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VIVE LA RADIO!

French Meet
For FM
Celebration

by Emmanuel Legrand

During the past 10 years, France
has jumped from the Middle -
Ages of radio, with less than 10
stations, to one of the most lively
and dynamic markets in Europe.
Although much has been accom-
plished during that period, new
technologies such as digital audio
broadcasting are promising to
radically change the radio land-
scape even more. Jean-Pierre
Ozannat, vice president of

(continues on page 38)

GEARING UP FOR A SCRUM DOWN - Opera singer Dame Kiri
Te Kanawa poses with copies of the "World In Union" album. The
"World In Union" single, the theme music for the rugby union world cup
final, has reached no. 1 in the UK charts. Pictured from (l -r): Columbia
MD Tim Bowen, album executive producer Rick Blaskey, Dame Kiri and
Columbia marketing director Brion Yates.

UK ADVERTISES LICENCE

INR2 Cash Bids To
Be Made Public

by Paul Easton

Details of the cash bids for the
winner of the UK's second inde-
pendent national radio licence
(INR2) will be made public
immediately after the applications
deadline, instead of when the
licence is awarded. There has also
been a tightening up of the infor-
mation requested in the applica-
tion's financial section, with
investors being asked for firmer
commitments.

The Radio Authority (RA)
hopes this revised procedure will
prevent a repetition of the prob-
lems and delays encountered with
the award of INR1-and in a sim-
ilar vein, the ITV franchises-by
cutting down on speculation and
ensuring that the highest bidder
has its finances in place on time.

The RA is now inviting appli-
cations to run the new station,
which will broadcast on the AM
frequencies currently used by

(continues on page 38)

French Lobbies Seek Quota US$25M Set For
Agreement By Year -End German DAB Fund
Four French broadcast lobby
groups have teamed with music
industry trade organization SNEP
to call for an agreement on music
quotas by the end of the year. The
move was welcomed by minister
of culture Jack Lang as "an
example of what has to be done."

Joining SNEP are the SNRP,
the national organization of pri-
vate stations; the SIRTI, repre-
senting independent local radio
and TV; the SNR, a group of
national FM operators; and the
CNRA, representing the local
non-profit stations. All those
organizations represent a majority
of the operating stations in
France.

The groups used the Vive La
Radio conference to declare their
opposition to quotas and empha-
size that they consider it "regret-

ful" that "the production, distribu-
tion and broadcasting" of Franco-
phone music, especially new
releases, has decreased over the
past few years. The groups also
want to reach an agreement over
the treatment of new releases of
Francophone product.

The discussions are also open
to other professional organiza-
tions. Performing rights society
SACEM, whose general manager
Jean -Loup Tournier was the
first one to call for quotas last
June, says it will join the talks.
The organizations have asked the
Ministry of Culture and broad-
casting authority CSA to sponsor
the negotiations.

SNEP GM Bertrand Delcros
says, "The fact that we have
clearly stated that the record
industry was against quotas has

EMI

been well received by radio sta-
tions and has helped to engage
negotiations. What will come of
it? It's too soon to say, but it is
now possible to have a dialogue
with the radio stations in order to
define what we expect from them
and what they expect from us in
return."

Delcros says the first step is to
agree to engage in discussion, fol-
lowed by a definition of the
framework in which the talks will
be developed, and then a move to
specific details.

Industry observers say it
seems more and more obvious
that any solution must include
station formats and each compa-
ny's commitment to Francophone
production, a concept that has not
yet been precisely defined.

(continues on page 38)

by Mal Sondock

Germany is trying to emerge as
the leader in digital audio broad-
casting (DAB) research and the
country's Research Ministry is

backing the effort with funding of
US$25 million.

Officials of the European Com-
munity's Eureka high-tech re-
search and development project say
that digital broadcasting technology
represents an area in which Europe
has a large lead over both Japan
and the US and could set the stan-
dards for the future. Representa-
tives of Deutsche Telekom (DT),
which comes under the Ministry of
Post and Telecommunications,
have outlined the progress made in
digital satellite radio (DSR) tech-
nology, which was developed with
private industry and the German
Aerospace Research Institute.

