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French Radio
Upset Over
Allocations

by David Roe

The short-list of candidates that
France's CSA has drawn up to be
awarded frequencies in the
Languedoc-Roussillon region has
radio stations furious. The reason:
'generalist' AM stations like RTL
and FM music networks like NRJ
have been tentatively allocated
only 9% and 39%, respectively,
of the 161 frequencies being
awarded.

So far, 133 candidates with
432 requests have expressed
interest in the frequencies which
serve about 2.1 million people, or
between 3.5% to 4.0% of the total
French population. Major cities in
the area are Toulouse and Mont-
pellier.

(continues on page 38)

Craven, Seal
Lead Brits

Nominees List
Beverley Craven and Seal
earned the most nomina-
tions-three each-for the 1992
Brits Awards to be held on
February 12 at London's Ham-
mersmith Odeon. Both perform-
ers are up for best album, best
newcomer and best artist.

Other performers picking up
multiple nominations were
Kenny Thomas (male artist,
British newcomer), Cathy Den-
nis (female artist, British new-
comer), KLF (group, album) and
Simply Red (group, album).

Sentimental favourite Queen
earned one nomination for best
British group.

(continues on page 38)

GOLDEN RADIO - EHR station SAF Radio City/Stockholm celebrates
its "Radio City Hits No. 1" complilation album going gold in Sweden
(50.000 copies). Pictured (top row 1-r) are station music producer Niklas
Ehring, station manager Martin Loogna, DJ Jesse Wallin and station
owner Anders Kempe. On the bottom row are (1-r) station president
Christer Baldhagen and Sony Music Sweden vice president Per Sundin.

Kinnevik Launches Z Label;
Talks With Warner

by Gerard O'Dwyer
Sweden's Kinnevik Group, the
Nordic region's most dominant
and potent force in commercial
broadcasting, has expanded its
interests in the music business
with the launch of Z Records.

Kinnevik is in advanced talks
with Warner Music Sweden,
which could lead to bringing the
company on board as a partner
while the fledgling label gets its
feet on the ground.

"We are very close to a distri-
bution agreement with Warner
and both sides are anxious to
close a deal soon," says newly
appointed Z Records MD Leif
Kack. "The fact that I went to
Warner first has more to do with
my personal linkS with the com-
pany than any partnership con-
nections with Kinnevik. I know
my way around Warner and it

helps to know the people." Kack
has worked for Warner -owned
Metronome Records in the past
and worked with Abba manager
Stig Andersson at Polar Music.

Warner Music Sweden MD
Hans Englund describes the
probable deal as a "joint -venture.
operation." He says, "They will
be concentrating on A&R and
production, and Warner takes care
of marketing, distribution and
sales. It will be very much a pop -
based label." Englund also does
not rule out future equity stakes
by Warner.

Kinnevik, a communications
group controlled by, the New
York -based Swede and. Scandi
media mogul Jan Stenbeck, is
said to have opened talks with
Warner Music following informal
discussions between the two
groups which predated Z Records'

(continues on page 38)

FAILURE TO PAY GRAMO ROYALTIES

Majors Boycott 20
Norway Stations

by Kai Roger Ottesen

Seven major record companies
are temporarily boycotting 20
Norway radio stations over their
refusal to pay royalty fees to
GRAMO, the country's artists,
musicians and producers rights
organization. The deadline for the
stations to pay GRAMO was
December 1. Participating in the
censure are BMG Ariola, CNR
NonStop, EMI Norsk, Poly -
Gram Records, Sony Music,
Virgin Records and Warner

Music. The companies will not
service stations or even allow
artist interviews until GRAMO
fees are paid.

Comments Virgin head of pro-
motion Marit Nielsen, "We have
to think about our artists. Legally,
they have the right to be compen-
sated for airplay. We can't work
with stations that do not respect
our artists. Many artists live from
this income. However, I under-
stand the financial difficulties at
many stations. But everybody

(continues on page 38)

UK Recession Lingers,
Album Sales Off 7%

by Ben Lewis

The recession continued to hit the
UK music industry as album trade
deliveries declined 6.7% to 29.3
million units for the third quarter
of 1991, according to the British
Phonographic Industry. It's the
third consecutive quarterly drop
this year. Album unit shipments
dipped 8.2% during the second
and 7.8% in the first quarter.

