New CD/LP out

in September
Scandinavian tour October 1990

Licensing available outside Scandinavia. For info callint 46 - 8 7914692 or fax 46 - 8 109992*

Volume 7
Issue 40
October §
1990

€3

Uss 5

ECU4

The European
Music &
Broadcast
Trade Magazine

UK Officials Favour
Classical FM Outlet

by Hugh Fielder

A national FM classical sta-
tion for the UK appeared
stronger  possibility las
week when Lord Chalfont,
chairman of the Radio

Italian-Only Station |

Stars In Ratings

by David Stansfeld
Italian private national st:
tion Radio Italia Solo Mu:
ca Italiana has passed the
one million listener mark
for the first time, rding
0 audume research group
Aud;

The daily listener figure
sees the outlet, which is now
the fourth most important
private station in Italy, gain-
ing ground on its com
petitors with its policy of
airing Italian music only.
Last year, in Audiradio
1989 survey, Radio [talia
Solo’s daily audience was

just 843.000.

comparison, the top
three privates - Rete 105,
Radio Deelay and Radio
Monte Carlo - have all suf-

wes on poge

Authority, hinted at possible
amendments to the new
Broadcasting Bill.

The Bill’s requirement
that at least one of the three
national anchises
awarded to a station playing
“music other than pop’
caused problems for the
Radio Authoril
September weekend meeting
failed to successfully define

cording to Lord
alfont the Bill is “‘not

" and may be

its return to

parliament for the last time
this month: “The govern-
ment is making certain
amendments at the report
stage which starts on Oc-
tober 8. It may well be that
the ‘music other than pop’
phrase may be one of the
amendments. It would clear-
ly help the Radio Authority
if there was a definition by
the government of what
they mean by that phrase.

| But if they won't then we

will”

continues on poge 6
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RMS OFFERS GERMAN AD PACKAGE

Privates’ War With ARD Heats Up

Hamburg-based Radio Mar-
keting Services (RMS) has
begun a national sales cam-
paign for affiliated private
stations - believed to be the
first time advertising on local
and regional radio through-
out Germany has been sold
in a single package.

he deal incudes songs wridten by Jac
m a.hum ‘Rhythm
tional acc
Music International.

Wa
and John Bu’!udA, VPN

by Paul Andrews

Under the scheme, known
as the RMS Kombi, adver-
tisers can book time on all
RMS member stations. They
are: RSH (in Schleswig-
Holstein); Radio Hamburg,
Radio ffn (Niedersachsen);
RPR  (Rheinland-Pfalz);
Antenne Bayern- (Bavaria);

.\arm America

on for her current
on’ 1814’ From I-r: Merril
ions MCA Music; Jackson;

SNEP Calis For
Code Of Ethics

by Emmanuel Legrand

Industry body S! wants
to establish a code of ethics
between TV and radio
broadcasters, and record
producers and publishers. A
first draft of the text h:
been approved by SNEP's
board and will shortly be ex-
amined by all parties.
Patrice Fichet,

SNEP, explains: ““We want
to establish a code that is
based on the principal of
openness and honesty. If a
record company or an in-
dependent producer has a
share in a broadcaster, or is
the producer of a pre
gramme, it should be made
public. We want to establish

a joint committee with
representatives from all par-
ties to act as the guardians
of this pnnupal, and to
look at any that

might surface!”
The initiative follows a
series of allegations concer-
conflicts of interest, as
ingly record com-

well as TV and radio
tions. Some SNEP members
fear direct, and undisclosed,
involvement with broad-
casting, is leading to abuses
and leaves the industry open
to allegations unfair
competition. [

JON BON JOUT
BEAZE OFfGLORY

SINGLE AND ALBUM

and Radio Kombi Baden-
Waurttemburg (17 local sta-
tions) - all of whom part-
own RMS; plus DT64 and
Sachsenradio, stations bas-
ed in what was East Ger-
many; Radio Salue (Saar-
land); and national classical
cable station Klassik Radio.

The new package has
been launched as a direct
competitor to public broad-
caster ARD’s planned na-
tional sales operation. “It’s
very important for us to be
in a strong position against
the public stations,” says
Antenne Bayern marketing
director” Karl-Heinz Hoer-
hammer. “They will have a
national combination by
1992 - we have to be there
first.

“The advantage is that
agencies and clients can
book a lot of stations with
one order, and they pay a lot

for the Kombi than the
sum of the rates on all the
member station

RMS, adds spokesperson

continues on pe
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Solidarity Launches

New. Polish commercial station
Radio Solidarity, which is 43%-
owned by UK investment com-
panies Radiotrust and Abrust
(Aberdeen New European Invest-
ment Trust), was officially laun-
ched in Warsaw on September 20.
An opening party for potential
advertisers and several govern-
ment officials was hosted by the
station’s MD Jola Wisniewski and
head of programming Jerzy Farner.

Solidarity (‘Solidarnosc’) began
as an illegal underground service
in the early 80s and now broad-
casts on FM to a potential au-
dience of 15 million in and
around Warsaw. It has been carry-
ing out test broadcasts for the
past four months and has settled
at a 50/50 ratio of talk to music,
mixing political comment, news,
sport and English-language tui-
tion with western Gold and CHR-
type CDs and cassettes.

According to Radiotrust chair-
man Alastair Shaw, who has over-
seen a £ 200.000 UK investment
into the station, the music mix
also includes a “sprinkling of
modern Polish-language music”.
Shaw: ““The approach is very
much that of a BBC, world
service-type station. There is great
loyalty towards the name Solidari-
ty, though now it takes an in-
dependent stance?”

It is intended that Solidarity
will eventually serve as the centre
of a Polish commercial radio net-
work. Shaw: ““The initial public

(advertsement)

dierks studios

professional
audio + video mobiles

...why going for less in
live recording?

dierks studios gmbh
tel. (49) 22 38-2004/3333
fax. (49) 2238-2734 :

by Chris Fuller

reaction has been encouraging -
phone-ins have proved extremely
popular. We intend to instigate
detailed market research over the
next few months”

Radiotrust, a quoted UK in-
vestment fund aimed solely at
commercial radio, is also secking
to fund a new private venture in
Czechoslovakia and has sub-
mitted a proposal to the Czech
government’s broadcasting com-
mission. It is also in discussion
with Lithuania’s first non-state
station, MI in Vilnius, which
recently merged with its sister sta-
tion Radiocentras and now oper-
ates under the Radiocentras title.

MI began transmissions at the
| start of the year, while the Radio-
| centras channel began on the

same frequency, on both FM and
AM, in August (M&M July 14).
Combined into one station,
Radiocentras targets a 15-50 age

New IFPI president Sir John
Morgan, BMG International
senior VP Arnold Bahlmann and
Europe 2 MD Martin Brisac are
among entertainment  industry
leaders set to participate in next
month’s Looking East & West
| conference in Budapest.

will include Laszlo Hegedus,
owner of Radio Calypso, Hunga-
ry’s first private station, and Jeno
Bors, former Hungaraton MD
and now MD of Quint Records, a
new US/Hungarian joint venture.

The November 23-26 confe-
rence s intended to facilitate in-
vestment and trade between the
music industries of Western and
Eastern Europe. It will offer a
programme of panels, seminars,
artist showcases and keynote
speeches. The organisers are
Tribute Productions; joint spon-
sors are Music & Media and
Billboard.

Bahlmann and Bors will par-
ticipate in seminars on record in-
dustry topics, chaired by Stuart
Watson, VP of MCA Records In-
ternational. These will explore the
economic interests of Western
labels in Eastern Europe, the pro-
motion of music, and retail/

From Eastern Europe, speakers |

‘Speakers Announced For
Looking East And West

by Adam White

In Poland \

group within a 150 kilometre |
radius around the Lithuanian |
state capital Vilnius (population
600.000) with a broad mix of
rock, pop and MOR. It is on air
from midday to midnight and
employs seven full-time employ-
ees and around 20 part-timers.
According to M1 co-founder
Rimantas Pleikys, the Baltic state’s
continued struggle for indepen-
dence from the Soviet Union has
resulted in an economic slump and
a lifeless advertising market.
Pleikys: “It’s a difficult situa- |
tion but we are retaining our au- |
dience levels [more than half the
families in Vilnius, the station |
claims]. We have built up good |
listener loyalty over the past six
months and are confident that
when the political situation settles
we will be well-placed to take ad-
vantage of a market economy’ (]

distribution opportunities.

Piracy, rife in Eastern Europe,
is a key subject for discussion in
three seminars on rights to be
chaired by Robert Stuyt, IFPI
Europe chairman and PolyGram
Netherlands MD. Joining him
will be IFPI’s Morgan, who has
specialised knowledge of Poland
gained during his tenure as British
ambassador there.

Looking at the potential market
for music TV in Eastern Europe
and the prospects for pan-
European broadcasting will be
sessions chaired by John Cum-
mins of media consultants Hydra
Associates. He has enlisted,
among others, Janis Fenyo, MD
of Hungary’s first video distri-
butor, Visco Films

Brisac of French broadcaster
Europe 2 will join panellists
dissecting radio investment and
programming opportunities. Ses-
sions will be chaired by Simon
Cole, CEO of UK syndicator Uni-
que Broadcasting, which has a
joint venture in Czechoslovakia.

Further details from Tribute
Productions at The Maples Busi-
ness Centre/Suite F, 144 Liver-
pool Road, London NI ILA, tel:
(071) 700.4515, fax: 700.0854. (I |

German radio has discovered the
virtues of local-language music
and schlager, following the recent
ratings successes of MOR/schla-
ger stations Radio Arabella and
WDR 4. Now, SWF and SDR
plan to launch a joint MOR ser-
Vice next year, covering south-
western Germany from Wurzburg
to Lake Constance. According to
SWF director of radio Hubert
Locher, the service will aimed at
the over-d0s with a 7030 talk/
music ratio It will have a “a
strong  emphasis on  German-
language volksmusic and schlager,
mixed with short bulletins of in-
formaion’

*
RSH, the German private for the
Schleswig-Holstein region, plans
a sister service in neighbouring
Mecklenburg-Vorpommern, ~for-
merly part of the GDR. The sta-
tion has formed a joint company
with East German state shipping
line Schiffscommerz and plans to
apply for a licence once a regional
media authority is set up, after the
October 14 state elections. Accor-
ding to MD Hermann Stuempert,
the new station will be having a
format similar to RSH but will be
using DJs and reporters from the

region. = I
Executives from Dutch public and
private radio & TV, have joined
forces to rescue local, Amster-
dam-based station Radio Extra
108 from closure. The station
built up a substantial following,
since its launch five years ago,
despite lack of subsidies or fun-

from next year, and Salto, the
licensing authority for the capital,
plans a new station in 1991, Extra
108, however, is not currently in-
cluded in the new plans. Radio
Sky Radio and RTL-
are among the broad-
casters trying to change that by
fending their weight in support of
the station.

*

The Irish Independent Radio &
TV Commission (IRTC) predicts
that the nation's independent
radio stations will earn IRE 9
million (app. USS 5.3 million)
from advertising by the year end.
This means the IRTC’s 3% levy
on stations’ gross advertising
revenues will net the company IRE
270.000 for 1990.

* * *
Virgin plans two more megastores
next year. After Amsterdam -
competing directly with the new
Free Record Shop megastore,
which opens November 17 -
Virgin wants to open new outlets
in Brussels and Antwerp, with
floor space exceeding 1.500
metres.
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Drake-Chenault
Begin European Tests

by Chris Fuller

On the heels of the Satellite Music
Network (SMN), another US |
radio company, Alburquerque-
based Drake-Chenault, has begun
testing four formats in Europe via |
the Panamsat satellite. |

Represented in Europe by the
UK-based Telstar Satellite Music
Network, Drake-Chenault is feed-
ing its country, oldies, AC and
soft AC formats to a group of sta-
tions in the UK, Ireland and on
the Continent. The broadcasters
are monitoring the signals and
passing on opinions on presenta-
tion, music choice and technical
quality.

The formats are all 24-hour
‘neutral’ services, allowing for
tone-switching and the insertion
of local ads and jingles, though
for initial European tests they are
sharing one transponder on a six-
hour rotation. The signals origi-
nate from studios in Denver,
Colorado.

Telstar MD Graham Kentsley
says it is too early to say which of
the formats is most suitable for
the European market. “It’s very
much an experiment;” he adds,
“but if any tests go particularly
well we will certainly consider
launching them as 24-hour ser-
vices!'

He does not expect stations to
take the full service, but to “dip in
and out” of the signal when they
please. The formats do not carry
advertising or sponsorship, with
payment on a purely cash basis.
““Fees will be related to individual
rate cards,” says Kentsley.

Drake-Chenault, established in
the US for more than 30 years, isa
programming and consultancy
company with over 400 client sta-
tions across the US, Canada,
Europe, the Caribbean and the
Far East. Aside from the satellite
formats it also provides syn-
dicated programming, research,
library and automated music
management services.

Chairman  William Sanders
claims Drake Chenault’s “is the
only satellite-delivered system in
the US that does not carry com-
mercials. Ours is strictly a one-to-
one programming service, we do
not aim to set up a network?”

Kentsley, whose Telstar com:
pany operates the ‘Supergold’
oldies service to 12 client stations
across Europe, believes the full
potential of satellite radio will not
be realised for another year: “The
market at the moment is too
fragmented and it will take time
for the concept to sink in2”

MIDEM Radio Conference

The 1990 MIDEM radio con-
ference will cover three areas - the
changing international radio
landscape in the run-up to 1992,
marketing  opportunities  in
Europe, and new technology and
its effects on the industry.

More than 50 industry figures
will participate in the conference,
to be held at the Palais des Festi
vals, Cannes, France on January
20-24. The event is being organis-
ed by the MIDEM Organisation
in conjunction with London-
based syndicator, the Unique
Broadcasting Company.

Speakers, drawn from radio sta-
tions, syndicators, record com-
panies and advertising agencies,
will include Tony McGinn (MCM
Networking, Australia), Eugenio
Galdon (SER, Spain), Steve Saltz-
man (Rock Over London, UK),
Agustin Ruiz de Aguirre (Radio
Popular, Spain), Pierre Bellanger

MUSIC & MEDIA - October 6, 1990
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(Skyrock, France), Jacques Ro-
ques (NRJ, France), Laszlo
Hegedus (Radio Calypso, Buda-
pest), Michael Missy (Radio Ham-
burg, Germany), Lutz Kuckuck
(FKN, Germany), Bo Berg (Voice,
Denmark) and David Briggs
(Capital, UK).

Radioscan

With the thousands of stations, in
hundreds of formats and markets in
the US, it can be difficult for syn
dicators to keep up with who is right
for their programming. One solu-
tion comes from the Radio Infor-
mation Center’s 1BM-compatible
hard disk programme, Radioscan.
With a monthly-updated database
that lists all US stations by market,
format, rating and so on, this can be
used to find prospects, and create
mailing and phone lists, as well as
producing lists of affiliates and line-
up lists, trafic instructions and au-
dience reports.

(advertisement)
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@
" NAC Label Narada Comes To Europe

Narada Productions, one of the
US’s leading NAC (new adult
contemporary/new age) labels,
opens its first European office
this month in Hilversum, Hol-
land. Jaap Hoitingh, former mar-
keting director for WEA Holland,
has been appointed Narada’s
director of European marketing
and sales.

Headquartered in Milwaukee,
Wisconsin, Narada has recently
reached distribution agreements
with several European companies.
Intercord of Stuttgart will distri-
bute Narada recordings in Ger-
many, Austria and Switzerland,
working through Echo Records in
Austria and Phonag in Switzer-
land. Narada has also inked deals
with VIA Records to cover the
Benelux, with Carisch in Italy and
Nuevos Medios in Spain. Distri-
bution agreements for further
European territories, including

UK FM
continued from page |

At press time, however, a Home
Office spokesman maintains there
are no plans to change the “‘music
other than pop” requirement in
the Bill.

“Some people think you have
to define pop wider than that and
include, for example, rock;” says
Chalfont. “There is a strong feel-
ing among the older generation
that rock is a form of pop music.
But younger listeners say rock is a
special kind of music on its own.
That's the argument we’re trying
to sort out?”

Chalfont refutes any suggestion
that Arts Minister David Mellor,
who is responsible for the Broad-
casting Bill and who was a dinner
guest at the Radio Authority’s
weekend meeting, has put any
pressure on the Authority to ex-
clude rock from “music other
than pop”’.

by Chris Fuller

the UK and Scandinavia are im-

| minent. In the US, Narada is
| distributed by MCA.
“It is Narada’s wish to present
}Eumpcans with alternatives to
their customary listening pat-
terns;” says Hoitingh, who also
spent 20 years in marketing
management  for  PolyGram
Records. ““This is innovative new
music that will appeal to a broad
cross-section of the European
population”

Rated 1989’s leading new age
distributing label by Billboard
magazine, Narada’s artist roster
includes pianist David Lanz (Bill-
board’s no. 1 new age artist of
1989),  electronic  keyboardist
David Arkenstone (whose album
Citizen Of Time topped Bill-
board’s new age sales chart this
summer), violinist Doug Came-
ron, pianist Michael Jones, key-
boardists Colin Chin, Brian

Chalfont: ““He has not inter-
fered at all except in a very open
and non-devious way. I think he is
one of those people who would
like to see a classical station and
probably a national one which in
his view - and indeed in mine -
does something that BBC Radio 3
doesn’t do at the moment. But he
has put no pressure on us at any
time at all”

The Radio Authority will meet
again this month to settle a defini-
tion of pop music. When a defini-
tion is finalised the Authority
must then accept the highest bid
for each franchise. It will be awar-
ding three national frequencies,
two AM and one FM, during the
next two years.

At Jeast two rock music radio
companies - Rock FM and Q
Rock - have told the Radio Autho-
rity they want to bid for the

national FM franchise. O

Mann and Richard Souther and
guitarists Peter Maunu, Friede-
mann and Ralf Illenberger.

Narada presents its music in
three general categories: Narada
Lotus (acoustic music), Narada
Equinox (a blend of pop, rock,
jazz, folk and ethnic textures) and
Narada Mystique (melodic elec-
tronic music).

An introductory  brochure,
Narada: Music For A New Era, is
being distributed across European
retail. By the end of 1991 Narada
aims to have its full catalogue -
nearly 100 titles - available
throughout the territory.

Narada’s European address is
Narada Productions Inc, Linden-
heuvel 3, 1217 JV Hilversum, PO
Box 2301, 1200 CH Hilversum,
Netherlands; telephone 31 (0)35
238 462; fax 31 (0)35 42 090. 1

Italian Station Stars
continued from page |
fered a drop in listeners this year.

Luciano  Linzi, promotion
manager at the CGD record com-
pany, attributes Radio Italia
Solo’s success to an overall rise in
the popularity of Italian talent.

Linzi: “The national music
market has been growing on a dai
ly basis for the last couple of years
and along with it specialist sta-
tions such as Radio Italia Solo.
Artists have helped too. They all
do interviews, specials and many -
including Pooh, Gianna Nannini
and Mango - even sing on their
own jingle for the station.

“‘Even networks like Rete 105
and Milan International are giv-
ing national talent airplay. The
space they give is not very big but
they are being forced to play more
because of the success of Radio
Italia Solo and other specialised
local stations” ]

Privates’ War

continued from page |

Tanja Hoevelberndt, sees the
move as a first step towards the
joint marketing of all private
radio: ““Our company and the
Kombi are open to any private sta-
tion that wants to join. We would
like to get all of them, although
that will take a long time!”

But ARD Werbung, the public
broadcasters” national service
agency, does not perceive a great
threat from the new organisation.
Research  executive  Dietmar
Pretzsch: “ARD radio is still in a
better audience position than the
privates, and I think advertisers
prefer the personal service they
get from dealing with a broad-
caster directly.

“We have been discussing a na-
tional service, but it will not go
ahead for a couple of years. |
don’t think this RMS thing will
make it happen any faster”

Up to two-thirds of the
privates’ permitted six minutes

(advertisement)

B R E

per hour commercial time is being
sold through RMS Kombi. Week-
day rate-card tariffs for a single
30-second spot range from DM
2490 (app. USS$ 1.500) between
05.00 and 06.00 to DM 8.940
(07.00-08.00).

Hoerhammer expects smaller
stations to do especially well. [
can imagine some clients will
decide to book a small station in
the combination because its
cheaper and easier.”

As for Antenne Bayern itself,
“‘the discount may mean less in-
come for us per spot, but I hope
the offer is attractive enough that
we will get the money back in
more bookings.”

RMS itself was founded in 1987
as a joint sales house by RSH,
Radio Hamburg and Radio ffn,
trading as Funk-Kombi Nord
(FKN). With the addition of fur-
ther partners, RMS now claims to
be Germany’s largest radio sales
firm, with a DM 100 million (app.
US$ 64 million) annual turnover.
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THE SINGLE
OUT NOW
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THE NEW SINGLE

FROM THE No. 1 ALBUM
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BCM'’s Debut International Sales Conference

International distribution, the rise in popularity of the
CD and MC formats, the importance of new
operations in France and Spain, plus the launch of
BCM Video were among the topics discussed at the
first ever international sales conference held by
German-based independent BCM Records. Some 20

2 Europ territories

attended the conlerence, which took place in

Neuss, Germany, on September 13-14.

The Scandinavian Connection: From /. Brian Carter; Terje Engen, Sonet
orwa: Dog Hosggris, SonetSvecde, Gug Kokjuschin, St Flor, Car e,
Sonet Denmar.

At the conference, ted a growth in the donce market

in Scandinavia, due in part o the liting of government controls over TV and radio. But

e said MTV is still the mast important force in breaking records. He added: ‘A top 30
ore important than a ro. | in Germany

French Premiere: BCM apened an office in Poris lost week, which is headed by |
Gerard Langello (Iefy). The first releose on BCM France, which is distributed by
PolyGrom France, is Twenty 4 Seers 1 Cant Stnd I Foncase Brgmann, PolyGram
France Distribution, is also pictured.

S
\OOOOH! We Like It!: Members of Twenty 4 Seven join delegates at the screening
of their new video.

. e -3 |
Team Talk: BCM president Brion Carter and international co-ordinator Susanne
Foecker (bottom left) join BCM staff from France and the UK to welcome delegates
from CNR Belgium, PolyGram Distribution France, Euro Merchandising, Sonet
Denmark, MBI Greece, Sonet Finland, Sonet Norway, Ginger Music (Spom) Smdreat

Sonet Sweden,
(Portugal) and Toco International (Hollond).

Thanks A Bullion: Brian Carter presents gold LPs to fvan Gostivars and Manfred
Schmitz from Discovery, which distrbutes BCM in Germany. The presentation took
place at the BCM warehouse, which is part of the company's new complex in Neuss.

Cassingle minded: Ana Moran and Joime Buget from Ginger Music in Spain were
on hand to talk tactics. Moran told delegates: “In Spain, you can have a no. | it that
sells 10.000 copies on vinyl, but you can sel somewhere between 100.000 to 300.000

of the same itk in g cassette single format.”
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Beaming in With RTL International

Moving from terrestrial to satellite broadcasting

As MD of Radio Luxembourg in London,
Maurice Vass is responsible for the new
satellite delivered radio station,

RTL International, targetted at Scandinavia.
Vass spoke to Paul Andrews about the move
into space, and how it affects RTL’s other
plans in the UK and beyond.

it. It's common sense. If you go as
far as to invest in a satellite dish,
you make the most of it. All the
indications are that listenership to
cable and satellite radio in the

countries where it exists heavily |

are very encouraging indeed. In
Britain of course we’'re not quite

Q: But not with the 208 service?
A: No. That is a very specialist
service. Rock FM will be totally
new. I'm the wrong guy to talk to
about Rock FM - we are merely a
participant in a group.

I don’t see us installing the cur-
rent service on new UK frequen-

Q: RTL International is the
organisation’s first venture in
Scandinavia. What were your |
reasons for entering that market?
A: We decided to offer something
specific for Scandinavians be-
cause it is a market that is rather
poorly served at the moment. It
doesn’t have the choice some
other countries have - certainly no
international programme of any
entertainment value. That’s what
we're trying to do.

We're not trying to compete
with local radio stations - that's
not our job. We're offering a pure-
ly entertaining international ser-
vice. Also, the level of English is
very strong in Scandinavia, the in-
terest in music is terrific, and of
course commercial broadcasting
is only just beginning there. It's
tailor-made, really.

The idea evolved over three or
four years. I remember going to
the area four years ago to sound
out what entertainment was on
offer, and there was clearly a
market for what we've got. We
never drift into a market. It's not
just the financial factor, I think
you’re doing too important a job.
We like to come in with a high
profile programme which hope-
fully becomes part of the fabric of
the area forever.

