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Phil Collins Seriously
Breaks The Records

by Mach, el Bakker
Europe's biggest -selling al- done almost everything a
bum of the last 10 months is
proof of the power of per-
sonal promotion. Since
...But Seriously by Phil
Collins was released last
November, the singer has

Yetnikoff
Leaves CBS
CBS Records' worldwide
operations were rocked last
week by news of the sudden
exit of president/CEO Wal-
ter Yetnikoff. Staff were of-
ficially told on September 5
in a memo from Sony presi-
dent/CEO Norio Ohga.

As a result, CBS Records
International president Bob
Summer and CBS Records
US president Tommy Mot-
rola now report directly to
Ohga. Both are seen as

prime contenders for the top
slot. CBS sources say that if
Summer were to step up,
candidates for his post
would include CBS presi-
dent Jorgen Larsen and
CBS UK chairman/CEO
Paul Russell.

record company could ask:
radio, TV, press, personal
appearances, syndicated con-
cert broadcasts, extensive
touring. He even starred as a
waxwork in UK television
commercials.

The outcome is that

sold more than eight million
copies across Europe. This
compares with three million
in the US. He is signed to
WEA International for the
world outside the US, and to
Virgin for the UK.

In West Germany, ...But
Seriously has now surpass-
ed 2.3 million (quadruple
platinum) sales, ahead of
Hamburg -based WEA Mu -
sib's previous best-seller,
Tracy Chapman's self -titled
debut LP.

Manfred Zumkeller, WEA
chairman Central Europe,
says the sales am an all-time
high "We did some research
and found that Pink Floyd's
The Wall sold 2.1 million
copies in West Germany, but
it has been on the market for

continues on page 6

Scandinavian State
Stations To Co -Operate
Scandinavia's state -run ra-
dio stations plan to set up
their own programme ex-
change system. As well as
swapping productions and
co-operating on buying out-
side productions, the sta-
tions also hope to force
record companies to in-
crease cross -border releasing
and promotion in the
region, by supplying their
partners with new local pro-
duct when it is released in
their own country.

The plan, revealed at the
Copenhagen Music Seminar
(CMS), is the brainchild of
Palle Aarslev, head of Dan -
marks Radio (DR) pop sta-
tion Channel 3. Also involv-
ed are SR Programme 1 in

Sweden and NRK in Nor-
way. Public broadcasters in
Finland, Iceland and Green-
land have also been invited
to join.

If the project goes ahead -
Aarslev hopes by January
each station will second one
member of staff fall -time to
co-ordinate it Programme
and record exchanges will be
free, with the bulk of mate-

rial being music, concerts
and interviews with artists.

Aarslev "Production costs
are carried by originating
stations but we think we can
get a balance and avoid too
much bureaucracy. The
weakness in co-operation
between the Scandinavian

continues an page 4

LEVY APPOINTS PAIRE, ALBERTINI

PolyGram Names French Team
by Emmanuel Ingram, Mans WBi e

PolyGram's flagship French Records, a newly created The changes have been
operations are acquiring division. anticipated since PolyGram
new leadership and a fresh The appointments take France CFO Main Levy
corporate structure Gilles effect from January 1, sub- assumed wider responsibili-
Paire has been appointed ject to board approval. Paire ties within PolyGram Inter,
president/CEO of the over- is currently president of national some 18 months
all group, known as Poly- DIAL, PolyGram's French ago. "The French operation
Gram France. Paul -Rene mail-order company; Mber- today is much more than a
Albertini has been named tini is GM of Phonogeam record company, which
president of PolyGram France. these moves recognise;' says

Levy, who becomes presi-
dent of the worldwide Poly -
Gram group from January.

Tato other executives af-
fected are the MDs of Poly -
doe and Phonogram respec-
tively Marc Lumbroso and
Denis Boyer, who have been
jointly running .PolyGram
France on a day-to-day basis
since levy moved to Lon-
don, then New York.

Lumbroso will leave the
company at the end of the
year. "Mare is setting up a0, I label on a very ambitious

Copenhagen Aar Semmes- on In wet
MAIN / Records MD times .60tirnm. For more Mon, /4 scale;' says Levy "and we

are backing him. It will be
rather like London Records
for continental Europe'

Boyer will take over

president of DIAL "That
company is diversifying

ramtnaar on P,
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Three years on from the release of his debut solo album 'Faith". over twelve

million units later, a triumphant world tour and a collection of worldwide

awards, George Michaelhas now released his second album `Listen Without

Prejudice'.

THE FIRST SINGLE, Praying For Time' was released 13 August and is alrea:

a major hit.

THE ALBUM -9 brand new tracks written, arranged and produced by Georg,,,,

Michael plus a brilliant cover of Stevie Wonder's 'They Won't Go When I Go'.

THE CAMPAIGN - will include: TV advertising, Radio advertising. Instore.

display: Artist Poster, Artist/Title Natheboards, CD & Cassette Displays.

Background Sheets featuring distinctive album photo.

THE TV DOCUMENTARY -a one hour special featuring footage in the studio,

during the recording of `Listen Without Prejudice'.

AVAILABLE NOW ON CD ALBUM AND CASSETTE

AmericanRadioHistory.Com
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UK UK Jingles Firm Breaks Into The US
London -based jingles company
Ay Jay Productions has become
one of the first European firms to
break into the highly competitive
US market, with the sale of an ID
package to an Arizona station.
Easy-listening/AC Cloud 95 ap-
proached the UK firm after
waiting four months fora replace-
ment for an unsatisfactory
package made by a Dallas
producer.

"The programme director had
received a tape from us as part of
a mail -out, and liked it:' says An-
thony James, who is a partner in
the firm with David Lee Stony
"He asked us to do a sample for
his format. When he got the jingle
he called us up at two in the morn-
ing to say he loved it, had been
running it all day and wanted a
package"

James believes European com-
panies have been approaching the

US market in the wrong way.
"They've always tried to do it
through local companies - which
seems the most sensible way, but
we invariably fmd the agent
doesn't really put in as much
work as they could. We're giving it
a shot on our own and it seems to
be working.

"Many US programmers are
looking for something new.

They're getting fed up with the
Dallas sound - a lot of the ideas
seem to be ripped off from bits of
records and so sound old on air. I

would say 95% would love to
come to London to get a jingle
package, because London to them
is the music capital of the world!'

Meanwhile, Ay Jay is also
trading in the opposite direction,
with the UK licensing of a
package of 600 backing tracks for
commercial production from "a
major West Coast production

The Cure Take To Pirate Airwaves
by ChM White

The Cure staged a dramatic
publicity stunt for their forthcom-
ing album during the early hours
of September 1, with an illegal
four-hour pirate radio broadcast
across London. The live transmis-
sion featured tracks from the LP,
Mixed Up- due for release by Fic-
tion Records on October 29 - plus
interviews with band members,
personal music selections, news,
weather and traffic reports.

The show was hosted from a
secret London location by two
American I/1s, Louis Larget of K -
Rock, Los Angeles, and Mike
Halloran of 91.X, San Diego.
However, it was beset with
technical problems, which delayed
the transmission for nearly three
hours and made reception dif-
ficult.

Broadcasting on 94.8FM, in-
terference was reported with the
adjacent frequency of the BBC's
MOR Radio 2. "At one point
there was some very innovative
mixing between a Cure track and

some Mozart on Radio 2',' says
Fiction Records promotion
manager Nik Meyers. But he

believes the programme was

receivable up to 80 miles 930km)
away.

Meyers adds: "We promoted
the event through fly -leaflets at
the band's recent gigs, including
Glastonbury. Because of the ille-
gality of the exercise we were
unable to give precise details of
wavelength, but judging from the
feedback lots of fans managed to
find it.

"We were worried about the
legality of the situation, but did
research it and decided it was

worth the risk. Because we broad-
cast very late at night it would
have been difficult for the police
to have obtained the necessary
search warrant to bust the

premises. The most they could
have done would have been to jam
the signal, but in the event there
were no problems."

Stations Co-operate
ono.toed from page I
countries has always been that
people talk so much to each other
that nothing happens!'

NRK producer Sigbjorn Ned -
land hopes the system will boost
Scandinavian music throughout
the region "As we are state.
owned, we are in a better position

than commercial stations to pro-
mote Nordic music They have to
stay closer to established audience

tastes; we can be more adven-
turous!'

Both Scandinavian co-opera-
tion and the roles of state and
commercial broadcasters in the

area dominated the CMS broad-
casting workshops.

company". "This company makes
jingles for big names like Bud-
weiser and MacDonalds:' says
James, "so it's a chance for local
clients to have big sounding
jingles at a reasonable cost:'

The firm's current client list in-
cludes Radio City, TFM, West
Sound, Riverside 101 and Steve
Wright (BBC Radio I) in the UK,
and stations around Europe such
as Radio Deelay and Network 105
in Italy.

PolyGram Names
continued from page I
too' explains Levy, "and it will be
a challenge for Denis. For exam-
ple, we are toying with the idea of
direct -mail through television!'

Pair; 44, has been president of
DIAL since 1987. The unit has
rerenues of Ffr 500 million (app.
USS 94 million). He joined
PolyGram France in 1972, and
has held various posts in finance,
marketing/sales and classical
music.

"Giles has proved to be a

remarkable strategist:' Levy

states. "DIAL was pretty much
dead when he took over!' He adds
that Paire also played a key role in
developing PolyGram Classics in
1985-86.

Albertini's strengths lie in (he
creative and repertoire exploita-
tion areas, according to Levy.

"Paul -Rene has built Phonogram
into a powerhouse with sales of
Ffr 500 million and he is excellent
at promotion and artist relations -
a real record man!'

Albertini, 31, will oversee

PolyGram's three record labels

(Phonogram, Polydor, Barclay) as
well as PolyGram Jazz, PolyGram
Distribution and the publicity
department. He has been with
PolyGram for seven years, serving
in a variety of repertoire market-
ing and promotion posts.

Ina related appointment, Poly -
Gram France's director of diversi-
fication, Jose Cove, will be

reassigned to PolyGram Interna-
tional headquarters in London
before the end of the year.

The French company is one of
PolyGram's most important affi-
liates, with 1989 revenues of close
to Ffr 2 billion (app. USS 377
million). Its interests include re-
cords, music publishing, TV and
movie production, music video,
mail-order and a stake in Paris
rock radio station, Oui FM, 0

e ytraie Atra 
Rumours reach us that the Dallas -
based Satellite Musk Network,
one the US's largest suppliers of
radio programming via satellite
serving over a thousand stations,
has been quietly testing several of

Rs fonnats over Europe via
Panamint. The comm.), is
reportedly seeking a European
partner to re -broadcast one of its
formats across the Continent.
Another US radio company,
the Albuquerque -based Dada,
Chenault is also looking to begin
satellite tests in Europe in
October.

* * *
Toni Rounds, head of US syn-
dication company Radio Express,
says he is "very close to signing
with a major commercial partner
for his gam Songs' project,
understood to be a wholly new
format idea aimed at European
AC stations. Watch this space.
Rounds is also working with UK.
based syndicator Volans and
London -based sponsorship spe-
cialist Robert Dodds on a roster
of new shows, though he says "we
won't kick in with these until

* * *
IFP1 chairman Blnakiv Menon is
out of Kuwait. He was detained
there for more than a month after
his British Airways flight (en

route to India) was grounded dur-
ing the Iraqi invasion. ReportedlY,
Menon was not released by the
Iraqi authorities, but escaped

overland. He is now with his fami-
ly M India.

* * *
PolyGram chief stain Levy says
the company will be recruiting
new MOs for Polydor and
Phonogram to France after the
departure of current MDs Marc
Lumbroso and Denis Boyer Ore
front page story).

* * *
Snuggling radio sions in

Eastern Europe may btatenefit from
an International Media Fund, a
US government initiative aimed at
supporting independent broad-
casting and a free cress in the
emerging democracies. The fund
has woo the backing of the Na-
tional Association of Broad-
castas (NAB), with NAB presi-
dent Edward skins chairing the
fund's first radio advisors com-
mittee at the NAB convention in
Boston this month. As well as en-
couraging transatlantic invest-
ment, the fund will also promote
the establishment of sister ci-
ty/sister radio station relation-
ships between the US and Europe.

compiled by Maehgiel Bakker

DAB In Europe 'In Two Years'
Digital Audio Broadcast (DAB), a
technological advance which pro-
vides satellite or terrestrial radio
signals to rival the quality of CDs,
could be in "low-key" terrestrial
use in Europe in two years, possi-
bly sooner in the US.

Franc Kozamernik, senior engi-
neer with the European Broad-
casting Union (EBU), which is
developing a DAB system, says its
growth will be largely dependent
on receiver price.

Kozamernik: "If the price is

low enough for mass production
then I think DAB will spread
quickly as consumers and broad-
casters realise its benefits. It's suf-
ficiently developed to predict a
low-key terrestrial introduction in
two years in Europe It may be
even sooner in the US, which is
pushing us very hard indeed!'

DAB, owned by the EBU and a
West German -based research

by Chris Fuller

group called Eureka, has both
satellite and terrestrial applica-
dons. The EBU claims DAB has a
superior sound quality to FM
because it is less prone to distor-
tion and has a higher frequency
response (about 20 KHz to FM's
15 KHz).

Entitled 'Musicam, the EBU/
Eureka DAB system received a
major boost in Stockholm in June
when it was deemed superior to
Japanese, German and British
variations by the International
Standards Organisation (ISO).

Kozamernik: "ISO approval is
vital in attracting support from
the chief hardware manufac-
turers. We are now at work on im-
plementing some of the features
from the other systems that we
saw there!' Musicam has also
been successfully tested in
Canada.

Looking to advance the system,

TFI And Dutch Publishers
Propose New TV Channel
Six major Dutch newspaper
publishers and French commer-
cial station TFI have announced
plans to launch a new national
channel to rival Luxembourg's
Dutch-targetted service RTLA
(formerly Veronique). A spokes-
person for the consortium says
"the channel will differ from
RTL-4 because it will be wholly
legal and wholly Dutch".

The publishers (De Telegraaf,
Perscombinatie, Wegener Till,
Friesch Groningse Drente Fees,
Oostelijke Dagbladen and Vete-
nigde Noordhollandse Dagbla-
den) and TFI are awaiting the
results of a feasibility study for
the new channel.

Changes to Holland's media
laws, which at present prohibit
Dutch -owned, non -satellite com-
mercial ventures, are expected by
the end of the year and it is an-
ticipated that the first national in-
dependent station will appear
shortly afterwards.

The spokesperson says the con-
sortium is encouraged by an-
ticipated changes to the law which
will enable channels to negotiate
fees with cable operators rather
than guarantee them 15% of
advertising income. But it remains
worried that commercial channels
will not be allowed to broadcast
terrestrially, restricting them to a

30% reach of all Dutch house-
holds.

It also believes an obligatory
contribution to a Press fund, set
up to help newspapers allegedly
hurt by TV commercial, should
be abolished.

The Paris -based TFI has shown
an interest in Dutch TV before
Last October the French commer.
cial outlet was involved in discus-
sions with top TV producer Joop
van den Ende, following the col-
lapse of his proposed station
TVIO. However, van den Ende
went on to sign a programming
agreement with RTL-4. TF1 then
publicly stated it was seeking
serious Dutch partners.

The media law changes are ex-
pected to be approved by parlia-
ment this autumn. Aside from the
TFI/publishers bid, it is under-
stood that five other organisa-
tions have applied to run the
country's first Dutch -based com-
mercial channel.

Meanwhile, Dutch cable mar-
ket leader RITA (28% share),
which escaped prohibition last
year after it was judged a

"foreign" cable broadcaster, is

still subject to reconsideration by
the Dutch State Media Council. It
will pass a final judgement later
this year.

the EBU is in negotiation with the
International Telecommunication
Union (ITU) to achieve a stable
frequency allocation for satellite
transmission (1.5 to 2.5 GHe),
which would allow clear reception
in mobile units such as cars or
transistor radios. It hopes wave-
length clearance will be given at
an ITU conference to be held in
Seville, Spain in 1992.

The EBU is also working with ,
Eureka to establish common spe-
cifications for "a family of dif-
ferent DAB systems, with features
that apply for both terrestrial and
satellite reception".

In the US, the National Asso-
ciation of Broadcasters (NAB)
has been promoting the DAB
system over the past year. The
EBU will demonstrate its use at
an NAB convention in Ins Vegas
next April. "In the US, radio net-
works are far better developed
than here and many stations we
have talked to see the DAB signal
as providing direct competition
with CD and cable radio' says
Kozamernik.
keen on satellite than in Europe
They have less need of national
signals and require a system that
can be operated locally!'

Among DAB's ether advan-
tages over FM, it requires less

power - about 100 watts for ter-
restrial transmission at a frequen-
cy of 100 MHz - and is four times
more spectrum efficient. That is,
it allows three to four more radio
signals to Kist within the same
band width. "FM dials in both
Europe and the US are extremely
crowded already;' says Kozamer-
nik. "DAB has the potential of
dramatically increasing the

number of radio programmes
available'

CIPIC's 1990
Championships Begin
Holland and Germany am hosting
the five -week long 1990 DMC Euro-
pean DJ Championship, which
began on September 6. Thirty Dls
from across Europe are taking part
in the competition, which includes
guest appearances from King Bee,
MC Extince and MC Fixidk

Five CDs, who will be picked from
series of preliminary moods, vat

go on to meet last year's winner, DJ
his from Liverpool in the UK. The
Dutch final, which coincides with
the closing night of the DMC-
organised European DJ & Music
Convention at Amsterdam's Rai
Congrescentrom, takes place on Oc-
tober 16. The German final is on
October 18.

CEMMIIMIZI
Maar At KIT in Frantz, Luc
Pourriner, formerly assistant mu-
sic programmer, has left to join
Patrick Sabatter's TV production
leant * Pascal Amiand, preriou6
ly programme director at Radio
Nantes, has joined RTL as pro.
gramma of the 19.00.22.00 slot,
His replacement at Radio Nantes is

,Phillnie Normal * Patrick Ver.
maerke has been appointed PR
.rnanaget at the Radio Contact net-
work it, Belgium: he replaces
Xavier Casten who left to join an
advertising comp.,' * war
presenter lark Anaemiaet has left
the Belgian state broadcaster to
join Flemish commercial TV na-
tion VTIN * In Denmark, Slat
Hartwig Nielsen, founder and
programme manager at' Radio

Hartwig Nielsen

Viborg, has been appointed MD of
Radio ABC in Randers, formerly
called Radio UP -FRONT *
Music Industry: Mike %Her has
been appointed senior product
manager at WEA Germany *
Heron Denham, former label
manager at CBS, joins EMI France
as label manager for Capitol and
Enigma * Michael Letehford has
been appointed GM international
marketing Classical Repertoire at
WEA UK, effective September 10
*.Deborah I5 has been moved
senior director creative affairs for
BMG Music Publishing. Dill was
director of creative seen ices for
Quincy Jorms/Qwest Music *
Mulles Breuer, international ex-
ploitation manager at Electrola in
Germany, has left the company
and is replaa,lhy Suzanne Itoske,
formerly with the Rocksound
management company in Han-
nover * Desiree van Hamlett joins

the promotion department at
Virgin Benelux, following the
departure of Wim Dekker, who is
slatting his own culturMt rade
company, Moskwood Holland ar

1=111011123101
Keynote '90
Asia's first music industry trade fair,
Keynote '90, will be held in Hong
Kong from October 19-22. A series
of seminars, workshops and press
conferences take place during the
event. For more information contact
Paul van Dijk at Columbus Rock
Division in Amsterdam. kklephone,
(020) 187001 Fax (020) 180565.
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Atlantic To Release Zeppelin Compilations
Atlantic will release two Led Zep-
pelin compilations next month -
marking the first time that the
band, who have always maintain-
ed tight control of their catalogue,
have released a compilation.

