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|ta|y taly’s Rete 105
Goes For Gold

by David Stansfield

Milan - 105 Classics, a
24-hour FM gold station in-
itiated by the owners of na-
tional networks Rete 105
and Radio Monte Carlo,
went on air suddenly on
March 31. The new station’s
president, Alberto Hazan,
says the final decision to
launch was taken just three
days before broadcasting
began.

105 Classics, which claims
to be Italy’s only oldies sta-
tion, was originally availa-
ble only in Milan but after
the first week extended its
range to cover Genoa and
Turin. It will eventually
broadcast in all Italian ma-
jor cities.

The station’s music pro-
gramming is based upon na-
tional and international pop
hits from the 50s to 80s, but
some contemporary content
is included. The format is
50% pre-recorded and 50%
live, presented by three
young DJs, with all selec-
tions from CD.

““We have gone for youth

because we want young
lsteners to be involved and
to like it}’ says Hazan. He
says Selector may be in-
troduced in the station even-
tually, but adds: ““I prefer
that programmers use their
own personal tastes, the
human touch’”

Hazan has confidence in
the format, saying it fills an
obvious gap in the market
and will extend listener
choice: “When you wake up
in the morning and listen to
radio you discover that 90%
of stations copy Rete 105 or
Radio Monte Carlo. It all
sounds the same. We were

looking for something that |

was not already available!”
Milan International 101
had been planning to begin
its own oldies station, Radio
Gold, this year, but has
delayed the launch in-
definitely due to technical
problems. Hazan, however,
says most of the teething
problems at 105 Classics
have  been  overcome,
continues on page 7

NO.1

'Emmis Enters Europe

With Maxximum Option

US broadcasting group Em-
‘mis Jooks set to become the
first US company to invest
in French FM radio. Emmis
has reached an agreement in
principle with Luxembourg-
based media group CLT to
buy up to 20% of Maxx-
imum FM, the 24-hour

dance station belonging to
CLT subsidiary RTL.

The agreement, announc-
ed at the NAB (National
Association  of  Broad-
casters)  convention  in
Atlanta, gives Emmis a 15%
share of the six-month-old
Maxximum, with an option

“Desperate” Need

by Phyls Stark

European broadcasters are
“desperate” for US radio

know-how, according to one '

speaker at last week’s Na-
tional ~ Association  Of
Broadcasters (NAB) con-
vention in Atlanta, “al-
though they are not despe-
rate for our money, they
have got plenty of that”.
Broadcast investor Robert
Richer made the comment
during a panel on European
radio  discussing oppor-
tunities for US investors and
programme syndicators.
Approximately 6.000 for-
eign broadcasters represen-
ting S0 countries were
among the 50.000 who at-
tended the conference. It ran
from March 31 to April 3.
During the European ra-
dlo panel, the audience was

told that the European
Community, with a popula-
tion of 320 million, has an
estimated 7.000 radio sta-
tions including pirates. The
US with 250 million people
has approximately 10.000
stations.

Regulatory and cultural
differences between the two
were chief among the con-
cerns expressed by Ameri-
cans on the panel. Richer,
who was instrumental in the
start-up of the first English-
language station in France,
said the major difference is
that “we in the US have a
firm base of communica-
tion law, as a result of the
Federal Communications
Commission”. Europe does
not he noted. ]

Somo
CBS artist Rio Reiser’s new LE, ‘Rio %% %, became the first
East and West German simultaneous release when it went on sale
in both countries on April 2. The album is Reiser’s second solo
venture and CBS says it has shipped 150.000 copies to VEB for

distribution in the East.
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DEBUT ALBUM

“WORLD POWER"

COMING SOON

on a further 5%. CLT will
continue to own up to 71%
of the station, with the re-
mainder held by publishing
group Bayard (12.5%) and
the French ministry of
defence (0.5%).

The deal has yet to be
passed by French radio
authority, the CSA, and the
French government  but
Remy Sautter, RTLs VP
director-general does not ex-
pect problems and hopes
clearance will be given
within two months. The
20% minority interest is in
accordance with French law,
which limits foreign invest-
ment in broadcasting.

Sautter says the deal ex-
tends a year-long consultan-
cy agreement between Em-
mis and Maxximum, but
continues on page 7
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THE 5TH INTERNATIONAL MUSIC & MEDIA CONFERENCE

IMEEIMC

AVSTERDAM, HOLLAND May 27-30 1990
IM&MC CONFERENCE TOPICS

SUNDAY, MAY 27
* IM&MC WELCOME PARTY
% REGISTRATION DESK OPEN FROM 12.00.
* YOUNG PROFESSIONALS AND LOCAL MEDIA SEMINAR (in Dutch)
MONDAY, MAY 28
* KEYNOTE ADDRESS: Colin Walters
Managing Director Laurel Benedict, The future of radio broadcasting in Europe.
* ENTERTAINING VISIONS - THE PRESIDENTS’ PANEL
The diversification of the entertainment industry over the coming decade.
* A SOUND APPROACH TO MARKETING RADIO
Developing effective marketing technigues and evaluating the key elements for successful competition.
* IN THE FACE OF COMPETITION... PROGRAMMING RADIO
Keeping the audience tuned in and turned on.
* BROADENING MUSICAL HORIZONS
Exparting and marketing European talent to the world.
TUESDAY, MAY 28
* KEYNOTE ADDRESS: Al Teller, Chairman, MCA Music Entertainment Group
"World Radio: Mirror Image of America or an Original Statement?”
* THE PROMOTION COMMOTION
International managers discuss promoting artists across national frontiers and the changing role of artist management.
* SEE THE MUSIC, LISTEN TO THE PICTURE
Are the priorities of the record industry and the television industry in tune when it comes to music programming?
* RADIO 2001, A DIGITAL ODYSSEY?
The impact of digital audio in radio. The technigues of automated radio programming.
* THE BATTLE FOR INDEPENDENTS’
Strategies for a fairer share of airplay. (Organised in association with Trans Musicales/Rock Affaire}
WEDNESDAY, MAY 30
* KEYNOTE ADDRESS: Frank Zappa, “Rock Around The Bloc”
* A WORLD FULL OF EASTERN PROMISE
Does the opening up of Eastern Europe represent genuine investment opportunities? A panel of experts separates wishful thinking
from realistic assessment
* ARTISTRY IN PRODUCT PROMOTION
Di ining the adh and ities presented by
* BROADCASTING, NARROWCASTING OR TYPECASTING?
Radio dynamics for the ‘90s: formas, presentation and on-air talent. New formats for Europe.
% THE STATE OF SUPPORT FOR ROCK
The pro’s and con’s of national government support for contemporary music & musicians.

for advertisers, artists and the media.

IM&MC WORLDWIDE:

IM&MC Main Office

Attn.: Karen Holt

PO Box 9027 - 1006 AA, Amsterdam, Holland

IM&MC US.A. & CANADA:

IMBMC USA. (c/o Billboard)

Aun.: Peggy Dold

1515 Broadway, 39th Floor, NY, NY 10036
Tel: 212.536.5089/800.850.1018

Fax: 212.536.5351

Tlx. 7105816279

IM&MC "AMSTERDAM ROCKS"
The ultimate live showcase programme
featuring the cream of continental talent Tel. (31.20) 6681961
and introducing a selection of the most Fax: (31.20) 669.1341
exciting upcoming international acts. In the Tix. 12938

hioar o et e Pk AMUSIC & MEDIA /BILLBOARD EVENT IN COOPERATION WITH THE OITY OF AMSTERDAM.
Milky Way, Paradiso, Roxy and Escape
Theatre, IM&MC will also present a
“Scandinavian Night", a "German Evening”
and a "French Invasion”.
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Rock Sponsorship Becomes
Cola War Battleground

The cola wars have flared up
again in Europe. London’s
Capital Radio and Tina Turner
are the latest to be caught up in
the crossfire, illustrating one of
the risks of corporate spon-
sorship.

What’s Turner got to do with
it? Her July 27-28 open-air con-
certs at Woburn Abbey were to
have been part of Capital’s Coca-
Cola sponsored music festival this
summer - until the station learned
that the singer had signed a spon-
sorship deal with Pepsi. The
result:  Capital has removed
Turner’s shows from the festival
programme although it will still
be co-promoting the concerts.

A Pepsi spokesperson com-
ments: “It’s just another bat-

by Hugh Fielder

-tleground in the cola wars. Ob-

viously we don’t want one of our
sponsored artists appearing in an
event sponsored by our rivals”
Pepsi is advertising Tina
Turner’s European dates on TV,
radio, in the press and on posters.
It will also have a brand presence
at the shows. “We prefer to be
associated with particular artists
and in some way involved in the
process of promoting  their
music)” says the spokesperson.
Coca-Cola’s integrated sponsor-
ship and advertising package for
this year’s Capital Radio Music
Festival is the largest single client

deal the station has negotiated so |

far.
No cost details have been
revealed but in return for its

Virgin Vision Goes
Hard’N’Heavy

by Chris Fuller

The world’s first hard rock video
mdgazine, Hard’N'Heavy, has
signed a new three-year distribu-
tion and marketing deal with
Virgin Vision for the UK and
Europe. Virgin takes over from
PMI (Picture Music Interna-
tional), which distributed the
bimonthly video from its incep-
tion a year ago.

‘Angus Margerison, MD Virgin
Vision (UK) says the company
will be giving a US$ 2 million
dollar commitment to
Hard’N’Heavy over three years,
making it “our most important
video publishing agreement yet”.
He says Virgin’s involvement will
give the video financial stability
and allow its producers, Directors
International Video, to continue
“impressively high production
values”.

Hard’N’'Heavy editor-in-chief,

Harry Doherty, says the magazine

had been seeking a long-term |

distribution deal and that Virgin
Vision was the company which
shared their long-term ambitions:
“In terms of sell-through video,
Europe is still a year away from
being really developed. When it
begins to happen in a big way we
are determined to be properly
prepared.’

Hard’N’Heavy now has a cir-
culation of around 80.000 in 33
countries. It is poised to sign a
new distribution deal with MCA
Music Video for North America
and has separate agreements for
Japan (JICC), Australia (Hoyts/
PolyGram) A deal in the USSR is
close to being finalised.
Hard’N’Heavy will also sponsor
the UK’s ‘Monsters Of Rock’
festival at Castle Donington in

From I-r: Hard’N’Heavy executive producer John Cairns; Matt Voss, mu:

video manager  Virgin  Vision;

slrcn MEDIA - April 14, 1990
om

Hard’N"Heavy; and Angus Margerison, MD Virgin Vision UK.

Harry Doherty, editor-in-chief

substantial investment Coca-Cola |

will see the festival renamed the
Capital Radio ““Coca-Cola”
Music Festival and the soft drinks
giant will get equal prominence
with Capital on all advertising,
merchandise, venue branding and
publicity material for the month-
long London event.

It is the first major deal
negotiated by the recently formed
McCann-Erickson  Coca-Cola
Communications Group and is
described by media director Mur-
ray Dudgeon as “‘a perfect exam-
ple of the type of integrated
package the group was set up to
achieve. We are looking for this
sponsorship to provide high-
profile branding, high impact
consumer imagery and product
sampling opportunities”

Coca-Cola already sponsors
the Capital Radio Rig, an outside
broadcast vehicle disguised as a
giant ghetto blaster on wheels.
And its international base could
boost Capital’s plans to market
the festival into Europe via syn-
dicated programmes and other
promotional activities. A
spokesperson for the station says
these plans will be developed
when the line-up for the festival is
confirmed next month. The acts
so far announced are Prince, who
is playing 12 nights at Wembley
Arena, and Bunny Wailer.

(advertisement)

dierks studios
professional
audio + video mobiles
see you at the IMMC
at the Paradiso

dierks studios
tel. (49) 2238-2004/3333
fax. 27 34

trapg
trae

Big Picture Productions, a new
company financed by Granads
TV and headed by Greg Roselli
and Mark Young, has acquired
the rights to film the Rolling
Stones in concert during their
European tour and to market and
distribute the show around the
world excluding the US and
Japan.

* * *

The strike at Radio France has
ended after 13 days. On April 2
the 2.600 striking staff members
went against unions’ recommen-
dations and voted to end their ac-
tion, which had crippled output
on all five national networks.
Terms of the deal are not yet
known.

* * *
Female staff at West German
public  broadcaster Bayerischer
Rundfunk are furious about a
decision to have only male
presenters on the station’s music
and information programme ‘Gut
Aufgelegt’. Head of entertain-
ment Claus-Erich Boetzkes says
Infratest research shows that
“female listeners prefer to be
entertained by a male voice”.
However, following a rowdy staff
meeting, programme director
Udo Reiter agreed to discuss the
matter further with Boetzkes.
Boetzkes did not attend the
meeting.

* * *
Tim  Read, international
marketing director for PolyGram
UK, is heading south to become
MD of Phonogram Australia, ef-
fective June 1.

*

*
A&M  Records president Gil
Friesen has resigned, with one US
trade paper attributing his depar-
ture to friction with label chair-
‘man Jerry Moss. Friesen has been
with A&M for 25 years, and pro-
fited handsomely from its sale to
PolyGram.
* * *

French banking and insurance
company GMF, which owns retail
chain FNAC, is expected to merge
its distribution outlets Wotre
Music Distribution (WMD) and
Justine. Last year, GMF took a
‘minority share in indie distributor
Just'In, renamed Justine to en-
compass all its activities: distribu-
tion (Just’In), production (labels
Justine and Eurobond),
publishing (Yaba Musique) and
video production. Mixed results
from Justine are believed to have
prompted GMF’s move.

edited by Machgiel Bakker




EUROCLIPS

The most aired music video clps throughout |
Europe in the week prior to publication. |

VIDEO FAVOURITE

Sinead O'Connor
Nothing Compares 2 U

Control

*

M VIDEO HITS

Snap
| The Poner - oo e
jonna

[ T—
Beats International
Dub Be Good To Me - Mesatss
Alannah Myles
Back Vebet- o
Guru
niity 1990’ e ey
Gary Moore
Oh Pretty Worman- i
| The Cure

Peures Of You-1crss
Sydney Youngblood
T4 Ratber Go Bind - s

Adice For The Young At Heart-vivd
Depeche Mode

Enjo The Slence - e

John Lee Hooker

The Healer - ropaprt

| Phil Collins

‘ 1Wih I Would Rain Down - Fr.

WELL AIRED

Notting Hillilles
Your Own Sweec Way -y e Prosagna
Midnight Oil

Bue Sy e -1t L

| The Rolling Stones

ol Like 1o i

Technotronic
| This Beat I Technotroni e Eer Prochcins
| Billy Joel
‘ 11Go To Extremes - P st Pociors

MEDIUMROTATION

B4
Kingston Town -
Michael Bolton

Fow Al Sposed To L Wi You-Promgrc
Rob ' Raz & Leila K ‘
Rok The Nation - The Fim Gurge

Bros

| My InLove - r0cem Prures |
Black Box

lack
1Dort Know Anpbody Ese - o
Sybil

| Paula Abdul
Opporsites Actract - O Froducuon:
Rebel MC |
Better Word - Waked Firs

FIRST SHOWINGS

Big Fun ‘

Wik On By - Cromavon ‘

Handil Of Promss . Lineigh

Jason Donovan

Hang On To Your Loe - ay Fins |
Inspiral Carpets

“This s How e Fees - saee

French network Europe 1, which
launched Czechoslovakian station
Europa Plus ngue on March 20,

I ey S Y
French Continue Advancing East

by Jacqueline Eacott
in the Russian language on both
AM and FM frequencies”
As v_vuh other Europe 2 col-

| is now on plans to
| open a Moscow-based station.
The Soviet state broadcasting
company Gosteleradio has taken
an undisclosed share in the
project.

Martin Brisac, head of Europe
2 and responsible for develop-
ment at Europe 1 Communica-
tions, is now concentrating on get-
ting Europa Plus Moscow off the
ground. “We are planning to
broadcast from Moscow before
the end of the year,’ says Brisac.

““The station will be broadcasting |

Europa Plus Moscow
will be essentially run by Soviet
nationals with the French station
offering technical  assistance.
Europa Plus Prague, after starting
in French, plans to broadcast in
Czecheslovakian from the end of
May. Advertising at the Moscow
station will be handled by both
Soviet and French sides (Regie no.
1.

Besides  Gosteleradio ~ and
Europe 1, partners in Europa Plus
Moscow include, among several
French  companies, ~ Quest-

' Kylie Minogue Takes

Kylie Minogue picked up the
Outstanding Achievement Award
at the annual Australian Record
Industry ~ Association (ARIA)
Awards held in Sydney, at the end
of last month. It was the fourth
year the award ceremony, now
regarded as the premier event of
the music industry calender in
Australia, has taken place.

‘While Minogue may have pick-
ed up an achievement award for
being Australia’s most successful
international  recording artist,

with worldwide sales of 12 million
units, she lost out in the Best
Female

Artist category to Kate

(advercisement)
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Top ARIA Award

by Katherine Tulich

Ceberano. Her single, Bedroom
Eyes, was the year’s best-selling
Australian single with sales in ex-
cess of 100.000. Ceberano has had
some product released in Europe
through London Records.

Five awards, including Best
Australian Male Artist and Best
Australian Debut Album, went to
lan Moss. His debut LP Mat-
chbook sold 172.000 units last
year. The Biggest Selling Album
award went to Johnny Diesel &
The Injectors, signed interna-
tionally to Chrysalis Records,
whose self-titled debut LP reach-
ed 265.000 sales nationally.

Around 25% of last year’s
ARIA top 100 singles and albums
were by local artists. The industry
estimates its export earnings to be
between AUS$ 80-100 million

(app. US$ 61-77 million) a year. 0

France’s advertising  division,
Precom, and Georges Polinski’s
company GPT.

Meanwhile, the French adver-
tising consultancy company Bravo
has won a major deal with
Gosteleradio. The contract, worth
a total of Ffr 115 million (app.
US$ 20 million), gives Bravo ex-
clusive world rights to advertise
on Soviet TV screens.

And in East Germany, IP (In-
formation et Publicite, the adver-
tising arm of RTL and Fun Radio
among others) is now responsible
for managing advertising on the
two state TV channels DDR 1 and
DDR 2. IP has already concluded
similar deals with regional TV sta-
tions in Mosgow. ]

KMOX Plans
OBs In USSR

US radio station KMOX, part of
CBS Radio, is to run a series of
outside broadcasts in Eastern
Europe. The nine-date tour, in the
Euro Express coach owned by
Dutch company EEC promo-
tions, will take place from April
22-30, and includes visits to East
Berlin, Prague, Budapest, Warsaw
and Moscow.

The aim of the tour is to bring
together  different social and
political groups to discuss the
changes in Eastern Europe. The
KMOX shows will be aired in 46
US states as well as in Mexico and
Canada. Radio Moskow will
broadcast the Soviet show.

Some KMOX programmes are
now simultaneously translated
and broadcast by the Soviet sm»
tion.

VOA Builds Bridges In Hungary

VOA Europe has signed its first
radio affiliate in Eastern Europe

and is now looking to establish |

similar joint ventures in the
region. Budapest-based ‘Radio
Bridge’, a partnership of
Hungarian and US interests, will
broadcast VOA Europe program-
mes 24 hours a day on 102.1 FM.

VOA Europe’s programming
includes a mix of US and Euro-

pean pop music, US features and |

European news, sports and
weather reports. Most of the pro-
gramming is produced in VOA’s
Washington headquarters and is
relayed by satellite. It can cur-

rently be heard in more than 200
cities in Western Europe.

VOA director Richard Carlson:
“We designed VOA Europe to
have a fast-paced, contemporary
format which would appeal to
Europe’s post-World War 11
generation. We hope Hungary
will be the first of many such joint
opportunities in Eastern Europe!

The VOA is the international
broadcasting service of the US In-
formation Agency and broadcasts
1200 hours a week in 43
languages. It has an estimated
weekly audience of more than 130
million. ]
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DJ-Free Station Doubles Audience New Look To
available outside the cable net- Hit studio

Sky Radio, the Dutch satellite soft
pop station with no DJs, has in-
creased its share of the cable au-
dience by around 55% over the
last five months, according to the
latest Intomart survey. The
research gives Sky 8% of the cable
audience, up 3% since November |
1989. Taken as a share of the total

listenership, ~ Sky’s listening

figures are up 40%, from 5% to ‘

7%.

Radio 3, the Dutch state music
channel, has lost support, down
from 39% of the cable audience
in November to 36%. Sky opera-
tions manager Ton Lathouwers
says the station’s success is partly
due to the way the Dutch public |
broadcasters format their shows:
““On Radio 3 it is possible to hear
Vader Abraham, hard rock, coun-

M o v

Media: Keith Clement
has been promoted to
controller, BBC regio-
nal broadcasting %
Bayerischer  Rund-
| funk’s  broadcasting
council has elected

Bonn-based

~ Albert Scharf to the
position of general
director % Phil Riley is
taking over as MD of

Industry:

Worldwide,

i . appomted
. Riley human
Radio Aire following
David Thompson’s ap-
pointment as MD at
! syndication ~company
PPM * London dance
 station Kiss FM, due on
mr in September, has
*appointed a manage-
‘ment team consisting of
| chairman Keith McDo-
i wall, Gordon McNa-
mee as MD, ﬁnmuxl

ternational

Mueller

Cox head of program-

ming Lyn Champion
and head of music
Lindsay Wesker %
, Ismo Nykanen has been

‘marketing

C A
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AmericanRadioHistory.Com

appointed  production
co-ordinator at YLE’s
new channel Radio 2,
joining head of music
Jukka Haarma %

broadcasting
group BKS has elected
Bernd Rieger as MD &
DJ James Watt has
moved from YRN FM
to Metro’s TFM Radio
% Chris Carnegy has
been promoted to pro- Bomelli s
gramme controller at
Hampshire-based

Ocean Sound * In-

Fifield, president and
CEO of EMI Music

appointed an executive
director of Thorn EMI.
James Dunn has been

Europe and Interna-
tional % Adrian
Workman has _been
promoted from director
to VP, BMG Video In-

Watts is leaving Virgin
Vision to become MD
of pmducnon at Cen-
tral TV. He is replaced
by Steven/Navin % Max
has

from WEA Musik to
the magazine Metal
Hammer as European
managing editor %
Carlos Ituino becomes

A&M Records
Janice Hague is pro-
moted to the new posi-

ty & western and top 40 hits, all in
one hour. It is obvious that hardly
any listeners like all these different
styles of music. If Sky was

Lathouwers

Fifield

tion of international
manager % Massimo
now
marketing manager at
Epic Italy % Alberto
Crippa has been ap-
pointed marketing
manager of the label
CBS * Fabrizio Gian-
nini is now” A&R na-
tional repertoire  at
WEA ltaly % Mario
Ragni has been made
A&R and marketing
‘manager at Ricordi and
Maurizio Miretti
becomes head of pro-
motion. Maria Luis
Anghileri has been ap-
pointed  marketing
manager for the Ricor-
di record shops *

oire Bedot, ex-
BMG, becomes promo-
tion manager at Barclay
in France, replacing
Martine Houadec *
MarieJeanne  Baque
switches from TV pro-
mo to press promotion
for national acts at
Virgin France % CBS
Finland has appointed
Aku Valta as label
‘manager for Epic, Tabu
and Rhyme Syndicate

James

has been

VP of
resources,

*  Mike

‘manager
Europe.

S

works we would have left Radio 3
behind us”.

However the rest of the state
stations, including regional radio,
have maintained their positions.
Radio 10, the private satellite sta-
tion which was given the go-ahead
to continue broadcasting in
March following legal action, has
also maintained a 3% audience
share.

Emmis Enters Europe

continued from page | .

was unwilling to give any financial
details: “Emmis has been with us
from the very beginning and has
offered invaluable advice regar-
ding formatting and audience
research. The deal will strengthen
what was already a solid arrange-
ment”

Emmis, whose group of US sta-
tions includes the pop/urban
WQHT (New York) and KPWR
(Los Angeles market leader), is
likely to set up further consultan-
cy contracts and other joint ven-
tures with CLT throughout
Europe, though neither party will
reveal details at this stage.

Emmis president Steve Crane
says the Maxximum investment
represented a first move into one
of the world’s most exciting radio
markets. Rick Cummings, Em-
mis’ executive VP of programm-
ing, says that in a very short time
Maxximum has developed into an
“exciting and unique radio station

which we believe will do very |

well”.

Maxximum is targetted at a
15-25 audience with a format bas-
ed on European and US dance
music. It currently broadcasts in
Paris, Lyons, Grenoble and other
cities to a potential 14 million
people, and aims to have an actual
audience of 450.000 by the end of
19%0. O

New presenters and a new produc-
tion company have been ap-
pointed for the second 26-week
series of ‘Hit Studio Interna-
tional’, a music show aired by
Super Channel.

UK independent production
company Noel Gay Television
replaces Hunky Dory, while
presenters Paula Yates and Bruno
Brookes have been dropped in
favour of Paul Thompson and
Mako Hattori. Hattori formerly
presented Fuji TV’s ‘Hit Studio
Deluxe’, the forerunner to ‘Hit
Studio International’.

Italy’s Rete 105
continued from page |
although the format needs fine-
tuning: ““We are still finding it dif-
ficult programming a music show
with a mix of artists such as Frank
Sinatra, Judy Garland, the Beach
Boys and the Who”.

Hazan sees the introduction of

- 105 Classics as vital for survival in

what is an increasingly com-
petitive market. ““Italy is a coun-
try where, if you want to survive
against TV, it is not enough to
have one station. You have to have
more]” he says. ‘“You must be able
to offer your advertisers more
than just one product. Such
s(renglh is important because this
is a very dangerous market. You
can go out of business within two
months.

““If Berlusconi, RAI or the Riz-
zoli publishing group offer their
advertising at half price to your
customers, you can lose your own
advertising within two hours. This
is why we have introduced a third
station. If you can show to adver-
tisers that you have five or six
million daily listeners it has a cer-
tain yéight”’ o

(acvertisement)
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““ EM Audience Up 17%,

Overtakes AM

by Paul Easton

FM has overtaken AM as the
main waveband for radio listening
in the UK, according to the latest
research by the Independent
Broadcasting Authority (IBA).

Figures for FM listening have
risen from 40% last year to 57%,
with the highest audience share
among the 15-24 age group. Two
major factors have contributed to
this growth: BBC Radio 1’s con-
tinued expansion of its FM
availability and the introduction
of FM programming aimed at the
younger audience by many in-
dependent stations as they split
frequencies.

In addition, several new sta-
tions such as Jazz FM in London,
Sunset and KFM in the Man-
chester area, as well as BBC CWR
in the Midlands, are only broad-
casting on FM.

While the IBA research shows a
considerable drop in the number
of AM listeners, there is still a
significant loyalty to AM, par-
ticularly among older age groups.
This is expected to cause problems
for BBC's AOR-oriented Radio 2
when it goes FM-only in August,
leaving the AM frequencies for
the new Radio 5 sports and educa
tion network.

Virgin Launch For
Cut-Price CD-3

Virgin is launching a set of cut-
price CD-3s to promote its series
of 50 “Virgin Value” mid-price
albums and CDs. Each of the 10
CD singles, which retail for £0.99,
feature one hit track and three
others from different artists taken
from the budget titles.

““If somebody buys it for just
the one track they’re getting value
for money,” says Virgin commer-
cial marketing manager Bob
Williams. “If they discover they
like any of the others they’ve got a
real bargain!’

Williams says he initially
wanted to put out the CD singles
on the 5 format. “But I would
have had to charge £ 1.99 which
would have reduced their promo-
tional value. As it is, Virgin is tak-
ing a slight loss by selling them for
less than one pound but I have
faith that they will significantly
enhance sales of the mid-price
series. The dealers are getting a
43% margin so they have an in-
centive to sell them as well.