The value of album deliveries
increased slightly, up 2.8% to
£126.8 million (app.US$228 mil-
lion). Overall, the value of total
soundcarrier shipments didn't keep
pace with inflation, increasing
3.7% to £146.2 million versus an
estimated 4.8% inflation rate.

CD shipments jumped 33.3%
to 13.5 million units worth £70.7
million (+24.4%), while LPs
dropped 48.4% to 2.3 million units

worth £7.8 million (-45.6%). Cas-
settes fell 19.8% to 13.5 million
units worth £48.2 million (-7.4%).

Thanks to the success of
Bryan Adams' hit (Everything I

(continues on page 38)

No. 1 in EUROPE
European Hit Radio
MICHAEL JACKSON
Black Or White
(Epic)

Coca-Cola Eurochart
MICHAEL JACKSON
Black Or White
(Epic)

European Top 100 Albums
MICHAEL JACKSON
Dangerous
(Epic)

BRAVO
Oct 91 : Un concierto "sold out" en el Zenith de Paris
y una gira triunfal por Francia

Bravo y gracias a Ana, Jose Maria y Nacho.
Gracias igualmente a Rosa Laguarrigue, Sandra R
Jose Maria Camara, Alvaro de Torres
y a todo el equipo de colaboradores de BMG Espana.

otondo,

ECANO
ESULTAIDO .

Nov. 91 : Por la primers vez en la historia
de las listas de yentas francesas,

un groupo europeo clasifica 3 LP's en el Top 50 (semana 44) :

n°29 "Descanso dorninical"400.000 LP's vendidos
n°24 "Aidalai" version espafiola
n°37 "Aidalar' incluso 7 canciones en frances
130.000 LP's vendidos

B,AC1 FRANCE
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Keep in Touch !

Midem Radio is where the international radio
industry comes to meet.

Conference sessions, seminars, new product
demonstrations and the chance to exchange
ideas with colleagues working in the fastest
developing radio markets in the World.

Can you afford not to be there ?

Get the latest on Midem Radio in January 1992.

Keep in Touch at Midem !

MIDEM RADIO
At The World's Music Market

Palais des Festivals, Cannes, France
19-23 January 1992IL

FOR INFORMATION CONTACT LUCY SMITH, THE UNIQUE BROADCASTING COMPANY, PARIS  TEL: 33 (1) 45 66 76 62  FAX : 33 (1) 45 66 77 12
SIMON COLE. THE UNIQUE BROADCASTING COMPANY, LONDON  TEL : 44 (071) 402 10 11  FAX : 44 (071) 402 32 59
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Radio Authority Dismisses
NUJ Claims; LBC Cleared

by Paul Easton

Allegations by the National
Union of Journalists (NUJ) that
LBC Newstalk/London breached
the terms of its licence have been
dismissed by the UK Radio
Authority (RA). Crown Com-
myniCations, LBC's owners, also

/denies NUJ claims that one of
Crown's major shareholders, Aus-
tralia -based Aspermount, is in
financial trouble after losing a
A$12.9 million in the year ended
June 1991.

The allegations were contained
in a dossier sent to the RA. The
NUJ claimed that the station was
failing to maintain the necessary
logging tapes of its output, and
also expressed concern over the
quality of the Independent Radio
News (IRN) service and the future
viability of the "Newslink" adver-
tising package that funds it.

RA spokeswoman Tracey
Mullins says LBC is in the clear
over the logging tapes. "We have
looked into the matter of the tapes
and are satisfied that they are in
place," she says. "Stations are
required to keep the tapes for 42
days, and we can call on them at
any time.

"All other allegations made are
not the concern of the Radio
Authority, but a matter for the
shareholders of Crown Communi-
cations."

Crown Communications' direc-
tor of corporate affairs Brian
MacLaurin says the NUJ's claims
are groundless. "They are the ram-
blings of disillusioned journalists
whose union has been de -recog-
nized," he says.

Over the past year LBC and
IRN have been forced to make
wide -scale redundancies and other
cutbacks following a downturn in
ad revenue. As a result, there have
been changes in long-established
working practices, and the NUJ

was recently de -recognized by
LBC management.

