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Bigot Quits Europe 1
To Join France-Inter

by Emmanuel Legrand

Influential  Europe
presenter and producer Yves
Bigot has been named as the
first ever music director at
France-Inter. The appoint-

CBS France
Forges A&R Links

An intemational = A&R
meeting formed the back-
bone of the annual CBS
France convention, held in
Paris on August 24-25.
Representatives from Cana-
da and Israel joined delega-
tes from the major Euro-
pean territories in presen-
ting new product.

Henri de Bodinat, presi-
dent CBS France, said the
purpose of the meeting was
to improve international
communication  between
A&R  departments. Many
expressed concern at the
lack of acceptance to non-
English material by the
markets in the US and UK
but were more encouraged
at the increasing evidence of
pan-European co-operation.
For details see page 5.

; ment is part of an attempt

by the national public sta-
tion to modernise its image
and sound.

Bigot left Europe 1, one
of France’s top private sta-
tions, on August 26 and
began working at France-
Inter the following day, after
he was approached by In-
ter’s programme director
Pierre Bouteiller. Bigot: I
never thought I could leave
Europe 1, but I was made an
offer I couldn’t refuse”. No
counter proposal was made
by Europe 1

Bigot, 35, joined Europe 1
17 years ago as an assistant
producer and then became
an on-air presenter. He is
also president of a rock
commission set up last year
by French minister of
culture Jack Lang and is
‘ editor-in-chief of. the-popu-

lar TV music show ‘Rapido’.

| Hesays he will implement
| major changes to France-
Inter’s music programming,
with the aim of making it
more open to new trends
continues on page 4

TALY AND SPAIN KEY TO FUTURE SALES GROWTH'

Europe Catching Up On US Totals

The development of sou-
thern  European  record
markets like Italy and Spain
plus the growth of Germany
will see European soundcar-
rier sales surpass those of
the US in “one or two
years”, according to Man-
fred Zumkeller, MD of the
Hamburg-based ~ WEA
Musik.

Commenting on combin-
ed 1989 IFPI figures which
showed total album sales
(669.05 million, 16 ter-
ritories) only just short of
the US (680 million),
Zumkeller says the recent
rise of Spain (52.72 million
album sales in 1989, up
20.9% on 1988) and Italy
(50.40 million up 9.9%)
were more rapid than ex-
pected and will help con-

solidate Europe as the
world’s  premier record
market.

Zumkeller notes  West

Germany’s rise to become

by Chris Fuller

Europe’s top album market
(163.3 million units, up
42%) and predicts its
strength as a repertoire base
will continue to grow par-
ticularly  in
German-language product.
“As Eastern Europe opens
up there will emerge another
100 million potential buyers
for German language music,
as many people living in the
East have strong German
roots”, he says. ““Itis an op-
portunity which must not be
missed’”

In the short term, Zum-
keller says Europe’s totals
will not be markedly af-
fected by the opening up-of
Eastern Europe and the

terms  of |

Soviet Union, where “basic |

needs will override the de-
mand for luxury goods for
some time to come. No one
should  expect instant
results. In East Germany,
for example, the population
is around 25% of West Ger-

Gianna Nannini is posing with Yello's Dieter Meier who produced the
singer’s acest video clp, 'Scandalo’ An album of the same name has

just been released, produced by Dave Allen. In mid-October, Nannini
will embark on a 44-date European tour, across 10 countries, that is

sponsored by BASF.

the new single

the human league

many and the buying poten-
tial is around 5%. I predict
that it will be at least five
years before they attain the
same buying potential as the
West!”

According to Zumkeller,
Europe’s natural mix of
musical styles and in-
fluences, a result of the dif-
ferent cultural communities
that it represents, gives it a
growth advantage over the
US, where ‘“differences
from state to state are com-
parably slight”’.

Gilbert Ohayon EMI
Music’s marketing director,
international repertoire,
agrees that in Europe con-
sumers are offered more
choice, though he doubts
this is enough for Europe to
surpass the American unit
total. Oha : “1 do not
think Europe will catch the

continues on page 6
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“* Metro Prolongs Hostile Bid For YRN

Michael Mallett, chairman of the
UK’s Yorkshire Radio Network
(YRN), says rival broadcaster
Metro Radio has been stripped of
one of the main sticks it had been
using to beat YRN shareholders
during its current takeover bid.

The Newcastle-based group
had claimed YRN was “badly
managed”, but with 98.8% of
shareholders declining Metro’s
latest offer when it closed on
August 24, Mallett argues his
“successful management style has
been vindicated”.

But Metro has decided to keep
its takeover attempt alive for a
further fortnight, even though the
station is close to agreeing merger
terms with Owen Oyston’s
Transworld ~ Communications.
Metro MD Neil Robinson says he
is confident that by keeping the
offer open until September 7, and
without improving the cash
available, he will attract another

by Howard Shannon
1.2% of YRN shares Metro has
gathered, the company already
owned 0.75% “about 75.000
shares”. He was unwilling to say if
individual large shareholders will
be targetted.

Mallett, though, remains
critical of Metro. ‘1 just wish they
would go away. | would take ex-
actly the same view on Metro
whether or not we were talking to
Transworld. We see no logic in a
link between the two businesses.
Our transmission areas have us as
neighbours, but with 120 miles of
nothing in between. I see no com-
mercial advantage”

Talking about the the latest de-
velopments with Owen Oyston,
Mallett says: “Our respective
boards agreed to merge three
years ago. The Independent
Broadcasting Authority turned it
down saying they could see no
commercial imperativel’ Oyston

and Mallett will become joint
chairmen if their deal is finally
approved.

““The broadcasting bill has now
changed ownership shape. 1 have
been talking with Oyston since the
beginning of the year. The main
advantage of a YRN/Transworld
merger would be the addition of
Pennine Radio in Bradford to the
YRN network!”

The AM set-up is less clear. “I
feel I could possibly teach Oyston
a thing or two about successful
AM broadcasting,” says Mallett,
citing the success of Classic Gold.
Transworld’s stations do not have
a common AM link.

The two suitors already have a
joint commercial interest in Radio
Radio, the overnight FM sustain-
ing service, with YRN holding
26% of shares and Transworld
31%. C

ewytrag

e tra e

Rumours that the UK’s Capital
Radio is (o buy Plymouth Sound
have been put on ice by its
business development _dircctor
Richard Hurst. “1 think it is all
just rumour. 1 know of nothing
on which to comment}” he asserts.
The GWR-owned Plymouth
Sound s reported to be up for
sale. Capital owns the neighbour-
ing Devonair. Meanwhile, the sta-
tion s said to be about to spend
£5 million on marketing itself as
the London airwaves become ever
more crowded.
*

* *
The restructuring at EMI France
ism’t over yet it seems. Recent ap-
pointees Marc  Britan, A&R
manager and French marketing
director Jean-Marc Malairan have
been told their services are no
longer required. EMI France MD,
Noel Castaing, declined to com-
ment on these departures at press
time.

* * *
Battle is about to commence for
control of the top 50 in France.

49% of YRN

Mallet says the extended offer
“does not stand a cat in hell’s
chance, unless there is something
am missing”.

Commenting on Metro attrac-
ting only 1.2% of YRN share-
holders to date, Robinson claims
the low acceptance “‘did not cause
us any concern at all. Let us wait
and see what effect another fort-
night has”” The thrust of the
hostile takeover now seems likely
to centre on programming quality.

Robinson admits that of the

Bigot Quits

continued from page |

and artists. Bigot: ““We will have a
policy of quality and diversity,
which will be more artist and
album-oriented than in the past.

“‘Record companies say they
can’t develop artists’ careers
because of the dictatorship of the
top 50 and the lack of album-
oriented stations. Meanwhile,
they push singles instead of
albums. Despite this, we want to
build a good partnership with

record

dierks studios

professional
audio + video mobiles

...why going for less in
live recording?

dierks studios gmbh
tel. (49) 2238-2004/3333

fax. (49) 2238-2734

Bigot will continue to present
two weekly programmes, both on
Fridays. The first, at 17.00-18.00,
is ‘France Interview’ and will be
based on interviews with guest ar-
tists by different journalists. The
other is called ‘Stop 50’ and is
aired at 21.00-22.30. It is co-
hosted by Liberation journalist
Laurence Romance and  will
feature reviews of new releases.

Bigot has been joined at
France-Inter by Bernard Lenoir,
who hosted the daily rock
oriented  21.00-22.30 slot on
Europe 1. He terminated his rela-
tionship with Europe 1 abruptly,
when the station allegedly cancell-
ed its sponsorship of the In-
rockuptibles music festival, which
he has close links with.

Lenoir, who is often referred to
as “the French John Peel”, will
retain the same time slot at

France-Inter, from Monday to
Thursday. Lenoir worked at
France-Inter in the 70s, before
moving to FM station Kiss FM
and then Europe 1.

Europe | programme director
Patrice Blanc-Francard says the
departures will not destabilise the
station’s programming: “There
are enough resources at Europe |
to fill the gaps. Bigot has accepted
a position that is a promotion for
him and | wish him well, but he
will be missed at Europe 1.’

However, Blanc-Francard says
he was surprised by Lenoir’s de-
parture and claims that he learned
about it only when he called the
studio where Lenoir was hosting
his show. “If Lenoir didn’t like
working at Europe I then it was
natural for him to leave. I just
regret  the method” Blanc-
Francard worked at France-Inter
with Lenoir in the late 60s and
hired him to work at Europe 1.

Due to the departures, Eric
Laccueille now hosts the chart
show ‘Les Decouvertes Du Top
50, which was presented by Bigot.
Its time slot changes from Sunday
mornings to 15.00-18.00 every
Saturday. Bigot’s other show,
which features music and sport
and is also aired on Sundays, is
presented by DJ Yann Kulig.
Lenoir’s slot will be taken over by
his former co-host Laurence Boc-
colini, who now presents a new
show called ‘La Vie En Rock’. [

‘The official French chart is owned
and financed by radio station
Europe 1 (for an amount believed
to be in excess of Ffr 10 million -
app. USS$ 2 million) but the in-
dustry is becoming increasingly
critical with the way it is compil-
ed. More control over the process-
ing of the chart is being sought by
record companies which are about
to embark on the delicate task of
gaining that control, while at the
same time still accepting Europe
I's financial support.
* *

CBS France president, Henri de
Bodinat, is showing signs of in-
terest in Paris rock station Canal
9. He is less keen on the outlet’s
current ratings but is putting his
faith in the tightly formatted rock
station’s potential and an an-
nouncement is expected soon. De
Bodinat also says that CBS is still
making progress, if somewhat
slowly, with its involvement in a
Marscills FM. The TV pro-
gramme focusing on albums,
which the company wanted to air,
is also behind schedule after TF1
said it was not interested in the
project. However, Marie-France
Briere, from public channel
Antenne 2, has given a verbal
agreement to assist with the pro-
gramme and de Bodinat is still
optimistic that the show will be
made.
* * *

A tight-lipped Mark Storey, new-
ly appointed programme con-
troller at Piccadilly Key 103 and
1152, will confirm only that
change is on the way at the two
stations. ““I can’t really say more
yet because it involves people
around here]” whispers Storey.
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Priority Acts Presented At CBS Convention

by Emmanuel Legrand

CBS France took the opportunity
during its annual convention held
in Paris August 24-25 to set up an
international A&R meeting. Its
purpose, as explained by CBS
president Henri de Bodinat, was
to improve communications bet-
ween A&R departments.
Attending the meeting were
several A&R representatives in-
cluding Evelyn Junker (Ger-
many), Gerard Rutte (Holland),
Adrian Vogel (Spain), Gerald Ha-
jos (Austria), Vito Luprano
(Canada), Moshe Morad (Israel),
Norman Block (Switzerland) and
Bert Clockaert (Belgium). A
representative from CBS UK was
invited but did not come, an
absence that was openly regretted
by the other participants.
Cracking the English-speaking

markets seemed to be a general
wish, but the lack of openness to
non-English material from these
territories is a major concern to
all, whereas pan-European links
are starting to produce results as
more and more products are pick-
ed and released by local com-
panies.

The meeting consisted of the
presentation of the top national
and international priorities of the
various CBS companies. Canada
came with two female acts:
Nanette Workman (no. | in
Quebec  with  Changement
d’Adresse) and Celine Dion.

Dion is a French-speaking ar-
tist trying for international suc-
cess by aiming to cross over witha
new LP sung in English. Vito
Luprano: “We wanted to get into

Greek Stations Attacked

Over Rights

Greece’s private radio and TV sta-
tions have been attacked over their
refusal to pay performance fees by
the International Confederation
of Copyright Societies (CISAC).

CISAC accuses the majority of
stations of a “categoric refusal”
to make copyright payments since
they were licensed, and is en-
couraging members to protest to
the Greek authorities.

Meanwhile, the Greek copy-
right body, AEPI, has started
legal action against stations which
it accuses of refusing to agree a
fair rate for music broadcasts.
““We couldn’t agree on anything,
to the point where we had to start
proceedings,” says AEPI legal ad-
viser Peter Xanthopoulos.

““We want them to pay 4% of
their advertising income, which is
the EC average, though for the
first two years they can pay the
same as national (ERT) radio and
TV, 2.2%. The private stations
should pay more, because ERT
has different objectives, with pro-
grammes that are not income
generating!”

He says the row flared in
March, when negotiations with
private TV stations broke down,
“‘because they considered their
contract prices too high”. Beginn-
ing with the radio stations owned
by groups controlling TV stations,
they then began a campaign
against the society, encouraging
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Payments

even stations which had already
signed contracts to rescind them.

None of the stations contacted
by Music & Media would com-
ment on the issue. However,
counter-proceedings against the
AEPI, accusing it of serious
financial mismanagement, are
understood to have been initiated.

A recently published auditor’s
report alleges that the AEPI has
withheld US$ 390.000 in rights
payments to foreign artists, while
directors have granted themselves
and others “closely connected
with the company” personal
loans from its funds, contrary to
Greek corporate law. The AEPI
has also been accused of “falsify-
ing real royalty returns... by taking
advantage of the artists’ igno-
rance of tax and other matters”

Private stations have been legal
in Greece since the end of 1987,
with one of the conditions of
authorisation being that they were
at least ‘in negotiation’ over per-
formance fees. However, of the
600 or so to have opened, only
about 140 radio stations and none
of the seven TV channels have ac-
tually bothered to register, claims
Xanthopoulos.

Because none of the stations,
even authorised ones, have
published any financial results, it
is impossible to determine how
much their non-payment is
costing the society. '

a new market and we have been
able to convince Epic in the US to
release the album.’

CBS Holland’s Gerard Rutte
surprised many by presenting the
new Nits single Radio Shoes. It
was only completed the previous
day and will have a September 17
release. An album is expected in
October, the same time as a fourth
month Dutch tour is due to com-
mence. Other Dutch product on

Joelle Ursull, a CBS France priority act

display included Rene Schuman’s
new LP, Mission Of The Heart,
and the Ferdi and Rob Bolland
cover of Colombian hit La Col-
egiala.

CBS Spain’s Adrian Vogel was
particularly keen to highlight his
company’s signing of the UK
band Immaculate Fools, claiming
100.000 sales of their latest
album, Another Man’s World.

Spain, believes Vogel, is a source
for rich dance pickings with the
RSP rap version of All Right Now
being among the best on offer.

Also very much dance oriented
is the German market, according
to Evelyn Junker: “About 60% of
the German charts are dance
tracks, so our A&R strategy has to
reflect this trend” New releases
include This Is The Time, by
Monette Evans, a US-born model
in the Grace Jones mould and
Depp Jones, a group made up of
former members of Die Arzte,
Rainbirds and  Rubbermind
Revenge. Their first LP, Return To
Caramba, has been produced by
AC/DC and Led Zeppelin pro-
ducer Tony Platt.

CBS  France’s international
priorities, presented by interna-
tional promotion head, Annick
Geisler, includes Patricia Kaas.
Her LP, Scene de Vie, is already
platinum in France and foreign
sales are expected to be boosted by
a European and Canadian tour
now under way.

Other priorities for the com-
pany are France’s Eurovision en-
try, Joelle Ursull, with her new
single Amazone, the Alain
Chamfort LP, Trouble and the
October release of Dana Daw-
son’s new album, Paris, New York
Et Moi.

Jean Karakos used the conven-
tion to thank CBS staffers “who
helped make Kaoma’s World Beat
a success”. Total sales of the
album exceeded 4.1 million units
worldwide. An album of Kaoma's
various remixes will be out soon.

Century 2| And TM Merge

Texas-based broadcast companies
Century 21 Programming and
TM Productions, whose jingles
and production services are used
on stations across Europe, have
merged. From now on the com-
pany will trade under the title
Century 21/TM.

Montreux Companies, an ad-
visory company for the media and
entertainment industries, was in-
strumental in the merger. Robb
Eden, Montreux’s UK-based
managing partner comments:
“Both Century 21 and TM Pro-
ductions are very well-known
names in Europe and thisis a very
prestigious deal to be involved
with. It gives us an ideal platform

from which to launch our services
into the European broadcast in-
dustry’” R

Montreux, whose founder and
second managing partner, Peter
Stromquist, is based in Dallas,
recently initiated and assisted in
UK group Zomba Music’s ac-
quisition of Firstcom, one of the
largest creators and distributors
of production music libraries in
the US.

Montreux has also applied to
the UK Radio Authority to run
one of the three commercial na-
tional radio stations. The com-
pany filed a letter of intent with
the [BA last month.
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“* MTYV Launches Satellite Jukebox

MTYV Europe and London-based
events marketing firm The Chal-
lenge Group have joined forces to
present ‘The Satellite Jukebox’, an
all-night sponsored dance party
linked live across 26 countries and
aimed at raising funds for the
European federation of youth
clubs (ECYC).

Billed by MTV as the first in-
teractive promotion between pro-
grammers, viewers and dish
retailers, the show will air for 12
hours from 19.00 on November 3.
It will be beamed directly into an
estimated 600 youth clubs in the
UK and up to 2.000 other venues
across Europe.

In total, ‘The Satellite Jukebox’
aims to attract more than a
million  active  participants.
The ECYC, which has natio-
nal affiliates in 16 territories,
is urging its members to gain

by Chris Fuller
sponsorship and dance all night.
In the UK, in co-ordination
with Sky Television and Radio
Rentals, each participating club
will receive a ‘“satellite party
pack’ consisting of a receiver

develop a communications net-

work serving young people in

Europe: “We are supplying the

clubs with equipment. Once in

place this will provide us with the

opponunny of explonng further
d

dish  and high
resolution monitors. In continen-
tal Europe, scparate arrangements
are being set up with local dish
retailers.

‘Get A Dish And Dance’ pro-
motions will be held at town cen-
tre Radio Rentals’ outlets. MTV’s
CEO and MD Bill Roedy: “The
interactive clement of Satellite
Jukebox that MTV is helping to
develop is a prime example of how
the channels, and their program-
ming, are helping to drive dish
sales”

Challenge Group director Chris
Long sees the event as the first
step in a three-year programme to

g projects.”
In the UK, Long is hopeful of
raising “up to £1 million” to in-
crease youth club resources and
facilities.

MTV’s manager for Northern
Europe, Chris Griffin, says that in
programming terms ‘The Satellite
Jukebox” will be a video-dance
party, anchored by MTV VJs at
four different live-music venues
across Europe. There will also be
six, one-camera feeds from a
selection of European youth

clubs. The link-ups will be
organised with the help of
Visnews. O

Europe Catching Up
continued from page |

US. The lack of language barriers
there, the more deeply ingrained
‘buying attitude’ of the US public
towards music plus Europe’s
higher price levels will keep them
ahead for the near future””

But working against these fac-
tors, Ohayon believes that com-
pared to Europe, the US has “a
very insular attitude as regards
music and their charts and sales
reflect that. There is more room in
Europe for new product to enter
the charts. And the more choice
you offer to the consumers the
more consumers you may be able
to reach!”

Stuart Watson, VP of MCA
Records  International,  also
predicts that Europe can surpass
the US in two years. While, in
general terms, the US shows less
varied charts and more conser-
vative, though more plentiful
radio, Watson observes that these
factors “‘are not necessarily
obstacles to market growth”.

Watson:  “There are now
sophisticated promotional in-
frastructures within most of the
major companies in the US, with
club promotion in particular far
better developed. It means they
are not so dependent on radio as
in previous years and are finding
their way around it.”

Looking to Eastern Europe,
‘Watson says the sensible approach
to exploiting the new markets will
be long-term: ““Our company’s

philosophy is to invest promotion
time now. Kim Wilde, Transvision
Vamp and Tiffany, for example,
have played the Polish SOPOT
festival, which is broadcast
throughout Eastern Europe to
more than 100 million people. We
don’t expect to see a pay-off im-
mediately but this is important
groundwork for the future!”

He notes that the bulk of pro-
duct selling in East Germany at
present is budget and mid-price
albums: *“Companies such as
ours, with large back catalogues,
can obviously take advantage of
this. These are artists and albums
that the East Germans may know
but did not have access to first
time around. And mid-price
material is more realistic for them
economically.”

In terms of retail value, in 1989
Europe built on its lead over the
US with IFPI reporting a billion-
dollar plus European superiority
(Europe USS$ 7.632 billion, US$
6.464 billion). But, according to
Trish Heimers, a spokeswoman
for US industry body the Recor-
ding Industry Association Of
America (RIAA), revenue com-
parisons are invalid because pro-
duct prices are far higher in
Europe. In the US, cassettes,
which carry the lion’s share (60%)
of the market, are priced at US$
7-8 per unit compared to an
average US$ 12-13 in Europe, and
CDs cost US $12-13 per unit com-
pared to US$ 18-19.

Heimers: “When I was in Lon-

don recently I was appalled at the
price differences. The British are
paying twice as much for their
musical product as the average
American)’  She adds that
Europe’s improved parity with the
US is “a natural development as
the markets there free up. The
population as a whole is far larger
and there is a greater variety of
product to choose from.”

In terms of total unit shipments
the US market showed a 5% in-
crease in 1989 to 800.7 million
units, against an 8% increase in
1988. Heimers: ““The slip in
growth does not concern us
because 1988 was an

BRSO A

New US
Consultant
Targets Europe

by Paul Andrews
A new US radio consultancy has
been formed specifically to advise
European stations. Radio Services
International (RSI) is already ad-
vising Birmingham incremental
Buzz FM, and claims to be in
final negotiations with other UK
stations. In the future, it plans to
extend its activities to other Euro-
pean countries.

RSI founder Terry Hickman
cites as his goal ““to help radio sta-
tions develop a competitive ad-
vantage by showing them how to
maximise their people, their
potential and their profits”
Among services offered by the
firm are format design, training,
marketing and promotions deve-
lopment, including advice on ac-
quiring  jingles and  music
libraries, and even logo design.

“We'll help broadcasters deve-
lop a product oriented to audience
needs)” says Hickman, “form a
marketing organisation that can
bring the product in contact with
potential listeners and develop a
marketing plan that identifies
strategies and responsibilities for
implementing action plans that
will achieve desired results’”

Hickman, who is based in Au-
stin, Texas, claims 17 years expe-
rience in US radio management
and programming at every level.

(advertisement)

year. The market has been af-
fected by a shift in format choice
(CDs were up 38.42%, vinyl LPs
and EPs down 44.22%) and last
year there was no real mega-hit
like a Thriller or a Born In The
USA, which can really make or
break a year. Nevertheless, the 5%
remains a very healthy rate of
growth?” [}

Conlrary to the story Whlch ‘
\ appeared in Music & Media
(‘German Privates Suffer Set- |
| back August 4), the total |
AGMA accumulated reach for
both ARD and private stations
| was 87.3% (42.77 million).
| The total reach of all private
radios is 30.4% (14.90 million), |
the total reach for ARD sta- |
| tions with advertising is 82.0%
(40.20 million).
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“They Just Find The Prospects Exciting”

Investing in European radio - a US media broker’s perspective

Dallas-based media
brokerage Montreux has
its eye firmly on Europe.

The company’s current
jects include a

proposed merger of two
European broadcast
hardware companies,
various US investments
into European media
groups and, back the
other way, investment by
a European broadcaster
into an American radio
network. For, as founder
Peter Stromquist told
Chris Fuller, media
investment is a

two way street.

Q: What has trading been like to
date?

A: It has surprised me. When 1
first started forecasting I thought
the bulk of my activity would be
representing US companies in-
terested in doing deals in Europe.
Actually the reverse turned out to
be true. Europeans, and especially
the British, turned out to be the
first clients and the most in-
terested.

Most of our activity has been
representing UK companies in-
terested in investing in the broad-
casting and related industries in
the US, but we have actually
worked on some station situations
in Europe and tried to get US
broadcasters interested in making
investments there. The last six
months, things have started to
change. There have been more
and more calls from US broad-
casters and we have been holding
mini-seminars for US groups on
what opportunities are available.
And the National Association of
Broadcasters (NAB) have had
special segments and panels on in-
ternational radio and television at
their conventions.

Q: Are most of the large US
broadcasters now convinced there
are opportunities in Europe?

