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DONT GIVE UP THE DAY JOB, BOYS - The first entry for the "Hit The Write Note" UK talent contest is The
Corporate Rockers, featuring (I -r): Polydor MD David Munns;, Mean Fiddler promoter Neil Pengelly; Our Price
buying/marketing director Tony Bennett; BBC Radio 1 controller Johnny Beerling; and judge panel chairman Brian
Shepherd. The winning band will get a record contract with Polydor, a publishing deal with PolyGram, a gig at the
Fiddler, airplay on Radio 1 and promotion by Our Price.

Radio Says War's A Secondary Factor
by the M&M Staff

It's the economy, not the war.
That is the feeling of executives
at several leading radio stations
and sales houses on the current
radio advertising climate.

France, Italy, Spain and the UK
have all reported that the war is a
secondary factor. In Germany, the
economy is booming, thanks
mostly to unification, and radio is
along for the ride.

While not all countries are feel-

BMG France Restructures
by Emmanuel Legrand

BMG France will be completely
restructured by July 1. BMG pre-
sident Bernard Carbonez an-
nounced the measures, which will
include new A&R, marketing and
promotion departments, to staff
on February 6.

Two new labels will be set up,
which will be managed by BMG in-
ternational manager Philippe
Desindes and BMG promo manager
Antoine Chouchani. The still unna-
med labels will have independent
A&R, marketing and promo teams,
but share the same sales force. Local

(continues on page 34)

ing the one-two punch of the war
and recession, other nations have
not been so lucky.

Comments David Lees, sales
director at Capital Radio Sales
in the UK, "I believe that the
slowdown in adspend is more at-
tributable to the overall UK reces-
sion than to the war. The war is a
secondary factor."

But Lees adds that the London
economy will probably outpace
the rest of the UK. "It's still the
crucial marketing area."

Echoing Lees's view is Nove
Nove Pubblicita marketing di-
rector Maurizio Sina, who pro-
vides local/national advertising
for Rete 105, Radio Monte

(continues on page 34)

Radio 100 Chooses

Schmidt Over NRJ
by Howard Shannon

Berlin magazine publishers
Schmidt & Partners have
emerged as the financial saviour
of Radio 100 despite a higher
offer from French radio network
NRJ.

Schmidt & Partners are paying
DM2.75 million (app. US$1.88
million) for a 34% stake in the
station, while NRJ offered DM4
million for 38% ownership. The
deal effectively values the bank-
rupt station at DM8.09 million.

With the indie/ethnic formatted
Radio 100 admitting bankruptcy,
workers' co-operative board
member Mario Numan says
talks with NRJ appeared to reach
agreement late January.

Jazz FM

Trims Staff
by Hugh Fielder

Jazz FM/London has trimmed a
third of its staff, laying off 16 pe-
ople. The move was part of a
major reorganisation to combat the
poor audience figures in the latest
JICRAR research which gave the
station a 5% reach. Malcolm
Laycock has been appointed pro-
gramme controller with a brief to
make the station's output "more
consistently popular".

So far there have been no cuts
among the presenters, but it is

known that programmes will be
(continues on page 34)

Earlier, the Berlin cable com-
munications office (Kabelrat)
had ruled that no foreign com-
pany could control either of the
two private FM franchises avai-
lable in the city. However, an

(continues on page 34)

M&M Debuts
Airplay Action
M&M this week launches "Airplay
Action", a weekly column analysing
the most important movers and sha-
kers in European Hit Radio (EHR).
It replaces the EHR Reporter Field,
that will now only appear when new
stations contribute to the chart.

The column provides an insight
into the statistics behind the proces-
sing of the EHR chart, as well as
tracking regional breakouts and
crossovers. Airplay Action and the
new EHR chart can be found on
page 23.

No. 1 in EUROPE

European Hit Radio
STING
All This Time
(A&M)

Eurochart Hot 100 Singles
ENIGMA
Sadeness Part 1

(Virgin)

European Top 100 Albums
STING
The Soul Cages
(A&M)
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SOLDAT LOUIS

o owmg ors.. 1411Oil  e o d Album in France and
SOLDAT LOUIS

Ch their new album PAVILLON NOIR
SOLDAT LOUIS

CDIPLPIPK7 PRODUCED & PUBLISHED BY PEERMUSIC FRANCE (+33)1.4359 0622



JUST KEEP WALKING
THE LOVED ONE
STAY YOUNG
THE ONE THING
SPY OF LOVE
DON'T CHANGE
ORIGINAL SIN
I SEND A MESSAGE
BURN FOR YOU
MELTING IN THE SUN
(LOVE IS) WHAT I SAY
DANCING ON THE JETTY
ALL THE VOICES
WHAT YOU NEED
THIS TIME
KISS THE DIRT
LISTEN LIKE THIEVES
NEED YOU TONIGHT
MEDIATE
DEVIL INSIDE
NEW SENSATION
GUNS IN THE SKY
NEVER TEAR US APART
SUICIDE BLONDE

GREATEST VIDEO
HITS (1980 -1990)
OVER THE LAST DECADE, INXS HAS RISEN FROM THE RANKS OF
TOP AUSTRALIAN ACT TO WORLDWIDE ACCLAIM AND STARDOM.

THE UNIQUE 24 VIDEOS ASSEMBLED IN THIS PACKAGE
REFLECT THIS RISE SHOWING THE GROUP'S PAST WORK AT
EACH STAGE OF ITS PHENOMENAL GROWTH.