“I don’t go along with the
theory that the CD-3 is dead. I
know I'm in a minority but they
are convenient to carry around,
particularly for people with por-
table CD players” Each CD will
be released in a limited edition of
15.000.

The artists, who include Simple
Minds, Phil Collins, Genesis,
Peter Gabriel, Scritti Politti,
UBA40, Eurythmics, Madness and
China Crisis, have taken a royalty
break for the singles. Williams
says the artists understand that
they stand to gain in the long run,
by selling more albums.

The single sleeve also contains
the full title listing of the album
the track comes from. ‘““That way
the customer will probably
recognise other titles on the
album and have a further incen-
tive to buy it”, says Williams. “If
the figures show that they are
achieving the desired promotional
effect then I'll put lngelhcr
another set”.

(sdvercisement)
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BBC Buys Number One

BBC Enterprises has purchased
Number One magazine from IPC
Magazines. The young teen pop
magazine has failed to provide
serious competition for Smash
Hits, the runaway market leader
with sales of nearly 700.000 every
two weeks, but the BBC plans to
reverse its fortunes with the help
of on-air promotion on BBC
Radio 1.

Meanwhile, ~ Smash  Hits
publisher EMAP is launching its

own competitor. Big! comes out
on alternate weeks to Smash Hits
and its emphasis is on TV and
film although there is inevitably a
crossover.

EMAP’s move is aimed at
spoiling  Maxwell ~ Consumer
Magazine’s Popshop which is be-
ing revamped from a monthly toa
fortnightly to compete for the
teenage market which is currently
in decline. [n]

S P O T

Happy Mondays

m Signed to Factory Records in
1985.

® Publishing: London Music
Ltd/PolyGram Music.

| @ Management: Nathan
McGough.

m New release: Four-track EP
released in the UK on March
26.

m The EP was produced by Paul
Oakenfold and Steve Osborne
at Eden Studios in London.
The band also feature on
Elektra’s anniversary compila-
tion LP in North America.

 Previous releases: Madchester
Rave On, a four-track EP, and
two albums Squirrel And
G-Man Twenty Four Hour
Party People Plastic Face
Can’t Smile White Out and
Bummed.

® Current European release:
seven-track mini LP Hallelu-
Jah released February 12.

m The band played dates in West
Germany, Spain, France,

Holland and Iceland during

Robert Plant hosted a London lunch party for radio people and retailers
recently, to promole his new East West album ‘Manic Nirvana’ From L-r:
WEA sales director Jeff Beard; Plani; Max Hole, WEA MD; and Plant’s
manager Bill Curbishoey.

L 1 G H T

10.000 capacity concerts at
G-Mex in Manchester and the
’ Wembley Arena.

i March. In April they have two

Happy Mondays, a six-piece
specialising in energetic rock with
a dance beat, formed in Man-
chester eight years ago. Early
singles brought them to the atten-
tion of John Cale (Velvet
Underground) who  produced
their first LP. The second album
was produced by Martin Hannett,
who has worked with Joy Divi-
sion, New Order and The Buzz-
cocks. Their first UK charting
single WFL was remixed by Vince
Clarke of Erasure.

This year, their European pro-
file has been enhanced by a pro-
mo trip and the tour. In addition
to radio interviews in the ter-
ritories, Antena 3’s ‘Diario Pop’
recorded their Barcelona concert;
VPRO recorded the Amsterdam
show and, in France, Oui FM
sponsored the Paris and Lyon
concerts. ]
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Reds To Double Up In June

‘Two more independent radio (IR)
stations plan to split frequencies
this summer. Preston-based Red
Rose and Cardiff-based Red
Dragon - both owned by
Transworld Communications -
will be launching separate AM
services in June.

At Red Rose the FM service will
be renamed Rock FM aimed at
15-34 year-olds. The AM service,
Red Rose Gold, will include some
contemporary hits and will target
the 30-50 age group. “‘There are
no stations catering for these peo-
ple in this area at present)’ says
programme  controller  Paul
Fairburn.

The AM service will also carry
more news and feature program-
mes including the hour-long
drivetime show currently aired on
both frequencies and an extended
lunchtime news programme. The
station is hiring two more jour-
nalists and will also be takmg

reports direct from Manchester’s
Piccadilly Radio, also owned by
Owen Oyston’s Transworld Com-
munications.

Red Dragon’s AM service will
be more MOR-based to include
classical, jazz and country music.
It will also be taking over the news
and talk programming from FM
and hiring extra journalists.

But while Red Rose and Red
Dragon are both expanding their
news resources, Manchester com-
munity station Sunset will not be
reopening the newsroom that was
closed during MD Mike Shaft’s
well-publicised sacking and his
reinstatement two weeks later.

Shaft had criticised the closure
of the newsroom but has now
bowed to the station’s financial
pressures while new funding is be-
ing sought. But he is bringing
back local reports to follow the
hourly IRN bulletins, using
freelance journalists. O

New ]azz FM Mag

Jazz FM, the London incremental
station which came on air last
month, has diversified into
publishing in a joint venture with
national Sunday newspaper the
Observer.

It is launching a quarterly
magazine - called Jazz FM: An
Observer Publication - this month
with national distribution and a
cover price of £ 1.80.

““The magazine is intended to
stand on its own with a different
logo and its own advertising

revenue’ says a

RELAND

Advertisers Want
JICRAR Improvements

by Hugh Fielder

Advertisers will subscribe to the
new JICRAR research but they
want better presentation of the
results.

Both the Institute of Practi-
tioners in Advertising and the
Society of British Advertisers
have given their approval to
JICRAR’s decision to charge
agencies a £ 300 subscription for
its radio audience data.

The charge comes into effect
this month at the same time
JICRAR is introducing a new
research pattern and a code of
practice for its users.

IRS sales director Stan Park
says that JICRAR'’s research is
among the best in the world. “Its
sample sizes are high and the
diary method is proven the world
over. Radio spends over 5% of its
commercial turnover on research
which is twice that of newspapers.

method than is currently publish-
ed which could provide data on
specifically targetted audiences.

“I would like to see JICRAR
moving beyond the demographics
and provide more lifestyle data. If
two stations are competing for the
same 15-24 age range one of them
may be more style conscious than
the other. We need to know more
about the make-up of the au-
dience and their habits.

“‘Once you-start to look at the
figures, some of the achievements
of the IR stations are pheno-
menal. It’s definitely the fastest
growing medium for above-the-
line advertising at the moment.
And more important, advertisers
are staying with it

Deanna Hallett of leading
research company Hallett-Arendt
believes that stations should get
logethcr and market themselves as

“But as Jazz FM is currently at
the focal point of jazz in the UK
the magazine won’t be able to
avoid mentioning the radio sta-
tion!”

The magazine is adopting a
glossy, general purpose approach
to jazz in contrast to the specialist
style of its rivals. The print run for
the first issue is 20.000 and it will
be available at bookstalls,
although members of the Jazz
FM Club will be sent a free copy.

CBS Puts ‘Hit’ On Hold |

CBS has agreed not to call its
studios The Hit Factory until the
High Court action by PWL has
been heard. Stock, Aitken &
Waterman are claiming that it is
known in the UK as The Hit
Factory.

CBS, which has just signed a
deal for its studios with Ed Ger-

mano, founder of the New York
Hit Factory, argues that PWLs
studio doesn’t trade under the
name The Hit Factory which is
simply a nickname created by the
media. It has asked the judge to

hear the case before June when

the new CBS studio complex will
be complete.

(m}

TOP 10 UK MUSIC VIDEOS

1. Only Yesterday The Curpeners (Aa) |
2. Singles Collection P Collos (Veg) |
3. Total Reaall Roxy Musc (Vegn) |
4. Songs From My Sketch Book  Val Doonican (Parkfied) |
5. 25X 5 - The Continuing

‘Adventures ot Scones (e
6. Fight The Power Live Publc Enemy (€M)
7. Labour Of Love Il UB40 (Virgin)
8. In The Park Live Wec Wec Wt (PMVCramel5)
9 Live On Broadway Barry Mandow (BMG Video)

Four. (PM)

Vivaldi Four Seasons Nigel KennedyECO
(ClBPI Compiled by Gallup for BPI, BBC and Music Week. Based on sales.
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“But its is frankly
poor. It’s like trying to read reams
of computer read-out sheets. One
thing we can learn from the
Americans is how to present au-
dience figures properly. They get
it right and their data is far more
complicated than ours!”

Paul Davies, MD at Media
Sales & Marketing, says the
JICRAR subscription is “paltry”
for the research on offer. “But
there may be more that we as
advertisers and sales houses need
from JICRAR's research. There is
more informatior mformallon from the dlary

an body. And she
doubts that the ‘“‘underfunded”
Radio Marketing Bureau is up to
the job.

“Radio needs better generic
marketing. There are many myths
still held by advertisers and agen-
cies that have to be dispelled, such
as 'radio only reaches young peo-
ple’ for example.

“Split frequencies can help to
focus attention on new oppor-
tunities for the medium, such as
the growing ‘grey market’ of older
pcopl: with a high disposable in-
come. u

Video Helps Castle Build Profits

Castle Communications increas-
ed its pre-tax profits for the se-
cond half of 1989 by 56% to £
14.5 million, helped mainly by the

group’s UK labels also increased.

Ironically, the group’s video
rental subsidiary reported a loss
but chairman Terry Shand is ap-

lucrative  sell-through ~ video | pointing a new management team
market. CD sales from the | to reverse its fortunes. 0
(sdverchement)
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" BMG Ariola Tops First
Quarter Album Shares

by Robert Lyng

BMG Ariola lost more than 5%,
on 1989 figures, in the
distributors’ list for album chart
shares in West Germany, during
this year’s first quarter. But the
company still topped the poll with
23.7% gained by 44 titles on 11
separate labels.

WEA, runner-up in the LP
chart shares saw its rating rise
3.4% to 22.7% with 26 titles on 12
labels. With 21 titles on four
labels, CBS, now West Germany’s

{ Best Selling Albums -

Phil Colins.

third leading di increas-

LG Lk CE AN

May Launch For New Regional

Antenne Brandenburg, a newly
formed regional radio station
scheduled to be launched on May
6, intends to offer its East Ger-
‘man listeners a diet of light music,
B ion and B

is the result of a combination of
regional broadcasters in Potsdam,
Cottbus  and  Frankfurt/Oder.
“Antenne Brandenburg is intend-
ed to service its listeners in the

r an form of a public broadcaster for

ed its share by 3% to I'Ls%z According to station MD Dieter | what will be the future state of

N PVLM, PolyGram's n%l;:lnal Schneider, Antenne Brandenburg | Brandenburg)’ says Schneider. O
in-

ed 4% on last year to 16.1% while

EMI totalled 14.3% through 28
titles. The leading independent,
Dino, registered 2.1%.

The figures, supplied by Media
Control and published by Der
Musikmarkt, are for the period
November 27 - February 26.

First Quarter 1990

“Alright! Which one o you has ot it?”

FFB To Be Bavarian First

Radio Fuerstenfeldbruck (FFB)
will be the first of a chain of local
private radio stations to broadcast
in the Munich area when it goes
on air in May. The station will
present eight hours of its own pro-

gramming with the remainder of
its output coming from RTL. The
station has a potential reach of
200.000 and leading shareholders
include Amperwelle and publi-
shers Sueddeutscher Verlag. [

Pilz Looks To Taiwan

Bavarian soundcarrier manufac-
turer Reiner Pilz is to concentrate
on exporting his CD manufactur-
ing process after his recent suc-
cessful joint venture with East
German electronics  firm
Robotron.

Pilz is entering the Asian
‘market with two production sites.
One plant, in Taiwan, will pro-
duce 30 million units per year
while a new Indian factory is ex-
pected to manufacture 5 million

CDs annually. The recently open-
ed East German operation is like-
ly to produce 24 million units in
its first year. The Asian invest-
ment is befieved to amount to DM
385 milliop (app. US$ 226.5
million).

Spain, currently seen by Pilz as
Europe’s boom territory, will have
a Pilz plant, with a capacity of 30

million units, opened before the
end of the year. (m]

Hessen Stations

Co-Sponsor
FFH, Hessen’s four-month-old
statewide private radio station,
has teamed up with the state’s

Survey

The survey is being conducted
by Geftas and Intak. The results
are expected at the end of May,

public Hessischer prior to the

Rundfunk (HR), to finance a | publishing of the annual national

regional market survey. Infratest  marketing  survey
‘The research will include inter- | figures.

views with 2.000 residents of
Hessen as well as with 1.000 peo-
ple living in the surrounding states
of Rhineland-Palatinate North
Rhine-Westphalia and notthern
Bavaria.

According to Chris Lanz, assis-
tant head of programming at
FFH, his station is aiming to
achieve a 16% audience rating,

half that of HR’s total number of
listeners. u}

Public Broadcasters

Support New

Westdeutscher Rundfunk (WDR),
Norddeutscher Rundfunk (NDR)
and the North Rhine-Westphalian
Rock Initiative have announced a
further commitment to new talent
following the success of last year’s
Ruhrrock Festival.

'WDR and NDR will be joined
by Saarlaendischer Rundfunk
(SR) and East German youth

Talent

radio in the promotion of two
music  competitions, the
Rockwerkstatt and the DT 64
Musiktest. The winning groups
will be featured on air by all the
participating  stations and a
package designed to advance the
careers of the successful bands
will also be awarded. ]
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Monitoring Developments At Media Control

by Robert Lyng -

Media Control (MC) aims to in-
crease the capacity of its Medicor
monitoring system to 8.000 titles
by September and believes the in-
clusion of LP tracks will provide
valuable information to record
companies about possible follow-
up singles. To coincide with this
week’s focus on Germany (pages
24-34) we profile the media
monitoring organisation.

The upgrading of the system
marks a new phase for the
organisation, which is based in
Baden-Baden. It was founded by
Karlheinz Koegel after he realised,
as a young SWF employee in
1976, that “‘every day program-
mers were promising to play
records, but there was nobody to
check whether they really did get
on air”.

Following negotiations with
West Germany’s public broad-
casters about the right to record
and store their broadcasts, Media
Control began regularly monitor-
ing and evaluating 21 radio chan-
nels in 1976.

“At that point we had no
clients)” says Michael Schmich,
head of media observation. “We
compiled reports and sent them to
the promotion and marketing
managers at all the record com-

3 T

Kristiana Levy
= Publishing by Peek-a-boo and
Mambo.

@ Managed by Harold Golbach.

m New album: Bad Thing
scheduled for release on April
12.

® Current single: Bad Thing
released at the end of March.

® Recorded took place at the
Hammertone, Wisseloord and
Pilot Studios.

& Previous album: The Inner
Tiwist sold some 40.000 units.

m Previous single: Me Good

Guy.
m Video for Bad Thing was
directed by Rainer Thieding.
m Euro-releases: Bad Thing is
schedued for simultaneous
release in GAS, Scandinavia
and France.

Levy launched her career in the
early 80s at the age of 15, teaming
up with Benno Suderland to form
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panies. It was the first time they
had such a tool, which enabled
them to check the airplay claims
of their promoters, who in turn
could see whether the program-
mer had held to his promise. Most
record companies subscribed im-
mediately’

In 1977, following claims that
the existing charts were rigged, the
National Association of
Phonogram  Producers (BPW)
commissioned MC to compile its
official top 50 sales charts. It has
since become the top 100 and is
published  weekly by Der
Musikmarkt.

The Baden-Baden based com-
pany opened MC France in 1981,
operating out of Strasbourg and
two years later MC Switzerland
began monitoring from its Basel
office.

Other hit parades compiled by
MC include the video top 100
(since 1983), the ZDF Cinema Hit
Parade and the Stern Media Lists
(TV, Video, Records, Cinema,
Books) since 1984. With the ad-
vent of private broadcasting in
West Germany, MC also began
compiling the Airplay Hit Parade
in 1985.

In 1986, Michael Schmich ex-
panded his department to include

T

the group CUBS. They have been
together ever since. Her first solo
album was also released on an in-
dependent label. “It documented
my first attempt at working

JN

within more defined pop struc-
tures;” Levy recounts. Going from
an independent to a major label
did not mean compromise for
Levy. “The only thing that chang-
ed was the financial framework.
We could finally produce things
the way we wanted them:* (]

the monitoring of TV broadcasts,
an activity that now represents the
lion’s share of MC's annual
turnover.

At the heart of MC’s media
observation is the Medicor
system, which was launched on
January 1 1989. It was a much
needed improvement, according
to Schmich. *“We had a team of 18
people who had to listen to new
records each week, fixing them in
their memory so they could
recognise them. They also listened
to 21 radio channels to monitor
the airplay of 200-300 titles”
However, as the number of radio
stations and releases to be
monitored grew, this method was
no longer feasible.

Developed by Klaus Schulze,
Medicor monitors up to 512 titles
on 45 different channels. It con-
sists of a title-learning instrument
(TLI) and a title recognition in-
strument (TRI). The TLI is used
to take two bit samples (about two
seconds) of a title to be
monitored. These are entered into
the TLI as ‘masks’, a sort of
audio fingerprint.

The TRIs, located in Baden-
Baden and seven other cities
throughout West Germany, cur-
rently monitor some 45 public
and private radio channels, com-
paring samples of the music ac-
tually broadcast with the masks in
the TLI. If the system recognises a
title, which must play for at least

1.5 minutes to enable the samples
for both masks to be taken, it is
registered. With about 500 titles
being  monitored,  Medicor
registers more than  13.000
movements per week.

The weekly results are compiled
in a report which identifies the
broadcasting station, the title, the
time of the broadcast and the
name of the show. These reports
are sent to subscribers every
Monday.

For an average fee of DM 500
per month, anybody can commis-
sion MC to monitor a title.
However,- most clients are record
companies, publishers or artist
managers.

Schmich: “Not all of the 512
titles are commissioned. We also
monitor the titles for the top 100,
since the bottom half of the
singles chart is now compiled us-
ing airplay statistics and sales
figures collected from record
dealers by another department of
MC. We also follow some titles
Just to have a complete statistical
picture. German-language titles
are monitored automatically.”

Using the information collected
by Medicor, Schmich produces
the Airplay Hit Parade. Based on
the airplays of 30 of the most im-
portant public and private chan-
nels, it gives record company ex-
ecutives a list of the most played
records of the week. u]

RB Tightens Belt

According to state broadcaster
Radio Bremen director general,
Karl-Heinz Klostermeier, the sta-
tion is facing a potential deficit of
DM 40-50 million (app. US$
24.2-30.3 million). He also an
nounced measures to save DM 53
million

The radio budget has been cut

by DM 1.5 million as has the per-
sonnel budget. This means a DM
100.000 reduction for the music
department alone. Klostermeier
also announced that 20% to 30%
of the estimated 170 job vacancies
due before the turn of the century
will ngt'be filled.

(sdvertisement)
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NR] Plays It For Laughs

by Emmanuel Legrand

Leading private NRJ is currently | in the library. About 30% of air-
testing a new FM format which | time is given to comedy, with the

mixes humour and music. The
format, tentatively titled ‘Rires Et
Chansons’, will be broadcast
throughout France, providing it
gets proper authorisation from
licensing body, the CSA.
Currently aired on 97.4 FM in
Paris, a slot formerly used by
Pacific FM which NRJ acquired
last year, ‘Rires Et Chansons’ has
been very precisely formatted.
One comedy sketch is aired every
20 minutes, from the top of the
hour, and 600 sketches are already

ittle Bob

m Signed to Musidisc.

w New album: Rendez-vous In
Angel City.

= New single: They’ll Never Be
Another You.

u Previous album: Ringolevio
released in 1987.

® The LP was recorded at
Ocean Way Studios in Los
Angeles, produced by Jeff
Eyrich and mixed by Eyrich
and Mark Ettel.

w Little Bob will be appearing
on TV in France and the UK.
There will be a French tour
and some UK showcases in
May.

u The LP has been released in
France, UK, West Germany
and Australia. A US release
date is currently being
negotiated.

remainder made up of music,
60% of which is current top 50
songs and the rest, oldies from the
60s to the 80s. Sabot says the sta-
tion will play “everything but
dance music””.

The concept, based on an idea
from NRJ MD Max Guazzini,
has been developed by Christophe
Sabot, in charge of oldies station
Cherie FM. ““We believe this for-
‘mat can attract a very wide public,
the one that currently listens to
AM stations” says Sabot. ““‘Our

This is the 10th album from the
much-travelled artist, previously
known as Little Bob Story (the

ORI

Story was officially dropped last
year when he broke up his long
serving band). The tracks, all sung
in English, include When The
Night Falls written by T-Bone
Burnett and a cover version of
Keep On Running (Spencer Davis
Group). a

RVS Applies For

AM Frequency

by Jacqueline Eacott

France’s leading regional FM sta-
tion RVS, broadcasting in the
Normandy area since 1981, has
applied to the CSA for an unused
AM frequency. The station hopes

to use the AM outlet as a comple- |
| ment in AM would see profits

ment to its existing FM network
which it also plans to develop.
Overall the strategy will involve an
overall investment of Ffr 8 million
(app. US$ 1.4 million).

RVS says the Rouen frequency
will give the station a wider au-
dience reach (five million instead
of three million) and higher quali-
ty transmission. It will also reduce
the costs involved in using multi-
ple FM transmitters.

The RVS report says there are
currently around 30 unused AM
frequencies in France, while 97%
of radio sets are able to receive
AM frequencies. According to its
estimates, a Ffr 6 million invest-

from the third year of operation.

At the FM Jevel, RVS plans to
expand from its current broad-
casting level (six FM transmitters)
to cover 60% of Normandy. RVS
is currently the leading FM radio
in Rouen with ratings of 16.4%
according to February-December
figures  from  Medialocale
Mediametrie. O

analysis shows, that with the
dominance of all-music formats,
there is room for new concepts.
The highest TV ratings go to com-
edy films or programmes featur-
ing artists from the 60s and the
70s. Therefore, a new radio for-
mat could attract that audience
and meet that need, especially the
need to laugh?”

NRJ claims the station has
already attracted an encouraging
response from the listeners. If
launched nationally, and no

potential start-up date has yet |

been given, the station will not be
networked. As for Cherie KM, the
programme will be offered via a
franchising deal to local stations,
which will also be able to fill some
airtime with locally originated
programmes.

Sabot says, now the format has
been established, NRJ is attemp-
ting to develop its relationship
with the comedy circuit: “Soon
we want to get more involved in
live comedy, either broadcasting
shows on a regular basis or even
co-producing them:* u]

Profit And Loss
For Private TV

Subscription only channel Canal
Plus has announced net profits of
Ffr 761 million for 1989 (app. US$
1.3 million), up 22.9% from the
1988 figure of Ffr 619 million. The
station’s turnover has gone up
23.5% to Ffr 5.3 billion, higher
than the original forecast of 13%.
Canal Plus says it hopes to
reach the three million subscrip-
tion mark by the end of the year.
The station is also expected to bid
for the new Paris channel with its
Canal Enfants children’s station.
Meanwhile, state TV channel
| Antenne 2 has lost one of its top
presenters to privatised rival TF1.
Michel Drucker, who hosts the
variety show ‘Champs Elysees’, is
not renewing his contract, due to
expire at the end of June. He has
been at Antenne 2 for 27 years.
Government sponsored cultural
channel La Sept will soon be
available on cable and satellite in
French-speaking Belgium. The
deal, which also involves some co-
productions, could give La Sept a
significant audience boost, as
| Belgium is the most densely cabl-
| ed country in Europe. o

Kiss Metropolys president Bruno Lecluse has been awarded the Thierry
Santa Communicaton prize for his work in FM radio. From l-r: Lionel
Cassan from Antenne 2; Lecluse; singer Karen Cheryl; and Roger Santa,

organiser of the FM France Conference.

[—
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Rete 105 Teams Up With TMC

by David Stansfield

Private national radio broad-
caster Rete 105 plans to re-enter
the TV market with Italian com-
mercial network Tele Monte
Carlo. Rete 105 has previously co-
produced music shows with Silvio
Berlusconi’s Italia 1 channel. But
Rete 105’s president Alberto
Hazan says: ‘It seems they do not
want us any more. They have three
other radio stations to push?”
The three are private networks
Radio Dimensione Suono, Milan
International and Radio Italia

Solo Musica Italiana. They
recently signed agreements with
Berlusconi’s ~ advertising com-
pany, Publitalia 80, to provide
them with all their national adver-
tising clients.

Rete 105 has completed the first |
24-minute pilot programme for |
Tele Monte Carlo, which is a mix
of music and lifestyle segments
targetted at young people. Hazan
says the first programme will pro-
bably be screened in September.

Hazan also confirms a com-

Deejay & Polydor |
Promote Janet Jackson

Private network Radio DeeJay is
inviting listeners to ‘Escape To
The US With Janet Jackson’
through a competition backed by
Polydor. The contest promotes
Jackson’s latest single Escapade,
which is being supported by
airplay plus a one-month adver-
tising campaign of 30-second
spots broadcast six times a day.

Adrian  Berwick, MD at
Polydor Italy: “Jackson’s album
Rhythm Nation has sold four
million units in the US but she has

S P o L U G H T

Marcella

® Signed to Dischi Ricordi.

m Main publisher Fado.

w Management previously Five,
Milan. Now negotiating new
contract.

m New album: Verso L'Ignoto.

® The album was recorded at
the Parsifal Studio in London
and produced and arranged by
Geoff Westley.

® Last album 88.

m New single: Verso L’Ignoto.

u Nationwide theatre tour being
planned.

m Dischi Ricordi is relying on
TV promotional appearances
on both state and private
channels. The artist has also
given radio interviews to sta-
tions which include Rete 105
and Radio Solo Musica
Italiana.

Marcella has been on the music
scene for some time. She made an
appearance at this year's San
Remo Song Festival where, along
with husband Gianni Bella, she
performed the song Verso Llg-
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mercial agreement with Tele
Monte Carlo to sell joint advertis-
ing packages to national clients,
in response to Berlusconi’s recent
expansion into the radio sector.
His own advertising company is
offering potential clients packages
of radio and TV spots, plus adver-
tisements in magazines for young
people.

Berlusconi’s  Fininvest group
refuses to disclose financial

details but an industry source |

estimates one type of package at |

L 60 million (app. US$ 48.000).

This includes no more than 10 TV

advertisements, 30 radio spots
and a one-page advertisement in a
young people’s magazine.

Hazan is cautious about
had di results in i’s move into the private
Europe so far. We believe that i radio sector. *“It is difficult to say
Escapade s the strongest track on | whether it is good or bad or what

the album and we will work at it

until we have a hit. That should

then help us to market the |
bum?”

Berwick declined to comment
on the cost of the campaign but
says it is the biggest so far for his
new division. The record com-
pany will provide an all expenses
paid trip to Los Angeles for two
winners. ]

noto. Bella also acted as produc-
tion supervisor for Marcella’s new
album.

Dischi Ricordi says that Verso
L'Ignoto was recorded in the UK
with the hopes of appealing to the
international  market.  Lush
ballads and Latin beats dominate

the eight song album. And
although the style is unmistakably
Italian, the use of Westley as ar-
ranger plus the inclusion of UK
musicians gives the album some
crossover potential.

Marcella will join the San
Remo In The World Tour which |
will take place in Spain, France, ?
West Germany, Japan, Canada
and the US in April and May. O |

will happen. But in my opinion
his ownership of almost 40% of

Italy’s mass media market is too
much,

““He should at least leave radio
to other people. In terms of
business, the radio sector is small.
1 don’t believe that we are involv-
ed in fair competition but we will
find our own ways of competing.
Our commercial agreement with
Tele Monte Carlo is part of our
strategy.”