A: I can only speak about the
firms that I deal with; overall the
answer is yes, there seems to be a
considerable interest to partici-
pate. Two of our largest compa-
nies - Group W (10% in London’s
Jazz FM) and Emmis (15% in
Paris station Maxximum) - have
already taken steps to do so.

Q: What do you think are the
ultimate goals of US companies
investing in Europe?

A: Their timetables, as far as I can
see, are very cautious. While the
level of interest is very high, many
seem to be taking a ‘wait and see’
attitude. Perhaps the Group W
and Emmis deals will change this,
perhaps not. One thing I find very
interesting, every group that I talk
to has a definite idea of where
they want to be and what they
want to do and the goals are as
diverse as can be imagined. 1
don’t think any of them have a
5 R

Q: What fields within Kuropean
broadeasting do you think
provide the greatest opportunity
for financial reward with US
investors?

A: Oddly enough I don't think it
is station ownership. The aspect |
have been pitching in the US for
the past two years is the ancillary

ities.  As

US experience.

The Americans will also be able
to assist in building local, retail
sales staffs, training those staffs
and educating the retailers on the
advantages of radio advertising.

I strongly suspect that as com-

mercial radio spreads across
Europe, other segments will suffer
i Cinema advertisi

K &

RELAND

Stations Compete With Gold Sustaining Services

by Howard Shannon

Independent radio (IR) stations in
the UK yet to split frequencies are
being wooed by two IR com-
panies offering overnight gold
sustaining services.

Yorkshire Radio Network’s
(YRN) Classic Gold and Chiltern
Radio, through its Supergold pro-
gramming, are pitching for con-
tracts with the IR stations still

service
rope’s private commercial broad-
casting community has not been
that widespread, naturally, the
support services have not matured
either. One simple example is
presenter training. This provides

goal of
any segment, they just find the
prospects exciting, as I do.

Q: Do you favour a reciprocal
investment in US radio by non-
nationals?

A: I’'m sure this question will be a
hot topic for debate over the next

five years. Personally, | am very
much in favour of opening our
borders to foreign investment in
our media. First, I would hope it
would lead to similar, reciprocal
agreements in other countries,
creating new opportunities for
our media owners. Secondly, our
universe of players in the US is a
finite group, more or less, and
allowing outside investment is a
way to keep the market vibrant
and growing.

Peter Stromquist believes Europe is a vibrant arena for US media investment

fertile ground for
training schools and other ser-
vices, like consulting companies,
promotion firms, format pro-
viders, will follow.

Q: In what areas can Europe learn
from US broadcast companies?
A: On a practical standpoint, US

broadcasters, over the past 10
years with the availability of easy
financing, have been burdened
with horrendous loads of debt.
The upside is that they have learn-
ed to operate their stations much
more efficiently, and to maximise
every position, every dollar. It’s a
massive generalisation, but most
of the stations I have looked at in
Europe seem like they could sur-
vive with 50-75% staff reductions,
and could really benefit here from

for example, which never really
caught on in the US, will probably
become a dinosaur in Europe. As
to the flow in the opposite direc-
tion, I can think of a hundred
areas we (the US broadcasting
community) can benefit from...
hopefully we will not be too blind
to see it when it is offered.

Q: Do you think the US has too
much radio? Do you see Europe
becoming this way?

A: The US is definitely over-
radioed. Ask any operator and he
will tell you that in any given
market he could use two or three
less operators. And we were not
content to leave well enough alone
- we have now taken it upon
ourselves to move stations into the
major markets from a hundred
miles away. Subsequently, a
number of local markets have
been left without local service.
That’s a shame. But I don’t think
Europe will follow this pattern.
Even if the UK added, say, 500
local stations, per capita they will
still have only 25% as many sta-
tions as the US. In Europe
everyone should be able to suc-
cessfully operate, provided they
use common sense and are allow-
ed to programme according to
their communities’ desires, and
market on the same basis. J

| Peter Stromquist is the Texas-
based founder and managing
partner of Montreux, a company
which initiates trading and co-
| operative ventures between US
| and European radio and TV com-
| panies. The firm also operates a
UK office headed by managing |
partner Robb Eden. Among re-
cent completed deals, Montreux
| was involved in the UK Zomba
Music's acquisition of FirstCom, |
| the Dallas-based marketer of pro-
duction music libraries, and the |
mergers of US-based jingles/pro-
duction companies Century 21
and TM Productions. Prior m‘
|

| founding Montreux, Stromquist
| worked in radio management and
broadcast brokerage.
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A third player, Capital Gold, is
also believed to be preparing to
offer its own oldies sustaining ser-
vice. The station’s business
development  director, Richard
Hurst, confirms that work is
being done on the concept.

“‘As for the outcome, I have no
comment,” he says. Hurst says a
major consideration before going
ahead is the possible damage in
London of stripping out the
Capital name.

YRN MD Roger Brooks says
Classic Gold is primarily aimed at
new AM services. ““But we intend
also to talk to stations currently
unhappy at the way its split ser-
vices may be operating”’ No sta-
tions have yet signed up with
YRN.

Chiltern’s MD, Colin Mason,
has already agreed a deal. While
declining to name the station, he
claims crucial to signing was his
station’s use of the US computer
system DCS. It does away with the
need for tape and carts by putting
everything on hard disc.

The unnamed IR station, which

is expected to split in April next
year, has invested £20.000 in its
own DCS in readiness for the
Chiltern feed. Mason has also
converted his Chiltern Hot FM
network to the system.

Brooks is pinning his syndica-
tion hopes on stations “‘being able

to share in the huge success our
gold format has proved to be”. He
adds that YRN is willing to let
anyone use the name Classic
Gold, in effect franchising it. The
company will also offer
marketing support.

Both stations intend to deliver

the sustaining services by landline
and satellite and offer windows
for local advertising, news of
regional events and traffic reports.

The UK government has made
it clear to radio still simulcasting
on AM that they must use it or
lose it.

Ireland Plays Host To Fourth
Community Radio Conference

The fourth world conference on

by Ken Stewart

working of programmes between

radio

radio

known by its French acronym
AMARC, took place in Dublin
from August 12-18. More than 300
delegates, from 53 countries, were
attracted to the event, which took
place in Europe for the first time.

AMARC is an international
non-governmental  organisation
serving the community radio
movement. Its work involves co-
operation and exchange among
broadcasters and promoting com-
munity radio worldwide.

This year’s overall theme was
“the right to communicate” and
the conference’s main talking
points included censorship, alter-
natives to advertising and the
definition of community radio.

The setting up of Euroday, an
Irish initiative, will arrange net-

and will look to become involved
in Eastern Europe from next year.
Jack Byrne, chairman of the Irish
National Association of Com-
munity Broadcasters: “‘People
will move around the Continent
to different stations. We feel the
vacuum in Eastern Europe is be-
ing filled by commercial radio.
Community radio must also be
there. So early next year a network
of European community radio
groups will have a conference in
the East. We have also put in place
programme exchange banks.”
Interest at the conference in the
‘Are Ads The Only Way’ session
was high. Byrne again: “This is
an important issue worldwide for
community radio. Some people
believe you need advertising in

large quantities if you want to
provide and sustain a quality
radio service. The discussion cen-
tred around whether advertising
assisted quality radio or whether
cheaply run radio, which is
amateurish but accessible, allows
people more self-expression.

““I am a great believer that all
radio can be accessible to people,
I think it is a pity just to lock
somebody in a room with records
and talk out to people. Somebody
at the conference used a good
slogan, ‘Community Radio Is
Radio That Listens”. It is a useful
way of explaining what we are.
How we differentiate community
radio from commercial, or even
public service broadcasting, is
that our basic commitment is
democratic access to the
microphone for everyone!”

§pectrum Sacks

London-wide incremental Spec-
trum Radio has sacked all five
staff reporters claiming it has
always intended to review the
financial situation after its first
three months on-air.  Three
reporters have since been offered
freelance contracts to work on
specific programming.

““In effect, I am the newsroom,”
says station and programme con-
troller Keith Belcher. “I read
bulletins at 07.15 and 08.15 each
morning. At other times the sta-
tion uses ITN Radio News!”
Belcher declined to comment on
whether the changes were linked
to reports of financial problems.

“Since we launched, it was
made clear the newsroom staff

would be on initial three-month
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Staff Reporters

contracts. These have not been
renewed. It is a matter of deploy-
ing scarce resources and I felt the
three freelancers were better plac-
ed in specific programming. They
come in only as and when we need
them?”

Belcher was unwilling to say if
there had been any developments
in talks with the IBA over the
abortive launch using the Radio
Caroline 558 AM frequency.
Though later allocated 990 AM,
Caroline has since fallen silent.
“But for how long 1 do not
know,” he says.

Spectrum is planning its first
dipstick audience research in
September. “All the early signs
are that we are proving very
popular,” claims Belcher.

Lenny Kravitz congratulates Sonny Southon after her debut British gig at the Mik Bar
in London. Her first single, ‘Falling Through A Cloud;, was released on Siren on August
13. An album, of the same name, is due out this month.
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“ Gong Heads Bavarian Sales Drive

by Paul Andrews

The Gong group is heading a new
advertising sales drive for local
stations in Bavaria. Most of the
state’s locals, including the Gong
and Charivari group stations,
have joined the scheme, which is
designed to make local radio more
competitive with the statewide
Antenne Bayern and Bayerischer
Rundfunk (BR) services.

Ulie Klef, head of radio ac-
tivities at the Gong group, believes
agencies will be able to reach up to
90% of the region’s local radio
listenership through the plan. Six
different packages offer adver-
tisers access to stations according
to format, area or market size.

The scheme implies the effec-
tive merger of several of Bavaria’s
largest sales houses, including
Gong Funkpaket and Radio Kom-
bi  Charivari Sound, from
January. Although it has not yet
completed signing up stations, the
group is due to start approaching
agencies this week.

Klef: ““We already have all the
big local stations and most of the
smaller ones. We are now com-
petitive in price and audience with
BR and Antenne Bayern - and we
have a lot more listeners in the
big cities than Antenne Bayern’

Smaller stations have had trou-
ble attracting regional and na-
tional advertising, even through
regional sales houses. Klef now
believes that to cover all stations
may cost advertising agencies as

little as DM 30 per second (app.
USS$ 19), compared with DM 150
currently.

But Klef does not believe it will
solve the financial problems fac-
ing Bavarian local radios. “‘Their
problem is not agency advertising,
it is their small coverage areas and
the lack of local advertising. It
still represents 80-85% of income
at smaller stations and 60-70% at
the bigger outlets!”

Meanwhile, Gong - together
with Charivari and mbt (a consor-
tium of regional press groups) -
has submitted an outline for a
new sustaining service for local
stations in Bavaria to the state
media licensing authority, BLM.

The project calls for two sta-
tions for locals to choose between,
one CHR based, the other MOR.
They would replace the current
service, Sat 2000, which closes on
September 30. The new services
would be supplied free, whereas
Sat 2000 (in which mbt is a part-
ner) charges around DM 100.000
annually to relay its programme.

However, Klef stresses that the
proposal is tentative. “Gong was
asked by the BLM to invest in Sat
2000, but we said no - it was not
successful, nobody wanted to buy
the programmes, and we couldn’t
use its easy listening programmes
on our stations. So they asked us
what we would do if we could””

Klef condemns the BLM for
publishing the submission as a

definite proposal. “All we said
was we would like to talk about it.
Gong, Charivari and mbt still
have very different ideas - we have
to talk first, so I don’t think we
could start this year.”

Since the service would be sup-
plied free, Gong also insists that
the BLM should underwrite it.
Klef refuses to cite the amount

demanded, but a figure of DM 5.6
million has been reported by the
Munich press.

However, publicity  officer
Monika Fendt is adamant that
““the BLM will not be investing in
the new stations”. They would
also have to be approved by the
authority.

N
Winfried Ebert (centre). head of radio and press promotion at EMI Germany, recently
celebrated his 40th birthday in Cologne with the help of Capitol Records president Hale
Milgrim (left) and feremy Hammond. VP of Capitol International

Bavarian Local Looks East

by Philipp Roser & Paul Andrews

Bavarian local private Radio
Euroherz is making a bid to in-
crease its advertising revenue by
attracting listeners in East Ger-
many. The station has filed an ap-
plication with the state’s media
licensing authority (BLM) to dou-
ble its transmitter power to 200

Top Artists Back Mega Project

With a production budget of
nearly DM 500.000 (app. US$
316.000), Lost Paradise is one of
the largest German rock projects
ever.

The album, which has been
released in GAS territories and
the Benelux on Dino Records, is
by the Lenny MacDowell project
Lost Paradise, which was initiated
by MacDowell and Mambo Music
MD Juergen Thuernau.

MacDowell is a renowned
flautist, whose real name is
Friedeman Leinert. He is also a
music editor at SDR Radio in
Stuttgart and owns the Blue
Flame label.

Thuernau  and  MacDowell
reviewed 256 demos by interna-
tional composers before choosing
10 for the Lost Paradise album,
which ranges from orchestral

by Robert Lyng
compositions to heart-rending
ballads and gutsy rock.

The artists featured include
MacDowell, David Hanselmann
(whose Go Get The Cup went top
10 in Germany) Dominoe singer
Joerg Sieber, ex-Karo singer Lutz
Salzwedel, John Lawton (Uriah
Heep, ZAR), Ina Lippmann
(Queen Of Spades), Merv Spence
(Mike Oldfield, Wishbone Ash),
Maggie Reilly, Mike Oldfield and
the Austrian Christian Kolono-
vits.

The album was recorded in
various studios by the cream of
German  producers, including
Kolonovits, ~Armand  Volker,
Lothar Krell, Henry Staroste,
Harald Steinhauer and Harold
Faltermeyer.

Dino A&R manager Mike
Ungefehr says over DM 1 million

has been earmarked for promo-
tion and marketing. In addition,
the organisation Artists United
For Nature will promote the
album, which focuses on en-
vironmental problems.
MacDowell: ““This album is the
best way we, as musicians, could
reach people. After all, changes
comes from people, not politi-
cians.’ Thuernau adds: ““We want
to reach people who might other-
wise not think about the problems
facing us and our environment.’
The album features the single
Lonely Is The Night, sung by Lutz
Salzwedel and produced by
Lothar Krell. The song focuses on
the plight of whales.
Negotiations are under way to
have the album, which is publish-
ed by Mambo Music in Munich,
released in other territories.

watts and to extend the Hof
antenna from 37 to 78 metres.

By the time the application is
judged, the two Germanies will be
reunited. Listeners in the Plauern
region, close to Hof but currently
in the East, could represent a
substantial new market for adver-
tisers. According to Euroherz,
it and Hof’s other local station,
extra Radio, with whom its
frequency is shared, already
have some 50.000 listeners
aged 14-plus in the East, of
whom 6.000 tune in every day.

The power increase would im-
prove their reception of the sta-
tion, and it is hoped that more
would then become regular
listeners. MD Heinz Zrenner sees
the extra listeners as “‘an impor-
tant expansion of our scope. For a
commercial enterprise, the poten-
tial cross-border listenership is
surely a valid means to attract ex-
tra advertising”.

Although Euroherz showed a
respectable 19% daily reach in its
current catchment area in the
latest Bavarian ratings survey
(Funkanalyse Bayern 1990), many
small private stations in the region
are having trouble reaching large
enough audiences to attract suffi-
cient ad revenue. ]
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Paris Rock Station Seeks Financial Partner

by Emmanuel Legrand

Financial partners are being
sought by KWFM, a radio station
in the south of Paris which hopes
to eventually gain a frequency
covering the whole city.

KWFM airs only rock music
and is strongly influenced by US
album-oriented formats. Station
head Jean-Eric Henley says the
decision to seek new investment
follows the Mediametrie audience
figures for April-June, which saw
KWFM score a rating of 0.1%
throughout Paris, even though it
can only be received in a small
area in the south and was not
registered with the poll organi-
sation.

Henley explains: “We started
broadcasting in September 1989
and we gave ourselves 10 months
to prove that 100% rock is a viable
format which could find an au-
dience. The Mediametrie figures
showed that we were right.

““Now that we have reached our
potential in our current broad-
casting area, we want to extend

our audience base. Once we find a
partner, we will apply for a Paris
frequency but until then the sta-
tion is on standby, airing only a
taped programme and jingles.”

KWFM'’s format is based on
Henley’s study of US radio, which
focused on WPLJ in New York,
K101 in San Francisco and KIIS
FM in Los Angeles. It consists of
rock from the 70s to 1990 with a
50-50 split between gold records
and new releases. Programming is
handled by a manual system but
the acquisition of the Selector
software is being considered.

Artists featured range from
Christopher Cross to Guns N’
Roses, with 40% of acts being US
or Canadian, 30% British, 15%
Australian and 15% from the rest
of Europe. Few French tracks are
played because “there are few
French acts that play the style of
music we need”.

Henley says he will approach a
variety of companies, ranging
from record companies to finan-

cial groups, in a bid to find a
backer. He adds that the station’s
format is cheap to operate, at Ffr

90.000 (app. US$ 17.300) a month
for 10 employees. o

Canal Plus Turnover
Reaches Ffr 4.8 Billion

French subscription TV channel
Canal Plus says its turnover
in 1989 reached Ffr 488
billion (app. US$ 920 million),
making it one of the largest
communications companies in
France. Gross profits for the
period were Ffr 1.6 billion, with
net profits at Ffr 768 million.
Canal Plus has 2.87 million
subscribers paying Ffr 160 a
month for the service. Its pro-
ramming is dominated by films
(365 a year, of which 50% are
French), but also includes sports
shows, documentaries, children’s

programmes and music. The
channel broadcasts France’s of-
ficial Top 50 chart, which is its
highest rated show.

1989 was a turning point in
Canal Plus’s expansion. Having
reached almost its total potential
in France, the channel exported its
concept to other territories,
through joint ventures, to Spain,
Belgium, Germany, and Africa.

Canal Plus also owns a minori-
ty share of 125% in Virgin
Megastore’s capital in France,
which was acquired for an initial
investment of Ffr 10 million. O

N |
Milan Int. To Sponsor
‘Black’ CHR Concerts

by David Stansfield

Radio Milan International says it
is close to finalising deals to spon-
sor concerts by Barry White,
Janet Jackson and Earth, Wind &
Fire. The three acts will perform
concerts in Italy in September and
October.

Luca Dondoni, head of PR at
the national network: “All the ar-
tists fit into our black-oriented
CHR format. By sponsoring their
concerts, we can publicise our
commitment to the format.”

Dondoni says that there will be
no cash transactions between the
promoters involved and Radio
Milan International; the station
will have its logo on tickets and
posters, in return for advertising
for the concerts and medium rota-
tion of records by the artists.

He adds: ““There will be posters
all over various cities, including
ones where our profile is not high.
Our promotion bus will also be
outside each venue!”

When the Janet Jackson deal is
finalised, the station plans to pre-
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sent a Janet Jackson Day, which
will include a one-hour special on
her career and an interview. There
will also be a listeners contest,
with the prize being a trip to Lon-
don to see one of her concerts
there.

Claudio Trotta of the Barley
Arts Productions company, which
is promoting Barry Whitc’s dates,
says radio sponsorship is impor-
tant for the artist’s concerts.
However, he stresses the impor-
tance of choosing the right sta-
tions: “‘Stations which have the
largest ~ audiences are  not
necessarily the best for spon-
sorship.

“It is important that the right
people get the message and that is
why a station’s format is impor-
tant. For example, we would
choose Rete 105 for INXS, Radio
Monte Carlo for Billy Joel, Radio
Peter Flowers for Clash Of The
Titans and, of course, Milan In-
ternational for Barry White!” [

Baby Records Signs
PolyGram Deal

Independent  company  Baby
Records has signed a long-term
licensing agreement with Poly-
Gram ltaly. Oscar Dal Pozzo,
PolyGram’s director of business
affairs, says the deal is worth ap-
proximately L 10 billion (app. US$
8.6 million) in advances to Freddy
Naggiar, owner of Baby Records.

Dal Pozzo says that with the
agreement, PolyGram has acqui-
red the overall management rights
for the Baby Records catalogue.
These include responsibility for
sales, distribution, marketing,
promotion and advertising. But
Dal Pozzo adds: “We will col-
laborate with Naggiar on all pro-
motion activities!”

Baby Records was an active and
successful company in the 1980s,
and was the first in ltaly to adver-
tise product on TV. Dal Pozzo:
“‘Naggiar has not been very in-
volved in the record industry for
the last few years. But now he is
re-entering the market, with the
same mentality, strategy and in-

novation of the past. He told us
he wanted to start from scratch,
and to collaborate with an inter-
national group at PolyGram’s
level””

Dal Pozzo says the agreement is
formally for the national market,
but that PolyGram will work with
some of its European affilates to
release product in other ter-
ritories. The Baby Records logo
will remain on all product. “Its
trademark has great commercial
value)” says Dal Pozzo.

PolyGram president Gianfran-
co Rebulla says Baby Records
plans to reinforce its existing
catalogue and will also invest in
new artists. Baby Records’s most
recent success was Concerto, the
latest album by the Rondo Vene-
ziano group, which charted in
France.

To contact David Stansfield,
our Italian correspondent,
call 39-2-6684270
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SER Continues
Ratings Domination

by James Bourne

MEDIA

Results of the second wave of
Spain’s EGM media audience
survey for 1990, undertaken bet-
ween May and July, show few real
changes in national radio listening
habits.

SER’s Los 40 Principales is still
the country’s most listened to sta-
tion with the SER AM service
proving second best. State AM
news channel RNE [ loses third
spot in the ratings to FM sports/
news/music station Antena 3.

The most listened to pro-
gramme in Spain is SER's AM
morning show ‘Hoy Por Hoy’, at-
tracting 1.1 million listeners
followed by Cope’s ‘Protagoni-
stas” with 1.04 million tuning in.

The EGM figures for Madrid
have once again provoked con-
troversy with erratic swings being

recorded. Carlos Finaly, pro-
gramme director at Radio Popu-
lar Cadena is one of those most
critical of Spain’s leading ratings
service: “‘My station has risen by
10.000 listeners to 35.000 but I still
do not think the service is any
good or has much credibility.”
Radio Minuto, RNE 4, Radio
16, Onda Madrid and Radio
Espana AM were all shown in the
survey to have suffered a dramatic
decline in listeners, some as high
as 50%. Further concern was
generated by the 55.000 listener-
ship figure attributed to Radio
QOeste, which broadcasts to a
suburb of Madrid. Finaly claims
this is demographically impossi-
ble and says that the EGM figures
can only be relied on when the
total audience exceeds 100.000.0

Spanish Radio Ratings 1

} (May-july)

| SER Los 40 Principales 416 (404) |

| SER AM 277 (245 |

| Antena 3 2.18 (205 |

| RNE | 217 (2.20) \
COPE AM 1.74 (1.75)

Souce EGM: all figures in millions with figures in brackets

| representing Feb-April survey.

Private TV Set For Portugal

The law paving the way for private
TV in Portugal was approved by
president Mario Soares on August
23. In a move aimed at restricting
foreign control of companies, the
legislation  will limit single
shareholdings to a maximum of
25%, similar to existing media
ownership restrictions in Spain.
The law also stipulates that com-
panies seeking an investment
must have minimum capital of
US$ 17 million.

The licences will be awarded by
a special commission chaired by a
magistrate and made up of
government appointees and repre-
sentatives of the main political
parties. Concessions will be valid
for 15 years and 40% of output
must be in Portuguese. The law
also proposes two hours per day
of programmes by the Catholic
Church on state-run Portuguese

TV. The Church is currently seek-
ing its own channel and is ex-
pected to bid for one of the new
franchises.

Other contenders for the con-
cessions include daily newspaper
Correio da Manha, the weekly
Expresso and the Sonae group of
publishers. Sonae is the only one
of the groups which is quoted on
the stockmarket and its president
Belmiro Azevedo recently said he

would not apply for a TV licence |

following arguments over radio
concessions.

“‘But what he says today might
not be what he does tomorrow,”
believes one Lisbon stockbroker
who warns that the allocations of
franchises for the new channels
will be a highly contentious
political affair if the role model
set by recent radio awards is an in-
dication of what’s to come.

S CANDI
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Mixed Response To
New Stations

by David Rowley

“The launch of two new Scandina-
vian satellite-to-cable radio ser-
vices, The Voice Of Scandinavia
and RTL International, has met
with a mixed response from the
region’s record companies (M&M
September 1). Firms are still
uncertain how, or whether, the
new cross-border stations will af-
fect them.

Sonet Denmark MD Cai
Leitner welcomes the outlets and
expects more examples of pan-
Scandinavian broadcasting in the
future. “It is to be expected that
Scandinavia is seen as one area,
and it is a good way for us to sur-
vive - as one strong single market
rather than four, divided and
weak.

““The accessibility and penetra-
tion of domestic inavi

had little impact on sales, and he
believes the two new cable services
may also have little effect. “The
pan-Scandinavian notion is a
good idea, but they need to have
the money to market it properly.
But if they’re professional, then
they will have an impact.”