INCLUDED IN THIS COMPREHENSIVE COLLECTION IS INTERVIEW
FOOTAGE OF THE BAND AND CAREFULLY RESTORED VERSIONS
OF INXS'S EARLY AUSTRALIAN VIDEOS NEVER BEFORE
RELEASED.

Released on February 18th thru'PMV
catalogue number 082 572-3 LLL_
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M&M Joins Sony Radio Awards
M&M is pleased to announce its
involvement in this year's Sony
Radio Awards, the UK's biggest
"Oscars".

Europe's premier music radio
magazine will publish the bro-
chure for the awards ceremony at
London's Grosvenor House Hotel
on April 29. The brochure will
also appear as a special section in
the magazine for the awards.

The ninth Sony Radio Awards
will have 26 categories for open
submission by the UK's public
and private broadcasters. This ye-
ar's awards include an additional
category introduced on the re-
commendation of last year's jud-
ges: Best Documentary/Feature;
Rock & Pop. This ensures that
rock and pop now enjoys parity
with other musical and feature ca-
tegories.

The Radio Awards Committee,

headed by Gillian Reynolds, will
select the Radio Personality Of
The Year and the Gold Award.
The Radio Academy will nomi-
nate its own creative award.

The remaining 23 categories
are chosen by a panel of judges
that this year includes broadcas-
ters Jeremy Paxman, Eve
Pollard, Brian Hayes, David
Coleman, Nick Higham, Roger
Bolton and Billboard
Publications international editor -
in -chief Adam White.

BPI president European opera-
tions Theo Roos comments, "We
are delighted to co-operate with
this highly respected event. The
UK radio industry is widening its
scope and the annual committee
has built it up over the last nine
years to become Europe's most
coveted award for outstanding
achievement in radio. HF

by Machgiel Bakker

One week after the release of their
16th album, Queen are already bre-
aking their own record. Released on
February 4, Innuendo is the band's
quickest -selling album on a ship-
ment basis. The LP shipped gold in
Germany, Holland, Italy,
Switzerland and the UK. Initial
European shipments amounted to
675.000, while current sales are
now approaching the million mark.

Those figures compare to the
band's previous and best-selling
album. The Miracle, that sold close

to 1.5 million (excluding UK). EMI
expects Innuendo to easily surpass
those figures. This has all been
achieved without the band being in-
volved in any promotion. No con-
cert tour is scheduled for this year
either.

The LP crashed into both the UK
and Italian charts at no. 1. It entered
the charts in Holland at no. 3,

Denmark at no. 5 and jumped from
no. 72 to no. 2 in Germany. It has
also charted in Sweden, Spain,
Norway, Finland, Ireland,
Switzerland and Belgium. The
Dutch entry sets another record. For

RIAS 2's Cline Details ZDF Talks

by Howard Shannon

RIAS/Berlin (Radio In The
American Sector) celebrated its
45th birthday on February 7, and
then promptly put the champagne
away to face an uncertain future.

The former US -owned and
Bonn -financed "propaganda" sta-
tion became technically illegal on
October 3 last year when broad-
cast laws in Berlin fell in line
with the rest of the country, which
means that radio must be
German -controlled.

RIAS 2 deputy chief of pro-
gramming Constantine Cline re-
cently outlined negotiations both
with ZDF television and the pri-
vate sector. Cline says ZDF
would change RIAS 1 to a na-
tionwide information service ai-
ring on FM and AM, and RIAS 2
surviving as a regional youth ser-
vice FM in Berlin and satellite
nationally.

The go-ahead for what is being
coined ZDF Radio is expected
before the end of May. However,
agreement on RIAS's future must
be reached before December 31.

A buyout by ZDF (M&M
January 19) of the station would
require it to finance annual opera-
ting costs (1990 figures) of DM8
million (app. US$5.5 million).
This would have to come exclu-

Czech Private Plan Checked
by Paul Andrews

Hello World, the consortium pre-
paring to bid for a national pri-
vate radio licence in
Czechoslovakia, has delayed
plans to secure a major invest-
ment from a French radio group
(M&M, January 19).

The deal, originally expected to
be finalised by the end of January,
has been checked by domestic
political factors, says Com-
munications Equity Associates/
Germany MD Stephan Goetz.
CEA, a US media investment
bank, is currently handling the
deal for French investors.

Explains Goetz, "There's been
a lot of delay at government

level. The rules under which li-
cence applications have to be
made are still unclear." He adds
that until the legal framework for
the proposal is clarified, no deal
will be signed, and only then will
the identity of the French investor
be disclosed.

He stresses, "There are no pro-
blems in its negotiations with
Hello World." The prospective
backer --described by Goetz only
as "a major radio group" --is ex-
pected to take a stake of up to
50% for an undisclosed sum in
Hello World. The consortium is
headed by economist Pavel
Setiak and set up specifically to
develop the national radio pro-
ject.

Its proposal is for a full -service
commercial music, cultural and
information channel targeting a
wide audience.

Goetz says tie hold-up results
from Czechoslovakia's federal
system. "We have the option of
applying for a national licence, or
to each of the two constituent re-
publics for separate licences.
Until it becomes more obvious
which will have the better chance
of success, it would be politically
unwise to announce a strategy."
But he hopes the situation will be
resolved and the French invest-
ment secured within two weeks.

At press time, no Hello World
spokesperson was available to
comment on the developments.

sively from the existing licence
fee.

ZDF is reportedly determined
to take control. But it must con-
vince the 16 broadcast authorities
in Germany's states that its first
involvement in radio would pre-
sent no threat to their regional
state -run radio.