MacLaurin believes that LBC
has now turned the corner, is
becoming stronger and that the
audience is increasing. However,
he does admit that the IRN board
is currently considering new pro-
posals for Newslink, but dismisses
rumours that Capital Radio/Lon-

don is planning to pull out, or even
that IRN might move to Capital.

"Newslink is a problem, but it
is currently under negotiation with
Capital over the price," he says.
"Crown and Capital are committed
to a strong, national news service
via IRN. There is absolutely no
chance of IRN going to Capital."

Maker's Golden
Rose Wins Jazz

FM Bidding
David Maker and Golden Rose
Communications have succeeded
in their hid for Jazz FM/London.
Their offer of £10 cash and one
new Golden Rose ordinary share
for each Jazz FM share was
accepted by a majority of the sta-
tion's shareholders. The deal values
the station at £434.500 (app.
US$760.400), not including
assumption of debt.

This now gives Golden Rose
76% of the company. The offer
will remain open for another few
weeks to enable any other smaller
"shareholders to accept.

Maker had been bidding
against Terry Bate's Broadcast
Investments (BI). which held a
27.9% stake in Jazz, in an auction
that saw the offer price double
from £5 to I 0/share.

In the end, however. Bl's Jon
'Smalley says they decided against
a higher hid. "We have accepted
the offer for a large chunk of

shares to enable the new owners to
have the percentage they felt was
necessary." he says. "We wish
them well for the future. Although
we have a small interest in Golden

Rose as a result of the deal and will
be following their fortunes very
keenly, we will not be taking a part
in the management of the station."

US media conglomerate West-
inghouse Broadcasting is plan-
ning to keep its 10% stake in the
station. Westinghouse VP/acquisi-
tions Kevin Reymond claims the
company is still committed to
further European investment.
"Westinghouse still has shares in
Jazz FM and has no plans to sell.
We are still excited about UK and
European radio, but further invest-
ment depends on the state of the
market. These things don't come to
fruition quickly."

Meanwhile, Golden Rose has
sold its majority stake in Buzz
FM/Birmingham to Radio
Clyde/Glasgow for an undisclosed
price. There is speculation that this
was done to finance the Jazz FM
deal, and might not be a permanent
arrangement. Comments Clyde
MD Jimmy Gordon. 'This could
he only a short -team custodianship
because Golden Rose has the
option to buy it back at a later
date." PE

Collins Not Forgotten; UK Song Of
The Year Is 'Do You Remember'

by Adam White

Phil Collins has another reason
to open his trophy case. BMI
named his Do You Remember as
1991 song of the year at its annu-
al UK awards ceremony, held to
honour affiliated songwriters,
composers and publishers who
are members of the Performing
Right Society. The event took
place on December 2 at London's
Dorchester Hotel.

The Collins accolade was
based on the number of perfor-
mances of Do You Remember on
US radio and TV in 1991, as
logged by BMI. Sharing the
awards limelight was Collins'

publisher Hit & Run Music. The
song originally appeared on his
album ...But Seriously. Other
works honoured at the BMI/PRS
occasion included Back To Life,
Buffalo Stance, Cruising For
Bruising, How Can We Be Lovers
and Sowing The Seeds Of Love.
Paul Kennerly's One Man
Woman was cited as one of the
most -performed country copy-
rights, and Hans Zimmer and
John DuPrez were recognized
for their movie scores for Days
Of Thunder and Teenage Mutant
Ninja Turtles, respectively.

BMI also announced that
Mandy (by Scott English and
Richard Kerr) and My Sweet

Lord (by George Harrison) had
reached the three -million perfor-
mance mark. Can't Smile Without
You (by Chris Arnold, David
Martin and Geoff Morrow) and
Satisfaction (by Mick Jagger and
Keith Richards) attained the
two -million level.

An additional 16 songs
attained the one million perfor-
mance mark, including copyrights
by Stock/Aitken/Waterman,
Ringo Starr, Graham Gould -
man, Gerry Marsden and Dono-
van-all of whom were present
at the ceremonies. BMI presi-
dent/CEO Frances Preston was
host for the night.

