- FYC

“The fastest sellmg band in the world”

DON'T LOOK BACK
The 3rd single from the'outstanding album

THE RAW & THE COOKED

1%2 million albums in Europe

Oyer 4 million/albums sold worldwide sofér. ...
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MUSIC= | 1988: ZOUK IS MAGIC
| KASSAV' signs on CBS France “Vini Pou”

is platinium (over 300000 sales) in France.

MED' A :::m KASSAV” is the French band of the year
at the “VICTOIRE DE LA MUSIQUE” 88.

1989: ZOUK IS MAJESTIK
“Majestik Zouk” the new LP of KASSAY’

gold at release.

KASSAV’ ON TOUR OVER EUROPE

Ier Septembre . . .. ... .. 11Septembre ... ... ...
2Septembre .. ... ... .. 13 Septembre . . . ... ... .. ..
3Septembre . .. ... ... .. 14 Septembre . . . :

5 Septembre . . . 16 Septembre . . . ....LAHAYE
7Septembre .. .......... 21 Septembre . . . COPENHAGUE
8 Septembre . ..... .. .. 22 Septembre ... ... ... ... LUND
9 Septembre. . .. ... ... LISBONNE | 23 Septembre ......... GOTEBORG

10 Septembre. . ... .......GENOVA | 24 Septembre . . ... . STOCKHOLM
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New Austrian Privates
Exploit Legal Loophole

by Volker Schnurrbusch

Vienna - A new venture to

round Austria’s ban on
private radio has just been
launched. Antenne Austria
went on air at the beginning
of this month and a second
station is planned for the
end of August.

Both stations are target-
ted at an audience aged
15-40, with a mixed format
of AC and top 40 music.
Broadcast on FM, Antenne
Austria has a potential reach
of six million and Anten-
ne Austria Sud, which is on
the Austro-Italian border,

800.000. The stations” Pro-
gramme Director is Thomas
Klock a former DJ at 03, the
pop channel of state broad-
caster ORE.

Programming is produc-
ed in Vienna but for legal
reasons the Austrian com-
pany behind the initiati
Otto  Richter  Holding,
broadcasts the service via
Radio Danubius in Buda-
pest. Otto Richter Holding
owns more than 20 com-
panies including ad»emsmg
and PR agencies.

Paul Conroy (left), recently appointed Pres. of Chrysalis Int.
(M&M August 12) lines up alongside the company’s Chairman

Chris Wright.

MTYV Triples
Audience

by Chris Fuller

MTV has emerged as the
leading  European TV
broadcaster with a threefold
increase in its audience to
4.1 million over the 12
month period to August, ac-
cording to the recently
published PETAR ~ (Pan
European TV  Audience
Research) surve

MTV’s reach now ac- |

counts for 9.4% of the total
potential cable and satellite
audience (which rose by
30% to 43.2 million) in the
11 European  countries
which took part in the
survey (M&M August 12).
The figures also show
that MTV has the strongest
youth audience profile.
Around 71% of its viewers

are in the 4-34 age group,
compared with 57% for
Super Channel and 59% for
Sk

While Super Channel’s
audience showed a slight in-
crease to 8.3 million from §
million in 1988, its percen-
tage of the total European
reach dropped from 25.9%
to 19.2

West German broadcas-
ters RTL Plus and SAT 1
both showed big gams part-
ly due to the 50% increase in
the number of cabled homes
in West Germany to 4.9
million. Each station now

has a 30% share of the total |

potential European au-
dience. ]

Antenna FM Wins
Private TV Licence

by John Carr

Athens - A consortium
headed by Antenna FM,
Athens’ most popular com-
mercial radio station, has
been given the go-ahead by
the Greek government to
launch one of two private
television channels in the ci-
ty. The move gives the green
light to private TV in Greece
for the first time; commer-
cial radio has been on air
since May 1988.

The Antenna consortium
includes two national daily
newspapers. The licence for
the second channel has been
awarded to Teletypes, a
group of Greek daily news-
paper publishers. Antenna

TV and the Mega Channel |

are expected to start broad-
casting in the autumn.
Licences for two more chan-

(sdvertsement)

nels in Salonika will be
awarded later in the year, ac-
cording to official sources.

Parliament is expected to
ratify private TV broad-
casting within the next two
months.

The two consortia were
picked on the basis of credit
worthiness and media ex-
perience. A government
spokesman said Antenna
FM was a natural choice
because its services matched
the standards of public
radio and it is currently
making $ 185.000 (app. £
110.000) a month profit.

According to the latest of-
ficial figures, Antenna FM
now tops the radio ratings in |
Athens with 26% of the
local audience, 8% ahead of
its nearest rival Athens 9.84.
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AFTER FOUR YEARS THE SILENCE IS BROKEN.... | PR Ean News
MCA Gets To Grips With Europe

by Mike Nicholls

Even the most cynical observer of | company’s licensees abroad. | from Teldec’s TV and radio pro-
the music industry would have to | MCA’s current success in the UK | motions set-up which is one of the
admit that in the late 80s, record | has had a lot to do with the UK | best in Europe’ 3
companies have been operating | Managing Director Tony Powell | Watson  sees  European Aflaatic 252, m;‘;"’ D.‘I'l'"‘:"
with greater efficiency. who joined at the beginning of | developments like this which af- m m;m m::'m m:

One of the companies to have | last year. A belief in the acts | fect MCA as being crucial to longwave, is expected to an-
benefited most from this sharpen- | which had already been signed | tackling the changes which are nounce its on-air team shortly.
ing up of business practices is | and good marketing meant we | bound to occur in the 90s. What It is understood that several
MCA Records. The first six | were on our way. Since then it has | surprises him is that so few other people from former pirate
months of 1989 have seen the | beendown to timing and planning | players in the market seem to be ser chisve Shear i g

(4 tra.
(% trae

company achieve singles success | ahead. taking much notice of what is go- ﬂf‘gofhz::mv: g;:;, ﬁ
(4.87% of the chart share based ing on. Gary King (Luxembourg/-

on Music & Media’s Eurochart
Hot 100 Singles) and LP success
(2.21%) with artists who are either
relatively new or who have never
had much of a following in the
UK. These include Tom Petty,
Transvision Vamp, Bobby Brown,
Jody Watley and Holly Johnson.
Despite his success with Frankie
Goes To Hollywood, Johnson’s

“During a recent survey of Radio Radio), Tomy West
businesses, 93% showed an (Chiltern Radio) and Susan
awareness of 1992 - but only 30% Charles (Radio Caroline).
confessed to doing anything
about it. The retail sector seems to
be ahead of the music producers. Keynes,. is to be known as

“So the 90s look set to change Horizon Radio. It plans to
the face of retail dramatically. If launch in October and will be
there's to be central buying apd headed by Paul Robinson,
distribution, record companies

comeback was _mo more 2 ™ will really need to be on the case. ',':,,‘;.“SMWT l;:d‘;m:,::
foregone conclusion than that of Tl And then some form of uniformi- * * *

Kim Wilde, another MCA artist ty of discounts, VAT and pricing Famous Hamburg prostitute
whose career went through a quiet will have to be worked out’” Domenica has accepted an in-
phase  before joining the | Watson also points to the in- At iou.f10m LB £ty s ikic

evitable changes in the media: ﬂf_:ml pm:gm:::hz':f

“The growing tendency towards surprise, surprise - sex issues.
super-league entrepreneurs like Similar sex counselling pro-

company.
For many years, MCA’s Euro-
pean success fell short of that of

the US parent company, but now Maxwell, Murdoch and Bertels- grammes on Radio Hamburg
the label is beginning to catch up " mann means a record company and West Berlin’s Radio 100.6
and is preparing for the challen- | - 4 could plan a production with a m"'m‘" LTy Enicy
ges of 1992, Stuart Watson is Vice | Stuart Watson cable or satellite station and have == =

President of MCA International “This entailed getting US ar- | it beamed simultaneously all over Athens’ pioneering indepen-
and a keen industry observer. tists over to Europe to promote | Europe. Sky, for example, could dent radio station, Athens

‘Watson: ““To begin with, record | their records at the right time. So | do a Prince spectacular which 9.84 seems to have survived a
companies must release product | in January of this year I went to | could go out without necessarily troubled '::‘d“’: ?h‘; top of
simultaneously in each territory. | LA on one of my regular tripsand | being sold to the BBC. x"“&"“ COCpN s g

" Py " - . , the radio was faced with a
This means a concerted team ef- | sat down with both Tom Pettyand |  “Advertisers might decide to staff walk-out in protest at ef-
fort from the UK company, thein- | Jody Watley and asked them to | buy European as opposed to na- | forts to revamp the station’s
ternational department and the | come over to Europe for three | tional campaigns which means image. After a strike lasting
weeks prior to the release of their | agencies will have to operate dif- several days, programming

(advertisement)

albums. In some ways my job is | ferently, with ads, like program- ‘was restmed on August 3 after
like artist management, especially | mes, being fine-tuned to suit dif- m;f;j“,‘:"mmj;”;j
when those artists aren’t | ferent markets. This means that forts to “bring the station's
D“n!co represented over here.”” marketing  people, PRs. and popularity back to its previous
Apart from good productanda | everybody else involved in the fevel””.
Ll LBl L Ll | close working relationship with | media will need to have a basic =RANSs T
US artists, Watson puts MCA’s | understanding of all markets. g,‘g"‘l{l"y'mw"o':; ) Tal
B . ice, after first
new-found success down to the | Local knowledge is very impor- telling the BA it would be

way it .work with its licensees: | tant and if you don’t have it you making more FM licences
“Apart from the UK, US and | can’t deal with local problems. available in London, and then
Canada where we have our own | Constant contact will have to be saying it would not, has final-
companies, we are licensed to | maintained with opposite num- ’fY ““"‘_""*“m"‘b‘e' two et

— WEA. And they give us room in | bers in each European territory ;:‘;g‘::;m h;.“;::vi“'
YOUR PARTNER IN | | so faras we have our own product | while at the same time people Bitlo- i I thinch it Tix= oo
SERVICE, QUALITY | | managers and priorities as far as | must think globally, especially advertise the contracts. If not,

releases are concerned, as well as | when it comes to acquiring talent.” the two ‘runners-up’ from the

AND SPEED direct contact with all the depart- | ‘:‘m “F';.“X" M

PLEASE CALL: CEES STAM | | ments within the local compal?f “The artce ‘BMG Buys $0% Of laly's Radti=cculd ,,,"‘mn'-“"“ e
TEL. (31)2940-15321 In West Germany, WEA recently | | pppy in M&M August § incorrcly airwaves after all.

5 bought Teldec which has had a | | stated that the DDD roster includes
FAX: (31) 2940 - 18923 4

(TIX 16619 very high success rate handling | | Fausto Leali (now signed to CBS Italy),

UK labels like PWL and until | | Mia Martni (now vith Nuova Fouit

recently, Jive WEA's takeover | | g S wasi

should mean that we'll benefit R, 1

P.O. BOX 12, 1380 AA WEESP
H O L L A ND

[Pues From the Album ‘The Seeds Of Love’ - Released September 25th.  E¥Gram MUSIC & MEDIA - Auguse 19, 1969

AmericanRadioHistory.Com



E|
g

nEmM=Z

EUROCLIPS

music videa clps throughout
Europe Inm—dymrwwum Tein-
cldes more than programmes
e s ety v R
it conries

VIDEO FAVOURIT

Milli Vanilli

Blame It On The Rain

VIDEO HITS§

Public Enemy
Fight The Power - 40 Acres A e
Machine
Under The God. arte
Kylie Minogue
Wouldn't Change A Thing - ugave TV
| Good Feeling

Eric & The Good Good.

Shakespear's Slster
Youte Hisory - Oy
Martika

Toy Soldlers-PurecPrares
!eMthpthhFl‘l.-
Do The Right Thing - Fugeve TV

'MTV - Quality

Pan

Europea

News

Super Plans More In-House Productions

Super Channel has launched its
first in-house production. ‘On
The Air’ is a daily two-hour live
music and information pro-
gramme targetted at young Euro-
peans. The launch follows last
month’s acquisition of London’s
Doublevision facilities house by

"Tommy’ Broad-
cast Worldwide

Music programme  distributor
Radio Vision International (RVI)
expects to sell a live recreation of
The Who's 1969 rock opera ‘Tom- |
my’ to around 60 countries. Euro-
pean satellite and cable channel |
deals are still being negotiated.

