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Bavarian Station Stops
Programming CD -3

Cl,,,by

Munich - CBS Records' per- around the problem". But
sistence in servicing radio he stressed it would not af-
with CD -3 has provoked fed the company's general
conflict with Bavarian policy on CD -3.
public broadcaster Baye- Sampson slams CD -3 as
rischer Rundfunk (BR). Ac- "a toy format which should
cording to Jim Sampson, go. The discs am difficult to
programme consultant on handle and archive, easy to
pop channel Bayem 3 lose, the packaging is cheap
(BR3), CBS' inability to and insufficient and can
provide CD -5 singles over easily cause damage to the
CD -3 and vinyl will "se- disc
riously affect our playlisting "The players we use are
of new CBS product". first generation Studer.

Due to a space -saving They accept CD -3 adaptors,
drive in the BR archive, the but unloading and
station is now loathe to ac- reloading is a fiddly and
cept vinyl singles or albums time-consuming business. It
and seeks to become an all- can take over 20 seconds,
CD operation. But it has about double that when us -
also decided not to play ing CD -5, and that is unac-
CD-3 singles, which CBS ceptable within a fast-mo-
still services to stations ving radio show. We have
across Europe in preference tried several different types
to CD -5. All other majors of adaptor, one of which
have ceased production of made loading simpler but
CD -3. was easily broken"

At CBS in Frankfurt, New, generation Studer
marketing director Hubert machines will accept CD -3s
Wandjo says the company is without adaptors but are
concerned over BR3's ac- not compatible with BR3's
lion and will approach the master control desk. Samp-
station to "discuss ways continues on page 6

Italian Private Radio Shake -Up
by David Stansfiell

Rome - Italy's private radio The redistribution of fre-
sector faces a major shake- quencies would see more
up if legislation recently cap- airspace for non music -
proved by the government's based 'community' stations,
Senate is passed by the full which are operated by
parliament. The most ire- cultural and political
portant aspects of the groups. Under the legisla-
legislation include a redistri- lion, they would be alio-
bution of radio frequencies, cated 30.10 of the national
changes to advertising frequencies, with 70% going
restrictions and different to commercial broadcasters.
regulations for networks There has been no legisla-

and national broadcasters. tion covering radio in Italy,

PWL Launches French Label
by Emmanuel Legrand

Paris - UK production reached the French top 20,
house PWL is to begin pro- with Nuits De Folio apes-
ducing French -language re- ding nine weeks at no. I.
cords for its new label PWL Belgian manager and
France, which will be producer Lou Deprijck
marketed and distributed by (who launched Vikfor
Polydor France According LazIo's career) will select the
to PWL MD David Howells, acts, which will be approved
it is the first time mainland by Pete Waterman. Roland
European artists, singing in Kruger, publisher of PWUs
their own language, will be All Boys Music in France
fully produced and released and Belgium, will co -

by the company ordinate the project.
The new label emphasises Howells says although the

the company's continued company believes French
commitment to French music has worldwide poten-
music, Last year it released tial, "we will be very selec-
(via its PWL Continental live and plan to release no
subsidiary) two records more than two or three

licensed from CBS France records a year".
that had been tamed down PWL UK productions,
by CBS UK; A La Vie, A such as Kylie Minoan°, will
L'Antour by Jakie Quartz continue to be distributed in
and Debut de Soiree's Nails France by CBS. 0
De Folio. Both singles

Ade. receives ,datinum Ow loss her selkule d deb. album at a party
to celebrate the first other London comer.. She is joined by Chrysalis
executives and members of Smack Music Productions.

which has about 4.000
private broadcasters, since

the first station was launch-
ed in 1975. The number of
frequencies available under
the new laws has not been
announced. And although
each broadcaster will have
to comply with a series of
technical regulations, these
still remain unclear.

Meanwhile, the proposed
regulations governing adver-
tising represent a major
blow to private national
broadcasters, who will be
limited to national advertis-
ing only.

