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PolyGram Confirms
A&M “Alliance” Talks

PolyGram has confirmed
discussions about “‘a closer
alliance” with A&M Re-
cords. The company’s Euro-
pean HQ issued a statement
on September 5 which made
no mention of acquiring the
US independent label, but
acknowledged that a new
arrangement - beyond its
current international licence
deal - “has always been a
possibility”.

It concluded that there
8 formal agreement’

between the two companies.
At press time, efforts to
reach PolyGram President
David Fine for further com-
ment were unsu ul.
eculation about Poly-
Gram’s purchase of A&M -
100% of the label or a part
of it - has focused on a price
of around US$ 500 million.
PolyGram’s  licence deal
with A&M is in its fifth year.
A&M claims its European
market share is around
3.5%. O

EMI To Open New CD Plant

EMI is expected to open its
first CD plant in continental
Europe in the second half of
1990. The factory is pro-
jected to produce 15 million
units in the first year.
According to EMI Music
President Jim Fifield, the
plant’s location has not yet
been decided. The company
already has a CD facility

Swindon, UK.

Fifield also says EMI is
“reconfiguring” its entire
European manufacturing
and stribution ~ set-up.
Sources report this will in-
clude substantial ~stock
reductions over the ne
three years, and the closure
of two of the company’s

yl production sites.

CBS Moves Into |

Retail In Sweden

by Chris Fuller

Stockholm - CBS Records
International has been con-
firmed as the financial
backer in the proposed
Stockholm megastore, the
company’s first move into
the European retail trade.
The outlet, to be called
MHz, was initiated by Staf-

loaned us an amount of
money which, at some time
in the future, it can convert
into shares”’ In London,
CBS Vice President Busi-
ness Affairs, Jeremy Pearce,
declined to reveal the sum
involved but said: ““This is a
very important move for us.

i

WE ARF BACK/

"WELCOME TO MY PARTY”

NEW SMASH HIT SINGLE
{LBUM COMING SOON

ND-EAX 31134018725

fan Fogstrand’s SkivAkade- | There was no formulated
mien retail group and will be | philosophy behind it, at this
Smdms first megastore. It | stage all we have done is

heduled to openin April | help out Fogstrand by sup-
1990 and will cost around | plying some short-term
Skr million (app. £ | finance. But we are not in
700.000). the business of lending

Fogstrand:  ““CBS has | money without a reason’”

Kaoma producers Olivier Lorssac and Jean Karacos celebrate

the European success of the ‘Lambada’ single with CBS France

Pres. Henri De Bodinat (2nd r.) and Jorgen Larsen, Sen. VP
“BS Records Int. (far r.).

Music Videos Soar In F;anc:

by Emmanuel Legrand

- Music video sales I reach a record Ffr

France soared to 200.000 | 4.5-4.7 billion.
units in the first half of The MC consolidated its
1989, compared to 40. position as France’s major
the same period lasluar -a | soundcarrier at 18 million
rise of 500%. Thi units, up 43% on 1988. CD
sents a turnover of Hr lﬁ sales increased an enormous
million (app. £ 1.5 million) | 65.9% to nearly 17 million
against Ffr 3 million in | units. But LP and single
1988 sales slumped, with LPs
Overall, French record i down 7.5% to 8 million
dustry turnover for the first | units and singles dropping
six months of 1989 was up | 24% to 21 million. CD
32% on the same period last | singles sales more than
year at Ffr 2.1 billion. And | doubled to 256.000 units,
industry body SNEP pre- Ffr 7 million.
dicts that the annual figure | For full figures, see page 14.

(advertsement)

FACTS OF LOVE

PRODUCED BY NEIL DORFSMAN & CLIMIE FISHER MIXED BY BOB CLEARMOUNTAIN
FROM THE FORTHCOMING ALBUM “COMING IN FOR THE KiLL”

CONTENTS

Radio Luxembourg To
Become A Satellite

Station
CLTRTLs UK service i near o fnls

ing  saele agreement

Southern Sound Does
Best In Latest JICRAR
Figures 8
Pls encouraging resuts for the UK's
splitfrequency staions

Austria Closer To Private
TV & Radio 12
A proposal for ine commercal radio
sations has been put forward in
Vienna
Advertising Allowed On
Belgium’s RTBF 15
The move i designed to fund seff
produced programmes

Coca-Cola Spends Pta
150M On Pop
Sponsorship 16
Eigh top Spanish groups take part in
sponsored concerts

Boosting The image Of The Soundr-
rier, Celebrating 25 Years Of Charts;

partnership wi

Blllboérd



sleep zng’u

healing hands

lyrics by taupin
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PolyGram

EMI Records UK has acquired in- |

ternational rights to the Phil
Spector masters and will begin is-
suing a series of compilation
albums throughout Europe from
November.

The company has also secured
rights to recordings from the

Dimension and Colpix labels, |

which were active in the US pop
market in the 60s. These include
repertoire by Carole King, Nina
Simone, Little Eva (The Loco-
Motion) and the Marcels.

The Spector material by such |
artists as the Ronettes, the |

Crystals and Darlene Love will be
made available on a new Spector
label. EMI concluded the deal
with Allen Klein’s New York-
based ABKCO firm, which
represents the celebrated
producer.

It is a three to five year licence
for the world, excluding the US,
with re-issue rights (at full price)
for CD, cassette and LP. Spector
will digitally remaster the recor-

dings and select the repertoire |

himself.

Sopot Makes
Profit

Poland - The 26th Sopot Music
Festival made history this year by
achieving a profit for the first
time.

Among the acts at the Festival
were Then Jerico (UK) and
Savage (Italy). Norwegian R&B
band Dance With A Stranger were
the Grand Prize Winners of the
song contest, with Linn Ross
(West Germany)
an East German band featuring

singer Ralf Schmidt, third. [ | this week (September 18).

Pa European News

EMI Buys Phil
Spector Masters

by Adam White

The other EMI UK acquisition
comes through Morris Levy, from
whom the company recently
bought the Roulette Records
catalogue of 50.000 rock and jazz
titles. Levy held the indefinite
licence for Dimension and Colpix
from Columbia Pictures and sold
it to EMI for a sum which insiders
suggest is around US$ 200.000.

This deal too is for the world
outside the US. EMI will pay ar-
tist royalties and an override
royalty to Columbia Pictures.

The Dimension/Colpix collec-
tion of around 1.500 titles has
been out of copyright in a number
of European territories and
several Colpix albums by Nina
Simone have been re-issued and
trans-shipped on that basis. It is
conceivable that EMI could move
to protect its mnewly-acquired
rights and seek to prevent such
European trans-shipping, as it did
previously in the Danish Patricia
case. [

Celebrating the company’s past year’s performance, BMG Music ex-
ecutives got together at a New York club. From [. (o r: Rudi Gassner (BMG
Int. Pres & CEO); Bob Buziak (Pres. RCA Records US); Michael
Dornemann (Co-Chair. Pres. & CEO BMG); Gunter Hensler (Pres. BMG
Classics Worldwide); and Nick Firth (Pres. BMG Music Publishing
Worldwide)

UK Editor

Music & Media is expanding its
editorial coverage of the UK’s
music and broadcasting industries
with the appointment of Hugh
Fielder as the magazine’s UK
news editor, based in London. He
takes up the newly-created post

(advertsemant)
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| Hugh Fielder Appointea

Fielder joins Music & Media
after 13 years with Spotlight
Publications, where he was news
editor for Sounds, a consumer
music weekly. In that role, he
reported extensively on the UK
music business.

For the past couple of years,
Fielder has also produced and
programmed a weekly Greater
London Radio music/phone-in
show hosted by Anne Nightingale.
Previously, he researched and
scripted programmes for BBC
Radio 1 and the US’ Westwood
One network. He is the author of
UK published biographies on
Genesis and The Police.

Fielder will be based at the
Music & Media offices: 71 Beak
Street, London W1  (tel
1-439-9411).

eytrag
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Inside sources tell us that a
sizeable chunk of Elvis Presley’s
Scandinavian publishing is about
to rock & roll its way over to
Stockholm’s Peer Southern, from
its current home at Warner Bros
Music.
* * *

Two years after the fuss surroun-
ding the Nike-Air shoes commer-
cial (on which the Beatles’
Revolution was used), it seems
that Michael Jackson - who owns
all the Beatles’ publishing rights -
has done a £ 150.000 deal for A/l
You Need Is Love with Saatchi &
Saatchi. A reliable source.says the
advertising company is planning
to use the song for a Panasonic
commercial

* *
The accusations of _ political
favouritism  surrounding  the
award of 163 FM radio licences in
Spain took a dramatic turn
recently when one frustrated sta-
tion owner tried to burn down the
home of Priego De Cordoba's
Socialist mayor, Tomas Delgado
Toro. This was apparently in
retaliation for the local licence go-
ing to a station allegedly operated
by close friends of town coun-
cillor Maribel Casado. Rafael
Alvarez Ruiz-Ruano claims it cost
him 10 years and Pta 14.5 million
(app. £75.000) when his radio sta-
tion was closed down.

* *
Developments are expected at two
Owen Oyston companies, PPM
and Radio Radio. The sub
sidiaries share the same London
offices and may also share the
same boss after PPM’s founding
fathers, Simon Cole and Tim
Blackmore, leave in October.

* * *

Bertelsmann will begin produc-
tion of CDVideo tapes in
Guetersloh ~ (West ~ Germany)
January next year, through its
subsidiaries  Sonopress  and
Telemedia. The company plans to
manufacture nearly one million
tapes next year, anticipating a de-
‘mand for over five million units in
Europe in 1990. Philips is current-
ly the only company in Europe
manufacturing CDV.

* * *
Finnish state broadcaster YLE
has banned employees from
working at public events and gigs.
The new rules are being opposed
by DJs. Until now, YLE staff have
been free to work where they wish
during holidays and days off.

*

* *

During the recent CBS France
convention, President Henri De
Bodinat revealed that he has sign-
ed up with the company for
another _three-and-a-half years,
De Bodinat: **You will have me on
your back until 1992

A
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The most aired music videa clips throughout

" EmeEEE Radio Luxembourg Ready

Europe in the week prior to publication. Itin-

ZzEsEEs | For Satellite Launch

{
‘ VIDEO FAVOURITE

Tears for Fears
Sowing The
Seeds Of Love
Limelight

‘ VIDEO HITS

London - Radio Luxembourg,
which has been broadcasting to
the UK for over 55 years on
medium wave, has confirmed that
it plans to become a satellite
station.

Managing Director Maurice
Vass says he has not yet decided
whether the signal would be

by Chris Fuller
and running. It’s actually very
hard for radio to take a lead on a
satellite - when it comes to money
they talk in television terms.”
Vass would not reveal the cost
of moving to satellite, nor whether
the plan would involve changes in
programming and staffing. And
he denies that the switch to

| national broadcaster. We make
and gear programmes for par-
ticular territories. This would bea
specifically English service!”
Luxembourg’s Programme
Controller, Jeff Graham, says
there will be no “‘major program-
ming changes” and the station
will continue to transmit from the

Rolling Stones transmitted to the UK via the | satellite means the station is look- | Luxembourg studios. Graham

Hied Emotions - Noced. Astra, Eutelsat or Intelsat | ing for a more pan-European au- | adds that the station will continue

’M":;'hmo:dr,:t '::""""‘ satellites. dience: “We don’t believe in pan- | to transmit on its medium wave

Redhead Kingpin & The FBI Vass: “All the plans are in place | European anything. The CLT/- | frequency after the satellite

Do The Right Thing - Fugae TV. except this one factor. As soon as | RTL group of which we are a part | launch. ]

AGcA Gopser we reach an agreement we are off | has made its name from being a |
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lowor G0 utc . . | Dutch Media Debate Continues

iy CommeI‘CIal | BHoMmtciougalean e about is TVIO and

Lambada - GLFP Prod the Dutch Media Law RTV. This is par-

| Depeche Mode Tv Setb ack remain in its present ticularly frustating for
Personal Jesus - Sute form? The recent an- us because we have
survy:hmiﬁ by Jon Henley aunoeglferx by tlheh ?lways aa;ie c;:c‘r':;e ef-
il O Fcory . urt that fort to be legal.

Amsterdam - Next month's | Cor i e e

| launch of Holland’s two commer- | giation Cable One is move without con-
cial TV channels, RTV and TV10, an illegal broadcaster sulting the Media !

Tina Turner could be at risk following a ruling | ~(see page 5), took & Commission?”

Thebet s Comepothopgoatin | | by the Dutch Court Of Appeal. | ®Wersbody in the media By Jon Henley i

Madonna

Woukl't Change A Thing- e TV
Aerosmith

Love In An Elevator - Not et

MEDIUMROTATION

|| m pIStEreC radio (Cable One, has consistently oppos-  start broadcasting in
| Shakespears Sister fices are in London. “A foreign | ~Radio 10, Sky Radio) ed commercial broad-  English. And the last .
| YoureHistory - Oty broadcaster’s programming must | . is attracting increasing-  casting, must recognise  possibility is just to the new single from the album cuts both ways
Lisa Stansfield be primarily aimed at the popula- lﬁ hisl[;e( riatin;&d\ieg ‘hﬁud e sa(ry 0_-l|_h wh;[l evd?'n
¢ Time Vi | o o i the official attitude is er believes the loing. The Media
s 1“"_‘,‘ l";.‘,he,;: i e"é o hich it i | oppaa o e MUl o b Commission is unlikely’ ON TOUR
| Toy Solders . e Peares frocaegs say ) .| form of commercial political move, to test  to impose the max-
Paul McCartney | . But RTV’s Jan Morrien says: | | proadcasting that is the government’s posi-  imun fine of Dfl 23 SHEFFIELD CI1TY HALL UK
| ThsOmerom “We comply with the law because | ot fully under govern-  tion. “Everyone knows 50000 (app. £ 14.000) 25 LONDON WEMBLEY ARENA UK
| s s we will broadcast terrestrially in | mental control. that what the govern-  on cable operators who. 26 LONDON WEMBLEY ARENA UK
2 L e Luxembourg as well as via the The Court verdict is  ment is really worried  carry our service!" 27 LONDON WEMBLEY ARENA UK
| Queen Luxemboug a6 wel ab via the | & 29 BIRMINGHAM NEC ENGLAND
1 Inistle M- fupom TV stra  satellite” An Ty (adertieem) 30 BIRMINGHAM NEC ENGLAND

1 Don't Wanna Lose You - Serato Fims

The Court says that Cable One, a

pean Court (see Rap).

Until now, Cable One has been
regarded as a “‘foreign” broad-
caster by the Dutch Media Com-
mission because its registered of-

world by surprise -

population arc in

And commercial

even more surprising Mulder, Cable One

TV10 and RTV, the enough. ““Commercial  troduced. We could
majority of the Dutch radio and TV cannot  also change our up-
be stopped. Even the ~ link position from

favour of private TV. Christian Democrat
Party (CDA), which West Germany, or even,

Holland to the UK or

5 GRONINGEN MARTINI HAL HOLLAND

Simple Minds Severens of TVIO: “Weare a Lux- | e e e R Ocusber
Kic - s embourg company and have a 2 EDINBURGH PLAYIIOUSE UK
Gloria Estefan | | Tcence to broadeast on the cable ‘Do Poo wﬂ"r To GO-E) H- A ? 3 EDINBURGH PLAYHOUSE UK

FIRST SHOWINGS

Love & Rockets sion says it is investigating 12 ROTTERDAM AHOY HOLLAND
| 5o Ale O V. which has already 15 ROTTERDAM AHOY HOLLAND
Ziggy Marley whether RTV, which has aiready | | 15 BRUSSELS FORET NATIONALL BELGIUM
| | made trial transmissions, com- M Clavtrind
Look Who's Dancing- Pui G 2 ns, CERASOLO di CORIANO (FO)
| Cliff Richard plies with the new definition of Tel. 0541/756065 - Fax 0541/756101

¢ Dot Hav The Heart - s boe

network there. We will launch on
October 28 as planned.”
However, the Media Commis-

the law. The Dutch ruling could
conflict with EC law. [
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@&CBS

Chersh okt ; : ieis 0

il Ve || commercal satelie radio, which | SREENCILIN  REAIAGER LR

Bt : OriThe R b e | | exploits the same legal loophole | commercial radio and  week, islikely to adopt  the case to the Euro-

:j";h";(‘“; - as that planned by RTV and | TV, Holland is way anew Media Law asa  pean Court, which .

Neneh Ch'f,,y R TV10, is illegal and should not be | ~ behind most other matter of priority. Ac-  should be able to over- oye mi can to

Kisses On The Wind -Concra allowed on the country’s cable | European countries. cording to Tom rule national laws. Or |

Bon Jovi networks. Cable One is consider- | According to surveys Mulder, Head Of we could stop carrying h L

B o e necworks, Cable One is consder | oy igone by com-  Msicat CableOne, advertismens untla- (hear my voice)
Kylie Minogue ing taking the case to the Euro- | mercial broadcasters this cannot be soon new Media Law is in-
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Southern Sound Does Best
In Latest JICRAR Figures

by Paul Easton

The UK’s independent radio (IR)
stations operating split-frequency |
programming are the main win-
ners in the latest JICRAR (Joint
Industry Committee For Radio
Audience  Research) audience
figures.

A maJor exception was Man-
chester’s Piccadilly Radio, whose
audience continued to decline
despite the introduction of split
service last year. Its weekly reach
fell by 2% to 27% and the average
hours listened dropped to 9.1
from 11.2 in the first quarter of
this year. Another station to fare
badly was Swansea Sound, whose
reach fell by 11% to 37%. The sta-
tion has yet to introduce separate
AM/FM programming.

The biggest increase was book-
ed by the Brighton-based station
Southern Sound. Its reach rose
8% to 39%, with average hours
listened up 3.7 to 15.9. Mean-
while, its new Eastbourne/Has-
tings franchise, which came on-air

JICRAR RESULTS MAY - JUNE 1989

Station Weekly Reach

| Radio Aire 322
| Beacon Radio (a) 512
| Radio Broadland m
| Central England Radio (o) 965
Radio City 698
DevonAir Radio 172
Downtown Radio s
Essex radio 503
GWR (0) 484
invicta Radio (d) 407
Radio Mercury 179
Ocean Sound (&) 503
Piccadilly Radio (7) 810
Plymouth Sound 137
Red Rose Radio 438

| Red Dragon Radio 22
| Southern Sound West (g) 249
Southern Sound East (h) 133
Swansea Sound 176
Trent Group (i) 59
N FM (j) 879
Classic Gold AM (YRN) 315
2CR 189

| 210 243

The data for (a) to (f), (i) & (j) are combined group figures.
io, WABC.

a) Beacon Radio, Nice ‘n’ Easy Radi

b) BRMB FM, Mercia Sound FM, Xlra AM.

¢) GWR FM, Brunel Radio.
d) Invicta FM, Coast AM.

e} Ocean Sound, Power FM, Light FM, Ocean Gold.

) Piccadilly 1152, Key 103.

g) Southern Sound’s original broadcast area.
h) Southern Sound’s new Eastbourne/Hastings franchise.

| in February this year, achieved an

initial reach of 32%.

Southern Sound’s Programme |
Manager Mark Flanagan says the
gains are due to ‘‘the consistency
and quality of our targetted
Classic Hits music format. We are

| now playing familiar, accessible

music, are eliminating presenters
with ‘tune-out’ factors and havea
very disciplined output. We are
spending 7% of our revenue on
marketing, which is giving the sta-
tion a strong profile. The figures
for the Eastbourne/Hastings area
are higher than projected.’

Sister station Ocean Sound also
made a large gain, going up to
47% and Swindon-based GWR,
which saw its reach drop in last
year’s figures, managed to win
back some of its lost ground after
launching its AM service, Brunel
Radio. But GWR’s average hours
listened were down 2.2 at 9.3.

Yorkshire ~ Radio  Network,
which had separate figures rele:

(000s) Weekly Reach (%)

| i) Trent FM Nottingham, Trent FM Derby, Leicester Sound FM, GEM AM. | |

| J) Pennine FM, Viking FM, Hallam FM.

ed for both its Classic Gold AM
service and its group FM services
(Hallam, Pennine and Viking)
cannot be directly compared with
the other stations. But YRN’s
Classic Gold achieved average
listener hours of 14.5 - well ahead
of the IR average.

This is the first time JICRAR

RN

has released interim figures
(covering May and June this year)
- formerly these were published
annually. However, the latest
results only cover 24 of the total
48 IR stations. Some of the larger
radios, including  London’s
Capital and LBC, will not provide
figures until the end of the year.

Squeeze - Well-Crafted Pop

by Mark Fuller

A&M Records will launch its pro-
motion campaign for Squeeze’s
new album, Frank (AMA 5278),
in the US where the eccentric
south London pop group have
their biggest following.

The LP/MC/CD was released
simultaneously in the UK and the
US on September 11, and will be
followed by the first single, If It’s
Love, on September 25. Frank
was produced by Eric Thorngren
and Tilbrook at the Chocolate
Factory studio in London.

Squeeze will visit the US in the
last two weeks of this month for
radio promotion and are currently
rehearsing for a five-week US
tour, which kicks off on
November 1. The band’s well-
crafted, melodious and quirky

pop songs have a large appeal on
the US college circuit. A&M
claims US sales of between
200.000-300.000 units.

The UK release will be sup-
ported by in-store posters display-
ing a photo of Frank the tortoise
which fronts the album’s cover
and advertisements will be placed
in Time Out and the New Music
Express magazines. The band
promote their releases in the UK
during the last two weeks of Oc-
tober, including some TV and a
possible tour.

European releases are expected
in October; Squeeze have a strong
following in West Germany and
Holland but have never toured the
Continent. O

TOP 10 UK MUSIC VIDEOS

1. Jason - The Videos son Donovan (P
2. Rare Live Queen (M)
3. Singalongawaryears Max Bygraves (Parkfeid)
4. Push Over Bros v
S. Rattle And Hum u2 (CIC/Screen)
6. Now IS Various (Virgn/PMUPMY)
| 7. Kylie - The Videos Kyle Mirogue PV
| 8. lInnocents Erasure. (Virgin)
|9, Videos 8689 New Model Army. (P ‘
10. Delicate Sound Of Thunder ik Fioyd M)

| © BPI. Compiled by Gallup for BPI, BBC and Music Week. Based on sales. |
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HIS SIXTH CONSECUTIVE

U.S. TOP 3 SINGLE! @

@ HIS 3RD CONSECUTIVE No 1.! @

® FIRST SOLO MALE ARTIST
TO TOP U.S. CHARTS
WITH 4 CONSECUTIVE TOP 3

SINGLES FROM DEBUT ALBUM! o
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* EMI Roadshow To
Visit Retailers

EMI Records has gone on the
road to present its autumn pro-
duct to retailers throughout the
country - the only major UK
record company to do so.

Following the company’s an-
nual sales meeting held recently in
the Midlands, key members of
marketing, sales, distribution,
A&R and promotion departments
opened the road show in Birm-
ingham. The campaign will also
visit London, Leeds, Glasgow,
Manchester and Bristol.

Album Sales Force Manager
Malcolm Anderson: ““More than
1.000 dealers will attend the road
shows, which aim to increase our
profile and our relationship with
the trade at one of the most
crucial times of the year.