Meanwhile, Berlusconi seems
set to lose some of his media
power. In its efforts to introduce
new legislation for TV and radio,
the Senate has voted that any
owner of three TV channels can
not also own a newspaper. If pass-
ed by parliament’s lower house,
Berlusconi will have to dispose of
one of his three channels or his Il
Giornale newspaper. But the
Senate also says Berlusconi
should be given two years to step
into line with the new laws. [

Radio Italia Supports
New National Talent

Private network Radio Italia Solo
Musica Italiana is supporting new
national talent through a contest
for unsigned artists. Called the
Touchdown competition, it has
been organised by the Indie label
Clou, daily newspaper Corriere
Della Sera and Radio [talia.

Station  executive  Fillipo
Broglia: “Over 1.000 entry tapes
were submitted. They have now
been narrowed down to 40 and we
are playing four songs a week un-
til the end of May.’

The public will vote through
Corriere Della Sera and then 20
semi-finalists will appear in a
special TV show to be screened
and produced by the 24-hour
mysic channel VideoMusic.

The best two artists will appear
on the RAI TV programme
‘Premio Reno Gaetano’ which
will be screened in the summer.
They will then probably release
singles on the Clou label.

Radio Italia Solo Musica
Italiana has 1.17 million daily
listeners  (DataMedia) and a
policy of national music only. The
station features exclusive inter-
views with local acts and claims
many album previews.

Broglia is claiming a European
exclusive for the March 24 preview
of In Ogni Senso , the new album
by DDD artist Eros Ramazzotti,
which was due to be released
throughout Europe on April 9.0
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Two Flemish acts, Clouseau and
Petra & Co, are currently featur-
ing high in the Dutch charts and,
according to Sieb Kroeske, MD of
the Stichting Nederlandse Top 40,
it is the first time such a thing has
happened.

Clouseau, no. 2 in the top 40 on
April 7 with Daar Gaat Ze, and
Petra & Co’s Jij Daar, at no. 12,
were also in the top 3 of the Dutch
Ianguage charts. Kroeske says

Belgian Boost For
Cancer Charities

by Marc Maes

Flemish commercial broadcaster,
VTM, and its French equivalent
RTLTVi, have raised over BFr
278 million (app. US$ 8 million)
between them in two separate
fundraising efforts for cancer
research. Both campaigns ended
with live TV shows starring na-
tional and international artists
such as The Christians, Viktor
Lazlo, Soulsister, Julien Clerc,

Coca-Cola Sponsafs
National Top 100

Dutch chart organisation
Stichting Nationale Top 100 has

signed a long-term sponsorship |

agreement with Coca-Cola in
Holland. Terms of the deal have
not been released.

The Stichting’s Hitline, a pop
phone-in  service launched in
1977, will now be called the Coca-
Cola Hitline and Coca-Cola will
print the telephone number on
bottles and cans. Advertisements
for the Hitline will also appear on
the cover of teenage music
magazines ‘National Top 100" and
‘Hitkrant’.

(sdverdsement)
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now these two singles have paved |
the way into the Dutch charts, |
other Flemish acts will follow.
Rik Blomme, MD of CNR in
Belgium, puts much of
| Clouseau’s success down to the
efforts of CNR Holland’s Will
Nagel who was convinced of the

Dutch Chart Success For Flemish Acts

The single has been in the Euro-
pean Hot 100 Singles for 10
weeks.

Mouse Records MD Adriaan
van Landschoot says Petra’s
Dutch debut single Laat Je Gaan
did very well in Holland and that,
coupled with good TV perfor-

Flemish band’s potential. Dar | mances, prompted the success of
Gaat Ze has so far sold over l the follow-up, Jij Daar. He says
75.000 copies in Holland and is | the single has attracted interna-
about to go platinum in Belglum tional interest from France, the
—— | UK and the US, partly because

EMI Belgium act Pe Kreuners
are also likely chart entries with
their current single Ik Wil Je. The
track is receiving heavy airplay on

the B-side is in English. |

Dutch public stations Radio 2 and
Radio 3, and is a former VARA
Patrick  Bruel powerplay.
Youngblood.

The VTM show involved live
link-ups with five regional centres
(Antwerp, Genk,  Ghent,
Londerzeel and Bruges), the first
time the station has done such a
thing. At the end of the pro-
gramme over Bfr 162 million had
been raised. RTLTVi, which also
used direct links to regional TV
studios, raised Bfr 112 million.

Coinciding with the final |
weekend of the TV campaigns,
the Belgian International IFPI
charts were topped by charity
records. Samen Leven, featuring
leading Flemish singers, sold
120.000 copies, putting it in the
no. I spot. At no. 2 came the
French song On A Toujours Quel-
qu’un Avec Soi, sung by RTLTVi
staff, with sales of 106.000.

Francois Vaes, label manager at
Polydor Belgium, says Bfr 6.75
million has been handed over to
the two campaigns so far: “The
deal was based on the Band Aid
project but we managed to raise
so much money by a keen calcula-
tion of manufacturing costs and a
minimal flat fee for distribution |
and handling!‘

and  Sydney

Ge Reinders ‘

m Signed to Cloud.

m Marketed through Masters
Records. |

m Published by Cleo Music.

m Management: Pink Pop Buro,
Mary Somers.

@ New album: Homecoming.

= New single: Why Him?

# The album was recorded at
Omroep Maastricht, Iris and

-
Venlo Holland, with further
recording and mixing at
| Ringside Studios in Belgium.
| It was produced by Reinders.
w Reinders will be touring this
summer but details are still
being finalised.
m Foreign licensing and
sub-publishing deals are being
| negotiated. |

AMPEX

Singer/songwriter Ge Reinders |

| through

Grace Jones’ footprints are now to
be found in the ‘Walk Of Fame’
boulevard in Dutch seaside resort
Scheveningen. Jones was visiting

Holland during her current Euro-
| pean promotional tour.

produces a melodic mixture of
folk, country and blues. On
Homecoming he is joined by a
group of well-known Dutch musi-
cians: George Kooymans (Golden
Earring) on guitars and backing
vocals, Ernst Jansz (ex-Doe Maar)
on keyboards, accordion and
backing vocals and Tony Wille
(ex-Pussycat) on backing vocals.

The record is being marketed
Masters  Records.

Reinders has made several radio
and TV performances, and given
interviews to the national press.
Masters  Records  spokesman,
Karel Snijtsheuvel: “The CD is
doing very well. So far we have
sold 2.500 copies of Homecom-
ing. It is slowing down a bit now,
but we hope sales will go up again
with the release of the new single
Why Him?: 0
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Finnish Radio Ad Sales Up 45%

About Fmk 175 million (app. US$
44 million) was spent on radio ad-
vertising in Finland last year, up
45% from 1988, according to
marketing company Radioboo-
king.

‘The figures are based on the net
receipts of 49 stations and na-
tional sales by Radiobooking. The
company says national sales were
Fmk 32 million, or 18% of the
total, with a growth rate of 100%
since 1988. This year the market is
expected to jump by 37% to Fmk
240 million.

MD Heikki Rotko: “If you
compare that figure to the adver-
tising revenue of the national TV
network, which was Fmk 490
million, it is bigger than anyone

S P o T L
Lava
= Signed to Mercury (PolyGram
Nos ).

rway)

® Published by Copyright
Control.

® Managed by Gunnar Eide.

m Latest album The Rhythm Of
Love, released on February 26
in Norway only. The title
track was released as a promo
single. The first single, Tuking
My Heart Away, will be out
in May.

# Previous album Fire (1984)
sold 29.000 units.

® Produced by band members
Svein Dag Hauge and Rolf
Graf.

® As the support act for Randy
Crawford, Lava have perform-
ed 25 dates in Scandinavia
and the UK over the last two
‘months, including two nights
at London’s Royal Albert
Hall. The band will tour Nor-
way in May.

Rolf Graf and Svein Dag, wrote
all the material for The Rhythm
Of Love, which is sophisticated
pop with a transatlantic produc-

by Gary Smith
expected. But on the strength of
business so far we could exceed
that estimate!”

Finland introduced commercial
radio in 1985 and Rotko says the
government’s careful approach to
the way licences were issued,
which resulted in a gradual in-
crease in the number of stations,
has helped the industry.

The station with the biggest
advertising revenue in 1989 was
Radio 1 Helsinki, which genera-
ted Fmk 23 million. Sten Johans-
son, marketing manager at Radio
1, says the figure was not entirely
unexpected: ““It’s going according
to plan but I think we have just

about reached the peak now. |

More stations are starting up so
| G H T

tion in the mould of Toto.
Prior to its release, PolyGram

the amount of revenue will sta-
bilise around this year’s figure’

Radiobooking was set up in
May 1985 by the country’s two
biggest radio stations, Radio 1
and Radio City, both based in
Helsinki. The company has
budgeted sales of Fmk 50 million
for 1990, a 50% increase over last ‘
year.

New Finnish
Licences

The Finnish government has
granted broadcasting licences to
six new independent radio sta-
tions, located in Porvoo, Lahti,
Tammisaari, Varkaus, Seinajoki
and Kemi. Finland now has about
60 indie stations and reportedly
has room for another 10-15
broadcasters. ju}

Radio Ad Levy
Debate Intensifies

A proposal to substantially
reduce, or even abolish, the 16%
levy on radio advertising in Nor-
way is expected to be put before
parliament next month.
Radio observers believe parlia-
ment member Jan Simonsen, a
of the fi ket

Norway faxed of the
new LP to leading radio stations
in Norway. A reel to reel tape of
the title track was then sent to the
biggest local and national
stations.

The company also sent a two-
minute tape with cuts from all
tracks on the album to 50 stations,
which held their own listener
competitions. The same stations
received a 22-minute radio special
featuring the tracks, plus com-
ments from band members.

PolyGram Norway says the
band are picking up good airplay
and recently appeared on
‘Casino’, a show televised by
satellite station TV Norge.

In addition, the LP will be
advertised in newspapers and
magazines to coincide with the
May tour. The line-up for the tour
will include Mezzoforte band
member Eythor Gunnarsson,
who also performs on the LP.
Lava helped produce Mez-
zoforte’s last album Playing For

Time. o,
Norway’s ministry of culture has

(adverdsemenq)
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“The idea of the levy is that the
money is put back into supporting
local radio generally, but the reali-
ty is you need to make a 16% pro-
fit just to break even. It is difficult
to get enough advertising to make
that sort of profit, so you need to
employ ‘more people to chase the

party Fremskri iet (FRP),
will ask for the “‘rescue”” tax to be
at least halved or, at best, com-
pletely abandoned.

The tax is paid to the
Norwegian local radio authority
and is used to help subsidise
smaller stations without advertis-
ing income. However, it is ex-
tremely unpopular among the
larger commercial radio stations,
many of whom claim it makes it
virtually impossible to run sta-
tions profitably.

Egil Houeland, of Radio 102 in
Haugesen: “The tax is actually
20% but you can deduct up to 4%
for your own' costs, which brings
it down to 16%. We would like to
see that 20% brought down to
10%.

Tt becomes a vicious
circle!”

Houeland says Radio 102 paid
out more than Nkr 200.000 (app.
US$ 30.000) last year in levy fees,
but when the station applied for a
subsidy to send its head of sales
and other staff to Scotland to
study commercial radio com-
panies, it only received Nkr 6.000.

Any local station can apply for
a subsidy. The levy was first in-
troduced in May 1988 when local
private radio stations were allow-
ed on air. Many local radio chiefs
believe Simonsen’s bid to cut the
levy will be successful as the FRP
has the balance of power in
parliament. O

Leaked TV
Report Ciriticised

refused to comment on a leaked
report which puts forward the
idea of a second national channel
which would air mainly Norwe-
gian programming and be non-
commercial.

The report, an internal discus-
sion paper, says the main goal of
the station should be to provide
Norwegian political and cultural
programming. Private television
interests say it is a setback and
many believe a high level of |

domestic content would limit
economic longevity of such a
station.

The ministry’s assistant direc-
tor, Helge Sonneland, refuses to
comment on the contents of the
report at this stage. However, he
says a working proposal, based on
the discussion paper, will be ready
to be considered by parliament by
the end of this month or in May.
But he says the introduction of a
second channel could require
changes to the law. 0
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ONCE Expands Radio
Interests With Amanecer

by Annemarie de a Fuente

A network of new stations, owned
by Spain’s charity foundation
ONCE, officially went on the air
this month. Radio Amanecer is
made up of 18 FM stations
around the country, concentrated
in rural areas.

Jorge Pineiro, general co-
ordinator of the Amanecer group:
“We will be transmitting a con-
ventional output with added em-
phasis on local news and
assistance to the handicapped.
Music will, of course, play an im-
portant part of our programm-
ing”

ONCE’s planning and pro-

To contact
Music & Media
Tel:31 20 669 1961
Fax: 31 20 669 1951

gramme director Rafael de Loren-
20 says the charity has invested
Pta 700 million (app. US$ 6.4
million) in its latest communica-
tions expansion plans. The orga-
nisation already has a 25% stake
in the new private TV channel
Gestevision Telecinco, which went
on air in March.

At press time, ONCE’s pending
purchase of radio network
Cadena Rato, which has 72 sta-
tions, is still unconfirmed. ONCE
reportedly paid Pta 2 billion for
51% of the network at the end of
November, but Cadena Rato
denied the deal had taken place.
At the time, ONCE said it intend-
ed to merge Cadena Rato with
Radio  Amanecer, to create

I for the i d
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Radio Futura

m Signed to BMG Ariola Spain.

m Published by BMG Ariola.

m Management: Paz Tejedor at
Animal Tour.

& New album: Veneno En La
Piel released on March 21.

= Current single: Veneno En La
Piel.

m Previous LP: Escuela De
Calor sold 200.000 units.

m The current album was
recorded at Eurosonic Studio
and produced by Radio
Futura.

= The LP is being promoted
with a strong national press
advertising campaign, posters,
radio ad spots and heavy
airplay. At least three videos
will be aired on TV music
programmes. The first video,
featuring the album is title
track, is currently being shot.

m The band will tour Spain in

If the deal does go through
ONCE will own one of the largest
radio networks in the country. [J

(advercisemen)
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Radio Futura started their career
in 1980 with label Hispavox,

SPAIN & PORTUGAL

1 G H T

releasing their debut album
Musica Moderna. They then
moved on to BMG Ariola, and
have released four albums with
the label so far. The first three
went platinum, while the last (a
double live LP) went double
platinum.

All the songs of the new album
were composed by lead singer

Santiago Auseron, some co-
written with his brother, bass
player Lusi. Radio Futura are a
solid rock band known for their
ability to surprise and innovate,
combining classic rock and Latin
beats. The band have developed a
strong live following through their
annual concert tours. O

“ gave it away at the interview”
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Dierks Studio Celebrates 20th Birthday

by Robert Lyng

o mark the 20th anniversary of Dierks

Studios in Cologne, an impressive list of
past clients will be invited to a party later this
year.

Those invited include U2, Queen, Saga,
Nazareth, Falco, Harry Belafonte, Terence
Trent d’Arby, Herbert Groenemeyer, BAP,
Gianna Nannini, the Toten Hosen, Edoardo
Bennato, Eros Ramazzotti, Phil Collins,
Genesis, Rory Gallagher and Stevie Wonder.

““If they all show up, it will be a real Who’s
‘Who of pop and rock;” says Karin Tobias of
the studios’ affiliated publishing company,
Breeze Music.

Studio manager Harry Braun is also using
the opportunity to reach out to young musi-
cians. ‘“We don’t want to have an image of be-
ing on some sort of Mt Olympus. We want to
open our doors to young musicians who might
not otherwise be able to afford working under
such professional conditions. We recently held
an open day and expected only a few interested
people to come. We put just one advertisement
inalocal newspaper, but hundreds turned up?’

Braun has also sent the studios’ mobile unit
out to record amateur bands within a 100
kilometre radius of Cologne. “We really do
care about these young musicians and we want
to show them that. The response has been

Dierks Studios is located 20 minutes from
the centre of Cologne and Braun says its
30-person team specialises in ““total personal
service”. He adds: “It is not enough to just
have a state-of-the art studio. The surroun-

Studio 3 at Dierks

dings, the ambience and the people have to be
right, or it won’t work’

Clients have a choice of three recording
studios, a programming suite, or the renowned
mobile audio and video recording units.
Equipped with a 56-track Westec LT 3000
(Studio 1), an MCI JH 500 with computer
mixing (Studio 2) and a 48-channel SSL Series
4000 E (Studio 3), a choice in multi-track
recorders is also offered.

These include analogue machines such as

DTR-900, the Sony PCM 3324, and the 3M
Digital Mastering System for digital recor-
ding.

The studios’ monitoring systems include
the following speakers: Tannoy Classics,
Yamaha NS-10 M, Tannoy DTM 8, Spendor
SA 1in Studio 1; Urei 809s are also in use in
Studio 2, while Studio 3 includes Urei 813s.

The programming suite offers use of an Ar-
tari 1040 with various Steinberg and C-Lab
programmes, plus a wide variety of samplers,
midi master keyboards and expanders.

Four Yamaha DMP 7 8-track digital mixing
boards with Steinberg Software Control are
also provided. Monitoring is EV Sentry 500s
and Yamaha NS-10s MS.

Over the years, the live recordings by the
studios’ mobile unit have become legendary.
Among those who have made use of the unit
are Tina Turner, the Scorpions and Peter Maf-
fay as well as WDR for ‘Rock-palast’, the ZDF
for ‘Rock Pop’, SWF for the Rock am Ring
Festival, and Westwood 1 for the Moscow
Music Peace Festival.

Braun says film producers are also becom-
ing aware of the mobile studio. ““We recently
spent two weeks in Hungary with the National
Symphony Orchestra recording the sound-
track for the new Costa-Gravas film’ An im-
proved mobile unit is scheduled to be built by
the end of the year.

“We are tending to get away from just
music;’ Braun explains. ‘“We are using our
video mobile unit not just for music videos,
but also for sporting events and other types of

TV entertainment. We will also go more into
video post-production, if we can resolve our
space problem?”

Currently, the studio complex includes a
hotel (each room is equipped with a TV,
stereo, and telephone) and a restaurant, run by
Dieter Dierk’s mother, which also serves as a
relaxing meeting point for musicians, pro-
ducers and staff. The complex has recreational
facilities as well, including a tennis court, and
there is a fully-equipped villa within a three-

the Otari 9011, the Mitsubishi X-800, the Otari | minute drive from the studios. (]
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In Italy, Eros Ramazzotti has finished his new
album at Milan’s Logic Stadios, where Robert
Palmer is currently recording. Meanwhile,
former Black Uhuru frontman Michael Rose
is mixing his new album at Excalibur Studios
in Milan.

At Air Studios in London, Hothouse Flow-
ers have just finished mixing. Roachford as
well as Japanese bands Frederic and Blood Of
A Poet are also recording there, along with
Swedish group A-Ha who are doing some
album tracks at Air with Chris Waller for

EA.

Swiss-based SAEG Refindus Holding has
acquired the total share capital of the Studer
Revox group. Well-knowr: for its professional
audio equipment, Studer Revox was founded

Audio_pioneer and founder of Studer Revox,
Willi Studer

in 1948 by Willi Studer, who until recently was
the sole shareholder. Studer Revox currently
employs 1.800 people worldwide and last year
had a turnover in excess of Sfr 240 million.
Overall management of the group will now be
taken over by a board formed by Leo Werli,
Eugene Sporri, Bruno Hochstrasser and Her-
‘man Stierli. The chairman will be Erich Haag,
chairman of the board of directors of SAEG.

In Holland, Simple Minds are writing and
taping a new album at Wisseloord Studios,
where Dutch band Fatal Flowers are mixing.
German band Victory and Judas Priest are
also recording at Wisseloord. And across at
Arco Studios in Munich, Present History are
recording with producer Peter Beveridge.

Ireland’s Windmill Lane Studios has won
the five-year franchise to televise the Irish
parliament. Windmill will spend about IR£
600.000 to set up the service, but will charge
RTE and TV3 (scheduled to go on air later this
year) a combined fee of IR£ 280.000 annually.
Windmill’s coverage is expected to begin in
January. ‘

PWL is busy! Jason Donovan, Kylie
Minogue, Big Fun, Shaking Stevens, Sonia,
Trisha Fisher and Japanese artist Kakko are
all in the studios recording.
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Smill (Palace/Holland). Contact:Boudisque/Fred

Berkhout/tel:31.20.260311/fax: 247801

The vocals on this track are by Wendell Morrison who has previous-
ly worked as a backing singer for Culture Club, Luther Vandross and
Deacon Blue. The track is known as a a “lokschijf”’ in Holland, a

term for

New Baccara

Yes Sir,] Can Boogie (2 Summers
Records/UK). Contact:Station If Station/

Martin Lovett/tel:44.1.4825272/fax:4823861

A re-recorded version of the song that was no.
Linthe UK for 16 weeks in 1977. It seems that
the new track could also do well as already the
record has export orders of 130.000 (100.000 of
those are going to Spain). Licence and sub-
publishing free for the world.

The Chain Men

Maybe | Will (Columbus/Holland).
Contact:Music Works/Wim Rijnen/
tel:31.20.6622735/fax:6629580/tlx:40568

The opening track from the LP Fool’s Gold is
a good example of Ted De Best’s fine voice.
The band have only been together since late
1989 and are already causing a stir in Holland.
Licence free except Benelux and publishing
free except Europe (sub-publishing may also
be negotiable in Europe).

Atmosphere

Atm+Oz+Fear (USA/Belgium). Contact:USA
Import/jose Pascual/tel:32.3.2320429

A track that has been heavily played in the
Hamburg area and is now picking up in
Belgium. Released and produced by the same
company that has been so successful with
Confetti’s. Licence available for the world ex-
cept GAS, Benelux and France.

Tommy Nilsson

Too Many Expectations (Alpha/Sweden).
Contact:Alpha/Benny Hedlund/
tel:46.8.7300400/fax:7301015

Sweden’s representative at the last Eurovision
Song Contest has come up with some good
pop with a distinctly Scandinavian character.
‘The album Fias respectable pre-sales of 30.000.
Licence and sub-publishing free except
Sweden.

airplay on the NOS, the state network. Licence and
=" sub-publishing available for the world except Benelux.

Tina Charles

Go To Work On My Love (Global
Satellite/UK). Contact:Global/Peter Knight/
tel:44.1.3592974/fax:7049879

Charles’ second career in the late 80s was
started by a remix of her 10 million selling
single I Love To Love from 1976. The remix,
produced by Swedish DJ Sanny X, was a suc-
cess and now the two are working together on
new material with writer Biddu. Licence and
sub-publishing free except UK and GAS.

Florence Derby

You're In My Dreams (Friends/Holland).
Contact:Friends/Karel Hendrikse/
tel:31.35.214214/fax:219494

A number that has been sitting around for a
year because the right singer could not be
found. It was worth the wait as the song has a
class and maturity that comes from a convinc-
ing vocal performance. Licence and sub-
publishing free except Benelux.

Raul Orellana

Toros (Spitfire/Spain).

Contact:Blanco y Negro/Felix Buget/
tel:34.3.2007077/fax:2020878/¢Ix:98064

The latest release from the Barcelonian
DI/producer is reminiscent of his first single
Guittara. The combination of rootsy flamenco
guitar and a dance (house) beat is good for
both listening and ‘getting down’. Licence and
sub-publishing free except Europe.

Blondin

Paris Au Bord (Trema/France).
ContactTrema/Michele Bourdette/
tel:33.1.42560882/fax:42252528/tlx:6 30170
Based around voice and piano, this track
manages to be gentle and powerful in the right
amounts. Blondin has a raunchy but sensitive
voice and even though he sings in French there
is crossover potential here. Licence and sub-
publishing free except France.

Records mentioned on"this page are by promising acts which have potential for breaking into the pan-

market. The selection is done by the editorial team of Music & Media. Radio & TV programmers
wanting to play the material mentioned here should be aware that not all records are necessarily released
in every territory. Intemational A&R managers and music publishers on the look out for new deals should
contact the original master/publishing owners. Country of origin and contact numbers are fisted as known.

Those wishing to submit material to this section

should send their records, biographies and photas to Music

material
& Media, Gary Smith, PO Box 9027, 1006 AA Amsterdam, Holland.
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77 by Gary Smith
One of the best dance
records to pass this

WORTH WATCHING
way since Snap’s The

UPDATE =222

by D-Shake (Talent Tracks cassette no. 43).
Although it is not as commercial as the Snap
number it is quality dance material and is
reportedly selling 1.000 a week, on import, in
the UK. At press time the record is no. 25 in
the Dutch dance chart, no. 3 on the TROS |
(Dutch radio station) world dance chart and in |

the UK it has reached the top 20 of the Black | |

Echoes house chart. |
Plan B, (cassette no. 37), are doing well in |
the US. The band’s latest album The
Greenhouse Effect was released there in
February and so far has sold a respectable

20.000 copies. The single Bearn Me Up Scotty
is also receiving airplay on both college and
mainstream daytime radio. If you happen to
be in West Germany in April and early May
the band will be touring extensively before
they go back to the US in June.

El'Ultimo De La Fila (cassette no. 3), one of
Spain’s most popular groups, have signed a
deal with EMI for the rest of Europe. The
band’s latest LP, Como La Cabeza Al Som-
brero, has sold over 500.000 copies in national

!

- /
El Ultimo De La Fila - finally getting recognition
outside Spain

territory alone and they are becoming increas-
ingly popular in Latin America. Basically they
make strong, straightforward poprock to
which they add a dash of flamenco and some
passionate Moorish singing. ]

T o P 2 (¢ ]
i
UK Independent Charts
I o — S .
| Singles | LPs |
THS  LAST THS AT ‘
e v ik
U it s o0 | v ootk
D1 L putogl R I i .
33 Stawberry Fiekis 33 Stone Roses Ston Roses. (Starione) |
s W e | 1 e e B
410 She Bangs The Drum Store Roses (Slvercone) 5 Salt Lick. T N (Ghrerhouse)
5 Step On You Mordays (hactory) 62 Warehoose Roves o] Voo Rumour)
Y b sbdi i) T L0 ™ v s
77 MamaGaveBirth.  QLatfh&DelsSod  (Gee Soeet) 8 We Care A Lot Fih No More: ordan)
8 4 Made OfStone Son ot ) 55 The Combors Of |
D e b e o s g
09 Enjoy TheSilnce  Depeche Mode ) [ s {4AD)
n Better Rede! MC (Desie) I 10 Bummed Happy Mondays {Factory)
R 30 Mother Universe ) 16 Squirrel And GMan  Hapy Mondays (o)
B et e R Bl e MO
Wl The Ships Song. N, Core & The BadSeets (M) 149 Shouting Quiedy  Biadord Fandair]
s Cirdles ings {long Beach) 13 Hell Wich The Lid OFf MC 500 e fes, D) Zero (New, Ere)
% 13 Indian Rope latans. (Dead Good) 1 1 Wiid Eranre. (Muse)
1715 Madchester Rave On  Happy Mondss {Fctary) 1T 13 3 Feet High And Risng De laSou {Big L)
[ ProGen Shames (I Litelodan) | 18 Il Reading Writing & .. Sundays {Rough Fate)
91 TestOne Sweet xorcie 917 101 Dammations Cirer 8 Ca)
0 18 Ride Ride {Creation) B 15 House Of Love House Of Love: {Creation)
compiled by MRIB
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BACCAREK
\BACCARA |
i

-
“Already experiencing major media

attention with international release
dates still being confirmed”

M. PASSOS
DAMA

DE
PAUS

...'FROM MY VERY
| FIRST ALBUM...,
..JUST LISTEN,
YOU WILL LOVE IT..”

dertsamen) ]

READY TO ROLL
10 TOP A&R SELECTIONS
- The Best Of Europe’s
| Independent Scene -

| 10 RED HOT LOCAL BREAKOUTS
| - If It Is Breaking Somewhere Else It
Might Just Work For You Too -
On the all new revised
Talent Tracks Cassette

See answer card elsewhere in this
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SINGLE OF THE WEEK

Vaya Con Dios

What's A Woman - BMG Ariola
The long-awaited new material
from one of the major Belgian
successes of 1989 confirms that
this duo are world class roots
revivalists. The first number
taken from their second LP

ALBUM OF THE WEEK

Oingo Boingo

Dark At The End Of The Tunnel - MCA
Oingo Boingo are Danny Elf-
man’s day job. Elfman wrote the
atmospheric soundtrack for last
year’s ‘Batman’ film and through
this began to gain recognition.
The third LP from this eight-piece

Kristiana Levy

Bad Thing - EM/

Straight ahead Euro dance/pop
from one of Germany’s best
female singer/songwriters. The

first single from the album of

the same name.