Alberto Hann, head of
private national stations Bete
105 and Radio Monte Carlo,
says this aspect of the legi-
slation is 'stupid'. Hamm
"We are being penalised. In
The TV sector Silvio Her-
lusconi takes both national
and local advertising".

continues on page 6
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Following NKr's unsuccessful
bids fora London franchise last
year, mother French dation,
Ea' tmpe 1, is now trying to get a
foothold in the UK radio market.
According to Europe l's head of
development Martin Mae, it will
team up with British Investors to
apply for one of the franchises to
he awarded by the Radio Authori-
ty (which will replace the IBA)
next year.

* * *
Meanwhile, the IBA has been
flooded with over 800 "Inters of
intenr from groups seeking to
bunch radio stations. The IBA,
which is cmrendy sorting the kt-
tem according to type of service
and location. will use the infor-
mation to help identify areas

where new radio service, are most
in demand. These Mil be given
priority.

* * *
An announcement is imminent on
the future of troubled Dutch
satellite station Radio W. In the
wake of the pop channel's lengthy
and costly legal barks, rumours
abound Mat it is seeking foreign
investment and is planning a total
relaunch. But at press time MD
Jere. Sow ms tight-lipped: "We
am in negotiations and an an,
nee uncemeni will follow soon"

* * *
Due to innnc, Rank &mpg has
cancelled his IM&MC keynote ad-

dress. The current line-up of
keynoters include Sieve Clam,
president of Emmis Broadcasting
('New Investment Opportunities
Ill European Raclin Colin
Walters, MD Laurel tiamedi&
('Radio Europe 2.00)'); AI Talky,
Chairman AKA Music Entertain-
ment Group ('World Radio: Mir-

ror Image of America or an

Origiml Statemeran; and Mike
Haas, programme director
Antenne Bayern ('Keeping Your
Market Shard).

* * *
UK industry organisation ages is
in batik with music publishers
over the kvel of mechmical Mal-
ty rates. The MCPS (Mechanical
Copyright Protection ROOMY,

representing the publishers) wants
a 12%o rise over coming levels.
However, the DPI is calling for a
cut of 20&o, to bring the UK in
line with malty payments in
mainImd Europe MCPS wants
quick decision so it can instal a
new system from July I, but
debate over the issue may make
this impossible.

edited by Machgiel Bakker

Soul II Soul Launch New Decade At IM&MC
Soul II Soul launch their second
album, Soul II Soul Volume II "
1990A New Decade, at the Inter-
national Music & Media Con-
ference (IM&MC) in Amsterdam
on May 28. The band, whose
Club Classics Volume I has sold
850.000 in the UK and 420.000 in
Europe, will hold a press con-
ference and conduct two days of
radio, TV and press interviews at
the conference.

However, it is unlikely that
radio stations will get any oc-
clusive previews of the album,
because of bootlegging problems
with their current single, A
Dream's A Dream. Pirated white
labels of the single were found on
sale in Italy a week before Virgin
sent the official copies out.

"The two radio stations involv-
ed were not to blame but it makes
it very difficult to give radio ex-
clusives as a result:' says senior in-
ternational product manager
Yvonne Fletcher.

Virgin has only got the band
for one week of promotion before
they start rehearsing for dates in
Japan and the US this summer.
European dates are expected in

by Hugh Fielder

the autumn. "It's impossible to
fit in all the requests we have had
to talk with them:' says Fletcher.
"We'll probably have to ask jour-
nalists from different countries to
double up in interviews in ender to
accomodate them!'

The new album includes two
tracks that have already been hit
singles - Get A Life and A
Dream's A Dream - and the pro-
spect of motet° follow, as it looks
eel to be among this summer's
most played records. The other
right tracks include Kym Maoelle
singing on Missing You and sax
player Courtney Pine on Court-
ney Blows.