“We did a low-key roadshow
last year and the feedback from
dealers was very positive. It
enables us to discuss business op-
portunities and any problems
with the retailers, as well as
presenting our major releases for

2

the autumn period:”

Major products from EMI this
autumn include a live greatest hits
double album from Diana Ross, a
hits package from Duranduran
and a new Cliff Richard album -
all of which will be TV advertised.
There will also be releases from
Climie Fisher, Dusty Springfield,
Grace Jones, Tina Turner,
Marillion, Brother Beyond, Marc
Almond and The Doobie
Brothers. a

British Airways
Sponsors Capital

British Airways is to replace Con-
tinental Airlines as sponsors of
Capital Radio’s Flying Eye
traffic-spotting plane (M&M
August 19). The sponsorship
begins in November and is valued
at £ 1.2 million, which Capital
claims to be one of the biggest-
ever commitments to a single sta-
tion in the UK. 0

RELAND

R O C K

O V ER

L ONDON

Globe Theatre Shaftesbury Avenue London WI, tel 1-4944513

Ex-Asia and Buggles keyboard
player Geoff Downes is working
with Greg Lake for the first time
since Lake briefly joined Asia for a
Japanese tour in 1983. “It is a
fresh start for us)’” said Downes
chatting with ROL recently. *“We
both felt that we did not want to
resurrect any old bands and we
were quite happy to go for a new
sound and a new band so that is
what we have been working on for
the past nine months”

They have almost completed an
album and are negotiating a deal at
the moment. Downes says the
material bears “a symphonic
resemblance” to the ELP/Asia
sound, “but it is a bit more
modern”.

Cliff Richard - next single to be
Van Morrison collaboration?

As Cliff Richard moves closer to
the top of the singles chart with his
100th hit 7 Just Don’t Have The
Heart word is that the next one will
be his recent collaboration with
Van Morrison from the Avalon
Sunset album, Whenever God
Shines His Light. If this hits big, it
will provide Morrison with his first
ever appearance in the UK Top 40.

“The Who have decided to bring
“Tommy’ home this autumn.
Various children’s charities will
benefit from the performance on
Tuesday October 31 at London’s
Royal Albert Hall. Tickets will sell
for between £ 15 and £ 100.

Sting and Elton John will per-
form together at a £ 1.000 a ticket
party in Los Angeles on November
6. Sting is a friend of the hosts, Ted
and Susie Fields and the £ 500.000
they expect to raise will go to the
Rainforest Foundation.

Billy McKenzie, former singer
with Scottish band The Associates,
has signed a new solo deal with the
small Virgin associated label Circa

ls whose roster includes
Neneh Cherry, Julia Fordham and
Hue & Cry. McKenzie is recording
an album with producer Julian
Mendelsohn. o

termatonirado.

Carmde, Herica G |
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Germ & Austria & Switzerla

Austria Closer To Private
TV & Radio

Vienna - A proposal for nine
commercial radio stations has
been put forward by VOZ, the
Austrian Association Of News-
paper Publishers, and state broad-
caster ORF. And ORF Director
Teddy Podgorski has suggested a
compromise for private TV - the
creation of a third channel with
OREF controlling 51% and the rest
in private hands.

OREF currently has three radio
and two TV stations. Under the
radio proposal, licences for nine
private stations - one for each of
Austria’s eight federal states plus
one in Vienna - will be issued by
ORF, which will also supply the
transmitters. VOZ will be ORF’s
only partner in the radios.

If the Austrian government ap-
proves the proposal, pilot pro-
grammes by Radio Print - as the
stations are tentatively named -
could be ready for broadcast by

by Volker Schnurrbusch
autumn 1990.

The stations will be financed by
60 minutes of advertising daily.
The draft law also provides that
20% of the daily programme
could be broadcast nationwide to
provide advertising time for na-
tional products.

Podgorski: ““We did not want
to adopt foreign models, but to go
in a specifically Austrian direc-
tion. The liberalisation of radio
has been misused too often by
multinational corporations for
their own commercial interests.’

Not suprisingly, the participa-
tion of foreigners was a critical
topic in the negotiations between
the ORF and the VOZ. At the mo-
ment, only Austrians are allowed
to apply for a licence. The coun-
try’s biggest newspapers, however,
are controlled by the West Ger-
man newspaper publishing giant
WAZ. As a result, it appears that

(sdvertisment)
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Sandra Promotion
In USSR & US

West German singer Sandra is set
for a massive promotional drive
over the next few months to
establish her as a major star in the
Soviet Union and in the US. The
push begins with five sellout
(50.000) dates at Moscow’s Olym-
pic Hall this month.

Jurgen Thurnau, Mambo Mu-
sic’s Manager/Publisher: ““Virgin
Records has already sold over
100.000 copies of her albums in

Russia, even outselling Paul
McCartney there!’

The singer’s breakthrough
came in 1985 with Maria

Magdalena. Since then she has
sold 21 million records worldwide,
all produced by Michael Cretu.

Following her Russian gugs,
Sandra will appear on two major
TV shows in Paris, before moving
on to the US to promote her new
compilation album, Everlasting
Love, which was released there in
June.

Karussell Convoy
' To Visit Retailers

Hamburg - Following last year’s
succcssful distribution convoy, the
H;

at least the promis-
ing Vienna station will be partial-
ly in foreign hands.

Contrary to VOZ President
Herbert Binder’s belief that the
participation of the newspaper
publishers will “‘guarantee a
plurality of opinions™, it is more
likely that a “double monopoly”
will exist for each region’s
strongest publication.

And the proposal has other
critics. Kurt Falk, publisher of a
weekly newspaper in Vienna, is
barred from participation in a
private station because his com-
pany is not a member of VOZ.
Rudi Klausnitzer, a former head
of ORF 3 pop channel, has also
announced that he has applied for
a licence. Meanwhile Radio ABC,
a conglomerate of individuals,
says it intends to take the matter
to the European Court if it is ex-
cluded from the licensing. u]

S P

burg-based Karussell label
has increased its marketing activi-
ty by sending out three 40 ton
trucks with the label’s latest pro-
duct to visit retailers.

With stops in 30 cities - in-
cluding Hamburg, Bremen, West
Berlin, Hanover, Nurenberg,
Munich, Salzburg and Basel -
from August 21 to September 15,
Karussell’s sales and promotions
teams are expected to reach over
1.000 retailers.

Each truck is fitted with 5.000
MCs, CDs and videos represen-
ting the full range of Karussell's
catalogue, which consists of 75%
children’s titles and 25% enter-
tainment titles, including schlager,
pop and folk music. There will
also be a full range of in-store
sales aids and the latest Philips
hardware available.

Karussell’s 1988 turnover was
about DM 50 million (app. £ 16
million).

L G

Helen Schneider - Extra LP

by Robert Lyng

CBS Product Manager Mike
Weller describes Helen Schnei-
der’s latest LP, A Walk On The
Weill Side (465799) is not her
follow-up pop album, which is
scheduled for next year, but
something extra.

The idea for the LP, which will
appear on CBS’ Masterworks
label, grew out of Schneider’s
critically acclaimed live shows in
the US featuring the works of
Kurt Weill.

Recorded live in New York’s
House Of Music studios, A Walk
On The Weill Side presents
Schneider and her pianist Bruce
Coyle in top form. Although
many of the songs are well known
- like September Song, Lonely
House, Mack The Knife, Suru-
baya Johnny and Johnny’s Song -

DW Signs With Hungarian Radio

Cologne - Cologne-based public
radio station Deutsche Welle
(DW), which broadcasts German-
language programming abroad,
has signed a three year co-
operation contract with Hunga-
rian :state radio. DW's Lothar

Schwartz says the contract in-
cludes co-productions and per-
sonnel exchanges. It also provides
DW with an opportunity to im-

prove its programming for
German-language listeners  in
Hungary. m]

Schneider brings new life to the
tracks.

Although CBS is considering a
promotional single, a commercial
single release is not planned. To
promote the album CBS will con-
centrate on a national advertising
campaign and in-store displays,
while Schneider will take her show
on the road giving 11 concerts in
seven West German cities.
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Germany & Austria & Switzerland

GRP Turnover Up 66%

by Robert Lyng

Zurich - Leading jazz label GRP
Records Ltd has made a 66% in-
crease in turnover during the
financial year to June 89, accor-
ding to Managing Director Steven
Kraft who hosted the company’s
fourth international convention at
the end of last month.

GRP Records Ltd was esta-
blished in 1985 by GRP Records
which was founded by David
Grusin and Larry Rosen in New
York in 1983. GRP Records was
the first US independent record
company to have its own Euro-
pean office and is now a US$ 12.5
million per year business.

GRP Records Ltd now ac-
counts for 25% of the company’s
volume, but Kraft says: “Our
ultimate goal is to match the US
parent company’s turnover.”

More than 80 guests attended
the convention. Among them
were GRP representatives from all
over the world, as well as 16 Euro-
pean distributors who handle
GRP product in 20 countries, in-
cluding Greece and Israel, and
licensees from Japan, Hong Kong

and Singapore.

This year’s convention kicked
off with a party and two-hour
concert featuring Grusin himself,
the vocal group New York Voices
and GRP’s newest signing, Patti
Austin. The concert was recorded
by Swiss TV and is scheduled for
broadcast in October.

During the convention, GRP
announced the expansion of its
activities representing other in-
dependent companies. The US
Grammovision label and the
Brazilian label Viscom are both
scheduled to join Landmark and
JVC in the next few months.

In October, GRP will also
release a special 40th anniversary
record in honour of Charles
Schultz’s  Peanuts  cartoon
character. The record - which
features performances by Chick
Corea, Patti  Austin, Dave
Brubeck, BB King and Kenny G -
will tie in to the ‘Happy Anniver-
sary Charlie Brown’ TV special
scheduled for US broadcast in
January. ]

Hamburg - Whichever of the two
applicants win the franchise for
the Hamburg satellite radio chan-
nel, media giant Bertelsmann will
be involved. The two bidders are
Klassik Radio, a division of the
Bertelsmann-owned Ufa, and
RTL-Classics, part of the Luxem-

Classical Music Via Satellite

bourg-based CLT, in which
Bertelsmann also holds shares.
The new station, the second of its
kind in West Germany after
Gong’s Radio Belcanto, will go on
the air via the Kopernikus salclllte
early next year.

Fine Young Cannibals’ ‘The Raw And The Cooked® has now sold more
than four million albums worldwide. In Wes! Germany the LP and single
have gone gold and the album is now on its way (0 platinum. The band were
recently presented with gold discs by Metronome Records. From |. to r:
Peter Wilson, Head A&R Mark. Int. Metronome, West Germany; Katarina
Strupinska, Int. Mgr, London Records; Andy Cox; Roland Gift; David
Steel, FYC; John Mostyn, FYC’s Mgr; Dieter Ochlms, MD of PMV.

D [T kY

TMC’s

s ‘Clip

Clip’

Series Relaunched

by David Stansfield

Tele Monte Carlo’s (TMC) after-
noon video clip show returns on
September 25 with a new format
and new presenters. And, for the
first time, there will be a studio
audience with guest artists perfor-
ming live.

Programme Director Carlo Bri-
ani says his aim is to sharpen the
music content and to include “in-
telligent” information. *‘Young
people today are bombarded with
music information. They know
the public and private lives of ar-
tists to perfection”’

Clips will feature new and
established Italian and interna-
tional artists. Space will also be
given to concert footage, new and
old.

Presenters  Cristina  Buonino
and Mario Boimond are both
newcomers to TV. Briani: “The
choice of two young and inex-
perienced presenters was made to
give the programme a fresh and
natural feel”

This is the third series of the
show, which will be transmitted
on weekdays at 14.30 hours. Tele
Monte Carlo covers 85% of Italy
and has a national viewing share
of 3-4%.

The finale of a new national
music contest is to be filmed for
prime-time  sereening on the
Berlusconi-owned channel Cana-
le 5. Called Giovani In Musica
1989, the competition is organised
by Organizzazione Spettacoli

MTYV Satellite Link At
TV Festival

MTV Europe is to make a direct
satellite link from London to
Rome as part of its involvement in
this year’s Eurovisioni Interna-
tional Festival Of TV & Cinema.
‘BUZZ’, a magazine-type show
which is screened in the US by
MTV and has had one pilot
screening in Europe, will be
shown during a special evening
presentation by MTV.
Writer/producer  Jon  Kline
(MTV Europe) and Programme
Coder Mark Pellington (MTV
US) will be in Rome for the

screening, along with Liz Nealon,
Vice President MTV New York
and William Roedy, Managing
Director MTV Europe. Roedy will
also speak at a seminar called
DBS TV - Year One.

This is the third edition of
Eurovisioni and the main theme
of this year’s Festival will be
satellite TV and European co-
production. The event, which
runs from October 3-9, is divided
into morning lectures, afternoon
workshops and special evening
events.

Canale 5 To Screen
Talent Contest

Italia and aims to find the year’s
best new singer, singer/songwriter
and group.

Competition Director Guisep-
pe Gregorio says the finale will be
shown at 20.30 hours on a Satur-
day night in mid-November, put-
ting it in direct competition with
Italy’s most popular TV variety
show, RAI I’s ‘Fantastico’. The
presenter for the Canale 5 pro-
gramme has not yet been named,
but guest,artists confirmed so far
include. Sabrina, Spagna and
Jovanotti.

Regional heats are now being
held and the finalists will perform
in Messina, on October 26-28.
More than 1.200 entries have been
received and the competition is
being publicised in all Fininvest-
owned magazines.

The winners, who must be bet-
ween the ages of 15 and 30, will
receive recording contracts with
an as yet unconfirmed ltalian
company.
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“* CBS Celebrates

Kaoma Success

by Machgiel Bakker

Paris - With Kaoma's Lambada
storming up the Eurochart Hot
100 Singles, CBS France could not
have timed its annual convention
(August 24-25) better.

In his welcome speech, CBS
President Henri De Bodinat refer-
red to the company’s fast growth
since 1985, the year he joined.
CBS now has a market share of
20% (it was 15% in 1985) and an-
nual turnover has jumped from
Ffr 400 million to nearly Ffr 1
billion (app. £ 96 million).

Compared to other CBS af-
filiates, CBS France has reached
the same profitability rate as the
UK, putting both companies in
third place after the US and
Japan.

De Bodinat says there are two
main reasons for this success - the
explosion of the French market
and the positive developments in
retail. “We were lucky that the
French music market exploded
with industry turnover increasing
by 70% in two years’ De Bodinat
aso referred to the importance of
TV advertising, which only began
in France early last year.

CBS’ crossover hopes for the
year include Desireless (new
album Francois); Joelle Ursull
(LP Miyel); Steve Allen (new
single Lagoon Girl); Elisabeth
Grosz (new single L’Envers De
L’Endroit) and Sirima’s new LP
Part Of Me. u)
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Le Cri De La Mouche -
A New Move For Trema

by Jacqueline Eacote
definite US 60s style rock & roll.

Trema’s Anne Christine Fossatti
says Le Cri De La Mouche are
“the first real independent rock
band that Trema has ever signed””.
A heavy national touring schedule
is supporting the band’s first
album, which is self-titled and
was released in May (Trema 310
293).

Fossatti: ““Trema has a new
strategy. We are usually associated
with softer music like Michel Sar-
dou, but we are now signing
groups with a more rock-like
sound.”

Le Cri De La Mouche was pro-
duced by Rod O’Brien (Alice
Cooper, Aecrosmith, Suzanne
Vega) and recorded at the Studio
Davout in Paris. All the tracks are
sung in French but the LP has a

There are no plans yet to release a
single.

Thomas Kuhn (vocals, guitar),
Norbert Monod (drums), Camnl]c

EMI Revea
Acts

Is

by Emmanuel Legrand

Versailles National product
presented at EMI’s annual con-
vention on August 25-27 included
a new single by priority artist
Jeanne Mas. Called Carolyne, it
is from the Les Crises De LAme
LP.

Mas will perform four shows at
Paris’ Bercy at the end of the
month in front of 16.000 people
each night.

Meanwhile, a new single by
Higelin is about to be released
(Follow The Line) and a live
album is expected in November.
And a second LP by Guesch Patti
will be released early next year.

LPs by new acts Blues Trottoir
and Shona will be out in the
autumn.

Another major new release for
EMI is an LP by Chantal Goya,
which is linked to her new stage
show in Paris. The record and the
show will be promoted through
TV and radio spots.

One of EMI’s special marke-
ting products for the year is a new
series of ‘chanson Francaise'
albums from the 50s and 60, in
collaboration with the TV pro-
gramme ‘La Chance Aux Chan-
sons’ on TF1. u]

On RTBF

(B 8 NE b K
Priority  Advertising Allowed

by Marc Maes

RTBF TV, Belgium’s French-
language state broadcaster, has
started screening advertising. The
move is designed to fund self-
produced programmes, invest-

The advertising is raised by
TVB, a new company which is
headed by Baudouin De Mont-
blanc, with the IPB advertising
ccmpany asa ma]cr shareholder.

ments in
and the purchase of outside pro-
ductions.

However until December 1990,
the maximum advertising revenue
allowed is Bfr 2 billion (app. £ 30
million). Commercials are not to
exceed eight minutes per hour and
not more than 10% of the chan-
nel’s total broadcast time. Films
are not to be interrupted and no

ising is allowed i i

De Leeuw, Direc-
tor Of Communications at IPB:
*“We are now able to sell advertis-
ing on both RTBF and RTL TVi
at a fixed price, or on cither one of
the outlets with a price based on
the ratings of the programme
advertised in. Some 20% of our
spots will be sold on the ‘rating
systems’.”” TVB estimates an in-
come of Bfr. 1.1 billion for both
betore the end ot

New Chart Show For TFI

After months of talks with a host
of potential partners - including
retail chain Nuggets and La Radio
FM - private TV channel TF1 has
teamed up with NRJ radio to
launch a new chart show, which
will be broadcast simultaneously
on both outlets.

Called ‘Le Hit’, the show is due
to go on air on September 24 and
will feature video clips as well as
guest artists. It will be based on
NRJ’s own chart, which is com-

by retailers throughout the coun-
try as well as surveys, but will also
include tracks selected by TF1.

TFI’s Jean Paul Peli, who is a
member of the production team,
says “‘the show will be a forecast
of potential hits”. NRJ’s Presi-
dent Jean-Paul Boudecroux says
it is aiming for the 12-20 age
bracket. The presenter has not yet
been named.

’Le Hit" will be screened on
Sundays at 10.00-10.40 hours. (0

piled from information supplied

Bazbaz
Serge Landau (bass) and Alexan-
dre Azaria (guitar) formed the
band in 1986. They did the rounds

.
of smaller Paris clubs before
releasing their first single on
Trema in January 1988,
Since then much of their time
has been spent performing live - a
habit they do not intend to break.
This summer they toured France
extensively and, according to their
management, Bistro Music, they
will cover the rest of Europe in
1990.

RMC Launches Ffr 19.7 M

.
Campaign

Radio Monte Carlo (RMC) is ex-
tending its hot southern image
with a Ffr 19.7 million (app. £ 1.8
million) advertising campaign
and the slogan ‘Le Don Du
Soleil’.

The three-month campaign
concentrates on the two flagship
shows in the new RMC schedule -
Laurent Cabrol’s music pro-

Mourousi’s political commentary
‘La Politique Autrement” - and on
two main themes, news and sport.

The campaign, which is being
handled by the LINTAS advertis-
ing agency, is in two phases. This
month advertisements will appear
in magazines, while in October
and November there will be adver-
tising in the regional press, as well

gramme ’Couleur Soleil” and Yves

as a poster campaign. [m]

French Market Figures

|
Sales  Sales % Change Units Units % Change
Janjun 89 Jan-jun 88 Janjun 89 Jan-jun 88
(Firmiion) (Ffr - millon) (miicns)  (mdlons)

I Singles 2205 2922 -246 16l 211 -240
LPs 2419 2647 -86 79 85 =75
CDs 9999  619.2 +6l5 169 101 + 659

i MCs 6399 415 +542 183 17 + 43

| Total 21022 15912+ 321
Figures supplied by SNEP

ly before or after children’s pro-
grammes.

this year. The new ruling came in-
to effect on September 1.

Joint Video Campaign

Launched

by Mark Fuller

Eleven video companies are to
launch a collective marketing
campaign in mid-September to
stimulate sell-through video sales
at Holland’s 1.000 or so music
retailers. The project, initiated by
Warner Home Video, includes
PolyGram IMS, WEA Records,
CBS Fox, BMG Video, RCA/Col-
umbia Pictures Video, Virgin
Records, Stylus/Qualitel, Boudis-
que, Cineclub and Movies Select
Video.

The group are looking to at
least double the current market,
estimated at around Dfl 20
million (app. £ 5.8 million) an-
nually, and to open up at least 200
new outlets.

‘The campaign aims to convince
music retailers to operate more as
entertainment shops, along the
lines of outlets in the UK and the
US. A promotion package con-
taining  brochures, in-store
displays, window banners and
dealer stickers will be presented to
retailers at the industry’s annual
convention, 10 Days Of Records,
which begins on September 17.

Full-colour catalogues, listing
150 video titles, will also be
available to stores placing firm
orders. The initial cost of the cam-
paign, put at between Dl 200.000
and Dfl 300.000, will be spread
equally among the 11.

New Music Shows On Dutch TV

Dutch broads AVRO is to

when it was feared

relaunch its chart TV show ‘Top-
pop’ in a new format on October
2 aftter a break of two years. The
show is part of AVRO’s policy to
boost youth programming as set
down by the channel’s new Direc-
tor Boudewijn Klap, who official-
ly takes up the post on October 1.

"Toppop’ will be aired twice
weekly on Monday and Thursday
at 17.30-18.00 hours. One spot will
cover the current charts, the other
will be a golden oldies format.

The show will be hosted at dif-
ferent venues throughout the
country and will be based on
clips. Each programme will be co-
presented by AVRO DJs Bas
Westerweel, Rick Van Velthuijzen,
Hans Schiffers and Robin Albers,
working in teams of two.

The programme was pulled off

that the show would be over-
shadowed by increased competi-
tion from satellite TV music pro-
gramming.

Another Dutch broadcaster,
VARA, says it has purchased 16
episodes of the Anglo-French
music TV programme ‘Rapido”
which it will air weekly on
Thursdays, beginning October 12.
The time slot is not yet known
although it will be late afternoon.

2M Viewers For VTM Music Shows

VTM, the Flemish commercial
channel, claims about two million
people watch its music shows
weekly. The most successful pro-
gramme is ‘Tien Om Te Zien’ with
some one million viewers. Next is
the ‘Soundmix Show’ with an au-
dience of 600.000-700.000, fol-
lowed by the “Top 50 Chart Show”
with 250.000-300.000.

Guido De Praetere, Head Of
Programming, believes the three
shows cover the most important
aspects of music today: “Our

New Talent

A new promotional tool for up-
and-coming Benelux talent has
been launched by MOT (Music
On Top). Benelux Band Promo-
tion is a catalogue of new talent
printed in Dutch, French and

Promo

panies, publishers and concert
promoters throughout Europe.
MOT will print 2.000 copies of the
catalogue at the end of the year.
Bands that want to be included
should contact MOT Band Pro-

main objective is to act as an im-
petus for the Flemish record in-
dustry and to give Flemish artists
renewed attention.”

The final edition of ‘Sound-
mix’ will be shown on September
26 and VTM says an album
featuring the 14 finalists, Sound
Mix Finale, will be released by
BMG Ariola Belgium on
September 18. The album was
recorded at the San Der Bos
studios in Huizen, Holland, and
was produced by Hans Van Eijk.
The release will be supported by
15 advertising clips on VTM.

Francois Vaes, Label Manager
Polydor Belgium: “VTM has had
a great impact on sales of Flemish
product - a market that has been
neglected until very recently.”

Meanwhile VTM has just
released its autumn schedule and
hopes to feature Flemish produc-

the air two years ago during a | English and distributed free of | motion, Tervuursevest 23/26, | ed programmes at prime-time at
reorganisation of the channel’s | charge to the media, record com- | 3030 Heverlee, Belgium. O | least five days a week. C
(advertisement) :
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with lucrative prospects!