However, the 16 regulators
argue that RIAS can survive, so
long as it is commercial -free. The
advertising cake cannot be shared
between two public stations.

Talks with private companies
centre on floating off the youth -
orientated RIAS 2 as a commer-
cial concern.

Cline claims an initial appro-
ach by Lower Saxony private
Radio ffn to win control of
RIAS 2 was refused by the
Berlin broadcast authorities.
Says Cline, "Informal negotia-
tions are now under way with a
separate Berlin -based group."

BRITS Needed
One More Act

by Hugh Fielder

There was nothing wrong with
the BRITS Awards that one more
major act would not have put
right, says the BPI's awards com-
mittee chairman Paul Russell.

Explains Russell, "In terms of
presentation I think it was around
95%. In terms of performances
from the artists, it was around
85% and we shall be looking for
95% next year."

Russell admits the Gulf war
caused problems, notably the ab-
sence of MC Hammer. Sinead
O'Connor also refused to attend,
having sent the awards committee
a letter a week earlier. And alt-
hough George Michael accepted
his award for Best Album, he de-
clined to perform. This year's
winners and the category:

British Male - Elton John
British Female - Lisa Stanfield
British Group - The Cure
Best Album - George Michael

Listen Without Prejudice Vol.1
British Newcomer - Betty Boo

the first time in 11 years an LP has
entered the charts in the top 5. The
last time this occurred was on July
12 1980 when both the Rolling
Stones (Emotional Rescue) and
Queen (The Game) entered at 2 and
3, respectively.

EMI has worked extensively
with radio stations across Europe to
launch the album. The LP was ad-
vertised in nine markets. And in
Germany alone some 170 spots
were booked on both public and
private stations. Sales will be fur-
ther boosted by planned TV cam-
paigns in Italy, Germany and
Finland.

Meanwhile, the title track of the
LP is top 20 in every European ter-
ritory excluding France and
Sweden. The second single, I'm
Going Slightly Mad, will be re-
leased on March 4, followed by
Headlong at the end of April.

According to London -based
EMI Music Worldwide marketing
manager Neil Cox, the company in-
tends to keep the album alive until
the band's second compilation,
Queen Greatest Hits II, is released.
Says Cox, "As it looks now, that LP
will be out in September or
October. Around May, we will be
launching the second phase of the
campaign. We will be doing a
worldwide competition, probably
involving a major sponsorship deal.
But it is too early to comment on
that now."

dierks studios
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in the past and in the future.
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Virgin's New
International
Structure

by Machgiel Bakker

Virgin UK's international depart-
ment has been restructured with
seven product managers now re-
presenting individual Virgin la-
bels. All executives have the title
of international product manager.

The department was reorgani-
sed by Chris Griffin, Virgin's in-
ternational director, who recently
joined MCA Records as director
of international marketing
(M&M February 9). Griffin's
vacancy has not yet been filled.

These international product
managers are responsible for the
following label(s): Debra Clancy
and Dino Ostacchini (both
Virgin UK); Jayne Jones (Ten);
Tania Davies (Virgin US,
Charisma, Cardiac); Loraine
Barry (Circa); Guy Hayden
(Venture, Earthworks, Real
World, Gold Castle, Editions
EG, Caroline and Night); and
Maureen Shea, who comes from
Virgin Canada to handle all non-
US/UK labels.

The team is completed by in-
ternational artist & marketing ma-
nager Juliet Joseph, international
manager licensed territories
Connie Sutterlin, international
promotion co-ordinator Jane
Dolan, and international produc-
tion manager Ingrid Johansen.

Griffin says to the changes,
"The new setup creates a better
strategic overview. Product ma-
nagers should represent labels
and be involved with all aspects
of it --from A&R to selling. Some
of them will be based at the indi-
vidual labels."

For The Record

In our January 26 issue on
Tony Grundy buying Com-
municate, Grundy has bought
only the broadcast and commu-
nications training business of
Communicate, not the entire
company.

Also, in our February 16

issue on French music sales, we
incorrectly identified SNEP as
a "copyright body". SNEP is ac-
tually the French branch of the
IFPI.

M&M regrets the confusion.

NEWSMAKERS

Radio
 Leo Pauwels has been
made a member of Belgian
state radio BRT's board, repla-
cing Frans Janssen. Petrus
Thijs has been appointed to
Janssen's VP seat.

 Yves Mourousi has been
appointed programme director
at Radio Monte Carlo by the
station's new president Jean -
Noel Tassez. More recently
consultant to RMC's former
president Herve Bourges,
Mourousi replaces Roger
Andre Larrieu, who is now
with TV channel La Cling.

 Mark Collins is new head
of music at Red Dragon
Radio/Cardiff.

 Tony Burton has been ap-
pointed head of music at Radio
Vest/Stavanger in Norway.

 New head of music at Radio
V SD/Qothenburg is Leif
Pettersson.

Music
 Michel de Souza and
Philippe Vidalenc have both
been named deputy GMs of
Phonogram France. They will
report to GM Paul -Rene
Albertini. Both were, respecti-
vely, marketing and promotion
manager, and will remain in
charge of those areas.

 Polsia Bueti has been made
international marketing ma-
nager at New York -based BMG
International. Valerie Jack is
new international A&R/marke-
ting manager within the same
company.

 Bart Cools replaces Luc
Behiels as promo manager for
EMI Belgium, servicing the
Flemish community. Sylvie
Hendrick has been appointed
promo manager for the French-
speaking territory, replacing
Anne Baugnez.