The first, Remasters, to be
released on October 22, is a three -
album, two-CD/cassette set, and
features 26 tracks. livo are
previously unreleased. The se-

cond, which will be available at
the end of the month, is a six -
album, four -CD set. Called Led
Zeppelin, it is comprised of 54
tracks.

All the tracks on both compila-
tions have been remastered by
Jimmy Page. The compilations
are being released via Allan-
tic/WEA, and will be deleted in
March 1991.

There will also be a radio rains
of Stairway To Heaven, one of
the few Zeppelin tracks to have
received regular airplay since it
came out on Led Zeppelin IV in

by Hugh Fielder

1971. Although never actually
released as a single, Stairway 7b
Heaven is likely to be the first
taken from the compilation.

Radio reaction to the compila-
tions is varied. In the UK, the
adult rock -formatted Greater
London Radio "could" play Zep-
pelin tracks "sparingly" during
the day, says music manager Jon
Myers.

"Zeppelin's first album was
featured on our latest '60 Classic
Albums' promotion and I
scheduled two tracks from it. And
the fourth album was part of our
previous campaign. The difficulty
with programming Zeppelin
tracks is their length, as much as
their heaviness!'

Metro Radio programme con-
troller Giles Squire comments:
"If it's been remixed I'd certainly
like to hear Stairway To Heaven.
However, it's unlikely to be played
during the day; it will probably be
aired dining our specialist rock

show in the evening!"
At Red Rose Radio, MD David

Lincoln says: "There's room for
Zeppelin in the evening shows
because of the continuing interest
in the band, but their material is
difficult 10 programme during the
day. The problem is that Zeppelin
tend to sound dated!'

A more positive response
comes from Niels Pederson, head
of musical AC/rock Uptown FM
in Copenhagen. "Our 20-40 age
group audience still have a good
perception of the band. What will
count is the day I get the sets and
listen to the tracks again - whether
they still sound right for the radio,
or if they just sound too dated!'

In northern Germany, Uli
Kniep, joint head of music at
Radio ffn, believes continued in-
terest in the band will ensure at
least evening airplay. "Stacks like
Stairway To Heaven really are too
long for the daytime, unless they
are edited, and I don't really like

these [emir.. But the band are
still popular in Germany - we

recently had an interview with
Robert Plant, and we broadcast
live from the Knebworth concert
when he played!'

However, at RFM Paris, assis-
tant head of programmes Chris-
tian Herotte says Zeppelin no
longer fits the station's format
"We used to play them quite a lot,
but now the station has become
much softer - we no longer play
anything that heavy'

Bul there is enthusiasm at
France's Skyrock, which expects
to co -promote the collections na-
tionally. "This music is still
popular;' says programme direc-
tor Laurent  Bouneau, "even
among our target audience, who
are 15-25. The radio remix of
Stairway To Heaven will fit closer
with the modem sound, though
we will have to consider any other
releases on their own merits!' 

Collins Breaks Records
anueE brom page I

more than 10 years. After six
months of release, ...But Se-
riously had sold two million and
now we have even surpassed that
figure'

A sellout stadium tour, four hit
singles and extensive radio and
TV coverage are key factors in
Collins's German success, accor-
ding to WEA product manager
Alexander Maurits: "We also ran

diQrks studios
professional

audio + video mobiles

...why going for less in
Hoe recording?

dierks studios gmbh
tel. (49) 22 38-2004/33 33

fox. (49) 22 38-27 34

two series of radio ads, with the
second campaign centred on the
cassette It urged listeners to take
Collins on holiday with them and
it paid off - cassette sales jumped!'

Maurits praises Collins's will-
ingness to take part in promotion:
"We had him for two full days, in
Hamburg and in Munich, for
radio and TV, which is unusual
for an act of his standing. That
kind of visibility and access really
makes a difference'

In France, the album is still sell-
ing between 3.000-5.000 copies a
day. Sales are now up to 900.000 -
triple platinum - and Luigi
Calabrese, president WEA Inter-
national France, is aiming to have
sold 1.3-1.5 million by the end of
this year.

Calabrese: "If ales continue at
the current level, he might become
France's biggest international
seller. His success is primarily due
to his professionalism. There isn't
any kind of promotion that he is
not willing to do!'

Meanwhile, in Italy the album
has sold more than 750.000
copies. Massimo Giuliano, GM
WEA Italy: "Collins came to Ita-
ly three times. First to give press,
radio and TV interviews before
Christmas. We ran a TV advertis-
ing campaign throughout
December and then he appeared
on the final night of the RAI TV
variety show 'Fantastico' on

January 6. Later, we had two fan-
tastic concerts in Rome and
Milan!'

In the UK the album has reach-
ed seven -times platinum, with
sales now up to 2.3 million, and
Virgin aims to reach three million
by Christmas. The company's
campaign for the LP included
three TV commercials. Two

featured Collins, while the other
saw Richard Branson playing the
role of a door-to-door salesman
who tries to sell the album to
Collins.

Libby Griffin, product
manager at Virgin: "We didn't
want to do a traditional TV cam-
paign, we wanted something
special and memorable. So we
asked Phil to get involved and he
agreed.

"Phil is unique like that. He's
been involved in every aspect of
this album, from handwriting the
sleeve credirs to handwriting
advertising copy'.'

TV advertising campaigns were
held in all European markets,
with some territories also re -

promoting back catalogue WEA
Europe reports that the combined
sales of Collins's previous three
albums -Face Value, Hello! Must
Be Going and No Jacket Re-
quired -are in excess of 7.5 million
in mainland Europe.

In total, ...But Seriously has
collected three platinum awards

(Austria, Finland, Norway), four
double -platinum (Belgium, Den-
mark, Holland, Portugal), three
triple (Italy, Sweden, France), two
quadruple (Germany, Switzer-
land), six times platinum in Spain
and sewn times platinum in the
UK. The album stayed for 17

weeks at no. I in the European
Top 100 Albums, of which 16 were
consecutive

So far, the album has yielded
four hit singles, Another Day In
Paradise, I Wish It Would Rain
Down, Something Happened On
The Way To Heaven and That's
Just The Way It Is.

All songs received good airplay
on European radio. Another Day
In Paradise spent 18 weeks in the
European Airplay Top 50 and en-
joyed two runs at the top spot -
one of eight weeks, the other for
three I Wish It Would Rain Down
spent 17 weeks in the Top 50 and
peaked at no. 2.

David Evans, director of
marketing at WEA Europe, com-
ments: "There hasn't been an
album of this magnitude for a
long time. It is a broad based
record that appeals to a wide
range of people Also, it is rich in
singles, and they have had con-
tinuous radio support in Europe'

WEA plans to release a Collins
double live album and a longform
video throughout Europe on
November 2.
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available on LP / MC/CD
produced by Don and David Was
Musicians:
Stevie Ray Vaughan
David Lindley
Al Kooper
Slash
George Harrison
Waddy Wachtel
Paulinho Da Costa
Kenny Aronoff
Jimmie Vaughan
Sweet Pea Atkinson
Randy Jackson
Bruce Hornsby
Elton John
David Crosby
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"Get The Advertisers Educated"
An American approach to syndication in Europe

Having long dominated
the multimillion dollar US

syndication market,
Westwood One has

shifted its gaze to
Australasia, Asia... and

Europe. As international
manager Richard Rene

told Chris Fuller, the
company is intent on

gaining a 'significant hold'
on the fast developing

European radio industry.

Q: How can Westwood One coo.
pelt against European -based syn.
dication companies?
A: I think we have more staying
power than any of the other syn-
dicators presently doing business
in Europe simply because
Westwood One International is
part of a very lame corporation.
The luxuries we have as being part
of that corporation include
special relationships with adver-
tisers, years of accumulated ex-

radio shows, specialist knowledge
on how to approach major con-
cert events, how to acquire rights
for Madonna or David Bowie or
whoever.... and so on.

Qi Do you not intend to establish
an office in Europe?
A: We do, but at some time in the
future, I cannot give a date.
Westwood's not in a position to.
day to go spending money freely
unless they know there's going to
be a return in a year or two's time.
We have decided the most impor-
tant thing to do is get the adver-
tisers educated towards how radio
syndication can benefit them. It's
a matter of getting concepts like
sponsorship and radio marketing
instilled at the big agencies and
multinational clients. Once we
have got the sponsors ready to
jump into radio, when we have
that base, an office either in Lon-
don or somewhere on the Conti.
nent is the natural progression. As
a shop -term alternative to our
own office we am looking for a
compatible partner to work
within each territory, either on a
full joint venture or 0 fully ex-
clusive contracted agreement.

Q: Which territories are you
(smelting in particular?
A: Obviously France has got an

industry that's growing, has got
money coming through it and is
more dynamic than most other
territories. Also, from a business
point of view, media stocks am
relatively healthy there. Germany,
being the economic power of the
EC follows closely, though it's not
as high a priority because its radio
industry is fragmented and the
various media councils prevent
syndicators coming in and doing
things on a national basis. It's
very much a case of striking one-
off relationships with stations
which is a lot of work.

Q: And the UK?
A: The UK is ... crary. From 7.000

Richard Rene h Beres syMrcatrs maul

miles away it's impossible to have
an influence there. Because they
am still sorting themselves out to
a very large degree, we are taking a
real slow track. Who knows how
many incrementals are actually
going to hit the air, and how many
of those will still be around five
years on from putting out the test
signal? We look to the Continent
with mom hope, to least in the
short tem, simply because the
UK is such a battleground.

Q: What is your presence in

Europe et the moment?
A: Ironically, two years ago we
had a lot more running in terms
of regular weekly programming,

though this was based on selling
canoed programming for cash.
We made a decision around a
year -and -a -half ago that we

would no longer pursue this
policy. It builds revenue for
Westwood in bits and pieces but it
doesn't help the stations and as
the industry matures over here it
certainly doesn't help in general
term.

At present, our regular weekly
longform stuff is on VOA, where
we have five programmes, in-
cluding 'Rock'n'Roll Never
Forgets', 'Off The Record With
Mary timer' and 'Casey Kasem's
Top 40'. Also, in terms of in -
concert material, the ARD system

y away (mm Mart coon

in Germany has rune goad deal
in the last year. In the UK we have
worked with both MCM and Uni-
que in delivering concert pro-
gramming. RTL has run a good
deal of things in France... 'The
Lost Lennon Tapes' on Europe 2
was a great success.

Q: What kind of new programm-
ing do you envisage originating
for Europe?
A: Again, it depends upon how
the industry grows. But I think we
may shy away from countdown
shows, which I think most sta-
tions can do by themselves with
relative ease. For the smaller sta-
tions the true advantages of syn-

dication may be in obtaining
something it could not do itself.
TheKnebworths of this world, the
Amnesty International concerts,
the Madonna or David Bowie
world tours... it's in this kind of
area that Westwood One can pro-
vide a truly valuable service.

'Casey Kasem's Top 40' ran on
a few stations in Europe but we
subsequently took it off and put it
on the VOA Europe network
mainly because it was canned and
very American in its approach.
Casey's a presence but people are
developing their own personalities
here, plus their own charts, which
in certain respects are more
valuable than the Radio &
Records and Billboard numbers in
the US. Our approach has
definitely changed here We don't
want to bang our heads by presen-
ting programming that will bear
nothing for us.

Q: Your Gosteleradio shows in the
Soviet Union - 'America On Ra-
dio', 'American Musical Classics'
and 'USA Top 20' - have been
ruining since February. Were

these shows difficult to place?
A: The Soviet shows are very
much a model for the way we
want to operate in Europe We
didn't run over to Gostelemdio
and my 'we want to put
something on and we're going to
do it'. It was a year -and -a -half
between the initial talks and pro-
ducing the first demo. They in-
itiated things and said 'we want
Western programmes and we want
Western advertising'. They took
the first step towards us, we ran
with the ball from there on. 0
Westwood One is America's
largest producer and distri-
butor of radio programming
and the second largest radio
organisation. It was founded in
M75 and now employs nearly
600 people in 15 offices,
worldwide In recent years.
company has diversified,
nation ownershtp and
related companiee incluthnu
the NBC Radio networks ands

of majoernarket char..
nets such as WYNT.FM in
York and KQLZ-FM
Radio' in hue Angeles. Ric
Rene is a manager of tuned'
One arm, with

International, which ac.
counts for some ill% of the
company's mtinnued EMS 130
minion owran moon

UK & IRELAND
RMB Launches Campaign

To Boost Radio Advertising
by Hugh fielder

The Radio Marketing Bums
(RMB) is running a national radio
campaign this month to promote
radio as an advertising medium.
Three 40 -second commercials are
being aired on independent sta-
tions across the UK, who are
donating around f 250.009 worth
of airtime free

The commercials are part of an
autumn campaign by the Associa-
tion of Independent Radio Con-
tractors (AIRC) and the RMB to
stimulate radio advertising and
were made by Martin Sims of Ear -

Brian

drum and Jon Pope of Hilaire
Productions.

Sims says they am aimed at the
advertising industry, although
they have been made to be enter-
taining for the general public as
well.

"I em continually distressed by
the low priority agencies give to
radio. They tack it on to the end
of their campaigns it they have a
couple of pounds left over, and
then complain about the lack of
creativity in radio advertising.

"What they don't realise is that
a bad script sounds much worse
on radio because you haven't got

any pictures to distract you. What
we've tried to do is to show that
the restrictions to radio advertis-
ing are in fact its strengths!'

The first advertisement has two
agency executives discussing a
forthcoming sausage commercial
for TV which is being shot in
Nepal. The punchline is: "What
you save on the airfares you can
spend on the airwaves!"

The second is a direct appeal to
advertising people which delibe-
rately tries to ignore the ordinary
listener who therefore listens
more attentively. The punchline
is: "Rude people will insist on
listening!

The third is music -oriented
with a deep soul track and a laid-
back DJ crooning seductively: "I
wake up with you, I'm with you in
the bath, I share your breakfast
and I'm driving you to work!' The
punchline is: "Can't get much
closer to your customers!'

Sims estimates that the total
production cost for the three com-
mercials - including satellite dis-
tribution by SMS - was f 15.000,
"That's a tenth of what it would
cost to make those ads for TV:' he
adds. But all production and dis-
tribution costs have been donated
free

AIRC/RMB director Brian
West comments: "This is radio
people showing their confidence
in the medium in the most prac-
tical and effective way - by mak-
ing and broadcasting top-quality
commercials.

"There is absolute confidence
in the potential for the medium in
the UK under the new regulatory
regime, which begins on January
I. Radio will be the medium of
the 1990s"

BPI Reports Sales Drop
Figures from the British
Phonographic Industry (BPI) for
April to June show a flattening
out of retail sales, with a converse
fall in vinyl offset by CO

The annual rate of singles in all
formats is higher than a year ago,
with 12" vinyl and CD singles
sales rising faster than 7" is

falling.

The research confirms vinyl
albums are rapidly becoming
museum exhibits, with sales down
38%. Annual deliveries to the

year ending June 1990 are 32.4
million, with that annual figure
falling to an average of 25 million
by Christmas.

CDs remain strong and the
21% year -on -year increase in the
second quarter puts total numbers
shifted at 46.4 million units for
the year to June.

Cassettes are on the decline
from their peak in the middle of
last year. Annual volume now
stands at 80 million, falling at a
rate of 5% yearly. Ft

Jazz FM To Issue More Shares
Jau FM is looking to inmost its
cash reserves by issuing extra
shares, with a long-term plan to
invest in other local jau stations,
to bid for an IR franchise or to
secure Continental interests.

The explanation by Jazz FM
MD John Bradford comes as in-
dustry speculation mounts that
the station is in fact looking to
reduce its bank overdraft. Brad-
ford denies these claims.

"We are selling unissued share
capital to finance possible future
expansion:. he explains. Bradford
declines to say what percentage
the new holding would represent,

though he did confirm one report
which said 17% was not too wide
of the mark.

The speculation of financial
problems seems to stem from the
level of advertising income Jau is
attracting. Bradford says the pre-
sent annual level of f 2.5 million is
"about right for a station of our
size and one yet to mature in the
radio field".

Jazz however, made it known in
its original tender that annual in-
come in London could fetch f 4
million. "That now seems more
likely in years three and four',' says
Bradford. L

MR Breaks IR Cash Shortage Trend
Isle Of Wight Radio (IWR) is
claiming a 43% reach among
islanders after only five months
on air. And unlike most incremen-
tals, it reports no cash -flow
problem,

Joint MD Jean -Paul Hanford,
formerly a producer/presenter
with rival IR Ocean Sound, says
he expects the station to break
even by the end of the year and to
make a profit within two.

"Local advertising is going
much better than expected:. he
report, "National income,
though, is in line with the rat of
the industry, not too good. But
there are no cash flow worries at
the moment!' IWR uses sales
house, IRS.

IWR is owned by 100 local in-
vestors. "We 'only wanted islan-

dem to have a share in the sta-
tion:. says Hanford. It employs
23 full-time staff and launched on
L 500.000 capital.

The dipstick research was car-
ried out in July by Research
Surveys of the UK (RSGB), using
503 diaries. The 43.10 reach is

matched by weekly listening hours
of 15. "IWR plays 50% gold and
50% mellow music, backed with
strong local news and traffid' says
Hanford. It broadcasts on 1242
AM.

 For The People Radio in Bris-
tol is looking for en additional L
250.000 to stay afloat, while north
London incremental WNK is
understood to he carrying heavy
debts. WNK recently saw the
Midlands Radio Group become a
20% shareholder.

Peter Reichardt OMIT Are rinse Records UK, prisons MT V rumps s anon Diamond
with a told disc for The Wilson Phillips selptleed album, se thank the station for in
support in breaking the act in the UK. Also pictured is Mar* Richardson, marketing
massager of 58K Records UK.
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UK & IRELAND
No Bidders for Long -Wave Vacancy
None of the 40 or so applicants
for the three UK independent na-
tional radio (INR) franchises have
shown interest in a little known
vacancy on long wave, says the
shadow Radio Authority. And it
seems likely there could be a
second opening on the frequency
if the UK government stands by
its aim to end simulcasting.

"An unused UK allocation on
long wave is presently free;' says
radio development officer David
Vick. "And this is not the one cur-
rently used by BBC Radio 4"
Vick adds the authority feels this
too should become free "if the
government is genuine about wan-
ting to abolish simulcasting".