Danish based ICEBERG (independent publishing,
production & own label) with promising quality pro-
jects and worldwide network of contacts is planning
an expansion by widening the basis of ownership.

| Serious investors are invited to join us by investing
their capital along with ours in a new limited company.
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AIR Music Celebrates

20 Years

by Chris Fuller

Stockholm - One of Scandinavia’s
leading independent publishing
and record companies, AIR
Music Scandinavia, celebrates its
20th anniversary this month. AIR
is owned 50/50 by Chrysalis
(which also owns the AIR studios
and publishing group in London,
headed by George Martin) and
founder Sture Borgedahl, who is
the company’s President. AIR
Music’s 1988 turnover was around
Skr 15 million (app. £ 1.4 million).

Prior to AIR, Borgedahl was |

Managing Director at Sweden’s
Sonora (later Intersong), where
one of his first signings was the
Beatles. “It was then that I met
George Martin and we hit upon
the idea of founding AIR Scan-
dinavia.’

During the 70s, AIR became a
major publishing force in Scan-
dinavia; it currently represents
around 350 UK and US
catalogues including Chrysalis
Music, Double Virgo (Peter
Cetera), TRO-Essex and Eaton
Music.

In 1973 AIR began its own

sheet music distribution and look-
ed to producing records as a way
of creating new publishing reper-
toire. This developed into the AIR
record label in the early 80s,
which has had success with
Adolphson-Falk  (three  gold
albums) and Monica Tornell
(silver album).

During  1982-87 AIR also
represented Mariann Records and
Mariann Music for the world out-
side  Scandinavia; this co-
operation involved representing
six consecutive Swedish Eurovi-
sion entrants. The latest signing to
AIR, a Swedish band called
Perssons Pack, will perform at
AIR’s  birthday party on
September 20.

N AV A

S P o T

EMI Sweden’s hard rock act
Dalton turned down the chance to
record a new song from Bon Jovi
for their forthcoming album Love
Injection (792 3981), so confident
are the group in their own
material.

Love Injection, due on Sep-
tember 6, follows Dalton’s debut
EMILP The Race Is On, released
in 1987 and featuring the hit
single You Are Not My Lover,
which was written by Bon Jovi.
The title track of from the new LP
has just been released in Sweden.

A&R Manager Leif Berggren:
“This time around there was no
need to search for the right
musical path. They found it on
their own?” Dalton will be touring
Sweden in support of the album.

Finnish Radio

Co-operation has become the
keyword for Finland’s local in-
dependent  stations, of which
there are nearly 60, in a climate of
increasing competition.

In Helsinki for instance, the

Co-Operation

three rival stations - Radio Ettan,
Radio City and Radio Syke - are
now using the same recently built
antenna tower which has boosted
their signal, especially to the
north. u]
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Dalton’s Love Injection

by Chris Fuller

Dalton are led by drummer
Dalton Dahlberg, who formed the
band after leaving Treat, widely
regarded as Sweden’s most suc-
cessful rock band next to Europe.
Guitarist Leif Westfahl, keyboard-
player Ola Lindstrom, vocalist
Bosse Lindmark and bassist
Anders Lindmark complete the
Dalton lineup.

For the new LP, recorded at
EMI’s Stockholm studios and
produced by Per Blom, the band
also rejected a song by American
singer Michael Bolton (who wrote
Dalton’s first single Can’t Slop
Loving You Now).

Coca-Cola Spends Pta 150M On Pop

by Cathy Inglis

Madrid - Coca-Cola Spain has in-
vested almost Pta 150 million
(app. £ 800.000) in the sponsor-
ship of summer concerts by eight
of the country’s top groups -
Mecano, Los Ronaldos, Alaska Y
Dinarama, Danza Invisible, La
Union, Un Pinguina En Mi
Ascensor, Gabinete Caligari and
Los Rebeldos. By the end of the
season, around 400 gigs under the
banner In Concert With Coca-
Cola, will have taken place at hun-
dreds of local fiestas, attended by
millions.

Coca-Cola’s involvement in
music sponsorship has reached a
peak in Spain this year. It began in
February with an agreement with
SER’s Los Cuarenta Principales
private radio network. The pro-
motion deal ran until the end of
July and involved sending in the
pull-off tabs from Coca-Cola tins,
some of which entitled the public
to prizes. The station’s logo was
on all prizes (posters, Tshirts,

cassettes, walkmans) and on all
related advertising (press, maga-
zines, TV). In exchange, SER car-
ried Coca-Cola advertising spots
every hour.

According to Rafael Revert,
Director of Cuarenta Principales,
the deal with Coca-Cola was
worth around Pta 100 million in

terms of advertising time. Revert: |

“It is the first time we have tried
such a system and [ think it has
worked very well for us. Coca-
Cola is one of our main adver-
tisers!”

Coca-Cola’s is also involved
with pop sponsorship on a local
level with unknown, and usually
unsigned, bands. [n Madrid, for
example, the company sponsored
the recent Anocheceres Pop con-
certs, providing technical facilities
for several groups to put on free
concerts. These included Los
Espontaneos, Di Que Si, Stock De

Coque, Modestia Aparte, Los |

Limones and Dr Livingston

| Supongo.

i In other regions such activities
are undertaken with the co-
operation of official organisa-
tions. In Granada, Coca-Cola
worked with the regional govern-
ment on a series of concerts from
June to August, both sharing the
| costs of providing publicity and
equipment while the local town
halls pay the 30 acts which are
taking part.

An LP will be released at the
end of the Granada tour featuring
a number of the participating
groups, including 091, La Guardia
and Sesion De Noche. The pro-
duction of the LP will be paid for
by the local government.

In Seville, sponsorship takes the
form of Fiestas Coca-Cola in
which promising young bands,
such as Dulce Venganza and No
Me Pises Que Llevo Chanclas, are
given the chance to perform in
public.

Coca-Cola claims its early sup-

Sponsorship

port for local bands, such as
Valencia’s Presentos Implicados
last year, is a stepping stone for
wider success. The band have
since signed to WEA Spain and
release Alma De Blues, their
debut album, for the company
this month. They were previously
signed to a small independent
label, De Sol A Sol.

Meanwhile, SER is also sup-
porting many of these local con-
certs by announcing gigs and giv-
ing national and increased
regional airplay.

Coca-Cola’s sponsorship series
has not been restricted to Spanish
acts. The company is also in-
vesting over Pta 150 million to
sponsor major international acts
throughout 1989. So far, these
have included appearances by
Elton John, Paul Simon, George
Michael, Lou Reed, Simple
Minds, Black and Europe. [

*Sleeping With The Past’
is Elton John’s 26th studio
album, in a career that
spans 24 years. Just
released across Europe,
the LP pays tribute to
the soul pioneers of the
60s and 70s.

’ leeping With The Past”

(Rocket/Phonogram

838 839-1) was recorded
with producer Chris Thomas at
Puk Studios in Denmark last
winter, just before Elton John
started his current world tour. ‘I
felt that I wanted to go back in
the studio and do an album
quickly after Reg Strikes Back’
he explains. “The momentum
was there after playing with the
new band. It is probably one of
the quickest albums I have ever
made”

“It is much more classic Elton
John,” says Phonogram’s Suzan-
ne Catty, who looks after his in-
ternational promotion. She ma-
kes comparisons with Too Low
For Zero, Captain Fantastic and
Goodbye Yellow Brick Road.

A-return to the past in terms of
songwriting and style may be
what is needed to get Elton’s fans
back into the record shops,
following the disappointing sales
of Reg Strikes Back last year.

It did “acceptably but not
stunningly,” says Catty. However
in Italy it was his first gold album
and is now well past platinum,
Appropriately his concert in
Verona earlier this year was
chosen for live internation! televi-
sion coverage. As Elton con-
tinues the US leg of his tour,
European TV stations are re-
broadcasting the concert this
autumn,

It will be interesting to see if
these October repeats have any
significant effect on sales of the
new LP, as Elton’s set on the
European dates of this world
tour concentrates on his rich
back catalogue. It includes a
refreshing selection of lesser-
known songs from the albums of
the early 70s, with Elton giving
helpful hints like ‘“‘this one is
from Tumbleweed Connection‘
to keep more recent fans in-
formed.

Bl s Fo TGt
Elton John Strikes Back ™

by Sally Straccon

Elton’s US dates finish on Oc-
tober 22. Less than a month later
he is due in Perth for the first of
his Australian concerts.

Promotion during the US tour
has been kept to a minimum due
to the demands of a three-hour
performance. He is returning to
Europe during the four-week
break to concentrate on televi-
sion and radio specials for the
pre-Christmas period. That will
be supported by TV advertising
campaigns in the UK, France,
West  Germany, Italy and
possibly Spain, plus radio com-
mercials in Italy and Scan-
dinavia.

Once the current single, Heal-
| ing Hands, has run its course,
there will be one more single
from the album before Christmas
and another in the new year. The
next will be one of the ballads,
Sacrifice or Whisper, or the
more up-tempo Club At The End

Discography

Empty Sky ‘69; Elton John ‘70;
Tumbleweed Connection ‘10
Friends “71; 17-11-70 ‘71; Mad-
' man Across The Water “T1;
[ ‘ Honkey Chateau “12; Don’t

Shoot Me, I'm Only The Piano
Player “12; Goodbye Yellow
| Brick Road *73; Caribou ‘74;
Captain  Fantastic And The
Brown Dirt Cowboy ‘15; Rock
Of The Westies “15; Here And
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4 ~
Of The Street. Whatever the
choice, Phonogram will release

the same track
Europe.

One interview that did take
place in the US was broadcast
recently on Roger Scott’s BBC
Radio 1 show; Elton is known to
favour radio as a medium. That
interview also featured Bernie
Taupin, the lyricist who has been
writing with Elton since 1967 and
has co-written all 10 songs on this
LP.

right  across

“This album is for you, Ber-
nie” says the-credit on the LP |
cover. ““We have probably had
our closest collaboration for
many years,” admits Elton. “I
have never seen Bernie so ex-
cited” On the inner sleeve they
both write: ““These songs were in-
spired by the soul pioneers of the
60s and 70s, whose music meant
so much to us!”

Taupin and John also talk |

There ‘76; Blue Moves ‘76; A
Victim Of Love *19; 21 At 33 |
‘80; The Fox ‘81; Jump Up! |
82; Too Low For Zero ‘83; | |
Breaking Hearts *84; Ice On |
Fire ‘85; Leather Jackets ‘86;
Live In Australia With The
Melbourne Symphony Or-
chestra ‘87; Reg Strikes Back
‘88; Sleeping With The Past
‘9.

about their songwriting partner-
ship in Phonogram’s electronic
press kit which is being serviced
to its European companies for
radio and TV promotion. The
video takes a track by track look
at Sleeping With The Past and
Elton talks about his tour plans.
These include a return visit to
Europe in March/April 1990 for a
handful of large concerts where
the audience will have a chance to
hear the new material.

Phonogram expects to run
more promotion in conjunction
with those dates but the agenda is
yet to be decided. ““Elton himself
has very strong feelings about
what he does and does not want
to do;” says Catty. “‘He is quite
accessible considering the level
he is at in his career’

Management too, led by John
Reid, have a strong say in how
Elton’s music is marketed. Catty
maintaing it is a team effort:
“Theys are extremely well
organised and co-operative]’ she
says. As an example she points
out how they were able to
organise US concert tickets for
visiting journalists in a matter of
hours from their London base.

Alist of Elton John’s feats and
achievements could go on for
pages. Sleeping With The Past
marks the latest stage in his con-
tinuing output of original songs,
while on the road he still proves
his tireless capacity for playmg
live.
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ASPRO MURRAY

Contact: Ala Bianca: |
Toni Verona
tel. 3959.223897 fax 219218 ‘

(advertisement) 1
RAGAZZA

Debut single, climbing the Dutch
| charts very fast! |

(advertsement)
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| ‘MA NATATA KEE’ |
Remix by lzhar Ashdot (m Ninaw) THE NEW
WORLD MUSIC HIT? taken form the album ‘Dessert
Faratasy’. Contact: Moshe Morad tel 972.3500101
fax 9723 800195
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Lovejoy

(

Yardena
Ma Natata Lee (New Music Company/lsrael).
Contact:New Music Cc Morad/

tel:31.23.233233/fax:292169

A Motown-esque dance number with enthusiastic vocals and
hooks that count. Commercial stuff. For licensing and sub-

1
|
Sweet Lullaby (CBS/Holland). Contact:CBS/Gerard Rutte/ ’
publishing details please contact CBS Holland. ‘

Francois Elie Roulin
Disque Rouge (Opal/France).
Contact;

tel:972.3.800191/fax:800195

First-rate ethno dance music re-mixed by Izhar
Ashdot, the producer of /m Ni’Alu - the 1988
European no. 1 hit single by Ofra Haza. The
wailing vocals of Yardena Azari, one of
Israel’s more popular female singers, combine
well with the soaring guitars. The song has all
the potential to become a huge international
hit. Sub-publishing and licensing free for the
world except Japan, France and Israel.

Club De Rome

TV Deus Rodeo (Lively Art/UK).
Contact:Wayward/Chris Williams/
tel:44.1.274.2025/fax:2749709

Swiss cult act with an intriguing, slow stepp-
ing number, that marries moody vocals and a
finger-picking guitar to striking electronic ar-
rangements. Echoes from Depeche Mode, The
Cure and Yello. For licensing and sub-
publishing details, please contact Wayward.

Eric Franck

Les Filles De Ma Vie (Trema/France).
ContactTrema/Gerard Melet/
tel:33.1.42560882/fax:42252528

A very commercial disco number by a good-
looking singer with an energetic voice. The
beats are totally in the Stock, Aitken & Water-
man mould. For sub-publishing details please
contact Trema.

Ragazza

1 Believe In Miracles (Polydor/Holland).
Contact:Europop/Gerrie Van Der Zwaard/
tel:31.23.319333/fax:328579

A female vocal quartet with a cheerful and
brassy, light-weight disco tune in a Latin
mould. Similarities with the Miami Sound
Machine. For sub-publishing details please
contact Polydor.

-Michel Reusser/
tel:33.1.45224530/fax:43879092

Not directly chart-bound material, but new
age music of a high quality. With its intriguing
arrangements and mysterious build-ups, this
record does not know a weak moment. For
sub-publishing and licensing details please
contact Taktic.

Jack Miller

World Crys Out (Columbus/Holland).
Contact:Columbus/Evert Wilbrink/
tel:31.20.6622735/fax:752906

A slow and poignant, heartfelt song from an
artist with socially committed lyrics. A
challenging combination of a scanned drum
beat, harmonica, an acoustic guitar and a lot
of reverb. Sub-publishing and licensing free
for the world except France, Holland, Spain
and the German speaking countries.

Louise Ferron

Ni Avec Toi Ni Sans Toi (Virgin/France).

Contact:Virgin/Mireille Roulet/

tel:33.1.40290000/ax:40290757

Apart from a floating synthesizer, this driving

guitar-oriented pop song sounds a bit like US

FM material. A country-rock guitar solo

‘ spices up a record that should be a hit
everywhere. The licensing is available under

| certain conditions, please contact Virgin.

The Unersatzlichen

My House (lux-Noise/Switzerland).

Contact:lux-Noise Prod./Michael Hediger/
I tel:41.64.228609/fax:42.418008
Straightforward, raucous pop, very much in a
street punk vein. The band’s rebellious vocals
and mild echoing guitars, combined with no-
nonsense production, make for a refreshing
sound. Sub-publishing and licensing free for
the world except Switzerland.

Records mentioned on this page are by promising acts which have potential for breaking into the pan-European
market. The selection is done by the editorial team of Music & Media. Racio & TV programmers wanting to piay the

matenial mentioned here should be aware that not all records are

iy 1y
A&R managers and music pubishers on the ook out for new deals should contact the original masterfpublishing

owners. Country of orgin and contact numbers are listed as known. Those wish
eir records, biographies and photos to: Music & Media, Gary

to submit material to this
2 58, 1007 DB
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UPDATE

by Diana Muus

Michael Vicino at CBS Italy says Questa Sera
by Mark Boyce (Talent Tracks cassette no. 26)
has been enthusiastically received in many
European countries. Affiliates in Spain and
France have already contacted him, and
several others are still negotiating. Meanwhile
his new single, Hey Little Girl, which will be
backed by a video, and his debut LP A/l Over
The World will be out on September 29.

Meanwhile the latest album by another
Italian artist, RAF (cassette no. 24), is about
to be released in Sweden, Benelux, West Ger-
many, Spain, Austria and Switzerland. It is
called Cosa Restera Degli Anni 80 and is cur-
rently no. 2 in the Italian charts.

Holland’s Valentino (cassette no. 30) is also
doing very well. His single Corazon (produced
by Eddy De Clercq, the trendsetting club DJ
from Holland) will be released in West Ger-
many through BCM Records next week. Ac-
cording to Boudisque’s Label Manager of the
Dance Department, Fred Berkhout, negotia-
tions are underway with several other record
companies and positive responses are still
pouring in. Anyone still interested should con-

tact Boudisque at 31.20260311 and fax:
276310 (not 2474648 as we said in M&M
September 2).

it

Austrian-based group Espresso (cassette no.
24) have no reason to complain either. Aftef
chart success in their homecountry, the single
Why Don’t You Listen To My Music has also
been released in France where expectations aré
high. At the moment the band is in the
EMI/Austria studio to record their new
album, which is expected to come out in Oc-
tober. O

{advertsement]
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A NEW €0

’] /%
Contact: RBC - Gerry Radtstaat
tel, (31)80.540697/fax 80.568433

(advertisement)

BEAUTIFUL AND STRONG!

.. ) -
Contact: Atoll Music Paris-France

NCEPTION IN ROCK.

fax: 43665221 telex: 215795

ToplO UK
Independent Singw!oes

1. Find Out Wy npra Cr |
2 Hey DY Can't Dance To {
That Music You'e Playing Besmises Ry King)
Tohe Ir @xo) |
Change A Thing Kyie Moope P
. You Go e k Outs ; |
y Face)Bu It Huchoney "
& Tom Verline fanly G @G |
7. Mental Sa ongy D &0}
& Backwards Doy Sop Dngrs T
7. Doowwtchyalike Diiat Underground (Tommy Boy)
| 10 She Bangs The Drums St Roes Shercne)
| Compiled by MRIB

Independen

by Karen Roffey
Manchester’s Inspiral Carpets snatch the top
slot from The Beatmasters, while Doowut-
chyalike by Digital Underground s this week’s
highest debut for Tommmy Boy Records at no.
9.

Dance plays an important part in this
week’s chart - no less than 22 indie/dance
singles are currently in the top 50. New entries
include Jolly Roger’s cover of the Timmy
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Thomas classic Why Can’t We Live Together
(Desire) at no. 22, Bring Forth The Guillotine
by Silver Bullet (Tam Tam) at no. 28 and for
Republic Records Simphonia Can’t Get Over
Your Love. De La SouPs highly acclaimed
debut LP, Three Feet High And Rising, is still
in the upper half of the album survey and the
very groovy EPMD rise to no. 5 with Un-
finished Business (Sleeping Bag).
| Danielle Dax is reported to have parted
company with Awesome Records and is cur-
rently involved in a project with ex-Smiths
frontman Morrissey and pal, Stephen Street.
The Sugarcubes have their first video collec-
tion scheduled for release before Christmas.
Currently without a title, the video will consist
of live footage from their previous London
dates together with interviews and promo
video clips. The group are due to follow their
UK dates with a tour of mainland Europe
before travelling to Japan. Lastly, after 52 con-
secutive weeks on the survey, House Of Love’s
Destroy The Heart finally exits the indie top
50. o

|

(adverusement)

THEHOTSPOT
FOR
NEWTALENT!

BOOK YOUR SPECIAL
TALENT TRACKER!
Call:

Music & Media Main Office
31-206628483




PREVIEWS

Gloria Estefan

Oye Mi Canto - Epic

There are two distinct sides to the
Gloria Estefan/Miami Sound Ma-
chine phenomenon - the ballads and
the dance stuff. This song falls into
the latter category. A bouncy salsa
feel and a tough dance beat combine
to support Estefan’s voice. Latin

ALBUM OF THE WEEK

Hoodoo Gurus

Magnum Cum Louder - RCA/BMG
On the evidence of this, their fourth
LP, there can be no doubt that they
are one of the best bands to come out
of the highly productive Australian
scene. The irreverent humour and
musical skills of these garage rockers.
make them a monument to pop

Hugh Harris
Alice - Capitol

¥ HUGH HARRIS |

Strong guitar-based pop, pro-
duced by Andy Cox and David
Steele of the Fine Young Can-
nibals. More of an album track
than a single but still a promis-
ing debut.

lan McCulloch

Proud To Fall - WEA

McCulloch’s songwriting style
is as strong as ever but the
music lacks the variety and
depth that made The Bun-
nymen so strong.

Cher

1f 1 Could Turn Back Time - Geffen
A well-produced FM sing-
along that is already a hit in the
us.

Boris Grebenshikov
The Postcard - €8S
T POSTCAY

-

- -

Unconventional pop from
Russia. A moody, low-pitched

but songs like this could change all that. Radi

SINGLE OF THE WEEK
|
i
|
Emilio Estefan, Jorge Casas and Clay Ostwald. |

music has never been a big commercial proposition in Western Bulope

fidelity. There are 11 equally recommendable songs here. All are

voice, good lyrics and a rocking

dance beat.

Thomas Dolby

My Brain Is Like A Sieve - £M/ USA
The British sound magician has
delivered a smooth, slow-
stepping pop song. A hit.
Deacon Blue

Love And Regret - CBS

| A punchy, medium-paced pop

song from the Scottish six-
piece. Heavy airplay in several
territories.

W.AS.P.

Forever Free - Capitol
Hook-heavyy HM from a
quartet who know how to make
commercial hard rock.

Joelle Ursull

Miyel - cBs

The combination of a fast,
Latin-tinged rhythm, a mini-
mal arrangement and the
singer’s sensual voice make for
a catchy, and hi-tech single.

Workshy

You're The Summer - WEA

Light and breezy with a hint of
calypso and a pleasant melody.
Stylistically somewhere bet-
ween Swing Out Sister and
Sade.

The Mighty Lemon
Drops

Into The Heart Of Love - Chrysalis
More commercial than their
previous material. 80s pop rock
with a massed vocal chorus
reminiscent of The Byrds or
The Eagles. Powerful stuff.

Manic MC’s

Mental - RCA/BMG

Strong, modern dance material
driven by the backing to Donna
Summer’s I Need Love. Good
Herb Alpert style trumpet
break.

arranged  and

wholeheartedness. A must for pmgrcsswe radio.

Cutting Crew
The Scattering - Siren
A strong FM album from this
British/Canadian  four-piece.
The material is highly accessi-
ble, the songs being characteris-

ed by driving beats and blatant- |

ly commercial hooks. High-
lights: (Between A) Rock And
A Hard Place, Everything But
My Pride and the title cut.

Enuff Z'Nuff
Enuff Z'Nuff - Acco

This talented four-piece make
hard-hitting, guitar-based rock.
The gutsy solos, Beatle-style
vocals and their ability to
deliver unexpected and attrac-
tive hooks are the band’s

strongest points. Best: She
Wants More, Fly High Michelle
and New Thing.

Big Audio Dynamite
Megatop Phoenix - CBS

This quintet always manage to
do something weird and in-
teresting. The new stuff com-
bines  disturbingly ~muddy
beats, sampled snippets of
speech and all sorts of Western
and ethnic riffs. Such a varied
album that each track would re-
quire a separate review. Try
Contact and The Green Lady.
Nina Hagen

Nina Hagen - Phonogram

The veteran punk songstress
has come up with a very com-
mercial pop/rock LP (her first

performed with  commanding

Phonogram release). Gutsy
rhythms are matched with
sophisticated arrangements
but, as always, the lady’s flam-
boyant vocal style is the icing
on the cake. Do not miss
Michail, Michail (Gorbachev

Rap), Only Seventeen and
‘Move Over.
The 4 Of Us

| Songs For The Tempted - 85
A good, if somewhat patchy
debut from this Irish band. The
better numbers are punchy,
post hip-hop soul workouts
dominated by Brendan Mur-
phy’s distinctive voice. Defi-
nitely worth checking out are
Drag My Bad Name Down,
} Mary, Jolene and I Just Can’t
Get Enough.

