
the headbangers’ music and there
is a healthy worldwide inter-
change of talent.

“Promoting heavy rock re-
quires long-term strategies and
firm belief in bands. Depending
on the power of the act’s manager
it’s easier to promote a heavy rock
band if you are willing to commit
to a long-term strategy. The main
marketing tools are the rock press
and touring’”

WEA

A wide selection of rock and
metal acts come under the WEA
umbrella, including Guns ‘N
Roses, Van Halen, Tesla,
Aerosmith, Manowar, Badlands,
Testament and Skid Row, plus
King’s X, Mr Big, David Lee
Roth, AC/DC, Trevor Rabin, The
Bullet Boys and Motley Crue.

Andy Murray, WEA UK’s
Marketing Director (US Labels),
says that competition has become
increasingly fierce in Europe
because there are ‘‘too many
bands touring, too many bands to
read about, too many albums in
the shops™. For an act to make an
impression, “they really do have
to have something very special, an
appeal that will single them out”.

Give-away badges and posters
can help but, says Murray, “‘they
are expensive and unlikely to work
with new groups. It’s sometimes
better to i n the
singles, o re-interpretions of well-
known songs. This can make a
single far more collectable”.

Murray says in many S it is
difficult to make inroads into a
territory without a hit single - and
here the more extreme styles, such
as thrash, are bound to lose out.
Murray: ~ “‘Acro continental
Europe there’s wide acceptance of
rock - that is, records with loud
guitars - but there remains j
much resistance to the ‘outla
of metal, s as Anthrax and
Metallica.

““But then the fans are proud of
these bands because they are not
on daytime radio. It follows that if

in order to get them airplay

you may destroy their appeal. It
has to be handled careful

have to do what’s best

band’s career.”
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Rockin’ The Airwaves

by Chris Fuller

Across Europe, a clutch of
devoted DjJs have
continued to bang the
drum for heavy metal in
the face of indifference
from much of the rest of
the media. Music & Media
tracked down four of the
jocks for whom the rock
never stops.

“ I ’s not what you say -
it’s what you play’

So runs the philosophy of Tommy
Vance, who for around 11 years
has provided a weekly lifeline to
the UK’s millions of hard rock
and metal fanatics with his ‘Fri-
day Rock Show’ on BBC Radio 1.

Metal, speed, thrash, blues-
rock, glam-rock, AOR - you name
it - over the years Vance has en-
thused about them all. He gave
Iron Maiden and Def Leppard
their first break on national radio
and, more recently, was the first to
give thrashers like Metallica and
Anthrax serious attention.

Though not exclusively a rock
DJ - he also hosts Greater London
Radio’s (GLR) drivetime show, is
a great advocate of soul music,
and has presented a variety of
shows on the British Forces
Broadcasting Service (BFBS) - the
rock tag has stuck.

But he retains a burning en-
thusiasm for rock in all its forms,
spending free evenings at gigs and
listening to a “frightening”
amount of new releases each
week. He regards it as vital to keep
ahead of trends and to “not end
up playing on air what people
have in their record collections.

Vance admires the “ambience”
of the 24-hour rock stations in the
US and admits to following the
American style: “We try to make
the show sound as if it really is
part of a 24-hours-a-day rock sta-
tion, and the listener just happens
to have tuned into it at 22.00
hours on a Friday night. Welive in
hope - maybe one day it will be
24-hours-a-day!”

’Friday Rock Show’ is format-
ted in musical “‘sweeps” - never
less than four records in a row -
and includes interviews and
studio sessions. Vance says,
“What I play always has its roots
in rock”

He acknowledges rock fans are
generally poorly served by the
media in the UK, which
“‘underestimates the hold that the
music has over millions of peo-
ple”. On the radio front, he
blames “‘the way the medium has
developed, and continues to
develop, in this country. The peo-

Tommy Vance

ple who legislate for its advance
‘ment are consistently out to lunch
as regards popular taste and
popular demand”.

One of the great heartlands for
hard rock in Europe is West Ger-
many. There, Volkmar Kramarz’s
two-hour ‘Scream! (Hot ‘N’
Heavy)’ show, on the Cologne-
based West Deutscher Rundfunk
(WDR), rocks the airwaves every
second Tuesday from 22.00 hours
to midnight. The show began at
the beginning of 1987 and has
since gained a fiercely loyal
following.

Like Vance, Kramarz regrets the
lack of media attention given to
hard rock/metal, which is “‘totally
out of proportion with its
popularity. The kids definitely get
abad deal - they write and tell me
all about it!”

Kramarz: ““It’s a shame there is
such prejudice among many DJs
and producers in radio, and on
TV for that matter. They don’t
really understand the music and
tend to lump it all together.
Maybe after a while more people
who are into metal will penetrate
the establishment””

*Scream!” covers all kinds of
metal, from AOR and hard rock
to hard core, plus interviews, ses-
sions recorded ‘live’ in the studio
and specials from various venues

across the country.

Kramarz says his audience is
“incredibly varied”, ranging in
age from
everything in on the show, all dif-
ferent styles of thrash, speed, |

14-40: “We mix | met

hardcore - Kreator, Helloween,
Metallica - through to AOR bands
such as Whitesnake and older
stuff like Led Zeppelin. The bot-
tom line is that it’s always hot ‘n’
heavy, but the style is very broad
and very colourful?”