GEORGE
WINSTON

Piano Solos

Summer

Autumn

Winter Into Spring December

SOME THINGS
ARE DISTINCTIVE

© 1991 Windham Hill Europe
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East Europe
Increases

Presence At
Midem '92

by Debra Johnson

Despite difficult local
economies, the number of east-
ern European record industry
companies that will attend
Midem '92 in Cannes during
January 19-23, 1992 has signif-
icantly increased.

For many years. eastern
Europe has been predominantly
represented by the large state-
owned companies such as

Melodiya in Russia.
Supraphon and Slovart in
Czechoslovakia, Polski Nagra-
nia in Poland and Hungaraton
in Hungary.

In January. more private
music companies will be pre-
sent, including Czech record
company G ramofonova
Zavodny. Czech music pub-
lisher Musica, Bulgarian CD
pressing firm Optimag, Polish
record company/distributor
MPG and Russian entertain-
ment/concert agency Moscow
CED.

MPG head Antoni
Roszczuk intends to "offer ser-
vices in Poland to international
producers and publishers and to
present our own products to the
other markets."

G ramofonov a Zavodny
chief Tomaa Jech is coming to
Midem to "find new clients and
contacts for both our pressing
facilities-CD, LP and cas-
sette-and our publishing and
licencing activities."

For The Record
In die front-page photo caption in
our October 26 issue, M&M
incorrectly noted that Polydor
and PolyGram executives pre-
sented Zucchero with a gold disc
during NRJ's 10th anniversary
party on September 20. The
award was given during Zuc-
chero's own birthday party.

Also, in the 1992 Radio
Industry Directory Italian net-
work RTL 102.5 Hit Radio
should have been listed in the pri-
vate radio network section, not
the local radio section.

16 UK Labels Gather For
Joint Christmas Party

by Paul Cooke

Sixteen of the UK's largest record
companies have pooled their
resources to hold a joint Christ-
mas party this year. More than
500 guests from radio, TV and
the media were scheduled to
attend the extravaganza at the
Charlotte Street restaurant Zazou
on December 13.

In previous years, the labels
have held separate parties. Orga-
nizer and Chrysalis head of pro-
motions Judd Lander says the
party was planned mostly to keep
Christmas entertainment costs to
a minimum. "It eliminates the
competition over who goes to
which party and who spends the
most," he says. "The independent
labels have also been invited to
join us by giving £100 (app.
US$179) per person, which will
go to Music Therapy." Music
Therapy is the record industry's

main charity organization aiding
mentally handicapped children.

Concern Over
Meetings

The decision to hold the joint
party was made at the regular
meetings that record company
heads of promotions have been
holding over the years. Various
guests have attended these quar-
terly sessions, including members
of the BPI and radio and TV pro-
ducers.

Says Lander, "So far the meet-
ings have been fruitful in decid-
ing on a unified strategy to tackle
and solve various problems with
the [music union] MU, [video
performance body] VPL and gen-
eral product distribution."

However, EMI head of pro-
motions Malcolm Hill notes,
"The meetings are not a big deal;
it is just mates getting together to
chew the fat. It is nice to talk to

each other, but if people in radio
or television start reading into
things the wrong way, I will
immediately pull out."

It is also rumoured that a num-
ber of independent promotion
executives have expressed some
concern over those meetings.

The next one will be held at
the London Records offices in
Hammersmith on February 7,

1992, hosted by the label's head
of promotion Billy McCloud,
who comments, "It is an opportu-
nity to get together and have
some fun, not to form a commit-
tee or union to lobby or put pres-
sure on radio and TV companies."

Referring to the Christmas
party, McCloud adds, "Hopefully,
it will be the first of many. It
shows a unified stance from
record company promotions
departments in this time of reces-
sion."

Philips To Show Off DCC At Midem
Philips Electronics will partici-
pate in Midem '92, organizing
sound demonstrations of its digi-
tal compact cassette (DCC) dur-
ing the Cannes conference to be
held on January 19-23.

The Dutch multinational elec-
tronics company will hold the
demos in a special DCC auditori-
um at the Palais des Festivals. The
new system is scheduled to hit the
market next year, probably in the
fourth quarter. At that time, an
estimated 500 pre-recorded tit-
les-pop and classical music-are
expected to be on the market.

