VAYA CON DIO
Night Ouls

COMPACT DISC - CASSETTE - ALBUM

INCLUDES THE 1T SING :a Woman’
P ¢ o/

MUSIC::

1990

£3

Uss s

ECU4

The European

Music &
Broadeast
Trade Magazine

Please contact
Studio Manager
Birte Quist

Kaerbyvej 65
DK-8983 Gjerlev
Denmark

Phone: +45 864746 00
Fax: +4586474611

NEW !
NEVE VR 72

The worlds most exclusive recording complex now features a brand new 72
channel Neve VR 72 with Flying Faders and Video Recall, plus extensive Midi
and Foldback facilities. Studio | is now the ultimate in residential recording.

Our very popular Studio 2 features full SSL facilities.
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1 HAMBURG, Grosse Freiheit
2 COLOGNE, Starclub
3 AMSTERDAM, Paradiso

S FRANKFURT, Batschkapp
6 NURNBERG, Serenadenhof
9 ZURICH, Volkshaus

10 MILAN, Rolling Stone

12 PARIS, Elysee Montmartre
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RTL To Launch Classical
Euro Satellite Station

Luxembourg-based  media
group CLT is poised to
launch a European radio
station entirely devoted to
classical music. According
to CLT head of interna-
tional affairs Henri Roemer,
the 24-hour station will be

entitled RTL Classique and |

could be operational within
a month.

Roemer says negotiations
are nearing completion on
obtaining a Luxembourg
frequency for RTL Classi-
que, which will then be
uplinked to a satellite, pro-
bably Astra, for transmis-
sion across Europe.

““As soon as the technical
problems have been sorted
we are ready to go. To start
we are planning to launch
into 6 or 7 million cabled
households, most of them in
the Benelux. Eventually we
believe the station could at-
tain between 1-2% of the
available European au-
dience?”

Roemer says CLT has
monitored the recent launch

of two European classical
stations, the Gong group’s
Radio Belcanto in West Ger-
many and the Dutch-based
Radio 10 Klassiek. Like
Belcanto, RTL Classique
will be programmed dif-
ferently according to the
time of day, with short and
light pieces during the mor-
ning sequence, and specia-
list programmes and live
concerts confined to the
evenings. The music/speech
ratio  will be around
90%-10%, with brief an-
nouncements in  several
languages.

Roemer: “Classical mu-

sic is an area which up to-

now has been mistakenly ig-

UNIQUE ACQUIRES TOP SHOW

Trans World Counts PPM Out

London - UK broadcast
group Trans World Com-
munications has pulled the
plug on its London-based

By Adam White & Hugh Fielder

Unique Broadcasting.

Up to eight full-time
PPM staff are affected by
the shutdown, including
and promotions

yndic u-
nit, PPM Radiowaves. The
rights to its most successful
property, “The American
Countdown Show}’ have

heads, Linda Skates and
David Biggar respectively.
However, they are setting up
a new company which will

| been sold to rival syndicator | acquire rights to “The

i ey B
Capital Radio DJ Chris Tarrant has been named Radio Personality Of
The Year at the annual Sony awards in London. Tarrant, (left),
celebrated with Sony UK MD Nobu Watanabe and UK comedian Roy
Hudd, who won a gold award for his services to radio over the years.

Cutting-Edge Paris FM
Is PolyGran?’s Interest

As one of three record com-
panies said to be discussing
investment  opportunities
with Paris-based private sta-
tion Oui FM, PolyGram is
looking to increase airplay
opportunities for unusual
and cutting-edge artists in
France. Island Records chief
Chris Blackwell is involved
in the project.

Oui FM already his a

formers and music styles.
“Chris has a reputation for
being at the cutting edge)’
comments Levy, who is
chairman of PolyGram
France and executive VP,
popular music and music
publishing, for PolyGram
International.

He adds that PolyGram’s
enthusiasm for this radio
concept s an extension of its

to

nored by most c
broadcasters. It is true that
the approach of many state
channels towards the music
is too serious and they are
not programmed with a
view to gaining a wide au-
dience. There is room for a
lighter and more versatile
approach. It is a music that
can appeal to all ages.

reputation for g
some alternative music. Se-
nior PolyGram executive A-
lain Levy confirms the com-
pany’s interest in the outlet,
but says the idea is at a very
early stage. “Nothing has
been signed)’ he emphasises.

Blackwell’s participation
stems from his longtime in-
terest in innovative per-

new artists and music, not
for diversifying into broad-
casting. ‘“We are not in-
terested in being in the radio
business as a business;” Levy
says. One further outcome
of a successful Oui/Poly-
Gram venture could be a
new music format for syn-
dication

Songwriters,” a néw series
which was under develop-
ment at PPM, and they will
also take on some of the
company’s other program-
me and promotion projects.

Skates characterises this
deal as a management buy-
out, which PPM MD David
Thompson confirms. “It’s
all been worked out very
quickly and amicably, with-
out lawyers' interference]’
he says, “‘and everyone is
positive about the outcome’”
The Skates/Biggar venture,
yet to be named, may take
on othet members of the
PPM staff.

Trans World says the
closure was prompted by the
need “to focus its efforts on
its core businesses’ The

continues on page 8
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The rumoured acquisition of Car-
rere by WEA International is still
on the cards, but awaits approval
by the French government. Would
Carrere become the new outlet in
France for Atlantic once the deal
is consummated?
*

* *

PolyGram has appointed three
new members to its board of
management, Jerry Moss, Chris
Blackwell and Alain Levy. This
was announced at the company’s
first AGM last week.