The August 24 LA perfor-
mance will feature Roger Daltrey,
Pete Townshend and John Ent-
wistle in their original roles plus
performances by Elton John, Phil
Collins and Billy Idol and a
15-piece superstar band. Proceeds
from ticket sales will go to the
Nordoff-Robbins Music Therapy
Foundation, a charity for autistic
children.

N
Comes First
by Chris Fuller

Brent Hansen, MTV Europe’s
new Executive Producer, believes
that expanding the channel’s au-
dience should not overshadow its
other priority - quality program-
ming. Hansen: “The pioneering
thing - breaking into new coun-
tries - is all very well, but it should
not be overlooked that we play the
best music on TV.”

Hansen, previously MTV Head
Of Production, joined the chan-
nel in 1987 following wide ex-
perience in New Zealand TV. In |
his new job he is responsible for
in-house production, programm- ‘
ing and creative design.

MTV has confirmed it is talk-
ing with Soviet in-

by Jon Henley
Beta Television, Super’s parent
company (M&M June 24).

The show features current
music videos introduced by Super
VJs Mari Strong, Stuart Cabb and
Chrissy Kennedy, together with
on-air phone-ins, interviews, com-
petitions, and music and fashion
news. ‘On The Air’ uses the chan-
nel’s new LMS technology, a
recently installed system pro-
viding automatic control of up to
400 video tapes.

The technology should allow
the programme to be transmitted
in Dutch and German as well as
English in the near future, says
Super. Director Of Programme
Development Simon Woodroffe:
““On The Air’ is the first of a

number of in-house productions
and co-productions we're plann-
ing. We want to become establish-
ed as a production company
rather than simply an acquisi-
tions-based broadcaster and once
we have developed an idea, we are
keen to see it exploited by other
European channels!”

In the long term, 50% of Super
Channel’s output could be pro-
duced in-house or co-produced,
says Woodroffe. A new live music
and sports programme are already
planned for mid-October.

’On The Air’ is produced by
Super’s Mark Ford and Lica
Merry and is broadcast on
weekdays between 16.30 and 18. 30
hours.

Pay For Play? No Way!

The issue of pay for
play is taken one step
further this week by
the remarks of Phil
Reilly, Programme
Director of Extra
AM in Birmingham

(UK).
Like Tony Burton
of Norwegian syn-
dication company Hit
Factory, Reilly com-
ments on the remarks
made by Russ Curry,

by Machgiel Bakker
ed, other than
through the record
companies supplying

much the industry
feels a play on a sta-
tion is worth. “Bear-
ing in mind the high
costs they spend on
sampling and
regional reps, I think
it’s still very impor-
tant to them.

“And if they are
concerned about
costs, they can send
their samples o every
commercial station in

VP A&M Europe. him with records? the UK by using the
Curry feels that the You can’t expect him  SMS operation -
days of supplying to.buy every record Satellite Media Ser-
radio stations with that is available. And  vices - it's cheap and
free material are over  if A&M does not cost-effectivel”
(M&M August 12). supply, CBS will be Reilly is referring

According to Reil-
Iy, the issue is quite

glad to fill its plays
on the playlist slot’”

10 a system that is in-
creasingly used by IR

straightforward - if Reilly believes the  in the UK. By using
record companies do industry still values  a direct, digital link-
not supply stations  radio promotion up with the Intelsat
with records, they are  highly. “Especially satellite, SMS sup-
simply not played. with regards to new  plies radio stations
“‘Some 100 records talent. And unless with commercials,
are released every théy supply us with  concert series, syn:
weck. How would new records, how will  dicated radio shows
youexpect a Head  new talent be and even live broad-
Of Music to find out broken?”” casts. (u]

about what's releas-

(sdvertisement)

cluding the state organisation
Gostelradio, with a view to setting
up a Russian outlet. Hansen: “It’s
a very exciting area -we are keen to
become established across the
East bloc. MTV appears to repre-
sent a good overview of Western
music and creativity. And there is
alot we could gain in return, par-
ticularly in the field of animation
and design!’ [

FAX: 301-459-6418
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3HOUR LIVE/TAPED DELAY/AUGUST 13,1989/LENIN STADIUM

To celebrate the

end of the cold

war, the arrival of glasnost-ond the 20th
anniversary of the Woodstock Festival,
the heaviest rockers in the world are trav-
eling this summer to Moscow's Lenin Stodium
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New Kids On The Block
Move To Europe

by Diana Muus

Songwriter/producer  Maurice | you see how things are going in
Starr formed New Kids On The | the US, we are convinced they
Block because he wanted to put | cannot fail in Europe Until
together an 80s version of The
Jacksons or The Osmonds. In
1984 he found what he was look-
ing for - five good-looking young
guys who were able to rap, dance
and sing. They became New Kids
On The Block and signed to CBS
in New York.

As far as the US is concerned,
Starr’s plans and those of ma-
nager Richard Scott (ex-Supremes
manager) have worked extremely
well. The band’s self-titled debut
album and the follow-up Hangin’
Tough (4608741) both reached
double platinum status. The
Hangin’ Tough LP was no. 3 in
the Billboard Top Pop Albums at
press time, having spent 50 weeks
in the chart

But in Europe, New Kids On
The Block are unknown. Ruud
Roeben of CBS in Holland is

autumn we will attack the market
with the Hanging’ Tough and I’ll
Be Loving You (Forever) singles
and after that we will start a
marketing campaign with the
album. The rest of Europe will
follow:”

The band have done press inter-
views in Holland and appeared on

News
M o) v N
Media: Bruce Stein- reporting to Herman for national product &
berg jas joined MTVas  Heinsbroek in Amster- Husemann, for-

Deputy Dir, of Adver-
tising Sales % Monica
Dodi, Dir. Advertising

dam. Lavignette has
worked with AB Pro-
ductions and  Poly-

merly head of press at
Teldec, West Germany,
has joined Polydor’s

Sales & Network Deve-  Gram % Nicolette Van  press department to
lopment MTV has  Galen, who opened the  work on national pro-
resigned % Jaume Fer-  French office last year, ~ duct % Elfie Kuester,
rus has been appointed  has been made respon-  head of WEA Press
Dir. of Spanish public ~ sible for liaison with has been appointed
regional TV station advertising agencies, Head of Pop Prom. at

TV3, replacing Emric  record companies, TV  Teldec, West Germany.

Canals % NorbertLill, and radio stations %  She replaces Brigitte
star DJ at Radio Ham-  Restructuring at EMI  Hamer, who has taken
burg has joined the Music Int. Mark. Div: over the prom. dept. at
private station, OK John Briley is named BMG  Ariola in

Radio % Adam Hahne
is leaving SR in Stut-
tgart to join Radio
Salu as PD

% Industry: Heinz
Henn has been ap-
pointed Sen. VP A&R/
Mark. BMG Music Int.
% Chris Stone is pro-

Dir. Int. Artist Deve-
opment; Rick Blaskey
is appointed Dir. Int.
Mark. & Prom. Europe
* Terri Anderson has
been appointed PR
Dir. for EMI UK %
Following the takeover
of Miller Int. by BMG,

Munich %  Jeroen
Mulders has been ap-
pointed A&R Mgr.
CNR  Belgium &
Christoph _ Schwarz,
formerly Dir. Of Ad-
vertising at Stuttgart-
based Intercord, has
replaced Juergen Rau

moted to VP A&R/ Christoph ~ Schmidt, as Dir. of Creative Ser-
Mark. Europe for BMG  also Deputy MD BMG ~ vices at Teldec %
Music Int. % Daniel Ariola, and Rolf Detlev Kromker, for-
Goldschmitt,  former  Larschmacher, headof ~ merly at Polydor, has
A&R Mgr. EMI France,  Ariola Express, will be joined Koch Records if
has been named GM joint MDs * Gerd Munich as Head of
Vogue % Dutch company ~ Ludwigs, former Dir. A&R, Pop/Rock #

Arcade has appointed Int. Rep. at BMG
Jean-Luc Lavignette as  Ariola Munich also
Arcade  France, assumes responsibiliies

Johannes Flerisch has
been appointed Dir.
Press

determined to change this: “If

Radiotrust Plans
£ 4.3M Investment

by Chris Fuller

Just a month after its launch on
the UK stock market, Radiotrust,
a new investment fund aimed at
the radio industry, is already
showing significant profit for in-
vestors. At press time shares were
trading at around £ 1.10 each - a
10% increase on the stock’s issue
price.

Radiotrust is run by Aberdeen
Fund Managers and 40% of it is
owned by Associated Newspapers
which traded part of its portfolio
of radio interests for £ 1.7 million
in Radiotrust shares. Prior to its
July 17 launch Radiotrust raised
another £ 2.6 million in the city
giving it a total shareholders equi-
ty of £ 4.3 million. ,Radiotrust’s
Chairman is Alistair Stewart and
there is a board of four Radiotrust
directors. Stewart says the trust
will mainly look to invest in un-
quoted companies. Its initial port-
folio includes Signal, Severn
Sound and Essex Radio - though
it also holds some investment in
the quoted Capital and Miss

‘Countdown’, the country’s most
popular TV pop show. o

UK & IR

World groups. Radiotrust also has
a small stake in Invicta Radio.

Stewart: ““Unquoted, young
commercial stations are a priority.
We are looking to those which are
well-managed and are attractive
geographically” A second area
will be the upcoming national in-
dependent radio franchises: “If it
turns out to be the case that con-
sortia will bid for the franchises,
Radiotrust would look to become
part of a consortium:” And com-
munity radio offers a third area
for investment.

Radiotrust will also look at
companies which service the radio
industry - advertising and sales
companies, equipment suppliers,
jingles manufacturers etc - and, in
the future, intends to invest in
European radio stations.

Stewart says that in recent years
the UK radio industry has become
“more developed, more profes-
sional and the targetting more
defined’” O

ELAND
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The Beautiful South - High Profile

by Sally Stratton

The Beautiful South are one of
the six acts on the Go! Discs roster
and currently have the highest
profile in terms of chart success.
Their debut single Song For
Whoever peaked at no. 2 in the
UK last month and the follow-up,
Keep It All In (GOD 35), is ready
for release on August 21 with an
album  scheduled for early
October.

The six-piece band were put
together by Paul Heaton, former
singer with The Housemartins
who split up last year after a run
of eight UK hit singles. Ex-
Housemartins - drummer ~ Dave
Hemingway has also joined The
Beautiful South and shares the

vocals with Heaton.

Not surprisingly, the new
material is reminiscent of The
Housemartins’ sound. Writing
now with guitarist Dave Rotheray,
Heaton continues to deliver a
cynical lyric wrapped up in an
engaging melody. “‘Song For

Whoever is about lyrical sexism.
That’s quite a controversial sub-
ject to be played on radio, after all

radio does play quite a lot of stuff
that the song is attacking!’

All the ex-Housemartins have
chosen to continue their relation-
ship with Go! Discs: Norman
Cook and Stan Cullimore have
solo deals with the label. o

U K & RELAND

Virgin Video Boosts
Marketing Budget

by Mike Nicholls

London - Virgin Vision has an-
nounced that it will be spending
£ 1.5 million this autumn on a
marketing campaign for its for-
thcoming releases. This is 10 times
what the company spent during
the same period two years ago.
Nine of the titles to be released in
the coming season are music
videos.

There will be retrospective com-
pilation videos from post-punk
favourites like Magazine, John
Foxx and The Skids, (the latter
producing Stuart Adamson of Big
Country fame). Glam Rock Vol. 2
features early 70s chart stars like
Gary Glitter, Alvin Stardust, T.
Rex and Suzi Quatro and another
five videos bring the releases into
the 80s including tiles by Yazz,
Bryan Ferry and Peter Gabriel.

All nine music tapes will be
part of a £ 0.75 million TV-

advertising campaign with a
similar figure to be spent on na-
tional and specialist press adver-
tising, in-store displays and other
promotions.

William Campbell, General
Manager Virgin Vision: “‘During
autumn 1987 we spent just £
150.000 marketing our titles. This
ten-fold increase in spending il-
lustrates our strong commitment
to fully support our product in a
rapidly growing market!”

Latest figures show that Virgin
Vision has moved up to take first
position in music video sales with
a16.2% market share. The survey,
conducted by Gallup for Music
Week, covers the April to June
period of this year. Virgin Vision
was the second best-selling music
video label in the preceding
quarter. O

Ocean & Southern
To Merge

South coast IR stations Ocean | has the maximum permitted

Sound and Southern Sound are to
merge, although each station will
still operate separately.