According to DT chairman Hel-
mut Ricke, "DSR represents noth-
ing less than a leap to digital sound
quality and an ease of applications
which until now has been

(continues on page 38)

No. 1 in EUROPE
European Hit Radio
SIMPLY RED
Something Got Me Started
(East West)

Coca-Cola Eurochart
BRYAN ADAMS
(Everything I Do) I Do It For You
(A&M)

European Top 100 Albums
Bryan Adams
Waking Up The Neighbours
(A&M)

THE SHOW MUST Go ON

"The latest greatest hit"

From "INNUENDO" and the newly released album "GREATEST HITS II"

Special 20 year anniversary advertorial supplement in next week's issue
The MAGIC goes on and on....
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EMAP Increases
TransWorld Stake

by Mike McGeever

UK publishing group EMAP has
emerged as the largest share-
holder in TransWorld Commu-
nications, increasing its stake in
the four station/eight frequency -
operator to 26.3% from 17.3%.

The additional share purchas-
es were made on the open
market and spread out over the
past year, says EMAP Radio
MD Tim Schoonmaker. EMAP,
which bought Radio City earlier
this year, is allowed to purchase
up to 29.99% of the stock of
TWC before being forced to
make a formal acquisition bid
for the entire company, accord-
ing to London Stock Exchange
rules.

Schoonmaker declines to
comment on whether EMAP is
planning a bid for the company.

For The Record
In INI&M's October 19 issue
on page 10, it should be cor-
rectly noted that Polydor Italy
has for the first time invested
in a radio campaign for a sin-
gle, (Everything I Do) I Do It
For You, by Bryan Adams,
and not for the album Waking
Up The Neighbors as previ-
ously reported. The ad cam-
paign for the single ran on
Radio Deejay and RTL 1023.
Hit Radio.

Also, in the same issue, on
page 42, it should be noted
that Radio Tango and Radio
Limelight are the number four
and five rated stations in Oslo.
The number one and two sta-
hurls are NRK 1 and Radio 1,
respectivel

"We are looking at TWC as a
good long-term investment," he
says.

At the time of the Radio City
acquisition, EMAP CEO Robin
Miller said the publisher wanted
to increase its portfolio of radio
investments responsive to leg-
islative changes affecting the
industry. The Radio Authority
(RA) allowed EMAP to increase
its shareholding in TWC on the
understanding that, in the event
of a ruling by the Home Office
to the contrary or a third party
having opposing such a deal, the
publisher will reduce its hold-
ings to 20% within a reasonable
period of time.

Under Parliament's Broad-
casting Order 1991 (Restrictions
On The Holding Of Licences), a
company owning stakes of 20%
or more in a radio station is
deemed to own the licence even
though it might not represent the
controlling interest of the sta-
tion. Also, a company cannot
own more than six licences.

EMAP's increased stake in
TWC, based on a literal inter-
pretation of the rules, would
show it to be the holder of eight
licences.

However, the RA's discre-
tionary powers (via Parliament)
permit it to interpret the legisla-
tion on a case -by -case basis. RA
secretary John Norrington
says, "There was some worry
that TWC's licences would be in
jeopardy. The language of the
provision in the Broadcasting
Order is ambiguous and wrong.
We are trying to persuade the
government to change it."

Norrington says that EMAP
is not being treated preferential-
ly. "This is not a special favour
to EMAP or TWC," he com-
ments. "The Radio Authority
would treat any other sharehold-
er the same way."

M&M BUSINESS CALENDAR

 November 15-16 - Broadcast
Promotion & Marketing
Executives UK, Conference
& Awards, Moat House Inter-
national Hotel, Glasgow, Scot-
land. Tel: (+44) 423.520 404.

 November 8-10 - Indepen-
dent Music Meeting, Florence,
Italy.
Tel: (+39) 55.238 2305.

 November 16-17 - NAB GM
Roundtable, Sheraton Imperial
Hotel & Towers, Research Tri-
angle Park, NC, US.

 November 29 - Benelux Inter-
national Song Festival,
Alphen Ad Rijn (near Amster-
dam), Netherlands.
Tel: (+31) 04.167 73270.

 December 2 - Independent
Radio Advertising Awards,
Grosvenor House Hotel, Lon-
don, UK.
Tel: (+44) 71.486 4533.

 December 5 -9 -Music -Vision -
Media Trade Fair, Athens,
Greece. Tel: (+30) 1.7753 857.
Fax: (+30) 1.7704 964.

 January 4,1992 - Norderslag
Music Festival, De Ooster-
poort, Groningen, Holland.
Tel: (+31) 050.680111.

 January 19-23,1992 -
MIDEM '92 (International
Music Industry Market),
Palais des Festivals, Cannes,
France.
Tel: (+33) 1.4505 1403.
Fax: (+33) 1.4405 0223.