Daniel Lanois

Acadie - WEA

A mixed bag of blues, gospel,
folk and country music from
the man who has produced U2,
Peter Gabriel, The Neville
Brothers, Brain Eno and Bob
Dylan. The songs are largely
acoustic based, melodic and
pleasant and show that there is
more to Lanois than produc-
tion skills. A subtle and master-
ful debut. Try: Julie Louise,
White Mustang and Siliums
Hill.

Ten Years After

About Time - Chrysalis

After nearly a 15-year break,
Alvin Lee’s band are back and
in good form. Lee’s playing and
singing are still as good and the
band sound as if they have
never been away. The music is a
mix of blues and boogie best
described as the European
equlvalem of ZZ pr

[ Editor Gary Smith
Contributors Pleter De
Bruyn Kops, Diana Muus

| and Machgiel Bakker
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Explosives features the major new releases by established and new ar
It includes recent releases stil in need of support on European radio.

SINGLES ALBUMS
Kaoma Airplay Rollmg Stones Airplay
jlvi Bunﬂyisizles Pri nr.e Sales
CHAR B U S E R

Chart Busters is a quick reference to this week's Hot 100 Singles/Albums and
the European Top 50 charts. Chart positions are indicated where appropriate.

[SINGLES OF THE WEEK

[CHART ENTRIES |

Vital for your play list. .
Gloria Estefan - Oye Mi Canto (Epic) A'rP Iay TOP 50
| The Mighty Lemon Drops - Into The Heart Of Love  (Chrysaliy | Richard Marx - Right Here Waiting,(24) (EMI USA)
‘ Thomas Dolby - My Brain s Like A Sieve (EMI USA) ?erosml;" - Love ;'; ;;n Elevator (26) P B(G:;fen:
o rince - Partyman farner Brothers)
[— Cher - If | Could Turn Back Time (40) (Geffen)
| [SURE HITS | Jason Donovan - Every Day (I Love You More) (4/) (Pwi)
Deacon Blue - Love And Regret (CBS) | Francis Cabrel - C'Est Ecrit (43) (CBS)
lan McCulloch - Proud To Fall (wea)
Cher - If | Could Turn Back Time (Geffen) | Hot 100 Singles
(Capitol) | Jason Donovan - Every Day (I Love You More) (/1) )
Ramones - Pet Sematary (Chrysali) | Rolling Stones - Mixed Emotions (35) (Rolling Scones/CBS)
[ —, | Philipe Lafontaine - Coeur De Loup (48) (Vogue)
|EURO-CROSSOVERS | | Depeche Mode - Personal Jesus (5/) (Mute)
Continental records ready to cross-over o French Kiss - Honesty 69 (59) (BCM)
Joelle Ursull - Miyel (8s) | Top 100 Albums
= S RaT— e ) Rolling Stones - Steel Wheels (7) (Rolling Stones/CBS)
[EMERGING TALENT } - Halleluja (10) )
New acts with hot product. o
Boris Grebenshikov - The Postcard (CBS) ‘ FAST MOVERS
Workshy - You're The Summer (WEA) e - T @ e
Hugh Harris - Alice (Capicol) | Airplay Top 50
Manic MC’s - Mental (RCA/BMG) Madonna - Cherish (4-/0) i)
— Elton John - Healing Hands (5-18) (Rockec/Phonogram)
ENCORE [ Cliff Richard - | Just Don't Have The Heart (12-29) (EMY)
Former M&M tips still in need of your support. Liza Minelli - Losing My Mind (/8-27) (Epic)
Lisa Lisa & Cult Jam - Just Git It Together (css) | Fine Young Cannibals - Don’t Look Back (2/-31) (London)
Melissa Etheridge - No Souvenirs . (Island) Si
Adeva - Warning! (chrysiy | HOE 100 Singles
Bliss - How Doegs If Feel The Morning After (Pzr/opr;:a/::) Tina Turner - The Best (5-24) (Capitol)
Ziggy Marley - Look Who's Dancing (Virgin) | Tears For Fears - Sowing The Seeds... (18-30)  (Fontana/Phonogram)
Arthur Baker - Arthur Baker & The Backbeat Disciples (A&M) ﬂ:::rﬂ "laa: - le*(';;lée;; Waiting (32-82) (EMIUSA)
Ted Hawkins - | Love You Te (ndi ladonna - Cherish (37- (Sire)
ool (%59 | Gans N Roses - Nightrain (43-76) (Gelfen)
ALBUMS OF THEWEEK | | 1p 100 Atbums
Hoodoo Gurus - Magnum Cum Louder (RCABMG) | Bernard Lavilliers - If (45-68) (Nord Sud/Barclay) |
Cutting Crew - The Scattering (Siren) |- Richard Marx - Repeat Offender (59-93) (EMI USA) |
Elton John - Sleeping With The Past (Rocket/Phonogram)
Enuff Z'Nuff - Enuff Z'Nuff (Atco) = ==
Big Audio Dynamite - Megatop Phoenix (ca9) [HOT ADDS
Nina Hagen - Nina Hagen (Phonogram) . .
;he}lc'); Us- Song For The Tenpied (cas) :" e:k::g OM"' :7":1 E:”' opean Radio .
aniel Lanois - Acadie (WEA) inet Jackson - Miss You Mucl (A&M)
Ten Years After - About Time (Chrysalis) | Queen - The Invisible Man (Parlophone)

YESTER HITS
Singles

Laura Branigan - Self Control (Adlantic).
| Frankie Goes To Hollywood - Two Tribes (ZTT/istand)
Stevie Wonder - | Just Called To Say | Love You (Motown)

Ray Parker Jr. - Ghostbusters
Alphaville - Big In Japan

the Eurochart top five from fi

(Arista)
(We)

years ago.

| Albums

Mike Oldfield - Discovery
The Jacksons - Victory
Elton John - Breaking Hearts

Bruce Springsteen - Born In The USA
Julio Iglesias - 1100 Bel Air Place

SEPTEMBER 16

(Virgin)

(Epic)
(Rocket/Phonogram)
“(cBs)

(c8s)
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MUSIC RicuarD

ISON

: playlist 3 L1900 .
THE MOST PLAYED RECORDS IN EUROPE 1 @ alrp lay

uni ed kingdom

Most played records in England during
the week of publication on the follo-
wing stations BBC |, BBC 2, Capital
Radio, Greater London Radio and the
major independents.

1. Jason Donovan - Every Oay
2. Elton John - esing Hods
3. Tears For Fears -Sowin Th Ses Of Love
4. Madonna -Chersh
. Eurythmics -vewl
6. Cliff Richard - st Do’ Hue The Heart
7. Shakespear's Sister - You'e Hiiory
8. Roling Stones - Hied Enctrs
9. Kylie Minogue - Wout' Charge A The
10. Black Box - Ride On Time
1. Alice Cooper -oson
12. Lisa Seansield - T s Te i Time

From the airplay hit parade from Me-
dia Control including 29 radio stati-
ons. For more info please contact
Media Control - Postfach 625,
D7570  Baden Baden, tel
(0)7221-33066.

Most played records as checked by
Media Control on the national station
DRS 3, Coleur 3 and 4 private stati-
ons. For more info please contact Me-
dia_Control, Post Passage 2 Basel
4002, tel 61- 228989.

1. Kaoma - Ltata 1. Kaoma -imbuta
2. Don Johnson - Te I ke el 2. Elton John - Hesng Hods
3. e Bnny & The Hasteri The Mod 3. Rolli

4 Paul McCartney -This One

S. Mike Oldffeld - mocent

6. Tina Turner - The Best

7. Madonna - Chersh

8, Pet Shop Boys -k Are

9. Elton fohn - Hesng s

10. Gladys Knight - Leece T Kl

11. Beautifl South -SorgFoc Woevee

12. Louis Armstrong - What A Wondest Woris
I

4. Cry Before Dawn - Wivess For The Warky
. Beauiful South -Song For W
6. Eurythmics -Rewel
7. Don Henley - T xd Of The ocence
8. Martika -ToySolbers
9. Cher -1 Cous Tur Buck Time
10, Joe Jackson -Down To Lowdon
1. Paul McCartney - Ths one
12, Richard Marx - Here Watng
i}

3,

14. Don Henley - The i Of The mocence
15, Rolling Stones - Mixed Emctaors

16, Liza Minell - Loiag My ind

L Marms
14, Katrina & The Waves - T The Way
1. Don Johnson -Tel ke c
16, Roy Orbisor - Clfr e

TITLE

ARTIST - ORIGINAL LABEL - (PUBLISHER)
Lambada

Kaoma- CBS (HMLO BY/BM Productions)

Mixed Emotios
Rolling Stones- Roling Stones/CBS (Promoput)

The Best .

Tina Turner- Capitol Zomba Music)

Cherish
Madonna- Sre (Varlows)

Healing Hands

Elton John- RockeuPhanogram (8ig Pig Music)

Sowing The Seeds Of Love

THIS WEEK.

TITLE

ARTIST - ORIGINAL LABEL - (PUBLISHER)

Licence To Kill
Gladys Knight- MCA (SBK Songs)

You’re Histol
Shakespear’s Sister- London (OrcalWarner Chappell)

Love In An Elevator
Aerosmith- Geffen (Swag Song Music)

That’s The Way .

Katrina And The Waves- SBK (Screen Gems/EMI Music)

Sugar Box
Then Jerico- London (Then SongsiDefamus Lid)

18. Big Fun - Bae t On The Boogie 17. Roy Orbison - Cafornia Bue: 17. Tina Turner - The gest B Partyman
19. Janet Jackson - Ms You Mach 18. Aswad -On ArdOn 18. Neneh Cherry -Kises On The Wind Tears For Fears- Fontana/Phonogram (Virgin Music) Prince- Warner Brothers (Controversy Music)
20. Richard Marx - R Here Waiing 19. Katrina & The Waves - That's The Way 19. Rod Stewart - Crazy About Her ‘ -— < —
ichard - s Don't Have ] i
0 tichard -1 st Don't Have The Heart 20. Texas - Evryday Now 1 3 Revival 32 2 1« Express Yourself

Eurythmics- RCA/BMG (DNA/BMG Musi) Madonna- S (Various)

italy

@ =@ Q~@®O@®) -

, . Swing The Mood 33 s s Thisls The Right Time
ive Bunny & The Mastermixers- Music Factory Dance (Copyright Control) Lisa Stansfield- Arista/BMG (Big Life Musi
Most played records as checked by S T e e From the airplay hit parades provided L R ‘n g QucelCopioets Conr) L S Sansl (e IO
Media Control on the national station RAI Stereo Due. by Media Control France. For more Batdance Bl i
ame It On The Boogie
O3 and Radio Brenner. info please contact Media Control ' Prince. Warner Brothers (Controrersy Music 34 s gl Jve (Global GEMA) €
1. Tears For Fears -Soveg The Sxts O Love :rancz z: Blv Taulers 5 ;70230 Stras- ’ Ia 2 - = ad
1. Tina Turner - The B 2. Elton John -esag s ourg - France - tel (88)366580. ; n TellltLikeltls 35 s Crazy About Her
§, m :mmmm;( Turstco : ¢ﬁn; smm'-::: Emotions Don Johnson- Epic (Ardmore/Beechwood/EMI) Rod Stewart- Warner Brothers (Intersong/Hitchings/BMG)
X farx - R e Wng urner - 2 E sl
4. Simply Red -ANew Fane 5. Spandau Balle - Be Free Wit Yor Lowe X
5. Madonna -Exgees Yousel 6. Jody Watley/Eric B. & Rakim - frints Racios Reiplieriauss (A Statione) ¢ 8 -Pn‘": ?’[‘e = o S 36 3 > BeFree With Your Love
6. Roxetto - OenedFc Sces 7. Zucchero Fornaciari - Damne R aul McCartney.- Parophone (MPL) Spandau Ballet- CBS (Reformation Pub. Co)
7. Katrina & The Waves - Thur's The Way 8. Liza Minel; - Loseg My Mind il . - == 8 »
8. Elton John -Heeg Hocs 9. Maia Bazar -Scagm }mmy"mnj‘wy_mmm i 55 3 1Just Don't Have The Heart 37 . . CoeurDeLoup
-l Donoan S VA e 10 Shbeper's it -Yre s ¥ ot e Ciff Richard- EMI (Al Boys Musi) Philippe Lafontaine- Vogue (Lafontaine/Doultremont)
1 Vanill - Sane I On The an . Blow Monkeys -Croc e =
11. Gloria Estefan -Do'c Wnes Lose You 12. Ladri i Bicicette O i e frk e Sealed With A Kiss Be With You
1 &a%s";»k'muwm:mm :imm’:&:ﬂ:’"ﬂm’« 7 Tags o R sl r L 13 o« Jason Donovan- PWL (Warner Chappell 38 == Bangles- CBS (EMiPerfect Circle Musi)
o Ambros - delgewid ryori] Al 8. Mylene Farmer - A Quoi e Sers —
iy oA A 14 .« ToySoldirs 39 » o Mirador
16. Camouflage -Lovels A i 17. Madonna - Cremn repes e e Martika- CBS (Famous/Warner Chappel) Johnny Hallyday- PhilsiPhonogram (Veranda/Desperado/Maricz)
17. Neneh Cherry - Manchid 18. Queen - The ovsb Min ? T oy P - 3
18. Rod Stewart - Cray About Her 19. Eurythmics -Reva :1 Mdnd‘kfobmﬁnmm:mw My 15 oo Song For Whoever B If 1 Could Turn Back Time
15 Pl HeCartry e 20 Timoria oS FuTo T4 Frareok ey R N W Beautiful South- Go! Discs/Chrysals (Go! Discs Music) Cher- Geffen (Reaisongs)
.  Lamdas 1S. Rolling Stones - Mixed Emorions —
16, Les Innocents - 100 Meves Oy P Innocent Every Day (I Love You More)
17 Gy Kings-Sr 16 v 7 oo Virgin (OMfiekdVirgin) 41 [ Jason Donovan- PWL (Al Boys Musi)
. Gerard Blanc - Tt Beon T _
| holland W spain____ JEEsa The End Of The -
i i TR e S S oo lignocence 42 «: #:";‘j’f.e Ggod
Airplay checked on Radio 2 and 3, the The 20 best played records in Spain - Gefen (Cass County/Zappo Music 7 The Bible-Chrysis riows)
Dutch national pop stations, For info from Cuarenta Principales, covering pe i i , i
contact Stichting Nederlandse Toy the major Spanish stations. Radios FM { y . Losing My Mind 43 prP CEst Ecrit
40, PO Box 706, 1200 AS Hilversum, Liza Minelli- Epic (Cariin Music) Francis Cabrel- CBS (Warner Chappell)
e g . 1. Fracois Feldan & omiece famiso - fove P - == _—
tel (0)35 - 231647. 1. Prince -tudme 2 Myiene Firmar A s } + ¢ Wouldn't Change A Thing 44 Ride On Time
o E ; ;;:nymAwit!ty:y'; i Michael Jackson - Uberun G Kylie Minogue- PWL (All Boys Music) Black Box- DE/Construction (Intersong/Copyright Crrl)
. Margaree Singana - We Are Gronng . nibals - Gocd Thog . Kaoma - Lintsta = L = | ]Sk
1 Rod Stewart - ray Abut Her 4. Lo Y Lo il - Cattc Sl 5. Prince -Bucce i
3. Rollng Stones acd Encms 5. Homb ‘ rdos T 2OMEE, JlousiFas o g 45 « « AQuoileSers ‘
{ Tea o e S s & Hidows s tonst Lo rme il ancois Feldman & Joni Jameson- Plydor (ig Bang) * Mylene Farmer- Polydr (Berirand LebaglPolyGram)
erosmith - Love I An Elevator Tone-Loc - Fuky > - Keep On Hovin' ’ [ - N 5
6. Prince - Patynan 8. Miguel Rios - Moy Ml Se No Tine Que D 9. Francis Cabrel - Cs i 3 4+ Don’t Look Back 46 « w Liberian Girl H
7. Tina Turner - The et 3 raveta Mondragn- W D 10 Jason Donovan - Teo ey Broken eart. Fine Young Cannibals- London (Virgin Music) Michael Jackson- Epic (Miac/Warner Chappel) 3
8. Diana Ross & The St L 1" ie Mir -— i = — — =
9. Kadanz - De W 11. Bangles -Be Wih You 12. Phiippe Lafontaine - Coes De Lovp Blame It On The Rain g
10 Li Minelil gy o 12 it it e Whe We S 13 Yazt o e | 7 e b e T 4700 e Sacqlid SUpmeGOSLoVe K
st i sartaale gt b te B il % - illi Vanilli- Hansa/BMG Ariola (Realsongs) Danny Wilson- Virgin (Warner Chappell) <
12, B.8. King - At Noboly Home 14, Los Inhumanos - Acé Mx 1S. Cyndi Lauper -1 Drove A N | o N I = 2
13, e Bty § he st Mices i The Mook 15, Loco Mia -LocoMa 16, Paul McCartney -Hy rae Face 23 « u It'sAlright 48 > Poison 8
14 Koos Alberts -Nog Ve en 16, Vicky Larraz -Ua fado O S0 17. Paula Abdul S Uy Pet Shop Boys- Parlophone (EMI Music Alice Cooper- Epic (SBKExralDesmobilelK & M) K
o 15. Kaoma - Lanbads 17. Milli Vanitl - 8ame f On The Ran 18, Sandra - Arcund My Heart: = - & £ = | >
16. Ziggy Marley - Look Wio's Darcing . Eddy Grant -Baby Come Back 19. Don Johnson -Tet i Lke t s Right Here Waiting 49 m Let The Day Begin g
FOR MAXIMUM 17. Eurythmics - el 19. Complices - Cars De Fuego 20. Phil Collins - n The A Toright | Richard Marx- EM] USA (Various) The Call- MCA (Warner ChappelliNecb) 5,
20. Paolo Salvatore - Luma Vapa Chuta. | — 3 +d - M—__T H

ROTATION Bizen ‘ 25 . . VivalaMamma 50 » s Kisses On The Wind

Edoardo Bennato- Virgin (Cinquantacingue) Neneh Cherry- CircalVirgin (Vigin/Copyright Crrl) &

n MASTER CHART - September 16, 1989 ., MASTER CHART - September 16, 1989 mn
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MASTER CHART - September 16, 1989

& ] S
- | IS : 3 TITLE H 5| TITLE
@ g @ H @ <
E | 4| E| ARTIST . oremaLLageL - usLIHER) COUNTRIES CHARTED z £ ARTIST - ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED e £ | ARTIST . ORGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED
| . o Swing The Mood UKGBHACKSHDHNSi IIE) Mixed Emotions KGBHSWEN 69 - ¢ Innocent ¢
Jive Bunny & The Mastermixers- Music Factory Dance (Copyright Control) Rolling Stones- Rotling Stanes/CBS (Promopub) Mike Oldfield- virgin (OldfieidVirgin
, , Lambada bl 36 P Numero Uno ucr 70 o 5 We Are Growing a
Kaoma- CBS (HMLO BV/BM Productions) Starlight- Citybear (Warmer Chappel) Margaret Singana- Masters Reconds (Cleo Music)
, , French Kiss KGBHS « , Cherish G8HO 7N o Viva La Mamma !
Lil Louis- London (PolyGram Music) Madonna: Sire (Various) Edoardo Bennato- Virgin (Cinquantacinque)
4 , 1 Licence To Kill GACh SN 38 » Kisses On The Wind (KGHCHA 72 v Manchild GACKE
Gladys Knight. MC (S8K Songs) Neneh Cherry- Gira/Virgin (Virgin/Copyright Cert) Neneh Cherry. Circa/Virgin (Virgin/Copyright Cirl)
» 5 The Best (KGAHSWDE s 3 Revival KSwDr 73 « 1 Want It All GCpACHRS
Tina Turner- Capito! (Zomba Music) Eurythmics. RCA/BMG (DNA/BMG Music) Queen- £Mi (Queen Music/EM! Music)
3 s 5 Ride On Time Kk 40 « » Like A Prayer FoSp o 74 Don’t Wanna Lose You wkGaH
Black Box- DE/Construction (intersong/Copyright Ctrl) Madonna- Sire (Various) Gloria Estefan- Epic (Foreign imported Product)
7 o« Das Omen (Teil 1) GAGH 4 | Drove All Night ol 75 « Love’s About To Change My Heart e
Mysterious Art- CBS (CBS Music) Cyndi Lauper- Epic (8. SteinbergiD. Barry) Donna Summer- Warner Brothers (All Boys Music)
8 ¢ ¢ Toy Soldiers KGBHCRSWENF . Ain’t Nobody (Remix) G 76 « v My Brave Face L2
Martika- CBS (Famous/Warner Chappef) Rufus And Chaka Khan- Warner Brochers (Warner Chappell Mustc) Paul McCartney- Pariophone (MPL)
9 ; , Batdance UKFGACHAOD! - Nightrain Kk 77 s o Jardin D’Enfants F
Prince. Warner Brothers (Controversy Musich Guns N' Roses- Geffen (Intersong/Guns N' Roses) Debut De Soiree- c8s (Cas Music)
10 - « Back To Life UG HACKSw 44 2 » Johnny Johnny Come Home N 78 » Warning ! w
Soul Il Soul/Caron Wheeler- 10 Records/Virgin (Virgin Music) Avalanche- Wea (Warner Chappel) Adeva- Coottempo/Chrysalis (MCA Music)
m Every Day (I Love You More) Kk 45 =« I Need Your Lovin’ u 79 « Patience UKGHCHA
Jason Donovan. PWL (Al Boys Music) Alyson Williams- Def jam/CBS (isand Music) Guns N’ Roses- Geffen (ftersong)
12 s 5 Je Te Survivrai B 46 =« - Megamix B Miss You Much UKHD
Jean Pierre Francois- Pathe/EM! (Zone Music) Imagination- BMG Ariola (Red Bus Music} Janet Jackson- A&M (Fiyte Tyme Music)
|3 2 s Blame It On The Rain GRHASH 47 « - What A Wonderful World 6 8l = Losing My Mind s
Milli Vanilli- Hansa/BMG Ariota (Realsongs) Louis Armstrong- A&M (Harold Square Music) Liza Minelli- &pic (Cariin Music)
14 » « Joue Pas g B Coeur De Loup ; 82 =~ Breakthru GHEL,
Francois Feldman & Joni Jameson- foiydor (8ig Bang) Philippe Lafontaine- vogue (Lafontaine/Doultremont) Queen- Pariophone (Queen Music/EM] Music)
I5 o = Eternal Flame A o » Pump Up The Jam KaH 83 = Don’t Look Back WG
Bangles- €8S (Various) Technotronic. ARS/CNR (Bogam/BMC Publishing) Fine Young Cannibals- London (Virgin Music)
@ x s Blame It On The Boogie LS o , The Time Warp " 84 - - | Don’t Want A Lover £
Big Fun- jive (Global/GEMA) Darmian- jve (R. O'Brien/Druiderest) Texas- Mercury (10 Music)
N — .
The Look FCpAChP DI Personal lesus; weo You'rg _History U“
16 24 S - | Jeee %
I 7 Roxette- Parlophone (fimmy Fun Music) m’ Depeche Mode- Mute (Grabbing Hands/Sonet) 8'5 ) Shakespear's Sister- London (Orca/Warner Chappell)
® w 2 Sowing The Seeds Of Love Lhks: 52 s C Day 4 86 = - A Quoi Je Sers F
Tears For Fears- Fonana/Phonogram (Virgin Music) Confetti's Usa (EM! Music) Mylene Farmer- Potydor (Bertrand LePage/PolyGram)
19 I Just Don’t Have The Heart e 53 @ Summer Megamix #80 87 « Song For Whoever R
Cliff Richard- £m (Al Boys Music) Boney M. Hansa/BMG Ariols (FAR Music) Beautiful South- Go! Discs/Chrysals (Go! Discs Music)
@ » 1 Mirador 4 54 o Too Much UKGCHADF 88 [D We Could Be Together e
Johnny Hallyday- Phips/Phonogram (Veranda/Desperado/Mariez) Bros- CBS (EMYGraham/incersong) Debbie Gibson- Atancic (EMI Music)
21 oo« Wouldn’t Change A Thing (KG80A 5 s« It’s Alright (KGChF 89 « - Straight Up Rer
Kylie Minogue- PWL (Al Boys Music) Pet Shop Boys- Pariophone (€M Music) Paula Abdul- Virgin (Virgin Music/Woltf Music)
22 Tell It Like It Is FGBCH 56 = s Dressed For Success achi 90 ID Something’s Jumpin’ In Your Shirt A
Don Johnson- gpic (Ardmore/Beechwood/EMI) Roxette- Pariophone (fimmy Fun Music) Malcolm McLaren & The Bootzilla Orch.- &ic (MctarenKifgore/ssK)
y . Sealed With A Kiss GBAGKSwfaD 57 s« Liberian Girl GO 9 « « This Is The Right Time «
Jason Donovan- PWe (Warner Chappel) Michael Jackson- gic (Mjac/Warner Chappel) Lisa Stansfield- AriswBMG (B Life Music)
;5 » Too Many Broken Hearts oG 58 « ¢ A Cry In The Night 6A 92 o« s Love Is Free a
Jason Donovan- PWL (All Boys Music) Lory “Bonnie” Bianco- We Bohien/Hanseatic) Bilgeri- MG Ariola (Profl Promotion)
» a Lullaby FapARl m French Kiss 4 93 w Friends e
The Cure- ficdon/Folydor (Fiction Songs) Honesty 69- 8CM (PolyGram Music) Jody Watley With Eric B & Rakim- MCA (EMiWarner Chappel)
Express Yourself ARSIt Partyman txak Lovesong LS
1815
26 Madonna. Sie (Various) B Prince- Wamer Brothers (Controversy Music) 94 B The Cure- fiction/Polydor (Fictionsongs)
27 5 + HeyDJ.lCan't Dance To.../Ska Train &4 6l =« > On Our Own G0 95 m Soy o
Beatmasters Featuring Betty Boo- Ryctm King (Rhythm King Music) Bobby Brown- MCA (Chappelt Copyright Crri) Gipsy Kings- PE.M./CBS (PE.M Vanessa)
Help e Lay Your Hands On Me ek This One wenl
2
» Bananarama/Lananeeneehoonoo- London (Northern Songs) 62 78 Bon Jovi- Vertigo (Various) 96 m Paul McCartney- Parlophone (MPL)
» 1 Hand On Your Heart Fiphesr 63 o » Love Is A Shield 6 97 » » If You Don’t Know Me By Now GAS!
Kylie Minogue- WL (Al Boys Music) Camouflage- Metronome (Blue Box/Vingin Music) Simply Red- WEA (Mighey Threefisiand)
30 - Hotel California g 64 - Do The Right Thing WH 98 Ti Pretendo U
The Eagles- Asylum (Long RunvFingers/Warner) Redhead Kingpin & The F.B.1.- 10 Records/Virgin (Cat-Gene: Virgin Music) Raf. CGD (Sugar Music/l Bigallo)
k] R Poison — « , Dance Classics oH 9 - The Invisible Man e
Alice Cooper- Epic (SBK/Ezra/Desmobile/K & M) The Mix- Arcade (Various) Queen- Pariophone (Queen Music/EMi Music)
@ , Right Here Waiting Kk 5 ; Aimons Nous Vivants £ 100 Lambada E
Richard Marx. £M/ USA (Various) Francois Valery- WEA (Francew) Carioca- Polydor (Copyrighe Contro))
Marina Fral London Nights 7 oo | uk= Urited Kingdom, G = Germany. F = France, Ch = Swizerlind, A = Austria. 1 ta. Sp = Span, H = Holand.
33 T poeco Granata & The Carnations. CainZYX ecord (Noses Mus %0 on Boys. BkeuWEA (i B = Belgium, Ir = Ireland, Sw = Sweden, D = Denmark, N = Norway, Fi = Finland, Po = Portugal, Gr = Greece.
UKGBHCNR m = NEW ENTRY