 Bob Jamieson has been ap-
pointed president/GM of BMG
Canada. Jamieson was pre-
viously executive VP of
PolyGram Holdings in New
York.

Bob Jamieson

 Steven Murphy has been
appointed president of Angel
Records, Capitol EMI Music's
classical label.

Steven Murphy

 Bert Burm, formerly MD
at Indisc has been appointed
GM of the music department at
CNR Belgium.

Miscellaneous
 Timothy White has been
named new editor -in -chief of
Billboard magazine. White has
been managing editor of
Crawdaddv and senior editor
for Rolling Stone.

 Johnny Fewings is the new
GM at MCEG/Virgin Vision,
replacing William Campbell.

Send news and photos of company appointments to Karen Seekings at
M&M's editorial office: Rijnsburgstraat 11, 1059 AT Amsterdam, The
Netherlands or call (20) 669.1961; Fax (31) 20 669 1951.

Premiere, Charivari Near Deal
US syndicator- Premiere Radio
Networks is poised to close its first

European sale.
Radio Charivari/Nuremberg con-

sultant Scott Lockwood says the

AGEHR station is "one step away"
from buying Premiere's "Plain -Rap

Countdown" package. Comments
Lockwood, "We expect to sign a deal by

March 1, and have the show on -air
shortly after."

The sale will be the first made by
Premiere's Paris office, which opened on

December 10. "Plain -Rap Countdown"
is a weekly hit -parade package designed

to be adapted by stations for their for-
mat.

Says Lockwood. "This is really exci-
ting, because we can produce an expen-
sive -sounding international programme
that originates at our station, translated
into German and using our own presen-

ters and style. Often, syndicated shows
just don't work here &rause they sound
out of synch and when they're in English

the Germans don't understand them."

Strange Names, Weird Releases -1
What's going on? Is everybody
trying to compete with strange
names and album titles?

Band name of the week: Cycle
Sluts From Hell, four female roc-
kers whose lead singer is called
Venus Penis Crusher (and who
will be supporting Motorhead on
their upcoming European tour).
Well, the PRMC will be pleased
to meet you in court, girls!

More weirdness by Nine Inch
Nails and their subtle album title
Pretty Hate Machine. A dose of
hatred from Cyclone Temple and
their attitude to life in general, I
Hate... Therefore I Am.

Another catchy title: Peggy
Suicide by Liverpudlian Julian

Cope, who claims the title bears
no resemblance to Buddy Holly's
evergreen Peggy Sue. It is alle-
gedly based on a strange dream
that Cope had in which the world
was destroyed. Little Angels are
the newest British hard rock sen-
sation. And it is about time too,
the last New Wave Of British
Metal was 12 whole years ago?.
Young Gods is their second
album.

This week there are "Best Of'
albums by Blondie/Debbie
Harry and Kool & The Gang.
Also, there is the long-awaited
debut LP by The Farm, follow-
ing their European hit single All
Together Now.

Upcoming Album Releases
Artist

808 State

Basement Boys

Daryl Braithwaite

Blondie/D. Harry

Claudia Bracken

Julian Cope

C. Sluts From Hell

Cyclone Temple

The Farm

Havana 3AM

Ice Cube

J.J.

Steve Kilby

Kool & The Gang

Little Angels

Morrissey

Nine Inch Nails

Prayer Boat

Chris Rea

Rhythm Corps

Various Artists

Title

EX.EL

Blue Notes In ...

Rise

The Complete Picture

Love And A

Peggy Suicide

Cycle Sluts

I Hate... Therefore I Am

Spartacus

Havana 3AM

Kill At Will

Label

ZTT/WEA

Eternal/WEA

Columbia

Chrysalis

Island

Island

Epic

IRD/Epic

Produce

IRS

Producer

808 State

Basement Boys

Simon Hussey

Various

S.Nye/Pascal Gabriel

Julian Cope

Glen Robinson

not listed

Graham McPherson

Havana 3AM

Priority/4th & B. Chilly Chill

Intro Columbia

Jack Frost Arista

Great And Remixed Metronome

Young Gods Polydor

Kill Uncle Parlophone

Pretty Hate Machine Island

Oceanic Feeling RCA

Auberge East West

The Future Is Not .. Epic

Red Hot Metal Dover

Various

Various

Various

not listed

C.Langer/A.Winstanley

Various

Kevin Maloney

John Kelly

Ben Grosse

Various

European album releases for the period of February 18 -March 4. Please
send your information to Robbert Tilli before February 22 for inclusion in
the next release schedule (issue 10). Fax (31) 20 669 1951.

WNW RECORDS

BOX 71, 185 00 VAXHOLNI, SWEDEN

PHONE: 46/764/33450 FAX: 46/784/3

PUBLISHING NA

NNIAI RADIU M226.05
RECORDS

Have joined forces !

Two of Sweden's most exciting independent record companies
are now ONE from November 1.

Growing stronger every year !!!
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UNITED KINGDOM

CHEERS! - len Records MD Jeremy Lascelles cracks open the cham-
pagne to celebrate the signing of singer/songwriter Efua Baker. Waiting
for a glass 114 are Ten Records A&R director Mick Clark, Efua Baker,
Lascelles and Baker's manager Susie Baker.

Desire, Non Fiction Switch
Distribution To Pinnacle

by Hugh Fielder

The labels Desire and Non Fiction,
featuring Rebel MC and new sig-
ning Candyland, have switched
UK distribution to Pinnacle. Both
labels are looking for European
deals on a territory -to -territory
basis.