He listens to opinion from all
sides of the industry but values his
listeners’ views most highly:
“They can spot a fake very easily.
1 may mix different styles into the
show but they sense that I am real-
lyinto it and they respect that and
go with it. They are extremely
tolerant which, I suppose, runs
against the general image of a
heavy metal fan” The band
Europe could be said to have put
Scandinavia on the rock map, but
across Sweden, Norway, Den-
mark and Finland there are
leagues of new bands struggling
to topple them - and a veritable
army of rock fans of all tastes. ,In

Volkmar Kramarz

Denmark, Alex Nyborg Madsen
hosts the country’s only national
rock show, ‘HM Special’, an hour-
long aural assault every second
Friday on Danmarks Radio (C3),
an offshoot of the nightly ‘7
O’Clock Show’, which covers a
broad range of rock and pop.
Nyborg Madsen describes his
show as “‘an outlet for the really,
really aggressive stuff which 7
0’Clock Show’ cannot play”.
Thrash metal acts like like |
Metallica, Slayer, Nuclear Assault
and Death Rage regularly feature,
alongside Danish bands such as
Artillery. He also writes a regular
rock column for youth magazine
Mix and even sings in his own
rock band, Harlot *‘though I'm
not allowed to play my own
tracks!” ,Nyborg Madsen is
scathing of some record com-
panies’ approach to promoting
al: ““Some do not promote the
music at all well. For instance, my
show is the only national rock

show, and yet I have a hard time
getting new releases out of certain
companies. It’s madness.”

But he believes the media’s
resistance to the music may
weaken: ““I think bands like Guns
‘N Roses may change attitudes.
The press seem to love them and
their style touches on metal. But
for the more out and out rock and
harder stuff, it will remain an
uphill battle. There’s good metal
and also quite a bit of bad. The
thing is to give each release a fair
hearing and not have preconcep-
tions!”

Across the Continent in
Holland, Kees Baars, longtime
host of the ‘Countdown Cafe’ on
the country’s largest public
broadcaster, Veronica, believes
live performance to be the
lifeblood of metal, “There are
many bands who never get near
the charts and yet have a tremen-
dous live following. Metallica, for
example, never made it onto the
Dutch chart and yet they sold out
the Leiden Groenoord Hall,
which holds 11.000"

’Countdown ~ Cafe’, another
weekly Friday night show (22.00
hours to midnight), concentrates
on melodic rock and gives
welcome exposure to Dutch bands
such as Sleeze Beez, Vengeance,
Emergency and No Excuse. Baars
includes interviews and live
material on the show, which he
estimates draws an audience of

250.000-300.000, including
devotees in  West Germany,
Belgium and the UK.

Baars says the lack of hard rock
coverage elsewhere is an advan-
tage to ‘Countdown Cafe’. “The
listeners make sure they never miss
the show, and when it’s on they

| really Jisten to it, giving it their
| full attention. Many of them
record it on cassette to hear
agan’

He sees the future as healthy,
though “‘everything seems to go in
cycles. Bands like Guns ‘N Roses,
who have hit big, may have a very
| different image from the Motley
Crues or Poisons of this world,
but they hark back to the Rolling
Stones and Aerosmith.

““The elements of the music
will remain the same - but those
elements have lasting appeal?’ [
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Whatever happened to Bill Nelson
of Be Bop Deluxe fame? Nelson’s
first single for two years, Life In
Your Hands, has just been releas-
ed on Cocteau Records and will
soon be followed by a double
‘Best Of” album called Duplex.

The title track from ex-Eagle
Don Henley’s new LP, The End
Of The Innocence, (an M&M
Album Of The Week) is now out
as a single. It’s co-written by
Henley and Bruce Hornsby and is
dominated by Hornsby’s distinc-
tive piano chording.

Two new versions of the current
Prince hit Batdance have been
remixed by Mark Moore of $’Ex-
press fame and can be found on
the new 12" of the single released
by WEA. The new editions are
called The Batmix and The Vicki
Vale Mix. Moore's mixing partner
was William Orbit. Meanwhile,
S’Express are preparing for this
week’s release of their fourth
single, Mantra For A State Of
Mind, on Rhythm King.

Strange but true - Danish artist
Anne Dorge Michelsen is bemg
groomed for major success...

Japan. A Japanese businessman
fell in love with Michelsen’s voice
on a trip to Denmark and, as a
result, her 1986 Medley album
Maeste Dans has just been put
out in Japan by CBS. CBS also
has the option on the singer’s new
album, due later in the year.

Finnish group Boozing Bang
And The Dance Group (Polarvox)
- whose first single Kiss My Ass
was popular in the UK clubs last
year - have released a new single
called Do You Wanna. The band,
who feature former members of
popular Finnish pop act Bogart
Co., are preparing a debut album
for September.

Stand by for the Fuzzbox
follow-up to hits International

Pete Burns of Dead Or Alive - back in action

S TION REPORTS

Updated
additions from the major radio & tv

reports and playlists

stations from 16

countries.

European

: Powerplay
Additions to the playlist

UNITED KINGDOM

BBC RADIO | - London

Chris Lycett - Sen. Prod.