You’ll Never Stop Me Loving You
Sonia- Chrysalis (All Boys Music)

68

Mine Ojne De Skal Se b

Lis Sorensen- RCA/BMG (Not Listed)

O = FAST MOVERS

GXE)> = RE-ENTRY

New Single

You Keep It All In

From the forthcoming Album "WELCOME TO THE BEAUTIFUL SOUTH'

THE BEAUTIFUL SOUTH

The Eurochart Hot 100 is compiled by EMR in cooperation with Buma}StemraAm%Wegljfﬁnggﬁﬂ g{é?\e/ Ecrgﬁ%an Committee of CISAC. © EMR/Buma/Stemra - All rights reserved.




vi

N

Jason Donovan

Every Day (PWLAUKIre)
Depeche Mode
Personal Jesus (Mute/UK)
Marillion

Hooks In You (EMIUK)

New Order

Run 2 (FactorylUK)

T

Orquestra Mondragon
| Wanna Dance (EMI)

Loco Mia

Loco Mia (Hispavox)
Complices

Cartas De Fuego (RCA/BMG)
Mecano

El Blues Del Esclavo (BMG Ariolg)

L J
R Cry In The Night
A QuolJe Sers H
8
2
10
5
- 16
Blame It On The Rain 13
a2
2
3
®
&
7
o
s
7
s
is
1
2
3
59
9
2
»
Hey D1 Can't Dance To... Ska Train z
Hotel Catforma b
1 Don'c Want A Lover 8
1 Drove Al Night al
1 just Don't Have The Here 9
1 Need Your Lo 5
| Wane I A 7
1 You Dot Know Me By Now 57
Innocent ©
s Avigh
Jardin D Enfants 7
Te Survrsi. 2
Johony fobany Come Home “
Joue Pas 1
Kises On The Wind 3»
Lambada 2
Lamads 100
Ly Your Hands On Me @
Lberin Grl B
Licence To Kil /i
A Prayer “©
London Nighes &
Losing My Mind 8l
Love Is A Shield @

uk & ireland

germa
switgerland

Westernhagen
| Sexy (WEAGer)

‘ | Bayernpower
|

Blaeck Foeoess
Maener (EM Elctrola/Ger)

Blue System

Dag Vag

Du Far Alrig Nog (MNWSswe)
| | Thastrom

‘ Karenina (Mistr/Swe)

| | MC Einar

Sommerlykke (Mega/Nor)

Love I Fre
Love's About To Change My Heart

Sometting’s jumpin’ In Your Shirt
Song For Whaever

Sowiog The Seeds Of Love

5o

it m Right Time
Tirasndo
Too Many Broken Hearts

Wouldn't Change A Thing
You'l Never Stop Me Loving You
You're Hstory

Funky Cold Medina (BMG Ariola/Ger)

Magic Symphony (Hansa/BMG Ario/Ger)

Hva' Fanden Er Det For £n Tid.. (CBS/Den)
Sterk Naken Og Biltyvene

scandinavia benelux

Francis Cabrel

CEst Ecrit (CBS)

Melody

¥ A Pis Que Les Grands Qui Revent (Carrere)
Corrine Hermes

Zucchero Fornaciari
Diamante (Folydor)

Matia Bazar

Stringimi (CGD)

Belen Thomas

Dessine Mo (PolyGram) Survivor (BMG Arios)
Michel Polnareff Gianna Nannini
Goodbye Marylou (CBS) | Voglio Fare UAmore (Polydor)

JANET
JACKSON

Technotromc
Pump Up The Jam (CNR/Ho)

BZN
1§1 Only Had A Chance (PhonogramHol)
Bassline Boys
On Se Calme (5C Records/Be)
Danny Fabry
Ca CEEst La Vie (DiamondsiBel) |

T London Boys &
Loguilo ¥ Los Trogioditas 97

5 6

74 Maicolm Mclaren o

25 Max Bygray 35

81 Hecamo o

8 Michae Boiton 7

45 Michas sckson 2

34 Michel Sardou 3

30 Mie Oldfeld 2]

46 M Vanii 2

47 Mylene Farmer i

99 Neneh Cherry 15

37 Noir Des 7

78 Original Nasbtal Duo 1

4 Original Nasbral Du o

64 Paerica Kas 2

42 Pl McCarey i

& Pink Floyd s

2 prnce '

52 Queen 2

6 Al 9

33 Richard M 5

19 Roling Stones 7

18 Roxette 4

8 Roy Orbion 54

95 Suda %

8 Sanme Sslomor &

70 Serge Gabourg 84

16 Shakespear's Sscer .

7 e i 5

91 Simply Red b

85 Soul Il Soul 7

85 Soundtrack - Dirty Dancing 56

23 Scevie Niks P

9 Swag Out Sster n

76 Tania Ticaram s

3 Tesumen 100

38 Teas 2

%0 The Cure 1

40 The Pogues -

12 Tom Pery 51

2% Tonedo: »

32 Tracy Chapman »

87 Transvison Vamp. 2

Kool & The Gang B Van Morrion 5
Kybe Minogue. 6 Vangels 36
La Compagale Creole 57 Vasco Romi 55
nane Zouk 94 Westernhagen 0

MEDIA

UNITED KINGDOM |fide OnTime il Al Sy Dy LovalbuMare] =
GERMANY |SuingTheMood i er] v L
FRANCE it _ RS R e |
ITALY , Marina — {‘I‘!“rﬂf All Night ) 'xﬂwj ;l:zﬂﬂa?rﬂa -
SPAIN Lambada {The Lok flooMi

HOLLAND [sumietood Pt o wanoomg
BELGIUM e e e o B - ]
SWEDEN ] Lcence To il e Mine Ojne De Sial Se | f?.m'?‘ﬁ,ff,m L J
DENMARK |[rantamms Ha S et el
NORWAY gmmiua Life s 513?." ., 1o Soders o B
FINLAND [ oo | e b

IRELAND ] Right Here Waiting
SWITZERLAND  |Lmma [ X pedmemilh )
AUSTRIA Ao The Nt P O () iy

GREECE o = | oo Heart |Seep Tk

PORTUGAL ‘I:ammmgﬂ“da Like A Prayer | !Ef:r\rg!fllme

MUSIC

&

MEDIA

top 3

UNITED KINGDOM |Gy Vo et ANewpwe
GERMANY - mﬁa - s“i'c!'};e“ - Earth Eﬂ‘ -
FRANCE [ Sathan - Somt ik | Sartmcane - | Mademoislle Chante
ALY ovhemesn e L

SPAIN. | Reices, . | Descanso Dominical - | Por Ellos Que Son Pocos Y Cobmtxes
HOLLAND . 7’2;“5,‘_5:?‘55%73 ) ;I‘:eﬂl‘mle Q':::nm s:,,;f -
BELGIUM |l | MederaleChme  NoMegoless
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MARKETING MUSIC IN holland

The Dutch music and retail industries are lining up for a unique event
- the ninth edition of 10 Days Of Records (Platen 10 Daagse).
From October 4-14, consumers will be reminded of the value of music
via heavy advertising on TV, radio and in the press. Music & Media
talks to the organisers of this event and presents a comprehensive
overview of the autumn priority releases from the
Dutch record companies.

Population: 14.6 million

Masic Industry: About 30 record and distbu-
tion companies

Trade Deliveries By Units: (1987 igures sup-
plid by Dutch branch of IFP, NVP): CDs
88 million, LPs 123 milion, MCs .2 mil-
fon

Repertoire Share: Pop nat. 14%, pop .
2%, classical 12%, other 12%.

Awards: Singles & LPs: 100.000 (platinum);
50.000 (gold).

VAT: 18%

Collcting Socieies: BUMA (performing);
STEMRA (mechanice).

Usl&l. MEDIA - September 16, 1989

Retaik: NVGD i the Dutch record retelers
organisation with 1.100 members. There are
around 1150 outlets and five major chains,
plusa national record token organisaion.

CD Plants/Vinyl Pressing: CBS Manufactu-
ving, Cruguis, Dureco Manufacturing, Eco-
58, EMI Senes Beoear, Euope Optal
Disc, PDO, PolyGram

duce weekly singles, LPs and CD charts.

Radio: Govemment operates five channels
divided among nine broadeasters: NOS,
TROS, Veronica, AVRO, VARA, KRO,
NCRY,VPRO, EO; al have different poli-
cal or elgious oots. Despite rstrctive aws,
three commercial stations (with technica fa-

ters. Also, foreign channels are cartied on
the extensive cable network: three West Ger-
man, two Belgian, TVS (French), BBC 12,
Sky, Super, MTV, CNN, Erosport.
Sateltes: two diferent projects are about to
stat & Dutch-langusge satelite channel,
wm and RV

nopress. CDV: Philps Int. Tape Manufactu-
reDuplication: AGFA Gevaert, Ampex,
'BASE, Duplicase, Eastern Casstte, PD M

network: Cable One, Radio 10 and Sky Ra-
dio.

netcs, RBS, Saisbury Sound, Sony, 3M.
Charts: Both national broadeaster Veronica
andcollectng society BUMA/STEMRA pro-

Intomart i the offiial au-
dience survey organisation.

Tlevision: Government has three national
chanvels divided among the nine broadcas-

Hnllam‘l, all members of VECAI (Cabk Ope
rators Association). Some 3.75 million homes
are connected to a cable petwork.

HOLLAND SPECIAL
continues on page 22 >



MARKETING MUsIC IN /holland

Boosting The Image
Of The Soundcarrier

Music industry & retailers gather for a unique event

by Machgiel Bakker

Nowhere in the world is the co-
operation between the music indus-
try and retailers as strong as in Hol-
land. Since its humble beginnings in
1981, the annual 10 Days Of Records
(Platen 10 Daagse) event has develo-
ped into full-fledged consumer cam-
paigns to boost the sales of recorded
m

usic
Holland's retail structure has two
distinct features. Compared to the
country’s size, Holland’s retail orga-

nisation, the NVGD, boasts a high |

membership (1.100). Secondly. it
maintains a specially open communi-
cation with the music industry. The
10 Days Of Records is a prime exam-
ple of the unique interaction be-
tween the retail and music industry.
From October 4-14, the consumer is
reminded of the value of music via
regular and frequent TV, radio and
press advertising campaigns combi-
ned with extended in-store material,
TV shows and the chance of a free
CD.

The event is organised by Hol-
landss joint music and retail industry
group, the Foundation For The Pro-
motion Of Soundcarriers (Collectie-
ve Geluidsdragers Promotie). Its
steering committee consists of three
record company executives, three re-
tailers and one member of BUMA/
STEMRA, Holland's copyright bo-
dy.The collective is headed by Direc-

tor Jan Gaasterland, a former EMI
Bovema Holland executive.

Gaasterland: Everybody loves
music but consumers are not always
thinking about buying records. Mu-
sic is able to cross age groups, time,
and income and is part of a person's
life-style. Our campaign is aimed at
increasing this awareness and to get
people into the shops.

Widely Publicised
He continues: "Over the years, we've
always tried to find a common the-
me. Usually the marketing cam-
paigns were planned ad-hoc and did
not really change the attitude of the
consumer. This year. with the help
of an advertising bureau (Hettinga,
De Lang, Possel & De Boers), we
have implemented a separate long:
term theme campaign based on the
slogan "Je Smaak Ligt In De Platen-
zaak’ ("YourType Of Music Is InThe
Record Store’). So, unlike other
years, an institutional campaign has
been added to the 10 days of record
promotion.”

Two different 30-second TV com-
mercials have been produced; each
spot features an emotion that liste-
ning to music can evoke. The spots
will be shown 52 times in the period
September 15 to February 1990, divi-
| dedbetween STER (the Dutch agen-

cy responsible for distributing adver-
tising airtime on the three state chan-
nels) and the new commercial station

| on the commercial cable stations Ca-

TVI0 whichis due to go on air begin-
ning of October.

The 10 Days Of Records campaign
will be widely publicised by the
Dutch media:

SixTVcommercials will be broad-
cast on STER and eight on the new
commercial channel RTV.

12 radio spots per day are booked

ble I and Radio 10.

The campaign will be advertised
on 200 buses for two weeks.

As well as heavy advertising in
national and regional newspapers.
Holland’s biggest daily, De Telegraaf,
will carry a special colour supple-
ment on the campaign on October 7.

A wide range of in-store material
including posters, displays, flags,
CD-dividers and window banners,
will be available to retailers.

Afree CD will be given away for
anyone spending Dfl 49.50 (app.
£14) on CDs or Dfi 27.50 (£8) on |
LPs or MCs. The free CD, Warm
Aanbevolen (Highly Recommen-
ded), is a compilation of hits from
the last 24 years of the DutchTop 40
chart. [t will also be available in LP/
MC format. Gaasterland expects
325.000 copies of the CD and |
200.000 LP/MCs to be handed out
during the 10 days.

Veronica TV will broadcast a TV
gala based on the best of 25 years
Top 40 on October 7.

On October 3, one day before the |

start of the campaign, TROS TV will
broadcast highlights from TV galas
from previous years. And Veronica’s
"Countdown’ show will feature the
event on October 4.

Continued

Communication

The budget spend on the 10 Days Of
Records is Dfl 950.000 (app.
£ 280,000) and if you include the lon-
ger theme campaign, the total
amounts to Dfl 3 million (app.
£850.000). Gaasterland: "The the-
me campaign is particularly expensi-

i
& ,;"w i

Jan Gaasterland

ve, but in order to guarantee conti-
nued communication with the consu-
mer, we needed to raise more money
than in previous years."

The money has been raised by in-
creasing record prices by 1% for the
year from April 1989 to 1990. This
increase will be divided between the
record industry and retailers who will
each contribute 0.5% of their turn-
over.

The concept for the 10 Days Of
Records campaign was born in 1979
when Ruud Neerings, now owner of
two record shops in Holland, and
Hans Van Breukhoven, Managing Di-
rector of the Free Record Shop

chain,visitedtheNARM convention »

(sdverusement)
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in the US. There they learnt of a re-
tail-organised US campaign called
The Gift Of Music. This eventually
led to the idea of organising 2 10-day
record event in Holland.

‘Although it did not have the same
impact as what we are doing in Hol-
land now, the whole idea of working
collectively was very appealing,'says
Neerings. ‘And that is what makes
the 10 Days Of Records such a uni-
Que event - participation is strictly
on a voluntary basis and the ratio of
record companies versus retailers is
50-50.

Richard Denckamp

Like most retailers, Neerings feels
the event contributes to overall tur-
nover. Neerings: 'But a lot depends
on theattitude of the individual retai-
ler. The event should be seen as an
instrument to achieve higher tur-
nover over a long period of time."

Unique Feature

Ben Veltkamp, Chairman of the
Dutch  retailers'  organisation
NVGD, has similar views. "There is
a clear rise in the number of consu-
mers in the shops during the event
People actually want the free CD and
do spend more money.”

Richard Denekamp, recently ap-
pointed Managing Director of CBS
Holland, has been involved with the
10 Days Of Records event from the
beginning and is a member of the
group’s steering committee. Dene-
kamp: "When the recession hit us at
the end of the 70s, we all realised
we needed to boost the image of our
product. The 10 Days Of Records is
the ideal way to differentiate our in-
dustry from other Jeisure products! [

by Mark Fuller

Dutch chart foundation Stichting

| Nederlandse Top 40 is celebrating its

25th anniversary this year with what

| itclaimsisa unique jointproject wth
the music industry.

‘This autumn, the Foundation will
release a series of eight double CDs/
MCs and triple LPs, covering the
best material from the charts since
it was set up in 1965.

The firstseven sets will be released
on October 1, six of which will be
devoted to the best singles over the
past 24 years and the seventh to the
best Dutch-language product. In to-
tal the releases cover 280 titles. The
eighth release, which will be out at
the end of November, will be the best
Top 40 singles of this year.

The releases will be on the Edison
label which belongs to the Dutch mu-
sic industry’s umbrella organisation
of the same name and will be distri-
buted by RSB in Breda. The cost of
the project will be spread across the
partners which include all the major
record companies and the main inde-
pendents. CBS Holland will press
the albums and cassettes, Dureco the
CDs and EMI Holland is handling
the venture’s legal and administrati-
ve affairs.

privates Radio 10 and Veronique. A
large pyramid-shaped display will be
placed in 500 key retail outlets and
there will be competitions linked to ‘
each series, with prizes including ho-
lidays and CD players

Sieb Kroeske, Managing Director
of the Foundation, would not disclo-
se any financial details, the total pro-
duction run or how profits will be
distributed

The venture is also being heavily
supported by the record and music

Tracklisting
Free CD

‘The free CD, Warm Aanbevolen, fea-
tures 13 no. 1 hit singles from the 25
years of the Dutch Top 40:

Trio Hellenique - La Danse De Zorba
(1965) = Jane Birkin & Serge Gains-
bourg - Je TAime Moi Non Plus (1969)

Sharif Dean - Do You Love Me (1973)

George Baker Selection - Paloma
Blanca (1975) ¢ Boney M - Ma Baker
(1977) © Kiss - | Was Made For Loving
You (1979) < Abba - The Winner Takes
ItAll(1980) < Champaign - How Bout
Us (1981)  June Lodge - Someone Lo-
ves You Honey (1982)  Stars On 45 -
Proudly Presents The Star Sisters (1983)

Billy Ocean - When The Going Gets

. y || Tough (1986)  Piet Veerman - Sailin'
A campaign to advertise the relea- %
ses will kick off in October with spots Hgg; (1987)  Bangles - EcernalFlame
on state radio and TV and on the (1989)
(advertisement) -

retail industry’s promotional body,
Foundation For The Promotion Of
Soundcarriers. The organisation's an-
nual dealers convention (Nationale
Platenbeurs), which takes place in
Hilversum from September 17-19
and launches the 10 Days Of Records
campaign, will concentrate on pre-
sale of the series.

HOLLAND SPECIAL
continues on page 24 >
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MARKETING MUSIC IN /iolland

The Autumn Priorities |

A guide to the main releases in Holland

On the eve of Holland’s annual dealers convention, Nationale '
Dealersbeurs,Music&Media presentsa comprehensive overview
of the most important autumn releases which will be on offer.

ARCADE

Dance Africa Dance

Including Margaret Singana’s We
Are Growing; Mory Kante's Yeke Ye-
keand Lady Smith Black Mombaza’s
Homeless

TVand radio campaign started on
September 1 and will run until the
end of October

Synthesizer Greatest Part 2

TVand radio campaign started on
August 10 and runs until the end of
this year

Released all over Europe

The follow-up to the no. 1 Bene-
lux hit album

Turn Up The Bass Part 2

TV and radio campaign for this
hip hop/house collection started on
August 24 and runs until mid-No-
vember

Schlagerfestival 1989
TVcampaign starts on September
15

TROS TV in Holland, VTM in
Belgium and RTL Plus in West Ger-
many will broadcast the 18th edition
of the Dutch festival

BMG

Eurythmics - We Too Are One (RCA)

Marketing Phase 1: in-store dea-
ler-posters, fly-posters, logo-boards,
window streamers and plastic carrier
bags. During three consecutive
weeks a window- dresser will tour

50 000 copies (gold) in Holland

Anita Meyer - Close To You (Ariola)

Dutch MOR  English-language
vocalist

Release: October 2, prior to
three concerts at Rotterdam Ahoy
on October 6-8

TV campaign is being considered
with 10-20 commercials on various
Dutch channels

Compilation of old and new Burt
Bacharach compositions
& Produced by Martin Duiser

* Letter in which Bacharach com-

pliments both producer and vocalist
is printed on sleeve/inlay

Frank Boeijen (BMG Ariola)

Frank Boeyen Groep - Een Zomer
Aan Het Eind Van De 20e Eeuw
(Ariola)
Dutch language pop-band, usual-
ly good for platinum sales (100.000)
Release: October 2

Holland
window displays.