Salt ‘N’ Pepa

Expression - FFRR

Strong, entertaining and melo-

dic rap featuring a sampled |

Chaka Khan and a 70s funk
groove. Commercial hip-hop at
its best.

Mr MacKenzi

and Motown. A slow, blues rhythm, a big, fat brass sound and
a vocal performance par excellence by Dani Klein add up to |
what should be one of the major hits of this summer.

Night Owis recalls late 60s Stax

LA band has
album should have - great vocals, devilishly catchy tunes, pace, |
passion and brilliant brass arrangements. Stand out tracks in- |
clude Out Of Control, Long Breakdown and Run Away. |

everything a pop |

Kim Wilde
It's Here - MCA

The perfect combmauon A

Love Chuld Parlophone
Heavier and harder than their
earlier material but still melodic.
Gipsy Kings

Vamos A Bailar - CBS

A cheerful and stirring dance
track from the emperors of
flamenco/pop.

Bel Canto

Birds Of Passage - Crammed Discs

Y,

Despite still bemg relanvely un-
known Bel Canto are one of the
best Norwegian bands since
A-Ha. Tlus haunting, atmosphe-
ric number is yet another good
reason to check them out.
Cock Robin

Straighter Line - CBS

The best track from First Love,
Last Rights. A driving poprock
song of some depth that deserves
to be a hit.
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mellow, a
| committed vocal de.lwery and a

good dance groove rapped up in

a slick production.

Trancedance

Is It Love - CBS

Hard-hitting rock with an attrac-
tive melody and a contemporary
production.

Jesus Jones

Real Real Real - Food EMI

More inspired, hard-edged pop
from one of the UK’s finest new
bands. The chorus is pure 60s.
The production, by Harding and
Curnow, just might make this
| one of the classier hits of 1990.
Benjamin

You'll Never Fall - Polydor

With a similar vocal delivery to
Colonel Abrahams and a hard,
late 80s groove this is a serious
contender for a summer hit.

Halo James

Baby - Epic

An emotional delivery from the
band and a suitably massive pro-
duction by Bob Sergeant.

Elsa

Gli Anna Miei - BMG Ariola

The Italian version of the French
singer’s hit Jour De Neige. Sweet
and sensual and in line with the
current ““Lolita wave””.

Hugh Harris
Words For Qur Years - Capiol
A i i = i

The release of this talented Lon-
doner’s debut LP confirms that
he is right up there with other

newcomers such as Lenny
Kravitz, Del Amitri and Jenny
Morris.  Harris”  rock/soul
melange sometimes sounds like a
cross between Prince, Tracy
Chapman and TT d’Arby. Try
Mr Woman Loves Mrs Man,
Helen Highwater and Love
Kicks.

Michel'le

Michel'le - RuthessiAtco

A good debut from this LA born
singer. The material is a mixed
bag of ballads and up-tempo
dance tracks, largely co-written
with Dr Dre who also provides
production. Currently charting
in the US with No More Lies,
other good tracks include // and
Special Thanks.

Sandra
Paintings In Yellow - Virgin

Well balanced and seamlessly
commercial effort that relies
heavily on Mnchael Cretu’s
clean, keyboard

| good guitarist as is

Elio E Le Storie Tese

Efo Samaga Hukapan Kariyana Turu - Psycho
A varied and humorous LP
from this Italian group. All styles

of music are covered and

parodied and the result is a clever
pastiche.

China
Sign In The Sky - Vertigo
A fine debut LP from this Swiss
hardrock act. The band’s songs
are simple, solid and melodic
with a pop feel that could see
them taking over from
‘Whitesnake/Def Leppard et al.
Vocals and guitar playing will
also keep the hardrock fans hap-
py. Tty Animal Victim, In the
Mlddle Of The Night and Take
Your Time.

Paula Turci

Ritorno Al Presente - //BMG Ariola
An interesting LP from this
Italian  singer/songwriter. She
has a highly individual, uplifting
and intimate voice. She is also a
often
displayed on this varied and un-
pretentious record. Check out
Ringrazio, Lungo Il Fiume and
Ritagli D’Anima.

Lois Lane

Fortune Fairytales - Lowtand/Polydor
Excellent poprock frém this cur-
rently happening Dutch act.
Highly programmable music
with immediate appeal and a
pleasant degree of sophistica-
tion. The breezy material was
largely written by Evert K. Abb-
ing who also co-produced. Par-
ticularly good are This Must Be
Love, ‘Cause I Say and Nothing
Left.

pro-
duction. Sandra’s sensual voice
is wrapped in a sea of breathy in-
strumentation and despite the
undeniable commerciality of it
all this is rather predictable.

B == |
Editor Gary Smith
Contributors Pieter De Bruyn
Kops and Machgiel Bakker
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450.000 SALES

SINGLES ALBUMS
Depeche Mode Airplay Depeche Mode Airplay
| Snap Sales Sinead O’Connor Sales |

CHART BUSTERS

| Chart Busters i a quick reference to this week's Hot 100 Singles/Albums and the
European Top 50 charts. Chart positions are indicated where appropriate.

E X PLOSI VES
Explosives features the major new releases by established and new artists.
It includes recent releases stillin need of support on European radio.
[SINGLES OF THE WEEK ]
Vital for your play list.
Vaya Con Dios - What's A Woman (BMG Arioks)
Bel Canto - Birds Of Passage (Crammed Discs)
Kim Wilde - It's Here (MCA)
|SURE HITS
Cock Robin - Straighter Line (CBS)
Salt ‘N’ Pepa - Expression (FFRR)
Goodbye Mr MacKenzie - Love Child (Parlophone)
Gipsy Kings - Vamos A Bailar (CBS)
Fleetwood Mac - Save Me (Warner Brothers)
Trancedance - s It Love (C8S)
Jesus Jones - Real Real Real (Food/EMI)
[EURO-CROSSOVERS ]
Continental records ready to cross-over
Kristiana Levy - Bad Thing (EMI)
Benjamin - You'll Never Fall (Polydor)
Elsa - Gli Anna Miei (BMG Ariola)
MERGING TALENT |
w acts with hot product.
The Family Stand - Ghetto Heaven (Atlantic)
Hugh Harris - Mr. Woman Loves Mrs. Man (€M)
Major Matt Mason - Move (RCA/BMG)
Silje - Tell Me Where You're Going (Lietime)
Alannah Myles - Black Velvet (Atlantic)
[ENCORE 2|
Gun - The Feeling Within Y
Sydney Youngblood - I'd Rather Go Blind (Cirea)
Culture Beat - Cherry Lips (CBS)
[ALBUMS OF THE WEEK |
Oingo Boingo - Dark At The End Of The Tunnel (MCA)
Elio E Le Storie Tese - Elio Samaga Hukapan Kariyana Turu (Psycbo)
Hugh Harris - Words For Our Years (Capitol)
Michel'le - Michel'le (Ruthless/Atco)
Sandra - Paintings In Yellow (Virgin) *
China - Sign In The Sky (Vertigo)
Paula Turci - Ritorno Al Presente (IT/BMG Ariola)
Lois Lane - Fortune Fairytales (Lowland/Polydor)
. Bradford - Shouting Quietly (Rough Trade)
The Sinners - Piece By Piece (MNW)
MPMG (Elektra)

The Havalinas - The Havalinas
TV AND RAD |

[CHART ENTRIES Ty | P
Airplay Top 50
Snap - The Power (26) (Logmmc Ariola)
Nick Kamen - | Promised Myself (29) (WEA)
Eric Clapton - No Albis (4/) (Duck/Reprise)
Happy Mondays - Step On (46) (Factory)
Hot 100 Singles
| Madonna - Vogue 9 (Sire)
- This Beat Is (18) (ARS)
Jason Donovan - Hang On To Your Love (23) (PWL)
Happy Mondays - Step On (48) (Factory) .
| Midnight Oil - Blue Sky Mine (58) (c8s)
| Top 100 Albums
Gary Moore - Still Got The Blues (/2) (Virgin)
Van Morrison - The Best Of Van Morrison (/4) (Polydor)
Sandra - Paintings In Yellow (27) (Virgin)
[FAST MOVERS |
Airplay Top 50 _
Alannah Myles - Black Velvet (3-35) (Atlantic)
Dusty Springfield - In Private (6-12) (Pariophone)
Laid Back Bakerman (/4-34) (BMG Ariola)
del Amitri - Kiss This Thing Goodbye (19-30) (A&M)
Candy Flip - Strawberry Fields Forever (27-39) (Debur) |
|
Hot 100 Singles |
Paula Abdul - Opposites Attract (19-34) gy |
Bizz Nizz - Don't Miss The Partyline (22-56) (Cooltempo)
Les Forbans - Version “90" (28-42) (Vogue)
UBA0 - Kingston Town (30-72) (Virgin)
Family Stand - Ghetto Heaven (34-59) (Atlantic/East West)
Top 100 Albums ;

The Notting Hillbillies - Missing... (5-/) (Vertigo)

Midnight Oil - Blue Sky Mining (6-/0) (cas)

The Carpenters - Only Yesterday - Greatest Hits (8-/4) (A&M)
HOT ADDS : ;

Breaking Out On European Radio

Kid Creole And The Coconuts - The Sex Of It (CBS)

Kim Wilde - It's Here (MCA)

FROM HE N GINNING

pRGATILLTHCo0

4 TN o YESTER HITS

Singles

the Eurochart top

OF M

five from five years ago.

Albums

APRIL 14 - 1985

Philip Bailey - Easy Lover (CBS)
Jermaine Jackson - Do What You Do (Arista)
Murray Head - One Night In Bangkok (RCA)
U.S.A. For Africa - We Are The World (CBS)

(ZTTlsiand)

Frankie GTH - Welcome To The PLeasure Dome

Exclusive distrioution:  for Germany and Austria D.A. Music, Kruppstrasse 7 D-2840 Diepholz tel.: 05441/2081  for Switzerland Exclusa A.G., Sumplstrasse 26 CH 6312 Steinhs MASTER CHART - April 14, 1990
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Phil Collins - No Jacket Required (Virgin/WEA)
Sade - Diamond Life (Epic)
Wham! - Make It Big (Epic)
Tina Turner - Private Dancer (Capiol)
Tears For Fears - Songs From The Big Chair (Mercury)
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united kingdom

Maost played recorcs in England during
the week of publication on the follo-
wing stations BBC 1, BBC 2, Capital

REPORT

THE MOST PLAYED RECORDS IN EUROPE

From the airplay hic parade from Me-
dia Control including 29 radio stati-
ons. For more info please contact

switzerland

Most played records as checked by
Media Control on the national station
DRS 3.and § private stations. For more
info please contact Media Control,
Post Passage 2 Basel 4002, telél’
228989.

Radio, Greater London Radio and the Media Control - Postfach 625.
major independents. D-7570 Baden Badentel(0)7221-
33066.
I WO'COMW u
l Rod St Tran

4. Nick Kamen | promised My
5. Stefan Waggershausen - Dxs e M Ta's.
6

Most played records as checked by
Media Control on the national station
03.

Vet
7. Belinda Cartisle - La Lua
6. Paul McCartney -Pu k There

16. Tears For Fears - Aéwe For Toe Young Acbean
17. F. Feldman & J. Jamieson - ose Pas

18, Barciay James Harvest - e To Th how
9. Gloria Estefan -Get O Your fee:

20. Tina Turner -1 ox't W Lo Yoo

taly

lesepl S e e cotpiial
RAI Stereo Du

L Andnwlnfpky

L Wl 2 Siesd OComnor - e rptrs ew s
y Youngsl 3D ~Angl OfThe N

S B pnn” s & Do s

4. Laid Back -Bie 5. Francesco Salvi-A

5. Siaad O*Conma e Comra U
6. Roxete - Dugerow

& Amedeo Minghi & Mietta Vi more
7. Mano Negra -Keg Ko Fre
6. Anna Oxa -Doma ConTe

9. Jee MC -y
10. Rob 'N' Raz - Got To Get 11. Alberto Fortes - Carta Del Gielo.
11, Tina Turner You n Tove
11.P. Edwards & J. By 3.

| 14, Madonna -Vops.

1S, Alannah Myles - Back Velue
16,

15, Eros Ramazzoet e s UG
16. Formula 31590
" Save e

ToMe

1. Si
2. Laid Back - Bkermun
DR ST T

12. Tina Turner - Tt e

13. Belinda Carfisle

14, Roxette - Dugerous

15. E. Bennato & G, Nannini - Un'Exte aans
16. Paula Abdul - ke

17. Sandra

20, Paul McCartney - ucl Thre

From the airplay hit parades provided
by Media Control France. For more
info please contact Media Control
France 25 Av. De La Foret Noire -
67000 Strasbourg - France -tel
(88)366580.

Radios Peripheriques (AM Stations)
L Jofney Halyday e Vs
Le Temps e Yepes:
3 Am«m -Ou Tromer L Vioors
4. The Christians -Weré,
. Patrick Bruel - T Le s Quid Mene
6. Demis Roussos - OnEc urLes Murs

8. Pl
v/amutn Ls Nt Te Rssembie

17. Ossi Ost-Born
18. Chris Rea -Thac's Wha: They Avays Sy
19, Technotronic - Ge:

20. Rainhard Fendrich -Von 2¢ Zu e

Jay checked on Radio 2 and 3, the

Dutch national pop stations. For info
contact Stichting Nederlandse Toj
40,70 Bor 7061200 45 Hiversr
tel(0)35 -231647.

1. Lois Lane -Forune Fieytses

6. G'Race -Cayio Arownd he ok
7, Herman Van Veen - Biune Pleiken
8. Guesch Patti - Horme Au Taber Vert:

11 Tas P g i Yo e
12, Clouseay - Our Gur 22
13. John Lee Hooker - The Hesr
14 Deoche Wode. iy TSt
& The Rude -Pesure
IS/TITMMF:lmTy Momeres 5o
. They Might Be Giants-Bichouse n our Sod

18, 4
n Renzo Alvare & Lino Pansi - hemx
20. Scialpi - Les Affis Son Les Afis

The 20 best played records in Spain
from Cuarenta Principales, covering
the major Spanish stations.

|, Duncan Dhu - Rotando La Everndad

2 La. ~No Me Ingorta Nada.

- Naco nn Valir

& New Kids On The Block -YouGack
7. Bl Golpe - a Gra Occta
! ;xmm,Sommm. You take Me sl

|a xmnm ~Tears On y Piow
~When You Come Back To e

i1 'Depeche Mode - Exoy The Sierce

13. Ml Vanil - 3 Or Nothog

14, Benjamin -Yeu' Never Fa

15. Sergio Daima -Te Quero s

16. Phil Collins -| Weh e Wosid o Down

17. Jive Bunny -Roce N Rot Fay Mix

18, 49%rs -Touch e

15. Gloria Es We e

|e J
19. Justian & Mandy - Take Me Lie | Am
20, Michael Bolton -How A Spesed To.

2. Loco Mia -RSM

u Tears For Fears - ok T Youg At

19. Kashtin -€ Ussuan
). Indochine - Le Baiser

3 /tmmySamvviik You ke e Fel
4. Depeche Mode - sy The Siexce

. LicaStaafied . A prsed T
6. Technotronic -GetUp

7. New Kids On The Block - You Got .
ST D) o e

i Prvae
P Richard Marx - g Here Wing
11. Roch Voisine -Pastan:

12. Cock Robin - Warks Apar

13, Francis Cabrel - i

14, Adeva | Tk You

20. Black Box | Dont Kncw Anyhody Ese
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TITLE

ARTIST - ORIGINAL LABEL - (PUBLISHER)

Enjoy The Silence
Depeche Mode- Mute (Sonet)

Nothing Compares 2 U

Sinead O'Connor- Ensign/Cheysalis (Controversy Masic

Black Velvet

Alannah Myles- Adantic (EMI/Bluebear Waltzes)

Blue Savannah
Erasure- Mute (SonetMusical Moment/Soner)

Dangerous
Roxette- Parlophone (jmmy Fun Music)

In Private

Birdhouse In Your Soul

They Might Be Giants- Elektra (Warner Chappell

Advice For The Young At Heart

Tears For Fears. Fontns (Virgin Music/10 Muslc)

1 Wish It Would Rain Down
Phil Colins- Vrgin/WEA (Phil Collns/Hic & Rur)

Dub Be Good To Me

Dusty Springfield- Parlophone (Cage Music/l0 Music)

Beats International- Go! Discs/PolyGram (Go! Discs/EMI Songs)

1 Don’t Wanna Lose You
Tina Turner- Caplol (Constane Evolution Music)

Escapade
Janet Jackson- A&M (Biack lce/Fyte Tyme)

Lily Was Here

Bakerman

Lisa Stansfed: ArscaBHG (Big L Mus)

Your Love Takes Me Higher

322 Yhe Beloved: East West (Virgin Musi)

Laid Back- BMG Ariola (SingASong/Casadida/Mega)

D. A. Stewart & C. Dulfer- AnxiousRCA/BMG (D'WA/BMG Music)

» , Words
The Christians- Isand (10 Musc)

« 3 Opposites Attract
Paula Abdul- Virgh (Virgin/Olie Leiber)

o i You Make Me Feel (Mighty Real)
_Jimmy Somervile- London (1Q Musie

% 1 Laluna
Belinda Carlisle- Virgi (Future Furniture/Virgin)

1w + Kiss This Thing Goodbye
del Armitri- A&M (PolyGram Music

» s Read My Lips
Jimmy Somerville- London (Rownmark/W.A. Bong/Zombs)

2 1 Downtown Train
Rod Stewart- Warner Brothers falma Music)

. 1 Sit.And Wait
Sydney Youngblood- CircalVirgin (Virgin Music)

2 ¢ Love Shack
B-52's Reprise (Man Woman Together Now)

s 25 All Around The World

‘@ This week

w

=

33w

w
o

37 »

39 -

43 » .
44 o
45 oo
46 B
47 >
48 o

Nick Kamen. WEA (EM! Musc)

TITLE
ARTIST - ORIGINAL LABEL -

The Power
Snap- Logic/BMG Ariola (Hanseatie/Fellow)

(PUBLISHER)

Strawberry Fields Forever
Candy Flip- Debut (Northern Songs)

Tears On My Pillow

Kylie Minogue- PWL (Sovereign Music)

1 Promised Myself

Kingston Town
UB40-Virgin (Sparta Florids)

Live Together
Lisa Stansfield- Arista/BMG (Big Life Music)

Fame ‘90 (Remix)

David Bowie- EMI (Various

Get Up!

Technotronic- ARS (Bogam/BMC Publshing)

Hang On To Your Love

Jason Donovan- PWL (Al Boys Music)

Leningrad
Billy Joel- CBS (joel Songs)

Oh Pretty Woman

Gary Moore feat. Albert King:Virgin (Cotlian Musi)

That Sounds Good To Me

Jive Bunny - Music Factory Dance (Copyright Control)

. With A Little Love

Sam Brown- A&M (EMURondorWayblue)
Fais Moi Une Place
Julien Clerc- Virgin (Crecells & Sidorie)

How Am | Supposed To Live Without You

Michael Bolton- CBS (SBK April Music)

No Alibis
Eric Clapton- Duck/Reprise (BG Mo

Your Own Sweet Way

The Notting Hillllies- Vertigo (Phonogram Music)

Love Pains
Liza Minnelli Epic (Warner Chappel)

Animal
Francis Cabrel- CBS (Editions Chandelle)

The Message Is Love

Arthur Baker feat” Al Green- A&M (tersong MCA Music

Hzppy Mondzys Factory (London Music)

1 Don’t Love You Anymore

Quireboys: Prlophone (PolyGram Music

Das Erste Mal Tat’s Noch Weh
Stefan Waggershausen- Polydor (Miau Musk)

49 m Save Me
Fleetwood Mac- Warner Brothers (FeetwoodWarner Tammerlane)

50 » o

We Almost Got It Together

Tanita Tikaram. East West (Brogue/Warner Chappel)
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ARTIST . ORIGINAL LABEL_ - (PUBLISHER)

COUNTRIES CHARTED

THIS WEEK
LAST WEEK
WKS on CHARTS

TITLE

ARTIST - ORIGINAL LABEL - (PUBLISHER} COUNTRIES CHARTED

THIS WEEK

_ EUROCCHART

ARTIST . ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED

5

Family Stand- Aciantic/East West (Asun/VermaliMaanama)

Orbital- London (Copyright Control)

O = FAST MOVERS

| .« The Power UKGBHALh « o | Wish It Would Rain Down FGBHAChFoD 69 4 . Moments In Soul S
Snap- Logic/BMG Ariola (Hanseatic/Fellow) Phil Collins- Virgi/WEA (Phit Collins/Hic & Run) JT. And The Big Family- Champion (various)
2 , 1 Nothing Compares2 U UKGEHAChSwFoDEN el 5 , Black Velvet LRGN n Scream g
Sinead O'Connor- Ensign/Chrysats (Controversy Music) Alannah Myles- Acantic (EMiBluebear Waltzes) Ice MC. ZyxMikuiski (Lombardoni)
3 . o GetUp! UK AG B AChSHOGr] s ; Mama Gave Birth To The Soul Children * 7N o« - Read My Lips Ky
Technotronic. ARS (Bogam/BMC Pubiishing) Queen Latifah feat. De La Soul- Gee Street/Tommy Boy (Copyright Controf) jimmy Somerville- London (Kownmark/W.A. Bong/Zomba)
4 , 3 Enjoy The Silence UK FGBHpAChSWOEFie! 38 = Girl 'm Gonna Miss You ® 72 s o Comment Te Dire Adieu F
Depeche Mode- Mute (Sonet) Milli Vanilli- Hansa/BMG/Chrysalis (FAR Music) jimmy Somerville- Lendon (ErI United Partnership)
5 ; , Love Shack K 39 =« Going Back To My Roots GEHAGH 3 On A Toujours Quelqu’Un Avec Toi g
B-52's. Reprise (Man Woman Together Now!) FP1 Project. Rumour (EMiRumour) Televie- Polydor (GGRAVN)
6 s ; DubBe Good To Me UKGEH ASwiGr 40 v Another Day In Paradise kG s ; You Got It %
Beats International- Go! Discs/PolyGram (Go! Discs/EM: Songs) Jam Tronik- Zyx/Mikuiski (Phil Colins/Hic & Run) New Kids On The Block- cas (s8k Songs)
7 , o Strawberry Fields Forever ucr 4] Infinity (1990’s Time For The Guru)  ssHn 75 « > Live Together GBHSChAI
Candy Flip- Debut (Northern Songs) Guru josh- de/ConstruétionRCA/BMG (Copyright Control) Lisa Stansfield- Arisea/BMG (Big Life Music)
8 s 1 Le Temps Des Yeyes B 5 ; Alll Wanna Do Is Make Love To You i 76 = » Another Day In Paradise GAGHPo!
Les Vagabonds- Carrere (Editions Oriando) Heart- Capicol (Zomba Music) Phil Collins. Virgin/WEA (Phi Collins/Hit & Run)
B Vogue KGN 43 « - Fais Moi Une Place & 77 + - Loaded o
Madonna- Sire (Various) Julien Clerc- Virgin (Crecelles & Sidonie) Primal Scream- Creation (Copyright Control)
10 o o Lily Was Here UKGBCRSWDIN it 44 v - That Sounds Good To Me LKEH 06 78 = - Handful Of Promises KBk
David A. Stewart & Candy Dulfer- AnxiousRCA/BMG (DWA/BMG Music) jive Bunny & The Mastermixers- Music Factory Dance (Copyright Controf) Big Fun jive (A# Boys Music)
T Blue Savannah KGDF 45 < v Pump Ab Das Bier GEAGH B | Promised Myself Gl
Erasure- Mute (Sonet/Musical Moment/Sonet) Werner- CBS (Stop & Go Music) Nick Kamen. wea (M Music)
12« Les Valses De Vienne £ 46 o - On Ecrit Sur Les Murs & n Nicolas Et Marjolaine F
Francois Feldman- Phonogram (Mariu/Carole) Demis Roussos- EM! (Materia/Sidecar) Dorothee- A-B/Polydor (Abeditions}
I3 = s | Don’t Know Anybody Else UKFGBHACRSWONGL 47 = - Hier Kommt Kurt 6 8l » : Vattene Amore :
Black Box- de/ConstructionRCABMG (intersong Music) Frank Zander- intercond (Zett Musik) Amedeo Minghi & Mietta. Fonit Cetra (Nuova Fonic Cetra/Yor)
Megamix & Step On K Cruel Crazy Beautiful World i
1
I 4 ’ Claude Francois- Carrere (Various) n Happy Mondays- factory (London Music) 82 m Johnny Clegg- £Mi (Sweet & Sour Songs)
Hiroshima FohDF Don’t You Love Me UKGSwr JAttendrai F
b}
I 5 ©7 Sandra- Virgin (Reinzer/Global Music) 49 2 49'ers. 4'th & B'way (Copyright Control) 83 B Claude Francois- honogram (Various)
16 » - Birdhouse In Your Soul K 50 < o Qui De Nous Deux & 84 n Fame ‘90 (Remix) e
They Might Be Giants- Eiekera (Warner Chappef) Frederic Francois- Fema (Lercara Music) David Bowie- £M/ (Various)
AN FBSp.SwPol GA
I 7 L :.::\l\e;::ne GMBMG Ariols (F igiaporge: Naidmn 5' a3 TVIheoCrllhdr?iEianm Isiand (10 Music) i 85 B Ir*&z'iss‘?’dgt eArsGrI;:Fv*:M {Intersong MCA Music)
: : = - a—— d » J" - ng A
B This Beat Is Technotronic UKGEH 52 v o Il A Neige Sur Les Lacs F 86 EB The Real Wild House o
Technotronic- ARS (BogamBMC Pubiishing) Jean-Pierre Francois- 8MG Ariofa (Tiar/Copyright Control) Raul Orellana-Blanco ¥ Negro/iMC (Actual Music)
u o Opposites Attract UKGBHAChSwDNFiGr « , Better World kA 87 Put Your Hands Together GHACH
Paula Abdul- Virgin (VirginOtle Leiter) Rebel MC- Desire (fFiction Songs) D-Mob- London (EMitAlan/Stam jam)
20 ¢ How Am | Supposed To Live Without You s2#4% 584 s This Is How It Feels K 88 = - Samen Leven 8
Michael Bolton. ¢Bs (SBK April Music) Inspiral Carpets- Cow Dung/Mute (Copyright Control) Artiesten Tegen Kanker- Pojydor (Copyright Control)
21 e Meme Si Tu Revenais (Remix ‘90) £ « 1 Das Erste Mal Tat’s Noch Weh 4 89 B Jij Daar &H
Claude Francois- Carrere (Various) Stefan Waggershausen- olydor (Miau Musik) Petra & Co.- Dureco (Mouse Music)
« , Don’t Miss The Partyline K 56 « - Rok The Nation UKGHSw 90 m | Don’t Love You Anymore K
Bizz Nizz- Coottempo (MCA Music) Rob ‘N’ Raz feat. Leila K- Arista/BMG (Telegram) Quireboys. Pariophone (PolyGram Music)
n Hang On To Your Love Ui 57 4 » Bakerman GHAGH 9l = « Got To Have Your Love 6ok
Jason Donovan- PWL (Al Boys Music) Laid Back- BMG Ariol (SingASong/Casadida/Mega) Mantronix feat. Wondress- Capitof (Various)
H 68 H FGHCH WK
24 » You Make Me Feel (Mighty Real) m Blue Sky Mine 92 =« | Remember You
Jimmy Somerville- London (1Q. Music) Midnight Oil- CBS (Warner Chappel) Skid Row- Attantic (international/PolyGram)
2% v Got To Get G ACHONGr 59 s Everything Starts With An ‘F’ W 93 » - Worlds Apart E
Rob ‘N’ Raz feat. Leila K- ArisaBMG (Misty Music) E-Zee Posse- More Protein/Virgin (Chrysalis/Virgin/Copyright Control) Cock Robin- ¢BS (Nurk Twins/Edwin Ells)
2% = - Touch Me GEHDACKSWOFGr w 5 Un ‘Estate Italiana ACh! 94 « ¢ Natural Thing W5
49'ers- 4'th & B'Way (Copyright Control) Gianna Nannini & Edoardo Bennato- Virgin (Sugar/Warner Chappell) Innocence- Cooltempo (Rondor/Repro Music)
27 = - Sacrifice FagH | El) This Beat Is Technotronic K6 95 = Oh Pretty Woman WA
Elton john- Rocket/Phonogram (Big Pig Music) MC B. feat. Daisy Dee- Dance Street (Copyright Control) Gary Moore feat. Albert King: Virgin (Cotitian Music)
Version “90” 8 Oliver 4 Megachic 8
L Les Forbans- Vogue (Various) 62 00 Anne- Ades (Walt Disney Publishing) 96 n Chic- Adantic (Various)
29 - Escapade . X w 2 What U Waiting 4 UKBH 97 = - Le Baiser i
janet jackson- A&M (Biack ice/Flyce Tyme) Jungle Brothers- Warner Brothers (Various) Indochine- BMG Ariok (Indochine Musique)
i w B8H i i 7 74
»n , Kingston Town 64 « o Daar Gaat Ze 98 n Cquntmg Every Minute
UB40- virgin (Sparea Fiorioa) Clouseau- HKM/CNR (Hans Kusters Music) Sonia. Chrysafis (All Boys Music)
3| 5 1 In Private G8Sw n Real Real Real U 99 = . The Brits 1990 Uctie
Dusty Springfield- pariophone (Cage Music/10 Music) Jesus jones- Food (Copyright Control) Various Artists- RCABMG (Various)
32 v o« 'l Be Loving You (Forever) Ui 66 - : Chariot D’Etoiles & 100 = « Casser La Voix F
New Kids On The Block- ¢S (Maurice Starr Music) Melody- Carrere (£ditions Carrers) Patrick Bruel- RCA/BMG (Scarlet O'Laura Music)
GBHACh i UKk | UK = United Kingdom, G = Germany, F = France, Ch = Switzerland, A = Austri, | taly, Sp = Spain, H = Holland,
33 35 Dangerous X X 67 no2 P.Cture Of You | ' B= Belg?u;, Irmf Irgl‘and, Sw e=rm517den. 2] r——an[c)znmark, NWI= I;eray, Fi =“;inll:nd. PZ = PortugaJ',‘Gr = G:eeceA
Roxette- Pariophone (fimmy Fun Music) The Cure- Fiction/Polydor (Fiction Songs)
. < B = NEW ENTRY
Ghetto Heaven K Chime K :