AD Don Henley- Innocence
Then Jerico- Sugar Box

B List:

AD Dl Amitri- Kiss

Inner City- Do You Love

Martika- Toy Soldiers

Primitives- Sick Of It

Gloria Estefan- Cuts

Danny Wilson- Bebopmoptop

Del Amitri- Waking Hours

L

~

CAPITAL RADIO - London
Richard Park - Prog. Contr.
Jive Bunny- Swing The Mood
Roberta Flack- Look Out
Ten City- Where Do We Go
Akasa- One Night
Adeva- Warning
Aswad- On & On
Dead Or Alive- Come Home
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Inner City- Do You Love
Simple Minds- Kick It In
Sybil- Don't Make Me Over

GREATER LONDON RADIO - London
Trevor Dann - Head Of Music
AD River Detectives- Chiin
l Lilac Time- American
Texas- Everyday Now
Kevin McDermott- Where
River City People- Dreamin’
Gun- Better Days
LP Danny Wilson- Bebopmoptop

RADIO CITY - Liverpool

Tony McKenzie - DJ/Prod.

AD ' Chaka Khan- Ain't Nobody
Donna Summer- | Don't Want
Gun- Better Days
Prince- Batdance
Don Henley- Innocence
Primitives- Sick Of It
Neneh Cherry- Manchild

RADIO HALLAM - Sheffield
Beverley Chubb - Head Of Music
AD Transvision Vamp- Landslide

Don Henley- Innocence

‘One 2 Manv- Writine

Lilac Time- American

Horse- You Could Be Forgiven

Fuzzbox- Self

Diesel Park West- Hoodoo

Texas- Everyday Now

Alice Cooper- Poison

Inner City- Do You Love

Jive Bunny- Swing The Mood

It Bites- Sister Sarah

Then Jerico- Sugar Box

N O music
week. It’s called American Eyes.

The return of the outrageous
Pete Burns to the record scene
after 15 months away is marked
by a new Dead Or Alive single
called Come Home With Me
Baby.

Ground-breaking West German
band Can are to have their entire
back catalogue released on CD by
Mute Records, the home of
Depeche Mode. The first batch of
eight titles, including Can-
nibalism, Monster Movie, Sound-

Rescue and Pink Sunshine. The | tracks, Future Days and Can
new WEA single is called Self! | Delay were released last week.
and the album Big Bang is out Keyboard ~ wizard ~ Vangelis
this month. recently played his first-ever
Diesel Park West have selected | Italian concert at, Rome’s
When The Hoodoo Comes as | Caracalla, a venue usually reserv-
their new Food/EMI single, pro- | ed for opera and classical music.
duced by Stones’ producer Chris | The concert was in aid of cancer
Kimsey and remixed by Bob | research. Vangelis has spent the
Clearmountain. Check out the | last couple of months in Rome’s
live  version of  Buffalo | Forum Studios recording an
Springfield’s Mr Soul, included | album with Jon Anderson.
on the single. Goodbye Mr Mackenzie’s new
Rock Over London reports that | single, Goodwill City, is about the
Steven ‘Tinti’  Duffy, the | AIDS crisis in the band’s home
original Duran Duran member | town of Edinburgh. It’s a double-
who had solo success with Icing | A side with their cover of Iggy
On The Cake and Kiss Me in Pop & The Stooges’ I'm Sick Of
1985, releases a new single with
his group The Lilac Time this Chns Fuller
| RaDIO TRENT GROUP RTL 208 - London
Len Groat - Deputy Prog. Dir. Jeff Graham - Prog. Dir.
AD It Bites- Sister Sarah PP Pil- Warrior
Dead Or Alive- Come Horme Transvision Vamp- Landslide
Shakatak- Turn The Music Up Diesel Park West- Hoodoo
Alice- Walking Shoes | AD Lilac Time- American Then
Lilac Time- American Jerico- Sugar Box
PP Roberta Flack- Lulu Fuzzbox- Self
Martika- Toy Soldier Tone Loc- Got It Going On
Don Herley- Innocence LP B52's- Cosmic Thing
Doobie Brothers- Doctor MCrenshaw- Good Evening
Transvision Vamp- Landslide London Boys- 12 Com-
Aswad- On & On mandments
Simple Minds- Kick It In
BRMB - Birmingham
Robin Valk - Head Of Music
RED ROSE RADIO - Preston/ AD Bronski Beat- Cha Cha
Blackpool Lightning Seeds- Pure
Paul Fairburn - Head Of Music Inner City- Do youi Love
AD Peter Schilling- Different Trapsvision Vamp- Landslide
Michael Morales- Who Epzzbox- Self
Love & Rocket- So Alive
Texas- Everyday Now RADIO CLYDE - Glasgow
The Lightning Seeds- Pure Alex Dickson - Prog. Dir.
One 2 Many- Writing AD Simple Minds- Kick It In
LP  Cher- Heart Of Stone Inner City- Do You Love
Don Henley- Innocence Gun- Better Days
Danny Wilson- Bebopmoptop Transvision Vamp- Landslide
David Peaston Then Jerico- Sugar Box
| Don Henley- Innocence
Texas- Everyday Now
METRO FM - Newcastle
- Prog. Contr. SWANSEA SOUND - Wales
Vamp- Landslide David Thomas - Progr. Contr.
Texas- Everday Now AlList:
Then Jerico- Sugar Box AD Kylie Minogue- Wouldn't
Fuzzbox- Self
Don Henley- Innocence
Michael Morales- Who M continued on page 32
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CHILTERN RADIO &
NORTHANTS RADIO
Paul Robinson - Prog. Contr.
AD Inner City- Do You Love