WEA Denmark MD Finn
Work comments: ““If The Voice
goes the way it did in Copenhagen
and catches a young audience, it
will have a very definite impact.
And it could have a tremendous
effect on the ability of domestic
acts to cross borders.

“‘But RTL may run into trouble
if it doesn’t keep a close eye on
what is happening in Scandinavia
and cater to that market. The days
are gone when people used to tune
into Radio 1 to know

acts into the different markets will
be greater. It will make us less like-
ly to accept something second-
rate from England over a top-rate
Scandinavian act”” However, he
believes RTL’s decision to play on-
ly a small proportion of Scan-
dinavian music could mean “‘it
becomes just another station”.
Jonas  Sjoestrom, MD of
Swedish independent MNW, says
that despite the local radio explo-
sion in Sweden, the stations have

what was happening. The com-
petition here now is as strong as
anywhere. People are more inclin-
ed to listen if they feel there is a
local touch”

EMI Sweden MD Rolf Nygren
does not expect much from the
new outlets. “My feeling is that
there are too many satellite ser-
vices. At the moment, the only
things that make any real impact
are the press and, perhaps, MTV.”

Nova Wins Political Support

Three of Sweden’s opposition
parties are demanding a change in
the country’s media law, as the
controversy over Radio Nova’s
decision to illegally air advertising
continues (M&M August 18).

In a letter sent to prime mini-
ster Ingvar Carlsson, a call for
“free radio and TV"” was made by
the media spokesmen from the
Moderaterna  party  (Anders
Bjoerk), the Folkepartiet (Jan-
Erik Wigstrom) and the Centre
Party (Olaf Johansson).

The three say that imprison-
ment for broadcasting radio
advertising contradicts the Swe-
dish constitution and the Euro-
pean Declaration of Human
Rights. Bjoerk, who drafted the
letter, was president of the Euro-
pean Human Rights Commission
for three years.

The letter also calls for an im-
mediate government investigation
of the media laws.

A spokesman for culture
minister Bengt Joeransson says
the question of Nova and radio
advertising will be debated, but
not at the Social Democrats con-
gress next week. He says he is sur-
prised that Wigstrom was a
signatory to the letter, because he
was the minister who signed the
legislation to introduce the local
‘Naerradio’ stations in their cur-
rent form in 1982.

Claes Nydahl, Nova's MD, sees
the support from the three
political parties as a major
development in the station’s battle
to be allowed to air ads.

The station still plans to go
ahead with its action in the Euro-
pean Court in Strasbourg, follow-
ing two unsuccessful appeals
against the suspension, by the
local radio governing body Naer-
radionamnden, of two of its eight
financial backers. One of the two
is the Moderaterna political party.
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Canal Plus Launches FNAC Album Show

Belgian pay TV channel Canal
Plus has launched a new chart
show which is based on album
sales at FNAC’s two outlets in the
French community, at Liege and
Brussels.

The show, called ‘Top Album’,
follows the success of ‘Top 50°,

by Marc Maes
which was introduced in April
and features a singles chart, also
based on FNAC sales.

Daniel Schonau, head of music
at Canal Plus: “The information
from FNAC is better than the IF-
PI chart, because it is more cur-
rent. For example, Vaya Con Dios,

Sinead O’Connor and Mecano
topped the FNAC singles chart
before they reached no. 1 in the
IFPI chart.

““The “Top 50", which is hosted
by Jean Paul Pessemier, has been
very successful and we have now
extended it by 10 minutes. The
show is broadcast live at
18.20-18.50 daily and unlike most
of our programmes, it is not
scrambled and can be received
without a decoder.” .

Pessemier also presents the
50-minute “Top Album’, which is
pre-recorded and broadcast every
Saturday. Like ‘Top 50’, it can be
received without a decoder.

Canal Plus was launched last
September in the French-speaking
part of Belgium, and has no pro-
gramming link with France’s
Canal Plus. ““We have adopted
the pay TV formula from Canal
Plus France, but we have our own
programmes,’ says press officer
Patrick Blockry.

The station has 28.000 subscri-
bers but needs at least 70.000 to
break even. However, it hopes a
series of promotion campaigns
will result in the station having
140.000 subscribers within four
years.

Jan Schoukens, director of BRT's youth channel Studio Brussel, announces the station's
new frequency for the Leuven area, 102 FM. The announcement was made at the an-
nual free Marktrock festival, where 9.000 stickers promoting the frequency were
distributed. Some 200.000 people attended Marktrock this year.

Radio On Show At Firato

by Paul Andrews

Radio took a high profile at Am-
sterdam’s biennial Firato consu-
mer electronics show, which was
held at the RAI exhibition centre
on August 22 to September 1.

Among the exhibitors were
Dutch public broadcaster TROS,
which set up full studio facilities
and broadcast 40 hours of pro-
gramming live from the event.

Also on-air from Firato was ex-
perimental station Radio Data,
which gave 20 young Dutch
broadcasters a chance to demon-
strate their talent (M&M August
4). Transmitting around the clock
on local FM and cable frequen-
cies, the youngsters devised a
‘horizontal’ daytime format of-
fering broad-based music plus in-
formation, with personal shows
overnight.

The presenters, most of whom
had some experience in local or
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hospital radio, received five days
intensive training in radio techni-
ques prior to Firato. As well as
programming and hosting shows,
they carried out news-gathering
and technical and administrative
work on the station, which was
sponsored by public broadcasters
NOS, VARA, NCRV and KRO.

Radio Data also supplied regu-
lar information services via RDS
(Radio Data System), including
traffic and weather reports, news
and competitions.

Radio technology was promi-
nent, too, among hardware ex-
hibitors. Car radios incorporating
RDS reception were demonstrated
by a number of manufacturers,
including  Blaupunkt. Among
other innovations were Digital
Satellite Radio (DSR) hardware,
notably from Sony and Philips.0)

Paradiso Launched

A new label, called Paradiso, has
been launched in Belgium by CNR's
Walter Ertvelt and Roland Uytten-
dacle’s Music Service. It plans to
release an average of 16 albums per
year and its first is a greatest hits
compilation by Helen Shapiro,
released on September 7. A four-
month advertising campaign on
VTM will promote the album, with
advertising on RTLTVi scheduled
for next year. Future releases on the
label include albums by Joe Cocker,
Ray Charles and Toto Cutugno.

VTM Extends Schedule

Flemish commercial station VTM
has extended its broadcasting time.
The outlet’s afternoon  schedule
now begins at 15.30, instead of
17.00. Guido Depraetere, president
of production and programming,
says VTM wants to further increase
its daytime programming in the
future.

Fleeting Concert

The first date of Fleetwood Mac's
European tour had 1o stop after just
30 minutes, due to an injury suf-
fered by bass player John McVie.
About 10.000 people were at the
concert, in Ghent’s Flanders Expo
Hall on August 22. After the inci-
dent, another concert was scheduled
for September 3 in the same venue.
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run 365 days
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...in Music & Media’s 1991 Eurofile directory.
Eurofile is the only available complete European
information source for the music and broadcasting trade.
it is used by thousands of European decision makers in the media
and music industries, several times a day, all year round.

This year’s edition will be even more comprehensive and
will include Eastern Europe, more contacts and expanded listings in these
sections: radio stations, TV stations, satellite companies, record companies,
publishers, retail chains, venues, concert promoters, trade organizations,
recording studios and CD manufacturers.

Europe is the major market in the world.
Make sure your future customer spots your company,
product or facilities. Eurofile is your connecting link
to buyers in Europe: a year-round selling verhicle. |
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EUROPE'S MOST RADIO ACTIVE HIT MATERIAL

aACIive

SINGLES
Elton John Airplay
M.C. Hammer Sales

ALBUMS
Prince Airplay
OST-Pretty Woman Sales

E X PLOSS E S CHART BUSTERS
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Explosives features the major new releases by established and new artists. Chart Busters is a quick reference to this week's Hot 100 Singles/Albums and the
It includes recent releases still in need of support on European radio. European Top 50 charts. Chart positions are indicated where appropriate.
' SINGLES OF THE WEEK ] |[CHART ENTRIES |
Mariah Carey - Love Takes Time (c8S) .
Jonathan Butler - Heal Our Land g | Airplay Top 50
Crosby Stills Nash - If Anybody Had A Heart (Adandic) | New Kids On The Block - Tonight (/2) (cas)
| London Beat - I've Been Thinking About You (29)(Anxious/RCA/BMG)
] | Aswad - Next To You (31) (Mango)
[SURE HITS 1 | Go West - The King Of Wishfull Thinking (37) (Chryss)
Living Colour - Type (ces) | Deacon Blue - Four Bacharach & David Songs (EP) (46) (cas)
Jive Bunny - Can Can You Party (Music Factory) | .
Quireboys - There She Goes Again Puioprony | H0€ 100 Singles
Billy Joel - That's Not Her Style (cas) London Beat - I've Been Thinking About You (47)(Anxroux/RCA/BMG)
Reinhard Fendrich - Es Ist So Fad Im Dezernat (BMG Arioty) | Jason Donovan - Rhythm Of The Rain (66)
Whitesnake - Now You're Gone. (EM) Matthias Reim - Ich Hab' Getraeumt Von Dir (67) (Fo/ydor)
The Pogues - Summer In Siam (wea) | Anthrax - In My World (78) (isand)
- Top 100 Albums
[EURO-CROSSOVERS | | Prince - Grafic Bridge (2 (Pasey Park)
R N . Duran Duran - Liberty (37) (Parlophone)
Two Man Sound - Samba Megamix (BMG Ariol) N
Vaya Con Dios - Nah Neh Nah (BMG Ay | Drack Sabbath - TTR (47) (1Rs)
iy, | LFAST MOVERS
[EMERGING TALENT il L : ]
Ruthless Rap Assassins - And It Wasn't A Dream  (syncopate) | Airplay Top 50
Shamen - Make It Mine (One Little Indian) | Elton John - Club At The End Of The Street (/-10) (Rocket)
DNA - La Serenissima (RawBass) | Matthias Reim - Verdammt, Ich Lieb' Dich (2-3) (Polydor)
~ George Michael - Praying For Time (3-7) (Epic)
ENCORE Wilson Phillips - Release Me (9-18) (58K)
OR — - Sinead O'Connor - The Emperors New Clothes (13-2/)  (Ensin)
Timmy Thomas - Why Can'c We Live Together (Syncopace) .
B-52's - Channel Z sy | HOE 100 Singles
Adrian Belew feat. David Bowie - Pretty Pink Rose  (Acancc) | Bombalurina - lsy Bitsy Teeny Weeny Yellow... (2-3)  (Carpey) |
Alannah Myles - Lover Of Mine (Adancic g"af'” :i '-WF'S- SgtﬂhDa";‘e &(40-6),d Songs (6F) (6-33) (Baxter)
Dave Stewart & Spiritual Cowboys - Jack Talki RCA/BMG) eacon Blue - Four Bacharact avid Songs - (ss) |
ave Stewart & Spiritual Cowhoyswlack Bling 14 7| Betty Boo - Where Are You Baby! (12-29) Rhychm King)
———— | George Michael - Praying For Time (/324 (Epic)
[ALBUMS OF THE WEEK ] | Seore rigForTinel(i3=24)
— o =~ | Top 100 Albums
Buckwheat Zydeco - There' Fire (sn9) | Carreras/Domingo/Pavarotti - In Concert (4-39) (nem;
Living Colour - Time's Up (€8S) | Jon Bon Jovi - Blaze Of Glory (7-8)
Los Lobos - The Neigbourhood (London) | 'M.C. Hammer - Please Hammer Don't Hur¢Em (17-33) (Czprw/) |
:i'l‘j:""lT"“‘;ef\j;;‘e"“YO',T"ge , ('S('% Michael Bolton - Soul Provider (2/-32) (cas)
- Tell Me Where You're Going Roxette - Look Sharp (25 - 34 P
No Sweat - No Sweat (FFRR) oxe ook Sharp (3 4 {Barioptoms)] [
Prefab Sprout - Jordan ~ The Comeback (cas) =
Gianna Nannini Sanclo (o) |[HOT ADDS R, |
Harriet - Harriet (East West) . =
Dread Zeppelin - Un—Led—Ed 1RS) Breaking Out On European Radio
The Cocteau Twins - Iceblink Luck (4AD)
Base- O~ Matic - Fascinating Rhythm (Virgin)
e — I
YESTER HITS TR E sy e SEPTEMBER 8 - 1985
Singles Albums
Baltimora - Tarzan Boy (EMI) Dire Straits - Brothers In Arms (Vertigo)
Opus - Live Is Life (OK/Polydor) Sting - Dream Of The Blue Turtles (A&M)
Madonna - Into The Groove sie) | Bruce Springsteen - Born In The US.A (cas)
Tina Turner - We Don't Need Another Hero (Capitol) Bryan Ferry - Boys And Girls (Polydor)
Paul Hardcastle - 19 (Chrysais) | Madonna - Like A Virgin sire)
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THE MOST PLAYED RECORDS IN EUROPE

ON THE BLOCK

(sdvertsement)

WHETHER
YOU ARE

HIGH
OR
LOW
IN THE

~ united kingdom

Most played records compiled on BBC
stations and the major independents.

1. George Michael - praying For Troe

2. Deacon Blue - Neve FalnLove Apin
Dragons - free

4. DNA feat, Suzanne Vega -Tom's Drer

. Wilson Phillps -Reae Me
Blue Pearl ok ek
10. The Human League -Heir Lie A Whee
117 Roxette -LitenTo Yo Hest
12, Clff Richard - swoueies
Bombaluia - by By Teey Wee Yoo Pl
14, Sting - Enghbman o New Yk Remis)
15 Prefab Sprout -Lookag For At
16. Jon Bon Jovi - O Gy
17, Aswad -Next To You
16, Primal Scream -Cos
15, London Bost e o Toig Ao Yoo
20. Cocteau Twins - keink Lk

5.
&. Partners In Kryme

LTAK Tl Lk otk
8

.

i

germany

Most played records on the ARD stations
and the major privates. Compiled by
HMedia Control, Baden Baden.

1. PM. Sampson & Double Ky -We Love ToLave
2. Roxette

austria

Most played records on the national pop
channel O3. Compiled by Media Control,
den Baden

1. Go West - The King Of Wahfl kg
by "

3. Purple Schulz - D e Gt Noch Gl
4 New Kids On The Block - T

5 Madonna )

6. UB40 - Kingon

7. Elton John g S T

8. Mariah

3. Nick Kamen -\ Promised el

4. Toto Cutugno - sene 192

. UBAD Kigion Town

6. Matthias Reim - Vet L D
7. Madonna - isky Py

& The

9. Matthias Reim -k Ha Gevseune Von D
10. Wilson Phillps - el

Thp S Vvt 0

12. Cornelius

15 Nk Kaman i el
14 Stfn Waggershasn T b Sk Meoes erers
1S. New Kids On The Block -Sep 8y Sy
16. Eros Ramazzotti - SeBasase Urs Creone
17. G. Medeiros & B. Brown - Se AnWort

20. Vaya Con Dios - Whr's A Wanin

9. Rainhard Fendrich -1 Am From Avsc
10. Cornelius - Zuteig

france

Most played records on the AM and FM
stations as compiled by Media Control.
Strassbourg.

Radios Peripheriques (AM Stations)

LABEL - (PUBLISHER)

Club At The End Of The Street
Eiton John- Rocket (B Pig Musi)

Verdammt, Ich Lieb’ Dich
Matthias Reim- Polydor (Kangaroo Musikverlag)

Pray| Time
George Michael- Epic (Morrison Leahy Music)

Tom's Diner
DNA feat. Suzanne Vega- A&M (Rondor Music)

Hanky Panky

Matonma's e (WB MusclBe D WeboGi)
Kingston Town

UB40- Virgin (parca Floris)

ARTIST . ORIGIAL LABEL - (P!

Du Hast Mir Gerade Noch Gefehlt
Purple Schulz- Bectrols (Copyright Control

Soca Dance
Charles D. Lewis- Baxter/Polycor (Glem Musi)

What’s A Woman
Vaya Con Dios- BMG Ariola (Vaya Con Dios/BMG)

I've Been Thinking About You
London Beat- Anxious/RCA/BMG (Warner Chappell)

Turtle Power
Partners In Kryme- SBK (EMI Bisckwood Kiinw)

Next To You
Aswad. Mango (Isand/Acepearl)

Vision Of Love Zufaellig
27 Mariah Carey- CBS (Vision Of LovelBeen jammiv) 32 v Cornelius- Tekdec (Reguls)

Where Are You Baby?

CHART
s Y |. Thierry Hazard -Le jesk!
switzerland italy ok Dl Tk

[ S S 4. Patricia Kaas -Les Maoegins D Oser

Step By Stej 33
New Kids On The Block- CBS (Maurice Strr Music)

SMART!

BOOK YOUR
PERSONAL

EYE |
CATCHER!

FOR ALL INFO
CALL M&M'S
SALES DEPT.

AMSTERDAM
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Most played records on the national chan-
el DRS 3 and the private stations, Radio
Aktell, Basiliek, Radio Pilatus, Radio Z
and Radio 24. Compiled by Media Con-
wrol, Basel

1. Craig McLachian & Check 1-2-Mors

1. Stig -G o Yok B
George Michael - raig For Tme

¥ Nt Hanky Prky

5. DNA feat. Suzanne Vega - Tor's Dver

6 Matthias Reim -Vertam, e iy Dic

LAC Hammer- JcoTmiTe

s e ol segka)
Stereo D

.
2 Anita Baker -Tix Toe
B e
4 Hothouse Flowers -1 Con See Csry Now
5. Bruce Hornsby & The Range - Across The s

5. Joelle Ursull - Wse And ack Bues
6. Zouk Machine - Milion
7. Marc Lavoine -

10. Roch Voisine - v e
11 Julien Clere - it Pos Lrors

(N e i S
13. Pirre Bachele

14 The Chras oo O

15, Elton John - ub At The Exd Of The et
16.F. Gray & D. Barbelivien - A Tous L s

7 Nigel Kennedy -syig

W Tobeaen
Lo D

1 o Tt " Wha's A oan
s Only Your Love

i Emnn;mm Verunsicherung -Simra.

12 Alannah Myles - Buck Veve:

il e By

14, Maxi Priest - Cise To

15. Was (Not Was)- haleiAMHn(!wm

15. Juliane Werding -Der Hinel schoes
20. New Kids On The Block -scep 8y Sep

holland

HMost played records compiled on the na-
tional stations Radio 2 and Radio 3 as
compiled by Stichting Nederlandse Top
40

1. London Beat - ve been Thrkag Abost You
2. Vaya Con Dios - N Netah
3.8ZN -

4. DNA feat. Suzanne Vega -Toris Doer

9. Prince - v T Terge

st - n Opy Serolp)

10, Vaseo Rossi - Frone De Picfp)

11 The Time ek Ou

12. Soul I Soul - A Drean's A Dresm

13. lvano Fossati -Dscars

14, Michael Franks - S Paicly)

15, The Jfl Healy Band -1 Th Lo YouToch
16, Wendy & Lisa -Herocaly)

17. Prince - G gl

16. Luca Carboni.

rger - Cae Tent Pis Desoc
» Philippe Lavil -Sav Karka

Radios FM

on Tows
et

3. Elcon John -Cis Ac The Exd Of TheSrer
4 Depeche Mode -Poky Of Truth
S )

19. Gearge Michael - Fraying fr Tme
20. Maxi Priest-Cose o You

_spain

The 20 best played records in Spain from
Cuarenta Principales, covering the major
Spanish stations.

B L T
utura - Corton Oe Taa

3 Beach Boys S o ety

4. Madestia Aparte - € For T Aroc

The Wy Tt
7 New Kids On The lladl Step !y S«p
8. Alannah Myles - bick
9. G. Medeiros & B. lmvn—&m: Ain't Worth It
10. Double Dee - Fourd Love
11. Roch Voisine - Avant Partc
12 Tina Turner -foeo At
13. The Christians -1 ond O
14. Boule Noire - Asmer D'Amour
15. Marc Boyce - Hey Licte Gl
16. Charles D. Lewis - Soca Dance
17 The Pasadenas - Love Thog
18, Eros Ramazzotti - Se Bastasse Una Canzone
Marc Lavoine - Rue Fotiine
0. Thierry Hazard -Le ek

5. Willred ¥
. Black Box -ty

7. Los Rebeldes - D Detums
8.La

Cameers

10, BenLbrand et

9, El Norte -Nara Te e
10. L

I Yo Se eter

12, Corry Konings -os Was e
13, UB40 - The Way You o The Thogs You Do
14. Maxi Priest - Gose T You

15. Matthias Reim - Vectunm. Lk Db
16. Beverly Craven - Prome e

17. Mariah Carey -Viion Of Love

18. Phil Collins -Toar st The Way it .

19, Bryan Adams - Sumer O1 69

20. Ourid Rodder  Magaret Menezes - Dk secre

12. Tennessee - Un Noche En Milh

13, The Chines - 58 ove' Fued Wht P Lo f
14, Juan Carks Voleciaga - Cata Ve Que T Tego
15- Montenegro - 0w oy

16.L

~ finland

Most played records on 40 private sta-

tions as compiled by Discopress Tampere.

1. Madonna -Haky Parky
2 New Kids On The Block s by Sup
3. Pekka Ruuska - Rafaelin Eakeli

4 Kolmas Nainen -Tuxs Aui ks

5. Kikka - Kitieat Tudet

17. Wison Phillps - o On
8. Twenty 4 Seven -1 Cart Sund .
19. Immaculate Fools - The Frice

20. Miguel Bose -Los Chocos No Uoan

3 yles - Back Vee:
7. Vaya Con Dios -What's A Womsa
8. Kikka - pa

9. Roxette -1t M e BeenLove
10. Raptori - Oises
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Release Me

Wilson Philips- SBK (EMI Backwood Wilghil

Thieves In The Temple

Prince. Warner rothers (Controversy Muslc)

Close To You
Maxi Priest- 10 Records (Varlous)

Tonight
New Kids On The Block- CB (M Strr/EMI AprlA. Lincelotc)

The Emperor’s New Clothes
Sinead O'Connor- Ensign (EM) Music

Naked In The Rain

Blue Pearl- WALI/Mr ModolBig Life (EG, Music/Copyright Control)

U Can’t Touch This
MC. Hammer- Capitol (Jobere/Bustt)

It Must Have Been Love
Rovette- EMI (immy Fun Music)

1 Promised Myself
Nick Kamen- WEA (EMI Musc)

Black Velvet

Alannah Myles- Adantic (EMVBluebear Walczes)

e And Black Blues
Joelle Ursl- CBS (Waroer Chappel)

Englishman In New York (Ben Llebrand Remix)
Sting: ABM (MagneticRegataalga)

Maldon
Zouk Machine: BMG Arioi (Virgi Music)

Blaze Of Glory

Jon Bon Jovi- Vertigo (Bon JowPriiWarner)

I'm Free
Soup Dragons feat. Junior Reid- Raw TV/Big Life (Westminster)

She Ain’t Worth It

Glenn Medeiros & Bobby Brown- London (EM/Cheysals Musi)

We Love To Love
PMSampson & Double Key- CBS (2ad Hand MusicSiege)

Betty Boo- Rhythm King (Rhytbm King Music)

Samurai
Erste Algemeine Verunsicherung- EMI (Copyright Control)

I Can See Clearly Now

Hothouse Flowers- Fontara (Rondor Muslc)

That’s Just The Way It Is
Phil Collins- VrgiWEA (Phi CollnsHic And Rur)

The King Of Wishful Thinking

Go West- Chrysai (Campbell Connelly/Zomb)

Hold On
Wilson Philips- SBK (Various)

Listen To Your Heart

Roxette- Parlophone (jmny Fun Music)

Mona
Craig McLachlan & Check 1-2- Epic (ewe Musc)

Itsy Bitsy Teeny Weeny Yellow Polka Dot Bikini
Bombalurina- Carper (Campbell Connely & Co)

Insieme 1992
Toto Cutugno- EMI (Edioni No. 2)

Silly Games
Lindy Laycon feat. Janet Kaye- Arisa/BMG (ArawakiTicabel/Warner Chappel)

Look Me In The Heart

Tina Turner- Capitol (Warner Chappel)

It’s Only Your Love

Bananarama- London (nner Bunch/Warner Chappel)

Four Bacharach & David Songs (EP)
Deacon Biue- CBS (MCA/Screen Gems EMI/Carin)

Life Is What You Make It

Talk Talk- Pariophone (iand Music/Zomba Music)

Heart Like A Wheel

Human League- Virgin (Copyight Control)

How The Heart Behaves
Was (Not Was)- Fontana (MCA Musc)

Across The River
Bruce Hornsby & The Range- RCABMG (ZappolBasicaly Gasp)

AmericanRadioHistory.Com
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LAST WEEK

WKS on CHARTS

ARTIST - ORIGINAL LABEL - (PUBLISHER] COUNTRIES CHARTED

UKDBNLEACHS DK irNSF

U Can’t Touch This

LAST WEEK
WKSon CHARTS

TITLE

ARTIST . ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED

| Promised Myself DEACHSDK

THIS WEEK

TITLE

ARTIST - ORIGINAL LABEL - (PUBLISHER)

