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Continental Bands
Steal The NMS Show

by Emmen el Legrand

New Music Seminar (NMS) The NMS, which was
organiser Mark Josephson held in New York on July
has urged the US and UK 15-19 and attracted a record
music industries to "wake 8.000 delegates, kicked off
up" and acknowledge the with a showcase by Spanish
ability of new talent from acts Ketama, Cameron de
other territories, following a las Islas, Radio Futura and
series of successful show- El Ultimo de la File. The
case performances by Con- concert, at the New York
tinental acts. Palladium, was

4.000 people and, says

WEA, PolyGram Top Josephson, shows the need

Euro Chart Shares
for the US and the UK to
"make culture a two-way

WEA keeps its lead at the street!"

head of Music & Media's However, Josephson says
quarterly chart survey with the US attitude to European
a 19.8% rating in the sec- acts is improving: "US in-
ond quarter album chart dustry people used to think
shares, published this week. that a concert by a French or
Assisted by good chart per- German band had to be
formances from artists like terrible, but now they are
Madonna, Fleetwood Mac more enthusiastic. Before
and Alannah Myles, the they concentrated on gain -
company registered over a ing releases in Europe, but
3% lead from runners-up now they are also shopping
PolyGram. on the Continent. They are

Consolation, however, prepared to buy as well as
comes for PolyGram in the sell!'
singles chart shares with the He adds: "The interne -
company just pipping BMG tional presence at NMS has
for the top spot. 0 increased dramatically in
For details see pages 22-23. continues on page 6

TV GROUP TO LAUNCH NATIONAL STATION

Beta Moves Into Italian Radio
Italy's Beta Television group
has moved into radio by ini-
tiating a new national music
channel, Radio & Company,
scheduled for an October
launch. A Rome -based ven-
ture, the station will initially
broadcast from major cities
covering around 7090 of the
country.

Beta, owner of the nat-
ional VideoMusic and pan-
Euro Super Channel TV ser-
vices has launched a new
firm, SCGR (Societe CRS -
done Radio), which will

by David Stanfield

own Radio & Company.
Beta owns 51% of SCGR,
with the rest of the company
split between Rome pro-
moter David Zard, jour-
nalist Daniela Brancati and
a dozen private commercial
stations including Radio
Kiss Kiss (Naples), Radio
100 (Bari), Radio Taranto
(Taranto), Radio Incontro
(Rome), Radio Peter Flow-
ers (Milan) and Radio
Reporter (Ruin).

The private stations in-
volved in SCGR will offer

Vasco Rossi receives an award from Roberto Otter?, 411) EMr
Italy and Greece. for sales in caress of 800.000 of his .Liberibtheri'

sold 300.000 units in Italy.

Rupert Murdoch
To Start Label

by Mike Hennessey

Media tycoon Rupert Mur- in New York, with special
doch is funding a new emphasis on A&R. Sandi -
record company, provi- ford will run its UK opera-
sionally named Music Inter- lions, with responsibility for
national, with the long-term marketing and product
aim of becoming a signifi- management.
cant player in the global Dalhuisen left PolyGram
music business. International as executive

Two senior m-PolyGram VP and head of MR two
executives, Nigel Sandiford years ago, over a policy

and Aart Dalhuisen, will dispute He says he has been
play key roles in establishing waiting for the right oppor-
the venture on both sides of tunity to return to the inter -
the Atlantic. Dalhuisen will national record business.
be its president/CEO, based continues on page 6

spare frequencies for the use
of Radio & Company.
Beta's director-general, Pier
Luigi Stefani, says negotia-
tions are now under way
with un-named leading
advertising agencies, one of
which will eventually supply
the national channel.

Stefani says Radio &
Company's music format
will be non -specialised and
targetted at an 18-40 age
group Stefani: "We aim to
cover the whole spectrum
and not gear it solely
towards young people Live
concerts and concert pro-
motion will be a feature
with the involvement of
Zard!'

National and local news
will play an important role,
hence the involvement of
Daniela Brancati. Stefanir
"We intend to maintain
news characteristics of local
radio but with a great deal
of professionalism:'

According to Stefani, now
is the right time for Beta to
get involved in radio: "We
have the right kind of capi-

corionues on page 6
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London's Capital Radio is a -
pecked to take a stake in Irish
private Century Radio Mean:
while Century is also searching
for a new programme controller,
possibly from the UK or the US,
offering a salary of Ifif 60.000
[app. US$ 100.000) a year.