B List:

AD Kariya- lm.Mllathw

One 2 Many- Writing
DOWNTOWN RADIO - Belfast
Head Of

Lilac Time- American

One 2 Many- Writing

Don Henley- Innocence

BB. King- Ain't Nobody

Paul McCartney- This One

Candi- No Promises

Then Jerico- Sugar Box

Grayson Hugh- Tak It Over

Jive Bunny- Swing The Mood

Kylie Minogue- Wouldn't
LP  Mike Oldfield- Earth Moving

GERMAN

SWF - Baden Baden
Ulli Frank - D}/Prod.
AD Love & Rockets- So Alive
Chris Isaak- Wicked Game
Sidney Youngblood If Only
River City People- What's
The Pogues.- Peace & Love
Baindexcer. Crzy
|Crenshaw- Good Evening

Li

~

NDR - Hamburg

Axel Lerche - DJ/Prod.

PP Okay- Wild Wild West
Leinemann- Lust Auf Radio

WDR - Cologne

Buddah Kraemer - DJ/Prod.

AD  Simply Red- A New Flame
Traving Wibury- Hesdg
Martika- Toy Soldiers
Julian Lennon- The One

RIAS - Berlin
Rik De Lisle - DJ/Prod.
AD Martika- Toy Soldiers

TP Nazareth-
LP Bad English- Bad Englsh

SDR - Stuttgart

‘Werner Koehler - D)/Prod.

AD Stray Cats- Gina
Aretha/Whitney- It Isn't
Grayson Hugh- Talk It Over
Peter Noon- Into Something
Beautiful South- Song

LP Don Henley- Innocence

SFB - Berlln
Juergen Juergens - D)/Prod.

AD Pet Shop Boys- It's Alright
Jason Donovan- Sealed
Bangles- Eternal Flame
The Cure-

Don Johnson- Tell It
Neneh Cherry- Manchid
Mike Oldfield- Innocent

RTL - Luxembourg

Honey Bee Benson - DJ/Prod.
LP Don Henley- Innocence

AD Hoodoo Gurus- Magnum

RTL - Luxembourg

Lilian Uciechowski - Prod.

LP Don Henley- Inocence
Gloria Estefan- Cuts Both

AD White Lion- Litde Fighter

SFB/Deutsche Welle/NDR
Horst Hartwich - D)/Prod.
PP Anne Haigis- Kinder
& Womack- MPB
The Pogues- Misty Morning
London Nights
Nazareth. Piece Of My Heart

AD  Bad Boys Blue- Lady in Black
Dein

RB - Brem:
Axel Sommerfeld - DJ/Prod.
AD Edwyn Collns- Coffee Table
Love Train- Rags o Riches
Brava- 16th Parallel
Sydicate- Babys Gone
Cyndi Lauper- My First Night
Kate Ceberano- Young Bos
LP Sugazi- Margin Walker
Syd Straw- Surprise

FFN - Hannover

Michael Jackson- Liberian
Jeremy Days- julie

Atomic City
Howard Jones- The Prisoner

RADIO RPR - Ludwigshafen
‘Thomas Tscheschner - Music Dir.

Richard Marx. Right Here
LP  Patti Labelle- Be Yourself

- Kiel
Sabine Neu - Head Of Music
PP

‘Womack & Womack- MPB

RADIO GONG 2000 - Munich
Walter Frelw:ld Music Dir.

Pet Shop
17 T Gt o Moving

RADIO GONG - Nuremberg
Arno Mueller - Music Dir.
PP Don Henley- Innocence
Carole King- City Streets
AD Sonja- Never Stop
Okay- Wild Wiid West
TP Mandy- Don't You Want
LP Don Henley- Innocence

RADIO REGENBOGEN - Mannheim
Harkus Wah ‘Wah! - Music Dir.
For Success
D Basie Boys Blue- Lady
Doobie Brothers- Doctor
ison- Calfornia

Roy
Francesco Napoli- Si
RADIO XANADU - Munich

PP Biow Monkeys- Choice
LP  Cher- Heart Of Stone

RADIo/DONAUIIE el

Gunzburg/Krumbach

Richard Roth- Head Of Music

AD Bad Boys Blue- Lady In Black
K Wecker- Weekend Runner
Natalie Cole- Rest Of
Simple Minds- Kick It In
Paul McCartney- This One
Johnny Logan- Union
Fisher Z- Masquarade
Wendy & Lisa- Satisfaction

LP Den Harrow

F R ANCE

EUROPE 2 - Paris
Marc Garcia.- Prog. Dir

pp Mo s Brud Mix
Eternal Flame

]oh\ﬂy Halydey. Miador
AD Kaoma- Lambad:

Yare Fne Time.

Francis Cabrel- Clest Ecrit

Michel Polnareff- Goodbye
LP Neville Brothers- Yellow
TP Dino- 24/7

Phiippe Lafontaine- Coeur

RMC - Paris.
Annie Amsellem - Head Of Music
AD Bros- Too Much

Mike Oldfield- Innocent

Milli Vaniilli- Blame It

KISS FM - Paris
Pascal Amnud 'ro‘. Dlr.