Q: It’s also your first radio project
that is primarily satellite delivered.
A: Yes it is. There are others in the
pipeline - it won’t just be a one-
off. There has been talk, and still
is, about a classical music station.
I think for the next few years we'll
see a move towards specific,
theme radio being delivered into
particular cable and satellite
markets. How many RTL will
have I don’t know.

I think we'll also look at star-
ting programmes in specific lang-
uages narrowcasting by language.
This is the English-language pro-
gramme: it’s called International
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because so many people are happy
to receive an entertaining radio
| station in English.

RTL has been operating com-
mercial radio for more than 60
years, always, of course, terrestri-
ally. But the newest delivery
means is clearly satellite. RTL is
very much involved in supplying
TV by satellite, and is now turning
its attention to radio. It believes
there’s a potential audience.

It brings one into very interest-
ing marketing areas. The Astra
satellite, for instance, has a foot-
print almost from Iceland down
to Spain, and the west of Ireland
to East Germany. For the first
time, anyone in that area can
receive the same radio signal
equally well.

Q: How does the marketing of a
satellite to cable service differ
from conventional radio?

A: The main difference is you're
talking to an audience who are
fixed rather than mobile. Much of
radio has become a mobile thing,
a friend on the move. But there is
no mobile satellite radio receiver
yet, so it has to be a very different
product - we try to supply an
alternative to TV rather than to
other radio.

You’re saying to somebody in a
house: ‘We want you to listen to
the radio set that is plugged into
the wall! Somebody has to con-
sciously move fo the main set in
their house and switch that on.
Sometimes it’s in the same living
room as the TV set, so a conscious
decision has to be made by the
family: are they going to switch on
the television or the radio? It’s a
programme-led decision - this is
why we've gone very heavily for
an entertainment service.

Q: How successful can that ap-
proach be?

A: Research shows that people
who have got the technology use

there yet. cies. But there’s no reason why
another contractor couldn’t ask
to relay part of our programming.
We would talk to them happily
about that, and I know we would
come to terms.

Q: Does conventional broad-
casting, particularly on AM, have
a future for a long-distance
broadcaster like RTL?

A: Terrestrial reception will be the
leader for some years, and there
will always be a market for ter-
restrial radio, even on AM. [ think
nostalgia alone will make sure our
208 service lives forever - fade,
crackle and everything.

But satellite reception is far bet-
ter. It’s the most sparkling thing,
almost a different animal. Once
the mobile problem is got over,
and I believe it will be very quick-
ly, satellite is clearly the answer.

Q: Are you actively pursuing that
option, as RTL does in Germany?
A: No, but this international
satellite programme has got some
relevance in the UK. Although
targetted at Scandinavia, it’s in
English, it’s presented by our DJs,
who are all well known in Britain,
and the programmes aren’t so
Scandinavian that they won’t be
attractive to Britons.

We know we're getting quite a
lot of new satellite listeners in Bri-
tain so we have, almost by chance,
the beginnings of a daytime ser-
vice in Britain.

It’s going to be a two-phase
thing. The International service
runs from 06.00 to 04.00 CET.
That embraces the 208 service, so
the first thing is to tell everyone in
Britain who's either cabled or on a
satellite dish about reception of
the 208 service. We're doing that
in October and November. Once
they’ve got that they will clearly
learn about the daytime pro-
gramme, and can decide whether
they like that or not. I happen to

think it'll be to their liking. T

Q: Is Luxembourg still interested
in the UK Independent National
Radio franchises?

A: Yes, we are part of a group go-
ing for a station called Rock FM.
Our interest in Britain is long-
standing, but until deregulation
European or other foreign broad-
casters have not been allowed to
come here.

That all changes now, other
operators are going to be allowed
to set up shop, and thank good-
ness. At last it’s going to bring
some real variety to these shores.
Britain is a big and important
media market and RTL wants to
become more involved here.

(sdvercsement)
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Spectrum Settles IBA Legal Dispute

London  multi-ethnic ~ station
Spectrum Radio has settled its
legal dispute with the Indepen-
dent  Broadcasting  Authority
(IBA) over the station’s AM
wavelength. The frequency was
occupied by pirate station Radio
Caroline and delayed Spectrum’s
launch by more than three weeks.

Although the IBA gave Spec-
trum a second AM frequency,
Spectrum had sought compensa-
tion from the IBA for the cost of
new publicity material and for the

loss of advertising caused by the
delayed launch.

The IBA says the matter “has
been settled satisfactorily to both
parties””. Spectrum will continue
to broadcast on both frequencies
“for the time being”’.

Caroline, which fell silent soon
after Spectrum’s relaunch, has
recently been putting out test
transmissions again on 558 KHz
but is believed to be planning a
switch to a new frequency.

Meanwhile, Spectrum has sign-

PolyGram UK chairman Maurice Oberstein, typically resplendent in top hat and tals,
and Bob Geldof, suprisingly resplendent in elegont coat and ruffle shir, at PolyGram’s

the conference dinner.

sales conference in Brighton. Geldof went on to provide o live tonic for the troops ofter

UK Radio B@tes Pre;Tar;
To Examine Industry Issues

The UK commercial radio in-
dustry is getting together to host a
conference that takes a close look
at the state of i radio

Chalfont, James Gordon (head of
Radio Clyde) and Richard
Findlay (chairman of the Associa-
tion Of Radio Con-

today.

For two days in November in-
dependent radio stations, their
advertisers and their agencies will
gather in the Algarve, Portugal, to
examine the issues that confront
the industry as it enters the 90s.

The UK’s Broadcasting Bill will
have an undoubted impact on the
future of the medium and David
Mellor, the government minister
responsible for drafting the new
legislation, will address delegates.

Topics on the agenda for
discussion include the likely effect
of the new commercial stations on
the UK market, national network-
ing and the trend toward multi-
media broadcasters.

Chaired by Michael Parkinson,
LBC Newstalk’s presenter and
with keynote speeches from Lord

tractors), the conference will test
the health of future prospects of
the radio industry in the UK.

Major advertisers, such as
Heinz, Kimberley-Clark, Pepsi-
Cola, DHL and Express News-
papers, will bring their expe-
riences of local radio to the con-
ference with a series of short case
studies.

The 300-plus delegates expect-
ed to attend, will be taken on a
whirlwind audio tour around 58
of the UK’s local radio stations,
while Chris Wilkins, from Davis
Wilkins, will be playing the best
and most creative of the world’s
radio advertisers.

For further details contact Lin-
da Mantle at The Conference
Company in London on
44.71.4864533.

ed a £ 100.000 sponsorship deal
with Fiat Motor Sales for a two-
hour live Italian football pro-
gramme every Sunday afternoon.
The station will be carrying RAI’s
first division match commen-
taries.

Programme  controller Keith
Belcher says he is “Sopra la luna!
We've already had a good
response from London’s Italian
community, and with 200.000 of
them [ believe we’ll get a good au-
dience”. a

Severn Sound, the Gloucester/
Cheltenham commercial station,
is taking Chiltern Radio’s Super-
Gold service for its new AM split-
frequency called Three Counties
Radio which is being launched on
| October 8.

MD Eddie Vickers: “We're
delighted to be the first outside
station to be taking SuperGold.
In addition to our own breakfast
and drive-time programmes the
SuperGold set-up means our
listeners will still be able to hear
local news, weather, travel and
commercials at any time.

Polydor is launching the Urban
Records Division to oversee all the
company’s dance product. Eddie
Gordon, a respected veteran of
the club scene, has been appointed
GM of the division, reporting
directly to Polydor MD David
Munns.

Gordon will be responsible for
setting up and following through
all dance releases from Polydor,
the existing Urban label, the new
Slam and Love labels and other

KFM Warns

The Radio Authority has warned
KFM in Stockport that it is ““under
careful scrutiny” following a com-
plaint from two former KFM
employees that the station had
broken its promise of performance
by playing more than twice its quota
of chart records during one day.
Signal’s John Evington, appoint-
ed KFM’s programme  controller
when Signal took over the manage-
ment of the station in June, admit-
ted exceeding 5% of chart music
over 10 hours but pointed out that
during 24 hours it was 4.8%.

Kiss Excels

Kiss FM, London’s newest station,
reports that it has exceeded its
advertising revenue target by more
than 50% for September, its first
month on air. While most adver-
tisers had signed deals before the
station’s launch, some new con-

tracts were completed during the
| station’s first three weeks.

Severn Sound Takes SuperGoIE

There will be few changes to
Severn Sound’s FM programm-
ing, according to Vickers. ““We've
already been pitching towards be-
ing more music-oriented since the
arrival of BBC Radio Gloucester-
shire a few years ago. We will be
doing some fine tuning because
our split means we no longer have
to be all things to all people.

““Since we started broadcasting
in October 1980 we have consis-
tently offered quality programm-
ing. We believe the launch of
Three Counties Radio is a fitting
way to celebrate our 10th birthday”

Polydor Launches Dance Division

associated labels. His team in-
cludes club promotions executive
Suzanne Jeffrey and Urban A&R
manager Johnny Walker.

Munns says: ““The Urban
Records Division is being run by a
specialist team who can devote all
their expertise and time to this
field of music which has become
50 prominent in the marketplace.
It will also be an important source
of new product, complementing
Polydor’s own roster.”

Authority’s Ad List

The Radio Authority has issued a
list of eight areas where local com-
mercial stations will be advertised
during 1991. It includes Cornwall,
Lincolnshire, North Yorkshire, Salis-
bury, Tunbridge Wells and Seven-
oaks (Kent), Paisley (near Glasgow),
Craigavon (Scotland) and More-
combe Bay (Lancashire/Cumbria).

Nescafe Renewal

Nescafe has renewed its sponsorship
of the Network Chart Show, broad-
cast live every week via satellite on
60 commercial stations. The deal,
confirmed for the sixth successive
year, cost the company £ 700.000.
The show, which is produced by
Capital Radio on Sunday after-
noon, attracts a weekly audience of
around three million according o
the latest JICRAR figures and
reaches nearly 20% of 10-24
year-olds.
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Germany Austria & Switzerland

Bertelsmann Tops Distributor Table

by Robert Lyng

With 11 labels putting 73 titles in-
to the German singles charts dur-
ing the first three quarters of
1990, Bertelsmann leads the pack
of distributors for the period with
26.9% chart share.

The company’s leading label is
Virgin (8.9%), which takes first

place among the 59 labels includ-
ed in the chart. In 10th place
Arista scores 3%, while RCA
follows with 2.9%. Thanks to
Snap, the Logic label, at no. 13,
adds 2.7% to Bertelsmann’s chart
share. Berlin-based Hansa lands
at no. 18 in the label hierarchy

Top 10 Singles

SeNaMELN~

Verdammi, Ich Lieb’ Dich - Matthias Reim (Polydor)
Nothing Compares 2U - Sinead O'Connor (Chrysalis)
Another Day In Paradise - Phil Collins (WEA)

The Power - Snap (Logic/BMG Ariola)

Infinity - Guru Josh (RCA/BMG)

Enjoy The Silence - Depeche Mode (Mute)

Black Velvet - Alannah Myles (Atlantic)

1 Promised Myself - Nick Kamen (WEA)

All Around The World - Lisa Stansfield (Arista/BMG)
In Private - Dusty Springfield (Parlophone)

Supplied by Media Control for the first three quarters of 1990.

Bertelsmann Reports Record Turnover

Bertelsmann AG, the world’s se-
cond largest media conglomerate
next to Time-Warner, has reported
a record annual turnover of DM
13.3 billion (US$ 8.3 billion) for
the 1989/90 fiscal year, a 6.7% in-
crease over the previous year.

The company’s gross profit,
prior to profit-sharing and taxes,
jumped by 33.6% to DM 943
million, while net income reached
anew high of DM 510 million, up
26.9%.

The figures follow a three-year
period of consolidation, after the
company’s acquisitions of the
Doubleday publishing house and
the RCA record label in the US in
1986/87.

The Bertelsmann group is made
up of seven divisions, which in-
clude international and national
book and record clubs, interna-
tional book and magazine
publishers, printing and technical
services, the Gruner & Jahr
publishing  house, electronic
media outlets and the Bertels-
mann Music Group (BMG).

Encompassing Ariola, Arista,
RCA and numerous other record
labels, as well as music publishers
and video distribution, BMG’s
gross turnover increased by 11%
to DM 3.2 billion, approximately
9% of which is interdivisional.
Some 83% (DM 2.65 billion) of
BMG’s turnover is made outside
of West Germany.

Although exact statistics have
not been released, Michael Dorne-
mann, the Bertelsmann board
member who shares responsibility
for the music and video division
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with Egmont ‘Monti’ Lueftner,
admits that video turnover is still
low. However, he says BMG’s
worldwide publishing turnover
was DM 100 million.

Pointing toward the trend of
working with smaller creative
units, Dornemann says negotia-
tions to form new US record
labels are now underway, “in
order to achieve a broader basis
for internal growth”.

Manfred Lahnstein, board
member in charge of the elec-
tronic media division - which has
holdings in the private TV station
RTL Plus, private radio stations
and a new pay TV channel,
Premiere, to be launched next
March - reports a turnover of DM
859 million.

Between DM 330 million and
DM 360 million will be invested in
Premiere, and Lahnstein expects
some 100.000 subscribers by the
launch date, with the figure rising
to one million in three to four
years.
Meanwhile, Lahnstein says he
regrets that the German Unifica-
tion Treaty does not legitimise
private radio and television
broadcasters in East Germany’s
five states. “The current media
law, which will be introduced on
October 3, provides only for
public broadcasters.

“As in West Germany, the in-
dividual states will now have to
enact their own legislation, which
is likely to take a considerable
amount of time. We are sailing a
cautious course in terms of media
investment there!’ ]

with 2.3%

Other labels distributed by
Bertelsmann that are included in
the chart are Ariola, Coconut,
Jive, DDD and White. Chrysalis,
which was with BMG until July 1,
when it was integrated into Elec-
trola’s distribution, came in at no.
8 with 3.4%.

PolyGram’s 74 titles on 14
labels earns it second place
among the distributors with
17.8%. Polydor is the most suc-
cesful label distributed by Poly-
Gram, reaching no. 4 in the labels
list with 5.8%. London (handled
by Metronome) scores 2.6% for
15th place, while Metronome fol-
lows at no. 16 with 2.5%.
‘ Other PolyGram distributed
labels contributing to its success
include A&M (Polydor), Mercury,
Fontana, Rocket (all Phonogram),
FFRR and Fiction (Metronome).

Warner (now called Warner

Music Germany) is at no. 3 on the
distributors list, with 12 labels and
53 titles (split between Teldec and
WEA) scoring 14.5%. The WEA
label (no. 6 on the overall label
list) leads the pack with 5.1%.
Warner (no. 22) is next with 1.7%,
with Sire (no. 24) close behind
with 1.6%.

Other Warner-distributed labels
adding to the company’s success
include MCA, PWL, Atlantic,
Teldec and Geffen.

Distributor no. 4 is EMI Elec-
trola, whose nine labels earned
12.3% with 62 single titles sharing
the bill. Parlophone, at no. 7, is
the company’s leading label with
3.8%, followed by Capitol (3.1%),
EMI (2.6%) and Electrola (2.1%).

CBS is the no. 5 distributor
with 11.7%, followed by the in-
dependent Mikulski (6%) and In-
tercord (3.8%).

e

PolyGram and Karrussell Musik & Video executives join representatives of sponsoring
firms to lounch the ‘Mabile Wonderland The 22-metre truck, packed with cassettes,
CDs and videos, visited 63 cities throughout Germany on its 25-day tour by September
20. The contents range from pop, schloger and classical CDs to children’s stories
From - PolyGram president Wolf Gromatke; Philips Audio product manager Juergen
Buck; Bavaria St. Pauli Brewery product manager Michael Bartholl; Mercedes Benz
soles manager Harst Henschel; and Korrussell MD Werner Kiase.

(sdvertsement)
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RTL And Europe |
Optimistic About FM Bid

by Jacqueline Eacott

RTL and Europe 1 say they are
optimistic of success in their joint
bid for more FM frequencies after
presenting their proposals to the
CSA on September 18.

““We had the impression that we
were listened to with attention and
that our comments were taken
very seriously,” said RTL presi-
dent Jacques Rigaud. His sen-
timents were shared by Europe 1I's
VP director-general ~ Jacques
Lehn, Lehn’s RTL counterpart
Remy Sautter, and Philippe
Labro, RTL director of program-
mes. Labro described the CSA

reception as “‘rather reassuring”. |

“The fact that we were well
received by the CSA leads us to
believe we will be able to obtain
frequencies in the areas we want;”
said Lehn. “All we are asking for
are as many transmitters as our
rivals’

Rigaud said that the stations
were working together because
they have common interests to de-
fend. ““We are both seeking more
than 100 transmitters each. If we
both cannot be successful then I
hope, for the benefit of French
broadcasting, that one of us will
bel”

The joint proposals argue that
stations like RTL and Europe 1,
which offer music, talk and news,
should have access to the same
potential audience as France’s
formatted FM stations. The docu-

ment points out that 59% of
listeners in France tune in to FM
radio, while only 38% listen using
AM and long-wave frequencies.

The document claims that the
French broadcasting authorities
have failed to realise the impor-
tance of developing FM outlets
for broadcasters offering formats
other than music radio. “This ex-
plains why some music format
broadcasters have been able to
create networks of more than 120
transmitters ~ while  generalist
radios have been attributed less
than 30,” it states.

The CSA has given no indica-
tion as to how quickly a decision
about the allocation of any new
FM frequencies will be made.
““This is likely to be a long pro-
cess;” believes Rigaud, “but at
least we are on our way.”

Meanwhile, in a similar move,
Radio Monte Carlo’s (RMC) VP
Herve Bourges, has also ap-
proached the CSA to appeal for
FM transmitters outside its cur-
rent target area of the Riviera.

Bourges:  ““Historically, the
French territory was divided bet-
ween RMC, covering the area
south of a line between La
Rochelle and Geneva, and
RTL/Europe 1, in the north. If
Europe 1 and RTL come to our
zone, we want to have the same
right in the north. Otherwise, it
will be the death of RMC”. O

I;rench Fall On 7London

A French music festival, Fall For
France (FFF) was due to take
place in London between October
I'and 5. The event, which featured
16 acts from France, including
Amina, Jimmy Oihid and Cor-
man & Tuscadu, has been heavily
promoted in the UK by BBC
Radio 1 DJ John Peel, as well as
receiving support from UK record
companies.

FFF is an independent, non-
profit making association set up
by Monique Lajournade, from
Virgin  France. Vince Power,
organiser of the Reading rock
festival, acted as UK co-ordinator.
Funding for the festival came
from organisations representing
the French record industry,
SACEM, the performing and col-

Amina - one of the artists involved with
FFF

lecting rights society, and the
French government.

Support For

The French minister of culture,
Jack Lang, used the official
launch of Fall For France, last
Monday (see separate story), to
reinforce his commitment to pro-
moting French-language music
abroad.

Describing  his government’s
campaign, carried out in col-
laboration with the backing of the
French record industry, as a series
of “commando actions” Lang
highlighted this year’s New Music
Seminar in New York as being a
major success for the promotion
of national product.

Lang also announced the date
for the official opening of the

LE.RUGATEN CTE T
Lang Reinforces Govt.

French Acts

by Emmanuel legrand

French Music Office in New York,
November 13, and said that this,
and the creation of the founda-
tion for musical creation (FCM),
will greatly help with the promo-
tion of French artists in the US.
The minister pointed out that
he will continue his campaign for
European recognition for artists
and producers through a blank
tape levy. To assist his aim of
achieving this, and other protec-
tive legislation for music profes-
sional, he announced that the first
European conference on the
rights of artists and producers will
take place in Aix En Provence on
November 8 and 9. a

French retail giant FNAC has
decided to merge all its record
production and distribution acti-
vities. Included in the merger are
Wotre Music Distribution (WMD),
a record distribution company
created 10 years ago, the label IES
(Carole Laure, Queen Latifah),
and all of Justine, including its
distribution ~ arm,  production
label and publishing company.
The new structure, as yet un-
named, will be managed by
Laurent Treille, formerly MD of
WMD. Francis Kertekian, MD of

Justine, has left the company.

RTL And

Radio private RTL and state-
| broadcaster FR 3 are collabo- |
| rating on a monthly series of 10 |
programmes focusmg on the |
history of music. The co-produc-
tion, entitled Les Grands, which |
features shows on the Beatles and
Brel, have been finalised by RTLs
head of music Monique Le Marcis |
and written by the station’s Jean-
Pierre Dessaux.

“I wanted to put music into a |
wider cultural context)’ said
Dessaux, ““so, I have set it along-
side political and social events of |
the same era to help illustrate |
I there is an interaction between

FNAC Merges Activities

GMF last year took a minority
stake in Justine and subsequently
invested about Ffr 30 million
(app. $US 5.7 million) in the com-
pany. Justine’s recent lack of suc-
cess is thought to have prompted
the FNAC move. The long-term
aim of the merger, according to
FNAC  president  Jean-Louis
Petriat, is to become one of the
major players in the national
market, “although, we do not ex-
pect that to become a major
within the next six months)’ sald
Petriat.

Grand Plans From

FR3

them. Although this is not the
first time that RTL has col-
laborated on a TV programme, it
is the first time we have worked as
co-producers.” Les Grands goes
on air later this month.

Meanwhile, the RTL-owned
FM station, Maxximum, is work-
ing on its own TV project, with
M6. Although full details have yet
to be finalised, “’the programme
will be based on the style of music
we play - dance music]” according
to Maxximum’s president Eric
Hauville. “We hope to have the
programme out by the end of lhe
year”.
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Epic Celebrates Polnareff Success

Epic France is celebrating the suc-
cess of 60s star Michel Polnareff,
despite the artist’s reluctance to
help with promotion. His first
album for five years, Kama-Sutra,
has produced two top 50 hits and
sold more than 130.000 copies.
Polnareff has been described by
his record company as the “invisi-
ble man’” after refusing to appear
on television, in videos accompa-
nying his songs, or to give press
interviews. Christian Ract, GM
Epic France: ““It is very hard for
us to work this way, but it’s a
challenge. It’s like doing the pro-
motion of an invisible man, even

BN E E N E L U Xx§
TV Gala Line-Up Announced

The line-up of artists has been
finalised for the televised gala
marking the Dutch record in-
dustry’s ninth autumn promo-
tional event, ‘10 Days Of Records
(Platen 10 Daagse).

This year’s campaign runs from
October 3-13, with the three-and-
a-half hour gala being transmitted
nationally by public broadcasters
KRO and VARA over three even-
ings: Tuesday October 2, Sunday
October 7, and Tuesday October 9.

Topping the bill are Dave
Stewart, Dusty Springfield and
James Last, with other acts cover-
ing the whole spectrum of music.
They include Oleta Adams,
Clouseau, Kenny Coleman, Kim
Wilde, Candy Dulfer, Marianne
Faithfull, London Beat, Toto,
Beverley Grayson, The Nits, Nigel
Kennedy and Sugaro.

The event is the highlight of a
DfI 900.000 (app. USS$ 511.000)
campaign mounted by music and
retail industry organisation CPG.

J
Dummdunms John Taylor recently attended meopenmg of EMI’s new co puuz at Uden,
Holland. Also pictured are, from I+: Colin Southgate, chairman and CEO Thom EMI
Richard Burkett, MD manufacturing and operations Europe and international; and Jim
Fifield, president EMI Music Worldwide.
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if he is still remembered by the
French public. Polnareff has
always been secretive, rarely gw-
ing interviews or appearing in
public”.

The single Kama-Sutra, a
ballad, has just entered the top 50.
It is being supported by an exten-
sive TV advertising campaign, on
all major stations.

Ract: “Getting airplay is no
longer the problem. What we
want now is to show audiences
that Polnareff is back with a
record” The goal is to reach
platinum (300.000 copies).

In the run-up to the 10 Days,
advertising has been taken out on
TV and on national Radio 3, Sky
Radio and Radio 10 Gold, as well
as in the local and specialist music
press.

This is to be backed by exten-
sive point-of-sale material in the
1.200 participating stores - almost
all Holland’s outlets - built
around this year’s slogan, ‘You
find the best presents in the record
store’.

The money is raised from a
0.5% levy on the turnover of all
CPG members, both retailers and
record companies. It is also used
to subsidise a 15-track promotio-
nal CD, LP and cassette compila-
tion of Dutch and international
music, given free to customers
spending at least Dfl 49.50 (for
the CD) or Dfl 27.50 (LP/MC).