Can't Get Enough

COUNTRIES CHARTED

FDDK

Eros Ramazzotti- DDD (DDD/Una Lira/Scorribanda)

Sonia- Chrysalis (Mautoglade Music)
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MC. Hammer- Capito! (fobete/Bust-ft) Nick Kamen. wea (EM Music) ot/ Kim Wilde- MCA (Rickim Music)
/i\ , 5 [ltsy Bitsy Teeny Weeny Yellow Polka Dot Bikini What Time Is Love? (Live At Trancentral) « 70 » Oui Je LAdore F
Bombalurina- Carpet (Campbell Connelly & Co) KLF- KLF Communications (EG./Zoo/Warner Chappell/Copyright Control) Pauline Ester- Polydor {Ducomte/PolyGram)
UK DBEACHS DKNSFGRI i F i i UK
3 , 1 OoopsUp 37 = o Le Temps De Copains 7N o« ¢ TrICkY Disco G
Snap- Logic/BMG Ariola (Minder/Warner Chappell/Zomba) Les Vagabonds Carrere (Editions Orlando) Tl"le)’ Disco- Warp/Outer Riythm (Outer Space Music)
. , SocaDance F08 3 8 i Samurai DAcH 72 s 5 Yiolence Of Summer kD8
Charles D. Lewis- Baxter/Polydor (Glem Music) Erste Allgemeine Verunsicherung- £M (Copyright Control) Duran Duran- Pariophone (Skintrade/EM)
5 ; , It Must Have Been Love UKDBNLACHSPDKNSE! 39 =« Insieme 1992 FDACHP 73 » o« Whose Law (Is It Anyway ?) beacH
Roxette- M (fimmy Fun Music) Toto CutugnoA EM1 (Edizioni No. 2) Guru Joshr de/Construction/RCA/BMG (Virgin/Copyright Control)
5 , [Four Bacharach & David Songs (EP) wr 40 « We Love To Love 0 74 = - Come Together L5
Deacon Blue. CBS (MCA/Screen Gems EMi/Carlin) P.M.Sampscn & Double Key- €8BS (2nd Hand Music/siegel) Primal Scream- Creation (Copyright Control)
7 , s Tom’s Diner UKDENL I g , GroovelsIn The Heart " 75 o » Dirty Cash DENHEA
DNA feat. Suzanne Vega- A&M (Rondor Music) Deee-Lite- Flekera (Delovely) Adventures Of Stevie V- Mercury (Copyright Control)
8 Tonight UKDISF @ 0 The Joker UK 76 » » Black Velvet FOCHOKS?
New Kids On The Block- €8S (M.Star/EM! ApritA. Lancelotti) Steve Miller Band- Capitol (Warner Chappell) Alannah Myles- Adancic (EM/Bluebear Waltzes)
9 s , Yerdammt, Ich Lieb’ Dich e 43 Le Gambadou 4 77 « - The Party 4
Matthias Reim- Polydor (Kangaruh Musik) Patrick Sebastien- et (Francis Vacher) Latino Party- Polydor (Copyright Control)
10 : » Maldon FAN 44 » » Bo Le Lavabo £ B In My World K
Zouk Machine- BMG Aroia {Virgin Music) Lagaf- Flarenasch (Editions Carrere) Anthrax- isiand (Anthrax/Zomba Music)
TR A Toutes Les Filles 8 45 =+ » Vogue EDERGR! 79 » Heart Like A Wheel U
Felix Gray & Didier Barbevilien- miar (Zone Musique) Madonna- Sire (WB Music/Bleu Disque/WeboGirt) The Human League- Virgin (Copyright Control)
» 4+ Where Are You Baby? Uk o s 1l 'Suffit D’Un Ou Deux Excites £ 80 » - Look Me In The Heart ke
Betty Boo- Rydm King (Rhythm King Muscc) Footbrothers. €8S (Captain Click Prod) Tina Turner- Capitol (Warner Chappell)
» , Praying For Time UKBNLEN B I've Been Thinking About You UKBAL 8l o o Rockin' Over The Beat UkeH
George Michael- £ic (Morrison Leahy Music) London Beat. Anxious'RCABMG (Warner Chappel) Technotronic feat. Ya Kid K- ARS (Bogam/BMC Publishing)
14 « » Kingston Town o 48 - Opel Manta 0 82 - Now You're Gone K
UB40- virgin (Sparta Florida) Norbert & Feiglinge- Giamour/EFA (EMI Music) Whitesnake- EM/ (David Coverdale/W8 Music)
I5 o » White & Black Blues 84 49 =« - Avant De Partir 8 83 » That’s Just The Way It Is UKDBNLCHDK
Joelle Ursull- cas (Warner Chappety Roch Voisine- GMBMG Ariola (Ed. Georges Mary) Phil Collins- Virgin/WEA (Phil Colins/Hic And Run)
|6 « 1, 1Can't Stand It DBEACHSDK 50 s 7 The Power FDECHPGR! 8 4 o Amanda w
Twenty 4 Seven- Freaky Records/BCM (Stop & Go/CatTalk/Siegel) Snap- Logic/BMG Ariola (Hanseatic/Fellow) Craig Mclachlan & Check 1-2- £pic (CBS Music)
17 Blaze Of Glory UKDNLCHSDK NSF 5] = I'm Free Uk 85 o The Great Song Of Indifference DB
Jon Bon fovi- versgo (Bon fovipri N ===t Soup Dragons Téat."| ReesroReremmsd Tvag Life (Vestminster) Bob Geldof- reZmmmion hersong)
I8 = Thieves In The Temple UK DBNLECHS DK ENSFI 52 Club At The End Of The Street UKFD 86 B I Found Out £
Prince- Warner Brothers (Controversy Music) Elton john— Rocket (Big Pig Music) The Christians- isiand (10 Music)
19 Turtle Power UKDiSF 53 = The King Of Wishful Thinking UK Sk 87 B Don’t Be A Fool &
Partners In Kryme- SBK (EM! Blackwood/Kikinic) Go West. Chrysalis (Campbell Connelly/Zomba) Loose Ends- 10 Records (Brampron/Copyright Control)
20 - ¢ Naked In The Rain UKDS 54 = Sacrifice UKDEN 88 o Still Got The Blues (For You) DBSOK
Blue Pearl- wAU/Mr Modo/Big Life (EG. Music/Copyright Control) Elton John- Rockec (Big Pig Music) Gary Moore- Virgin (10 Music)
21 v o« Listen To Your Heart Ui 55« « What'’s A Woman DBACHGR 89 w Don’t Miss The Partyline DEAP
Roxette- Pariophone (fimmy Fun Music) Vaya Con Dios- 8MG Arioia (Vaya Con Dios/BMG) Bizz Nizz- Cooltempo (MCA Music)
22 »s 1 Close To You DBNLASDK 56 o Aime Moi 8 90 B Ritmo De La Noche o
Maxi Priest- 10 Records (Various) Claude Barzotti- Zone Music (Zone/Barzo Music} Chocolate- Tidec (Pink/Hanseatic)
x 3 Megamix FDBNLCHDKSF 57 = Hardcore Uproar e 9l » - LFO o
Technotronic- ARS (Bogam/BMC Publishing) Together- London (Copyright Controf) LFO- Warp/Outer Rtythm (Rhythm King Music)
2 4 s 1 Step By Step FDBACHSPR 58 = The Emperor’s New Clothes UKDBNLADK! 92 v - Release Me W
New Kids On The Block- €8S (Maurice Starr Music) Sinead O'Connor- Ensign (EMI Music) Wilson Phillips- SBK (EM! Biackwood/Witiphif)
25 » It’s On You FDANLECH % Next To You UL 93 o « Policy Of Truth FDDKGRI
MC. Sar & The Real MCCO)C Zyx/Mikulski (Wintrup Musik) Aswad- Mango (island/Acepear) Depeche Mode- Mute (Grabbing Hands/Sone)
26 2 p Un Estate Italiana FOCHI 60 . ; Better The Devil You Know FDBPDKGR 9 4 o Sotto Questo Solo !
Gianna Nannini & Edoardo Bennato- Vigin (Sugar/Warner Chappelj Kylie Minogue- PWL (All Boys Music) Baccini & Ladri Di Biciclette- CGD (EMUDenny Rose/insiemeBiue Team/Terni)
h Y 4
27 o > Le Jerk! 8 6l = Englishman In New York (Ben Liebrand Remix) v+ 9 5 B Merguez Party 4
Thierry Hazard- ¢as (€85 Music) Sting- A&M (Magnetic/Regatta/legal) Les Muscles- A-B/Polydor (Abeditions)
£8 J2] i 8
28 - Vous Etes Vous 62 ;; .« Everybody Everybody 96 B Zeil Je Voor Het Eerst
Benny B.. Vie Privee (Copyright Control) Black Box- Groove Groove Melody (Warner Chappel) Bart Kaell- RCA/BMG (BMG Music)
29 » 1 Killer DENLACHSGR 63 = = Infinity (1990’s Time For The Guru) 2:4cHx6 97 » s I Can See Clearly Now e
Adamski- MCA (MCA Beethoven St. Music) Guru Josh- de Construction/RCA/BMG (Copyright Conerol) Hothouse Flowers- fontana (Rondor Music)
30 » , ©Can Can You Party W 64 o Papa Was A Rolling Stone acH 98 « w Dub Be Good To Me R
jive Bunny & The Mastermixers- Music Faccory Dance (Various) Was (NO[ Was) Fonwana (jobete Music) Beats International- Go’ Discs (Go! Discs/EMI Songs)
3 2 Hanky Panky UKDBNLEACHOK S 65 « Silly Games UK 99 B Life Is What You Make It U
Madonna- Sire (WB Music/Blue Disque/WeboGirl) Lindy Layton feat. janet Kaye. Arista/BMG (Arawak/Ticabell. Warner Chappel]) Talk Talk- Pariophone {Island Music:Zomba Music)
o , Silhouettes e Rhythm Of The Rain “1100 m) Groovy Train "
Cliff Richard- EM! (Syivester Music) Jason Donovan- PWe (Warner Chappel) The Farm- Produce (Produce)
isi UK DBNLCHr ) H D UK = United Kingdom, D> = Germany, F = France, CH = Switzerland, A = Austria, | = ltaly, E = Spain, NL = Holland,
42 4 VIs,Ion Of Lov_e ; ' n Ich Hab Getraeumt von D'r B = Belgium, IR = Ireland, S = Sweden, DK = Denmark, N = Norway, SF = Finland, P = Portugal, GR = Greece.
Mariah Carey- CBS (Vision Of Love/Been Jammin’) Mathias Reim- Polydor (Kangaruh Musik)
T - = B = NEW ENTRY
34 = Se Bastasse Una Canzone FDBCH % , EndOfThe World u O = FAST MOVERS




E§lY] BREAKOUTS

NATIONAL HITS READY TO EXPLODE!

rmany, austria
ARE vy U

| Jason Donovan
Rhythm Of The Rain (PW2)
| Aswad
Next To You (Mango)
| Talk Talk

Life's What You Make It (Pariophone)

| The Farm
Groovy Train (Produce)

Azucar Moreno
Radio Futura (Epic)
Revolver

Pais Del Sur (WEA)
Miguel Bose

Los Chicos No Lioran (WEA)
Ultimo De La Fila
Musico Loco (EM)

‘ Matthias Reim
| 1ch Hab' Getraeut Von Dir (PodortGer) |
| Chocolate

Ritmo De L Noche (Teldec/Ger)

Herbert Groenemeyer
| Deine Liebe Klebt (Electrola/GeriAus/Swi)
| Culture Beat
\ 1 Like You (CBS/Ger)

- !

scandinavia

| Hanne Boel |
(1 W Mike)Love o You Mediy/DenSwe) ‘

Kayo
Another Mother (Sonet/Swe)
Izabella
Substitute (Virgn'Swe)
Lili & Sussie {
‘ ‘What's The Colour Of Love (SonetNor)

MUSIC

| Can'e Stand I

1 Found Out

1 Promised Mysell
F

Im Free

Fve Been Thinking Abou You

Ich Hab' Getraeumt Von Dir

1 Suffic D'Un Ou Deux Excees

In My World

Infiity (1990 Tine For The Gury)
1992
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Megamie 2
Mergez Ps 95
Naked In The Rain 2
Next To You 5
Now You're Gone 82
Ooops Up. 3
Opel Manta a
Oui Je L'Adore 7
e Wi A Rokng Scons o
Poliy Of Tr 9
P r T 13
Relexse Me 92
Riyihm Of The Rain o
Ritmo De La Noche 0
Rockin’ Over The Best 8
Sacrifice 54
Sarurs! ®
Se Bascasse Una Canzone 3
Sihouettes 2
Sy Games 6
Soca Dince. 4
Sotto Questo Solo 9
Step By Step 2
Sul Gor The Buses (For You) 8
Thass Jst The Way e Is 8
Emperor’s New Clothes s8
The Great Song Of Indferance 8
he Joker «
The King Of Wishful Thinkng 5
The Party 7
The Power. 50
Thieves In The Temple s
om's Diner. 7
it 8
Tricky Disco 7"
Turte Power 1
U Can't Touch This '
Un' Estate falana 2
damm:, Ich Lieo! Dieh 5
Violence Of n
Vsion OF Love 3
Vogue. s
Vous Etes Ve 1
We Love To 0
What Time 1 Loval {Live Ax Trancencat) . 36
What's A Womn 55
Where Are You Baby! 12
White And Biack Blues 18
Whose Law (i It Anyway 1) )
Zei Jo Voor Hes Eerst 9%

} Les Muscles ‘
Merguez Party (Pofydor) {
Les Forbans |
La Bamba (Vogue)
Alain Chamfort |
Souris Puisque C'Est Grave (CB5)
Marc Lavoine
Rue Fontine (Avrep)

Bart Kael

Zeil Je Voor Het Eerst (RCA/BMG/Bel)
| BZN

Yeppa (Phonogram/Hol)

Two Man Sound

Samba Megamix (BMG ArioisBe)

Henk Wijngaard

He Suzie (Telstar/Hof)

EUROPEAN

Anah Myles 19
Baker 50
Annibia &
Antonallo Vendict I
rens 9
angles 57
Beach Boys 5
Beach Boy »
Bec Gees 70
By icol 100
ity foe! &
Black Sabbath @
i 3
Candy Dufer 2
CarrerasDomingo(Pavarocc 4
Gt 0. Lows @
Clouse 5%
Craig n:.‘:mm 3 Check 1-2 s
7
Depeche Hode 2
Duran Duran v
ERon john [
os Ramazzo 6
Algemeine Verunsicherung s
Faith No More n
Fieetwood Msc 7
ary Moore f
Gipsy Kings ®
Guru Josh o
Hianne Boel 8l
Hothouse Flowers 2
5
fss0n Oonova sl
Jean Michel farre 2
Joe Cocker 1"
Jostie Ursall 7
Jon Bon joul 7
Kastelruther Spaczen 8
9%
gt 1
Les Vagabonds o
Lot Panchos. &
o Pauarott P
Luciano Pavara
M.C. Hammer 7
dorna 5
tagnum @

ita

Bacci Ladri Di Biciclette
Sotto Questo Sole (CGD)

Fiorello

Spiagge (Ibiz3)

Tulio De Piscopo

Jastao (Costa Est)

Elio & Le Storie

Born To Be Abramo (CBS) |

deercsement)
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| HOT BREAKOUT! |
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MUSIC
L J

hias Reim 10
Maxi Priesc 8
Pichael Bolton 2
idhighe O .
ke Oldiield 9t
New Kiés On The Block 2
New Kids On The Block 5
Nagara %0
Nick Kamen ”
Pauricia Kaas P!
7

Phi Collns 3
Pink Floyd n
Pixies u
Poison 3
Prince 2
Radio Fura 80
Vo 7
Roling Stonet rd
oxetee b
Sinead O'Comnor 2
a 13
st

8

%

'

8

s

ke 3
Technowroric 3
The Carpenters 38
The Chimes 8
The Nevite Brothe s
The Noting Hilblies 3
The Soup Dragons el
Turner 2
Toten Hosen n
Toto s
Toto Cungno 7
vei0 0
Utimo De La Fia £l
Vanessa Paracs 58
Vasco Ross 2
Vays Con Dios IF
inen, “
Was (Not Was) 7
Westernhagen 8|

Zouk Machine 23
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| UNITED KINGDOM |l ey
GERMANY .Y:m?":t,'r!(h Lieb' Dich
| FRANCE b
| ITALY [ e e s
SPAIN Infinity (1990’ Time For The Guru)
| HOLLAND UCantTou:hTins
ELGIUM ] S"f,"mmm
SWEDEN ([t Touch This
DENMARK !}Jﬁu{s’%ﬂzve Been Love
NORWAY lt Mus: Have Been Love
| FINLAND lmtizluu Saada
| IRELAND |
SWITZERLAND Verdammt, kh Lieb' Dich
| AUSTRIA ]
| GREECE ]
PORTUGAL T Compares 2U

{ Four Bacharach & David Songs (E
[enfior it ongs (°)

Ooops Up
i BHG A

Maldon

Zouk Hoche (MG Aros)

Sotto Questo Sole
bt 120 e m

1 Can 't Stand
4 o Baco v Ncy:v
I‘ve E:en Thmkmg About You

Ooops Up
S B Arcn)

Mogensen Mix

o ety

Praying For Time

Gt el

Blaze Of Glory

| o o e

| Iy Biy ey Very Yellow Poz Dot Biki

Bonrm o

U Can't Tou(h This
)

Samu
e e Ve
sup By Slep
o s O o 89
Insleme 1992

Toto Ciugro 4]

[ Tonight

D | MoKk On The Bk cBy
U Can't Touch This

HC. Hamer (£49)

A Tou(es Les Filles
& Dider rteien (B1G Ars)

It Must Have Been Love

| e 1)
Zeil Je Voor Het Eerst

| ot 876 p

Close To You

Moabres (o)

| Thieves In The Temple

Exen o Poyram)
U Can't meh This
e B

ing For Time

Georpe Ml (5]

OoopsUp
i)

Ooops Up
o G e
World In Moti

N Orergénd Wor

; Nao H: Eslrell;( No..
| o

MUSIC
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MEDIA

Iop

UNITED KINGDOM | Srfft Bridge
| GERMANY E‘{ e
FRANCE | e e
ITALY | In Ogni Senso
SPAIN e
HOLLAND z‘lstfroPresent 1977 - 1990
| BELGIUM nQgisene |
| SWEDEN
DENMARK gnly Ye:serday Greatest Hits
NORWAY Yusen thzr
ELAND
IRELAND
SWITZERLAND
AUSTRIA !ff'i‘;:’,,".‘:‘w J=ery
GREECE P,
PORTUGAL | ngoe 310 Samumals

.

ALBUMS IN

In Concert
Carcas Desmogo Poaros Decc)
Matthias Reim

Vs Ren (oiir)

Hell

lene
| Roch Vosine (G Arok)

{

Iin Concert

DorgoiPaarc oG}

In Can(ert

P om)
[in Concert

= Jm.m o Proregon
| Night O
e et
still Got The Blues
Gay oo g
Dark Passion
Fare s ()
| Grafiti Bridge

Prnce (WER)

| Moe!

R (€55
Paradise In The Picture House
| e i ok

Night Owls

o o Do (816 )
Pretty Woman

St - ety Woran E4)
Step By Step

New s O The Bk (29
“Existir

Vacredes EM)

Slecping With The Past

o o (P

[But Senuusly

Pl Colis (WEA)

Wating For Cousteau
B o
Frnn(! Del Palco
Vaca s 1)
uevo Pequero Catalogo De..

| Ut De la a1

[only Yesterday - Greatest Hits

[ Every Breath You Take - The Singles

| The ol ey
"~ [ Dark stsmn

| e Boel ey

Sllll Gnt The Blues
)

Pretty Woman )
Blaze Of Glory

| o Bon o (o Geam)

No Sweat
No St (PG
Pretty Woman

Sk - Prcy Worman (M)

World Power
Sap BHG Arci)
I'm Breathless
Midorea (WER)
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RN VIDEO SEMATT MEET
Third Time Lucky For Laser Disc?

by Paul Andrews

Laser Disc, the videodisc format which has |
consistently failed to find a market in Europe,
has been relaunched for the second time.

Under the auspices of the European Laser
Disc Association (ELDA), founded this May
by seven hardware and software companies and
now numbering 18 members, a new marketing
strategy has been devised to promote both
players and discs across the Continent.

Initially, French, German and Dutch speak-
ing countries will be targetted, with efforts
moving to the UK, Italy and Spain next year.
Local committees will co-ordinate the effort in
each territory.

As part of the initiative, software companies
including Warner, PolyGram and RCA/Col-
umbia have promised to release product on disc
at the same time as on tape, and efforts will be
made to make both hardware and software

available from the same retail outlets, and at af- |

fordable prices.

In the past, believes the association, lack of
software support has held back Laser Disc in
Europe. In Japan and the US, where the format
has achieved greater commercial success - with
one million and 400.000 players respectively in
use - software catalogues have become cor-
respondingly extensive. In Japan, over 9.000
titles are available, in the US over 5.000. But in
Europe, there are still only a few hundred, while
player sales remain in the tens of thousands.

ELDA chairman Patrick de Tourris blames a
variety of factors. “There was limited disc
pressing capacity in the PAL [Europe’s TV
standard] area, due to the more complicated
specification of the PAL system. Furthermore,
software was restricted to music titles.
Therefore, the number of titles we wanted
available was not achieved. Additional pro-
blems in Europe are caused by the difference in
languages, culture and distribution networks.”

But behind excuses of ‘cultural differences’
and ‘economies of scale’ has been a general in-
ability among companies involved to form a
united front on strategy and promotion. Many
software firms have been unwilling to commit
themselves to large-scale support for a product
which consistently failed to deliver returns.

The format now known as Laser Disc was
originally launched in Europe during the early
1980s, as LaserVision. However, despite subjec-
tive advantages such as better picture quality, it
failed to find a niche in a market already
dominated by VCR technology.

Consumers did not take to a product which
cost as much as a VCR, yet offered less off-the-
shelf software and lacked the convenience of
recording. They were confused, too, by the
standards battle with RCA’s incompatible
Selectavision technology.

Dormant for many years, the format was
revived in 1988 as CD Video (CDV) - effectively
a CD-plus-pictures product. Digital sound and
CD compatibility were major new selling
points, with players designed to stack with hi-fi
separates and the bulk of discs music based.

The result was expensive hardware that found a
MUSIC & MEDIA - September 8, 1990

limited market, mainly among audiophiles, but
little broad appeal.

According to Steve May, editor of UK con-
sumer magazine What Video, who has closely
followed the development of LaserVision,
“they made a terrible error in not making any
‘movies available. They said people don’t want
to watch films, which has been proved
dramatically wrong with the incredible growth
of sell-through video.

“It was all music, and the music was in-
variably out of date - there would be pop col-
lections that were a year old, instead of current
singles released with a CDV version. It didn’t
capture anybody’s imagination.”

The new initiative may finally correct that.
De Tourris: “The software mduslry now plans

FAST FORWARD

Castle Music Pictures’ new series of music
videos, Live Legends, features new live recor-
dings of bands which have retained a consis-

tent following over the years. The first threc
tapes are devoted to The Buzzcocks (CMP
6001), Uriah Heep (CMP 6002) and Dr
Feelgood (CMP 6003). Future releases will
include Lindisfarne, Hawkwind, Fairport
Convention and Ten Years After.

*
The annual Transmusicales festival, held at
Rennes, Brittany, has been preserved for
posterity on video. The 80-minute Made In
Trans * is  being distributed in France,
Switzerland and Belgium by Proserpine.
Headliners include VRP (France), Urban
Dance Squad (Holland), House Of Love
(Germany)

to introduce major movie titles si
on video tape and Laser Disc” And RCA/Col-
umbia and Warner have scheduled disc releases
of major product from their back catalogues.

But the music industry has also recommitted
itself to Laser Disc. Peter ONlff, head of
PolyGram International’s production and
technical services media division, is the in-
dustry’s representative to ELDA. “There is
now support for the system from all the major
music groups in the world}’ he says. “‘We feel
the time is right for it, and our commitment
will continue!’

ELDA members now include BMG Video
International, EMI Classics, Warner Music In-
ternational, Teldec Classics, Sony Classical and
Maxwell Communications, as well as
PolyGram.

A predominance of classical releases reflects
both the interests of the ELDA members and
Laser Disc’s perceived appeal as topend AV
‘hardware. However, among rock and pop titles
this year will be a number from PolyGram, in-
cluding The Wall concert in Berlin, and com-
pilations featuring Status Quo, Tears For Fears,
Yazz, Elton John and Bon Jovi.

ELDA also aims to promote ‘effective
distribution channels’ for Laser Disc - a prime
objective is to bring hardware and software
together at the same point of sale. Although
almost unheard of for any AV product, de
Tourris points to experience in France - the only
European market where videodisc has known
any success, “thanks to joint efforts by
(CBS/Fox, Warner, PolyGram and the hardware
companies” - as justification.

