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STAMP OF APPROVAL - Three of Sweden's most popular artists received an unusual honour by the country's
government in being the first rockers to be feaatured on a series of postage stamps. Gracing the front of millions |
of letters in the future are [kr) Lena Philipsson, Roxette and Jerry Williams ( see full story on page 10). J

Warner, PolyGram Grab
Album Chart Honours

by Jeff Green

In a photo-finish, Warner Music
edged PolyGram for top honours
in M&M's first-quarter review of
the best-selling albums, based on
the number records reaching the

top 25 in the weekly European
Top 100 Albums chart. The two
companies combined controlled
29 or 51% of the 57 albums
achieving top 25 positions.

An inverted-point scoring sys-
tem (by awarding each week 25

Germany Soundcarrier Sales
Increase 19% In 1990

by Robert Lyng

Spurred by unification, Ger-
many's soundcarrier sales jumped
18.7% according to the recently
published IFPI figures for 1990.

Total sales by IFPI members hit
224.6 million units with a whole-
sale value of some DM3.675 bil-
lion (app. US$2.297 billion).

IFPI members' retail and club
sales, which for the first time in-

clude figures for the five new
(former East German) states, re-
present an estimated 83% of the
entire German market. The re-
maining sales are made by non-
IFPI member record companies,
direct import by retailers, and the
sale of illegal "pirate" products,
says Peter Zombik, MD of both

the German IFPI group and the
BPW, the German music in-
(continues on page 34)

points for a no. | album, 24
points for no. 2, and so on) gives
a qualitative and perhaps more
important ranking display of a
"Chart Per Cent". This shows a
company's performance once its
albums reach the top 25. These
results also show a very.close 1-2
race, with Warner Music. and
PolyGram dominating 55% of
total chart position "strength"
among the 39 labels which made
the top 25. Here are the top six:

Company Chart % Top 25
Albums
Warner Music 27.6% 15
PolyGram 27.3% 14
EMI 14.1% 10
BMG 10.5% 6
Virgin 9.7% 3
Sony Music 7.9% S

(continues on page 34)

NO FURTHER INVESTMENT

PolyGram, Virgin
Say Non To Oui

by Paul Andrews

The future of rock station Oui
FM/Paris is in doubt after major
investors PolyGram France and
Virgin France declined a request
to inject a total of up to Ffr2 mil-
lion (app. US$345.000) into it.
The station said on April 4 that it
cannot meet its debts, and is ex-
pected to go into receivership the
week of April 22. Meantime, the
station remains on air, with wages
paid by the French national insu-
rance and costs frozen.

Oui FM president Pierre
Raimon says the station required
an extra Ffr2.5 million to conti-
nue. "Provided PolyGram and
Virgin came in, our shareholders
were prepared to raise about
Ffr500.000, and by cutting run-
ning costs we could have reduced
the amount needed from the rec-
ord companies."

Without the extra cash Oui FM
may face liquidation, adds
Raimon. "This is unlikely because
of the value of Paris frequencies.

(continues on page 34)

Warner Music Int. Names
Zumbkeller Sr. VP/Europe

Warner Music International's
European operations have a new
team leader. Manfred Zumkeller
will succeed Stephen Shrimpton
as senior VP/Europe on July 1.
Shrimpton has resigned to re-
turn’ home to Australia "for per-
sonal reasons”, according to

Manfred Zumkeller

Warner Music International chair-
man/CEO Ramon Lopez. Staff at
the company's European HQ in
London were officially told on

(continues on page 34)
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Bowie Poised To
Sign With Japan'’s
Victor Music

By Hugh Fielder

David Bowie is poised to sign a

record deal with Japanese label
JVC, the first time a major
Western artist will be contracted
directly to a Japanese company.

JVC is owned by Victor Music
Industries in Japan and is plan-
ning a major US launch shortly.
The first release under the Bowie
deal will be the new Tin
Machine album, which is ex-
pected to be followed by a new
Bowie solo album next year.

No details of the contract have
been revealed. At press time a
spokesperson for Bowie would
only say, "We are two or three
weeks away from announcing a
deal. We are currently in a hold-
ing position and I cannot confirm
who the deal will be with.'

However, he did confirm that a
new Tin Machine album is "in the

can" and that there will be a Tin
Machine European tour this aut-
umn. But Bowie has not yet start-
ed recording his next solo album.