Artists featured are: New Kids
On The Block, Mecano, Toto,
Lois Lane, Billy Joel, Oleta
Adams, Mildred Douglas, Mariah

are the largest single shareholders.
| O

Hachette In i
La Cinq Bid

Publishing g1am Hachette, owner
of Europe 1, is planning a take-
over of the La Cing TV channel,
which has reportedly cost its in-
vestors in excess of Ffr 2 billion
(app. US$ 382 million) in losses.
Hachette has acquired 22% of the
company’s stock, at a cost of Ffr
430 million, and has made no
secret of its desire for control.
Currently Robert Hersant and
Silvio Berlusconi, with 25% each,

Carey, Vaya Con Dios, Rene
Shuman, Tears For Fears, Wilson
Phillips and The Notting Hill-
billies.

CPG is also to run a classical
music promotion, from October
22 to January. This will also be
publicised through a three-part
televised concert of popular
classics - to be screened by AVRO
on October 20, November 17 and
December 15 - radio advertising
and a promotional CD/LP.

Rather than being given away,
the seven-track compilation of well-
known classics will be sold at a cut
price, Dfl 9.00 (CD) or Dfl 600
(LP/MC), as a ‘taster’ of the range
of classical material on offer. [

Chrysalis Launch
EMI Belgium will hold a party at
the Ancienne Belgique in Brussels
on October 7 to mark the Belgian
launch of the Chrysalis label. Erwin
Goegebuer, EMI’s product manager
for Belgian repertoire, Eurotoire and
Chrysalis: *“We are extremely proud
to have Chrysalis with us - they have
good acts, with hitmakers like
Sinead O’Connor, and the quality
of existing catalogue is extremely
high” At the party, EMI will
distribute advance cassettes and
promotional T-shirts announcing
Chrysalis product.

RTLTVi Figs
French-language Belgian commer-
cial television station RTLTVi says
audience figures for the first half of
1990 give it a 27.6% market share in
Belgium’s French community, mak-
ing it the most popular TV outlet in
the area. Spokesperson Yvonne
Boel: ““We are successful because all
of our programming is produced
with our target audience in mind,
even the news” RTL-TVi was laun-
ched in 1987 and had a turnover of
US$ 87 million in 1989.
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A TRIBUTE PRODUCTION
MUSIC

LOOKING

OF EAST & WEST
EUROPE'S
MUSIC INDUSTRY

23-26 November 1990
BUDAPEST, HUNGARY

Supported by the Hungarian Ministry of Cuture
)
Multimedia KFT
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conference staged in East Berlin
as The Wzﬁ came down,
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Radio Italia Solo Scores Ratings
Increase With Italian Music Policy

Radio Italia Solo Musica Itali-
ana’s Fillipo Broglia says Audi-
radio’s 1990 audience survey pro-
ves that critics of the station’s
Italian music-only policy were
wrong.

The survey, which was publish-
ed on September 20 and con-
ducted between May 1989 and
June 1990, says that Radio ltalia
Solo was the only station among
ltaly’s top four privates to in-
crease its daily audience over the
period (see front page).

Broglia: “Everybody thought
we were crazy when we launched.
But we believed in Italian music
and its potential. We have con-
tinued what we set out to do and
we have improved.”

According to Audiradio, Radio
Italia Solo’s daily audience has
jumped from 843.000 last year to
just over one million, securing its
position as the fourth most im-

Italy’s Top

by David Stansfield

portant private station in Italy.

Meanwhile, Rete 105, the mar-
ket leader, has seen its daily au-
dience drop from 2.10 million to
1.94 million. Radio Deelay (1.42
million, down from 147) and
Radio Monte Carlo (1.06 million,
down from 1.16) have also lost
ground.

Figures for Radio Italia Solo’s
base province of Milan also show
the station increasing its audience.
With an average of 226.000 daily
listeners, it beat off its major
Milan-based competitors Radio
DeeJay (210.000), Radio Milan In-
ternational (194.000), Rete 105
(193.000) and Gamma Radio
(168.000).

Umberto  Labozzetta, PR
manager at Radio Deelay, com-
ments: “Radio ltalia Solo is an in-
teresting phenomenon but it is
provincial and we don’t regard it

as a competitor. What is signifi-

10 Privates

Station Daily audience
Rete 105 Network 1.94
Radio Deejay 143

| Radio Monte Carlo 1.06

| Radio ltalia Solo Musica Italiana 1.05

| Radio Dimensione Suono Network 95

 Radio Italia Network 7

| Radio Milan International 50 |

| Radio Kiss Kiss Network .50

| Radio Norba 45

| Gamma Radio a7

Supplied by Audiradio for the period May 1989 to June 1990. Figures are

rounded-off and are in millons.

Phonogram Teams Up
With Broadcast Magazine

Phonogram Records has teamed
up with the monthly broadcast
magazine Millecanali for a pro-
ject aimed at offering local radio
stations something new.

The magazine has published in-
formation about a new single,
Underground Train, by the group
Cap Ferrat. It also explains how
stations can receive a free pre-
recorded interview with the group,
plus the opportunity of having the
cassette personalised.

Danilo Calatroni, Phonogram’s
radio promotions manager: ‘“The
Underground Train single has
been sent to the 40 stations

throughout Italy that I work with
and is receiving airplay. We have
also tried to widen the scope of
promotion by giving minor sta-
tions the opportunity of broad-
casting the interview.”

But Calatroni admits that, so
far, he has had no takers. “‘I have
had no response whatsoever in
three weeks. I do not know why.
Perhaps local stations do not read
Millecanali. I thought there would
be interest in an exercise like this
but maybe we were wrong.”

However, Calatroni does not
rule out the possibility of similar
initiatives in the future.

cant at a provincial level is that
Rete 105 has lost its leadership
and dropped to number four”

Rete 105 PR manager Edoardo
Hazan attributes the station’s au-
dience loss to the launch of its
gold station 105 Classic. “We
didn’t subscribe to Audiradio
with 105 Classic but the Data-
Media survey shows it to have
104.000 daily listeners. It is not
only stealing listeners from other
stations, but also from our own.
The listeners we have lost have
gone to 105 Classic so we have
kept it all in the family.”

Rete 105 remains the number
one station in the city of Milan,
with an average daily audience of
88.000. Gamma Radio, the auto-
mated international hit station,
came second with 80.000 daily
listeners. Radio Deelay (67.000),
Radio  Milan  International
(65.000) and Radio Italia Solo
(59.000) followed.

Some 799 private national,
regional and local stations were
included in the Audiradio survey,
which was based on 125.620 inter-
views. Their total daily audience is
15.95 million, compared to 13.43
million for the state RAI stations.
Figures for each of the five RAI
outlets were not available at press
time.

Audiradio was recently at the
centre of a controversy concern-
ing the way research was con-
ducted in its October/November
1989 survey (M&M May 26).
Audiradio chairman Felice Lioy
says the organisation will now on-
ly publish statistics annually, and
estimates the annual cost of the
exercise at US$ 3 million.

Labozzetta says he is generally
happy with Audiradio research
but adds: “We will have to wait
and see about the future of the
organisation because I think that
many stations will cut their ties to
it. It's also expensive. We sub-
scribe to 78 provinces out of 90.
That costs us about L 100 million
(app. US$ 85.000) a year.”

Hazan adds: “I'm not com-
pletely happy with Audiradio. The
DataMedia statistics showed Rete
105 as having 3.1 million daily
listeners. Audiradio say it is 1.9
million but I would like someone
to tell me what happened to the
missing 1.2 million.”
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Compilation Sales
Reach 2 Million

by David Rowley

The 40th issue of Norway’s most
successful music cassette compila-
tion, Paagang (‘What’s Happen-
ing’), will be released in Novem-
ber, when total sales since launch
are expected to pass the two
million mark.

The project is sponsored by VG,
the country’s biggest selling daily
newspaper, and put together by
PolyGram in conjunction with
other Norwegian record labels.
Four to five issues are released an-
nually and each retails for Nkr
59.50 (app. US$ 9.80).

The compilation, which fea-
tures 16 tracks with radio-style
links by freelance DJ Steinar
Fjeld, sells about 60.000 units per
issue and is only sold at outlets
such as news stands, kiosks and
petrol stations. For many years
petrol stations have been a ma-
jor outlet in the cassette-domi-

| nated Norwegian market.

Paagang’s costs are borne by
VG and each release is supported
by full-page newspaper advertise-
ments and varied additional mar-
keting.

PolyGram  special projects
manager Per Alm, who has work-
ed on the compilations since the
beginning, says the final track
listing is put together by a jury of
VG and record company represen-
tatives and is intended to combine
international chart hits with pre-
views or hit-tips by local artists.

One Norwegian act on each
compilation is awarded a prize of
Nkr 25.000, again decided by jury,
to help finance touring or other
projects. Acts on recent cassettes
have included Jon Bon Jovi,
INXS, Faith No More, and
Norwegian band the Dum Dum
Boys. u]

Orvomaa Dies

Finnish record industry pioneer
Harry Orvomaa has died at the
age of 63, following a prolonged
illness, which confined him to a
wheelchair during the last few
years of his life.

Orvomaa was one of the
founders of the Scandia Musikki

record company in 1953, and was
its MD until 1976. His respon-
sibility for Scandia’s domestic
repertoire resulted in him laun-
ching the careers of artists like
Annikki Tahti, Brita Koivunen
and Laila Kinunen.

Radio Suomi Tops Finnish Ratings

by Kari Helopaltio

Public MOR/speech  station
Radio Suomi is now Finland’s
most popular service, according
to state broadcaster YLE’s first
official survey of its national pro-
grammes since they were restruc-
tured on June 1.

Radio Suomi (formerly P3)
achieved a daily share of 34% of
the national audience, emerging
as the principal challenger to the
country’s local private stations.
As well as MOR music, the service
carries national and regional
news, and sports programming.

Youth-oriented pop-rock sta-
tion Radiomafia (P2) rated 25%
overall, but this figure rose to
29% among its target group, the
under-30s. Cultural and classical
station Ylen Ykkonen (P1) had a
21% share. YLE’s fourth net-
work, a Swedish-language service,
was not surveyed.

“We haven’t lost listeners, so
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we are quite satisfied)” comment-
ed YLE’s deputy head of infor-
mation, Riippa Kontula. “We
know from the press here that
many people haven’t got used to
the changes yet, so we hope the
audiences will grow.

“Radiomafia has done well,
finding its young audience,
Because it is very different from
the old P2, a lot of people have
said they are dissatisfied with it,
but we hope to gradually make
them understand that they are
now being catered for by the other
stations.’

The survey also showed a total
average daily listening time to all
stations of 3 hours 30 minutes. It
was carried out by Taloustutki-
mus Oy among a random sample
of 1000 people aged 9 to 75, who
completed listening diaries bet-
ween June 7-13.

SPAIN & PORTUGA L [N

Revert Revamps
'Radio Minuto

by James Bourne

SER’s Rafael Revert is revamping
programming on Spain’s 19-sta-
tion Radio Minuto network,
following the departure of head
of programmes Jorge de Anton.
The changes include a new morn-
ing show, a revised playlist and
new guidelines for DJs.

De Anton’s departure follows
his appointment as head of pro-
grammes at Madrid rock station
Radio 16. He replaces Ana Blan-
co, who has been recruited as a
weekend newsreader on state-run
TVE L.

As aresult of de Anton’s move,
Revert, SER’s head of programm-
ing, is now introducing long-
planned changes at Radio
Minuto, which targets the over 25
age group and had 409.000
listeners in the last EGM survey,
making it Spain’s 10th most
listened to network.

A new morning show, based on
the US-style zoo format, has been
launched and is hosted by Los 40

star DJ Jose Antonio Abellan.

Abellan continues to introduce
the ‘Los 40 Countdown’ and co-
hosts the weekend ‘Gran Musical”
‘on the Principales network.

Revert says he is also working
with Jose Manuel Martin, de An-
ton’s former deputy and replace-
ment, to create an 85-track
playlist featuring artists who have
been recording for more than 10
years. Fifteen tracks get five plays
a day, 30 two and 40 just one. Of
every seven records played, two
are oldies.

Initially, current singles will be
played but Revert says he even-
tually wants DJs to choose album
tracks, once an LP’s debut single
has peaked.

Meanwhile, Revert says he
wants Minuto’s DJs to be “‘more
cheerful”’ on air, and also aims to
reduce the amount of news aired
by the station.

More changes are expected at
Radio Minuto, but Revert says they
will be introduced gradually.

ONCE Plans Radio Expansion

by Anna Marie de Ia Fuente

Spanish charity ONCE has set up |
an organisation called UNIPREX
to manage its radio expansion
plans and has also announced
that the Cadena Rato network,
which was purchased earlier this
year for Pta 5 billion (app. US$
500.000), will be merged with the

foundation’s  other  network,
Amanecer.
Both will be managed by

UNIPREX network general co-
ordinator Jorg: Pineiro, who says

UNIPREX aims to buy more sta-
tions, and hopes to have at least
one in each region of Spain. “We
have reached our target of 100 sta-
tions but will probably add 10
more. We still do not have one in
the Basque region.”

Peneiro  says the merged
Cadena Rato and Amanecer net-
work will not be known as
UNIPREX. He adds that a name
has not yet been chosen.

Garrido jo:ns RNE 3

Carlos Garrido has been ap-
pointed programme co-ordinator
at state-run RNE 3. He formerly
held the same post at the mixed
format RNE 4 and its Madrid
rock station Canal Pop.

Garrido says he wants to make
RNE 3 “a 24-hour rock station,

very similar to Canal Pop”.

Canal Pop’s schedule is based
on a list of 75 LP tracks and
specialist music programmes.
Although a critical success, it has
not found a large audience.
However, industry observers say
the station might be merged with
the new-look RNE 3, which has
an audience of 405.000.

To contact }
Music & Media
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Mory Kante

Radio promotion will play

a major role in the |

campaign for the new
album by African musician
Mory Kante, according to
Michael Golla, senior
product manager
European marketing for
PolyGram International.
Chris White reports.

M ory Kante’s new LP Touma
was released by Barclay/
PolyGram in France on October
1, and will be out in the rest of
Europe later in the month. The
European marketing campaign
aims to consolidate the success of
Kante's 1987 album Akwaba
Beach, which sold more than one
million units and yielded the hit
single Yeke Yeke. Yeke Yeke

topped the charts in seven Euro-
pean countries and made the top

10 in 12 others globally. Also, it
topped the Eurochart Hot 100
Singles in 1988 for three conse-
cutive weeks.

European radio played a major
role in breaking Yeke Yeke. In
1988, the single spent 24 weeks in
the European Airplay Top 50,
peaking at no. 5. After Eddy
Grant’s Gimme Hope JoAnna
(32 weceks), Yeke Yeke was the
longest charting single of 1988 in
the Airplay Top 50.

PolyGram’s promotion cam-
paign for the new LP and the
single, Bankiero is again aimed
towards radio. Already, airplay in
France is taking off with all AM
stations adding the single to their
playlists.

Golla: “The single Bankiero
was released in France three weeks
prior to anywhere else and got off
10 a very encouraging start with

good airplay on the AM stations.
The FM stations arc now
following suit. We are confident
that this situation will improve
even more when Mory Kante
starts domg some TV appear-
ances”

He adds: ““The European mar-
keting campaign includes a teaser
campaign via advertising, leaflets
and a specially-packaged promo-
tional CD based on the silhouette
image of Kante, and using the
copyline ‘Who’s that man?”. The
aim of the campaign is to re-
introduce Mory Kante as a name,
and to provide the link between
the success of the Akwaba Beach
album and Yeke Yeke single in
1987 and the new album and
single.

“Kante’s biggest European
markets are France, Germany,
Switzerland, Italy, Holland,

Spain and the UK. Each country
will be devising its own domestic
promotions.

“‘Radio and press interviews are
currently being set up and in
January Kante will start a major
European tour, which will run
through to the end of February.
He'll be playing 2.000-3.000 seater

venues.” A second single, Man- |

kene, will be released to coincide
with this tour.

Mory Kante originally comes
from Guinea in Africa and Yeke
Yeke has been described as the
world’s first Afro house smash
hit. His new album includes
contributions ~ from  Carlos
Santana and Ray Phiri, who was
Paul Simon’s main collaborator
on Graceland.

Mory Kante’s new album is
reviewed on page 18. [m]
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The Charlatans

m Signed to Situation
Two/Beggars Banquet

m Publisher: Warner Chappell

w Management: Steve Harrison
at Steve Harrison
Management, Northwich,
Cheshire

®m Group members: Tim Burgess
(vocals), Rob Colling
(keyboards), Jon Baker
(guitar), Jon Brookes (drums),
Martin Blunt (bass)

w Current single: Then, released
September

m Current album: Some
Friendly, released October 8

m Production: recorded at The
Windings, North Wales.
Produced by Chris
Nagle

m Promotion: promotional visits
to Germany and France,
appearance at a Swedish
summer festival, Paris festival
date scheduled for mid
October.

m Tour: eight-date tour of Italy,
Spain, Holland, Belgium and
France in November.
European tour in February
and March

w Tour agent: Martin Horne,
1B

S w E

Titiyo

# Signed to Arista/BMG for the
world, excluding Sweden
(Telegram)

m Publisher: BMG Eurodisc

m Management: Peter Yngen,
Stockholm

m Current album: Titiyo,
released August 20

= Current single: Flowers,
released in August

m Production: recorded at
studios in Stockholm, Paris
and London. Produced by
Magnus Frykberg, co-
produced and mixed by Mark
Saunders

m Marketing: posters, T-shirts,
radio and TV spots, media
appearances

m Tour: a Scandinavian tour is
planned for later this autumn

Titiyo, the 22-year-old half sister
to Neneh Cherry, met Swedish

| Formed in 1988, The Charlatans

were ignored by indie and major
labels until their self-financed
Indian Rope 12" topped the indie
charts and made the national top
75, selling 20.000 copies. The
band then signed their Dead Dead
Good label to Situation Two.
Earlier this summer, their The
Only One I Know single reached
no. 9 in national charts and
topped the indie charts for eight
weeks, selling 150.000 copies. It

| also enjoyed some success on the

producer Magnus Frykberg while
both were members of Orup. They
began working together and
Frykberg, who also worked as a
producer/songwriter for Telegram |

Continent, including a no. 1 on
the Dutch Tip Parade.

Their new single, Then, went
straight into the charts at no. 15 in
its first week of release. Beggars
Banquet MD Martin - Mills:
“What’s great about them is their
fantastic live show and their
ability to come up with great
singles, which are very danceable.
Radio played a great part in
getting The Only One I Know
away and, although BBC Radio 1
has been slow to pick up on Then,
we are still ahead of the first
single’”

Mills says pre-sales of the LP,
Some Friendly, were 100.000 and
he expects it to sell 250.000 by
Christmas.

Records, convinced the label to
sign Titiyo on the strength of her
demos.

Her first single was Break My
Heart (But Don’t Waste My
Time). The track became a local
hit and paved the way for Talking
To The Man In The Moon, which
went gold in Sweden (25.000
units).

The following single, After The
Rain, which sold 16.000 units in
Sweden, was released in the UK in
February and reached no. 60 in
the UK singles chart. The current
single, Flowers, was voted as the
no. 1 track on Music & Media’s
Scandinavian CD (issue 38) by the
region’s top radio stations. For
more details, see page 27. o
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EXPLOS VESCHARTBUSTERS

EUROPE’S MOST RADIO ACTIVE HIT MATERIAL

' SINGLES
DNA feat. Suzanne Vega Airplay
London Beat Sales

ALBUMS
George Michael Airplay
Carreras/Domingo/Pavarotti Sales

| Chart Busters is a quick reference to this week’s Hot 100 Singles/Albums and the

European Top 50 charts. Chart positions are indicated where appropriate.

Explosives features the major new releases by established and new artists.
It includes recent releases stillin need of support on European radio.
[SINGLES OF THE WEEK ]
Iggy Pop - Candy (Virgin)
Neneh Cherry - I've Got You Under My Skin (Circa)
Stereo MC'’s - Elevate My Mind (Island)
Pogues - Summer In Siam (WEA)
Wee Pappa Girl Rappers - The Bump (ive)
Aztec Camera & Mick Jones - Good Morning Britain (WEA)
[SURE HITS |
Daryl Hall and John Oates - So Close (Arista/BMG)
Pet Shop Boys - So Hard (Parlophone)
MC Hammer - Have You Seen Her (Capitol)
Snap - Cult Of Snap (Logic/BMG Ariola)
Paul Simon - The Obvious Child (Warner Brothers)
The Jeff Healey Band - While My Guitar Gently Weeps  (Arista/BMG)
[EURO-CROSSOVERS
Al Bano & Romina Power - Fotografia (WEA)
Daniel Sahuleka - The Loner (1MS)
Eros Ramazzotti - Dolce Barbara (DDD/BMG)
[EMERGING TALENT ]
Warrant - Cherry Pie (css)
Stress - Beautiful People (WEA)
Yomo Toro - Noveleo (Mango/lsland)
[ENCORE
Andrew White - I'm Only Wounded (Mercury)
Janet Jackson - Black Cat (A&M)
]
[ALBUMS OF THE WEEK |
Mory Kante - Touma (Barclay)
The Replacements - All Shook Down (sie)
Herbert Groenemeyer - Luxus (Electrola)
Robert Cray - Midnight Stroll (Mercury)
The Vaughan Brothers - Family Style (Epic)
Matthias Reim - Reim (Polydor)
AC/DC - The Razor’s Edge (Atco)
Beverly Craven - Beverly Craven (Epic)
Inga Humpe - Planet Oz (WEA)
Giants Of Rap Vol 2 - Vanous Ar(ls(s (BCM)
(BMG Ariols)
(Epic)
YESTER HITS the Eurochart top
Singles
Baltimora - Tarzan Boy (EM)
Stevie Wonder - Part-Time Lover (Motown)
Magonna - Into The Groove (Sire)
Da¥'id Bowie & Mick Jagger - Dancing In The Street (EMI America)
Tina Turner - We Don't Need Another Hero (Capitol)

[CHART ENTRIES

f

Airplay Top 50

Vanessa Paradis - Tandem (38)
Pet Shop Boys - So Hard (39)
Marc Lavoine - Rue Fontaine (42)

Hot 100 Singles

The Cure - Never Enough (48)
Bobby Vinton - Blue Velvet (5/)

Top 100 Albums

[FAST M
Airplay Top 50

Hot 100 Singles

UBA0 - Kingston Town (/0-/8)
Snap - Cult Of Snap (19-43)

Top 100 Albums

Neneh Cherry - I've Got You Under My Skin (2/)
Steve Miller Band - The Joker (26)

Megadeth - Holy Wars. The Punishment Due (6/)
Vaya Con Dios - Nah Neh Nah (68)

Herbert Groenemeyer - Luxus (12}

The Waterboys - Room To Roam (/7)
Bob Dylan - Under The Red Sky (/8)
Cocteau Twins - Heaven Or Las Vegas (33)

London Beat - I've Been Thinking About You (I-11)
Maria McKee - Show Me Heaven (3-9)
Twenty 4 Seven - | Can't Stand It (9-17)

George Michael - Listen Without Prejudice (2-3)
Roger Waters - The Wall Live In Berlin (/6-28)

Tina Turner - Foreign Affair (26-39) apicol)
Chris De Burgh - High On Emotion Live From Dublin (3442) (A&N)

(Circa)
. (Capitol)
(Polydor)
(Parlophone)
(Avrep)

(Fiction)
(Epic)
(Capitol)
(Ariols)

(Electrola)
(Ensign)
(css)
(4AD)

DNA feat. Suzanne Vega - Tom's Diner (1-2) AsM)
London Beat - I've Been Thinking About You (2-3)
Vaya Con Dios - What's A Woman (14-21)

Craig McLachlan & Check I-2 - Mona (20-30)
Vaya Con Dios - Nah Neh Nah (25-47)

(
(Anxious/RCA)

(Ariols)

(Anxious/RCA)
(Epic)

(Freaky Records/BCM)
(Virgin)
(Logic/Ariola)

(Epic)
(Mercury)

[HOT ADDS

Albums

Dire Straits - Brothers In Arms

Madonna - Like A Virgin
Sting - A Dream Of Blue Turtles
Bryan Ferry - Boys And Girls

Bruce Springsteen - Born In The US.A.