Advertising in Veronica’s TV gui-
de, national daily Telegraaf and trade
paper MBI

Dealer mailings

Marketing Phase 2: TV commer-
cials and advertising on public trans-
port are being considered
Poco - Legacy (RCA)

# Release: mid-September

Single: Call It Love

One track, Nothing To Hide, pro-
duced by Richard Marx

Vicky Brown - Lady Of Time (RCA)
Single: f I Thought
1 Special posters will be designed
as well as radio commercials
Extensive tour of Holland be-
tween September 7 and December
Producer: Tom Parker (New Lon-
don Chorale); LP features Gary
Moore on one track
Previous album sold well over

P y

Print ad and in-store pro-
motion

Tour: from November
Melissa Etheridge - Brave And Crazy
(Island)

Print advertising in music press,
Top 40 chart magazine and daily
press

In-store promotion: fly posters |
P v PO | vocalist

and name boards

D aVaVaVi

| Road To Hell (Magne)

Concerts: beginning of 1990
His last album for BMG; Rea is
now signed to WEA

Other priorities: Wax - A Hundred
Thousand In Fresh Notes (RCA);
Bruce Willis - If It Don’t Kill You, It
Just Makes You Stronger (Motown);
Buster Poindexter - Hot Hot Hot
(Motown): Robert Palmer - Best Of
(Island); Barry Manilow - Barry Ma-
nilow (Arista); Taylor Dayne (Aris-
ta); Jermaine Jackson - Don't Take
It Personal (Arista)

BOUDISQUE
Les Negresses Vertes - MLAH

In-store displays in the shape of
green buses and posters

Candlemass - Tales Of Creation
Heavy metal band, labelled as the
new Metallica

Nuclear Assault - Handle With Care
heavy metal band
European concert tours are being
planned

Package Of Four New Dutch Dance
Acts (hip/house)

Valentino - Corazon; King Bee -
Let's Take It Home; Da Juice - Hum-
pin’y MC Extince - Holland Is The
Best

Promotional press, radio and TV
campaigns
The Beatmasters - Anywayawanna
(Torso)

In-store poster campaign

Advertising in music press

Intensive press, radio and TV pro-

| motion campaign

| BR MusIC

Will Downing - Come Together As |

One (Island)

Release: October 10
© Single: Test The Time

European promo-tour end of Oc-
tober

Concerts: beginning of 1990
Sly & Robbie - Silent Assassin (Is-
land)
» Release: October 3

Single: Dance Hall

Chris Rea - Under The Rainbow, The

Nancy Boyd
BelgAan MOR English-language

Release: probably in October/
November
In-store promotion: posters and
window streamers
 Advertising in'Top 40 chart maga-
zine and pop magazines
TVcampaign is being considered
» Mini-CD will also include a duet
with Dutch vocalist Rene Shuman;
first single will feature Dutch band
Golden Earring

CBS

Budget for autumn campaign ex-

| ceeds DAl 1 million (£ 289.855)

Priorities: international artists

| Toto; Barbra Streisand (produced by
Narada Michael Walden, featuring a
duet with Barry Gibb); Michael
Jackson (triple greatest hits album -
2CDIMC - with three new tracks);
Goya (project with Placido Domingo
and Gloria Estefan; promotion acti-
vities in co-operation with Spanish
Tourist Board and sherry produ-
cers); Billy Joel - Storm Front; Teren-
ceTrent D'Arby - NFNF; Rolling Sto-
nes - Steel Wheels; Gloria Estefan -
Cuts Both Ways (seven Dutch con-
certs all sold-out); Bros; Spandau
Ballet - Heart Like A Sky; Midnight
Oil; Julio Iglesias; Steve Lukather -
Lukather, Cock Robin; Basia and Li-
ving Colour.

national artists

Prios

The Nits
% The Nits 10 is being considered
as title of new LP
Release: mid-October
Full-fledged marketing  cam-
paign, to be planned in further detail
In-store posters and stand-ups
Print advertising
TV commercials
European tour kicks off in Olym-
pia, Paris, in November and will hit
most major European cities
3LP22CD/2MC and a video to ce-
lebrate The Nits 10th anniversary
Available in a limited edition:
2CD box containing booklet
European sales figures of last LP,

In The Dutch Mountains, exceeded
300.000 copies

The Nits (CBS)

Piet Veerman

Dutch MOR  English-language
vocalist

Release: mid-October

In-store posters and stand-ups

Print advertising

TV commercials

TV special

| Fox The Fox - Diamonds
Dutch dance act
Release: end of September/be-
ginning of October
European promo-tour tba

De Sneeuwpop
Dutch-language version of The

| HOLLAND SPECIAL
continues on page 26 >

MUSIC & MEDIA - Septgmber |
erl

OVNTHESIZER GREATED]

@ @

DIGITAL TOP
QUALITY ON CD, LP, MC

Antarctica / Oxygene / Crockett's
Theme / Autobahn / Magnetic Fields / Pulsar /
Moments In Love / Axel F./ To The Unknown Man / Equinoxe /
Chase / Chariots Of Fire / Electricity / Fourth Rendez-Vous / Mammagamma / Hymne / Tubular Bells

nwe-p:

DIGITAL RECORDING

SYNTHESIZER GHEATEST

-

£ 0 - dioHistorv.Com



MARKETING MUSIC IN /1olland

MusIC

Snowman, a big annual event in the
UK

Campaign will include a line of
merchandising products; details tba

CHRYSALIS

Jethro Tull - Rock Island
print advertising in trade paper
MBI and music magazines (combi-
ned with other autumn priorities)
in-store posters, displays and
sleeves

Adeva - Adeva (Cooltempo)

Print advertising in Top 40 chart
leaflet and Disco Dance magazine

In-store fly posters, various sleev-
es, frec three-track 12° with first
1000 albums sold featuring Monie
Love and the hit single Respect

Promo-tour is being planned for
October

Ten Years After - About Time
In-store shop posters, fly-posters,
record sleeves and T-shirts
Print advertising in trade magazi-
ne MBI and music magazine OOR

Dutch theatre show starts in Oc-
tober

Andre Van Duin - Animal Crackers
Holland’s most popular comedian
with imitations of singing animals
Dutch-language versions of popu-
lar songs like Blue Moon, Da Doo
Run Run and Bird Dog

Youp Van T Hek - Hond Op Het Ijs
Dutch cabaret artist with a recor-
ding of a theatre show on double CD
VARA TV to broadcast theatre
show on October 26

Airwave - The Myth Of Er

Synthesizer project by Lex Hak-
ker and Hans De Vries

Released in co-operation with
production team of CAT Music
Skywalker

Miami-based rap label featuring
M.C. Shy D, Le Juan Love, The 2
Live Crew and Anquette on the dou-
ble LP/CD As Nasty As They Wanna
Be

Circuit Featuring Koffi *Shelter”
Via UK label Bite, the debut

& A minimum of eight TV commer-
cials possibly increased to 12 or 14,
depending on sales
In-store mobiles
Double LP; 2separate CDs/MCs

Abba - Love Songs

A minimum of eight TV commer-
cials, possibly increased to 12 or 14
depending on sales

In-store sleeve mobiles

Includes classics like One Of Us,
My Love, My Life, Endante and Our
Last Summer
Die Flippers

A minimum of eight TV commer-
cials, possibly increased to 12 or 14,
depending on sales

First TV campaign in Holland as
previous LP was a big success

Romanties Boeket

A joint venture with 'Boeket
Reeks' (a series of romantic novels)
and Stichting Conamus

The best of Dutch talent on a ro-
mantic compilation CD. Also inclu-

Woodpecker; CD with Tom & Jerry,
Woody Woodpecker and Ovide &
Zijn Vriendjes

Marketing: (CD) showboard;
(MC) counter displays
Luisterstrips

Three new volumes of popular co-
mic, Suske & Wiske

In-store leaflets and posters
Olympic Sprookjes & Liedjes

Brand new versions

In-store counter displays

Kindertoppers Op Video

Video with Porky Pig, Bugs Bun-
ny, Daffy Duck, Donald Duck and
Popeye
Wordt Vervolgd

Dutch cartoon TV programme.
Cartoon heroes sung by well-known
Dutch artists

Release: mid-October

Marketing support through the
TV programme. ‘in which the songs
will be featured, and on the so-called
*club-days’ throughout the country

Vicki Brown

"Lady Of Time'

With her first solo album already gold in the
Netherlands, Vicki Brown now presents her second:
'Lady Of Time'. A wide range of styles,
varying from m.o.r. to pop, country and jazz,
beautifully performed by Vicki, with guest appearance
of a.0. Gary Moore. 'Lady Of Time' was produced
by Tom Parker (New London Chorale).

European promo tour is schedu- g Mijn Eerste Keer il i
led for September sm%)l:: ogheusr by singer Koffi Children's programme on the first Auvailable on Compact Disc,
European concert tour is schedu- uced by Circuit (Jolley/Har- time of various experiences Each epi- Album and Compact Cassette.

led for December/January "90

Deborah Harry - Deaf, Dumb &
Blonde

Release: October 16

Various advertisements in pop
magazines

Promotion currently scheduled
for November

‘The Mighty Lemon Drops - Laughter
Release: September 25
In-store fly-posters and displays
A special promo-box will be avai-
lable for radio, TV and press

Other priorities include: Paul Car-
rack - Groove Approved (release:
October 9); Icehouse - Great Sou-
thern Land (compilation album in-
cluding two new songs); Jellybean
Spilling The Beans); Sonia (release:
October 23), Monie Love and Billy
1dol - The Charmed Life

CNR

George Baker Selection - From Rus- |

sia With Love

Benny Neyman - Tussen Rood En
Smaragd

[ s—

229000 SOl sFsvems Ry

tis/lolley)

The Average White Band

Famous 70s funk band. now sig-
ned directly to CNR

Following the band’s successful
tour through the Benelux (to support
new LP Aftershock), re-release of
the band's backcatalogue: AWB, Cut
The Cake, Person To Person, Soul
Searching, Benny And Us and War-
mer Communications
Bat Fever

LP including Todd Terry & Little
Louie Vega ('The Caped Crusa-
ders’), Cool Syndicate (Bat Kiss) and
Gotham City Rebels

DINO MUSIC

Berdien Stenberg & Richard Clay- |

derman - Romance

A minimum of eight TV commer-

cials between October and Decem-

ber, possibly increased to 12 or 14
depending on sales

In-store: displays and posters

Koninkiijke Taptoe

Dutch military drum band with

28 world-famous marchers

THE DUTCH LEADING PA COMPANY

Ampco PA Rentals
ZONNEBAAN 42, MAARSEN, HOLLAND

TEL. 31-30 - 433 134,

FAX 31-30 - 44 69 14

Berdien Stenberg (Polydor/Dino Music)

des the two winning songs of the
"Boeket Prijs’, a prize installed by
the ‘Boeket Reeks’

Minimum of eight TV commer-
cials, possibly increased to 12 or 14
depending on sales

Advertising in "Boeket’ novels

DISKY

Budget for autumn campaigns is
about Dfl 500.000 (£ 144.927)

Juke Box Hits

Series of double CDs with golden
oldies by original artists, retailing for
D1 29.90 (£ 8.70)

Release: September 29

Full-fledged TV campaign with a
minimum of 12 commercials on
STER (Dutch agency distributing
advertising airtime)

172 page advertisements in two
major daily nationwide papers and
regional daily press, especially in the
south of Holland

Commercials on various radio sta-
tions

In-store: juke box display units

Children’s Repertoire

General marketing: brochure
with all children’s repertoire will be
distributed - door-to-door  through
mailing agency

MC: Tom & Jerry; CD: Woody

sode features a song by a popular
Dutch vocalist, in Dutch, dealing
with the experience shown in the cpi-
sode

25 new episodes will be shown on
TV plus a compilation show of the
songs
De Beste Uit De Familie Qudenrijn

TVseries with traffic problems as
its central theme

Release: mid-October
Michel Sardou - Zijn Grootste Suc-
cessen
% Release: September 29

Six TV commercials on STER:
3 TV specials

" Front-page advertising in daily

paper Telegraaf

White Hall Mystery Orchestra
Instrumental classical pieces in
popular arrangements
Release: last week of October
12TV commercials on STER

Horizon Label (Gospel repertoire)
Esther Tims - Zomer In October;
TheTroubadour - Joy And Happiness
Release: October
Full page advertisements in TV
guides of evangelic broadcasting or-
ganisations, EO and NCRV
Conny Vandenbos- Wie Weet Wat
Liefde Is
Dutch language vocalist
Advertising in various press, de-
pending on success
Cabaret/Sweet Charity
“ Two releases with Dutch langua-
ge versions of these musicals, sung
by local Dutch artists
HOLLAND SPECIAL
continues on page 28 >
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Anita Meyer

Undoubtedly Anita Meyer is Holland's no. 1
female vocalist. Her new conceptalbum 'Close To You'
treats you to an excellent performance of
carefully selected Burt Bacharach compositions;
famous and less wellknown songs, old as well

This album gets so ‘close to you', you can't resist it.
Scheduled for release in October.

Available soon on Compact Disc,
Album and Compact Cassette.
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(sdvercisement)

DousLs YOUR TURNOVER
..NOT YOURDUTCH.

BOUDISQUE CAN HANDLE YOUR PRODUCT IN
BENELUX AND BEYOND BOTH INDEPENDENT OR
THROUGH MAJOR DISTRIBUTION!
THAT'S NO DOUBLE DUTCH... THAT'S BUSINESS!!!

C ORDS
41-43 DE RUYTERKADE 1012 AA

VIDEO
PPHONE: (0)20-260311

DURECO
Human Electrics - Under The Stars

Debut LP by Dutch 'new soul’
band featuring ex-White Honey vo-
calist Hanneke Kappen
Kajem Kajem 3

* In-store: posters, CD ladders,
leaflets in display units

Advertising in TV guides of chris- |
tian broadcasting corporations, EO
and NCRV
Roxy Dean - Talk To Me

New young female Dutch disco/
dance act
* Discovered by producers Van
Thijn & Fluitsma (Mai Tai)

Luv

Re-union of popular female trio,
with one original member
£ Mini-album

Human Electrics (Dureco)

EMI

Budget is about DAl S00.000
(£ 144.927)

Priorities: ir ional artists:

Dutch pop vocalist; former mem-
ber of Frank Boeiien Groep

Presentation album for media
and retailers

Advertising in selected press

In-store posters and stand-ups

BartDe Graaf - Bart Zingt Ze Beter
Presenter of weekly children’sTV
programme
Advertising in children’s magazi-
nes
In-store posters and stand-ups
This release will be EMI's "CD
Of The Month’, meaning a low intro-
duction retail price
Robert Long
Release: mid October
& About 12 TV commercials on
STER and other broadcasters

Classical

Two new budget-line series
*Meesterwerken’ and "Muzikale Mi-
niaturen’ are in the pipe line

A special leaflet with stamp-card
is stapled in a classical catalogue.
With each purchase, customer gets
one stamp; a full card entitles a free
CD.

Compact Price
60 new titles with national and

IMPORT MUSIC
SERVICE (IMS)

PolyGram Music Video/IMS

VHS music video cassettes inclu-
ding Pink Floyd's The Wall, Def Lep-
pards In The Round In Your Face
and Sinead O’Connor’s The Value Of
Ignorance

Full page advertisements in music
magazine OOR, trade paper MBI
and the NVGD (retailers) bulletin
During the dealers’ , the-

Hudson and Otis Clay
Support through touring and ra-
dio, TV and press promotion

PHONOGRAM

Budget for autumn campaign is
about DAl L5 million (£ 434.782)
Priorities: national artists

Gerard Joling - No More Boleros

& Very popular Dutch MOR
Enghsh language vocahsl

re will be discounts for retailers on
product from the following fabels:
MA Music, the instrumental jazz
label from Marion Kaempfert;
saxophonist Lee Konitz will come to
Holland for interviews
IVC - world music repertoire
Ottavo, the Dutch classical label

lndependent Music
Corporation

Kadanz - Blik Op Oneindig
Release: third week of Septem-
ber
Radio and TV appearances and
several advertisements

Italo Disco Connection

ALP/CD box featuring My Mine,
Sabrina, Scotch, Valerie Dore. Koto
and P Lion

Humanoid
New LP via Westside label

INDISK o

Interest in the five to six priorities
for the autumn campaign will be
aroused through teaser mailings and
advertisements. Details to be an-
nounced during the dealers’ conven-
tion

20 new titles in budget-price se-
Ties
Blue Note
To celebrate the 50th anniversary
of this famous jazz label, five CDs
will be released

‘Tina Turner - Foreign Affair
Release: September 18
Advertising in music press, spon-

sored music magazine Free and Top

40 leaflet

& Shop-window material |

“ Spectacular display for retailers
Turner will be in Holland at the

beginning of September for one TV

show and limited press interviews

Kate Bush - Sensual World

@ Release: October 16

@ Marketing: probably similar toTi-
na Turner

Priorities: national artists:

Maarten Peters - White Horses In The
Snow

EVA

Joint merchandising venture of EMI
Bovema, Virgin and (BMG) Ariola

Play My Music

Second series of 10 mid-price
compilation CDs

10-15 TV commercials, starting
September 16

In-store: leaflets for retailers;
counter display units for consumers;
posters and shop displays

Pure silver has been used on the
CD inlay

Now This Is Music Vol. 11
Hit compilation CD series
Release: October
10-15TV commercials

MASTERS RECORDS

Kadanz - Blik Op Oneindig
New LP from this Dutch-l

STER from
Seplember 229

In-store material

Advertising in daily magazines

AVRO TVSpecial on October23

Appearances inseveral TVshows

Title-track stayed at no. 1 in
Dutch hitparade for six consecutive
weeks and has already passed gold
status with 115.000 copies sold

Excluding Italy, all European ter-
ritories (plus Canada, Brazil, Austra-
lia and South-East Asia) will release
title-track
—

Gerard Joling (Phonogram)

BZN - Crystal Gazer

Highly successful Dutch MOR
band, every album scores at least pla-
tinum
“ Release: October

TV Special on NCRV

ge pop band to be released durmg
the Platen 10 Daagse
Supported by posters and adverti-
sing in music trade press
Ge Reinders - Homecoming
Supported by posters and adverti-
sing in music trade press

Johnny Mars - Born Under That Sign
New release promoted by a heavy

touring schedule

Roy Orbison

3 CDs featuring the singer’s grea-

test hits

MUNICH RECORDS
Priorities: Rory Block - Turning
Point; Bobby Bland - Members On-
Iy; The Jack Of Hearts - The Jack Of
Hearts (new Dutch R&B band) and
R&B package on the Welo label (ow-
ned by Willic Mitchell), including
Ann Peebles, Lynn White, David

In-store: posters, displays and
four-dimensi how-b with

different cut-outs in a row

BZN - Christmas Album’
Release: December
% TV special, in-store promotion
and nine commercials on TV 10 one
week before Christmas

Wim Sonneveld

Late Dutch comedian

14TV commercials on STER be-
tween October and December

In-store displays

Several advertisements in sponso-
red magazines and daily press

Re-release on seven CDs in one
box

Priorities: international artists
Moody Blues - Songs In White Satin

* Greatest hits compilation
* 15TVcommercials between Octo-

HOLLAND SPECIAL
continues on page 30
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ber 1 & December 15
# Advertisements in sponsored ma-
gazine Free and daily press

Elton John - Sleeping With The Past

In-store displays, posters, cubes
and shop-window competitions for
retailers

Advertisements in sponsored mu-
sic magazine Free, pop magazine
Hitkrant, Veronica TV guide and cul-
tural magazine Preview

‘Tears For Fears - The Seeds Of Love

In-store  promotion; shop-win-
dow competition for retailers, pos-
ters, displays, name-boards, mobi-
les, sleeves, fly-posters

Full page advertisements in pop
‘magazine Hitkrant, Veronica TV gui-
de, OOR music magazine and a
spread in sponsored music magazine
Free

Wet Wet Wet

In-store and print-advertising in pop
‘magazines are included. Further de-
tails of campaign depending on suc-
cess of the first single

BZN (Phonogram)

POLYDOR o

Level 42 - Best Of

Includesnew single Take Care Of
Yourself

Campaign will be supported by
personal TV appearances by Mark
King and Mike Lindup; TV spots on
various stations and advertising and
point of sale material

James Last - Silver

Specially compiled 2 CD/LP/MC
edition celebrating his 25th anniver-
sary as a performing artist

TV spots, personal appearances,

a concert tour, point of sale material
and advertising

James Last (Polydor)

Vangelis
Continuation of TV campaigns
which began in August

More TV advertising for the follo-
wing releases: Toni Wille (ex Pussy-
cat); Het Goede Doel (new LP and
single); Herman Van Veen (Rode
Wangen); Janet Jackson's Rhythm
Nation and Chris De Burgh's Best Of

QUALITEL

Willeke Alberti
Release: October
12 TV commercials spread over
STER,TVI0 and RTV
In-store posters
Advertising inTop 40 chart leaflet
Denny Christian
German Dutch-language vocalist
with 25th album
- Release: October
" About 12TV commercials spread
over STER, TV10 and RTV
# In-store posters
AdvertisinginTop 40 chart leaflet
A German-language album is
scheduled for September

Procul Harum - Treasure Album
Greatest hits album
About 12TV commercials spread
over STER, TV10 and RTV
Advertising inTop 40 chart leaflet
In-store posters, displays and spe-
cial polystyrene all-weather posters
(50x70 cm.