 February 11-18 -1992 Win-
ter Olympics, Albertville,
France.

 June 10-13,1992 - National
Association of Broadcasters
Radio Montreux Symposium
and Exhibition, Montreux,
Switzerland.
Tel: (+1) 202.429 5405.

DOMINGO DOES BROADWAY -A variety of executives gathered
recently at Warner Music International's New York offices to discuss the
forthcoming release of Placido Domingo's album of popular Broadway
songs entitled "The Broadway I Love." The album is slated for mid -
November release. Pictured from (kr): Atlantic senior VP/GM Mark Schul-
man, East West MD Juergen Otterstein, Warner Music Group chairman
Robert Morgado, Warner Music International chairman Ramon Lopez,
Placido Domingo, Atlantic co-chairman Ahmet Ertegun, Domingo's attor-
ney Axel Meyer-Wolden, East West marketing manager Lars Ingwersen
and London Symphony Orchestra conductor Eugene Kohn.

New French Acts
Get FAIR Support
For the third year in a row, a
French fund called FAIR has
selected 15 young and upcoming
rock bands, and will support them
during a whole year financially
with joint promotion activities
and with professional advice. The
Ffr2 million fund is financed by
the Ministry of Culture, the brand
Ricard, acting as a sponsor, and
various professional organiza-
tions such as performing rights
society SACEM, the FCM
(Foundation for Musical Cre-
ation) and collecting society
SCPP.

Each band will receive
Ffr40.000 in tour support for a
year, or to buy stage equipment or
instruments. In addition, FAIR
will run numerous ads announc-
ing the concerts of the bands.

Managers of these bands will
receive free training.

Bands such as VRP, now
signed to Phonogram, Dominic
Sonic (on Barclay), Elmer Food
Beat (who eventually sold over a
half -million copies of their first
two albums) and rap radicals
Supreme NTM, were among the
acts who have previously benefit-
ted from FAIR's subsidies.

The new list of bands, chosen
by a jury of 15 professionals,
includes rap band I AM (Labelle
Noir/Virgin) and ragamuffin
band Massilia Sound
System-both from Marseilles;
Maracas, from Montpellier (on
Squatt/Sony Music); Marcel
Kanche; Zebda; Les Pires and
Wroomble Experience.

EL

TOO LEGIT TO QUIT - EMI delegates gather at the launch party of
Hammer's album 'Too Legit To Quit' which was released worldwide
October 28. Pictured from (l -r): EMI/Capitol Mexico MD Enriquez de
Noriega, EMI Italy MD Roberto Citterio, Capitol/Parlaphone UK divi-
sional MD Andrew Pryor, EMI Music Worldwide CEO Jim Fifield, EMI
Germany MD Helmut Fest, EMI Music International UK director Hennie
V. Kuijeren, Hammer, EMI/Capitol Canada MD Dean Cameron, Capitol
Records US president Hale Milgram, EMI Music (London) marketing
director/international sector Jean Francios Cecillion, Toshiba EMI GM
Masaaki Saito, Hispanox Records Spain MD Raphael Gil, Capitol
Records US VP international Tom Corson, Hammer's manager Louis Bur-
rell and Capitol/EMI North America president Joe Smith.
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UNITED KINGDOM

NO BOW TIE REQUIRED - Phil Collins was named songwriter of
the year at the llth annual American Society of Composers, Authors
and Publishers (ASCAP) awards dinner at Claridges in London on
October 3. His award was given for achieving the greatest number
of performances for songs "Another Day in Paradise," "Wish It
Would Rain Down" and "Something Happened On The Way To
Heaven." Pictured from (I -r): ASCAP president Morton Gould, British
Performing Rights Society CEO Michael Freegard, Collins, songwrit-
er Diane Warren, ASCAP MD Gloria Messinger and ASCAP UK
regional director James Fisher.

Dismember Albums
Seized By Customs

by Ben Lewis

HM Customs & Excise has
served a seizure notice on
importers Plastic Head Distri-
bution over a consignment of
albums and singles by thrash
metal band Dismember on the
German Nuclear Blast label.
The album of interest was titled
Like An Ever Flowing Stream
and contained such tracks as
(single) Skin Her Alive, Bleed
For Me and Sickening Art.

The cover featured Dismem-
ber band members bare -chested,
covered in blood and brandish-
ing upside-down crucifixes. HM
Customs & Excise detained the
complete shipment of several
hundred Nuclear Blast records

ordered by Plastic Head last
October 9, after noticing the
recording titles on the invoices.