Breaking Out On European Radio

M.C. Hammer - Have You Seen Her
Robert Cray - The Forecast (Calls For Pain)

OCTOBER

(Capicol)
(Mercury)

(Vertigo)
(cas)
(Sire)
(A&M)
(Polydor)
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united kingdom

germany

austria

Most played records compiled on BBC
stations and the major independents,

. INXS - Side Bonde
Deee-Lite -Groowe s The He

. London Beat xS kg At Yo
Maria McKee - Show e Heaven
S-Express - Notin To Lose

12, Neneh Cherry -I'e Got Tou Unde iy Sca
i} Phillps -Recase Me

14, Phil Collins - ng lnLoo Evouh

15. Snap . Co O srap

16. Rinr Giy el W' Wrong i) Draig
17. The Black Crowes - Hrd To ande

18. Adamski - TheSpce e

19, Talk Talk - L5 o o

20. Paula Abdul -

Hest lyed records on the ARD stacons
jor privates. Compil
Meda Control Baden Baden.

1. Wilson Philps -Reease e
2. New Kids On The Block -

5. London Beat - ve Ben Thiking Abour You
§ MarlahCary - Voon Ol Lo
D. Lewis -Socs Duce
prle Schulz -0y Hu e Grte NochGeek

12. Vaya Con Dios - Wi’ A Warin

13. Go West - The King Of Wi Tisng

14 Roctte s bt
5. Erste. Verunsicherung - ururs

18. Colin James - Gve t Up
1 Emyd:yhople e
2. Clfl Richard - i

switzerland

Most played records on the national chan-

el DRS 3 and the private stations. Radio
Aktuell, Basiliek, Radio Pilatus, Radio
and Radio 24. Compiled by Media Con-
o, Basel.

1. New Kids On The Block -Tooghc
2. Mariah Carey -Vsio Of Love

3, George Michael - Payag For Tne

4. DNA feat. Suzanne Vega -Tons Dner
5. M.C. Hammer .U G Touch The

6. Cralg McLachian & Check 1-2-Hora

7. Sinead O'Cannor - Th Enperr's New Cates
8. Matthias Reim - Verdann,lh e’ Dch

9. Maxi Priest -Clos To You

10, Rowette - st HaveBees Love

1. Maleo - Lovegrow

12. Vaya Con Dios - o ek N

13. Jon Bon Jovi - Bus O Giry

14. Dave Stewart -k Yoing

15. Madonna - Hirky Parky

16, Aswad - Nex To You

17, Prince - Thiews n The Terpie

18. Nick Kamen - romsed M

19. Go West - The King Of Wb Thig

20 INXS -Socice Bonde

_italy

Most played records compiled from RAI
cereo Due.

1. Francesco De Gmwr L ora

2. Nino Buonocore

St Tkt

4. Bruce Hornsby & The Range - Acos Te e
5. Eros Ramazzotti - ' O Serofp)

Most played records on the national pop
channel O3. Compiled by Media Control, |
Baden Baden.

o ek i e

2. Craig MeLachlan & Check 1-2 -Mora |
3. Blue Pear! -tk n The ko
4. DNA feat. Suzanne Pere 1ovces

3 Dure Wi Stranger - The nsai M
Harky Pk

5. Roxetto -t st Have e Loe

10 Jon Bon Jovi - Buue Of Gary

france

Most played records on the AM and FM
stations as compiled by Media Control,
Strassbourg.

Radios Peripheriques (AM Stations)

1. Liane Foly - AuFur Ec A esre

2. DNA feat. Suzanne Vega -Tons Doe:

3. Alin Chimfrt s P s Grue
4. Marc Lavoine -ee

. Patrick Bruel . Aors Regute

6. Johnny Hallyday - Caginc

7. Roch Voisine -Avr De Parir

10. UBA0 - Kngton Town

1. Alannah Myles - Bk Vere:

12, INXS - Sucse Borde

13, Vanessa Paradis - Tudem

14. George Michael - ryingFo Tene.
15, Jane Birkin - Anour Des Feree
16 Madonna -k Py

7. Gianna Nannini -Scanio

8. Ivano Fossati - Dicanto

9. Michael Franks - Bue Pacclp)
10. Lucio Dalla - Aene Al Ligo

1. Prince - G 8idgel)

12. George Michael - rayrg For Tire
13. Maxi Priest - Cloe To You

14. Duran Duran - they(p)

15. Bob Dylan - Unbeienie

16. Carol Kelly -1 Cach A Fesing

19. Francesco Guccini - Quelo Che Nov...(y)
20. Beats International - v e Good To e

holland

spain

7. ul
8. KmWilde»Cmt(mEM
19, Thierry Hazard -Le ek
20. Zouk Machine -Midon

Radios FM

1. UB40 - Kngson Town
2. Mark Boyce - Hey L Gii

3. Alannah Myl -Buck Veve:

4. Elton John - Cub At The £ Of hetrest
. Double Dee -Found Love

6. DNA feat. Suzanne Vega -Tom's Dier
7. George Michael - PrayogFor Tve

8. M.C, Hamimer .U Car Touth Thi

9. Vaya Con Dios - What's A Warsa

10. The Christians -1 Foud Out

11 Phil ol Sometha Hagpened On The Wr..
12. Roch Voisine - A De S

13.0;

Hostpayed records compled on the a-
tional stations Radio adio 3 as
<ompiled by Sikhlmg Nedeancie Top
40.

1. Matthias Reim - Verdunee, Lt Oich

6. London Beat - ve Been Thikig Abut You
7. Clouseau - el Aeen
L dacre Huze iy
Netat ity o lon ety 9
o Beverly Craven - Prom:
11. Caron Wheeler - v mmm
12. Vaya Con Dios - teh b
13, Cocteau Twin

The 20 best played records in Spain from
Cuarenta Principales, covering the major
Spanish stations.

1. M.C. Hammer - Carc Towh T
2. Twenty 4 Seven -1 Car'Sund
3, Beach Boys

20. G. Medeiros & B. Brown - She An't Worch ¢

4. Radio Futura - Coraon De Tas

7. Los Romeos - Un Pogato De Amor
8. Duncan Dhu -ossGris

9. Revolver . Pus De sur

10. Adamski -

11, Alannah Myles - Love s

12. The Refrescos -sia

; finland

Most played records on 25 private sta-
tions a5 compiled by Discopress Tampere.

1. Pekcka Ruuska - Rafsen ket
2. MC Nikke T - o Hiw St
3.4

14. Robert Cray - The Forecst

15. Gerard Joling - Coraon

16. The Nics - ado voes

17. George Michae! - Frayin For Tive
18, Steve Miller - Thejoker

15, Aswad -Nexc To You

20. 8, Kaandorp & H. Finkers - Duet

15 Ele oSt
4 lkolleqlmm Decrs
~The Frnce
m i id Husko Loco
19. Queen Laiah - Hama Guve B To The S Chiren
20. Jon Bon Jovi - ze Of Gery

1ya Con Dios
& New Kt On Th Blck. b5
2 -S4 Got Te Bhes

8. Madonna - Hrky Purky

9. Arja Korisera & Ari Klem -Xon M Xoskeac
10. Alannah Myles -Love s
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MUSIC
@ cazr-plcey

TITLE

ARTIST . ORIGINAL LABEL

(PuBLIsHER)

Tom’s Diner
DNA feat. Suzanne Vega- A8 (Rondor Muk)

I've Been Thinking About You
London Beat- Anxious/RCA (Wamer Chappell)

Praylng For Time
George Michaelpic (Morrson Leshy Mus)

4 s 5 Tonight
New Kids On The Block- CBS (M SarrEt AprfA. Lancelo)

Suicide Blonde
INXS- Mercury (Tol Muziek)

n Of Love
Marish Carey- CBS (Vision Of Love/Been Jammi)

Release Me
Wilson Phillps- SBK (EMI Biackwood: Willphit)

Soca Dan

Charies D ngw Polydor (Gl Musi)
Groove Is In The Heart
Deee-Lite- Elektra (Delovely)

It Must Have Been Love
Roxette- EMI (jimmy Fun Music)

Hanky Panky
" Madonna-Sie (ws! MuudBlue DsqueWeboGir)

Kingston Town
UBA0- Virgin (Sparta Florida)

Close To You

" M Maxi Priesc 10 Records (Various)
2z What's A Woman

__ Vaya Con Diog- Ao (Vaa Con DiolBMG)
s U Can't Touch This

Hammer- Caicol (fbecelBust

R Verdammt, Ich Lieb’ Dich
Matthias Reim- Polydor (Kangaruh Musik)

The Emperor’s New Clothes
Sinead O'Comor- Egn (M1 usc)

The King Of Wishful Thinking

Go West-Chrysds Campbel ComelyZomts)

Black Velvet

Alannah Myles. Adantic (EMUBluebear Walzes)

19 o=

% 1 Mona
Crlg Mclachian & Check I-2-Epi fevei M)
I've Got You Under My Skin
Neneh Cherry- Cra (Warer Chappel)

Black C:
Janet hd(xon- AAM (Black fce Music)

, lch Hab’ Getraeumt Von Dir
_ Mathias Reim- - Poldor (Kangaruh Msik)

Club At The End Of The Street
Elton John- Rocket (ig Pig Musc)

Nah Neh Nah

Vaya Con Dios- Ariola (Vaya Con Dios/Ariols)

£
H
H

B>

29 >

@soz
@4.1

@ -

34«
3 s
36 <o
37
39 o T
D)

40 - -
4| ;q 4
2

43 IIQ
4 >
45 v

46 =

50

VIVA

TITLE

ARTIST - ORIGINAL LABEL - (PUBLISHER)

The Joker
Steve Miller Band- Capiol (Warner Chappel)

Du Hast Mir Gerade Noch Gefehlt
Purple Schulz- Eiectrola (Copyright Control)

We Love To Love
PMSampson & Double Key- B (1nd Hind MsictSiegs)

Livin® In The Light
Caron Wheeler- RCA {Onnge Tree/Motherman)

Show Me Heaven
Maria McKee- Epic (Famous/nsign Music)

Nothing To Lose
S-Express- Rhythm King (Rhythm Kir

Music)

Samurai

Erste Allgemeine Verunsicherung- EMI (Copyright Control)

Groovy Train
The Farm. Produce (Produce)

Deine Liebe Klebt
Herbert Groenemeyer- Electroa (Groenand/Kick)

It’s On You
MC. Sar & The Real McCoy- ZYXMikulki (Winrup Musk)

Jack Talkmg
Dave Stewart & Spiritual Cowboys- RCA (Eigble/BMGRondor)

Next To You
Aswad: Mango (sundAcepesr

vanem P:ndys« FPoldor (Melode Nelsor)

So Hard
Pet Shop Boys- Pariophone (Virgin Music)

thm

Fascinat

Bass-O-Matic- Virgi (Guerita/Virgin/Bugle/Point)

Silhouettes
CIif Richard- EMI (Sylvester Music)

Rue Fontaine
Marc Lavoine. Avep (Avrep)

Cult Of Snap
Snap- Logic (Fellow/Warner ChappeliZomba/Son Of Logic)

So Close

Hall & Oates- Arista (Vaious)

Rhythm Of The Rain
Jason Donovan- PWL (Warer Chagpel)

The Space Jungle
Adamski. ki- MCA (Copyright Contrl)

Iceblink Luck
Cocteau Twins- 4AD (Momencum/Beggars Banquer)

fe Is What You Make It
Talk Talk- Parophone sand MuscZom Musc)

Where Are You Baby7
Betty Boo- Rydm King (R King Musi)

Hang In Long Enough
Phil Collins- VirginWEA (Phil Culhns/Na And Run)
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TITLE

ARTIST . ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED

LAST WEEK
WKS on CHARTS
THIS WEEK

ARTIST - ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED

| THIS WEEK
LAST WEEK
THIS WEEK
LAST WEEK

ARTIST . ORIGINAL LABEL. - (PUBLISHER) COUNTRIES CHARTED

) I've Been Thinking About You UKDBNLS 3 B o Step By Step FDBASAGR D World In My Eyes UK
London Beat. AnxiousRCA (Warner Chappel) New Kids On The Block- ¢8s (Maurice Starr Music) Depeche Mode- Muze (Grabbing Hands/Sonet)
p
y) . Y Can’t Touch This UKDENLEACHSDKENSF 36 Suicide Blonde UKDALESF D The Cult Of Snap AACE
MC. Hammer- Capito! (Jobece/Bust-fe) INXS- Mercury (Tol Muziek) Hi Power- USA (Non Stop/Warner Chappeli/USA)
A Show Me Heaven ucr s , Then Ui 7N o« v Le Gambadou A
Maria McKee- Epic (Famous/Ensign Music) Charlatans Siwation Two (Warner Chappell) Patrick Sebastien- M (Francis Vacher)
{ -
4 + 1 JYom’s Diner UKDENLACH 38 4 1 Welove To Love 0 g 5 Can't Get Enough B
DNA feat. Suzanne Vega- A&M (Rondor Music) PM.Sampson & Double Key- C8S (2nd Hand Music/Siegel) Kim Wilde- MCA (Rickim Music,
3 P Y- CBS (. L )
The Joker WAL Four Bacharach & David Songs (EP Ry Scandalo &
5 2 9 » ¢ 73 « :
Steve Miller Band- Capitol (Warner Chappell) Deacon Blue- €8S (MCA/Screen Gems EMYCarlin) Gianna Nannini- Ricord (Gienne/Z-Music)
6 ; , SocaDance FDBNLDK o o What's A Woman DACHAGR 7 4 « s Don’t Be A Fool s
Charles D. Lewis- Polydor (Glem Music) Vaya Con Dios- Ariola (Vaya Con Dios/BMG Music) Loose Ends- 10 Records (Brampron/Copyright Control)
7 ¢ 7 Groove Is In The Heart UKNLIESFGR 4| » o Avant De Partir 8 75 5 1o Club At The End Of The Street £
Deee-Lite- Eiekira (Delovely) Roch Voisine- GMéAriola (Ed. Georges Mary) Elton john- Rocker (Big Pig Music)
8 7 Maldon FBNL 42 « Insieme 1992 EQagnH 76 » - Le Temps De Copains b
Zouk Machine- Ariola (Virgin Music) Toto Cutugno- EM (Edizioni No. 2) Les Vagabonds.- Carrere (Editions Orlando)
= I Can’t Stand It UK DBEACHSDK! 43 o Aime Moi s 77 = - Nothing To Lose e
Twenty 4 Seven. freaky Records/BCM (Stop & Go/Cat-Talk/Siegel) Claude Barzotti- Zone Music (Zone/Barzo Music) S-Express- Riythm King (Rhythm King Music)
s o Kingston Town FDACH 4 The Party § ﬂ} Rockin’ Over The Beat oK,
UBA40- Virgin (Sparea Florica) Latino Party- Polydor (Copyright Control) Technotronic feat. Ya Kid K. ARS (Bogam/BMC Publishing)
T It Must Have Been Love DENLACHSFDKNJ 45 = s Where Are You Baby? KOk D 3 Songs EP o
Roxette- £Mf immy Fun Music) Betty Boo- Rhythm King (Ryhm King Music) The Wedding Present- RCA (Hallin/EMi)
12 = Ooops Up DBEACHSDKGR! o o Se Bastasse Una Canzone B 80 o « Epic K
Snap- LogiciAriola (Minder/Warner Chappell/Zomba) Eros Ramazzotti- DDD (DDD/Una Lira/Scorribanda) Faith No More- SiastLondon (Rondor Music)
|3 , » Yerdammt, Ich Lieb’ Dich DENLACH 47 o « Black Cat UK DESF 8l = Sotto Questo Solo !
Matthias Reim- Poiydor (Kangaruh Musik) Janet Jackson- A& (Biack ice Music) Baccini & Ladri Di Biciclette- CGD (EM/Denny Rose/Insieme/Blue Team/Terni)
14 o & It’s On You FDBNLEACH @ m} Never Enough UK 82 o« Englishman In New York (Ben Liebrand Remix)  *os
MC. Sar & The Real McCoy- ZYX/Mikulski (Wintryp Musik) The Cure- fiction (Fiction Songs) Sting- A&M (Magretic/Regatta/legal)
| £B UKDCHDK H FPDKGR
|5 6 1 Le Jerk! 49 o Turtle Power 83 % 2 Better The Devil You Know

Thierry Hazard- c8s (cas Music)

Holy Smoke UKst o . Deine Liebe Klebt “1 84 wow Oui Je LAdore d

Iron Maiden. EMI (Zomba Music) Herbert Groenemeyer- Eectrola (Groentand/Kick) Pauline Ester- Polydor (Ducomte/PolyGram)

Praying For Time UKEDBNLACHSPOKNGR m} Blue Velvet e 85 B The Anniversary Waltz - Part One e
George Michael gpic (Morrison villilic) Bobby Vinton- Zic (Chappell Mom's)w Status QUO- Verfuspiimroropiime

Partners In Kryme- $8K (EMI Blackwood/Kikinit) Kylie Minogue- PWL (All Boys Music)

o~

=

I8 = Close To You DBACHSDKGR 52 o I Promised Myself DEAGHSON 86 = Papa Was A Rolling Stone RAGHGH
Maxi Priest- 10 Records (Various) Nick Kamen- WeA (EM Music) Was (Not Was)- Fontana (jobete Music)
o , Cult Of Snap UKDENLEN B3 « - Samurai DAcH 87 B Rue Fontaine &
Snap- Logic/Ariola (Fellow/Warner Chappell/Zomba/Son Of Logic) Erste Allgemeine Verunsicherung- £M (Copyright Control) Marc Lavoine- Avrep (Avrep)
p g g
. A Toutes Les Filles 8 Livin’ In The Light UKL Black Velvet FDS:
1518 54 47 4 8 88 " 7
Felix Gray & Didier Barbevilien- Taiar (Zone Musique) Caron Wheeler- RCA (Orange Tree/Motherman) Alannah Myles- Aciantic (EMyBluebear Waltzes)
2l » s Ich Hab’ Getraeumt Von Dir 0 B =« The Power EECHAGR 89 s o Thieves In The Temple DEHOKGH
Mathias Reim- poiydor (Kangaruh Musik) Snap- Logic/Ariola (Hanseatic/Fellow) Prince- Warner Brothers (Controversy Music)
Groovy Train w Il Suffit D’Un Ou Deux Excites £ Fal! (EP %
IS 56 539 90
The Farm- Produce (Produce) Footbrothers €8s (Captain Ciick Prod,) Ride- Creation (EMI Music)

What Time Is Love? (Live At Trancentral) o2 Tunes Splits The Atom w Mona DaA
2 ¥ 8 8 2 91
KLF- KLF Communications (EG./Zoo/Warner Chappell/Copyright Control) MC Tunes Versus 808 State- ZTT (Perfect Songs) Craig Mclachlan & Check [-2- £ic (Jewe! Music)
: g
24 = Megamix FDACHRDK s ; Ritmo De La Noche e 92 B Infinity (1990’s Time For The Guru)  2fH&
Technotronic- ARS (BogamBMC Publishing) Lorca- Carrere (Pink/Hanseatic) Guru Josh- de/Construction/RCA (Copyright Control)
25 v o« Vous Etes Fous 8 59 « Killer DBACHSGR 93 « Opel Manta o
Benny B.- Vie Privee (Copyright Control) Adamski- MCA (MCA/Beethoven St. Music) Norbert & Feiglinge- Glamour/EFa (EMI Music)
2% ¢ Vision Of Love UK DBNLCHSOK s , It's A Shame (My Sister) w 94 » ° Tandem e
Mariah Carey- €8s (Vision Of Love/Been fammin') Monie Love feat. True Image- Cooltempo (Chrysalis/jobete/ Virgin) Vanessa Paradis- Polydor (Melodie Nelson)
27 > Blaze Of Glory UKDNLACHSDKNSEL B Holy Wars.. .The Punishment Due WS 9 5 D Heaven e
Jon Bon Jovi- Vertigo (Bon jovitPrirWarner) Megadeth. Capitof (EMI/Theory Music) The Chimes- CBS (CBS Music)
28 » Itsy Bitsy Teeny Weeny Yellow Polka Dot Bikini ~ vxossns 62 « : Fools Gold/What The World Is... w 96 « ¢ End Of The World el
Bombalurina- Carpet (Campbell Connelly & Co) The Stone Roses- Siivertone (Zomba Music) Sonia- Chrysalis (Maucoglade Music)
29 The Space Jungle A 63 « o The Emperor’s New Clothes DBACHOKI 97 o 4 ‘La Serenissima Ll
; Adamski- MCA (Copyright Control) Sinead O'Connor- Ensign (EMI Music) DNA: Raw Bass (PolyGram Music)
Naked In The Rain UKDBASGR Can Can You Part UKBECHDKSF Bo Le Lavabo £
3 28 1 64 9 6 4 98 7 1
Blue Pearl- WAU/Mr Modo/Big Life (E. G. Music/Copyright Control) Jive Bunny & The Mastermixers- Music Factory Dance (Various) Lagaf- Fiarenasch (Editions Carrere)
I = Tonight UKDENLS 65 s Rhythm Of The Rain UKBr 99 D She’s So Fine L
New Kids On The Block- €8S (M.Starm/EM! ApritA. Lancelotti) Jason Donovan- PWL (Warner Chappel) Thunder- EM (Rondor/EMI Music)
32 » v White And Black Blues B @ ; Lily Was Here : 100 B Une Femme Avec Une Femme ]
Joelle Ursull- 8s (Warner Chappel) David A. Stewart & Candy Dulfer- Anxious/RCA (D wA/BMG Music) Mecano- Ariola (Ba Ba Blaxi/BMG Music)
Thunderstruck UKIKSF Everybody Everybody Fi UK = United Kingdom, D = Germany, F = France, CH = Switzerland, A = Austria, | = ltaly, E = Spain, NL = Holland,
: I W = ium, = lreia = = = = Fi = L = .
@ L2 ACIDC. Acco (. Abert & Son) 0 18 Black Box. Groove Groove Melody + Chappel) B = Belgum, IR = Ireland, S = Sweden, DK = Denmark, N = Norway, SF = Finland, P = Portugal, GR = Greece

w
S

Bass-O-Matic- Virgin (Guerilla/Virgin/Bugle/Point)

Vaya Con Dios- Ariola (Vaya Con Dios/BMG Music)

I“; = NEW ENTRY
Fascinating Rhythm K Nah Neh Nah BNECHGE O: FAST MOVERS

EXE) = RE-ENTRY

MASTER CHART - October 6, 1990 The Eurochart Hot 100 is compiled by EMR in cooperation with Buma/Stemra. ©EMR/Buma/Stemra - All rights reserved.
® Hot 100 is a trademark AfrBillboard Fiblidaions. Inonused with permission.




hot 13TV 10k &3

NATIONAL HITS READY TO EXPLODE!

uk & :relami

The Cure

Never Enough (Fction/Poldor)
Depeche Mode

| Worldn My Epes (e

| The Wedding Present
3 Songs (EP) (RCA)

Status Quo

| The Amiversary Wakz (Verto)

Herbert Groenemeyer
Deine Liebe Klebt (Electrola/Ger)

Snap
| Culk OF Snap (Logic/Ger)
Blue System
LovelsSuch A Loey Sword (Coconut/Arioly/Ger)
Der Schreckliche Sven |
Heidi (CBS/Aus) |

Atawalpa

Uttimo Imperio (Ginger Muslc)
The Refrescos

Saca (PolyGram)

Rico & Benjamin
Descaro (PolyGram)

El Ultimo De La Fila
Musico Loco (EM)

»
»

a

4

el

4

8

7

51

Bo Le Lavabo %
Can Can You Party o
o' G frouh n
Close To 18
b Ac The End Of The Sire 75
Smap 19
See L 50
7

e 5 Tos er 5
Eymern i e York (o Lbrd Nemi) 85
8
Ereyood Evryosy &
Fal E)
Facivating Ry 34
Fools Gold/What The World . el
Four Bacharach & David Songs (EF) 3
Groove Is I The Heart 7
Groovy Train 2
Heaven

Holy Smoke. 16
“The Punshment Due B
1 Can'e Stand It 9
1 Promised Myselt 2
Vve Been Thinking About You |
ich Hab’ Getraeum Von Dir 2
1 Suffic D'Un Ou Deux Excies 6
nfiicy (1990's Time For The Guro) 2
inieme 1992 2
i Most Have Been Love 1"
s & same oy St o
€5 On Ye 1

Vo Bisy Tesny Weeny Yelow Pota Doc B 25
Kiter 5

Kingston Town 10

La Serenissima 7

Le Gambadou 7
ferk! Is

Le Temps De Copains 7%

Liy Was Here 6
Jdon

A-Ha
CoyigIn The R (Warner Brothers/NortFin)
Izabella
Subsitute (ViggnSwe)
Kim Larsen & Bellami
Tarzan Mamma Mia (MedieyDen)

| Carola

| The Girl Who Had Everything (VirginSwe)

dore.
Papa Was A Roling Stone 8
Praying For Teme. ”
v Of The Rain &
Ritmo De La Noche £l
Rockin' Over The Beat i3
Rue Fontaine o
Samara! ]
andio 7
Se Bascasse Una Cantone %
s So Fine %
Show Me Heaven 3
Soca Dance &
Questo Solo 8l
Step By Step. 3
Suicide Blonde 3
54
TRy iz < ardOng 8
The Cule OF Sna n
The Emperor's New Clothes 8
The Joker s
The Pary .
The Power 55
The Space Jungle >
Then 3
Thieves In The Tempie B
Thunderstruck 3
Ton's Diner 4
Tonight 3
Tunes Spts The Acom 57
Turte Power ki
U Can't Touch This 2
Une Femme Avec Une Femme. 100
Verdumme:, ich Lieb it
Vision Of L 2
Vous Eces Vous 5
We Love T
Wt Tine s Lo Love! (Live Ax Tracnrs) 23
Whac's A We o
Where Are You L4 s

Marc Lavoine ‘
Rue Fontaine (Avrep) |
Mano Negra |
Pas Assez De Toi (Virgin)
Patricia Kaas
| Les Mannequins D'Osier (CBS)
Niagara
JAi Vu (Poldor)

scandinavia benelux

Andre Hazes
Kieine Jongen (EM/Hol)
Wil Tura
| In De Armen Van Een Ander (TopkapiBe)
Clouseau
|| Heel Alleen (HKMICNR/HoVBe)
Rene Froger
| Just Say Hello (Empire/PWLLHo)

top 100 [
w

H.C, Hammer
Anthrax m 2
Beach Boys. 5¢ o .
Betty Boo, 19 Marco Masin .
Jou 9 h Car [
Biack Saobach 43 Marchas Reim I
80b Dyn 15 Priost. 6l
b Geid 75 Michael Bolton 2
Caney Oulf 8 Might OF
sererasiDomingo/Pavar ot | Miguel Bose 9
s D. Lows, 27 Nl Youn & Crazy Horse %
Chvis De Burgh 34 New Kes On The Block ]
Clouseau 93 Pacrda Kaas i
creau T 3 Parick Bruel £
Corry Konings 9 Phi Colis s
avid Bowie 8 »
David Hassehol 31 podes 5
Deacon Blue 1 o
Le $6 Prefib Sproue %
Depeche Mose 39 Prince 6
Dursn Duran 5 iy “
Eicon john 7 Rado Fuura 8l
Eros 9 Rovert Cray 6
e Algemw-e Verunsicherung 8 Roch Vone o
53 Roger Wacers 1s
e 92 Roxeue u
Francesco De Gregor! 91 Sinead O'Comor n
Francesco Guccint 7 sup is
(Gary Moore 2 Soulti Soul 50
George Michsel 2 Soundurack - Days Of Thunder 7%
Ganma Namnin 25 Soundurack - Precty Woman 3
sy Kings B3 Soundorack - Eis Am Sticl 3
Goru josh 8 Tak Tak Q
Herbert Groenemeyer 12 Techmowonc 52
Hotrouse Flowers 100 The
95 The Human League b
3 The i brotes r

switzerland I

Gianna Nannini

| Scandalo (Ricord)
Lucio Dalla
Attente Al Lupo (RCA)
Francesco De Gregori
La Scoria (CBS)
Chicco Secci Project
153y Yeah (CGD)

A HOT HIT?
THIS COULD BE
YOUR OWN

HOT BREAKOUT!