However, he accepts that loss of
Radio 4 on long wave would face
opposition. "Many people listen
to the station in northern Europe
so, politically, that would be an
argument the BBC privately
would advance for holding onto
it. When I asked broadcast
minister David Mellor about this

at a conference he just spluttered"
However, the radio authority

agrees the LW allocation presently
unused "would give poor cover-

age in parts of the country". Irish
independent station Atlantic 252
uses the unfashionable waveband
for its pop service.

Pressure is also mounting on
the authority by applicants of the
two preferred AM and one FM
franchises to confirm that regio-
nal advertising opt -outs will be in-
cluded when details are announc-
ed at the end of the year.

"We are aware that some peo-
ple think that ought to happen"
says Vick. "Technically the possi-
bility is them What the authority
has not decided is whether to per-
mit it!'

But Vick denies pressure by
bidders is behind the idea. "Regi-
onal opt -out advertising has been
in our minds from the outset" he
adds.

The two AM stations will use
frequencies presently allocated to

Radio Contact Promotes
Compilation Albums
Belgium's Radio Contact network
is co -promoting several compila-
tion albums this month in an at-
tempt to boost its profile

The network's Flemish stations
have teamed up with record com-
pany CNR to promote the compi-
lation album De Moose Top If,
which was released on August 24.

An eight -week campaign began
on September 3, with Radio Con-
tact airing two ads for the album
each day. Advertising is being
booked on commercial Flemish
TV station VIM and will feature
Radio Contact's logo. The logo
also appears on both the album
sleeve and on promotional mate-
rial for the LP.

Danny de Bruyn, head of music
of the Flemish Radio Contact sta-
tions: "The extensive use of our
logo in this campaign is a very ef-
fective way of promoting the net-
work, even though only about
10% of the music aired on our
Flemish outlets is actually
Flemish"

Meanwhile, Jean Lou Berlin,
programme director at the net-

work's French -language stations,
says Carrere has booked a one -
month advertising campaign for
its Hits A La Une compilation.
The campaign begins on Sep-
tember 15 and the Radio Contact
logo appears on the album's
sleeve

The stations recently gave

airplay support to the new Roth
Voisin single Avant De Rani,. In
return, the Contact logo was
shown on an RTL-TVi campaign
for Voisine's new album.

Radio Contact's newly ap-

pointed PR manager Patrick Ver-
maerke says the co-operation
deals are part of the network's
strategy to increase its profile He
adds that it has signed a sponsor-
ship deal to support the RWDM
football team in Belgium's top
league.

The value of the one-year
agreement has not been revealed,
however, Radio Contact's logo
will appear on publicity bill-
boards, as well as on the players'
sleeves and shorts. 0

BBC national radio - 275 and 285
MW for Radio 1 and 247 MW for
Radio 3. Additional transmitters

are being considered in areas of
poor reception. The FM station
will use 99.9 to 101.9 MHz.

Radio Academy Launches Technical Show
The UK's Radio Academy is to
stage its first technical conference.
The event, TechCon, will be held
at Birmingham's Albany Hotel on
October 4, and is expected to at-
tract 100 engineers and techni-
cians from both local and na-
tional stations.

Chaired by Radio Authority
member Richard Hooper, the all -
day conference will be divided in-
to four sessions, covering 'Future
Use Of The Broadcasting Spec-
trum', 'Studio Construction',
'Audio Distribution and Process-
ing', and 'Audio by Satellite'.

Key speakers include: Peter
Kemble, principle engineer, trans-
mitter projects for the IBA;
Laurence Hallett, MD of Phoenix
Communications; Graham Car-
ter, of Dolby Laboratories; and

Simon Shute, GM of Operations
and Engineering for BBC Radio.

"This is the first time we've
done anything for engineers and
technicians" says organiser Ann
James. "Events like the Radio
Academy festival tend to attract
just management and programme
makers, but we thought this group
of people needed a chance to
debate their issues tool'

TechCon is running alongside
the 15th Sound Broadcasting
Equipment Show, which takes
place at the same venue on the
previous day. Aimed at a similar
audience - engineers, technicians
and users of audio equipment -
around 60 exhibitors will be
showing a variety of sound equip-
ment. 0

Belgian band Comma ore recording their second album or Met Sound Studio's in
Holland. Their 'Hoezo' album son 230.000 units in Belgium and well over woo
in Holland. Their new rP is set for release in October. Pictured with the band is
producer Roland VeHooven.

CNR Releases 'Blues Night' CD
CNR has teamed up with the
organisers of the Hasselt Blues
Night to release a CD featuring 14
bands who will perform during the

tO he held on September 15.
All the acts are Belgian. They

include The Diuy Dave Band,
Dark Rose The Capitals, Dirty
Fingers, The Prime, The Jumping
Jerks, TD Blue and The Railroad
Company.

CNR's head of promotion
Semen Molders says only 1540
copies of the CD, called Hasselt

Blues Night, have been made and
that all proceeds will go to multi-
ple sclerosis projects. He says all
the bands supplied master tapes,
limiting CNR's costs to Bfr
400.000 (app. US$ 12.400).

Meanwhile, on October 13,

'Blues In Belgium' will see
another 13 bands playing at Peer,
a small town near the Dutch
border. The annual event is being
organised by Misjel Daniels, who
also organises Belgium's Rhythm
Blues Festival. 0
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RTL Launches Sustaining Service
A sustaining service launched on
September 1 by CLT subsidiary
RTL Hoerfunk Baden-Wurttem-
berg aims to ease the state's
"chronic shortage of on -Mr
talent", according to RTL GM
John Monninghoff.

Called the 'RTL Radio Net-
work' (M&M June 30), the service
is initially supplying six local sta-
tions with a 24 -hour diet of soft
AC music, plus regular news and
sports updates.

Monninghoff says the state's
100 -plus stations make for an
overcrowded commercial market,
with many stations struggling to
attract sufficient advertising. The
RTL Radio Network (RTL RN),
which features "highly prof.-
sional presenters and the best
music" can, according to Monn-
inghoff, "help stations to save
money and make them mom com-
petitive. We can provide every-
thing that the public stations can,
and better".

Several of the six stations now
taking the service, which is broad-

SDR, DT 64

Set New Record
Stuttgart -based public station
SDR and East German youth
radio DT 64 have set a new broad-
casting record in Germany from
August 17-27, the stations aired a
marathon show called '2.000-D',
which featured a 2.000 -track hit
parade.

All the titles were requested by
listeners, During the show, SDR's
Friedeman Leinert, Matthias
Hohmann, Stefan Ziller and
Thomas Schmidt traded eight -
hour shifts with Guenther
Schneidewind, Uwe Wassermann,
LOU Bertram and Marion
Braasch from DT 64.

Each team broadcast from their
own studios and were supported
by a mobile journalist, who
interviewed listeners throughout
the entire broadcasting area Ac-
cording to Leinert, the record -
breaking marathon show was
heard by six million listeners per
day, boosting SDR's audience
by 16.7e.

Leinert says he is not sure if
SDR will try to break the record
next year. However, he suggests
that it may initiate a similar co-
operative effort on a European
basis, "a 5.000-E so to speak".'

MUSIC 8 MEDIA -September is, 1990

cast from Stuttgart via the Intelsat
satellite, have incorporated the
name 'RTL' in their title, though
Monninghoff says this is not
obligatory.

The stations - which are all
within a 100 kilometre radius of
Stuttgart - are Buergerradio,
Radio Boblingen, RTL Reutl-
ingen, RTL 100.7, RTL 100.3,
RTL Goppingen 103. Some also
have shares in Ell RN.

Monningoff says mother six lo-
cals are interested in taking the ser-
vice several of them further out
across the state, thus presenting the
possibility of a statewide network.
RTL Hoerfunk is also in talks with
stations in Austria and Italy.

Stations taking the RTL pro-
gramme, which is neutral with no

RTL IDs, can insert their own
jingles and local advertising, and
opt out of the signal when they
choose An automated system will
allow RTL DJs to trigger local
programming and jingles without
staff needing to be at the network-
ed stations.

RTL's returns will be via a
barter system. Locals can broad-
cast as much as the RTL RN pro-
gramme as they wish, but must
run up to a maximum of two -and -
a -half minutes per hour of the in-
cluded advertising.

"We believe it to be a highly
flexible system which is unique to
Europe' says RTL spokeswoman
Gabriele Jautz. "It gives stations
the power to choose whatever they
want from our signal" 0

Airplay 3 Promotes
Computer Programming

by Robert bYrS

Airplay 3 Media Service, a new
company which offers computer-
ised programming and informa-
tion packages, has launched a na-
tionwide marketing campaign in
Germany.

Co-founder Gutsy Hufschmid
explains the company offers radio
stations three packages: "Airplay
I is a data bank containing over
150.000 titles with complete label
information. The archive is conti-
nually updated with new releases.

"The programme also includes
nations enter and search func-
tions, and compiles lists far the
collection agencies GEMA and
GVL. Airplay II is a service pro-
gramme for, among other things,
the compilation of playlists!'

Hufschmid continues: "We can
save stations a lot of money in
terms of personnel, by compiling
playlists based on the individual
wish. of each participating sta-
tion. Users are connected to our
computer via modem, and if they

are not satisfied with any par-
ticular playlist, they can change it
on the spot!'

One of the advantages to the
Airplay programme, according to
Hufschmid, is that it "facilitates a
wider rotation and more colourful
music programming. The com-
puter is not subject to personal
taste or limited memory"

A subscription to Airplay 3's
editorial service, and access to its
computer programmes, costs DM
2.500 (app. US$ 1.600) per month
- "much less than the salary
demanded by a head of music".

However, the company current-
ly only has two subscribers: Stu-
dio B, a new private radio station
in the Swiss town of Domach;
and Bad Saeckingen-based private
station Radio Anterme 3, which
Hufschmid founded in 1987.

Although he sold the station in
1989, Hufschmid is still head of
programming and chief editor at
Radio Anienne 3.

The SOFt/Crl" 64 Top 10
I Sinead O'Connor Moltke Comm 2 You (99)

2 Dire Swaim Be*, in Ann (1-41)

3 led Zeppelin Asemy b Maim (2-99/
4 DepeUe Plod. EAriy TM StMor 552-1)

5 Pink Hopi Web You Were Ham 13.105I
6 Piny Joel Menrad ISM)
T. Phil Collins ModerDry in ransir (644
8 Pike Cooper Poison (AO)
9 Aosnah Myles Dad Vmot 9136)
. The Selling Stones *Moon (7-65)
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The 06.00-09.00 slot is the latest
audience hunting ground for Sky -
rock. On September 5, the station
launched `Les Zigotos Du Matin',
in a bid to attract young FM liste-
ners who up to now have either
been tuning into the peripheri-
ques or not tuning in at all.

Skyrock president Pierre Bel -
longer describes the show as "a
lively and positive mixture of
rock, competitions and phone-
ins". He adds that it puts the em-
phasis on "personality rather
than neutrality", as reflected in
the choice of shock specialist
Skyman, who co -hosts the show
with DJ Arthur.

It is not a question of simply
copying the US approach": says
Bellanger. "It is more a case of
adopting the same marketing
strategy, of developing the morn-
ing show and using it to drive the

rest of the day's programming.
We tried a morning show several
years ago, but we found that the
morning dot only works if it is
supported by coherent program-
ming and a well -researched, tight
format!'

Rather than aiming to take au-
diences away from the peripheri-
ques and other FM stations,
Bellanger intends to create a new
listening habit: "There is no real
morning radio at the moment for
15L4 year -olds, so that is what we
are going to offer!'

The news content, although
doubled, remains mirdmal (2

minutes every halt hour).
Bellanger: "We don't want to go
into battle with talk formats.
News is a way of giving the music
format a real dimension in the
morning!'

Another FM station focusing

NRJ Reveals New
Programme Schedule

by Emmanuel Legrand

NRJ is launching a multimillion
franc national advertising cam-
paign, which includes press adver-
tising and billboards, to promote
its new programme schedule

As part of its new line-up, the
leading FM network introduced
on September 10 'College Radio
On NRJ'. Broadcast daily at
20.00-21.00, the show is hosted by
station newcomer Renaud
Rahard.

NRJ GM Max Guazzinii "It is
mainly a music programme but it
also features news from the col-
leges and the universities!' The
show will be promoted heavily
through advertising - marking the
first time that NRJ has focused
on a single programme in a pro-
motion campaign.

Another change sees the NU
hit parade, which was televised
last year on TFI, move to public
channel Antenne 2. The pro-
gramme will be aired simul-
tanously on NRI in stereo.

Guazzinii "There were no pro-
blems between TF1 and NRJ, in
fact we might work with them
again on other projects. We were
simply offered a better tim.lot by
Antenna 2 and we have a very
good relationship with Marie -
France Briere (head of variety
programmes on Antenne 2). The
show is now broadcast on Satur-

days at 18.00 instead of Sunday
mornings.

"It has been completely
revamped and has a new concept.
We changed the presenter and
sent the co -host (a monkey) back
to the zoo But mom importantly
we now produce 100% of the
show, as opposed to last year!'

Meanwhile, the station's top
show, 'Starmatch', which is

hosted by Marc Scalia, is now
aired from 17.00-20.00, instead of
17.00-21.00. The format remains
the same - a competition where
listeners vote on particular tracks
- but the style has changed.

Instead of focusing on 10 recent
songs, each day of the week will
be devoted to a particular subject:
Monday, new releases; Thesday,
gold songs; Wednesday, interna-
tional acts; and Thursday, French
chanson. On Fridays, a competi-
tion between the winners of the
previous days will be held.

Guazzini rejects criticisms
made by many record companies
that the station's music policy is
not clear. "We are not a top 40
station. We just play the good
records, according to what is

released and regardless of the
style. The latest Mediametrie and
IPSOS ratings show that our
policy works!'

on the 06.00-09.00 slot is RFM.
Using a different approach and
aiming for a slightly older au-
dience, the station launched
`Music & News' on September 3.
The show is presented by
established RFM personalities
Groucho and Chico

RFM president Andrew
Manderstam: "The peripheriques
that used to do music and news
have now become all talk in the
morning, and the FM stations
have become all music Our
research has shown that there is a
huge gap in this market!'

The existing news content, six
nut. on the hour, is augment-

ed with one -minute headlines
every 15 minutes. Meanwhile, the
talk content remains unchanged -
a maximum of nine minutes per
hour. The style of music also re-
mains the same,

Manderstam comments: "I
want to get away from the idea
that there is a news team and an
entertainment team; the two
should be integrated. I also want
to get away from the use of radio
as a feature medium, by concen-
trating on hard news, plus weather
and traffic. By choosing Groucho
and Chico it is going to be fairly
light-hearted, malting for an
overall pleasant and soft sound.

"Essentially, we am going for a
music audience. There is a large
reservoir of younger peripherique
listeners who am less news deman-
ding, but who want to know what
is going on. France -Info is begin-
ning to get a sizeable audience,
but many people find that it is a
little too padded in the morning;'

The rest of RFM's weekday
schedule reflects more music -
oriented programming, with less
influence on star presenters, who
are featured at weekends.
Manderstam: "People knew we
had stars and liked them, but they
were beginning to forget that we
are a music station. It was impor-
tant to clarify the situation!'

Commenting on the departure
of Antoine de Cannes and Karl
Zero from the 18.00-19.00 slot,
Manderstam explains: "The first
six months went very well, their
show brought in a huge amount
of new listeners.

'But in the following six

months we had an audience that
was totally out of phase with the
rest of our programming. We
thought it was best to have a more
homogeneous programme even
though we might lose some
listeners in the short term!' DJ
Sergio Buffalo takes over the
17.00-21.00 slot.

RMC Increases Music Content
Radio Monte Carton (RMC)
autumn schedule sees the station
increasing its music content. VP
and dimetor-general Reeve Bour-
ges says the move is designed to
Wive more punch to programming,
bile keeping the station's tradi-

tional southern flavour.
RMC was the first of the peri-

pherique radios to reveal its new
autumn schedule, which began on
September 3. Music programming
is based on a a mixture of old and
new releases - which remain
predominantly French - and is
aimed at all audiences.

The revised programming
policy introduces a number of
new programmes using misting
RMC personalities and is divided
into four areas. They are: rock &
roll, country and folk ('Rock &
Roll Music' weekdays 19.00-20.00;
'Caravans' Sunday 19.00-20.00,
both presented by Dick Rivers);
jazz ('Le Don De Jazz' Sunday
20.00-22.00, hosted by Thierry

Lecamp); Afro/West Indian files
Mars Chaudes' weekends 17.00-
18.00, Corinne Made); and the
traditional French charisma
('Laissez Passer La Chanson' Sun-
day 11.00-12.30, Pascal Sevran).

For chart -oriented product and
new French sounds, them is no
change for established shows
'Blue Jeans' (weekdays 20.00-
22.00, Franck Pelloux) and
'Multitop' (Saturday 13.00-15.00/
repeated on Sunday, Stephan
Couraud).

French and Anglo-American
releases by I.ser known artists are
featured on 'Calque d'Or' (Satur-
day 15.00-17.00, 20.00-22.00/
repeated on Sunday, Childeric).

In tune with the the current de-
mand for humour, RMC has
created a new show called 'Les
Rois Du Rire' (weekdays 12.00-
12,30 Thierry Lecamp), which is
based on well-known comedy
sketches.
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SINGLES ALBUMS
George Michael MichaelGeorge AiwlaLmc.anmers%nI T' No I!s

E X P L 0 S I V E S CHART BUSTERS
Explosives features the ma, new releases by established and new artists.
It includes recent releases 5011 al reed of support on European radio.