The new company will have a
joint value of £ 30 million - £ 12
million for Southern and £ 18
million for Ocean. The merger of-
fer is being underwritten by
Crown Communications (which

Continental Withdraws

From Capital

| London - One of Capital Radio’s
biggest advertisers, Continental
Airlines, has cancelled its spon-
sorship of Capital’s Flying Eye
spotter plane and the Capital
Radio Music Festival. It will also
“‘review”’ its advertising contract
with the station, Capital’s Sales
Controller David Lees has con-
firmed.

Continental, which spends an
annual £ 1.4 million in sponsor-
ship and advertising with Capital,
will continue to advertise on the
station until October, says Lees.

R O C K

Deep Purple have put out a state-
ment about Ian Gillan's departure

from the band. ““The reason is en-
tirely and categorically due to
“musical differences”’, say the re-
| mainder of Purple who arc looking
for a replacement vocalist to start

recording the album, due for new
year release. However, Gillan begs
to differ. “‘References by Purple to
‘musical differences’ are just hog-

O V E R
Globe Theatre Shaftesbury Avenue,London WI, tel |-4944513

wash;’ he says in his own state-
ment. “I thought my days might
be numbered when I publicly refer-
red to the manager as a “dick-
head™ last year and repeated the
statement at a full band meeting a
few months ago!”

29.9% holding in both stations),
Haymarket Publishing and local
businessman Bob Sperring, an
Ocean Sound director.

Ocean Sound’s merchant ban-
kers, Robert Fleming, are handl-
ing the merger which is expected
to be completed in September. [

Four New Radios Get

Licence

The IBA has awarded the final set
of its FM community radio
licences. Three of the four new
stations are music oriented - Bir-
mingham’s Buzz FM and RTM
and South London Radio in the
London districts of Thamesmead
and Brixton respectively.

Buzz FM’s Music Director
John Henry says his station will
aim at a non-top 40 format
featuring a mix of easy soul, con-
temporary jazz and reggae during
the daytime with more specialist
programming targetted at the
16-20 age group after 18.00 hours.

Managing Director  Patrick
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Ian Gillan - looking for a new
record deal

He says he has severed al ties
Berry says South London Radio with Purple except for Roger
will be a “black music station

Glover with whom he may record

“All major companies change
their advertising strategies from
time to time. There are no hard
feelings or sinister motives behind
this}” he added.

Steve Preston, Continental’s
PR Officer: “Our relationship
with Capital has been extremely
successful and I'm sure we will
continue to advertise with them.
But we're looking for a new direc-
tion and sponsoring the plane and
the festival no longer fits in with
that?” O

L ONDON

again in the future. In the mean-
time, Gillian has written eight
songs for a solo album in col-
laboration with the Australian pro-
ducer Jimbo Barton and is current-
ly shopping around for a record
deal.

Jeff Beck appears in the new
film from comedian Lenny Henry
titled “Lenny Live And Unleash-
ed’” Henry, who hosted last year’s
Mandela show at Wembley Sta-
dium, sings a song called The
Blues Ya'all to the accompaniment
of Beck's guitar.

Bassist Alan Lancaster and
drummer Jokn Coghlan, two of

original members of UK

new band called The Bombers
with Australian guitarist John
Brewster who used to be in The
Angels. They are currently mixing
an album in London for release in
the new year with a single expected
in September.

Big Audio Dynamite are back
on course after Mick Jomes' long

who worked on a lot of The Clash
material. On top of Mick’s
pneumonia, B.A.D. have had to
deal with a flood at their rehearsal
studios and a fire at The Kinks
Konk studios where they recorded
the LP. | o

through and through... we aim to

give new presenters and new acts | e s T sl

aon |

on the club circuit the break they
deserve”. f
At RTM the emphasis will be | |
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Germany & Austria & Switzerland

Reach

31% Of Listeners

by Volker
Hamburg - The latest Infratest
radio survey in northern Germany
- which includes the states of
Schleswig-Holstein,
Lower Saxony and Bremen -
shows market shares for both the
public and private broadcasters
have stabilised.

Public broadcasters Norddeut-
scher Rundfunk (NDR) and
Radio Bremen (RB) service the
entire northern area. While Bre-
men has no private broadcasters,
Lower Saxony and Schleswig-
Holstein each have one statewide
commercial station, Radio ffn
and Radio Schleswig-Holstein
(RSH) respectively. The city-state
Hamburg is dominated by Radio
Hamburg (RHH), which com-
petes with the much smaller sta-
tions Radio 107, OK Radio and
Radio Korah.

While NDR still reaches 51% of
potential listeners within the en-
tire northern area, compared to
31% by the combined privates, the
survey shows a slow but steady
move to commercial stations in
the individual states.

In Schleswig-Holstein, RSH
(41%) was able to expand its lead
on NDR 2 (27%), the public
broadcaster’s pop channel. NDR
I's regional, commercial-free

Schnurrbusch

‘Welle Noed channel, also increas-
ed its listenership by 2% giving it
a total 28% of the potential au-
dience.

The most significant change in
the state of Hamburg was NDR
2’s loss of 6%. This, combined
with RHH’s increase of 2% -
making it the only Hamburg sta-
tion to expand its market share -
closed the gap between NDR 2
(28%) and RHH (25%). In Ham-
burg, NDR was able to retain its
24%, and RSH stayed at 14%.
With a loss of 2%, ffn captured
only a 3% market share, while OK
Radio stays at 2%.

But the most important
changes are in Lower Saxony. The
statewide private station, ffn, was
able to raise its audience share
from 20% to 25%, while NDR 2
recorded an 8% drop from 39%
to 31%. ffn’s performance put the
private station into second place,
ahead of NDR I’s 23%.

Similar results were recorded in
the Bremen area, where ffn also
gained 5%, giving it a 22%
market share. While still leading
on its home turf with 41%, Radio
Bremen had to swallow a 6% loss
and was closely followed by NDR
2, which dropped from 27% to
22%. a

Switzerland has become the first country in continental Europe to g0 gold
with Lou Reed’s latest LP ‘New York’. From L to r: Sylvia Reed; Paul
Fischli (WEA Label Mgr. Musikv

vertrieb); Lou Reed; Christophe Roth

(WEA Prom. Mgr. Musikvertrieb), Gilbert Dupuis and Reto Lazzarotto

(both Musikvertrieb).

Schanze To Leave Radio

Munich - Popular TV and radio

presenter Michael Schanze says |

he has not extended his contract
with Bavaria’s statewide private
broadcaster, Antenne Bayern.
Schanze, who also enjoys a suc-

| cessful career as schlager singer,
says he wants to spend the next
year concentrating on his TV
work. He adds that money played
no part in his decision to leave.(]

Biggest Radio Gains
For German Music

by Robert Lyng

Frankfurt - An average of 34.5
million people a day listen to
public broadcaster ARD’s radio
channels, according to a recent
survey by Infratest, a drop of
800.000 on a national basis.

About 31.3 million adults listen
to at least one of the 19 ARD pop
stations which carry advertising,
while another 2.3 million listen to
advertising-free  ARD  stations
broadcasting classical music or
talk formats.

The ARD stations’ biggest
gains were made on channels
featuring German-language
music catering to an older au-
dience. WDR 4, for example,
gained an average of 230.000
listeners, giving it a total of 1.36
million and making it the ARD’s
most listened-to station carrying
advertising.

Logic Launches Sleeve Eompetition

Frankfurt - Dance label Logic
Records has again teamed up with
a computer magazine to organise
a competition - this time for a
record sleeve design.

In February Logic and Amiga
Markt & Technik asked readers to
compose a song which would suit
the label’s style of music. The

S P! [ T L

Klaus Lage - A

by Philp

Klaus Lage has been a part of the
‘West German pop scene since the
1970s  but his commercial
breakthrough came in 1983, with
the release of the hit single /000
Und Eine Nacht. Since then he
has recorded numerous hits, in-
cluding songs for the TV crime
series “Tatort’,

His latest LP, Rauhe Bilder
(EMI 7 92745-1), was released in
July. The album entered the West
German chart at no. 31. Singing in
German, Lage collaborated with
Dieter Dehm, Danny Deutsch-
mark and Erich Vierch on the
lyrics. As a result, Rauhe Bilder is
by far the most personal album
the 39-year-old artist has ever
produced.

Martin Engelien (bass) and
Christian Felke (sax) are the only
members of Lage’s old band to
play on the record. He has suc-
ceeded in adding a new flavour to

Other significant gains were
made by Hessicher Rundfunk’s
new local channel, HR 4, which
achieved 50% of listeners in its
first year, and Bayerischer Rund-
funk’s BR 2 with 38%.

With an average national week-
day radio listening time of 161
minutes, ARD channels claim a
total of 132 minutes, or 82%. The
results confirm the trend evident
in various regional surveys, that
the public broadcasters are prefer-
red by older listeners, while
younger listeners prefer privates.

The 30-49 age group listens to
ARD stations for an average of
182 minutes daily. Those over 50
tend to listen for 153 minutes a
day. The younger groups tune in
to public stations for an average
of 148 minutes on weekdays. [J

winning composition, by Aus-
tria’s Michael Tschoegel, will now
be recorded in Logic’s Master
studio in Offenbach, and will be
released on the label. The new
competition asks readers to create
a graphic design for Tschoegel’s

song, which will be used for the
sleeve. u]
| G H 1

New Flavour
Roser

his rock/pop songs with the help
of jazz musicians Thomas Hetter-
mann  (keyboards), Bernend
Kraemer (guitar, trumpet), Tho-
mas Alkier (drums) and trom-
bonist Albert Mangelsdorf.

EMI Marketing Manager Na-
tional Product, Stephan Finger-
huth, says the company has sent
postcards and point-of-sale mate-
rial to 2.500 record dealers to pro-
mote the album. Advertising has
been taken in virtually all of West
Germany’s music magazines and
700 billboards have been rented
throughout the country.

Lage is currently on a national
press and radio tour to promote
the first single, So Lacht Nur Sie,
and will also appear on West Ger-
man TV. Fingerhuth anticipates a
second promotional push during
Lage’s national tour which runs
from October 1 to December 17.
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Uschi Nerke Returns

To TV

Munich - After 10 years away
from television, Uschi Nerke has
joined the Munich-based private
broadcaster Tele 5. Nerke made
history in the late 1960s when she
became the first woman to host a
music programme on West Ger-
man television, the now legendary
“Beat Club’.

Nerke took over as presenter of
‘Musikladen’ when it replaced
Beat Club. However, in 1979 she
was fired because she allegedly
“regularly made mistakes and

seemed confused”. In the mean-
time, Nerke has hosted radio
shows for public broadcasters
Westdeutscher Rundfunk, Radio
Bremen and  Sueddeutscher
Rundfunk.

Recently Nerke hosted a live
oldies festival for the statewide
private  broadcaster ~ Radio
Schleswig-Holstein. Now 45,
Nerke will take over the presenta-
tion of Tele 5's one-hour oldies
programme, ‘Yesterday”. a

Varta Music Award 1990

Proving that the idea of sponsor-
ship is slowly catching on in West
Germany, battery manufacturer
Varta has initiated its first music
competition under the name Var-
ta Musikpreis "90. All rock and
pop artists residing in West Ger-
many may take part. A jury of
radio and TV producers and press
editors will choose the three best
entries from each of the country’s
11 states.

These 33 groups will then be
judged on the basis of a live con-
cert to be held in the various
states’ capital cities. Each of the
11 state winners will win a recor-
ding contract, two days in a
24-track studio and the guaran-
teed release of their winning
number on a winners” compila-
tion, of which a minimum of
15.000 copies will be released. 0

Zensor Signs With TIS

Hamburg - Burkhardt Seiler,
Managing Director of the West
Berlin-based  Zensor  Records
label, has signed a comprehensive
distribution contract with Teldec
Import Service (TIS). The move
follows the break-up of Plaene’s

distribution arm, which left Zen-
sor without a_distribution com-
pany. Zensor Records’ roster in-
cludes such US blues and soul
stars as Rory Block, Duke
Robilard, Steve Jordon and
Solomon Burke. L

Bavaria Approves
New Stations

Munich - Three new, as yet un-
named private radio stations in
Weiden (953 MHz), Amberg
(1039 MHz) and Tirschenreuth
(88.5 MHz) have been approved
by the Bayerische Landeszentrale
Fuer Neue Medien (BLM), the
Munich-based Bavarian licensing
authority for new media. Broad-
casting is to begin on September 1.