But has the new initiative come too late to
save LaserVision? Steve May doesn’t think so -
providing it is developed to its full potential.
“It’s an exciting format far more
sophisticated than just a film carrier. Picture
quality is excellent and sound superb, but you
can also take advantage of incredible still frame
and text storage capacities.

“That’s what they do in America - film discs
include pages of original scripts, critics” ap-
praisals and on-set stills. But you need im-
aginative programmers who are prepared to ac-
tually work on disc, rather than just dubbing
from tape!” m}

(UK),
and Bo Diddley (US). Performances were
originally filmed and broadcast by La Sept
last December.

* * *
Also out on Proserpine in France are the
Australian Made concert featuring INXS
and other Australian bands, Bill Wyman’s
AIMS Gala Albert Hall charity concert
featuring Phil Collins, Terence Trent d’Arby
and more, and C'est Ma Vie, Belgian singer
Adamo live at the Casino de Paris

* *

BMG Video International has appointed
Screen Ventures as exclusive agent for TV
sales of its catalogue, to be launched at MIP-
COM in October. Product involved ranges
from Eurythmics - We Too Are One and
Clannad In Donegal to Hugh Masekela Live
In Concert and Kenny G Live. Meanwhile
BMG has also signed a licensing deal with
Mute Records, giving it worldwide (excluding
North America) distribution rights to the
UK indie’s music video product. It includes
Erasure - Wild Live, a live video and a clip
compilation from Inspiral Carpets and com-
pilations from Depeche Mode, Renegade
Soundwave and Cabaret Voltaire. This pro-
duct is also covered by the Screen Ventures
TV rights deal.

* * *
Island Visual Arts is to release a 30-minute
video of the First UK Voguing Champion-
ship on October 15. Voguing Extravaganza
(IVA 060) is being made by James Lebon and
Popata Films. The August 21 championships
featured dancers from all over the UK com-
peting for a £1.000 first prize in the strike a
pose dance form popularised by Madonna’s
Vogue. Also covered is a fashion show
featuring designer-wear popular with the
voguers, from the likes of Jean-Paul Gaul-
tier, Thierry Mugler and Rifat Ozbek.  [J

Send your information about videos to 3
Paul Andrews, Music & Media,
Rijnsburgstraat 11,

11059 AT, Amsterdam, Holland.
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Gianna Nannini - Still Breaking New Ground

Radio and TV have played a significant role in the |
development of Gianna Nannini’s 14 year recording |

by R

career. They have provided her with a string of hit
singles, from ‘America’ to ‘Un Estate Italiana) and
have helped boost her albums to million-seller status.

Robert Lyng talks to Nannini’s manager, Peter |

Zumsteg, about the way the media has helped
catapult the singer from the cafes of Milan to the
largest venues in Europe, and looks at the promotion
campaign for her new album, ‘Scandalo’

ianna Nannini’s ~first
breakthrough came
with the hit single

America, which from her

third album California, released

in 1979 With the help of public

radio, the song was her first to

cross over into West Germany and
itzerland in 1980.

In 1982, the Conny Plank-

produced LP Latin Lover went

Id in both territories. It premie-
red with a performance on the
Eurovision broadcast of WDR’s

palast’, which served to
introduce her to audiences across
urope.

Peter Zumsteg explains: ““Pri-
vate broadcasting had hardl:
developed at the time. Radio
forma | flexible and the
public broadcasters had 10

ider ethnic minorities in their
programming. Nannini, therefore,
was particularly welcome!’

The 30-date tour of Germany
with rock star Udo Lindenbs
which followed was vital because,
as Zums

(SCAN

GIANNA NANNINI

see her live””.

Her next single, Fotoromanza,
not only brought Austria into the
fold but also became the single of
the decade in Italy, selling 300.000
units and putting Nannini at no. 1
for two months. Then, in 1986,
Nannini scored her first million-

ller album, Pr 0, which
featured the mlermtmml hit
singles Profumo and Bello E
Impossibile

Zumsteg: “These hits establi-
shed Nannini a household
name at most European public
and private radio stations and
opened the door for the single /

laschi, which became her first
real European hit. It went to no. 1
in Italy, Switzerland and Belgium
and reached no. 2 in Austri
Sweden. The single also made the
top 10 in Germany and, for the
first time, France!”

The pan-European su of I
Maschi saw the single spend
almost one year in the Eurochart
Hot 100 Singles, peaking at no.

12,
With the release of Malafem-

DALO

€ Lyr

mina, Nannini toured Scandi- | Wright (keyboards) from the UK,

navia for the first time. Mean- |

while, the single Hey Bionda, her
fourth consecutive no. 1 in ltaly
was chosen as the them
‘Festivalbar’, a major TV music
event in Ital;

Now Zumsteg is concentrating

on making Scandalo, the title |

m Nannini’s new
The album
2

Melm[\nme in the GAS territori

and by various PolyGram labels

in the rest of Europe, with the
eption of Italy, where it is on

C LP with
David  Allen |T1e Cure) in
London’s RAK Studios, Nannini
has incorporated aural impres-

ollected in China, typical
Italian melodies, Arabic riffs and
a touch of psychedelia in the
framework of her muscular rock

She  was isted by an
international line-up including
3 y's Hans Baecaer (bass)
and Ruediger Braune (drums),
Chris Jarrett itar) and Andy

and Italian guitarist Marco
Colombo.

Radio programmers through-
out Europe have been sent a
promotional five-track CD, which
includes two mixes of S‘(undum
The single is one of Nannini’s
strongest rock songs ever but,
Zumsteg admits, “‘it may not fit
ontemporary radio’s  narroy
formats video for the track
was shot in Poland by Yello’s
Dieter Meier.

The promotion  campaign
includes 60 30-second spots on
MTV Europe, cinema advertising,
and a44-date European tour f;
October 11 to IJuLmer 16, to be
sponsored by BA

Meanwhile, Fiori Del Veleno
(The Poison Of Flowers), which
also on the promotional CD, has
been chosen as the theme so
the international T
production (RAI 2, WDR, Fl\ ‘
TVE)of IMS lmnhl. ‘Doch Mit
Den Clowns Kommen

| Tracnen, which will be broadcast
| this month.

Goya & Carmina

& Signed to Phonogram
worldwide

m Publisher: Warner Bases

m Management: Roland
Vanbeneden, Brussels

w Group members: Francis
(guitar), Carmina Cabrera
(vocals)

& Current album: Bahia Lady,
released in June

& Current single: Mas Que
Nada, released in June

m Production: recorded at
Madeleine Studios in Brussels,
produced by Ruud Jacobs

m Promotion: TV appearances
in Holland, 40 Dutch radio
commercials

m Tour: a tour is planned for
991

m Euro releases: negotiations are
under way to have the album
released in Portugal, Finland,
Thailand, Taiwan and South

Belgian and

group, Liberty

Six, when he was just 16. By the
time he was 20 he was already
touring Europe with the JJ Band,
As a guitarist he accompanied

Finlan Du\mm\ Norway and

| Brazil. Since then, he has recorded

18 solo albums, which have sold
more than eight million units
worldwide.

Cabrera was raised in South
America and left for the UK when
she was 18. er moving to
Brussels, she j S
American group. Cabrera met

a while the band were touring
South America. Two months after
forming the duo, they brought out
the single Bahia Lady. The album
of the same name is currently no.
29 in the Dutch album chart.
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YOUR FUTURE
IN THE INTERNATIONAL
AUDIOVISUAL MARKET
[SNOW..

miPpcoms

TV, Video, Cable, Satellite, Production, Fmancmg, Co-Ventures,
Buying, Selling... this is what MIPCOM is about.

Meeting clients, establishing new ones, making contacts... Thisis what
MIPCOM is about.

There are two ways to attend - with a stand or as a participant without
a stand. Your local office can make arrangements which would best
suit your needs. But either way permits you to take advantage of
and use the following:
Be part of over 7000 professionals from all over the world.
Establish your presence and position in the industry by being there.

BEFORE:
use the Preview News issue and the Programme Catalogue sent to all
two weeks prior to the show.
DURING:

advertise in the Daily News or use diéplays and other promotional
availabilities.

the MIPCOM Guide, used extensiveli{ at the market is kept as the
industry reference directory throughout the year.

International Film and Program Market
for TV, Video, Cable and Satellite

October 11th-15th 1990

Palais des Festivals - Cannes - France

| Name Title

| Company_________ Company Activity
Address

| city Country Tel.

| PostalCode —

M VCTOR MUGO TTIPARS (FRANCE)TEL (39145081400 AX. 390 7 532 TELEX 81
wm. Mmsmmm»smamm ETRORO8 U HPERC STGET LR T CMTED KGO T (012808 4.0
EXGMON ORGANSATION C 475 PARK AVENVE SOUTH 20T L OOR MEW YORK MY 01 TEL12 890420 P (12 60 €348 TLEK
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t seems that the effects of the
Gulf crisis are being felt
everywhere. Aside from rumours
about vinyl going up in price, my
dear friend Keith Belcher, the sta-
tion manager at London-wide
Spectrum radio, is demanding an
apology from a Kuwaiti news-
paper. Arab hacks had claimed
that the exiled Kuwaiti royal fami-
ly intended to use the station to
broadcast to their nationals in the

UK.

BBC Radio 1 is getting involved
as well. Presenter Simon Bates is
doing his bit by relaying half an
hour of his morning show via
British Forces Broadcasting to
UK troops in Saudi, carrying
messages from loved ones.

And afternoon presenter Steve

Wright has given up his hot seat
and left for the US. It seems
Wright's US wife has a brother in
the task force in Saudi Arabia and
the pair were waiting at the US
family home for news.

Nevertheless, it's welcome to
BBC Radio 1, Man Ezeke. He's
the station’s newest reggae
presenter, and he’s been working
on BBC local radio for five years.
Controller Johnny Beerling says
he has “‘one of the most exciting
new voices I’ve heard in years”.

And 50 to the anniversaries for
next week, and there are lots of
them for September 9. Otis Red-
ding would have been 49, Billy
Preston will be 44 and Eurythmic
Dave Stuart will be 38. It will also
be 35 years since Elvis Presley
made his first appearance on the
‘Ed Sullivan Show’, shown from
the waist up, performing Don’t Be
Cruel and Ready Teddy. On
September 10 1966, the Monkees’
Last Train To Clarksville was
released, and two days later the
first episode of their TV show was
broadcast in the US.

Pranks in the studio are ob-
viously not confined to GLR’s
Chris Morris. Egil Houeland at

Radio 102 in Norway has told me
about how a competition he was
running almost led to him losing
his car. Firing a cart which told a
lucky listener that he had won a
bottle of body lotion donated by a
local chemist, Egil was astonished
to hear a voice saying the listener
had, in fact, won his own white
1984 Ford Fiesta. Be warned those
of you responsible. Egil tells me
he is plotting his revenge.

Hello, Radio Hoorn, which
must be one of the tiniest Dutch
opt-outs there is. But little sta-
tions think big. Radio Hoom
must also be one of the most in-
ternational stations in Europe
because it’s collecting programme
tapes from the 12 EC countries
and re-broadcasting them. Eat
your heart out, you multi-
national syndicators!

My good friends at MTV
Europe, who just happen to be
stepping up their marketing part-
nership with Pepsi in line with the
soft drink’s firms sponsorship of
Tina Turner’s current European
tour, tell me that Pepsi has been
associated with music since 1939
when it was the first product to
use singing radio commercials.

This cannot be true! Some of the
musical ads on my station sound
so creaky and corny they HAVE
to be pre-1925, at least!

If anyone else asks me whether
I’m gonna be at the NAB conven-
tion in Boston next month I'm
gonna SMASH all my Bom-
balurina back catalogue! This
month’s budget doesn’t stretch to
Bamsley, let alone Boston! A
shame, because I'd have loved to
have caught AC-favourite Bruce
Hornsby’s solo piano set at syn-
dicator’s MJI  Broadcasting’s
suite. And MJ1's Gary Krantz tells
me they’ll keep up the tradition of
serving White Castle burgers and
long neck beers. In the words of
the Black Crowes...I'm jealous!
Can anyone spare a poor, im-
poverished DJ a plane ticket?

Talking of the horrid Bom-
balurina, someone tell the itsy bit-
sy teeny weeny talent known as
Timmy Mallett that his was quite
the worst performance I've seen
on ‘Top Of The Pops’
since...erm...Craig McLachlan the
week before!

RZ/—JD:&

W Target audience: Clyde 1 -
20-35, Clyde 2 - 35-50
Potential audience: 191
million

Actual: 50% reach

Hours on air: 24

Launched: December 31 1973
Ownership: Private. Major

|

Programme  controller ~ Alex
Dickinson: ““Clyde 1, our FM
service, targets the 20-35 au-
dience although you will not
hear the more juvenile sounds
such as Bros and Kylie Minogue
during the day. Clyde 2 on AM
is aimed at people who are past
chart music but still like to hear
alot of familiar hits. There is an
easier listening feel to the sta-
tion, much of which has been
done by slowing the pace of the
presentation. There is also a
high speech content.
““However, we still play con-
temporary music on Clyde 2. We
have in mind a mythical person
who prefers albums and CDs.
We are trying not to be an old
gold/classic gold station as we
think that gold records are like-
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shareholders - Scottish TV
(61%), Directors 5.1% |

™ Address: Clydebank Business |
Park, Clydebank, Glasgow
G8I 2RX ‘

| Tel: 041-941 1111

W Frequencies: 1025 FM - |
Clyde 1, 1152 AM - Clyde 2 |

ly to get worn out very quickly.

“Music is chosen by two
heads of music. Mike Holloway
from Clyde 1 looks for the
sounds that will appeal to the
under-35s while Mike Riddoch
will look after the music for the
Clyde 2 audience. We have also
just installed Selector. Our
jingles are produced by Muff
Murfin of Standard Sound Pro-
ductions.

“Clyde is still very big on
news which has always been a
part of our heritage. When we
came on air there was no BBC
Radio Scotland. We needed an
identity here and believed that
the major key was news and in-
formation. We have a full-time
newsroom staffed 24 hours a
day by a total of 18 journalists.

—— Tuning In To Radio Clyde -

We also have our own graduate
training scheme. We give the
news a feeling of coming from
the west of Scotland so we do not
take IRN live but adapt their
material with our own to give a
local mix.

““We do a lot of marketing and
sponsorship. We are currently
sponsoring a show by young
musicians. We also sponsor the
Glasgow  Philharmonic ~ Or-
chestra, and record and broad-
cast their concerts. These are
mainly popular classics and
music from shows. We have also
just run a Young DJ Of The Year
competition with £ 1.000 of disco
equipment as the prize. The win-
ner is currently practising and we
hope to be able to train him and
give him his own slot.

“As well as the Sunday after-
noon ‘Network Chart Show’ we
also have the ‘Benny Brown
American Countdown’ show and
have been taking Unique’s ‘LA
Live' show. We are currently
looking at the possibility of
creating a chart show for all of

the Scottish stations to reflect the
tastes of the record buyers here.

““We enjoy a good relationship
with the record companies and
are well serviced by them. Like
many other stations we are look-
ing to get more on CD than vinyl
and this is getting easier with
most of the companies.

“In the future we plan to con-
solidate the separation of our
AM and FM services. Some 60%
of the population in West Central
Scotland is over 35 so we are very
strong in the 35-50 age group. We
will gradually widen the gap
through promotion which is the
key. It is extremely difficult to
persuade an older listener to
change stations so we're chasing
that end of the spectrum through
constant pmmolion to get them
to try it. PR is important but pro-
motion is the thing”

MusIC




Splash- | Need Rhythm
’ Al
additionsfrom the major radio & tv .
Lite- Groove s In The
stations in Europe. ier Colin. G Night
Brothers- River Of
Lredisis Tall Tk Life's What Ye
AD: Additions to the playlst Ryl
frgrsoditiny Blue Nie- Headights On The
CL: Clp RADIO CITY - Liverpool
ST: Studio Tony McKenzie - Head Of Music
Interview Powerlist:

AD MS Adventures. Undeniable

Because of  public holday, some of Brent Bourgeoks- Can' Feel
the UK ga On My

8BC RADIO | - London
Chris Ly Sen. Prod.

AD Ciiff Richard- Silhovettes.
Deacon Biue- Il Never Fal

AD Janet Jackson- nmk Cat
KLF- What Time.

CAPITAL RADIO - London
Richard Park - Prog. Contr.

AD INXS- Suicide Blonde
Deee-Lite- Groove Is In The
Y .

ive
Loose Ends- Don't Be A Fool

METRO FM - Newcastle
Giles Squire - Prog. Contr.
A

AList:
AD Leo & Sindy- Undercover
Mimmo Mix- Chains
Deacon Blue- (1l Never Fal
Caron Wheeler- Livin'In The
Number One- You're My Number
Deee-Lite- Groove Is n The

RADIO TRENT GROUP - Nottingham
Lan Groae Dapuy Prog Dir.

AD muw Groove Is In The

Dece-Lice- Groove I In The
MC Hammer- U Can’t Touch This
Joe Jackson- Steppin’ Out
‘Tina Turner- Look Me In The
mwmonmmnnmne

RADIO HALLAM - Sheffield
Dean Pepall- Head Of ke

4D New it OFT Biock. Tonight

BList:
AD Cheistans. Greenbank Drive
Paul Carrack- Loveless

e- Now You're Gone
qusmomsenool
Sinita- Love And.

Janet Jackson- Black Cat cLise:
Christians- Greenbank Drive AD |K. 25- Let It Al Hang Out
Richard M De: sin The

Darfing Buds- Crystal Clear

BList:

AD Nevite Brothers- River Of
Sy Southon: il Tough

20 S e i o
Whitesnake- e Gone
That Petrol Emnmﬂq Venus
Liveg Colour- Type

LP Prince
Elton John
Roxette
River Ciy People
Randy Crawford
Knebworth 90

RADIO BROADLAND - Norwich
Dave Brown - Head Of Music

- Belfast
Rosborough - Head MM‘

PP Paul Carrack- Loveless

LA Mix- Coming Back For More | John Elcon ohn- Clob/Whispers
Derek 8- You Got To Look Up. AD Chrsias- Greenbank D Na?:onm«k.w
‘World Party- Way °’

i Goes MHDWM—'MRM\MOI Prefab Sprout: Looking

s Ch ST st GWR - Bristol/Swindon su -

Christians- Greenbank Drive Iy Wesegate - Head Of Music AD:,hmg;v«."n;:.,
PICCADILLY RADIO - Manchester | AList: mathad oo
Davd Dunne - Head Of Musc s e ceraray 20 N One. b One

AD Descon Be. 1 Newr Fall
Human League- Heart Like A
Ciff Richard- Sihouettes
um Wear You To The Ball

5T ComingBack For More
Whitesnake- Now You'e Gone
e il B The Joker
Deedite- Groove Is In The
Richard Mars. Endless Summer
Christians- Greenbank Drive

'GREATER LONDON RADIO - London

Trevor Dann - Head Of Music

Alist:

AD Christans- Greenbank Drive
Deacon

World Party- Way Down Now
Darling Bucs- Crystal Clear

‘What's Shakin' On
Lo Mooee: Waking By el

AB ceauu Toins- leeblink Luck
Steve Millr Band- The joker
DNA/Suzanne Vega- Tom's Diner
Vaya Con Dios- What's A Woman

‘BRMB - Birmingham

Robin Valk - Head Of Music

AD Caron Wheeler- Livin' In The
Adamski- Space Jungle:
Medeiros/Parker-

RADIO CLYDE - Glasgow
Alex Dickson - Prog. Dir.
AL

AD Janet Jackson- Black Cat

Dan Reed Network- M:e
Christians- Greenbank

20

g For
Deacon Blue- III Ne'ver Fall
Ciff Richard- e

ve Bunny- Can Can You Party

B List:
AD Eiton John- Club At The End
Heartbroke And Busted

Korgis- Everybody's Got To

RED ROSE RADIO- PrasonBckpol

ni James - Head Of Music
ADMEMVDM(BQAMI
AD Ml‘num Heartbroke And Busted

St Sein- f Wabes
Network- Loer
ATLANTIC 252 - County Meath
Paul Kavanagh - Head Of Music
Top 10 rl-yﬁm

‘Bombalurina- tsy
Mariah Carey- Vision Of Love
New Kids On The Block- Toright

nglsh- Possession

MC Hammer- Have You Seen Her
RADIO RADIO - Manchester
Nigel Williams - Sen. Prod.

List:
AD Aswad- Next To You

FOX FM - Oxford
Steve Ellis - Prog. Contr.
Alist:

AD Beuty Boo- Where Are Baby

TION REPORTS

Richard M. Endies Summer
A List:
AﬂGeoquM'nymﬂw

Aolan' Holding My Heart

/AD Vaya Con Dios- What's A Woman
D List:
AD Robert Cray- The Forecast

WEST GERMANY

BAYERN 3 - Munich
Boetzkes - Head Ent. Py

B List:
AD DNA/Suzanne Vega- Tom's Diner
Alannah Myles: Love

Groenemeyer-
Tk Tak s My Life

Pur- Brueder

BilyJocl- Downeaster Alexa

1 Know
Sux~HaryMALh\kBoy
Dave Stewart- ack Taking
Wikson Phillps- Release Me:

SRIEUROPAWELLE SAAR
Dister Exter - DJP
D Luke/2 Liv Crew- Bammed In The
tayfield- Superfly ‘90

RIAS 2 - Berlin
Henry Gross - Head Of Music
A List:
Joe Cocker- Living o The
Andrew White- [ Only
Snap- Ooops Up
Alannah Myles- Love Is
Lictle Caesar- The Whole Of

Depeche Mode- Enjoy The Dave Stewart- jack Taking
EAV- Samurai HasiPries. Coe To ou
G s S Groenemeyer. Deine Liebe Kiebt
Axxis- &(VunlSoManGmA
K Wide Ca G Enough Dusty Springfield Reputation
SeikolWahiberg: The Right ‘Hanne Boel- | Wanna Make Love
New Kids OTT Block- Sep By Horse- Sweet Thing
AD R PO- Lovely
Money Talks- Brave Young Boy SFB 2. Berlin
cigle. Sh 3 P Head Of Music
John Hitt- Bring Back Your AL
Projoe- Rocking The Night AD Flash And The Pan- Something
Go West- King Of Wishful Lews- Soca Dance
Bonnie Raitt- Have A Heart
NDR - Hamburg Pref - Looking For
Ackermann - Head Of Music Wison Philips Release Me
Power Picks: George Michael- Praying for
Mari - Eins Zwei Dave Siewart- One World One

e
Matthias Reim- Ich Hab"
London Beat-Ive Been

B List:
AD Miloo- Lovegrow
Hothouse Flowers-| Can't See
INA/Suzanne Vega- Tom's Diner
HUNDERT, 6 - Berlin
Head Of Music

PP Cagey Strings- Heute Nacht

Jobnoy GilKenny G- My My My
AD Soni
Janes Kay- Silly Games Gary Moore- il Got The Glen Campbel. | Remember You
Bunny- Can Can You Party AD Timmy Thomas- Why Can't We Tanja Jonak- Regen Auf Der
Sonia- End Of Bombalurina- sy Bicsy Teeny Dave Edmunds- King Of Love

List C:

AD Adamski-Space
Christans- Greenbank Drive
Sonny Sauthon Faling Through
Caron Wheeler- Livn' In The

RTL 208 - London
Graham - Prog. Dir.
PP Janet Jackson- Black Cat
Adamski- Space Jungle
That Petrol Emtion- Hey Venus
Living Colour- Type

'AD Soria- The £nd Of The Worid
B List:

AD Caron Wheeler- Livin In The
Tyl Colins- Girls’ Night
Red Hot Chik Peppers- Higher
AD London Beat Ive Been
Black Crowes- Hard To Handie
World Party- Way Down Now
Magnom. Hearroke And Boced
Awesome 3- Hard Up
Bang- Hoklng My Hearc
Petra & Co- Just Let Go

swmsn SOUND - m
David Thomas -

PP Json Dorovar T iyt OF
Ruth Campbell- This Is it

Johany GillKenny G- My My My
of

‘Cagey Strings- Heute Nacht

SWF - Baden
Ulli Frank - DJProd.
AD The Smithereens- Blue Period
Colin James- Give It Up
Harriet- Temple Of Love
LP Prince
Duran Duran
Gianna Nanrvni
SOR -
Hans Thomas - Prod.
PP George Michael- Praying For
LP Prince

Prefab Sprout- Looking For

MUSIC & MEDIA - September 8, 1990

Sandra- One More Night
Claudia Jung: Fang Mich Auf
Bombalurina- tsy Bitsy Teeny
Southern Pacific- Beyond Love
New Kids OFT Block- Tonight
Dion- Sea Cruise

Desert Rose Band- Summer Wind

Neil Diamond- Baby Can | Hold
Niko- Einmal Um Die Grosse
Toto Cutugno- Litalano
Rosanne Cash- | Don't Know
Kenny Rogers- One Night

RSH - Kiel
Martin Schwebel- Head Of Music
PP George Michael- Praying
Colin James- Give It Up
/AD Matthias Reim- Ich Hab'
e S Do st M
New Kids OIT Block- Tonight
Roy Orbison- Windsurfer
'DNA/Suzame Vega- Tom's Diner
Jon Bon Jovi- Blaze Of Glory

Human League- Heart Lke A

RADIO SALU - Saarbruecken

Marish Carey- Vision Of Love
LP EdoZanki

Mariah Carey

Was Not Was
RADIO GONG 2000 - Munich
Walter Freiwald - Music Dir.