Chart Busters is a quick reference to this vmeks Hot 100 Singles/Albums and the
European Top 50 charts. Chart positions are Mimed where appropriate

r IN LES OF= THE WEEK 1 revcArtiffE .;11....,.-. :i',J-.5.,:e.
Deacon Blue - Four Bacharach & David Songs (CBS)

New Model Army - Get Me Out (EMI)

Paul Carrack - Loveless (0,ht)
Del Amitri - Move Away Jimmy Blue (A6m)

Michael Bolton - Georgia On My Mind (CBS)

Airplay Top SO
Deee-Lite - Groove Is In The Heart (27) (Elektra)

Jason Donovan - Rhythm Of The Rain (41) )(PM)
Cliff Richard - Silhouettes (42) (EMI)

Herbert Groenemeyer - Deine Liebe Klebt (44) (Electroly)

Mathias Reim - lch Halo' Getraeunit Von Dir (45) (r,rm)
Hot 100 Singles
Adamski - The Space Jungle (67) (MCA)

Herbert Groenemeyer - Dene Liebe Klebt (68) (Elearoln)
Caron Wheeler - Livin' In The Light (77) (RCA/BRIG)

Janet Jackson - Black Cat (84) (A.1)1)

Top 100 Albums
Prefab Sprout- Jordan, The Comeback (3/) (Kachemwre)
Anthrax - Persistence Of Time (44) 44.6)
Fiercest Pagny - Merc (86) (PM*

[SURE HITS I

Deee-Lite - Groove Is In The Heart (Ekktra)

Toto - Out Of Love (CBS)

Janet Jackson -Black Cat (A6M)

Vaya Con Dios - Nah Neh Nah (BING Anolt)

Mecano - La Fuerza Del Destino ,,,,GA,,,,,

[EURO-CROSSOVERS I

Flavin Fortunato - Piccole Danze (f°"'1C°.)
Gerard Joling - Corazon (Mercury)Dario

Ghanai - Mother Nature
Andrew White - I'm Only Wounded fea)

(MerRIRS)

Marco Borsato - Una Donna Cosi ('''''''')Mono Negro - Pas Assez De Toi (WV)
China- Sign In The Sky (Vert(go)

Immaculate Fools - The Ponce (au)

[ FAST MOVERS
I

Airplay Top SO
George Michael - Praying For Ime (1-3) (Epc)

Mariah Carey - Vision Of Love (2-7) (CBS)

Roxette - It Must Have Been Love (4 16) (EMI)

AP18)London Beat -Ive Been ThInking About You (9-29) (AnymuARCMI
Go West - The King Of Wishful Thinking (14-37) (Chrysalls)

Hot 100 Singles
DNA feat. Suzanne Vega -Toms Diner (3-7) (MA)
Deacon Blue - Four Bacharach & David Songs (EP) (4-6) (CBS)

Betty Boo - Where Are You Baby? (7-12) (Rhythm King)

Deee-Lite - Groove Is In The Heart (11-41) (Velma)

MJC.Sar & The Real McCoy - Its On You (16-25) gyx/Mokuhko)

Top 100 Albums
Carreras/Domingo/Pavarotti - In Concert (1-4) (Deco)
Roxette - Look Sharp (19-25) (Parlophone)

The Neville Brothers - Brothers Keeper (26-53) (ASM)

Charles D. Lewis - Soca Dance (27-67) (Bayter/Polydor)

Candy Duller -Sexuality (46-73) (BMG Anala)

EMERGING TALENT 1

An Emotional Fish - Lace Virginia (fast West)

Shawn Colvin - Diamond In The Rough (CBS)

[ENCORE 1

I

(),wLiRhiitIC.8 kloeur --NowTypeym,rn Gone(,,,.,,
_ .. ._ . _ _

K 1
.

George Michael Listen Without Preiudke (0,0
Roger Waters - The Wall - Late In Berlin "6,68,0,6
Jonathan Butler- Heal Our Land
Dionne Warwick - Sings Cole Porter (Aran)
The Men They Couldn't Hang - The Dorian° Club (skercone)
Titiyo - Tidy° (An.)
Liz Torres - The Queen Is In The House 0,99
Bob Dylan - Under The Red Sky (CBS)

Dave Stewart & The Spiritual Cowboys  Spiritual Love (Anxious/RCA)

Joe Jackson - Stepping Out - The Very Best Of (ARM)

451,VER0) ' ' at -at

Breaking Out On European Radio
Jonathan Butler- Heal Our Land (CBS)

Gerard Joling - Corazon (PhRR.SIAm)

TESTER HITS theEerocharttopthelronnoeyeaa,agn. SEPTEMBER 15- 1985

Singles
Baltimore - Tarzan Boy (E/4/)

Madonna - Into The Groove (S.e)
David Bowie & Mick Jagger- Dancing In The Street (E/90

Tina Turner - We Don't Need Another Hem (Capkot)

Opus - Live Is lade (OK /Polydor)

Albums
Dire Straits - Brothers In Arms (karkkt)
Sting - Dream Of The Blue Turtles (ASIR)

Bruce Springsteen - Born In The U.S.A. (CBS)

Bryan Ferry - Boys And Girls (E,Ydar)
Madonna- Like A Virgin (Sire)
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united kingdom germany
Most played records cormated on BBC
statuans and the ma,or independents

1- 1 1444$, 1404.51 rwaearaua

I6 Talk Tat Lae ,WA Va. alak.k

9 Jason Donovan P.a. CANA:

i12 lorn9.1ne .,9 9.999 9 e,we9.9 ...le,
. 13 Go West me, oa vvia, ilauaya

16 Sting aquama New Vora laemul
II 1., Bon 1.r, Noe Of 61,

18 Stere Mier --Ng.-
19 lane flaw -1,9, tat
10 Tina Turner auca, Me aaeunn

Most played rec.'. on the ARD stations
and the maaor privates Compiled by
Media Control, Baden Baden

119Iwn /Mips .Peleare 919
2. (linen. .9999(1,99 ae.999e
3 RAISampson&De.gey,Weaara To any 3 Rs Pries< Cleve re,
4 hopre Sauk -4.Ham,. Gerke..
5 Madomu .99 1.1.9

6 art bias Reim 9, 6999en vol.
7 New Kids On The 11.1r. tog,

Ube .au-paa Toya,
9 Marie, Carer vyiyuoa.

MeaterrGroenemeger.O.e..
Come..z.by
George 301551.444.e45 N't
Wilson 1,6114

Maxi Irie9t - Owe To,
Plat09iss Rein; .verawnnr. nbee 016
Hir -99,99919,., Be1119 999

austria
Most played records on the national pop
channel 0.3. Compiled by Media Control,
Baden Baden.

NI. )(amen 1 Acaulsed al,ua

Vara Con Dios mut, avow
Go IV. Kag.W.

switzerland italy
MOM played records on the nauonal than Most played records comp. from RAI
nel DRS 3 a. the privaze statuans Radio Stereo Due
Aktuell, Bauaely, Radlo Hata, RadLo 2
a. Radio 29 Compiled by Meda Con.

Pre. O'Connor --tneE9peror N.N.C.a995
2. Madonna -1-lek,Panay
3 Plariall Ceivy V9.9 OF1.9n
4 AlattAis a Reim ue9 Pea

S Craig IfcLaal a k Cheek, aim
6 NOIelte iincoilareeemiene
7 Numb NyC,- 14. 34..
8 KC Hamm, 99.

9 Georg..., 44.0'1.1
0 OM Mat Suzanne Ye g 9 9 9 ,999..

Wilson Rai, 9,9ese
pao Bony. e,ua Or GI,

J Was (Mos Warr rso. wn wets..

5 Pam Con Dios
044.0 3

1. Nkk Kamen Amt. Muur
Gave Stewart -raking

9. Ewe Ater.. Venn..., .59999,

holland
Most plated Mearde Cornpiled on die na.
penal cactions Poe. 2 and Itadoo 3 as
comp,led by Socking Nederlandse Tep
40

1 Genrdle.t 1411."
3 Nank Illyng.40 ...1.me

I, S Veya Con Dies Nan MC CAC
, d ONA . Su.. Pro rew ore

. 50041 no 044 1.4410 04.442 on
5300410.5

11 Zook Machine nwo.k
11 Ragmen Imirerramm
13 New Ed. On The B. Taught
14 Rm.. Muu.liAyeemica.e

M. gen a.m. r Saa B.im

11. Geog t 14kluel .0.5,10
18. Moe. Reir, Pah

19 OmmIlte ttmpe
D. Corry Ronk. 114.1v, a< Iv

Angel:18.10i ,99
2 Am...err 114

1 The Family Sun, Lk. 4.99.9
4 Omen Our. atunglal
5 /ruce Horn999r num ine
6 Rob Ga./ Jaaa.r.es

Nip .1 Kennedy 0)444
8. Ram g Scones thw noes..
9 Eros Rammott .19,959w
0 Vasco frossi...me."9.9,

TN Time we oe
1 Glen nit Nannin -59991.,

4 Xiche1Franks Paor,,
5 111,././151ey8101d.111a4laaA
6 61e1dy LW booth

Mace Cyaasalufga,,.

Mui Priest -Cbre, 99

spain
The 20 beat ptayed records al Spam from
Cuarentat Prinapales. covering the malor

Spanish stations.

00411541. kurre I. Pur,Amor

3 11.ch Boys
4 New.. The Block Sup 8,.Sup

5 61054.1' Le Gov 1,a1u,
6 Los R.Ndes Ow De nauy

2. SineadOnutnor -The Eq., Neu Docao

5. Go West. raa Rug 0,Iliafa laaaq
6 499999 Con Gios 99.9m9A W.9999

I Madonna thw, Ns,
S. Forern
9. Craig MIRO. 14.2. moo
10. EcOON.o7*,sY000.lso,n Saa.

france
Most played records on the API and FM
stations as compd. by Media Control.
Strasshourg

Radios Peripheriques (All Stations)

ge.k Machtne
3 I., Nally., C.<
4 Patitle au.. Repark

1(431 /440 arany tea orne a a.
6 Thierrplararel ty

lolls Ursull NAM AM PIM Nen
8 Charles Lewis 39Sme
9 Vanessa Par.& .9291991

qt. Voniee Man De hen ..
BArk9voen Lny loolges 11,

Ild0o9na uamy Paalu

Pauline Ea. o9, Mare
The clwrgtans F.Out

George Mithael 4.999, 101 Tr,.

Nam.. C.1. lonslarta

Radios FM

2 PICSar at5Onaya
Ilannah Nrke 501544

4 Pearl* Dee 41 1 terc

S. BIM )0,1,1 Cybar.e.01 aluStrAu

Depeche Mode P611011.,
9. Rea Voisine Mao Oy Pao

New 1,1d.sOn The Ike. SupSyStea
. Mtn 4 Berre -9499.9w
The Cnrizians

. Joel, Urn, 1OweA.r.41.0kes
George Michael F9,9g rime

. Soule Noire -.9.9er 0.9oo
Tina Turner . feaugn Amy

Ramaao 1 1, -SePutassellmt...e
. ',Parade. LaaePany

Vaya Coo Mos - What sekNionpo

finland
Most played 344,10 ,4 25 prlyate

D Morro aka, ay feme tions as compiled by Duopress Tampere
1. Lo, lehurnanos auk O.
P. Los Comoro,. ne Atha the Os ser

3. The Chimes eac, feed
3 Jam... We.. 4144,0.141,
4 Revolve, aa,,y15,
5 rtvenly 4 Se. C,Smax
6 1.14on naps 1-4.
1 Niguel Bore Lat C. au, lam
8 'wawa/ate tools laaPyy,
9 1.1.C1Namoose oCall Tat,.

i .11pky11,2
2mr Kith. The Sloth .thn',1.,
3 Pelte Ruske A.. F.
4 Kohn s Nein. route mal
5. Kilda ,..aiwaet
6 A.4. e Veiref

8 10k Fa

10 Rept. B.e9,

MUSIC

MEDIA

111J PLC)

gar ip-)P,
S

GEORGE MICHAEL

IS BACK

AT NO. 1!
5 5 TITLE

ARTIST . .1.1 Lg. 9.,5114145,

TITLE

 Praying For Time
- - George Michael - Epc !Morrison Leahy M.) 26 0 7

Du Hest Mir Gerade Noch Gefehlt
Purple Schulz- Elam, (Copyriet Centrol)

y Vision Of Love
012501.Carey- CBS Ninon 01 toretheen*mnith

EE0, ,?..r: lEs.l.n (.-111,,,,.,e,,Heart

3 o ' r."17_ . (47 Mee Ose re 28 ,, Where AmBabr?

0 It Must Have Been Love
Rexene- EMI din. Fun Kok) 29 . ' !;!1H°,0'sdPh?"- 1.4 3,-.

5 Release Me
Wilson Phillips- 50111443 Blackwood/NNW

If30 '' ' ti,Pari'r.e.'s-evvdEArlErts°,11.)

6 4 7

Tom's Diner
DNA feat. Suzanne Vega (Rorda Mak) 31 . Samurai

Erse Allgemeine Verunslcherung- EMI (Copyright Cwaroll

7 lcit: g.t._ II, Town. 32 s, cZ"'eorneliusi-liTegTolls.

8 = - Verdammt, Ids Lleb' Dish
Matthias Reim- POO thweametteetl 33 0 .

Listen To Your Heart
Rosette- PartmAthe loop ten Kok)

9 " = ror.Bre.7,,T.h.':,g2,"b*prern.."Ch.,Too
uf,t,,,!_wParlophhteTtud,,Mnicn

ink.omPiattli.)

. Close To You10 . " Maxi Priest- loaKamr..)
(g) pFizsuorn tee chctrr,ciz s,&,,DGa,,,,v,I,d,,IS,c.,on.,,gs (EP)

ii Club At The End Of The Street
1340, 10*- Roston 3535Pig Moth g " '

Heart Like A Wheel
Human league- Wren (Copyriths Control)

12 Naked In The Rain
54,0 Pearl- WAllthlr Maede, Life (E0. Mwe/CWAtho Cenvo0

37 Kona
Craig Mcbithren lc Check 1-0- Nit thwel Nths/13Clothes

h,,,3004,00, 551gllSMlfl,4A1

The King Of Wishful Thinking
Go West- Chrysalis (Cam.II Connellyqemba)

Blase Of Glory
fon Bona.- "rugo (Ben for,r1Aalarnar

38
,,1

NI! mTain.lfo,

39
30

ZInsci,e-vweasm,Irn,,,T.711 e14TemTemple

40 Inc Frog
Soup Dragonl feit. junior Read- Raw 1,[q

16 Tonight
New Kith On The Block - CBS114.5sareEN Ap4WA Lath

17 MC.
U Can't Touch This

Imam,

41 Lizo, Rhythrn Of The Rain

42 rap, Silhouettes
Nchard- EMI (StIremer Monti0 What's A Woman

Vaya Con Dios- BIG Moll (Paw Con 0os113MG1

trcilne - BPS 46,1, (VIrgin

20 ishmanIn,Kew, 'fork IBen Llebrand Ramis)

21

22

23

24

25

le M Binds Velvet
Alm. Myles- Miaow /EMI:Maths, Waimea)

Step By Step
New Kids On The Bloch- CBS lbtatrice Starr Mosel

Soca Dance
Charles D Lewis- Bax.Polyder (G(ean Ment)

We Love To Love
PM Sampson & Double Key - eat {1nd Hand timelSiege4

White And Black Blues
Odle 0,14 CBSIWarner Chappell)

She Ain't Worth It
Glenn Medeiros & Bobby Brown - London (EMlicn,a. MOO,)

44 Ei* Deine Liebe Kiebt
Herbert Groenemeyer- Electrela (Gmenland/Kick)

45 Ea* Imch Hab' Getraeumt Von Dir
Uhl. Reim- Polydor Mangan,' MusA)

46 , Itsy Bits!Teeny,Wc eenyYellow,,Poc :ha Dot Bikini

47 exi, Cat
etPeiackson- AM Mad Ire Mosel

48 cop. Suicide Blonde
INXS- Mercury (iol Mmiek)

49 [0:0. F.sascinating Rhythm

50 Look Me In The Heart
Tina Turner- Capitol (Warner Chappell)

43 MASTER CHART . September 15. 1490 MASTER CHART . September 45.3020 IIIAmericanRadioHistory.Com
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IE ILA Ft C:=> 11-1 A Ft 11 --

UN ON
TITLE
ARTIST - ORIGINAL LABEL - (PUBLISHER, COUNTRIES CHARTED

TITLE
ARTIST ORIGINAL LABEL - PUBLISHER) COUNTRIES CHARTED

TITLE
ARTIST ORIGINAL LABEL (PUBLISHER) COUNTRIES CHARTED

13
U Can't Touch This
M.C. Hammer- Capitol Cohere/Bust-kJ

UKLIBNLEACHSDK.k.NSF 35 44 21
Bo Le Lavabo

Lagaf- Flarenasch (Editions Carrerel 69Infinity (1990's Time For The Guru) DE AO; 91,0

63 29
Guru Josh- de/Comtructan/RCA/BMG (Copyright Control)

2
Itsy Bitsy Teeny Weeny Yellow Polka Dot Bikini ukirsf

2 Bombalurina- Carpet (Campbell Connelly & Co)
36 32

3

Silhouettes
Cliff Richard- Erfi(smeseermipie)

Ukk 70 57 6
Hardcore Uproar
Together- London (Copyright Control)

UK,

Tom's Diner
DNA feat. Suzanne Vega- A&M (Romer Music)

UK.DBNLCH.Ir 37 21 5
Listen To Your Heart
Roxette- Parkphone (limy Fun Music)

UK.k 71 The Party
Latino Party- Polydar (Copyright Control)

Four Bacharach & David Songs (EP)
Deacon Blue- as (mcNsaeen Gems EMI/Carlin)

UK.k
61 2

Ich Hab' Getraeumt Von Dir
Mathias Reim- Polydor (K.garuli Mask)

72
Silly Games

65 5

uK

Lindy Layton feat. Janet Kaye- Arista/BMG (Arawak/Tkabell/Warner Chappell)

5
Soca Dance
Charles D. Lewis- Baxter/Polydor (Gem Music)

EB 39 Hanky Panky
Madonna- sire 041 Music/Blue Disque/WeboGirl)

UK.DitEACHOKSE Black Velvet
73 76 Alannah Myles- Adm. (EMI/Blirebear Waltzes)

FOCH.DK.SF

6
13

Ooops Up
Snap- Logic/BMG Ariola (Minder/Warner Chappell/Zomba)

UK.DBEACHSDKSFER.I

40 39
Is

Insieme 1992
TotoCutugno- EMI (Edizioni Na 2)

MACH")
90 2

Ritmo De La Noche
Chocolate- Wet (Pink/Hanseatic)

DNL

C), Where Are You Baby?
Betty Boo- Rhythm King (Rhythm King Music)

UK.DIr 41, I've Been Thinking About You
- London Beat- Anxious/RCA/Bh1G (Warner Chappell)

UKINL
00 2

Groovy Train
1

The Farm- Produce (Produce)

UK

8 Maldon
Zouk Machine- BMG Arab (Virgin Mu.)

EONS

42 " 4 SamuraiErste Allgemeine Verunsicherung- EMI (copyright control)

DACH 76 Can't Get Enough
Kim Wilde- MCA (Ridum Max)

FODK

9
5

It Must Have Been Love
Roxette- EMI (Jimmy Fun Musk)

UK.DBAILACHSRDKNSE I Promised Myself
43 35

23 Nick Kamen- WEA (EMI Muds)

DEACHSDK in* Livin' In The Light
Caron Wheeler- RCA/BMG (Orange Treemod.rm.)