The stations will initially
broadcast the same programme,
which will concentrate on issues
of local interest. The Council has
recommended that after one year
of operation, the Amberg station
be allowed to produce and broad-
cast its own programme, while
Weiden and Tirsch h will

Blank Tape Levy
‘Fair’

by Wollgang Spahr

The West German government
says the present levy on blank
tapes is fair and adequate, al-
though it is investigating better
methods of collection. ‘The levy
has been in force since July 1985.

Over DM 202 million (app. £ 65
million) was collected by the end
of 1987, DM 93.5 million of it
during that year alone. With
blank tape sales increasing, the
government says it is satisifed
with the levy.

Meanwhile, protection of artist
rights is being extended from 25 to
30 years, but a similar extension

continue to share a single pro-
gramme due to ecopomic reasons.

protecting. rights for
record producers is not being
altered from the 25-year period.[J

B F R AR
Tasca Hits Back At
Private TVs

by Emmanuel Legrand

Catherine  Tasca, the French
Minister Of Communication, has
hit back at criticism from private
TV channel owners over the
government’s plan to impose pro-
gramme quotas (M&M August
12). The government proposes
that 60% of entertainment pro-
gramming on prime-time TV
should be of European origin,
50% of which should be French.

In an interview with the weekly
magazine Nouvel Observateur,
Tasca says: ““The broadcasters try
to make out that the quotas are a
nonsense. They believe there are
not enough French or European
productions. But the quotas only
apply to entertainment program-
mes..””

She reminded broadcasters that
the goal of the original private TV
franchises was to create a French
private channel based on general
programming. She added that La
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Cinq and M6 were not satisfying
this aim by operating exclusively
as entertainment channels using
many re-run shows from the US.

Tasca rejected accusations that
she was trying to “murder” the
commercial channels, saying that
her task was to find a balance bet-
ween commercial common sense
and cultural ambition. u]

Local Radio Allocation
Process Reviewed

by Emmanuel Legrand

The French government and the
CSA, France’s audiovisual regula-
tory body, have decided to change
the way local radio licences are
allocated. .

Instead of all applications be-
ing submitted to the CSA’s office
in Paris, 16 technical radio com-
mittees (CTR) will be created to
study the applications and then
give advice to the CSA. The CSA

Canal Plus Turnover Up

Pay channel Canal Plus has
reported an increase in turnover
of 16.5% at Ffr 2.4 billion (app. £
230 million) in the first half of
1989 compared with the same
period last year. The channel’s
total subscribers in France rose by
90.000 to 2.7 million (210.000 new
households subscribed to the ser-
vice while 120.000 did not renew).

Canal Plus says the growth of
subscribers during the six first
months of this year means that it
is on course to meet its forecast of
a 13% increase in turnover over
the whole of 1989. The channel is
now bidding for a’franchise in
Spain and plans to begin opera-
tions next year in West Germany,
using the TDF1 satellite. a

will still offer the frequencies and
grant licences.

Each CTR will have four
members who will serve a term of
four years. They will be presided
over by a professional judge. If
the CSA offers frequencies in
various regions at the same time, a
single CTR will co-ordinate the
activities of others. .

Meanwhile, the CSA has laun-
ched g series of hearings concern-
ing the state of French radio. Pro-
fessionals from all areas of the
industry (AM stations, FM na-
tional networks, local stations,
syndicators, etc) are expected to
be heard by the nine-member
CSA team.

Their comments will be used by
the CSA to build a general policy
onrradio and will deal with topics
such as priorities for the market
and the balance between the dif-
ferent types of stations.
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Massimo Ranieri
To Host ‘Fantastico’

WEA artist and actor Massimo
Ranieri will present the new series
of ‘Fantastico’, Italy’s most
popular TV variety show whose
ratings peaked at 13.2 million
earlier this year.

Ranieri, who was last year’s
San Remo Song Festival winner,
will receive L 950 million (app.
£ 425.000) for the 14 shows. CBS
artist Anna Oxa is to continue her
role as co-presenter. Oxa, who
first joined 'Fantastico’ in
autumn 1988 was the winner of

this year’s San Remo Festival. She
will receive L 450 million for the
new series.

"Fantastico’ is screened on state
channel RAI 1 on Saturdays at
20.30 hours and is in its 10th year.
The new series will start on Oc-
tober 7 and run until January 6.
The show came 15th in a recent
TV top 20 survey conducted by
Auditel; no other variety/music
series came into the top 20 pro-
grammes. o

SIAE Considers Levy On
Telephone Music

by Roberto Morville

SIAE, the Italian copyright socie-
ty, wants to introduce a levy on
the use of music on telephone
systems which entertain callers
while keeping them on hold.
SIAE Music Section Director,
Oscar Argentieri, says the in-
itiative is “‘perfectly lawful and
sensible” and that the organisa-

tion is still considering the pro-
posal. ““First we will have to deter-
mine which institutions would do
the checking and how to trace the
telephone owners using music in
this way. Only then will we be able
to quantify the fees to be collected
and forwarded to record com-
panies and authors)’ he says. O
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Biagio Antonacci - Teenage Appeal

by David Stansfield

Convinced of his teenage appeal,
PolyGram Italy recently released
the debut album of Biagio An-
tonacci. The LP, Sono Cose Che
Capitano (838 303 1), has three
producers - Massimo Luca, Vince
Tempera and Italian artist Ron
who first recommended Antonac-
ci to PolyGram.

Ron also plays a variety of
keyboard instruments on the
album which was recorded at
Milan’s Studio L'Isola and Studio
One in Garlasco. Antonacci
writes most of his own songs and
the 10 tracks on offer are soaked
in Mediterranean melody.

PolyGram International . Ex-
ploitation Manager, Giorgio Boz-
20, says that the album was made
for the home market. It is his
priority to establish Antonacci on
home territory and then approach
his second album with Europe in
mind. Bozzo: “Our involvement
with Antonacci is not just a one-
off project. There’s something
special about the artist which
makes us believe he has a good
future. We'll wait for feedback

from our European colleagues
before presenting him on the in-
ternational market!”

Italian promotion for the
album has included advertising in
the specialist music press plus
spots on VideoMusic. Antonacci
has made appearances on the
popular TV summer music series
Festivalbar and he will support
the group Stadio on a nationwide.
tour.

Cinque Stelle Moves Into
Music Programming

by David Seansfield

Private TV network Cinque Stelle
is to increase its music programm-
ing following the success of its
first venture, the screening of the
recent Pink Floyd concert in
Venice.

The network says it is to co-
produce a new version of the
weekly rock show ‘Notte Rock’
with state channel RAI 1. The new
programme will start at the begin-
ning of October and run until
spring 1990. ‘Notte Rock Cinque
Stelle’ will not be sponsored or
have any similarity to the current
series on RAI 1 which is spon-
sored by Coca Cola.

Cinque Stelle President Fran-
cesco Grandinetti: ““Our shows
will have a new look, new

presenters and lots of surprises’’
He also confirms that the net-
work will be bidding for screening
rights for future Sacis/Granada
International music programmes.

The cost of purchasing the
Pink Floyd event, screened on Ju-
ly 19, was L 300.000 million (app.
£ 135.000) but the Cinque Stelle
claims it had three million
viewers, making the investment
worthwhile.

Cinque Stelle, formed two years
ago, has 28 stations throughout
Italy and claims a national view-
ing share of 3%. Grandinetti:
“We buy from, and co-produce
programmes with RAL We also
produce programmes at a local

u}

level?”

Rock Cafe Extends Format

Following the success of its first
series, the music news radio show
‘Rock Cafe’ is to return on Oc-
tober 3 with an extended format.
‘Rock Cafe’ is syndicated to 80
leading local stations throughout
Italy by the Milan-based company
SPER.

SPER also provides national
advertising to 600 local radio sta-
tions and owns 50% of the private
network Radio Deelay. ‘Rock
Cafe’, which has offices in Milan,
London, LA and Moscow, is pro-
duced by the Genoa-based com-
pany SIN Radio.

Broadcast Monday to Friday at
16.05 hours, the 25-minute pro-
gramme will now be extended to
40 minutes and start at 15.40
hours.

"Rock Cafe is the brainchild of
Andrea Olcese, a former writer
and assistant producer for RAI
TV programmes ‘DiscoRing’ and
‘Hit Parade’.

With average listening figures
of 2.8 million, ‘Rock Cafe’ is Ita-
ly’s most popular afternoon pro-
gramme. The show is targetted at
the 16-30 age range. Nescafe has
sponsored the show since it
started in October 1988 and has a
contract until the end of 1990.

Nescafe Product Manager
Stefano Lalatta says the company
is reasonably happy with its in-
volvement with ‘Rock Cafe’ but
wants to improve the presence of
its product in the new series. So
far Nescafe has invested about
£300.000 (Olcese compares this to
the cost of 10 commercials on
prime-time TV).

'Rock Cafe’s first series ended
in August but it is broadcasting a
‘best of. programme until its new
series in October. ‘Rock Cafe’ also
broadcasts a weekly hour-long
concert, directed by Olcese. [

RAI To Screen Naples Festival

Naples-born artists Pino Daniele
and Tullio De Piscopo will be
rock’s representatives at a massive
festival to be held in their home ci-
ty on September 22. Called Festa,
the event will take place at the
Piazza Del Plebiscito and will in-
clude world famous dancers,
musicians and performers.

State TV channel RAI 1 will
screen the event live via Eurovi-

sion and Intervision at 20.30
hours. Daniele and De Piscopo
will give special performances and
will be joined on stage by local
contemporary dancers.

The RAI presentation is a co-
production with Vittoria Cappelli
and the executive producer will be
Luisanna Tuti. The programme
will be directed by Adriana
Borgonovo. o

New Scandi
Launched

Stockholm - TV1000, a sister ser-
vice for Scandinavian satellite
channel ScanSat TV3, is prepar-
ing to go on air this month
(August 27). Viewers who want
the new service will have to pay a
monthly subscription of Skr 98
(app. £9).

The channel will initially be on
air for 10 hours a day but, says
Marketing Manager Madeleine
Skedung, “we’'re aiming at a
24-hour output by the end of the
first 5

Like ScanSat, TV1000 is part of
the Swedish conglomerate Kin-
nevik, and will be broadcast to
Scandinavia from the Chrysalis
AlIRtv facilities in London via the
Astra  satellite.

To start with, TVI000 will
transmit from 1500 to 01.00
hours, featuring a mixture of
children’s programmes, films and

major sporting and music events.”

Broadcasts will mainly be in
English, but with Swedish,
Danish and Norwegian sub-text

SCAND

TV To Be

for the individual territories.
ScanSat’s TV3 service, which
began in January last year and is
supported by advertising, now has
a cable penetration across Scan-
dinavia of nearly two million
households. ]

Swedish Pay
Channel Planned

Swedish media group Bonniers is
planning to launch a new film and
children’s pay channel in the
autumn via its subsidiary com-
pany SS Marieberg TV.

At present, Sweden’s payTV
market is dominated by the
Esselte group which owns Filmnet
(90.000 subscribers) and TV Plus
(10.000 subscribers).

According to Swedish telecom-
munications company Televerket,
the market was worth Skr 120
million (app. £ 11 million) in 1988
and this will increase to Skr
250-300 million this year. [m}
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CBS Norway's Dumdum Boys
thrive on live work to the point
that they are rarely off the road.
CBS Senior Product Manager,
Lars Ulseth: ““Their schedule
would appear frightening to most
outfits. But they love live work.
And their fans demand lots of it!”
The Oslo-based foursome com-
bine rock with their punk rdots
and their second CBS LP, Splitter
Pine (463 450-1) - the title is a
slang expression meaning ““raving
mad” - was released in February
this year and is now approaching
gold status (sales of 50.000) hav-
ing spent over 20 weeks in the

Norwegian VG Top 20.

(sdvertisement)

THANK YOU
DENMARK

*GRAN*
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The LP has also yielded the hit
singles Boom Boom and the title-
track. Ulseth: “‘The Splitter Pine
single reached no. 6 in the na-
tional top 10. This sort of success,
with a second single from a best-
selling album, is very rare in Nor-
way since we have virtually no
singles market.”

