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on his #o.1 hit single
in the u.k.

taken from his latest brilliant album
sleeping with
the pas

the album is platinum in america,
switzerland and new zealand, double
Platinum in italy, triple platinum in
australia, gold in austria, belginm, france,
brazil, u.k. and canada
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Continental Bands
Steal The NMS Show

by Emmanuel Legrand

New Music Seminar (NMS)
organiser Mark Josephson
has urged the US and UK
music industries to “‘wake
up” and acknowledge the
ability of new talent from
other territories, following a
series of successful show-
case performances by Con-
tinental acts.

WEA, PolyGram Top
Euro Chart Shares

WEA keeps its lead at the
head of Music & Media’s
quarterly chart survey with
a 19.8% rating in the sec-
ond quarter album chart
shares, published this week.
Assisted by good chart per-
formances from artists like
Madonna, Fleetwood Mac
and Alannah Myles, the
company registered over a
3% lead from runners-up
PolyGram.

Consolation,  however,

comes for PolyGram in the
singles chart shares with the
company just pipping BMG
for the top spot 0
For details see pages 22-23.

The NMS, which was
held in New York on July
15-19 and attracted a record
8.000 delegates, kicked off
with a showcase by Spanish
acts Ketama, Camaron de
las Islas, Radio Futura and
El Ultimo de la Fila. The
concert, at the New York
Palladium, was attended by
4000 people and, says
Josephson, shows the need
for the US and the UK to
“make culture a two-way
street!”

However, Josephson says
the US attitude to European
acts is improving: “US in-
dustry people used to think
that a concert by a French or
German band had to be
terrible, but now they are
more enthusiastic. Before
they concentrated on gain-
ing releases in Europe, but
now they are also shopping
on the Continent. They are
prepared to buy as well as
sell2”

He adds: “The interna-
tional presence at NMS has
increased dramatically in

continues on page 6

Italy’s Beta Television group |
has moved into radio by
tiating a new national music ‘
channel, Radio & Company,
scheduled for an October

| launch. A Rome-based ven-

| ture, the station will initially
broadcast from major cities
covering around 70% of the
country.

Beta, owner of the nat-
ional VideoMusic and pan-
Euro Super Channel TV ser-
vices has launched a new
firm, SCGR (Societa Ges-
tione Radio), which will

To Start

Media tycoon Rupert Mur-
doch is funding a new
record company, provi-
sionally named Music Inter-
national, with the long-term
aim of becoming a signifi-
cant player in the global
music business.

Two senior ex-PolyGram
executives, Nigel Sandiford
and Aart Dalhuisen, will
play key roles in establishing
the venture on both sides of
the Atlantic. Dalhuisen will

be its president/CEO, based

by David Stansfield
own Radio & Company.
Beta owns 51% of SCGR,
with the rest of the company
split between Rome pro-
moter David Zard, jour-
nalist Daniela Brancati and
a dozen private commercial
stations including Radio
Kiss Kiss (Naples), Radio
100 (Bari), Radio Taranto
(Taranto), Radio Incontro
(Rome), Radio Peter Flow-
ers (Milan) and Radio
Reporter (Turin).

The private stations in-
volved in SCGR will offer

Italy and Greece, for sales in excess of 800.000 of his ‘Liberi Liberi’
LP Rossi’s new double live album, Fronte Del Palco’ has already
sold 300.000 units in Italy.

Rupert Murdoch

Label

by Mike Hennessey

in New York, with special
emphasis on A&R. Sandi-
ford will run its UK opera-
tions, with responsibility for
marketing and product
management.

Dalhuisen left PolyGram
International as executive
VP and head of A&R two
years ago, over a policy
dispute. He says he has been
waiting for the right oppor-
tunity to return to the inter-
national record business.

continues on page 6

Joelle Ursull

TV GROUP TO LAUNCH NAHON&L STATION

Beta Moves Into Italian Radio

spare frequencies for the use
of Radio & Company.
Beta’s director-general, Pier
Luigi Stefani, says negotia-
tions are now under way
with un-named leading
advertising agencies, one of
which will eventually supply
the national channel
Stefani says Radio &
Company’s music format
vill be non-specialised and
targetted at an 18-40 age
group. Stefani: *“We aim to
cover the whole spectrum
and not gear it solely
towards young people. Live
concerts and concert pro-
motion will be a feature
with the involvement of

National and local news
will play an important role,
hence the involvement of
Daniela Brancati. Stefani:
“We intend to maintain
news characteristics of local
radio but with a great deal
of professionalism’’

According to Stefani, now
is the right time for Beta to
get involved in radio: “We
have the right kind of capi-

continues on page 6
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London's Capital Radio is ex-
pected to take a stake in Irish
private Century Radio. Mean-
while, Century s also searching
for a new programme controller,
possibly from the UK or the US,
offering a salary of IRE 60.000
(app. USS 100.000) a year.

* * *

US multi-industry group Trans
World has emerged as Gostele-
radio’s partner in the relaunch of
the English-language Radio Mos-
cow world service. An American
team is preparing to fly to
Moscow (o help staff the channel,
which will adopt a new magazine-
type format from next month.
Trans World CEO  Richard
Millman says the collaboration
will also extend into TV, video
and print. He adds that discus-
sions are continuing with several
Western production companies on
a variety of radio and TV sub-
ventures, including a Soviet rock
radio show for distribution in the
us.

* * *
The battle for jazz audiences is
hotting up. In Holland, Paul
Acket’s North Sea Jazz Festival
faced competition for the first
time this year, from the Drum In-
ternational Jazz Festival, taking
place one week before the North
Sea event. Acket has responded by
initiating another jazz event, the
Europa Jazz Festival. Due to take
place from November 24 in
Maastricht, Acket’s daughter,
Madelon, will be the organiser.
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