* * *
US multi ndrotry groan Tram
World has emerged as Gostele-
radio's amulet in the relaunch of
the English -language Radio Mos-

wo service.service.cowrservice. An American
team is preparing to fly to
Moscow to help staff the channel,
which will adopt new magazine -
type format from next month.
Trans World CEO Richard
Millman says the collaboration
will also extend into TV, video
and print. He adds that disc.-
sions are continuing with several
Western production companies on
a varies,ry of radio and TV sub -

including a Soviet rock
radio show for distribution In the
US.

* * *
The battle for pro ro rodiecs is
hotting up. In Llollrod, Paul
Ariteris North Sea Jazz Festival
faced ronmetition for the first
time this year, from the Drum In-
ternetiouM Jan irortival, taking
pace one week 'adore the North
Sea event Acket has responded by
initiating another jazz event, the
Europa dam Festival. Due to take
Mace from November 2-4 in
Marotrirot, Ackeris daughter,
Madero, will be the organiser.
Acts confirmed include Miles
Davis, BB King and Ray Charles.

* * *
The competition for top spot in
this autumn's Eurroharts is going
to be tougher than ever with a
number of blockbuster releases
expected. As well as the late
September release of Whitney
Houston's third LP for Arista,
Pin Your Baby Tonight, Epic willPm

a new George Michael
album, Listen Without Prejudice

11 September 10. Michael Jack-
son's self -produced new albumwill

hit the stores during the first
week of October. REA will issue
Paul Simon's 'Brazilian' album,
Rhythm Of The Saints on
September 21. Prince's album,
Grojfiti Bridge will also be com-
peting for top spot; his LP will be
out on August IT

* * *
Motorcity Records, which has 106
former Motown ads on the label,
has signed a three-year marketing
and distribution deal with Charly
Records which allows for 40

singles and 20 Aunts a year.

Charly will launch the deal with
six CD -only compilations follow-
ed by new albums from the Con -
1000, the Marveleros, Kim
Weston and Martha Reeves.

East West Conference
Attracts Leading Executives
Organisers of the second annual
Looking East & West conference
have arranged for leading execu-
tives from the European media
and music industries to co-
ordinate and lead its seminar pro-
gramme.

They include Unique Broad -
carting CEO Simon Cole, MCA
Records International VP Stuart
Watson, artist manager Bruce
Findlay, IFPI Europe chairman
Robert Stuyt, and concert pro-
moter Peter Rieger.

The conference, designed to
facilitate investment and trade op-
portunities in Eastern Europe,
will be held on November 23-26 in
Budapest, Hungary, Organisers
am Tribute Productions of Lon-
don, and the event is being jointly
sponsored by Music & Media and
Billboard.

Following on from last year's
inaugural conference in East
Berlin, where discussions centred
on the reorientation of corporate
attitudes towards trade in the
East, this year's programme will
emphasise practical opportu-
nities.

The seminar chairman will

focus on specific areas of exper-
tise. Cole of Unique, the UK -
based radio syndication firm, will
chair two sessions on the financ-
ing and programming of broad-

cast outlets in Eastern Europe, for
example "Already some comp,
nies are taking shareholdings in
stations them, notably France's
Europe 2 network:' he says.

"Other companies, ike America's
Westwood One, are distributing
programming to stations through-
out the Soviet Union.

"Advertisers am catching on to
the potential markets and am
looking at creative ways, through
radio, of getting brand names
established in the East. Our con-
ference sessions will examine these
links and will feature those people
within the industry who am
establishing them!"

IFPI's Stay, who is also head
of PolyGram Holland's legal
department, will direct three semi-
nars on rights, dealing with har-
monisation and the problems of
transborder traffic, TV and video
producers' rights, and piracy and
private copying. MCA's Watson
will oversee three sessions on the
record industry, looking at the
types of business open to Western
record companies in the East, the
cross -media promotion of re-
cords, and the retailing and distri-
bution scene.

Findlay, who heads UK -based
Schoolhouse Management, says
he will look to direct talent -
oriented sessions populated by

Radio Danubius
Plans Moscow Station
Hungary's state-owned FM sta-
tion, Radio Danubius, plans to
launch a new pop outlet in Mos-
cow called Interroks. The station,
which will begin broadcasts in
September, will be funded by the
Hungarian government and se-
veral companies from Western
Europe, with Danubius acting as
an overall agent for the project.

Gyorgy Varga, MD of the Inter-
roks venture, declines to name the
Western financiers but says both
the UK's Crown Communica-
tions and Luxembourg's CLT
have been approached for "com-
mercial, programming and opera-
tional advice". Both Crown and
CLT deny they will be investing in
Interroks.

Initially Interroks will broad-
cast in Moscow for six hours a
day, says Varga, but this will in-

crease to 24 hours within a few
months. Until a studio is esta-
blished in Moscow the program-
ming will be produced in Oslo,
Norway. Varga says the station
will eventually employ 20 stiff.