The band are now close to
finishing a sellout national tour
which has been running since
March, with demand so high that
black market tickets have been a
‘major problem. They now plan to
slow their activities in Norway
and aim to establish themselves in
Denmark. u]

DODO & THE DODOS

(Replay Records/Denmark)
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Nostalgie Prepares For
September Launch

by Marc Maes

Antwerp - Belgium’s 11 new
Radio Nostalgie stations, former-
ly the SIS network, have launched
an advertising campaign using
billboards and leaflets to accom-
pany their trial broadcasts. The

network plans to start in
September.
SIS will make a few changes to

the Radio Nostalgie concept
which concentrates on old hits
and is aimed at a slightly older au-
dience than that of SIS. David
Daggelinckx, head of the Flemish
Nostalgie outlets: ‘“We don’t want
to be labelled as an oldies station.
I’d rather see us as hit-followers
than hit-breakers with a target au-

dience aged 25-50!"

Nostalgie’s traditional French
repertoire will have to make room
for Anglo-American and Flemish
records in the playlist. Nostalgie’s
Music Director (Flanders), Peter
Van Dam, says he will only in-
dicate what records should be on
playlists to the network’s stations.

All Nostalgie stations have nine
hours of programming in com-
mon, but the network deliberately
avoids broadcasting these simul-
taneously at prime time
(07.00-09.00, 12.00-13.00 and
18.00-19.00 hours) to encourage
the stations to develop their own
identitites. u]

VTM To Co-Produce

Brussels - VTM, the Flemish com-
mercial broadcaster, says it is to
co-produce the game show ‘Wed-
den Dat.! with Joop Van Den
Ende’s TVIO satellite channel.
“The show will have specific
ingredients for each territory, but
with the same international guests
on the panel)’ says Els Van Den
Abeele, Head Of VTM Press.
VTM has worked with Van Den

TV10 Show

Endein the past on a Flemish ver-
sion of the ‘Sound Mix Show’.
Van Den Abeele says the co-
operation is due to the fact that
TVIO will not be available on
Flemish cable. ““In no way do we
intend to become the Flemish
branch of TVI0. We have limited
ourselves to this one project;’ she
says. o
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Breakthrough

by Marc Maes

The Confetti’s’ debut album 92
(10095), which came out in June
on the Belgian indie USA
Records, has made a major
breakthrough. A month after its
release, the Antwerp-based group
were the first act to top all four
SIBESA charts.

The single C-Day went to no. |
on both the international and na-
tional singles charts, while the LP
did likewise on the albums lists.
The album was also released in
Spain, Holland and France where

-

the C-Day single reached no. 7.
The Confetti’s’ success story
started two years ago when their
demo The Sound Of C set a new
style in dance music. The subse-
quent single and its follow-up C
In China went platinum in

Belgium.
The band were signed to USA. |

Records last year and are distri-
buted in Belgium by Distrisound.
Distrisound Managing Director
Maurice Mertens claims the
album has sold 30.000 copies in
one month and the single 88.000
units.

92's 10 tracks (plus two bonus
tracks on CD and cassette) have
been written, composed and pro-
duced by The Maxx (Serge
Ramackers and Dominic Sas)
with an eye on variation within
the new dance style.

The second single will be Keep
Smiling and is expected to be
released at the end of August. The
Confetti’s have sold a total 1.1
million records worldwide. The
band recently played Ibiza and
Mallorca and started a French
tour on August 12. a

PAIN & P

Los 40 Sti!rlw'[gps Ratings

Private radio Antena 3 has over-
taken the state’s RNE and church:

tinues to broadcast the most

run COPE networks to reach
third place in the nationwide
Monday-Friday ratings with 2.13
million listeners. SER’s 24-hour
music channel Los 40 Principales
holds on to first place with 3.73
million listeners. Another SER
channel, Cadena SER, maintains
second place with nearly 3 million
lstene

ers.
SER’s Radio Barcelona con-

popular
its version of chart show ‘40 Prin-
cipales’ reaches some 540.000 on
a regular basis.

RNE’s Radio | comes fourth
with 2.12 million listeners - down
300.000 on the previous figures.
COPE s fifth with just over 2
million listeners, up 27.000 from
the last survey. Al results are from
the second phase of Spain’s
General Media Study (EGM). O

94 New Stations

Another 94 new local FM fran-
chises have been announced
(M&M August 12), this time by
the governments of Valencia and
Andalusia.

Of Andalucia’s 66 new fran-
chises the SER and RATO net-
works each gain four, Antena 3
three, and COPE two. The An-
dalucian government aims to

nearly double the number of FM
stations in the region from 96 to
180 by the end of the year.

In Valencia, where the focus
was on smaller companies, 25
commercial and three cultural
contracts were awarded, leaving
Canal Nou in the strongest posi-
tion, followed by Radio Blanca.(J

ORTUGA

Canal Sur
Expands

Radio

by Cathy Inglis

Seville - Andalusia’s independent
Canal Sur Radio is going ahead
with the expansion of its two net-
works, Canal 1 and Canal 2. The
increase in the number of stations
was temporarily stopped a couple
of months ago following the
resignation of Director-General,
Fransisco Cervantes.

Two new directors have now
been appointed. Jose Maria
Duran, former Head Of Radio,
has been named Director Of
Television and Luis Baquero,
whose brief it is to expand the net-
works, has been promoted to
Director Of Radio.

According to Paco Sanchez,
Head Of Production for the two
radio networks, stations are now
fully operational in Seville,
Malaga, Cadiz, Cordoba and

Granada, and stations in Almeria,

Jerez and Jaen will soon be open-
ed. ““We expect to have launched
in every projected city by Oc-
tober,” he says.

Recent ratings show that Canal
2, which programmes a mixture
of Andalusian music, talk and
sport, is tuned in to by an average
300000  listeners.  Sanchez:
“Canal | (international and local
pop and rock) only picks up bet-
ween 20.000-30.000 listeners but
that isn’t bad as we haven’t done
any campaigning so far. We in-
tend to start an advertising cam-
paign on Canal Sur TV by the
autumn.”

Both Canal 1 and 2 run
24-hour services with around four
hours of local programming. A
third network, Canal 3, is planned
for the new year. a
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Wax Bridge The Generation Gap

by Sally Stratton

‘A Hundred Thousand In
Fresh Notes’ is the title
of the new LP by Wax,
which is due out on
September 22. To
promote the LP, RCA is
targetting Andrew Gold
and Graham Gouldman’s
old fans, while also
introducing the younger
generation to their
previous hits.

w hen Wax supported the
Bee Gees at Wembley
Arena last month, their set in-
cluded the old Yardbirds hit For
Your Love, 10CC's Deadlock
Holiday Gold’s Lonely Boy, as
well as their own hit, Bridge To
Your Heart. Gouldman, one-
time member of 10CC: *“‘Wax is
about Andrew and I and the
songs we're writing today, but it’s
also about the songs we wrote
yesterday or, in my case, the day
before yesterday!”

For Your Love was Gould-
man’s first hit as a songwriter in
1965 but last month was the first
time he had performed it in con-
cert. “It has a historic value and
it’s still special)” he says.

More than two decades later,
Gouldman has co-written A
Hundred Thousand In Fresh
Notes, Wax's second album, with
Gold, who is from the US and
had four UK hits in the late 705 as
asolo artist.

RCA realises that it must
capitalise on the pair’s previous
records. ““They need to capture
the audience and try and sell this
new album off the back of all
their hits)” says RCA’s Louise
Veys, who is looking after the
band’s promotion in Europe. It is
two years since Bridge To Your
Heart went top 20 across Europe,
and although the UK tour proved
they still have a strong following,
they need to bridge the genera-
tion gap and win over new fans.

In this respect the first single,
Wherever You Are, was probably
an unwise choice. Without a
video, the ballad failed to make
an impression on the European
market, although RCA in West
Germany and Scandinavia did
support the release. The follow-
up is Anchors Away, out on
August 28.
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“It’s more up-tempo, more in
the vein of Bridge To Your
Heart,’ says Veys, who has so far
arranged television promotion in
Holland and the band’s ap-
pearance at the International

Radio Fair in Berlin on September
2 to support it.

The duo produced three of the
album tracks thémselves, the rest
they left to Peter Collins, who has
worked with Nik Kershaw, Blanc-

mange, Gary Moore and Tracey
Ullman. “Like us he’s very pop-
oriented,” says Gouldman. *‘He’s
also very good if you need extra
musicians, he always knows ex-
actly the right person’”

One such extra musician is rap
artist Mr Magic, who does the
vocals on the final track Credit
Where Credit’s Due. The song is
an alternative way of presenting
the album credits, an idea that
appealed to Gouldman’s sense of
fun in making music.

“I still get-as much.of a kick
out of it today as I ever did” he
admits. {‘If I stopped getting
pleasure out of it, I'd stop doing
it

Even after 25 years in the
business, they’re still not jaded
with the promotional chores
either. Veys: ““They've played all
those games, they’ve done it, but
they’re easy to work with and
very professional. I'm sure they’ll
teach me a thing or two!” a

Celebrating 25 Years Of The Who

How many veteran rock
bands could go on a
three-month North

American tour and earn

millions in ticket sales
without even having a
current record deal? The
answer is probably just
one, The Who.
A s The Who's 25th an-
niversary ‘The Kids Are
Alright’ tour continues its trek
across the US in preparation for
homecoming concerts in the UK
in October, Roger Daltrey is hav-
ing a fine time.

Each concert is a three-hour
celebration of The Who's mighty
past - everything from 40 minutes
of Tommy through to Substitute,
I Can See For Miles, Quadrop-
henia, You Better You Bet and
some of Pete Townshend'’s new
songs. For Daltrey it is an over-
whelming relief to be able to set
the record straight.

“‘One of the reasons that this
tour is so wonderful for me is
that the way the band ended in 82
was just so sad)’ he says. “To be
able to come back seven years

later with new energy and with a

by Paul Sexton

completely free attitude is great,
because we've got no com-
mitments. This whole thing is as
long as a piece of string, it's what
we want to do - not because a
record company wants it, not
because someone else wants it,
not because we owe anybody
anything’

John Entwistle has mixed feel-
ings on the comeback. “It’s not
as if the audience and the media
have allowed us to come back,
they wouldn't let us stop in the
first place. For all those years, 1
met people asking when The

Who were going back on tour.

Does he wish they had? *‘Yes,
to a large extent, because they
didn’t allow us to do anything on
our own. You can go out and
write a book, or you're allowed to

doasoloalbum, but I tried to put
aband together and that was ab-
solutely impossible, they -the
media, the record company, the
kids - wouldn’t let me do it’

Daltrey says he has finally
managed to put his quarter-
century as part of a British rock
legend into perspective. ‘‘Again,
back in 82, it was hard to imagine
life without the Who.

“That fear of the unknown is
not there any more because out-
side of The Who I've got a very
successful acting career which is
really what 1 feel much better
about doing at this stage in my

k - \
life. I love acting. I’ve got the
same passion for it that I had in
the early days when we started
The Who. a
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MEDIA PROMISING ACTS
Charlie |
C & & & 1 i LovelsThe Reason (Ricochet/Sweden).
| Contact:Ricochet/Peter Swartling/
tel:46.8.6600609/fax:6604665

This is the follow-up to the excellent debut single I’s A Mystery.

Charlie are quite simply one of the hottest things in the already
thriving Scandinavian scene and this record is a hit. Licence and

| sub-publishing free except Scandinavia and Benelux.

Second Immaculate
Conception

La Belle Epoche (3 Bears/UK).
Contact:Diamond Sounds/Julie Samuels/
tel:44.753.855420/831194

Music made by a bunch of top UK session
players in their spare time that really works.
Rock & Roll with a very English character and
a disciplined, economical approach. Licence
and sub-publishing free for the world.

Die Erde

Party (What's So Funny About/West Ger-
many). Contact:What's So Funny About/Alfred
Hilsberg/tel:49.40.4395518/fax:40.782783

A rather raw sounding West German band
come up with a synthesizer tune that recalls
David Bowie's albums Low and Heroes. A
techno pop style. Vocals by Tobias Gruben are
strong. Produced by FM Einheit (Ein-
sturzende Neubauten). Licence and sub-
publishing available except West Germany,
Austria and Switzerland.