Rainbirds- Call Me Easy
Nevile Brothers- Yellow

FUN - Network (125 cities)
.M. Avramoussi - Prog. Dir.
AD Paul Rutherford- | Want
Philip Lafontaine- Coeur
Mylene Farmer- A Quoi Je Sers

WRTL - Paris

Georges Lang/Lionel Richebourg

PP Deacon Biue- Cl

Neville Brothers- On Our Side

Maria McKee- Panic Beach
iberian

Danny Wilson- Second Summer
SUD RADIO - Toulouse

Pet Shop Boys- It's Alright
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NOS/KRO - Hilversum
Jeanne Kooijmans - D}/Prod.
AD Stone Roses- She Bangs
The Cult- Edie
‘Womack/Womack- MPS
LP ZFornacri- Oro

VARA - Hilversum
Jan Douwe Kroeske - DJ/Prod.
PP Beastie Boys- Hey Ladies
AD Bros- Too Much
Simply Red- A New Flame
TPOH- So Young
Double Trouble- Keep Movin®

TROS - Hilversum

Peter de Mooij - Producer

PP Paul McCartney- One is One

TP Mike Oldfield- Innocent
Teddy Riley- My Fantasy
Beastie Boys- Hey Ladies
The Cult- Edie
Simple Minds- Kick It In
Shakazulu- We Are Growing

TROS - Hilversum

Martijn Krabbe - D)

AD Flame- Strength
Merlin- Weekend Girl
Carol Davies- Serious Money
Natalie Cole- Do
John Montana- Need Your Love
Little Louis- French Kiss

AVRO - Hilversum

Meta de Vries - D)/Prod.

AD Queen- Breakthru
Gloria Estefan- Don't Wanna
De Dijk- Nergens Goed Voor
Double Trouble- Keep Rockin®
De La Soul- Say No Ge

KRO - Hilversum
Hubert Van Hoof - D)/Prod.
PP Roachford- Kathleen

RADIO 10 - Amsterdam
Ferry Maat - Prog. Dir.
AD Waterfront- Cry
Paul McCartaey- This On
Wendy & Lisa- Satisfaction
E Ramazott ssa
Sonia- You'll Never Stop
Daryl Braithwaite- One Summer
Renee Shuman- Love & Body

CABLE ONE - Hilversum
Tom Mulder - Prog. Dir.

PP Soul Il Soul- Back To Life
Gloria Estefan- Don't Wanna
De Dijk- Nergens Goed Voor
Gerard Joling- No More
Guns N’ Roses- Patience
Don Johnson- Tell It

Van Morrison- Have |

Diana Ross- Reflections
Silencers- Scottish Rain
Nancy Boyd- Sooner O Later
Paul McCartney- This One
Richenel- Turn My Page
Swing Out Sister- Where
Nita Walter- Why Did You
Mike Oldfield- Innecent

Pet Shop Boys- It's Alright
Arie Ribbens- Liefde Is
Soulsister- Like A Mountain

Al

°

T

K

SKY RADIO - Bussum
Ton Lathouwers - Operations

Mgr.

AD Don Henley- Innocence
Ricardo Fogli- Donna Cosi
Patti Labelle- Asked Me To
Kirsty McColl- Days

TP Diana Ross- Reflections
Ramazzotti- Terra Promessa
Bette Midler- Wind Beneath
Toto Cutugno- L'ialiano
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James Taylor- All | Want
Bobby Bland- Members Only
Swing Out Sister- Where
Tambourine- High Under

CFN - Brunssum

Lou Rowland - Music Di
AD Maria McKee- Nobody's Child
LP Tom Petty- Full Moon

BELGIUM

RADIO 21 - Brussels
Marc Ysaye - DJ/Prod.
PP Diana Ross- Paradise
June Montana- Need Your Love
Bankstatement- Throwback
Jaki Graham- From Now On
LP Ziggy Marley- Bright Day

BRT - Studio Brussels

Jan Hautekiet/Marc Coenen

Top 10 playlist:
Wendy & Lisa- Satisfaction
Prince- Batman
Danny Wilson- Bebopmotop
The Scene- Rauw Hees Teder
Pere Ubu- Love Love Love
Ramones- Pet Sematary
Malcolm McLaren- Waltz
Lou Reed- Romeo Had Juliet
Kreuners- Verliefd Op Chris
Marshall Crenshaw- Good Eve

BRT - East Flanders
Rudi Sinia - Prod.
AD Doobie Brothers- Doctor

ANTIGOON/FIVE STAR RADIO
Piet Keizer - Dir.
PP Simply Red- A New Flame
TP D) Duck- The Chicken
Holly Johnson- Atomic City
Mike Oldfield- Innocent
Don Henley- Innocence
Beat Clerk- Acid Train

RADIO ROYAAL - Hamont-Achel
Bert De Vries - Dir.
PP Bobby Bland- Members Only
AD Bobby Brown- On Our Own
Simple Minds- Kick It In
Heavy D - Got Our Own Thang
Bros- Too Much
Richard Marx- Satisfied
‘Womack & Womack- MPB
Chris Isaak- Wicked Game
Selena- My Heart Beats

RADIO CONTACT - Brussels
Danny de Bruyn - Prog. Dir.
AD River Detectives- Chain
Lilac Time- American
Texas- Everyday Now
Kevin McDermott- Where
River City People- Dreamin®
Gun- Better Days
LP Danny Wilson- Bebopmoptop

RADIO CONTACT - Brussels
Jean-Lou Bertin - Prog. Dir.
AD London Boys- London Nights
James Ingram- 's Real
Dalida- Rendez-Vous

Tragic Error- Klatsche

Lijao- Com

Dick Rivers- Sale Manbo
Kaoma- Lambada

Sloane- Laissez Les Enfants
Spagan- Generation

Chaka Khan- Ain't Nebody
Jeanne Mas- JAccuse

Boney M- Summer Mega Mix

SWITZERLAND

DRS 3 - Basle
C. Alispach - Music Co-Ord.