PP DNAJSuanne Vega- Tom's Diner
AD Groenemeyer- Deine Liebe Kiebt
Purple Schutz- Du Hast Mir

Matthias Reim- ich Hab™
LP Nevile Brothers

RADIO GONG - Nuremberg

Cnlumlul 1 Like You
meyer- Deine Liebe Kiebt
Peurmmr SoWnDullu
LP  Peter Richter- Bist

RADIO CHARIVARI - Nuremberg
Mathias Hofmann - Music Dir.
PP PM. Sampson- We Love To Love
Roxette- ft Must Have Been
Maxi Priest- Close To
DNA/Suzanne Vega- Tors Diner
New Kids O/T Block- Tonight
AD Matthias Reim- Ich Hab"
George Michacl- Praying For

STARSAT RADIO - Gruenwald

Jo Lueders - Prog. Dir.

Playlist Top 10:
‘New Kids OIT Block- Tonight
Mariah Carey- Vision Of Love
Tina Turner- You Know Who
Medeiros/Brown- She Ain'c
Jeif Lynne- Stormy Weather
Randy Newman- Love LA.
Jeif Lyane- Don't S2y Goodbye:
Ana- Got To Tell Me Something

1CanSee

PP Was Not Was. How The Heart

RMC - Paris
Nathalie Andre - Head Of Music
AD ' Elsa- Rien Que Pour Ca

w

SUD RADIO - Toulouse
Marie Ange Roig - Prog. Dir.
D Gloria Estfan- Here We Are
Francois Feldman- Petit Franck
David Haliday- Tears Of The
Amours Des

Ela- Rien Que Pour Ca
Franck Jourdan- Quel

LP Prefab Sprout
Dave Stewart

NRJ - Network

Max Guazzini - Dir.

Hitparade:

AD  Patrick Bruel- Alors Regard
Dave Stewart- Jack Taking
Mark Boyce- Hey Litde Girl
Eimer Foot Beat- Daniela

SKYROCK - Paris

Laurent Bouneau - Prog.Dir.
D Eros R

Beach Boys- Problem Child
Depeche Mode- Polcy Of Truh
DNA/Suzanne Vega- Tom's Diner.
Johany GillKenny G- My My My
ananarama- Only Your Love

A
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Girls Next Door- How Bout Us
8B Queen- Blueshouse

RADIO M

Basusse
Ge«‘e Michael- Praing For
Yauz- Treat Me Good

Elmer Foot Beat- Daniela

FUN RADIO - Paris
L2 Pl i
Vaya Con Dios- What's A Woman
UB 40- Kingston Town
She Ain't

Markus
PP - th Me
AD  Wilson Philips- Release Me.
Harriet. Temple Of Love
o You

RADIO XANADU - Munich
Armin Kessler - Head Of Music

PP George Michael- Praying

4D juse Col. Tme For Leting
Jonathan Butler- Heal Our Land
Smokie- In The Middie Of A
Vision Fieks- Voices

LP Duran Duran

SCHWARZWALD RADIO - Freiburg
Engel - Head

Of Music

Playlist Top 10:

Belinds Carisle- Summer Rain
Roxette- It Must Have Been
Sinead O'Connor- The Emperor
Leo Sayer- Cool Touch
Madonna- Hanky Panky
Jeff Lynne- Every Litde
Santana- Gypsy Woman
Beuce Dickinson- All The
Bob GeMof- The Great Song of
Paul Young- Softly Whispering

AD. Prioce. Thwes i The Tl

People- Headline News.
Do ‘Morkeys- La Passionara
Dave Stewart- Jack Talkiog
Charles D Lews- Soca Dance
Bang- Holding My Heart
Tommy Page- Turn On The Radio

RADIO 7 TON. - Bad Mergentheim
‘Thomas Tscheschner - Head Of Music
"

Wison Phillps- Hold On
‘The Chestians- | Found Out
MC Sar- It's On You
Lisa Stansfiekd- What Did 1 Do

iy Of Tuth

MC Hammer. U Can't Touch This
Elon john- Club At The End
Alannah Myles- Black Velvet
Janet Jackson- Come Back

Maxi Priest- Close To You
Lonnie Gordon- Beyond Your
'DNA/Suzanne Vega- Tom's Diner
New Kids O/T Block - Tonight
Sinead ocMnm The Emperor
Snap- Ooops Uy

Bess I Wor Tl About
Beuty Boo- Doin’ The Do
Mariah Carey- Vision Of Love

Al
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EUROPE 2 - Paris

Marc Garcia - Prog. Dir.

PP UB40- Kingston Town
Dave Stewart- ack Taking
Jean-Pierre Made- Dixieland
Prefab Sprout- Looking For
Jean-Louis Aubert- Univers

LP  House Of Love

RFM La Radio FM Network
hln—lvun- Michaud - Prog. Mgr.
PP Suzanne Vega- Book Of Dreams
Tina Turner- Foreign Affa
Phil Colins.

AD  Dave Stewart- Jack Taking
Roch Voisine- Avant De Partic

Cape
AD Wt Wet Wet. Say With Me
Harriet- Temple Of Love

Oleta Adams- Circle Of One Love
i Fun & Sonia- You've Got A
Avalanche- Blue Train Mare Lavoine- Rue Fontaine
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Adamski- ‘Warm Sounds- Birds And Bees
UB 40- Town UBAQ- The Way You Do The
DNAVSuzamne Vega- Toms diner Princes- | Wish You Love Al U
Mark Boyce- Hey Lt Clousea- Wil Niet Dat Je
Kivwi- Pompe Pompes Beverly Craven- Promise Me 2 *
AD  Rotlyne Clarke- Em Steady ichael- Praying F ~
Phil Collins- That's ust Mecano- Hijo De La Luna L ‘,
- o ot P s Vara Con Dios- What's A Woman I\
Gloria Estefan- Cuts Both Ways AV X
RADIO NANTES ClList 2
Philippe Nossent - Prog. Dir. AD' Vaya Con Dios- Nah Neh Nah \A M
David Stewart- Jack Tking Toto- Out Of Love 0
AD  Patrick Bruel- Alors Regarde The Carpenters- Close To You
Rien Que Pour Ca
Hallday- C. L G u
(3 a
RADIO 21 - Brussels
RADIO VITAMINE - Toulon Claude Delacroix - Prog. Dir.
Mathias Combes - Prog. Dir Bombalrina- sy Bty Teeny
ey Boo- Doin' The Doo New Heavies-Dream Come
Johney Halyday- Caditac Soul i Saul- People
cano- Une Femme Avec Une Gary Moore- Walking By Myself
Precious Wilson- | May Be INXS- Suicide Blonde
Prince- Thieves In The Temple
Touch Of Soul We Got The BRT - Studio Brussels
Dick Rivers- Comme Le Loup Jan Hautekiet/Mark Coenen - Prod.
Top 15 papes:
RIVIERA RADIO - Monaco The o Drgors Fmree
Daevid Fortune - Music Dir. Prince CI
AD " Michael Bolion- Back On My N s D
George Michael- Praying For Liberties CD'
Dusty Sprinfield- Luke!2 Live Crew- Banned In
Might Be Gaants- Istanbul Sinead O'Connor- The Emperor
Neville Brothers- Bird On A DDNA/Suzanne Vega- Tom's Diner
New Kids OIT Block- Sep By
Richard Rogers- Crazy In Love Texas Tornados CO
Dave Stewart- Jack Talki
H O A N Gary Moore- Walking By Myself
The Men They Couldn't Hang CD
VERONICA - Hilversum gy
Hans Van Der Veen - Prog. Dir. An Emotional Fish CD.
” New Kids OIT Block- Tonight A Tribe Called Quest- Bonita
GerardJoling- Corazon
Luker2 Live Crew- Baned In BRT - East Flanders
Dream Warriors- Wash Your Rudi Sinia - Prod.
ice MC- Cinema Top 10:
Partners In Kryme- Turtle MC Hammer- U Can't Touch This
John Spencer- Knock Out Roxete- It Must Have Been
FABM Parker- Thunderbirds Maxi Priest- Close To You
Fragment- Love, Lust Gray/Barbelivien- A Toutes
Lorea- Ritmo De e
NOS - Hifversum Technotronic- Meg;
Tom Blomberg - DJ/Prod. Charles D Lewis- Soca Dance.
PP The Serenes- Rebecca London Beat- 've Been
AD  Deacon Blue- 'l Never Fall Killer
London Beat- 've Been Craig McLachlan- Mona
George Michael- Praying For D Jon Bon Jovi- Blaze Of Glory
Human League- earc Like A Kid Frost- La Raza
Bryan Adams.- Summer Of ‘69
VARA - Hilversum J3son Donovan- Rhythm Of The
Rolf Kroes - Head Of Music UBA40- The Way You Do The A
PP Deee-Lite- Groove Is In The Lee Roy- Standing On A Boat
AD  Caron Wheeler- Livin' In The Helen Shapiro- Look Who It Is
Steve Wynn- Carolina Helmut Lotti- Viaamse Nachten DEAR O

AVRO - Hilversum
Jan Steeman - Head Of Music
PP 1an Gilln- No Good Luck

TROS - Hilversum
Ferry Maat - Head Of Music
PP Gerard Joling- Corazon

KRO - Hilversum
Paul van der Lugt - Head Of Music
Chicago- Hearts In Trouble

s:
Jonathan Buler- Heal Our Land
Joe Cocker- You Are So
The Soup Dragons- I'm Free
Steve Millr Band- The Joker
Mavis Saples- Melody Cool

NCRY - Hilversum
Jaap De

re
4D ot i B«nler ‘Heal Our Land

SKY RADIO - Bussum
on Laths

Plaza- O-oh
RTBE RADIO 1. Halnant
Birenne/Ph. Jauniaux
Top 10:

Charles D Lewis- Soca
GrayBarbelven- A Toutes

Chude Barzorti Aime Moi
Snap- Ooops Up
Adamslo- Kiler
Frank Michael- Ten Vas Pas
HC Hammer- U Can't Touch This
Vaya Con Dios- Nah Neh Nah
D Pudine s Ol Lhdre
Block- Step By
RADIO CONTACT F - Brussels
Jean-Lou Bartin - Prog

z,m e Hidon
Aime Moi

cm‘ D Lowts Socs D

Miecta- Vattene Amore

MC Hammer- U Can' Touch This

Thierry Hazard- Le Jerk

London Beat.Ive Been




Graffic- Princesse Ma Folie

Patrica Kaas- Les Mannequins

Michel Delpech- |'Exais Un

DNA/Suzanne Vega- Tom's Dier
Craven-

Beverly Promise M
Gloria Estefan- Cuts Both wm
London Beat- I've Beer

Dave Stewart- Jack Talking
Mariah Carey- Vision Of Love

George Michael- Praying For
Twenty 4 Seven- | Can't Stand
Vaya Con Dios- Nah Neh Nah
Capelli D'Oro- Canzone Per
Maureen Walsh- Thinking Of

RADIO CONTACT NL - Brussels
Danny De Bruin - Prog. Dir.
Aist:

Oops Up

Stevie V- Dirty Cash

Van Neygen & Sanne- Veel Te
Maxi Priest- Close To You

New Kids On The Block- Step
MC Harmer- U Can't Touch Ths
Rorette- It Must Have Been
Madonna- Hanky Panky
Clouseau- Wil Niet Dat Je

Bart Kaell- ZelJe Voor Het
Plaza- O-Oh

ONASaanne Veg-Tois Dine
London Beat. Ive

Mystic- Ritmo De s Noche
Sinead O'Connor- The Emperor
Mariah Carey- Visio

Wil Tra- In De Armen Van

Al
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RADIO EXPRES - Antwerp

Marc Dhollander - Head Of Music

PP Craig McLachian- Mona
Bart Kael Zeil e Voor
Roxette- It Must Have Been
Lorca- Ritmo De La Noche

Mecano- Hijo De La Luna
Vaya Con Dios- Nah Neh Nah
Erik Van Neygen- Veel Te

AD  Matthias Reim- Verdamme
George Michael- Praying For

RADIO ANTIGOON - Antwerp
Piet Keizer - Dir.
PP DNA/Suzanne Vega- Tom's Diner

Airplay Top 10:
George Michael- Praying For

Phil Collin. That's ust The
Madonna- Hanky Panky

Al
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Gary Moore- Walking By Mysell
OWD- Energy

New Kids OIT Block- Tonight
The Cuic Of Snap- Hi Power

RADIO ROYAAL - Hamont-Achel
Tom Holland - Prog. Dir.
PP George Michael Praying For
4D NC S I'sOn You
BZN. Ye
P v Dary Ik Zal E Voor
Cols D L Soca Dise
appy Mondays- Step On
o e Ve ch
Innocence- Sient Voice

Baranarama- Only Your Love
LP  Rene Shuman

SWITZERLAND

DRS 3- Basel
Christoph Alhpm - Music Coord.
Playlist:

Electronic- Getting Away
Ganglords- Girls Dem Nice
Piies- Velouria
Soup Dragons- I'm Free
Wil Jones
Fred Koller

5
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The Men They Couldn't Hang
Nevile Brothers
Prince

‘Shinehead

Texas Tornados
COULEUR 3 - Lausanne
Gerard Saudan - Head of Music
PP The High- Up And Down
AD  Shack- Only One In Your Love
LP Wire Tain

Duran Duran- Violence Of
AD  Enzo Avitabile- Credi
Partners In Kryme- Turte

Go West- King Of Wishful

St Paul- Stanger To Love
Devo- Post Post-Modern Man
Vixen- How Much Love

The Time- Jerk Out

Phil Colins- That'sJust The

Soul I Sout- Missing You
Edoardo Bennato- Abbi Dubbi

RADIO 24 - Zurich Bily ldol- LA. Woman
Clem Dalton - DJ/Coord. ‘Was Not Was. How The Heart
AD ' Colin Hay- Help Me MC Hammer- U Can't Touch This
Jef Hesey- Whie My Guiar
SUONO
Double Trouble- Love Don't Carlo Mancini - Music Director

Suzanne Vega- Tired Of
Vaya Con Dios- Nah Neh Nah
Charles D Lewis- Soca Dance
Sinead O'Connor- The Empero
DNA/Suzanne Vega- Tom's Diner
Blue Pearl- Naked In The Rain
LP  Jon Bon Jovi
Johany Otis Show

Jude Cole
Howln' Will
Crosby, Stls & Nash
Hothouse Flowers
Nelson

RADIO FORDERBAND - Bern

Res Hassertein- D) Co-Ord.
BacciniLadri D Biciclette-
Sotto Questo Sole

AD Texas Tornados- Who Were You
Flash And The Pan- Something
Michael Bokon- Georgia On My
Tina Torner- Break Throu
The Men They Coukdn't Hang.
Great Expecaions

RADIO ZUERISEE - Staefa
Ueli Frey - Head Of Music
AD  Dave Stewart- Jack Talking

OfT Block- Tonight
PP Jonathan Butler- Heal Our Land

U T R
OE 3 - Vienna
Guenther Lesjak - Head Of Music

AD Lindy Layton- Silly Games
Austrian Mix Project- Alle
Craig McLachlan- Mona
Peur Cornebos-Ziachg

t2 Neditruder
Knebworth

RETE 105 Mian

Peroni - Prog, Dir.

Grant Benson - DJ/Prod.
Playlist Top 15:

Denis Azor- A Li La

ran Duran LP
Double Dee- Found Love
Seci e © obson- Sy

Bily Idol LP

Sanne- Love Is Gonna Call
Bananarama- Only Your Love
Soul I Soul LP

AD Tityo- Man In The Moon 2
Static- Feel That Beat
Clark Datchler LP
Andrew Ridgeley LP

RAI STEREOUNO - Rome
inari - Dir

Francesco Baccini & LDB- Sotto

PP John Waite- Deal For Life
Asia- Days Like These
ke Lo The ik &
League- Heart Like A
AD Nt Co L Wb
bbles- Giving You The
Tracie Spencer. Save Your Love

- Romeo
Wid Weekend- Where Does It

RADIO MONTE CARLO - Milan
Francesco Migliozai - Prog. Contr.
st 15:

Marah Carey- Vision

Jude Cole LP

OST Days Of Thunder LP
Jimmy Ryser- Same Old Look
Every Day People LP

Concrete Blonde- Joey

Brent Bourgeois- Dare To Fal
Energy Orchard- Salortown
Jef Lywne LP

Crosby Stils & Nash Live

Maxi Priest- Close To You

Clark Datcbler LP

Gearge Michael. Praying For Tine

Cheap Trick- Can' Stop
Prefab Sprout- Looking For

Al
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RADIO KISS KISS - Naples

Gianni Simioli - Prog. Dir.

PP Dafeene- Drive My Car

AD  Halo James- Wanted
Blow Monkeys- La Passionara
Bob Geldof- Love Or Something
Dafeene- Drive My Car
Lance Ellington- Time Won't

Lite- Groove Is In The

Gene Loves Jezebel- Jealous

TION REPORTS

Popular FHICIDENA ‘COPE - Madrid
Carlos Finaly - Music Director
Playlist Top 5:

Ehon john- Sacri

Gary Moore. Sl Got The
The Chimes-  Sull Haven't
Fia- Musico
AD  George Michael- Praying For
Complces- Los Tejados
Marish Carey- Vision Of Love
€l Golpe- Agata

CANAL SUR RADIO - Andalucia

Paco Sanchez - Music Mgr.

PP Los Romeos- No Te Escapas
Lucy En El Cielo- Mejor Es
Marshal Tocker Band LP
Kiara- You Are Right About
Simbad. | Aint Cryin'

AD Was Not Was LP
Georp Mk g For

The Chills LP

Top 10:
LP Soul i Soul

imes
€1 Ukimo De La Fila
Bears International
Black

Oleta Adams

W [} N

SR ADION P ELANCEC0
Weekdays 12303
Pontus Enhorning - .
Playlist:
Harriet- Temple O
Colin james- Give It Up
Toy Matine- Last Plane Out
Steve Earie- The Other Kind
Dave Stewart-fack Taking
Aswad- Next To You
Adolphson/Fak- Pa akt
Johan Kinde- Valona
Henzel & Thors- Sov Gott
Oh Boy- En Ensam Man
LP Gunbunvies
Human Radio
Wendy & Lisa

mmou
mb

TO - Messina

i - Df
. T i The Temple
Hothouse Flowers- Give It Up
Lori Mary- Una Storia
Righeira- Ferragosto
Blow Monkeys- pringtime For
The Black Flame- Watching You
D) Thunders- Don't Wanna
P Mango

RADIO STAR - Vicenza
aressi - Prog. Dir.

PP Stevie B- Love & Emotion
AD  Orchestra JB- Free Spiric

RO Lovely Thing

Paul Johnson- Don't Make Me

Cool Down Zone- Heaven Knows

Fatman- Release Me

Duran Duran- Vollence OF
LP The Time

Mariah Carey

Maxi Priest

RADIO MADRID - SER

Rafael Revart - Music Mgr.

No.l Playlist:

New Kids OIT Block Step By
Anucar Moreno- A Caballo
Black Box- Fantasy

24 Dioptrias- Una Guitarra Y
Jive Bunny- Can Can You Party
Ramoncie- Como Un Susurro
Los Copotes- Corazon De Reloj
Tennessee- Por Un Minuto De
George Michael- Praying For
Dave Stewart-fack Taking

P
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Prince- Thieves In The Temple

New Kids OFT Block- Step By

Go West- King Of Wishiul

Zemya Hamilton Geln] Through

Poison- Unskinay Boy

Twenty 4 Seven- fr -

Alannah Myles: Love ls

Mariah Carey- Vision Of Love

Nick Kamen- | Promised Mysell

Papa ee- Lexin’ Off Steam

Hanne Boel- | Wanna Make Love

Daeene- Big Bad World

Johan Kinde- Valona

Gary Moore- Walking By Myself

Partners In Keyme- Turde

Rob 'n" Razlei K- Jusc Tell
zanne Vega- Tom's Diner

New Kids O/T Block- Tonight

George Michael-Praying For

Dave Stewart- ack Taking

A

°

Biue Peart- Naked In The Rain

SAF RADIO - Stockholm
M - Head Of Music
PP Aswad- Next To You
AD  Tiiyo- Flowers
Tina Turner- Look Me In The
Or Alban- No Coke

Aswad- Next To You

Betty Boo- Where Are You Baby
Indecent Obsession- Tell Me
MC Hammer- Have You Seen Her
Pebbles- Giving You The
Jonathan Butler- Heal Our Land
IT & The Big Fandy Forin
Mavis Saples- Melody
Alanrah

Kevin Page- Touch Of Paradise:
Adolphson Falk- Pa oan
Technotronic- Megami
e Of A Woman

"M Hammer- U Can' Touch This
Jon Bon fo-Blaze Of Glory
D Aln- No Coke

RADIO CITY 183 - Gotherburg
Lars Bodin - Music Director

5 e Oty ok

AD  Michael Franks- The Art
Peter Lemarc- Mellan Deg Och

Wikon Phils- Release Me
Concrete Blonde-
Rosie Ania- Eyes Of A Woman
Chimes- True Love
Coldjam/Grace- Last Night A
Bily Idol- L. A. Woman
Chicago- Hearts In Trouble
St Paul-Stranger To Lave
Propaganda- Only One Word
LP DaveS

RADIO STOCKHOLM - Stockholm
Ulo Maasing - DJfProd.
AD  Brown/Sharpe- Sun Worshippers
Aswad- Next To You
Tityo- Flowers
Juian fonah- Its A Jungle
Neopop- Tak To Me

RADIO GOTHENBURG

Leif Wivatt - Head Of Music

AD  Propaganda- Only One Word
ianna Nanvini Scandalo

Prefab Sprout- Looking For

Go West- King Of Wishil

Papa Dee

P
Tidyo

HIT FM - Stockholm

Johan Bring - Prog. Dir.

Top 10 Playlist:
Soul Rebelion- Simple Rhythm
MC Tunes- The Only Rhyme
The Beloved- Time After Time
Yazz- Treat Me Good
Partners In Kryme- Turde
Everyday People- | Guess It
Ofimax- Last Nite A D Saved
Go West- King Of Wishful
Secret Service- Say Say Bom
Linear- Sending All My Love

AD  Eric B & Rakim- Let The Rhythm
Marcalex- Quick Quick

Visitors- Juzz

SFR- ing
Iohan Karsson - Head Of Music
Phil Collins- That's Just The
4D Toe s T v
fanocence- Slent Voice
Don Patrol- Al Night Long
Papa Dee- Hypocrites
Kevin Page- A Touch Of
London Beat- ve Been
Dodo & The Dodos- Du Skal Tro
Kevin McDermott Orch. Wheels
Boogie Down P- 100 Guns
Just D- N Gaeng Til

N R W

NRK - Oslo
Vidar Lonn-Arnesen - Prod.
Playlist Top 10:

Puton Unkiay Bop

Michael Bokon- How Can We Be
New Kids OT Block- Hangin'
Heart- All | Wanna Do
Chyp Notic- Nothing Compares
Maxi Priest- Close To You
Paul fanz- Every Licde Tear

AD  DNASSuanne Vega- Tom's Diner
‘The Soup Dragons- Im Free
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RADIO | - Oslo

‘The Time- Jerk Out

Heart- | Didn't w;m To Need
Poison- Unskinny

DNA/Suzanne v=p o Diner
Beverly Craven- Promise Me

RADIO OST - Rade

Kai Roger Ottesen - Prod/D)

AD  Poison- Unskinny Bop
Beverly Craven- Woman To
Black Sorrows- Small Changes
Senators- Brow Eyed Girl
MC Hammer- U Can'c Touch This
Chicago- Hearts In Trouble
Rosie Ania- Eyes Of A Woman
Lindy Layton- Sily Games
RPO- Lovely Thin
Johany GillKenny G- My My My
Maxi Priest- Peace Throughout
Propaganda- Orly One
Duran Duran- Viclence Of
Adrian Gurvitz- Clasic

RADIO MOTOR - Oslo
Grete Torp - Head

PP George Michael- Praying For
LP  Delbert McClinton

RADIO 102 - Haugesund

Egil Houeland - Head Of Music

AD  The Dum Dum Boys- En Plass |
Dave Stewart- Jack Taking
Liberties- Lonely Tonight
Deacon Blue- 'l Never Fall
Bombalurina- Ity Bits Teeny
Hothouse Flowers- | Can See
John Hitt- Bring Back Your
An Emotional Fish. Celebrate
Guns ' Roses- War
Wison Phillps- Release Me
Primal Seream- C

Free
Betty Boo- Where Are You Baby

Nelson- | Just Can't Live
Black Sorrows

Prince

OST Pretty Woman

Maxi Priest

Was Not Was
IN Kim Wide

Beverly Craven
STUDENTRADIOEN TROMSO
Rune Hagen - Head Of Music
Airplay Top
‘Alannah Myles- Love Is
Prince. Thieves In The Temple
Pixies- Velouria
De Lillos- Hankovalsen
Matchstick Sun- Mr Powerman
Iggy Pop- Home
Bill Idok LA. Woman
The Stone Roses- One Love
Sinead O'Connor- The Emperor
Gary Moore. Walking By Mysell

RADIO FINN - Harstad
Tom Berg - Head Of Munkc

Dave Stewart. Jack Taking

‘The Soup Dragons. I'm Free
Lonie Gordon- Beyond Your
Rosie Ania- Eyes Of A Woman
DNA/Suzanne Vega- Tom's Diner
Lindy Layton- Sily Games

Maxi Priest- Close To You

R PO- Lovely Thing

Jonathan Butler- Heal Our Lind
Zouk Machine- La Musique Dans
Hanne Boek Light In Your

LP Prince

Al

S

k Sun
IN Machstick Sun

D E N M A

DANMARKS RADIO - Arhus
Leif Wivelsted - Head Of Prog.