"Smart Moves"

One music industry analyst
told M&M, "It sounds like a
smart move for Bowie and JVC.
Bowie wants complete artistic
freedom which he will surely get.
And if JVC wants to launch itself
on the international marketplace
then it's worth getting Bowie at
any price. After all, how many
artists of that status become avail-
able these days?

"His record sales may have
nosedived since the Let's Dance
album. But even though the last
Tin Machine album only sold a
million copies worldwide it
would be foolish to write him off.
He still has the ability to come up
with a huge international album."

Westinghouse Looks To
Continent For Expansion

by Paul Easton

Westinghouse Broadcasting,
part of the US conglomerate
Westinghouse Electric, is look-
ing to expand its involvement in
European radio. David Graves,
vice president of planning, says
he is "actively evaluating oppor-
tunities” in the radio market.

Comments Graves, "Because
we are unable to take a major
stake in a station we are looking
to form key partnerships with
companies in the EC and have
been talking to potential sources
of finance. We consider a partner
one who has a strong reputation
who we feel able to work with.
We also want to talk to people in-
terested in moving into radio for
the first time."

RON Gets A Bang
Out Of You

RON Records MD Raymond
Bennerman is aiming to recreate
the “spirit of Motown" for his new
West London-based pop label which
releases its first single this week,
Almighty Bang's When I Think Of
You.

Comments Bennerman, "I've sur-
rounded myself with young musi-
cians, producers and writers. | want
to create a family environment like
the early days of Tamla Motown
Records with a cross-fertilisation of
ideas, styles and techniques.’

RON is following another

‘ Motown tradition by seiting up

Westinghouse ~ Broadcasting
owns five TV and 22 radio sta-
tions in the US, as well as other
related interests, with a revenue
of US$858 million last year. The
company, which has a 10% stake
in London station Jazz FM, has
just pulled out of talks with three
partners for UK ITV franchises.

Graves details that Westing-
house is not restricting itself to
any one European territory.
"There are several countries that
interest us: France has an excel-
lent, active radio  market.

Germany is growing and will be
increasingly important. Spain is
becoming even more important
and so will Ttaly, once its new
Broadcasting  Act
force.

"The successful programming

comes into

RON Publishing and is using ind-
ependent pluggers and promotion
companies to work on its releases.
Distribution is through Spartan.HF

PWL Records Open
New York Office

Stock, Aitken & Waterman's
PWL Records has set up a New
York branch. But don't expect more
Kylie and Jason.

PWL America is a dance/rap
label and the first European release
planned (via PolyGram/Polydor) is
Ed O G & Da Bulldogs' [ Got To
Have Ir. That song has already
charted in the Top 5 in Billboard's
"Rap" chart, while the album, Life

skills developed in the US have
nothing to do with a particular
country. The skills and decisions
are largely the same in any
market, though markets may
differ. Our strength is having the
experience to know how to
successfully research a particular
market.”

Graves says Jazz FM's poor
performance in its first year will
not discourage Westinghouse
from making further UK radio in-
vestments. "We have been in-
volved in US radio for many
years and Jazz FM is typical of a
station start-up operation.
However, we are not considering
becoming involved in a UK na-
tional licence, and the potential
UK partners we have spoken to
are not interested either.”

|
Of A Kid In The Ghetto, made the

"Top 40 Black Album" chart.  HF

Sony Music Releases
First ARS Product

Sony Music International, which ac-
quired European rights (excluding
Benelux) for Antwerp-based ARS
Records (M&M February 2) is rele-
asing Quadrophonia’s self-titled
single. The record has proved to be a
hot club hit on import already in the
UK. One of ARS's biggest acts,
Technotronic, have a new single out
titled Move That Body, featuring
Reggie, who sang on Indeep's Last
Night A DJ Saved My Life. HF

go ndhy

on four
with The Silencers

MAY
1 BIELEFELD
2 COLOGNE
3 BHEMEN
4 BERLIN
6 MUNICH
7 COHRBEGGIO
8 PADOVA
g MILAN
10 ZURICH
11 LAUSANNE
13 NICE
14 GRENOBLE
15 LYON
16 BESANCON
18 STRASBOURG
19 FHANKFURT
21 BRUSSELS

MAY (cont)
22 PAHIS

23 BORDEAUX
24 TOULOUSE
25 BARCELONA
27 MAIRID

28 VALENCIA
30 HEIMS

31 BENNES

JUNE

1 LILLE

3 ROUEN

4 TOURS

5 CLERMONT FD
6 ANNECY

7 MULHOUSE

8 MONTPELLIER

new album

“goodhye mr mackenzie”

released 15th april

radioactive

Radioactive Records are marketed by MCA
and distributed by BMG.
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Radio Luxembourg
Names Catlett GM

by Howard Shannon

American-born radio consultant
John Catlett has been appointed
general manager of Radio Lux-
embourg (London), the EHR
service on 1440 kHz, and its sis-
ter service on the Astra satellite,
RTL International. He replaces
Maurice Vass, who left late last
month.