"Having two hits already on
the album gives us a great advan-
tage' says Virgin International
GM Chris Griffin. West Ger-
many Sweden, Holland and more
recently France have been the best
territories for South Soul in con-
tinental Europe so far. But Griffin
is particularly proud of Greece
where Get A Life has just been
toppled from the am I spot after
nine weeks... by A Dream's A
Dream.

Meanwhile, Kim Wilde, Paul

Young, Soul II Soul, Mano Negro
and Sonia are among the interna-
tional artists who will be at the
IM&MC to meet the media. The
conference will also feature some
35 acts on the verge of interna-
tional crossover, during a four.
night live showcase programme
which will be extensively covered
by MTV.

Due to inability of interna-
tional distributors to confirm
broadcast dates for the Rock Over
Europe TV show, the conference
organisers have decided not to
stage the telecast this year.

Organiser Jan Abbink: "We
couldn't make TV commitments
with record companies regarding
top acts when the situation was so
uncertain, and we're quite pleased
that many are still sending top ar-
tists for promotion. The music at
this year's conference will present
a moth more realistic and
dynamic picture of what's
developing on the international
music scene than a big playback
show anyway. It seems no one is
interested in that sort of thing any
more'

Donington

Rocks At

BBC Radio I
BBC Radio I will broadcast the
whole of this year's Castle Don-
ington Monsters Of Rock Festival
live on August 18. The station,
which has secured UK rights to
the show, has traditionally broad-
cast a live preview on its 'Friday
Night Rock Show' with DJ Tom-
my Vance. He will now introduce
headliners Whitesnake, special
guests Aerosmith, Poison, The
Quireboys and Thunder from the
Donington stage. Coverage will
start at 14.00.

Radio 1 has already aired a
series of major live broadcasts in-
cluding concerts by U2 and Eric
Clanton. And on June 30 it will
feature the Knebworth 1990 chari-
ty show with Pink Floyd, Phil
Collins, Paul McCartney, Mark
Knopfler, Elton John and Tears
For Fears. The station is also tip-
ped to gain the rights to one of the
Rolling Stones' UK concerts this
summer.

95% Music On Melody Radio
London's new easy -listening FM
station, Melody Radio, claims its
less talk, more music format will
break the mould of UK commer-
cial radio when it launches in July.
"One of the station's selling
points is the avoidance of unne-
cessary talk and concentration on
music, a first as far as the UK is
concerned,' says station manager
and programme controller Sheila
Ponitt.

"We will be a continuous music
station, with no celebrity DJs, no
personality interviews, no phone-
ins or chart shows. The only inter-
ruptions will be for commercials,
local information and brief news,
weather and traffic updates, with
a music -speech ratio of 95.5a/or

Melody, which is backed by the
financial group Hanson Rust and
involves Radio Clyde in a
management role, is currently
auditioning presenters. It will be
targetted at a 35-60 age group
with an initial target audience of
131/4 (around one million). Artists
featured will range from The
Carpenters to Frank Sinatra.

Porritt: "We are looking to
those people who grew up on

radio but feel disenfranchised by
the commercial stations. In music
terms, the closest analogy would
be BBC Radio 2, though we
would differ greatly in presenta-
don!' Melody aims to limit its
advertising to six minutes an hour.
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Key Players
Prominent players from West

Gemmn private radio have given a
mixed reaction to comments from
Udo Lange, MD of Munich -based
Virgin Records, who branded
computer -aided programming as
'heartless' at a recent press con-
ference held by record industry
association BPW.

Lange claimed the predomi-
nance of all -hit formats in private
radio left little chance for new ar-
tists, doubted pop radio's ability
W spot new musical trends and
said heavy use of 'powerplays'
decreased record sales. "What is
currently broadcast is often a

heartlessly compiled music
blanket of one tide after another,
instead of an informative and ac-
tive presentation of pop music:'
he said.

Respond To 'Heartless' Radio Attack
by Ghns Folle 6 Gary Smah

At Radio Schleswig Holstein
(RSH) in Kid, northern Ger-
many's leading private channel,
head of music Martin Schwebel
agrees there is an over -abundance

of mainstream programming. But
he contends that more private sta-
tions, not less, would ease the
problem.