Pinnacle international marketing
manager Nik Myers says, "We
want to work with companies that
have the same goals as us. They
could be majors in some countries
and indies in others. We need to
keep our campaigns specialised for
each market so that money isn't
wasted."

BBC Turns Down Chart Sponsorship
BBC Radio 1 and BBC TV will
not carry chart sponsorship even
though the British Phono-
graphic Industry (BPI) and
Chart Information Network
(CIN) have set up a joint venture
to market the chart.

A spokesman confirms that the
BBC's agreement with CIN to
broadcast the top 40 every week
specifically excludes any spon-
sorship.

Courts Nab
Satin Sound
A record industry campaign
against illegal CD rental opera-
tions has achieved its first major
success with a High Court injunc-
tion against a shop in Eastbourne.

EMI, Warner Music,
Chrysalis and 10 Records, ac-
ting jointly on behalf of the
British Phonographic Industry
(BPI), obtained an injunction
against Satin Sounds which was
renting CDs and music videos
and offering them for sale at a
discount afterwards.

The shop, which had a con-
stantly changing catalogue of
some 2.500 titles, is not contes-
ting the injunction and is cur-
rently negotiating with the BPI
over costs and damages. HF

The BPI, CIN deal comes
seven months after the BPI lost
effective control of the chart
when trade paper Music Week set
up CIN to run the chart in agree-
ment with compilers Gallup, the
BBC and the British Association
of Record Dealers (BARD). The
joint venture, CIN Ltd, holds the
copyright for publishing and
broadcasting the chart. Gallup
continues to compile the purely
sales -based chart using about
1.000 retailers. BARD, which en-
joys equal representation on the
chart supervisory committee with
the BPI (the BBC has one repre-
sentative), will receive income
from any sponsorship deal, says
its chairman Brian McLaughlin,

MD of HMV.
CIN CEO Adrian Wistreich,

who is also chairman of CIN
Ltd, says he is currently discus-
sing a sponsorship deal with
"three or four" companies for the
charts which provide weekly data
on the top -selling albums, singles
and videos which can be broken
down by format and musical
style. HF

Myers says he has been talking
to Intercord in Germany and
Sonet in Scandinavia, although he
stresses that no deals have yet been
finalised.

Desire was set up two years ago
by Fiction MD Chris Parry and
co -funded by Polydor UK, which
continues to distribute the Fiction
label. The label has enjoyed consi-
derable success with Rebel MC.
The artist has scored six UK hits in
five months, including Street
Tough, the biggest -selling rap
single in the UK to date.

PolyGram in Europe has had
options on all Desire product, but
Myers says the European territories
have not realised the label's poten-
tial. Comments Myers, "Breaking
independent acts is an immediate
affair, but the singles were not auto-
matically releases in Europe. The
companies tended to wait for UK
success, by which time it was often
too late to keep up the momentum."

One key to Desire's success is
targeting the core audience, conti-
nues Myers, who maintains the
label can make a profit on sales of
2.000. "If you run a tight ship you
can be a financial success without
enormous sales, without big aware-

ness and without compromise.
"Major labels don't seem to un-

derstand this. They believe you
have to break things big-time as
fast as possible. But if you are
looking for a long-term career for
an act you must put out credible
stuff that will ensure a growing,
core fan -base rather than aiming for
big hits. If you work it properly,
you shouldn't lose money on any
releases."

Myers points to The Cure --fin-
ally achieving major success after a
decade as a steadily growing cult
band --as the prime example of the
philosophy of the Fiction, Non -
Fiction and Desire labels. "Last
year they released a dance album
which surprised everyone, but it
was a huge success. Now they are
working on a rock album. They've
never done one before.

Myers expects Candyland's
debut single, Fountain O'Youth, to
be the first Non Fiction release in
mainland Europe. The single is just
out in the UK, where a marketing
campaign that involves bill -sticking
road signs in London, is already
creating a lot of extra free publicity.
That will be followed by a new
Rebel MC single in March.

Walmsley: Three More Months
Nigel Walmsley is remaining at
Capital Radio full-time over the
next three months before he re-
signs as MD and director to over-

Sonet Gets The Blues
Texas blues label Antones
Records has signed a European
distribution deal with Sonet,
which is releasing new albums
from James Cotton and Matt
"Guitar" Murphy this month.

The label was established by
Clifford Antones in 1987 and
has already issued albums by
Jimmy Rogers and Eddie
Taylor, as well as female singers
Lou Ann Barton, Angela Strehli
and Marcia Ball, who combined
for the critically acclaimed

Dreams Come True and Doug
Sahm, whose 1989 album was
dubbed "best blues record of the
year" by the Chicago Sun -Times.
These releases have previously
been available via independent la-
bels in Europe.

James Cotton, whose 1988 live
album was nominated for a US
Grammy, releases the first Sonet-
distributed album called Dreams
Come True. And Matt "Guitar"
Murphy makes his solo debut
with Way Down South. HF

see Carlton Communications'
bid for one of the independent te-
levision franchises.

Says Capital chairman Sir
Richard Attenborough, "We
have a mutual understanding with
Carlton that during this period he
will be enabled to play his part in
the preparation of its bid. In addi-
tion there is a further continuing
arrangement to cover a subse-
quent handover once Nigel has
moved full-time to Carlton."

Deputy chairman Roger
Harrison will take a more active
role at Capital alongside the re-
cently restructured management
team until a new MD is appoin-
ted.