Catlett comes to Radio Luxem-
bourg after working as a consul-
tant at Atlantic 252, the Ireland-
based EHR station 50% owned
by CLT. He will not maintain any
links with that station or continue
his consultancy business.

On joining Radio Luxembourg,
he says, "I have no expectations
to make this revered, long-stan-
ding station into  anything
American. I have not been hired
with a specific agenda in mind."

CLT head of international af-
fairs Henri Roemer welcomes
Catlett's arrival. "I hope he will
give new dynamics to the station.
Times are changing in UK radio
and we have to keep up. That
means being a little more aggres-
sive.”

Catlett recognises the increas-
ing competition in UK radio, and
adds that his competitive expe-
rience in US radio will serve him
well.

John Catlett )

On the future, he says, "I think
our satellite service offers the gre-
atest possibility for expansion. It
is such a pity our AM reception is
weakest in London, especially
since this is where all the adverti-
sing agencies are."

Reflecting on his time with
Atlantic Catlett comments, "I
think Atlantic 252 is coming
along nicely and is certainly
doing a measurable job for its ad-
vertisers."

Catlett has also worked as con-
sultant for Laser 558/UK and
Jazz FM/London. He has also
been a contributing writer to
M&M's Station Operations page.

SONY MUSIC INTERNATIONAL LTD
TOURS AND PROMOTION MANAGER

We are the regional office for
Europe, Asia and Africa of a major
music company and are offering a
unique opportunity as a Tours and
Promotion Manager for the Columbia
label. Ideally, applicants should have
a minimum of 2 years experience of
European promotions as they will be
responsible for all promotions, tours
and media liaison concerning the
complete roster of Columbia label
artists throughout western Europe.
The position will be based in London.

In return we offer an excellent salary

company car.

Personnel Department,

1 Red Place,
London W1Y 3RE.

and benefits package including a

Please send your resume to Lorraine Corcoran,

Sony Music International Ltd,

‘Music

Bernd Dopp

® Bernd Dopp has been ap-
pointed marketing director for
Warner Music Germany. He
has been with the company since
1984.

@® Dave Howell, previously
label manager of Red Zone
Records, has joined Road-
runner as label manager of the
recently formed dance label
Lafayette. The post is based in
London.

® Jochen Kraus has been ap-
| pointed MD at Chrysalis
‘Records Germany. Kraus will
‘repoﬂ to Chrysalis Inter-
| national director Mike Allen.

| ® Former BBC TV "Blue
Peter" presenter Simon Groom
has joined BBC Radio
Bedfordshire to host a morning
weekday show.

| @ Bob Saporiti has been ap-
‘ pointed vice president of interna-
| ional marketing at Warner
Brothers in Nashville.

Send news and photos of company appointments to Karen Seekings at
MEM'. ediforial office: Rijnsburgstraat 11, 1059 AT Amsterdam, The
Netherlands or call (20) 669.1961; Fax (31] 20 669 1951.

Radio

@® Jacques Petre has been
named commercial director of
French sales house Jackpot. |
Petre was previously with sales
house 15/34. He replages
Philippe Gardes, who is new
commercial director at media
consuitant ROF France. Both
posts are based in Paris.

@ Riccardo Fausone has been
re-elected president of the
Italian Broadcasting Associa-
tion. The association's two vice-
presidents are Antonio Balsamo
and Luciane Porilli.

® John Mann has been ap-
pointed manager at West Sound
Radio/Dumfries. The post is
based in Scotland.

@® Peter Milburn has been
made MD at Red Dragon/
Cardiff. He replaces Neil Jones.
John Gripton becomes deputy
programme controller and David
Blake is new sales director wit-
hin the same company.

® Pentti Teravanien has been
appointed music director at
Radio Tampere in Finland.

