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Kaas Conflict May Be
Settled By CBS, PolyGram

by Emmanue! Legrand

The conflict between CBS
and PolyGram involving
French recording star Patri-
cia Kaas may be heading for

Delegates Gather To
Look East & West

More than 500 delegates
from 190 companies will at-
tend the Looking East &
West Conference in Buda-
pest this week (November
23-26). Organised by Tribute
Productions and sponsored
by Music & Media and Bill-
board, the event aims to
facilitate investment and
trade between the music and
broadcasting industries of
Western and Eastern Europe.
Panellists include  Bill
Stolier, MD Westwood One
International, Tower Euro-
pean Operations MD Ken
Sockoloy, MTV Europe MD
Bill Roedy, John Morgan,
IFPI president and Kevin

Wall, CEO RadioVision.
Since the removal of
the communist regimes in
continues on page 8

WHEN IT COMES TO “DANCE

AmericanRadioHistory.Com

an ‘out-of-court settlement.
It has been one of the Euro-
pean music industry’s more
bitter disputes over an artist
switching labels.

The settlement prospects
largely depend on CBS
France CEO "Henri de
Bodinat and incoming Poly-
Gram International pre-
sident Alain Levy, who still
has an eye on the French
market. If they cannot
agree, the complex web of
lawsuits could be tied up in
the French courts for years,
while millions of dollars of
royalties are frozen.

De Bodinat says prolong-
ed warfare is not in the inte-
rests of either company,
adding that he is “ready to
discuss” a resolution. In-
dustry sources say Poly-
Gram, too, has been con-
sidering moves to settle.

The Kaas guerre began
after the 1988 release of her
debut album for Polydor, to
which she was signed by
independent producer Ber-
nard Schwartz. That album,

contines on page 8

‘ MCA PLANS GERMAN COMPANY

BMG Gains MCA Distribution

The MCA Music Entertain-
ment Group, as expected, is
transferring its record labels
international distribution
and licensing from Warner
Music International to the
Bertelsmann Music Group.
The deal takes effect in
stages from January 1.
MCA is also making
plans to launch a fully-
fledged company in Germa-
ny, next year, which would
be the US major’s first in
continental Europe. The loca-
tion s likely to be Hamburg.

by Adam White
MCA plus Geffen will
generate international sales
of around US$ 150 million
this year, according to com-
pany sources. This will be
close to 15% of total Warner
Music International reve-
nues, these sources say.
Warner insiders put the
MCA/Geffen combination
lower: at around US$ 120
million for 1990, repre-
senting 11% of Warner’s
international business.
BMG’s global market
share will grow by two to

EMI Greece has entered into a joint venture with the nation’s leading
independent Minos Matsas & Son. Pictured are, from I-r: Alexis Rotell
MD Europe of EMI Music Woridwide; Makis Matsas, MD/chairman
Minos Matsas; and Guy Marriott, senior VP & general counsel EMI Music

Worldwide.

Hunter Captures

MTYV Int’l VP Post |

MTV VP/music program-
ming Tom Hunter has been
promoted to VP/internatio-
nal programming. He will
be responsible for managing
the steadily expanding acti-
vities of MTV’s inter-
national affiliates in Eur-
ope, Brazil, Australia and
Japan. For the past four
years, Hunter has worked
within MTV’s international
levels as a music program-
ming consultant.
Comments senior VP/
creative  director  Judy
McGrath, “Tom will be our

voice in strengthening our
existing relationships and
continues on page 8

Tom Hunter
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Alain Ragheno, METROPOLITAN ENTERTAINMENTS
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Artistsmanagement, Concertpromotors
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three percentage points with
the MCA deal, bringing it to
the 13-14% level. The agree-
ment is worldwide, exclud-
ing North America, Japan,
the UK and Germany.

Geffen  Records ~ will
switch to BMG from Janu-
ary 1, and MCA Records
from April 1. GRP will
move as its current deals,
mostly with independents,
expire.

MCA Records UK will
continue to handle all its
own A&R, marketing and
promotion, but switches
distribution from PolyGram
to BMG on February 1
(Geffen from January).

In Germany, all the MCA
labels will be marketed, pro-
moted and distributed by
BMG under an open-ended
licensing ~ agreement until
MCA has launched its own
company there. In Japan,
MCA is forming a new
joint-venture operation with
JVC and VMI.

Senior executives who
negotiated the agreement
were MCA group chairman
Al Tller, BMG chairman/
CEO Michael Dornemann,

continues on poge 8
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The US-based Broadcast Promo-
tion & Marketing Executives
(BPME) organisation staged its
first UK conference in Leeds on
November 9-10 at the Hilton In-
ternational Hotel. The event at-
tracted 250 radio and TV station
marketing and promotion direc-
tors, advertising agencies, TV pro-
gramme distributors, consultants
and syndicators, among other in-
dustry representatives. Chair-
man/CEO Chris Meehan hailed
the gathering a “‘tremendous suc-
cess” citing the strong turnout,
resuling in  some crowded
meetings.

The session centring on radio,
called ‘Radio Promotion - Nar-
rowcasting Versus Broadcasting’,
focused on the broad aspects of
marketing radio to consumers.
Chaired by the Daily Telegraph’s
Gillian Reynolds, key speakers to
the packed room included Hallett
Arendt agency specialist Jona-
than Arendt and BBC GLR’s
Matthew Bannister.

Arendt recommends that mar-
keting/promotion directors help
management to establish a station
“definition of aims”, adding that
“‘many promotion directors don’t
exactly know what they’re sup-
posed to be doing”.

An informal poll among those
present revealed that only about
25% of the directors worked at
stations with “‘mission ~state-
ments”” or clearly defined corpo-
rate marketing objectives. Arendt
encouraged broadcast promo-

(advertisement)

Ken Loveday

Reynats of Landon'’s D, Tttt and ot Avndt of gency Holert At

tions to have a consistent rele-
vance to station goals with a
focused response in  mind,
whether to generate competition
entries or a shift in attitude
among the listeners.

He warns of the temptation to
let a sales promotion “‘prejudice
your station’s objectives”, adding
““you must understand what the
consequences are by altering your
strategies”.

Meanwhile, Bannister discuss-
ed marketing problems GLR has
faced, conceding that his station
had spent less on promotion than
any other London wideband.
While acknowleding that the
“‘Music For Grown Ups’ position-
ing was on the right track, he says
they learned that listeners also ap-
pmale GLR‘s strong sense of
ility toward news, cur-
rent affairs and minority interests,
which led to the slogan ‘London’s
thought-provoking station’.

Says Bannister of the lessons
learned: “It’s no good getting the
message out if it doesn’t reflect
the ing content. Adver-

dierks studios

professional
audio + video mobiles

...why going for less in
live recording?

dierks studios gmbh
tel. (49) 2238-2004/3333
fax. (49) 2238-27 34

tising must given a clear picture of

Several participants expressed
concern about using advertising
agencies, which they felt often lost
sense of the basic message by be-
ing too sophisticated in an ever-
increasing competitive environ-
ment. The integral position of
public relations in a station’s
marketing portfolio was also rein-
forced, while the notion of ra-

BEST:

Campaign Using 1 Or More Media
TV Promotion or Ad

“Your Best Shot”

dio as a “product’” was debated.

It was evident from the live-
liness of the exchange that the ses-
sion could have easily gone on for
at least an hour longer, prompting
recommendations at the closing
meeting to expand to more radio
sessions at next year’s conclave,
probably in Glasgow with dates to
be announced later.

The conference kicked off with
a video “case studies™ presenta-
tion on local TV station promos
and trailers by Maryland-based
radio/TV research/marketing con-
sultant Jacques de Suze, president
of McHigh & Hoffman, Inc.
Saturday’s luncheon featured a
videotaped presentation  from
multimedia production executive
Steve Sohmer. His collection of
“State of the Art” TV commer-
cials revealed the year’s most skill-
ed and creative efforts.

Those talents were rewarded
during Saturday night’s Awards
show, with sculpted ‘Hand’
awards presented in nine radio
and 14 TV categories. Second and
third-place winners received silver
and bronze scrolls. BBC Radio 1
and 2, Capital Gold and Aire FM
dominated the radio categories, as
did the agencies of Hallett Arendt
and Brahm Advertising. However,
a large number of broadcasters
took home something for their
hallway wall.

Following the awards, winners
and delegates adjourned to York-
shire Television for a buffet and
dancing to New Orleans music.0)

 RADIO GOLD AWARDS

210 FM/Hallett Arendt
BBC TV for BBC Radio 2
Capital Gold

Radio Aire/Brahm Advertising
Capital Gold, Curtis Hoy
Southern Sound/Hallett Arendt
BBC Radio |

BBC Radio |

BBC Radio 4
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by Jeff Green
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Metro Radio, now the largest UK
independent radio group outside
London after its recent victory in
the battle for Yorkshire Radio
Network, has announced record
pre-tax profits (£ 2.19 million, an
increase of 36%) and record tur-
nover (£ 8.36 million, up 29%) for
the year ending September 30.
Advertising revenue, which ac-
counted for 82% of turnover was
up 25% to £ 6.87 million. Chair-
man Lord Elliott is delighted at
““the most successful year in the
group’s history in what has been
‘widely reported as a difficult year
for commercial radio and the
advertising industry in general:"
* * *

Super Channel is looking for a
new partner following the break-
down of negotiations with United
Artists over an equity investment
in Europe’s biggest cable TV net-
work. Super Channel *“regrets
very much that the deal was not
concluded”. The two companies
could not reconcile major dif-
ferences over the long-term fun-
ding and control of the channel.
Super Channel is still looking to
expand its network in a joint ven-
ture with another company.
* * *

Reports that Elton John's mana-
‘ger John Reid is to look after Bros
have been strongly denied by the
company. “There are no plans to
manage Bros,” said a spokesman.
The duo are looking for a new
management after breaking up
with Tom Watking' Massive
Management which resulted in a
breach of contract hearing in the
High Court costing Bros over
£ 40.000.
* * *

The Power Station, British Satel-
lite Broadcasting’s music channel,
has been given a reprieve by the
newly merged British Sky Broad-
casting until the second Astra
satellite becomes operational next
year. ““‘We will be broadcasting as
usual on the Marco Polo satellite]”
said a spokesperson for the sta-
tion. ““We are part of the dual set-
up that will operate until British
Sky starts broadcasting its five-
channel service via the Astra
satellites” There are no plans to
change the station’s programming
in the meantime. However, the
chance of the Power Station being
given one of the five channels on
British Sky appear remote; two
channels have already been
allocated for films, one for news,
one for entertainment and one for
British Satellite Broadcasting’s
sports channel,

edited by Machgiel Baker
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EMI, Minos Deal Sparks Concern

by John Carr

Fears that the ““joint venture”” bet-
ween EMI Greece and indepen-
dent repertoire giant Minos Mat-
sas & Son will give the major
control of up to half the Greek
market have surfaced amid
speculation over the actual nature
of the deal.

EMI and Minos state that the
agreement, signed last month, is a
“joint venture”” which will allow
them to collaborate at all levels,
but that they will continue to
operate independently. However,
others in the industry claim that

EMI bought Minos - Greece’s
leading record company - as part
of a Europe-wide asset buy-up for
an estimated US$ 7-10 million.
EMI already handles distribu-
tion in Greece for BMG, Virgin
and Sakkaris Records, and
sources say that the deal with
Minos brings the proportion of
the market in EMI hands to near-
ly 50%. IFPI figures for 1989 give
Minos a 20.8% market share,
EMI 11%, BMG 7.1%, Virgin
5.5% and Sakkaris 2.9%.
Meanwhile, Minos chairman/

Upcoming Album Releases
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Teledisc Sponsors

Satellite Jukebox

An ‘interactive’ video jukebox
was launched November | on
overnight downtime of a channel
on the pan-European Astra
satellite, with organisers claiming
technology used in the voting pro-
cess for the non-subscription
channel as a first.

Called the Lifestyle Satellite
Jukebox and run by WH Smith
Tlevision in London, it airs
videos chosen on a mean average
of telephone calls made in the 24
hours leading up to its midnight
to 05.00 broadcast.

It operates a laser disc library
selection of 75 tracks, updated
monthly. There is a “limited

1990
AmencanRadloHlstOW?fo‘mm‘ Ll ol )

amount”
first month on-air is sponsored by
Teledisc. It is hoped to attract a
permanent sponsor.

However, WHSTV  spokes-
woman Jill Taylor says the “‘in-
teractive nature of voting’ is cur-
rently only available on UK
!elcphone technology, but adds

“‘there is ! under way

of advertising and the.

MD Makis Matsas, who will
oversee the marketing and selling
activities of both companies, says
the “joint venture” will allow
Minos to “more vigorously pro-
mote Greek repertoire abroad””.

Alexis Rotelli, MD of EMI Mu-
sic Worldwide, Europe, adds that
the “association will allow us to
continue the revitalisation of EMI’s
existing Greek repertoire compaqy,
and will develop and strengthen our
overall business in Greece”.

Claims that the deal was actual-

ly a buy-out have been heightened
by PolyGram Greece MD Viko
Antypas, who says that Poly-
Gram, plus other companies, were
approached by Minos about such
amove.

Meanwhile, business communi-
ty sources say that Minos’s alleg-
ed decision to sell to multina-
tional EMI was prompted by the
approach of the single European
market in 1992, which will see
many Greek firms at a com-
petitive disadvantage. (]

NAB Stages Anglo-FrencH
Spring Conference

Howard Shannon

The UK and France are targets of
a spring 1991 conference by the
US National Association of
Broadcasters (NAB). Held May
19-25 with a switch from London
to Paris half way through, the
event will centre on radio and TV
investment opponunmcs in Eur-
ope for US

Sherman promises equal em-
phasis in seminars on both radio
and television. Organisers say
there are “‘plans under considera-
tion” for a second NAB con-
ference next autumn focusing on
Eastern Europe.

(sdvertsement)

The conference represents an
opportunity for radio executives
in the two countries to witness
first-hand the NAB operation,
prior to the US trade organisa-
tion’s debut pan-European con-
ference in Montreux 1992. A
maximum of 25 key broadcast ex-
ecutives from the US will meet
with British and French govern-
ment officials and their respective
broadcast counterparts.

Says NAB senior VP Charles
Sherman, “This is a chance for
members to become more
familiar with Europe and will
help us prepare for Montreux.
The conference certainly confirms
increasing US interest in Europe
and offers a chance to find out
more about investment.”

Details of who will attend are
forthcoming. NAB is working as
co-organiser with the law firms of
SG Berwin in London and Salans
Hertzfeld & Heilbronn in Paris.

to go pan-European”’.

The jukebox airs on the fre-
quency which during the day car-
ries the subscription Lifestyle
Channel, also produced by
WHSTYV, and the independent
Children’s Channel. a

To contact
Music & Media
Tel:31 20 669 1961
Fax: 31 20 669 1951
(editorial)

31 20 669 1931 (sales)
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THE SINGLES COLLECTION 1984/1990

JIMMY

SOMERVILLE

FEATURING

BRONSKI BEAT AND
THE COMMUNARDS

With Bronski Beat, Communards and as a solo artiste
Jimmy Somerville has sold over 6 million units in Europe
In the UK he has never failed to make the top 30

17 SMASH HIT SINGLES

SMALLTOWN BOY
DON'T LEAVE ME THIS WAY
AIN'T NECESSARILY SO
TO LOVE SOMEBODY
COMMENT TE DIRE ADIEU
RUN FROM LOVE
NEVER CAN SAY GOODBYE
WHY?
YOU ARE MY WORLD
FOR A FRIEND
I FEEL LOVE/JOHNNY REMEMBER ME
THERE’S MORE TO LOVE THAN BOY MEETS GIRL
SO COLD THE NIGHT
YOU MAKE ME FEEL (MIGHTY REAL)

ON CD & CASSETTE ONLY
TOMORROW

DISENCHANTED
READ MY LIPS

VIDEO INCLUDES
THE COMMUNARDS RENDITION OF “DANCING QUEEN”

=

AVAILABLE ON
17 TRACK CD & CASSETTE - 14 TRACK LP - 17 TRACK VIDEO

CD/CASSETTE/LP: 828226-2/4/1 - VIDEO 082672-3

THE SINGLES COLLECTION 1984/1990 FEATURING

JIMMY SOMERVILLE

BRONSKI BEAT AND THE COMMUNARDS
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& EMI Music Sales Profits Soar

The rapper, the hooker and the
Turtles helped EMI Music reach
record sales and profits for the six
months to September 30, the first
half of its financial year.

MC Hammer's Please Ham-
mer Don’t Hurt ’Em album
(Capitol) and soundtrack pack-
ages from Pretty Woman (EMI)
and Teenage Mutant Ninja
Turtles (SBK) were among the
company’s top-selling titles, par-
ticularly in the US.

The Sinead O’Connor album
on Ensign/Chrysalis and titles by
Wilson Phillips, Heart, Poison,
Billy Idol and Queensryche also
made signi ibuti

EMI Music revenues for the
period increased to US$ 985.9
million from US$ 801.6 million, a
23% gain. Pre-tax profits climbed
to US$ 82.7 million from US$
50.3 million, a 64% surge. After
eliminating the effect of fluc-
tuating exchange rates, says the
company, sales increased by 27%
and profit by 65%.

International affiliates in the
UK, continental Europe and
Australia_added to the record
results. EMI Music Publishing
also yielded strong sales and
income.

The multinational made note

of its i during the six

months, including the partnership
with IRS Records, the joint ven-
ture with Greek independent label
Minos Matsas (see page 5) and the
opening of a new Taiwan sub-
sidiary.

The second-half results will
reflect the of current

ENC LR W

BMG, MCA Deal
continued from page |
and BMG International presi-
dent/CEO Rudi Gassner. Warner
Music International reportedly
made an offer to retain the MCA
business; EMI Music was also
said to be interested.

Although BMG s effectively
Iulpmg MCA become a future in-

EMI Music releases by the Pet
Shop Boys, Herbert Groenemeyer,
Robert Palmer and Paul McCart-
ney, plus the US chart-topping
Vanilla Ice. New releases for the
period are scheduled by Roxette,
Huey Lewis and the News, CIiff
Richard and Bob Seger. [m}

officials
on both sides stress the mutual
benefits. ~ Gassner ~ comments:
““This suits our long-term needs,
which are for US-originated
repertoire, and theirs, which are
for starting their own interna-
tional repertoire sources.”
Acknowledging that MCA's
worldwide thrust can be seen as
itive, Gassner adds: ““This

Kaas Conflict

continued from page |
Mademoiselle Chante, sold more
than one million copies, and
made her the hottest new female
singer in France.

In August 1989, Kaas informed
Schwartz that he was in breach of
contract with her, and that she
would no longer work with him.
Subsequently, she obtained a
court order freezing part of
PolyGram's earnings from her
first album, an amount thought
to be more than US$ 1 million.
That money remains frozen.

Meanwhile, Kaas had formed a
new production company, Note
De Blues, with partners Richard
Walter and Cyril Prieur. On
March 15, 1999, this firm signed a
deal to license the singer’s new
recordings to CBS. A few days
later, CBS released her second
album Scene De Vie.

Producer Schwartz counterat-
tacked, charging that Kaas was
still contracted to him - under a
three-year exclusive agreement
signed in March 1987 - while she
was recording Scene De Vie.
PolyGram joined Schwartz in this
breach of contract action.

Industry observers say Polydor
head Marc Lumbroso and Alain
Levy took the departure of Kaas

very personally, especially in view
of her career’s meteoric rise after
the release of Mademoiselle
Chante.

In May this year, a court in
Nanterre ruled that all CBS
revenues associated with Kaas
should be frozen, together with all
advances paid to her by the label.

In June, a conciliatory commis-
sion within French trade organisa-
tion SNEP tried to settle the
dispute, but terms of agreement
could not be reached between
CBS and PolyGram. In Septem-
ber, an appeals court in Versailles
(Yvelines) upheld the Nanterre
ruling.

The blocked CBS royalties may
exceed US$ 6 million, considering
that Scene De Vie has already
sold more than 400.000 copies in
France alone. Michel Parent,
secretary general of PolyGram
France, calls the Versailles court
edict “‘a unique and very impor-
tant decision in the history of the
modern music industry in
France””.

De Bodinat is confident, how-
ever, that the appeals court judge-
ment will not affect the ultimate
outcome of the case. “I am
‘waiting with serenity for justice in
this matter. It will take time,
which is why I guess we'll reach

agreement with PolyGram)’ he
states,

The CBS executive adds: ““We
were both competing for Kaas.
PolyGram made an even better
offer than CBS, and the artist
chose us. If each time companies
competing for the same artist
behave like that, where is it going
to end?”

About the court-frozen royal-
ties, de Bodinat comments: “Of
course it is stupid to have so much
money blocked, but it will
generate interest, so it can be con-
sidered as a normal financial in-
vestment. If no interest was paid,
it would have been a real pro-
blem”” Sources say the PolyGram
revenues frozen earlier are not
subject to interest income.

The various lawsuits face a pro-
tracted journey through France's
judicial system because they are in
different courts. The breach of
contract action between Schwartz
and Kaas, for instance, should be
handled by a labour tribunal in
Sarreguemines. But that court has
said the case should move to
another jurisdiction in Paris,
which is then subject to appeal.
The outcome of that decision will
affect the frozen PolyGram
royalties, and influence the course
of the other suits. ]

was very much at the heart of our
internal strategic discussions. But
I’'m very pragmatic, and one has
to see the business advantages in
this deal. If we wouldn’t do it, so-
meone else would.

“This is an add-on situation,
since we have an organisation in
place to accommodate the MCA
group. It’s very important we keep
our own goals in sight. We think
we can do both things at the same
time; growing BMG and develop-
ing MCA/Geffen’’

Neither side wants to disclose
the exact term of the agreement,
however, nor whether there are
joint-venture options at some
later date. [u]

Hunter’s MTV Post

continued from page |
overseeing the development of
new ones. He will work closely
with our Worldwide Syndication
Sales team and with MTV’s
creative team to generate product
for international syndication,
develop co-production relation-
ships, gain a lock on global music
events and provide creative direc-
tion for new affiliate develop-
ment.’

McGrath details “‘vision and a
uaugic appreciation for the
vagaries of the husmcss" as
Hunter’s i for the

Delegates Look East & West
continued from page |

Eastern Europe, Western record
companies - including CBS,
BMG, PolyGram and EMI - have
expressed interest in  Eastern
Europe, either by forming joint-
ventures  with domestic com-
panies or by launching their own
affiliates.

However, the problems con-
fronting them are enormous: in-
adequate copyright protection, an
underdeveloped retail and distri-

bution apparatus and massive
home taping.

To draw attention to the need
for Eastern European music in-
dustries to upgrade and enforce

right protection, Manfred
Zumkeller, chairman of the Ger-
man IFPI group and Michael
Karnstadt, chairman of the Ger-
man music publishers’ associa-
tion, plan to give the issue centre
stage at the conference.

Other subjects to be discussed
include artist management, live

music, music publishing, records
and music TV and video.
Meanwhile, the attention of
radio delegates is set to focus on a
panel discussion on investment
opportunities in Eastern Europe.
Chaired by Unique Broadcasting
CEO Simon Cole, panellists in-
clude Martin Brisac, director-
general of radio station Europe 2,
one of numerous French outlets
to have ventured into Eastern
Europe. For more details see
pages 22-26. ]

position.

A longtime radio programmer
whose experience includes KBPI/
Denver prior to joining MTV in
1987, Hunter says: “‘The oppor-
tunities are limitless for MTV and
our industry partners. MTV is
now in six continents, 39 coun-
tries, and over 110 million
households around the world. As
a global network we want to share
cultures and music, and I'm
delighted to have a role in tllal

development.”

MUSIC & MEDIA - NﬁmﬂmadioHistond‘rH“"‘ Sllemisi T

W A TALK BACK et e g
“Syndicators Are Not Tyrants Trying To Take Over”

Unique Broadcasting celebrates its first anniversary

As Europe’s radio
industry develops and
diversifies, so the
competition hots up
among programme
syndication companies.
Unique Broadcasting CEO
Simon Cole spoke to
Chris Fuller about a year
of rapid growth in the
UK, the problems still
facing syndicators and the
lure of the East.

Q: A year on from Unique’s
launch has the company grown
according to plan?

A: I think we’re ahead of plan as
far as the size of the company is
concerned. We're now sitting here
at the end of year one with three
more staff than we had when we
started, with bigger offices and
with more product on board.
What certainly was not an-
ticipated was the demise of PPM
Radiowaves and our subsequent
acquisition of their product
catalogue. No one could have ex-
pected that, yet it was that which
saw us leap into a position of
market leadership. Of course it
also brought its own share of
stresses and strains because it
meant we were forced into grow-
ing more quickly.

Q: What does the next year hold?
A: The game plan is really af-
fected by two things. First, our
obvious desire to grow more. Se-
cond, recession will be biting deep
both in the UK and across Europe
and this will result in a very dif-
ficult year for the radio industry
in general. We would be very glad
to achieve the same growth curve
as we've had this year but we have
to be very careful not to put
ourselves in a vulnerable position.
There are going to be a lot of
fallers in both advertising and
radio.

Q: It is no secret you are looking
1o establish a base in Paris...

A: Itis obvious that the business
we're in is a European business,
not a UK business. We already
have some kind of name in
Europe through our activities
with MIDEM Radio and the bits
and pieces of programming we
have done with various broad-
casters. In fact, we probably have
a name in Europe which belies

our activity, but that’s quite inten-
tional because before you do
business you need people to know
who you are and have confidence
in you.
In addition we have a client
base of six or seven blue-chip
names, at least three of whom -
Pepsi and FIAT, for example - are
potential pan-European clients.
Now with that kind of spring-
board we're in a very good posi-
tion to become extremely active in
Europe.

Q: How will your European
operation be structured?

A: That’s really the nub of the
question. | don’t think it’s by be-
ing Unique Broadcasting in Lon-
don making programmes for the
whole of Europe. But | do believe
there is a market for companies in
Europe which might be owned or
part-owned by us which could
develop European programming.
1 don’t think it is right for the UK
to export its programmes to con-
tinental Europe, in fact quite thé
reverse. In years to come it might
well be that continental Europe is
placing stuff in the UK, especially
recorded concerts.

The bottom line is, what | think
we have to export is our abilities,
knowledge, track record and
clients. What | don’t think we
have to export is pieces of tape.
It’s true we are considering Paris.
| see us making significant moves
soon despite my cautionary note
about recession.

Q: What problems remain for
syndicators in general?

A: There are still a lot of people
who run radio stations who
believe syndicators have no part in
their schedules because they can,
produce their own programmes
just as well. Fair enough, a lot of
them can. I think, however, there’s
a growing realisation that syn-
dicators are not tyrants trying to
take over, rather they can actually
build audiences and revenues and
improve on what a station does.
This is especially true the more

a

couraging advertisers to believe in
radio and that they should find
new budgets for it.

Another problematic area to
deal with is the number of tiny
operators who have sprung up -

from the US, UK and across
Europe - because somebody told
them that syndication was a great
idea. They are dangerous, because
they don’t understand how to set
market rates and how the business
works, and can end up upsetting
advertisers and radio stations,
muddying the water for the peo-
ple who can do it properly. I'm
sure MCM Networking will echo
‘my view on this because they must
find it as frustrating as we do.

Q: Are advertisers’ attitudes
softening towards syndication?
A: Yes. What we have always con-
centrated on is getting into our
camp a reasonably small number
of big clients and working on
making the relationship with each
of them bigger and bigger. Rather
than having 12 clients spending
£ 100.000 apiece 1'd rather have
six spending £ 400.000 in total.
And it’s not being falsely enthu-
siastic to say that most clients who
get involved with radio immedi-
ately want to do more because it
works. 1t’s simple, it's effective
and it’s cost efficient. So get a
customer on board and you've
usually got him for a long haul.

Q: What is Unique’s policy
towards Eastern Europe?

A: We are still in the process of
smmg up a live concert series for
io in the Soviet Union,

comes.

There are similar problems in
attracting advertising dollars into
what we do. Anything that is new,
as radio is, is scary as far as adver-
tisers are concerned. Therefore,

there is a coaxing process in en-

aduecl result of contacts we made
at last year's ‘Looking East And
West’ conference. What we've
learned, in the dealings we have
had, is that one must have pa-
tience and understanding. Busi-

ness practices, especially in

Russia, but also in other parts of
Eastern Europe, are very different
from ours. Not worse or better,
but different. It’s a bit like dealing
with the Japanese, you have to
understand the business culture
and you have to work within that
or you are in danger of irritating
people and getting nowhere.

It’s a big, big learning curve.
And things like ‘Looking East
And West’ really do help because
they serve to broaden our under-
standing of one another and
enable business to happen more
quickly.

Q: What forms of East-West
transaction do you have in mind?
A: One form of barter we are aim-
ing at is to provide, for example,
Gosteleradio with hard currency
by selling some of the advertising
within the programming outside
Russia, but to people who do
business in Russia. For example,
clients who operate in the West
but trade in the East can buy time
in the show off us, in the West,
and we can pass some of that
money, with the programme, on
to Gosteleradio. They, therefore,
earn hard currency which is what
they desperately want.

Another thing we have looked
at, though this is perhaps further
down the road, is to help Western
bands who tour in the East obtain
hard currency. We could record,
for example, their Moscow show
and pay them, in the West, for the
radio rights to that show.