Sandra Reemer - Unforgettable
Dutch MOR, English-language
vocalist

(sdvercisement)

17-18-

EXPO-HAL, Hilversum
19 - Sept. 1989

STAND NR. 39B

Single: Someone Out There
About 12TV commercials
In-store posters, displays and spe-
cial polystyrene all-weather posters
AdvertisinginTop 40 chart leaflet

Budget of above-mentioned cam-
paigns amounts to Dfl 150.000
(£43.478)

Sandra Reemer (Qualitel)

Music Twins

CD and MC blister-packed toge-
ther for the price of one

About 12TV commercials

In-store posters and displays

Advertising inTop 40 chart leaflet

About 20 commercials spread
over Radio 1, 2, 3 with possibly 60
reminders during the campaign, de-
pending on sales

Budget amounts to Dfl 300.000
(£ 86.956)

ROADRUNNER

King Diamond - Conspiracy
In-store posters and sleeves
Advertising in hardrock magazi-
nes
Exclusive T-shirts for retailers
Heavy press until November with
covers in a0 Aardschok and Melt-
down

LP/MC/Picture CD plus limited
edition Picture Disc available

Phantom Blue - Phantom Blue
In-store posters and sleeves
Advertising in September issue of

Aardschok magazine
European tour from beginning of

September until mid-October

The Nylons - Rockapella
In-store posters and sleeves
“ Back catalogue campaign for re-
tailers between September 3 - Octo-
er 10

New single Wild Fire (release Sep-
tember 25), is cover of a Time Ban-
dits track written by former front-
man Alides Hidding

Band is possibly back in October
for further concerts and promotion

Greg Howe & Howe 2 - High Gear
Release: end of September
In-store posters and sleeves
Advertising in hard rock magazi-

nes Aardschok and Meltdown
Several interviews planned with

hard rock magazines and 'musicians’

magazine Music Maker

DRI (Dirty Rotten Imbeciles) -

Thrash Zone

“ Underground hardcore band
In-store posters and sleeves

“ Advertising in hard rock magazi-

nes
Probably a third European tour
in the autumn

SOUND PRODUCTS

Anew label with pop and classical
music

Introduction letter to retailers

Further details not available at
press time

Several new 'classic’ series planned
as well as a series of double CDs
(original albums in two-pack CD)

STAR RECORDS

All campaigns are supported by aTV
campaign consisting of eight com-
mercials, possibly increased to 16,
depending on sales. Also: window
displays in prominent classical and
non-classical record shops and full-
page advertising in semi-classical ma-
gazine. Total campaign costs Dfl
500.000 (£ 144.927)

The Greatest Tenors Of The World -

Material by Pavarotti, Placido
Domingo
 Vol. 1 sold over 30.000 copies

The Greatest Sopranos Of The World

Carreras - His Personal Selection

& Personal selection by Carreras of

his favourite arias, sarzuelas, Napo-

litan songs and film themes (inclu-

ding Maria from West Side Story)
Similar album by Pavarotti three

years ago sold over 100.000 units

Two more popular compilation CDs
are planned

VIRGIN
Priorities:

Julia Fordham - Porcelain
Release: September 25
‘The Blue Nile - Hats
# Release: October 9
Lenny Kravitz - Let Love Rule
* Release: mid-September
Pandora’s Box
Release: mid-October
Roy Orbison & Friends
Album of the video
¥ Release: end of October
Single is remixed version of Pretty
Woman

Other priorities: Johnny Hates Jazz
(release mid-October); Belinda Car-

HOLLAND SPECIAL
continues on page 32 >
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DUTCH TREAT

LOIS LANE
’Lois Lane’ Mini CD

* Holland’s most succesfull band ¢ Their 6-track mini CD
is considerably over the ‘Gold’ status » The mini-CD reached
nr. 1 in the album charts ¢ The single entitlied ‘It's The First Time’
was Top 7 ¢ Their previous single ‘My Best Friend’ became an enormous hit
and was chosen as best single of the year 1988 ¢ Fantastic videos
of the singles ‘Amsterdamned’ and ‘It's The First Time’ ¢ Releases already in
Germany, UK. Sweden, France, Greece, Austria, etc,

WHAT MORE IS THERE TO SA

TAMBOURINE

’Flowers In September’

¢ Their music is & combination of conterporary pop music and o clearly
recognizable influence form the sixties » The album contains eight own songs
and fwo covers of Gery Soffin and Carole King: namsly Frocaant Valiey Sum
Aoy - The Mankeas - and ‘Don't Forget About Ma' Dusty Springfleld -
o« A Rpical shiies video is avallable of Thgh Under The Moon' » Tambourine
are: Saskia Vanory - vocats  Bart van Popps! - Sultars & Keyboards 7 Jae
lco~ uitars & atar
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lisle (release beginning of October):
UB40 (Labour Of Love Part Two:
release end of November); The Bad
Brains (With the Quickness): eight
Dutch concerts in October): Ziggy
Marley & The Melody Makers (One
Bright Day)

Marketing: radio commercials for
some acts

Advertising in daily press and se-
lected magazines

Various in-store promotion activi-
ties

Forthcoming new releases on Pe-
ter Gabriel’s Real World label

Virgin takes part in BMG mid-
price CD campaign
WEA
Priorities:
lan McCullough (Candleland: relea-
se September 22): Linda Ronstadt
(Cry Like A Rainstorm, Howl Like
The Wind: release September 29):
Rickie Lee Jones (Flying Cowboys:
release September 22); DAD (No
Fuel Left For The Pilgrims; formerly
Disneyland After Dark): Neil Young
(Freedom: release end of Septem-
ber): Thompson Twins (Big Thrash:
release September 15); Daniel La-
nois (producer of U2. Peter Gabriel.
Robbie Robertson; release end of
September).  Aerosmith  (Pump):
Motley Crue (Dr Feelgood): ZAPP
(Z): John Hiatt (Y'aal Caught; Best
Of. release September 22): Randy
Crawford (featuring the single Knoc-
kin® On Heaven’s Door with Eric
Clapton from OST Lethal Weapon 2)

Tracy Chapman - Crossroads
Release: September 29
Extensive teaser campaign prior

torelease inao trade magazine MBI

60 radio commercials on cable sta-
tions

On day of release. LP will be ad-
vertised in daily papers (Telegraaf.
AD), bi-weekly music magazine
OOR and some weekly news maga-
zines

Prolonged Campaigns
Supporting new singles by major ar-
tists:

Madonna - Like A Prayer
TV commercials later this year

Simply Red - A New Flame
Radio commercials on cable sta-
tions
Possible TV commercials on
TER

New single in October

Batman - Soundtrack
Extensive campaign on the relea-
se of the Batman film via a joint pro-
motion with the film company
Extra in-store activities with pos-
ters and sleeves

Sixteen Catalogue

25 CDS/MCs. including Roy Or-
bison. Freddy Fender and Charlie
Parker

Silver Classics
Series of 31 classic CDs. DDD-re-
cordings of (ao) The Four Seasons
and Bolero
Full-colour catalogue for retailers
In-store displays

Golden Melodies
Serics of 18 budget-price instru-
mental MCs
Full colour catalogue for retailers
In-store displays

Gino Marinello

Seven new releases in a series of
25 chromedioxide cassettes with in-
strumental romantic melodies by this
Italian orchestra leader

Full-colour catalogue for retailers

In-store displays. stand-ups and
counter displays

Children’s Repertoire
on books. MCs and

sing in daily
magazine Telegraaf (plus others)
various follow-up singles

WETON/WESGRAM

Specialised in compilation albums
and single artists' golden oldies al-
bums. Budget for autumn campaign
is between Dfl 250.000-300.000
(£ 72.463-86.956). General marke-
ting activity: info sheets to dealers

All Time Music
Series of 50 CDs/MCs in five dif-
ferent music genres: Jazz'. ‘Love
Songs'. "Country & Western'. "Me-
mories’ and 'Rock ‘N Roll'
Full-colour catalogue for retailers
Advertising in business magazi-
nes MBI and NVGD Nieuws

CDs
Appic & Flappic (2 clowns)
Foofur (children’s TV series)
All available on MC/CD
New childrens CDs with St Nicho-
las and Christmas songs
Full-colour 24-page catalogue for
retailers
In-store counter displays and
stand-ups
ZOMBA
Jonathan Butler - Introducing
Samantha Fox - Touch Me
Both releases are part of BMG's
Mid-Price CD/LP campaign
Advertising booked in bi-weekly
music magazine OOR. sponsored
magazine Free and national trade pa-

i)

(adverusement)

| per MBI

Doctor Ice - The Mic Statker
Advertising in Disco Dance ma-
gazine
Word 4 - Various Artists
Compilation CD featuring rap/
house artists like Kool Moe Dee.
Doctor lce. DJ Jazzy Jeff. Boogie
Down Productions and Wee Papa
Girl Rappers
Adbvertising in Disco Dance ma-
gazine
Competitions in pop magazines
Double CD/LP/MC for the price
of one

Tangerine Dream - Best Of (Jive)
Advertising in music press
Loudon Wainwright 111 - Therapy
(Silvertone)
Advertising in business magazi-
nes and other press

Billy Ocean - Greatest Hits (Jive)

TV album, marketed by Dutch
jointmerchandising venture EVA
(EML. Virgin. Ariola): other Euro-
pean teritories will also market the
LP with TV commercials

In-store posters and sleeves

Advertising in business magazi-
nes and other press

JJ Cale-TheTravel Log (Silvertone)
John Lee Hooker & Friends - The
Healer (featuring Carlos Santana
and Bonnie Raitt)

Release: October

Advertising in trade papers MBI.
music magazine OOR and sponso-
red magazine Free

| DJ Jazzy Jeff & The Fresh Prince
Release: October

|' Research by Marjolein Rotsteeg

EUROPEAN BUSINESS AS USUAL |

‘ "LIVE"

TWO CD'S CONTAINING
| 29 NITS CLASSICS

COMING IN OCTOBER

THE NITS FOX THE FOX PIET VEERMAN

"DIAMONDS"

INCLUDING THE SINGLE

"ROCK THE POP"

"CRY OF FREEDOM"

INCLUDING THE SINGLE ‘
"CRY OF FREEDOM" |

INTERNATIONAL FILM AND PROGRAM MARKET FOR TV, VIDEO, CABLE AND SATELLITE
| 12-16 OCTOBER 1989
PALAIS DES FESTIVALS - CANNES - FRANCE

Your focus on the changing television scene

MIPCOM 1989: FIVE YEARS OF GROWTH

In just five years, MIPCOM has established itself as the television
marketplace - a growth so rapid that it almost matches its Spring
sister, MIP TV, for size.

For five years, MIPCOMs powerful and spectacular rise has sealed
its essential position in every television executive’s calendar
At MIPCOM, more than 5,000 participants from five continents
meet (o buy and sell for television - and to trade precious ancillary

rights for film, video, satellite and cable - all over the world.
MIPCOM 1989: MEETING THE CHALLENGE

MIPCOM is moving fast tracking the latest developments and
trends while the television revolution is created by new
technologies. Constantly discovering new ways to do business.
Barter and sponsorship, co-production and pre-sales, acquisition

and investment - all are part of what's on offer at MIPCOM.
MIPCOM: LET US HELP YOU BUILD YOUR BUSINESS

Make MIPCOM the key element in your business strategy. Take a
stand. Advertise in the Market Guide and Programme Catalogue,

the industry’s prime reference books. Make sure you hit your target

MUSIC & MEDIA - Septaroban MOBH R adibHistory.Com

audience before and right through the market with your ad
campaign in the MIPCOM Preview and Daily News. (If you have
astory to tell, you can be sure it will be covered, too - and not just
by MIPCOM News: over 600 of the world press will be there).
Give your ambitions the space they need: take a stand at
MIPCOM.

Please rush me details on MIPCOM 89, ‘
Name. |
v |
Title_ - |
Address___ S > o |
. o
. __Telephone. |
CONTACT:JACQUES GIBOUT MIFCOM, |
179, AVENUE VICTOR HUGO 75110 PARIS (FRANCE). ‘

TEL.: (33) 1) 45.05.14.03.
FAX-(43) 1) 47.55.91.22 TELEX: 630547 MIDEM.
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A pop concert to commemorate
the beginning of World War 11
was heldy in Gdansk on Septem-
ber 1, supported by several
organisations including Solidari-
ty. Apart from Polish bands like
Kino, Leningrad and Voo Yoo
there was also a concert by West
German  superstar  Herbert
Groenemeyer.

Geoffrey Williams and partner
Simon Sterling have written and
produced a new Dusty Springfield
single, / Was Born This Way. It is
expected to be released next year.

Fashion  designer/artist and
video director Philippe Gautier
has made the video clip to Le Perit
Train, the forthcoming single by
French duo Rita Mitsouko.
Gautier has produced other clips
for the band, like Andy and Mar-
cia Baila.

Many big names including Billy
Idol, Phil Collins and Elton John
are working on a new version of
Tommy. The main character is
played by Roger Daltrey.

This month will see the release
of the solo debut LP by Thomas
Anders, Dieter Bohlen’s ex-
partner in Modern Talking. En-
titled Different, the first single
will be One Thing.

Watch out for the unique duo

L

Tina Turner, teaming up with John Cleese.

of Tina Turner and Monthy
Python’s John Cleese. The pair
will do some sketches together on
September 18 for Hysteria - a
comedy benefit for the Terry Hig-
gins Trust, the AIDS charity
organisation. The audience will
also hear some songs from
Turner’s forthcoming LP Foreign
Affair. The show will be held in
London’s Sadler’s Wells Theatre
and filmed for television.

An interesting act to look out
for is Plan B, a West German
band signed to BMG Ariola.

Their single is called Bearn Me Up
Scotty and was produced by Pat
Collier (of Wonderstuff, Katrina
& The Waves and Darding Buds
fame). Zeus B. Held did the
remixing. The single is from the
LP The Greenhouse Effect.

Johnny Hates Jazz are back.
Clark Datchler has been replaced
by Phil Thornally and the band’s
new single is called Turn The
Tide.

Storming up our Eurochart
Hot 100 Singles is Black Box with
Ride On Time (at press time no.

8!). Black Box are an Italian four-
some headed by keyboard player
Mirko Limoni (who also played in
Spagna’s backing band).

It seems like the creative brain
of Prince never stops. He has ac-
cepted to make the music for a
movie called ‘Graffiti Bridge’ in
which he will star as well. After
that, he has plans to make the
soundtrack for another movie
called ‘The Dawn’. At the mo-
ment, he is in the studio with ac-
tress Kim Basinger to record her
debut LP. Itis believed that he will
also start a project with Talisa
Soto, the girl who appeared next
to 007 in the latest Bond movie
‘Licence To Kill’.

Dutch band The Fatal Flowers
are currently in the Powerplay
Studios in Switzerland recording
their fourth LP. Bowie guitarist
Mick Ronson will be producing.

Ian Gillan has left Deep Purple
to start a solo career. The band,
who were in the middle of recor-
ding another album, are now
looking for a replacement for the
legendary singer.

Dan Reed Network are current-
ly in the studio with Nile Rodgers.

Diana Muus

ST ION REPORTS

|
‘GREATER LONDON RADIO - London

Updated reports and playlists
additions from the major radio & tv
sations from 16 European
countri

IN : Interview

UNITED KINGDOM

BC RADIO | - London
Chris Lycett - Sen. Prod.

A List:
AD _Gloria Estefan- Oye Mi Canto
B List:

AD Aretha/Whitney- It Isn'c
Gun- Money
Karyn White- Rendez-Vous
Marillon- Hooks In You
The Marines- Say Goodbye
er Christian- Take It
LP Paul Johnson- Personal

CAPITAL RADIO - London
Richard rog. Contr.

AD Gloria Estefan- o,e Mi Canto
Helo James- Wanted
SExpress- Mantra For
Depeche Mode- Personal Jesus

rosmith- Elevator
Cher- If | Could Turn

Trevor Dann - Head Of Music

PP Jeff Healey- Angel Eyes
Lucinda Willams- Passionate
Rolling Stones- Emotions
Ziggy Marley- Look Who's
Del Amitri- various tracks
Tears For Fears- The Seeds
Spandau Ballet- Be Free
One- I'l Wait

RADIO CITY - Liverpool
Tony McKenzie - DJ/Prod.
AD Liza Mineli- My Mind

Tina Turner- The Best

Cher- If | Could Turn

Was Not Was- Anything Can

RADIO HALLAM - Sheffield
Dean Pepell - Head Of Music
AD Randy Crawford- Knocking
Aretha/Whitney- It fsn't
Curiosity Killed TC- Name
London Boys- Harlem Desire
B List:
AD The Cure- Lovesong
Guns 'n Roses- Night Train
Ziggy Marley- Look Who's
Deacon Blue- Love & Regret
an McCulloch- Proud To Fall
The Call- The Day
ss- Mantra For
e Bk:w Mcnkeys Choices
Shakespear's Sister- Sacred
Fuzzbox- Bing Bany
Gloria Estefan- Cuts Both Ways
Elton John- Sleeping With

RADIO TRENT GROUP

Len Groat - Deputy Prog. Dir.

AD The Marines- Say Goodbye
Deacon Blue- Love & Regret
Mighty Lemon Drops- Into
Barry Manilow- The One
Ziggy Marley- Look Who's
Karyn White- Rendez-Vous

RED ROSE RADIO - Preston/Blackpool
Paul Fairburn - Head Of Music
AD Aerosmith- Elevator
London Boys- Harlem Desire
Gun- Mone
Gloria Estefan- Oye Mi Canto
New Order- Run 2

GWR - Swindon

Dave Bowen - Head Of Music

AD Richard Marx- Right Here
Tina Turner- The Best
Rolling Stones- Emotions
Janet Jackson- Miss You Much
lan McCulloch- Proud
Vixen- Edge Of A Broken

METRO FM - Newcastle
Giles Squire - Prog. Contr.
AD New Order- Run 2
Curiosity Killed TC- Name
S-Express- Mantra For
Dino- I Like It
Gloria Estefan- Oye Mi Canto
Donny Osmond- Sacred

RTL 208 - London
Jeff Graham - Prog. Dir.
PP Deacon Blue- Love & Regret

MUSIC & MEDIA - Septem!
AmencanRadloHlStorv

London Boys- Harlem Desire

Gun- Mone

King Swamp- Is This Love

Betty Wright- Keep Love

Karyn White- Rendez-Vous

Aretha/Whitney.- It Isn'c

LP  Shakespear's Sister- History
Blow Monkeys- Choice
BAD- M:gilep Phoenix
Martika

Al
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BRMB - Birmingham
Robin Valk - Head Of Music
AD Depeche Mode- Personal Jesus
Spandau Balet- Be Free
AD Dino- I Like It
Michaela- Happy Radio
Aerosmith- Elevator
1927- You'll Never Know
Run DMC- Ghostbusters
The Marines- Say Goodbye
The Alarm- Sold Me Down
Curiosity Killed TC- Name
Roger Christian- Take It

RADIO CLYDE - Glasgow

Alex Dickson - Prog. Dir.

AD Debbie Gibson- We Could Be
Love Degree- Something So
Damian- Time War
Deacon Blue- Love & Regret
Sidney Youngblood- If Only
Richard Marx- Right Here
Curiosity Killed TC- Name

B List:

AD Alarm- Sold Me Down
Cher-If | Could Turn

STATION REPORTS

Gun- Money
res
Marillion- Hooks In You

SWANSEA SOUND - Wales
David Thomas - Progr. Contr.
AD Eurythmics- Revival

Tina Turner- The Best

Tears For Fears- The Seeds

B List:

AD Sidney Youngblood- If Only
Sergio Mendes- Masquenada
Roger Whitaker- Where Good
Marc Germino- Caught In
Surface- Your Love
The Marines- Say Goodbye
Aretha/Whitney- It Isn't

CHILTERN RADIO &
NORTHANTS RADIO
Paul Robinson - Prog. Contr.
PP Queen- Invisible Man
Jacksons- 2300 St
FYC- Don't Look Back
8ig Fun- Blame It On
Clif Richard- | Just Don't

DOWNTOWN RADIO - Belfast
John - Head Of Prog.
AD' Aerosmith- Elevator
Roger Christian- Take It
The Alarm- Sold Me Down
London Boys- Harlem Desire
Deacon Blue- Love & Regret
The Cure- Lovesong
New Order- Run 2
Curiesity Killed TC- Name
Runrig- News From Heaven
lan McCaulloch- Proud To Fall
Randy Crawford- Knockin'
Bad English- Forget Me Not
Surface- Shower Me

WEST GERMANY

SWF - Baden Baden

Ulli Frank - D)/Prod.

AD Roger Christian- Take It

fan McCulloch- Proud To Fall
Depeche Mode- Personal Jesus
Carmel- Fallen In Love

Rolling Stones- Steel Wheels
Nina Hagen

[

R]

NDR - Hamburj

Reinhold Ku]awa D)/Prod.
LP Nina Hagen

AD Sidney Youngblood- If Only
LP MM, Westernhagen- Halleluja

WDR - Cologne

Buddah Kraemer - D)/Prod.

TP Dolmen- In Berlin
GG Anderson- Goodbye
Queen- Invisible Man
Beatles- The World Belongs
Depeche Mode- Personal Jesus
Rolling Stones- Emotions

AD Jason Donovan- Everyday

RIAS - Berlin

Rik De Lisle - D)/Prod.

AD Sidney Youngblood- If Only
Love & Rockets- So Alive
Texas- Everyday Now
Beach Boys- Still Cruisin’
Then Jerico- Sugarbox

LP Katrina/Waves- Break

TP TPOH- She's So Young

SDR - Stuttgart

Werner Knehler D)/Prod.

TP Katrina/Waves- The Way
Starship- Not Enough
Expose- What You Don't Know
Etta Scollo- Soleil
Weibsbilder- Pe Werner

LP Rolling Stones- Steel Wheels

MUSI,
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snn Stuttgart
ans Thomas - Prod.
b Rolling Stones- Emotions
TP Janet Jackson- Miss You Much
LP Rolling Stones- Emotions

SFB - Berlin
Juergen Juergens - DJ/Prod.
AD Gladys Knight- Licence
Bobby Brown- On Our Own
Martika- Toy Soldiers
Bangles- Ecernal Flame
Mike Oldfield- Innocent
Tina Turner- The Best
Pec Shop Boys- It's Alright

HR 3 - Frankfurt
Markus Hertle - D)/Prod.
AD Chaka Khan- Ain't Nobody
Tears For Fears- The Seeds
Spandau Ballet- Be Free
Patti Labelle- If You Ask
Queen- Invisible Man
Aerosmith- Elevator
Indigo- Heart Fun
IN MMWesternhagen

Dan Reed Network

Tears For Fears

T

b

RTL - Luxembourg

Ernst Greinert - Prod.

TP Temptations- All | Want
TT. D'Arby- Don't Call Me

LP Mick Jones

RTL - Luxembourg

Honey Bee Benson - D)/Prod.

TP Aerosmith- Elevator
Bonfire- Heart On Me

LP Steve Stevens- Playboys

SR EUROPAWELLE SAAR

Dieter Exter - D}/Prod.

PP Carmel- | Have Fallen

AD Texas- Everyday Now
Wolf Maahn- Stunde

TP Depeche Mode- Personal

LP Jethro Tull- Rock Island

RB - Bremen
Burghard Rausch - D)/Prod.
AD Julian Cope- China Dol

Nina Hagen- Hold Me

Primal Scream- Ivy Iv,

an McCulloch- Proud To Fall

Beatmasters- Ska Train

River City People- Dreaming
LP M.M. Westernhagen- Halleluja
TP Hoodoo Gurus- Come Anytime

Bliss- How Does It Feel

Shell & The Ocean- Inprisoned

FFN - Hannover

Ulli Kniep - DY/Prod.

AD Bee Gees- Tokyo Nights
Captain Sensible- Missing
Joe Cocker- | Wil Live
lan Cussick- The System
Indio- Hard Sun
Mad Romeo- I'll Be Good
Rolling Stones- Emotions
Tears For Fears- The Seeds
Lucinda Williams- Passionate
Yello- Blazing Saddles

RADIO RPR - Ludwigshafen

Thomas Tscheschner - Music Dir.
AD Beach Boys- Still Cruisin'
Elton john- Healing Hands
Roxette- Listen To Your
LP Danny Wilson

RSH - Kiel
Martin Schwebel - Head Of Music
PP CIiff Richard- Just Don't
AD Martika- Toy Soldiers
Big Fun- Blame It
Liza Minnelli- Losing My
TP Jason Donovan- Everyday

Madonna- Cherish
CC. Catch- Baby | Need
Adeva- Warning

RADIO GONG 2000 - Munich
‘Walter Freiwald - Music Dir.
LP Jethro Tull- Rock island

AD Bobby Brown- On Our Own
PP Kaoma- Lambad:

TP Roy Orbison- California

RADIO GONG -

MUSIC & MEDIA

A publication of European Music Report BY, an
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of Afflated Publications

Arno Mueller - Music Dir.

PP Bobby Brown- On Our Own
Martika- Toy Soldiers

FYC- Good Thing

Roy Orbison- California Blue
Neneh Cherry- Kisses
Babyface- It's No Crime

Liza Minelli- My Mind

Sidney Youngblood- If Only
Prince- Partyman

Kaoma- Lambada

TP PE Werner- Weibsbilder

LP Katrina/Waves- Break

A
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RADIO HAMBURG - Hamburg

Ernie Lange - Music Dir.