® Chrissie Crempore has
been made press officer for the
Capital Radio Music Festival
in London.

@ Dieter Koch has been ap-

pointed  editor-in-chief  of
RIAS/Berlin's programme
"Radio Mobil".

@ Friederike Bahlinger has
been appointed marketing ma-
nager at Radio NRW in North
Rhine-Westphalia, Germany.

MUSIC & MEDIA BUSINESS CALENDAR

@® April 29 - Sony Radio
Awards, Grosvenor House Hotel,
London, UK. Tel: +44 71 723
0106.

® April 30-31 - Deutscher
Kommunicationstag, Berlin,
Germany. Tel: +49 228 444 560.

@® 8-11 May - 3rd Inter-
national Broadcasting Conven-
tion For Radio And TV, New
Exhibition Park, Madrid, Spain.
Tel: +34 1 470 1014 (Madrid)/
+33 1 45 08 3679 (Paris).

@® May 15 - World Music
Awards Monte Carlo Sporting
Club, Monte Carlo, Monaco. Tel:
+33 93 254369.

® May 17 - Copyright And
The Entertainment Industry:
Law And Developments, Self-
ridge Hotel, Hotel Street,
London, UK. Tel: +44 71 824
8257.

® May 1925 - The US
National Association of
Broadcasters. The conference

will be moved from London to
Paris after three days. +1 202 429
5350

® June 5-7 - Association of
Professional Recording Studios
Conference, Olympia Centre,
London, UK.

® June 9-12 - Medienforum
North Rhine Westfalia. Hotel
Maritim. Cologne, Germany. Tel:
+49 211 770 0741.

@® June 9-15 - NAB Radio
Executive Management Devel-
opment Seminar. University of

Notre Dame, South Bend,
Indiana, US. Tel: 1 202 429
5350.

® June 16-19 - BPME &

BDA Conference & Exposition,
Baltimore Convention Center,
US. Tel: 1 213 465 3777.

® June 21-24 - Euro FM
1991, CNIT-La Defosse, Paris,
France. Tel: +33 | 3485 7878.

@® July 3-7 - International
Broadcasting Convention, RAI
Congress Centre, Amsterdam,
the Netherlands.

@® July 5-July 21 - 25th
Montreux Jazz Festival,
Montreux, Switzerland.
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IF MY MUM COULD ONLY SEE ME NOW — Epic UK head of pro-
motion Adrian Williams (top right] shows off his new team. Standing (I

r) are Sean Cooney in radio promotions and Williams. Seated (}r) are
Deidre Moran in TV promotions, Alison Harris in TV promotions and

Myra McPhail in radio promotions.

BMS, IRS Talk Merger; Two
Months Of Discussions

Sales house Broadcast Market-
ing Services (BMS) is in negotia-
tions with Independent Radio
Sales (IRS) over a possible mer-
ger. IRS sales director Stan Park
confirms that talks between the
two companies have been going
on for nearly two months. "But
there is no agreement imminent."

BMS—whose main clients are
its two main shareholders, Trans
World  Communications  and
Radio  City/Liverpool, plus
several local stations—has also
been in talks with other sales
houses over a merger. The sales
house, which used to represent a

third of the UK's radio market,
has declined to less than a sixth
following the loss of Chiltern,
Metro and Yorkshire in the past
year.

A merger with IRS, in which
Crown Communications owns
about 40%, could involve the
Monopolies & Mergers Com-
mission, as it would give the
combined company more than
60% of the market. But with
radio taking only a little more
than 2% of the total UK advertis-
ing spend, it is thought unlikely
that the merger would be blocked.

HF

Bradford City Radio Fined

Bradford City Radio is the first
station 1o be fined by the Radio
Authority. It has been fined £2.500
for being "“in breach of its promise
of performance by dropping its

Afro-Caribbean output without
consulting the Authority".
Since the incident, Bradford

City Radio has appointed Avtar
Lit as MD. Lit, who is also MD at
Sunrise Radio/West London, says
the Afro-Caribbean programming
has been reinstated. Comments
Lit, "I believe that promises of
performance are made to be obser-
- ved and the appropriate action
needed to be taken.

"We will be holding our AGM
this month and some management
changes are being made. In future,
Bradford City Radio will be run
along the same lines as Sunrise,
and we have never had any prob-
lems with the Radio Authority."