Simon Cole is CEO of Unique
| Broadcasting, the UK’s market-
leading syndication company,
which he formed just over a year
more, TV

London's Capital Radio also has

a 24% share in the company

(with an option to increase its
| holding to 35%).
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Austrian Soundcarrier Figs
Show Three-Quarter Increase

Fears that cheap imports from the
EC would damage the Austrian
record market this year appear to
have been dispelled, with the
release of figures from the local
IFPI branch showing that the
value of Austrian soundcarrier

|

! Units (millions)
| Single 1.19 (-17.0%)
| 12° 0.35 (-9.0%)

| €D single 0.19 (+48.6%)
| 2.06 (+10.2%)
| MC 1.67 (+7.2%)
| e 2.75 (+37.7%)

Austrian Industry Figs
First three quarters of 1990

by Paul Andrews

sales grew by 6.8% during the first
three-quarters of 1990 over the
same period last year.

However, legalisation allowing
‘parallel imports’, introduced at
the start of the year, does appear
to have held down the price of

Value (Sch millions)
31.23 (:24.5%)
17.70 (:2.9%)
10.04 (+28.3%)

161.65 (-14.6%)
119.01 (+7.4%)
346.93 (+26.1%)

| Source: IFPI Austria. Figure in brackets indicates percentage difference over same |

last year.

Star>k Sat: One
Nation - One Station

by Robert Lyng

Star Sat Radio - Germany’s first
all-CD private satellite broad-
caster - can now be received
throughout the country, including
the five new federal states in the
East.

The station recently began
broadcasting via TV-SAT 2,
bringing the total number of
satellites it uses to four. The others
are DFS Kopernikus, ASTRA 1A
and the Eutelsat ECS 2-Fl.
Stark Sat’s service is also avail-
able via cable and terrestrial fre-
quencies.

Marketing  director Martin
Schmitz: ““On October 3, the
day of German reunification, we
issued a special ‘D’ car sticker
with the slogan ‘One nation - one
station’. We announced this on-air
and asked listeners to write to us
to request copies of the sticker. We
received thousands of replies,
30% of which came from the five
new Eastern states.

Although Stark Sat could be
heard as early as 1988 in some
parts of the former GDR - via
some privately operated cable
systems and group satellite anten-
nas - direct reception is increasing
rapidly, as are sales of satellite
dishes.

In an attempt to increase the

STAR%AI

public awareness of direct satellite
reception, and the Star % Sat pro-
gramme in particular, Schmitz
reports that Star % Sat has joined
the “Normende/ASTRA/tv horen
und sehen Roadshow”, which is
travelling through the new states.

He adds that the sticker promo-
tion also showed that Star k Sat is
more than just a national station.
“We had requests for stickers
from Andorra, Belgium, Czecho-
slovakia, Denmark, Finland, Ita-
ly, Holland, Yugoslavia, Monaco,
Norway, Luxembourg, Poland,
Austria, Sweden, Switzerland,
Spain, the UK and Italy. We were
also surprised to learn that our
programme is included on cable
systems in Holland and Den-
mark!”

Initial research indicates that
these markets will increase the sta-
tion’s potential audience by at
least 100.000.

soundcarriers, particularly the
rapidly growing CD and CD-
single formats. Although 37.7%
more standard CDs were sold and
48.6% more CD singles, the value
of these two markets rose only by
a more modest 26.1% and 28.3%
respectively.

Meanwhile, MC sales rose by
just 7.2%, while all other formats
fell back, both in terms of units
sold and value.

Austria permitted parallel im-
ports as part of the lowering of
trade barriers in preparation for
its hoped-for integration into the
EC. Retailers are now per-
mitted to acquire product directly
from distributors in neighbouring
countries such as Germany, where
it is cheaper, and pass on the dis-
count to the consumer. Such sales
do not show up in the IFPI
Austria statistics.

However, they have not become
a major problem, according to
CBS Austria MD and IFPI mem-
ber Heinz-Josef Canibol. “In-
stead of Austrian dealers finding
it cheaper to buy in Germany, it
turned out that the German
dealers found it interesting to
enter the Austrian market. For
instance, the Media Market chain
has opened several outlets here,
bringing a new dynamic into the
market.”

Meanwhile, market shares by
music type have changed little
over last year. International pop
took 74.8% of sales, followed by
classical (11.8%), national pop
(8.0%) and volksmusik (5.8%).0

VeraBra Starts
Dance Label

Colognebased jazz and world
music specialists VeraBra Records
has launched a new dance label,
TanTric. It will concentrate on
‘avant-garde’ dance sounds, sign-
ing its own artists in Germany and
licensing suitable foreign acts.

Its first release is Caravan Il
Baghdad by ex-Dissidents lead
vocalist Hamid Baroudi, which is
due to reach the shops this month.
Tanric A&R/promotions mana-
ger Mate Galic describes the
record as ‘“a combination of
slowbeat and house with a tradi-
tional ethnic, 1001 nights at-
mosphere”,

Radio Ratings Show Healthy Increase

by Jacqueline Eacote

The latest Mediametrie poll (Sep-
tember/October) shows a healthy
increase in France’s radio au-
dience as the number of listeners
leaps 3.2% (from April-June) to
76.5%. One percentage point
represents 440.000 listeners. The
FMs registered a 33.8% audience
share, up 2.7% on the previous
poll, while the peripheriques
climbed 2.2% to 35.2%.

Among the FM broadcasters
the all-news station France-Info
scored the most significant in-
crease, boosting its showing by
1.9% to 6.5%.

its market leader role on 8.7%.

Skyrock and Europe 2, as in the
previous survey, are picking up
new listeners. Both increased by
1.2% with Skyrock standing on
5.9% and Europe 2, 5.6%.

Martin Brisac, Europe 2’s
director-general, is delighted with
his station’s showing. “For the
first time, Europe 2 is top in the
25-49 age group;’ he says. “We
have reached our objective. And
now we can really begin to talk
about a top three placing among
the FMs. NR1J is no longer out of
our reach!”

Increased territorial coverage
and the Gulf crisis are thought to
have helped France-Info become
the second most popular FM
outlet behind NRJ, which retains

| Average quarte
| Peripheriques
RTL

(Sept.-Oct.) 22.1%
10.1%

The middle part of the FM
table is occupied by Nostalgie,
showing some of its past form
with a score of 4.5% (up 0.9%),
and Fun Radio, holding steady

r-hour listeners |

(April-june 22.6%)
9.2%)

| Euw (
France Inter 8.9% (8.5%)
RMC 4.8% (4.9%) |
| FMs
| NRJ 7.3% (8.5%)
Europe 2 5.8% (5.1%)
[{Skrock 4.8% (4.4%)
| Nostalgie 4.0% (3.7%)
France Info 3.3% (2.5%)
Fun Radio 3.2% (3.1%) |

Hauville Leaves Maxximum

Eric Hauville is to leave his post as
president of Maxximum FM after
being forced by the regulatory
body the CSA to chose between
his presidency at the station and a
similar role at Normandy regional
RVS. Herve Rony, currently Max-

ximum’s legal director, will
replace Hauville from January 1.
RVS targets 1549 year-olds,

with 3.8% (up 0.2%).

Further down the FM scale, the
battle is as fierce as ever with sta-
tions fighting to be establish net-
works capable of competing on a
national scale. Both RFM-La
Radio FM and Maxximum FM
drop 0.1%, with RFM now at
1.8% and Maxximum at 0.6%.
Squeezing in between is Metro-
polys (formerly Kiss-Metropolys),
with 1.1% an increase of 0.1%.

Metropolys president Bruno
Lecluse: “It’s a slow but sure
growth. There’s still a lot of work
to be done, but at least we are pro-

gressing, which is not the case for
our closest rivals!”

The largest single audience in-
crease came at the state-run AM
France-Inter. It picked up a 2%
rise to poll 12.4% to move within
0.2% of rival station Europe 1.
The latter saw an attractive 1.4%
gain in its audience but it still
trails AM leader RTL, which con-
tinues to attract listeners, gaining
1.5% on the late spring survey to
score 20.3%.

Mediametrie interviewed 13.944
individuals, aged 15+, between
September 4 and October 29. O

Rock Radios Meet Music Delegat;

by Emmanuel Legrand

French media and
representatives were due to ex-
amine the role of rock radio sta-
tions in France during a con-
ference at the Olympia in Paris on
November 20. The event is
organised by consultants Rock
Affaire and trade magazines Le
Bulletin and Yaourt.

More than 30 stations are ex-
pected to send delegates with
journalists and record company
personnel also taking part.

“‘Rock stations are a reality but
don’t have enough visibility,” says
Bruno Boutleux, GM of Rock Af-
faire. ““We think it is the right time
to focus on them and create the

diti for a constructive

on nine
and attracts an average of 200.000
daily listeners.

SNEP Issues Support
Statement For Euromusique

Trade organisation SNEP has ‘
launched a lobbying campaign to
support the French music channel
MCM i

ed, foreign channels broadcast by
satellite will flood the French ter-

ritory and impose a monopoly of -
" g

In a state-
ment issued in Paris on November
7, SNEP says that “more than
ever, the music and the French
chanson need a terrestrial TV
channel”.

What is at stake, claims SNEP,
is nothing less than “‘the future of
national creativity and the
defence of the French language”.

SNEP says that the record in-
dustry is launching a “‘warning
call, because this channel must
not die. Without a music channel,
French productions don’t have
enough media outlets and we face
the risk that, sooner than expect-
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iglo-American music?

SNEP’s statement comes only
days after MCM warned the
broadcasting authority, the CSA,
and the government, that it would
cease broadcasting by the end of
this year if not granted a ter-
restrial licence.

“These new frequencies are
necessary for the channel to meet
with its mission to bring to the
public, especially the young, the
type of entertainment it wants:
mainly music and chanson of
French-speaking origin)’ con-
cludes the statement.

dialogue between the music in-
dustry and the stations!’

A variety of panels will focus
on activities associated with rock
radios, including:

m The development of Le Bulle-
tin’s Rock 30 chart and the in-
creasing number of charts, mode-

industry |

rated by Emmanuel Legrand
(Music & Media) with Yves Bigot
(music PD at France Inter), Do-
minique Farran (NRJ), Richard
Charvet (Le Bulletin) and Jean-
Yves Mirski (SNEP).

m The relationship  between
record companies and radio sta-
tions, moderated by Remi Bouton
(Le Bulletin), with Christophe
Magny (MD Chrysalis France),
Gerard Beullac (Virgin), Indier
Delage (BMG) and Jean-Luc
Matte (Fairplay).

m The general interest in rock
radios will be moderated by Gilles
Castagnac (Yaourt), with Bruno
Lion (Ministry of Culture),
Manuel ~ Bamberger  (CSA),
Philippe Albaret (SACEM) and
Jean Vincent (SPRE).

m Rock radios and concert
venues, moderated by Jean-
Christophe Donneau (Yaourt),
with Eric Basset (concert pro-
moter), Vincent Absil (artist) and
Stephane Gotkovski (Boucherie).

(sdverusement)

SPECIALIZED IN ""MUSICA TROPICAL'

FAX

w
WE%DIO

WESTUDIO RECORD
RECORD LABEL
ITALY

T€L. 00392/96380575
00392/96382511

MuUsIC

MEDIA



IR Listening Drops

Independent radio listening dip-
ped in the third quarter of 1990,
according to the latest JICRAR
figures. Weekly reach fell from
50% to 46% with a correspon-
ding drop in total hours listened
from 276 million to 259.5 million.
However, these figures are up on
1989 results and there was also an
increase in average hours listened
from 129 to 13.3.

James Galpin of the Radio
Marketing Bureau says the drop is
due to “minor fluctuations in
listening levels. It’s good to see
most of IR’s audience gains con-
solidated and we confidently ex-
pect to see further growth as more
of the new stations are included in
the JICRAR surveys”.

Only three stations took part in
the JICRAR Wave III survey -
Manchester’s Piccadilly Radio,
plus Somerset’s Orchard FM and
south east London community
station RTM, both of which are
publishing their first audience
results.

Piccadilly Radio’s reach for its
FM and AM services fluctuated
with Key 103 FM down 1% to
22% while Piccadilly Gold AM

Oleta Adams celebrates the success of her ‘Circle Of One’ album with Phonogram UK's
head of A&R David Bates (left) and MD David Clipsham

(advertisement)

| ticularly encouraged by the

We Céngratulate Re
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2930 Brasschaat - Tel. 03/652.04.80 - Fax: 03/652.05.28
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by Hugh Fielder

rose 2% to 19%. But listening is
up 1% to 33% and programme
controller Mark Story claims that
audiences for both services are |
now settling down. “The demo- |
graphics have sorted themselves
out and we've stopped the decline.
On Key 103 we had a concentra- |
tion of 35-plus listeners while the
younger listeners were still with
the AM service.

“‘Since August we've fine-tuned
our music base and improved the
branding of both services which
has given people a better idea of
what they’re listening to. Total
hours for the Gold service are
up by 19% and we're getting
more of the 25-plus listeners!”

Orchard FM had a 24% reach
with 8.4 average hours which MD
David Rodgers says is “in the
right ball park for a station that's |
not yet a year old. We are par- |

JICRAR information below the |
top line which shows that in the
crucial 25-35 age group we have a
32% reach with average hours of
13 per week?”

RTM, based in the London
“new town” suburb of Thames-

Bredabaan 161
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mead, only managed a 4% reach
and an average of four hours per
week. The station started in 1977
as a cable service before moving
on to FM earlier this year. It has
had problems with programming
and advertising and consultant
Bob Pierson of Paragon is cur-
rently providing assistance to the
station (M&M October 27).

In Third Quarter |Red Rose

.
Redundancies
Trans World’s Red Rose Radio in
Preston has cut nine jobs as part
of the company’s cutbacks. But
MD Dave Lincoln says that pro-
gramming is not affected. *“These
losses are not really redundancies.
Four of them are sales people
taken on when we split frequen-
cies earlier this year and they
haven’t made the grade. The

| others were part-time freelancers.”

Awareness Of New
London Stations Increases

Awareness of London’s new radio
stations has grown significantly
during the autumn. A survey for
Melody Radio at the beginning of
September carried out by Ques-
tionAir Marketing Research gave
Kiss FM a 35% awareness level
followed by Jazz FM 31% and
Melody 26%.

But a later survey carried out
on  October by Market
Research Enterprises gave Kiss
FM 42%, Melody 41% and Jazz
FM 37%. However, unprompted
awareness was considerably lower
with Kiss FM scoring 21%,
Melody 16% and Jazz FM 12%.

Although the stations them-
selves are cautiously optimistic,
Jerry Fielder, media director at
Leagas Delaney, who worked on
Jazz FM’s launch says the figures
are good news. ‘‘If they were laun-
ching a new brand of baked beans
they’d be jumping with delight at
this level of awareness;” he says.

“These are specialist stations
and target audiences who don’t
yet know what frequency they are
on. I think it takes a long time to
get that through. It’s not about
money, it’s about continuity. For
the launch you have to aim as
widely as possible and then you
should start aiming at your target
audience!”

Jazz FM head of communica-

| tions Jonathan Abbott confirms

that the station’s current cam-
paign is ““telling people where we
are on the dial and what we're
playing”. The campaign is mainly

| launch says it’s too early to judge

| the effect of the station’s cam-

paign. “When the current

JICRAR survey results are

published in February we'll be

able to make a proper assess-
ment!”

‘ But station manager Sheila
Porritt  says that Melody’s
research shows that the station
has a better relationship between
listening and awareness than any

| other London IR station apart

| from Capital. “And those who are
| aware of Melody, are listening to

[ it, like what they hear and the
absence of DJ patter. What’s

more, Melody listeners say they

are listening to the radio more
than they did before!”

Debbie Garvey, account direc-
tor at BBDO which handled Kiss
FM’s launch, says: “We're pleas-
ed with the figures. As the market
gets more competitive it’s increas-
ingly difficult to target your au-
dience.

“Our aim was to tell people
that the station is legally back on
air and where to find it. The pro-
blem was how best to deploy our
budget to reach socially active
young Londoners as they travell-
ed, watched or read. We used TV
for the pre-launch and the launch
weekend but since then we've con-
centrated on the style press,
cinemas and tube and bus posters
to reach the notoriously difficult
1624 age range. And we are
achieving our target audience
figures.” n}

in national although
Abbott adds: *“We shall probably
go into TV again. The trouble is
that when the time comes for the
second push to establish the
station, that’s when the money is
tightest)”

Liz Little at Lowe Howards
Spink who worked on the Melody

To contact
Music & Media
| Tel:31 20 669 1961
|| Fax: 3120669 1951
(editorial)
| 31 20 669 1931 (sales)
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Choice Shows Initial Profit

by Paul Easton

While the latest generation of
local stations have been encount-
ering financial difficulties, South
London’s Choice FM has an-
nounced an interim profit of
£ 6.000 for its first six months
on-air.

MD Patrick Berry says the sta-
tion has covered its running costs
by keeping its ambitions realistic.
“Our programming of black
music, local news and community
involvement has been warmly
received. We have stuck to the
tried and tested formula of local
radio; we haven’t promised
anything we can’t deliver and the
board and staff have worked
together to achieve a single goal.

““We kept our capital base low
to begin with. We have been for-
tunate to have people with finan-
cial experience of radio involved
inthe station. This has meant that
specific budgets have been set and
we're sticking to them.

“We have not been carried
away by the ‘glamour’ of being in
radio. We have only spent money
where it was really needed and
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managed to find premises at
reasonable cost!”

Choice FM’s first dipstick
survey showed an 18% reach
which, says Berry, "’demonstrates
that we are offering the kind of
service people have been waiting
for”’. The station is taking part in
the current JICRAR survey and
Berry hopes that the figures will
lead to more national advertising
revenue although he stresses that
he is happy with the level of
advertising so far, “At the mo-
ment the ratio of local to national
advertising is 2:1 and I think [sales
house] BMS has done a good job
for us so far”

Since September, Choice has
faced strong competition from
London-wide dance station Kiss
FM. But Berry isn’t worried yet.
“They have a bigger coverage area
than we do so you can’t really
compare audiences. But people are
tending to think of Choice as the
same size as Kiss and I'm quite
happy about that, although I think
we are doing better in terms of
programming and presentation.”

(adversement)
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Chiltern Signs Two

Stations To

Chiltern Radio has signed up two
Irish stations for its SuperGold
oldies service - South East Radio
in Waterford and Radio Limerick
One. And two more UK stations
affected by Radio Radio’s sudden
closure last month, Devonair in
Exeter and Orchard FM in
Somerset, have expressed an in-
terest in taking the sustaining
service.

Bristol community station FTP,

MusIC
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MEDIA

SuperGold
which was “rescued” earlier this
year by Chiltern which is providing
management, programming and
engineering expertise, is also taking
the SuperGold service overnight.
Chiltern programme controller
Paul Robinson says he will be
making more changes at FTP.
“We will be keeping it as a black
music station but the music pro-
gramming will be more consis-
tent?” O

EI;S introduces Masi';e-r Ma

London dance station Kiss FM
has introduced a Saturday evening
Master Mix show featuring a dif-
ferent DJ each week between
21.00-23.00.

“It’s two hours of non-stop mix-
ing with no talking and no ad
breaks)” explains a station spokes-
person. “All the DJs have been
chosen for their skill in mixing the
‘most upfront and happening dance
tracks. Kiss is the first legal station
in the UK to provide this service”

SUBJECT TO CHANCE

LANDSHUT o 29 OCT OSLO ® 30 OCT STOCKHOLM ® 1 NO
COPENHAGEN © 3 NOV GOTHENBURG @ 4 NOV LUND @ 6/

NOV PARIS ® 8 NOV STRASEOURG ® 10 NOV LYON 11 NO

EUROPEAN TOUR 9

LAUSANNE 13 NOV LINZ # 13 NOV VIENNA # 15 NOV AUG
BURG ¢ 17 NOV FREIBURG # 18 NOV RAVENSBURG ¢ 19 NO
SAARBRUCKEN ® 21 NOV DORTMUND ® 22 NOV FRANKFU
© 24 NOV KASSEL ® 25 NOV DIFFERDANGE (LUXEMBOURG)
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TURIN ® 12 DEC ROME ¢ 14 DEC MILAN ¢ 15 DEC FLORENCE ® 1

DEC LUGANO 18 DEC MUNSTER o

Kiss has also joined London
stations Capital, Melody and
LBC in offering exotic listener
prizes to boost its audience. Star-
ting this week for one month
every daytime show will give
listeners the chance to ‘Blag Or
Bust’ by dialling the station and
answering the question set by the
DI. The prizes range from a trip to
Jamaica to a night in the Kiss
studio watching Soul II Soul’s
Jazzie B doing his show. o

ANNINI

1 OCT SUHL ® 12 OCT CHEMNITZ ® 14 OCT ZURICH ® 16 OC

STUTTGART ® 18 OCT SALZBURG ® 20 OCT MUNICH © 21 OC

20 DEC MADRI
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Flemish Govt. Considers | Soer Confirms December  Radio 7 Strengthens Ad Bid Revert Hires Abitbol,
.
. . Launch For Concert Radio by DvidRowley Details SER E .
Reglonal Radlo Proposal by Paul Andrews One of Sweden’s most progressive | in a strong position to be con- etal S s xpans’on
) public local radio stations, Radio | sidered for a commercial licence.
by Marc Maes The relaunch of Concert Radio, | Benelux TV channel of the 7, has just been relaunched with | ““We are very close to commer- | Rafael Revert, head of program- | Minuto and Dial networks as
) ) ) ) ) the classical arm of Amsterdam- | recently-launched Eutelsat 11 FI major new studio facilities and | cial radio in Sweden and I believe | mingat Spain's SER network, has | well. “Minuto will have 25 sta-
The Flemish parliament is con- | Denys, ‘‘professional regional sta- | based = satellite-to-cable station | satellite. This makes it a direct faster-paced, top 40 style shows. | there is a very good chance that | snapped up popular radio per- | tions by December [it has 17 now]
sidering legislation which would | tions with a 30 kilometre radius | Radio 10, has been set back to | competitor  to  Germany's The move comes as speculation | the 25 public local stations will be | sonality Rafael Abitbol to present | and Dial will expand from seven
see regional outlets in Flanders | and strong advertising, and then | December 15. The station blames | recently-launched Klassik Radio increases over the eventual intro- | the main ones allowed to carry | an afternoon show on the | outlets to 17 by the end of the
for the first time. the small local stations, aiming at | unspecified *‘technical problems”” | and RTL's planned pan-European duction of commercial radio in | advertising!” revamped Radio Minuto network. | year” He adds: “‘By January I,
The legislation was formally | local communities” for missing its originally schedul- | classical station. X Sweden and whether it will be He adds there is general agree- |  Abitbol was sacked from the | both networks will have new IDs,
proposed on November 2 by three He adds: “It is very important | ed October on-air date. Unlike Klassik Radig, however, privates or public local stations | ment within the government that | new-look RNE 3 earlier this | jingles and DJs’
members of the liberal party | to note that we are not talking |  However, Radio 10 head of pro- | the station has for the time being which are eventually allowed to | local public radio is expensive and | month after allegedly advertising Revert has already introduced a
(PVV) in Flanders: Andre Denys, | here about a Flemish community | grammes Jeroen Soer says the new | rejected plans to use a CD-quality run advertising. that further increases in the an- | an LP on his breakfast show. new playlist and rotation system
chairman of the PVV in the | commercial station like that pro- | date is “definite”. He adds that | digital satellite channel. *‘We were The revamped Radio 7, whichiis | nual TV/radio licence fee are not Meanwhile, Revert has an- | at Minuto, which aims to attract a
Flemish council and a member of | posed by VTM (M&M October | Concert Radio has already | discussing that,” says Soer, “and based in the town of Boraas, 70 | possible, so making the local sta- | nounced that two new stations | slightly older audience than Los
the media commission; party | 27). Such an outlet would mean | negotiated carriage on most | eventually we will go digital. But kilometres west of Gothenburg, | tions commercial is a logical step. | have been added to SER’s top- | 40's teenage listeners by only us-
president Guy Verhofstadt; and | that more space would have tobe | Dutch cable nets, giving it an in- | we first have to have more digital has a broadcast radius of 50 kilo- | However, some of the larger sta- | rated Los 40 Principales network, | ing material by artists’ who have
MP Dirk van Mechelen. made on the dial soif it gets the | itial reach of at least 3.2 million | radios available” metres although the signal can be | tions may also be allowed to carry | bringing its total number of | been recording for 10 years or
Denys says he hopes the legisla- | go-ahead, the government would | homes. *“We will supply it to them Concert Radio will be sup- picked up as far away as Gothen- | advertising. | outlets to 61. The stations - Radio | more. *
tion will lead to four or five | have to re-arrange the frequencies | free. They must undertake to pay | ported by sponsorship, with no burg and the Norwegian frontier. The new-look Radio 7 broad- | Elda (Alicante) and Radio Galicia Revamping programming on
regional stations in each of the | given to BRT performance ~ rights,  although | spot ads. Soer claims a number of Station manager PC Jorgens- | casts 13 hours per day with the | - link up from 22.00to 08.00 every | Dial is Revert’s next project. It
five provinces in Flanders and Frank Leysen, chairman of | since most of the composers have | sponsors have already been signed sen says the new facilities cost | prescribed 50:50 speech-music | day. currently plays traditional/folk
believes they should compete with | Vebora, a private lobby group | been dead for more than 50 years, | up, but refuses to name them. A around Skr 6 million (app. USS 1 | ratio set down in the local public Revert says more stations will | Spanish music.
the region’s public broadcaster | representing 100 stations, says the | these will be minimal.” final schedule is still being drawn million). ““They include three | radio charter. But the station has | soon be added to the Radio
BRT. proposed legislation  conflicts The service, with a minimal | up, but programming is expected fully computerised broadcast and | already made a move towards a
“There will be two types of | with the anti-network law passed | speech content, is also seeking | to concentrate on ‘serious’ classi- recording studios and two news- | stronger music policy with its top | — -
private radio in Flanders)” says | last month (M&M November 3). | carriers elsewhere in Europe, and | cal music - in contrast to Klassik rooms, which will put the station | 40/CHR-formatted programmes.
“On one hand the government | can be heard by home dish- | Radio which programmes a high [ B R - M nici 0 0
is trying to restrict the growth of | owners via its feed on the Filmnet | proportion of ‘light’ classics. [J . p I stat w
private outlets, but on the other it o) Denmark ReVIses sales Awards u a Ions In
is planning to introduce regional d IFPI Denmark has cut the num- | 20.000 units for platinum, and H
stations. Burm Leaves In IsC ber of sales required to achieve ‘ from 25.000 to 10.000 for gold. Commlttee Ad Approva'
““We had a meeting on the sub- | Indisc Benelux MD Bert Burm Indisc will now be handled by gold and platinum record status, | Fryland says the heavy reductions
ject on November 6 and are very | has left the company following | Willem van Schijndel, GM of In- and has completely abolished the | in single requirements acknow- by James Bourne
concerned about the future of | disagreements over policy, accor- | disc Holland, and Richard albumsilver award. Until the deci- | ledge the declining market for the | Spain’s proposed municipal radio | represent unfair competition to
small outlets. Personally, I believe | ding to Herman Heinsbroek, | Dedapper, GM of Indisc Belgium. sion, Denmark had, with Nor- | format in Denmark. stations are set to win approval to | existing private local outlets.
that the French community has | president of Arcade. Dedapper: “Our key labels will way, the highest award levels per However, some observers | air advertising, despite strong lob- However, other politicians be-
come up with a better solution - in Heinsbroek: “His departure | remain the same but we will close capita of any European country. | within the Danish record business | bying by private radio association | lieve that even if the law is approv-
every city there are small stations | was mutually agreed and in an | those that fail to be profitable. I ““The reason for the change was | say that the cuts are not enough | AERP. ed before the end of this year, it is
with 100 kW and then bigger | amicable way, despite the fact that | also believe that we will have more to harmonise our levels with those | and still leave the small Danish A parliamentary committee | unlikely that any of the new sta-
outlets with 1000 kW. But in | there have been some basic dif- | MOR product in the futurel” of other countries;” says IFPI | market out of step with those of | said on November 7 that the out- | tions would be operational by
Flanders there is just not enough | ferences of opinion between Bert In August, Sjaak de Bruijn Denmark chairman Stafan Fry- | comparable size. | lets should be permitted to carry | May.
room on the dial’” and myself concerning Indisc’s | resigned as GM of Indisc Holland land. ““For instance, Germany re- “We should be on the same | ‘“commercial, institutional and The government has not yet
2 A decision on the proposal is | future company policy.’ following differences of opinion quires 250.000 sales for a gold | footing as countries the size of | political” advertising. However, | revealed how many municipal
Andre Denys not expected until early next year. He adds that Indisc will soon | with Burm. De Bruijn says he album award. We needed 50.000 | Austria, Belgium and Switzer- | the proposal still has to be ratified | radio licences will be made
be renamed Arcade Music, | wanted the company to invest in a and the German market is 16 | land)’ says one such critic, “with | by the full parliament. available. But Telecommunica-
because too many companies in | broad repertoire, but was, how- times bigger than ours!’ 50.000 for platinum and 25.000 Meanwhile, right wing opposi- | tions  director-general  Javier
(dvertiament) Europe have ‘disc’ in their title. | ever, unsuccessful in his bid to win Requirements for platinum | for gold. It’s very difficult to | tion party Partido Popular has ac- | Nadal admits that there is not suf-
However, he says the label will | support from Indisc Belgium. O albums decrease from 100.000 to | achieve these traditional symbols | cused the ruling socialists of | ficient room on the dial for all of
continue to be called Indisc. 80.000, gold album awards from | of record business excellence if | creating a “political tool”” in time | Spain’s 8.000 municipal councils
50.000 to 40.000. Single awards | they’re ridiculously high. It can bc_’ for local elections next May and | to run such a service.
have also been cut from 50.000 to | bad for morale” also says that the stations would .
(advertsement)
Cartridge technology NAB Cartridge Systems & Cartridges,
HOUSESTYLES 8 VERPAKKI
st -
Cuemaster CD Cartridge Player
NTIGOO| )
BMG Ara Beiiam MD Jan Thys resetsplatinum sols awars o Dani Kienand Manufactured in the UK by JOHN A. STEVEN LIMITED
BFA“Y F“n ANUT ] " Ymns Jean Michel Gielen of Vaya Con Dios. Both their single ‘What's A Woman' (95.000)
- - and LP ‘Night Owis’ (75.000) have reached piatinum status in Belgium, while total .
7/[}//\1( or ]('(17'/ [('1//7 A, mlua{lhegalbumha{vennw)Passed 700,000 Allheendehhls:mnmmewigm Phone: (+44) 277 215485 Fax: (+44) 277 200008
J Owis’ video will be released.
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Selector, the US music scheduling
system, will benefit from Italy’s
newly-introduced broadcast legi-
slation, according to Mario Sem-
prini, distributor of the software
throughout national territory.