* * *
Although Switzerland is not seen
as Europe’s most important mar-
ket, newly released figures by the
IFPI make it Europe’s third best
pro rata CD (album) market.
Some 11 million CDs were sold
last year, accounting for 47% of
total soundcarrier units. Holland
(61%) and Belgium (50%) are
Europe’s best CD markets.

* * *
Radio Luxembourg (UK) MD
Maurice Vass denies waggish
rumours that the station will pro-
gramme regular signal ‘fades’ - so
familiar to 208 MW listeners in
Britain - into its new satellite ser-
vice. Vass: *“We trust the pristine
sound quality will help attract a
whole new audience. But maybe
we'll stick in a fade or two on
special occasions, just for old
times sake!”

* * *
At least someone listened to Udo
Lange’s critical comments on
radio’s slow acceptance of new
trends (see this page). Frankfurt-
based public channel HR is laun-
ching a new ‘Clubnight’ weekly
show featuring well-known West
German club DJs/producers such
as Sven 'Omen’ Vaeth, Torsetn
Fenslau, Dorian Gray, Heinz
Felber, Lady D and Chilly T.

* * s

Former WEA UK marketing
director Andy Murray has joined
PMYV as international director of
repertoire and marketing follow-
ing the recent departure of Jim
Greenhaugh and Annie Kelly. It is
understood Murray will be ap-
pointing a new head of marketing
shortly. More departures from
PMV are likely while the com-
pany undergoes restructuring.
* * *

Your chance to meet some of
Virgin’s hottest acts.the company
will host a special Happy Hour at
the upcoming IM&MC, including
Soul II Soul, Propaganda, Toten
Hosen and Mano Negra. Live
(acoustic) entertainment will be
provided by Something Happens,
The Senators and Robert Lioyd.

edited by Machgiel Bakker
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Lange Lashes Out At Music Radio

Computer-aided programming on
West German radio has been
criticised as ‘heartless’ by Udo
Lange, MD of Munich-based
Virgin Records, during a strongly-
worded attack on national music
broadcasters. Lange: ““The com-
puter does guarantee that a sta-
tion has a unified musical colour
but it leaves no room for in-
dividuality.”

Lange, board member of the
national Association of Phono-
graphic Industries (BPW), revived
the long-running war of words
between record industry and radio
at the annual IFPI/BPW press
conference, where he cited nega-
tive changes caused by the licens-
ing of private radio and TV.

by Robert Lyng

often more a heartlessly compiled
music blanket of one title after
another instead of an informative
and active presentation of pop
music)” said Lange, whose com-
pany achieved fifth place in the
first quarter market shares of
1990 with 3.7%.

The Virgin chief also pointed a
finger at the use of ‘powerplays’
on radio, claiming that heavy
rotation of individual titles led to
decreased sales. He also attacked
formats solely based on chart hits
and stations with an over-reliance
on established stars. Both ap-
proaches left barely any room for
the promotion of new titles and
artists.

And Lange questioned the pro-

“What is currently broadcast is

motional value of radio for new

product and its ability to spot
trends: *“‘Dancefloor product, last
year’s most important trend, was
broken first by clubs and discos.
Radio did not even pick up on it
until it exploded in the charts’
According to Lange, radio and
TV are the sources of more than
70% of home taping, while the
taping of records comprises only
about 20%. The current fees paid
by broadcasters to the record in-
dustry were ‘simply not adequate’.
With regret he referred to the
“‘general reduction of TV broad-
casting opportunities for pop mu-
sic””. Not only have public broad-
casters reduced the music content
of such shows as ‘Formel Eins’,
said Lange, they have not replaced
numerous cancelled shows. ]

ﬁA Warni

'WEA is talking down the upcom-
ing Madonna album to dealers
because it is not expected to
match sales of her previous
album, initially at least.

I'm Breathless (Sire), released
across Europe on May 21, features
“songs from or inspired by the

12 tracks are Stephen Sondheim
or Sondheim-styled songs. The
twelfth song is her current Euro-
pean chart topper Vogue.

“We don’t see this album as a
Madonna record in the same
category as Like A Prayer or True
Blue, both of which have sold five

film Dick Tracey”. Eleven of the

million copies in Europe]’ says

in West Germany on a world-wide basis. From l-r: Manager Malcolm Forrester;

Divisional MD Lothar Meinerzhagen; Sayer and A&R director Peter Trem.

(sdvercement)
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ngs On Madonna LP

WEA Europe marketing director
David Evans. “It’s very much a
concept record’”

““We have started pre-selling the
album by explaining the context
of the album and telling dealers
that Vogue is not a typical track.
We are not raising expectations
for the album, we are simply
presenting it for what it is.

““My personal feeling is that the
album will be very successful in
the longer term but it is unlikely to
be an instant smash unless there is
a sudden ‘30s revival within the
next couple of weeks. With Vogue
Madonna has moved out of the
pop market and into the dance
market. This album opens up yet
another market for her. It will be
very interesting to se¢ how her
fans respond to it!”

The album is one of three
which are coming out to coincide
with the release of the Dick Tracey
film starring Warren Beatty and
Madonna. There will be an
original soundtrack album from
Danny Elfman and a compilation
of contemporary tracks from
various artists used in the film as
well as Madonna’s album which
four tracks featured in the film.

The Dick Tracey movie will
premiere in the US in late June,
opening in London on July 12 by
which time Madonna will be mid-
way through her European tour.
'WEA will be running a catalogue
campaign to coincide with the
tour as well as promoting the new
album. a]
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