EX5)> = REENTRY
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NATIONAL HITS READY TO EXPLODE!

uk & ireland

\ Jason Donovan

Hang On To Your Love (PWLILK)
Happy Mondays

Step On (FactorylUK)

Jesus Jones

Real Real Real (Food/UK)

Mick Lally

| The Byrosd To Gleroe RTE1e)

|
L

Los Secretos
No Vielvas Nunca Mas (Twins)

' Tmm!en Sulojen Maa (CBS/Fin)

| The Creeps
| Ooh I Like It (WEA/Swe)

Carola

Mict | Ext Aventyrm (VirginSwe)
Melrose

| ‘ Waiing For The Cal (CBS/in)

i

\
Dorothee
Frank Zander
‘ Hier Komme Kurt (Inercord/Ger) ‘ 2:'::‘ "F"'“"" (P:'m" |
| Stefan | =gl |
‘ Das rce Ml s Noch Weh (Polco/Ger) A AR
Sn: ke !
(i S ‘ in":r;m:anLzFenCeSorW
Nena |
| \ Du Bist Ueberall (CBS/Ger) \ abede DAl (2 |

Anna Oxa
Donna Con Te (CBS) ‘
Marco Masini
Disperato (Ricor)

Toto Cutugno

Gli Amori (Baby/BMG Arils)
Riccardo Fogli

Ma Quale Amore (CBS)

| Technotron
This Beat ks Technelmm( (AR /BellHol)
Petra & Co
el e
le YoYo
" Red Bulet Hol)
| De Dijk |
‘ Bocien ) plemte

ANLT Wanna Do Is Make Love To You a
7
Another Dy In Paradise ©
kerman s
eceer W B
Birdnouse In Your Soul 1
Vel 3%
Sava n
Biue Sky Mine 58
Casser L Voix 100
| Comment Te Dire Adiou n
| Countng Every Minuce 9%
Cruel Crazy Beautlful Worid 0
o
Dangerous n
s Erce Mal Tat's Noch Weh 55
't Miss The P 2
Don't You Love Me .
8¢ Good To Me 6
Enjoy The Slence 4
Excapade »
Everything Scarts With An ‘€' s
Fan Mal Une Pisce a
Fame '90 (Remix) 8
Get Up! 3
Ghetto Hesven 3
Gir ' Gonna Mas You 8
‘Going Back To My Roots »
Got To Ger 2
Got To Have Your Love 9
Handta Of Promises ”
Hang On To Your Love 2
Helene. 1
e Kot Ko 7
15
o A Supeted To e Wit You | 20
1 Don't Know Anybody 13
oo i fa) A
1 Promised Mysell ”»
1 Remer u 2
1 Wish It Would Rain Down 3
' Be Loving You (Forever) 2
A Nl S s Lns e
3
ey {1990 T or The Gur) a

 Aendrsl o

J Dase 8 YouGot 7
xEn Town 30 You Make Me Fesl (Mighty Rea) 24

Temps Des Yeyes [
Les Vaises De Vienr n
fy Was Here 10
Live Together s
7
Love Shack 5
s Gae Bt To Th Sl Gk 7
9%
"
e S To Revess (Remix '90) 21
Moments tn Soul rl
Nawral Thing 9
Neos B Prlane @
ing Compares 2.0 2
un mu, ‘Woman 95
s
S Touours Quekn Avee To n
On Eeric Sur Les Murs “
Opposives Auirict 15
Piture Of You o
Pump Ab Das Bier s
Put Your Hands Together o
Qui De Nous Deux 50
Read My Lips 7
Real Real Rew &
Rok The Nadon 56
e 7
Simen Leven 8
Scream
Step On )
Sravtery il Frver 7
Sounds Good To Me. “
Tt 199 9
The Message |s Love 8
The Power ]
The Real Wil House 8
This Beat s Technorronic st
This Best s Technotronic s
This s How It Feels 54
Touch Me 2%
Un “Escate lsfama [
8l
Verson 90 8
Vogue 9
What U Waling 4 @
Words st
Worlds Apart 2
e

Cat Stevens 18 Nigel KemedylEco 2
e 30 Pacia Kas st
Cricago 88 Parck Bruel 3
. 8 Peer Maflay 8
Chis Deurgh 77 P Colins 2
Chis Rea 13 Phillp Boa & The Voodoo Cib 100
Clouseau 70 Piarre Bacheler I
Cock Robin 56 Pooh 5
Cowboy Junkies 83 Quincy fores 2
Davd A. Stewart S Quireboys 54
Odd Bowie 4 Rado Fuur &
Depeche Mode 3 Richard Marx
del Amirt 64 Rober Pnc ®
Eiton John 45 Roch Vosne 38
78 Rod Stevars 10
Ersure 52 Roger Whicuaker %
Eric Clapton 16 Roxewe »
Eurythmics 9 i 7
Fine Young Cannibss 61 Simply Red 8
Fh 6 Sihead O'Comnor 1
Franis Cabrel 40 Soulll Soul 2
Francos Fedman 25 Soundirack - The Blues Brothers %
Gamm Ray 68 Stefan Wagger 58,
Gary Moore [h tramp 5
ipey Kings 32 Sydney Yougblood 75,
Glors Escetin 34 Tanta Tharam 1
Indochne 62 Tears For Fears 2
Iron Maiden 31 Technorronc 5
e 35 Teas ”
Jve Bunny & The Mascermixers 5 The Carpenters 5
John Lea Hooker 33 The Crritans 15
Johriny Clegg & Savka 20 The Creeps st
Juen Clerc a on 2
L Guarda 93 The Noteng Hibiles s
Gid Back & Stone R n
L Stanstels 7 They Might Be Gancs “
iza Mool 94 Thompson Twins 97,
Uioyd Cole 46 Tina Tumer "
Lucine Pavrots 36 Tracy Chapman »
55 uBe 3,
84 Van Morrson 1
Bokon 4 Westernh 5
Michel Polnefl 47 Wet Wes Wet 7

I3
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MUSIC

&

MEDIA

tTop3

UNITED KINGDOM | The fower
GERMANY |t o 1Y
FRANCE ey Do Yeyes
ITALY e ey
SPAIN Ry e Sane
HOLLAND Do Compares 2U
BELGIUM o myaurs QuviUn A T
SWEDEN o Compares 1U
DENMARK Nothing Compares 2U
NORWAY | St Capeeres2U
EINLAND Tuhanslen Sulojen Maa
IRELAND | T"“ s"»“."m‘” e
SWITZERLAND ﬁ?‘i‘i’;‘?f?ﬁé‘?:’f 2V
AUSTRIA | Nathing Compares 20
GREECE ﬁﬁ&.ﬁ#ﬁ,‘m
PORTUGAL P Up il

EUROPIE

Love Shack
)

The Power
| s 86 Andal

Les Valses De Vienne
| FrncsFinan Pronogam)

Nothing Compares 2 U

| Cany P Do)

Strawberry Fields Forever

Enjoy The Sience

cpech Mode e
Get Up!
ot

Uomini Soli
Fooh (CGD}

0T ]
Get Up!
| s B )
Daar Gaat Ze
Goseu ()
Samen Leven u
s e ok o Gron)
Hon Har Blommor | Sitt Har Rok The Natlon
ot G oo Rob N Rl
Enjoy The Silence Bubbers Badekv
g k) ke |
Vogue Jene
Vot W Yo G A
Nothing Compares 7U Touch Me
5ot OComer o
The Byroad To Glenroe | Que Sera, Sera
kL (R | Din oy o (oo
Enjoy The Silence Pump Ab Das Bier
O %) ‘Werner (CBS)
| Got To Get
N e i G i)
Lily Was Here Touch Me
Do A S  Cony Dl (846 ) sty
| Another Day In Paradise Lambada
4 o 8 om )

MUSIC

&

MEDIA

Countr)
UNITED KINGDOM
GERMANY
FRANCE
ITALY
SPAIN
HOLLAND
BELGIUM
SWEDEN
DENMARK
NORWAY
FINLAND
IRELAND
SWITZERLAND
>AUSTRIA
aEECE
PORTUGAL

Iop

Only Yesterday - Greatest Hits
11Do Not Want What | Haver't Got
S OCamr B
But Seriously

| i ot o
1 Do Not Want What | Haven't Got
S OComer )

Violator
Depece Hode (Dami Recort)

1 Do Not Want What | Haven't Got

| Sred O oo (Crye)

|1 Do Not Want What | Haven't Got
Seexd O Cornor B Aro)

|1 Do Not Want What I Haven't Got
| Soat O 9

But Seriously
G 54

|1 Do Not Want What I Haven't Got
| S 0o 9

Hyvaa Ja Kaunista

Kinas N (o)

1 Do Not Want What | Haven't Got
Sred OCoror (G

[1Do Not Want What I Haven't Got

Soead O Comor (BHG Ario)

1Do Not Wlnt What | Haven't Got
Soead O Conrcr (B4 Ar

| Missing... Pmumed | Having A Good Time

The Noting Hilbises (oG

| But Seriously
3 Coes WER)

ALBUMS i

Changesbowi
broririt

Violator

e Motk (o)

Une Presence
Frcos Fdman (Ponogrn]

The Best Of Rod Stewart
Rod v (WER)

But Seriously

| P ol (1)
The Very Best Of...
Syorvim e

- Changesbowie
G Boe )

Blue Tumzm
The Crges WEA
Vlntemge

S Farger (Gebe)

Mising. Presumed Having A Goad Time
The ot il oG

i ek (BS)
The Best Of Van Morrison
v G

omson (o Gram)
Violator
Depece Mode (Pomg)

But Seriously
P Cal WA

| But Seriously
| o o )

Mosaique
| Gy Kings (CBS)

| i oo ey

Missing... Presumed Having A Good Time

1 Do Not Want What | Haven't Got

| Soed O Corce i)
| But Seriously
| PGt i)
[ Cruel Crazy Beautiful World
| ey g Sk
Uomini Soli
| ron )
Lz V
| L figmeny

But Seriously
il Coe 8EA)

Hoe:

Caen g1

Jag Finns Har For Dig
| Ao Gk cord S

I Do Not Want What | Haven't Got

| St OCaer
But Serlausly

But Seriously

| P Com )

Changesbcwle

Oni Bowe B

Ufem Waag Nach Alaska

The Notag Hibiis PG

1 Do Not Want What | Haven't Got
| Srea O Coor 846 Avos

| Do Not Want What | Haven't Got.
| Soesd O Comor (84
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MUSIC EUROPEAN
> rop; 100 <];—-sA3

ARTIST
[ % gl T

ARTIST
TITLE

Sinead O'Connor WGAHPACSARDINAGE immy Somerville D) Pierre Bache 2 -
@ 23 [Do Not Wt What | Hawr't Got spss | 35 % 12 LJ';(,L..S,.., =k Q;'\.’;Téféﬁﬂwwh urofile. The Furofile  now  also
2 Phil Collng  WEBGA0SRONTG | g (" Luciano Pavarott %) 90 @, Clowea Cl
B Serousl. imves 3 The Esiental Paarot oxa Hoezo morcw complete Euro- contains sections on
3 o o DepecheMade VRSNG| 3u L UBK Mietta 0 B
7 P — == = Vi‘iu{:":)‘"m = :E‘:Ls;;:i__ . pean database for the retail, venues and
Changesbowe 38 Helene 64846 ok The Stone Roses ) ;
) The Notting Hilblies XGE#$ADSONGF “Tracy Chapman e Wet Wet Wet ) music and media Eastern European
@' ! sy Frsmed Haiog A Geod T we | 39 % Crosroadstum 73 4 ® fioking Back The Rivr:maafionrss
Midnight Oil EBHACLSONAG: Francis Cabrel el == " Yexas T industries in one user- countries. Complete
@ ® 5 B Sk‘yhrﬁlivww 40 7 2 Ghaeas | T4 souide P
7 oo aSaned veeesa| e dec 7| 75 n Sy Yougbood Guas friendly directory. addresses, expanded
N . The Carpent " s wardsRD | o "Ml Vanili T =
Do 7| 4 Duliem 76 0 n W Publiched. yearly sl ltings and s
" Technotronic  KABKpAOSADAGH | o Michael Bolton kDN Chris DeBus weo
9 * " ump Up Thefam as 43 M SoulProvder.cs ) 7777“77"759;'«;75;@@77 Eurofile offers you tistics on each country
Rod Stewart LAERCA e They Might Be Giants 2 Enya 12
‘o [ne 3 5 e .
10 o @yom> 1o R4 Wasmakvs sy GooaN I i imake Eurofile even
! ina Turner Westernh G Muenchener Freiheit G
17 3 Foregn Affir.cpes 45 10 e e 19 =) B o s of .
g HE “at 3k BN 5 : ey el d e T o ER
T . Loyd ok A . Ricard M s sands of business con easier 1o use, giving
46 © ¢ \lCoe 80 ¥ ® e Offender- 1051 )
Chris Rea  AEHAGSDAF Michel Polnareff 0] = Beautiful South "o tacts in all relevant you the complete pic-
13 ° ® T Road To Hell i 47 % GmSunge = 81 BX 100 T T beasil Souh o dusnian
Van Morrison whr | o Robert Plant G Simply Red wr areas of the industry. ture of the European
EB The Best Of Van Morrison Ajer 48 “ 1 Manic Nivans pavati v 82 » v Jrenled / Sy o (
e e ey o T e el ol W P v P, Decision makers in YOUR coMPLETE 50, market. To order your
L e S ol [ Sl P ceiue o T Farv e g ACaion orses oS L RCE
»Eric Clapton GHgse VR 4 u Belinda Carlisle wasAR0R w  Martia wsd . ""‘°PEANMus|c&nnoAn:°°KFonrus
16 * 4 50 Runaway Horses. 84 * ¥ liaos the record industry, ASTING T| personal copy, com-
Journeyman- agrse Ll k way = B s i art =)= "ﬂmncoﬁ RADE I Py
New Kids On The Block XGHsarGH Patricia Kaas B Milli Vanill o . ORAoR. PANIES @ MugiC
17 % % Mg Toughas — | 51 ¢ Hademoiele Crave e | 85 * WO Noting wmpconss publishing, radio, unfr&‘.{'&i‘f.ﬁsﬁmnaus'tﬁgruﬁ;g plete and rewrn the
18 v o CatStevens RGE @ o 1 Erasure “| g6 w o Chim @ ENUES [ pR g, COchlrrrnomyr
s :i:vT'IMO'C”W;:MM ;Vu‘“"'_ < § ii?'"“t‘*fw — television, touring, coupon today.
ikaram rtram) KBCWPQY
B D Eeceiatperieniel 53 » & ThreVeryBax':Ol."»m 3_7 T M T . i | ot p
Billy Joel KGHADR Quire RGOSR Chicag . studios and more. In Another service from
20 vu Slrked 54 0 0 PR Fancy Adploe 88 * T He Of Chicago it ontpme
johnny Clegg & Savuka wor | o Tt 9| o & o PeterMafy ¢ short, everybody you Music & Media, the weekly
@ A s o 55 ¢ 7 laVipe 89 * 2 (i 7u i nic e
Nigel Kennedy/Eco wr Cock Robin L4 Soundtrack - The Blues Brothers  “X* e o 7 pan-European trade paper
22 v on "memm i @ L= ot O 199 it v need to reach when
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Reunification Sparks A RadioRevolution

In recent months the co-operation between East and West German broadcasters

has intensiﬂed as the social changes

1g rate. The p

at an ever

for the media, with the opening up of

new advertising opporcunides, is already being exploited by some West German
radio stations. The future of East German broadcasting will invariably be
determined by the political climate. Here, Volker Schnurrbusch charts

he opening of the border

between East and West Ger-

many in November marked
the beginning of the reunification
process. But long before millions
of people breached the Berlin
Wall, broadcasting signals were
crossing the barriers that divided
East and West. Many living in
East Germany listened to West
German radio and watched its
television channels, although pro-
grammes originating in the East
rarely attracted the attention of
people in the West.

Once both sides agreed on the
principle of increased co-opera-
tion, radio broadcasters began to
tackle some of the practical pro-
blems. The first obstacle for the
West Germans to overcome was
the different media systems opera-
ting in the East.

East Germany, contrary to the
federal system, controls both
radio and TV through a centralis-
ed state monopoly. All broad-
casting is organised by commit-
tees and councils which produce
programming ~ guidelines.  Al-
though the 38 members of the
radio council, which still exists,
includes the directors of the five
national radio stations, it is the
committee itself which dictates
policy.

East Germany’s most impor-
tant broadcaster, Radio DDR,
operates two channels. Intended
as the popular entertainment chan-
nel, Radio DDR 1’s programming
includes news bulletins and has a
music to talk ratio of 4:1. While

the course of the

Radio DDR broadcasts 24 hours
per day, its sister channel, DDR 2,
airs cultural and educational pro- |
gramming, spiced with classical
music, from 13.00-04.00.

At 04.00, DDR 2 comes off the

stations which broadcast local

news, light classical and MOR
music and service information
| until 10.00. Between 10.00-13.00,

(sdvertsement)
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air to make way for 11 regional |

radio l

th;e most listened to in East Ger-

Thls is backed by an East Ger-
man survey, carried out in
January, which said that Sachsen-
radio is heard by about 20%

Martin Schmitz - keen on more co-operation

four of these regional stations
| take programmes from neighbou-
ring regional stations.

(350.000) of the i audience
15 years and older in Karl Marx
Stadt alone. The survey did not in-
clude listeners in surrounding
regions, where the station’s
100kW broadcasts are clearly
received.

Leipzig’s regional station recei-
| ves extra time for local magazine
programming between 17.00 and
19.00. If the current division of
East Germany into 15 regions is
restructured along the lines of the
previously existing state, as is ex-
pected, the Leipzig studio is a
good candidate to become the
nucleus of a statewide broadcaster
for Saxony.

East Berlin has a special status.
The capital of East Germany has
its own broadcaster, Berliner
Rundfunk. The station features a
24-hour programme Wwith an
MOR format, including German
| schlager and folk music. The
music to talk ratio is about 2:1.
Although it is broadcast nation-
wide, Berliner Rundfunk is main-
ly alocal attraction.

A more international approach
is a feature of Deutschlandsen-
der, which until a few months ago
was called Stimme Der DDR
(Voice Of The GDR). Similar to
West Germany’s Deutschland-
funk (DLF), it is basically an in-
| formation channel concentrating

“Because most East Germans are on
their way to work very early, these

Germany,” Martin

early morning regional broadcasts are
among the most listened to in East

Schmitz

Until recently, Martin Schmitz
was radio marketing director at
West Germany’s Gong Verlag,
which sells advertising time for
the regional station Sachsenradio-
Studio Karl Marx Stadt. Schmitz,
who joined Star Sat on April 1,
says: “Because most East Ger-
mans are on their way to work
| very early, these early morning

on news from abroad, scientific
magazines and documentaries.
The counterpart to West Ger-
many’s Deutsche Welle is the
GDR’s Radio Berlin Internatio-
nal, which presents its own
foreign service in German.
| In terms of contemporary
music, East Germany’s most in-

regional t are among

teresting radio station is the
youth-oriented DT 64. Its name is
MUSIC & MEDIA - April 14, 1990

an abbreviation for Deutschland

‘Treffen 1964 (Germany Meeting), |
a famous festival held by the

youth organisation of the former
ruling party.

DT 64 was launched in 1986.
Initially, it was on the air for just
13 hours a day, but this was later

| tem. Depending on the policies of
the new government, the media
system could either be reformed
or assimilated. A media control
council is currently drafting a pro-
posal for a new media law, which
is scheduled for completion in
| June,

‘If the old federal structure is revived
in the East it will immediately result

in the establishmen
stations.

¢t of statewide

increased to 20 hours (04.00-
24.00). Programming is based on
anon-stop magazine format, with
‘Western pop and rock music. Talk
contributions are rarely longer
than three minutes and records
are usually played without inter-
ruption. To cater for its music
‘hungry audience, DT 64 launched
“Duett’. It is 50-minutes of tracks
from entire albums or concert

If the old federal structure is
revived in the East it will im-
mediately result in the establish-
ment of statewide stations. How-
ever, if a form of the current cen-
tralised system survives, experts

| predict that DDR 1 and DDR 2
| will split into two separate en-
tities. They also expect an increase
in the broadcasting time allotted
to regional stations.

‘The former propaganda station
RIAS, which is financed by the

West German government and
controlled by Americans, will lose its
function altogether.

recordings, and custom-made for
home taping.

The format also includes slots
for chart shows, music specials,
phone-ins and disco nights. It is
not surprising therefore that West
Berlin’s RIAS 2 and SFB 2, which
both target a young audience,
regard DT 64 as serious compe-
tition.

This model for a nationwide
youth channel could be one of the
few elements of the current system
to survive the unification of the
two German states. Interestingly,
DT 64, which has successfully ex-
changed programming with Ra-
dio Bremen, is also the first and
only station to completely replace
its former management. It is now
up to 3l-year-old Dieter Ringel to
lead the innovative team into a
somewhat cloudy future.

Despite various icited sug-

In any case, the evolutionary
process in East Germany will cer-
tainly have an impact on stations
on both sides of the current
border. The role of the Deutsch-
landsender (East) has to be rede-
fined in the same way as that of
Deutschlandfunk  (West). The
former propaganda station RIAS,
which is financed by the West
German government and con-
trolled by Americans, will lose its -
function altogether.

Berlin, as always, will play a
pivotal role. It currently has a
dozen channels, including the
West German SFB 1-4, RIAS 1 &
2 and private stations Radio 100
and Radio 100.6, as well as the
East German Berliner Rundfunk,
Radio DDR 1 and DDR 2 and DT
64. Until now, politics and social
differences have hindered the

gestions, nobody in either the
East or West has come up with a
feasible method for restructuring
East Germany’s broadcasting sys-
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of real
between these stations, but
| whether West German broad-
casters have it so easy in the future
| remains to be seen. ]
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Networking - Is It The Key To Survival
For Small Stations?

by Peter Woernle

The idea of networking
leaves a bad taste in the
mouths of many of West
Germany’s radio
managers and politicians.
The politicians fear the
power of networks, while
radio people fear the loss
of their autonomy and
identity. However, for
many of the small local
and regional stations in
Bavaria, Baden-
Wurttemberg and North
Rhine-Westphalia,
networking may be the
key to survival.

he arguments for network-
ing are based on the
resulting cuts to produc-

tion costs and the opportunity to
provide advertisers with a larger
market audience. The spin-offs
are particularly attractive to sta-
tions with small audiences.

Bavaria, Baden-Wurttemberg
and North Rhine-Westphalia are
the only three non-city states to
have broadcasting systems which
include local and regional private
stations. It is these stations which
are waving the networking flag;
their listenership is limited and, as
a result, so is their advertising
income.

However, ‘networking’ is cur-
rently illegal in some states, while
’mantel’ programming is allowed,
even though they both have the
same definition. It is a battle of
technicalities and terminology.

Local and regional stations in
Bavaria and Baden-Wurttemberg
with audiences ranging from
10.000 to 100.000 are backed up
against the wall by production
costs. Until recently, Bavaria's

HOTLINE
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small local stations were not
allowed to broadcast any centrally
produced mantel programme con-
taining advertising. Following a

Ulm, Goeppingen, Oberschwa-
ben, Tuttlingen and Bierbach.
These stations interrupt mantel

recent court decision, this is now
possible between 20.00 and 05.00,
but few people are listening then
anyway.

Peter Niedner, programme
director for the Radio 7 chain of
stations in Baden-Wurttemberg,
says rural regional stations were

put at a great di when

for a varying
number of ‘local windows” daily.
Viktoria 7 in Baden-Baden takes
only the hourly news and in-
dividual  contributions, while
Radio 7 TON takes these plus the
evening mantel programme from
19.00 to midnight. Both Viktoria
and Radio 7 TON take their late-

the public broadcasters were
allowed to develop regional
channels.

Nieder: “Once that was decid-
ed, the small privates had no
choice but to think about how
they could reduce costs by co-
operating with each other. But
they still have to offer as many
regional and local contributions
as possible, to satisfy their au-
diences.

“T think the statewide private
stations and regional networks
will form working groups,
especially for sports reporting and
foreign news. Co-operation will
develop step by step. [ don’t think
interstate networks are politically
feasible or even necessary.”

Niedner says private stations
‘must retain their own identity and
believes a nationwide network
would be too far removed from
potential listeners. ““It will be at
least 20 years before Germans
develop a listener mentality like
the Americans, who are prepared
to switch stations at given times
for specific music formats.

Americans who believe things will
develop here like they did in the
US usually leave Europe badly
bruised.”