The Radio Authority. which has
disciplinary powers ranging from
written reprimands to fines, as
well as the ultimate sanction of
withdrawing a station's licence,
will shortly be issuing details of
complaints and adjudications this
year. RE

INR1 Bid Tax-Free

The cash bid for INR1 will be tax-de-
ductable following a decision by the
Inland Revenue to treat the bid as re-
venue rather than capital expenditure.

The Radio Authority's head of fi-
nance Neil Romain advises appli-
cants to take independent advice over
the bid.

One prospective bidder told M&M
that the tax break is "helpful, although
not in the early years before you make
any profit. But the size of the cash bid
is not the most important considera-
tion right now; it's whether everything
eise adds up." HF

ED KINGDOM

by Hugh Fielder & Paul Easton

London's commercial stations are
raising the promotion stakes dur-
ing the current JICRAR period
which runs from April through
June.

Jazz FM/London, seeking to
build on a disappointing 5% reach
in the last JICRAR survey, is lead-
ing the way with a £] million
prize on offer—the largest ever in
UK radio. The promotion, called
"Hot Notes", is being sponsored
by Kronenbourg 1664 lager.

Comments Jazz FM controller
of direct revenue Katy Turner,
"The contest involves no special
direct mail shots. We believe our
programme policy will keep list-
eners who like the station. It's up
to the quality of the programming
to keep those listeners. It's up to
stations to decide what they think
is night for the marketplace. At
Jazz FM our aim is not only to at-
tract new listeners but to be news-
worthy as well."

Apart from some TV spots, Jazz
FM is doing no other off-air pro-
motion. Adds Turner, "We will be
doing some loyalty building to en-
courage people to listen longer.
We are currently doing focus
groups and tracking surveys and
these are likely to affect the pro-

gramming. Therefore, we would
rather attract listeners by promo-
tional mechanics and hope to keep
them that way. By the autumn we
should be ready to do a major ad-
vertising campaign.”

Capital, Kiss Promos

Capital FM, looking to better its
31% reach in the face of increased
competition from Kiss FM and
BBC Radio 1, is running another
"Birthday Bonanza" on Chris
Tarrant's breakfast show. The
four-week campaign will offer
prizes building from £5.000 to
£25.000, up from the £10.000 the
station offered as a top prize last
‘October. Unlike last time there
will be no breaks during the pro-
motion.

Kiss FM, whose first ICRAR
gave it a 9% reach, has already an-
nounced details of an extensive
sponsorship and promotions tie-in
with Pepsi-Cola (M&M April 13)
between now and September. The
station is believed to be setting up
a specific campaign to run in the
near future but no details were
available at press time.

Only Melody Radio, which
achieved an 11% reach with its
first JICRAR, is not running any
on-air promotions. MD Sheila
Porritt says, "We don't believe in

'~ London Commercial Stations
Gear Up For Ratings Period

falsifying figures by buying an
audience. And we don't believe
listeners will be fooled by that
kind of thing. We prefer to tell the
listeners that we are there and let
them make up their own minds."

Melody will be continuing with
its ongoing poster and bus-side
poster campaign and may also
take some TV spots.

How To Win £1m

At Jazz FM, during the station's
breakfast show, a presenter will
read numbers for listeners to com-
pare with serial numbers on their
banknotes. If the numbers match
part of the banknote serial number,
the listener can call the station
which will select three contestants,
each of whom will automatically
win £50.

The contestants will then have
to put four responses to a multiple-
choice question in the correct
order. The prize value will increase
during the promotion, culminating
in £100.000 if a winner manages to
rank 10 responses correctly in the
final on May 9. The possible £1
million jackpot, which takes place
the following day, will be awarded
if a winner manages to rank 12 re-
sponses correctly. However, the
odds against that happening are
many millions to one.

Chrysalis Issues Waterboys
Compilation; TV Ads Planned

Chrysalis is mounting a major
campaign around The Best Of The
Waterboys to boost record sales to
a level that matches their reputa-
tion.

The group's reissued single,
The Whole Of The Moon, went
top 3 within three weeks of rele-
ase. However, recent market re-
search by Chrysalis among the 18
million people who buy at least
three albums a year, showed that
while 36% had heard of the band
and 12% liked them, only 1% had
ever bought a Waterboys record.

Comments head of marketing
Jason Guy, "The band have a
great reputation and they've re-
leased five albums, but people
don't know where to start. This
compilation, selected by Mike
Scott, solves that problem.