T

~

AD Beautiful South- Song
Hoedoo Gurus- Come Anytime
Les Innocents- Cent Metres
Ramones.- Pet Sematary
Dorminique Sonic- Tears
Danny Wilson- Second Summer
LP B-52's- Cosmic Thing
TP Club De Rome- Viva

RADIO 24 - Zurich

Clem Dalton - D rd.

AD Holly Johnson- Atomic City
Pet Shop Boys- It's Alright
Queen- Breakthru
Milli Vanilli- Blame It

LP Transvision Vamp- Velveteen

Mike Oldfield- Earth Moving

Eduardo Bennato- Abbi Dubbi

George Benson- Tenderly

Danny Wilson- Second Summer

Simply Red- A New Flame

Beautiful South- Song

T

R

Papa Winnie- Rootsie

COULEUR 3 - Lausanne
Gerard Saudan - Head Of Music
PP Primitives- Sick Of It
AD B 52's- Channel Z

Hoodoo Gurus- Come Anytime
LP Hoodoo Gurus

RADIO FORDERBAND - Bern
Res Hassenstein - DJ/Co-Ord.
AD Rootsie & Boopsie- Papa
Waterfront- Cry
Alphaville- Summer Rain
Meccano- No Hay Marcha
Pink Cadillac- A Tear
TP Eddy Grant- Baby Come

RSR - Geneva
J.PAllenbach/C Colombara
AD Prince- Batdanc
JP Francois- Survivrai
Gipsy Kings- Soy
TP Bangles- Ecernal Flame Philippe
Lafontaine- Coeur
Jason Donovan- Too Many
The Cure- Lullaby

RADIO ZURISEE - Staefa

Ueli Frey - Head Of Music

AD Kaoma- Lambada
Innocent- Only Answer
Peabo Bryson- Show & Tell
Danny Wison- Second Summer
Simply Red- A New Flame

RADIO BASILISK - Basel

Rainer Luginbuhl- Head Of Music
AD Pet Shop Boys- It's Alright

TP Eduardo Bennato- La Mamma

A ST R A

OE 3 - Vienna
Gunther Lesjak - D)/Prod.
AD Bangles- Be With You
Jason Donovan- Sealed
Prince- Batdance
Fresh- Funky Stuff
Peter Pan- WOM AN
TP Michael Bolton- Soul
Don Johnson- Tell It

RAI STEREO DUE - Rome
Maurizio Riganti - Dir.
B.Ployer/E.Bellisario/E.Molinari
AD Vasco Rossi- Vivere
Eduardo Benato- La Mamma
Raf- Ti Pretendo
De Crescenzo- Ner Cati
Rettore- Zan Zan Zan

RAI STEREO UNO - Rome
E.Bellisario - Music Dir.

PP Joe Cocker- When The Night
N'Dour/Gabriel- Shakin’
Simple Minds- Your Land
Prince- Batdance

Zucchero- Overdose
Madonna- Express Yourself
Working Week- £l Dorado
Cutting Crew- Hard Place
Zucchero- Diamante
Roxette- Dressed For Success
Bliss- Won't Let Go
Transvision Vamp- Only One
Pet Shop Boys- It's Alright
Beastie Boys- Hey Ladies

MEDIA

Al
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DEEJAY NETWORK - Milan
Dario Usuelli - D)
PP ABaler- Mymm Girl
AD Bros- Too

Raul Omlhna w.la chse

Islanders- Move It

One- I'll Wait

Jovanotti- i Is Schiaccia
LP Arthur Baker

RADIO MILANO INT.10!

Luca Dondoni - PR Mgr.

PP Joe Sample- U Turn

AD Blow Monkeys- Choice
Chuckil Booker- Turned
10.000 Maniacs- Trouble Me
James Ingram.- It's Real
Pet Shop Boys- It's Alright
Stevie B- In My Eyes
Soul Il Soul- Back To Life
Strength- Breaking Hearts

RADIO KISS KISS - Naples
Lucia Niespolo - Prog. Dir.
AD Beastie Boys- Shake
Syd Straw- Future 40s
Paul McCartney- This One
Maria McKee- Forgotten
PP Lou Rawis- Brown Frame
LP Zooming On The Zoo- Z0o
$yd Straw- Surprise
Twin Hype- Twin Hype
Ziggy Marley- Bright Day

ANTENNA DELLO STRETTO - Pedeli
Filippo Pedeli - D)
PP Boris Grebenshikov- Radio
AD Baby Ford- Children Eddie
Brickell- Circle
Edoardo Bennato- Abbi Dubbi
TP BPoindexter- Hit The Road
Gun- Mone
€ddy Grant- Walking On
LP DDBridgewater- Precious

RADIO STAR - Vicenza Maurizio

Maressi - Prog. Dir.

PP Blow Monkeys- Choice

TP Boris Grebenshikov- Radio
Expose- What You Do
Painted World- World Wide
JUrsull- Mijel .

RADIO.BABBOLEO - Genova

Lenny - D)/Prod.