Roxette- 1t Must Have Been

STATION REPORTS

MC Hammer- U Can't Touch This
Wison Phikps- Hokd

Tenty 4 Seven- | Can't Sund
Snap- Ooops Up.

RADIO VOICE - Copenhagen

Bo Berg - Prog. Dir.

PP Poison- Unskinny Bop
Deee-Lite- Groove Is In The
A Camery oy Scene
Stevie V- Dirty Cas!

Marizh Carey- Vision Of Love

Peter Smith- Smager Mine Kys
Gary Moore- Walking By Mysell
Featier Chorus- Cloud Eight
Jon Bon Jovi- Baze Of Glory
Bily dol- LA. Woman

London Beat- I’

Go West- King Of Wishful

RADIO VIBORG

Henning Kristensen/

Poul Foged - Head Of Music

Mariah Carey- Vision Of Love
Vaya Con Dios- Nah Neh Nah
UB 40- Wear You To The Ball
Craigh McLachian- Mona

Tommy Page. Turn On The Radio
Guido Mineo- Win That Game
Go West- King Of Wishiul
Smokie- | Feel Love
ONASarn Ve Tori's e
Keld & Hikda- Hva' Vil Du H

Sam Brown. Once nYour Lie
Lotta Engberg- Skon Cecifa

Wet Wet Wet- Stay With Me

AALBORG NAERRADIO- Aalborg
Olaf Meditzky- DJ/Prod.
PP Bombaluina sy Bitsy Teeny

S

Al
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AD Bo Katzman- hithouse Rap
Rockers By Choice-
DNA/Suzame

Hanie Boek | Wanna Make
Maxi Priest- Close To You
Anita Baker- Compositions
The Time- ferk Out
Asvad: Next To You
Walk The Walk- Love At All
Kim Wide- Time

LP  Nevile Brothers

AARHUS NAERRADIO - Aarhus

Frankde Fever - Head Of Music

PP Aswad-Next To You
Candy Fip- Can This Be Real
George Michael- Praying For
Dream Wariors- Wash Your
Go West- The King Of Wishful
Jam On The Muths- Hotel
Zouk Machine- La Musique Dans
Marih Cargy- Vision Of Love
DNA/Suzanne Vega- Tom's Diner
Cheap Trick- Can't Stof

LP jonathan Butler

RADIO HORSENS

Jan Boog:

PP Dave Stewart. ack Talking
Sinead O'Connor- The Emperor
Prince- Thieves In The Temple "
Beyan Adams- Summer Of 69
Bombalurina- ltsy Bitsy Teeny

Playlist:
8ig Country- Heart Of The
Diana Ross- I'm Still Waiting
Dave Stewart- ack Talking
Twenty 4 Seven- 1 Can't Stand
Alan Olsen- Mer End En

AD  Gir- Bl yes

n The Mutha- Hotel
Tommy Page- Torn On The Radio
Rockers By Choice- Rabalder.
Pretty Maids- Autention
LP  Red Squares

(adverusemeny)

RADIO SYDKYSTEN - South of

Copenhagen
Peter Hald - Head Of Music
Airplay Top 10:
DNA/Suzanne Vega- Tom's Diner
Mariah Carey- Vsion Of
MC Hammer-
Maxi Priest- Close To You
MedeirosBrown. he Aint Worth
Blue Peark Naked in The Rain

Gary Moore- Walking By Myself
Prince- Thieves In The Temple
Peter Smith. Smager Mine Kys

AD ONA/Suzanne Vega- Tom's Diner
Rockers By Choice- Rabaider.
Nick Kamen- | Promised Myself
The Time- erk Out

SLR - Slagelse

Michael Hansen - Head Of Music

PP Johnny GillKenny G- My My My

AD  DNA/Suzanne Vega- Tom's Diner
Wendy MaHarry- California
Wet Wet Wet- Say Wich Me
Sam Browa- Once In My Life

Duran Duran

)

YLE /RADIOMAFIA - Helsin

Jukka Haarma - Music Coordinator

PP Word Party- Put The Message
Kultakuume- Numero  Jon Bon

Dread Zeppelin- Whole Lota

Dave Stewart. fack Talking

Zouk Machine- Maklon

Melba Moore- LiftEvery Voice
continues on page 24

ﬁ"IUSIC FACTORY MASTERMIXES
EUROPE'S PREMIER D... SUBSCRIPTION SERVICE

The Mastermix Package is exclusive only to you, the D.J. on a subscription basis
only. Subscribers get two 12" discs of medleys, remixes and Megamixes, the D.J!"
Toolkit, a regular selection of drop-in samples, dialogue and effects, plus Music Factory’s
own newsletter, *Jocks’ magazine and up front dance promos.

RECORD COMPANY A & R men for the hottest remixes around switch on to the
REMIX SERVICE used by names such as Eddy Grant, The Gap Band, Talk Talk, Climie
Fisher, Nick Kamen, Oh Well, Eartha Kitt & Bronski Beat, Blue System, Siedah Garrett,
Stefan Dennis and Princess.

FOR DETAILS OF THESE EXCLUSIVE SERVICES CONTACT....

\_

Or the agent for your territory

®STREETDANCE RECORDS-DENMARK
® PANTHERA RECORDS-SWITZERLAND
@ NEXT STOP RECORDS-SWEDEN
® MUSIC FACTORY-WEST GERMANY
@ JOCKSLINE DJ POOL-AUSTRIA

Music Factory, Studio 4, Canalot Studios, 222 Kensal Street; London W10 SBM
Telephone: 081-960 2739 Fax: 081-960 7937

@ BLANCO Y NEGRO-5SPAIN

® EAST COAST TEAM-NORWAY
@ DISTRIDISC-BELGIUM

@ DISCOSMASH-FRANCE
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Prince- Can't Stop This
Mariah Carey- Some Day
Eppu Normaal- Tihroja
Pixies- Velouria

Dirty Dozen Brass Band
Kaiko Reyhka 24.7 Sz

RADIO MUSA - Tampere

AD'Big Fun- Hey There Licdle Girl
Human League- Heart Like A
Tommy Page- Torn On The Radio

Blve System- Love Is Such A
Lonnie Gordon- Beyond Your
Boycou- Truth

LP Mariah Carey

DISCOPRESS - Tampere
Toja Lindell - Co-Ord.
Finland's Disco Chart:
PP MC Nikke T Jos Haluu
AD  Baranarama- Only Your
Kim Wide- Can't Get Enough

Was Not Was. Papa Was A
Mr Lee- 1 Like Girls

P ORTUGA

TOP REM - Lisbon
Luis Loureiro - Head Of Music
Playlist Top 5
Rui Veloso- Paixao
Guns '’ Roses- Knockin' On
George Michael- Praying For
Mariah Carey. Vision Of Love:
Snap- Ocops Up

CORREIO DA MANHA - Lisbon
Rui Pego - Prog. Dir.

List:
AD Maxi Priest- Peace Throughout

Luke/2 Live Crew- Banned ln
B List:

AD George Michae!- Praying For
Deacon Blue- ' Never Fall
Power Of Dreams- Never Been

ANTENNA 97.1 FM - Athens
ROCK TRACKS - Saturday 9-10 PM
Alexander Richardos - D)/Prod.
PP Lita Ford- Hungry
AD Guns o’ Roses- Civl War
Vixea- Too Much Love

One Love
LP Gary Moore
IN  Alce Cooper

'WIGR JERONIMO GROOVY - Athens

Jason Donovan- Another Night
Linear- Sending All My Love
Snap- Ooops Up

es- | Still Haven't
New Kids OIT Block- Step By

SEVEN X, 98.7 FM - Athens

Apostolos Laskarides - Prod.

Airplay Top 10:
Janet Jackson- Come Back To Me
Jon Bon Jovi- Blaze To Glory
George Michael- Praying For
Vara Con ios- Nah Neh Nah
The Beloved- Time After Time
Bruce Hornsby- Across The
Madonna- Hanky Panky

Toto- Love Has The Power

ST

Dance Airplay Top 10:
auecen Wa Tining Of
Snap- Ooops Up
Was Not Was- Papa Was A
Electribe 101- Tilking With

Sou il Soul-Missing You

POLSKIE RADIO 3 - Warsaw

Marek Niedzwiecki - Prod.

Dave Stewart- Mr Reed

George Michael- Praying For

Michael Bokon- Georgia On My
Great Song Of

Horse. The Speed

Oleta Adams- Circle Of One

New Kids OIT Block- Tonight

33

Al

" reevon
Hea
€L Adamski Kiler
Roxette- It Must Have Been
MC Harmer- U Can't Touch Us
Snap- Ocops Up
Mai Priest- Close To You

Sinead O'Connor- The Emperor
DNASuzanne Vega- Tom's Diner
Prine: Thees b The Targle
Zouk Machine- Maldor

Tia Toner Look Mo n The
Technotronic- Megamix

Sout  Soul- People

ct

ive Rotation:
Timmy Thomas- Why Can't We
Gary Moore- Walking By Myself
Dave Stewart- ack Talking
Was Not Was- How The Heart
Colin James- Just Came Back
Janet Jackson- Black Cat
Beat- I've Been
-
Chad fackson- Hear The
Wendy & Lisa- Strung Out
‘The Stone Roses- One Love
Iggy Pop- Home
The Soup Dragons- I'm Free
Duran Duran- Violence Of
Charles D Lewis- Soca Dance
Bily Idol- LA, Woman
Wison Philips- Release Me
Jongle Brothers- Doin Your
Eros Ramazzotti- Amart €
€n Vogue- Hold On

SUPER

CHANNEL

Nick Kamen- Looking Good

New Kids OIT Block- Step By

Bananarama- Only Your Love

Beats Int'- Won't Tak About

Pretenders. Never Do That

Norman Cook-Blame It On The
fays:

Powerp!

€L Vit Carey-Vision Of Love
Jungl Brothers- Doin® Our Own

Blaze Of Glory

Hot Tips:
€L Ruby Blue- Primitive Man

TION REPORT

Together- Hardcore Uproar
Sang: Engishman In NY

VERONIQOUE

COUNTDOWN OVER EUROPE
- Prod.
Neneh Cherry
Suap

UNITED KINGDOM
Ar

PEPC

Paul Ciani - Prod.
Aswad- Next To You
Sonia- End Of The World
KLF- What Time s Love
Steve Millr Band- The Joker

Jason Donovan- The Rhythm OF
Bombalurina- tsy Bitsy Teeny
Whitesnake- Now You're Gone

Gilbert Foucault - Music Co-Ord.
Clip Des Clips:

L Jean-Lovis Aubert~ Univers
Foree 12:

€L Innocence- Natural Thing
Jean-Pierre Mader- Dixieland
Kurt Maloo- Love Gr
Mano Negra- Pas Assez De Toi
Mecano- Une Femme Avec Une
Le Mystere
Des Voix Bulgares- Chope Chope
New Kids OIT Block- Step By
Florent Pagay- Ca Fait Des Nuits
Vaya Con Dios- What's A Woman
Kim Wide: Car' Get Enough

Force 8
€L Join Armatrading. More Than
Basia- Cruising For Bruising
Alin Chamfort- Sor
e

Patsy- Cette Force En Lui
Philppe Poirier- Les Voyous
Tonton David- Peuples Du Joelle
Ursull- White & Black

Was Not Was- Papa Was A

hes

sique

Annie Amsellem - Head Of Prog.

€L Jean-Michel Jarre- Calypso
Fiorent Pany- Ca Fat Des Nuits
Art Mengo- Demain, Demain
Depeche Mode- Poiiy Of Truth
Charles D. Lewis- Soca Dance
Alain Chamfort- Souris Puisque
Claudis Phils- Cache Ta
Mano Negra- Pas Assez De Toi
Sydney Youngblood- Ain't No

WEST GERMANY

)

Aleksander Hein - Head Of Music

Heavy Rotation:

€L Phil Colins- That' just The
Wikson Phillps- Release Me

Medium Rotation:

CL Dave Stewart- fack Tlking
Guido Mineo- Win That Game
Mariah Carey- Vision Of Love
Rosie Ania- Eyes Of A Woman
Chocolate- Ritmo De La Noche

HiG

€L DNA/Suzanne Vega- Tom's Diner
Peace
Beats 4 U- I Not Over
That's Just The
Aamah Myes Loe
High Live Chare:
Candy Dulfr. Saxualy
Medeiros/Brown- She Ain't
MC Sar-It's On You
Sonic Youth- Cool Thing
Guru Josh- Whose Law
gy Pop- Home
Rosie Ania- Eyes Of A Woman
Betty Boo- Where Are You Baby
Gloria Estefan- Cuts Both
niafBig Fun- You'e Got A
High-Live 3
€L Style Counci

H O L L AND

%

VERONICA
Rob de Boer - Prod.
L Henk Wingaard. He Sutie

Liebrand/Scott- Move To The
George Michacl. Praying For
MC Sar- t's On You

Zouk Machine- Makdon

Bryan Adams- Summer of 69
London Beat- I've Been

MC Hammer. U Can't Touch This

m van Omrwln - Prod.
Jason Donovan- Rhythm Of The
Vaya Con Dios- Nah Neh Nah
Mariah Carey- Vision Of Love
Tina Turner- Look Me In The
London Beat- I've Been
Craig McLachian- Mona

q

Bart Kaell- Zeil Je Voor Het
The Romans- Twice A Day

EUROCLIPS

The most aired music video cips
throughout Europe i the week
prior to publication.

VIDEOFAVOURITE

DNA'Suzanne Vega
Tom's Diner

VIDEO HITS

Phil Collins
Thats st The Way ks 71
Mariah

T'e Been Thinking About You e st
Prince
Thies b The T Pusey Pk Frocns
Dave Stewart
Jack Taing - L

Machine

She Ain't Worth It - Red Car
WELL AIR
UB4

The Way You Do Te Thg ou Do .
Wilson Phillps

Relase Me - Nerwe s
uB4

Wear You To The Ball - 71
snap

Ooops Up- T Bers P
Adamski

Killer - k05

Tina Turner
Look Me In The Heart-srxo i
Lisa

Aswad
Next To You - Ten Bears Productons

MEDIUMROTATION

Human League
Heart Lice A Wheel v

FIRSTSHOWINGS
Sonia

The End Of The World - Medalab
Whitesnake

Now You're Gone - The Company.

Sl Games - Mesah
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TIPS & TREND

before

Personally.
One of the
Afrika. It had an
belngr released as a single. It has an eclectic

.0:52“ of Nordic beat is Hello

rground following in Sweden
ash of reggae, world beat and hip

4 hop Yet despiu the dmee v, Rock 2 Roll has
not lost ground here, prove
with their Jatest album. A!so :heck out the work
of Rosie Ania, who could well become the new
Anita Baker in a couple of years.

Margareta Cuywiszloﬂ/wplosnnon)nﬁomber,wpmdn
City 103 /545 year olds and broadcasting 90% music I8 hours a day.

OLIVIER ALLARDET F | ARTUR FRANK D

Voltage FM Radio Salue

TP Keith Sweat- Make You Sweat TP Chicago- Hearts In Trouble

Everyday People- Headiine News Maxi Priest- Close To You

fect Gentlemen- Ooh La La
LP Sunley Clarke/George Duke
nice Dempsey

MARGARETA ANDERBERG S
103

Radio

TP Dr Alban/Leila K- Hello Afrika
Guaranteed Raw- Make Your Body

Rosie Ania- Eyes Of A Woman
LP Dave Stewart
The Wannadies

TOM BLOMBERG NL
NOS

TP Christians- Green Bank Drive
Cliff Richard- Silhouettes
Quireboys- There She Goes

LP Harry Connick Jr.

Mariah Carey

KJETIL H. DALE

Radio 102

TP Beverly Craven- Promise Me
An Emotional Fish- Celebrate
Liberties- Lonely Tonight

LP Matchstick Sun
Brent Bourgeois

CARLO DEBLASI

Radio Stereo 103

TP DNA/Suzanne Vega- Tom's Diner

Prefab Sprout- Looking For
Dave Stewart- Jack Talking
LP Mariah Carey
Wilson Phillps.

DOMINIQUE DUFOREST
NR|

TP George Michael- Praying For
Dave Stewart- Jack Takking

I3

Earth Wind & Fire- Wanna Be A

LP Prince
Mariah Carey

FRITZ EGNER
Bayerischer Rundfunk
TP St Paul- Stranger To Love

Timmy Thomas- Why Can't We

Dave Stewart- Jack Talking
LP Prince
The Time

TIM FINLAY UK

Yorkshire Radio Network
TP London Beat- I've Been

Colours

NEIL FRANCIS UK
Invicta lio

TP Bob Geldof- Love Or Something

Junior Giscombe- Step On

MC Hammer- Have You Seen He
LP Bad English

Johnny Gill

=
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Polar Pop- Eisbaer
LPMC Hammer
Knebworth

SERGE VAN GISTEREN B
Radio Antigoon
TP Prefab Sprout- Looking For
The Cult Of Snap- Hi Power
Vaya Con Dios- Nah Neh Nah
LP Prefab Sprout
Vaya Con Dios

RUNE HAGEN N
Studentradioen Tromso
TP Flowered Up- It's On
The Senators- Brown Eyed Girl
Soup Dragons- I'm Free
LP Matchstick Sun
Pixies.

PETER HALD DK
Radio Sydkysten
TP UB40- Wear You To The Ball
White House- Hold On
George Michael- Praying For
LP Pecer Smith
Five Sar

MIKKO HIRVONEN SF

Radio Oikea Asema

TP Sound Garden- Big Dumb Sex
Robert Lioyd- Nothing Matters

Candy Dulfer
EGIL HOUELAND N
Radio 102

io
TP Primal Scream- Come Together

Dave Stewart- Jack Talking

John Hiatt- Bring Back Your Love
LP The Black Crowes

Was Not Was

ULRIK HYLDGAARD DK
Radio Herning
TP Mariah Carey- Vision Of Love
Diana Ross- 'm Still Waiting
Mr Lee- | Like Girls
LP Mariah Carey
Prince

LOTJE IJZERMANS NL
VPRO

TP Swervedriver- Son Of Mustang
Living Colour- Type
Crime & The City Solution- |
LP Beast Of Bourbon
D-Extreme

KENNI ]AMES UK
Rose Radio
TP John Waite- Deal For Life

Maria McKee- Show Me Your
Chicsgo- Heares In Touble

HAAKAN JANSSON
Hit FM

TP Army Of Lovers- Supernatural
Deee-Lite- Groove Is In The
Papa Dee- Lettin' OFf Steam

LP Move Your Body
Just D.

GUENTHER LESJAK AU
OE3

TP DNA/Suzanne Vega- Tom's Diner

New Kids OfT Block- Tonight

George Michael- Praying For Time

LP Prince
Jon Bon Jovi

MAREK NIEDZWIECKI PL
3

Radio Poland

TP Propaganda- Only One Word
Prince- Thieves In The Temple +
Toto- Out Of Love

LP Anita Baker
Dead Can Dance

KALLE OLDBY

Radio Sweden/Malmo

TP Rosie Ania- Eyes Of A Woman
London Beat- I've Been
Johan Kinde- Valona

LP Carlene Carter
An Emotional Fish

KAI ROGER OTTESEN N

Radio Ost
TP Poison- Unskinny Bop
Everyday People- | Guess It
Beverly Craven- Promise Me
LP Beverly Craven
Maxi Priest

ANGELO DE ROBERTIS
RETE 105
TP An Emotional Fish- Celebrate
Brent Bourgeois- Dare To Fall
George Michael- Praying For
LP Duran Duran
Nobody's Child (Comp.)

FREDRIK SJOEBERG

Radio Uppland

TP Dive- Same Old Town
Harriet- Temple Of Love

Trance Dance- Another Perfect

LP Titiyo
Mariah Carey

TIM SMITH UK

Dread Zeppelin- Heartbreak

Man Called Adam- Barefoot
LP Prefab Sprout

Bel Biv Devoe

FRANCIS TORNADE
Top FM

TP DNA/Suzanne Vega- Tom's Diner

KLF- What Time Is Love
Yello- Unbelievable

LP Kool Skool
Basic Black

META DE VRIES NI
AVRO

TP Mecano- La Forza Del Destino
Prefab Sprout- Looking For
tan Gillan- No Good Luck

LP Prefab Sww
Stevie

leﬁemt.hemu;r_i_
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TO ADVERTISE IN THIS OR FAX YOUR
SECTION CONTACT COPY ON
31.20.669.1941

ALEX BROUWER
RATE: DFL 48- PER SINGLE COLUMN CM

31.20.669.1961
TAPE DUPLICATION

BYBLICASE

BLANK AUDIO CASSETTES (Cr & Fe)
in any length, quick delivery, low prices.

DISTRIBUTION

FOR THE BENELUX DISTRIBUTION
OF POPULAR AND CLASSICAL REPERTOIRE
| 'YOUR DISTRIBUTION PARTNER IS

CONTACT HILVERSUM, FAX: 31 - 35 - 235124
s | REALTIME CASSETTE COPY SERVICE

TOURS & CONCERTS for demos and music cassettes

— ‘ also small numbers - highest quality.

EUROPOP, YOUR EUROPEAN TOUR-PROMOTOR.

Duplicase
Rozenlaan 57
NL-2771 DC Boskoop
Netherlands
Tel: 31-1727-17838

Ph. 31:23-319333
Fax 31-23-328579
Tix. 41755 Europ l

b, 2013 CE Hoarlem, Holland. |

T0 ——
PLACE YOUR g
CLASSIFIED

COST-EFFECTIVE
SOLUTIONS

MANu?nEsmE

Jan Lukenstraat

PHONE
ALEX

Roadrunner sales Itd

66, Bunting Rd, Northampton. ON
tel. 0604 30034 fax: 0604 721151

London Showroom, I Poland st. WI,

el 071 287 5975 fax: 071 287 5319

31-20-6691961

1 London's coolest studio
h ,M/,, h |
‘ 24 track studio

live room

programming Freils
Leicester LE3

| THE ALCHEMY CARTA LD
o

A NEW WAY OF ENTERTAINMENT
REMBRANDTSPLEIN 11, AMSTERDAM i

OPEN: THURSDAY  10.00 - 04.00 suite

FRIDAY 10.00 - 05.00

SATURDAY  10.00 - 05.00

 Gel salisfied through classified! -

tel: 081-8009944
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MIDEM

THE MUSIC SHOW

MORE BUSINESS, MORE PARTICIPANTS, MORE NEW EVENTS,
MORE CELEBRATIONS, MORE MUSIC.

NOW IN ITS 25TH GLITTERING STAR STUDDED YEAR
PALAIS DES FESTIVALS, CANNES, FRANCE.

20-24 JANUARY 1991

CONTACT
UK: PETER RHODES, TEL: 071-528 0086, FAX: 071-528 0949
USA: BARNEY BERNHARD, TEL: 212-689 42 20, FAX: 212-689 43 48
THE REST OF THE WORLD: CHRISTOPHE BLUM, TEL: 33-1 4505 14 03, FAX: 33-1 47 55 91 22



This techno-rock
is available on 45
single/Maxi/CD. 5

promax—

RECORDS

Spy

THE NEW FORCE IN EUROPEAN DANCE MUSIC
]

Tel.: 02/425.54.54
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BEN LIEBRAND
feat. NASTY CHAT

“| Wish”

P. M. SAMPSON and DOUBLE KEY
“We Love To Love”

feat. LANA E. 4
AND JAY SUPREME
“I Like You”

ITSELF

... ALL POWERED BY
(BS % DANCE POOL

AmericanRadi®History.Com

| MONETTE EVANS
CULTURE BEAT [ “(This Is) The Time”




productions

& BMC publishing

Action speaks louder than words

RESULTS

Leading Labels (singles)

%
' . 6135

| om
| I
4
0
3
1990

Contributing artists

TECHNOTRONIC=

397 313 3n

637
365
296
273

Virgin - Carr

Aln M Mute do/Co Polyd ARS Chrys Others

NEW GOALS

new artists contributing to ARS succes

ROCK/POP

MY

EURO-DISCO

ROTANNECUR

Hardrock. A powerfull sound
Brilliant vocals.
Debut-album available in October

Debutsingle
"Eddy Steady Go"
charting in Europe

A major new force in rap
[signed to SBK ITOCO

worldwide)

m LANDBOUWSTRAAT 16 = 2020 ANTWERPEN  PHONE: 03/2161750 © FAX:03/2163597 |
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Dance - The Airplay Debate Continues

The European dance
explosion has now reached
a point where it dominates
the charts as never before.