Commenting on the compa-
ny's presence, Philips Audio MD
Wim Wielens says, "I'm very
happy that Philips will be present
at this important music event.
Our presence as a hardware com-
pany, among the major music and
video-film/TV industries, is sym-
bolic. DCC has become a new
world standard in audio, thanks
to close cooperation between
hardware companies and the
music industries."

Midem
Seminar Line -Up
In other Midem news, the

organization has announced its
radio industry programme for the
conference. Here's the latest
information:

MONDAY, JANUARY 20
Keynote Address/DAB
Speaker: president du Club DAB
Roland Faure (France)

The Digital Future
Panelists: NAB SVP of Sci-
ence/Technology Michael Rau
(US), BBC head of engineering
Henry Price (UK) and others

Protecting The Variety
Speaker: SACEM MD Jean
Loup Tournier (France)

Debate-For And Against Music
Quotas
Panelists: Canadian Indepen-
dent Record Production Asso-
ciation executive director Brian
Chater (Canada) and Skyrock
president Pierre Bellanger
(France)

The Future Of European Music
Policy
Panelists: RTL 102.5 Hit Radio
head of music Grant Benson
(Italy), MTV Europe MD/CEO
Bill Roedy (UK) and Rock 104
GM Brad McNally (Ireland)

TUESDAY, JANUARY 21
Keynote Address
Speaker: MTV's VI Adam
Curry

The Radio Recipe
Panelists: RTL Germany PD
Arno Muller (Germany),
Melody Radio MD Sheila Por-
ritt (UK), Rock Cafe PD
Andrea Olcese (Italy) and NRJ
GM/PD Max Guazzini (France)

The Hit Men
Speaker: Frederic Dannen

Debate-Does Radio Play
Enough New Music?
Panelists: OW FM consultant
Barlo Beckerleg (France) and
Kiss FM MD Gordon
McNamee (UK)

Radio: Part Of The Music Indus-
try
Panelists: Antenna Bayern
GM/PD Mike Haas (Germany),
BBC Radio 1 PC Johnny Beer -
ling (UK) and M40
president/director general Alain
Weill (France)

WEDNESDAY, JANUARY 22
Keynote: Multi -Media Broad-
casting
Speaker: to be announced

Radio In The Mix
Panelists: IP director general
Herve de Clerck (France), UFA
Bertelsmann Group's Manfred
Kuhn (Germany), EMAP Radio
MD Terry Smith (UK)

Satellite Programming
Speaker: Satellite Music Net-
work (USA)

Programming: Local, National
Or International?
Panelists: Europe 2 GM Martin
Brisac (France), Premiere
Radio Network MD Ed Mann
(France), Radio Luxembourg
MD John Catlett (UK), StarSat
marketing director Cornelia
Panneck (Germany) and MCM
Networking european director
Doug Adamson (Austrialia)

Debate-Small Market Radio
Panelists: Antenna FM head of
music Chris Lentzas (Greece),
Antenna Austria's Mario
Weitzel (Austria), Radio RMF
head of music Pietr Metz
(Poland), Kevin McArthy
(USA), Aloutte FM's Bertrand
de Villiers (France) and Sunrise
Radio MD Avtar Lit (UK)
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UNITED KINGDOM

SHAKING THEIR TOUCHE ON THE AIRWAVES - Right Said Fred
in the control room at Satellite Media Services in London prepare for the
direct feed of their latest single "Don't Talk, Just Kiss" to all major ILR sta-
tions on November 19 (see M&M November 23). Pictured from (kr):
Guy Holmes of Tug Records, Richard Evans of Gut Reaction, Right Said
Fred members Fred, Richard and Rob, band manager Tamsin
Aronowitz, Station II Station MD Stephen Tandy and Nick Payne of
Satellite Media Services.

Radio Authority Goes
'Crackers', Awards 91
Licences For Charity

by Paul Easton

Ninety-one restricted -service, low -
power radio station licences have
been issued by the Radio Authori-
ty in one go to benefit the "Radio
Cracker" charity fund-raising pro-
ject.

The stations will broadcast in
various cities and towns across the
UK until Christmas Eve and will be
appealing on -air for funds for char-
ities for developing countries using
the slogan "Tune-In-Pay Out."

Comments Radio Cracker's
Steve Bassett, "Listeners will be
paying to hear their favourite
records or to have a dedication; in
fact, just about everything they
hear."