Semprini, MD at the Milan-
based Radio System Sound com-
pany, has installed the system in
19 commercial stations since 1987.
But he predicts that the number
will leap to 30 by the end of this
year,
“Finally, there is a law after 16
years of unrestricted broadcast-
ing,’ says Semprini. ‘‘Station
owners will now have a licence to
operate. They will be legal and can
decide how and what to invest.
Before, many were limited in what
they could do as they were being
asked to spend money without
any guarantees. Until the new
legislation was introduced no one
quite knew what their legal status
was, or was likely to bel”

Semprini shares the views of
many in the Italian radio industry
that it will take up to two years
before significant legal changes
are enforced.

“‘Station owners are hungry for
something new and I can feel that
the market is really changing
now,” he says. “There is an in-
creased recognition that program-
ming needs to change. They see
results from a station such as the
Bergamo-based RTL 102.5 Hit
Radio, which has almost doubled
its audience since introducing
Selector, and it makes them very
seriously.

Semprini, who believes the in-
troduction of formatted radio will
revolutionise the country’s radio,
is dismissive about some stations
which already claim a format.
“Formats at many stations are
made up of the single ideas of dif-
ferent DJs with a variety of shows
being the result. But a real format

Crash Can’t Halt Baglioni Campaign

A wrecked Porsche, 20 stitches to
the tongue, plus injured hands
couldn’t stop CBS artist Claudio
Baglioni making a TV appearance
in support of his latest album
Oltre (Un Mondo Uomo Sotto
Un Cielo Mago).

The artist was involved in a
serious accident only two weeks
before the LP’s November 17
release date. But despite his set-
back, Baglioni talked for an hour
as a guest on the November 15
showing of the ‘Maurizio Costan-
20 Show’, aired on Silvio Berlus-
coni’s Canale 5.

It was the first time the show
has been devoted to one guest and
news of his appearance was adver-
tised for 10 days on Berlusconi’s
three commercial network chan-
nels.

The crash hasn’t stopped
Baglioni pressing ahead with his
original promotional commit-
ment to radio. He will be inter-
viewed live on state channel Rai
Stereo Due on November 26. His
appearance is being advertised on
all three state TV channels.

CBS marketing director Fabri-
zio Intra confirms that Rai radio
was the first broadcaster to receive
an advance track from the album
for airplay. Private stations receiv-
ed the track three days before the
LP’s release.

Intra believes that radio airplay
is a crucial promotional tool for

Claudio Baglioni

Baglioni. ““He hasn’t released a
studio album for five years. Peo-
ple are hungry for Baglioni’s
music but, as there aren’t any per-
formance dates scheduled, radio
is the only way he can be heard’’

Oltre is a double album con-
taining 20 new songs. It includes
guest appearances from national
artists Pino Danicle and Mia
Martini. International guests in-
clude Pino Paladini, Youssou N’
Dour and Paco De Lucia.

The album has sold 500.000
units in advance orders according
to Intra. Purchasers who par-
ticipated in a CBS campaign in
December 1989 will receive a
specially packaged version of the
LP, which will include a two-
metre high poster. u]

Ryl
"™ Steering Selector Towards New Markets

is one that takes account of all
their requirements and melts them
down into one!’

Selector, he says, will help
change the market and in January
next year the company is launch-
ing the first stage of a programme
aimed at educating national broad-
casters.

Semprini: ““Intially we will in-
vite DJs and music programmers
from interested stations to a two-
day session where we will explain
the possible uses and benefits of
Selector. We will be inviting pro-
grammers from the US and
France to talk about formats and
how they may be adapted to work
in the post-legislation market.

R W e

Radio Five Closure

Radio Five, the new company set
up by Silvio Berlusconi’s Finin-
vest group to produce and sell
radio programmes, has closed
before working on any shows.

Rosario Pacini, former direc-
tor-general of the company, con-
firming the closure said: “The
controversy provoked by com-
petitors regarding our entry into
the radio sector resulted in the
decision not to pursue our ac-
tivities in such a modest market.
‘We will concentrate our efforts on
something much more important
in the future”

Pacini claims that Fininvest’s
intended intervention was meant
to be an act of support and en-
to the private radio

Semprini also intends to open a
school in the future which will be
aimed at giving DJs and pro-
gramme directors more software
knowledge.

“Selector is only a tool;’ says
Semprini. ““It gives programmers
the means to develop their ideas
into strategies. But, I always tell
people, if they don’t have their
own ideas then they shouldn’t
subscribe. Selector is like a power-
ful Ferrari but if you can’t drive
you'll spin off the road im-
mediately.”

scetor but was not seen as such by
the Italian broadcasting industry.
Consorzio Italiano Per
Radiophonia, a consortium made
up of 15 local stations which
Radio Five had intended to work
with, will continue to produce its
own programmes. Fininvest will
have no involvement whatsoever
in the consortium but Pacini does
not rule out a future entry into the
radio sector. “We don’t rule out
anything. We will always be ready
to intervene, that is if the market
evolves in positive way.”

Dimensione Joins
Pepsi For Hot Mix

Radio Dimensione, the Rome-
based private network, has signed
a new sponsorship deal with Pep-
si-Cola. The station first teamed
up with Pepsi in May this year to
co-promote the Italian dates of
Tina Turner’s world tour. Pepsi
also sponsored all the station’s
chart shows during the same
month.

Pepsi is now sponsoring the
new Saturday night programme
‘Dimensione Dance’ which is
aired from 22.00 to 02.00. The sta-
tion has broadcast its own, self-
produced, dance music program-
mes for the last 10 years but the
new series is an Italian version of
‘Hot Mix’, a successful US pro-
gramme produced by Radio
Express.

Dimensione’s programme direc-
tor, Bruno Ployer: “Radio Ex-
press will supply us with the music
only and we will insert the voices
of our DIJs in the appropriate
breaks. We have been offered the

show for a year and are hoping it
will attract an audience slightly
younger than our current target
demographic’

Radio Dimensione Suono, with
an average 952.000 daily listeners,
targets 20-35 year-olds with a
CHR music format. C
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Bruno Ployer

A LEADING INDEPENDENT
ENTERTAINMENT COMPANY
BASED IN MILAN,
ITALY IS LOOKING FOR:

o LAWYERS WITH EXPERIENCE IN RECORDS AND HOME-VIDEQ
o GENERAL MANAGERS
* PRODUCT MANAGERS
o |ABEL MANAGERS
o PROMOTION MANAGERS

EXPERIENCE FROM GERMANY, FRANCE AND UK
IS A REQUIREMENT

PLEASE REPLY IN WRITING WITH A CURRENT CV TO:
BPT COMMUNICATIONS BYV.
REF. CLOT/90, PO BOX 9027, 1006 AA AMSTERDAM, THE NETHERLANDS
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Paolo Conte

Elton John recently visited Phonogram’s London offices to collect a batch of European
and Australasian gold and platinum awards for his latest album ‘Sleeping With The
Post’ From I-r: David Clipsham, MD Phonogram UK; Nick Rowe, marketing director
Phonogram UK; Maurice Oberstein, chairman/CEO PolyGram UK; Elton John; and
John Reid, his manager. Phonogram has just released the 30-track sampler ‘The Very
Best Of Elton John’.

BMG organised a special award presentation to celebrate Eros Ramazzott’s birthday
on October 28 following his Munich concert. More than 200 executives from 15
countries celebrated Ramazzotti’s European achievements - 11 platinum and two gold
records only six months after the release of ‘In Ogni Senso’ Total sales amount to over
2.5 millon. The picture shows BMG MDs from Europe as well as senior management
from BMG's headquarters in New York, London and Munich

. <2 L e
Amold Bahimann, BMG Music International's senior VP Central Europe (right),
presents Ramazzotti with a gold award for more than 110.000 sales in France of his
LP “In Ogni Senso’

Jimmy Nellis (2nd right) has signed a recording contract with Polydor in Hamburg
He i pictured with, from l-r: Mark Murphy, Polydor product manager; Dave Stewart,
who discovered the UK musician/songwriter and signed him to his Anxious label; Gotz
Kiso, Polydor MD (centre); and manager Mick Rossi. The first album under the new
contract is entitled *Sort Of Normal” and was released at the beginning of this month

4

And there's more! From I-r: Maurice Oberstein; Elton John; Bernadette Coyle,
Phonogram director of international marketing; and Robert Key, GM Rocket Records

% . . AR

Tina Turner is presented with  European award in recognition of the success of her
“Foreign Affair’ tour and album in the UK and mainland Europe. The presentation was
chaired by Kick Kiimbie, EMT's regional MD Benelux and EMI Music Worldwide
marketing director Gilbert Ohayan. After the award ceremony, Turner finished her
last-ever tour at Holland’s Ahoy stadium. The tour vsited 19 countries and included
121 shows, seen by a total audience of 3.1 milion

= i
Kick Kiimbie (left) presents Turner with the European tour award. Band members

Timmy Cappello (sax, keyboards, percussion) and Ollie Marland (keyboards) share in

| the celebrations.

Paolo Conte’s new album, |

‘Parole D'’Amore Scritte A |
Macchina, was launched
with a European press

on 9. As

airplay. The second phase will
come during his European tour
next year.

“Another important aspect in
increasing awareness will be in-
store igns and his visits to

presentation in Holland ‘
|

David Stansfield reports,
the LP sees both Conte
and his record company
breaking new ground.

ith the release of Pa-
wmu D’Amore Scritte
a Macchina (Words Of

Love Written On A Typewriter),
CGD has entered a new phase in
its development. Previously, the
company has licensed product in
foreign territories, but Warner
Music Italy’s takeover last year
has enabled the Conte album to
be released simultaneously in

most European countries.

The LP - which like Conte’s
previous releases was produced by
his manager Renzo Fantini - was
released in Italy, Germany, Aus-
tria, Switzerland, the Benelux and
France on November 12. Spain
and Scandinavia, plus Canada
and Japan, will follow shortly.

Rainer Focke, marketing mana-
ger at London-based Warner
Music Europe, says promotion
campaigns are being handled by
each territory. He adds: “The
main aim is to get this album
across to a larger number of
people than his previous releases.
The Benelux, France, Germany
and Spain are the key territories,
but once he has success in these
countries the fire will spread and
more attention will. be paid to
campaigns elsewhere, such as in
the UK.

“To date, Conte has not been a
singles artist so it is very impor-
tant to convey his personality to
the public. Media interviews and
print advertising will make people
aware that the album is out and
will hopefully be backed by
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various territories will boost retail
sales. We will be also looking at
the more serious magazines as
well as pop magazines!”

Focke says that radio promo-
tion will focus on the “more
sophisticated shows and stations
which play music that’s not
happening  singles-wise in the
charts”, and gives the example of
Klassik Radio in Germany.

“The station not only airs
classical music but jazz and
sophisticated material as well. We
will also be looking at specific
shows which air album features!”

In Italy, where Conte is now on
tour, CGD marketing director
Stefano Senardi says he expects
the album to benefit from the
increased popularity in locally
produced music.

“Conte has scored better in
France and Holland with airplay
in the past, due to the attitude of
Italian broadcasters to local
music. But there is more interest
now, you just have to look at the
success of national music-only
stations.”

Senardi says the Italian cam-
paign is focusing on the press, TV
and retailers. “We will concen-
trate on 200 retail outlets, two-
thirds of which will have full
window displays.”

State TV channel RAI 1
recently devoted four minutes to
Conte and his new LP in one of its
main news broadcasts and CGD is
following it up with 15-second
spots on all three state channels.

A spot campaign on the music
channel VideoMusic will follow.

Sometimes described as a
strange cross between Randy
Newman and Tom Waits, Conte’s
first album was released in 1974.
However it was not until 1985 that
he gained international attention,
during a series of concerts at the
Theatre de la Ville in Paris.

He went on to score success in
Holland with a gold disc for the
album Aguaplano (1988), which
CGD says sold 190.000 units in
Italy, and a platinum disc for the
Collezione LP, released in the
Benelux only. Conte’s last LP was
Paolo Conte Live, a double
album which sold 100.000 units in
Ttaly.

David Hallyday

m Signed to Phonogram

m Publisher: Scotti Brothers Inc.

m Management: ¢/o Phonogram

& Current album: Rock n”
Heart, released October 15

w Current single: Tears Of The
Earth, released September 24

® Production: recorded at Santa
Monica Sound in California.
Produced by Richie Wise,
engineered by Tony Papa,
mixed by Wise, Papa and
Humberto Gatica, mastered
by Barnie Grundman at
Grundman Mastering,
Hollywood.

m Marketing: radio ads on NRJ
(60 spots), Fun Radio (62),
West FM (50) and Radio
Service (10); press campaign;
retail displays

m Promotion: TV appearances
throughout October and
November on ‘Nulle Part
Allleurs’ (Canal Plus); ‘Sacree
Soiree’, ‘Stars 90", ‘Tous A La
Une, ‘Sebastien C’Est Fou’)
(TF1); ‘Dimanche Martin’
(A2). Interviews on all AM
radio stations; video directed
by Martyn Atkins

® Tour plans: Euro tour starts in
Paris (Zenith) in March

w Euro release: full Euro release

G E R

Sodom

o Signed to Steamhammer, a
division of Hanover-based
SPV

® Publisher: SPV Music

m Management: Boggie Kopech
for Prakar, Witten

% Band members: Tom
Angelripper (bass, vocals),
Chris Witchhunter (drums),
Michael Hoffmann (guitar)

w Current album: Better Off
Dead, released October 29

m Current single: 12 version of
The Saw Is The Law, released
October 29

® Production: produced by
Harris Johns in Berlin’s Music
Lab studio; mixed at Dierks
Studio in Cologne

m Marketing: international ad
campaign planned in leading
heavy metal magazines such
as Metal Hammer and Rock
Hard for Germany, the UK,
Holland, Spain and Greece;
retail displays; purchase video
featuring live footage, to be
released for the tour

David Hallyday, son of Johnny
Hallyday and 60s singer Sylvie
Vartan, teams up with co-writer
Lisa-Catherine Cohert and pro-
ducer Richie Wise for his second
album Rock n’ Heart. The trio
first worked together on Hally-
day’s debut album, True Cool, a
platinum success which scored
five singles, notably the no. 1 hit
High.

All the songs on this US-style
album are sung in English and are
aimed at an international market.
Musicians working on the album
included Pete Comita and Scott
Shelly (guitars), Nick South
(bass), lan Wallace (drums), Kim
Bullard (keyboards), and Maxine
and Julia Waters on backing
vocals. O

m Promotion: editorial coverage
in Metal Hammer and Rock
Hard, window stickers, posters

w Foreign release: Better Off
Dead is already licensed to
Shinko/Teichicu in Japan.
Negotiations in the US are
under way. SPV has made
exports to Austria,
Switzerland, Spain,
Scandinavia, the UK, France,
the Benelux, Greece and
Australia.

w Tour: European tour,
beginning in January

Better Off Dead is Sodom’s fifth
LP and pre-release sales reached
over 40.000 units. All the tracks
were composed by the group with
lyrics by Tom Angelripper, also
known as Tom Such.

The Ruhr-based thrash metal
group’s 1989 LP Agent Orange
sold more than 300.000 units and
reached no. 36 in the official
German sales chart. The maxi-
single Ausgebombt, released in
the summer of 1989, reached no. 2
in the German Metal Hammer
charts. 0
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Explosives features the major new releases by established and new artists
It includes recent releases stil in need of support on European radio.

[SINGLES OF THE WEEK _ 2
Caron Wheeler - UK Blak (RCA/BMG)
Jive Bunny & The Mastermixers - Let's Swing Again (Music Factory)
Milli Vanilli - Keep On Running (Hansa/BMG Ariola)
Belinda Carlisle - (Ve Want) The Same Thing (Virgin)
Breathe - Say A Prayer (siren)

[SURE HITS B
Steve Winwood - One And Only Man (virgin)
Rod Stewart & Tina Turner - It Takes Two

(Warner Brothers)

Adamski - Flashback Jack mca)
Elisa Fiorello - On The Way Up (Chrysals)
UBA40 - Impossible Love (Virgin)
Madonna - Justify My Love (sire)
LEURO-CROSSOVERS |
Blue System - When Sarah Smiles (Hansa/BMG Ariola)
Beyond The Blue - Beyond The Blue (LP) (Polydor)

| Herbert Groenemeyer - Luxus (Electrola)

| Supreme NTM - Le Monde De Demain (css)

‘[EMERGING TALENT |

| Vanilla Ice - Ice Ice Baby (SBK)

| Roko - Roko (LP) (Polyor)
Liz Winstanley - High On Desire Give)
[ENCORE ==
The Jeremy Days - Circushead (LP) (Polydor)
Angelo Branduardi - Il Ladro (LP) (BMG Ariols)
I Y] i
[ALBUMS OF THE WEEK EE|

| Paolo Conte - Parole dAmore Scritte A Macchina (CGDIWEA)
Madonna - The Immaculate Collection (sire)
Elton John - The Very Best Of (Rocket/Phonogram)
Robert Palmer - Don't Explain (M)
Paul McCartney - Tripping The Live Fantastic (Pariophone)

| Stevie V - Adventures Of Stevie V (Mercury)
The La's - The La's (GolDiscs)
The Beautiful South - Choke (Go!Discs)

Inner City - Fire (Ten Records)
Cliff Richard - From A Distance - The Event ey
Donna Summer - The Besc Of
Harriet - Woman To Man

| YESTER HITS

(Warner Brothers)
(East West)

the Eurochart top five from

Singles

‘ A-Ha - Take On Me (Warner Brothers)
Stevie Wonder - PartTime Lover (Motown)
Simple Minds - Alive And Kicking (Virgin)
Elton John - Nikita (Rocker)
Jennifer Rush - The Power Of Love (CBS)
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five years ago.

radto aciive

|sINGLES

ALBUMS
Paul McCartney Airplay
Paul Simon Sales

| Whitney Houston Airplay

| London Beat Sales

Chart Busters is a quick reference to this week’s Hot 100 Singles/Albums and the
European Top 50 charts. Chart positions are indicated where appropriate.

|CHART ENTRIES
Airplay Top 50

Enigma - Sadeness Part | (3/) (Virgi)

The Mission - Hands Across The Ocean (43) (Ms'rur,v/
del Amitri - Spit In The Rain (44)
Roxette - Dressed For Success (45) Px'!ophone/

Craig McLachlan & Check 1-2 - | Almost Felt Like Crying (46) (pic)
Hot 100 Singles

Megabass - Time To Make The Floor Burn (73)
Inspiral Carpets - Island Head (EP) (75)

Jon Bon Jovi - Miracle (80)

Bad Boys Blue - Queen Of Hearts (82)

Top 100 Albums

Phil Collins - Serious Hits. .. Live (3) (VirginWEA)
Whitney Houston - 'm Your Baby Tonight (9) (Arist))
Happy Mondays - Pills "N’ Thrils And Bellyaches (23) (fzclwy)
Michel Sardou - Le Privilege (35)

Cliff Richard - From A Distance (The Event) (40) rgm

[FAST MOVERS

Airplay Top 50
Whitney Houston - 'm Your Baby Tonight (I-1) (Arisa)

(Brothers Original)
(CowiMute)
(Vertigo)
(CoconutiAriol)

A-Ha - Crying In The Rain (2-3) (Warner Brothers)
London Beat - I've Been Thinking About You (4-4) (AnxiousRCA)
Maxi Priest - Close To You (5-1/) (10 Records)

Paul Simon - The Obvious Child (6-8)

Hot 100 Singles
London Beat - I've Been Thinking About You (/-/) (Anxious/RCA)
Whitney Houston - 'm Your Baby Tonight (2-2) (Arisa)
Pet Shop Boys - So Hard (3-3) (Pariophone)
The Righteous Brothers - Unchained Melody (4-4) (Verve/Polydor)
Maria McKee - Show Me Heaven (5-6) (Evic)
Top 100 Albums

Paul Simon - The Rhythm Of The Saints (/-2)
ZZ Top - Recycler (4-4)

(Warner Brothers)

(Warner Brothers)
(Warner Brothers)

Elton John - The Very Best Of. . (5-5) (Rocket)
[HOT ADDS |
Breaking Out On European Radio

The Vaughan Brothers - Tick Tock (C8S)
E.M.F. - Unbelievable (Parfophone)

NOVEMBER 24

Albums

Dire Straits - Brothers In Arms (Vertigo)
Madonna - Like A Virgin (i)
Simple Minds - Once Upon A Time (Virgin)
Bruce Springsteen - Born In The USA. (CBS)
Iron Maiden - Live After Death (EM)

X P L OS V ES CHART BUSTERS

P
U
1
L

1985 |



MUSIC George Michael

s thez"‘siqigla

playlist I

THE MOST PLAYED RECORDS IN EUROPE

(sdvertisement)

WHETHER united kingdom germany austria =
Most played records compiled on BBC Most played records on the ARD stations  Most played records on the national pop [ &
Yo U AR E scations and the major independents. and the major privates. Compiled by channel O3, Compiled by Media Control. 2
| Media Control, Baden Baden. Baden Baden. H ARTST A b
1. Kyl Minogue - sep bk T 1. Londonbeat - Bee Thakig Abot You 1 Will & The Power - e ve o Power 5 "
| 2. Whitney Houston - im Your Baby Tonght 2. A-Ha - Cryogn The Rain 2. Londonbeat - e Been Thikiog Abot You . ¢ I'm Your Baby Tonight 26 2 2 1t Must Have Been Love
3. The La's - There e Goe 3. BAP - NestnLax 3. Whitney Houston -t You by Tonghc ‘Whitney Houston- Arista (KearfEpic/Solar) Roxette- EMI (jimmy Fun Music)
4. Kim Appleby -Don's Worry 4. Matthias Reim - chHib" Getrewme Von D 4. Dance With A Stranger - Te nvsbie M S ol & a — A P Y el
5. Beautiful South - A Lite Time 5. Whitney Houston - 'm You Baby Tonight 5. Maxi Priest - Close To You r g In The Rain Ich Hab’ Getraeumt Von Dir
6. Prince -New Pows Genersion 6. Pet Shop Boys -Soixd . Craig McLachlan & Check 1-2-Vera @ 3 17 = 27 =2« b
7. Belinda Carlisle - (We War) The Sume Thing 7. Vaya Con Dios - b Neh Niah 7. Purple Schulz - Schoen Levie e A-Ha- Warner Brothers (Screen GemsiEM) Matthias Reim- Polydor (Kangaruh Musik)
| 8. Robert Palmer & UBAD- 11 5e You by Toright 8. M.C. Hammer - Huve You See Her 8. P, Sampson & Double Key - Welove To Lore I N T g
o R 9. Jason Donovan .Im Doia Fre . Selr_ TSy 9. Steve Miller Band - Te joker 3 v Tom’s Diner w 2 Step Back In Time
10. Paul Si The Rain 10. DNA feat. Suzanne Vega - Ton's Diver DNA feat. Suzanne Vega- A&M (Rondor Music) Kylie Minogue- PWL (All Boys Music)
11, The Righteous Brothers - Unchared Meiody || Em‘ma — — -
12. George Michael - Waiing For That Day 12. DNA feat. Smm Vf:l Tom's Owner + 1 P've Been Thinking About You 3 4 Waiting For That Day
I ow 13. Black Box - Fuusy :x f’m/’m i f Londonbeat- Anrious/RCA (Warner Chappel) George Michael- Epic (Morrlson LeahyWestminster) ‘
| faria McKee -Show Me Henen DT e e - R s Sy
15. New Kids On The Block -Togh.
16 Roxette -Oresed ForSccess: 16, Maxi Priest -Cose To You @ w o Close To You 30 - « Praying For Time
17. AHa-Coyog  The 17 Charles . Lewis -Soa Ounce Mosc plaed records an the AM and FM Maxi Priest- 10 Records (Various) George Michael Epc (Morrison Leahy Musi)
18. Jimmy Somerville -To Love Samebocy 18. Vaya Con Dios - What's A Woman " il I = i = 2 S P =
I N T H E 19. Craig MeLachlan - A ek L Crpg 19, Clif Richard - Shouts e i bl s , The Obvious Child m Sadeness Part |
20. Blue Pear! - Lice Btter 20. INXS - Swode Bonde Paul Simon- Warner Brothers (Paul Simon/Patterr) Enigma- Virgin (Data Alpha/MambolSiegel)
C H A RT Radios Peripheriques (AM Stations) | e o
7 .  Suicide Blonde 5n o3 I'm Domg Fine
N i e INXS.- Mercury (Tol MuziekIMCA Music) Jason Donovan- PWL (All Boys Music)
g 3 ain Les o = L
switzerland italy 3. A -G T i 8 - . SoHar 33 s Rbythm Of The Rain
Pet Shop Boys- Parlophone (Cage Music) Jason Donovan- PWL (Warner Chappel)
Most played records on the national chan-  Most played records compiled from RAI & Patrick Bruel - Ao Regar T, T = = =R
(] nel DRS 3 and the private stations, Radio  Stereo Due 7. Pauline Exter s vorie o 7 o+ Ull Be Your Baby Tonight 3 1 What's A Woman
s M A R ’ J Skl Bietek Radiolilart facio 7 8. Marc Lavoine - o Fore Robert Palmer feat. UB40- M) (Copyright Control) Vaya Con Dios- Arlola (Vaya Con Dios/BMG Music)
an e =l

Radio 24. Compiled by Media Con-

9. Paul Simon - The Odvous g

trol, Basel.

A R

1. Lucio Dalfa - Le Rord

10, Julien Clerc -Neeso g g
1. Alain Chamfort -UAnou Sampe
12, Mecano - Une emme Avec Une Ferne

BE el — L Us.pmtem
| 5. DNA feat. Suzanne Vega - Toms Direr

BOOK YOUR
PERSONAL

EYE

CATCHER!
'FOR ALL INFO

CALL M&M’S
SALES DEPT.