UK

10 9
Verdammt, Ich Lieb' Dich
Matthias Reim- Polydor (Kmganth Munk)

DIENLACH

44 3T
Le Temps De Copains
Les Vagabonds- on -ere (Editions Orlando)

C)I 41 3
Groove Is In The Heart
Deee-Lite- Belida (De.lovely)

UK.k

45 so 28
The Power
Snap- Logic/BMG ArWa (Hanseatic/Fellow)

FDECHICRI

78 Dirty Cash
Adventures Of Stevie V- Mercury (Copyright Control)

DONLACH

Better The Devil You Know79 60 18

iKylie rinogue- ANL (All Boys Music)

F.PDKGR

12 6
Tonight
New Kids On The Block- cas (M.StareEMI April/A. LancelottO

UK.D8NL.IrSF

46 17
What's A Woman
Vaya Con Dios- BMG Ariola (Vaya Con Dios/BMG)

DBACHGR

80
Come Together
Primal Scream- Creation (copyright control)

UK

13 I, 15
A Toutes Les Filles
Felix Gray & Didier Barbevilien- Tatar (Zone Musique)

FA 47 Vogue
Madonna- Se (WB Music/Bleu Disque/WeboGrrl)

F.f)ER911.1 81 Life Is What You Make It
Talk Talk- Parlophone (Island Mak/Zomba Musk)

UK

14 Is 14
White And Black Blues
Joel le Ursull - cir (warner Chappell)

FBA

48 34
Se Bastasse Una Canzone
Eros FLIMaZZOtti- DOD (ODD/Una LiraiScorribanda)

FOB

82 13
Whose Law (Is It Anyway ?)
Guru Josh- de/ConsirucOon/RCA/BMG (Virgin/Copyright Control)

DE.ACH

15
Naked In The Rain
Blue Pearl- WA LI/Mr Modo/Big Life (E. G. Music/Copyright Control)

UK.DACHSk 49 The King Of Wishful Thinking
Go West- Chrysalis (Campbell Connelly/Zomba)

UK.DS, 83 The Great Song Of Indifference
Bs

Bob Geldof- Mercury (Nob Music/Intersong)

301

C) 25 12
It's On You
MC. Sar & The Real McCoy- Zyx/Illtulski (Who -up Musik)

FDBNL.EACH

50 40
We Love To Love
P.M.Sampson & Double Key- as (2nd Hand MusicSegel)

84 ci* Black Cat
Janet Jackson- A&M (Black Ice Music)

UK

17 3
Praying For Time_
George Michael- Epic (Morrito=y Mum,*

UKDINLREKIth

51 43 14
Le Gar abadqu
PatrICININURIPV (Francs Vacher) 85 El* Finir La Nuit Ensemble

Herbert Leonard- WEA t, Marie""

18 16 IT
I Can't Stand It
Twenty 4 Seven- Freaky Records/BCM (Stop & Go/Cat-Talk/Siegel)

DBEACHSDKJ 52 Avant De Partir
Roth Voisine- GM/BMG Ariola (Ed. Georges Mary)

FB

86
Now You're Gone
Whitesnake- EMI (David Coverdak/WB Musk)

UK

19 42 3
The Joker
Steve Miller Band- Capitol (Warner Chappel0

UK.Ir

Kingston Town
U840- Virgin (Sparta Florida)

FDA

53

54

61 5
Englishman In New York (Ben Liebrand Remix)
Sting- AIM (Mareoc/Regarrafillegal)

UK.DIr 87 Sotto Questo Solo
Baccini & Ladri Di Biciclette- CGD (EMPDenny RosednuemeBl. Team/Temi)

51 9
I'm Free
Soup Dragons feat. Junior Reid- Raw TV/Big Lila (Westminster)

urn 88 13* La Bamba
Les Forbans- Pagan (Carlin music)

21 IT
Blaze Of Glory
Jon Bon Jovi- Vertigo (Bon Jovi/Pri/Warner)

UK.DNLCHSDKANSF 55 Next To You
Aswad- Mango (Island/Acepearl)

UKNL 89 cr* Get Me Out
New Model Army- EMI (Attack Attack/Intersong)

UK

22
z2Close To You

Maxi Priest- 10 Records (Various)

DBNLASDK
70 17

Oui Je L:Adore
Pauline Ester- Polydor (D.omte/PolyGram)

90 Release Me
Wilson Phillips- MK (EMI Blackwood/W*1,M)

UK.D

C), 33 5
Vision Of Love
Mariah Carey- CBS (veion Of Love/Ban Jamnun)

57 62 15
Everybody Everybody
Black Box- Groove Groove Melody (Warner Chappell)

ELI 91 Violence Of Summer
Duran Duran- PaHophone (Skintrade/EMI)

UKS.1

24
Vous Etes Vous
Benny B.- Vie Prime (Copyright Control)

FB

58
Club At The End Of The Street
Elton John- Rocket (Big Pig Music)

UKEDIr 92
18

Still Got The Blues (For You)
Gary Moore- wire (io Music)

DB.SDK

C)I 36 5
What Time Is Love? (Live At Trancentral) UK
KLF- KLF Communications (E.G./Zoo/Warner ChappeNCopyright Control)

59 End Of The World
Sonia- Cliques (Mautogbde Music)

UK.k 93 cro, Epic
Faith No More- Slash/London (Rondor Musk)

UK

26 23 4
Megamix
Technotronic- ARS (Bogam/BMC Publishing)

FORNLCH.DKSF

60
6II Suffit D'Un Ou Deux Excites

Footbrothers- CBS (Captain ask Prod.)
94

That's Just The Way It Is
Phil Collins- Wgin/WEA (Phil Collins/Hit And Run)

UK.DB.NLDK

0 66 2
Rhythm Of The Rain
Jason Donovan- PwL (warner Chappell)

28 19
Turtle Power
Partners In Kryme- SBK (EMI Blackwood/Kildnit)

UK.BIr 61
56

Aime Moi
Claude Barzotti- Zone Musk (Zone/Baao Music)

FR 95 00,,, Ooh
Plaza- NBC/USA (0th Music)

UK.DIrSF

62 48 5
Opel Manta
Norbert & Feiglinge- Glamour/EFA (EMI Music)

96 cr* La Serenissima
DNA- Raw ea. (Poix.n mos.)

UK

29Thieves In The Temple
6

Prince- Warner Brothers (Controversy Music)

UK.DRNECHS.DKNSFI
87 2

Don't Be A Fool
Loose Ends- 10 Records (Brampton/Copyright Control)

IC 97 El* Something Happened On The Way To Heaven
Phil Collins- Virgin/WEA (Phil Colans/Hit And eun)

FD

30 27 10
Le Jerk!
Thierry Hazard- ces (CBS Music)

FB

64 64 16
Papa Was A Rolling Stone
Was (Not Was)- Fontana Cabana floc)

DACH 98 13* Fascinating Rhythm
Bass-O-Matic- Virgin (Guerilla/Vegin/Bugle/Point)

UK

31
Un' Estate Italiana
Gianna Nannini & Edoardo Bennato- virgin (sugar/Warner Chappell)

WON 65 The Emperor's New Clothes
Sinead O'Connor- Ensign (EMI Music)

DINLACHBOKI 99 13* Iceblink Luck
Cocteau Twins- 4AD (Momentum/Beggars Banquet)

UK

32

33

34

Step By Step
New Kids On The Block- as (rbunce star, music)

FOBACHSGR

66 29
Sacrifice
Elton John- Rocket (Big Mk Musk)

UKDPIN

100 24
Don't Miss The Partyline
Bizz Nizz- Cookempo (MCA Mask)

DEA.P

29 22
Killer
Adamski- MCA (MCA/Beethoven St. Music)

DONLACHSGR Ct tar) The Space Jungle
Adamski- MCA (Copyright Control)

LK

h Can Can You Party
Jive Bunny & The Mastermixers- Music Factory Dance (Various)

UK C) Deine Liebe Klebt
Herbert Groenemeyer- Electrola (GroenlandlKick)

UK = United Kingdom, D = Germany, F = France, CH = Switzerland, A = Austria, I = Italy. E = Spain. NL = Holland,
B = Belgium, IR = Ireland. S = Sweden, DK = Denmark, N = Norway, SF = Finland, P = Portugal, OR = Greece.

1123=1 = NEW ENTRYO = FAST MOVERS
= RE-ENTRY

WHO'S THAT MEAN?***
MASTER CHART - September 1 S, 1990 The Eurochart Hot 100 is compiled by EMR in cooperation with Burna/Stemra. ©EMR/Buma/Sternra - All rights reserved.

Hot 100 is a trademark of Billboard Publications, Inc. used with permission.AmericanRadioHistory.Com



I hot BREAKOUTS
NATIONAL HITS READY TO EXPLODE!

ask & ireland

Adarnski
The Space Jungle q.t./

Caron Wheeler
Cy. In The Light (RCA/B/10)

New Model Army
Get Me Out (EMI)

Cocteau Twins
I... Luck (00)

Spain

Los thumtos

Revolver
Inis Del Sur (WEA)

Ultimo De La File
Moro Loco (az.

Dania Invisible
En Celo (Tar)

MUSIC

MEDIA

germany, austrta
smut erland

Deff Boy.
Svang (1,C Plekuleke Gar)

Nicki
Wenn Du Bel Irta Blst (1Son,Cer)

David Hasselhoff
Crazy Far , (B116 ArielkGer)

Blue System
She h Sud A Loeb (5w0kW/G AnoloGer)

scandinavia

Rockers By Choke
Rabaltlerstrae.(Porgier00/

Menne Boel
Warn, Make Loye To ,(nreclenazenSner

Jim Bikini
Ham Ga LA Ham lobe (CBS)

Dum Duns Boys
Planer w Saret (LBS/Nor)

hot 100
_

5B 7ny2 i.e

63

11 in

T4:

.0 II

!!!

Of onn.

Pn

I

fiance

Les Forbans
U Banta (Vogue)

Florent Pagny
Ca hart Des Nun rancr)

Kassav
Ou Le (Epec)

Mano Negra
Pas Amy De To; (Virg.

benelux

Plaza
Ooh azdrkeBe)

Corry IConings
Ph. Was Die Tild (00000

Vaya Con Dios
N. Neh NA (BOG Arlon. )

Gerard Joling
Corazon rebenograenHop

italy

Gianni Nannini
Scan.. (Az w0)

Elio E Le Storie
Boo To Be Abram., (CBS)

Angela Baraldi
Viva (PCOBHG)

Enrico Ruggeri
T1 Arm (Can

A HOT HIT?
THIS COULD BE
YOUR OWN
HOT BREAKOUT!
FOR ALL INFO
CALL M&M'S
SALES DEPT.
AMSTERDAM) 4..
31.20.6691961 qtl

top 100
MEDIA

Blan103..

CI..cyn,,
c.s aeurt
ormy

PlIWIEM. I I-11

3'11---111:1213111121t491,U Ft CO 113" E
MEDIA

Country 1 1 3

UNITED KINGDOM lay NW Terey) Weeny Was Markt Iasi Four Badurach & David Songs (EP) Whore Are You Baby?C.. Me a33,

GERMANY Torn's Diner
CNA lea 5.....1

U Can't Touch This
MC ...DM

Verdammt, Id UM,' Did,
'Hos. .rtuoi

FRANCE Soca Dance
C*01 nvii1B/IIM.

Malden7./.......1 Whiry And Black Blues
1,..,,,,,,,c,,,,

ITALY Un' Estate 'tsarina Sotto pintoQ Solo
Sao. B . lilene .Iwo) !PjlPeit

SPAIN Infinity (1990's Time For The Guru)
C.I.AIBM4 Artlm

I Can't Stand It
neIrIan. O.* k koPY

Mi Abode
none. Orpazeocarto

HOLLAND I've Been Thinking About You
1.........1.11

U<
MC ...VII

was' Diner
trov we rywo

BELGIUM Soca Dan
0.nOn..ce... A Tonna Les Mika3. , m.n. a.n....., ....

SWEDEN U Can't Touch This
MC ...MB ...ga, Close To You

nownenksw

DENMARK it Must Um Beal Love
.ene .11 "*""crwr' Thieves In The Temple '

wroOm,

NORWAY It Mint Have Been Love
u.,,. On/

PraRmEoc:Time Blue Of Glory
Ws.* W..)

FINLAND trt'. ''1'.,"'ie Blue Of Glory
lo....bonl

U Can't Touch This
no wow IMP

IRELAND RY ERTATWeeny Yelbe Polka DO laid Four Batharary & David Songs (P)
Dom Ike pp

Put 'Em Under Pressure1.11.......r.......,
SWITZERLAND verdr."°' , '

id LieuD" Mops U
*Rowan

p I Caret Stand k
,vo rsro son

AUSTRIA %Warm., Id, Lid? Did,
I.. keinfil.faml

Samurai
ImuwwwevrIoneal .ftn. UPI

GREECE The Purer*arca !Tattle/on World In Notion
Inen 3.... V. Cup...,

PORTUGAL Nao Ha Estrella, No..., Wow (FIll
vogue
Mi0.11..

Um Amor En Coda.......B.

MUSIC ALBUMS I IV
MEDIA

cour.,country

i
UNITED KINGDOM

"Ar'
i

I" Coen

EUROPE
2

eeWtl The Pas
3

Zra4rBridgetjoc

GERMANY tItaTrnann,Bili
Matthias Reim
M.. km 113.1. Wr!iPIPBAP UP

FRANCE Maldon
7-33 ..13.104 Andi

Soca Dance
°von wrrryreo

Helene1.31..../..
ITALY In Ogni Sens* In Concert

cm...mow. AM.
Fronte Del Palm
.6 ikee.ian

The Collation,,e,,,,,,,,ertSPAIN In Conc
comoorwwwwrOurorry

I' Breathless
Immo.,

HOLLAND Past To Present MT/ - IMO
wryse

In Concert Graffiti Bridge.....,
BELGIUM In Concert

crern.roollevo....1
crania Bndge
HcrOorl

Every Breath You Take , The Singles
TN P31.1.1..1

SWEDEN Pre woman
ma ,EIIII corm om,

Still Got The Blues Dark Passion
wosw IworO

DENMARK Only Yesterday - Greatest Hits
NCB.. h., Dark Passion

..41..m.,
Still Got The Blues
or, row own,

NORWAY Tusen terBiter
ecr, um, ov,ry

womR
-11,11rn

Graffiti Bridge
...P.,

FINLAND A.lannah Myles
..wry ono

Nod
ninen Pk

Blue Of Gory
kol.Pr R.O.1

IRELAND An Eotions/ Fkh
Po Emma. ... In Concert

oweAvvernmo Woo
Blue Of Glory
lo ...row.,

SWITZERLAND rutthw "'MrAm113,,,
ffiti ridgeB

MGra.I.M.1 sPv,',Z "ttno,
'"AUSTRIA td ,d2 tr,',.'' ,

mits Rube,
Matthias RReimIkvo . Woor

GREECE MM .. World Power
PO nrely nietontr...

PORTUGAL 1,1 LoRge Os SamuraisIstirmato, I'm Breathlsse

Revolve
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> ec.PIEP 1019° <
MEDIA 1C31M3=::EMEI bump'

stems

®BU ARTIST
TITLE oz.,.

Ca, NES .SHIVE0

EBB
ARTISTSTITLE [MOW CHARTEP ED ARTISTTITLEoVa

F.averaePotremwooi ,south

StodwAY Preltreknat mAvvmm',
Neu, Woman- MN

3
Phil Collins ...v....T.'

5.**-
.441,

4 Mn"Graf% Wedge- stereaue.

IIIMPLEVIVOewrr

6 '
Elton lohn rsrexwr
555105 W1 The N.

EnzsFtrizaiiot. *sum..
userreibisowaso

Matthias Reim
Martrus Rerm- rove

10 °es :gess .s.

tZPower. GSA..

NC.

4VOIXIASIOUXA

LRAVI.F.40fLIVG1

r,Vaya Coo DO0 1119.0150,30
ghs one- Par

13 "

14 0 " t'e,
DAVUOIAXIII

16 ouue-*""Ith.nnu
12 , MC. Hammer .ovoomon

Please Hammes Dods Nulls, oere

Michael Bd.
18 " Soul Provers.sse

MEM.

Raere
wok kw,

20 " " 12:Nen.
21 N " %need O'Connor 00005

Do Nor Met Neel limns Got- rept,.

22
recrecrscereu,

,r ro Pau To Neves Mn - 11W as

23 Zook Machine
Marlon um fue

24

25 u The Notting Hr.111eLd

© s The Neville Brothers-
Lawn

sore Dan !f

28 °rr""'
29 " e s1

30 " " PrOrrergeT76.7 ore,

0110. Jordan The Cornell.

.495.1

To. Hosen a.

Ng Dem Rumens Ms Gkece-err

Talk Talk
iruso .. The Very Best CC- 6.v

34 " 9w' !'"9"Ilddw,,,..

B each Boys
TN Coemson- cora

Dunn Duran

35

36

Bob Geldol
 Yeseurms Of Love

Man Michel Mire ...mom
Verses FunCousteau. emu

37 " rPrjr 11.1(41

M

38 * " Oriy C"rne-Grestest Fes, re7;"'"I

Poison 41*..041.1.
39 " Flesh Nome- re..

40 "

nwr
stestcureyr

Ltersy

42

43 5 No

413* Pe e OPT .w.

45 Wildecker Henbuben® CaMy Duller

Patricia Kam47 

etarzinkir

48  " rb,;.edr:,,Pr

0 ' caCreres

SO a '' itt9triew
51 ro

Black Sabbath
z

TYR er

011.11

52 " n Hothouse Flowers

53  t9utc'r
84 d

22

Midnight1.4°'

55  5 Marco Hasid
Marco Mari -h.5

Vasco OMB56 1.
Vasco

Del p..
,Iiixen57

58

59

91.0k9

DN.."Maw. m

trottstA"'" am

" ?1:4
PIAIX

rr

61 ' ' TV""'anoors SorN"'Herne Mee. ove

62 
63 5 " i'lrf
64 Faith No More mostv

TM Real erg - Amin

65

66

67

UIOnn De Lana
Num Square Caulogo De - se

141p9.
Goodies 1.A.

55 5 The Soup Dragons
Tr.ftTde Me

68 " 99'

69 " t'54wellISX90 0 New Decadel e'sfees'

70
Los P291:1105
To& Pardee- Os0 - Days Of Thunder m.
Days Of llamier.

72 t8T,
0 " 1°,1` .?X11:-.

Ratio Future74 - " *nano En la Bel aao or,

75 :01=1Zatialr

5
Rolling Stones

76Hot Rocks Vorome I ork

Keane Bed
as

Dark one kko.

78 Ve"theu

79

x,
 hada Bruel

Aloo Rem. auto
Kastelruther Soatzen

80 a Neer es Emsen 6s -

Maxi Priest
81 . ' Borvfde. now

Bee Gees82 * au Gus s, en
Westernhagen

84 .afg

s Se`Z:r"r"e, ,27.,t
86 OW P°`9",. u"
87 co, sGcs?nn.n,a Nan,r.

88 ' '

89 "
Rim wilds

Toto C0r:

91 n " IT-ttecuhin'",

VSOKIX

M.&

92 David Bowie
Ovausesbomef

93 . NkkKseso Fly r use

94 a

Pfi:l05n u!it
96 042040.

99'
M EEzotiontFit98 CCU

99 CO* Ff..10KrZ

100 Mom MOIR,

.o MST MOVERS

WON

Private Stations Debate New Media Law
Italy's private radio stations have
given a mixed response to the
country's complex new media law
(M&M August 18). While some
applaud the legislation, saying
that it ends years of uncertainty
over their legal status, others have
slammed the new law and claim
that it is too restrictive

The legislation, which was
designed to curb the expansionist
activities of media magnate Silvio
Berlusconi, makes few regulatory
distinctions between TV and
radio, and the implications of
many of its 41 articles remain
unclear.

Angelo Berra, owner of na-
tional station Radio Milan Inter-
national: "In the absence of
something better, I suppose the
new legislation is okay. But no one
knows how it will be im-
plemented!' Boma believes it will
be two months before the coon -
try's legal experts will be able to
present their interpretation of the
law, which will come into effect in
January 1993.