FOR ALL INFO

CALL M&M'S MUSIC
SALES DEPT. l H
AMSTERDAM:
31.20.6691961 EDIA

MUSIC

MASTER CHART - October 6, 1990
AmericanRadioHistory.Com

MUSIC

&

MEDIA

Iop

UNITED KINGDOM | $how Me Heaven [P [{Grovels n The Heart
GERMANY I&"ﬁ‘: ?’iulezmmy pmr;\:“b; Genuumt Von Dir »U:(;a.::"rolxh This
| FRANCE o o |kt ]
| ITALY e o ]
SPAIN Iv,,?"‘;t,,i:.": !'m;nv lnﬁnity (I?Ws Time For The Guru)
HOLLAND I've leen Thlnldl\rg About You j nv"..."l'"'"" kh Lieb' Dich
BELGIUM ""’“" "“‘"""" Amiele,
SWEDEN ~U Eﬂ: Lu:l(h This !2[:’ ?:e‘:;rh:!dng About You
DENMARK L gt e eveniThs
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Daryl Hall & John Oates
So Close - Arisa/BMG

A solid piece of FM rock, clever-
ly produced by Danny Kort-
chmar and Jon Bon Jovi. Expect
heavy airplay.

Snap

Cult Of Snap - Logic BMG Ariola

Not to be mistaken with Hi
Power’s The Cult Of Snap. Tur-
bo B raps like he’s shouting
orders over a monotone techno
beat, spiced up with oriental and
African samples. Climbing the
charts rapidly.

Neneh Cherry

F've Got You Under My Skin - Circa
An utterly brooding version of
the old Cole Porter song, in a
splendid production from the
Jungle Brothers’ Baby Afrika
Bambaataa. The first single
from the Red, Hot & Blue Aids
fundraiser.

Stereo MC’s
My Mi

Hit alert! A menacing yet non-
agressive hip-hop track. These
pioneers can clear the way for
British rap. Smooth but
threatening.

Pogues

Summer In Siam - WEA

Taken from the forthcoming
Hell’s Ditch album, this is a
slow, moody song. Singer Shane
MacGowan croons with a drunk-
en voice over a still piano line.

Wee Pappa Girl Rappers
The Bump - jive

Lightweight hip-hop with a
thoroughly festive feel. This is
going to be a welcome dance-
floor addition.

Pet Shop Boys

So Hard - Par

All radio formats unite! This
commercial pop single - featur-
ing that typically inescapable
chorus - is the logical choice for
any sensible programmer. From
the forthcoming, fifth album
Behaviour.

Paul Simon

The Obvious Child - Warer Brothers
The magic still works: African
drummers give this fragile song
a solid body. Amazing to hear
how New York folk and tradi-
tional African sounds mix so
perfectly.

Al Bano & Romina Power
Fotografia - WEA

The ltalian couple have come
up with another sentimental
song, topped off by a majestic
production. First rate main-
stream.

Aztec Camera & Mick Jones
Good Morning Britain - WEA

“Two icons of British pop, Frame
and Jones, come up with a
traditional but strong protest
song, leaning heavily on up-
dated 60s sounds.

Warrant
Cherry Pie - CBS
Muscular, hard-hitting and

hook heavy are the key words
regarding this infectious metal
track. Fun-loving party rock.

The Jeff Healey Band
Wi My Guiar Gendy Weeps - Arisca/BMG
The Harrison-classic, given a
new life by Healey’s bluesy vir-
tuosity. Ed Stasium (Talking
Heads, Mick Jagger) produced.

Herbert Gr

Luxus - Electrola

An album full of well-crafted
songs that should be an asset to
European rock mers,
notably in the Benelux, GAS and
Scandinavia. Gronemeyer’s pas-
sionate vocals, the slick guitars
and keyboard riffs, combine into
a highly commercial album. Try
Harigeld, Ich Will Mehr, Freun-
de and the ballad Marie.

The Vaughan Brothers
Family Seyle - £pic

‘With brother Jimmie joining on
guitar, Stevie Ray Vaughan gives
us a tremendous last offering of
his unique talents. Including
Nile Rodgers’s vivid and candid
production, the results are not
only instantly attractive, they
grow with each play too. Do not
miss Hard To Be, Good Texan,
Telephone Song and Long Way
From Home.

Matthias Reim
Reim - Polydor

An epic rock album by this up
and coming German artist.
Cleverly produced, the record
sounds like it was recorded in a
cathedral; none of the reverb
and echo- chambers seem to
have been left unused. With its
huge choruses, this stadium
rock LP is sure to get the
lighters out all over Europe. In-
cludes the massive hit Ver-
dammt, Ich Lieb’ Dich.

AC/DC

The Razor's Edge - Awco

The band’s first LP in two years
- and their first for Atco - con-
tinues to showcase the group’s
knack for writing snappy hard
rock songs with energetic, beefy
choruses. No lack of good
tracks here - rock programmers
should have an easy time pick-
ing airplay favourites. Our bets:

Fire Your Guns, Moneytalks
|

and Let’s Make It.

The Rep

All Shook Down - Sire

It has been a long time since
these former hardcore brats
came kicking and screaming in-
to the world of music. The band
have notably matured since
then. On this album they sound
more focused on melodies and
melancholy than ever. Paul
Westerberg’s songwriting has an
REM-type of progressive rock
feel to it, while hints of Tom Pet-
ty and Bruce Springsteen are
notable.

‘ Beverly Craven

Beverly Craven - £pic

Mellow and melodic material

with a soulful edge. The tranquil

songs are delivered with a serene
| and caressing voice, that is
sometimes  too smooth in
places. But the juicy accom-
paniments more than compen-
sate. Try Missing You, Two Of A
Kind and You're Not The First,
a good single candidate.

| inga Humpe

Planet Oz - WEA

Fairy-tale synthesizer pop from
this German artist. The album,
co-produced by Trevor Horn,
specialises in ambient ballads
and sophisticated dance songs.
A cross between Kate Bush and
Grace Jones, without the mysti-
que or flamboyance but still
possessing a dreamy presence.
Humpe’s vocals are sweet, with
a naive, childlike quality.

Editor: Jerry Goossens.
Contributor: Pieter de Bruyn
Kops
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TV Merchandisers Turn To Radio

Increased competition from the major record
companies, many of which have their own television
marketing departments. has made it a tougher

for

. As a

result, new avenues of promotlon are being explored
and the role of radio in marketing plans is becoming
lncreaslngly importxnt. Chris White talks to four of
Europe’s leading TV merchandisers about this
development, and the potential of rad:o asan

advertising medi

for album

Stylus Music
Malcolm McGlynn, general mar-
keting manager of Stylus Music in
the UK: “Business has become
more difficult because the major
record companies are doing more
of their own TV advertised pro-
jects. However, they tend to con-
centrate on single artist packages
with a ‘greatest hits’ or ‘best of’
format, whereas the strength of a
ccrmpany Ilke Slylus lies in multi-
With the ex-

Rose and Metro but the feeling
was that it did not really work,
and it was better to channel the
money into regional TV’

He adds: “There is no doubt
that radio will play an increasing-
ly important role. We have mainly
concentrated on Capital because
London has such a big ratio of
teenagers, and the age groups that
we have been targetting are 16-24
year-olds for the dance music
ions and 16-35 for the

ocpuon of the Now and Hits
series that is an area the majors
have not ventured into”

Stylus’s successes during the
last 12 months have included three
thematic releases, Pure Soft
Metal, Precious Metal and Soft
Metal, with total sales of more
than 1.2 million to date.

McGlynn: “Their success has
been due to powerful, descriptive
titles and the fact that we have
featured artists who have crossed
over from heavy rock to a more
general market, including Heart,
Bryan Adams, Whitesnake and
Meatloaf. Someone who bought
Pure Soft Metal would not neces-
sarily want to buy a Whitesnake
album. Stylus has also sold more
than 300.000 units of Right Stuff
2, a dance compilation featuring
top 20 hits and lesser known club
hits!”

Stylus does networked TV
advertising on all its releases. ‘We
spend around £ 0.70 per unit sale
on national advertising and bet-
ween 6-10% of the total budget
goes on radio promotion, which
usually takes the form of short
burst campaigns. To date, most of
our radio promotion has been
with Capital and Capital Gold,
although we will probably adver-
tise appropriate product on Kiss
FM, Jazz FM and Melody Radio
in the future.

“In the past, there has been
some regional radio promotion
with stations like Piccadilly, Red
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metal concepts. Radio is effective
as an oral reminder of what the
listener has seen advertised on TV.
We certainly would not use radio
on its own, it augments the TV
promotion.’

EVA in Holland is a joint venture
between EMI, Virgin and Arista/
BMG, and handles TV advertis-
ing for product from those com-
panies. EVA office manager
Carla van Teeseleing: ‘“‘Occa-
sionally we do license in product
from other sources, like Friends
Records, the Dutch independent
dance label. But the focus is very
much on our own catalogues,
which include labels like Motown,
Chrysalis and Capitol.

“The Best Of Joe Cocker has
been very successful, along with
other single artist compilations in
the Pop Classic series, including
Cat Stevens, Little River Band
and Alan Parsons Project”’

EVA has also done TV promo-
tion for two successful CD series,
The Perfect CD Collection,
which has sold more than 400.000
units, and Play My Music with 20
pop titles from the likes of Span-
dau Ballet and Tina Turner. Re-
cent titles include the first Diana
Ross compilation to feature both
her Motown and Capitol hits, and
The Commodores.

Teeseleing:  “We are also
television-marketing a new series,
‘Hit History’, which features 30

CDs covering 1955 to 1985. The
TV advertising will be in three
parts, each promoting a 10-year
period of the titles. There will also
be some radio promotion on
Radio Veronica in Holland.

““Radio is likely to play an in-
creasingly important role in the
promotion of this kind of pro-
duct, but it is a case of targetting
the right programmes. With a hits
compilation we try and get adver=
tising slots on Radio Veronica’s
“The Top 40’ show. As and when
local radio becomes more ac-
cepted, we will do more radio pro-
motion.”

Dino Records

Canadian company Dino Records
started European operations five
years ago, initially in West Ger-
many and Holland. It has since
opened offices in the UK, France
and GAS territories.

Nic Moran, UK A&R and mar-
keting/promotion manager: “‘All
the territories come up with their
own concepts and titles, and quite
often these are used in other coun-
tries, but with adjusted track
listings.

““Some people have been very
negative about the value of TV
marketing but in the UK our last
four releases have all gone gold.
We were particularly pleased with
the success of Leather & Lace,
featuring male and female rock
acts, as we faced stiff competition
from both EMI and Telstar who
came up with similar concepts.
The Summer Of Love has also
been very successful for us. That
kind of concept needs the sun to
help sell it, but traditionally when
the sun comes out people do not
buy music. It worked for Dino
though!”

He adds: ““The key to success is
selling the right concept to the
public. You could choose the best
tracks in the world but if they do
not tie in with a theme, nobody
will buy it. It is a case of coming
up with fresh ideas.

““Radio does not play a key role
in promoting this product in
terms of airplay, because quite
often no name check is given.
However, radio advertising, as a
way of getting the message across
to the consumer, is becoming in-
creasingly important. At the mo-
ment it is a very small part of our
advertising budget. We have only

really used Capital and Capital
Gold, but we're looking to use
Kiss FM, Jazz FM and Choice in
the future. At the moment, radio

is just a part of the general adver-
tising mix.”
Moran adds: “Dino has in-

vested a lot of money in what is a
risk business, but we have a lot of
faith in the releases we put out.
‘We certainly do not throw out a
lot of titles and just hope that they
will sell. It can be difficult now-
adays clearing tracks, but general-
ly the better the concept, the
easier it is to license material?”

Arcade Records

Dutch-based ~ Arcade Records
recently endorsed its belief in
radio promotion by saving pop
station Radio 10 from closure by a
DAl I million (app. US$ 570.000)
advertising contract which will
run until the end of 1991. Arcade
began running 10 spots a day on
Radio 10 and combined with the
station on several joint promo-
tions across all media. The com-
pany has also run adverts on
Bussum-based Sky Radio.

Arcade marketing manager,
Michiel Wolff: “The marketing
plan with Radio 10 has been very
effective for us, even though it is
still early days. I believe very
strongly in radio promotion for
television-marketed product. It
plays a very important role in our
marketing plans, at least 20% of
our advertising budget in Holland
goes on radio advertising. Radio
is an important tool for suppor-
ting or even breaking a new
album?’

Arcade’s European successes
have included The Very Best Of
Supertramp,  the  Synthesiser
Greatest series, which has sold
more than three million units in
Europe, and the Dance Classics
series, which has reached eight
volumes and sold more than one
‘million units in the Benelux alone.

“There is still very good
business with TV marketing,
especially in the compilations
area,” Wolff adds. “It is an area
that conventional record com-
panies have neither the time nor
the expertise for. We have good
relations with most of the majors
and providing that our plans do
not clash with theirs, there is
usually no problem licensing
material” u]
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Joint Promotion - The French Experience

Romantic slow numbers, dance, 60s, 70s, gypsy, Latin,
synths, guitars, summer, winter and above all, hits -
no sooner has a particular trend been defined, than
there is a compilation or two on the racks. French

record

in their

are

of this particular market and, as Jacqueline Eacott
reports, they are now realising the benefits of
closer collaborations with radio.

adio ad spots are fast

becoming an integral part

of an advertising package
for a new release and joint promo-
tions are becoming increasingly
popular throughout Europe. In
Italy the trend is well established,
with most of the major stations
heavily involved in the release of
compilation LPs.

Producing the LP

The French compilation craze
really took off after the govern-
ment lifted the TV advertising
ban on record company product.
The Dutch label Arcade opened
its Paris office in January 1989 as
aresult. “In the first year we did
eight campaigns)’ remembers
Jean-Luc Lavignette, Arcade’s
director-general. ““This year we
are going to do around 15, so it is
practically doubled. And we think
that the market will still be there
next year otherwise we would not
exist!”

Lavignette explains the com-
pilation making process: “First
we define a general musical con-
cept in tune with current public
tastes select the tracks and
manage the project from A-Z. We
buy the repertoire, design the
sleeve, write the storyboard for the
ads, and work on the advertising
spots with French actors and so
on. Holland then sends us the
finished product. We have to pay
normal manufacturing costs, the
royalties, SACEM fees and so on,
plus all the advertising. Total cost
runs from Ffr 2 million to Ffr 15
million (app. US$ 380.000 to 2.87
million) depending on the con-

t”

An Arcade compilation is
always supported by a TV cam-
paign and increasingly by a radio
association. *“We either work with
one radio network in exclusivity
or all of them. We did some
research into public reaction to
radio involvement and the results
were more than positive.

Choosing a station
“When choosing a station to

work with we are naturally guided
by the station’s musical identity.
We work with them on the condi-
tion that we do not do traditional
advertising and we want the radio
station to be as involved as possi-
ble”

Lavignette cites the example of
Top Dance, the compilation asso-
ciated with Skyrock (distributed
by Vogue), which to date has sold
160.000 copies. “The origin of
this was a programme broadcast
on Skyrock,” explains Lavignette.
“We discovered that this pro-
gramme, which went out on
Saturday nights, had a far higher
andlence rating than other Sky-

So we mounted

record companies as they can.
Skyrock, for example, has col-
laborated with a full range on 16
compilations (and as many in-
dividual artist’s albums) over the
last three years. Notable successes
among the five released so far this
year: Les Tubes 2 (Virgin/BMG/
PolyGram/WEA) and Top Dance
(Arcade/Diamond, Vogue).

As programme director Lau-
rent Bouneau explains: ‘] want to
be associated to the maximum,
with as many compilations as
possible. It is an excellent show-
case. People associate a radio sta-
tion more easily with a compila-
tion than with an artist’

Philippe ~ Schemberg, pro-
gramme director at Metropolys,
agrees: “This type of collabora-
tion is very positive for us, even if
we only benefit indirectly, from
the promotion we get. But the
compilation has to fit our format.
Potential buyers are also potential
listeners”” Metropolys compila-
tions released so far include:

a producl together, which worked
very well?”

A similar project is now under
way with Radio Metropolys.
“‘Again we wanted to work closely
with the station. The identity of
Metropolys is dance music, but at
the same time it plays gold and
standards so we created an album
Dance Dance Dance based on
these concepts.” He cites an exam-
ple of buyers in Belgium asking
for the Metropolys album having
heard the advertising on the radio
or on TFL,

The stations are chosen with
care, with a view to long-term
development. Both Top Dance
and Dance Dance Dance are only
the first in a series. Top Dance 2 is
due to be released shortly. The
Dance Dance Dance follow-ups
will each cover a different dance
period with the second volume
likely to focus on 70s funk. “If we
just put advertising on any old
radio station that would bring in
nothing,” says Lavignette. ‘“‘We
have lots of propositions but there
are stations which step on each
other’s toes in terms of program-
ming styles. We cannot do an
identical concept on another sta-
tion so we prefer to work on a
series with one in particular’

Muitiple deals
But this does not stop stations
from working with as many

P Dance Tracks (Air-
play), Dance FM (Airplay),
Metrodance (CBS) and Dance
Dance Dance (Arcade). Metro-
dance 2 (CBS) is due to be releas-
ed shortly.

FM leader NRJ is particularly
strong on promoting hits com-
pilations, most recently the best-
selling Boulevard Des Hits (CBS).
But how many radio listeners
know if NRJ is associated with La
Compil Vol 1, 2, 3 (WEA), Cali-
Jfornia Avenue (WEA), Boulevard
Des Slows (CBS), Forza Italia and
Synthetiseurs 1, 2, 3, 4 (Arcade/
CBS), Studio (Virgin), Tubes Vol
1, 2 or any of the sub-group Na-
tion Rap (Island/PolyGram),
Rapatitude (Virgin), Rap City
(EMI), Yo Rap (CBS), to name a
few?

With so many on the market
what policy should a station
adopt - association with as many
as possible or the occasional
distinctive winner? To what extent
does a record company need a
radio’s logo to sell a product?

Defining the relationship

The nature of the collaboration
between radio and record com-
pany would appear to be relatively
straightforward.  “The record
companies pay for the TV spots,
and in return [ give them time on
the radio]’ says Bouneau. ““It is an
exchange - nothing more com-
plicated than that!’ The extent of

Skyrock’s involvement in the pro-
ject depends on the record com-
pany. The close collaboration
described by Lavignette is rarely
the practice of the larger record
labels, as Bouneau confirms:
“Usually, apart from Top Dance
where we worked closely with Ar-
cade, it is all done in advance. The
record company will propose a
compilation with the packaging
already done, tell us how much is
to be invested in TV spots and
how much in radio, and we just
say yes or no.

““We have practically nothing to
do with the visuals and the con-
cept. There is not enough time,
the major record companies have
too many projects to deal with.
For example; if they want to
release a compilation at the begin-
ning of September they will call us
in July. We only really negotiate
the size and position of the logo
on the sleeve, the presence of the
logo in the TV spot, the voice-
over inthe ad and that is about it

The presence of the logo
depends on the nature of the
album. Although always present
on a compilation it is sometimes
omitted in the TV spot in the case
of an album by an individual ma-
jor artist for fear of hurting the
artist’s image. This naturally
depends on the image of the sta-
tion in question.

Promotion of major domestic
and international artists has
usually been the domain of the
larger AM stations such as RTL's
association with Johnny Hally-
day. Traditionally, the record com-
panies and AM stations will work
together on the long-term develop-
ment of major domestic artists.

Such stations are obviously less
likely to associate themselves with
top 50 style compilations, preferr-
ing classical music or jazz
(Europe 1 for example). Arcade
does not rule creating a campaign
with an AM station but admits
that the partnerships are more dif-
ficult than with the smaller FM
stations.

“We tried a few years ago with
the compilation Reggae Music
when we bought space on Europe
1 and RTL]" recalls Lavignette,
“but it takes much longer to
mount an operation with them?”

Individual artists

However, there are signs that
some FM stations, notably those
aimed at older audiences and in-
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tent on eszabllshmg a more up-

Wall), |s remrorcmg its compila-
tothe tune

market image, are in-
terested in collaborating on major
promotional campaigns with in-
dividual artists.

Europe 2’s summer promotion
of The Police compilation Every
Breath You Take - The Singles
(PolyGram) involved an extensive
advertising campaign. The album
went on to reach no. 1 in the
French album chart with 400.000
units sold. ““We want to exploit
each project to its fullest extent,”
explains director-general Martin
Brisac.

““Each disc, each artist, each
project is carefully chosen. The
TV presence is extremely impor-
tant for us. The Police project, for
example, had an excellent result
for what was essentially a
rerelease!”

Europe 2 does not intend to
practise any kind of exclusivity by
working with one record com-
pany. It is also collaborating with

CBS for the compilation Jazz-

Series (Europe 2 broadcasts a
nightly Hit FM-produced jazz
show 20.00-22.30) and has a
number of major projects with in-
dividual artists’ albums planned
for the autumn.

Programme director Marc Gar-
cia: ““We are currently negotiating
with a number of record com-
panies but we do not want to
discuss our projects because we
have to calculate how much
advertising space we will give to
each project.”