All the withheld material,
including Deathstrike's Fuck-
ing Death, was later released
with the exception of records by
Dismember. The central cus-
toms directorate judged the
material obscene under the Cus-
toms Consolidation Act of
1876.

Plastic Head claims it has
imported these records between
six and 10 times already this
year and this is the first time
customs officers have acted
against the importer. Earlier this
year, customs seized hundreds
of albums by US rap band
NWA.

NEWS IN BRIEF

MTV VJs Return To
Roots, Talk To Talent

MTV Europe VJs are going
back to their home countries to
meet leading local talent. For
four consecutive weeks, VJ
Rebecca de Ruvo returns to
Sweden, Simone Angel travels to
Holland, Kristiane Backer visits
Germany and Paul King returns
to Ireland, Belgium and the UK.

Bands highlighted will include
Sweden's Army of Lovers, New
Zealand's Crowded House, Ger-
many's Scorpions and Belgium's
Clouseau. Famous international
artists such as New Kids on the
Block, Lisa Stansfield and
Michael Bolton, among others,
will also be in MTV's studios.
BL

Sony Signs With T99
Sony has revealed details of a

worldwide label and publishing
deal with Belgian dance producers
T99. The team of T99-Olivier
Abbeloos and Patrick de
Meyer-is calling the new label
Emphasis. The first release, T99's
own single Nocturne, entered the
UK chart at no. 36. BL

Kiss Enhances
Stereo Sound

Kiss FM/London is introducing

Sound B.A.S.E. audio processing on
some of its specialist shows. Accor-
ding to Kiss, the system enhances
the stereo sound, giving it a 3-D
effect, and is already used by the
oragnizers of several major "raves."

Initially, it will be used on
Colin Faver's weekly techno
show. There are also plans to
utilise it on the hardcore and house
shows, as well as one-off specials.

PE

Coastline Radio Hits
Spanish Airwaves

by Paul Easton

Coastline Radio 97.7 FM, the
first 24 -hour English -language
radio station in Spain, was set to
begin broadcasting on November
4. Based in Malaga and covering
the main resorts on the Costa del
Sol, Coastline is targeting an esti-
mated 100.000 British and other
English-speaking residents and
tourists.

Programming will be based
around a "gentle" MOR music pol-
icy, designed to suit the slightly
older -age group of English speak-
ers, with specialist music pro-
grammes in the evening. Overnight
programming between 01.00 and
08.00 is expected to be provided
by UK -based satellite station

Quality Europe FM/Cheltenham.
Coastline will also be carrying
Independent Radio News bul-
letins live from London via satel-
lite, as well as providing its own
service of Spanish and local news.

Station manager Howard
Brereton says Coastline is being
backed by an existing Spanish sta-
tion, Radio Torrox Internacional.
"I have actually been doing a daily
show at another local station for
the past few years, and with Coast-
line we feel we are meeting a
demand that already exists. We are
not setting up a 'ghetto station', but
our aim is to provide local news
and information for people who
are unable to speak Spanish," says
Brereton.

He adds that research has

shown that news is an important
part of its programming. "Foreign
residents in Spain want to learn
about Spain, and its ever-increas-
ing role as part of Europe. Until
now, the language was a barrier to
understanding. Coastline Radio
will make living in Spain as a for-
eigner more understandable and,
therefore, more enjoyable," com-
ments Brereton.

As well as local advertising, the
station also hopes to vend airtime
to the British through UK sales
house Independent Radio Sales
(IRS). Adds Brereton, "This is a
new market, and realistically we
don't know how much to expect
from the UK. But, IRS is opti-
mistic and we have no reason to
doubt them."

Radio Authority Acts On Complaints
by Mike McGeever

The Radio Authority has upheld
three complaints against Chiltern
Radio Network's Galaxy FM/
Bristol. One alleged that last June,
a Galaxy DJ tried to skew a
GWR/Swindon contest. In the
contest, GWR listeners would get
£100 (app. US$163) if they phoned
in stating on -air that they were
GWR listeners. The Galaxy DJ
urged his listeners to phone in
announcing on -air that they were
Galaxy listeners. The Radio
Authority called the stunt a "hoax."
Galaxy has since apologised to

GWR and reprimanded the DJ.
Another complaint alleged news

bulletins were sponsored contrary to
Radio Authority guidelines. Galaxy
officials agreed there had been
some deviation from policy which
could have led listeners to conclude
the bulletins were sponsored,
although that was not the case.