However, some aspects of the
legislation are clear. They include:
 All stations must apply for a

licence before October 23.
National broadcast stations
(including state RAI) will be

by David Stanslield

limited to airing national
advertising only.
Local stations can transmit
both local and national adver-
tising.

 National stations must
transmit throughout 60% of
the country and must own all
their frequencies.

 70% of frequency space will
be allocated to local broad-
casters and 30% to national
stations.

 Ownership of national sta-
tions is limited to three.

Although some doubt remains,
it appears that owners of national
stations cannot also own a local
station.

Sergio Natucci, the head of
AER - an organisation which
represents 200 local and national
music stations and lobbied for
specific regulations for the radio
sector, comments: "It is an unjust
law, one that did not mist for 15
years and was then discussed and
approved in six months!'

Natucci claims that there will
now be a battle to get guarantees
on the distribution of frequencies
and to make sure that there are no
privileges for state broadcaster
RAI and "certain entrepreneurs".

SIAE Confirms Prince
Confiscation Order
Venice's Civil Tribunal Court has
served a confiscation order on the
Italian Society Of Authors &
Publishers (SIAE) for the
publishing revenue of rock star
Prince

The action follows the court's
decision to award the Avantgarde
promotion agency a L 1.6 billion
(US$ 1.4 million) confiscation
order from Prince's eamings in
Italy after the cancellation of
concerts in Turin and Udine
(M&M September 1).

The SIAE confirms that it has
received an order. However, Della
Valle of the society's presidential
administration office, refuses to
comment on the issue because
SIAE's legal department is still

studying the document.
Francesco Sanavio, owner of

the Avantgarde agency, says con-
fiscation orders will now be

served on WEA Italy and the na-
tional distributors of the Prince
movie 'Graffiti Bridge'. Sanavio
also claims that notification of
the confiscation order is being
sent to Prince and his manage-
ment in Los Angeles and Min-
neapolis.

Sanavio says he has no contact
with Prince's Paisley Park Enter-
prises and dismisses Paisley
Park's claim that it has filed a
civil lawsuit against him for
breach of contract.

In the past, Sanavio has been
confident that an out of court set-

tlement would be made in his

favour. But he now says: "That
means I would get less than the
amount that the court ordered. I
want back the money for the
cancellation of the Ruin and
Udine shows, plus the money I
sent to the US!'

But Natucci does welcome
some aspects of the law: "RAI
will have to stop broadcasting
local adverts and it will diminish
Berlusconi's role in the radio sec-
tor. He will now have to leave.
Private stations have always been
penalised by RAI and Berlus-
coni's Fininvest group!'

Fininvest refuses to comment
on specific sections of the legisla
fion, but issued a press statement,
which said: "We must limit our
advertising interests in other
media and even on our own chew-
neD. We must work not to
develop, but to halt a company -
to freeze its development. It goes
against every rule of the market
and the basic law of entrepreneu-
rial initiative, which is to develop
and grow!'

Meanwhile, one of the pro-
blems facing station owners is the
uncertainty over how frequencies
will be allocated. Bergamo -based
station RTL 102.5 broadcasts in
northern and central Italy by us-
ing only one frequency. It also has
a policy of airing only national
adverts.

Director-general Claudio As -
torsi: "As a national broadcaster,
we are required to broadcast to
60% of the country, and to 70%
of each transmission area. But it is
impossible to work that out at the
moment. I can say we broadcast
from Milan to Naples, but until
the government's commission for
the redistribution of frequencies
divides the country into broadcast
areas, it is impossible to claim that
we meet the regulations!'

However, Astorri believes the
law will lead to greater profes-
sionalism in a country whose
radio sector only enjoys a 2.5%
share of total advertising revenue.
He believes the government will
only allow 10 national stations
and says RTL 102.5 is working to
meet the national broadcaster
status by the October deadline.

Bruno Ployer, programme
director at the Rome -based net-
work Radio Dimensione Suono,
says the station will apply for a
national broadcast licence and
claims that it complies with all the
government's requirements.

He bemoans the fact that na-
tional stations will not be allowed
to air local adverts but points out
that station owners can opt to
limit their live national broadcasts
to six hours a day and to devote

the remaining airtime to local pro-
grammes. In this way the
transmission of local and national
adverts will be permitted.

The Dimensions Suono com-
pany also owns two local stations,
Dimensione Suono Due and
Dimensions Suono Rock. Ployer
believes that, as a national broad-
caster, these could have to be sold,
or closed. "The law does not per-
mit the growth of a company.
We've bem hit badly by the an-
titrust laws:'

But Royer adds: "At least the
law means that we will have real
frequencies. We will be official
commercial companies, licensed
by the government!'

Meanwhile, the legislation also
suggests that companies which
provide advertising clients for TV,
cannot also do so for radio. If that
is the case, the future of Silvio
Berlusconi's Publitalia 80 adver-
tising company may be in jeopar-
dy. The company supplies na-
tional advertising clients to
various national radio stations,
including Radio Dimensione
Suono and Milan International.

Ployer comments: "Berlusconi
has many companies and maybe
he'll operate a different one for
radio advertising. We think our
relationship will continue!'

Alberto Hazan, head of Rete
105,105 Classic and Radio Monte
Carlo, was not available for com-
ment at press time but Men
Peroni, Rete 105's head of music,
says: "It is a typical Italian law.
There area 100 interpretations for
every small detail. But some
things are clear. I believe that Rete
105 is the only national station
which owns all its frequencies.
The only option for our com-
petitors is to be a syndicator and
to broadcast live for just six hours
a day!'

Peroni could not comment of-
ficially on the future of the new
local station 105 Classic How-
ever, he says: "I think we will
IMAM towards developing a third
network which will cover 60% of
Italy"

To contact
Music & Media

Te1:31 20 669 1961
Fax: 31 20 669 1951

(editorial)
31 20 669 1931 (sales)

MEDIA

MASTER CHART - September IS, 1990
MUSIC S, MEDIA - September 15, IWOAmericanRadioHistory.Com



MUSIC SCANDINAVIA
CMS Delegates Debate Future Of Scandi Market

by Paul Andrews 8 Caw, Rowley

Some 250 delegates from across
Scandinavia attended the first
Copenhagen Music Seminar
(CMS), which was held on August
30 to September 2.

The predominant theme, set al
the opening panel meeting, was
the status of the Scandinavian
market. Moderated by Sonet's
Dag Haeggqvist and including
Medley Denmark's Michael Ritto
and BMG's Ernst Joggensen, the
seven -member panel discussed

whether Scandinavia is a single
market and what its future
might be

While them was general con-
sensus that everyone would bene-
fit from more crossover of acts
between the various Scandinavian
territories, there was disagreement
over whether differing national
tastes would allow crossover.

Record companies and the
media accused each other of not
doing enough to help crossover.

Finnish Rights Dispute Settled
by Karl Nelopakv

The two -and -a -half year dispute
between Finnish rights organisa-
tion Gramex and four local
private radio stations has been
resolved at the court of arbitra-
tion. As a result, the basis for
payments to Gramex is to be
changed.

Gramm has been battling the
four - Radio City (in Helsinki),
Radio Oikea Asema (Kuopio),
Radio 957 (Tampere) and Radio
Pori (Pori) - since early 1988.

The new payment scale is

calculated according to a station's
turnover from advertising and the
amount of Gramex-protected
music played. The proportion of

protected music broadcast is

divided by four, five or six -

depending on annual advertising
revenue - to calculate the percen-
tage of turnover paid to Gramex.

Previously, payments were set
according to a charge per minute,
which was determined by the
number of potential listeners plus
a share of ad income

"We were paying producers
and recording artists (Gramex) as
much as three times more than we
paid Teosto, the Finnish copyright
bureau;' says a spokesperson for
the stations. "The change is for
the better, though payments are
still at a very high levet' E

Media representatives complained
that chart -topping singles in one
territory were not released imme-
diately by a company's affiliates
in other territories

A second panel, moderated by
Mikael Hojris of the Danish Rock
Council, considered the export
potential of Scandinavian music.
Debate focused on whether local
acts need to compromise their
identity to conform to interna-
tional standards.

In particular, language was
considered a barrier, with general
agreement that Nordic -language
songs had trouble breaking into
export markets. However, some
delegates expressed concern that
singing in a foreign language
could detract from artists' perfor-
manees and would add to the
general belief that Scandinavian
music is lacking.

Other panels and workshops
discussed subjects including 'Tak-
ing Care of Talent', copyright, in-
dependent distribution methods
and the relationship between
music and the media.

The response to the CMS is
mixed. Sigbjorn Nedland of NRK
Radio in Norway "It is impor-
tant that a conference like this
took place to allow everybody to

SPAIN & PORTUGAL

make contacts in different coun-
tries. But, unfortunately, it was
not well organisedP

A number of the music
showcases were cancelled or
rescheduled at short notice, as
were some conference sessions.
Other delegates criticise the
Seminar for not being controver-
sial enough.

Organiser Frank Marstokk ac-
cepts much of the criticism, "We
had some problems with bands
pulling out, and with too many
things happening in too short a
time. The solution next year is to
work with a much bigger live
management.

"There should have been more
conflict on the panels, and I

would have liked to have seen
more artists on them -they are the
ones who create the whole scene
The panels next year will be
trimmed down, to address mom
specific issues!'

However, Marstokk declares
himself "happy" with the Semi-
nar. "The different Nordic coun-
tries have again proved their dif-
ferences, but they have got
together and we have seen a lot of
discussion and some interesting
meetings!'

RNE 3 Staff Oppose Programming Changes
by James Bourne

Staff at Spanish state -run radio
RNE 3 are opposing plans to
change the station's programm-
ing. In a statement sent to the
press and members of parlia-
ment, they say the changes are
being introduced too quickly,
without proper consultation and
will result in job losses.

They also claim that RNE 3
management are attempting to
copy BBC Radio I, and point out
that RNE 3 has the youngest au-
dience profile after SER's Los 40
Principal. - although finding a
younger audience is cited as a
reason for the changes.

Programme director, Jose Luis
Ramos: "We had a series of
meetings with the staff and they
presented a report on their ideas.
We will recommence dialogue
shortly!'

Ramos stresses that the new

programme schedule, which is said RNE 3, which now carries
due to start in October, has not some advertising, has 405.000
been finalised, "just the philo- listeners. The figure makes it the
sophy - it will be more musical".
He adds that the changes will be
introduced gradually.

Staff on the so-called content
programmes - magazine shows
broadcast mostly in the morn-
ings - are particularly concerned.
Ramos admits that "lots of peo-
ple are insecure", but says most
of the staff will be given alter-
native jobs at RNE's five other
stations.

Of the Radio 1 criticism,
Ramos says a high level delega-
tion did visit the UK station.

However, he adds: "There is
no point in making comparisons.
We have our own ideas and want
to keep our specialists and quali-
ty programmes!'

The last EGM audience survey

11th most listened to station in
Spain, and the sixth FM station.

Canal Plus Prepares For Launch
Canal Plus, the private subscrip-
tion TV station which postponed
its launch last spring, says it will
now begin full transmissions on
September 14.

Modelled on the French station
of the same name, Canal Plus will
broadcast a mix of films, sport
and music, Its music programm-
ing will be strongly influenced by
SER's Los 40 principales - the
PRISA group, owner of SER, is
one of the channel's biggest
shareholder,

Spokesperson Maria Eugenia
Cimas says an hour-long TV ver-
sion of the Los 40 Principles for-

mula will be shown on weekdays
at 18.30 and will feature video
clips.

On Saturdays, the programme
will be replaced by 'Lista 40', a
30 -minute programme based on
the best of the Los 40 playlist/
chart. 'El Gran Musical' will be
transferred to TV on Sunday
mornings.

Ciman says details of the
schedule are still being finalised,
but that all the above programmes
will be transmitted uncoded. The
channel will broadcast at 07.00-
03.00 during weekdays and 24
hours a day at the weekends, 0
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To mark this occasion Music & Media will publish an exclusive
supplement in the September 29 issue.

This is your chance to let the world know you are an integral part of
their success by advertising in this special issue!
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SPOTLIGHT
Victor -y

German hard rock band
Victory have just

released their fifth studio
album, 'Temples Of

Gold'. Robert Lyng talks
with bassist and group

spokesperson Peter
Knorn about the LP
and hove the media

react to rock.

When Knorn and Tom-
my Newton founded

Victory in 1984, they
clearly had their sights set on the
international market. After enlist-
ing American singer Charlie
Huhn (Ted Nugent, Gary Moore),
the group released their first
album in 1985 and immediately
toured the US.

Don't Get Mad...Get Even,
which was released worldwide,
followed in 1986. But the group's
major media breakthrough came
in 1987, when the single Cheek's
In The Mail won the attention of
US radio programmers. At the
time Victory were touring the US
to promote their Hungry Hearts
LP and the result was sellout
concerts.

On returning to Europe, the
group - which now consisted of
Knorn, Newton, guitarist Herman
Frank (ex -Accept), drummer Fritz
Rendow (Cloy) and Spanish -Swiss
singer Fernando Garcia - joined
producer Albert Boekholt in
Holland's Wisseloord Studios to
record Culture Killed The Native.

While European radio still

proved to be a tough nut to crack
with a hard rock hammer, US
radio was once again more open -
a live concert broadcast from Los
Angeles was carried by 75 stations

in 1989. Culture Killed The
Native, which reached no 86 in
the European Top 100 Albums,
has now sold 300.000 copies

worldwide
Released by Hamburg -based

Metronome on August 23,

Temples Of Gold was also
produced by Boekholt and fea-
tures the single Rock N'Roll Kids
Forever. The first 25.000 copies of
the LP include a bonus record
with six tracks recorded live in Los
Angeles.

To promote the album, Victory
are now visiting all major Euro-
pean cities, giving radio and press
interviews. A 25 -date European
tow is scheduled from October 18
to November 25.

Meanwhile, the group's US
manager Tom Marzullo, who is
based in St Petersburg, Florida,
and their UK booking agent, Rod
MacSween at ITB, are planning a
world tour.

According to Knorn, the kind
of radio exposure that has helped
break the group in the US is not
possible in the band's home
country. "Few German radio
shows even consider playing rock,
let alone hard rock. For example,
Bayerischer Rundfunk plays only
90 minutes of rock a week, late at
night. That speaks for itself!'

However, Knorn says a number
of German radio DJs - including
Frank Hinz (RB), Maz Schoen-
herr (BR), Wolfgang Schlabritz
and Volkmar leramarz (WDR),
Friedemann Larinert and
Matthias Hartmann (SDR),
Rainer Kujawa (NDR) and Hans
Winke (ffn) - have contributed
significantly to Victory's success
at home

Devine & Statton
on Signed to Les Disques du

Crepuscule, distributed by
Play It Again Sam

 Publisher Editions Crepuscule
 Management: Crepuscule,

Brussels
 Group members: Ian Devine

(guitar), Alison Statton
(vocals)

 Current album: Cardiffians,
released on August 27

 Current single: Hideaway,
released on June 25

 Production: recorded at
Square Studio in Brussels and
engineered by Bruno Donini.
Produced by Erik Mertens

 Marketing: the LP's release

was accompanied by posters
and radio interviews. A major
campaign is planned for
October/November

 Tour a band for concerts is
being put together. No dates
have as yet been announced

 Foreign releases: the LP is
being released in France (New
Rose), Spain (Gala) and
Japan (JVC)

Devine and Statton are from
Cardiff in the UK and their first
release with Crepuscule, The
Prism Of Wales, was in 1988. On
Cardiffirms they deliver 12 tracks
of melodic music, including a
cover of Crystal Gayle's Don't It
Make My Brown Eyes Blue. nI

Ligabue
 Signed to WEA Italy
 Publisher: Blue lbam Music,

Getar Sas, Kromaki
 Management: Angelo Carrara,

Milan
 Current album: Ligabue,

released in August
 Current single: a single nil be

released later in the year
 Production: recorded at

Psycho Studio in Milan,
arranged by Luciano Ligabue
and mixed by Paolo Panigada.
Produced by Angelo Carrara

 Marketing: 30 -second radio
adverts on national station
Rete 105, plus I5 -second ads
on VideoMusic, the 24 -hour
TV music channel. A video
for the song Balliamo Sul
Mondo has been screened on
VideoMusic and on 'Deeday
Show', an afternoon music

pgramme on private
etwork channel Italia 1. The

artist has made promotional
TV appearances on the
'Festivalbar, 'Musics E' and
'Be Bop A Lula' music shows.

 Tour: national dates in
October

 Euro releases: none as yet

WEA promotion manager
Umberto Candiolo describes
Ligabue as a rocker whose music
is influenced by the US and whose
price reflect the Italian cantatau-
ICH (singer/songwriter) tradition.

Ligabue, who composed all 11
songs on his self -titled debut
album, has been writing for many
years. However, he only started to
perform in public a couple of
years ago. Candela claims
Ligabue is a great live act who can
attract an audience of 3.000. He
adds that WEA will release a
second video, which was recorded
live, later this year

Curious to see that one of the
40 bidders for a UK INR

licence is a group calling itself
Radio Caroline. However, the sta-
tion (with an adult contemporary
format) says it was set up three
years ago and claims to have
nothing to do with the former
North Sea pirate Seems a funny
name to pick then boys and girls.

And talking of names, Radio
Nord in Finland has just changed
its name from Radio Finn. It's
also changed its format to include
an American chart show, and
country & western music

And still on names ... news
comes to me of two Italian sta-
tions; Radio Ketchup and Radio
Latta E Miele (milk and honey).
Meanwhile, in the UK, the

delightfully renamed Mellow
1557 (formerly Tendring Radio),
managed by the Invicta group,
has had its launch date put back
until October 7 because its trans-
mitters are being installed later
than expected.

BBC Radio 4 senior producer
Rod Pounsett is to set up a press
club to counter problems faced
when reporting from what he
describes as "one of the worst
cities in the world to work in" -
Moscow. He tells me upwards of
20.000 journalists a year presently
try to make the best of a bad job.
Upwards of 20.000? I'm not sur-
prised it's "one of the worst cities
in the world to work in", there
must be nobody there but foreign
hacks!

Tee hex. How's about this for a
misprint in a chart rundown?:
Tom's Diner by DNA and Fel
Suzanne Vega. The guilty party, a
Dutch newspaper.

More on these weird American
formats... I've just come across a
new one (to me anyway) that
seems to be very popular. It's call-
ed Churban, and is, they tell me,
'a dance and urban flavoured
CHR station'. In other words it

plays contemporary hits, in-
cluding dance and black music!

Anniversaries for next week...
Hank Williams will be 67 on
September 17, Nile Rodgers (38)
and Lol Creme (43) share a birth-
day on September 19 and Leonard
Cohen will be 56 on September
21. Mare Bolan died 13 years ago
on September 16 and Jimi Hen-
drix died 20 years ago on
September 18.

And talking of Hendrix,
friends of mine who have a T-shirt
shop in Amsterdam tell me he has
been their biggest seller this sum-,
mer (along with Che Guevara).
Seeing as at least 70% of their
customers are tourists, mostly
German and Italian, I wonder
what conclusions we can draw
from that?