Similarly RFM, working with
PolyGram on the promotion of
individual artists (Pink Floyd The

Issue 48

| Featuring:

of Ffr 15 million. *“We think this
is the most effective way of using
TV, explains president Andrew
Manderstam. ““The record com-
pany subsidises it to a great degree
and it helps position us because
we always choose artists which
suit our style.

“But personally I do not
believe in TV any more as a
medium, it is no longer viable.
There is such an abundance of
advertising on French TV today to

-have a genuine impact you have to

spend around Ffr 50 million with
300-400 spots over two or three
months. Clearly for any FM
operator it does not make sense to
do that”

Even for a top 50 oriented sta-
tion such as Fun Radio the em-
phasis is also moving towards the
promotion of individual artists
such as Vanessa Paradis and Alain
Souchon rather than compila-
tions. “We tend to work more
with individual artists now,’ says
head of music Jean-Pierre Millet,
“although we have promoted
some compilations this year”
California Avenue (WEA) and
Rap City (EMI). “We will work
closely with a record company in
developing an artist’s career via
the station, have them in for inter-
views and so on.”

Other benefits

Apart from the promotional
benefits of such collaborations
what influence do they have on
the station’s playlist? While
Bouneau may declare: “There is

T@muwummww
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no influence on the playlist. | do
not want there to be any connec-
tion between the two areas)
Schemberg’s comments are pro-
bably closer to the general ex-
perience: ““We will perhaps play
the titles featured on a compila-
tion more frequently during a cer-
tain period, but they are always
titles that we would play anyway.”

Schemberg agrees the market
has been growing rapidly: “It is
true that there are a lot more com-
pilations on the market now than
one and a half years ago, but it is
still a big market. There is enough
room for everyone at the mo-
ment!” Lavignette says: “I think

(adverdsement)
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there was more saturation about
six months ago. Everyone wanted
to settle their budgets and released
no matter what. You cannot do
that any more, you have to pay
more attention to the concept.”
Bouneau, meanwhile, makes
his point of view clear: ““If there
are too many compilations on the
market it is not my problem. We
do not get any money from a
compilation. 1 am interested in
the TV spots and the presence in
the shops. If a compilation is a big
success so wch the better, but if
it is not, hard I zk. It is not me
who has invested the money.’ O

| o How to break French acts in Canada and vice versa
| e Overview of hot Canadian talent with European hit potential

| Ad deadline cl

Nov

Call Amsterdam: Ron Betist
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Concerts Versus Compilations

by Paul Andrews

Only eight of last week’s UK Top 20 music
videos were clip compilations. The other 12
were live concerts, featuring artists as diverse
as Kylie Minogue and Luciano Pavarotti, not
to mention three volumes of Knebworth 90.
And yet only one live LP reached the album
Top 20.

Despite the wealth of ambitious produc-
tions, many employing every available visual
and technological trick to produce promos as
polished - and often almost as expensive - as
any Hollywood feature, clips in their own right
are failing to dominate the video marketplace,
even on the back of successful discs.

The position seems ironic, considering how
vital the promo video is now thought for
record sales, especially since the rise of the
‘satellite jukeboxes’ like MTV.

Or are they part of the problem? Much of
the promo footage on the shelves, be it a
various artists compilation or ‘video LP’, is
likely to have been well-aired pre-release,
perhaps to the point of overexposure.

MCEG Virgin Vision music video manager
John Paisley: ““Even spending vast amounts of
money doesn’t guarantee an original produc-
tion. The argument that promo videos have
reached an overkill situation may be valid - the
compilation market is definitely shrinking!”

TV exposure is less important in West Ger-
many, where MTV has quite low penetration.
Stefan Michel, WEA Musik video marketing
manager: “Some clips do last but many can
become very tiring after a while. | think we
may even be a little luckier here that MTV
doesn’t play a major role at the moment, so we
can still sell clip compilations.”

Live presentation has its own appeal, too,
confirms Paisley. ““It has a uniqueness - it’s
something which hasn’t been shown before,
and captures a whole event. The audience ex-
perience being there: that justifies the whole
idea of video as a visual medium in offering
something that you can’t capture on vinyl:”

But that specialness can also make the con-
cert tape a far more difficult product to han-
dle. Traditionally, music video has been
marketed in very close accord with LP and
single releases: product will have a similar
name and packaging, share advertising and be
presented side-by-side at point of sale. Since
sales, in the UK, are typically only about one-
seventh of an LP’s, the economies of scale in
achieving the highest profile possible are
obvious.

With the exception of a live album, a con-
cert presentation is not so likely to have those
tie-ins to rely on. At WEA Musik, music video
marketing manager, Stefan Michel, would
rather not launch a product without any cross-
format support: “We definitely believe in
releasing video alongside a soundcarrier. With
live material you have to get the planning
right, but we would rather put out such a
video with a live album, too’

Paisley agrees: ““Only a strong enough title
to justify its own campaign will stand alone.

‘Simple Minds Live In Verona’ was a big title
and because there wasn’t any vinyl out at the
time we decided to go it alone with the video
campaign. We did TV, national posters and
national in-store - but that really was an excep-
tion.”

If the cost of promoting live video can be
restrictive compared with the clip compila-
tion, so too can that of production. Again, it

Jim Kerr of Simple Minds

is a difficult comparison to draw. While a pro-
mo may be very expensive to produce, the loss
is largely written off as part of the record’s
production and promotion costs - sell-through
income is expected to recoup a small part of
that. For a longform concert without airplay
potential or other support, video sales are far
more crucial.

Paisley: “‘Simple Minds used a 16 camera
set-up, so you're talking hundreds of
thousands of pounds. Even for a much
smaller set-up, a live shoot is an expensive way
of doing a programme if you commission it
yourself?’

But, he thinks, the expense can be wor-
thwhile. ““It’s difficult to draw direct parallels
because product is never exactly comparable,
but I think a current live concert will tend to
sell more than a compilation’

Michel is cautiously optimistic, too. ‘‘We
haven’t had enough experience yet to be sure,
but the signs are that while clips may sell fast
they can go out of fashion very quickly. Con-
certs have a ]onger shelf life, and they wxl]
usually sell more in the long term.’

FAST FORWARD

French filmmaker Jean-Jacques Beineix is
to be president of new video distribution
company Nouvelle Messagerie Video
(NMV), with former WEA France interna-
tional manager Jean-Paul Commin as
general manager. The firm is backed by
Canal-Plus Video, a subsidiary of the pay-
TV channel, film production and distribu-
tion company Renn/AMLF, and Videoarp
and CCV, both groups of independent film
and video producers. NMV plans to offer
distribution to all filmmakers, not just its
own members, according to Renn GM Marc
Bonduel “to avoid a situation similar to the
record industry where all the distribution is
handled by five majors.”

Roger Waters’s July 21 Berlin spectacular,
“The Wall’, is being rush-released on video
in a number of territories. In Germany
itself, the tape is already available through
PolyGram Video, whilst it was due to reach
UK shops on September 24, on the Channel
5 label.

PolyGram Video in Germany has also
entered into a co-operative agreement with
PolyGram’s own TV and radio marketing
company Polystar. The first joint project is
a re-release of the Police video collection
‘Every Breath You Take', retitled ‘Their
Greatest Hits’, in September, to be followed
by ‘The Very Best Of Elton John’. Both will
be incorporated into Polystar’s consumer
and trade campaigns for their accompany-
ing records, CD and MCs, constituting the
most thorough marketing of music video
yet carried out in Germany. PolyGram
Video MD Sevket Goetzalaan: ““Marketing
is the key to all levels. Not only do we need
co-operative ads to help inform consumers
of the great selection of music videos
available, we must also overcome dealer
resistance to stocking videos, through
reasonable pricing, packaging and presenta-
tion.’

Channel 5 has launched a new mid-price
label, Spectrum, which it claims is the UK’s
first. Music titles already available at £ 7.99
retail include ‘Bon Jovi - Breakout’, ‘Wet
Wet Wet - Popped In Souled Out’, ‘Status
Quo - End Of The Road '84’, ‘INXS - The
Swing And Other Stories’, ‘Bananarama -
The Greatest Hits Collection’, ‘Level 42 -
Family Of Five, ‘Janet Jackson - Control,
The Videos Part 2', and ‘Joan Armatrading
- Track Record”.

The German video industry shrank in
1989, according to the German Video
Federation. Distributors’ total turnover fell
to DM 4563 million (app. US$ 292
million), from DM 530 million, and that of
retailers and renters from DM 1.215 to 1.040
million, with both rental and sell-through
sectors hit. Although VCR penetration rose
from 38% to 43% (11.2 million units) dur-
ing the same period, total videogram sales
to retailers fell from 6.5 million to 6.0
million.
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oor little George Michael.

All he wanted to do was to
make a hugely successful album
and stay at home behind his
sunglasses, grooming his designer
stubble while the royalties poured
in. And then along comes big bad
Frank Sinatra, who tells him to
stop whinging and start enjoying
himself.

In an open letter to George,
which sounds as if he's started
believing in the lyrics of his own
songs, Frank tells him to:
““Loosen up, man. Dust off those
gossamer wings and fly yourself
to the moon of your choice and be
grateful to carry the baggage
we've all had to carry since those
lean nights of sleeping on buses
and helping the driver unload the
instruments.”

Trouble is, George has never
carried that baggage. Still, he can
console himself with the news that
Listen Without Prejudice has
already sold 450.000 copies in the
UK alone.

Sinatra has also been having a
sidesweep at MTV award winner
Sinead O’Connor over her refusal
to perform at a New Jersey theatre
if the American national anthem
was played. Sinead later explained
that it had nothing to do with
patriotism, she just didn’t feel the
song had anything to do with her
show. But Frank says he'd like to
“kick her ass” for the insult
shown to the US. There’s no tell-
ing what he’d do to her gossamer
wings if he ever got hold of them!

A British friend of mine was
moaning the other day that when
his station’s profits went up last
year, his MD awarded himself a
massive pay rise. But, when they
went down recently, the MD
stayed, as did his huge salary, but
several of the staff lost their jobs.
The strictly entre nous code of
conduct for DJs forbids me to
reveal the station’s identity but the
list of possibilities totals no more
than half a dozen, so have a go at
working it out for yourselves.

And now to the anniversaries.
Kevin Godley will be creaming it
in on Sunday, October 7, in the
form of birthday presents given to
ease his passage into his 46th year.
On the following day, 10 years
ago, Bob Marley collapsed on
stage during a Wailers show; his
last concert. As every syndicator
and programmer knows, John
Lennon would have been 50 on
October 9, while Daryl Hall is 42
on the lith and Art Garfunkel 48
on the I3th. On October 12, Jesus
Christ celebrates becoming a
Superstar, 20 years after the
album, from the stage show, was
first released.

Friends tell me that the excite-
ment at EMI London is infec-
tious, with staff breaking out all
over with enthusiasm for the for-
thcoming Robert Palmer single.
I’ll Be Your Baby Tonight, a duet
with UB40, will be out mid-Octo-
ber. Watch out also for a Mercy,
Mercy, Me Marvin Gaye medley,
expected before Christmas.

Beata Przedpelska, a Warsaw-
based producer with Polish TV
and radio, has written in asking
me to pass on her greetings to
everyone in Europe, and to “‘every-

one who knows me”’. Apparently,

she has been reading this maga-
zine since the days when it was
called ‘Eurotipsheet’. Anyone-else
out there with a long memory?

If so, you'll be a dab hand at a
new test of wits and wisdom laun-
ched at the recent NAB conven-
tion in the US. If you thought the
radio business was just a game,
then BIA Publications agree. And
to prove it, they have produced
just that, a board game. Investing
In Radio: The Game, is based on
real-life rules and situations to test
players’ marketplace skills. As
well as fast-paced fun, the game is
also designed to help hone those
skills for investors planning to be
involved in the real thing. Who
says there’s nothing to do during
those long cold winter nights?

And fipally, food for thought
from UK Radio | DJ Simon
Bates. “Radio is central to the
history of pop music;’ says Simes.
“‘Radio talks in code directly to its
audience. Television can’t do this -
it has to broadcast to everybody.
The code of music and the code of
radio work together” And so say
all of us...
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Format: Broad-based poj

Core artists: Current phyhn
adds include Dance With A
Stranger, Herbert
Groenemeyer, Jonathan
Butler, Pur and Sailor
Munc/ulk ratio: 85:15

Cheese’, ‘Country-Home’
™ Hours on air: 24

® Target audience: 15-45

| Head of music Nick Schulz
“We are the only licensed
private station in Basle, so we
have to cater for a broad range
of tastes. Basically we’re a pop
station, but we play a lot of old
pop as well, particularly from
the 60s. Our research shows that
after current music, country and
western and German and French
language material are also
popular.

“Playlisting is done by hand,
with computer back-up. We go
with the flow: a year ago we

- P\x:nlul lud.\cncr woooom

L] Acl\n.l lumeme‘ 103. ono |
(aged 15+) daily in licensed |
area (SRG Forschungsdienst)

W Address: Markigasse 8, 4055 |

W Frequency: 94.5 MHz

would never have played rap,
whereas now we have quite a bit.

““There is a lot of competition
for audiences and advertising
with foreign stations. A lot of
people here listen to Schwarz-
wald Radio in Germany. We try
to win people over with local-
oriented news, and every time
there’s a big event we like to be
there.

“We have an old bus with a
studio inside and during the
summer we visit a different
district once a week. We talk to

Tuning In To Radio Basilisk

local politicians and celebrities -
and sell local ads at a discount.
And when big acts come to
Basle, we make our presence felt
with traffic and parking infor-
mation.

“We’ve never done big live
concerts because we couldn’t af-
ford them, but we do sponsor
smaller ones - Etta James was
the last - and we try to push local
talent, although there isn’t much
here that we can air.

““Record company servicing is
good. Over the last year they’ve
moved from vinyl to CD, for
which we're very thankful. The
only negative point is that we
don’t get samplers, and, in their
opinion, even a film soundtrack
is a sampler.

““We have quite a few listeners
in Germany, and people who
live in France or Germany but
work in Basle also tune into us

in the mornings for traffic infor-
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mation. We like to give them
familiar stuff - so if something
breaks there before it is released
in Switzerland, we send so-
meone across the border to try
to find it.

“We have a networking ar-
rangement with Radio Z in
Zurich and Radio Extra Bern.
We take turns to produce a joint
overnight show, and share
taped-programmes  like  the
weekly country and western
hour. That works very well, but
it’s as near as we get to syn-
dicated programming.

“At the moment we're not
allowed to do sponsored syn-
dicated programmes, but the law
is about to change so the situa-
tion will become interesting.” (]
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THE BROAD & NARROW VIEW

Now that 905 just How working,
headed? mﬂ\n(wemnnnwlmmxm»(mmfmd
anew way of researching and planning radio? Nigel
Walmsley, give their views.
BBC? Has Jazz FM set a pattern for the development of P
Chri
ions - and provides the. 3 o
asks the questions - and proy answers. Wik

Speakers like Michael Parkinson, Lord Chalfont and

and advertiser alike. With the arrival of the new
il are

Radio 1990 has all this ~ and a lot more besides.

a close-up look at the medium and get yourself right up to
d in Radio in 1990

1sita good ti

where
Hywel Jones has some answers.

Thursday 1 November 1990
09.30  Chairman's Introduction: Michael Parkinson
“The Broad And Narrow View"

09.40  Keynote Speech—Day One “Where arewe
and where are wegoing?”

10.05  ASound-Tour of Radio in the UK
and at various times throughout the day

10.10  The Broadcasting Bill
10.45  Coffee
1105 “AGood Time To Invest In Radio?"

1135 “How People Listen To Radio - The IBAReport.”

12,00 CaseStudyNo | Heinz

12.15  “Multi-Station Radio”

12.50  CaseSStudyNo2TDK

13.00  Lunch

1430 “Radio-Medium Of The 90s”

Friday 2November 1990
0930  Keynote speech

09.45  Open Forum

1045 Coffee

1115 “Building Brands On Radio”
11.45  CaseStudy No 5 Kimberly-Clark

1155 “Creative Radio Around The World”
1230  Summary

e
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Please regster me ___ tket(s) for Radio 1990
CONFERENCE and HOTEL

Diner
‘which includes lunch on both days and all conference materl,

r ad the two dayconlerence - Thurscay | and Frday 2 Noverber -

- and beyond?

14.45

1515
1535
1555
1620
1650
1700

1725
1735
74

S

13.00
M

M
20.00

day one

“Radio Spanwrsblp-ﬂahhgll Work For
Stations and Advertise

“Research—and the expanding market”
Coffee

“Research - The Needs of Tbe Buyer”
“Getting The Most Out Of The Medium"
Case StudyNo.3 Express Newspapers

“Doing The Splits — A Radio Forth
Programming Story

Case Study No4 DHL
Summary
End Of Day One

day two

Close Of Conference
Lunch

Golf Tournament and Clinic organised and sponsored by
Golf World

Optional sightseeing tour

GalaDinner

55 Upper Montagu Street, London WIH IFQ
Telephone: 071-486 4533 Fax: 071724 2190

inda Mante nce Company.
S e Bomtap, Sreer ranom NI 1FQ.
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Updated and
additions from the major radio & tv
stations in Europe.
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UNITED KINGDOM

BBC RADIO | - London
Chris Lycett - Sen. Prod.

B List:
AD A Man Called Adam- Barefoot

Paul Simon- The Obvious Chikd
Tityo- Flowers

CAPITAL RADIO - London
Richard Park - Prog. Contr.

AD Aztec Camera- Good Morning
Paul Young. Heaven Can Wait
Maureen Walsh- Its My Life
Van Morrison- Real Real Gone

Hammer- Have You Seen Her
Cff Richard- Sihovettes

METRO FM - Newcastle
Giles Squire - Prog. Contr.

ALt
AD Phi Colins. Hang In Long
Pet Shop Boys- So Hard
MC Hammer- Have You Seen Her
Technotronkc- Megamix
The Beautiful South- A Litde

PICCADILLY RADIO - Manchester
Keith Pringle - Head Of Music
AList:

AD Maria McKee- Show Me Heaven

B List:

AD Neneh Cherry- I've Got You
GREATER LONDON RADIO - London
Trevor Of Musie

Alist:
AD Robert Cray LP
Paul Simon- The Obvious Child
Bob Dylan- Unbelievable
Phil Colins- Hang In Long
List:

AD Sonny Southern LP
Energy Orchard- Somebody's
Pet Shop Boys- So Hard

BRMB - Birmingham

Robin Valk - Head Of Music

AD Loose Ends- Don't Be A Fool
ACIDC- Thunderstruck
Janet fackson- Black Cat

iah Carey- Vision Of Love

The Cure- Never Enough
Inner City- That Man

Becurbe 0% toure Waking
Snap- Cult OF Snap
Monie Love- (s A Shame

Phi Collns- Hang In Long

RADIO CLYDE - Glasgow
Alex Dickson - Prog, Dir.
Aist:

AD Adamski- The Space Jungle
Bell Biv DeVoe- Do Me
Michael Bolon- Soul Provider
Pet Shop Boys- So Hard
Phil Colins- Hang In Long
Bearbe 01 You's Wakig

avarors-
TM Beautiful Soulh A Little
SExpress- Nothing To Lose
Sevle V- Body Language
Runrig- Stepping Down The
Wheeler- Livin' In The

RADIO CITY - Liverpool
Tony Mekenia-Head Of ke
Power Li

Apummcm-mwnyuy

40 e B Detos Do Me
Pet Shop Boys- So Hard

'RADIO TRENT GROUP - Nottingham
Len Groat - Deputy Prog.Dir.

AD Phil Colins- Hang In Long
herry- I've Got You

Paula Abdul Cold-Hearted
China Crisis- African & White
List:

AD Siitta- Love & Affection
Jesus Jones- Right Here Right
MC Hammer- Have You Seen Her
Paul Young- Heaven Can Wait
London Beat- 've Been
‘The Beautiful South- A Litdle
Bobby Vinton- Blve Velvet
Everyday People- This Kind

DDOWNTOWN RADIO - Belfast
hn - Head Of Prog.
AD Van Morrison- Real Real Gone:
Gene Pitney- In My Life
Status Quo- The Anniversary
Daniel O'Donnell- The Last
Phil Coflins- Hang In Long
Michael Bokon- Soul Provider
Paul Simon- The Obrious Chikd
Bobby Vinton- Bive Velvet

Lies Damned Lies- Say You

TION REPORTS

y MC You Seen Her

Clive Dickens - Head Of Music B List:
/AD The Shamen- Make It Mine AD The Beautiful South- A Little

Outlaw Posse- Dam Funky ne Nation- How Long

Stevie V- Body Language Jeff Lynne- Lift Me Up

Grid- Beat Called Love
RADIO RADIO - Manchester
Nigel Williams - Sen. Prod. 2FM- Mh

John Clarke

AD Phil Colins- Hang In Long
Hal & Oates

Twenty 4 Seven- | Can't Stand
List:

AD Biue Nile- Headights On The
Michael Bolton- Sou Provider
- ve Got You
Bruce Horsby- A Night On The
inner City- That Man
Mica Pars- Contribution
Stress- Beautful People

lADIO HALEAN® Sheisl
Dean Pepall - Head Of Music
AList:
AD The Beautiul South A Lite
Phil Colins- Hang In Long
Bassomatic- Fascinating Rhychm
Pet Shop Boys- So Hard
Hammer- Have You Seen Her
Belinda Carfisle- We Want The

Jef Lyane- Lift Me Up
Bobby Vinton- Blue Velvet

AND - Norwich

Paul Robinson - Prog. C:
20 Vs P Conrbiton
Michael Bolton- Soul Provider
David Coverdale- Last Night
Tggy Pop- Candy
Hinterland- Desert Boots
The Beautiful South- A Litdle

GWR - Bristol/Swindon
Andy Westgate - Head Of Music
AList

AD $nap- Cult Of Snap
Monie Love- IU's A Shame
Betty Boo- Where Are You Baby
The Farm. Groovy Train
INXS- Suicide Blonde
Maria MeKee- Show Me Heaven
Bassomatic- Fascinating Rhythm
London Beat- 've Been

RADIO FORTH - Edinburgh
Colin Somerville - Head Of Music
Airplay Top 10:

Bassomatic- Fascinating Rhythm

Suee Milr Band rm okar
arm- Groov)

Coctem i cebink Lock

Adamski- The Space jungle

INXS- Suicide Blonde

London Beat- I've Been

o Ni- Hexdghs On The

Monie Love- It's A Sham

Jesus Jones- Righe Here Right
Stevie V- Body Language
Mica Paris- Contribution
Autec Camera- Good Morning

RED ROSE RADIO - Preston/Biackpool
Kenni James - Head Of Music

B List:
AD Nelson- Love & Affection
Cheap Trick- Can't Stop

ATLANTIC 252 - County Meath
Paul Kavanagh - Head Of Music
Playlist Top 10:

Maria McKee- Show Me Heaven
Nehon- Love & Affection

Steve Miller Band- The joker
Deee-Lite- Groove I In The
Deacon Blve- Vil Never Fall
Georg Ml Paing For
INXS- Suicde

Adameki- The Sp:ce Jungle
London Beat. e Been

Janet Jackson Black Cat

MUSIC & MEDIA - October 6, 1990

~ . AmericanRadioHistory.Com

Dave Brown - Head Of Music
PP London Beat- Ive Been

Steve Miler Band- The Joker
Maria McKee- Show Me Heaven
Hall & Oates- So Close

AList
AD Phil Colins- Hang In Long

Bobby Vinton Bue Vehet

BLi
AD Lies Darmned Lies- ay You
Frances Ruffele- Stranger In
Harriet. Woman To Man
Cust:
AD David Coverdale- Lust Note
Pet Shop Boys- So Hard

FOX FM - Oxford
Steve Ellis - Prog. Contr.
A List:

AD The Charlatans- Then
Morie Love- i’ A Shame
Pet Shop Boys- So Hard
River City People- Dreaming
Snap- Cult Of Snap
Toto- Africa
Ly 4 Sevn| Cat Sand

8 et Nerwok. Lowr
Rita MacNei- Working Man
S Sensation- If Wishes
Siitt- Love & Affection
Bobby Vinton- Blve Velvet

RTL 208 - London
Jeff Graham - Prog. Dir.
PP Depeche Mode- World In My Eyes
Phil Colins- Hang In Long
John Moore- Meltdown
Lies Damned Lies- Say You
List:

/AD The Charlatans- Then
The Cure- Never Enough

B List:

AD ACIDC- Thunderstruck
Twenty 4 Seven- | Can't Stand
Neneh Cherry- fve Got You
Bell Biv DeVoe- Do Me
Bob Dylan- Unbelievable
Barracuds- fam In The Sixties

SWANSEA SOUND - Wales
David Thomas - Prog. Contr.
PP Michael Bolton- Soul Provider

- D}/Prod.
PP Maria McKee- Show Me Heaven

Steve Millr Band- The Joker
Saw Doctors- | Use Ta Lover

AD Christians- Greenbank Drive
Prefab Sprout- We Let The
‘Workd Party- Way Down Now
‘Will Bros- Sugar Bee

LP George Michael

WDR I - Cologne

FLIP-ZEIT - Weeldays 46 PM
Barbara Gansauge - Prod.