Gary Smith looks at how
record companies have
been gearing up to keep
dance music firmly at the
top, in terms of both sales
and airplay.

1l Burope’s major com-
panies have now set up
dance labels or, as in the
case of CBS Germany and its new
Dance Pool, created separate
A&R/marketing sections within
their companies. Couple that with
the amount of new independent

Ferry Maat says the singles market s no longer
labels dealing exclusively with
dance music, and it seems the
genre is set to have a high profile
for some time to come.

Yet much mainstream radio is
still unwilling or unable to reflect
this situation with programmers
claiming the dance boom is merely
a passing fad of too little
substance to warrant any signifi-
cant airtime. Of course the labels
involved in the dance scene
disagree but they do recognise that
without daytime airplay support
they are missing out on a significant

MUSIC & MEDIA - September 8, 1990
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proportion of their potential market.

“We don’t play any dance,
because other people do.’ So says
Trevor Dann, head of music at
BBC local station GLR. “Radio
London, our predecessor, majored
on dance when they weren't being
a serious talk station. I took the
view that the market was ade-
quately covered, both then and
now, with the arrival of Kiss FM.
GLR is as identifiable by the fact
that we don’t play dance as Kiss
FM will be by the fact that it does.
All things to all men radio is a
thing of the past.’

Chart importance
““We have major problems getting

important
radio play;” says Simon Dunmore,
label manager at Cooltempo. “It
seems a big club record holds no
weight with BBC Radio 1 or
Capital. You can have an act make
the top 40 but the record is not
playlisted. Don’t Miss The Par-
tyline by Buzzinezz spent 10 weeks
in the UK charts, reaching no. 7.
But outside Jeff Young’s Radio 1
dance show it got only nine
daytime Radio 1 plays. It's
pathetic!”

Yet the vast amount of high
charting dance records makes it

unavoidable that a fairly high
percentage of records will be
played on top 40-based stations.
Soren Berzant, product manager
at PolyGram International: ““It’s
still something of a problem but
generally radio is getting more
broad-minded, especially towards
the more ethnic dance numbers.
You have to bear in mind that the
singles market is in decline and
these days a lot of territories
regard them purely as promos
tional tools. That has an effect on
the way DJs perceive them as well.”

The bottom line in this debate is
how much the more general ‘pop’
oriented radio stations should
reflect the singles chart? Ferry
Maat, head of music at TROS
radio in Holland: “The singles
market these days is so small that
kids dictate the chart. It’s no
longer that important and that’s
why we don’t play so much dance
stuff”

TROS does of course play
dance music in drive and daytime
programming but only if they are
cither new entries or in the top 25
of the Dutch singles chart. The
station does, however, have a
dance music programme called
“‘Dance Tracks’, the only show of
its kind in Holland. The show,
broadcast every Thursday evening
from 19.00 and 21.00, is hosted by
Martijn Krabbe and attracts au-
diences of 250-350.000. ““We try to
play only 12” singles, although
that depends on what is available
each week;” says Krabbe. *“But our
‘main aim is to play dance hits two
months before they hit the charts
and always to play new material.’

The show does not have any for-
mat as such, the general rule is that
they play up-tempo tracks for the
first half-hour and then break that
up with a ballad and some dance
classics. Krabbe admits to being
pleasantly surprised by the show’s
popularity and he has firm opi-
nions about why some people are
so reticent to programme dance
music: “There was a time when
rock was the most progressive
thing around but now dance is the
new progressive music. Some peo-
ple are bound to react against
that!”

Radio play
“Radio always seems to have a
convienient excuse)’ says Dun-

more. “It’s 100 clubby, too fast,
t00 slow, a cover version!” Yet at-

titudes vary from one territory to
another. Belgium has long been a
stronghold of dance music and
Gino  Moerman,  promotion
manager at ARS Records in Ant-
werp, is well aware of the ability of
airplay toincrease sales: “‘We geta
lot of help, especially from the
private stations. Radio Contact is
very into dance music and VTM
monitors what it plays so it’s not
long before you are on the national
network. In the French-speaking
sector, RTBF has several dance
shows and they are also very recep-
tive!”

Tillman Uhrmacher is both a
DJ and a musician. He plays with
German chart-topping group The
Omen and does a weekly show for
Radio RPR in Mannheim called
‘Maximale’. The show runs for
three hours starting at 18.00 every
Saturday and is sponsored by the
‘World Of Music (WOM) chain of
record shops.

“We mainly play club music
from Cologne, Frankfurt and
Munich plus of course a few im-
ports,” says Uhrmacher. ‘“We
choose the bulk of the material
from the new records each week.
Weonly play 12”’s and we don’t do
any talkover, | think that’s veryim-
portant.

““Judging by the feedback from
our listeners they really like the
fact that we play the whole record
and the DJ doesn’t talk over the
track. We have competitions
where listeners can win maxi-
singles and each week we make a
mega-mix from a listener’s three
favourite songs. There s definitely
an audience for this type of pro-
gramming, I’m sure that if other
stations were prepared to take a
risk they would find that it works!”

But apart from aiming for
airplay, some labels concentrate
on radio advertising. Brussels-
based Promax has-an extensive
radio campaign for Patti Burns
And The News, with the Belgian
arm of Fun Radio having an ex-
clusive on the new single Evening
News for part of August, and a tie-
inwith the national lottery, broad-
cast on RTBF. Promax also cir-
culated advance copies of the
maxi-single to Belgium’s major
clubs.

. The newly launched Kiss FM is
the UK’s first and only all dance
‘music station. Kiss made its name
as a-pirate station, playing non-

continues on page $6

MusIC

S5



MUSIC

(o
MEDIA

s6

I PROGRAMMING I

continued from page S5

stop dance, and head of program-
ming Lindsay Wesker said they

| Classic O’Rap, Flagrant Desir, Import/PolyGram

Slow Down, 2 Tuff, ZYX

Hardcore Uproar, Together, Import
Ghetto Heaven (Celestial experience mix), Family Stand, WEA
Simple Rhythm (WOM special ip), Soul Rebellion, Cardiac Records

Silent Voice, Innocence, Chrysalis

Rytmo De La Noche, Chocolate in Frankenreich Lorca, Teldec
Let The Rhythm Hit’Em, Eric B & Rakim, Import
Zulu Groove (Cult Of Snap), Shaka Shaka, Import
Schwankende Gestalten (remix), Select Midi, CBS

What Is Love?, Dee Lite,
1 Need Rhythm, Splash, WEA

Monie In The Middle, Monie, Chrysalis

Oops Up (remix), Snap, Logic

Laser Edit (B-Seite), Duce, Boy Records
Kick The Power, Boogie Boys featuring Boogie Knight, SPV

Niemand, Key Zero, Polydor
La Raza, Kip Frost, Import

Raise, Boys Own Productions, Import
Cabaret Voltaire, Import

Easy Life,

‘RPR-Maximale’ sample playlist

will not play safe just because they ‘
now have a licenge: ““During the
day, between 06.00 and 19.00,

Los Ninos Del Parque, Liasons Dangereuses, Import
Blackman In Effect, Boogie Down Productions, Ariola
0-OH (Alcatraz AM version), Plaza, Import

Broadcast on August 11, 18.00-21.00, compiled by Tillman Uhrmacher

VON DER WEA MUSIK

*

THE DANGE-GHART BREAKER

SINGLE 172 123-7 - MAKI 903 172 124-0 - 5inch CD 303 172 125-2
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there will be a playlist that the DJs
will stick to pretty closely, but it
will be a radical playlist. The
whole basis of Kiss FM is that we
play credible records that are on
their way up. And in fact it doesn’t

have to be a record, we'll play |

acetates, tapes, anything that’s
good””

Logic Records’ A&R manager
Marcus Loeffel would welcome
the arrival of a German Kiss FM,
but sees little likelihood of this
happening, especially in Frank-
furt: “In Germany you get no
radio play. There are only a couple
of Munich-based independent sta-
tions that play dance music’’

Targetting the D)

But with the huge volume of
releases around, labels do have a
problem with targetting the DJ
who s likely to play their product.
Boris Loche, head of EMI Elec-
trol’s dance division, has a
careful and methodical approach
to marketing: ‘“The first step is to
mail out about 500 white labels.
Between 200-300 of those go to
selected DJs, 100 to specialist
| dealers and the rest go to the radio

(acvertsement)
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stations that have dance shows. I
always play the track to an in-
dependent distributor whose opi-
nion I can trust.

Lindsay Wesker will not play safe with the
playlist

“If they like it Ill let them have
some pre-sale copies so when Elec-
trola’s sales team goes into action
dealers are already aware of the
record. I follow that up with

continues on page S8
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selected advertising and some
degree of personal contact with
radio DJs. It must be said though
that they get so much product
thrust at them and are very fussy.
Consequently, it is hard to get
them to play anything!’

Boris Loche believes in targetting Djs
carefully

Dunmore takes a similar line:
“We operate a DJ and a shop mail-
ing list. We send between two and
20 white labels to specialist shops.
There are some DJs we might have
missed so the shops help us pin:
point these by giving them away
free - or selling - to DJs the shop
feels are influential in local clubs.

Italian company Ala Bianca has
two dance labels, Flea Records
and Mighty Quinn. MD Maurice
Bettelli says their dance product
receives little in the way of
specialist radio attention but says
the main networks do play alot of
dance product. Ala Bianca is,
however, prepared to do different
edits for different media: *Pro-
ducers usually prepare three ver-
sions - a main version, a radio ver-
sion and an instrumental’”
Together with distributor EMI,
“we combine our marketing
strategies. Both of us decide which
radio to send the records to”.

Belgian label Indisc recently
launched its own dance label,
Buzz. Product manager Catherine
Klausling: “We do not do mixes

for radio, although we
do have two for Gale, but these are
commercially available. Everyone
buys dance on 7"’ and CD. We us-
ed to make 12'’s but they are not
selling as well. Kids buy the CDs!”

Alternative marketing

There was a time when a DJ would
walk into a record shop and buy all
the dance 12’s on sale. Now the
number of records released makes
that impossible. More and more
product has to fight for the
privilege of being part of a
dramatically shrinking market.
You can have a no. 1 single in the
UK’s Record Mirror dance chart
and only sell 10.000 copies. A no.
in the UK Gallup singles chart can
be yours for the sale of 23.000
copies.

Inevitably, the labels are look-
ing at other ways of promoting
their records. One overlooked, or
perhaps somewhat underrated,
method is of course the personal
appearance (PA). John Saunder-
son of DMC (DJ Mixing Club)is a
firm believer in the value of having
his artists meeting the fans: *‘PAs
are a serious promotional tool.
When I organised them we'd do
six per night in and around a city
like Manchester. We'd start at
20.00 with a show for the kids,
then go over to Piccadilly radio for
a spot and then move to more
clubs. It must be said things have
changed recently though - the ar-
tists are not nearly so visual, a lot
of the acts are DJs and the music is
just done on computers.”

Computers or no computers,
deConstruction MD Keith Black-
hurst takes the opposite view:
“I'm not into PAs at all. None of
our artists have ever done them, I
wouldn’t try to stop an artist if
they wanted to do that but I think
it’s a cheap way of promoting a
dance record. Basically, ashowisa
show and a record is a record”

Logic has built up its own
distribution ~ company, AMYV,
which deals with specialist dance

retailers only. Loeffel also concen-
trates on club DJs, by approaching
them directly, which is how he
broke Snap. He also lines up club
appearances and Logic also has its
own clubs in Frankfurt, where,
says Loeffel, “‘we test our product.
This is worth far more than sen-
ding records to radio people!”

Club promotion

There has been a rise in the
number of companies doing club
promotion but Saunderson be-
Jieves that most of them are not
doing their job particularly well:
“They have a mailing list of maybe
500 DJs but then they send dif-
ferent types of music to all of
them. You have to be more selec-
tive than that, there’s no point in
sending the wrong record to the
| wrong DJ. It'll just end up in their
garage!’
Blackhurst agrees: “‘There are
four or five different types of DJs,

(advertisement)

HERE ARE SOME
OF OUR CHART HITS

For your dance partner
in Italy, contact us:

20138 Milano - Via Mecenate, 84
Tel. (02) 55400314/327 - 5065200 - 5064990

Fax (02) 55400360 -

Telex 313690 LAB 31

Snap, a worldwide dance success for Logic

all of whom have a different con-

ception and that reflects in the

type of music they play in the

clubs. There’s no point in sending

| hardcore material to commercial
DJs”

So there can be little doubt that
the influence of clubs has grown,
and alongside that the importance

of specialist record shops. Fred
Berkhout, A&R/promotion man-

ager at Amsterdam-based in-
dependent label Go Bang!, who
recently had a string of successes
in Benelux and the UK with D-
Shake, King Bee and Tricky Disco:
“The clubs are very powerful right
now because there are so few radio
stations that will play our sort of
material

“Go Bang! is after all a club
label, we don’t do radio edits, we
see that as a compromise. For
years we tried all sorts of methods
to get our records played on the
radio and it didn’t work. Since we
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decided to please ourselves things
have gone well’

This idea of a lack of com-
promise s also close to the heart of
deConstruction’s Blackwell: “We
seeradio play as a bonus, we don’t
go out of our way to try and get it.
You have to please yourself and
trust your instinct, there’s no big
magic formula. The same goes for
making the music - copying what
is going on just means that you
end up with a watered-down ver-
sion. The public these days are
educated and they will always go
for the original rather than the
copy.”

Changes in taste

But with the chart success of
dance, major labels are buying up

MUSIC & MEDIA - September 8, 1990
AmericanRadioHistory.Com

any label that has even a modicum
of success and you could end up
with a pretty gloomy picture. Yet,
despite this, new labels are still be-
ing set up. Loehe is leaving EMI
Electrola in Germany to run his
own dance label. He believes that
whatever the future holds in finan-
cial terms there has been a fun-
damental change in modern
music. Guitar-dominated rock is
no longer the rebel’s choice.

Wesker agrees: “The basic at-
titudes of the public have changed.
There was a time when pop music
was bands like the Beatles and the |
Rolling Stones. That is no longer
the case and some people in radio
have not moved on.

“Traditional teeny-bop acts are
not lasting like they used to, people |

are turning away from that sort of
manipulation. Kids generally are
| growing up much quicker and
your average 12-year-old now
simply rejects pop pap. They are
much more interested in wearing
the biggest, best trainers and fin-

I PROGRAMMING

ding pirate remixes of their
favourite tracks”

On the other hand, Bettina

Pieper,
| manager at Phonogram Germany
sees plenty of reasons to try and

international  product

continues on page SI3

Lindsay Wesker’s All-Time Top 10

1.1 Love Everything About You, Stevie Wonder, Motown
2. Way Out, Steve Arrington’s Hall Of Fame, Konglather
3. Hip Hop Be Bop, Man Parrish, Polydor
4

Peter Piper, Run DMC, Profile

5. Never New Love Like This, Alexander O’Neal, Tabu
6. The Night I Fell In Love, Luther Vandross, Epic
7. A Night In Tunisia, Chaka Khan, Warner Brothers

8. Outstanding, Gap Band, Phonogram

| 9. Betcha Wouldn't Hurt Me, Quincy Jones, A&M
10. Fool’s Paradise, Melissa Morgan, Capitol

(advertsement)
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continued from page 9

make your dance records pop
records as well: ‘“We go for dance
pop more than hardcore material.
Although we focus on club and
specialist retail outlets we do try to
make our products for the radio as
well??

Pieper is, among other things,
in charge of the newly reformed
Casablanca label which, in the late
70s, was the label on which Donna
Summer and Giorgio Moroder
had a string of hits. At the mo-

ment she is resisting the tempta-
tion to put out lots of product as
many dance labels do. Pieper: “If
things go well then we will expand
and similarly with publicity, the
demand for the product will deter-
mine how much more we do.

“I think that the dance scene is
a passing fad. There are so many
acts coming and going so quickly
without any discernible personali-
ty that I think soon people will
start to get tired of it all”’

Brian Carter, MD of BCM

Swedish Dance Chart, August 27

1. U Can’t Touch This, MC Hammer, Capitol

2. Oops Up, Snap, Logic

3.1 Can’t Stand It, Twenty 4 Seven, Mega/Coma

4. Close To You, Maxi Priest, Virgin

5. Dirty Cash (remix), Stevie V, Mercury

6. Such A Food Feeling, Esquille featuring Natalie, LF Records
7. Just Tell Me, Rob & Raz featuring Leila K, Telegram

8. Mother, Kayo, Swemix
10. I Like Girls, Mr Lee, Jive

Compiled by Future Waves Promotion, based on reports from 85 DJs.

JANCE?

WHY NOT!

A
=]
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agrees with Pieper: “Dance is the
most brutal in terms of the expen-
dability of the artists. The public
now just don't care, they take
evrything on a  product-by-
product basis. If you're hot you
have to get out there straight away
and make your money - fast)”

The current situation is, in some
ways, a slightly artificial one, as
there so many ‘pop’ groups who
were, until recently rock-based,
releasing dance singles. Conse-
quently, the number of so-called
dance records has swelled. But
people like Marshall Jefferson,
Anita Baker and Luther Vandross,
who have always done soul/dance
will keep on doing so and with
considerably more credibility than
before.

Overall, though, Carter takes a
dim view of both the major labels
and their reasons for getting in-
volved in the dance scene: ““The
major labels have always had pro-
blems breaking pop acts so now
they have jumped on the band-
wagon. Having said that, any
dance act being at the top of the
chartsisagood thing. Alot of rap-
pers hate acts like MC Hammer

(advertisement)

AABIANA

is a subsidiary of Ala Bianca Group s.r.l. - Via Mazzoni 34/36 - 41100 Modena - Italy - phone 059/223897 - Fax 059/219218

Anita Baker - increased credibility

but if that’s what the kids want
then you can’t knock it

There are a lot of people in the
media who are hoping that dance
music will go away but the simple
fact is that this is now highly
unlikely. Not only has this ‘trend”
lasted much longer than its detrac-
tors expected, it has also become
50 established that it is difficult to
imagine such a huge and creative
section of today’s music industry
simply disappearing. [

Additional reporting

by Howard Shannon
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Rap Music - Finally Taking Off In France

Yo B-Boyz! In France
record companies and the
media are now actively
promoting rap, after years
of indifference. Emmanuel
Legrand charts the rise of
international rap in the
French market and the
corresponding emergence
of local talent.

Ithough a couple of rap
tunes have hit the French
charts in the last few
years (Erik B & Rakim’s Paid In
Full, Neneh Cherry), rap in France
has never generated much in the
way of sales or media attention.
Even Run DMC’s crossover effort

with Aerosmith, Walk This Way,
was hardly played on radio and
sales remained poor.

But now it seems asif all thema-
jor labels are bu
product in Frang
ner with Public Enemy; EMI has
putits weight behind breaking MC
Hammer; WEA has faith in the
Jungle Brothers; Musidisc has
high expectations for 2 Live Crew;
BMG Ariola has a wide range of
rap acts with its various
catalogues; Island has a roadshow
touring the country; and Virgin is
focusing on local talent.

Turning point

To many in the industry, the turn-

Isfand's ‘Nation Rap’ bus has been touring the country

ing point was Public Enemy’s
Paris concert in April, attended by
6.000 people. No other rap act has
had such extensive media cover-
age, generated in part by Professor
Griff’s racist comments about
Jews and black supremacy. CBS
label manager Herve Deplasse:
““Public Enemy started to have a
following in France with Spike
Lee’s movie ‘Do The Right Thing’.
Thanks to the movie, sales of the
album It Takes A Nation To Hold
Us Back jumped from 3.000 to
19.000. So we had a good reason to
believe that the new LP would do
better. Initial orders of Fear Of A
Black Planet were 7.000 copies,
and after five weeks, sales exceed-
ed 35.000.

In July, CBS launched a major
push for all its rap catalogue,
under the title Yo Rap Attack, in-
cluding a Ffr 500.000 (app.
US$ 95.000) spot campaign on
M6. CBS, Def Jam and Epic acts
are all involved, as well as two
French acts: Lionel D and Titi et
Nobru. In addition, Public
Enemy’s single 911 Is A Joke was
serviced to radio stations and
Skyrock put the song on medium
rotation (twice a day).

Laurent Bouneau, Skyrock pro-
gramme manager: “‘I discovered
the song by watching a TV pro-
gramme on M6 featuring rap acts,
and I was seduced by the band and
the song. Public Enemy are a very

| interesting group, but they play

(acvertisement)

| fist LP from local

music that is hard to programme
on a station that aims to reach a
large audience. It’s a gamble for
us. Rap has a following in France,
but is not yet mainstream, so we
have to programme rap music
cautiously, in order not to loose
our audience’”

Jean-Michel Canitrot, radio
promotion manager at Island,
finds it hard to understand why so
few radio stations will programme
rap: “After all, rap is a music you
can dance to, so why are stations
which play house or disco so un-
willing to play rap?”’ But Deplasse
is not surprised: “‘Radio stations
arecommercial so you can’t expect
them to support a new musical
trend as radical as this one. They
have a wait-and-see attitude!”

Local talent

Rap has also begun to inspire
young French acts. CBS owned
label Squatt has just released the
pioneers
Lionel D and Dee Nasty and
Virgin France and indie label
Labelle Noir have released the
compilation Rapattitudes which
has tracks from 10 acts including
Tonton David, Daddy Yod, EJM,
Supreme NTM. Sales of the com-
pilation exceeded 10.000 units dur-
ing the first month of release,
showing that a local market is star-
ting to emerge.

Island France has chosen to
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focus both on US acts and give a
boost to local acts by going on the
road to meet the public. All
summer a truck equipped with a
sound system travelled around
France, stopping in the main cities
organising contests with local rap-
pers. All the winners will take part
in the Paris finals later this month
and the overall champion will be
given the truck, a recording con-
tract with Island and M6 will pro-
duce a video.

The project is a joint effort bet-
ween magazine Actuel, its sub-
sidiary Radio Nova, M6 and retail
chain FNAC. To coincide with the
tour, Island has also released a rap
compilation titled Nation Rap
featuring, among others, Tone-
Loc, Eric B & Rakim and Eazy-E.
Each stop in the tour is linked with
local promotion with FM radio
stations and FNAC stores.

Media attention

Island’s Canitrot: ““It has always
been difficult to get media atten-
tion for rap music. With this cam-
paign, we try to reverse the trend.
We have chosen to work with local

MUSIC & MEDIA - September 8, 1990
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radiostations instead of a national
network, because we want to
create a partnership with them and
associate them with a new musical
and social movement. Few radio
stations play rap music. They have
reservations and consider it as a
rough music, and we want to show
there is a new potential audience,
larger than they imagine’

Philippe Desindes, BMG Ariola
marketing manager, considers the
Island plan as a “fantastic’” way to
promote rap. BMG is also starting
a marketing plan in July called
Rap Attack, featuring all the rap
acts on the BMG labels and he
regrets that radio stations don’t
take more risks in programming
rap music: “‘Rap is hardly played
on French radio. Lyrics are very
important in rap, but they have to
be accepted by programmers and a
rap tune needs a musical gimmick.
Acts like De La Soul, A Tribe Call-
ed Quest or Queen Latifah are go-
ing to make it commercially in
Europe because they have that lit-
tle musical hook?”

Deplasse believes rap is now
beginning to spread outside Paris:
“In the beginning, 70% of sales

were made via retail chain FNAC
and 60 of the sales were in Paris.
Now, Paris only accounts for 35%
of Public Enemy’s sales, and all
types of stores carry the album.
Butitis also very difficult to set up
anything with US rap acts. They

(sdvertisement)

THE GREAT DEBUT ALBUM

We have the message!

TELEGRAM RECORDS

RECORDING ARTISTS IN THE TELEGRAM FAMILY:
TITIYO, PAPA DEE, LEILA K, ROB 'N’ RAZ, MAGIC E, SPACELAB, JON REKDAL, THE THING,
BABY SHARKS, MC CANE.
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CONTACT:
Peter Yngen, Kias Lunding.
Telegram Records Stockholm, Box 19003, 101 32 Stockholm, Sweden, Tel +46-8-612 82 20, Fax +46-8-612 30 86.
‘Send all your money to our bank-account: Nordbanken 3257-1807013

Chuck D from Public Enemy (left), with Nina Hagen (righ) and Herve Deplasse
from CBS France after Public Enemy's ground-breaking concert.

are totally unreliable, very hard to
work with, they change plans
everyday. As long as they will not
change their attitude, they will
have trouble coming and buakmg
in Burope!”
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