2 Maria McKee - how Me Heae

3. Whiney Homton - T You i T
4. Steve Miller Band - The oer

5. INXS -Sucite S

2. Prefab Sprout -Scri s
3. Paolo Conte -bragn

Lomdobest s Tk ok T2
. Fabrizio De Andre

6. Morie Love & TrueImag
Y redeiiie e
8 Roxette - i Mt Have et Love

9. BAP - Ales b Loc

10. A-Ha - Cjng n Toe Ran
11. Pet Shop Boys -o Hud
12, Maxi Priest -Cose ToYou

13, Mory Kante - buiera

14. DNA feat. Suzanne Vega -Ton's D
15. Dee-Lite - Graove s n The Hearc

16, Leo Sayer -ely On e

6. Steve
7. Whitney Houston - I You 8y Torg
8. Ligabue -Non  Tenpo Per Noi

9. Paul McCartney -Brosy

10. Pet Shop Boys -5o ird

1. Bormbalurina - sy sy Teey Weery .
12. Lucio Battisti - Lafposa Ociere

13. A-Ha - Coyng I Toe Ron

14, Baccini - Caxo Melody

15, Maxi Priest - Gos To You

16. Eros Ramazzotti - Amarl £ LimmensoPer e
7. Vanill I

19. The Nits - Rato shoes
20, Vanila fce - ce e Bay

18. ini
19, Mariah Carey -Love TaesTime
20. Paul Simon - The Obvious Chid

holland

spain

Most played records compiled on the na-

The 20 best played records in Spain from

13, Francis Cabrel - Tou e Horde Y Pese
14, Jil Caplan - Tou C'Qul Now Ssare

15 Bl - Ren QuePow Ca

16. johnny Halliday -Caithc

19. Blues Trottoir - 24 jous Exosls
20, DaridStewart & il Conboys - ok Taing

Radios FM

1. DNA Feat. Suzanne Vega -Tons Dnec
IRz ihas
prgest
X e it o o Yo
S ey Dl
6. Phil Collins -Tha's o The Wiy ks
7. Vaya Con Dios - What's A Woran
8. Mecano - Une Femme Avc U Fenme
9. Drid Stevart b il Cowboys - ck Takng
10. UB40 Kagson Town
1. Gearge Michael -Praag Fo Tie
12. New Kids On The Block -Tooge
13. Double Dee -t Love
14, Alannah Myles - Back Verer
Lighe pore s L

@e06

\@

Show Me Heaven
Maria McKee- Epic (Famous/Ensign Music)

The Joker
Steve Miller Band- Capitol (Warner Chappel)

5

New Power Generation
Prince. Warner rothers (Conroersy Mus) |

Unchained Melody
The Righteous Brothers- Verve/Polydor (MPL Communications)

Tonight
New Kids On The Block- C8S (M StrriEMI AprilA. Lancelotd)

=

15 = You Gotta Love Someone
Elton John- Rocket (Big Pig Musi)
16 o « Have You Seen Her

MC. Hammer- Capitol (UnichappellBust )

Don’t Worry
Kim Appleby- Parlophone (Copyrght Control

18 s 3 Kingston Town
UBA40- Virgi (Spara Floids)

Vision Of Love

There She Goes
The La's- Go!Discs (Go!Discs Music)

Little Brother
Bl Pearl- WALMr ModofBg L (Saaswatifig ieEG Warner Crappl)

Fantasy
Black Box- Groove Groove Melody (EM! Muslc)

In Fortune’s Hand
Clannad- RCA (Clannad Music/BMG Music)

The Secretary
Sailor- RCA (K- Works Music)
Mariah Carey- CBS (Vision Of Love/Been Jammin)

Soca Dance
Charles D, Lewis- Polydor (Glem Music)

Rue Fontaine

Marc Lavoine- Avrep (Avrep)

Hands Across The Ocean
/ PSP The Mission. Mercury (BMG Music

tional stations Radio 2 and Radio 3 as Cuarenta Principales, covering the major U Cart Touch T, -
compiled by Stichting Nederlandse Top Spanish stations. |7 g For A Brng
AMSTERDAM | ¢ By = Qlles ST Spit i The Rain
teve. lectrola lusikverlag \n ram Music)
31.20.669.1961 85 Queen - 1. Jon Bon Jovi-ize Of 20 Lsa Stansfield - 'Oy k - — ®
&V, . R Famar . 10Be Your Baby Tonghc 1 George M-y o Nah Neh Nah Dicased, Cor Sucass

MUSIC

MEDIA |

[
E

. Engma o1

4. Whitney Houston - Im You Baby Toright

5. Leyers, Michils & Soulsser - Theough Before

6. The Vaughan Brothers - T Tock

3. INXS - S B¢

5 Elen o
8. Trockener Kecks - Mec H a Zie

1. Nigel Kennedy -speng

12. Gearge Michael - Freeion

13. Brgitte Kaandorp & Herman Finkers - st
14 Prince

6. Roxette - Mo Hive Been Lowe
9. DNA feat. Suzanne Vega -Ton's Dner

|a Dinamita P Lo Polos -Un Agiera En El Boso

1. Depeche Mose. Wi b
17 N it On e ok T
| g e

15. Something Happens -Puachue
16, Rene Froger -t Sy Helo!

7. The Righteous Brothers - Uncased Meody

18.Iggy Pop- Cnty
19, Stef Bos - Gek Zinks Geond
20. Witson Phllps -Rese e

15, G etebes e
16. £ Norte -Sums

17. Arango -ags Caniars (Rerix)
18. Radio Futura -Canden De Anor
19. The Police - T Greses s}
20. Los Sencills - Hah M

~ finland

Most played records on 25 private sta-

tions as compiled by Discopress Tampere.

1. Pekka Ruuska -RaelnErkes
2. Kirka -Ou et
3. Arja Koriseva -Kungaiobrs

7. LeifLindgre
e e
9. Mariah Carey - VisonOf Love

10. Daralee -Orks Tira Kotora

®

g
o

Vaya Con Dios- Ariola (Vaya Con Dios/8MG Music)

21 6w Release M;
Wilson Phillips- SBK (EM) Blackwood Wilphil)

A Little Time
‘The Beautiful South- Go!Discs (GotDiscs Music)

(We Want) The Same Thing

Belinda Carlisle- Virgin (Future FuricurelShipwreckiVirgin)

~
~

2 4 Alors Regarde
Patrick Bruel- RCA (14 Productions)

25 » Jack Talking
Dave Stewart & Spiritual Cowboys- RCA (Elgble/BMG/Rondor)

Roxette- Parlophone (jmmy Fun Music)

I Almost Felt Like Crying
Craig McLachlan & Check 1-2- Epic (CBSWarner Chappel)

To Love Somebod:
Jimimy Somerville- London (Gibb Brothers/BMG Music)

Don’t Ask Me
Public Image Limited- Virgn (Copyright Control)

Good Morning Britain
Aztec Camera & Mick Jones- WEA (Warner Chappel)

Sunshine On A Rainy Day
Zoe- WAUMr Modo/M&G (Copyright Control)

© BPI Communications BV/BumalSte

uropein Airpay Top 501s a Music & Mediacrademark
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LAST WEEK

WNKS on CHARTS

ARTIST - ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED

THIS WEEK

LAST WEEK

SINGLES

TITLE

ARTIST . ORIGINALLABEL - (PUBLISHER)

COUNTRIES CHARTED

ARTIST - ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED

4

(£ ]

b4
o
i
2
X
=
, , IveBeen Thinking About You Uk0BNEACHSDKNS! 1w s The Anniversary Waltz - Part One  UDEN.OKR 69 « Blue Velvet U
Londonbeat- AnxiousRCA (Warner Chappel) Status Quo- Vertigo (Various) E Bobby Vinton- £pic (Chappell Morris)
~, s I'm Your Baby Tonight UK DBNLEACHS DK RNSE! 36 v Hey Little Girt i " Dance Computer 3 5
Whitney Houston- Arista (Kear/Epic/Solar) Mark Boyce- Epic (CBS Music/EM! Music) Mastermixers Unity- N8BS (Not Listed)
. B So Hard UKDBNLEACHSPOKSFI 37 - Soca Dance FDADK 7| “ Black Cat DCHSDKN
Pet ShOp BO)’S Parlophone (Cage Music) Charles D. Lewis- Polydor (Glem Music) Janet jackson- A&M (Black ice Music)
. 4+ Unchained Melody UKBRLIR 38 v » I Can’t Stand It UKDESDKGRI s, SPit In The Rain ek
The Righteous Brothers. verve/Poiydor (MPL Communications) Twenty 4 Seven- Freaky Records/BCM (Nanada/Freaky/Cat Talk) del Amitri- A&M (PolyGram Music)
s o Show Me Heaven UKDENLSPDKRN 39 (We Want) The Same Thing w Time To Make The Floor Burn K
Maria McKee- £pic (Famous/Ensign Music) Belinda Carlisle- Virgin (Future Furnicure/Shipwreck/Virgin) Megabass- Brothers Original (Various)
6 ; ; TJom’s Diner FREEAGHGR] o 1 Tonight FDBNLAP 74 Tom’s Diner Rap b
DNA feat. Suzanne Vega- A&M (Rondor Musc) New Kids On The Block- CBS (M.Starr/EMI AprilA. Lancelotti) After One- ZYX (Rondor Music)
s , [Fog On The Tyne (Revisited) VKR @ o Thunderstruck DBNLCHDKRSF m Istand Head (EP) U
Gazza And Lindisfarne- Best/RCA (Charisma} AC/DC: Ao (. Albert & Sen) h'lSpil'al Carpets Cow Dung/Mute (Chrysalis Music)
3 ¢ Une Femme Avec Une Femme 3 @ , ToLove Somebody KR 76 - En Del Av Mitt Hjarta s
Mecano- Ariola {Ba Ba BlaxilBMG Music) jimmy Somerville- London (Gibb Brothers/BMG Music} Tomas Ledin- Record Station {Acosta/Sweden Music)
’ UKR i i K i 74
s 3 Don’t Worry o , Cubik Olympic 77 » - Kinky Afro
Kim App|eby- Parlophone (Copyright Control) 808 State- z17 {Perfect Songs) Happy Mondays Factory (London Music)
10 ¢ = Kingston Town FeH 4 o The Obvious Child UKNLR = Frente A Frente f
UB40- virgin (Sparta Florica) Paul Simon- Warner Brothers (Paul Simon/Pattern) Chico & Roberta- Carrere (Carrere)
I I . Cryihg In The Rain UKEDBNLADK RNGRI 45 . U Can’t Touch This FDECHDK 79 8 More UKD
A-Ha- Warner Brothers (Screen Gems/EM)) MC. Hammer- Capitof (fobete/Bust-tt) The Sisters Of Mercy- Merciful Release/ WEA (EMIElcritch/Lost Boys/Rightsong)
12 7 > Cult Of Snap DBEACHSNSFGR 46 5 5 It Must Have Been Love DACHPOK Miracle D
Snap- Logic/Ariola (Fellow/Warner Chappell/Zomba/Son Of Logic) Roxette- M (immy Fun Music) Jon Bon JOVi- Vertigo (Bon jovi/Pri/Warner)
UKEER ! £8 BN
o ; [Fantasy 47 =« o Le Jerk! 8l » Candy
Black BoX- Groove Groove Melody (EM! Music) Thierry Hazard- ¢8s (CBS Music) lggy Pop- Virgin USA (james Osterberg/Bug)
| 4 , , A Little Time KR P There She Goes K B Queen Of Hearts 2
The Beautiful South- Go'Discs (Go!Discs Music) The La's Go!Discs (Go!Discs Music) Bad Boys Blue- CoconutiAriola (A La Carte Music)
s 13 TVhe Joker DBNLACHSSE 49 = » Close To You FDACHDKGR Let’s Swing Again K
Steve Miller Band- Capicol (Warner Chappel) Maxi.Priest- 10 Records (Various) Jive Bunny & The Mastermixers. Music Factory Dance (Various)
@ , , Sadeness Part | 0 50 = The Party F B Sucker D) UKl
Enigma- Virgin (Data Alpha/MambosSiegel) Latino Party- Polydor (Copyright Control) Dimples D.- 781 (ARL Music/Screen)
s s Petit Franck & 5 , Crazy For You. Dac 85 s« o Ritmo De La Noche s
\ Francois Feldman- Akggegram (tdaiuaorote) Wassglh~1€ff White, BecordpyAriols (Young Musicverisg) - Lorca: Camere (PinicHanseatic)  agpass, ot o -
I8 = - World In My Eyes FDECHDKSF s o, Unbelievable K s 3 The Invisible Man oA
Depeche Mode- Muce (Grabbing Hands Sonet) EM.F- FPariophone (Copyright Controf} Dance With A Stranger- RCA (BMG Music)
DCH H I3 . I3
@ n 2 lcelce Baby 53 Marie Jeanne 87 = Rien Que Pour Ca
Vanilla Ice- $BK (various) Michel Sardou- Trema (ART Music) Elsa- GMBMG Ariola (Ed. Georges Marie)
@ 2 Alors Regarde . 8 54 = It’s On You FBEA 88 Hands Across The Ocean w
Patrick Bruel- RCA (14 Productions) MC. Sar & The Real McCoy- Zyx/Mikuiski (Wintrup Musik) The Mission- Mercury (BMG Music)
s 5 [l Be Your Baby Tonight UKEH, ” Rue Fontaine B 89 « Little Brother KR
Robert Paimer feat. UB40. £M (Copyright Control) Marc Lavoine- Avrep (Avrep) Blue Pearl WAU/Mr Modo/Big Life (SaraswatiiBig Life/EG./Warner Chappell)
s 4 Are You Dreaming? Rl 56 « : Working Man UCR 90 Malidon f
Twenty 4 Seven. freaky Records’BCM (Stop & Go Music) Rita MacNeil- Polydor (Copyright Control) Zouk Machine- Ariola (Virgin Music)
23 w 3 A Toutes Les Filles 8 57 s , Close To Me KR He Lekker Beest 8
Felix Gray & Didier Barbevilien- 7aiar (Zone Musique) The Cure- Fiction (Fiction Songs) Isabella A- cNR {Colour)
2 4 « - Have You Seen Her UK DBNLACHSF 58 « » Groove Is In The Heart UK DBCHDKGR % , LeDonne Di Modena !
MC. Hammer- Capicof (Unichappeli/Bust-Ie) Deee-Lite- Eektra (Delovely) Francesco Baccini- CGD (insieme)
25 ., ; Step BackIn Time UkaR 59 s 5, Yous Etes Fous £8 Born To Be Wild N
Kylie Minogue- PWL (All Boys Music) Benny B.- Vie Privee {Copyright Control) Steppenwolf— MCA (MCA Music)
26 . s Take My Breath Away KR 60 s , Dressed For Success KR 94 Never Enough b
Berlin- cas (Warer ChappellFamous) Roxette- Pariophone (fimmy Fun Music) The Cure- Fiction (Fiction Songs)
27 =« Verdammt, Ich Lieb’ Dich QENATH s , INew Power Generation UKL Tears Of The Earth f
Matthias Reim. Polydor (Kangaruh Musik) Prince- Warner Brothers (Controversy Music) David Hallyday- Pronogram (Scott: Brothers)
28 o w Megamix UKADEH DS 62 o s Avant De Partir F Love Takes Time KM
Technotronic- ARS (Bogam/BMC Publishing) Roch Voisine- GMAriola (Ed. Georges Mary) Mariah Carey- C8S (Vision Of Love/Been jammin’)
29 » o Suicide Blonde EDBNECHEDRSHGR] 63 « Ultimo Imperio b I've Got You Under My Skin oL
INXS- Mercury (Tol Muziek/MCA Music) ALahuaIpa» Ginger Music (Ginger Music) Neneh Cherry- Circa (Warner Chappell)
30 »» What's A Woman hockeh 64 = 'm Doing Fine kR 98 = Love Is Such A Lonely Sword ba
Vaya Con Dios. Ariola (Vaya Con Dios/BMG Music) Jason Donovan- PWL (Al Boys Music) Blue System- Hanss/Ariofa (Hanseatic)
3] = oo Ich Hab’ Getraeumt Von Dir DACH 65 = » Naked In The Rain DBACHSGR 99 0 Nao Ha Estrelias No... £
Matthias Reim- Polydor (Kangaruh Musik) Blue Pearl- wAU/Mr Modo/Big Life (EG. Music/Copyright Control) Rui Veloso- M1 (EM! Music)
« 15 What Time Is Love! (Live At Trancentral) ov.cioxs 66 o Itsy Bitsy Teeny Weeny Yellow Polka Dot Bikini 242 100 « Waiting For That Day UK
KLF- KLF Communications (E.G/Zoo/Warner Chappell/Copyright Control) Bombalurina- Carper (Campbell Connelly & Co) George Michael- £pic (Morrison Leahy/Westminster)
Praying For Time FDPGRI We Love To Love DAP UK = Untted Kingdom, D = Germany, F = France, CH = Switzerland, A = Austria, | = taly, E = Spain, NL = Holland,
13 - Belgi i N i - R i -
33 George Michael- Epic (Morrison Leaty Music) 67 60 17 P.M.Sampson & Double KE)’- CBS (20 Hand Mosic Sige) B = Belgium, IR = Ireland.§ = Sweden, DK = Denmark, N = Norway, SF = Finland, P Portugal, GR = Greece.
. o ) - = NEW ENTRY
34 o Blaze Of Glory SPOKI 68 =« = Ooops Up FOCHOKGRJ = FAST MOVERS
jon Bon JOVI- Vertigo (Bon JovilPri/Warner) Snap— Logic/Ariola (Minder Warner Chappell: Zomba) m = RE-ENTRY

FROM THE # 1 U.S. ALBUM

“TO THE EXTREME”

Tﬁﬂ:lll

T'S HOT...BREAK THE ICE!

MASTER CHART - November 24, 1990
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The Eurochart Hot 100 is compiled by BPI Communications BY in cooperation with Buma/Stemra. © BPI Communications BV/Buma/Stemra - All rights reserved.
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A BREAKOUTS

uk & ireland s erIand Ji

| The La's | BaP
| There She Goes (Go! Discs) || Alles Em Lot (Flectrola/GeriAus)
Kim Appleby Purple Schulz
Don't Worry (Pariophone) ‘ Schoene Leute (ElectrolaAus)

| The Mission | Herbert Groenemeyer

Hands Across The Ocean (Mercury) ich Will Mehr (ElectrolAus)
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Eastern Europe And The French Invasion

Why have French radio
stations responded so

long term European development.
They are not there simply as

ed, welost the studio and the team
was threatened;” says Robin. ““But
in two days we had found a new
home, installed a new studio and
were back on the air at 06.00 on
the Monday after the elections.
We remain essentially Fun Radio -

quickly to the challenge | cultural ambassadors - their
of Eastern Europe? Is it | motives are largely commercial.
for the political kudos, | Although initially forced to relay
the money, to p te | their own French-I 0-
French-language product | grammes, the ulumale alm, lcgl-
or pure altruism? For, as | slation is to broadcast
Jacqueline Eacott reports, | locally produced programmes in

most of those involved
have a mixture of motives.

ne reason for the French

radio invasion into

Eastern Europe is the
way the French radio industry has
developed at home. During the
last decade there has been an ex-
plosion of amateur, turning
quickly professional, FM stations
invading the airwaves. If NRJ can
start up in an attic, why should a
major European radio network
not rise from the ashes of the
Cold War? Add geographical pro-
ximity, overwhelming confidence
and sound financial backing and
the strictly long-term opportuni-
ties are too good to miss.

The entrepreneurs heading east
fall roughly into three groups:
firstly, the smaller private human-
itarian/political initiatives such as
the Bucharest station set up by
Paris’s Radio Nova and Actuel
magazine (Radio du 22 Decem-
bre), one of the first on the air in
Romania and keeping a typically
low profile. Another example is
Radio Pologne, the station
created by regional FM station
Radio 2, which went to Poland
last February with the aim of fill-
ing Polish with the

the station’s native language. All
the major French stations are im-
plicated, although leaders RTL
and NRJ would appear to be
biding their time.

However, given the economic,
political and legal instabilities of
each country, the French stations
do not expect to see any real pro-
fits for a number of years. The
current emphasis is on adventure
and risk. The greatest risk would
appear to be Romania (every sta-
tion - apart from Fun Radio - has
a ‘we were offered a station in

Mirjana Robin

Bucharest but turned it down
story’), followed by the Soviet
Union, whose potential is too
tempting to resust Poland and
C: are classed as

local produce of Bourg-en-Bresse.

At the other extreme, Radio
Nostalgie, backed by the French
government through Radio Mon-
te Carlo and Sofirad, announced
a long-term agreement last April
with Gosteleradio, the Soviet
Union’s broadcasting company,
to put Nostalgie on the air in
Moscow.

Similarly, France’s public net-
work Radio France (which had
previously exchanged cultural
programmes with Gosteleradio, as
did Georges Polinski’s Kiss FM)
and Radio France International
(RFI) established stronger links
with Gosteleradio networks such
as Radio Mayak.

In between lie the French com-
‘mercial stations which see Eastern
Europe in the wider context of

theoretically safer bets.

““The first independent radio in
Romania” is how Mirjana Robin
describes Fun's station at the
University Of Bucharest. As
Fun’s director of information and
development she was largely
responsible, together with presi-
dent Benoit Sillard, for getting the
project under way last January
and keeping it going. The station,
owned by Fun Radio (70%),
University students (30%) and a
Romanian travel agency (10%),
was created after Sillard arrived
with food, clothing, medical sup-
plies and broadcasting equipment
at the end of December.

““The station was closed down
for four days in May, just before
the first elections. That was no
coincidence, material disappear-

youth music - but
with a team there to make local
programmes, ~ which  include
POLAND

= Population: 38 million

cultural and news magazines - en-
tirely in Romanian, 24 hours a
day”

And the political difficulties?
““In an unstable situation it is nor-
mal to be unstable. We are com-
pletely legal - nothing is going to
stop this station, but the whole
country is unstable. It is not any
more difficult for us. We have

« Currency:

w Exchange rate: USS 1= Zloty 9.500; £ 1 = Zloty 18.100

(Note: in January, 1989, the official rates were: $1= 502 zI; pound
sterling= 904 21

= Average annual income: Zloty 2.7 million

= Annual unit sales (1989)/Current price

Single 9m Zloty 1.200- 2.000 (average 1989)
LPn/a USS 1.58

MC 8.5m USS 110

CD 35.000 USS 5.25-8.42

= Record companies: Polskie Nagrania Records & Tapes, Warsaw, with
studio and mobile recording facilities (16-track); Wifon Records & Tapes,
‘Warsaw; Tonpress, Warsaw (24-track Neve Studio); Veriton; Proniton;
Polton; Arston; Poljazz.

= Music publishing: Agencja Autorska (Authors’ Agency).

= Major retailers: Polskie Nagrania, 10 stores plus 50 franchises, and
distribution to around 2.000 other stores, a few independent stores have
recently opened.

® Leading booking agencies/concert promoters: Pagart (Polish Artists
Agency); Polish Jazz Society; United Entertainment Enterprises; Baltic
Artists; Estrada Ponanska; Stoleczna Estrada; Estrada Krakowska;
Biruo Uslug Promocyjnych.

= Copyright society: ZAIKS.

« Length of copyright protection: Authors/composers/publishers - 25
years after death; if two or more authors, 25 years after death of last sur-
Vivor; producers - none.

= No. of TV sets: 13m, SECAM.

w Radio/TV broadcasters: Polish Radio, Warsaw based, smewned
four channels; Radio i Radio France and
several small stations now starting; Polish TV, two channels.

= Pressing/duplication: Nagrani: (5A5m LP, 6m MC annually) is major
operator. No CD manufacturing. Total national output: 9m LPs; 8.5m
MCs.

= Blank tape levy: none.

m Leading domestic artists: Maryla Rodowicz; Zdislawa Sosnicl
Czeslaw Niemen; Jerzy Polomski; Irena Sanior; Lora Szafran; Miec-
zyslaw Szcesniak; Propadanda; Balkan Electric; De Mono; Ziyo.

|
|
[

The Polish music industry is on
the threshold of significant
change with Polskie Nagrania
and Tonpress about to be pri-
vatised. Though private com-
panies have existed here for
years, they are now having to
cope with severe difficulties, in-
cluding shortages of studios and
paper for sleeve production.
Joint ventures with Western
companies, including Japan, are
being seen as a way ahead.
Many companies are trying to
make do with foreign material
produced in Poland under
licence, which has led to a shor-
tage of Polish recordings.
Domestic repertoire is now
‘ urgently needed to feed a poten-
l tially large market. The many

Polish rock bands, mainly heavy
metal, have hordes of fans, but |
few recordings.

The relationship between the
media and the record industry
remains poor, even though radio
and TV are vital for launching
recorded music. And promoters
insist that concerts in Poland are
unprofitable (high cost of venue
rental, power and transport)
unless tickets are priced ridicu-
lously high.

In the meantime, bootleg
recordings flourish, untroubled
by the authorities. Pirates trans-
fer CD recordings of world hits
to cassettes and sell them for the
equivalent of US$ 1.50.

Roman Waschko.
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problems in as much as the staff

changes  constantly, students
leave, and so on, but that is only
to be expected””

Radio Malopolska Fun went on
the air in Cracow in Poland in
January. Created together with
ex-members of So]idarity‘s clan-
destine radio station, it t

hours daily since September 3. As
Martin Brisac, responsible for
Europe 1’s overseas development
comments: ““It is a very com-
plicated business and it is no
easier now than it was before. In

CZECHOSLOVAKIA

throughout the soulhern half of
the country. “We are the only
independent Franco-Polish sta-
tion to exist in Poland, and T have
good reason to think that we will
remain the only one in Poland for
some time}” comments Robin. A
second station was opened in
Warsaw at the beginning of
September. Both broadcast Fun
programmes, relayed by satellite
for France. “But once the new
audiovisual legislation, currently
delayed, is passed, we will be
authorised to broadcast local pro-
grammes 24 hours a day?”

In retrospect, ““it was extremely
difficult and at the same time ex-
tremely easy to open these sta-
tions;” she says. ‘“We know a cer-
tain number of people in the East.
Before they were the opposition,
now they are in power. Benoit
Sillard has very good connections
and I myself was co-responsible
for the Eastern European section
at RFI for a number of years. Ob-
viously our contacts helped’”

Fun which also broadcasts its
chart show weekly on Radio
Mayak (Gosteleradio network) in
the Soviet Union, plans to open a
station in Moscow shortly. Pro-
grammes will be produced locally
in the Russian language. In
Bratislava, capital of Slovakia,
Fun has been working in col-
laboration with a team of
students (from the organisation
Slovakia Against Violence) since
May. The programmes are once
again relayed by satellite, but with
some already produced locally in
the Slovak language.

Future projects include stations
in Bulgaria, Yugoslavia (a mini-
network, broadcasting in several
languages) and Hungary. These
are planned for 1991. ““‘Our initial
aim was to mount several coups to
show that we were capable of be-
ing taken seriously. Now we have
to consolidate our position. The
eventual network will be signifi-
cant”

The activities of Europa Plus
(Europe 1 (34%), Georges Polin-
ski (33%), Caisse de Depots
(23%), Quest France (10%) have
been well documented over the
last six months. Europa Plus
Moscow has been broadcasting 16
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» Pop. : 15.6 million

Single 22m
LP 10.1m
Cassette 2.8m

USSSJO

u Currency: Kopecs/Czechoslovak crown

» Exchange rate: US$1 = Kes 15.4 £ 1 = Kes 30

= Average annual income: USS 2.500

= Annual unit sales (1989)/Avemgc retail price:
US$ 0.80

Moscow we have at least one
million listeners, but nd precise
figures available yet)”

In  Czechoslovakia, Europa
Plus Prague, on the air since
March 21, broadcasts Europe 2

= Total retail sales value: USS 68. 6 million.

= Record (Prague), d with 70% of
market, own studios, major exporter; Opus (Bratislava) state-owned,
most important record company in Slovakia; a growing number of
privately-owned/independent labels covering all music styles, some with
own studios.

w Recording studios outside record companies: OR Studio (Prague);
Studio C Music; Studio H Ritka; Electrovox.

= Leading music publishers: Supraphon (biggest catalogue), Panton
Bonton, Editions Prague, Uher Publishing, Orion (all Prague), Opus
(Bratislava).

= Major retailers: state-owned Supraphon (160 specialist record stores);
state-owned Opus (30 specialist outlets in Slovakia); Panton and in-
dependent Bonton (in Prague). Book shop chain Kniha also sells records
and cassettes.

 Leading  booking agencies/concert promoters:  Pragokoncert
(Prague), Slovkoncert (Bratislava), Multisonic, Orion and Art Produc-
tion K (all Prague).

= Copyright societies: CSA (authors’ rights protection./ ing and

programmes 24 hours a day and
hopes to be broadcasting in the
Czech language by the end of
September. This depends on the
new media laws currently under
discussion. “The most difficult
thing is to be in an ‘on-hold’
situation;” says Brisac.

The group is also waiting for
new media laws to be passed in
Hungary before signing any con-
tracts there. Meanwhile, the pro-
posed project with the East Ger-
‘man youth radio station DT64 has
been thwarted by German reuni-
fication which has thrown East
German radios into the com-
petitive  West German  sector.
However, Europe 1 is not relin-
quishing its European ambitions:
“We are currently investigating
other projects in Germany, it is a
very promising market.”

RFM and M-Radio (created by
B-Com, 70% owned by Pierre
Bellanger, president of Skyrock)
announced protocol agreements
in Russia and Poland some
months ago but, to date, neither
station has started broadcasting.
Although they have now been

mechinical rights), Integram (protection and collccion for interpreters
and producers)

= Length of copyright protection: Authors/composers/publishers - 50
years; producers - 50 years (since July 1, 1990).

= No. of TV sets: 4.5m, SECAM.

= Radio: Radio Czechoslovakia and Radio Prague, both statc-owned,
broadcasting on AM, FM and SW; French-owned Europe 2, in Prague
only, FM; Radio Free Europe, AM, SW.

u TV: State-owned CST/Ceskoslovenska Televize) three channels na-
tionwide.

= Pressing/duplication: Gramofonove Zavody, near Beroun, the coun-
try’s only pressing plant. Formerly part of Supraphon, independent since
January, 1990. Manufactures for all Czech record companies and foreign
clients, Annual unit capacities: LP, 10.5 m; singles, 3 m; MC, 3 m; CD,
4m. Cassettes also duplicated by smaller companies.

= Blank tape levy: on audio/videotapes scheduled for January, 1991.

u Leading domestic artists: ROCK: Citron, Pulnoc, Garaz, Michael
Kocab & Prazsky Vyber, Bara Basikova, Richard Muller & Banquet,
Peter Nagy, Vaso Patoldi; POP: Karel Gott, Jiri Korn, Marta Kubisova,
Helena Vondrackova, Karel Kryl, Jaroslov Hutka, Laura & her Tigers;

Since the turn of the year, the
Czech music scene has altered as
much as the political/economic
situation. Singers and groups
previously banned are now free
to perform live and on record
and a number of artists have
returned from exile.

The changes have seen the
breaking of state monopolies in
reoord and musm publishing,

CLASSICAL: Czech Philharmonic Orch; Prague Symphony, Smetana
Quarter; Prague Chamber Orchestra.

Major companies from the
West, including CBS and EMI,
are expected to launch Czech-
based operations, and a growing
number of smaller Western in-
dies are now releasing product
here. With much more product
available, and an increase in the
range of other consumer goods
now openly on sale, a top album
w1]] sell around 30.000 units.

with the
private sector now mushroom-
ing. Imported/licensed product
is still rare, with Czech currency
not yet convertible. Imports ac-
count for around 10% of total
sales but should increase quickly
over the next two years.

rded cassettes and CDs
are starting to take larger slices
of the market.

The first independent local
radio stations have come on air
and the first national indie,
Radio Vox, should start by the
year’s end.  Peter Belohlavek.

given approval, the
stations are also waiting for new
media laws to be passed in both
countries, before being allocated
frequencies.