Now, still on history, how long
does it take to break a record in
Norway? How about eight years?
Well that's how long it has taken
Adrian Gurvitz's 1982 single
Classic to be a hit there! Back
then the track reached no. 8 in the
UK, but failed to take off in Nor-
way. Nevertheless, it has con-
tinued to hang around radio sta-
tions, getting the odd play. Now it

MAKING WAVES

has been re-released by EMI, and,
amazingly enough, features on
the playlist at Radio 101, Radio
Oast and NRK.

What ambitions are they har-
bouring at Radio Radio's The
Super Station? Thanks very much
for the 'do it yourself Ninja
Turtles' lyrics, MC Mixmaster
Marcus McAdam, featuring Sh
Kid NJ 'sing it baby' Williams
and Sam 'Mutha' J Aims. With
lyrics like "It's a hard sell which
we adore. In this day and age, who
could ask for more?", you are
bound to go far!

I was given a great present the
other day. It's called 'The Green
Book' and it classifies songs by
subject rather than artist or song
title So, if you want to play a
track about, say, cigarettes, look
up the subject and there's the list.
Nuclear war, insects, vampires,
solar energy, mind control, you
name it, it's them limmmm,
wonder if there's a new radio for-
mat in it?

Tuning In To RTL 102.5

 Format: CHR
 Music/speech mix: 85:15
 Core artists: 80% intern.

arnal, 20% national
 Top shows: 'RTL Hit

Parade, chart show broad-
cast Saturdays and Sundays
at 14.00

 Target audience: 18-36
 Actual audience: 138.000

(Audiradio) 511.030

(Datamedia)
 Hours on air 24
 Frequency: 102.5
 Founded: 1975. CHR sta-

lion since 1988
 Ownership: private
 Address: Via Suardi 42,

Artene, Bergamo
 Tel: 39.35.879298/8792841

879301

Head of music loca Viseardi:
"When you tune in to RTL
102.5 you can always recognise
us for the music first, and then
our way of presentation. We are
a CHR station but the difference
between us and some others is
that we play a good percentage
of oldies and goldies, around
three or four every hour

"We use Selector as our music
scheduler. We are connected to
some music bases all around the
world. The most important is
Easy Street. We are working on

new uses of Selector which will
involve the greater use of its
music scheduling ability.

"We are currently increasing
our work on marketing and pro-
motion. This will involve na-
tional press advertising for
special events such as artist in-
terviews. On a local community
level we have been involved with
sponsoring the local US football
team. We have our one disco
which opens three nights a week
and holds around 2.000 people.
We broadcast live shows every

Friday and Saturday night.
We use the Billboard, Music

Week and the Music & Media
charts. We also use Music &
Ntedia's station reports. National
,ales of CDs, albums and singles
are also checked by weekly calls to
about 80 shops within our broad-
cast area. It is very important to
know the national sales situation.

"I decide which records are
played or not and Selector
operates the scheduling. We have
power, heavy, medium and cur-
rent rotation. My choice is based
on the international charts, na-
tional sales charts, listeners' re-

quests and European airplay. The
taste of the station is all impor-
tant. Records have to be good
CHR with crossover appeal. We
will not, for example, play
Pavarotti just because he is no. 1.

"We buy our jingles from Zero
DB in Milan but we do not use
syndicated programmes as yet. We
subscribe to the Audiradio and
Datamedia monitoring services

nvabWrama

but consider Datamedia to be
much mom up to date and useful
to the station. Datamedia pu-
blishes listening statistics every
three months.

"The service from record com-
panies is generally very good.
Sometimes it is easier to find
records in the shops but our rela-
tionship with companies has im-
proved radically since we increas-
ed our audience ratings. We

currently broadcast throughout
northern and most parts of cen-
tral Italy. In future we aim to
cover all national territory. Now
that ithe new broadcast laws have
been passed, it is an important
and historic moment for the
private radio mbar'
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STATION REPORTS STATION REPORTS
London Beat- I've Been
Heatwave- MInd Blowing

RADIO MONTE .0.L0. Milan
Francesco Migliozzl  Pros. Contr.
Playll. Top Mg

Margah Ca, Vision Of Love
Jude Cole LP

OST Days Of Thunder LP
Mike Lind,- Changes
Clark Datchler LP
Jimy Ryser- Sane Old Look
Everyday PeopleP LP

Duran Duran L
Brent Bourgeois Dare To Fall
Maxi Pries, Close To You

AD Jo. Kau- Bring Back

Miff NETWORK- Milan
D ario Unuelli  DI
PP 1NX Suicide Blonde

George Michael. Freedom
AD Adamski. The Space Jungle

Caron Wheeler- Livi, In The
Brand New Heavies. Dream
Poor Rocker- Kick Your Legs
The Farm. Groovy Train
James Taylor Quarttet- bve
London Beat- I've een

Doc- Masterpiece

RADIO PETER FLOWERS  Milan
Marco Garavelli -Prod.
Tap 3:

Jon Bon Jovi. Blaze Of Glory
Bob Gel., The Great Song Of
Poison- Unskinny Bop

PP 1NXS- Suicide Blonde

Waz No Wm

RADIO KISS IUSS  Naples
Gianni Sirnioli Mg. Dir.
PP Cmdy Duller- Sexuality
AD Alanhush Myles. Lover Of Mine

MC Miker G- Back Seat
The Grid. Flotation
Was Not Was- How The Heart
George Michael -Praying For

LP AnIta Baker
Brenda Russell

RADIO BABBOLE0
Lenny  opProd.
PP DeeeLite- Groove Is In The

Jahn Waite- Deal Po Life
ina Turner- Break Through

Wet Wet Wet- Stay With Me
Mavis Staples. Melody Cool
Bombaleina- luy Bitsy Teeny
Dynamic Two. Don't Let

R.Y.L. 101.5 HITRADIO
Luca Visconti  Head Of Music
PP IN. Suicide Blonde

Black Boa. Fantasy

Dave Stewart. Jack Talking
AD Plaa Pries, Peace Throughout

Breathe. Say A Prayer
Pebbles- Giving You The

LP Ganna Nannini

ANTENNA DELLO STRETTONessIna
Filippo Peden -13j

PP Cameo- I Want It Now
P.1 You, Oh Gal
Devo- Post Post -Modern Man
Ron. Le .gazze
Sn- Do Upops

Phapil Edwards. Mystenous

Blues Brothers Rock
LP Ecloardo Bennato

RADIO STAR. Vicenza
Maurizio Maraud -Frog.
PP Teacher- Can't Step Twice

Sushi Fe. 0 Johnson- I Say
Banana.. Only Your Love

T.- Won't age Up On You
Darryl Pandy- I Love Music
Kim Wilde- World In Perfect
Lisa Stansfleld- Can't Deny
Carnes- Still Haven't Found

LP Soap

RADIO MADRID - SER
Rafael Resort - Music Mgr.
No.I Playiht

Modest. Aparte- Es Por

PP Ara,- Nada Cambiara
Billy Idol. LA. Woman
Ole Oe- Con Solo Una Mirada
1NXS. Suicide Blonde

oches. Zapatillas
Ciudad Jardin- Primero Asi

Joe Cocker. Living In The
Freddy

CainCanerzesJive Bumy. u Parry

Popular FMKADENA COPE  NUM
Carlos Finely - Music Director
Playlist Top 3:

Gary Moore -Still Got
Ekon John. Sacrifice
The Chimes 1,11 Haven't
Radio Future. Corazon de
Sinead O'Connor- The Emperor

AD Vaya Con Dios. Nall Neh
Los Lirnones No De Dims
Revolver -Pau Del Sur

CANAL SUR RADIO  Andalucia
Paco Sanchez  Music Mgr.
PP Los Rorneos- No Te Escapes

Lucy En El C.o. Major Es
MarMall Tucker Band LP
Kier. You Are Right About
Sigdoad. I Ain't Cryin'

AD Was Not Was LP
George Michael- Praying Por
Knebwor. 10 LP
Hothouse Flowers LP
The Chills LP

R1KSRADION P3 KLANG A C.0
Weekdays 13.303 PM

Playlhe
Pontos Enhorning - Prod.

London Beat. I've Been
Colin James- Give It Up
Toy Matinee- Last Plane Out
Black Sorrows- Harley Rose

Dave Stewart- Jack Talking
Aswad- Nexr To You
Desperados- Soker

1phs P JEafktt

JAhonKoneVaonae
Menzel Thors- Sov Gott

LP Gunbunnas

YWncly g Lisa

RIKSRADION P3  TRACKSLISTAN
Saturdays 3-1 PM
KU Kind.. Prod.

MC Hammer. U Can't Touch This
Snap- Ooops Up
Kayo- Another Mother
New Kids OR Nock- Tonight
Jon Bon Jon- Blaze Of Glory
Adamski. Killer
T.nty 9 Seven- 1 an't Stand
MasiPieK. Close To You
Madonna- Hanky Panky
Mariah Carey. ninon Of Love
Poison- Unskmny Of
Prince. Thieves In The Temple
Papa Dee- Lett,' Off Stearn
George Michael. Praying For
Glenn Mdeiros. She Aint
Johan Kngle.0-0,na
Go Wen- King Of Wishful
Alannah Myles. Love Is
Zen, Hamilton- Going Through
Gary Moore. Walking By Myself

SAF RADIO. Stockholm
Martin Loogna Mead Of Music
AD New Kids 0/T Block. Tonight

Trance Dance- Another Perfect
Kid Frost- La Razz
Caron Wheeler- Linn' In The
Splash- I Need RhyMm
Monie Love. Monie In The
Clubland- Let's Get Busy
Neopop- Talk To Me
N. Kamen- Oh How Happy
Sweet SenKff on. If Wishes

RADIO CITY 103 - Gothenburg
Lars Bodin  Music Director

AD Suzzies Orkesmr- Alska Med
NV- Don't P orget e

Johnny Gill/Kenny GM My lay My

Jam On The Muth. Hotel
Lie., Affection
New Kids 07 Biotin Tonighr
Aswad- Next To You

Janet Jackson Black Cat
LP Wnadies

RADIO STOCKHOLM  Stockholm
Ulo Massing  01/Prod.
AD Christer Sandelindas Carr

Janet Jackson- Black Cat

Desperados Soker flier
TKA. C. (Have Some Pun)
Caron Wheeler- Linn' In The
1NXS- Sunda Blonde
The Penn- Groovy Train
Phalon. Dance Floor Of Life
Adamski- The Space Jungle

LP Pe... Sprout

RADIO GOTHENHead OfBURG

Leif Wivatt Music
AD Sting- Englishman In New York

Deperados. Soker
Neopop- Talk To Me
Aswad- Next To You
Propaganda. Make Me Crazy

MIT FM Stockholm
Ahan Bring  Prog. Dir.
D CMS FiQuarta Let's Get

Cold am- Last Nim A DJ Saved
Johan Kinde. Valona

Taylor It's Alright
Oh' Boy. En Elnan, Man
Splas, I Need Rhythm
Baltitn.re. Memories Calling
Gamine. Pacio- 1 1 3 4

RADIO MALMOHUS  Malmo
011e NiksonAndraas Mat, Music Dir.

Dave StewartJack Talking
Johan Kincle- Valona
Dodo The Dodos- Hele Natter
Kayo. Anoter MoMer

The Nuilleh BroMers Bad On
George Michael- Praying For
Was Not Was. How The Heart
Colin James. Give It Up

litho- Rowers
Ponce- DMus In The Temple

LP Was NK Was
David Baerwald

SFR  Norrkoping
mom Karisson  Head Of Music
Playlist T

MCHamer uCant TouchTh
Hanne Boel- 1 Wanna Make Love

Maxi ,Corse To You
Jon Bon Jovi- Blaze Of Glory
Twenty 9 Seven. I Can't Stand
Papa Dee. Lenin' Of Stearn
Snap- Ooops Up
SanelirJEkman- 10
Dan Reed Netwodg- Stardate
Mari. Carey. Vlsion Of Love

NRK  Oslo
Vida, LonnArnesen - Prod.
Pay. Top 10:

Roxette- It Must Have 11,en
Lili Slane- What's The

Spikre
New Kids 0.7 Bbch- Hangg

Poison- Unskinny Bop

On John. Sacrifice
Heart- All I Wanna Do Is M.
Nth No More- Epic

NRK  Oslo
Ste

Hiner mien

 Prod.
PP urnan Radio. Me And Elvis

AD Wolf Miss You
Zouk Machine. Maldon
Adnan Gurata Classic
Was Not Was -1 Blew Up The
Supermax- Night Groom
Tyler Collins Girls Nite Om
Jonathan Butler- Heal Our
Bombalurna 'my Bit, Teeny
Black Sorrows- Harley Rose

Pref. Sprout. Looking For
1NXS- Suicide Blonde

PP Gianna Nannini
Extreme 11

RADIO 1  Oslo
Bjoern Faariund  DI
AD Adrian Gurna Classic

Jam On The Muth. Hotel
Chicago. Hearts In Trouble
Timmy Thomas Why Can't We

RADIO OST Rade
Kai Roger OtteNn ProcUDI

AD VVas Not Was- How , Heart

tte

Cdr-

Dan Dam Rays Plaster

rIglgtttrii icnoLr. T"'
MC Hamm You'. Got Me
Bananararna ooh Your Love
Dave Stewart LP
Chris De Burgh- Don't Play
Jonathan Butler. Heal Our
Primal Scream- Come Togetherr

Ga Ban- icted To You

Thep Gotta-Sammeriente

RADIO MOTOR -Oslo
Grate Tory  Head Of Music
PP Roxette- It Must Have Been Love
LP Eros Ramazotu

RADIO 103  Haugesund
Egli .land  Heul Of Music
AD The Men They Couldn't Hang-

2azte'cZny.
Black Sorrows Harley g Rose

The Dum Durn Boys- En Plass
Senators Bro. Eyed Grl
Deacon Blue- I'll Never Pill
Bornbalurina. Itry Rimy Teeny
Mavis Staples- Mehady Cool

Cliff Richard -Silhouettes
Liberties. Lonely Tonight
Betty Boo- Where Are You Baby
Adrian Gurwitz- Classic
Prefab Sprout- Looking For

LP Black Sorrows

T

Jonathan Butler
he Men They Couldnt Hang

Prince

Jon on Jon

STUDENTRADIOEN TROMSO
Rune Hagen  Head Of Music
August Airplay Top 10:

Prince. Thieves In The Temple
Alannah Myles Love Is
Ga Moore. Walking By Myself
Matcry hstick Sum Mr Powerman

Liberties Lonely Tonight
De Loos Hankovalsen
Madonna- Hanky Panky
Something Happens What Now

Perfect entlea

Gy People- 1 Guess It

men. 0. Lala

RADIO NORD  .stdTom
Berg  Head Of Music

PP Was Not VV. How The Heart
Wilson hillips- Release Me

1NXS. Suicide Blonde
AD The Gutra- Somrnenente

Adrian Gurwitz. Classic
Tommy Nilsson- Looking Through
Cheap Trick. Ca, Stop
Billy Joel. That's Not Her
The Righteous Bros. Unchained
Allman Brothers Band- Good
Anna Lorta Larsson. -.amen

LP George Michael

Queenryche

DANMARKS RADIO - Arhus
Leif Wird..  Head Of Prog.
Top S.

Roxene. It Must Have Been
MC ammer- U Can't Toudg This
Wilson Phan, Hold On
Sn- Ooo U

Tweapnty 9 Sorps en.p I Can't Stand

RADIO VOICE - Copenhagen
Bo Berg  P% De.
PI Alannah Myles. Lover Of Mine

Trade Spencer- Save Your

George Michael. Praying For
Tony Toni Tone- The Blues
Jonathan NA, Heal Our

Airplay Top 10:
London Bea, I've Been
Go Wes, King Of Wishful

Marlah Carey- Vision Of Love
Lauren ood. Fallen
Poison- Unskinny Bop
Prefab Sprou, Looking For
Aswad- Next To You
Cheap Trick. Can, Stop
DNAgSwanne Vega- Tom's Diner
Duran Serious

AD Dream Warriors- Wa. Your
Pebbles Giving You The

RADIO VIBORG
Henning Kristensen/Poul Fogad 
Head Of Music
PP Guido Mineo. Win That Game

Smokie- I Feel Love
NA/Suzanne Vega Tom's Dner

Sam Brown- Once In Your Lee
Lona g Anders- Skona
Cliff Richard- Silhouettes

Ceciba

ting- Englishman in New 'fork
Human League. Heart Like A
Dave Stewart Jack Talking

Johnny Gig. My My My
Cheap Trick- Can't Stop
Aswad. Next To You

AALBORG RADIO. Aalborg

M"1:"-
AD Aswad. Next To You

Rockers By Choice- Rabaldcr.

'CaliTR=roUttrTWyoe
Tracie Spencer. Save Your

Peace g Quiet
Tommy Page. Turn On The Radio
F.- So Special
Tony Baez Perfect World
Sting. Englishman in New lb.
Diana Ross 'm Still Waiting
Srnokie. Feel Love

LP Jonathan Butler

' Zrc..

AARHUS NAERRADIO - Aarhus
Frankid Fever - Mead Of Musk
PP yo. Peace g Qum

Johnny Gill/Kenny G. My My My
Crosby Snlis g Nash. Li. It
Cheap Trick- Can't Stop
Master Faunal, I Love You

Charlesachine

La Moque Dana
D Soca Dance

Caron Wheeler- Linn In The
LP Jonathan Butler

arg:Zg= 0=
PP Techotromc- Megamix

Blaze- So Special
Dona RMS., Sul Waiting
Bombalunna- Itsy !gamy Teeny
Pnnce. Thanes In The Temple

LP Alan Olsen
PLaylist

Dave Stewart Jack Talking
Sinead OConnor. The Emperor
Rockers By Choice- Rabalder
Bongbalunna ts, Bimy Teeny
Baze. So Specal

UPTOWN FM
Music

A
Pedersen- Head Of Music

AD Gloria htefan- Cum Both Ways
HoMouse Flowers. I Can See
River City People- California
Linda onstadt. Adios
Oleta Adams- Circle Of One
Asvearl. Next To You
Jude Cole- Time For Letung
Tommy Page -Turn The Redo On
Crosby kills g Nast- Welt

RADIO ABC  Ran enders
Stig Martvis NielsProg. Contr.
Heavy Rotation:

Hmne Boel. I Wanna Make Love
DNA/Suzanne Wga- Toms Diner
VAlson Phillips Hold On
Charles D Lards- Soca Dance
Cpenters nly

Wearndy ',Harry. Cali,Yesterdarnay

Jeff Lynne- Every Lade
MC Hammer, Can't lIguch
Pod Cogan -That's Just The
Pool Krebs. Monte Carlo

RADIO SI/On/STEN - South of
Copenhagen
Peter Held  Head Of Music
Airplay Top 10:

The Time. Jell Out
Sweet Sensatio- Love OM
Mari. Carey- VNon Of Love
George Michael- Praying For
MC Hangmen Pray
Prince- Thieves In The Temple
DNA/Suzanne Vega Tom's Diner
Maxi Priest- Close To You
Mamie, Temple Of Love
Gary Moore. Waking By Myself

RADIO VICTOR  Esbjerg
Thomas Mums.  Head Of Music
Airplay Top Ilk

Charles Eg Lewis Soca Dance
DNA/Suzanne Vega- Toms Diner
Blue Pear, Naked in The Rain
New Kids 07 Block -Tonight
Mariah Carey- VNon Of Love
Bananarama. Only Your love
MC Sar. It's On You
Paula Abdul-14gocked Om
Tommy Page- Turn On The Rad,

h.en You Wouldn't Know Love
PP Guido Mineo- Win That

SLR  Slagelse
MIcheel Hansen  Head Of Music
PP Harriet. Temple of Love

Johnny CA My My My
AD Go West-BothaTe King Of

Ho ight In My
Lonnie Goidon. Beyond Your
Cliff RiMard- .1houettes

larm. Myles- Lover Of Mine

YLE IIRADIOMANA  Helsinki
NW Flamm - Music Coordinator
PP World Party. Put The Message

Kultakuume. Numero 1

Jon Bon Jon- Miracle
Luke/2 Live Crew. Banned In
Puolkuu. Olkoon
Sine ad O'Connor- The Emperor
Dined Zeppelin. Whole Lotta
Dave -Jack Talking
Zonk Machine. Mahlon
Melba Moore. Lift Every Wice
Prince. Can't Stop This
Ma. Carey- Some Day
Eppu NVlour.orma. Tallroja
Pixies-

Paul Young Oh Girl
The Neville Brothers. Fearless

mina.