The Gruesome Twosome

Contact:SSR/Hanna Gorjaczkowska/
tel:32.2.6407914/fax:6488369

No more talk of newbeat and house, this is the
new dance. Innovative music with a beat made
of pure concrete and, as is so often the case
with Belgian acts, inventive use of sampling
technology. Licence and sub-publishing free
except Scandinavia, the UK, Belgium, the US
and Canada.

The Blech

She's So Clean (Heute/West Germany).
Contact:Hans-Juergen Richter/
tel:49.831.27460/fax:22690

For those of you looking for different music
of a high quality this is the business.
Beautifully constructed with a seriously off-
the-wall vocalist that deserves your attention.
Licence and sub-publishing free except West
Germany.

Shakazulu

We Are Growing (Masters/Holland).
Contact:Masters/Emiel Kamzol/
tel:31.4750.27316/fax:20525

Presently doing very well in Holland this song
originates from the OST ’Shakazulu’ and is a
fine slice of Afro pop. Distribution available
for GAS.

lan David

Our Room (Zonespec/UK).
Contact:Zonespec/lan David/
tel:44.1.8332149/fax:8338014

Music for grown-ups. This track is taken from
the debut LP 1 Must Just Leave A Kiss, an
album of mature songs that would be perfect
for AC programmers. Licence and sub-
publishing free for the world.

Essertier

Les Ombres En Feu (Carrere/France).
Contact:Rondor/Halit Uman/
tel:33.1.40719262/fax:46517868

A powerful, blues-based track with a distinctly

European feel and a late 80s production. Ver-
sions are available in both French and English
and licence and sub-publishing are free in
most territories.

Coco

Léave The World Behind
(PolyGram/Norway).
Contact:PolyGram/joern Dalchow/
tel:47.2.37.2905/fax: 356757

Back with a new singer, Helen Sommer, Coco

deliver a soul-tinged, laid-back song. Current-
ly supported by heavy airplay in their native
Norway where it is a hit. Licence and sub-
publishing free for the whole world.

Samedi

Open Up (Canned/Sweden).
Contact:Canned/Per Norin or Hans Kjeliberg/
tel:46.8.7956774/fax:984547

A refreshingly under-produced electro pop
record. This is the band’s third single and their
debut LP will be out in the autumn. Licence
and sub-publishing free except Scandinavia.

Company 2

Tell It As It Is (Tem Tam/UK).
Contact:Savage/Sheyla Astan/
tel:44.1.4901210/fax:2503186

Yet another band who have been on the
cassette before. A song that is as good, if not
better than their debut effort I'm Breaking
Thru’ This. Very positive reactions in the UK
clubs and every chance of a major hit. Licence
and sub-publishing free for Europe except UK.

Mc Extince

Double Dutch (Torso/Holland).

Contact: Boudisque/Fred Berkhout/
tel:31.20.260311/fax:276310

A man with a hyperactive mouth and a super-
fast hip hop backing track. Nicely deranged
trumpets and a rap that attempts to put the
record straight about Holland. Licence and
sub-publishing free except Benelux.

Loco Mia

Loco Mia (Hispavox/Spain). Contact:FTljjose
Luis Gillcel:34.1.7590025/fax: 7597214

This Ibizan group have made themselves a
reputation on the island with their flamboyant
dress sense and spectacular live shows. This
record is already receiving heavy airplay on
SER and that is sure to make an impression on
the tourists. Licence and sub-publishing free
except Spain.

El Fisher

She Got (Koch/Austria). Contact:Koch/Rudy
Schedler/tel:43.5634.6444/fax:644470

A good pop song with a rock edge and some
nice brass. Strong chorus, an economical ar-
rangement and effective vocal harmonies,
especially in the chorus. Licence and sub-
publishing free except West Germany, Austria,
and Switzerland.

Records mentioned on tfus page are by promising acts which have potential for breaking into the pan-European
market. The selection s done by the ecitorial team of Music & Media, Racio & TV programmers wanting to piay the

‘matenal mentioned here should be aware that not al records are

Iy Ty terriory
A&R managers and music publishers on the look out for new deals should contact the orignal masterpublishing
owners. Country of onign and contact numbers are listed as known. Those wishing to submit matenal (o this
section should send ther' records, biographies and photos to: Music & Media, Gary Smith, PO Box 50558, 1007 DB

Amsterdam, Holland.

Top 10 UK

Independent Singles

1 She Bangs The Drum  The Scone Roses: (Spertone)

2 Would't Change A Thing Kyfe Mecgee Py

3 Pure.  Seeds (Getio)

4 Voodoo Ray A Gy Called Gerad. o)

5 Say No Go DelaSod By i)

& Sally Cinnamon The Stane Rses (P heiver)

7 Forever Together. R Maze (Rebutic)

(3 Spacemen } (Fre)
aprd Capes (owgeFri)

Carpes: (Cow)
Independe

by Karen Roffey

Stone Roses fever still holds us in its grip and
not even the mighty Kylie Minogue can strike
them from the top. Primal Scream take this
week’s highest new entry with Ivy Ivy Ivy
(Creation) at no. 12, followed by Mudhoney
with their new single for Glitterhouse, You've
Got It (Keep It Out Of My Face) which debuts
at no. 14. The Beatmasters have a new 45 on
Rhythm King, Hey DJ, this time featuring
guest vocals by Betty Boo (no. 20).

Currently a hit on the Continent Michael
Mania by Replay is shaping up for a repeat
performance in the UK. For those few among
you who have not had a chance to catch this
yet - the single is a medley of Michael Jackson
hits covered by a Jacko soundalike and
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ToplO UK
Independent LPs
|

1. The Stone Roses The Stone Roses. (Sivertone)
1 Margin Walker gz (Dischord)
3 Grind Crusher Variows. (Earache)
4. Ten Good Reasons Jason Donowan Py
5. Doolittle . The Pices. (4AD)
6.3 Foet High And Risng D s Soul (B L)
7. Adticude 50c Drg Free Ameria (i Eye)
& Surfer Ross The Poces. (4AD)

| 3 Tanzophodia Mega iy Four (Decay)
0 Lk Leneress (ung)
Compiled by MRIB.

"lookalike’ named Dob. ,Another new release
destined for chart success comes from Scottish
band, The Soup Dragons entitled Backwards
Dog on their own label, Raw TV. Yet more
Peel Sessions arrive this week from The Four
Brothers, Gary Numan, Doom and the West
German combo FSK (a shortened version of
Freiwellig Selbstkontrolie).

Erik Sermon and Parrish Smith, otherwise
known as EPMD, have a forthcoming album
for Sleeping Bag, Unfinished Business. They
scored an indie/dance hit with Strictly
Business earlier in the year. Loop have signed
a worldwide deal with Situation Two through
Beggars Banquet. The band, whose debut
album on Chapter 22, Fade Out, made it to
the top of the charts back in February, begin
recording a new album in Cornwall this
September. O

(advertisement) |

THE HIT EVERYONE'S |
TALKIN ABOUT

PUMP UP THE JAM

ARS Productions Belgium
Tek,32.3.216.1750/Fax: 32.3.216.3597

(advertisement)
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"WHAT MORE IS THERE TO SAY..

| ke a lsten to the music on the TT Cassette
or by caling us for a sample.
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PREVIEWS

SINGLE OF THE WEEK

Bliss  How Does It Feel '
The Morning After? - Parlophone
Rachel Morrison is undoubtedly
one of the most =xc|lmg new
vocalists to emerge since Alison
Moyet. Both woman have deep, |
powerful, gospel-tinged voices and
a taste for the blues which allows '
them to use their full range. Mor-
rison, though, is also a member of an excellent band that have pro-
duced one of the debut albums of the year. This is one of the best |
tracks from Love Prayer, a slow, moody song with a great ChOl\l&

Patti LaBelle

If You Asked Me To - MCA

A smooth, mid-tempo ballad
with a synthesizer-dominated
AC production by Stewart Levine.

Tangier

On The Line - WA

The first few bars sound like yet |
another US AOR ballad. Then
the Hammond organ changes
the mood around nicely to an |

ALBUM OF THE WEEK

Che
Narcotic - Siren
On the evidence of this debut album,

riginal

pop/rock material are gomg to be
around for a long time. With hints of
Japan, Eno, new age and commercial
pop, their music could be said to be

| the fulure of rock. Check out the unconventional rhythms and obsessive
riffs of Be My Powerstation, View From A New Perspective, I Wish He

Didn’t Trust Me So Much and Scream Like A Swift.

| Millie Jackson

Back To The S.t! - jive

The bad girl is back with a ris-
que and highly enlenammg live
LP, firmly rooted in the R&B
tradition. Although the ar-
rangements are a bit slick in
places, this is sufficiently com-
pcnsated by Jackson’s uncom-
Do not

carly 70s feel. Promising. 1927

. If | Could - wea
Alyson Williams A laid-back and haunting num-
| Need Your Lovin' - Def im/CBS ber with a very pro-
A slow and moody number | duction by Charles Fisher.
remixed by Jazzie B and Nellee | Paula Abdul

Hooper from Soul II Soul. Smoother
than her previous material.
Ziggy Marley & The
Melody Makers
Look Who's Dancing - Virgin

ik TR

Cold Hearted - Virgin

An effective and certainly chart-

bound dance number with a

Jam/Lewis sound. Produced by
| Elliot Wolff.

» ‘ ‘ Liza Minelli

One of the best tracks from the
convincing One Bright Day LP.
A richly textured, up-tempo
song that suits all radio formats. | Produced by Pet Shop Boys and

Julian Mendelsohn, this is stick,

Adeva

Warning! - Cookempo

Macho dance music with a
tough production and an overall

economy of expression. Very late 80s.

Bankstatement

Throwback - Virgin

A remixed version from the ex-
cellent Bankstatement LP. Lead
vocals by Al Gordon from Sad
Cafe on this hook-heavy rock song.

Angel

Touch My Heart - Epic

This is cheerful, highly com-
mercial Euro-disco. A bubble-
gum production that should suit
the summer playlists.

pushy and very commercial
dance music. Lots of strings and
a camp vocal style.

Eurythmics

Revival - RCA/BMG

The first single from their for-
| thcoming LP We Two Are Ore,

is a raunchy, brassy and mus-

cular R&B song in the Aretha

Franklin tradition. Good hookline.

Neneh Chery

Kisses On The Wind - Virgin

A good choice as the follow-up

to Manchild. Probably the most

commercial track from her
‘ debut LP.

miss Hol' W:Idl Unrestricted!
Crazy Love, Sho Nuff Danjus
and Love Stinks.

The Graces

Perfect View - A&M

The bulk of this promising
debut LP is made up of driving
and ringing guitar rock. This
female trio have good, raunchy
voices that they use well on a
hook-heavy yet sophisticated set
of songs. Try Fear No Love, We
Never Met and When The Sun
Goes Down.

Kool Moe Dee

Knowledge Is King - jive

Alongside LL Cool J, Moe Dee
is one of the most commercial
rappers. This album, produced
by M Dewese, Teddy Riley,
LaVaba and Pete Harris is one

of the few that is mainstream |

enough to win new fans. Best /
Go To Work, Get The Picture
and The Don.

Martika

Martika - CBS

The material on this debut LP is
largely carefree disco pop sup-
ported by bubble-gum rhythms
with a definite teenage appeal.
Along with the current hit Toy
Soldiers, highlights include
Cross My Heart and I Feel The
Earth Move.

Nona Hendryx
Skindiver - Private/BMG
An_intriguing but somewhat
difficult LP from this outstan-
ding soul artist. Introspective
Iyrics, ethereal synthesized

backings and an emotional

| vocal delivery are the style on

the LP. Try Women Who Fly,
Through The Wire and the title
cut.

Material

Blll I_aswcll’s return to music
making is what can only be
described as a ‘mystical’ record.

The music is modern,
sophisticated and very well con-
structed, while the subject of the
LP is Eastern/religious. Much
of the singing is in the North
African/Moorish style and this
is offset both by the Western
backing and several monolo-
gues by William Burroughs. Try
Seven Souls and Deliver.
Boogie Down Pro-
ductions

Ghetto Music,The Blueprint Of Hip-
Hop - jie

A new, musically more sophisti-
cated style of rap is what this LP
is about. The backings are kept

to a sparse but tuneful
minimum and, although KRS-
One hardly ever stops

preaching, this is a fine record.
Try Breath Control, Bo! Bo! Bo!
and Ghetto Music.