"We're putting a sheet insert
into every album featuring all the
previous album covers and a com-
plete tracklisting so that people
can cross-reference the tracks they
like and start buying the other al-
bums in their own time. It's im-
portant that they feel they are dis-
covering the band themselves."

The campaign, which will focus
on TV advertising, is based around
the success of The Whole Of The
Moon. which was also a brief hit
when it was originally released on
Island in 1985. But Guy points
out that the track has been a house
club favourite for the past three
years. Says Guy, "It's interesting
that we are bringing two different
audiences together here: the club
audience that probably knows very
little about the band and those
who've followed the Waterboys as
a live band."

Chrysalis promoted the single
through retail. "We felt radio
would be wary of a reissue,” adds
Guy. "We did a deal with the

major chains for posters and
counter cards to let people know
the single was out. There was no
hype and it went straight into the
chart.”

The  Waterboys' catalogue
albums are being kept at full
price. "I think cut-price only real-
ly works with very familiar old al-
bums," says Guy.

"There are few great contem-
porary acts around these days and
it's important to keep a premium
on them. It also has a knock-on
effect within the whole music in-
dustry. Every time a quality act
comes onto the marketplace it ex-
cites everybody and gives the
whole business a boost."

Buyout Leader Jones Resigns From Red Dragon

Red Dragon MD Neil Jones has re-
signed from the station. Programme
controller Peter Milburn has been
appointed MD and has promoted
John Gripton 1o deputy programme
controller. David Blake has been
made sales director.

Jones was involved in plans for a
management buyout of the station

late last year when Trans World
Communications was considering
the sale of its 80% stake.

But Trans World is no longer in-
terested in selling stations, particu-
larly in a somewhat down market
for media assets.

Red Dragon had reportedly been
on the block for some time. HF

MusIC & MEDIA APRIL 27 1991

5



Sony

by Emmanuel Légrond

Sony Music France looks set to
increase its move into the interna-
tional market with its two main
acts, Jean-Jacques Goldman and
Patricia Kaas.

Comments Sony Music France
international promotion co-ordina-
tor Annick Geisler, "During a re-
cent international meeting attended
by key Sony Music executives
from the US and the international
division, such as Tommy Mottola,
Bob Summers and Bob Camp-
bell, all affiliates were invited to
present their top artists. We chose
to focus on Goldman and Kaas."

While Kaas has already made
her mark on the international
scene with two albums and exten-
sive touring, Goldman's recent
rise is quite unexpected.

Says Geisler, "The difference
this time is that Goldman's song

Go

Nuit, off his best-selling album
Goldman, Fredericks & Jones, is
generating a lot of international
interest, especially from European
radio stations. Goldman's album
has already sold over 620.000
units in France and has scored two
top-10 hits. International sales
reached about 100.000 units,
mainly in  Belgium  and
Switzerland.

"Goldman's album has been re-
leased in all European countries
by Sony Music affiliates. When
the single was serviced to the
radio stations we had a lot of air-
play in countries where we never
achieved anything with Goldman."

Geisler says one new element is
Goldman's decision to make him-
self available for promotion,
which he was previously reluctant
to do. Indeed, Goldman was re-
cently in Holland for the show
"Tineke" on RTL-4, his first ever

an To List .
Of International Surprises

appearance on TV outside France,
and is expected to fly to Sweden
soon for another TV show.

US, UK Importance

In the US, Columbia has decided
to release both albums, as well as
a compilation of Goldman's
"Greatest Hits". The albums are
also out in the UK.

* The UK has also changed its at-
titude towards Kaas and
Goldman. Sony Music UK MD
Paul Russell and A&R chief
Muff Winwood had seen Kaas on
stage and were interested. They
decided to release her album and
work on her next one.

Says Geisler, "We are working
hand-in-hand with the UK com-
pany for the next Kaas album that
might include songs in English. It
is the first time we reached such a
stage of co-operation with the UK
company."

Phonogram Shuffles Team;

Promotes De Souza, Vidalenc

Phonogram France is going
through some management re-
shuffling, but don't blame it on a
lack of recent hits. PolyGram
Disques France president Paul-
Rene Albertini remains GM of
Phonogram, but has decided to
give more responsibilities to two
of the company's top executives.
Marketing manager Michel de
Souza and promotions manager
Philippe Vidalenc will add to
their current positions the title of
joint-GMs. They will run the
company on a day-to-day basis.