PP Life- Feels So Good

AD Epifan S Hombre
Norman Cook- Sunshine
Strange- Breaking Hearts
London Boys- London Night
Moody Boys- Rappers
Raven Maize- For Even

RTL 102.5 - HIT RADIO
Luca Viscardi - Head Of Music
PP Bros. Too Much
Alice Cooper- Poison
Zucchero- Overdose
TP Blow Monkeys- Choice
Paul McCartney- Le Soleil
Joe Cocker- Bad Bad Sign
LP Living In A Box- Gate
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RADIO MADRID - SER
Rafael Revert - Music Mgr.
PP Los Ronaldes- Siesta
La Union- Maracaibo
Michael Jackson- Liberian
091- Esta Noche
21 Japonesas- Hombre
LP Joe Cocker- One Night

RNE - Madrid
Rafael Abitbol- Dir. Of Rock 3
PP Marshall Crenshaw- Run
Dion- King Of The NY Streets
Cry Before Dawn- Yesterday's

LP  Del Amitri- Working Hours

P O R G A

RFM - Lisbon
Louis Loureiro - Prog./Prod.
Top 5:

UHF- Hesitar
Prince- Bat Dance
GNR- Un Chamado
Queen- Breakthru
U2- All | Want Is You

RDP| (ANTENNA 1)
Top 5:

The The- Kingdom
Worack & Womack- MPB
Pet Shop Boys- It's Alright
Bill Pritchard- Je N'aime
Rainbirds- Love Is

TNT Top 5:
Joe Cocker: When
The Cure- Love Song
Triffids- Goodbye
Xutos Y Pontapes- Se Me Amas
Madonna- Express Yourself

G IRUTEEN DR

WJGR JERONIMO GROOVY - Athens
Andrew Papadopoulos - D)
AD Aretha/Elton- The Storm
Adeva- Respect

Neneh Cherry- Buffalo stance
Guy- I Like

Jody Watley- Real Love

Eddie Brickell- Circles
Fenderella- Mr. D)

Beautiful South- Song

Real Life- Send Me An Angel
Love & Money- Halleluzh Man

3

FLASH 9.61
Vassilis Loukas- Head Of Music
AD LLCool |- Type Of Guy
Bobby Brown- On Our Own
Sydney Youngblood- If Only
Alice Cooper- Poison
Bon Jovi- Lay Your Hands
Richard Marx- Right Here

SR - Stockholm

Lars Gurell - Prod.

AD Jason Donovan- Sealed with
£ddy Grant- Baby Come Back
Black Sorrows- Chained
The Ocean- Carry Me To
Titiyo- Talking To The Man
Smokie- Young Hearts
Neneh Cherry- Raw Like
Dolly Parton- Dance With
Doobie Brothers- Cycles
Don Henley- Innocence

-
S

RADIO GOTHENBURG - Gathenburg

Leif Wivatt - D}/Prod.

AD Danny Wilson- Second Summer
Primitives- Sick Of It

Gina Jacobi- Handerna
Waterboys- A Bang

Michael Bolton- Soul Provider
Doobie Brothers- Doctor
Martika- Toy Soldiers

HIT FM - Stockholm

Johan Bring - Prog.

AD London Boys- London Nights
Bobby Brown- On Our Own
Orup- Rain At My Place
Village People- Mega Mix
Lisa Lisa- Get It Together
Geofirey Willams. Lipstick

RADIO CITY 103 - Gothenburg
Margareta Anderberg - D)
PP Cher-If | Could
AD Saraya- Love Has Taken
Love & Rockets- So Alive
Martika- Toy Soldiers
Chains- River Detectives
Gail A.Dorsey- Just Another

SAF - Stockholm
Jonas Sandberg - DJ
AD Richard Marx- Right Here
Chris Jasper- First Time
John MC- Bust A Movie
Simply Red- A New Flame
N.Kids On The Block- Hanging
Neneh Cherry- Kisses
Gis Sorensen- Mina
Chaka Khan- Ain't Nobody

NRK P2 - Oslo

Vidar Lonn-Arnesen - Prod.

AD Gyllene Tider- Sommartider
Gladys Knight- Licence
Guns N' Roses- Patience
Cliff Richard- Best Of Me
White Lion- Little Fighter

NRK P! - Oslo

Steinar Field - DJ/Prod.

AD Bobby Brown- On Our Own
Mike Linney- Kimberley
John Eddie- Tuff Luck

LP Millie Jackson- The Shit »n
Don Henley- Innocence

RADIO 102 - Haugesund
Egil Houeland - Head Of Music
AD Martika- Toy Soldiers

Richard Marx- Repeat Offender

Inner City- Do You Love
Jody Watley- Friends
TP Blow Monkey's- Choice
LP The Pogues- Peace & Love

DANMARK’S RADIO - Arhus
Leif Wivelstedt - Head Of Prog.
Top 5:

Kim Larsen- Tarzan

Prince- Batdance

Gladys Knight- Licence
Madonna- Express Yourself
Roxette- The Look

RADIO VIBORG - Viborg
Paul Foged - Head Of Music
PP Michael Jackson- Liberian
AD Lihok- Aldrig Skilles
Inner City- Do You Love
Martika- Toy Soldiers
Karina- That's The Way
Patti Labelle- If You Asked

RADIO HERNING - Herning

Ulrik Hyldegaard - D)/Prod.