Editor Gary Smith
Contributors Pieter De
Bruyn Kops, Diana Muus
and Machgiel Bakker
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Explosives features the major new releases by established and new artists.
It includes recent releases still in need of support on European radio.

CHART BUSTERS

Chart Busters i a quick reference to this weel’s Hot 100 Singles/Albums and
the European Top 50 charts. Chart positions are indicated where appropriate.

[SINGLES OF THE WEEK

il

CHART ENTRIES ]

Vital for your play list.

Bliss - How Does It Feel The Morning After? (Pariophone]
Ziggy Marley & The Melody Makers - Look Who's Dancing ~ (Virgin)
Liza Minelli - Losing My Mind (Epic)
SURE HITS ]
Paula Abdul - Cold Hearted (Virgin)
Neneh Chery - Kisses On The Wind (Virgin)
Bankstatement - Throwback (Virgin)
Patti LaBelle - If You Asked Me To (MCA)
Eurythmics - Revival (RCA/BMG)

[EURO-CROSSOVERS

—

Continental records ready to cross-over
Angel - Touch My Heart

(Epic)

[EMERGING TALENT

k]

New acts with hot product.

1927 - If | Could

Adeva - Warning!

Big Fun - Blame It On The Boogie
Tangier - On The Line

Alyson Williams - | Need Your Lovin'

(WEA)
(Cooltempo)
ive)

(WEA)

(Def fam/CBS)

[ENCORE

]

Former M&M tips still in need of your support.

E.G. Daily - Some People

The Stone Roses - She Bangs The Drums

River City People - (What's Wrong With) Dreaming?
Lisa Marie/Malcolm McLaren - Something's Jumpin’
Alphaville - Summer Rain

Shakespear’s Sister - You're History

(ary
(Silvertone/jive)
(EM)
(Epic)

ALBUMS OF THE WEEK

Che - Narcotic

Millie Jackson - Back To The S..t!

The Graces - Perfect View

Kool Moe Dee - Knowledge Is King

Martika - Martika

Nona Hendryx - Skindiver

Material - Seven Souls

Boogie Down Productions - Gheto Music.The Blueprint Of Hip-Hop

YESTER HIT

ingles

(CBs)
(Private/BMG)
(virgn)

()

Laura Branigan - Self Control (Atlantic)
Frankie Goes To Hollywood - Two Tribes (ZTT/island)
The Jacksons - State Of Shock (Epic)
Wham! - Wake Me Up Before You Go Go (Epic)
Prince - When Doves Cry (WamerBrwbers)
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om

Airplay Top 50

Jive Bunny - Swing The Mood (29) (Music Factory Dance)
Shakespear’s Sister - You're History (3/) (London)
Neneh Cherry - Kisses On The Wind (33) (Circa/Virgin)
Choice? - Blow Monkeys/Sylvia Tella (45) (RCA/BMG)
Ray Charles/Dee Dee Bridgewater - Precious Thing (48) (Polydor)

rer

Fuzzbox - Self (49) (WEA)
Hot 100 Singles

M Singana - We Are Growing (65) (Masters Record)
Lightning Seeds - Pure (7/) (Ghetto)
Raf - Ti Pretendo (84) (cGD)
Bad Boys Blue - Lady In Black (86) (Coconu/BMG Ariols)
Bilgeri - Love Is Free (87) (BMG Ariola)
Top 100 Albums

Debut De Soiree - Jardin D'Enfants (44) (css)
Kassav’ - Majestic Zouk (50) (cs)

[FAST MOVERS %]

Airplay Top 50

Don Henley - The End Of The Innocence (3-2/) (Geffen)
Gladys Knight - Licence To Kill (4-18) (MCA)
Bros - Too Much (/0-27) (css)
Paul McCartney - This One (13-26) (Pariophone)
Martika - Toy Soldiers(23-36) (cas)

Hot 100 Singles
Jive Bunny - Swing The Mood (2-8)

( (Music Factory Dance)
Milli Vanilli - Blame It On The Rain (/0-2/)

-CO-

(Hansa/BMG Ariola)
Alice Cooper - Poison (23-53) (Epic)
Martika - Toy Soldiers (32-93) (cas)
F.Feldman/).Jameson - Joue Pas (4/-7/) (Polydor)
Top 100 Albums
Alice Cooper - Trash (35-96) (Epic)
Jovanotti - La Mio Moto (69-95) . (Ibiza/CBS)

[HOT ADDS - B
Breaking Out On European Radio

Milli Vanilli - Blame It On The Rain (Hansa/BMG Ariola) |
Texas - Everyday Now (Mercury)

Albums ‘
Michael Jackson - Thriller (Epic)
Lionel Ritchie - Can't Slow Down (Motown)
Bruce Springsteen - Born In The USA (CBS)
Mike Oldfield - Discovery (Virgin)
Rod Stewart - Camouflage (Warner Brothers)
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Most played records in England dus
R i T eataoh ol
wing stations BBC |, BBC 2,Capital
Ratko, Greater Lodon Radio md the
‘major independs

1. Bros - Too Much

1 Don Henley -The£xd Of The mocece
3. Kylie Minogue - Wou't Change A Thag.
4. Simply Red - A New Fane

s Sister - You're Hitory
i »fm,mmmmm Swn Toe Hood

Most played records as checked by
Media Control on the national station
03 and Radio Brenner.

|. Madonna - Express Yoursell
2. Etta Scollo - Sole Sun Soled
3. Peter Cornelius -Lang i | Gk
4. Holly Johnson - Aneccanes

FIOU neronT

THE MOST PLAYED RECORDS IN EUROPE

WHETHER | SR

From the airplay hit parade from Me-
dia Control including 29 radio stati-
ons. For more info please contact
Meda Control - Postfach 625,

D-7570  Baden  Baden, tel
(0)7221-33066.

1. Don Johnson - el ke t s

2 Hike Oldfeld-aocer:

3. Jason Donovan - Sealed Wih A Kiss

et Shp s g

5. Madonna - Express

Edoardo Benato - 3 . Prince -

m.mm,m Leence ToKil 10. Bangles -8e Weh You

1. Neneh Cherry - 11. Madonna - Expres Yoursei

12. Donna Summer -1 Dor' W Ge: Hor. 12. De La Soul - Me Mysel A1

13. Beauiful South - SorgFor Whoeve: 13. Beautiful South -Sorgfor Whotver
14, W You 14, Soul Il Soul 316 To Lte

5. 15. Roy Orbison - Catema e

16 Sini 16.

Most played records as checked by
Media Control on the national station
DRS 3, Coleur 3 and 4 private stati-
ons. For more nfo please contact Me-
dia_Control, Post Passage 2 Basel

4002, tel 61- 228989. 1
| Edoardo Bennato - Vra La Mamma
2. Love & Rockets -So Aive ‘

3. Don fohnson -Te i ke ks
4. Gladys Knigh - Leece ToKa

. Stephan Eicher - Gggshegied

&, The Doobie Brothers -Te Decor
7. Robert Palmer - Chasge Hs Wars
8. Roxetee - Oresed For Scces

17. Holly Johnson - Aneraros
18. Soul I Soul - Back To Lfe

19. Bee Gees - One

20, Various Artists - Fery Cros The Hersey

Most played records as compiled from
RAI Stereo Due.

1. Matia Bazar - S

2.Dfn mmmu.«msm;
3. Gladys e

4. Bobby Brown -On Ow

. M:mmm.nmm‘

. Simply Red -1
6. Espresso - Why Don't You Listen To The Musc
7. Peter Pan - W.OMAN.

6. Vasco Ro: Te
7. Iu:mm Fornaciari - A

vis Staples - Come o
sn,.m Bennato - e e e

8. Wolfgang Ambros - dedgewicx
. Fine Young

10. Neneh Cherry -Minctsd

11. Jason Don

|| Simply Red ANz-hm-

p

12. Bangles -5 Wi You 15 Pt L

13. Prince - 8audarce 14. Buster Poindexter - it The Road Jack

14, Don Henley -The xd Of The mocerce 15. Danny Wilson - The Seco Love
16. Pet Shop Boys -1's A

15, O Laspr o g
16, The

Lty
17. [otCo(kor Wihen The Nige Cones
18. John Cougar Mellencamp -
13 Arrage Wity Bead o

Doobie Brothers - The Doctor

Airplay checked on Radio 2 and 3, the
Dutch national pop stations. For info

contact Stichting Nederlandse Top
40, PO Box 706, 1200 AS Hilversum,
tel (0)35 - 231647.

(Y e
2. Hegi & Hopie- g Op M X S TeDroen
3, Margaret. -Weare

I? Van Morrison - Have | Told You Lately
20. Don Herley - T xé O Te ocerc

The 20 best played records in Spain
from Cuarenta_Principales,covering
the major Spanish stations.

17. Gloria Estefan - ' Warns Lose You
18. Simply Red -1fYou D' Know Me By Now

15, Papa Winnie - Roose & Boopse \
20. Mike Ofdiield -wocerc

From the airplay hit parades provided
by Media Control France. For more
info please_contact Media Control
France 29 Bl Tauler - 67000 Stras-
bourg - France - tel (88)366580.

Radios Peripheriques (AM Stations)

1. Kaoma - Lanbada
2. Johnny Hallyday -Mirsdor
3, Francois F-M»u/l-nilmtm “Jove Pas

5. Les Negresses Vertes Vo e
10. Michael Jackson - et Gl
11, Texas 1 Dor' Wanc A Lover
|l~yhuef.lmw AQuieSes.
3. Michel Polnaref - Goodoy Hirion

16, Belle Stars-koko
17. Francis Cabre! - CEst Ent
I8 l‘lﬂ-”eﬂtFllﬂmB’ Je Te Survas
19. Bananarama

2. JeanLouls Murat-ChgsDes

5. Paula Abdul - S Uy

4. Van Morrison - Have | Toid You Lcey :57"‘-'- g Bk e WS o amwnwmy Nmﬁi
e sm/ym Dty uwm
m..p.., w 9 Nﬂlnlfmmr A Quoie Sers
7 xqam-ﬂnI u«::::_:l.m |° 4/**-""- soa
9. Beautiful South - SongFor Whoever 11. Richard Marx -Saisfed ll Ray larkesDee Dee Bridgewate - recou Thg
10, Queen - redas 12 Migoahfie v e o

.

12. Chris Isaak - Wikes Game

13. Don Johnson - Tet i ke ks

14. De La Soul -siyNo Go

15. Soul I Soul - uck To e
Kises On The Wi

3. Do o e e st Keep R’

17. Tone-Loc - furky Cold Medna
18. Vicky Larraz -8 Avos 8 Huncn
19. Orfeon Brutal - Vene A Mi Piscina

14. Phil Collins - In Tre Ae Taghe
15, Roxette -The Look

16. Madonna -Exress Yourse!
17. Soul I Soul -Keep On Mova
18. Joe Smooth -Fromsed Land
19, Yazz Foe Tme

ARTIST . ORIGIVAL LABEL

Tell It Like It Is
Don Johnson- Epic (Ardmore/Beechwood/EMI)

(PUBLISHER)

Express Yourself
Madonna- Sire (Various)

The End Of The Innocence
Don Henley- Geffen (Cass County/Zappo Music)

MUSIC

@ cair-plcry’

[
o

JIVE BUNNY
SWINGING UP
THE CHARTS!