As Andrew Manderstam, presi-
dent of RFM explains: ““We have
had the approval of the ministry
of post and telecommunications
for our transmitters in Leningrad
and Moscow, including the allo-
cation of the frequency in Lenin-
grad. We are still waiting for
clarification on various items,
such as news authorisation. It
now appears that the local town
council has to give its approval
too. We are very cautious in
predicting what will and will not
happen””

Manderstam, who originally
expected to be on the air in May,
prefers to see the advantages of
the situation: “In thé meantime,
some of our competitors have
been operating on temporary fre-
quencies. We do not want to do
this. We feel that the market in the
Soviet Union is still very under-
developed and that any operator
there is going to be investing in the
future and not in the present. We
would like to be on a permanent
frequency on a permanent basis.”

He sees the development of
RFM  Soviet Union following
three distinct phases: first getting
the transmitter up and occupying
the frequency with RFM France
programmes 24 hours a day on
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FM; secondly, -integrating local
Russian advertising, and thirdly,
programming in the Russian
language.

RFM s also planning to buy in-
to an unnamed Polish station
which should be on the air by
November, possibly to be called
RFM Poland. “It would not be a
simple relay of our programmes;’
Manderstam explains. ‘“They may
decide to bridge some of their
early-morning programmes by
plugging into ours, but they are
much more into Polish-language
programming. We would be
bringing them our expertise as
consultants and possibly work
with them on their musical pro-
gramming. The audience target
will be wider than in the Soviet
Union because there is not so
‘much competition.”

Pierre Bellanger’s M-Radio,
having gained the administrative
seal of approval from the govern-

BULGARIA
a Population: 8.9 million
= Currency:

w Exchange rate: US$ 1 = Lv 0.76: £1 = Lv 1.49
» Average annual income: US$ 2450
® Annual unit sales (1988)/Averue retail price:

ment, hoped to go on the air in
Moscow and Poland in October.
In the Soviet Union, the plan is to
develop a network of stations in
Moscow, Kiev and Leningrad.
The brief is ambitious: “To en-
courage a new musical culture by
creating a new style of radio for
the perestroika generation.”

“The M stands for ‘molodej’
the Russian word meaning gene-
ration, wave and order. It will be
music of the new generation, the
new wave, the new order’’ Slogans
such as ‘M-Radio, the first free
Soviet Radio’ and ‘Music For The
New Generation’ get the message
across.

“We will be the ﬁrsl fme station
in the Soviet Union,” Bellanger
enthuses. “Time slots enforced by
state organisations on French
operators, notably Nostalgie and

YUGOSLAVIA

= Population: 22.6 million

= Currency: Yugoslav Dinar

= Exchange rate: US$ | = Dinar 10; £ 1 = Dinar 21

= Average annual income: Hard to compute; inflation ran at 1000%.
carly 1990

 Annual unit sales (1989):

» Total relall sales value: No accurate figure available

® Record companiesr: RTB Records (Belgrade); Jugoton (Zagreb); RKP
(Ljubljana).

= Leading music publishers: Favorite Music; JEM (Jugoton Editios
Musicales); RTB Music; RTV (Ljubljana); Zabavne Melodije-DSH.

= Major retailers: Approximately 1.200 retail outlets, ranging from
department stores to small specialist shops, but no dominant traders.
Cassettes also sold through Jugopetrol gas stations.

= Leading tmwlng agencies/concert promoters: Cankarjev Dom
Cultural Agency; Kompass Concerts; Ropot Promotion; Yogokoncert;
Zagrebkoncert.

= Copyright society: Composers’ Association of Croatia, Zagreb.

= Length of copyright protection: authors/composers/publishers - 50

producers - 50
= Radio: (JRT); i ija Bel-

Europa Plus - that is
But we intend to construct a na—
tional network with new frequen-

|

|

| years; years,

‘ = No. of TV sets: 4m, SECAM

grade; Radio Belgrade; Radiotelevizija Ljubljana; Radiotelevizija Novi
Sad; Radiotelevizija Zagreb; Radio Zagreb; Radio Yugoslavia.

= TV: Jugoslovenska Radiotels URT) plus stations in other ma-
jor cities, including Belgrade, Pristina, Skopje and

w Pressing/duplication: Jugoton Records (Zagreb); Helidon Tovarna
Gramofonski (Llubljana).

= Blank tape levy: none.

= Leading domestic artists: ROCK/POP: Bajaja & The Instructors,
Fish Soup, White Button, Hari Yata Hati, Tajei. FOLK: Lepa Brena,
Miroslav lzic, Vesna Zmijanac.

ROMANIA

= Population: 23 million
= Currency:

. Exchangemle USS 1= Lei 21; £1 = Lei 38
Average annual income: unknown

= Annual unit production/Average retail price:
LP 8m USS 124

MC Im US$ 4.76
® State owned Electrecord no longer produces singles ‘for commercial
reasons’, CD production planned for near future. Average retail price not
known.
w Record companies: Electrecord headquarters and  studios in
Bucharest.
= Recording studio: Electrecord’s studio uses Orwo tape for pop and
folk music and Ampex for classical. Romania does not produce any
blank tape.
= Music publishing: Editura Muzicala.
= Major retailers: No specialist music stores; main outlets are music
departments within general stores, including Muzica, Romanta and
Sinfonia in Bucharest.
» Leading booking agencies/promoters: Official department of culture
agency is Romstar, previously known as Aria.
® Copyright society: A national committee recently founded by writers
and musicians. Copyright protection is a confused issue. Electrecord
does not have exclusive rights contracts with artists. They are paid on
estimated sales when recordings are completed.
= Radio: Radio Bucharest has three channels, including one aimed at
the youth sector.
= TV: Central TV station in Bucharest has one national and one local
channel. There is a growing number of local independent operators
which broadcast after the national channel has closed down.
= Blank tape levy: none.
® Leading domestic artists: POP: Angela Similea, Loredana Groza,
Gabriel Cotabita, Catalin Crisan, Gabriel Dorobantu, Silvia Dumitrescu,
Mirabela Dauer; ROCK: Holograf, Iris, Copact, Riff, Pro Musica;
FOLK: Irina Loghin, Maria Ciobanu. Also powerful gypsy music ele-
ment and strong jazz product. The classical movement is a big seller
worldwide, notably through works of the Romanian Philharmonic Or-
chestra, Dan Grigore, Cristian Mandeal, Horia Andreescu, Eugenia

fering. Obviously we will be doing
some operations with French ar-
tists, which will help French

discovery rather Ihan propa-
ganda’’

Europa Plus, (relaying the
Europe 2 programme majority of
Anglo-Saxon product, or broad-
casting in the native language)
sponsored the Rolling Stones
August concert in Prague, linked
the Fete de la Musique in Paris,
Prague and Moscow last June,

and is likely to have a hand in pro-,

| SOVIET UNION
- Popnlalion: 185 million
= Currency: Roy

= Exchange me 1 Rouble = USS$1.79 (rcmghly £
3.000

= Average annual income: US$

moting all of Prague’s major
music events in the future. French
artists will no doubt be involved in
future operations, but exporting
domestic product has never been
one of Europe 2's top priorities.
However, Brisac has frequently
remarked that French record com-
panies have been to slow to rise to
thechallenge presented by the new

whose  current
music programming  contains
20-25% domestic product, also
involves French artists in promo-
tional events but the exportation

Single 413.000 US$ 0.

| EP 48.000 uss 2.25
LP 3.63m uss 3

| MC 1.04m USS 4.50
CD 15.200 USS$ 30.

| & Total retail value: USS 16.4 million.
w Record compnnlu state-owned Balkanton Records (Sofia).
 Music publishing: state-owned Muzika, also Balkanton and Rhythm.
= Major retailers: Knigorazprostranenie (also a major book store
chain);, TSUM (central universal store); Merkurij; Perlovets. Few
specialist retail outlets (four in the capital, maybe 15 outside).

| & Leading booking sgencies/concert promoters: Sdruzhenie Muzika;
Impressarska Direkisia; plus an increasing number of small privately-
owned opeunons.
u Copyright society: Jusator (authors’ society).
Lengths of copyright protection: authors/composers - lifetime plus 50
years; publishers - 25 years; producers - none.
a No. of TV sets: 2.1m, SECAM.
w Radio: Bulgarsko Radio (four national and six local channels).
a TV: Bulgarska Televizia (two channels); Centralnoe Televidenie (one
channel, transmitted from Soviet Union).
m Pressing/duplication: SF Balkanton: annual capacity, Sm LPs. 2m
MCs; DZU: 300,000 CDs; SF Informatsionni Nositeli Dragor: 3m MCs.
= Blank tape levy: none.
& Leading domestic artists: POP: Lili Ivanova; Vasil Naidenov; ROCK:

The Bulgarian music scene is
poor in terms of organisation
and international publicity. Key
positions in all areas of the
entertainment  business ~ are
‘monopolised by the state and all
stores carry the same Balkanton
produced and, occasionally, im-
ported titles from neighbouring
countries.

| Balkanton has its own pro-
blems too, not least the shortage
of vinyl and paper. The com-
pany is increasingly looking to

FSB, Facor, Ahat, Era, Milena Slavova, Nova Generatsia, Control.

forge links with operations in
the West.

The new political situation
has meant many private/in-
dependent retailers setting up in
business, but they find the going
tough. Home taping is a serious
problem. It is estimated that
80% of blank tapes sold in
Bulgaria are used to duplicate
LPs and CDs from the West, |
which are later sold in private
shops or on the streets.

Chavdar Chendov.

Although not a member of the
Warsaw Pact or the CNEA for
40 years, the revolutionary
upheaval taking place in the rest
of Eastern Europe is leading to
major changes in Yugoslavia,
which has also been suffering
from inflation and political in-
stability.

The music market is domi-
nated by RTB Records, Jugoton
and PKP RTV, with an increas-
‘ ing number of small labels now
emerging.

There are no domestic CD
manufacturing facilities  but
RTBis pmsmg its own CDs in

cies, as their owner, mher lhan
taking over one that belongs to
the state”

In Poland, B-Com is working
with two partners, the Polish state
radio/TV company and the
Scouts of Poland. The first sta-
tion is planned for Warsaw,
operating under the same princi-
ple as M-Radio Soviet Union,
“but development is likely to be
slower in Poland because we will
have to invest in each frequency.
However, because there is a con-
vertible currency we can at least
convert any profits into dollars. In
Russia, the lack of a convertible
currency is the main obstacle!”

Are the moves into Eastern
Europe likely to benefit the

Germany and Austria under its
own label. Both RTB and
Jugoton import and sell a wide
range of mid-price and budget
CD titles from Western Europe.

Top local folk acts sell bet-
ween 200.000 and 500.000 units
of a new album, with ‘average’
acts in this genre selling around
50.000. Western titles are gene-
rally available, licensed through
Jugoton and RTB. Artists such
as U2, Sting, Bruce Springsteen
and Dire Straits sell around
50.000 units per title, and
releases are often simultaneous
with the rest of the world.

]
Frcnch music mduslry in genera]"
Bellanger has approached a num-
ber of record companies, notably
CBS and PolyGram with a view to
joint shareholding or a collabora-
tion, but as yet no agreements
have been signed. ‘““There is a
symbiotic relationship between
radio and record companies. If a
radio is there, they will follow.
There is certainly a tremendous
opportunity for them. It is impor-
tant that listeners can buy what
they hear and at the moment they
cannot!”

Promoting French product
M-Radio Soviet Union will be
resolutely youth orientated with
locally made programmes pre-
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Following the radical changes of
the past 18 months, the Roma-
nian music and entertainment
industry is adapting slowly.
Electrecord, the national label/
record company, continues to
manufacture  with  outdated
equipment and is often lacking
replacement parts for its ageing
machinery. The company has
plans, and finance forthcoming
will be used to set up a new
multi-purpose recording, ad-
inistration and 5

Moldoveanu, lleana Cotrubas and Radu Lupu.

attracting artists from across
Europe.

The Central TV station in
Bucharest, after many years of
broadcasting just two hours a
day, now broadcasts late into the
night, including international
programmes, more music and
minority-language output.

Probably the most spectacu-
lar changes have been in radio,
with many new music shows on
the various state channels, plus

complex, including a CD plant.

Live music has flourished
since the revolution, with the
many Romanian festivals now

sented in the Russian language
and with a target audience iden-
tical to that of Skyrock. The
music will combine pan-Euro-
pean and Russian sounds. “We
will reflect the evolution of Rus-
sian music and we wilt be playing
Russian music that will not
necessarily have been released yet
in the Soviet Union. Therefore,
there is a reason for record com-
panies to be there too;” Bellanger
explains. “But the amount of
Russian music played will depend
on what the public wants. At the
moment they want foreign music

'8 MEDIA - November 24, 1990

the gence of three indepen-
dent stations funded by foreign
organisations and almost ex-
clusively targetted at the youth

® Annual unit sales/Average retail price:

Single 10.4m Uss 1.79

LP 89.Im USS$ 3.60

MC 1LIm USS$ 10.75
CD: unavailable.

 Record Companies: Melodiya is the state music company, with studio
| Tacilites.in Moscow, Leningrad, Talln, Riga, Vilius, Tashkent, Alma-
| Ata. Arts & Electronics is a joint venture with Mobile Fidelities, Califor-
nia, U.S. Indie labels: Antrop, Stanbet.
| = Leading music publishers: Muzyka (Moscow); Sovetski Kompozitor
(based in Moscow, branch office in Leningrad); Muzychna Ukraina
(Kiev).
a Major retailers: Melodiya (28 wholesale operations and 44 specialist
shops); Soviet ministry of trade has 30.000 general outlets nationwide.
= Leading booking  agencies/concert promolers: state company
Goskoncert; Moskva Agency.
u Copyright society: VAP, the all-Union copyright organisation.
u Length of copyright protection: authors/composers - lifetime;
producers - none.
 No. of TV sets: 85m, SECAM
= Radio/television: Gosteleradio (the USSR State Committee for TV &
Broadcasting).
u Pressing/duplication: Aprelevsky Record Plant; Gramzapis Ex-
perimental Plant (Moscow); Leningrad Record Plant; Melodiya
(Moscow); Riga Record Factory; Tashkent Plant. No. information
available on annual capacites.
| m Blank tape levy: none.
u Leading domestic artists; POP: Alla Pugachova, Valery Leotjev,
Alexander Malinen, Alexander Rosenbaum; ROCK: DDT, Gorky Park,
Cruise, Kino, Alice, Laskovy, Mai, Boris Grebenshikov.

The key event of 1990 has been
the release of the first home-

Europe 2 and Radio Nostalgie,
Radio M1 in Vilnius is pioneer-

market.  Octavian Ursulescu.

as much as new Russian music. So
there is as much interest for record
companies to exploit their back
catalogues as for developing new
artists.”

Exporting French-language mu-
sic in the larger context of French
culture may be among the objec-
tives of Radio Nostalgie and
Radio France International, it is
hardly a major consideration for
Fun Radm Europa Plus or

comments:
“French music will be presented
as part of our European music of-

pressed CDs by Melodiya, with
financial and technical support
from West Germany’s Ancla
Marketing. But there is a shor-
tage of domestic CD hardware,
though Melodiya plans machine
assembly in Leningrad soon.
Melodiya still has a virtual
monopoly in the production of
CD, LP and MC formats, but
some independent labels are
emerging, notably  Stanbet
(Moscow) and Antrop (Len-
ingrad). Indie record industries
seem set to be established in the
Baltic republics of Estonia, Lat-
| via and Lithuania.
Another landmark has been
the arrival of commercial radio.
As well as the French-owned

ing a build-up of local indepen-
dent stations. Cable TV will
develop fast, especially since
home video is beyond the means
of most Soviet families.

Piracy, particularly of Western
product, is a major problem and
small ‘unofficial’ audio/video
duplicators flourish. Interest in
‘Western music remains at a high
level. There have been a number
of rock festivals celebrating the
S0th anniversary of the birth of
John Lennon. The book ‘The
Beatles: Life & Songs’ is the first
sugh title to be translated into
Russian, but a shortage of paper
severely limits further projects.

Vadim Yurchenkov.
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of French music is low on its list
of concerns.

Counting the cost

The majority of stations moving
into Eastern Europe are reluctant
to reveal the costs involved so far.
None are likely to speak of im-
mediate profits. Advertising is an
expanding, but currently unreli-
able, source of revenue. With au-
dience polls yet to be developed
and Western marketing techni-
ques difficult to apply, the sta-
tions are finding it hard to judge
the size of their audiences with

any accuracy.

Mirjana Robin declined to give
any investment figures but ad-
mits: “When you are present in
Romania, Poland and Czecho-
slovakia and plan to open five or
six new stations, then obviously it
is a reasonable investment. Profits
- both financial and in terms of
notoriety - will come from a Euro-
pean network. And despite the
chaotic situation in Bucharest, we
already have some returns there.
The investments are not enor-
mous at the moment, but they will
increase as the political situation
evolves.

“1 firmly believe that in all
these countries we can create
radio stations which bring in
money. As for short term profits,
it is very difficult to say. We hope
to attract advertising from com-
panies in France and other Euro-
pean countries, and why not the

Plus Prague already attracts some
600.000 listeners.

AsMartin Brisac explains: “We
are currently working to create a
commercial body in order to find
ways to market radio in central
Europe. This will work for sta-
tions which belong to us and
those which do not. Advertising
will not arrive straight away. At
the moment a spot costs US$ 500,
with the majority sold to local
companies. French compames are
not really ready yet)”

For Bellanger, who also refused
to reveal investment costs, “it is a
risk. But, from time to time win-
dows open . At the beginning of

Martin Brisac

the 80s it was free radio in France
- and I threw myself into that. A
lot has changed since then. Now it
is a similar situation in the Soviet
Union. I could not make the
agreements which 1 made in
Russia last December today. It is
likely to take around five years

in the industry is that while there
are enormous opportunities, the
rewards are not going to be very
big. And since we are not govern-
ment owned, like Nostalgie, we
need to do things on a commercial
basis, so we are slightly more
reluctant than them to jump in
until all the legislation has been
properly cleared. We do not want
to go in with £ 25.000 in a satellite
dish and find out two weeks later
that we are operating on a pirate
frequency.

“However, 1 think that the
long-term prospects are tremen-

HUNGARY
= Population: 10.5 million
urrency: Hungarian forint

= Record

» Exchange rate: US$ | = HUF 63; £ = HUF 117

= Average annual income: US$ 2.600

» Annual unit sales (1989)/Averagc retail price:
S$ 0.

Single 36.000

LP 3.35m USs 4. 29
MC 4.8m USS 4.45
CD 185.000 USS 12,70

u Total retail sales va.lllc US$ 28.6 million

dous. In five or 10 years from now
we would be kicking ourselves if
we had not done it2”

Benoit Sillard’s Fun Radio has
distinguished itself as the pioneer
quickest off the mark. But having
lived, quite literally a baptism of
fire, what is the general feeling?
“No regrets,” comments Mirjana
Robin, “even if the difficulties are
enormous. Obviously it would be
easier to create radio stations in
countries where the situation is
easier - but you are either there or
you are not. W are living an ex-
traordinary adventure!” o

Zstudios, E&E

= Major retai
= Leading ret

Vigado.

u Copyright society: Artisjus.

= Lengths of copyright protection:
years; producers - 20 years.

u No. of TV sets: 3m, SECAI

country.

= Pressing/duplica

| Prod, Proton, Ring, Nivo, Rakoczi, MMC, Quint.

= Recording studios: Tom-Tom, Fonix, LGM Origo, Omega, Nafilm.

| = Leading music publisher: Editio Musica.

Hungaraton, Rozsavolgyi, Keravill, Elektron.
chains: Skala, Centrum.

= Leading booking agencies/concert promofers: Multimedia, ORI,

w Radio: All state-owned. Fwe channels in Budapest, four around the

= TV: Two standard and one part-time channel, all state-owned.
loria Works (CD), annual capacity, 6m;

authors/composers/publishers - 50

US? If a station is the only in- | before we see any profits. But we
dependent one in Poland, for ex- | do not really know - it all depends

Hungaraton (vinyl P), annual capacity, 8m.

= Blank fape levy in place on audio and video cassettes. Revenues
(1988): USS$ 404.600 (audio), US$ 257.000 (video).

u Leading domestic artists: POP/ROCK: Bikini, Exotic, Bonanza Ban-
zai, East, Edda, Pokolgep, HBB, Erika, Eva, Lilla, Demjen Ferenc,
ZsuZsa Koncz, Anita; CLASSICAL: Zolton Kocsis, Dezso Ranki,
Miklos Perenyi, Liszt Ferenc Chamber Orchestra, Festival Orchestra,

ample, there has to be an interest.
Despite the caution shown by cer-
tain companies in France it
should not be too difficult.”
Advertising sales for Europa
Plus and M-Radio in Eastern
Europe are linked in much the
same way as they are in France,
within the sales house Radio
Music. This strategic move leaves
Europa Plus covering Czecho-
slovakia and M-Radio covering
Poland, while both stations
develop operations in the Soviet
Union, which together cover the
whole audience age range. Europa

on how the Russian economy

Andrew Manderstam is more
forthcoming: “We have taken a
fairly cautious view. We have not
invested a single cent at this stage.
My only personal regret is that we
are not on the air already, but we
are encountering the same dif-
ficulties as our colleagues. Our in-
vestment is likely to be around
£ 50.000-100.000 over a period of
two to three years, not a huge
amount of money, but I do not see
any immediate return on that.

“I think that the overall feeling

Until September 1986, Hungaro-
ton had the exclusive rights to
manufacture and publish audio
material in Hungary. Following
changes in the law, some 30
smaller labels were launched with
varying degrees of success, a
number of them still in business.
Hungaroton remains the biggest
distributor and manufacturer.
Hungarian classical recor-
dings continue to be strong
sellers in the West, both on CD
and vinyl. Of the six million
units annual capacity of the
Gloria CD plant, co-owned by
Dutch and Hungarian partners,

the vast majority are exported.
CD sales in Hungary in 1989
totalled less than 200.000 units.

Hungaroton has been in joint
venture talks with multinational

Budapest State Symphony, Capella Savaria.

record companies, though ear-
lier this year discussions with
Thorn EMI broke down. A
number of Western majors now
have representation in Budapest.

Piracy and counterfeit casset-
tes, reckoned to be taking
around 30% of the cassette
market, pose serious problems.
Record producers’ association
MAHASZ is pressing for pro-
tective legislation.

The Hungarian concert scene
is dominated by Multimedia
which has brought in such acts
as Tina Turner, Santana, Queen
and Genesis. In August this year,
ticket sales for the Rolling
Stones concert in  Prague,
Czechoslovakia, arranged by the
agency, topped the 150.000

ark. Frank Schnender
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MIDEM

THE MUSIC

SHOW

PALAIS DES FESTIVALS - CANNES - FRANCE

20-24 JANVIER 1991

MIDEM, the music market.
25 years of getting it right!

That’s why the international music industry professionals come together
from every corner of the globe to discover the latest trends & breaking

talent.

For every aspect of music:

POP, ROCK, WORLD MUSIC, JAZZ, CLASSICAL & CONTEMPORARY.

They’re there to sell rights, distribute, search for new partnerships, products,

promotional materials & artists.

And to do serious business.

MIDEM’s the international springboard for new talents with televised live

performances, concerts & showcases.

Many a success story has been “made at MIDEM” and with many of the
greatest international names having performed there, who’s to wonder why.

Now, more than ever before, MIDEM’s making it happen for you.
With more business, more music, more participants, more events.

And even more to celebrate.

25 years of music history. 25 years of successful business.

And 25 years of leading the way!

Join us for the next successful decade. Call us today.

CHRISTOPHE BLUM, MIDEM ORGANISATION, 179, AVENUE VICTOR HUGO, 75116 PARIS - FRANCE

TEL. 33 (1) 45051403 FAX: 33 (1) 47559122 TELEX: 630547 MIDEM



I SCANDINAVIA I

Are you

schedules and other limitations that could impede

your CD production?

Phone and send us the tape at once, and let us see
to it that your music is given safe conduct through
every technical restriction and over any geographical

boundary.
Welcome to our unlimited world.

CODF
CD Plant Manufacturing AB,

‘ Box 9035, S-200 39 Malmé, Sweden.
Telephone: +46-40312400. Fax: +46-40 94 96 60.

1990 has been an

important year for

media developments

in Scandinavia, still seen

i by many as the most
regulated region in

Western Europe.

David Rowley assesses

the impact of the

changes so far.

espite the moves to libe-
ralise Scandinavian me-
dia law, there are many

vestiges temaining of the state
monopolies of the past (and, in
Sweden, of the present). But there
is light at the end of the tunnel,
even though at times it may seem

The most significant event overall
has probably been the “OK in
principle” given to commercial
terrestrial TV. In September, the
ruling Social Democrats gave the

channel structure or in the shape
of a new channel.

Although the same Social
Democrats made no mention of
radio (there is no legal commer-
cial radio in Sweden), observers,
particularly the private ‘‘naer-
radio” local radio stations, believe
with the TV barrier down, com-
mercial radio will eventually
come.

Currently, the naerradios are de
facto commercial stations - only
without the commercials. The
system, which to outsiders seems
bizarre, is based on almost feudal
lines, with each station’s ope-
rating expenses paid by a backer
or benefactor. These backers,
predominantly religious, political

] or union groups, receive airtimein | 1

return to put their case, some-
times in the form of advertising
spots or jingles.

There are, of course, many sta-
tions that have no further ambi-
tions other than to be simple com-
munity stations. But there are a
number, such as the SAF-backed
stations in Stockholm, Gothen-
burg and Malmo, which are the
‘heirs apparent’ to modern com-
mercial radio when it is in-
troduced.

Of course, not everybody has
been content to sit back and allow
the snail’s-pace of Swedish poli-
tics to take its course. Radio Nova
in Vagnharad, about 80 kilo-
metres south of Stockholm, has

ing back in June.

As well as declaring the
Swedish laws on advertising “‘un-
constitutional”, the station made
it plain its decision was a result of

embarrassment which refuses to
£0 away.

The local radio body, Naerra-
dionamnden, which is meant to
regulate these stations, has made
futile attempts to stop Radio
Nova. It has cancelled its backers’
broadcast licences at the rate of
one a month. However, Nova has
around 12 different backers (a
luxury few other stations of this
kind have), and with five of these
down at the time of writing, they
still have another seven to go.

In the meantime, everyone else
s sitting in the wings, waiting for
politics to take its course. Many of
them believe this will lead to the
ousting of the Social Democrats

at next September’s elections and '

their replacement by a coalition of

centre and right wing parties, all
of whom have declared them-
selves publicly to be in favour of
radio advertising.

Norway and Denmark

In neighbouring Norway and
Denmark there are hundreds of
private local stations which are
able to broadcast advertising. But
the hangover of state control still
lingers.

In each country, since local
radio came out of its trial period,
commercial radio stations have
been burdened with a special levy
on advertising income.

\ Ny

" (adverusement) : -
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stations such as Radio 1 in Oslo
and The Voice, Radio Vihourg
and Uptown in Denmark. In
addition, certainly in Denmark,
stations which are genuinely
serious commercial operations
have kept the stations themselves
as financial shells, with ad
Tevenue going to subsidiary com-
panies which are not liable for the
tax or with sales made at ar-
tificially low rates. The reality is
that income from the tax has been
lower than expected and has put a
harsh burden on stations which
are still very much at the develop-
ment stage.

very dim. directly challenged the Swedish | [~ B o
law by beginning to broadcast a
Sweden full schedule of advertising, start-

(od ™
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go-ahead for all-party discussions | “‘economic necessity”. But, never- and

on the introduction of some kind | theless, the Nova situation has TM £ Dall

of commercial TV, either within | become the subject of intense Qirzatay

the current Sveriges TV two- | media interest and is a political | | JINGLES for Radio and TV

MUSIC PRODUCTION LIBRARIES
| RADIO PROGRAMMING (on CD’s)
DESK-TOP RADIO (The Radio Station of Tomorrow).
Call for samples and details - MUFF MURFIN

Tel: UK 0905 820659

Fax: UK 0905 820015

The theory is that the success-
ful, profitable stations pay a pro-
portion of their profits into a
general fund. Stations which are
either  non-commercial, com-
munity based, or in financial dif-
ficulty, can apply for a subsidy
from this fund and stay in
operation.

The reality is vastly different.
The general public has largely ig-
nored the well-meaning com-
munity stations and completely

(advercisement)

No. 1in GOTHENBURG

embraced the straight-ahead pop

In Denmark, particularly, radio
as an advertising medium suffered
badly from the introduction of
the commercial TV station TV2 in
1988, which began attracting a
vast amount of the ad revenue.
Although Norway has not had to
contend with the introduction of
commercial TV yet, things have
still been hard. A survey by the
local radio body, the Norsk Radio
Forbund, found around half of
the country’s 300 odd stations

continues on page 31
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Watching The Clock - Breakfast Shows

Scandinavian radio
stations, with the
exception of Finland,

are awaiting changes in
media legislation, which
are likely to have wide
reaching effects across
the dial. David Rowley
monitors current output.

he clockwatch covered
seven stations from across

t0 09.00 at the end of last month.
A state broadcaster and a leading
commercial/community ~ station
in each country was approached
to take part, and all agreed to sub-
mit tapes, with the exception of
Sweden’s state channel P3, which
declined.