No fines or sanctions were
imposed as a result of these two
complaints. However, the station
was fined £800 on a third com-
plaint over Galaxy's failure to pro-
vide logging tapes. That case was
subsequently dismissed.

In a review of 66 allegations,

the Radio Authority upheld five
other complaints against five sta-
tions and one against an advertis-
er. Some of the complaints were
as follows: an Invicta Radio/Kent
DJ allegedly misled listeners to
believe the group Bros would be
interviewed live in the studio
when it was done via satellite the
previous day; Turkish Commu-
nity Radio/London reportedly
broadcast material containing
offensive language; and Sunrise
FM/Bradford allegedly breached
its promise of performance for
failing to carry Afro -Caribbean
music.

TDK Student Chart Debuts
Tape manufacturer TDK and pro-
motion company Streets Ahead
have joined forces with the UK's
25 student radio stations to launch
a new music chart. Embracing
rock, pop, dance and hip hop, the
TDK Campus Chart is expected to
be a strong indicator of what is
happening musically at UK univer-
sities and colleges.

The chart will be compiled by
Streets Ahead from 200 returns
received from student stations and
magazines, and will consist of a
Top 25 with five "breakers."

Comments Streets Ahead MD
Cathy Richardson, "Student radio
stations are an important factor in
promoting new talent. They cur-
rently reach over 90.000 students,
despite being restricted to the cam-
pus [via a low -power AM 'induc-
tion loop' transmitter]. However, it
will soon be possible for them to
get limited -power FM licences,
giving them a chance to reach lis-

teners outside the campus."
All of the stations will broadcast

a monthly, hour-long Campus Chart
Show. The programme, presented
by Radio 1 DJ Liz Kershaw and

produced by Alan Mann at Radio
Luxembourg's London studios,
will feature the main climbers and
breakers from the chart, as well as
news of tours. PE

DOIN' THE DEAL - Betty Boo has signed a worldwide record deal
with WEA. She is currently working with producer John Coxon on her
follow-up to "Boomania," her debut album. Betty Boo will continue to
release records in North America through Sire Records. Pictured (l -r):
WEA UK A&R director Michael Rosenblatt, Larry Frazin (management),
Betty Boo, WEA UK chairman Rob Dickins, Ann Barett (management)
and WEA UK MD Jeremy Marsh.

MUSIC & MEDIA NOVEMBER 9 1991 5



FREQUENCIES TO BE ASSIGNED IN FEBRUARY

Broadcasters Form
DAB Association

by David Roe

The first digital audio broadcast-
ing (DAB) frequencies for France
will be allocated in February 1992,
when a CAMR conference will
distribute the frequencies around
the 1.5 or 2.5 GHz spectrum to the
terrestrial and satellite services.

In anticipation of this new
technology, a DAB club has
recently been formed to encourage
the development of new technolo-
gies for radio broadcasting, in par-
ticular those of the Radio Data
Systems (RDS) and DAB.

The association is presided
over by Roland Faure (CSA);
with VP Jean-Louis Lafleur
(Radio France) representing the
radio community, VP Bernard
Pastre (Thomson-LGT) repre-
senting the technological sector;
Francois Manieux (CSA) as sec-
retary; Jean Ruff (TDF) as trea-
surer; and Olivier Meaux (TDF)
as general delegate.

The objective of the club is to
create a forum where radio and
the technological industries can
meet to develop a product acces-
sible to the public. DAB is still
only in its test period and is not
likely to become commercially
viable in France for some time.
"The cost-effectiveness should
not be considered in terms of net-
works, but in terms of receivers,"
says Meaux. "Commercialization
will not begin until 1995 and we
don't expect them to become
accessible to the public until
then."

In its experimental phase, the
number of receivers is limited.
"The operation on hand is only a
trial run between now and 1992.
We will put into operation not
more than a few hundred
receivers to be installed in the cars
of different radio station directors,
for example, or people who not
only understand the technology,
but also those who are likely to be

able to promote the system," he
says.

The system is also under trial
in Rennes, under the aegis of TDF,
where it is being tested not as a
technological innovation, but as a
possibly viable radio product.
Other pilot programmes are
planned, including a trial run on
the French/German border in

1992.
The French DAB technology,

which is a fusion of the Musicam
and Digicast systems, has several
advantages, not the least of which
is the ability to transmit with a
minimal power source. It has
attracted attention outside of
France, particularly the US. "In
the US, some of our technical
competitors are interested in
DAB," says Meaux, "notably the
[radio industry trade association]
NAB, which is interested in pro-
moting the system, using the con-
cept which has been developed in
Europe."