The Radio 7 network consists
of regional stations in Aalen,

AMPEX

night (midnight-
05.00) from the Rhineland-
Palatinate statewide private sta-
tion, RPR.

Radio 7 TON programme
director Michael Lindenau sees
co-operation between a number
of networks as the best way for in-
dividual stations to retain their
own identity. He adds: “‘Small
stations will not survive without
networking. But even with net-
works most of the local stations in
Bavaria and Baden-Wurttemberg
will die off.

“Within the next three years
only the larger regional stations
will survive, and they will have to
learn to cut costs even more. The
private media law in Baden-
Wurttemberg prohibits statewide
broadcasting, but a statewide pro-
gramme has a chance if stations
can get in through the backdoor
by networking’”

The night mantel programme
SAT 2000, offered by an organisa-
tion of newspaper publishers
(MBT) which owns shares in
private radio, has been accepted
by only four stations so far:
Mainwelle ~ Bayreuth, — Welle
Kulmbach, Radio Tele 1 Augsburg
and Unser Radio in Passau. But
despite a loosening of Bavaria’s
media laws, financially struggling
stations are still not allowed to
broadcast mantel programmes
between 05.00 and 20.00.

The owners of MBT, which also
holds shares in the Bavarian
statewide private station Antenne
Bayern, have now opened up their
company to any local station.
‘They aim to profit from the finan-

| cial success of the mantel pro-

gramme and to influence its
content.

Wolfgang Sabisch, programme
director at Munich-based SAT
2000, believes there will be a ma-

jor decision on networks in the
near future. “Time is running out
and there are already four dif-
ferent viable concepts on offer:
SAT 2000, Antenne Bayern, CLT

programme  producers should
distribute  their  advertising
revenue among the broadcasting
local stations, as in North Rhine-
Westphalia. My partner Jo Luders
and [ don’t think this model can
work because we, in essence,
would have to pay to have our
programme broadcast!”

Because the Charivari stations
in Munich, Nuremberg, Rosen-
heim, Regensburg and Wurzburg
only co-operate on an irregular

company. Following the ARD ex-
ample, each of the four stations
takes turns producing the night
programme (20.00-06.00) in the
Stuttgart studio. MD Rudiger
Pfeiffer says there are daytime ex-
changes of individual contribu-
tions and news.

Following its purchase of a
stake in Stuttgart Buergerradio,
CLT is also looking for ways of
co-operation. MD John Moenn-
inghoff says, “‘there is no market

with its G language RTL
programme, and Star%Sat in
Munich. It would be irresponsible
to delay a decision any longer”

In North Rhine-Westphalia,
advertising revenue collected for
mantel programming must be
distributed among the local sta-
tions. However, stations broad-
casting the SAT 2000 programme
would only gain revenue from it if
they take a stake in the company.
They would then be able to share
in the profits.

Sabisch says advertising agen-
cies are also interested in net-
works, which would provide com-
plete market coverage for
advertising booked on private
stations.

Star%Sat  co-MD  Peter
Pelunka says the Munich-based
station, which is broadcast
Europe-wide via satellite, is cur-
rently negotiating with about 40
stations about ~ contracts  for
StarxSat’s mantel programme.
Although it has been tested by a
number of West German stations,
such as Radio Schleswig-Holstein
(RSH), none are currently carry-
ing the programme.

Pelunka: “The stations are
afraid of the licensing authorities.
They test all kinds of program-
mes, but accept none of them.
Some even buy into radio stations
just to push their own mantel pro-
gramme on to it, like SAT 2000 or
Holtzbrinck.

““The state licensing authorities
are afraid that the networks could
become too influential. In West
Germany, media politics are
usually more important than the
listeners’ needs. Meanwhile, the
networks’ perspectives improve as
the situation for the small stations
deteriorates’”

Pelunka continues: “Many sta-
tions are afraid they will lose their
identity if they broadcast a mantel
programme. Some of them even
try to pass it off as their own pro-
duction.

““Current thinking at many of
| the state licensing authorities, in-
| cluding Bavaria, is that mantel

MUSIC & MEDIA - April 14, 1990

“In West Germany, media politics is
usually more important than listeners’
needs. Meanwhile, the networks’
perspectives improve as the situation
for the small stations deteriorates,”
Peter Pelunka, co-MD at Star*Sat

basis, they can not be considered
as a network. Their ownership
and programme structures are too
different.

‘The Stadtradio stations in Stut-
tgart, Reutlingen, Karlsruhe and
Heilbronn, on the other hand, all
belong to the same operating

for networks”. But, even in
BadenWurttemberg, RTL will
have difficulty buying into other
stations, because the newspaper
publishers can effectively block
them.

| The only station to accept RTL

| programming so far is the small

" (advertisement)

Rastatt-based Radio Merkur.
Moenninghoff comments: “Be-
cause the regional station in Stut-
tgart is on a split frequency, we are
in a very bad position. We need a
network just to have a daytime
presence on air during those times
that others are broadcasting on
the same frequency. And the local
stations need a mantel pro-
gramme that we could deliver to
them?”

Frequency-splitting is a pro-
blem that the stations around
Stuttgart will have to live with un-
til 1993, when the licensing
authority will undertake a
redistribution.  Now,  despite
frequency-splitting, the Buerger-
radio stations in Boblingen,
Sindelfingen, Leonberg, Reutl-
ingen, Goeppingen, Geisslingen
and in the Rems-Murr area have
to produce up to 12 hours of their
own programming daily - an over-
whelming requirement for sta-
tions with a potential audience of
just 50.000.

Horst Aries is in charge of
radio at the Axel Springer
publishing empire, which holds
shares in numerous private state-
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Frankfurt

wide stations in northern Ger-
many and a number of regional
stations in Baden-Wurttemberg.
He agrees that networks, as at-
tempted by Holtzbrinck’s AV
Euromedia, do not have a chance
on the West German market.

Aries: “The marketing co-
operation between the northern
statewide privates (Radio Ham-
burg, RSH and ffn) and the NDR
works, but the programming of
each is in competition with the
others. Editorial co-operation
between the stations in which we
hold shares does mnot exist,
because each has other com-
petitors in its area and they must
programme effectively to compete
‘with them. - .

“The music formats of the
various stations we are involved
with are all different. Editorial co-
operation wouldn’t really cut
costs either. Each station must
still have its own record archive,
even if they broadcast a pre-
produced music show on tape.
The statewide broadcasters are
earning money, and they place a
high value on remaining true to
their own music formats:* ]
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I GERMAN PERSPECTIVES I
Pop And Rock’s Low TV Profile

Supporters of live music
programmes on West
German TV are critical
of poor scheduling which
results in low ratings.
Music & Media looks at
the difficulties of pop
programming on

the country’s public
TV channels.

he first West German TV

channel, ARD, broadcasts

the weekly videoclip chart
countdown show ‘Formel Eins’ as
well as SWF’s ‘Deutsche Schla-
gerparade’ and “‘Folk Music Hit
Parade’. The second national TV
channel, ZDF, has its own mon-
thly music shows ‘ZDF Hit-
parade’ and 'PIT But while
selected programmes from NDR’s
‘Fullhouse’ and SWF’s ‘Ohne Fil-
ter’ are occasionaly programmed
in the re-run slot on ARD the ma-
jority are relegated to the regional
‘third” channels.

The potential of music TV pro-
gramming is not helped by its
scheduling. It is inevitably broad-
cast late at night, resulting in
minimal ratings. ‘Fullhouse’, for
example, had a reach of about
1%, giving critics yet another
reason to drop such programmes
altogether. But the producers of
live music programmes are also
fighting on other fronts.

Wolfram Brackhahn, producer
at NDR, is very critical of the
recording industry, agents and
their artists: ‘It is very difficult to
book a big-name band. Some-
times it is because the artist is
afraid that we will not work well
professionally. It’s a terrible
business. The record companies
promise you everything, without
even informing their artists. They
do not seem to understand that we
are all in the same boat. It seems

by Peter Woernle
to me as if they concentrate more | Tanita Tikaram, Sabrina and the
on money than on the product | Police on the show before they
they are offering?’ broke. ““We have to discover new
‘Formel Eins’, which is current- | trends before they happen, and
ly broadcast early Saturday after- | that requires thinking about an

noons, is also trying to combat
low ratings (5-6%) with a new for-
mat. “We are not satisfied with
the ratings,’ admits WDR enter-
tainment producer Axel Beyer.
““We must make the show more
attractive” Since January, ‘For-
mel Eins’ has been filmed on
location abroad, rather than in a
studio, and combines travel tips
with music programming. Howe-
ver, scheduling is still a problem.

‘Mike Lekebusch

“‘From our experience, even if we
were to get a prime-time slot, we
would only achieve about 10%
ratings;” says Beyer. “That is not
enough for prime time)”

Viewer ratings are less of a con-
cern to ‘Clip Clap’ producer
Michael Becker and Mike Leke-
busch, who produces RB’s
‘Musikladen  Eurotops’.  Both
shows pride themselves in pro-
viding plenty of opportunities for
unknown talent. ‘‘We want to give
up-and-coming artists a chance]’
says Becker, who had Roxette in
his show before anybody knew
who they were.

““I don’t always follow my own
taste]” Lekebusch claims, who had

(sdvertisement)
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artist’s music, and we have to
learn to understand it It is
Lekebusch’s goal to present artists
before they hit the charts.
“‘Anybody can make a chart show,
it’s the easiest thing in the world?”

Thereis also a growing demand
for German-language music on
TV. Lekebusch began producing
the monthly ‘Musikladen D’ for
the Northern regional public
channels at the beginning of this
year and SWF’s Michael von
Mossner, responsible for ‘Ohne
Filter’ and the schlager parades,
agrees there is a growing hunger
for German hits.

“Following years of interna-
tional pop domination, numerous
viewers are writing letters calling
for German schlager artists to be
included in the big Saturday-
evening entertainment shows,” he
says. In response, both the
“Deutsches Schlagerparade’, pro-
duced by Dieter Thomas Heck
and his production company
DITO, and the ‘Folk Music Hit-
parade’ are broadcast 10 times per
year on all of the ARD members’
regional third channels.

Each of the programmes pre-
sents seven new titles picked by a
jury of editors. Viewers then pick
the top 3 by sending in their choi-
ces on a postcard. However,
Christian Koch from ‘Folk Music
Schlagerparade’ says the show
must take lesser known musical
trends into account. ‘‘We cannot
afford to have only hits, because
viewers get bored if they are not
offered variety,’ he warns.

“In my experience, an un-
known artist is more readily ac-
cepted than the big star. Radio
sticks pretty much to the esta-
blished hits, and is running the
risk of totally missing the target in
terms of what the audience’s real
taste is like!”

ZDF’s Bernward Brokamp has
also noticed the trend, primarily
among TV viewers aged under 15
and above 40. Brokamp believes
audiences have grown bored with
purely music shows. To improve
his ‘ZDF Hitparade’, which also
includes viewer voting and com-
petitions, Koch has now added in-
terviews, news and an oldies

nt.

This month a new show ‘Rock-
life’ goes on air. It will be broad-
cast fortnightly on Saturdays at
23.00 on WDR’s regional West 3
and on Monday afternoon by HR
3. ‘Rocklife is produced by
WDR’s  Peter Ruechel, well
known as the creator of the legen-
dary ‘Rockpalast’, and Gerd
Schulze, formerly ~ ‘RockTL
producer at RTL Plus, under the
control of programme director
Jochen Filser.

The first half of the show will
be a live concert recorded at a
Cologne venue. During the se-
cond 30 minutes, the same artist
will give an acoustic performance
and the programme will also in-
clude concert news. “The main
accent will be on new musical
developments in rock and on rock
groups;” says Ruechel who stres-
ses ““there will be no place for pop
in the show’”

WDR is also planning a spec-
tacular live event for broadcast on
August 4, produced by Michael
Au. Although Au has moved to
WDR, he will continue producing

Wolfram Brackhahn
‘Ohne Filter’ for SWF. ‘Ohne
Filter’ is recorded live in Baden-
Baden over three nights, with six
artists. The tapes are then cut into
a 90-minute show, with two to
three numbers from each act and
broadcast nationwide on ARD.
Three such programmes are
scheduled for 1990.

The 18, hour-long individual
concerts are also broadcast sepa-
rately on various regional third
channels under the title ‘Ohne
Filter Extra’. The best of those are
then repeated on ARD in the
autumn. Au is not interested in
the chart placement of the artists
he invites. ‘“The only thing that
interests me is the musical quali-
ty’ u]
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Charting Success With Frank Farian

A look at one of Europe’s most successful pop producers

Precious Wilson, Boney M and Milli Vanilli are only a

few of the artists helped to international acclaim by

producer Frank Farian. Along the way, Farian has also
o 5

the most

pop

producer in West Germany, if not in Europe.
Robert Lyng visited Farian in his Rossbach
studios to take a look behind the scenes of
West Germany’s hottest hit kitchen.

iving up a promising

career as a chef in

Europe’s finest restau-
rants, 21-year-old Farian founded
his first group, Frank Farian Und
Die Schatten (And The Shadows)
in 1962. He had to produce his
first three singles himself and win
a strong regional following before
signing an initial recording con-
tract with Ariola in 1967. Farian’s
first chart success came in 1969
when the song So Muss Liebe
Sein peaked at no. 38 in the West
German charts.

Farian’s real success began in
1971 when he joined the Hansa
label as a producer. Benny’s
Amigo Charly Brown spent 17
weeks in the West German charts,
reaching no. 14. Another top 15
hit was Gilla’s Tu Es which spent
22 weeks in the charts in 1975.

But it was in 1976 that Farian
came into his own. The English
sung Rocky became his first no. |
hit, going gold in West Germany. /
Can’t Stand The Rain, which he
produced with the group Erup-
tion featuring Precious Wilson,
not only reached no. 7 in West
Germany but also went top 10 in
both the UK and the US. It was
also the year in which Boney M
had their first no. 1 hit, Daddy
Cool.

A dozen Boney M singles
followed between 1976 and 1980.
The group scored cight no. Is,
four more top 10 hits and one
single that peaked at no. 11 in
1980. Three albums reached no. 1
with two more peaking at no. 2 in
the German charts. Worldwide,
Boney M have sold more than 40
million LPs and 65 million
singles, bringing them and their
producer over 300 gold and
platinum records.

Farian continued his string of
chart successes with Sydne
Rome’s Aerobic Fitness Dancing
which reached no. 1 in the West
German charts and sold over
800.000 units. His own FAR Cor-
poration, featuring such acts as
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Bobby Kimbell, Robby McAuley
and Steve Lukather, put two
singles in the West German charts
in 1985. Artists as diverse as
Meatloaf and opera singer Peter
Hoffmann are also among those
who Farian helped into the charts.

A new phase in Farian’s career

as it was with Boney M. Only
5.000 copies of the first record
were originally pressed. We got
seven airplays and had no big TV
shows;” he admits.

To combat the media indif-
ference Farian sent out three dif-
ferent mixes to some 1.200 Euro-
pean discos. “The disco DJs are
the ones who broke Girl You
Know It’s True. If the DJs and
their audiences flip out then radio
has to play it.” In the UK the 49
year-old producer even went so far
as to remove his name from all of
the record labels and sleeves just
so that no negative associations

began in 1988 when Milli Vanilli
were born. In less than two years
this duo have achieved spectacular
commercial success. To date, Milli
Vanilli have been awarded more
than 11 gold and six platinum
singles for their four singles
throughout Europe, Canada, the
US and Australia. Their albums
All Or Nothing and US Remix
have earned a total of three gold
and 29 platinum awards in GAS,
the Benelux, Spain, US, Canada,
Australia, New Zealand, Singa-
pore, Taiwan and Indonesia. This
year Milli Vanilli received three
US Music Awards and a coveted

It was by no means a foregone
conclusion that Milli Vanilli’s
future would be so bright. Despite
his previous track record, or
maybe because of it, all stops had
to be pulled to break the duo. “It
was as difficult with Milli Vanilli

arising from  his earlier work
would adversely effect his new

stars.

Trying to explain the secret
behind his continuing success
Farian stresses two elements, the
artist and the repertoire. “My
roots are such artists as Otis Red-

- ding and Sam Cooke. I love black

music and have always tried to
mix European melodies and a
black groove. It is no secret that I

look to records from the 60s and
70s for inspiration. The 60s were
the source of all pop music. There
is a wealth of melodic and har-
monic ideas there. Those who are
nof thoroughly familiar with the
music scene from 1960 to 1990
will not be very successful in the
music industry.”

But a catchy tune is not enough
for the demanding songwriter.
“You can have a one-off hit with a
‘mediocre singer and a good song
Jbut to achieve LP success over a
number of years you have to have
a singer with a unique voice and
charisma, ' have been lucky to
work with such artists as Liz Mit-
chell, Precious Wilson and Bobby
‘Kimbell. Those are voices that
stand out from the pack’’

Farian is now busy paving the
way to future success. A new Milli
Vanilli album is currently being
recorded and the new FAR Cor-
poration LP, scheduled for release
this spring, is being mixed. Boney
M’s new single Stories will be
followed by an album. *You have
to have an album to break on the
US market and BMG is determin-
ed to break Boney M in the US;”
he says.

But Farian also has a pair of
brand new aces up his sleeve. John
Davis, released by Polydor on
Farian’s FMP label is breaking in-
to the West German singles charts
with Who Do You Love. His se-
cond new act are Belaire, a US
gospel duo whose first product is
scheduled to hit the market this

spring.

Although speaking specifically
about Boney M’s new single,
Farian sums up the philosophy
behind his entire approach when
he says, ““You can not just do the
same thing as in the past. You
always have to have new ideas. We
always .try to make good
melodies”. u}

(sdvertisement)
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by Robert Lyng

Airplay is a vital element in marketing music, but the |
and

record

is il

prog
a difficult one.

Stories of

among
at some of the larger pubhc braadcasters, are

common, while the misuse of samples and a lack
of communication are among the more
serious accusations. Music & Media talks to radio

and what can be

p about these p

here is hardly a more ef-
ficient way of introduc-
ing new records or new
artists to potential record buyers
than airplay. And last August its

significance was boosted when, as |

a result of declining singles sales,
the National ~Association of
Phonogram  Producers (BPW)
decided to include airplay in its
calculations for the bottom half
of the recently expanded top 100
singles chart.

However, this move seems to
have had a greater effect on how
radio promoters work within their
own companies, rather than im-
proving their relationship with
programmers.

Polydor promoter Sven Sturm:
“In principle, our work with pro-
grammers has not changed. The
decision to include a title on a
playlist is still basically dependent
on such factors as the style of
music and how well known the ar-
tist is”

done to overcome them.

motion at Cologne-based Phono-
gram, adds: ‘““There is more
pressure on us in-house. Timing
and co-ordination with other
marketing activities have become
more critical”

But the increased importance
of airplay has fuelled record com-
pany criticisms of

““Radio promoters have an impor-
tant advisory function. They must
be able to quickly provide pro-
grammers with accurate and ex-
tensive information about artists,
tours and everything else of in-
terest to the radio scene. How suc-
cessful a promoter is depends a lot
on his or her personality and
credibility.”

RCA/BMG’s Beate Ehlert
agrees: “‘It is the relationship bet-

i e T
| I GERMAN PERSPECTIVES IS Puﬁ
‘ Lo
PRE ST O Programmers Versus Promoters -
The record companies have their say
l Feli bs

private broadcasters. “In general,
my experience is that the pro-
grammers at the private stations
tend to be more helpful and co-
operative!”

Teldec’s Detlev Lauschke, who
is responsible for northern Ger-
many and Berlin, comments: “It
is easier working with the privates
because there are less decision
makers. You can talk to two or
three people instead of the myriad

“It is not uncommon that samples
disappear without even being heard.
This is reason enough for me to
restrict LP samples to those who
request them,” Markus Mueller

though some do acknowledge
that there are problems on both
sides. Bernd Weiss, head of radio
promotions at CBS in Frankfurt:
“The problems depend on how
the individual promoter lets him
or herself be treated. If you are
recognised as a media partner
then you are treated accordingly.

“I try to avoid the word pro-

moter. It has a somewhat negative

implication. Of course we need
the radio programmers to air our
repertoire but they need us as well
and most of them recognise this!”

At WEA, which is currently
leading Media Control’s airplay
hit parade with 20 titles, head of

ween the promoter and the pro-
grammer that determines the
quality of the collaboration.”

However, while Bayerischer
Rundfunk allows promoters to
visit the station one day per week,
just getting an appointment with
some programmers is a problem
faced by many promoters.

Ehlert: “‘Some programmers
could certainly take 10 minutes
now and then to at least listen to
our priority products. In the end,
giving an appointment is nothing
more than the sensible organisa-
tion of your work schedule!’

Ehlert, like many other pro-
moters, also notes a difference

| of presenters at the public stations

who do their own programming.

“At NRD, for example, just
because a title is on the official
playlist does not necessarily mean
it will get played. You have to con-
vince each presenter to air it. At
the privates, if a title is put on the
computerised playlist you can be
relatively certain that it will be
automatically played, at a given
rotation””

However, Sven Sturm says the
privates’ reputation for being
receptive and co-operative is being
tarnished by some of the larger

Programi Versus Promoters
continues on page 33 P

promotion Axel Kmuser says: | between working with publu and

(sdvertisement)
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nding in the

(35 6 DANCE POOL | GERMANY

charts...

¢ national
MYSTERIOUS ART o CULTURE BEAT o BEN LIEBRAND o OKAY o

WERNER WICHTIG o IDEAS 4 IMITATORS  CAROL KENYON o
WIG WAM BAM o SELECT MIDI o KEVIN WEATHERSPOON o
ANNA MWALE o P. M. SAMPSON  MC JOB ROX

international remix projects
RAM JAM o OFFICIAL BOOTLEG MEGAMIXES o
BILL WITHERS and more

third party deals
HITHOUSE o HI TEK 3 feat. YA KID K o BLACK KISS
feat. CHERITA « ATMOSFEAR feat. MAE B. & more to follow

international labels
DEF JAM/OBR o RUTHLESS o TABU o RHYME SYNDICATE

CBS A DANCE POOL - GERMANY, BLEICHSTRASSE 4. D-6000 FRANKFURT/M 1

I GERMAN PERSPECTIVES I

Programmers Versus Promaters
continued from page 31

commercial stations, whose suc-
cess has led to arrogance in their
relationship with promoters.

Meanwhile, the trend toward
the MOR format, heavily laden
with oldies and a result of increas-
ed competition, also presents pro-
blems for promoters pushing new
talent.

Intercord’s  Oliver ~ Reimer:
““The trend has been evident for
quite a while. Some time ago SDR
in Stuttgart asked its listeners to
send in their personal all-time top
10. They came up with a list of
some 1.500 titles which they

played day and night for one
week. This gave them a powerful
insight into their listeners’ average
taste and they have been airing
more oldies ever since!’

On a more positive note, both
Krauser and Reimer report an in-
creased acceptance of German-
language product at the private
stations. Reimer: ““The private
stations tend to include German-
language product in their normal
broadcasts, which is in contrast to
the public broadcasters who are
inclined to restrict German-
language repertoire to one of their
four channels.’

Another problem facing pro-
moters is the misuse of sample

records sent to programmers and
presenters. While all of the ARD
public stations, and the vast ma-
jority of the country’s 120 or so
private stations, have single
subscriptions with all
record companies, many pro-
grammers receive samples as well.

Unfortunately, they  are
sometimes given away unheard or
even sold for private gain.
Although the sale of such records
is prohibited by the Record
Delivery Contract between the
BPW, representing the record
companies, and the public sta-
tions, the record can

the major |

As a result most record com-
panies have stopped sending sam-
ple LPs automatically.
Metronome’s  Markus  Mueller
notes: “It is not uncommon that
samples disappear without even
being heard. This is reason
enough for me to restrict LP
samples to those who request
them, based on the information
received with the singles samples!”

This view is shared by most
promoters. Detlev Lauschke com-
ments: “Every copy you send is
one less reason for the program-
mer to enter into dialogue. The
most productive discussions have

only hope that programmers stick
to the rules.

(advertisement)

always been with people who
don’t yet have the record”

o)

B

0\ @
OLES

MR \eSe

NP
peay
W

TUNED IN

TO OUR GERMAN CLIENTS

RSH.

FEH.

RADIO 7
RADIO F
RADIO IN
RADIO TELE 1

RADIO REGENBOGEN
RADIO GONG MAINLAND
ANTENNE NIEDERSACHSEN

AND WE ARE PROUD TO BE A PART OF THEIR

. MUSIC & MEDIA - April 14, 1990
bHistoryv.Com

MusIC

D
Ly

X

E

DIA



I GERMAN PERSPECTIVES I

In the lead-up to summer,
a host of bands are
planning tours in West
Germany. Music & Media
presents a list of concert
dates for May and June.

Raging Slab (BMG Ariola)
May: Dusseldorf - Tor 3 (2), Dortmund -

Central Park (3), Hamburg - Grosse Freiheit
©).

Thin White Rope

(BMG Ariola)

May: Hamburg - Markthalle (20), Bremen
Romer (28), Berlin - Loft (29), Cologne -
Lusor (31).

June: Biclefeld - PC 69 (1), Hanau -
Kulturbasar (2), Stutigart - Universum (3)
Munich - Nachtwerk (4).

UDO (BMG Ariola)

May: St Wendel - Saalbau (21), Kassel -
Musiktheater (22), Neu Isenburg
Hugenottenhalle (23), Hamburg - Docks
(24), Berlin - Neue Welt (25), Munster - Jovel
(27), Dusseldorf - Tor 3 (28), Stuttgart -
Longhorn (29), Munich - Theaterfabrik (30),
Nuremberg - Resi (31).

Dance With A Stranger
BMG Ariola)

Concert Calendar

Premen - Aladin (20), Gottingen - Outpost

Bahnhof (26), Kehl - Rockfabrik (27).
Eddie Gomez (CBS)
Moy Ludwighurg - Sl Thestr (6,
Dusseldorf - Freizeitstatte Gorath (7), Essen

- Folkwang Museum ().
Jeff Beck (CBS)
May: Hamburg - CCH (1), Ludwigshaen -
Eberthalle (3), Dortmund - Westfalenhalle It
©.

Andreas Vollenweider & Friends

(cBS)
May: Cologne - Phillarmonie (9), Ludwigs-

| burg - Forum (10), Munich Deutsches

Museu (11), Mannheim - Musensaal
Frankfurt - Alte Oper (14).

The Blue Aeroplanes
(Chrysalis)

May: Munich - Nachtwerk (2), Hamburg -
Logo (4), Cologne - Luxor (6).

West German Tourmg

Top Venues - Westfalenhalle, Dortmund
(13.000); Festhalle, Frankfurt (12.000);

Death Angel/Forbidden
(Intercord)

May: Hamburg - Markihalle (21), Bremen
Aladin (22), Ludwigsburg - RockFabrik (23),
Dusseldorf - Tor 3 (24), Frankfurt - Volks-
bildungsheim (25), Nuremberg - Rubrersaal
{26), Munich - Theaterfabrik (27).

Death (Intercord)

May: Trer - Exil (20), Munich - Theater-
fabrik (22), Bamberg - Zenualsaal (23),
Karlsruhe - Bruckbuhlhalle (26), Bremen -
Aladin (29), Hamburg - Markthalle (30).
Nick Cave & The Bad Seeds
(Inter

May: Hamburg - Stadtpark (19), Berlin -
Tempodrom (20, Frankfurt - Stadthalle
Offenbach (21), Oberhausen - Music Circus

- Biskuithalle (5), Munich -

Gireus Krone (8).