LP Hot House

WOR -
For SEsson Weekdays 4 PM
Hans-Holger Knocke - Prod.
Selection Udo Vieth:

Jane's Addicion- Being Caught

Youssou N'Dour- Toxiques

Loreta- Faded OM Levi'

King Candy- Whie Skin

The Waterboys- liand Man

Living Colour- Type

Neil Young: Over And Over

The Time- Skt

Los Lobos- Down On The River

Bob Mok It's Too Late

Wolfgang Roth - D}/Prod.
AD Wessrmager P
-Vl Never Cry
P4 Onten S0 Gin
Bruce Hornsby- A Night On The
BJH- ohn Lennon's Guitar
Dominoe- Keep The Fire

NOR 2 - Hamburg
Lutz Ackermann - Heed Of Music
Power Picks:
Matthias Reim- Ich Hab’

Wison Philips- Rel
DNA'Suzanne Vega- o Diner
AHa- Crying In The Rain

AD Dusty Springfeld- Arresced
UIfKrueger- Patchwork People
Sandra- One More Night
BIH- John Lennon's Guiar

AD Pec Shop Boys-So Hard
Robert Cray- The Forecast
Hall & Oates- So Close:
Electribe 101- You'e Waking
LP BobDylan
Deacon Bue
‘The Jeremy Days

HR 3 - Frankfurt
nvm Hertle - OJProd.
Playlist:
M, Sampson- We Love To Love
Mariah Carey- Vision Of Love

Hiaureen Ve Tinrg Of ou

Wet Wet Wet- Sy With M
Hothouse Fowers | Cin See

Genqe Michael- Praying For

Go Vi, The King OLWiruh

Charkes D. Lews- Soca Dance

Dave Scewart Jack Talking

London Beat- 've Been

Deee-Lice- Groove s In The

Jon Bon jovi- Biaze Of Glory

Blue Pearl- Naked In The Rain
Caron Whea\er I.wm In The
New Kids OT Block- Tonight
DNA/Suzanne Vq: Tom's Diner
The Pasadenas- Reeling

SOR - sutsgat
Hans T) rod,
priviimystiod
LP Alyson Williams

RB 4 - Bremen

John Farnham- That's Freedom
Bob Geldof- Love Or Something
Hall & Oates- So Close

INXS- Suicide Blonde

The jeremy Days- History

Billy Joel That's Not Her

King Rocko- Was Kostet Liebe:
Loose Ends- Don't Be A Fool
Jimimy Nells- Mising You
Prince- New Power Generation
Quireboys- Misied

Respect- Love Drives on
S-Express- Nothing To Lose
Warran. Cherry Pie

Wop Bop Torledo- Take Me

SR/EUROPAWELLE SAAR

Westernhagen- Freieic
Leo Sayer- Rely On Me
Timmy Thomas- Why Can'c We
Roger Chapman- Hot Night To
Paul & Andy- Teach The
Hall & Oates- So Close

Playhaus- Minstrel Man

nlAs 2. lcrl(n
- Head Of Music

AD Tina Torner- Be Tender With
Glenn Medeiros. Al lm
Sting- Englishman In New York
Matchias Reim- lch Hab

SFB 2. Berlin
Jue rgens - Head Of Music
'AD John Farnham- That's Freedom
Eca Scollo- Sl
John Hiate- Bring Back Your
AHa- Crying In The
Dusty Springheld- Arrested
Tina Turner- Be Tender With

FFN - Isernhagen
Ui Kniep - DJ/Prod.
4D R Cra. The Forecast
Bily Joe- That's Not Her
Pec Shop Boys- So Hard
epeche Mode- Workd In My
Hall & Oates- So Close
Bruce Hornsby- A Night On The

HUNDERT,6 - Berlin
- Head Of Music
PP Beach Boys- Problem Chid
Jonathan Budler- Heal Our
AD Beach Boys- Good Timin
CCR Have You Ever Seon The
Carpenters- Those Good
Westan Uno: o o

AHa- Crying In The Rain
Dusty Springfiekd- Arrested

Sandy Van Ry- Junge Liebe
Nicole- jeder Zaun, jede

Cagey Strings- Immer Wenn Der
Carpenters- All You Get From
Alin Berger- Elsa

MC Hammer- Have You Seen Her
DNA/Suzanne Vega- Tom's Diner

RADIO RPR - tmlﬂ-ﬁn

Dusty Springfield- Arrested
Dan Fogeberg- Rhythm Of The
LP Dan Fogelberg
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RSH - Kiel
Martin Schwebel- Head Of Music
PP John Farnham- Tha's

Nelson- Can't Live Without

Dave Stewart- Jack Talking

RADIO GONG 2000 - Hunch
Walkr Frewald- Musi Dir
Betry Boo- ere A o Baby

AD Edo Zanki- Uns Bleibt Die
Soul I Soul- People
Snap- Cult Of Snap

LP Chris De Burgh

RADIO GONG - Nuremberg
Staffen Meyer - Music Dir.
PP Bell Biv DeVoe- Do Me
AD  London Beat- I've Been
INXS- Suicide Blonde
Neneh Cherry- I've Got You
Depeche Mode- World In My
LP  Herbert Groenemeyer

RADIO CHARIVARI - Nuremberg
ias Hofmann - Music DIr.
DNA/Suzanne Vega- Tom's Diner
New Kids OIT Block- Tonight
Stg Engihnan o New York
Sampson- We Love To Love
te- It Must Have Been
AD Wison . Reewse Mo

STAR#SAT RADIO - G
Jo Lusders - Prog. Dir.
Pleylist Top 10:
Jeff Lynne- Stormy Weather
intil You Come Back To

George Michael- Praying For
DNA/Suzanne Vega- Tom's Diner
Prince- Melody Cool

RADIO REGENBOGEN - Mannheim
Markus Wahl - Music Dir.

PP Pur- Primessin

AD  London Beat- 've Been

Hall & Oates- So Close
Sally Oldfield- Naasha

HIT RADIO N1 - Nursmbarg
Yaman - Prog. Ois

b Bty Boor Where Are You Biby
AD  London Beat- I've Been
Soul Il Soul- People
Pec Shop Boys- So Hard
Chyp-Notic- I | Can't Have

SCHWARZWALD RADIO - Frelburg
Lothar Engel - Head Of Music
Playlist Top 10:
DNA/Suzanne Vega- rem Diner
Matthias Reim- Ich H:
Soasd O Comon. The Emperor
Dave Stewart- Jack Talking.
Charles D Lewis- Soca Dance
Roxette- It Must Have Been

a
Phil Collins- That's ust The

RADIO 7 TON. - Bad Mergentheim
‘Thomas Ticheschner - Head Of Music
Salor- The Secretary
AD  Smokie- In The Middle Of

v Bunay- Can Can You Party

3

LP il & Outes
RADIO
Hahne - Prog. Dir.
Vanla ke- e fee Baby

\CIOC- Thunderstruck
Depeche Mode- World n My
AD  Dino- Romeo
Earth Wind & Fire- Wanna Be
John Farnham- That's Freedom
LP  Herbert Groenemeyer
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RTL - Paris
e Le Marcls - Head Of
AD  AHa- Crying In The Rain

5

Phil Colins- That'sfust The

Gamine- Dream Boy

Five Guys Named Moe- Selfsh

London Beat- I've Been

Sylie Marechal- fai Rock

Miguel Bose- Los Chicos No

Liane Foly- Au Fur Et A

Michel Delpech-Jetais Un
octeau Twins

s

Roger Waters
Mory Kante

EUROPE | - Paris
Yvonne Lebrun - Prog. Dir.
AD' Kaoma- Grill

Syivie Marechal- i Lrock
L Liane Foly

RMC - Paris

Nathalie Andre - Head Of Music

AD  Miguel Bosse- Los Chicos No
Jason Donovan- Rhythm Of The
Syivie Marechal- [l Lrock
Veronique Riviere- Capitaine
Deromed:- Le Bouringueur
Bob Dylan- Unbelievable
Michel Sardou- Marie-feanne

LP  Calvin Russel

SUD RADIO - Toulouse
Marie Ange Roig - Prog. Dir.
AD " Phi Collns- That's Just The

Ekon John- Whispers
Deacon Blue
INXS

S

NRj Ne
HnGnnlnl Dir

s Nagirs:Pedane Que L
David Hnlydzyv Tears Of The
$nap- Ooops Ug
o Bon o Bize Of Glory

SKYROCK - Paris.

Laurent Bouneau - Prog. Dr.

AD' PM. Sampson- We Love To Love
Bananarama- Only Your Love
Paula Abdul- Knocked Out
FYC-m Not The Man | Used
Dave Stewart. Jack Talking

FUN RADIO - Paris
L Ml Prog. Dir
Kim Wikde- Can't Get Enough
Vaya Con Dios- What's A'
UBA0- Kingston Town

Eros - Se Bastasse
Sydney Youngblood- Ain't No
Mark Boyce- Hey Little Girl
MC Sar- It's On You
Lisa Suansfield- What Did 1
Phil Collns- Something
Double Dee- Found Love
Alannah Myles- Black Vevet
Novecento-
Toto- Love Has The Power
PM. Sampson- We Love To Love
DNA/Suzane Vega- Tom's Diner
Big Fun- You've Got A Friend

Al

S

RADIO NANTES

AD P Montanay- |'T Aimerai
Toto- Love Has The Power
Craig McLachian- Mora
Gloria Estefan- Here We Are
At Gl The Rain

5
it Col That’s Just The.
P Ani
Gino Vannell

RADIO MAXXIMUM - Paris
Mickael Bourgeos - Prog. Dir.
Playlist Top 10:
Abyale- | Wann Be Your Lover
Chad Jackson- Hear The Drummer

STATION REPORTS

St Paut- Stranger To Love:
Siedah Garett- 1 Don't Go For
Ghida e Paima- Dancar Cantar

Innocence- Slent Voice

Caron Wheeler- Livi'In The
LA, Mix- Coming Back For More
Soul I Soul- People

o Tuf- Slow Down
Chyp-Noti- f Eye Can't Have
Mona George- Just The Way |
Technotronic- Move This
Neneh Cherry- f've Got You
Stay- Mary Had A Lictle Boy
Stevie V- Body Language

2 Statc- Feel That Beat
Sunsonic- Roll My Body

Al

S

umovmnms Toulon

Mad bes - Prog. Dir.

pra mm\mb«h JEais Un
ichel Sardov- Marie-Jeanne

RVS - Rouen
Frank Orcel - Prog. Dir.
Playlist Top 10:
Was Not Was. Papa Was A
Blues Trottoir- 24 jours
Patrick Bruel- Alors Regar
Everyday People- Headine News
Marc Lavoine-
Madonna- Hanky Panky

A

3
g
2
H

AcHa- Crying In The Rain
RMC COTE D'AZUR
H 5

George Michael- Praying For
MC Hammer- U Can't Touch This
DNA/Suzanne Vega- Tom's Diner
Alannah Myles- Black Velvet
Phil Colns- That'sJust The

tax- Mary Had A Litde Boy
Les Objets- La Sason Des
Pet Shop Boys- So Hard
Depeche Mode- World In My
AHa- Crying n The Rain

Al

S

RIVIERA RADIO - Monaco
id Fortune - Music Dir.
AD " Prefab Sprout- Looking For

n
DNA/Suzanne Vega- Tom's Diner
Veronique Sanson- Amoureuse
Kaoma- Grile

Bomnie Raitt- Too Soon To

vznomu nmmm
Hans Van Der Veen - Prog. Dir.
PP Rene Fmgrr Jost Say Hello
AD  King Bee & Michele- Must Bee
Neneh Cherry- I've Got You
Iron Maiden- Holy Smoke
John Farsham- Thar's Freedom
Clubland- Lec's Ge Busy
Maxi Priest- Peace Throughout
Cortis Mayfekd Superfly 90
Hessel- Brother Sagitarius
En Vogue- Lies

NOS - Hilversum

Oj/Prod.
PP Claw Boys Claw- Maniac

VARA - Hilversum
Rolf Kroes - Head Of Music
PP The Chimes- Heaven
AD  AC/DC- Thunderstruck
Paul Simon- The Obvious Chid
LP  The Scene

AVRO - Hilversum
man - Head Of Music
PP Robert Cray. The Forecast
Dariel Sahuleka- Imagine

TROS - Hilversum
Ferry Maat - Head Of Music
PP AcHa- Crying In The Rain

KRO - Hilversum
Paul van der Lugt - Head Of Music
PP Neneh Cherry-ive Got You

Dilr Hezmely Cty
Jn:k Of Hearts

Cannad- In rmum i
Brigitce Kaandorp-

Pl S T s i

NCRV - Hilversum

Jaap De Groot/Henk Mouwe - D}/Prod.

PP’ MC Hammer. Have You Seen Her
3 G U M

RADIO 21 - Brussels
Claade Delacrls - Pro
PP Pierre Rapsat- Coeur DiAnge
SomethingFippers. Prachute
Zucchero- Madre Dolcissima
Pec Shop Boys: So Hard
[
Vaughan Brothers

uur Studio Brussels
Hautekiet/Mark Coenen - Prod.
1» 10

playlist:
Black Sorrows- Harley & Rose
Scabs- Time
Neville Brothers- River Of

Attec Camera- Good Morning
Soul Sister- Through Before
Something Happens- Parachute

BRT - East Flanders
Rudi Sir )
AD INXS- Suicide Blonde

Steve Millr Band- The Joker
Gary Moore- Walking By Mysell
Beverly Craven- Promise Me
Clouseau- Heel Alleen

LP Luciano Pavarotti

BRT 2- West Fi

Peter de Groot Of Music
PP Martin Stephenson- Left Us To
LP  Beverly Craven

RTBF RADIO 2 - Hainaut
A. Birenne/Ph. Jauniaux

fros Ramazzos: A €

Plaza- O

Vars Con Dis. e Neh N
LP George Michael

Roch Voisine

RADIO EXPRES - Antwerp

Marc Dhollander - Head Of Music
PP London Beat- I've Been

Al

S

teve Millr Band- The Joker
Clouseau- Heel Alleen

RADIO ROYAAL - Hamont-Achel
Tom Holland - Prog. Dir.
PP Maria McKee- Show Me Heaven
AD  Herzbuben- Herziein
Deff Boyz- Swing
Nijs- Girls For Sale
Roling Stones- Sad Sad Sad
Wee Pappa Girl Rappers- Bump
Vrijbiters- Lieveling
Shakin’ Stevens- Pink
Rene Shuman- Mission Of The
TKA-1 Won't Give Up On You
LP  The Scen

SWITZERLAND

nns: Basel
Alispach - Music Coord.

ruytm
Betty Boo- Where Are You Biby

Black Sorrows- Harley & Rose.
Brown/Sharpe- Sun Worshippers
Neneh Cherry- I've Got You
Luke/2 Live Crew- Banned In
Kurt Maloo- Lovegrow

ses- Summer I Sam
Tityo- Flowers
Neil Young: Days That Used To

COULEUR 3 - Lausanne

Gerard Saudan - Head of Music

PP MC Tunes- The Only Rhyme That
Compton's Most Wanted-I'm Wit
Luke- Mamolapengo
Darkside- Waiting For An
Prince- The Question Of U
The Cure- Never Enouy
Waterboys: A Life Of Sundays

RETE 3 - Lugano
Giorglo Passera- Head Of Music
Heavy Rotation:
ream Warriors- Wash Your
Jane's Addiction- Been Caught
Medium Rotation:
Pogues- Bastard Landiord
Etta Scollo- Nessuno
vano Fossat- Piumetta
Bob Dylan- Wiggle Wiggle
Diesel Park West- King Flid

Neville Brothers- Witness
An Emotional Fish- Lace
Luca Ghielmetti- Tana Del

RSR La Premiere - Geneva

Jane s s Et
Dan Fexa!ber( Song Of The

RADIO 24- Zurich
Clem Daiton - DJ/Coord.
AD ' Brother & Brother- If You Did
Go West- King Of Wishiul
Jose Feliciano-Slipping Away
Salor- The Secretary
Unbelievable
Dan Fogelberg. Rhythm Of The
Breathe- Say Helo
AHa- Crying In The Rain
LP Robert Cray
Timothy 8 Schmic
An Emotional Fish
Girl Overboard

RADIO FORDERBAND - Bern
Res Hassenstein - D/Co-Ord.
PP Dave Stewart. Jack Talking
AD  A-Ha- Crying In The Rain
json Donovan- Rhythm Of The
The Nits- Radio Shoes
Exta Scollo- Sai
Lory Bianco- Lonely s The
MC Hammer- Have You Seen Her
Plice & Thieves- One More
Nevile Brothers- River Of
Waters/Wall- Mother
Lucio Dalla- Atcenti Al Lupo
Jane Birkin- Amours Des

RADIO BASILISK - Basel

Nick Schulz -

AD' AHa- Crying In The Rain
Dance WIA Stranger- invisible

Groenemeyer- Deine Liebe Kiebt
Jonathan Butler- Heal Our

Pur- Prinzessin
Saior- The Secretary
U § T R A
O 3 - Vien
Guenther Lesjak - Head Of Music

AD George Michael- Praying For
Groenemeyer- Deine Liebe Kiebt
INXS- Suicide Blonde
Janet Jackson- Black Cat

LP  George Michael

i
Dan Fogelberg

RETE 105 - Milan

Alex Peroni - Prog. Dir.
Grant Benson - DJ/Prod.
Playlist Top 10:

Duran Duran LP

MUSIC & MEDIA - October 6, 1990 R b
AmericanRadioHistory.Com

Mariah Carey LP

George Michael LP

Denis Azor- A LiLa Sega

Secchi Feat. O Johnson- 1 Say
ledad

Jon Bon Jovi LP

Vara Con Dios LP

ison LP
An Emotional Fish- Celebrate

RAI STEREOUNO - Rome
E.Molinari - Dir.
E.Bellisario - Prog. Dir.
e Rotation:

Duran- Violenc
vt 805 Sots Quum
George Michael- Praying For
Poison- Unskinay Bop

AD  Ashiey Maher- Step By Step
Deee-Lite- Groove ls In The
Robert Cray- The Forecast

Set

Prefab Sprout- Looking For

George Mckask Thy W't Go
Fossati- Lusitania

N Beere: e Of

RADIO DIMENSIONE SUONO
Carlo - Mus n..«w
PP Hall & Oates- So Cl
Mol George J\ul Toe ey
- I've Been
Pt Young. Hewen Can Wi
AD Pt Shop Boys- So Hard
Stevie V- Body Language
AHa- Crying In The Rain
Mica Paris- Contribution

RADIO MONTE CARLO - Milan
Franceseo Migliozzi - Prog. Contr.
Ll

1P

Mariah Carey- Love Takes Time
Duran Duran LP

Everyday Peoph
Mike Lindup- Changes

KLP
Brent Bourgeois- Dare To Fall

DEEJAY NETWORK - Milan
Dario Usuelt

AD  INXS- Dissppear
Stevie V- Body Language
Dura D Serces
Black
Neneh Chery- T Go You

apman- Summer

RADIO PETER FLOWERS - Milan

Marco Garavelli - Prod.
PP Alas- More Than Words Can
AD  Tommy Conwelk- I'm 17
Intime- Pe
John Hiatt- Bring Back Your
Top3:
George Michael- Praying For
Jon Bon Jovi- Blaze Of Glory
Nelson- Love & Affection

Sonic Youth

Styer

Hothouse Flowers
RADIO MILANO INT. 10}
Luca Dor Marsger
Gigio D' Mnhmi rog. Dir.

PP Liten Up- Lsen u;

AD Marathon- M

Candyman- Knockin Boots
MC Hammer- Pray
Listen Up- Lis
Glenn Medeiros- All I'm
Pet Shop Boys- So Hard
Troop- That's My Actitude
Western Block- Right Here

RADIO KISS KISS - Naples

Gianni Simioli -

PP Lucio DallaAprit Cuore

Top4:
Prince- Thieves In The Temple
George Michael- Praying For
Dave Stewart- Jack Talking
DNA/Suzanne Vega- Tom's Diner

TION REPORTS

AD  Faith No More- Fallng To
Wee Papa Girl Rappers- Bump
Nelson- Can't Live
Pet Shop Boys- So Hard
Lucio Battisti- Il Mio Canto

RTL. 1025 HITRADIO
iscardi - Head Of Musi

PP The Charlatans- Then

Lucio Dalla- Attenti A! Lupo

Poison- Something To Believe
AD  London Beat- I've Been
Massimo Priviero- Angel
Nelson- Love & Affection
Lucio Dalla
Pebbles

5

RADIO BABBOLEO

Lenny - DJ/Prod.

PP Detroit Spinners- Ghetto

Playlist Top 10
Jon Bon Jov- Baze Of Glory
Go West- King Of Wishful
George Michael- Praying For
Poison- Unskinny Bop
Duran Duran- Violence Of
Prefab Sprout- Looking For
Michael Bokon- Georgia On My
Charles D Lewis- Soca Dance
Mariah Carey- Vision Of Love
Cheap Trick- Can't Stop

RADIO STAR - Vicenza
Maurizio - Prog. Dir.
PP George Michael- Praying For
AD  INXS- Suicide Blonde
London Beat- I've Been
2 Static F/Nasty Cat- Feel

S
£

Radio Futura- Condena Del Amor

ys- How Long Will
Glter OSan a The

inete Caligari- Amor
St Djs- Mentirosa
Knebworth 9

TOP 97.2.- Madrid

Raul Marchant - Music Mgr.

No.| Playlist:
George Michael- Praying For

PP Rey Lut Velocidad

AD  Wison Philps- Release Me
INXS- Suicide Blonde
Complics- Los Tejados

LP MC Hammer

RADIC 16 bkt

Prog. Dir.

P isio fises: Corse
Everyday Headine News

Los Pollos- Un Agujero En €1

Complces- Los Tejados

Factoria Latna- Oye Mi Sasa

LP OST Preuy Woman

W E. D N

RIKSRADION P3 - KLANG & C:0
Weakdays 12303 PM
Pontus Enhorning - Prod.
Playlist:
London Beat- ve Been
Pet Shop Boys- So Hard
Toy Matinee- Last Plane Out

Desperados- Soker Efter
Pontus & Amerikanerna- Elis
Freda- Allt Man Kan Onsia Sig

LP Prefab Sprout
Oh Boy

Rafael Revert - Music Mgr.
No.! Playlist:

MC Hammer. U Can't Touch This
PP Waters/Lauper- Another Brick

24PM
Kaj Kindvall - Prod.
London Beat- 've Been
George Michael- Praying For

New Kids O Block- Tonight
Izabell- Substtute

Twenty 4 Seven- | Can't Stand
Jon Bon jov- Blaze Of Glory
Wikson Philks- Release Me
PIA ol Thar ot The
Adamsi- Kibe

Niklas Swmm Vart Du An
Blue Pearl- Naked In the Rain
g2- Tom's Diner
The Beloved: Time After Time
Nick Kamen- Oh How Happy

AD Hall & Oates- So Close
Anita Baker- Soul Inspcation
Depeche Made- World n My Eyes
Daeene- Drive My Car
Gln Gokdih- Youve Got e
Warvant. Cherry
Descon Be. 14 Never Fall
Pec Shop Boys- So Hard
Elsa Fiorifo- On The Way Up
Wendell Wilkams- Everybody
Steve Millr Band- The Joker
Mellow Man Ace- Mentirosa
Tomas Ledin- En Del Av Mitc

RADIO CITY 103 - Gothenburg
Lars Bodin - Music Director

PP Tomas Ledin- En Del Av Mitt
AD  Freda- Allt Man Kan Onska Sig

Anita Baker- Sou Inspication
se Ends- Don't Be A Fool
Dodo & The Dodo's- Du Har
Visitors- Security Reasons
Pebbles- Giving You The
Depeche Mode- World n My

Ky e Ot Low T One
Duran Duran-
Tia Toree. Be ender Wich
LP Part Austin

RADIO STOCKHOLM - Stockholm

Ulo Maasing - Df/Prod.
AD  Gigi Hamiton- oy & Pain

Hall & Oates- So Close
Inner City- That Man
Yomo Toro- Noveleo
Baby Ford- Let's Tak It Over
Black Box- Fantasy

LP  Lalah Hathaway

IN Con James

RADIO cam!nluua
ivatt - Head Of My

Candy

George Michael- Praying For
Colin James- Just Came Back
Bombalurina- sy Bitsy Teeny
Cassell Webb- Tel Me
AHa- Crying In The Rain
Pet Shop Bos- So Hard

LP  The Waterboys

HIT FM - Stockholm

Johan Bring - Prog. Dir.