Growth Reported For O.C.
Musica, Convencional

by Anna Marie de la Fuente

Both newly launched EHR net
Onda Cero Musica and Conven-
cional (news/talk) are breaking
audience ratings records, according
to the results of a weekly study
conducted by research company
ICP Radio.

The survey, which covers the
week of October 14-18, reveals
that Onda Cero Musica captured
386.000 listeners, more than doub-
ling its original audience, just a
week after it began test card trans-
missions on October 7.

Onda Cero Musica head of
music Maria Jesus Prieto con-
firms the official November 9
launch date for the new net. "By
this time, we will have tied up all

the loose ends. We're presently
making some programming adjust-
ments, but what you hear now
comes pretty close to the definitive
programming," says Prieto.

Among the labels, the general
attitude towards the new EHR net-
work is "wait -and -see." Says Vir-
gin Publishing head Juan Mar-
quez, "Onda Cero has strong
financial backing. It could very
well stimulate the radio industry in
Spain."

The new 84 -station EHR web
(45 fully -networked and 39 after-
noon link -up stations) airs a mix of
international and local hits, with
more emphasis on international
product (see M&M October 5).

Equally, if not more impressive,
is Onda Cero Convencional's rat-

ings, which jumped from an audi-
ence of approximately 500.000
before its re -launch on September
30 to 1.2 million in three weeks.

According to Onda Cero Con-
vencional PD Jose Maria
Baviano, "We've virtually tripled
our audience since then." He adds
it now reaches 6.2% of the total lis-
tening population of around 24
million.

The news/talk FM network had
lured celebrity presenters such as
Luis del Olmo, whose magazine -
style talk show "Protagonistas" had
already acquired a strong follow-
ing when he was at rival private
network COPE. Also aboard are
Julia Otero, as well as Onda Cero
mainstays Andres Aberasturi and
Luis de Benito.

Cadena Dial Assists Free Madrid Salsa Gig
Cadena Dial, SER's all -Spanish
music network, handed out tree
tickets to the October 15 salsa
concert, Abrazo Caribeno de
Puerto Rico, held in Madrid.

The concert, organized by the

Puerto Rican government, fea-
tured world-renowned salsa
artists' Lalo Rodriguez, Edii
Santiago, Cheo Feliciano,
Ismael Miranda, Andi Mon-
tanez and Tony Vega. The Puerto

Rican state had arranged the free
concert in gratitude for the
Principe de Asturias award, given
out by the Spanish government.

AMd1F

Virgin Puts Feron On
The Radio 'Screens'

by Emmanuel Legrand

Virgin France has launched an
original marketing campaign
linking one of its new artists.
Louise Feron.with ads in tine-
mas and radio stations. The
record company has produced a
45 -second advertising spot
inspired from a videoclip shot in
Scotland and Paris for Feron's
song Souvenirs de l'Avenir. The
campaign, the value of which
was not disclosed, started Octo-
ber 30 and will run eight weeks.

The spot will be shown in 227
cinema houses in 18 cities. Virgin
forecasts that over two millio
cinema viewers will see it.

The spot starts with a voice-
over saying, "We want you to
discover a young artist and today
the possibilities for that are quite

In each city. the spot
will end with the logo of the
leading radio station.

Stations involved are Metro-
polys/Lille, Top/Strasbourg. RVS/
Rouen. Vibration/Orleans, Radio
L/Metz. M Radio/Saint Etienne,

Radio Scoop/Lyon, Vitamine/
Toulon, Radio Service/Marseille,
RMC/Cannes. Sud Radio/
Toulouse, Radio Nantes, FM
Ile/Rennes, Bleu Marine/Lorient,
West FM/Le Mans. Wit
FM/Bordeaux and Nemo/Nimes.

Virgin marketing manager

Alain Artaud explains, "The
ways to expose new acts are very
limited. especially on FM net-
works. Nevertheless, there are

some radio stations outside Paris
that still play the game and take
some chances with new artists.
That is why we have tried to link
stations and cinema, a media that
is rarely used to promote records,
but reaches the 15-25 year-olds-
the same public as the radio sta-
tions.