Mlsty In Roots (Intercord)
Mainz - Kulturzentrum (1), Stuttgart -

(35.000), Waldbuhne, Berlin (20,000
Open-air Area, Dinkelsbuhl (20.000);
Loreley, Rhein River (15.000-20.000);

Vi Betin (3000y,  KarkMay Restpiewiese, Bad Segeberg
June: Hamburg - Grosse Freiheit (1-2). Martin-Schleyer-Halle, Stutgart §000),  (12000).
The Seranglers (CBS) Dusscldorl (1000 Top Promaers - he Concert G0
May: Konstanz - Rock AM See (26). Gngsliale Fse (0 00031 Al doets (Ml:“cel T me::rm Matthias
sporthalle,” Hamburg ~(6.000); |
Hooters (CBS) Halle, Munich (5.000), [CC,  Hoffman), Munich; Marek Lieberberg |
May: Hanover - Capitol (8), Hamburg - | | Berlin (4500 M Konzertragentur, Al n“;" "”l_';” |
Docks (9), Nuremberg - Serenadenhof (1), | | Munster (4.000); CCh, Hamburg fagentur HansWerner Furlke, Ham-
Frankfurt - Music Hall (13), Bomn - Ludwig-Ebert-Halle, Lud. bug  Konzedircktion  Karsien
Biskuithalle (14). i (3.000); Circus Krone, Jazhnke ;
Prong (CBS) Munich (2.500);, Rheingoldhalle, Peter Ricger, Cologne; b:nﬂ Coneerts.
Lo (e Mozartsaal, Mannheim (2300, (Franz _ Abraham, ~Robert - Langer),
ay: Frand aschkapp 6, | (g Bonn (2000,
Dusseldorf - Tor 3 (7), Bwlefdd—PCéQ(s}, 5 *Hockenheim- _ Top Agents/Agencies - Stimmen der
B, VALt O | e Ny (o Y (e ot ik
Stigart - Lnnghom (13), Munich - Ring, or. Mannheim (60000 L0 e Mk (Heinz
el Siadium, Sunich (000 Gros), Murich; Hello Concerts
Roling Stones (CBS) e Sdatr, | Ptien ann), Augsbure: M
lay: Hanover - Stadium, Col- Sabottka),
ankﬁm - Waldstadion (26), Cologne - % Talavera-Wiess, Wurz-  Dusseldorf.
Mungersdorferstation (30). June: Munich burg (40.000); Zepplinfeld, Numm. y |
glym(pus n (), Berlin - Olympiasta- | | | @0000;  Recisadium,  Muni Supplied by Billboard. |
ion il o

Bonham (CBS)
May: Dortmund - Westfalenhalle (17),
Hanover - Messchalle (19).

New Kids On The Block
(CBS)

May: Hamburg - Sporthalle (3), Frankfurt -
Festhalle (4), Munich - Olympiahalle (5),
Essen - Grugahalle (6).

Kid Creole & The Coconuts
(CBS)

May: Frankfurt - Music Hal (6), Hamburg -
Docks (1), Bonn - Biskuithalle (),
Oberhauser - Music Circus (9)

Billy Joel (CBS)

May: Cologne - Sporthalle (), Frankfurt -
Festhalle (7)‘ Munich - Olympiahalle (9),
Hamburg - Sporthalle (15).

Pink Cream 69 (CBS)
May: Herrenberg - PFC-Ha.llr, 15J\
Bonlanden - M

Seitbrutencs ), Halvc( lnﬁmy o
Nuspligen - tha  (10), Helmst

Schutzenhale (11), Hamburg - nmgenm
(12), Berlin - tha (13), Paderborn -
Kuuryerkan ) ommxmrg Guhcm
(16), Cologne - Starciut asens -
Kirs:nbacim Muhle (18)‘ S Z(9),

Runrig (Chrysall s)

Festival (26), Munich
Nadnwerk m)‘ Bonn - Bisquithalle (29),
Frankfurt - Batschkapp (30), Ludwigsburg -
Scala B1).
June: Hamburg - Markthalle (2), Bielefeld -
PC 69 (4), Bochum - Zeche (5, Berlin - Loft
(7), Jubeck - Festival (8).

Cross (EMI)

May: Hanover - Capitol (2I), Bonn

Biskuithalle (22), Dortmund - Fanstastival
(23), Gottingen - Outpost (24), Hamburg -
Docks (26), Kiel - Max Music Hall (27),
- Metropol  (28), Frankfurt -
Hugenottenhalle (30).
June: St Wendel - Westernhagen (3),
Nuremberg - Serenadenhof (4), Tuttlingen -
Akzente (5), Mannheim - Feurerwache (6),
Bielefeld - PC 69 (7), Stuttgart - Theaterhaus
®.

Jule Neigel Band

(Intercol

May: Karlsruhe - Festhalle Durlach (),
Munich - Theaterfabrik (6), Stuttgart -
Theaterhaus (7), Frankfurt - Volksbil-
dungsheim (8), Dusseldorf - Tor 3 (10),
Munster - Jovel Music Hall (1), Hamburg

Grosse Freiheit 36 (13), Hanover - Capitol
(14), Mannheim - Capitol (17).

Longhorn (2), Erlangen - EWerk (3), Trier -
Beethovenhalle (5), Dusseldorf - Tor 3 (6),
Detmold - Hunky Dory Music Hall (7),
Dortmund - Live Station (8), Gottingen -
Outpost (9).

Uriah Heep (Intercord|
runich - Theaterfabrik (8), Kirchheim
(9) Dietzenbach - Stadihalle (10),
Landshut - Stadthalle (11), Roth/Nuremberg
Zelt (12), Senden - Gorki Park (13), Giessen
Zelt (14), Bremen - Gala (1), Siegen -
Musikpark (17), Kreld - Kalurfabrk (),
Montabaur - Stadthalle (20), Aact
Metropol (21), Vanmbeim - Capum @,
Plorzheim - Zelt (23).

Inspiral Carpets (Intercord]
June: Munich - Nachtwerk (11), Frankfurt -
Batschkapp (12), Hamburg - Markethalle
(13), Berlin - Loft (14), Dusseldorf - Xanten
Festival (16).

Faith No More (Metronome)
May:  Frankfurt Batschkapp  (6),
Dusseldorf - Tor 3 (7), Bielefeld - PC 69 (8),
Berlin - Metropol (9), Hamburg - Grosse
Freiheit (10), Bremen - Modernes (I1),
Stuttgart - Longhorn (13), Munich -
Nachtwerk (14)

| The Fatal Flowers
(Phonogram]
|| May: Nordhom - ‘Scheune (@), Vechia -
Tenne (5), Detmold - Hunky Dory (8), West
wlin - Ecstasy (9), East Berlin - tha (10),
Hanover - Capitol (11), Hamburg - Grosse
Freiheit (12), Cologne - Luxor (15), Frankfurt
- Sinkkasten (18).

Suzanne Vega (Polydor)
May: Hamburg - Stadpark (12), Frankfurt
Alie Oper (19), Mannheim - Mozartsaal (0),
Stuttgart - Liederhalle (21).

Wind (Polydor)
May: Ludenscheid - Kulurhaus (9),
Dormagen - Teierbendhaus (18), Siegon
Siegerlandhalle (23).

Yngwle Malmsteen (Polydor)

Dusseldorf - Philipshalle (1),
O Hydepark (2), Offenbach -
Stadthalle (3), Bremen - Stadhalle (4),
Liudwigsburg - Forum (9), Irier - Europahalle
(1), Berlin - Neue Welt (13), Hamburg -
Docks (14), Kiel - MAX Musichall (15),
Nuemarkt - Jurahalle (17), Offenback -
Schwarzwaldhalle (18).

Peter Maffay (Teldec)
Memmingen - Eissporthalle (22),
mungan - Schleyerhalle (23), Hanover -
Sportpark (25), Munster - Hiltrup Open Air
6), Xanten - Amphitheater (27), Kassel -
| Eissporthalle (29-30).
June: Bad Segeberg - Freilichttheater (1-5),
‘Waurzburg - Carl-Diem-Halle (7), Mannheim
- Eissporthalle (8), Smbn ken -
parkstadion (9), Leipaig - Cenral Stadion
(1), Rostock - Oslsee Sudion (13), Berlin -
Waldbuhne (15).

Robert Plant (Teldec)

‘May: Dusseldor - Philipshalle (4), Hamburg
H (5), Stuttgart - Liederhalle (7),

Mannheim - Mozartsaal (), Frankfurt -

Jahrhunderthalle (9).

Prince (WEA)

June: Kiel - Ostseehalle (67), Cologne
Mungerdorfer Stadion (9), Hanover - Nie-
dersachsen Stadion (10), Berln - Waldbuhne
(12), Munich - Olympiastadion (14).

Phil Collins (WEA)
| May: Hamburg - Sporthalle (5), Frankfurt
Festhalle (10-11), Munich - Olympiahalle
(12-13).

Marius Mueller Westernhagen
(WeR)

nz - Rock Am See (26),
Pkt il (27), Bad Segeberg -
Freilichttheater (29-30).

June: Hameln - Weserberglandstadion (1),
Bergneustadt - Segelflughafen (2), St Wendel
Bosenbachstadion (3), Gelsenkirchen

Parkstadion (9).

Heinz Rudolf Kunze (WEA)
May: Oberhausen - Music Circus Ruhr (8),
Neukirchen Bei Marburg - Messezelt (9),
Bonn - Biskuithalle (10), Minden - Kreis-
sporthalle (1)

Kitaro (WEA)
Munich - Deutsches Museum (8),
I.udwxg,shafen ‘Plliban 0 Ludwigsburg -

Foru bpark (1),
Besthovenhil (u), ekt Al Oper
(13), Hamburg - Schauspielhaus (14).

Death Angel (WEAZ
May:  Ham kihalle (21),
Ludwigsburg - Rockfnbnk (23), Dusseldor -
Tor 3 (24), Frankfurt - Volksbildungsheim
(25), Nurenberg - Ruhrersaal (26), Munich
Theaterfabrik 27).

tha = to be announced
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y good friends at Radio
Luxembourg are running a
competition to give away 50
football-pitch sized pieces of the
Amazon rainforest to their green
listeners. It’s all part of a scheme
from conservation group, The
Programme For Belize, which has
bought up 150.000 acres because
members believe the only way to
save the forest is to own it. (Just as
long as Radio Luxembourg
listeners don’t go building nice lit-
tle holiday homes on their plot!)
And talking of competitions,
the most popular prizes at US sta-
tions are apparently money, |
holidays and cars (especially the ‘

Nissan 240SX)! Makes the odd T-
shirt, album or concert ticket

seem a bit miserly doesn’t it? And
thank you for the pen, Radio
Vitamine from near Toulon. I
always need pens, they have a
strange habit of disappearing
from my studio (along with the
news-in jingle!).

Now, the latest technological
rumour to come out of California
is that a green felt pen can
dramatically improve the sound
of your CD. Seriously! Apparent-
ly, if you ink around the CD’s in-
ner and outer edges there is an
“incredible”  improvement in
sound quality. However, tests in
the UK (and in my studio) have
failed to confirm the theory and
before you go rushing off to try it
out, remember, the chemicals in

the ink could eat through the |

plastic laminate and damage your
disc. Could it be part of a plot to
drive up the price of green felt-tip
pens, and get us to buy more
CDs?

The Style Council have split up
after eight years amid rumours
that Polydor turned down their
latest album. It’s believed they
had an argument about what col-
our socks to wear with their cycl-

ing shorts. Paul Weller is now
planning a solo album.

The Scottish police force is in-
troducing a scrambling device to
stop criminals listening in on
police frequencies. The new
system will also have the added ef-
fect of stopping radio happy jour-
nalists arriving at the scene of the
crime  before  the  police
themselves. Back to ambulance
chasing, boys and girls.

Belated birthday greetings to
Italian artist and virtual recluse
Mina who was 50 last month.
Happy birthday as well to Ritchie
Blackmore, 45 on April 14, Dave
Edmunds, 46 on April 15, and
Dusty Springfield, 51 on April 16,
all still going strong. And it was
36 years ago on April 12 that rock
& roll began... well, that’s when
Bill Haley recorded Rock Around
The Clock. And while I'm in a
congratulatory mood, I must also
welcome London’s Choice FM,
Bristol’s FTP and BBC Radio
Suffolk on air.

A few weeks ago we had a fan-
dango, well now it’s time to start
belly dancing, at least that’s what
Phonogram hopes, having just

" (advertsement)

dierks studios recording mobile

| released Yalil, by North African
| artist Amina. A UK remix of the
single Belly Dance by Paul
Oakenfold, originally ignored by
French DJs, is now being played in
their clubs as a UK import!

Capital Radio DJs are releasing
another charity single for the sta-
tion’s Help A London Child ap-
peal, having raised over £ 200.000
with the previous two. The latest
effort is a cover of Odyssey’s 1980
hit Use It Up Wear It Out, pro-
duced by Stock, Aitken &
‘Waterman.

However, my single of the week
has to be Hey Girl, by none other
than the New Osmonds On The
Block, sorry, 1 mean the even
\younger Osmond Boys, fresh fac-
ed little lads complete with nice
haircuts and teeth. The record is
going down a storm at Salt Lake
City station KCPX. Nice haircuts,
teeth, Osmond... doesn’t it all
sound a little bit familiar?

Three people have rung me to
say they’ve actually heard a jazz
record on London’s Jazz FM.
Keep up the good work!

—

w>

dierks studios @ call claudia or harry ® hauptstrasse 33
.5024 pulheim 3 @ tel. (22 38) 20 04/33 33 @ fax. (22 38) 27 34 @ w.-germany
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Hours On Air: 24

Target Audience: 17-35
Format: 90% album tracks
‘Transmits to Antwerp
Launched: April 7, 1980
The station is owned and run
by a non-profit organisation,
Radio Centraal VZW, which

Peter Terriyn, secretary at Radio
Centraal: “We were launched
exactly 10 years ago by non-
profit organisation STOK and
our first broadcast followed in
November 1980. The initial aim
of the station was to offer a wide

| range of programmes as well as

music information, complemen-
ting both the public and privat..
broadcasters. Qur door is always
open to experiments like radio
plays, satire, alternative sounds
and we offer a platform for peo-
ple making their own instru-
ments.

““This means our programm-
ing is of primary importance
and we have little time or money
left to carry out market research.

operates as a co-operative
W Address: Emest van Dijckkaai 21,
2000 Antwerp
W Telephone: 03-232-30-30 |
® Frequency: 1039 FM |
W Latest Antwerp city area ratings |
(987) gave 2800 lseners. |

But from the feedback and in-
teraction we get from our liste-
ners, we believe we have a very
loyal following among people
with slightly higher levels of
education.

“Our democratic and open
management structure is some-
times hard to work with. Every
single programme is judged on
its individual merits. All the pro-
jects being developed are presen-
ted at a monthly meeting attend-
ed by the 100 or so people who
work with the station.

“The day-to-day manage-
ment team is elected and this
body, plus programming and
promotion staff, assess the sta-
tion’s situation on a weekly

basis. After a three-month trial
period, the general assembly has
the last word on deciding whe-
ther a programme should stay
on air.

“We have a chart show, ‘De
Elitaire 40’, but it has been
suspended for a while. However,
it will be back on again in the
near future. Radio Centraal is a
90% album station and the only
record company which really fits
our wide spread of musical
styles is Antler from whom we
regularly receive samples. We
play anything from reggae to
house and get substantial sup-
port from Brabo and Metro-
phone, Antwerp’s most impor-
tant retailers, who give us free
material and sponsor certain
programmes.

“We would like to set up
similar arrangements with other
sponsors as well because we do
not have the sort of advertisers
you would normally expect to
hear. Theatres and other cultu-
ral organisations take ads. It is

—— Tuning In To Radio Centraal —

RS :
CENTRAAL

103.9 fim

not so lucrative but it is close to
our initial aim.

“Apart from our close col-
laboration with the Dutch
broadcaster VPRO, we some-
times air the same programmes,
we also have regular contacts
with stations like Radio 100 in
West Berlin, Onda Rossa in
Milan as well as with program-
mers in Australia and on US
university stations. Some of our
programmers exchange material
on an individual basis. Provided
we can raise enough money we
will survive, thanks to our
political independence and the
unique blend of individual

tastes in our programming®‘ O

(adverdsement)

No. 1 Airplay Charts
No. 2 * Sales Charts

* GORRY, BUTAS A PUBLISHER

WE DON'T HAVE A SALES FORCE
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STATION REPORTS

Updated  reports
addicions from the major radio &

and  playlists

tv stations from
countries.

16 European

AD Addmnns to the playlist

UNITEDKINGDOM

BBC RADIO | - London

Chris Lycett - Sen. Prod.

A List:

AD ' Alannah Myles- Black Velvet
Family Stand- Ghetto Heaven
Madonna- Vogue

B List:

AD 49ers- Don't You Love Me
Beats International- Dub
Cher- Heart Of Stone
Eric Clapton- No Alibis
Jimmy Somerville- Read My
Kid Creole- The Sex Of It
Kim Wilde- It's Here
Salt ‘' Pepa- Expression

CAPITAL RADIO - London

Richard Park - Prog. Contr.

A List:

AD Natlie Cole- Wild Women Do
Taylor Dayne- I'l Be Your
Kid Creole- The Sex Of It
House Of Love- The Beatles
Jesus Jones- Real Real Real
Sinitta- Hitchin' A Ride
Seduction- Heartbeat
Bizz Nizz- Don't Miss The

RADIO CITY - Liverpool

Tony McKenzie - Head Of Music

AD B, Washington- Crossing The
Laid Back- Bakerman
Madonna- Keep It Together
Shooting Party- Let’s Hang On
Jam Tronik- Another Day In
Sydney Youngblood- Id Rather
Kirsty MacColl- Don't Come
The Blues Brothers- Everybody
Jason Donovan- Hang On To
Madonna- Vogue

PICCADILLY RADIO - Manchester
David Dunne - Head Of Music
A List:

AD Bizz Nizz- Don't Miss The
D-Mob- That's The Way Of The
Family Stand- Ghetto Heaven
Madanna Vogue

B Li

'AD Skid Row: | Remermber You
Rebel MC- Better World
The Cure- Pictures Of You
Jason Denovan- Hang On To
808 State- Cobra Bora

ClList:

AD Jungle Brothers- What U
Quincy Jones- Secret Garden
Salt “n’ Pepa- Expression
Adamski- Killer
JL. Line- Another Day In
Silje- Tell Me Where You're
House Of Love- The Beatles
Touch Of Soul- We've Got The

GREATER LONDON RADIO - London
Trevor Dann - Head Of Music
A List:
AD McDermott Orchestra- Wheels
Alannah Myles- Black Velvet
Eric Clapton- No Alibis
Lloyd Cole- Don't Look Back
Silje- Tell Me Where You're
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Everything BIT Girl- Take Me
Cher- Heart Of Stone

Might Be Giants- Istanbul
Might Be Giants- We Want A
Might Be Giants- Birdhouse In

B List:
AD Railway Children- Every Beat
Rainland- Jane’s Not Talking

BRMB - Birmingham

Robin Valk - Head Of Music

A List:

AD David Bowie- Fame '90
Jesus Jones- Real Real Real
Rebel MC- Better World
Jam Tronik- Another Day In
Madonna- Vogue
Happy Mondays- Step On

B Li:

AD B. Washington- Crossing The
Bonnie Raitt- Nick Of Time
Natalie Cole- Wild Women Do
McDermort Orchestra- Wheels
Adamski- Killer
Robert Lloyd- Funeral Stomp
Cher- Heart Of Stone
It Bites- Underneath Your

RADIO CLYDE - Glasgow
Alex Dizkson Prog.

AD Natlie Cole- Wild Women Do
Miss B Haven- Making Love In
Madonna- Vogue
Everything B/T Girl- Take Me
Eric Clapton- No Alibis
The Associates- Fever
Kim Wilde- It's Here
And Why Not!- Something You

DOWNTOWN RADIO - Belfast
John Rosborough - Head Of Prog.
AD Nick Kamen- | Promised Myself
Everything B/T Girl- Take Me
Taylor Dayne- 1l Be Your
Jo-EI Sonnier- Walls
Notting Hillbilles- Feel
McDermott Orchestra- Wheels
Katydids- Lights Out
The Associates- Fever
Sydney Youngblood- 1'd Rather
Carly Simon- My Romance

METRO FM - Newcastle

Giles Squire - Prog. Contr.

A List:

AD Kim Wilde- It's Here
Everything BT Girl- Take Me
Cher- Heart Of Stone
Madonna- Vogue
Cock Robin- Worlds Apart
ABC- Look Of Love 1990
Michael Penn- No Myth

RADIO TRENT GROUP - Nottingham

Len Groat - Deputy Prog.Dir.

A List:

AD Jam Tronik- Another Day In
Taylor Dayne- I'll Be Your
Candy Flip- Strawberry Fields
Everyday People- Headine

B List:

AD Everything B/T Girl- Take Me
Cher- Heart Of Stone
Hinterland- Dark Hill
Heart- All | Wanna Do
Eric Clapton- No Alibis

CList:

AD Jeffries/White- Not Through
Nick Kamen- | Promised Myself

RADIO HALLAM - Sheffield

Dean Pepall - Head Of Music

A List:

AD Cher- Heart Of Stone
Madonna- Vogue
ABC- Look Of Love 1990 And
Why Not?- Something You

B List:

AD Kim Wilde- It's Here
Eric Clapton- No Alibis
Family Stand- Ghetto Heaven
The Cure- Pictures Of You
Taylor Dayne- I'l Be Your
Mary Davis- Don't Wear It
Cock Robin- Worlds Apart
The Blues Brothers- Everybody
Natalie Cole- Wild Women Do

RED ROSE RADIO - Preston/Blackpool
Paul Fairburn - Head Of Music

A List:

AD David Bowie- Fame ‘90

B List:

AD The Blues Brothers- Everybody
The Cure- Pictures Of You
Madonna- Vogue

C List:

AD Deborah Harry- Sweet And Low
Quireboys- | Don't Love You
Skid Row- | Remember You

GWR - Swindon
Andy Wes(gx(e Head Of Music

AD Scdu:uon Heartbe

Harry Connick- Had To Be You
Sije- Tell Me Where You're
Shooting Party- Let's Hang On
Andrew Ridgeley- Shake
Deborah Harry- Sweet And Low
Skid Row- | Remember You
Alannah Myles- Black Velvet
UB40- Kingston Town

The Cure- Pictures Of You
Rebel MC- Better World

Family Stand- Ghetto Heaven
Bizz Nizz- Don't Miss The

Janet Jackson- Escapade

ATLANTIC 252 - County Meath
Paul Kavanagh - Head Of Music
Playlist Top |
Janet Jackson- Escapade
Madonna- Keep It Together
Erasure- Blue Savannah

Paula Abdul- Opposites

Alannah Myles- Black Velvet

Billy Joel- | Go To Extremes
Might Be Giants- Birdhouse In
Candy Flip- Strawberry Fields
Beats International- Dub

Jimmy Somerville- Read My

Jam Tronik- Another Day In

Don Henley- Heart Of The

Skid Row- | Remember You
Michael Bolton- How Can We Be
Kiss- Forever

A

o

RTL 208 - London

Jeff Graham - Prog. Dir.

PP Madonna- Vogue
Cher- Heart Of Stone
McDermott Orchestra- Wheels
Alisha Warren- Discover Me

AD  Alannah Myles- Black Velvet
Stone Roses- She Bangs The
Jungle Brothers- What U
“Skid Row- | Remember You
Sydney Youngblood- I'd Rather
The Christians- | Found Out
Jam Jam- Don't Look Any
Eric Clapton- No Alibis
Nick Kamen- | Promised Myself
Jane Child- Don't Wanna Fall
Everything B/T Girl- Take Me
Bad Company- Can't Get Enough

SWANSEA SOUND - Wales
David Thomas - Prog. Contr

Ap ]ane( Jackson- Escapade
UBA40- Kingston Town

B List:

AD Notting Hillbllies- Your Own
Kenny G- Going Home

Madonna- Vogue

farillion- Easter
Quincy Jones- Secret Garden
Kim Wilde- It's Here
Everything BIT Girl- Take Me
Deborah Harry- Sweet And Low

RADIO BROADLAND - Norwich

Dave Brown - Head Of Musi

PP Quincy Jones- Secret Garden
Jimmy Somerville- Read My
Shooting Party- Let’s Hang On
Del Amitri- Kiss This Thing
Heart- All | Wanna Do
Alannah Myles- Black Velvet

A List:

AD UB40- Kingston Town
Everything B/T Girl- Take Me
Cher- Heart Of Stone

B List:

AD Alisha Warren- Discover Me
Madonna- Vogue
Kim Wilde- It's Here
Pat & Mick- Use It Up
The Chrisians- | Found Out

RADIO RADIO - Manchester
Nigel ¥ - rod.

A List
D 49ers. Don't You Love Me
Paula Abdul- Opposites
Inspiral Carpets- This Is How
The Christians- | Found Out
The Cure- Pictures Of You
Jason Donovan- Hang On To
Deborah Harry- Sweet And Low
Madonna- Vogue
Alannah Myles- Black Velvet
UBA0- Kingston Town
B List:
AD Happy Mondays- Step On
Richard Marx- Too Late To Say
Quireboys- 1 Don't Love You
Four Of Us- Drag My Bad Name
Kim Wilde- It's Here

2 FM - Dublin
John Clarke - D)/Prod.
PP Heart- All | Wanna Do

Notting Hillbilles- Your Own

Madonna- Vogue

The B-52's- Love Shack

Alannah Myles- Black Velvet
AD Paula Abdul- Opposites

Jason Donovan- Hang On To

Might Be Giants- Birdhouse In

Waterboys- | Don't Love You
LP David Bowie

| CENTURY RADIO - Dublin
Keith Pringle - Head Of Music
P Cher- Heart Of Stone

Mary Coughlan- Invisible To
Randy Crawford- Wrap-U-Up
Erasure- Blue Savannah
Michael Penn- No Myth
Bonnie Raitt- Nick Of Time
Stewart/Dulfer- Lily Was Here

A List:

AD Might Be Giants- Birdhouse In
UBA40- Kingston Town

‘ WEST GERMANY

BAYERN 3 - Munich
Claus-rich Boetzkes - Head Ent. Pgms.
A List:
| AD Ankie Bagger- Where Were You
Black Fooss- Black Fooss Band
Electronic- Getting Away With
Billy Joel- | Go To Extremes
Negresses Vertes- Voila L'Ete
Pooh- Uomini Sol
 continued on page 38
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Eros Ramazzotti- Se Bastasse

WDR - Cologne
Wolfgang Roth - Dj/Prod.
AD Quireboys-

1 Don't Love You

Billy Joel- 1 Go To Extremes

Hang On To

Ptan B- This Is Not A Movie
Pur- Brueder

Playlist Top 5:

BJH- Welcome To The Show
Gloria Estefan- Here We Are

Rnefhn;t»lllGet

TP Restless Heart- Fast Movin'

Bill Joel- 1 Go To Extremes

SWF - Baden Baden
Ulli Frank - D}/Prod.
AD Electronic- Getting Away With

Vaya Con Dios- What A Woman
Eros Ramazzotti- Se Bastasse
Associates

LP The

Litde River Band

SDR -
Hans

- Prod.
TP Billy Joel- | Go To Extremes
LP Little River Band

RB 4 - Bremen

SR/EUROPAWELLE SAAR

Dieter Exter - DJ/Prod.

AD Bill Joel | Go To Extremes
i &

Li

~

Jomanda- Don't You Want My
New Kids O/T Block- V'l Be
Gregory Gray- When The Music
Lictle River Band- If | Get

Gary Moore

Skipper Wise

RIAS 2 - Berlin
Henry

Gross - Head Of Music

A List:

Sam Brown- With A Little Love
Lisa Stansfield- Live

FYC- I'm Not Satisfied

Sinead O'Connor- Nothing
Erasure- Blue Savannah

RIAS 2. Berlin

Rik De Lisie - DJ/Prod.