Although operating under the
same banner, Bassett says each sta-
tion is responsible for its own pro-
gramming. "They are generally
running a [BBC] Radio 1 -type for-
mat, with music, interviews. con-

tests, requests and dedications. We
have been trying to do some syndi-
cation, but not much. It is mainly
being left to their own imagination.
Some stations have been selling
advertising to local businesses,
although how this is done is also
left to individual stations to

decide."
The project was the brainchild

of Steve Chalk. He runs the inter-
denominational Oasis Trust, which
works among young people, espe-
cially the homeless and those living
in hostels. Last Christmas the Trust
raised over £1 million through its
"Eat Less-Pay More" appeal
involving restaurants.

Restricted service licences are
available to stations covering a par-
ticular event or an identifiable com-
munity on a shortaterm basis; the
maximum duration is 28 days. The
RA has issued 169 restricted ser-
vice licences this year out of 209
applications.

Radio Mercury
Switches To MS&M
Radio Mercury, based in Craw-
ley, West Sussex, has switched its
sales house from Independent
Radio Sales to Media Sales &
Marketing (MS&M), effective
November 18, 1991. The station
is a subsidiary of Allied Radio, a
company recently formed by the
merger between Radio Mercury
and County Sound Radio.

Allied Radio MD John
Aumonier says, "I am hopeful
that MS&M will be able to pro-
duce the kind of results they
delivered for County Sound."

Adds MS&M sales director
Paul Davies, "Mercury and
County Sound serve over one
million adults, and a combined
sell in the prime London corn -

muter belt of West Sussex and
Surrey provides an excellent
opportunity to develop the market
further." DJ

BPI Breaks Holiday
Bootleg Operations

by Ben Lewis

Two major Christmas bootlegging
operations have been broken by
the BPI, working in association
with UK record labels. The
import of thousands of bootleg
CDs featuring artists such as the
Beatles, Rolling Stones and
Madonna was prevented by a
High Court injunction served in
London on the CD Music Com-
pany. EIVII/Parlophone, the BPI,
and Rolling Stones members
Mick Jagger and Bill Wyman
brought the legal action against
the company. The bootlegs,
which were intended to be sold as
rarities for considerably more
than the average UK CD price,
came from Germany and Italy.

BPI anti -piracy coordinator
Tim Dabin explains, "Adverts
for the CD music company were
seen in various music publica-
tions in the summer and it was
obvious that quantities of illegal
product were being imported. We
wrote to the company and
obtained a list of the CDs offered,
then we ordered through the com-
pany. We discovered that the CDs
were illegitimate and took action,
specifically on two Beatles and
Rolling Stones CDs.

"We brought a similar action
against another company in
November 1990 and we hoped
our previous actions had educated
people, but we had to act again
this year."

In Scotland, a pirate cassette
factory was also raided and thou-
sands of cassettes seized. Three
men were arrested. A report on
the action is currently being
drawn up for the Procurator Fis-
cal at Aidre. Under Scottish law,
no further details of the operation
may be released while charges are
pending, but it is understood that
these kinds of cassette factories
can produce up to 20.000 tapes a
week.

Dabin estimates that pirate
tapes represent well over 10% of
the entire Scottish cassette mar-
ket.

In a third incident, a second

Wright Pushes C
Following the sale of its record
company operations to Thorn
EMI, Chrysalis Group chairman
Chris Wright has reasserted his
interest in the music industry by
announcing an expansion of
Chrysalis Music Publishing.

Wright has begun by appoint-
ing former Arista MD Roger
Watson to the position of direc-
tor/GM of Chrysalis Music.

According to Wright, "Watson

hrysalis Publishing
had enjoyed a long and fruitful
relationship with this company in
the past, both here and in the US,
before he left to join Arista. He
was responsible for discovering
Huey Lewis and the News,
among other artists, and bringing
them to this company. Our plan is
to create a multi -faceted music
publishing firm offering writers
and artists a whole spectrum of

-cteative direction." BL

cassette factory was raided in
South Woodford by the BPI and
the regional crime squad.

Comments Dabin, "If we can
get anti -piracy results before

Christmas it will have a greater
effect because many of these
pirate cassette factories are set up
just to cash in on the Christmas
market."