"We have discussed the pro-
jects with the leading local FM
stations-most of them on the
Media Control panel-and they
have reacted to this very posi-
tively. We have asked for nothing
in exchange, but most of them
have now added the song to their
playlist."

Legends Coverage
Goes Worldwide

Twenty-five top radio stations
from key countries ranging from
Australia, Japan and Singapore
to Europe and the Americas
linked up to the live recording of
the Guitar Legends festival, syn-
dicated by Rock Over London.

Fifteen opted to air the mega -
event live. In the case of Latin
America, the BBC World Ser-
vice broadcast was time -

delayed.
The Seville Expo '92 preview

event came to a close on a heavy
metal note on October 19. end-
ing five nights highlighted by
some moments of true brilliance
and historical pairings.

While rumours were rife on
the last-minute participation of
Eric Clapton and Mark
Knopfler. the only surprises
sprung on the audience were the
repeat appearances of artists
who had played the previous
nights.

Bob Dylan and Keith
Richards were joined by Steve
Cropper (of Booker T and the
MGs fame), who had played on
the first night, which had been

dedicated to blues. rockabilly
and soul.

TVE Airs Show
Spanish state -run TVE

broadcast the concerts immedi-
ately after they ended-a last-
minute decision on their part
which prompted gripes from
Tribute Productions principal
Tony Hollingsworth.

Hollingsworth says that he
had been negotiating with TVE
for a year. "Despite this, it only
confirmed its choice of a

delayed broadcast three days

before the event."
In response to queries on the

absence of some big name stars,
Hollingsworth stressed that this
was inevitable at these types of
festivals. "With Guitar Legends,
we've covered all the aspects
and influences of this instru-
ment during the last 40 years,"
he says.

He adds that classical guitar,
not featured in this event,

deserves its own festival.
AMd1F
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Rights Decision Puts
Pressure On Privates

by Norman Weichselbaum

The Austrian neighboring rights
collecting society LSG has
entered into negotiations with
the six biggest private radio sta-
tions in the country as a result of
a recent decision by the Austrian
Supreme Court of Justice.

The decision means that from
now on, it is not enough to have
broadcasting rights in the coun-
try where a radio or TV station is
transmitting from, but it is also
necessary to obtain all rights in
the countries where these pro-
grammes are received.

The decision is likely to
affect all private stations in Aus-
tria which, in the past, have been
able to avoid the public ORF
monopoly by sending their pro-
grammes from Italy, Hungary
and Czechoslovakia.

As a result of the decision,
the LSG is now negotiating with

Radio CD International/ Vien-
na, Antenne Austria/Vienna,
MM 2/Graz in Syria, Radio
Transalpin/Innsbruck, Radio
Zirog/Innsbruck and Apena-
dria/Villach.

5% Ad Levy
LSG MD Dr. Harald Michel

comments, "We are of the opin-
ion that commercial stations
worldwide have to pay more
than stations which are under
public law because they broad-
cast more music. For this reason,
we want to have 5% of the
advertising revenue of each sta-
tion and this money will be
divided among the artists."

That percentage, says a Radio
CD spokesperson, "is unrealisti-
cally high. We have blazed the
trail for private stations. We had
to struggle hard to get our
turnover up to Sch70 million

(app. US$5.5 million). Do they
want to penalise us for it?"

Btichel disagrees. "We really
want an agreement that is accept-
able for both sides. But, if cer-
tain radio stations do ignore the
new judgement, the LSG will
take them to court," he says.

One of the few stations pre-
pared for the decision is
Antenne Austria. Comments sta-
tion MD Walter Schneider-
Schwarzbauer, "Antenne Aus-
tria began debating contract
details with the LSG in 1990.
We decided on the most impor-
tant points, and I think that the
contract will be signed at the end
of the year."

Schneider-Schwarzbauer con-
firms that LSG royalties will be
a difficult supplementary finan-
cial burden, "but if we can raise
our advertising capacity utilisa-
tion from 75% to 100%, we can
get through it."

Ad Execs Give Sales Tips
On Radio Marketing
Approximately 500 members of
the broadcasting and advertising
industries gathered to discuss the
radio industry in Munich at the
fourth annual broadcasting con-

ference, organised by the Bava-
ria Communications Commis-
sion. The two-day congress be-
gan on October 16.