TP Miss B Haven- Making Love In
Flying Pickets- Crazy Love

FFN - Isernhagen
Ul Kniep - D)/Prod.
A List:

AD Uioyd Cole- No Blue Skies
The Hooters- Heaven Laughs
Billy joel | Go To Extremes
Midight Oil- Blue Sky Mine
Alannah Myles- Black Velvet

B List:

AD Adventures- Your Greatest

Thing
Janet fackson- Escapade
Dariel Lanois- Jole Loise
The Lightning Seeds- joy
Peter Murphy- Cuts You Up
Jimeny Somerville- Read My

STAR*SAT RADIO - Gruenwald

Jane Child- Don't Wanna Fall
Olivia Newton-john- Warm And

AD Madonna- Vogue
Earth Wind & Fire- Welcome
Heart- All | Wann

RADIO RPR - Ludwigshafen
Hans Kappes- DJ/Prod.
AD  Jimmy Somervlle- Read My
Christians- | Found Out
LP Restless Heart
Smokey Robinson

RADIO GONG 2000 - Munich
Walter Freiwald - Music Dir.
PP Beats Intemational- Dub
Lonnie Gordon- Happenin’ All
AD Rod Stewart- Downtown Train
Grace Jones- Amado Mio
Rob n’ Raz- Rok The Nation
JT & The Big Family- Moments
LP Depeche Mode
RADIO GONG - Nuremberg

Arno Mueller - Music Dir.
PP Alannah Myles- Black Velvet

RADIO CHARIVARI - Nuremberg
ias Hofmann - Music Dir.
PP Michael Bolton- How Am |

Joek- Leningrad
Sinead O'Connor- Nothing

STATION REPORTS

Das Erste Mal

Waggershausen-
AD Halo James- Could Have Told

Jive Bunny- That Sounds Good

RADIO 107 - Hamburg
Peter

TP Temptations- Soul To Soul
LP The Associates

RADIO REGENBOGEN - Mannheim
Markus Wahl - Music Dir.

PP

Eros Ramazzotti- Se Bastasse

AD Fleetwood Mac- Save Me

Jimmy Somerville- Read My
Vaya Con Dios- What's A Woman
Candy Flip- Strawberry Fields

RADIO NI - Nureml
Cetin

PP

berg
Yaman - Head Of Music
Beats International- Dub

AD Madonna- Vogue

Vog
D-Mob- That's The Way Of The
Young MC- | Come Off

RADIO XANADU - Munich
Armin Kessler - Head Of Music
PP

Barone- Where The

AD Naulie Cole- Wild Women Do

Madonna- Vogue

Candy Fiip- Strawberry Fields

Jimemy Somervlle- Read My

Fleetwood Mac- Save Me

John Lee Hooker- The Healer

Big Fun- Handful Of Promises

Electronic- Getting Away With

Innocence- Natural Thing
Brown

LP Sam

OK RADIO - Hamburg
John De Graaf - DJ/Prod
PP Nick

i Lif
Corey Hart- A Little Love
Diving For Pearls- New Moon
Thunder- Dirty Love

RADIO 7 TON. - Bad
Thomas

PP

Mergentheim
Ticheschner - Head Of Music
Basia- Baby You're Mine

AD Skipper Wise-

L

Standing

Jimmy Somervlle- Read My

Kool & The Gang- You Are The

Vaya Con Dios- What A Worman
i- Se Bastasse

ros
Restless Heart

RADIO SALU - Saarbruecken
Adam Hahne - Prog. Dir.

PP

Bruce Wills- Torn It Up
The Who- Join Together
Fleetwood Mac- Save Me

Madonna- Vogue
And Why Not'- The Face
Nena- Du Bist Ueberall

AD The B-52's- Love Shack

Sundays- Here's Were The
Electronic- Getting Away With

AD Madoma- Vogue
LP Florent Pagny- Merci

Yvonne Lebrun - Prog. Dir.

AD Jo Lemaire- La Nuic
Barbelisien/Grey- A Toutes
Boy Je

Mendes- Grito
Ankie Bagger- Where Were You
RMC - Paris

Billy Joel- Leningrad
Gloria Estefan- Oye Mi Canto
The Cure- Pictures Of You
Les Infideles- Rebelle

LP Depeche Mode

SUD RADIO - Toulouse
Marie Ange Rolg - Prog. Dir.
AD Madonna- Vogue
Patrica Kaas- Les Hommes Qui
Max Bale-

Happy Mondays- Hallelujah
Grazielha- Le Jeune Homme
NRJ - Network
Max -Dir.
Hitparade:
AD’ Madonna-
Big Fun- Can't Shake The
Jason Donovan- Every Day
808 State- Pacific
Art Mengo- Ou Trouver Les
SKYROCK - Paris

Laurent Bouneau - Prog. Dir.

AD  FPI Project- Going Back To
Rod Stewart- Downtown Train
Nick Kamen- | Promised Myself
Neville Brothers- A Change Is

FUN RADIO - Paris

‘Words
Lisa Stansfield- All Around

Jimmy Somerville- Mighty Real
AD Rob ‘' Raz- Got To Get

FYC- I'm Not Sacisfied

Black Kiss- Jump On The Floor

Philippe berg - Prog. Dir.
Bruno Allain - Prog. Dir.
PP Ehton John- Sacrifice
Liza Minneli- Don't Drop
Roch Voisine- Pourtant
Beats International- Dub
Depeche Mode- Enjoy The

Sinead O'Connor- Nothing
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Dusty Springfield- In Private
Technotronic- This Beat Is

AD Madonna- Vogue
Patricia Kaas- Les Hommes Qui
Cerrone. Never Let A Day Go
David Bowie- Fame ‘90

RVS - Rouen
Frank Orcel - Prog. Dir.
Playlist Top 10:
Technotronic- Get
fimmy Somerville- Mighty Real
New Kids OIT Block- You Got
Pacifique- Sans Un Remords
Cock Robin- Worlds Apart
Sandra- Hiroshima

Tina Turner- Look Me

AD Kid Creole- The Sex Of It
Hi Tek 3- Spin That Wheel
Renaud Hantson- Petit Homme

RADIO NANTES
Pascal Amiaud - Prog. Dir.
PP Depeche Mode- Enjoy The
Sinead O'Connor- Nothing
AD Madonna- Vogue
Patricia Kaas- Les Hommes Qui
Beats International- Dub
Rod Stewart- Downtown Train
LP Michael Penn

MAXXIMUM FM - Paris
Michael Bourgeois - Prog. Dir.
Playlist Top 10:
Benny B- Vous Etes Fous
Natale Cole- Wild Woman Do
Culture Beat- Der Erdbermund
Soul Il Soul- Get A Life
Dee Dee O'Neal- Vulnerable
Roxette- Dangerous
Double Trouble- Street Tuff
Liza Minelli- Love Pains
Seduction- Heartbeat
Janet Jackson- Escapade
AD Paradise Orch- Satisfied
Paris By Air- C'Mon And dance
Raul Orellana- Toros
Gury Josh- Infinity
49ers- How Longer

RADIO VIBRATION - Orleans

Dir.
PP Jimmy Somerville- Mighty Real
The Christians- Words

New Kids O/T Block- Got It
Lisa Stansfield- All Around
Adeva- | Thank You
Phil Collins- | Wish It Would
Sinead O'Connor- Nothing
AD Tears For Fears- Advice For
Matador’s- Meme Si Tu Pleures
Neville Brothers- A Change is
Rob ‘n’ Raz- Got To Get
Michael Bolton- How Am |
Dino- I Like It
Maurane- Tout Pour Un Seul

RMC COTE D'AZUR

AD Beats International- Dub
UBA0- Kingston Town
The Cure- Pictures Of You
Les Infideles- Rebelle

RIVIERA RADIO - Monaco
aevid Fortune - Music Dir.
AD Innocence- Natural Thing
Notting Hillbilles- Your Own
Liza Minnelli- So Sorry
Gloria Estefan- Here We Are
Madonna- Oh Father

Kylie Minogue- Tears On My
MUSIC & MEDIA - April 14, 1990
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Yes & No- Happy Together
Don Henley- Heart Of The
Chris Rea- That's What They
Erasure- Blue Savannah

Billy Joel- | Go To Extremes
Sinead O'Connor- Nothing

HOLLAND

ATION REPORTS

PP BB King- Joe Cool
LP Alannzh Myles

G
BRT - Studio Brussels
Jan Hautekiet/Mark Coenen - Prod.
Top 10 playlist:
Inspiral Carpets- This Is How
A Girl Like You

Hans Van Der Veen - Prog. Dir.
PP Madonna- Vo,
AD UBA40- Kingston Town
Plaza- Yo Yo
Kid Creole- The Sex Of It
Erasure- Blue Savannah
Kaoma- Melodie D'amour
Tol & Tol- Rounding The Cape
2 Static- Boy. I'l House Ya

NOS - Hilversum

Tom Blomberg - D)/Prod.

PP The Fish Hospital- Blue Funk

AD The Mission- Deliverance
Jamie | Morgan- Walk On The
Primal Scream- Loaded

VARA - Hilversum
Louis Verschuur - Head Of Music
PP Hugh Harris- Mr Woman Loves

Innocence- Natural Thing

Brian Kennedy- Captured

Del Amitri- Kiss This Thing

AVRO - Hilversum
Jan Steeman - Head Of Music
PP Kicking Back- Devotion
AD Princess Ivory- Wanted
Simon Harris- Ragga House
Fish- A Gentleman's Excuse Me
David Bowie- Fame '90
Plaza- Yo Yo

TROS - Hilversum
Peter de Mooij - Prod.
PP |T & The Big Family- Moments

KRO - Hilversum

Paul van der Lugt - Head Of Music

PP Primal Seream- Loaded

AD Van Morrison- Coney Island
Angela & The Rude- Pressure
Andrew Ridgeley- Shake
del Amitri- Kiss This Thing
The Christians- | Found Out

NCRYV - Hilversum
Jaap De Groot/Henk Mouwe - DJ/Prod.
PP Fleetwood Mac- Save Me
DD Bridgewater- Heartache
Notting Hillbillies- Your Own
Erasure- Blue Savannah
Justin & Mandy- Take Me Like
Marc Almond- A Lover Spurned

SKY RADIO - Bussum
Ton Lathouwers - Operations Mgr.
A List:
Sinead O'Conor- Nothing
Elton John- Sacrifice
Michael Bolton- How Am |
Tears For Fears- Advice For

B List:
AD Angela & The Rude- Pressure
CList:

AD Dusty Springfield- Goin' Back
UBA0- Kingston Town

RADIO 10 - Amsterdam

Don Maclean- Vincent
Willeke Alberti- Het Zal
Angela & The Rude- Pressure

CFN - Brunssum
Lou Rowland - Music Dir.

Stone Roses- She Bangs The

Might Be Giants- Birdhouse In

Kid Creole- The Sex Of It

Hugh Harris- Mr Woman Loves

Jenny Morris- Shiver

Dave Edmunds- Closer To The
LP Notting Hillilies

De Kreuners

BRT - East Flanders

Rudi Sinia - Prod.

AD Technotronic- This Beat Is
Depeche Mode- Enjoy The
John Lee Hooker- The Healer
Tears For Fears- Advice For
Snap- The Power
Roxette- Dangerous
Laid Back- Bakerman
8ig Fun- Handful O Promises
Gentse Dokters- Tegen Kanker
Walter Capiau- Happy Birthday

RTBF RADIO 2 - Hainaut

A. Birenne/Ph. Jauniaux

AD Technotronic- This Beat Is
Claude Francois- Meme Si Tu
Jive Bunny- That Sounds Good
Roch Voisine- Pourtant
Lisa Stansfield- Live

BRF - Eupen
Guy Janssens - DJ/Prod.
PP Fury In The Shughterhouse-
Won't Forget These Days
The Cure- Pictures Of You
She’s China- The Night Of
AD Dusty Springfield- In Private
Martika- More Than You Know
Televie- On A Toujours
Nena- Du Bist Ueberall
Avalanche- Riding On A Storm

RADIO CONTACT F - Brussels

Jean-Lou Bertin - Prog.Dir.

TP Francoise Hardy- En Resume
Chicass- Noches De Acapuco
Sinitta- Lay Me Down Easy
Billy Joel- | Go To Extremes
FYC- I'm Not Satisfied
Sydney Youngblood- Id Rather
Jive Bunny- That Sounds Good
Skipper Wise- Standing
Art Mengo- Ou Trouver Les
Roch Voisine- Pourtant
Depeche Mode- Enjoy The
Francois Feldman- C'est Toi

"RADIO ANTIGOON - Antwerp

Piet Keizer - Dir.

PP Madonna- Vogue

AD’Notting Hillbillies- Your Own
Michael Bolton- How Am |

Sinead O'Connor- Nothing
Paula Abdul- Opposi

Artiesten Tegen Kanker- Samen
Clouseau- Daar Gaat Ze

Sybil- Walk On By

UB40- Here | Am

RADIO ROYAAL - Hamont-Achel
Tom Holland - Prog. Dir.
PP Fieetwood Mac- Save Me
AD Rebel MC- Better World
Ruby Turner- Paradise
Jennifer Rush- Wings Of
Eric Clapton- No Alibis

Jenny Morris- She Has To Be
Kim Wilde- It's Here

Salt 'n’ Pepa- Expression
Stone Roses- She Bangs The

SWITZERLAND

DRS 3 - Basel

Christoph Alispach - Music Coord.

Playlist:
Blue Aeroplanes- Jacket Hangs

arone- River To

Cowboy Junkies- Sun Comes Up
Dominique- Cora Cora
Martha's Vineyard- Old Beach
Oingo Boingo- Skin

AD Arno- Marie Tu Mas
Fury In The Slaughterhouse-
Won't Forget These Days

RSR La Premiere - Geneva
Catherine Colombara - Prod.
AD Art Mengo- Ou Trouver Les
* Sarcloret- Les Mouettes
Mary Davis- | Wanna Be Sure

COULEUR 3 - Lausanne
Gerard Saudan - Head of Music
PP Rudolf Hecke- Blind Boys
Abwearts- Messias.
September When. Mortal
Bhagavad Guitars- Until You
AD Something Happens- Hello
Inspiral Carpets- This Is How

RADIO 24 - Zurich

Clem Daiton - D} rd.

AD Richard Barone- River To
Erasure- Blue Savannah
Heart- All | Wanna Do
Bad Eny Price Of Love
Martika- Water
The Christians- | Found Out

RADIO FORDERBAND - Bern
Res Hassenstein - D, .
PP Crosby Stills&Nash- Chippin’
AD Litde River Band- If | Get
ladonna- Vogue
Fleetwood Mac- Save Me
Oleta Adams. Rhythm Of Life
Eros Ramazzotsi- Se Bastasse
Jive Bunny- That Sounds Good

RADIO BASILISK - Basel
Nick Schulz - D)/Prod.
AD  John Brack- What About You
Madonna- Vogue
Kid Creole- The Sex Of It
Eros Ramazzotti- Se Bastasse
Patrick Bruel. ['te Lidis
Fleetwood Mac- Save Me
Bartrek- Birthday Song
Ruby Turner- Paradise
Rolling Stones- Terrifying
EAV- Ding Dor
Jive Bunny- That Sonds Good
UB40- Kingston Town
49ers. Touch Me

A USTRIA

OE 3- Vienna

Guenther Lesjak - Head Of Music

AD Eros Ramazzotd- Se Bastasse
Stewart/Dulfer- Lily Was Here
Heart- All | Wanna Do

TP Simone- No Walls Anywhere

LP Patrick Swayze

ANTENNE AUSTRIA - Vienna

Thomas Klock - Prog. Dir.

AD Beats International- Dub
Nick Kamen- | Promised Myself
Alannah Myles- Black Velvet
Janet Jackson- E:

W continued on page 40
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MUSIC

Tanita Tikaram- Lictle Sister
Sheena Easton- Rainbow
Aerosmith- What It Takes
Wiener Wunder- Boeses Spiel
EAV- Ding Dong
Heart- All | Wanna Do
Laid Back- It’s A Shame
Zucchero Fornaciari- Diamante

LP Al Fischer
Steinbaecker
Andy Radovan

RETE 105 - Milan

Alex Peroni - Prog. Dir.

PP Suzan Vega- Book Of Dreams

AD Bill Idol- Cradie Of Love
Jane Child- Don't Wanna Fall
Janie Principale- Date With
Halo James- Witness

RETE 105 - Milan

o D}/Prod.
p3:

1 Sinesd O'Comor

Soul I Soul- A Dream’s a Dream
Shooting Party- Let's Hang On

RADIO DIMENSIONE SUONO
Carlo Mancini - Music Director
PP River City People- Walking
Heart- Al | Wanna Do
Candy Flip- Strawberry Fields
S)dney Younghiood. 14 Rather

nna- Vogue
Vit Penn This & That
Jude Cole- Baby, It's Toright
Snap- The Power

AD M:

DEEJAY NETWORK - Milan
Dario Usuelli - D,
PP Soul ll Soul- A Dream’s a Dream
AD Madonna- Vogue

Rebel MC- Better World

Beats International- Dub

ly
Adamski- Killer

RADIO PETER FI.UWEIS Milan
H!rco Gara Prod.

Depeche Mode- Erjoy The
Peter Murphy- Cuts You Up
Sinead O'Connor- Nothing
PP Lightning Seeds- All | Want
AD Boulevard- Lead Me On
Heart- All | Wanna Do
IN  Deacon Blue

RADIO MILANO INT. 101
Luca Dondoni

r
Gigio D'Ambrosio - Prog. Dir.
PP’ Blue- Heaven Knows

AD Ryvichi Sakamoto- You Do Me
Heart- All | Wanna Do
Madonna- Vogue

Robert Plant- Hurting Kind

Soul I Soul- A Dream's a Dream
24/7-1 Can't Stand It

Winans- ft’s Time

Sinead O'Connor- Nothing
Madonna- Keep It Together
Janet Jackson- Escapade

IN Nick Kamen

T

B

RADIO KISS KISS - Naples
Lucia Niespolo - Prog. Dir.

STATION REPORTS

PP Deborah Ann Dyer- Two Time
AD Public Enemy- 911 Is A Joke

Technotronic- This Beat Is
LP House Party

ANTENNA DELLO STRETTO - Messina
Filippo Pedeli - D)
PP’ Colin Hay Band- Into My Life
AD Ruby Torner- Paradise
Michael Bolton- How Am |
Wet Wet Wet- Hold Back The
TP Paola Turci- Ringrazio Dio
Bad English- Crisis Of Love
LP Basia

RADIO STAR - Vicenza

Maurizio - Prog. Dir.

PP Lois Lane- It's The First

TP Ryuichi Sakamoto- You Do Me
The Creeps- Right Back On
Depeche Mode- The Policy Of
Oleta Adams- Rhythm O Life

Vogue
Sinead O'Connor- The Emperor
LP Pretty Woman

RADIO BABBOLEO

Lenny - DJ

PP Carlton: Do You Dream

AD Ryuichi Sakamoto- You Do Me
Joyce Sims- Al About Love
Biz Marke- Spring Again_

Nino Bonocore- Scrivimi

Fleetwood Mac- Save Me

RADIO MADRID - SER
Rafael

Desperados- Tan Alto Como Nos
Madonna- Vogue
Ninos De Brasi- Amor Y
Fleetwood Mac- Save Me
Gary Moore- Oh Precty Woman
La Trampa- Olvidame
fechnotronic- Get Up
Depeche Mode- Enjoy The
ms ROCK 3 - Madrid
fael Abitbol- Music Mgr.
PP The Chills- Heavenly Pop Hit
David Bowie- Fame '90
Candy Fiip- Strawberry Fields
Oleta Adams- Rhythm Of Life
Blue Aeroplanes- Applicant
Radio Futura- Veneno En La
That Petrol Emotion- Abandon
Robert Plant- Tie Dye On The

Popular FMICADENA COPE - Madrid
Carlos Finaly - Music Director
PP Lisa Stansfield- Live
Ciudad Jardin- Alla En Las
Playlist Top 5:
Phil Collins- | Wish It Would
Gloria Estefan- Here We Are
La Guardia- Cuando Brille EI
Sinead O'Connor- Nothing
Arturo Pareja Obregon- Y No
AD Tennessee- Siempre Luchare

TOP 97.2 - Madrid
Raul Marchant - Music Mgr.
No.l Playlist:

Michael Bolton- How Am |
PP Notting Hillbillies- Your Own
LP Sinead O'Connor

AD Radio Futura- Veneno En EI

RADIO BILBAO - SER

Carlos Arco - Music Mgr.

Playlist Top 10:
David Bowie- Fame '90
Desperados- Tan Alto Como Nos'
Madonna-
Ninos Del Brasil- Amor Y
Fleetwood Mac- Save Me
La Trampa- Olvidame
Gary Moore- Oh Pretty Woman
Decada Prodigiosa- Decirte
Los Romeos- Muerdeme
El Norte- Amores

CANAL SUR RADIO - Andalucia
Paco Sanchez - Music Mgr.

PP Soul Il Soul- Get A Life

Tyler Colins- Girls’ Night
Luther Vandross- Treat You
Natalie Cole- Wild Woman Do
Randy & The Gipsys- Love You
Radio Futura- Veneno En El
Notting Hillilies- Your Own
Ciudad fardin- Primero Asi
Depeche Mode- Enjoy The

Los Coyotes- Tipico Espanol
Lloyd Cole- No Blue Skies
Rico- Rico

Al

°

RADIO 16 - Madrid

Ana Blanco - Prog. Dir.

PP Radio Futura- Veneno En La
Oh Well- Oh Well

Miguel Bose- Bambu
“The Christians- | Found Out
Las Manos De Orlac- El Clavo
Technotronic- Get Up

Ciudad Jardin- Al En Las

RIKSRADION P3 - KLANG & C:0
Weekdays 12.30-3 PM

Pontus Enhorning - Prod.

Playlist:

Martha's Vineyard- Old Beach
Adventures- Your Greatest
Gary Moore- Still Got The
Kayo- Change Of Attitude
Fleetwood Mac- Save Me
Colin Hay Band- Into My Life
Soul Il Soul- A Dream's A
Eva Hillered- Jag Finns Dar
Tina Moe- Paradis
Div. Artister- Spiric Of The
Sam Brown
Dance With A Stranger

[

S

Toms Tivoli
RIKSRADION P3 - TRACKSLISTAN
Saturdays 24 PM

Kaj Kindvall - Prod.
Sinead O'Connor- Nothing
Depeche Mode- Enjoy
Dan Reed Network- Rainbow
Carola- Mitt | Ect Aventyr
The Hooters- 500 Miles
Kevin Paige- Don't Shut Me
Skid Row- | Remember You
New Kids O/T Block- Cover
The Creeps- Oohl Like It
Bad English- Price Of Love
Rob 'n’ Raz- Rok The Nation
Erasure- Blue Savannah
Technotronic- Get Uy
Tone Norum- How Does It Feel
Black Box- | Don't Know
Neopop- 'm In Heaven
Mill Vanili- All Or Nothing
Eric Gadd- Jag Saljer Mig
Beats International- Dub
The B-52's- Love Shack

SAF RADIO - Stockholm

Rob ' Raz- Rok The Nation
Jane Child- Don't Wanna Fall
lce MC- Easy

Snap- The Power

Sinead O'Connor- Nothing
Beats International- Dub

Lii & Sussie- What's The

Dan Reed Network- Rainbow
Madonna- Vogue

Tears For Fears- Advice For
The Hooters- 500 Miles
Christer Sandelin- Vi Aer
Paula Abdul- Opposites

The Creeps- Oohl Like It
4ers- Don't You Love Me

RADIO CITY 103 - Gothenburg
Lars Bodin - Music Director
PP Taylor Dayne- How Can | Go On
AD Bad Company- Can't Get Enough
The B-52's- Roam
Family Stand- Ghetto Heaven
Tina Moe- Paradis
Fleetwood Mac- Save Me
Ice MC- Easy
Randy Crawford- Wrap-U-Up
Ruff "’ Ready- Wh
Robert Plant- Hurting Kind
Culture Beat- Cherry Lips
Black Kiss- Jump On The Floor
Heart- Al | Wanna Do

RADIO GOTHENBURG
Leif Wivatt - Head Of Music
AD Lili & Sussie- What's The
Madonna- Vogue
Eric Clapton- No Alibis
Mercury Motors- Smash The
LP Bjorn Afzelius
Tone Norum
Sos Finger
The Havelinas

HITFM - smd(holm

Johan Bring - Prog. Di

AD Young MC- | Come o
Family Stand- Ghetto Heaven
Sydney Youngblood- Id Rather
Magnus Uggla- Dum Dum
Kicking Back- Devotion
Ame Loran- Whole Wide World
Ruff ‘' Ready- Why
Black Kiss- Jump On The Floor
Lii & Sussie- What's The

RADIO LIDINGO - Stockholm
Mikael Orjansberg - D)/Prod.
Playlist Top 5:

Beats International- Dub

Madonna- Vogue

Lisa Stansfeld- Live

Laid Back- Bakerman

Kayo- Change Of Attitude

N O RWAY

NRK - Oslo

Vidar Lonn-Arnesen - Prod.

Playlist Top 10:
Sinead O'Connor- Nothing
New Kids O/T Block- Hangin'
Return- United In A Scream
Phil Collins- | Wish It Would
Return- Can You Forgive Me
Dance WIA Stranger- Explosion
Michael Bolton- How Am |
Lenny Kravitz- | Buid This
Alice Cooper- House Of Fire
Billy Joel- We Didn't Start

NRK - Oslo

Steinar Field - Prod.

AD Shooting Party- Let's Hang On
49ers- Touch Me
Candy Flp- Strawberry Fields

MUSIC & MEDIA - April |4, 1990
Am

STATION REPORTS

Fleetwood Mac- Save Me
Jungle Brothers- What U
Snap- The Power

Jam Tronik- Another Day In
Heart- All | Wanna Do

JT & The Big Family- Moments
Silje- Tell Me Where You're

RADIO |- Oslo
Faarlund - D)
A o Vogue

The Power

‘Alannah Myles- Black Velvet
Rob ‘n’ Raz- Rok The Nation
Mel & Kim- Megamix
Avalanche- Riding On A Storm

P3 - Bergen
Leif Morten Synnevag - Music Dir.
PP Shakespear's Sister- Dirty
Wet Wet Wet. Hold Back The
Halo James- Baby
Bad Company- Can't Get Enough
Martika- Water
Avalanche- Riding On A Storm
Grapes Of Wrath- All Things |
AList:
AD Madonna- Vogue
Heart- All | Wanna Do
Kid Creole- The Sex Of It
Jane Child- Don't Wanna Fall
Andrew Ridgeley- Shake
Jamie | Morgan- Walk On The
Tommy Page- I'l Be Your
B List:
AD Fleetwood Mac- Save Me

Candy Fip: Strawberry Fieds
Boney M- Stories

Big Fun- Handful Of Promises
Grace Jones- Amado Mio
Raul Orellana- Toros

RADIO OST - Rade
Roger Ottesen - Head Of Music
Airplay Top 10:
‘Quincy Jones- Secret Garden
Amina- Belly Dance
Halo James- 8l
Adolphson & Falk- and Dig Om
Funhouse- Red House

ing For Love

reg l Be Holding
Dan Reed Network- Rainbow
Pandora's Box- Good Girls Go
Heart- Al | Wanna Do

AD The B-52's- Roam
Thunder- Higher Ground
Sheena Easton- Follow My

RADIO VEST - Stavanger
Bjarte Tjostheim - Head Of Music
PP Kim Wilde- It's Here
AD Aalache- Rding On A Storm
Quincy Jones- Secret
Wet Wk Wet. Hoid Bck The
Halo James- Baby
Fleetwood Mac- Save Me
Paul Carrack- Battlefield
Paul Hyde- America Is Sexy
Mitsou- Bye Bye Mon Cowboy
Snap- The Power
Madonna- Vo
Sh s Sister- Dirty
LP Br