Walmsley, who describes
Carlton's offer as "irresistible",

appears to rule out any return to
Capital should Carlton's TV bid
prove unsuccessful. Licences for
the franchises are expected to be
advertised by the end of February.

Walmsley's departure from
Capital after eight years also
leaves a vacancy on the
Association . of Independent
Radio Contractors' (AIRC) JI-
CRAR committee which he chai-
red.

Says AIRC marketing execu-
tive James Galpin, "He has been
a significant mover and shaker in
JICRAR's progress in the last few
years. His hand on the tiller has
been a vital ingredient and his po-
sition at Capital ensured that he
was listened to. He will be a hard
man to replace." HF

191111"r
E D E N -

LIMP

NNW RECORDS

BOX 71, 183 00 VAX1101.14, S

PRONE: 46/784/33450 FAX: 48/7
L. *ICPUBUSHING HARMED BY AB8T1f,84/

IVNAI RADIUM 226.05
RECORDS

MNW Records & Radium 226.05 are ONE now !
The masters available for several territories includes:

Union Carbide Productions, Blue For Two, Twice a Man,
Marie & The Wildwood Flowers, Psychotic Youth, Stillborn,

Pushtwangers & The Mobile Whorehouse.
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Private All -News

Station Launches
by Mal Sondock

Germany's first terrestrial private
all -news radio station will open
in Berlin by late August 1991.
Inforadio Berlin is to be opera-
ted by RSH, Schleswig -
Holstein's statewide private net-
work, and is backed by the
Argon group, which publishes
Berlin's daily newspaper
Tagesspiegel.

The station will reportedly
have an annual budget of about
DM5 million (app. US$3.45 mil-
lion), employ 20-30 people, and
reach some 4.5 million potential
listeners in and around Berlin.
National advertising sales will be
handled by Hamburg -based
RMS, which already acts as sales
house for RSH, as well as other
major German privates such as
Radio ffn/Lower Saxony,
RPR/Rhineland-Palatinate and
Antenne Bayern/13avaria.

On -air around the clock,
Inforadio Berlin's format will be
based on that of commercial US
news/talk stations. News, local
information and phone-ins will
make up the majority of the pro-
gramme. Except possibly during
the midnight -06.00 daypart,
music output will be confined to
jingles, fills and effects.

Says RSH programme director
Hermann Stumpert, "The sta-

tion will sound like CNN on
radio. We expect it to have the
success of similar stations in the
UK, France, and, of course, the
US, where every larger city has a
station of this type that reaches
an average of 10%-15% of the
listening audience. The reunited
city of Berlin has given us the
perfect journalistic and commer-
cial basis for a local German
news station."

Berlin's Kabelrat (cable coun-
cil) approved the RSH/Argon FM
frequency application for
Inforadio Berlin in early
February, allowing the station to
start broadcasting as soon as
technical details are settled. The
operators aim to have the station
on -air in time for Berlin's
Internationalen Funkausstellung
trade fair, at the end of August.

Although Inforadio Berlin is
the first private news station to
gain an FM licence, Germany al-
ready has a national cable and sa-
tellite radio service, Radioropa-
Info, controlled by industrialist
Peter Lepper and launched in
October 1990.

Music & Media
Correspondents

Robert Lyng 49-69-433839

Mal Sondock 49-221-32-1091

GERMANY'S PET - The Pet Shop Boys proudly display their gold awards for sales of over 250.000 in
Germany for their album "Behavior". Pictured (I -r) are: Chris Lowe; EMI International London's Mitch Clark; EMI
Germany product manager Jan Garich; Neil Tennant; EMI Germany GM of TV promotion Bernd Piepenbring;
and EMI International's Sue Weatherlit.

BMG Ariola Goes Compact
by Machgiel Bakker

The Munich branch of BMG
Ariola will be releasing a CD
promo sampler every month.
Entitled Compact!, the company

intends to promote a wide array
of artists to both retail and media
contacts.

The first sampler has just been
released and contains tracks from
artists such as Roger McGuinn,

RTL Plus Gets Top Billings

For the first time, a private channel
topped Germany's TV advertising
market share rankings in 1990.
RTL Plus beat public network
ARD by just 0.1%.

With total spend up to DM3.7
billion (app. US$2.6 billion), a

22.4% rise over 1989, TV now ac-
counts for 14.2% of the entire ad-
vertising market in Germany.

1990 GERMAN TV
MARKET SHARE

Company Share Sales
(DM mil.)

RTL Plus 25.6% 947.2
ARD 25.5 943.5
ZDF 24.1 891.7
SATI 20.8 769.9

Source: ARD, ZDF

BENELUX

Radio 21 Broadcasts Beatles Story
by Marc Maes

Radio 21 is featuring a 45 -epi-
sode series on the Beatles. The
feature, which began on January
7, is broadcast daily and will run
through March 15. The series
will end with a two-hour special
to air 09.00.

The Beatles Story is produced
and hosted by Luc Remade,
who joined Radio 21 last August.

It took Remacle's company,
Beatsound, 18 months to com-
pile the series of 20 -minute
shows. The project covers the
complete history of the band's
members and their individual car-
eers up to 1990.

Remade explains, "The basic
idea was to tell a story with
music serving merely as an illust-
ration. We tried to avoid the usual
cliches in pop music stories and
Beatles biographies.

"The programmes are not a
'Best Of interrupted by jock

speeches, or a special for hard-
core fans. We want to tell a story
for an audience as diverse as pos-
sible."