One workshop held in con -

NEWS IN BRIEF

Monnich Named FFH
Sales Manager

Hessen statewide private broad-
caster FFH/Frankfurt has

appointed Birgitt Monnich as the
new sales manager. She will

mainly be involved with develop-
ing regional business. Monnich
has previously worked at both
Radio RSH/Kiel and in sales at
the TV Sport Channel. MS

FFH Plays Birthday
Roulette

Statewide private station FFH/
Frankfurt is offering DM2.000
(app. US$1.000) in a birthday
roulette competition run three
times a day on the station. The
roulette wheel will come up with
a birthdate and listeners born on
that day can call in and try to win
the cash prize. If a set of ques-
tions are not answered correctly,
the DM2.000 goes into a jackpot
and the next winner can win dou-

ble the money or more. The cash
will be delivered in sacks in a
four -axle cement mixer. MS

New Frequencies
Planned For Hessen

Five to six important terrestrial
frequencies will be available
early next year S covering the
state of Hessen as a result of the
demise of the Warsaw Pact.

Both the public station Hes-
sischer Rundfunk/Frankfurt
and the statewide private station
FFH/Frankfurt are vying for the
frequencies. Says FFH PD Hans
Dieter Hillmoth, "We'll be sit-
ting down late this year with
representatives of Hessischer
Rundfunk and the commission
to decide exactly how the fre-
quencies will be divided
between us. I don't see any pos-
sibility for additional private
station licences for Hessen since
the political party in power
[SPD1 is not in favour of more
stations." MS

junction with advertising execu-
tives offered a solution to the
problem of sinking radio adver-
tising budgets. Ad executives
Martin Schrey of Heye &
Partner in Munich, Werner
Beitz of MediaCom in Dussel-
dorf and Klaus Kuster of
Michael Conrad & Leo Bur-
nett in Frankfurt have set up the
following guidelines for the
radio industry to reach agencies:
 The station must provide a
picture of its main target group
and image;
 The station must present a
very professional image and
advertising plan to the agencies;
 The station must provide
more up-to-the-minute data,
especially for listener results of
specific programmes.

At a second workshop enti-
tled "Organisational Structuring
Of Local Radio Stations," it was
pointed out that one of the
biggest problems facing private
radio is the lack of structure and
exact formatting of the individu-
al private stations. Much too
often, the sales and marketing
departments accept programme
ideas from potential advertisers
without checking to see if the
programme fits in with the
format of the station, or if it will
be attractive to the target listen-
ing group. MS

CHAMPAGNE CELEBRATION - Songwriter Doro Pesch has

agreed to extend her contract with Schacht Musik Verlag (SMV). The
contract will cover Pesch's current album "True At Heart," which is rid-
ing high in the German charts, as well as future productions. Pictured
from (4): Pesch's manager Alex Grob, Pesch, SMV publisher Benjamin
Schacht and attorney Jens Schippmann.

Haas, Horhammer
Are New GM Team
At Antenne Bayern

by Mal Sondock

Antenne Bayern/Munich has
appointed 36 -year -old, American -
born PD Mike Haas and sales
manager Karl -Heinz Horham-
mer to operate jointly as the sta-
tion's new GM.

They replace former GM Don
McLoughlin, who is leaving to
pursue outside interests.

"Don is one of the finest GMs
that I have ever met," comments
Haas. "Actually, the GM post that
Horhammer and I share virtually
means doing most of the things
that we have been doing in the
past.

"Horhammer, who now is
officially the co -GM in charge of
sales and marketing and the offi-
cial representative for manage-
ment, is handling sales, legal mat-
ters and business -related affairs.

"I will take care of logistics,
programming, the technical
department, personnel and the
basic infrastructure.

"We're both basically happy
with the development of the sta-
tion. Despite a 44% increase in
station competition since our
launch in 1988 and the fact that
we have about 10% of the kilo-
watt power of the giant public
station Bayerische Rundfunk,
we've managed an overall market
share increase of 2% over the pre-
vious year and 10% to 15% in the
major cities in Bavaria."

Haas adds, however, "Our
main problems lie internally, par-
ticularly with the situation with
our owners, who often have a
conflict of interest because they
own shares in stations that we are
competing with for advertising
income and listeners."

AUBERGE AWARD - Chris Rea is awarded a platinum disc for his
"Auberge" album after appearing in concert in Hamburg. Pictured from
(4): WEA press manager Roswitha Eming, Rea's manager Paul Lilly,
WEA marketing director Bernd Dopp, WEA MD Gerd Gebhardt, tour
promoter Marek Liebernerg, WEA senior product manager Alexander
Maurus and Rea.
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