AD Paula Abdul- Cold Hearted
Mike Oldfield- Innocent
Calette- Ring My Bell
inner City- Do You Love
Coldeut- My Telephone

Bobby Brown- On Our Own

RADIO ROSKILDE - Roskilde

Morten Bune - DJ/Prod.

AD Mike Oldfield- Innocent
Sinitta- Right Back
Touch - Want To Know
Bobby Brown- On Our Own
Beastie Boys- Hey Ladies
inner City- Do You Love
Double Trouble- Keep Rockin"
Milli Vanill- Blame It

| TP Gladys Knight- Licence

PP Sam Brown- A Witness

RADIO VOICE - Copenhagen

Bo Berg - Prog. Dir.

AD Beautiful South- Song
Maria- Kiss The World
Beastie Boys- Hey Ladies
Gloria Estefan- Don't Wanna
Martika- Toy Soldiers

UPTOWN FM - Copenhagen
Niels Pedersen - Head Of Music
PP Katrina- That's The Way
Patti Labelle- If You Asked
AD Bobby Brown- On Our Own
Tom Petty- Runnin' Down
Martika - Toy Soldier
Lars Liholt- Aldrig Skilles
TP Boris Grebenshikov- Radio

AARHUS NAERRADIO - Aarhus
Frankie Fever - Head Of Music
AD De La Soul- Say No Go

Vanity Fair- Cherrie

Womack & Wormack- MPB

Beautiful South- Song

Jovanotti- Gimme Five

Miles Jaye- Heaven

Back To Fun- Back to Fun
LP Jack In The Box- So Fresh

BBC Worldservice/BBC 648 - London

Nick Reynolds - Producer
TP The Primitives- Sick Of It
Martika- Toy Soidiers

Bros- Too Much

Goodbye Mr.McKenzie- Gooduwil

LP B52's- Cosmic Thing
Danny Wikon- Be Bop Mop Top
Roxette- Look Sharp

Cable Programmes

SKY

CHANNEL

Countdown
CL Bros- Too Much

Public Enemy- Fight

Norman Cook- Bass-Line
Milli Vanilli- Blame I¢

Simple Minds- Kick It in
Simply Red- A New Flame
Michael Jackson- Liberian
Don Johnson- Tell It

Lisa Lisa- Little Jackie

Holly Johnson- Atomic City
Def Leppard- Love Bites
Living In A Box- Gate

Joe Cocker- When The Night
Zeon Jones- Spin Me Around
Time Lords- Docterin'

s

3

Powerplug:
Beastie Boys- Hey Ladies
PP Simple Minds- Kick It In

ST ION REPORT h

Queen- Breakthru

Jason Donovan- Sealed
Neneh Cherry- Manchild
Joe Cocker- The Night
Lois Lane- The First Time
Gladys Knight- Licence
Guns N’ Roses- Patience
Paul McCartney- This One
Prince- Batdance

EUROCHART ON SUPER

| CHANNEL

CL De La Soul- Say No Go
Kirsty MacColl- Days
Milli Vanilli- Blame It
Michael Jackson- Liberian
Gloria Estefan- Don't Wanna
Bobby Brown- On Our Own
Pet Shop Boys- It's Alright
Don Johnson- Tell It
London Boys- London Nights
Sonia- You'll Never Stop
Soul Il Soul- Back To Life

UNITED KINGDOM

Top Of The Pops

Paul Ciani - Prod.

ST Primitives- Sick Of It
Kirsty MacColl- Days
Paul McCartney- This One
Sonia- You'll Never

CL Gloria Estefan- Don't Wanna
Inner City- Do You Love
Gun- Better Days
Stone Roses- She Bangs
Simple Minds- Kick It In
Bros- Too Much
Simply Red- A New Flame
Alice Cooper- Poison

TELE 5

Joerg A.Hoppe - Prod.

CL Borris Grebenshikov- Radio
Monstertwins- Dr.Acid
Wire- In Vivo
8 52's- Channel Z
Alphaville- Summer Rain
Faitermeyer- Challenge

Milli Vanilli- Blame It

HOLLAND

VERONICA - Countdown

Rob De Boer - Prod.

CL Beautiful South- Song
D) Duck- The Chicken
Milli Vanilli- Blame l¢

ITALY

r

7 VIDEO

MUSIC

Giancarlo Trombetti - Prod.
CL Julian Cope- China Doll
Soui Il Soul- Keep On Moving
Tone Loc- Funky Cold Medina
Inner City- Do You Love
Pet Shop Boys- It's Alright
K.McDermott- Wheels
Queensryche- Don't Believe
Triffids- Goodbye
Aswad- Only Skin Deep
Peter Gabriel - Zaar

SPAIN

FM-2 Diego A. Manrique- Prod.

CL Glenn Frey- True Love
Can- Paperhouse

MUSICl8: "E""}xlﬁ“é?fc‘aﬁﬁad\oL

Design:Fessel & Bohle, Hamburg

Photo from the film “Rabid Grannies by courtesy of Troma Inc., New York

Before our Acts go anywherevwith v

M with us.
p ACCEPT

p BONFIRE
CIRCUS OF POWER
CRAAFT

HOUSE OF LORDS
LITA FORD

SILENT RAGE
U.D.O.

ZEDYAGO

they go through Ii%

RECORDS LABEL
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SIMMONS RECORDS

istory.Com