4D Vor- St Restons
Pebbles- Giving You The

s Pop Sy Have Yoo

RADIO AF/P4 - Lund
Hans Strandberg - Music Dir.
PP Pebbles- Giving You The
irebors- There She Goes
AD Melba Moore- Do You Really
Nayobe- 1l Be Around
Freda- Allt Man Kan Onska Sig

Motley Crue- Same O

Dino- Romeo

ACIDC- Thunderstruck

Candy Dulfer- Heavenly City

§-Express- Nothing To Lose

Dan Fogelberg- Rhythm Of The
LPINXS

Karlsson - Head Of

AD  Mike Wikson- Another Sleepless
Lindy Layton- Siy Games
Tomas Ledin- En Del Av Mice
Hall & Oates- So Close
Duran Duran- Serious
Everyday People- This Kind Of
Visiors- Security Reasons
Monie Love- It's A Shame

The following Scandinavian NORWAY - SAF Radio Jonas Sandberg
top radio stations voted for NRK Nils Heldal 1. Titiyo / Flowers
their most favourite track on 1. Titiyo / Flowers 2. Gigi Hamilton / Joy & Pain
Music & Media’s Scandinavian 2. Glorious Bankrobbers / 3. Glorious Bankrobbers /
CD insert in issue 38. Dynamite Sex Doze Dynamite Sex Doze
3. Nils Landgren / Ain’t Nobody

DENMARK Most favourite tracks chosen by
Radio Voice Lars Kjaer / Bo Berg Radio I Lars Henrik Hognestad Scandinavian radio:
1. Titiyo / Flowers 1. Nils Landgren / Ain’t Nobody
2. Nils L'mdgxen / Ain’t Nobody 2. Titiyo / Flowers 1. Titiyo / Flowers
3. Glorious Bankrobbers / 3. Tommy Tysper / 2. Nils Landgren / Ain’t Nobody

Dynamite Sex Doze Young and Rockin Crazy 3. Nils Landgren /

All We Need Is Time

Radio Uptown Niels Pedersen SWEDEN Glorious Bankrobbers /
1. Titiyo / Flowers Riksradion P3 Maths Broborg. Dynamite Sex Doze
2. Nils Landgren / 1. Titiyo / Flowers Gigi Hamilton / Joy & Pain

All We Need Is Time 2. Nils Landgren / Ain’t Nobody Savage Rose / Lille Soldat
3. Savage Rose / Lille Soldat 3. Savage Rose / Lille Soldat v “j ¥ ,
FINLAND Radio City 103 Lars Bodin Sk
YLE Radiomafia Jukka Haarma 1. Titiyo / Flowers {517 B s T
1. Titiyo / Flowers 2. Nils Landgren / A 5
2. Savage Rose / Lille Soldat All We Need Is Time
3. Gigi Hamilton / Joy & Pain 3. Gigi Hamilton / Joy & Pain w
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Beats Int- Burundi Blues
Steve Miller Band- The Joker
Glen Gokdsmith- You've Got Me

NRK - Oslo

Steinar Fjeld - Prod.

AD ' Human League- Kissing The

ar- Come Together

Luba- Litde Sabvation
Was Not Was- How The Heart
Hal & Oates- So Close
CHf Richard- Silhouettes
‘Thinkman- Hard Hat Zone
John Farnham- That's Freedom
Janet Jackson- Black Cat
Aswad- Next To You

RADIO [ - Oslo

Bjoern Faarlund - D

AD  AHa- Crying In The Rain
Caron Wheeler- Livin' In The
INXS- Suicide Blonde
Deee-Lice- Groove Is n The

RADIO OST - Rade
Kai Roger Ottesen - Prod/D}
AD  The Shamen- Pro-Gen
Matchstick Sun- 4 Rather Go
Neneh Cherry.- 've Got You
Adolphson & Fak- Pa Jak
De Lilos- Beibi
Quirebors- Mised

RADIO VEST - Stavanger

ST

IOTOR - Oslo
Grete Torp - Head Of Music
AHa- Crying In The Rain
LP  Giarkameratene

RADIO 102 - Haugesund
Egil Houeland - Head Of Music
AD  AHa- Crying In The Rain
Dylan- Unbelievable
harles D Lewis- Soca Dance
London Beat- 've Been
Slaugheer- Fiy To The Angels
Tggy Pop-
JobnFamban. Tha'sFresdom
Hall & Oates
Or Al it A
Maria McKee- Show Me Heaven
Quireboys- There She Goes
Ludvigsen- ke Sl
Droning Mauds Land- Smake
s

B0b Dylan- Under The Red Sky

Matchstick Sun- 4 Rather Go

Ny Grty D B Yo Hide
Giarkameratene- Cammal Amazon

RADIO VOICE - Copenhagen
Bo

. Di.

PP et Shop Boys SoH
John Farnham- That's Freedom
A-Ha- Crying In The Rain
Neneh Cherry- 've Got You
ACIDC- Thunderstruck

Airplay Top 10:
Poison- Unskinny
Caron Wheeles- Livin In The
Go West- King Of Wishful
Cheap Trick- Can't Stop
George Michaek- Pnym[ For

LP The Dum Dum Boys Beat- ['ve
Everyday People INXS. Sucide Blonde
The Waterbors ream Warriors- Wash Your
Duran Duran- Ser

STUDENTRADIOEN TROMSO

Lauren Wood- Fallen

Rune Hagen - Head Of Music RADIO VIBORG
Playlist Henning Foged
AHa- Crying In The Rain Head Of Music

Neil Young & Crazy Horse LP
Jet Black Berries- Tore Up
Gary Moore- Scil Got The
Waterboys LP

Hellcats LP

De Lillos- Ha Det Bra
Susicious Minds- Believe Me
The Dum Dum Boys LP

Jokke & Valentierne LP
Cocteau Twins- lcebink Luck
R

Chris De Burgh- Don't Pay The
Ray Dee Ohh- Love The One

Bob Geldof- Love Or Something
Jason Donovan- Rhythm Of The
Paul Simon- The Obvious Chid
Jeff Lynne- Lift Me Up
Uttramatix- Sacifice

John Farnham- That's Freedom
Hall & Oates- So Close

TION REPORTS

AD  Ray Dee Obh- Love The One
Hanne Boel-Light In Your
OST Pretty Woman

Bombalurina- Itsy Bitsy Teeny
Carpntrs. Cloe To ou
Maxi Priest- Close
Smokie-  Feel Love
Pet Shop Boys- So Hard
Bananarama- Only Your Love
Aswad- Next To You
Wilson Phillps- Release Me
CHf Richard- Sihouettes

LP  Dave Stewart

N Troels Trer

AARHUS NAERRADIO

Soul I Soul Peop
George Michael- Praying For

LP  Kasper Windig

IN  Henrik Strupe

RADIO HORSENS

Jan Boogaloo - Head Of Music

PP Dodo & The Dodo's- Bambi Pa
Jive Bunny- Can Can You Party
Lita Ford- Hungry
Steve Allen- Love s In The

Bryan Adams- Summer of '69
Diana Ross-I'm Stll Waiting
Kasper Winding- Boom Boom
Dodo & The Dodo’s

UPTOWN FM - Copent:

e

B0b Geldof- Love Or Something
Dusty Springfield- Arrested
Iggy Pop- Candy

LP  Robert Cray

RADIO ABC - Randers
Stg Harevig Nielsen- Prog. Cont.
h- Efter
e Shop lnn o Hard
Was Not Was- How The Heart

RADIO SYDKYSTEN - South of
Copen

Helle Anderson - Haad Of Music
Airplay Top
Mariah Carey LP
Trussetyven- Jeg Er Bare Sa
Prince- Graffic Bridge

MC Hammer- Don't Hurt
George Michaek- Listen
Pebbies- Giving You

Toto- Past To Present
Bombalurina- sy Bitsy Teeny
OST Precty Woman- Div
The Time- Jerk Out

YLE SVENSKA - STUDIO 13

Wilenius -

AD  Tomas Ledin- En Del Av Mitt
Wild Force- Jungle Of Lo
Trance Dance- Another Perfect
Marie Bergman- Ingen Ar Som
George Michael- Freedom 30
LP MoBetter Blues

Tidyo

RADIO 1, 91.1 FM - Helsinki
Joke Linnamaa - Prog. Dir.
Airplay Top 10:

Aswad-Next To You e W London Dancing - Niels Pedersen- Head Of Music ‘AHa- Crying In The Rain
Dan Fogelberg- Rhythm Of The IC Hammer-Have You Seen Her | o™ p_ | Gimons The Obrious Chikl vas Suicide Blonde
Iegy Pop- Candy RADIO NORD - Harstad AALBORG NAERRADIO Hall & Oates- So Ci Jane Wiedin- Workd On Fire
John Farnham- That's Freedom | Tom Berg - Head Of Mus Olafedizky - DJPrd. AD jason Donovan- Rhythm Of The ot ot St oy
LP Waterboys AD Wendy MaHarry- Calfornia Lindy Layton- Sily Games Neneh Cherry- I've Got You 1DC- Thunderst
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Zachary Richard- My Nanette
Jason Donovan- Rhythm Of The
Emmylou Harris- Never Be
Gary Moore- Waking By Mysell
Aswad- Next To You

DISCOPRESS - Tampere

Tulja Lindell - Co-Ord.

AD  Adamski- The Space jungle
Caron Wheeler- Livin' In The
Hausmylly- Schysteemi
Jason Donovan- Rhythm Of The

RADIO MUSA - Tampere

Pentti Teravainen - Producer

PP Pet Shop Boys- So Hard

AD  Precenders- Sense Of Purpose
Steve Allen- Love I In The
Kim Lonoholm- Joen Yh Puden
Five Star- That's The Way
Chyp-Notic- If | Can't Have

Speedwagon- Love Is Rock
$nap- Cult Of Snap
ndon Beat- I've Been
Hausmylly- Elama Rakkaudelle

O RTUGA
CORREIO DA MANHA - Lisbon
Rui Pego - Prog. Dir.

Alist:
AD  Astec Camera- Good Moring

o- Flowe:
Mellow M et You Were
st:

AD The Cure- Never Enough
Lita Time- 1l End In Tears
The Charfatans- Then

RADIO MAIS - Amldon

Jose Lourenco -

PP Seiko & Wahlberg- Thz Right
Devo- Post Post-Modern Man
1927- Don’t Forget Me
George Michael- Heal The Pain

Railway Chidren- Music Stop
Rui Veloso- Balle Da Paroquia
Tommy Tysper- Young And
Iggy Pop- Candy

SEVEN X, 98.7 FM - Aﬂm‘
I.ashdd -
Airplay Top.

o e Blonde
George Michael- Praying For

Vaa Con Dios- Nah Neh Nah
Jon Bon Jovi- Blaze Of Glory
Duran Duran- Violence Of
fothouse Flowers- Movies
et Hesey. Wy Gueae
op Boys- So H

POLSKIE RADIO | & 2- Warsaw
Bogdan Oj/Prod.
PP Claudia Brueken- Absolute
Black Box- Fantasy
They Might Be Giants- Iscambul
fey D & Doc Daze- Get On Up
Michael Bolton- Georgia On My
Fidelsct/G White- D) Bies
POLSKIE RADIO 3 - Warsaw
Marek Niedzwiecki - Prod.

3
3

Jeif Healey- While My Guitar
AD  Tina Trner- Be Tender With
Gary Moore- Waking By Mysell
Bn il ke

Heart- Secre

Basia- Copernicus

Litdle River Band- There Is

B U G AR I A

RADIO VARNA - Varna
Kon: -Dj
PP Gloria Estefan- Cuts Both
4 - Choose
En Vogue- Strange
Brenda Russell- On Your Side

Top
‘Wikson Philips- Release Me
Jon Bon Jovi- Baze Of Glory
Phil Collns- Something
Prince- Thieves In The Temple
George Michael- Praying For
Bell Bv DeVoe- Do Me
Maxi Priest-Close To You
Sweet Sensation- If Wishes
After 7- Can't S
Maiah Carey- Love Takes Time

Heavy Rotation:

€L HC Hmmer U Car't Touch Thi
Mariah Carey- Vision Of Love
Jon Bon jov- Baze Of Glory
Prince. Thieves In The Temple
ONASSuzanne Vega- Tom's Diner
New Kids OIT Block- Tonight
Janet fackson- Black Cat
INXS- Suicide Blonde
ACIDC- Thunderstruck
Neneh Cherry. f've Got You
The Cure- Never Enough
Depeche Mode- World fn My
Maria McKee- Show Me Heaven
Vanessa Paradis- Tande

SUPER
ST

€L Bassomatk- Fascinating Rhychm
Fleetwood Mac- Skes The Limit
Loose Ends- Don't Be A Fool
Snap- Cult Of Snap
Caron Wheeler- Livi' n The
Iron Maiden- Holy Smoke
Adamski- The Space Jungle

Workd In My Eyes
‘The Cure- Never Enough
S-Express- Nothing o Lose
Powerplays:

Party- Way Down Now
Electribe 0)- You're Waking

UNITED KINGDOM

!‘)) / N !‘))('\

Paul Ciani - Prod.
Monie Love- It's A Shame
Depeche Mode- World In My
London Beat- 've Been

S Quo- The Annversry

mati- Fascinating Rhythm
M Hckee. Show Me Heaven
Ride- Taste

8sB

Lindsay Shapero - Exec. Producer
Bullets:

CL The Charlatans- Then

River City People- Dreaming
Monie Love- [t's A Shame

STATION REPORTS

WEST GERMANY

Dl

Thiesmeyer - Prod.
T Woon - et e
Pet Shop Boys-
Bue Siem, Lov I Such A
David Hasselhof- Crazy For
Betty Boo- Where Are You Baby
Neville Brochers. Bird On A
Rosie Ania- Eyes Of A Woman
London Beat- I've Been

o
Marvin & Marcello- Whirlpool

Aleksander Hein - Head Of Music
Heavy Rotation:
€L Neneh Cherry- I've Got You
Robert Cray- The Forecast
Jil ey Whie My Guar

ci

Q

Seve Miler Bac: The Joker
KLF- What Time Is Love
Alannzh Myles- Lover Of Mine
Sandra- One More Night
Snap- Cult Of Snap

RIAS TV
Charts Nw Entries:

Concrte Bondefoey
b Geldol e O Something

Iggy Pop-
Technotronic- Rockin' Over
High Live Charts:
€L New Kids OIT Block- Tonight
Jason Donovan- Another Night
I Colln. Tha's st The
EAV- Samurai
Sinead O'Connor- The Emperor

Nigel Kennedy- Four Seasons
Partners I Kryme- Turtle

F R A N C E

(&0

Gilbert Foucaud - Music Co-Ord.
Clip Des Clps:

Pauine Escer- Le Monde Est
lomlz

€L Patrck Bruel- Alors Regarde
Mariah Carey- Vision Of Love
Danna Dawson- Romantic World
Francois Feldman- Petit Frank

Maxi Priest- Close To You

Roe-

Prefab Sprout- Looking For

v

Annie Amsellem - Head Of Prog.
€L Francois Feldman- Petit Frank

gator
Joelle Ursull WNI! 4 Back
Patricia Kaas- Le: ins

H O L L AND

(oumt )
(Jon)

VERONICA
Rob de Boer - Prod.
CL The Tume- ferk Out

Janet Jackson- Black Cat

ST Candy Dulfer- Heavénly City
Rene Froger- Hello Again
Human League- Heart Like A
Caron Wheeler- Livn'in The
Neneh Cherry- I've Got You
Raggende Mannen- Da's Niks

Henk Wiingaard- He Suzie
New Kids OIT Block- Tonight
London Beat- I've Been

B E

LG uwm

Steve Millr Band- The Joker
New Kids OFT Block- Tonight
Snap- Cuk Of Snap.

Neneh Cherry- e Got You
Clouseau- Heel Alleen
Plaza- Och

TVE

Jaime Torrens - Director

€L Sandy- JAurals Du
DNA/Suzanne Vega- Tom's Diner
ve Bunny- Can Can You Party
Bily ok LA. Woman
Black Sorrows- Harley & Rose
Johnny Crash- Hey Kid
Rebeldes Sin Pausa- Imagine:
Sinead O'Connor- The Emperor

DENHARK

Hollywood
Frankie & Anders - Presantars
West n’ Eastmen

The most aired music video clips

VIDEOFAVOURITE

London Beat
I e Ben Tk

New Kids On The Block
Tonight - Caboun rsucons
INXS

Neneh Cherry
T'e Got You Under My Skin- e et
e Cure

Never Encugh- NotLced |
Mariah

Adamski

The Space nge e HorsProess
ACIDC

‘Thunderstruck - Nex Liced.
Human League
Heart Like A Wheel- v
Deeeite

Groove ks In The Heart - Hro Enerpres
Betty Boo
Where Are YouBaby - rpa
Maria McKee
Show Me Hearen- roppns
MC Hammer

U Can' Touch T gl Frs
Gianna Nannini
Scando- Dunndd Ao Wt
Monie Love

165 A Shame - e s oo
Snap

Ooops Up- e Bes oo
Prefab Sprout
Looking For Adants - v
Robert Cray

‘The Forecast - Mark Freedman Producsns

insf
IN West o' Eastmen S-Express
Ginf Nw-\ﬂu Lose - Rt Fins
Twenty 4 Seven
Henrk Strvpe thmu Wickd Firs
P O L A N D Loose Ends
Don't Be A Fool - et
Bass-0-Matic
Fascrating Ryt . g
Julien Clerc
A
TVI-F
ebiansd . Prod, FIRST SHOWINGS
€L Technotronic- Rockin’ Over
UB 40- Wear You To The Ball £t Shep ey
Bive Pearl- Naked In The Rain So Hard - Mgt
Maxi Priest- Close To You Cocteau Twins .
MC Hammer- U Can't Touch Thi cebink Luck - Wy NotFims
Jon Bon jovi- Bze Of Glory Tackhead

Tak Tlk- s My Life
Prince- Thieves In The Temple
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B TIPS & TRENDS

| Personally...

I think that Billy Joels latest single is too rough
 and rocky o fit any conventional
excellent track and we play it at fin because we
| don't have a narrow format and because we
e e ot oAb Cr s s
stream blues’, on the other hand, can feature on |

format. Itis an |

everybody's playlist. The latest Los Lobos album is
a gem, a superb mixture of styles with fine vocals
and melody, one of their best albums.

Uli Kniep.
Radio fin

OLIVIER ALLARDET F
Voltage FM
TP Seduction- Heartbeat
Janet Jackson- Black Cat
Troop- That's My Attitude
LP Midnight Star
Kim Waters

MARGARETA ANDERBERG  §

Radio City 103

TP Neneh Cherry- I've Got You
Tomas Ledin- En Del Av Mitt
Hall & Oates- So Close

LP Absolute Blues
Patti Austin

TOM BLOMBERG NL
NOS

TP Paul Simon- The Obvious Child
Bobby Valentino- The Man Who
Pet Shop Boys- So hard

LP Human League
Betty Boo

MICK BROWN UK
Capital Radio
TP Titiyo- Flowers

Bell Biv DeVoe- Do Me

Depeche Mode- World In My Eyes
LP Caron Wheeler

INXS

SIMON DAVIES UK
BRMB

TP Barry White- When Will | See
The Chimes- Heaven
JT & The Big Family- Foreign
LP Slammin’ (Comp.)
et Kickin'Just 17 (comp.)

DOMINIQUE DUFOREST  F
NR|

TP Elsa- Rien Que Pour Ca
Mark Boyce- Hey Little Girl
David Halliday- Tears Of The

LP George Michael
Dave Stewart

FRITZ EGNER D
Bayerischer Rundfunk
TP Righteous Brothers. Unchained
Janet Jackson- Black Cat
Elvis Presley- His Latest
LP Take 6
OST Return Of Superfly

BOGDAN FABIANSKI PL
Radio Poland 1 & 2
TP SL. Line- Mama
Yolanda- Wild Child
Bombast Bros- Listen To My
LP Double Trouble
Midnight Star

TIM FINLAY UK
Yorkshire Radio Network
TP Swim- Rachel

Phil Collins- Hang In

Detroit Spinners thuo Child
LP Deacon Blue

INXS

Radio ffn is one of the leading regional privates in Germany. |
It emphasiss it pop & rock and rgers at 14

9 years old

NEIL FRANCIS UK
Invicta Radio
TP Stevie V- Body Language
Snap- Cult Of Snap
Pet Shop Boys- So Hard
LP Joe Jackson
Loose Ends

RUNE HAGEN N
Studentradioen Tromso
TP AHa- Crying In The Rain

The Cure- Never Enough

Nick Cave- The Weeping Song
LP The Waterboys

White Canyon

PETER HALD DK
The Voice
TP London Beat- I've Been

Time- Pandemonium

Trussetyven- Jeg Er Bar Sa Go
LP ice Mc

Wee Papa Girl Rappers

KENNI JAMES UK
Red Rose Radio
TP Pet Shop Boys- So Hard

Swim- Rachel

Bad English- Don't Walk Alone
LP INXS

Human League

HAAKAN JANSSON S
Hit FM
TP Gipsy Kings- Bamboleo Bomb
Pet Shop Boys- So Hard
Jean Paul Wall- Ingenting
LP Titiyo
Sunrise Dance

| ULl kntep D
i

n

TP Billy Joel- That's Not Her
Bruce Hornsby- A Night On
Pet Shop Boys- So Hard

| LP Robert Cray
Los Lobos

NAGUI F
RTL
TP London Beat- I've Been
Notting Hillbillies- Feel Like
Everyday People- Headline News

LP Deacon Blue
Dan Fogelberg

GARETH O'CALLAGHAN IR
RTE Radio 2FM
TP The Saw Doctors- | Use Ta Love
Swim- Rachel
Sweet Sensation- If Wishes
LP Bette Midler
Human League

»

KALLE OLDBY

Radio Sweden/Malmo

TP Mavis Staples- Melody Cool
Freda- Allt Man Kan Onska Sig
Hall & Oates- So Close

LP Denise Lasalle
The Waterboys

KAl ROGER OTTESEN N
Radio Ost
TP Soul Il Soul- People

The Shamen- Pro-Gen

Mariah Carey- Love Takes Time
LP The Dum Dum Boys

The Waterboys

TAPANI RIPATTI SF

TP Seduction- Breakdown
Wee Papa Girl Rappers- Bump
Vanilla Ice- Ice Eyed Baby

LP Mr Lee
Liz Torres

LOU ROWLAND NL
CFN
TP An Emotional Fish- Lace
Clannad- In Fortune’s Hand
Neneh Cherry- I've Got You
LP Robert Cray
Human League

JONAS SANDBERG s
SAF Radio
TP Hall & Oates- So Close
Anita Baker- Soul Inspiration
Tomas Ledin- En Del Av Mitt
LP Lalah Hathaway
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Nayobe

Nelisen. Sabatore di CGam
MARTIN SCHWEBEL _ D N,,m'““:"'m"f"' AK:,';“' . ““
Radio S

TP Sandra- One More Night
BJH- John Lennon’s Guitar
Immaculate Fools- The Prince

LP Chris De Burgh
Purple Schulz

NICK SCHULZ CH

Radio Basilisk

TP Dance WIA Stranger- Invisible
Jonathan Butler- Heal Our Land
INXS- Suicide Blonde

LP Bob Dylan
Robert Cray

TIM SMITH UK
Metro FM
TP Mica Paris- Contribution
Hall & Oates- So Close
Curtis Mayfield- Superfly 90
LP Junior
David Grant

FRANK STAENGLE D
Radio Xanadu
TP Quireboys- | Don't Love You
Damn Yankees- High Enough
Danger Danger- Naughty Naughty
LP Don Dokken
Queenryche

TRUDE SUSEGG N
Radio 102
TP Everyday People- Headiine News
Papa Dee- Lettin' Off Steam
Dr Alban- Hello Africa
TP INXS
Caron Wheeler

META DE VRIES NL
AVRO

TP Bruce Hornsby- A Night On The
Billy Joel- That's Not Her
Tackhead- Dangerous Sex

LP London Beat
John Farnham

Tips & Trends reflects the musical
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