Following broadcasting in
Moscow, in a second stage of de-
velopment three satellites will be
utilised to transmit Interroks
across the Soviet Union, reaching
30 cities.

Interroks will broadcast in Rus-
sian. The initial potential audi-
ence is expected to be 15 million in
the Moscow area and six trans-
mitters will be used. However,
with expansion across the country
this could grow to 50 million.

Radio Danubius claims an esti-
mated 2.6% reach in and around
Budapest, which has a population
of six million.

professionals from both trading
blocs. "The issues should be how
the West with their experience can
help or advise the East on how to
build an independent, self-sup-
porting infrastructure for their in-
dustry. We should also discuss
how artists from both sides can
gain exposure from exchange
deals and the like

West Gemian-based concert
promoter Rieger will direct two
seminars on the live music in-
dustry, one to focus on agents.
Another seminar chairman, Hy -
dm Associates CEO John Cum-
mins, will look at music video and
music television. Billboard chief
European correspondent Mike
Hennessey will lead a session on
music publishing.

7)ibute MD Tony Hollings-
worth expects the event to attract
700 delegates from more than
two dozen countries to the four -
day programme of panels, work-
shops, artist showcases, and trade
exhibits. It has the support of the
Hungarian Ministry of Culture
and local backing from Hunga-
rian concert promoter/agency
Multimedia, which is organising
local sponsorship.

Further details of Looking East
& West are available from Tribute
Productions at The Maples Busi-
ness Centre/Suite F, 144 Liver-
pool Road, London NI ILA. Tel:
(71) 700-4515, fax: (71) 700-0854.

(aderusernent)
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Turner Man Of The Year
led kroner, president of Atlanta -
based Ironer Broadcasting System,
has been named MIPCOM'90 'Man
Of The Year. ThrneL who created
the pioneering Cable News Network
(CNN) and several other channels,

be honoured at a dinner during
the international film and pro-
gramme market, which takes place
at the Palais des Festivals in Carona
on October 11-15.

August Launch For Sandi RTL
Radio Luxembourg's long-awaited
daytime satellite service for Scan-
dinavia, RTL International, is
scheduled for an August IS start.
The English -language channel, to be
launched by DJ Mike Hollis, can
also be received by Astra dish
owners from the west of Ireland to
East Germany, and from Iceland to
Spain.

RTL aims to reach an audience of
three million across Scandinavia
with the new service, which runs
from 06.00 to 20.00, when the
British 208/1440 KHz medium wave
service takes over and runs through
to 04.00.

DAMS Displays
Recoil) Broadcast and Venturon
Data Systems will be launching
several new digital radio broadcast
systems at the IBC Symposium in
Brighton's Curzon Hotel from
September 21-25.

Among them, the DAMS system
tape cartridge

machine with hard disc -based audio
storage And interfacing directly
with DAMS, Broadcast Systems III
provides a range of tools for com-
mercial radio stations, from basic
traffic, scheduling and logging tuna -
cons thloumgh to financial and
newsroom anagement.

ORF Compromise
Thaddeus Podgorski has reassumed
his role as director-general of
Austria's state TV and radio, ORF,
until October, when his main rival
Gerd Becher will take over the job
for three months. An election for a
new DG will take place in Sanitary
1991.

This compromise situation fol-
lows two inconclusive votes for a
new DG in Vienna earlier this
month, at which the 15 -member
Austrian media commission failed
to arrive at the required two-thirds
majority for either Podgorksi or
Bather. New candidates are likely to
compete for the job in 1991. El

RMC In West Indies
Radio Monte Carlo's (RMC) latest
FM frequency - in Guadeloupe in
the West Indies -further emphasises
the station's -sun" image, as well as
marking the latest stage its long
term, and long distance, FM
development strategy.

From July 15th the traditionally
AM station begat, broadcasting its
programmes via the 99.4 F14 fre-
quency of Radio Actif, a station
already wellestablished on Guade-
loupe Radio Actif covers sperm-
imarely half of the island's territory.
The RMC programmes will take up
70% of, Actif's airtime, with news
items broadcast live and remaining
programmes taped.

Tour Should Help Stones Back
Catalogue Top Two Million
The Rolling Stones back cata-
logue is expected to sell over two
million units as both CBS and
PolyGram map the benefits of
their marketing campaigns
around the Stones European tour.

In addition, the band's current
CBS album, Steel Wheels, is ex-
pected to have sold over 2.5
million units by the time the tour
finishes next month.

According to Chris Black,
director special marketing at
London -based CBS Europe, the
company has already sold 1.4

million bark catalogue LPs using
extensive co-operative deals with
retailers and advertising in the na-
tional and music press.