The series is based on several
publications and magazines such
as Melody Maker, Rolling Stone
and The Record Collector. Music
was selected through researching
fan clubs, flexi and interview
discs, plus film soundtracks.

Remade has produced radio

specials featuring bands such as
The Police, Yardbirds and
Eurythmics before securing this
sponsorship deal with tape manu-
facturer Memorex.

Memorex is supplying Radio
21 with prizes of nine portable
CD players, 15 personal stereos
and two trips to Liverpool. EMI
Belgium is adding 50 Paul
McCartney CDs and a complete
Beatles CD box.

Anti -Network Decree Official
The Flemish community govern-
ment's four -month -old anti -net-
work decree for private radio was
officially published in the
government daily newspaper
Staatsblad on January 29. The
decree states networks are to
comply with new regulations by
August 8.

Radio Contact and Radio
Nostalgie are currently investiga-

ting the possibility of fighting the
decree (M&M February 2). The
Flemish private stations federa-
tion VFLR still hopes that an
overruling will enable a new pri-
vate radio council to be installed
as soon as possible.

Comprising representatives
from private radio as well as poli-
ticians, this would consider alter-
natives to the new law. MM

Elsa, Harold Faltermeyer, Roch
Voisine and Whitney Houston.
The samplers are distributed in a
circulation of 1.000 and are com-
piled by the company's label and
promotion departments. Project
co-ordinator is Jan Weber.

The new compilation, due for
February 26, contains 14 tracks
from five BMG Ariola-distribu-
ted labels --Island, Ariola, Jive,
Arista

Artists featured include Dr.
Alban (No Coke), Udo Jiirgens
(Wings Of Love), Julian Cope
(Beautiful Love), Vaya Con Dios
(Nightowls) and Womack &
Womack's Uptown, the duo's
first single for their new label,
Arista.

Interactive Programme
Debuts At TROS

by Howard Shannon

TROS/Hilversum debuted on
February 4 an interactive phone
vote which programme director
Ferry Maat says should allow
listeners to programme its Radio
2 oldies programme.

The system, which runs
Monday 07.00-09.00, relies on a
listener having a tone phone. Says
Maat, "We tell them to push five
for the '50s, six for '60s, seven for
'70s and eight for '80s. We down-
load the votes every 10 minutes,
decide which decade has won,
and I then select a record."

Hitachi Deal For Leyers,
Platinum -selling group Leyers,
Michiels & Soulsister have signed a
deal with Japanese hi-fi manufacturer
Hitachi to promote the product.

Manager John Berckmans says,
"It is not a matter of announcing that

Maat says the system will
now be adapted to select an
exact year. "Our first day
showed the '60s to be favou-
rite. So now we will tell list-
eners to use all 10 digits on the
phone to vote for a specific
year."

TROS logged 1.200 calls on
the system's debut. Each 100th
caller is awarded a CD. Maat
declined to reveal the cost of
the promo, though confirmed
that if call level is sufficient,
the investment could be offset
by income from the Dutch te-
lephone network PTT.

Michiels & Soulsister
Soulsister band members all use
Hitachi. The band will appear in adver-
tising and we are planning to record a
TV clip which will be aired on VTM in
March. This deal will help us to make
1991 even better for Soulsister." MM
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FRANCE

Vogue Widens Eastern
European Distribution

by Jacqueline Eacott

Vogue Disques, which at the be-
ginning of the year concluded a
licensing/distribution deal with
Soviet record company Melodiya,
has strengthened its Eastern
European connections through
deals with Czechoslovakian label
Supraphon and Hungary's
Hungaraton. Financial details
have not yet been revealed.

The deal with Supraphon is a
five-year renewal of the existing

collaboration between the two la-
bels. Vogue maintains distribution
rights for the largely classical
Supraphon catalogue, which will
in turn distribute Vogue product in
Czechoslovakia. A jointly owned
retail outlet is expected to open in
Prague this spring.

The Hungaraton agreement,
signed after rapid negotiations,
gives Vogue exclusive distribution
rights of the Hungaraton catalogue
in France.

Vogue president Jean-Louis

Dutronc's 1968 Hit
Voted Best Single
Jacques Dutronc's 1968 classic,
11 Est Cinq Heures, Paris
S'Eveille, has been voted best -ever
French single. A group of 40
media executives voted the single
to mark the 40th anniversary of
the 7" format.

The survey was organised by
performing rights society
SACEM, public radio France
Inter and news magazine Le
Nouvel Observateur. The jury in-
cluded RTL's programme director
Philippe Labro and head of
music Monique Le Marcis,
France Inter programmers Yves
Bigot, Bernard Lenoir and Jean-
Louis Foulquier, NRJ pro-
gramme director Max Guazzini
and "Rapido" presenter Antoine
de Cannes. A "chart" of 100 titles
was compiled from the list of the
jury's favourite singles.

The artist with the highest num-
ber of singles in the list is Johnny
Hallyday (five), while Serge
Gainsbourg is the most successful
composer, with eight titles.

France Inter has been extensi-
vely promoting the event with
spots and heavy airplay of the
100 songs since the beginning of
February. A Ffr2.5 million (app.
US$500.000) advertising cam-
paign includes TV spots and bil-
lboards. A record compilation of
the best songs and a prime -time
TV programme are currently in
preparation.

The event was devised by
SACEM head of media relations
Eric Dufaure, and developed in
conjunction with Yves Bigot and
Nouvel Observateur writers Max
and Francois Armanet.