AD Roxette- Listen To Your
Sydney Youngblood- If Only
Del Amitri- Nothing Ever

Happens
LP Brenda Croker
RADIO REGENBOGEN - Mannheim
Markus Wahl - Music Dir.
AD Lisa Sunsfield- Right Time

Achim Reichel- Fiiegende

Living In A Box- Room
PP Gerard Joling- Bolero's

RADIO XANADU - Munich
Armin Kessler - Head Of Music
AD |CMellencamp- Jackie Brown
Texas- Everyday Now
CIiff Richard- Just Don't
Martika- The Earth
Roxette- Listen
Mick Jones- Just Wanna
PP Tears For Fears- The Seeds

RADIO DONAU - Bellenberg
Richard Roth- Head Of Music
AD Tears For Fears- The Seeds
Josh- Love You All
Gloria Estefan- Nothing New
Vision Fields- Miss You
Janet Jackson- Miss You Much
Geoffrey Wilkiams- Lipstick
Herzbuben- Farbfilm
LP Rolling Stones- Steel Wheels

RTL - Paris
Monique Le Marcis - Head Of Prog.
PP Desireless- Sommes-Nous
Marc Lavoine- Ami
Jean-Louis Murat- Debutants
Elsa- Jamais Nous
Jeanne Mas- Carolyne
Tears For Fearsz- The Seeds
LP Hommage A Karajan
Depeche Mode- 101

NR] - Network

Max Guazzini - Dir.

Hitparade:

AD Tears For Fears- The Seeds
M- Popmusik
Pacifique- Quand Tu Serres
Eurythmics- Revival

EUROPE | - Paris
Yvonne Lebrun - Prog. Dir.
AD Felicia- Rendez-Vous
Temptations- My Girl
B continued on page 36
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Beach Boys- Still Cruisin®
Rock Voisine- Helene
Jean-Louis Murat- Debutant

RMC - Paris
Annie Amsellem - Head Of Music
TP Elsa- Jamais Nous
Jean Louis Murat- Debutant
Desireless- Sommes-Nous

KISS FM - Paris

Pascal Amiaud - Prog. Dir.

AD The Cure- Lovesong
Elton John- Healing Hands
Beach Boys- Still Crui
Gloria Estefan- Don't Wanna

Murat- Debutant

LP Rolling Stones- Steel Wheels

FUN - Network (125 cities)

J.P. Millet - Prog. Dir.

AD Tina Turner- The Best
Francoise Hardy- La Fiesta
U2- All | Want ks You

LP OST- Licence

WRTL - Paris
Georges LanglLionel el Richebourg
AD Hmﬂl»e—

8|

o Summen e Gt
ot John- Healing Hands
Steve Lukather- Lukather
Phranc- Enjoy Being

SUD RADIO - Toulouse

Marie Ange Roig - Prog. Dir.
AD Jean-Lous Murat- Debutancs

Hitparade:
AD’ Bros- Too Much
Don Johnson- Tell It Like
Coldeut- People Hold On
Simple Minds- Your Land
LP OST Batdance

SKY ROCK - Paris

You
Akasa- One Night In My Life

HOLLAND

NOS/KRO - Hilversum

Tears For Fears- The Seeds
Tina Turner- Foreign Affair
BAD

TP De Dijk- Wat Een Vrouw
Brendan Croker- No
Red Hor Chi Pppers. Knock

Andre Hazes- hmmer

NOS/KRO - Hilversum

Tom Blomberg - DJ/Prod.

TP Sidney Youngblood- If Only
Kate Bush- Sensual World
XTC
Depeche Mode- Personal Jesus

LP Tina Turner- Foreign Affair

VERONICA - Hilversum
Hans van g

Queen- Invisible Man

Ragazza- Miracles

Ziggy Marley- Look Wha's
88 King, An'c Nobody Hame
Mgy Anmie

er's - History
Koos Alberts- Vele
Jerry Lee Lewis- Great Balls

VARA - Hilversum
Louis Verschuur - Head Of Progr.
PP Alice Cooper- Poison

AD Ritard Miarc Right Here

De Dijk- Wat Een Vrouw

AVRO - Hilversum
Meta de Vries - DJ/Prod.
P Lightn

s
Lucinda Williams- Passionate
LP Mike Stern- figsaw

TROS - Hilversum

ince:
Geoffrey Willams- Lipstick
Kadanz- De Wind

The Cure- Lovesong

Ziggy Marley- Look Who's

TROS - Hilversum
Martijn Krabbe - D)

LP Geoffrey Willams

TP Barry White- Superlover

NCRY - Hilversum
Jaap De Groot/Henk Mouwe -

TP Jerry Lee Lewis- Great Balls
Michel Sardou- Attention
Eros Ramazzotti- Promessa
Living In A Box- Room
Elton John- Healing Hands

LP Christy Moore- Voyage

KRO - Hilversum

Hubert Van Hoof - D}/Prod.

PP Brendan Croker- No Money

TP Cyndi Lauper- First Night
Andre Hazes- r
Rolling Stones- Fancyman
Jerry Lee Lewis- Great Balls
Lucinds Wllrs- Pusorare

thouse- Don't Come

Y ths McMurtry- Too Long
Christy Moore- Voyage
Mahlathini & Mahotella Queens

SKV RADIO - Bussum
Ton Lathouwers - i

Mgr.
AD Tears For Fears- The Seeds
Liza Mineli- My Mind
Gloria Exefan, My Veice
Jason Donovan- Everyday
TP Eros Ramazzott Promessa
Temptations- My Girl
Living In A Box- Room
Richard Marx- Right Here
Cliff Richard- 1 Just Don't
Nathalie Cole- Rest
Debbie Gibson- Rhyme
Aswad- On And On

RADIO 10 - Amsterdam
Ferry Maat - Head Of Husk

Gloria Estefan- Oye Mi Canto
Elton John- Healing Hands

Richard Marx- Right Here
Riccardo Fogli- Una Donna
Hothouse- Don't Come
Johnny Camaro- De Weg
‘Alexandra van Marken- Wilde

CABLE ONE - Hilversum
Tom Mulder - Head Of Music
PP Mili Vanili- Blame It
Confetti's- C Day
Kaoma- Lambada
Diana Ross- Reflections
Jive Bunny- Swing The Mood
Tina Torner. The Best
Dance Classics- The Mix
Margaret Singana- Growing

CFN - Brunssum
Lou Rowland - Music Dir.
AD  Efton john- Healing Hands
LP Jethvo Tull Rock Islands

E LG U M

BRT - Studio Brussels
Jan Hautekiet/Mare Coenen
Top 10 playlist:
Rolling Stones- Emotions
Eurythmics- Revival
Brendan Croker
Cyndi Lauper- My First Night
Lenny Kravitz- Let Love Rule
Prince- Partyman
Trockener Kecks- Wacht Op
TPOH- She's So Young
FYC- Don't Look Back
Zucchero Fornaciari- Incenso

BRT - East Flamiers

Rudi Sinia

D Sonie You N Never Stop
Liza Mineli- My Mind

Gl Richard- 1 Just Don't
Rolling Stones- Emotions
Spandau Ballet- Be Free

RTBF RADIO 2 - Hainaut
eron/P. Jauniaux

Top 3:
Kaoma- Lambada
Don Johnson- Tell It
Jason Donovan- Sealed

BRF - Eupen

Guy Janssens - DJ/Prod.
AD Mike Ofeld- Innocent
Wallstreet- Paradise
Guns o' Roses- Patienc
Roling Stones. Emtions
Margaret Singana- Growiny
Pre Werner- Weibsbilder
Yello- Blazing Saddles
Streep- Strangers

T

S

RADIO CONTACT - Brussels
Jean-Lou Bertin - Progr. Dir.
TP Bapuste- Un Fim
Tears For Fears- The Seeds
Dance Classic- The Mix
AD Tone Loc- 1 Got It
Rolling Stones- Mixed
falcolm McLaren- Something's
The Cure- Lovesong

ANTIGOON/FIVE STAR RADIQ
Piet Keizer - Dir.
PP Rod Stewart- Crazy About
TP Malcolm McLaren- Something’s
Janet Jackson- Miss You Much
Liza Minelli- My Mind
Teddy Riy- Fantasy
Roy Orbison- California Blue

RADIO ROYAAL - Hamont-Achel
Bert De Vries - Dir.
PP BZN-If I Had Only A

STATION REPORTS

AD Rod Stewart- Crazy About

Temptations- Girl
Koos Alberts- Nog Vele Jaren
LP Kaoma- Lambada

RADIO ROVAAL - Hamonc Achel
Tom Holland - Progr. Di
PP GZN. I 1 Fiad Oy A
AD Living In A Box- Room
Donna Summer- Love's About

Crerti 1 Coud Tom
Ciff Richard- | Just Don't
Richard Marx- Right Here

LP Kaoma- Lambada

SWITZERLAND

DRS 3

C. Alispach - Music Co-Ord.

PP Art Of Noise- Yebo!
Bodeans- Hand In Hand
Nona Hendryx- Skindiver
Lilac Time- American Eyes
The Gallery- Divine

Rondeau- Early Plane
Frank Tovey- Sam Hall
Wire- In Vivo

LP Various- The Circle
Jazz Butcher- Big Planet
Brendan Croker
James McMurtry- Too Long

RADIO FORDERBAND - Bern
Res Hassenstein - DJ/Co-Ord.
AD Grayson Hugh- Tak It
Aswad- On And On
Rolling Stones- Emommx
Texas-

G T Aomrn
Bee Gees- Tokyo Nights
TP Madonna- Cherish

RSR- Geneva

).P.Allenbach/C Colombara

AD Gladys Knight- Licence
Kylie Minogue- Hand On

TP Eagles- Hotel California
Francois Valery- Aimons Nous

RADIO ZURISEE - Staefa
eli Frey - Head Of Music
byt Cal It Love
Stephan Eicher- Rien A Voir
Pact Labelle- If You Asked

LP Poco- Legacy
AUSTRIA

OF 3 - Vienna

Gunther Lesjak - DJ/Prod.

AD Tina Turner- The Best
Battle Royal- Young Strong
Paul McCartney- This One
Kylie Minogue- Wouldn't
LP Hans Theesink- johnny
o Gyra- Point Of View
OST- Lethal Weapon Il

RAI STEREO DUE - Rome
Maurizio Riganti - Dir.
B.Ployer/L Biondi/F Bigioni/C.Busti
Top 5:

Edoardo Bennato- Viva

Raf- Ti Pretendo

Prince- Batdance

Belen Thomas- Panama

STATION REPORTS

RAI STEREO UNO - ROME
E.Bellisario - Music Dir.
PP Edoardo Bennato- Viva
Zucchero- Il Mare
Prince- Batdance

AD Shakespear’s Sister- History
Ramones- Pet Sematary
Gun- Better Days
Cyndi Lauper- First Night
The Jacksons- Madness.
Martika- Toy Soldiers

RETE 105 - Milan
Alex Peroni - Progr. Dir.
Top 3:

Spandau Ballec- Be Free

Kaoma- Lambada

Prince- Batman

RETE 105 - Milan

Grant Benson - DJ/Prod.

PP Certain Ratio- The Wall

AD Acrosmith- Elevator
Ruth Joy. Dor't Push
Adeva- Wa

RADIO DIMENSIONE SUONO

NETWORK - Rome

Carlo Mancini - Music Dir.

AD Tears For Fears- The Seeds
Stage Dolls- Love Cries
Spandau Ballet. Be Free
Aerosmith- Elevator

AD Living In A Box- Room
Climie Fisher- Facts
Vitamin Z- Burn For You
Marillion- Hooks In You

DEEJAY NETWORK - Milan
Dario Usuelli - DJ
PP Curiosity Killed TC- Name
AD Depeche Mode- Personal Jesus
Aerosmith- Elevator
Vitamin Z- Burn For You
BAD- James Brown
BOcean- Licence To Chill
Boogie Box- Nervous
Marines- Say Goodbye

ANTENNA DELLO STRETTO - Messina
Filippo Pedeli - D|
PP Eurythmics- Revival

Mill Vanili- Blame It
TP Zucchero- Diamante
cmasters- Hey D)
The The- Gravitate To Me
OST- The Right Thing

RADIO STAR - Vicenza

Maurizio Maressi - Progr. Dir.

PP Eurythmics- Revival

TP Spandau Ballet. Be Free
Tears For Fears- The Seeds

Cliff Richard- | Just Don't

Lisa Stansfield- Right Time

Rolling Stones- Emotions

Arthur Baker

Malcolm MeLaren

L

~

RT.L. 1025
Luca Vlsnrdl Head Of Music

TP Tears For Fears- The Seeds
o jo Healng Hands

1P uon Joom Sleep-ng With

RADIO MADRID - SER
Revert - Music Mgr.
FF Pau\ McCartney- This One
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illo- Quiero
Janet Jackson- Miss You
Alex/Christina- Souvenir
Madonna- Cherish
LP Prince- Batman

RADIO MED. VALENCIA - SER

Luis Merino Pastor - Music Mgr.

PP Paul McCartney- This One
Janet Jackson- Miss You Much
Madonna- Cherish
Alex/Christina- Souvenir
Loquillo & Trogloditas- Quero

RADIO ELCHE - Eiche
Julian Saez - Head Of Music
PP Jody Watley- Friends

Rod Stewart- Crazy About Her
LP Loguillo- A Por Ellos

S W E E N

SR - Norrkoeping

Kaj Kindvall - DJ/Prod.

AD  Christer Sandelin- Det Hon Vill
Tina Turner- The Best

Trance Dance- High Tide
Swedish Erotica- R&R City
Bon Jovi- Lay Your Hands
Patti LaBelle- If You Asked
Cher- If | Could Turn Back
Daryl Braithwaite- The Days

SR - Stockholm

Maths Broborg - D)

TP Anne-Lie Ryde- Ta Mej Hem
Poco- Call It Love
Tears For Fears- The Seeds
Art Of Noise- Yebo!
Magnus Uggla- Jag Mar

LP The Graces- Perfect View

SR - Stockholm
Lars Goran Nilsson - D)/Prod.
TP Elton John- Healing Hands
George Harrison- Cheer Down
Tina Turner- The Best
Wax- Wherever You Are
Chris Isaak- Wicked Game
Lisa Stansfield- Right Time
Michelle Shocked- | Grew Up

RADIO GOTHENBURG
Leif Wivatt - DJ/Prod.
TP Kaoma- Lambada

LP Rolling Stones- Steel Wheels
TP The Outfeld- Paradise
Mats Ronander- R&R Business
Magnus Uggla- Jag Mar
LP Hank Edwards- Real Thing
TP Aerosmith- Elevator
Christy Moore- Voyage

HIT FM - Stockholm

Anne Lie Ryde- Ta Mej Hem
Json Dororan Everycay
Starship- Not Enough

Big Fun. Blame 1t On
Pernilla- Fashback

Redhead Kingpin- Right
Tma Arena- Your Bod

Mili Vanilli- Blame It
Madonna- Cherish
Bros- Too Much

RADIO CITY 103 - Gothenburg
Margareta Anderberg - D)
PP Anne-Lie Ryde- Ta Mej Hem
AD Prince- Partyman
es- Be With You
Joelle Ursull- Miyel

Outfield- My Paradise
Mother’s Finest- Lipstick
Mick Jones- Just Wanna Hold
One Nation- What You See
Spandau Ballet- Be Free
Deacon Blue- Love & Re

fan McCulloch- Proud To Fall

N O R W A Y

NRK P2 - Oslo

Vidar Lonn-Arnesen - Prod.

AD Martika- Toy Soldiers
Oystein Sunder- Kjekt A Ha
Paul McCartney- This One

RADIO ONE - Oslo

Bjoern Faarlund - D)

PP Alice Cooper- Poison
Tears For Fears- The Seeds
8ig Fun- Blame It
Jive Bunny- Swing The Mood
Black Box- Ride On Time

RADIO VEST - Stavange
Bjarte . Tiostheim - Head Of

rr Tina Turner- The Best

AD Little Eden- Everyday
Brendan Croker- No Money
Melissa Etheridge- Souvenirs
Danny Wilson- Never Genna
Vision Fields- Lyin' Eyes
Temptations- All | Want
Madonna- Cherish

RADIO 102 - Haugesund

Egil Houeland - Head of Music

PP Brendan Croker- No More
Little Eden- Everyday Life
Danny Wilson- Never Gonna Be
Tears For Fears- The Seeds

Melissa Elharldge~ Souvenirs
Indio- Hard Sun

LP Del Amitri
Matchstick Sun

DENMARK

DENMARK'S RADIO - Arhus
Lelf Wivsistsd - Head Of Progr.
P Jive Bunny- Swing The Mood
Kim Larsen- Tarzan Mamma Mia
Gladys Knight- Licence
Tina Turner- The Best
Prince- Batdance

RADIO VIBORG
lenning Kristensen - Head Of Music

PP Liza Minelli- My Mind
AD Elton John- Healing Hands

Bee Gees- Tokyo Nights

Jason Donovan- Everyday

Boney M- Megamix

Laidback- White Horse ‘89

Mek Pek- Duksedrengen

The Pogues- Misty Morning

Cliff Richard- | Just Don't

RADIO HERNING - Herning
Ulrik Hyldegaard - D)/Prod.
AD Jason Donovan- Everyday

Elton John- Healing Hands

UPTOWN FM - Copenhagen

Niels Pedersen - Head Of Music

PP Buster Pointdexter- All Night
BB King- Ain't Nobody

AD Prince- Partyman

Jason - Everyday
Janet Jackson- Miss You Much
Michael Falch- Dage

Pogues- Misty Morning

Love & Rockets- So Alive
Spandau Ballet- Be Free
Paula Abdul- Coldhearted
Feldman/jamison- Joue Pas
The The- Kingdom Of Rain
Onkel Dum- Skal Det Vaere

SLR - Slagelse
Michael Hansen - Head Of Music

Tears For
AD fanet Jackson- Miss You Much

Buster Pointdexter- Al Night

Little River Band- Listen

Big Fun- Blame It

AARHUS NAERRADIO - Aarhus
Frankie Fever - Head Of Music
AD McEinar- Hva Fanden
Rolling Stones- Mixed
Black Smith- Get Back
PP Art Of Noise- Yebo!
Mek Pek- Duksdrengen
Martika- Toy Soldiers
Shakespear’s Sister- History
DND- Romantik
Paul McCartney- This One
Tina Torner- The Best
Elton John- Healing Hands
Aswad- On & On
LP Gloria Estefan- Cuts Both

PORTUGA

RDP | - Lisbon
PP Kirsty MacColl- Prety Girls
Prefab Sprout- Talking
Ban- Dias Atlanticos
Kris Mascal- Weekend Gone
Band Of Holy Joy- Maniac

TNT. - Lisbo
PP Prince- Batdance
Golpe De Estado- Un Caso
Transvision Vamp- Only One
B 52's- Love Shack
Triffids- Goodbye Little

RFM Lisbon
Pedro Tojal/Marcos Andre - DY/Prod.
Top S:

‘Madonna- Cherish

Richard Marx- w\: Here

FYC- Don't Iock Back
Bros- Too Much

G R R T CE

VI)GR JERONIMO GROOVY - Athens
ndrew Papadopoulos - D}
it | That Type,
Soul I Soul- Keep On Moving
Sou W Soul- Back To Life
AD Mies Jaye- Heaven
Adeva- Respect
Richard Marx- Satisfied
Love & Money- Hallehiah
Heavy D- Our Thang
Guy- I Like
Kon Kan- Harry Houdini
Skipworth & Turner- Cash
Grady Harell- Sticks
Brown- On Our Own
TP Surface- Closer Than Friends
Donna Allen- Joy & Pain

P OLAND

POLSKIE RADIO - Warsaw
Bogdan Fabianski - D)
PP Edoardo Bennato- Viva

B continued on page 38



FYC- Don't Look Back
Eurythmics- Revival
Beatmasters- Hey D)

Boozing Bang- Do You Wanna
Lil' Louis- French Kiss

Bros- Too Much

Confetti's- C Day

London Boys

Vangelis- Themes

Milli Vanilli- All Or

Alice Cooper- Trash

E UR O P E

BBC WORLDSERVICE/BBC 648 - London

Nick Reynolds - Prod.

TP The Roling Stones- Emotions
Madonna- Cherish
Depeche Mode- Personal
Prince- Partyman

LP Shakespear's Sister- Sacred
Alyson Williams- Raw

-
~

M TLSViSION

Powerplug:

Aerosmith- Elevator
Heavy rotatio
Gloria Estefan- | Don't

Big Fun- Blame It

Jive Bunny- Swing The Mood
Rolling Stones- Emotions
Queen- Invisible Man
Madonna- Cherish

Kaoma- Lambada

STATION REPORTS

Active rotation:
Gladys Knight- Licence
Tina Turner- The Best
Janet Jackson- Miss You Much
Guns 'N Roses- Patience
Double Trouble- Keep Rockin'
Lil" Louis- French Kiss
Kylie Minogue- Wouldn't
Neneh Cherry- Kisses
Tears For Fears- The Seeds

: VIDEO
. MusIC

Giancarlo Trombetti - Prod.
CL Rolling Stones- Steel Wheels
Cher- If 1 Could
The Ramones- Pat Semetary
Alice Cooper- Poison
Kaoma- Lambada
Cindy Lauper- First Night
Eurythmics- Revival
Zucchero- Il Mare

7 SKY
CHANNEL

ST Living In A Box- Room
Holly Johnson- Atomic City
Tears For Fears- The Seeds
Jason Donovan- Everyday
Expose- What You Don't Know
Tina Turner- The Best
Swing Out Sister- Where
Melissa Etherdige- Souvenirs

EUROCHART ON SUPER-
CHANNEL
CL Madonna- Cherish
Bon Jovi- Lay Your Hands
Eurythmics- Revival
Bobby Brown- On Our Own
Imagination- Megamix
Jason Donovan- Too Many
Tears For Fears- The Seeds
Tina Turner- The Best
Cliff Richard- | Just Don't
Martika- Toy Soldiers
Koama- Lambada
Jive Bunny- Swing The Mood

| UNITED KINGDOM

Top Of The Pops

Paul Ciani - Prod.

ST Marillion- Hooks In You
Alyson Williams- | Need Your
Jason Donovan- Everyday
Black Box- Ride On Time

CL Richard Marx- Right Here
Starlight- Numero Uno
Prince- Partyman
Depeche Mode- Personal Jesus

HOLLAND

VERONICA - Countdown
Rob de Boer - Prod.

CL Aerosmith- Elevator
Redhead Kingpin- Right

Jive Bunny- Swing The Mood
Rolling Stones- Emotions
Malcolm McLaren- Something's
Prince- Partyman

Melissa Etheridge- Souvenirs
Tears For Fears- The Seeds
Tina Turner- The Best

s

4

VERONICA - De Top 40

Rob de Boer -

CL. Janet Jackson- Miss You Much
BZN- If | Had Only A Change
Rod Stewart- Crazy About Her
Rolling Stones- Emotions
Madonna- Cherish
Tears For Fears- The Seeds
Kaoma- Lambada
Redhead Kingpin- Right Thing

BELGIUM
VTM - The Music House
Jos van Oosterwijck- Prod.
CL Kaoma- Lamabada
Jive Bunny- Swing The Mood
Milli Vanilli- Blame It
Lil" Louis- French Kiss
Technotronic- Pump Up
Helmut Lotei- Kom Nu
Madonna- Cherish
Luc Steeno- Eens Was Ik
Kylie Minogue- Wouldn't
Eurythmice- Revival

ITALY

1__, DEEJAY
TELEVISION

Claudio Cecchetto- Prod.

CL Alice Cooper- Poison
Bros- Too Much
Edie Brickell- Love Like
Simple Minds- Kick it In
Love & Rockets- So Alive
Ziggy Marley- Look Who's
Kon Kan- Harry Houdini
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