Not unexpectedly, two of the
public stations, P3 in Denmark
and P2 in Norway stayed true to
the traditional role of public
broadcasters with a broad mix of

Scandinavia between 08.00 | music and talk. Denmark’s P3
|
.
Finland |
RADIO ETTAN Helsinki 'RADIOMAFIA National
1065 Tanet uder 30
Presenter: D) Junior Presenter: Jusu Lounell

- Toto, Rosanna
- Rolling Stones, Almost Hear You Sigh
- Salor, Th Secetary

—Gmllc Mickel, Feedom 50
oot Vexa, Book Of Dreams
ads

- business news

| - Robert Palmer, Johnny And Mary
- Dionne Warwick, Hearibreaker

| - Nelon, Love And Aection
- ads, sation ident
- Bob Dylan, Unbelievable

| Commercial station Radio Entan and its
competitor Radio City head the list in
Helsinki’s ratings war, with both stations

auraciing 17-18% of their target audience,
according 10 a variely of surveys.

08.00 - programme ident
12 minute story combi

i Tonor & His Shamans, |
Blasted With Ecstasy

4
e
]

oys
Kumi Kameli, Vioviimeinen
Lehmitoikalaulu

Radiomafia is Finnish public broadcaster
YLE's second channel. According 10 a re-
cent station-own survey it reaches 29% of
its target audience.

o Europes only serious independent jingle company.
o For the best sounding jingles in Europe, call us today

(
‘ for a free sample.

pi
_® AY JAY PRODUCTIONS, LONDON 081-441-2195 - |

|

concentrated on Irish music,
followed by tracks along the
theme of miracles. NRK’s morn-
ing show had an equal split of
news and music. Finland’s Radio-
mafia mixed music and satire,
covering dance, heavy metal and
indie bands.

Three of the four private sta-
tions concentrated heavily on
music, with Radio Viborg and
Radio City averaging 14 tracks in
the hour, Viborg including seven
oldies. Helsinki private Radio

Ettan added a business news slot
into its musical mix.

Oslo’s Radio 1 strayed away
from station policy on having no
more than three minutes of chat
between tracks by broadcasting
an extended feature on the
forthcoming beer festival. How-
ever, in its afternoon program-
ming, Radio 1 matches the tempo
displayed by the privates else-
where.

 (adverssement)
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The no. 1 comercial
station in Norway

Gjerdrums vei 12, Box 106.8 Grefsen,
0409 Oslo 4 tel: 47. 2. 230685

fax: 47.2 237600

Norway
RADIO 1 Oslo. P2 National
Target audience: 1540 Format: sport and youth programaning
- Jorgen Presenier: Hans-Petter Jacobsen
s o

| - New Kids On The Block,
Tonight
- Interview/report on
plans 10 launch a Norwegian ver
sion of the Oktoberfest (continued
throughout the show)

- Connie Francis,
Lipstick On Your Collar
-ads

-
= —

backing music
|  traffic report

Lynn,
Every Little Thing

- ads

- jingle

- phone-in quiz

Commerel saion Radio 1 Ol s he 05
rated station in the city. It has been going.

- BB King,

Peace To The World
- news feature (phone interview)
- sig land,

Dance Trase
- news report on Christian
schools project
Dance With A Stranger,
Do What You Do

- short story
0830 - news

Mr Depp, Jag Og Flaska

- Reflex, Lovsymg Var Gud

- news feature (phone interview)

Pl Simon, Call Me 41

. Stevie Ray, Hill-
Dies rom vt

P2 is state broadcaster NRK's light radio
channel. i recently began broadcasting 24
‘hoursa day, 10 help it compete against Nor-

Jor seven losing
s market position

(advertisement)

way
Audience 103 million (1989

No. 1in MALMOE
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™ JINGLES SOUND FX |
| |
1990 SEK 1990 SEK
| 246jinglesi ions A complete mini p |
lon4cD’s. with over 700 sound ef- |
| 1yearblanket agreement fects on5 CD’s. All brand |
| for radi ings 1990 |
I CUE MUSIKREKLAM AB
1 FMUSTKREKLAM Kungsgatan 29, 9tr
k, S101 56 STOCKHOM |
[ 2T 2 G ST DI
Denmark
Radio P3 Natioasl 'RADIO VIBORG Jutiand
Target e Tanet
Presnter w/a Prescoie: /s
08.00 - Ash Plant, 08.00 -
By Yon Castle Wall Shelia K,
- Belle Of St Mark ‘
1I'm Leaving Tipperary - ads

‘Traditional frsh air,
Seven Deadly Si

The Batchelors, Marie
Bagatelle,

Love I The Reason

- London Beat
Thinkin About You
- o St Sorgun

TG Hove You

Gary Moore, - Thomas Helmi
Still Got The Blues Gl Mig Din Mund
0830 - news
MacMurray i i Have Been Love
& Gus Ambeim, - ads
All I Want Is Just One - Suney Doctor's Onders
Mike hanics, o830

Jom- Fanbam,

All I Need Is A Miracle
Keld & Hilda Heick,
der u-.n-ny./u
Visitors, Jazz -
is Armstrong & Bing I(hylhm Of The Rain
Now You Has Jazz ads
- Horace Silver & Erik - what's on spot
Fi i ‘The Housemarti
5 urray, Happy Hour
Call Me With The News Bec Gess, Thagedy
- Everyday People, Harrict, Temple Of Love.
Headline News Paul McCartney, Listen
The

P3 is one of Danmarks Radio’s three

channels, broadly concentrating on light Ina Gallp ey at te begining of ks
entertainment. In a Gallup survey earlier year, Radio Viborg had ‘mak-
this year, the station had a daily audience g it the most lened fo commercal o
of 30%. tion in Denmark.

(acvertisement)

Radio | D Jingles ® Commercial Jingles

TEL: 061 969 7618 FAX: 061 962 3440

,Zlo

W06, %

[ Sweden

SAF RADIO CITY Gotheaburg
‘sudience: 1545
Presenter: Martin Loogns & Jonas Sandberg.

- news.
Dr Alban, No Coke
ict, Temple Of

- raffic info
- SAF ad and siation ident
Snap, Cult Of Snap.
E rner Overdrive,
Taking Core Of Business.
Splash, / Need Rhythm
En Vogue, Lies
0831 - Whitesnake,
Now You Are Gone
- weather

- Just D, Trottoaren

Tror Att Hon Inte Vet

Pebbes,
Giving You The Benefit
“The Tiome, Jerk Out

Fedeation (SAF)and clams 1o reach 75%

(averusemen)

of it target audience.

continued from page 29
were in financial difficulties.

This has finally forced the
respective governments to have a
rethink about the tax. In Norway,
legislation has just been passed
which will see the current 16%
levy cut to 5%.

In Denmark, legislation is not
50 far advanced. The minister for
communications, Torben Rechen-
dorff, has said the abolition of
the tax is possible by the end of
the year, with a search currently
under way for alternative methods
of financing any further “‘rescue”
fund.

One of the year’s most in-

°| teresting developments was the

Iaunch by Copenhagen’s Thc

(advertisement)

The no. 1 comercial
station in Norway

Gjerdrums vei 12, Box 106 8 Grefsen,
0409 Oslo 4

2. 230685
fox 47 2237600

Voice, of its satellite/cable service,
The Yoice Of Scandinavia. The
Voice, one of the pioneers of
Danish private radio, has used a
legal loophole to begin what is
essentially Denmark’s first na-
tional commercial radio station,
although outside Copenhagen it
can only be picked up through the
cable network or by satellite dish.

Finland

Finland, which has had private
radio since 1985, the longest of
any Scandinavian countries, pro-
vides a possible indicator of how
public broadcasters will react in
the other territories as the influ-
ence of commercial broadcasting
increases.

In March, a Gallup survey
showed the privates significantly
poaching more of the public
broadcaster YLEs listeners, with
YLE coming out on top in only
four of the 31 regions surveyed.

In June, YLE reacted to this at-
tack by relaunching its second
channel as a pop-based station
aimed primarily at the under-30s.
The new project was renamed
Radiomafia and programming
was segmented into formats
depending largely on the taste of
the individual DJ.

‘The first indication of the suc-
cess of this radical restructure
came in September, when a YLE
survey showed Radiomafia reach-
ing 25% of the population, 29%
of its target group. ]

The best wiy fo tailor
Your mugie format!

Your Music Q?tors most

powerful tool!

POWERPL

THEWORLD' FASTEST MUSK. SCHEDULNG AND EDITIG SYSTEE

The world's fastest music scheduling and editing system!

Pm Park Media AB, Box 22031, S-104 22 Stockholm, Sweden. Phone: (46) 8 - 736 09 85 Fax: (46) 8 - 34 99 23

Easy-to-follow printed

Runs on IBM PC/AT and
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It’s a busy week for me again. This
time I'm off to the Looking East
And West conference in Hungary.
(Well you can’t be studio bound for
too long can you?) There is a pretty
impressive line-up of Eastern Euro-
pean bands taking part, | must say.
Can't mention them all, but there
seem 1o be a fair amount of hard
rock acts (Bohemian Heart, Edda,
Kreyson) and solo female singers
(Szandi - described as ‘Brenda Lee
style, Gosia, Zoltan Exika, Dora).
It will also be good to see Yugo-
slavia’s Bajaga & The Instructors,
who sell around 200.000 copies per
LP, and Lombard from Poland,
who have sold 700.000 albums over
the past 10 years. Actually I'm most
fascinated by the sound of Soviet
band Lead Fog, who base some of
their lyrics on Russian translations
of Shakespeare and Byron!

R A Y

I was doing a spot of part-time
plugging last week - don’t let my
PC know - when I was struck by
the curious resemblance between
Metro’s mighty programmer Giles
Squire and his opposite number at
BBC's Radio Newcastle, Derm
Tanner. It wasn't just professional
rivalry I noticed between the two of
them but sibling rivalry as well.
They’re brothers, but | gather they
get on better than the Everlys.

There are dark mutterings from
BMG pluggers about the lack of
airplay for Paul ‘Gazza’ Gasc-
goigne’s rap version of Fog On The
Tyne with ongmal artists  Lin-
disfarne, despite its top 20 entry in
the first week of release. But I think
it proves what pluggers have always
denied: that programme controllers
do have ears.

My best wishes to producer,
writer and all-round good guy Tony
Hale who is due out of London’s
Guys Hospital this week after a
kidney transplant. I hope his ex-
cessive use of his mobile phone
while recuperating didn’t upset all
that sensitive dialysis equipment in
the ward.

Fascinating to see just who came
out of the woodwork for The
Grateful Dead’s London concert
during their European tour. BMG

D | O

UK’s chairman John Preston rolled
back the years with the best of
them while others old enough to
have seen the band last time around
- and we're talking nearly 20 years
ago - marvelled at the way the new
generation of hippies have slipped
into their parents’ cast-offs. They
even knew they weren't supposed to
wear shoes. Strangest of all though
was seeing a bunch of trendy adver-
types who had been taken on
a “facility trip” by that doyen of
hip street credibility and the coun-
ter-revolution, Reader’s Digest.

I don't know if you noticed it on
the news pages in this magazine last
week, but there was a story about
LWT research into radio audiences
in London that no station was pick-
ing up on. Well, a little bird tells me
Capital is now talking terms with
the TV company concerned. You
don't really need any further details
of your London dominance do
you, Richard?

All sorts of possibilities are being
opened up by the UK government’s
insistence on auctioning the new
national franchise off to a non-pop
or rock station. I've got a
millionaire friend who is rather
fond of Morris dancing (UK folk
using lots of bells). If he bids high
enough, could he get the job?

tually, my money is on C&W.
Radio Rodeo I'd call it. Offers

anyone?
Anniversary time, and on No-
vember 25 it will be 35 years since

Bill Haley’s Rock Around The
Clock reached no. 1 in the UK.
Happy birthday to the fabulous Ti-
na Turmer, 52, and John McVie, 45,
on November 26. It will also be 14
years since the Sex Pistols’ Anarchy
In The UK was released. Jimi Hen-
drix, (can’t get away from Hendrix
trivia at the moment) would have
been 48 on November 27. Randy
Newman will be 47 on November
28 and it will be 16 years since John
Lennon’s last stage performance.

SER has announced the winners
of its annual Premios Onda radio
awards, the most prestigious in
Spain. So it’s congratulations to
Josep Cuni for his morning show
on Catalunya Radio, Cope’s Luis
del Val for ‘Se Que Estas Ahi’,
Antena 3's Bartolome Beltran for
his medical show and SER’s own
news round-up on AM ‘Lo Que Yo
Te Diga’ and its ‘La Verbena De
La Monoloa’ show. International
awards went to RAL, ARD, JTR
and Radio Clyde.

R‘Tybw

| m Format: CHR with around
25%

Box 501, 8800 Viborg
u Telephone: (86) 61 02 00

of music Poul Foged: ‘We
don’t use computers when we’re
compiling our programming but
we do keep a very tight hold on
what DJs are playing, unlike
many other Danish radio sta-
tions. They must play five oldies
per hour and two power-picks,
that is, tracks from our A list.
They also need to play a few
from our B list so I suppose we
are reasonably strictly for-
matted.

““We put together our playlist
every Thursday. When a new
record comes in, it goes around
with a piece of paper inside so
the DJ can rate it. This means
every presenter has their say but
I am ultimately the one who

‘makes the decision. Of course, if
there are seven DJs saying ‘it’s a
hit’, I don’t think [ would ignore
their opinions. That’s demo-

cracy.

““We also look at the Music &
Media and Billboard charts, and
we also keep an eye on MTV
although they play too much
hip-hop for us. We don’t really
play any rap or hip-hop but
occasionally an act like Chyp-
Notic will get through.

“But Radio Viborg has
changed its approach over the
last 18 months to two years.
‘We've moved away from the very
Danish MOR stuff that we were
originally established on, replac-
ing it with oldies and people

—— Radio Vlborg Listener And Dj Democracy

seem to be very happy with that.

“We don’t do our own jingles.
‘We buy them in from Top Format
in Holland, and we will go to Hol-
land in the future, even though we
have to take Danish singers. The
Dutch are very good but it’s very
difficult to sing ‘Viborg’!

“We rely a lot on on-air com-
petitions of all kinds. We have a
15.000 strong listeners club. They
pay Dkr 200 [app. US$ 34.50) a
year and only members of the
club can take part in the competi-
tions. These members can also
have a say in the running of the
station - for instance, they can
vote on the board at the annual
general meeting.

““We never buy records. We get
everything from the record com-
panies and generally they're pretty
good. On the rare occasions we
don’t get something we want, it
usually just takes a telephone call
to get it.

““In terms of syndicated shows,
we take the ‘Coca-Cola Euro-

D)

chart’ show and the ‘American
Top 40’ which we air on Fridays
and Sundays respectively. We have
our own top 40 album show on
Saturdays and a singles show on
Sundays, which we base on a
survey of 35 record stores in the
area we cover.

““We occasionally advertise in
local free newspapers and we
always make sure they contain our
programme guides. Quite a lot of
stations are using TV advertising
but the money we would have to
use on something like that just
wouldn’t be worth it. We think
we'll sustain our position, taking
the course of action we are now.
These last few months have been
incredible for radio advertising!’ (1

| UNITED KINGDOM]

BBC RADIO ! - London
Chris et Sen. Prod.

AD Dmmmmny Definition

EME: Unbde
el s Acros The
Sunshine On A Rainy Day
BList:

AD Craig Thomson- | Want You
Duran rious

Was (ot Was)- | Feel Better

CAPITAL RADIO - London
Richard Park - Prog. Contr.

METRO FM - Newcastle
Gile S Prog. Conr

Beat- A Better Love
H'h McKee- To Miss Someone
Holly Johnson-

Pet Qno' ‘Bos- Being Boring
PICCADILLY RADIO - Manchester

GazzalLindsfarne- Fog On The
Wik Howtan Al The Han
Across The

‘The Misson- Hands
L oSk Mg You

o ‘Human League- Sounderack To A
Proclimers. King Of The Road
o Tof- Slow Down

GREATER LONDON RADIO - London
Trevor Dann - Head Of Music

Aist:
AD Black Sorrows- Harley And Rose
Chris Isaak- Wicked Game

“Tom Pacheco- Robert And Ramona
27 Top- Give I Up
Pet Shop Bos- Being Boring.
Stave Winwood
Paul McCartney
Robert Palmer
Phi Collns

BRMB - Birmingham
Inbin le( Head Of Music

Chris lsaak- Wicked Game
ACIDC.

Alex Dickson - Prog. Dir.
Aist:
AD Olea Adams. Rhythm O Life

Electric Boys- Electrified The Beoved ' Alight Now
Gary Moore- Too Tired ‘Wendy & Lsa- Rainbow Lake
- Jon Bon jovk Miracle
e Crse-Faling Prince- New Power Generation
Traveling She's My
RADIO CLYDE - Glasgow Maria McKee- To Miss

Robert Reily- Gone Too Long
RADIO FORTH - Edinburgh

List:
AD London Beat- A Better Love
Aswad- Smile
Alas: More Than Words Can Say
BList:
AD Freedom- Onsession
Pet Shop Boys- Being Boring
FOX FM - Oxford
Steve Ellis - Prog. Cantr.
AD MP«”-IJ“IGM

‘Caron Wheeler- UK Blak

Alist:

Justiy My
R Stewart/ Thurner- It Takes.

Del Amitri-Spit In The Rain

ymv,s«mmle To'Love
Ao Clannad- In Fortune’s Hand

RADIO CITY - Liverpool
Tony n..-u Head Of Music

AD mmu‘mcmwm
Vaughan

€ List:

AD Warrant. Cherry Pie
Ashley & Jackson- Sold Gokd
London Better Love

Melachlan- | Almost Felt

Holy Johnson- Where Has Love
‘The Belored- It's Alright Now
James Ingram- | Don't Have The

ATLArETICI  canoty Hast

Kavanagh - Head Of Music

lias- More Than Words Can Say
K Micgue SoapBuck b
Belinda C.

tingham
Len Groat - Deputy Prog.Dir.
AList:
AD Donna Summer- State Of
Black Box- Fantasy
‘The Li's- There She Goes
Caron Wheeler- UK Blak
The Mission- Hands Across The

DOWNTOWN RADIO - Belfast

RADIO TRENT GROUP - Not-

210 A Room- Wigge Want The
808 Suate- me DomWorry
Black Box- Fantasy Whitney Houston- Fm Your Baby
TheBelo. s At N After 7- Can't Stop

1l Be
San!unmlCMuHeb MC Hammer- Pray
Deee-Lite- Power Of Love Beautfu South- A Lire
Mariah Carey- Love Takes Time

HORIZON RADIO - Mifton Keynes

Clive Dickens - Head Of Music

AD Ashley & Jackson- Solkd Gold
Elecuribe (01- nside Out
Hi Tek 3- Come On And Dance
The Farm- All Together Now

ys- Being Boring If 1 Had To
Holly johnson- Where Has Love ‘The Cure- Close To Me Craig MeLachian- | Almost Fek
Soul Il Soul- Missing You Botany 5- Love Bomb. y Springfield- By
Electribe 101- Inside Out Proclaimers- King Of The Road Donna Summer- State Of
London Beat- A Better Love Belinda Carlte- Wison Philis. Impulsive
Dusty Springfield- Arrested By ‘The La's- There She B
Twenty 4 Seven- Are You Righteous Brothers- Unchained | RTL 208 - London
2Z Top- Give It Up Happy Mondays- Kinky Afro Jeft Graham - Prog. Dir.
UB 40- Impossibie Love: AD Chimes- Love Comes To Mind PP Was (Not Was)- | Feel Better
Taveling Wilburys- She's My Flowered Up- Phobia nspira Carpets- Biggest
‘The Li's- There She Goes K. MacColllPogues- Miss Otis An Emotional Fish- Boe

B Lis Bloomsday- Strange Honey Bridewell Taxis- Spirit

AD' Notorious: The Swalk Varil ee- e ce Baby :
Hindu Love AD Caron Wheeler: UK Blsk
Echo & The Bunnymen- Enighten After 7- Can't Stop
Monie Love- Down To Earth Kenni James - Head Of Music The Belored- s Alrght Now
K. MacColiPogues- Miss Ocis List: € List:
Junor Giscombe- Stand: AD R StewaruThumer- it Takes AD Monie Love- Down To Earth

Proctaimers- King Of The Road Proclaimers- King Of The Road

Workd Of Twis- The Storm
Soul Il Soul- Missing You
Heart- Stranded

LP  Paula Abdul
Breathe
The Cure

SWANSEA SOUND - Wales

Duid Thomas Pm‘ Contr.

'Alﬂ
w iy Euy OnMe
Clannad- In Fortune’s Hand

B List:

AD' Van Morrison- In The Days
Zucchero Fornaciar- Diamante

onna Summer- Sute Of
Maria McKee- To Miss Someone
Mariah Carey- Love Takes Time.
Pet Shop Boys- Being Boring

cList:
AD Bobby Vinton- Roses Are Red
D List:
AD Traveling Wilburys- She's My
Steve Winwood- One And Only
AR B LIAI'N. D
2FM - Dublin

2% Phi Colins- Do You'Separate AD Madonna- Justiy My Love
Jon Bon Jovi- Miracle Pet Shop Boys- Being Boring
R StewartTTurner- ¢ Takes TTorner- I Take
EM.F- Unbelievable Flowered Up- Phobia
808 Sute- Cubik/Olympic ‘GNE- Sunday's Chikd
Jstify My Love Sie- Tell Me Where You're
The Lu'- There She Goes
Pet Shop Boys- Being Boring GWR-
Holy Where Has Love Andy Westgate - D‘udol"ud:
Northside- My Rising Aist:
Del Amics- Spit In The AD Biue Peat-Licte Brother
B List: The Lu's- There
AD Inspiral Carpets- Biggest Del Amici-Spt In The Rain
22 Top- Give It Up [
Electribe AD Fog
Th Famdy S Svesc mmo..awn,oq
Mk Cary: Lo s Tine ‘Cathy Dennis- ust Another
Bat- Stopping The Heart. Stranded
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LP Beautiful South
Edie Brickell & TNB
Steve Winwood

NOR 2- Hamburg
Lutz Ackermann - Head Of Music
Alist:

WA Stranger- MIMHM

Jimmy Somervile- To Love

AD Traveling Wiburys- Inside Out
Traveling Wiburys- The Devil
Robert Paimer/UB 40- 'l Be
Bette Midir- The Gift Of Love

WDR | - C
HIT CHIPS - Weekdays I-3 PM

Madonna- Rescue Me PP Wilson Phillips- Impulsive ‘Werner Hoffmann - Prod.
George Michael- Freedom AD By ol Prodigal
i ing For Impossible Love
Dean Pepall - Head Of Music The Las- There She Goes - Justiy My Love
A List: Robert Paimer/UB 40- I'l Be Nick Kamen- Looking Good
AD Wison Phips. Impulsive Robert Pakmer- Mercy Mercy Ml Vanili Keep On Running.
Pec Shop Craig MeLachian-  Almost Felt the- Say A Prayer
Black Box- Fantasy AD |- Siide Away Kylie Minogue- Step Back In
i Fog On The Prefab Sprout- fordan The nformation Society- Think
Jon Bon jovi- Miracle: Prefab Sprout- All The World
Johnson- Where Has Love ‘Connick Jr- We Are ln WOR 1.
Madonna- Justly My Black Sorrows- Harley And Rose | FLIP-ZEIT - Weeld:ys“?"
Jesus Loves You- One On One LP Red Hot And Blue (Comp) Barbara Gansau
BList: L Bt o
AD' Dusty Springfeld- Arrested By
Warrant- Chesry Pie G E R M A N YRETYN
Bombalur POP SESSION - Weekays ¢4 PM
Soul Wl Soul- Missing You BAYERN 3 - Munich Hans-Holger Knoc!
a E Head Ent. Pyms. s.hnbnmm“d‘crnuda
LP VanMorrison AList: 22 Top- 2000 Blues
athe AD  Aliman Bros. Band- Seven Turns Vaughan Brotherss- Tick Tock
Mate Bianco Beautifu South- A Licde Time ‘The Gun Club- The Great Divide
Paul McCartney Jon Bon Jovi- Miracle Charhatans- vomuo«vuy
Elton john Dariela owboys And
Phil Collns Rita MacNei Working Man Yo La Tengo- Oklshoma USA
At Robert Palmer/UB 40- 1 Be Boris Grebenshikov- Winter
Steve Winwood -
Traveling Wilburys- She's My Es ‘With Romeo- White Room
RADIO BROADLANG - Norwich Wison Philips. Impulsive Dot ovaders. Hkd Ont
wve Brown - Music .
S w»m,um»lmmm SWF 3. Baden Baden WOR | - Cologne
SCHL

jnesltvvn—ll)mtnuem
Unchaines

AD Robert Pamer/UB 40- 11 Be
UB 40- Impossible Love:
Madonna- Jusdfy My Love

Lucio Dalk- Autenti Al Lipo




Belinda Carlisl- We Want The
Aight Bros. Down The Line
New Kids OT Block- Let's Try

SDR - Stuttgart

LP  Steve Winwood

SR/EUROPAWELLE SAAR
Distar Extar - DJProd
Kyie Minogue- ep Back In
Mili Vanili- Keep On Running
Robert Pamer/UB 40- Il B¢

AD  Belinda Cariile- We Want The

s

Sost Through Before We

RB 4 - Bremen

Axel Sommerfeld/

Burghard Rausch - DY/Prod.

AD The Lu'- There She Goes
Soulsister- Through Before We
London Beat- I's In The Blood

Vaughan Brothers- Tick Tock
Waterboys- How Long Wil | Love
Steve Winwood- One And Only

RIAS 2 - Berlin
Heney GromAndress Dorfrann -
itins
AL

Whmq Houston-I'm Your Baby

New Kids O/T Block- Tonight
Vaya Con Dios- Nah Neh Nah

AHa- Crying In The Rain
James Ingram- | Don't Have The
Steve Winwood- One And Only
Brenda Russell- Kiss Me With
DA Stner Stp Looking For
Purple Schulz- Schoene Leute

UB 40- Impossible Love

Radlo fin - Isernhagen
Uli Kniep - DY/Prod.

AList:

AD Elton john- You Gotta Love
Kykie Minogue- Step Back In
Pebbles- Giving You The

B List:

AD Jon Bon jovi- Miracle

Sandra- One More Night

RSH - Kiel
Hartn Schsbel Head Of Music
Jimmy Somervile- To Love
Soulsister- Through Before

Mili Vanil- Keep On Running
Maria McKee- Show Me Heaven
Vaya Con Dios- Nah Neh Nah
C Atking/M Knopfler- Poor

Al

3

‘The KLF- What Time Is Love
Varilla lee- ke ce Baby
Steve Miller Band- The Joker

RADIO RPR - Ludwigshafen
Hans Mappes- D}/Prod.
AD  Lou Raws- It's Supposed To Be
Ererydey Peoie- 1 Guess It
- h Wal Mol
ngr(t Michael- Freedom
LP  Imocence

RADIO GONG 2000- Munich

Waler Erivald - Husc D
Westernhagen- kel
Elton John- You Gota Love

Al

H
g
g
L

Status Quo- Amniversary Walex
[T

RADIO GONG - Nuremberg

Steffen Meyer - Music Dir.

PP Kylie Minogue- Step Back In
fimmy Somervile- To Love

AD  Enigma- Sadeness Part |

anili- Keep On Running
After One- Tom's Diner Rap
LP  Beautifu South

RADIO CHARIVARI - Nuremberg
Mathias Hofmann - Music Dir.
ee

Pet Shop Boys- So Hard
AHa- Crying In The Rain

MC Hammer- Have You Seen Her
BAP- Alles €

Al m Lot
Elton Joha- You Gotta Love:

s

STAR*SAT RADIO - Gruenwald
Jo Lueders - Prog. Dir.
Alist:

London Beat- I've Been

‘Whitney Houston- I'm Your Baby

Korgs- Everybody's Got To

PM. Sampson- How | Miss You

¥ Lya- Now v Gone.
Stevie Wonder- Keep Our Love

Rembrandcs-Just The Way It Is

Zapp- Grapevine

The Time- Chocolate

Prince- New Power Generation

George Michael Freedom

Kyke Minogue- Step Back In

Traveling Wilburys- Inside Out
Lovie- Rodeo Clo

Don Heley- New York Minute

S

A

Edie Brickell & TNB- Mama Help
The Outfield- For You

STATION REPORTS

HIT RADIO NI - Nuremberg

AD  PM. Sampson- How | Miss You
8z Nizz- Get o Trance
Deee-Lite- What Is Love!

RADIO XANADU - Munich
Armin Kessler - Head Of Music
PP Mory Kante- Bankiero
AD  Kyle- Step Back In

ademy-

am Ac
Jonathan Perkins- | Can'c Say

Pebbles- Backyard
LP Horse

tney Houston- 'm Your Baby
ONA/Suzanne Vega- Tom's Diner
AHa- Crying In The Rain
New Kids OIT Block- Tonight
AD Decelhe GrooeliThe
MC Harmer- Have
Nes T o N

STADTRADIO - Stu
Thomas Webar Music Dir
Wikson Phllps- Impulsive
iC Hammer- Pra

Paul Young- Heaven Can Waic
Whitney Houston- Fm Your Baby
Biscuit- Biscuit's In The

Pete Traynor - Head Of Music
Alist:

London Beat- 've Been

AHa-Crying In The Rain
e Mode- Workd In My Eyes
Breathe- Say Hello
Nebson- Love And Affection
Annete Humpe- Ich Kuesse
Paul & Andy- Teach The Chikren
AD  Ray Charles- ¥l Tke Care OF
Vanita ce- lce kce Baby
Maria MeKee- Show Me Heaven
Stevie Wonder- Keep Our Love
Steve Winwood- One And Only

RADIO SALU - Saarbruecken
Adam Hahne - Prog. Dir.