Black: "We used the tour as a
springboard for promoting the
back catalogue. Around Christ-
mas last year, we released the
10 -CD box set, The CBS Collec-
tion, that shipped 12.000 units.
Just before the kick-off of the
European tour, we issued a special
14 -CD flip -top box set with a
tongue cut-out entitled Rolling
Stones 1971-1989 Collection.
This has already sold 10.000
units:' All titles bear the red -tray
print, the company's mid -price
tag.

Holland and the UK have prov-
ed to be the most successful mar-
kets with enormous media interest
in the Rolling Stones tour. The
Dutch Top 100 album charts at
the end of June featured seven
Stones albums - five by CBS (in-
cluding the Rewind compilation
at no. 3 and Steel Wheels at no.
12) and two by Phonogram (Hot
Rocks I at no. II and The Singles
Collection at 45).

CBS Holland implemented a.
I4 -spot TV campaign - miming
from April 24 to lune 14 - on
STER, the nation's public adver-
tising agency and on Luxem-
bourg -based commercial channel
RTL-Veronique The campaign,
with the Rewind sampler as its
trailer, was supported by Special
display material for 300 key retail
outlets. According to marketing
manager Ruud Roben, Rewind
told over 60.000 copies and a fur-
ther 40.000 are expected.

Phonogram Holland has also
been most successful at marketing
the Rolling Stones' Decca back
catalogue, taking Paint It Black to

the top of the singles charts. "We
were able to capitalise on the
'Tour Of Duty' TV show, which is
very popular in Holland and uses
Paint It Black as the signature
tune:' says product manager Con-
nie Kemp.

There has been no co-ordinated
campaign by PolyGram in Europe
because as London UK GM Col-
in Bell says, "all rights to the
Stones Dacca recordings are con-
trolled by Allen Klein and each

territory has to deal with him in-
dependently This has made it
very difficult to exploit the Stones
catalogue in the way that EMI has
been able to do with the Beatles!'

London UK had originally
wanted to release a CD version of
their Roiled Gold compilation but
it proved too difficult. Instead,
they have achieved top 5 success in
the UK charts with the double CD
Hot Rocks 1964-1971 which com-
bines volumes I and II:

Banks Quits Island
Island UK MD Clive Banks has
resigned, as he is seeking "to
move into a new direction". His
sudden departure has prompted
speculation over whether he
might forma new label and about
Island's future within PolyGram,
which bought Island last year.

Banks was originally head of
promotion at Island in the 70s but
left in 1976 to form promotion

companies Red Shadow and
Multi Media and the Demon
label.

He returned to Island as MD in
1986 and turned the company's
fortunes round by capitalising on
U2's success and breaking Mica
Paris, the Christians and Court-
ney Pine, He was not available for
comment at press time.

(Wed* In the UK, Following Mike Shaft's
Jazz -FM has recmited second departure from
two new presenters, Sunset Radio, director
Tony Rassell, an °wort Majir %usuar is now
on jazz, blue, country acting MD and DJ Gen

Edwards has been made
programme controller
* France's state TV
channel Amenne 2 has
appointed a new pro-
grainnie &moor, Moni-
que Halm, to replace
Br Reared who
resigned last April.
Tinta was previously
A2's assistant produc-
don director * MTV
Europe has appointed

and folk who has Peter Dougherty to the
broadcast for BBC' TV
and radio takes over the
061010.00 slot on
uondays and Sondags
Keith Roma, who
.frond LBC's jazz

'present
for 13 years, will

present 'Jazz World'
Rom 20.00.21.00 on
Saturdays * Piccadilly
Radio has appointed
MaricSmry programme position of creative di -
controller for the mom, raponsible for
1152AM and Key the station's omair
103PM services. He "identity". He Was pre-

. joins from Irish natio- viamlY MPervising Pm-
- nal commercial station doter, on -air promo-
Centur Radio * lion MTV US *

Mule Industry: Pe*
Ream, MD of Poly -
Gram UK's record ape.
rations, has left the
company, A replace.
mess has not been tip.
pointed * dean
ladargoe has been
named GM of the Bor-
deaux Virgin Mega
store. which will open
in September * Nim-
bus Records has ap-
pointed HC Robbins
Landon music adviser
to the label * In Bel.
gium, Cleanse JIMOIn
has moved from CNR's
video dins to join
whenprontotion team

h she is now assis.
tam terkin Miklos
* Herr Mammas has
kit Belgian Qammed
Discs to become head
of international at
Manchester.based Fac-
tory Communications.
Roland Bassein] is now
special project officer

at Crammed,
Bei. is co-ordinator
of international con.
mos, Meals lennon is

and mana-
ger md Georges Begun.
is expo manner *
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