Comments De Souza, "For us,
it will not change many things be-
cause we have been preparing for
this during the past two years.
Philippe and T have been working
together for three years and it has
been a very productive and
friendly relationship." De Souza
joined the PolyGram group as a
salesman, then took over market-
ing at Barclay after which he was
marketing manager at Phonogram.

Vidalenc adds, "It will just add
a little more work and responsibi-
lities. We will be more involved in
the financial and administrative
decisions.” Vidalenc joined RCA's
promotions department in the '70s,
and then moved to independent
promotion, working for acts like
Alain Souchon and Laurent
Voulzy.

Another element in the new de-
velopments of Phonogram is the
recent arrival of A&R manager
Mick Lanaro. Lanaro joined
Phonogram last October. He pre-
viously worked as independent

the Scorpions’ music.

producer and was a key figure be-
hind Patrick Bruel's recent re-
lease for BMG, Alors Regarde,
the best-selling album of 1990.

Says De Souza, "The presence
of Mick is a real chance for the
company. He is one of the most
talented producers in France and
can work on very different styles
of music. He has already started
to mark his presence and we'll see
the effects of this work in a couple
of months." Lanaro has already
signed a vocal group, Les
Polyphonies Corses and Philippe
Saisse.

Phonogram France is currently
scoring high in the charts, with
success with both international
and local acts. In the past weeks,
Phonogram had a no. 1 single
with the Scorpions' Winds Of
Change (more than 400.000 cop-
ies sold, already platinum) and a
no. 2 album with their Crazy
World.

The company also enjoyed a
no. 1 compilation, Scotti Bros's
The Rocky Story, featuring the
main themes of the "Rocky” saga
(180.000 units), and a top-seller
with Francois Feldman, who has
just been awarded a diamond
award for sales over a million for
his second LP Une Presence.

Says De Souza, "It is rare to
have such concentrated success in
such a limited period of time.
With the Scorpions, we chose a
different approach than the other
European countries which decided
to focus on the hard rock side of
Instead,

with the huge success of the bal-
lad Still Loving You in the mid-
'80s in France, we have played the
ballad, and his choice has proven
to be successful. It had a quick
radio reaction and we had a very
good partnership relation with
NRJ."

Reacting to the current media
situation in France, Vidalenc com-
ments about when he first started
working in music in the 1970s,
"At this time, there were four AM
stations and three TV channels.
Promotion was limited to these
outlets. When you were doing
well in promotion, records were
selling like pancakes. A lot has
changed. CD has revived interest
in buying records, record compa-
nies have done a lot of thinking
about the way they market re-
cords, and the promotional work
has nothing to do any more with
that period".

Adds Vidalenc, "AM stations
play a lot of French chanson, so
we know we can rely on them.
They do a real job in discovering
new talent. With FM networks, it's
on a song-to-song basis.

"NRIJ has a tendency to open it-
self to new acts. With Skyrock,
it's really according to the song,
but sometimes they take chances.
For example, they helped us a lot
with the first single of VRP. We
have a policy of seducing the FMs
in the provinces, with a lot of vi-
sits from our artists. We know that
when the airplay is coherent, we
can try to persuade the FM net-
works to play our songs." EL

- & -
¥

Fa

o oad

i S

e

NRJ Plans Birthday Concert

The latest initiative in the wave of
events marking 10 years of offi-
cial private FM broadcasting in
France comes from the station
that has become the sector's big-
gest success story: NRJ.
Programme  director = Max
Guazzini has announced that the
station, which celebrates its own
10th birthday this year, is to orga-
nise a free concert in the Place de
la Nation, in central Paris, on

September 14. Acts have yet to be
confirmed, but top international
artists are promised, and Guazzini
says the event will be rebroadcast
by TV stations across Europe.
Other events planned around
the anniversary include the Euro
FM 91 festival at CNIT-La
Défense, Paris, June 21-24.
Another project, Vive La Radio,
is expected to announce its plans
shortly. PA

M&M spotlights JAZZ!

TO BOOK YOUR AD CALL:

London: (+44) 71.323.6686
Amsterdam: (+31) 20.669.1961
Milan: (+39) 362.584.424
Sydney: (+61) 2.963.5808

6

MusIC & MEDIA APRIL 27 1991