Prefab Sprout- We Let The
LP Pl Colins

RADIO 7 T.ON. - Bad Mergentheim
Reinhard Bacrenz - Head Of Music
PP Sousister- Through Before We
AD  Carly Simon- Better Not Tel

Vaya Con Dios- Nah Neh Nah

RADIO F - Nuremberg
Sigi Hoga - Prog.Dir.
Alist

Rainhard Fendrich- £ Ist So
Nicole- eder Zaun jede M.
Michael Morgan- Wie Fackeln Im
ka- f You Say You Love

an Fogeberg- The Wikd Places
Wings Of Peace- Help The World
Spider M. Gang. Ich Gruesse
Halo James- Baby
PM. Sampson- We Love To Love
Andrew White- I Only Wounded

RADIO RESIDENZ - Kartsruhe
Axel Reimann - Prog.Dir.
ist:

London Beat- I've Been

INXS- Suicide Blonde

(advertsemen)

Angela Bond

@ Parc |
LP TheCure

RTL - Paris

Monique Le Marcis - Head Of Py
Selection Monique Le Marcis:

Julo glesias- Can't Hel
ien Clerc- Nouveau Big Bang
LP Steve Winwood
Whitney Houston
Paul McCartney

EUROPE | - Paris
Yvonne Lebrun - Prog. Dir.
AD' Robert Palmer/UB 40- 'l Be

AD  Elena Rostropovich- Cry
Jolio Iglesias- Can't Help
Ray Charles- ' Take Care
JeanJacques Gokdman- Nuic
Phl Barney- Tellement Je
Thi Foupee

Gary Moore- Sull Got The

Les Forbans- Sale Caractere

s
F
£
&
{

Barbelivien/Gray- Il Faut
Emile Wandeler- D:
Jean-Jacques Gokdman- Nuit
JonBon o e of Glory

P UAffare
P MeCartney

NRj Network

Max Guazzini - Dir.

4D Jomfcms Goliran Mk
ic- Rockin’ Over

SKYROCK - Paris

Laurent Bouneau - Prog. Di

AD ' Depeche Mode- World vm,zm
Sinead O'Connor- Three Babies

Music Radio Consultant
Tel.: (44) 71 638 1174 Fax: (44) 71 256 5680
(44) 263 712 530
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EUROPE 2 Network
Garcia - Prog. Dir

3z
3
H

Elton john- Whispers
AD Tina Turmer- Be Tender With Me
Jeanacques Goldman- Nuit

Antoine Tome- Jolly Jumper
sen Friends ) Dot wnt

LP OST Ghost

RFM La Radio

M Network

Jean-Bruno Michaud - Prog. Mgr.

Alist:
AHa- Crying In The Rain
Francis Cabrel- Tout Le Monde
Elcon John- Club At The End

Al

v
g
)
H
4
§
Q
?

/anessa Paradis- Dis Moi Que

RADIO VITAMINE - Touion
Mathias Combes - Prog. DI
D Bilyldok Prodga b
Jeff Lynne- Every Litte Thing
Jimimy Somerville- To Love
LLoyd Cole- Downtown
Titiyo- Fowers

RMC COTE DAZUR
AD " Vanila ce- e lee Baby
Robert Palmer/UB 40- 'l Be
MC SarfThe Real McCoy- Don't
22 Top- Give t Up
Jean-jacques Goldman- Nuic
Scorpions- Wind Of Change

RADIO PLUS MONTE CARLO

Blues Trottoir- 24 Jours
Gibert Montagne- Plus Fort

H 0 A N

VERONICA - Hilversum
Hans Van Der Veen - Prog. Dir.

Henk Wingaard- Als k Ga Moet
Dol Soab- A e Tne
thers- Tick Tock
St Gk Zijn s Gezond
Enigma- Sadeness Part |
Soulsister- Through Before We

NOS - Hilversum
Tom Blomberg - DJ/Prod.
PP Herb Mewa/The Mules- Number

VARA - Hilversum
Rolf Kroes - Head Of Music
PP Something Happens- Parachute
AD  The Pixes- Dig For Fire

The Cure- Close To Me

AVRO - Hilversum

jan Steeman - Head Of Music

PP Beautiful South- A Licte Time
Twenty 4 Seven- Are You

TROS - Hilversum
Ferry Maat - Head Of Music
PP R StewartTTurner- It Takes

Al

®

Ml Vanil- Keep On m..m.‘
Part |

Basic Black- Nothing But A
WallStreet Crash- Do Wop Cafe
Zucchero Fornaciari- Madre
Andre Hazes- Ik Bl B Jou
Deee-Lice- Power Of Love

New Kids OFT Block- Let's Try
Matchias Reim- Ich Hab"

KRO - Hilversum

Paul van der Lugt - Head Of Music

PP BB. Queen- Soultrain

AList
Soup Dragons- Mother Universe
Sinead O'Connor- Three Bables
Sousister- Through Before We
Vaughan Brothers- Tick Tock
RStewartTurner- It Takes Two

NCRV - Hilversum
Jaap De GrootHenk Mouwe - DY/Prod.
PP Sweet Sensation- If Wishes
AD Saint Preux- Concerto Pour
Mili Vanili- Keep On Runring
Marshall Tucker Band- Stay I
LP Twenty 4 Seven

SKY RADIO - Bussum
Ton Lathouwers - Operations Mgr.
Alist:
Maria McKee- Show Me Heaven
ghteous Brothers- Unchained
Steve Miler Band- The Joker
HC Hummer- Have You Seen Her

)
AD P:ul Simon- The Obvious Child
4D Beautl South- A Lide Time

RADIO NOORD-HOLLAND - Haariem
Pieter Buys - DJ/Prod.
4D o ol You Gotta Low

u Me Vast

Harre. Worman o Man
LP  Trockener Kecks

BRT - Studio Brussels
Jan Hautekiet/Mark Coenen - Prod.
A List:

John M clen Momenes
8. Scou- H

Traveling Wiburys CD
Trockener Kecks CD

Steve Winwood CD

Van Morrison- Real Real Gone
Vaughan Brothers- Tick Tock
Elmer Food Beat- Daniela
Soulsister CD

Waterboys- How Long Wil
Beautifl South- A Little Time
Las €O

Clouseau CD

Vanika kce CD

Wiretrain CD

BRT - East Flanders
Rudi Sinia - Prod.
AD  Steppenwoli- Born To Be Wikd

Salim Seghers- Al j Dac Wil

BRT 2. West Flanders

Peter de Groot - Head Of Music
PP mumul Seuth- A Litde Time
LP  Steve

RTBF RADIO 2 - Hainaut

A. Birenne/Ph. Jauniaux

AD " INXS- Suicide B)
Mastermivers Umly—

LP  Patrick Bruel

RADIO CONTACT F - Brussels
Jean-Lou Bertin - Prog.Dir.
AL

Lisa Stanfiekd- Thi Is The

AHa- Crying In The Rain
ible Dee- Found Love

London Beat. I've Been

Francois Feldman- Pett Franck
Whitney Houston- I'm Your Baby
Beverty Craven- Promise Me
Maria McKee- Show Me Heaven
Mecano- Hijo De La Luna
New Kids OIT Block- Tonight
Soulsister- Through Before We
Matthias Reim- Verdammt Ich

Al
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Marc Boyce- Hey Litde Gir
Craig McLachian- Amanda
Madonna- Justiy My Love
Ray Charles- [l Tke Care
Zouk Machine- Ou Ke Rive
Ml Vanilh- Keep On Running
By & Qs Ce QvOn ik

Malheurs De Sophie- C'est
Emym Sadeness Part |

fanessa Paradis- Dis Lui Toi

v Fugain- Chanson Pour
MC SarfThe Real McCoy- Don't
Frnce Cutre- Toue L Honde

Tina Torner- Be Tender With Me
Steve Miler Band- The Joker
Franck Michael- aisse-Moi

RADIO EXPRES - Antwerp

Marc Dhollander - Head Of Music

PP Macthias Reim- Verdammt ch
Maria McKee- Show Me Heaven

Craven- Promise Me

Steve Miller Band- The Joker
fsabelle A He Lekker Beest
Rene Froger- Just Say Helo
London Beat- f've Been
New Kids O Block. Tonight
Radio’s- Gimme Love

AD Jason Donovan- I'm Doing Fine
Kim Appleby- Don't Worry

RADIO ANTIGOON - Antwerp
Plec Kefzar - Di.
il Vanil Kep On Running
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Marish Curey-Love ke Time
MC Sar/The Real McCoy- Is On
Rene Froger- Just Say Hello
Mathias Reir- Verdammt kch
London Beat: 've Been

Maria McKee- Show Me Heaven
New Kids O/T Block- Tonight

A

5

Status Quo- Anniversary Waltz
Monie Love- s a Shame
Robert Palmer/UB 40- ' Be
AscevaruTher-k Bies
Enigma- Sadeness Part

RADIO ROYAAL - Hamont-Achel

Tom Holland - Prog. Dir.

PP New Kids OIT Block- Let's Try

AD  Prince- New Power Generation
Mili Vanili- Keep On Running
MC Sar/The Real McCoy- Don't

e
Isabela A He Lekker Beest
Zucchero Fornaciari- Madre
Henk Wijngaard- Als Ik Ga
Hithouse- A Bright Day
Living Colour- Love Rears.
Benny Neyman- De Pijn

SWITZERLAND

Christoph Alpach - Musc Coord.

"% Goes 5o Comes Up No More
ars- White Sh

-
Electribe 101- You're Walking
Eno/Cale- Been There Done

Posies- Gokden Blundes
LP  Edie Brickel & New Bohemians
Hindu Love Gods
Boby King & Terry Evans
The Nits

Teaveliog Wiburys
Red Hot & Blue (Comp.)

SIC & HEDIA November 24, 1990

STATION REPORTS

RADIO 24 - Zurich
Clem Daiton - DJ/Coord.
Camera- Good Morning

Dave Stewart- Love Shines
Ray Charies- 'l Take Care
Robert Paimer/UB 40- I Be
Sousister- Through Before We
Kim Appleby- Don't Worry

Whiney Houston I You by
Deee.Lite- Groove Is In The
Neneh Cherry- I've Got You
Traveing Wiburys

‘Will & The Power

Deee-Lite

-
s

RADIO FORDERBAND - Bern
as Hassenstein - DJ/Co-Ord.

PP Ekon John- You Gota Love

AD  Traveling Wiburys- She's My
Souksister- Through Before We
Wikson Phlis- I
Robert Palmer/UB 40- ' Be:
Ray Charles- 'l Take Care
Mark Boyce- Hey Litde Gt
8 GAe S Canes Up No More
Kim Appleby- Don

[ A

OF 3- Vienna
Guenther Lesjak - Head Of Music
AD " Wilson Philips- Impulsive
IC Hammer- Have You Seen Her
Charkes O, Lewss- Soca Dance
LP  Phi Colins
Paul McCartey

ANTENNE AUSTRIA - Vienna
Mario Weitz! - Hised Of Music
AlList:

London Beat- 've Been
New Kids O/T Block- Tonight
AHa- Crying In The Rain
George Michael- Praying For

v Ton's e

Vaya Con Dios- o N

Matchias Rei- kh Hab'

GiypNode- | Crt e
ve You Seen Her

N Y

RETE 105 - Milan
Alex Peroni - Prog. Dir.
Grant Benson - DJ/Prod.
AlList:
INXSLP
George Michael LP
AHa P
Pec Shop Boys LP
Whitney Houston LP

Boo

Jon Bon Jov LP

Prefab Sprout

Favorite Angel- Orly Women
Flute On

Black Box- Fantasy
Stee Winwood: Oue o Ony

S

4D M P s«mclmw

Nelson- After The Rain

RADIO MONTE CARLO - Milan
Francesco Migliozz - Prog. Contr.
AList:

George Michael LP

INXS- Suicide Blonde/Diszppear
1927 1P

Breathe- Say A Prayer/Wichout
Music Speaks Louder LP (Comp.)
AHaLP

Hall & Oates LP
Gino Vanneli LP

DEEJAY NETWORK - Milan
Dario Usuelli - )
RStewart/TTurner- I Takes
Holly Johnson- Where Has Love
List:

Beats Inc' Burundi Blues

Steve Winwood. One And Only
Kyiie Minogue- Step Back In
Pet Shop Boys- Being Boring
Run DMC - Walk It All About
Madonna- Rescue M

IADIO PETER FLOWERS - Milan
Garavelli - Prod,
rr Nelson- After The Rain
AList:
INXS- Suicide Bionde

Happy Mondays- Kiaky Afro
RADIO MILANO INT. 101

Bloe Peart- Little Brother
Poincer Sisters. lnsanity
Brenda Russel- Kiss Me Wich
Raiph Tresvant- Sensitivity
ADIC KNS KISS - Nasis
Gianni Simioli - Prog. D
RS T ks T

Tiyo- Man n The Moor
Whitney Houston- I Your Baby

Al

°

Or. Alban- Helo Afrika

Marizh Carey LP

RAI STEREOUNO - Rome  *
E.Molinari - Di
€ Bellisario - Prog. Dir.
PP London Beat-I've Been
Lucio Battst- La Sposa
AHa- Crying In The Rain
INXS. Suicde Blonde
Madoors sy Hy Low
rznr(fﬂumzr- e Takes

Al

S

Morrisey- Piccadily Paare
Souliter- Through Before We
Keisten Vigard- Waitng For

umo [DiNeisicies suo

" G:of(c v ‘Waiding For
Whitney Houston- I'm Your Baby

4
Bobby McFerrin- The Garden

RADIO STAR - Vicenza
Haurizio Maresi - Prog. O

T Coraeas
Styc
Reggae Phiharmonic Orchestra

Pe Shop Boys
Edie Brickell & TNG.
Ata
RADIOLINA - Cagliari
Andrea Angioni - Head Of Music
PP Clara/The Black Cars-Sogni Che
o glesias- And | Love Her
AlList:
Whitney Houston LP

Aswad- Smile

‘The Cure- Close To Me
Eugenio Finardi LP

Pa

Rafael Revert - Music Mgr.
No.l Playlist:
Jon Bon Jovi Blaze Of Glory
PP Siestro Tota- Ay Dolores
Prince- New Power Generation
Los Ronakdos- Senti Liamar
Go West- King Of Wishful
Presuntos Implkcados- Alma De
Information Society- Thin
Serio Dam Castgado For
Dave Stewart- Love
Frefa Sprou. We Let The

Popular FM/CADENA COPE - Madrid
Carlos Finaly - Music Director
AList:

INXS- Suicide Blonde

La Trampa- Acercate Y Besame
Tam Tam Go- Espakdas Mojadas
Pet Shop Boys- So Hard
Waterboys- How Long Willl
Cyndi Laupes- Another Brick In
Revolver- Como Unico Equipaje
La Coartada- Si No Te Arriesgas

Al

3

‘CANAL SUR RADIO - Andalucia
Paco Sanchez - Music Mgr.
PP Steve Winwood-

C Estrangulados- Corazones
Peter Allen- Tonight You Made
La Dama Se Esconde- Lejos Del

RADIO 16 - Madrid

C.Atkins/M Knopfler- Poor Boy
Eros Ramazzot- Amarte Es
Whitney Houston- 'm Your Baby
Deep Purple- King Of Dreams
Tam Tam Go'- Espaldas Mojadas
Elton foha- You Gotta Love
Nat King Cole- Perfiia

LP Dublin

S W ) N
RIKSRADION F). KLANG & €0
Weekdays 12

Pontn Enhonln' Prod.

Pl Simon P
Loose Ends- Cheap Tak

Pet Shop Boys- So Hard

Van Morrison- Real Real Gone
Robert Paimer/UB 40. I' Be
Paul Janz- Every Litde Year
Traveling Wilburys LP

Everyday People LP

‘The Rembrandts- ust The Way
Was (Not Was)- How The Heart

RIKSRADION P3 - TRACKSLISTAN
Saturdays 24 PM
Kaj Kindvall - Prod.

Dr. Alban- No Coke

Pet Shop Boys- So Hard

MC Hammer- Have You Seen Her
Inner Circle- Bad Boys

Lil & Sussie-

Whitney Houston- ' Your Baby
Belinda Carise- We Want The
New Kids OIT Block- Let's Try
Tomas Ledin- En Del Av Mict
Nelson- Love And Affection
Sonia- End Of The Workd
London Beat- I've Been

Nikias Stromstedt- Vart Du An
Neopop- Tak To Me

Tiyo- Flowers

George Michaet- Freedom

The KLF- What Time Is Love
Poison- Something To Bekeve

SAF RADIO CITY - Stockholm

NTCILezann- In The Evening



MC Skat Cat- Sat Strut
George Lamond- Look Into My
Tsing Wiy She' Hy
Debbie Gibson-

Tomas Ledin- Hun Joer o ror

Wison Philps. Impulsive
Kyl Minogue- Step Back In
Ml Vanil- Keep On Running
‘The Family Stand- Sweet

Bizz Niz- Get Into Trance

CITY 103 - Gothenburg

ST

‘Smokie- Living Next Door ‘76
Dum Dum Boys- Enefes

g
Elton John- Sacrifice

RADIO | - Oslo

K Hinope Siep Back n
P,

i hogieh- 0
Rabert o 4074 B
Eddy Granc Reses Word

PP Thumer/R. Stewart. It Takes

Adamsii- Fiashback Jack
Dette Guan- Anyio
Paul Rein- Night & Day
Harpo- Moesar %0
- How | Miss You

Cae D Any Other Way
Wako P il

i ckee o s Someane

Elton John- You Gota Love
Dece-Lite- Power Of Love
LP Martin Rossel

lw:no GOTHENBURG
of

- Head Of Music
s smk Easy. What About Me
Tuener- It Takes.
i kes. o e e
Steve Miller Band- The Joker
Freda®- Al Man

LP  Edie Brickell & TNB
Asa Grinder

s

i
Paul McCartney
Elton john

HIT FM - Stockholm
Johan Bring - Prog. Dir.
A List:
Erik Together We're Lost
Dr. Alban- No Coke
Magora- Cosmic Trigger
pson- We Love To Love
Visitors- Security Reasons
A

3
F
z
3
g
H

Varill kee- fee Ice Baby
Soul Il Soul- Missing You
Lonnie Gordon- 1 Have To
Adamski- Flashback fack
Paul Rein- Nite & Day
Breathe- Say 2 Prayer
Carola-1'l Live

Angeleye- Angel

After 7- Can't Stop

RADIO AF/P4 - Lund

Hans Strandberg - Music Dir.

PP R StewartTorner- b Takes
Ame Lorrain- Follow My

Jon Bon jovi- Miracle
29 Palms- Magic Man
Paul Rein- Night And Day
Bronski Beat- fm Gonna Run

M. Sampson- How | Miss You
James Ingram-1 Don't Have The
C&C Music Factory- Gonna Make

Cherry Pie
Roxette- It Must Have Been
Gary Moore- Walking By Myself
Smokie- Living Next Door '90
AHa- Crying In The Rain

CC. Cowboys- Dod Manns Bives

36

- Sute Of
lSmewln'l'»a Tt Takes

umo OST - Rade

Al
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Vanita ce- e lee Baby
Freiheit- Al Can Do
Black Box- Fantasy

Kim Appleby- Don't Worry

[
Thelma Houston

RADIO VEST . Svanger
Tiostheim - Head Of e

Bette Mider- From A Distance
Robert Palmer/UB 40- Il Be
Paul Janz- Stand

ademy.- Love
Da Yeene- Drive My Car
Salomonsen/Linnet- Krig Og
Dag Kolsrud- Hear Them Cry

RADIO MOTOR - Oslo

Grete Torp - Head Of Music

PP Traktor Med Henger- Vazelia
LP Whitney Houston

RADIO 102 - Haugesund

fand - Head Of Music
AD  GazzalLindisfarne- Fog On The
Robert Paimer/UB 40- Il Be
Black Box- Fantas
Steve Winwood- One And Only
The Lu'- There She Goes
zabella-Substiute
Innocence- Lec's Push f
Del Amiti- Spi In The Rain
Christer Sandelin- Jag Tror
Red Hot & Biue (Comp)
Paul McCartney
Elton John
Steve Booker

.
s

STUDENTRADIOEN TROMSO
Rune Hagen - Head Of Music
Playlist Musikkmaksimum:

Runrig- Harvest Moon
Charlauns.Flower

Lemonheads- Brass Buttons
The Mission- M. Pln.mu
Van M

Hindu Love Gods- Vigiante Man
Omar & The Howlers: She's A Woman
K MacCollPogues- Just One Of

RADIO NORD - Harstad

Tom Berg - Head Of Music

AD Dag Koksrud Hear Them Cry
Dronning Mauds Land- Dronning,

George Michael- Freedom
Dream Polce- When The Sun

RADIO MOSS - Moss
Kai Roger Ottesen - DJProd.
A List:

Smokie CD

Doodlebugs- e i
Busserulls C|

Cinematic World CD

Les Kool Kat Hemstock CD
Dynastiet- Syng For Meg
Backstreet Girk CD

3 M A R

DANMARKS RADIO - Arhus
Leif Wivelsted - Head Of Prog.
A List:

London Beat- I've Been

RADIO VOICE  Copankagen
Bo Berg - Prog. D}

P Rt e A Beier Love
Caron Wheeler- UK Blak
After 7- Can'c S
Kylie Minogue- Step Back In
Madonna- Juscify My Love

AList:

SkofTorp- On A Long Lonely

nce
Rockers By Choice- T Mg
London Beat- I've Been

Prince- New Power Generation

RADIO VIBORG

Henning Kristensen/Poul Foged -

Head Of Music

PP Sweet Sensation- f Wishes
Elton John- You Gotta Love
C.Adking/M Knopfier- Poor
DodofThe Dodo'- Pgen Med Dec
Michael Bokton- Georgia On My
New Kids OIT Block. Didn't |
o Igesis- Can't Help
Bobby Vinton- Blue Vehvet
Righteous Brothers- Uncha
Vagun Brhers Tik Tock
Jon Bon Jou- Miracle
Tamny WyneceLet's Call
2« Kai- Alle Boernene

Wiison Phillips. impulsive
Fantasy
AD  Indigo Girls Hammer And A
Flemming Arleth- Blev God Ti
Lonnie Gordon- I Have To
John Hiatt- Stolen Moments

aven
Absent Friends. | Don't Wamna
AAllOlG NAEnuolo
Meditzky

Vaughan e T Tk
Ray Dee Ohb- Too,

Betty Boo- Doing The Do

Eiton John- Sacrifice

Kim Wide- Work In Perfect
Blue System- Love Is Such

Kyle Minogue- Step Back In Time
Ultramatix- Sacrifice

Twenty 4 Seven- Are You

News- Her Er Min Sang

AARHUS NAERRADIO

Frankie Fever - Head Of

PP SkofTorp- On A Long Lonely
Yasmin- Wanna Dance
Kylie Minogue- Step Back In

im Wide- World In Perfect
Chico Secch Project- | Say
Frost- La Raza

,,‘

i

New Kids O/T Block- Let's Ty
George Michael- Freedom
Dave Stewart- Love Shines
Michael Bolton- Georgia On My
Blue System- Love s Such A
Peter Blakeley- Quick Sand

UPTOWN FM - Copenhagen

Niels Pedersen - Head Of

PP Robert Paimer/UB40- I'll Be
B i

o tney Houston- I Your Baby
Niklas Stromsteds- Om

London Beat- 've Been

Beverley Craven- Promise Me
SkofTorp- On A Long Lonely

TION REPORTS

4D KyleMinope tep Back
She's

RADIO 1, 91.1 FM - Helsinki
Prog. Dir.

t
Staus Quo- Anniversary Wt
Juo Igesas- Can't Help
MM

Brothers- Fearless
Hothouse Flowers- Movies
Vincent- Hiv Stkket Ud

n - Prog Contr.
AD  Anne Dorte Michelsen- Ingen Er
Yasmin- Wanna Dance
2x Kaj- Alle Boernene
Beautiful South- A Lictle Time
Niklas Stromstedt- Om

RADIO SYDKYSTEN - South of

Copenl

Peter Hald - Head Of Music
Alist:
2 Kaj- Alle Boernene
Preenders- Sense Of Purpose
London Beat- e Been

Rockers By Choice- T Mig
Maria McKee- Show Me Heaven
Poison- Something To Believe
Whiney Houston- I Your Baby
Indecent Obsession- Say

Mac Band- Someone To Love
SkofTorp- On A Long Lonely

SLR - Slagelse
Michael Hansen - Head Of Music

Lalah Hathaway- Heaven Knows
Roger Whittaker- Take Away My
Phil Colling

London Boys

OST Ons O Tunder

Ray Dee Of

s

RADIO HOLBAEK
Stig Nieken - DJ/Prod.
asmin- Wanna Dance

Alist:
London Beat- I've Been
Linnet/Salomonsen- Krig
Elton John- You Gota Love
Ray Dee Ohh- Love The One
Twenty 4 Seven- Are Yo
Whitney Houston- I'm Your Baby
Soniz- End Of The World

Alter 7- Can't Stop
LP Whitney Houston

YLE 2/RADIOMAFIA - Helsinki

Jukka Haarma - Music Coordinator

PP Traveing Wiburys. Wibury
Candy Dulfer- Heavenly City

Stereo MC's- Elevate My Mind
Wannadies. Heaven

Dave Lindhoim- Taa lloista
Whitney Houston- My Name Is
Nits- Radio Shoes

Michael Rose- Mother And Chid

Charbatans- You're Not Very
Lapinlahden Linnut- Ala Viskza
Prince- New Power Generation

Nelja Rusaz- Banghok

Latin Brothers- £l Gargareo

Mory Kante- Bankiero

Elion John- You Gotta Love
anan-

£sa Eloranta- Hyva Juttu

ulet Jonesin Sydan- Meidan

Gianna Nannini ndiana

Timmy Thomas- Why Can't We

MUSIC & MEDIA - Ny ra
m

2
A

Steve Winwood- One And Only

Cher- Baby I'm Yours

Traveing She's My
Lapiniahden Linaut- Ala Viskaa

Samuelle- So You Like What
Paul McCartney- Birthday

DISCOPRESS - Tampere
Tulja Lindell - Co-Ord.
AD Twenty 4 Seven- Are You
Bive- Queen Of Hearts
Maria McKee- Show Me Heaven
Rozlyne Clarke- Eddy Steady Go
Black Box- Fantasy
MC Hammes- Have You Seen Her
RADIO MUSA - Tampere
tti Teravainen - Producer
PP Nighushade- A Moment Away
AD i Appleby- Don't Worry
Kybe Minogue- Step Back IN
Whitney Houston- Who Do You
Sinead O'Connor- Three Bables
Kante- Bankiero
Freiheit- All| Can Do

PORTUGA

RFM - Lisbon
Luis Loureiro - Head Of Music
List:

‘GNR- Bellew
Rui Veloso- Fio De Beque
Deles. Crivca

n Wood-

e Wonder- Keep Our Love

CORREIO DA MANHA - Lisbon
i - . Dir.
AList:
AD ' U2- Night And Day
Soul Il Soul- Missing Yo
Carmzl Take It For Granted

XS- Diappesr
Wu Not Was- | Feel Better

B List:

AD  Rui Veloso- Irmao De Sangue
Paul Young- Heaven Can Waic
Echo & The Bunnymen- Enlighten

ERA 2. Athens
Vassils Loukas - Head Of Music
Alist.
Shadows- Shadk
Whicey Houston i our Baby
Poison- Something To Beleve

The Cure- Close To Me
Black Box- Fantasy
INXS- Suicide Blonde
Working Week- Testify

ANTENNA 97.1 FM - Athens.
Michael Tsaoussopoulos - Head Of
Music
AlList:

London Beat- I've Been

Black Box- Fantasy
Kyiie Minogue- Step Back In
Harriet- Temple Of Love

SO o e
Jason Donoran- I'm Doing Fine

SEVEN X, 98.7 FM - Athens
Laskarides - Prog.Dir.
Alist:
Mariah Carey- Love Takes Time
AHa- Crying In The Rain
Boys-So Hard
Whitney Houston- 'm Your Baby

4 9% dioHist

BHUSL G AL RUEA

RADIO VARNA - Varna

Maria McKee- Show Me Heaven

YUGOSLAVIA

STUDIO D - RADIO NOYO MESTO
Rasto Boric - DJ/Prod.
Aise:

New Kids OIT Block- Let’s Try

Travehog Wiburys She's My

€L DeseLite- Groove I In The
London Beat- I've Been
ACIDC: Thunderstruck
Snap- Cuk Of Snap
Mode- Work In My Eyes
Robert Pamer/UBAO- 'l Be
Jon Bon Jov- Miracie
y Somenvlle- To Love:
Janet Jckson- Love Wil Never
Kim Appleby- Don't
Bity dol- Prodigal Bhes
London Beat- A Better Love

Sinead O'Comnor- I'm Stretched wi Release Me

Belinda Carksle- We Wan The Vanita - e Ice Baby

Go West- King Of Buzz Bin:

Heart- Stranded CL Iggy Pop- Candy

Tina Torner- Be Tender With Me Happy Mondays- Kinky Afro

Phil Colbns- Hang In Long TheCue Clow To He

Betty Boo- Doing The Do EME- U

Quincy Jones- The Places You Ede e T Mara Hep
ngs

POLSKIE RADIO | & 2- Warsaw
Bogdan Fabianski - DJ/Prod,

Paul McCartney- Birthday
Sweet Sensation- If Wishes
Jonathan Budlr- Heal Our
Yel- Let’s Go Round Again
‘Whitney Houston- I'm Your Baby

y Cutle Cutie
Bonnie Tyler- Breakout
Sabeina- Yeah Yeah
Big Fun- Hey There Lonely Girl
List:

Deee-Lite- Groove Is In The

AHa- Crying In The Rain

Chyp-Notic

London Beat

Pet Shop Boys

POLSKIE RADIO 3 - Warsaw

Marek Niedzwiecki - Prod.