TITLE

ARTIST - ORIGINAL LABEL - (PUBLISHER)
Innocen

Mike Oldheld Virgin (OldfieldVirgin)
Mirador

Johnny Hallyday- Phips/Phonogram (Veranda/Desperado/Maritz)

oue Pas
Francois Feldman & Joni Jameson- Polydor (Big Bang)

Licence To Kill
Gladys Knight- MCA (SBK Songs)

My Brave Face
Paul McCartney- Pariophone (MPL)

Don’t Wanna Lose You

Viva La Mamma
Edoardo Benatto- Virgin (Cinquantacinque)

Song For Whoever
Beautiful South- Go Discs/Chrysalis (Go! Discs Music)

The Doctor
The Daobie Brothers- Capitol (SBK/Windecor)

Too Much
Bros- CBS (EM/Grahaminersong)

It’s Alright
Pet Shop Boys: Parlaphone (EMI Music)

Gloria Estefan- Eplc Forein Imported Product)

Swing The Mbod
Jve Bunny & The Mascermiers MoseFcory e (Copi Concel)

Be With You
The Bangies 5 (M Cre Mot

You’re History
‘Shakespear's Sister- London (Orca/Warner Chappell)

London Nights
London Boys- Tekdec/WEA (Teldec)

Kisses On The Wind
Neneh Cherry- Circa¥irgin (Virgin/Cpyright Cdl)

®

36 «

Sealed With A Kiss
Jason Donovan- PWL (Warner Chappell)

This One
Paul McCartney- Pariophone (MPL)

14 « « Liberian Girl
Michael Jackson- Epic (Miac/Warner Chappel)

I5 > Batdance

Wouldn't Change A Thing
Kylie Minogue- PWL (Al Boys Music)

Say N

De La Soul- Tommy Boy (Various)

King Of The New York Streets
Dion- Arista/BMG (County Line/Skinny Zach)

Have | Told You Lately
Van Morrison- Mercury (Warner Chappell Music)

38

40 -

If You Don’t Know Me By Now
Simply Red- WEA (Mighty Three/isiand)

Landslide Of Love
Transvision Yamp- MCA (Cinepop Music)

You’ll Never Stop Me Loving You
Sonia- Chrysalis (All Boys Music)

Prince- Warner Brothers (Controversy Music)
16 0 Back To Life
17 ¢ ICDrove Al Ni;ht )
yndi Lauper- Epic (B, Steinberg/D. Barry)
18 -

The Second Summer Of Love
Danny Wilson- Virgin (Warner Chappel)

19 =« La
Kaorma- CBS (HMLO BVIBM Productions)

On Our Own
Bobby Brown- MCA (ChappelliCopyright Ctrl)

21 A New Flame
Simply Red- WEA (So What/SBK Songs)

22 s« Breakthru

Queen- Parlophone (Queen Music/EM Music)
@

Soul Il Soul/Caron Wheeler- 10 Records/Virgin (Virgin Music)

46 o -
i
48 cp

The Look

Roxette: Parlophone (jmmy Fun Music)
Ain’t Nobody (Remix)
Rufus And Chaka Khan- Warner Brothers (Warner Chappel Music)

Good Thing
Fine Young Cannibals- London (CambellConelly)

C’Est La Vie
Marc Lavoine- Avrep(PolyGram (Avrep)

Choice ?
Blow Monkeys Feat. Sylvia Tella- RCABMG (Warner ChappellTrshsg)

Kick It In

Simple Minds-Virgn (Virgin Musi)

Bee Gees- Warner Brothers (PRSBMGIGibb Brothers)

Precious Thing
Ray Charles & Dee Dee Bridgewater Polydor (Not Listed)

Manchild
Neneh Cherry- CircaVirgn (Virgln/Copyright Ctl)

Toy Soldiers

Martika- CBS (Famous/Warner Chappell)
24
25 v

Americanos
Hally Johnson- MCA (Warner Chappeli4Loves.)

49
50 o>

Self
Fuzzbox- WEA (Warner Chappel)

Sugar Box
Then Jerico- London (Then Songs/Dejamus Ltd)
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= x
E b
z COUNTRIES CHARTED S TITLE COUNTRIES CHARTED
5 2
ARTIST - ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED 2 | ARTIST - ORIGINAL LABEL - (PUBLISHER) & ARTIST - ORIGINAL LABEL - (PUBLISHER)
| , , Batdance UKFGBHS AL SwPo DNl » o Megamix (Extended Version) W 69 « s MoiJAime Les Filles £
Prince- Wamer Brodhers (Controversy Music) Boney M.- Hansa/BMG Ariols (FAR MY,) Les Muscles- A-8/Polydor (Avrep PolyGram)
. Swing The Mood Kar 36 = Jardins D’Enfants 4 70 ¢ Sommartider Gk
j|ve Bunny & The Ma.sterm)xers Music cmwr;v Dance (Copynght Connol) Debut De Soiree- a5 (s Music) Gyllene Tider- &M (Music For Money/inhouse)
5 Lambada Y 37 »  1Wantlt Al GCpAChl D Pure "
Kaoma. cas (Hmo BVIBM Productions) Queen- M (Queen MusicEM| Music) Lightning Seeds- Ghetto (Chrysalis Music)
4 , » Eternal Flame FGAChSwFoON 38 = Wind Beneath My Wings & 72 » v Song For Whoever i
The Bangles- CBS (various) Bette Midler- Adantic (Warner Chappeil Music) Beautiful South- Go! Discs/Chrysals (Gof Discs Music)
5 Back To Life WKGSHCRS 39 5 5 Dressed For Success KGCH 73 o s A New Flame KH
Soul Il Soul/Caron Wheeler- 10 Records/Virgin (Virgin Music) Roxette. Pariophone (jimmy Fun Music) Slmply Red- WEA (So What/SBK Songs)
6 s  DasOmen (Teil I) GAh 40 . She Drives Me Crazy Fpho 14 - Atomic Clty GBC
Mysterious Art- CBs (CBS Music) Fine Young Cannibals- tondon (Virgin Music) Holly Johnson- MCA (Warner/Constant Evotuc,)
7 .  Express Yourself UKGACH SwPoF el 7 Joue Pas i s , |Don’t Want A Lover »
Madonna. sire (Vmom} Francois Feldman & Joni Jameson- Pojydor (87 Bang) Texas- Mercury (10 Musi)
8 n G Tell It Like It Is GBHChP 42 = When The Night Comes @iy @ , This One L
Don Johnson- &ic (Ardmore/Beechwood/EM) Joe Cocker- Capitol (Adamsirving/Calypso) Paul McCartney- Pariophone (MPL)77 - -
Licence To Kill UKGBHCRSKON 43 » Marina L 17 % s Straight Up Lo
Gladys Knight- mca (s8K Songs) Rocco Granata & The Carnations- CardinaliZYX Records (Nanada Music) Paula Abdul- Virgin (Virgin Music/Wolff Music)
Blame It On The Rain UKGBHSpACSw 44 v v My Brave Face el 78 « ¢ Say No Go WEH
Milli Vanilli- Hansa/BMG Ariols (Realsongs) Paul McCartney- Pariophone (MPL) De La Soul Tommy Boy {Various)
I - Wouldn’t Change A Thlng o »n , Landslide Of Love oL 79 o Soy e
Kylie Minogue. P (Al Boys Music) Transvision Yamp- MCA (Cinepop Music) Gipsy Kings- PEM./CBS (PE.M/Vanessz)
|2 5 It’s Alright UKGBPACHD! s o You're History L 80 » C Day b
Pet Shop Boys- Parlophone (EM! Music) Shakespear's Sister- London (Orca/Wamer Chappel) Confetti’s USA (EM! Music)
13 v Johnny Johnny Come Home FBN o 3 What A Wonderful World @ 8l o « On Va Faire La Java 7
Avalanche- WA (Warner Chappel) Louis Armstrong- A&M (Haroid Square Music) La Bande A Basile & Andre Verschuren. Carrere oomm, Willams Scn)
14 s o Sealed With A Kiss UKGBAChSuDF » s Hand On Your Heart s hulig 82 = Just Keep Rockm ity
Jason Donovan- P (Warner Chappel) Kylie Minogue- P (Al Boys Music) Double Trouble & The Rebel MC. Desire (Fiction Songs Led,)
. ; : UKBH]
5 3 French Kiss Wk 49 « Kick It In L 83 »» Keep On Movm GACH
Lil Louis- tondon (Copyright Gontrol) Snmple Minds- ngm(Vlrgm Mm) Soul Il Soul/Caron Wheeler- 10 Records (10 Music)
16 v Don’t Wanna Lose You UKBHifi & a2 This Time | Know It’s For Real o 84 m’ Ti Pretendo !
Gloria Estefan- £pc (Foreign Imported Produce) Donna Summer- Warner Brothers (All Boys Music/EM| Music) Raf. CGD (Sugar Music/li Bigailo)
17 = Je Te Survivrai 8 - A Cry In The Night A 85 =« ¢ Superwoman >
jean P|erre chmshm&ﬂm“ Lory “Bonnie’’ Bianccmmmpiimmmma e e Kar: UM GTiiter Brothers (Keer/Hpirp/Green Kiry)
) FEpfoler
18 = You'll Never Stop Me Loving You UKGH 52 o Too Many Broken Hearts % 86 m’ Lady In Black ¢
Sonia- Chrysafs (All Boys Music) Jason Donovan- PwL (A4 Boys Music) Bad Boys Blue- CoconutBMG Ariok (A La Cme)
The Look GCpAChPDF Americanos GADI Love Is Free 4
B 20
I 9 Roxette- Parioptione (fimmy Fun Music) 53 » Holly johnson- MCA (Wamer Chappelidioves) 87 B Bilgeri- 8MG Ariota (Profil Promotion)
UKBD) i G i i
20 Too Much 80r 54 o Love Is A Shield 88 m Do The Right Thing w
Bros- ¢Bs (EM/Graham/inzersong) Camouflage- Metronome (Blue Box/Virgin Music) Redhead Kingpin & THe F.B.1.- 10 RecordsVirgin (Ca+-Gene/Virgin Music)
21 v v Lullaby ARl 55 o If You Don’t Know Me By Now GASul 89 » « Cruel Summer ‘89 oA
The Cure- FicionPolydor (Fiction Songs) Slmply Red WEA (Mlghty mw/w; Bananarama. London (Wamer Chzweli)
Mirador 8 Days Lo Losmg My Mind o
22 Z Johnny Hallyday- PhifasPhonogram (Verandz/Desperado/Maritz) 56 . Klrsty MacColl- Virgin (Davray/Cardin Mm) 90 w Liza Minelli- Epic (Cartin Music)
e Poison e 57 « Ferry ‘Cross The Mersey GACH! 9l E» Move Your Feet To The Rhythm F
Alice Cooper- pic {SBK/Ezra/Desmobile/k & M) Various Artists- WL (Dick james Musc) Hithouse- ARs aMC PuNMmg}
2 4 Manchild GHACH 58 = Comme D’Habitude F 92 Hvis Du Forstod D
Neneh Cherry. Grea/Vicgin (Virgin/Copyrigh Ctl) Florent Pagny- Ph!/vpszPhonognm (GLEM) Sanne Salomonsen Virgin (Virgin ch)
Help EPoGr The Challenge ‘Blame It On The Boogle e
25 Ay Bananarama/Lananeeneenconoo- London (Northern Songs) 59 o Chris Thompson- BMG Ariola (Kilauea/). R. Siegel) 93 m Big Fun- [»e(GIohl/GEMA)
26 o Liberian Girl UKFGBHCH 60 Looking For Freedom GBAGH 94 = Cholce ? ek
Michael jackson Epvc(M/ac’Wzmer cmppeu) David Hasselhoff White Records/BMG Ariola (Young Musikveriag) Blow Monkeys Feat. Sylvia Tella- RCABMG (Warner Chappel/Trashsg,)
27 2 o L|ke A Prayer Fph PoGirl ss No More Boleros Ly 95 « u Right Back Where We Started From  ucao
Madonna- ire (Various) Gerard Joling- Phonogram (SBK Songs) Sinitta- Fanfare (Ullvmal/AWNw:)
28 » > Hotel California f - Innocent o 9 Attentlon Les Enfants...Danger ’
The Eagles- Asylum (Long Run/Fingers/Warner) Mike Oldfield- Virgin (Oidfieki/Virginy Michel Sardou- Trema (A.RT. Music France)
. 1 Drove All Night WS Funky Cold Medina i 97 Satellite Kid 2
6 12 d 6 1 y
Cyndi Lauper- &pic (8. Steinberg/D. Barry) Tone Loc- Delcious Viny#isiand (Blue Mountain/Chappel) Dogs D'Amour- ChinarPolydor (China Music)
30 » - London Nights KGk 64 = Do You Love What You Feel i 98 Satisfaction L]
London Boys- Teldec/WeA (Teidec) Inner City- 10 Records/Virgin (Drive On/Virgn) Wendy & Lisa- Virgin (EMiRondor Music)
s ; Breakthru UKGHChPoFi] B We Are Growing H 99 « Waltz Darling o
Queen. Pariophone (Queen Music/EM! Music) Margaret Singana- Masters Records (Cleo Music) Malcolm Mclaren Feat. Bootzilla Orch.. £pic (McLaren/David Lebolt)
s , Joy Soldiers N 66 « Viva La Mamma i 100 Ride On Time l
Martika- CBS (Famous/