CORREIO DA MAMMA - Lisbon
Rol Pego  Prog. Dir.

st:
AD Dave StewartJack Taking

Deee-late- Groove Is In The

The Farm. Groovy Train
Radway So Right
That PetrolEmotion. Hey Venus

B Ust:
AD Wet Wet- Stay With Me

Girl Overboard- The Love .
Mock urtles. Are Y.

ERA 2 Athens
Vassilis Loukas - Head Of Music
Airplay Top IS:

James Taylor- Love The Life
People People. Are U Spoken 4
Movement M. J g Heartbreak
Maxi Pries, Clooy se To You
Ryan Pans Dolce Vita Rembt
Jam On The Mudna. Hotel
Spanish Energy- Loa Noche
VVas Not Was- How The Heart
RUMOR. Ron Me Baby
Passion Plower- Singing In
Gene Loves *del. Jealous
Robert Owens- VNons
Charlatans. Only One I Know
Don Pables Animals- Venus
Paula Abdul. Megamix

WM JERON IMO GROOVY  Athens
J. Morsel  DI/Prod.

Top IR playlist:
Sonia BK Pun- Y.'ve Got

eloved. Time Alter Time
Jason Donovan- AnoMer Night
Stevie V. Dirty Cason
Candy Flip- This Can't Be
Linear- Sencang All My lave
G.rge MIchael- Praying For
Lois Lane. 1 Wanna Be
Double Trouble- Love Don't

Jon Bon Jovi. Blaze Of Glory

SEVEN X, 38.3 FM  Athens
Apostolos Laskarides  Prod.
Airpla Top lk

Joy n Boni Jovi. Blaze Of GI,

or
Suicide Blonde

George Michael. Praying For
Vrya Con Dios- N. Neh N.

Janet Jackson. Come Back To
Bruce Hornsby. Across The

Jeff Healey Barak While My
Prince- Th.. In The Temple
The Neville Brothers- Bird On
Toto- Love Has The Power

Dance Airplay Top 5:
Blow onkeys. La Passionara

Snap.

No WaspWas Papa

us

A

Cameo- Want It Now
Culture an I Like You

POLSKIE RADIO 1 B 3  Warms

PP T
Fabian

tronic
ski  DI/Prod.

echno. Rockin' Over
Technotronic- Megamix
Link Caesar. The Whole Of
Partners In Kryrne- Turtle
Propaganda -Only One Word
Verrago.1511 My Fire
Plash g The Pan- Something
junior Tucker. Sixteen

P.!. Animals- Long
Falco. Charisma 'gormand°
London Beat. I've Been
Dave Stewart. Jack Ta1105
Bruce H. Bongo- Gag '90
Bang Holding My Heart

POLSKIE RADIO ...sew

Ire
Niedzwlecki  Prod.

PP John Mayall- Sensitive Kind

AD Sibena- Wild UN
Fidg. The Company
Hothouse Flowers- I Can See
Price. Thieves In The Temple

Vaya on
Dios Nah Neh Nah

lcicge VVors- Still Want

VOA  Europe

'PIZ! in; I (/'.1"00.'1
Sweet Sensation. If Of
Ion loci - Blaze Of Glory

Bell

ps.

Blv DeVoe- Do Me
Wilson Philli Release Ple

Janet Jackson- Come Back To
Prince. Thieves In The Temple
The The- Jerk Out
Mariah Carey- Vision Of Love
, Boys. Crazy

T V

Hury Rotadon:
CL Roxette- It Must Have Been Love

MC Hammen U Can't Touch This
Snap. Ooops Up
Maxi Pries, Close To You

Ion
Marnh Carey- Vision Of Love

,5107)r-,Var`vWgine
DNA/Suzanne Vga- bnis Diner
Prince .CV[{ In The Temple

auk achine- Maldon
Gary Moore. Waging By Myself
Thna Turner- Look Into My
TechnKronk. Megamix
phut Jackson- Black Cat

NXS. Suicide Blonde

George Michael- Praying For

111011111
COUNTDOWN OVER EUROPE
Rob de Bar  Prod.
CL The Time. Jerk Oa

G, Moore. WalUng By Myself
Jon Bon Jovi- Blaze Of Glory
Aswad- Next To You
MC ar. It's On You
DNA/Suzanne Vega-..I Tom's DecDecLordve

Been
New Kids 07 Block- Tonight

IN London Beat

UNITED KINGDOM

PrdEDION

F8 -P8
Paul Ciani  Prod.

Adannki. The Space Jungle
Mariah Carey- Vision Of Love
Talk Talk. Life's What You
The Farm- Groovy Train
Caron Wheeler. In The
Deee-Lite- Groove In The

Loose Ends. Don't Be A Pool
Bornbalurina. Irsy Basy Teeny

Playous.
Janet Jackson... CO

Partners In ryme- Turtle
Dread Zeppelin. Heartbreaker
FAY -Samurai

Nigh Live Chaos:
CL Gloria Paulen- Cuts Both

Sonia g Big Fun- You've Got A

Timmy ThomaS WhY Cm, We
lggy Pop Horne
MC Sass.. On You
Prince- Thieves In The Temple

Gun*. Whose Lax
anTreat Me Go.

Betty Boo- Where Are You Baby
Aria- yes Of A Woman

H igh Sprig.

I T A L Y

G."71!Ir!ZI/Ore''dan 
Dv, Colour- Type
Prince. Thieves In ,Igemple .

The Tyne- Jerk Out
Wis. Phillips Release Me
MI y Joel -That's Not Her
Aztec Camera. The Crying Scene
Ma. Carey- VIshan Of Love
Bruce Hornsby- Acro.The
NXS- Suicide Blonde

HOLLANDFRANCE

tom
Gilbert Foucault t Music Co.Ord

rtClp Des Clips:

Julien Clem- Petits Pols
i

e II
L Kan Louis /giber, Univers

Mariah Carey. Vision Of Love
Flne Young Cannlbals- rn Not
Innocence. Natural Things

Jean Pierre Mader- Dixieland
Kurt Maloo- Love Grow
Mano Negra. Pas Assez De
Plorent Pagny- Ca Fait Des

Tin

Roe. Saborear

Vaya Con Dios What's A Woman
Coups De Coeur:
CL Alann. Myles- Black Velvet

Prefab Sprout. Looking For
Technotronic. Megamix
DNA/Suzanne Vega. Tom's Diner

Furomusique
Annie Amsepem Head Of Prog.
CL

ance

Jeanallchel Jarre- Calypso
Florein Pagny. Ca Pak Des Wm

Art Mengo- Demo, NM,
Depec.he Mode- Poky Of Tru.
Charles ,Lew, Soca D

Chamfor, Souris un,
Claudia Phrilps. Cache Ta
Mano ere- Pas Asses De

Sydney Youngblood- Aint No

WEST GERMANY

RBIS TV
Liz Ga.  Producer

Video Charts,New Entries:
CL Jason Doovan. AnoMer Night

Oleu Adams Oncle Of One
NKel Kennedy- 4 Seasons

&ate
VERONIG
Rob de Boer- Prod..
Special Cartoons,

Dire Straits Mo, For
Alan DoParsons Project n't
AM. Take On Me
Rolling Stones- Harlem Shuffle
Madonna- Dear Jessie
The Beatles- You Need Is

Ekon John. Club At The End
Roger Glover- Love Is AO

Bemmuters. Rok Da House
The Jackson, Want You Back
Paula Abdul. Opposites

Rob de Boer - Prod.
CL Gerard Johns. Corazon

New Block- Tonight
Matthias Reim. Verdammt. Ich
Vaya Con D.- Nab Nah

Next To You
MC Sar- les On You
DNAISuanne %kg- Tongs Diner
London Bea,. Been

POL AND

TV I  Flesh
Bogdan Pablanski  Prod.
CL Bananararna- Only Your Love

UB 40 Wear You To The Ball
CyBon lovi- Blaze 01Glory

McLachn- Mona
DN/Sunitnela Vega Tom's Diner
Mar. Carey R.01101 Love

Duran Duran. VNIence Of
Stegle Dery Ca.
The Chews True Love

EU ROC LIPS
The mow agred ma video dips
Ousighous gang. m ea,
prior .hiuten.

VIDEO F AVOURITE

* NA Suzanne Vega

RMu In The Temple we so mese

Amu!
New To Wow ores groancin

Blip Idol
L A Warne  rem
Messiah Carey

Won Ca Low ,rsd

PReonPv,
Blue OlDery 1, stet,
New KW CM The Block
Tong, awes mere.
INKS
Stott glands stet

MC Hemmer
U Can% twit The into Mrs
Gam Moore
%Slung By Myself wave
Zook Machineewave
Mika taus

Timmy Thomas
Wie Cott We lot Totters Of
Maxi
Oo se CO You gook age s

Th. Time
led P.. N.5

IMEEMECI
HD Pop
Home ems
London Beat

Been Thinking About. nem..

Wilson Phillip
Mew Me NV. f.
Snap

Coops Up.To ere mew
Tina Turner
Look Me Iratt Htto ,searrie
Ttthnotronis

i'DXmw war
IbiS5 Cobur

ISM vas woo..
Betty Boo

Wks Are You Baby

Chadds D. Lewis
Sena Dams w

MEDIUM ROTATION

The Soup Dragons

Free -PIT

Donn Duren
Wien. Of Sumner

Brothers
Don Ow Own Dant roes w
UO40

NNW lico Do Dr Moss You Do, et
Rexene

It Muss Haw Bern Low estrow

Joe Donovan
Metter Night -re ow
Mom Jades.
Blads Ca wr rove
Dave Stewart
jack Talking -000,

Tony! Tone Tone,

Fels Woad ttreir Almi

DeeeLite
Groove is In The Heart Ito E410PRI

Blue Nile
Bessittna Or TM Parer eye.
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MI.B4

MEDIA

TIPS & TRENDS
kfillinfi Personally...

I believe that service is the key to successful radio.
A good DJ doesn't play his own favourites, he
plays what his audience want to hear on the raffia

,,..7, Keeping in close touch with your listeners and
testing the tote of your target audience is essen-
Cid. And that's what we do at our station, so that
when we put a record on the air, we are absolute-

.', , Aliii ly sure that our listeners will love it. My tars
therefore reflect the taste Of Our audience.

Arne Frank Redo Sale ta marker leader M to W-35 urge[ raw er the
Ratio Sale Saar-Lartux area al southeest Germany. @Mates figamml

OLIVIER ALLARDET
Voltage FM
TP Thiyo- Flowers

Caron Wheeler- Lind, In The
Betty Boo Where Are You Baby

LP Anita Baker
Howard Hewett

MARGARETA ANDERBERG S

Radio City 103
TP Aswad- Next To You

Sties Orkestep Alska Med
Flowered Up- It's Up

LP George Michael
Tidy°

TOM BLOMBERG NL
NOS
TP Bassomatic- Fascinating Rhythm

Rob Januan- Hoe Is Het
Deacon Blue- 111 Never Fall

LP George Michael
Rob Janson

MICK BROWN UK
Capital Radio
TP Beats Intl- Burundi Blues

Mo. Love- It, A Shame
Wendell Williams- Everybody

LP George Michael
Whispers

CARLO DEBLASI 1

Radio Stereo 103
TP Jason Donovan- Rhythm Of The

Jam On The Mucha- Hotel
Maxi Priest- Close To You

LP Giant Nannini
Jon Bon Jovi

DOMINIQUE DUFOREST F

NRJ
TP George Michael- Praying For

Dave Stewart- Jack Talking
Earth Wind & Fire- Winne Be A

LP Prince
Mariah Carey

FRITZ EGNER
Bayeriwher Rundfunk
TP Earth Wind & Fire- Wanna Be

Laquan- How's The B Turn
MC Hammer- Have You Seen Her

LP Neville Brothers
Dave Stewart

BOGDAN FABIANSKI PL
Radio Poland 18 2
TP Falco- Charisma 'Commando

J. Bunny- Can Can You Party
Delegation- Where's The Love

LP Duran Duran
Midnight Star

TIM FINLAY UK
Yorkshire Radio Network
TP Energy Orchard- Somebody's

Adamski- Space Jungle
Breathe- Say Hello

LP Dave Stewart
Steve Earle & The Dukes

NEIL FRANCIS UK
Mole. Radio
TP Bob Gelded- Love Or Something

Junior Giscombe- Sop On
MC Hammer- Have You Seen Her

LP Bad English
Johnny Gill

ARTUR FRANK
Radio Saki
TP Jon Bon low Blaze Of Glory

George Michael- Praying For
Cold.- Last Ng. A DJ

LP Wendy & Lisa

SERGE VAN GISTEREN B
Radio Antiguan
TP Prefab Sprout- Looking For

The Cult Of Snap- Hi Power
Vaya Con Dios- NW Neh Nat

LP Prefab Sprout
Vaya Con Dios

RUNE HAGEN
Studentradloen Tromso
TP Prefab Sprout- Looking For

Primal Scream- Come Together
The Gutta- Sommerjeno

LP Prefab Sprout
Black Sorrows

PETER HALO DK
Radio Sydkysten
TP Tyler Collins- Girls Nite Out

Johnny Gill/Kenny G- My My My
Harriet- Temple Of Love

LP Peter Smith
Sweet Sensation

STEPHAN HAMPE
Radio Schleswig-Holstein
TP Caron Wheeler- Livid In The

Dario Ghanai- Mother Nature
Smithereens- Blue Period

LP Prince
Neville Brothers

NIKKO HIRVONEN SF
Radio °Ikea Asema
TP 'Katydids- Heavy Weather

Lies Damned Lies- Love Among
The Soup Dragons- Free

LP Steve Wynn
Pixies

LONE IJZERMANS NL
VPRO
TP Curtis Mayfield- Superbly 90

Jack Of Hearts- Blue
Jane's Addiction -Stop

LP Beast Of Bourbon
Living Colour

HAAKAN JANSSON
Hit FM
TP MC Fixate- Let's Move

Splash- I Need Rhythm
Dr Alban/Leila K- Hello Mr.

LP Going North
Papa Dee

GUENTHER LESJAK AU
OE 3
TP DNAnStmanne Wge- Tom's Diner

New Kids Off Block- Tonight
George Michael- Praying For Tent

LP Prince
Jon Bon Jovi

JOSE MARINO
Redle Correia Da Manna
TP Deee-Lite- Groove Is In The

The Farm- Groovy Train
Cocteau Twiny lceblink Luck

LP Prince
The Time

!CALLE OLOBT
Radio Sweden/Malmo
TP Toy Matinee- Last Plane Out

Harriet- Temple Of Love
Tiny.- Flowers

LP The Men They Couldn't Hang
Human Radio

KAI ROGER OTTESEN N
Radio Ost
TP Bombalurina- Itsy Bitsy Teeny

Bananarama- Only Your Love
Was Not Was- How The Heart

LP Poison
George Michael

LOU ROWLAND NL
CFN
TP Alannah Myles- Lover Of Mine

Too- Out Of Love
Faith No More- Falling To

LP Partland Brothers
Black Sorrows

JONAS SANDBERG
SAF Radio
TP Caron Wheeler- Livin' In The

Splash- I Need Rhythm
Johhny Gill/Kenny G- My My My

LP George Michael
The Time

FREDRIK SJOEBERG
Radio Uppleod
TP Prince- A Question Of U

Michael Frank, The Art Of
Marcalex- Quick Quick

LP Passengers
VVannadies

TIM SMITH
Metro FM
TP Adamski- Space Jungle

INXS- Suicide Blonde
Bassomatic- Fascinating Rhythm

LP Deee-Lite
The it

FRANK STAENGLE
Radio Xanadu
TP INXS- Suicide Blonde

Alias- More Than Words Can
Warrant- Cherry Pie

LP Blue Tears
Rate

UK

D

TRUDE SUSEGG
Radio 102
TP Everyday People- I Guess It

The Soup Dragons- I'm Free
Primal Scream- Come Together

LP Maxi Priest
Jonathan Butler

Ass & Trend, reflects the musical''

preference of European radio Ells. The
records listed are new relews. ol
Wool to have hi potential, and are 0.11
airplay in the welt before publicaton. Cis
tan lay Men ups to Theo Tarok Musical
Meds 21,206691251h
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TO ADVERTISE IN THIS
SECTION CONTACT
ALEX BROUWER
31.2R 669.1961 CRATE: DEL 40,- PER SINGLE COLUMN CM.

LASSIFIED OR FAX YOUR
COPY ON

31.20.669.1941 MEDIA

VARIOUS

A NEW WAY OF ENTERTAINMENT
REMBRANDTSPHIN 11, AMSTERDAM
OPEN: THURSDAY 10.00 - 04.00

FRIDAY 10.00 05.00
SATURDAY 10.00 - 05.00

TAPE DUPLICATION

BLANK AUDIO CASSETTES (Cr & Fe)

in any length, quick delivery, low prices.

REALTIME CASSETTE COPY SERVICE
for demos and music cassettes

also small numbers - highest quality.

Duplicase
Rozenlaan 57

NL-2771 DC Boskoop
Netherlands

Tel: 31-1727-17838

VARIOUS

TO

PLACE YOUR

CLASSIFIED

PHONE
ALEX

ON

31-20-6691961

CREATIVE
COST-EFFECTIVE

SOLUTIONS

MANUS DESIGNS
Jan Lurkendreat 68, URI CS Amsterdam

Tel 020 .662 96 92 Far 020  791138

GRAPHIC DESIGN I TYPOGRAPHY I PRODUCTION

audiozoge

IMPORT/EXPORT -DISTRIBUTION - PRODUCTION
IN CONTEMPORARY MUSIC

FINALLY NOW IN ITALY!

audiozooe.

VIA DEL TORCHIO 3 - 20123 MILANO - ITALY - PH. 39.2 81152o1O

NEW TALENT TIPS

nA oukl!
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