"If we had mom then it would
be much easier to cater for special
interest groups:' says Schwebel.
"Research shows that a broad
slice of listeners like hearing
established artists and old hits
from 25 or 30 years ago Many
stations must respond to this, and
play mainstream material to cater
for their wide range of listeners!"

As for 'heartless' computer -
aided programming, Schwebel
comments: "Computers are

D -Mob have just signed a management agreement with SBK and a
oublishingdeal with EMI Music. From I. c senior VP SBK/EMI, Anna Arc
don; SBK/EMI Music chairman Charles Koppelmoau 0 -Mob lead singer
Cathy Dennis,' Martin Bendier, presWent SOK and vice chairman EMI
Music and 0 -Mob's manager SiMOII

PolyGram West Germany
Aims For 600 Laser Titles

by Volker 5 hnurrbvsch
Hamburg - Following PolyGram's
decision to relaunch its ill-fated
CD Video (CDV) format in the
autumn, West German MD Wolf -
Dieter Gramatke says he expects
the revised catalogue to include
600 titles by the end of the year.
The autumn campaign will
feature the format's new name,
Laser Disc (LD), a trademark
owned by hardware manufacturer
Honed and already used in
Japan and the US, The CDV
single (5") will retain its original
name.

Gerd Schmidt -Walk, Poly -
Gram's CDV marketing manager,

says "the relaunch is based on
revised price and software
policies". Philips will offer
CDV/LD players for less than DM
1000 (app. US$ 600).

BMG Ahola, which did not
participate in the first attempt to
establish the CDV in the West
German market, will contribute
20 to 30 pop tides to the CDV
catalogue Meanwhile Sony
Classical is currently transferring
the Telemondial catalogue onto
CDV/LD and PolyGram will also
offer some 50 films on the
format.

Schmidt -Walk says even if the
format again fails to establish
itself in Europe's largest record
market, its final fate will not be
decided before the end of 1992.
He also stresses the need to im-
prove the visual quality of video
productions in order to produce
optimal material for CDV/LD
releases.

dumb machines, as good or bad
as the person programming them.
They are used to guarantee certain

records receive the tight number
of rotations, the rest is down to
the skill of the operator!'

Martin Schmitz, marketing
director at Munich -based national
satellite broadcaster Star*Sat,
agrees with Lange that a lot of
West German commercial radio is
dull: "Tbo many stations stick to
a rigid playlist system and are
afraid to deviate from what's in
the national chart or to experi-
ment with new music If it were
not for the jingles you could not
tell one from the other!'

But at Star*Sat, Schmitz
claims DJs are allowed 'far more
freedom'. "This is all -brain
radio" he says. "Our playlists are
put together by committee,
without the aid of computer,
headed by MD Peter Pelunka.
Presenters am encouraged to pur-
sue personal taste and regularly
pick up on things which are not
necessarily being pushed by the
music industry, By looking
beyond the charts, the station at-
tains an original fed and we pick
up on things months before the
competition!'

A more hostile reaction is given
by Mike Haas, programme direc-
tor al Bavaria's Antenne Bayern,
the leading statewide private, who
describes Lange's comments on
programming as 'hogwash'.

Haas: "I don't know which sta-
tions he's listening to. At Antenne
Bayern we certainly don't blindly
follow the charts, as Lange seems
to think, but I do look for a cer-
tain sound which will appeal to
the widest reach. That's the way
dial radio is sold and we have to
come up with the numbers. As a
businessman I'm sure Lange
would appreciate that. But I am
always on the lookout for new
product that fits the format,
which is oldies -based Euro AC!'

And at West Berlin's leading
commercial station RIAS 2, head
of music Henry Gross refutes the
suggestion that radio cannot spot
trends( "Every week we listen to
everything that has come in dur-
ing the previous seven days and if
it's good we play it. It doesn't
matter whether it's an unknown
artist or Elton John, the same
criteria applies!'