Dufaure says, "The 40th anni-
versary of the single was a good
opportunity to focus on what for
years was France's leading for-
mat. Although it has suffered a
decline, the single remains essen-
tial, and still fuels the important
collectors' market. As Pete
Townshend once said, 'Singles
could be just what life is all

about'." EL

"When is the new Simple Minds coming out?"

Find the answer in M&M's

Quarterly
Musk Monitor

Music Monitor II will be published April 6, 1991 (issue 14).
Advertising deadline closes March 12.

Detry comments, "The agreement
gives us access to 600 high -quality
classical CDs from an incredible
catalogue, as well as access to digi-
tal studios in Budapest and Prague,
so we are planning some co -pro-
ductions."

More commonly associated with
the '60s, thanks to the success of
artists such as Jacques Dutronc
and Francoise Hardy, Vogue is
now aiming to consolidate its jazz
and classical sectors and increase
its pop signings.

"We sign very few artists," says
Detry. "We work on a one -in -two
success rate. Our '60s artists are
enjoying a kind of regeneration at
the moment, but we still intend to
concentrate on developing new ta-
lent. The company made a major
error after the '60s boom when it
neglected this area." He cites
Philip Lafontaine (Coeur De
Loup) Pacific and Les Forbans
(Sale Caractere) as recent single
and album successes for the label.

Detry, who bought the company
in 1985, recently increased his sha-
reholding in Vogue Disques to
90% (the remaining 10% is held
by a French financial institution).
He is currently investigating the
possibility of strengthening
Vogue's "mini -major" status
through deals with fellow French
independents.

"A larger structure could double
Vogue's current 3% market share
and our system is currently wor-
king to only half its full potential,"
he comments. "We are also the
only record company in Europe
running at a consistent profit - 3%
annually for the last four years. A
healthy company has a duty to help
weaker structures. There is no
point being isolated."

Local Stations Promote

Dave Stewart's Tour
by Emmanuel Legrand

RCA and promoter SOS have
devised an original radio spon-
sorship strategy for Eurythmics
guitarist Dave Stewart's forth-
coming French tour. Each concert
will be sponsored by a leading
local station in the host city, rat-
her than the usual strategy of ha-
ving the whole tour backed by a
single national network.

RCA label manager Eric van
de Pooter explains, "As this is
Dave's second French tour to pro-
mote his solo LP, Dave Stewart
And The Spiritual Cowboys, we
chose to focus on major local FM
private stations. These cannot
usually promote concerts by in-
ternational acts in their cities be-
cause a national network has
sewn up the whole tour.

"It means a more complex
operation for us, because we have
many more contacts to deal with,
but it does allow us to really
work closely with the stations."

Both independent and net-
work -affiliated local stations are
involved in the project. They in-
clude: Top MusiclStrasbourg/;
Radio France and Radio 2000/
Besancon; Europe 2/Reims;
NRJ/Clermont-Ferrand; Fun/
Dijon; Europe 1/Paris; RVS/
Caen; Frequence We/ Rennes;
Wit FM/Bordeaux; Radio
Pulsar and Forum 90/Poitiers;
and Skyrock/Lille.

Each concert will be promoted
on the local station, in exchange
for which 1.000 posters in each
city advertising the concert will
carry the station logo.

The tour is a key element in the
further development of Dave
Stewart's career in France, where
the Spiritual Cowboys is enjoying
its greatest success. BMG
France says the album has al-
ready reached gold status
(100.000 sales) there, compared
with 40.000 copies sold in the
UK, 60.000 in Germany, and
80.000 in the US.

France Info Gets 100th Kaas Wins Two Victoires
The 24 -hour news format radio,
France Info recently opened its
100th frequency in Calais. The
state FM station, on -air since
1986, can now be heard by 60%
of the population.

France Info registered a 6.7%
audience cume in the last
Mediametrie poll (November -
December 1990). This is up from
6.5% (September -October 1990),
and maintains the station's posi-
tion between NRJ's 9.1% and
Europe 2's 5.8%.

France Info station has been
one of the more successful FM
stations in recent years. The sta-
tion has been getting higher au-
dience ratings with each
Mediametrie poll, and the Gulf
War has pulled in even more list-
eners. JE

Sony Music France artist Patricia
Kaas emerged as the big winner of
the sixth annual Victoires De La
Musique awards, held February 4
at the Zenith concert hall, Paris.
Kaas was voted best female artist
and best export artist for sales of
some 240.000 LPs abroad.

Best male artist went to Trema's
Michel Sardou, who just comple-
ted 17 sellout concerts at the 15.000 -
seater Bercy venue. Johnny
Hallyday (Monogram) won best
live performance, and a special
award as the French artist who has
attracted the most people to con-
certs (352.253 people in 1990).

Best newcomers award went to
Liane Foly (Virgin) and Art Mengo
(Sony Music). Best video was the
clip shot by Jean -Baptiste Mondino
for Tandem, by Vanessa Paradis.

Canadian artist Roch Voisine
(GM Productions/BMG) won best
overseas francophone act, while
Elmer Food Beat (Off The Track/
Polydor) were voted best band.

The most unexpected result was
for best album, which went to
Virgin's Main Souchon, for
Nickel, against competition from
Patrick Bruel and Michel Sardou.
The selection surprised some pro-
fessionals as the album is live, and
therefore, strictly speaking, not a
new work.

The verdict angered many obser-
vers. NRJ programme director
Max Guazzini described the "for-
getting" of Bruel as "ridiculous",
while Europe I music programmer
Yvonne Lebrun said that she "sha-
red the sadness of Bruel and his
team". EL
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