PP Prefab Sprouc- We Lec The

AD  Bob Dylan- Unbelievable
Breathe- Say A Prayer

Wikson Philips- Impulsive
- Km Me wm

Gino Vamnell
Dan Fogelberg- Rhymm S he

n- I'm Your Baby
AD  DNA/Suzanne Vega- Tom's Diner
UB 40- The Way You Do The

Heavy Rotation
€L INXS- Sucide Blonde
Maria McKee- Show Me Heaven

€L Rosette- k Must Have Beer
MC Hammer- U Can't Touch This
Jon Bon jovi- Blaze of Glory
DNASSuzane Vega- Tom's Diner
‘The Cure- Never Enough

SUPER
SUPER CHANNEL

Janet Jackson- Love Will Never
Craig McLachian- 1 Akmost Felc

On The Air Powerplays:

€L Too Short- The Ghetto
New Kids OFT Block- Didn't |
Ben Liebrand- Move To Thy
INWA- 100 Miles And Running

George
Candyman- Knockin’ Boots
Vanilla ce- ee lce Baby

UNITED KINGDOM

Righceous Brothers- Um‘.ﬁined
Breakers:

The Msion- Hands Across The
Jobee Cruise- Faing
Jon Bon Jovi- Miracle

Playout:
Prince
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€L Jane Birkin- Amours Des

Lionel D- Y'A Pas De Probleme
ara- Pendant Que Les

Diane Tel- La Legende De

s

€L Charts- L'Ocean Sans Fond

- Saborear
‘Willam Sheller- Un Archet Sur
Titi Et Nobru- Bouh Bouh Bouh

R

Euromusique
Annie A

HiG

RIAS TV
Martin Uhemeister - Head Of Prog.
Video Charts New Entries:
€L AHa- Crying In The Rain
Donovan- Rhythm Of Then
Splash-1 Need
Beats Inc'- Burundi Bles
The Chariatans- Then
Beautiul South- A Lite Time
High Live Charts:
€L Candy Dulfer- Heavenly City
Neneh Cherry- I've Got You
Maria McKee- Show Me Heaven
Living Colour- Type
Nick Cave- The Weeping Song
Janet fackson- Black Cat

The KLF- What Time s Love
Tina Turner. Be Tender With Me.
Blve System- Love s Suc
Depeche Mode- World In My Eyes

H OLLAND

(oum: |
(doun]

VERONICA|

Rob de Boer -

O e et Takes.
.

€L Liane Foly- Au Fur £t A
Michel Sa
David Hallyday- Tears Of The
Elsa- Rien Que Pour Ca
Deee-Lite- Groove s In The
Feancis Cabrel- Tout Le Monde
Lorea- Ritmo De La Noche
Dave Stewart-Jack Taking
Patrick Bruel- Alors Regarde
Niagara: Pendant Que Les
DNA'Suzanne Vega- Tom's Diner

@

Andreas Thiesmeyer -
CL  Robert Pamer/UB 40- 'l Be
The Cure- Close To Me
G5 Open Unierse
Caron Wheeler- Livin' In The
Westernhagen- Freeit
Sandra- One More Night
Kim Appleby- Don't Worry
Innocence- Let's Push
MC Hammer.- Pray
Stats Quo- Anniversary Waltz

Aleksander Hein - Head Of Music

€L Paul McCartney- Birthday
Robert Palmer/UB 40- I'l Be
Paul Simon- The Obvious Child
Stevie Wonder- Keep Our Love
L Hooker/RCray- Baby Lee

‘Whitney Houston

%o

Rob de Boer -

€L Monie Love- Is aShame
Rolig Stner Saacion
Status Quo- The Anaiversary
Wison Prits.Reess Mo
Becty Boo- Doing The Do
Righteous Brothers- Unchained
George Michael- Freedom
Maria McKee- Show Me Heaven

FORMULE

TROS

John De Mol - Prod.

€L Beuy Boo- Doing The Do
Duran Duran- Notorious
Iggy Pop- Candy

ST Lois Lane- This Must Be Love
Marizh Carey- Love Takes Time

B EL G I UM

S

Jos van Oosterwijck- Prod.

CL - Mili Vaill- x..p On Running
George Michael- Freedom

Prince- New Power Generation
ACIDC: Thunderstruck
Hall & Oates-
Iggy Pop-
Whitney Houston- I'm Your Baby

ST The Radios Gimme Love
Mics Paris- Contribution
Soulsister- Ti Before We
Matthias Reim- Verdammt Ich
Nan Vernon- My

s A 1N

L

TVE

Jaime Torrens - Director
Pet Shop Boys- So Hard
Whitney Houston- 'm Your

Lurie Anderion-Lingiage ks A
London Beat- T've Been

D ENMARK

TV 1 - Flesh
Bogdan Fabianski - Prod.
€L Dave Stewart- Love Shines

Snap- Cult Of S
Neneh Cherry- I've Got You
Sinead O'Connor- Three Babies

Fax your playlists
[ and additions to:

Peter Bartlema

fax (+31) 20 669 1951
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IPS & TRENDS

Personally s

'l"hnswed(\hzvedw.)seﬂ)'lammerAmiANallryd’-eInd‘1

g0 Girls. If you like Wison Philips o

Suzanne Vega, you

will love this one. Van Morrison's Real Real Gone is ex- |

cellent for radio, but it will

neverbe(omezhn Gale is

screaming fike Black Box or Technotronic Up, |
50 it up ThedemgVWhrysx!bkad-emovs

of rock 'n rol.
!havearwzysbeenlmaMran

music Sohas?au |

nspted
Simon. Rhythm Of The Sains i 2 graceful fp.

Nam:do(ANR/satovmmwlom/mw based
), broadcasting popmusic

24hwsa¢y |

Olaf Mediczky Aaborg
Aalborg Naerrado  in Aaborg (Denmark]
OLIVIER ALLARDET F
Voltage FM

TP Deee-Lite- Groove Is In The
Billy O'- Girlfriend
MC Hammer- Pray

LP Maxi Priest
Motown Legends (Comp)

GUY VAN ANTWERPEN B
Radio Antigoon
TP Paul Carrack- Dedicated
Bart Peeters/Radio’s- Gimme
Adventures Of Stevie V- Body
LP The Radio’s
AHa

MATHS BROBORG s
Riksradion P3
TP Steve Winwood- One And Only
Pet Shop Boys- Being Boring
Belinda Carlisle- We Want The
LP Paul McCartney
Grymlings

MICK BROWN V3
Capital Radio
TP R Stewart/TTurner- It Takes
CIiff Richard- Saviour's Day
UB 40- Impossible Love
LP Madonna
Kylie Minogue

ALISON CRAIG UK
Radio Forth
TP Soul Il Soul- Missing You
Vanilla Ice- Ice Ice Baby
Dream Warriors- My Befiicion
L Bnm Enoljohn Cale

CARLO DEBLASI
Radio Stereo 103
TP The Alarm- The Road
Kim Appleby- Don't Worry
Boule Noire- Aimer D’Amour
LP Freudiana
Pierangelo Bertoli

TERESA FERNANDES P
Radio Correio Da Manha
TP Carmel- Take It For Granted

LP Brian Eno/john Cale
Paul Simon

GIUSEPPE GIOVINI '
Radio Sound International
TP Stevie Wonder- Keep Our Love
INXS- Disappear
Pet Shop Boys- Being Boring
LP Whitney Houston
Edie Brickell/New Bohemians

RUNE HAGEN N
Studentradioen Tromso
TP B-Band- Freedom Train
Inspiral Carpets- Island Head
Northside- My Rising Star
LP Hindu Love Gods
Jan Garbarek

|
| oLAF MEDITZKY DK

Aalborg Naerradio

TP Indigo Girls- Hammer And A ‘
Van Morrison- Real Real Gone
Gale- Burning Up

LP Traveling Wilburys
Paul Simon

LUTZ HANKER D
s

n
TP Soul Il Soul- Missing You
Boo-Yaa Tribe- Walk The Lin:
Pet Shop Boys- Being Boring
LP Gary Taylor
Teddy Pendergrass

KENT HANSEN DK

Radio ABC

TP Menage A Troks- Have A Nice
Robert Palmer/UB 40- I'l Be
Kylie Minogue- Step Back In

LP Ray Dee Ohh
AHa

TORGNY HARALDSSON S

Radio AF/P4

TP Kym Mazelle- Don't Scandalize
Faith Hope & Charity- Growing
Innocence- Let's Push It

LP Inner City
Ten City

MIKKO HIRVONEN SF
Radio Oikea Asema
TP Brian Enoljohn Cale- Been There
U2- Night And D:
Edie Brickell- Mama Help Me
LP Skin And Bones
Kings X

ARNE HOLMBERG s

Radio Orebro

TP Steve Winwood- One And Only
Grymlings- Mitt Basta For Dig
Lolita Pop- Here She Comes

LP Whitney Houston
Christer Sandelin

EGIL HOUELAND N

Radio 102

TP Steve Winwood- One And Only
Robert Palmer/UB 40- I' Be
Vanilla lce- Ice lce Baby

LP Steve Booker
Traveling Wilburys

KENNI JAMES V3
Red Rose Radio
TP Pet Shop Boys- Being Boring
Madonna- Justify My Love
Proclaimers- King Of The Road
LP Robert Palmer
Peter Gabriel

HAAKAN JANSSON S
Hit FM
TP Twenty 4 Seven- Are You
Peters Pop Squad- Strangers
Tribal Kiss- Bomkrash Gets
LP Mind The Gap
Da Yeene

NAGUI
RTL
TP Pixies- Dig For Fire
Enzo Enzo- Les Yeux Ouverts
Olivier Angel- Los Marineros
LP Red Hot & Blue (Comp.)
Steve Winwood

BURGHARD RAUSCH D
Radio Bremen
TP Billy Idol- Prodigal Blues
Cheap Trick- Whereever Would |
Thinkman- Mother Nature’s
LP Hindu Love Gods
Kings X

TAPANI RIPATTI SF
YLE

TP Rebel MC- Cukture
Malcolm McLaren- Opera House
Jah Wobble- Bomba

LP The Blues (Comp.)

[MUSIC & MEDIA

TP Vivi Cardinal- Don't Kiss Me
Ruby Turner- It's A Cryin’
Kylie Minogue- Step Back In

LP Loose Ends
Desperadoes

MARTIN SCHWEBEL D
Radio Schleswig-Holstein
TP Aliman Bros. Band- Seven Turns
Belinda Carlisle- We Want The
Robert Palmer/UB 40- I'll Be
LP Phil Collins
Steve Winwood

TIM SMITH UK
Metro FM
TP Was (Not Was)- | Feel Better
Dream Warriors- My Definition
Alison Limerick- Where Home
LP The Cure
PIL

FRANK STAENGLE [
Radio Xanadu
TP Zucchero Fornaciari- Madre

Billy Idol- Prodigal Blues

Bruce Hornsby/The Range- Lost
LP Die Laughing

Phil Collins

META DE VRIES NL
AVRO
TP Beautiful South- A Licde Time
Carly Simon- Better Not Tell Her
Tragically Hip- New Orleans Is
LP Robert Palmer
Steve Winwood

ELIAS XYNOPOULOS GR
Antenna 97.] FM
TP Maxi Priest- Close To You
New Kids O/T Block- Tonight
London Beat- I've Been
LP Belinda Carlisle
George Michael

Tips & Trends reflects the musical
preference of European radio Djs. The
records listed are new releases, con-
sidered to have hit potential, and are given
airplay in the week before publication. Djs
can fax their tps to Peter Bartlema, Music
& Media 31-206691951.

Bassomatic
LOU ROWLAND NL | | Sals Diecor: fon et
[CENE Pese N«wmwm Mo Carin Thom
TP Billy Idol- Prodigal Blues x L
The Waterboys- How Long Will B e B
27 Top- Give It Up Marketng Assisant: Kty v e iy
LP Robert Palmer Manager: &)
Steve Winwood DTP: Paine Wﬁaﬁq Wil van Litsenburg.
Automation Manager: o Lingrdge
JONAS s s
SAF Radio Accounts: ety Kobbe, e R

Eurofle Edor: Cexo 1 Goo
Eurofe Asisant Sien Rocs
| M&M UK: Editor: Hugh Feder, 23 Rdgmoun

| e, London WCE TA¥ ek 4471323688

| o 4471323230 6 26200

| MaM France: Edtorial CoOrdinators: e

| E('n; 405041 pogane
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[ w Ly i 664109

Va Unbero bo
00 Vet e 9360 v

fax 19362 564435

Editoral

Daid el

: | Astor Pl 1515
Y 10036; et $36-50887212.7647300
Pttt

teritories LSS
| A Prices for S e ncuding postage (amad)

| Hot 100 i the registered trademark of

nc
(Credis Hot 100 SinglesAlbums
ON (UK) Bdesverband Der Phonogrphechen
Wl Meda ConrolMakmak: (West
| Gemay, s ol s o
Sereo Due

(Demark, VG (Norway: GokpAFYVE (Span;
SeualFP Friad) P (e, UNEVA (Foruga)
| Acra Top 30 Ausra): Meda ConrolMuskmarke
(Sweaerird; P (Grece)

Copyrght 199 81 Cormacasrs BY

No prt o s pbkcanon may be erodiced

ayfom weent the e wrtenpermson of
pbiter

MUSIC & MEDIA - November 24,

TO ADVERTISE IN THIS
SECTION CONTACT
ALEX STERNFELD ON
31.20.669.1961

CLASSIFIED G
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COPY ON
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RATE: DFL 48 PER SINGLE COLUMN CM.
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ALEX
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31-20-6691961

DISTRIBUTIO

FOR THE BENELUX DISTRIBUTION
OF POPULAR AND CLASSICAL REPERTOIRE
YOUR DISTRIBUTION PARTNER IS:

import

service

CONTACT HILVERSUM, FAX: 31 - 35 - 235124

VARIOUS TOURS & CONCERTS

Roadrunner s:

66, Bunting R, Northampton
tel.: 0604 30034 fax: 0604 721151

OPEN: THURSDAY
FRIDAY
SATURDAY

A NEW WAY OF ENTERTAINMENT
REMBRANDTSPLEIN 11, AMSTERDAM

10.00 - 04.00
10.00 - 05.00
10.00 - 05.00

audiozone

IMPORT/EXPORT - DISTRIBUTION -
IN CONTEMPORARY MUSIC

FINALLY NOW IN ITALY!
audiozonesas

PRODUCTION

VIA DEL TORCHIO 3 - 20123 MILANO - ITALY - PH. 39.2.8054404
FAX 89010398

e Golsclitfied thnouh clossdied!
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EUROPOP, YOUR EUROPEAN TOUR-PROMOTER
EURO-CONCERTS,

YOUR DUTCH CONCERT PROMOTER

|
P"p Ph. 31-23-319333
N

3 Fax 31-23-328579

Goelstroot 1b, 2013 CE Hoorlem, Holland.

APE DUPLICATIO

BUBLICASE

BLANK AUDIO CASSETTES (Cr & Fe)
inany length, quick delivery, low prices.

REALTIME CASSETTE COPY SERVICE
for demos and music cassettes
also small numbers - highest quality.

Duplicase
Rozenlaan 57
NL-2771 DC Boskoop
Netherlands
Tel: 31-1727-17838

MusIC
.

MEDIA
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dierks studios dierks studios
4 studios with own accomodation and restaurant « dierks recording mobile « dierks video mobile 4 studios with own accomodation and restaurant « dierks recording mobile « dierks video mobile
dierks studios gmbh - hauptstrae 33 - p.o.box 3149 - d-5024 pulheim 3 - tel. (49) 2238-2004 - fax (49) 2238-3499 dierks studios gmbh - hauptstrae 33 - p.o.box 3149 - d-5024 pulheim 3 - tel. (49) 2238-2004 - fax (49) 2238-3499

AmericanRadioHistory.Com



Jedes Teil ein Stiick vom Ganzen.

Erfahrung, aft und
iiberragende Qualitat sind die Basis, auf der wir im
Dialog mit thnen neue Standards und Systeme
entwickeln und realisieren.

Ein Beispiel: der PCM-3348, das Flaggschiff
der digitalen Tonaufzeichnung.

Der Sony PCM-3348 gehort zur DASH
Familie und ist der erste Recorder, der im ,Double-
Density“-Format aufzeichnet. Mit dieser Maschine
aufgezeichnete Bander konnen in den Spuren 1-24
auf einer Maschine im Normal-Density-Format
- PCM-3324(A) - wiedergegeben und bearbeitet
werden. Umgekehrt konnen Bander, die auf der
PCM-3324(A)  aufgenommen  wurden, auf
PCM-3348 mit weiteren 24 Spuren bespielt und
nachbearbeitet werden

Besondere Merkmale

O Kompatibilitat zu PCM-3324(A)

O Gewicht und Leistungsaufnahme nicht gréBer
als bei PCM-3324A

O Hohe Integrationsdichte durch 12 neuent
wickelte DASH VLSI Schaltungen

O 2fach Oversampling fir A/D und D/A Frequenz
bereich bis 21,7 kHz

O Spurumkopierung innerhalb der Maschine ohne
Phasenfehler

O 23 Sekunden ,Sampling Memory* eingebaut

O Predelay fiir digitales Mischpult

Entscheiden auch Sie sich fiir die Sony Tech
nology, die den Profis in der ganzen Welt taglich zur
Seite steht. Ob DAT oder DASH-Mehrkanalrecorder
in der Produktion oder das standardi »
sierte CD-Mastering System.

Gleich welches Teil Sie nutzen,
es ist immer ein Stiick vom Ganzen.

Broadcast & Communication

Sony Deutschland GmbH (\Q\//é
Hugo-Eckener-Strae 20, 5000 Koln 30 £

NN SPECIAL SUPPLEMENT I

Dierks Studio - Two Decades Of Success

Casually driving through
the Cologne suburb of
Pulheim, one may not

even notice that it is the

home of one of the
world’s most renowned
recording studios. In

this special supplement,
Music & Media celebrates
20 years of Dierks Studio.

estled snugly between the
village and the country-
side, Dierks Studio pre-
sents an unpretentious facade to
the outside world, reflecting its
humble beginnings and the seclu-
sion it offers to some of the most
popular musicians in the world.
Following the road out of town,
the observant driver may well
notice the large brick building to
the left - the home of Dieter
Dierks’s  in-house  publishing
company, Breeze Music. The
small cottage to the right, how-
ever, would normally go unnotic-
ed to all except those interested in
quaint Rhineland architecture.

Early beginnings

A little more than 20 years ago,
this comfortable rural house was
the site of a young man’s feverish
experiments with sound. It was
the Dierks home, in which Dieter
Dierks’s mother had a small store.
In his free time, the young Dierks
would retreat to the attic, where he
gained his first experience in
sound recording, using the most
rudimentary equipment.

Dierks gradually expanded his
activities to recording other musi-
cians, gaining a solid reputation
as an inventive engineer and
producer.

Officially launching his studio
in 1970, Dierks’s “‘grand coup”

came with his involvement with

Ready to serve, the staff

the Scorpions. Founded in Han-
over, Germany, in 1971, the Scor-
pions would rise to million-selling
international ~ acclaim  under
Dieter Dierks’s more than compe-
tent guidance and production.
Dierks, too, fared well in the in-
ternational press, receiving kudos
from such opinion-making publi-
cations as Billboard and Rolling
Stone, which pegged Dierks as
“arguably the best heavy metal
producer in the world”.
As success followed success,
Dierks Studio also began to
develop an enviable list of clients.
In the meantime, their studio
book reads like a ‘Who’s Who in
Popular Music’: Sting, Elton
John, Prince, U2, Queen, Saga,
Nazareth, Falco, Harry Belafonte,
Terence Trent d’Arby, Herbert
Groenemeyer, BAP, Gianna Nan-
nini, the Toten Hosen, Edoardo

The Scorpions - one of Dierks's earliest successes
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Bennato, Eros Ramazzotti, Phil
Collins, Genesis, Rory Gallagher,
Eurythmics and Stevie Wonder,
just to name a few.

20 years on

The very fact that Dierks Studio is
celebrating its 20th anniversary
speaks for itself. ‘‘Normally, stu-
dios do not last so long)’ studio
manager Harry Braun notes with
pride. “There are only a few of
them at the top!” This kind of suc-
cess, however, does not come from
sitting back and resting on your
laurels.

““We try to be innovative in our
work, whether with a superstar or
a newcomer,” he adds. “It is not
enough just to have a state-of-the-
art studio. You have to have the
creative human resources and the
right ambience, otherwise it won’t

" work?”

With a 30-person team behind
him, Braun offers clients *‘total
personal service. We do every-
thing ourselves, and stand behind
the quality of our service and pro-
duct. We are a residential studio
and offer our clients a homey at-
mosphere in our hotel and
restaurant, as well as in a separate
villa three minutes from the
studio by car’

Facilities

Perhaps one of the most in-
teresting aspects of Dierks Studio
is, indeed, its restaurant. Not only

is it a relaxed meeting place for
musicians, producers and techni-
cians but it is also the domain of
““the most famous rock grandma
in the world”, Dieters Dierks’s
mother, who at 75 years old is still
fully in charge of the catering.

“We try to be
innovative in our
work, whether with
a superstar or

a newcomer.”

Despite the temptations offered
by a tennis court and numerous
other recreational facilities, those
who come to Pulheim, in fact, are
there to work, and will almost
always find exactly what they need
at their disposal. Offering musi-
cians the use of three studios and
a programming suit, Dierks pro-
vides the finest tools.

The equipment includes a 56-
channel Westec LT 3000 (Studio 1)
and a MCI JH 500 with computer
mixing in Studio 2. Various multi-
track recorders are also available,
including such analog machines
as the Otari %0 II and the Mit-
subishi X-800, the Otari DTR-900,
the-Sony PCM 3324, and the 3M
Digital Mastering System for
digital recording. The all impor-
tant monitors include Tannoy
Classics, Yamaha NS-10 Ms, Tan-
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E the residential studio is the Dierks | Jungle Tour. We recorded all for- recognised the quality of Dierks’s MEDIA
Mobile Studio. ““Our mobile stu- | mats, including a live LP, radio mobile. The Colgone-based West-
dio has made us the absolute no. 1 | broadcasts, a live TV film to be deutscher Rundfunk (WDR)
in live recording)’ boasts Braun, | broadcast by Sky, a live video and employed the mobile units for the
and the release list verifies his | a cinema film. We are still work- now legendary ‘Rockpalast’ and
claim. Those who have made use | ing on the mixes, and project to be most recently to record Dave
of Dierks's mobile unit include | finished around May of 191" Stewart & The Spiritual Cowboys
Tina Tarner (Live [988), the Scor- | David Bowie recorded his con- for ‘Rocklife'. ZDF has used
pions (Worldwide Live), Peter | cert in Zagreb with the Dierks Dierks’s external services for its
Matfay’s East German tour and, | mobile, and Mother’s Finest ‘Rock Pop’ programme. SWF 3,
most recently, the Rolling Stones. | recently recorded their RCA on the other hand, had the mobile
““The Stones booked the mobile | double-live album with the unit. unit stationed at the famous Rock
for five months for the Urban | TV broadcasters have long Am Ring concerts for its radio
coverage of the annual event.
A special feather in Dierks’s
cap was Westwood 1’s commis-
sion to record the Moscow Peace
Festival in the Soviet capital.
Studio 3 control room But rock & roll is not the only
genre in which the Dierks mobile
noy DTM 8s, Spendor SA Is and | desk and a 48-track Sony 3348 junithas carned its nop{jpostion.
Urei 809s. The programming suit, | digital recorder. “Because of the Last year: the upit ravelled to
on the other hand, is fitted with | studio renovation, we have Budap“est for a special film pro- b =
an Atari 1040 with various | delayed our 20th anniversary par- foot. “We spent two weeks in | The recording mobde outide the stues
Steinberg and C-Lab_program- | ty originally planned for this fall; Hungary)’ reports Braun, “‘recor- | ) ) ; o -
mes, a wide variety of samplers, | Braun admits. “But we thought it ding the National Symphony Or- | video equipment includes three | have had to put their plans to start | tainly enough to do to maintain
midi master keyboards and ex- | would be more appropriate in chestra for 1h; soundtrack of Bosch‘ sludmv cameras  with !hmr own private radm‘stauon on andaxpand&hg reputation and ex-
panders. ° February, when the new Studio 3 Costa-Gravas film ‘Music Box’. | Schneider Vanolgnses and two | ice ff)r the moment. “The current | perience the Dierks team has won
According to Braun, Studio 3 is ‘ will go into service!” From November 24 to December | portable and stationary Tkegami | media ]?w in Nurt_h Rhine- over its first two decades.vswpr
currently being rebuilt by Neil | 2 we will also be in Leningrad to | cameras, a fully equipped com- | Westphalia acma]ly_hmders _1hc ding for the highest qu:ahty in
Grant, and refitted with a | On the road I_ccordl}rl‘e[];cnir;(gradll’hilﬁrn}]lonia (éeve]npn}cgn of p?vatewradlq,‘li wchnol:]ugy, pmgj[;ss Ia:nd ;jl}nma-
% 8 Lerise miving | . Studio | control room, with @ vi or a Tehaikovsky gala which will raun claims testily. “We will | tion, the name Dierks will con-
S4-channel SSL. G series mixing | Perhaps even more legendary than - it @ view o the recordng orea include performances by such ar- “You have to have have to just sit back and wait until | tinue to spread around the world.
- dvermemen) — tists as Jesse Norman and Issak i the system collapses, and others | Harry Braun, perhaps best
Perlman for BMG Classics.” the creative human realise that you cannot make | described Dierks future with the
And to help keep the future | F€sources and the radio in such a situation”’ | simple words: ““We are not at all
from being dull, there is also a re- right ambience, On the other hand, there is cer- | tired:” O
quest from the group Asia for the tn i
mobile uni o record their concert othe’r Wiselit)
in Moscow next year. won’t work.
Video stars pact Bosch video mixer, 15 colour
Since March of this year, Dierks | monitors, and recording equip-
CONGRATULATIONS has also been operating its new | ment for all standard formats.
video mobile unit, which is also According to Braun, Dierks’s is
fully fitted for high quality st Europe’s only video mobile fully
recording. The especially-built | equipped for high quality multi-
Daimler Benz 1513 vehicle is | track recording. The installed
divided into video recording, | equipment includes a computer-
video control and sound control | driven MCI-JH 636 mixing desk
areas, and is accompanied by a 16 | and two AEG M 20 recorders.
SUCCESSFUL ton Buessing equipment trailer.
YEARS Each of the areas is in- | Future plans o e B
iy dependently air-conditioned. The | Unfortunately, the Dierks team | | © |
x | O
’\\&3
& Dieter, Harry, Fred, Karen
°
i
KEEP ON ROCKIN'!l! ‘ zgmm//woﬂmé_ﬂﬂtéan
‘ International Courier Service
COLOGNE (0221) 561 383 \
LONDON (081) 847 56 31 BRUSSELS (02) 725 44 20
YOUR FRIENDS AT ELECTROLA PARIS (04) 894 69 29 NEW YORK (0718) 322 3100 ‘
— AMSTERDAM (020) 604 H 81 LOS ANGELES (0213) 641 8393 |
Studio 3, the recording are 6418393 |
MUSIC & MEDIA - November 24, 1990 JUSIC & MEDIA - November 24, 1990 S5



Dear Dieler !

20 Years of duccedd with
Accept, U.D.0., New L. 4
Mother's Binesl and
Alerander Graham Bell !

o) docls mak il
Deine 49069-0 a‘/andm?w

207 .0.209
203 oo ol2H

e e229
...256

o Hamburg GmbH

A Barielsmonn Music Group Company

N SPECIAL SUPPLEMENT NN ..

a
MEDIA

Studio Equipment

56-channel Westec LT 3000 (Studio 1)
MCI JH 500 with computer mixing (Studio 2)

Various multi-track recorders including analog

machines: Otari 90 11, Mitsubishi X-800, Otari DTR-900,

Sony PCM 3324

3M Digital Mastering System for digital recording

Monitors include: Tannoy Classics, Yamaha NS-10 Ms, }
Tannoy DTM 8s, Spendor SA 1s and Urei 8095 |
Programming suite: Atari 1040 with various Steinberg |
and C-Lab programmes ‘
wide variety of samplers, midi master keyboards and

expanders

Studio 3 is being rebuilt. Equipment to include

64-channel SSL G series, mixing desk and 48-track Sony

3348 digital recorder.

Mobile uuit: fully equipped for all format live recording.
Video mobile unit: Daimler Benz 1513 fitted with video
recording, video control and sound control areas:

Equipment includes: three Bosch studio cameras with
Schneider Variolenses and two portable and stationary

Ikegami cameras, Bosch video mixer, 15 colour

monitors, recording equipment for all standard formats,
computer-driven MCI-JH 636 mixing desk and two

AEG M 20 recorders.

N
David Bowie recorded his Zagreb concert using Dierks’s mobile

(sdvertisement)

DIETER,
CONGRATULATIONS ON YOUR 20th ANNIVERSARY

LAW OFFICES

Mayer, Katz, Baker & Leibowitz, P.C.
75 Rockefeller plaza

New York, N.Y. 10019

(212) 484-6450
Telecopier (212) 484-609"
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