Gross dismisses Lange's
criticisms of powerplays as ill -

Mike Haas

founded. Gross: "I don't believe
records can be killed off by
powerplays - and anyway I don't
think powerplays in the sense that
Lange means really exist here
When we started, powerplay
records were played four times per

ay. But now we just have an A
and a B list, each one consisting
f 22 titles, The A list is played
mice per day and the B list is

layed once per day For the A list
hat usually means once at eight
in the morning and again later in
the evening!'

(4,Srertireurent)

POWERFUL

PEPE AHLQVIST
H.A.R.P.

LIVE AT MILKY WAY
AMSTERDAM

SCANDINAVIAN SHOWCASE

MONDAY MAY 28th

Available for your territory

Contact during IM & MC

TIMO LINDSTROM

MR Manager

Hotel Krasnapolsky

DAM 9, Tel. 554 9111

F&ZER MUSIC Ine.
PO.B. 169, SF -02101 19'00 FINLAND

Tel. e158 0 435 011, its 122782 mule st

lh 4358 0 f652352

P1Mu.
MEDIA

N

S

MUSIC 0 MEDIA  May It 1990
MUSIC L MEDIA - May 19, 1990



MUSIC

MEDIA

N

w

CIEMEINEll
Media: Jeff van fielder, formerly
with Schwarald Radio has join-
ed NRW M Oberhamen as head of
music * Stefan Heisspap is the
new head of music at West Ger-
many's Radio Gong, following the
departure of Arno Mueller *
Thomas Klock, programme dh
rector ai Antenna Austria has left
the sin tion and is replaced by
Doris Koda( * Link ran Poor
join, AVRO Radio 3 in Holland as
a DI while Bas Western.'has left
radio to concentrate on TV *

Leoden

Kesin J Lagden has been ap-
pointed head of sales at Vet Pro,
gramme Sales, responsible for all
lights to Strand MVPs own produm
Lions and with European rights for
Vas catalogue * Mike
Southgate Iran been promoted M
MD of production facilities at
WI following the retirement of

Peter Cazaly next month *
Margaret Mathieson M to become
MD of Island World Productions,
4 new production house being
formed by Island Records and
World Film Wo ides *

van der Kroft

Ahr,d, ninmg,on After length,'
legal prodiudings Albert van der
Kroft. es DM BM Arida
Holland, has now officially joined
Polydor Holland as MD * Anne -
Made Dieul has been promoted
from head of international at Lon-
don', East Dbst to director of Ms
ternational * Neil Cvu, formerly
intermtional manager for
RCiA/BMG UK, Ms joined EMI's
international Marketing Division
and will be responsable for
marketing EMI acts in Europe *
WHA Europe has appoMtcd three
new bondonbased marketing

Wmamgers, Jane
Evans (handling

Warner Bros and associated
labels), Las Tuft (Atlaniie, Alva
Elektra) and Rainer Nneke (WEA

WEA Global .limns
11 labels) *

Luxembourg Delays Scandinavian Service
Radio Luxembourg Interna-
tional's proposed satellite radio
station for Scandinavia has been
delayed because of protracted
discussions with performance
rights societies in the four Nordic
territories. But Maurice Vass, MD
of Radio Luxembourg (UK),
which will operate the new sta-
tion, expects clearance to be given
later this month.

The daytime English -language
service, carried via the Astra
satellite on the back of the signal
used by parent company CLT for
Dutch TV channel RTL-Vero-
nique, was intended to begin at
the start of the year.

Vass: "Negotiations have been
slower than expected but we are
not worried. We're not the earl of
organisation to just rush into a
territory with a signal and then
find ourselves in trouble. It's im-

by Clreo reqer

portant that we establish a good
relationship with the various
copyright agencies from the start.
They must realise that we are ex-
perienced international broad-
casters who play by the rules!'

Vass criticises Dutch -based Sky
Radio for "rushing into Scan-
dinavia without gaining copyright
clearance. Now they must with-
draw. That approach is entirely
wrong!'

At present, Luxembourg is run-
ning a non -speech 'Music -Scan'
service during the day, beginning
at 6.W hours. From 14.00-17.00
1$712s Luxembourg -based Eng-
lish -language service takes over
and, from 20.00, the British ser-
vice is also available on 208/1440
KHz medium wave

Vass aims to secure an initial
audience of one million cabled
homes across Scandinavia and,

Bavarian Station Stops CD.3
comaned from page I
Son: "If we invested in new CD -
players we'd also have to instal a
new desk, which could cost
anything up to US$ 50.000. For
the sake of one record company,
we are not prepared to do this!'

Sampson says the channel is

not boycotting CBS product and
praises the company for its sup-
port in the past. But as BR3 gives
preference to CD -5 singles over
CD -3 and vinyl, current CBS
policy will seriously effect both
the placing and frequency of CBS
product on the channel's A, B and
C playlistx

Hubert Wandjo says CBS
believes in the format and will
persist with it indefinitely: "Re-
cent figures from Media Control
[West Germany's airplay
monotoring organisation] show
Ao are second only to WEA in
terms of West German national
Mrplay, which indicates that other
stations are having no problem
with the format. We have had no
other complaints.

"We see it as a configuration of
the future. It offers broadcasters a
choice and represents less waste in
terms of materials used and
packaging. And at retail, we am
selling as many CD -3s ratio -wise
as other companies are selling
CD -5s:'

Other West German broad-
casters contacted by Music &
Media were also critical of CD -3.
Martin Schmitz, marketing direc-

tor of the all -CD satellite station
Star*Sat, also based in Munich,
says the channel incorporates
CD -3 into its programming
though "in an ideal world we
would not have to. In terms of
handling and loading they make
for a Mt of extra work".

At West Berlin's public station
Sender Frei. Berlin (SFB), pro-
ducer Jurgen Jurgen agrees: "We
use them because we prefer CD
over vinyl, but they are far more
difficult and dangerous to work
with than CD -5s. We find that us-
ing a CD -3 adaptor causes noise
and, especially on the third or
fourth track of the disc, the laser
is prone to skipping. They are also
extremely awkward to store'

And in Hamburg, private sta-
tion Radio Hamburg uses both
vinyl and CD -5s - but not CD -3.
Head of music Michael Missy:
"CD -3s are not acceptable
because they are so difficult to
handle. And even with adaptors I
find them unreliable. It's a radio -
unfriendly format!'

with the switch of the 208 signal
to the satellite in the evenings, he
hopes fora number of new cabled
listeners in the UK. The station is
planning promotional campaigns
in both Scandinavia and the UK.

The proposed Scandinavian
service will feature 208 DJs plus
Cass Jones, formerly from UK
commercial station Ocean Sound.

Italian Private Radio
conenued from page /

However Haan, who founded
the RNA organisation which aims
to protect the interests of private
national broadcasters, is pleased
about the way the legislation
separates national broadcasters
from networks.

The legislation appears to inter-
pret the word network as meaning
programme syndicators, as in the
US. Under the new rules syn-
dicators would only be allowed to
air programmes for a maximum
of six hours a day.

He.ni "The legislation states
that to be classified as a national
broadcaster, the company must
own 80% of all its frequency sta-
tions. Rate 105 and Radio Monte
Carlo are almost at that figure.
But many of our competitors have
a large number of affiliates. They
will have to buy all the frequencies
or be forced to broadcast only six
hours a day"

Radio Dimension Suono, the
Rome -based station national
broadcaster, is an RNA member
and works with many local sta-
tions who broadcast Dimension
Suono programmes, but air their
man local advertising.

Programme director Bruno
Player: "There may be difficult
times ahead. It is not impossible
for us to buy all the frequencies,
but in the face of the new local
and national advertising laws we
may choose to broadcast only six
hours a day. That will be a choice
we, and all other national broad-
casters, will have to make' El
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