Ashford Wins Atlantic's
Female DJ Contest

Clare Ashford (bottom left)
from London won Atlantic 252's
"Jocksearch '91" competition to
find a female DJ for the station.

The winner was announced
live on the station's breakfast
show. Comments Ashford, "All
of the six finalists were told to be
by a phone at 7.30 that morning.
They phoned all of us and put us
on hold; we then had to wait
through what seemed to be a very
long record before the winner
was announced."

After being involved in hospi-
tal radio for a couple of years,
Clare has been presenting a
weekly overnight show on multi-
ethnic Spectrum Internation-
al/London for the past year, as
well as helping out in production
with Capital Radio/London.

"I had been working for an
advertising agency, but knew that
radio was what I really wanted to
do," she says. "I was made
redundant in July, which was a
great kick up the backside, and
realised then that it was now or
never for getting into radio,
which is why I decided to enter
the contest."

As part of her prize, Clare
will get an initial six -show con-
tract with Atlantic 252, although
the exact starting date has yet to
be decided.

Pictured in the back row are
contestants (from left): Grainne
Landowski, Ruth McMaw,
Denise Watson and Lisa Peake;
in front (1-r): Ashford, Atlantic
252's Henry Owens and Louise
Radwan. PE

Daniels Is New Kiss
Commercial Head,
Hamilton Joins LBC

Paul Daniels has joined Kiss
FM/London as head of commer-
cial production. He was formerly
with Fox FM/Oxford.

LBC/London has appointed
Anita Hamilton as marketing
directbr. She joins the station on
January 2, and has previously been
with Express Newspapers, Capi-
tal Radio and Lynne Franks PR.

PE
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Mediametrie Reveals
Drop In FM Listeners

by David Roe

Reactions to the September -
October Mediametrie poll were
optimistic despite the fact that
the majority of ratings on the
FM were down. On the AM, the
growth was upwards.

Explaining the drop in listen-
ers on the FM band, RTL presi-
dent Jacques Rigaud says, "We
are in a period where people are
becoming increasingly con-
cerned with the international sit-
uation and are consequently tun-
ing into stations that can keep
them informed. A reflection of
this is the increasing popularity
of our 06.30-08.30 news pro-
gramme and the 18.00 news
spot, despite the changed format
of the latter."

On the AM, both France
Inter and RTL gained 0.7%.
Says Rigaud, commenting on
RTL's results, "We are very
happy with the numbers, as any
radio is when it gains. The ele-
ment that is most important is
that we have gained 600.000
new listeners, and that while we
are happy to see that our com-
petitors are still very much in the
field, we are also happy that we
have maintained our lead over
them. However, what we must
take into account is that we still
haven't regained the 20.3% level
that we had this time last year.
But, we are confident we will
achieve it in the coming
months."

While NRJ and Cherie FM
both gained 12% and Fun
remained stable with 4.8%,
Europe 2, Nostalgie, Skyrock
and RFM all lost.

Says NRJ president Jean -
Paul Baudecroux, "We've
worked very hard and have pro-
gressed over the last five polls.
While we are delighted with the

fact that NRJ itself has broken
the 10% barrier for the first
time, what is equally interesting
is that Cherie FM has done bet-
ter than RFM, which uses a class
A transmitter 10 times more
powerful than that of Cherie."

RFM, which was not cited in
the poll after falling below the
2.0% mark, was optimistic, how-
ever. "It's obviously not a great
result," says RFM president
Andrew Manderstam. "We
have fallen from 2.0% to 1.8%,
but it does indicate that we are,
at least, stable.

"What I would note is that
the September/October survey is
never very good for adult music
stations. The peripheral stations
tend to launch massive advertis-
ing campaigns in the autumn, so
people are more aware of them
for this wave. If you look at our
direct competitors, they have all
fallen more than us. That is not
to say that we are doing nothing.

"Over the next three months
we will be making slight modifi-
cations to our programming with
the help of our programming
director Michel Brillie, who is
studying the figures at the
moment. We are not very happy
with the figures, but it is by no
means a disaster."

Europe 2 lost again, falling
from 4.8% to 4.3%, but accord-
ing to Europe 2 president Mar-
tin Brisac, this only reflects a
period of transition which
Europe 2 is going through at the
moment and which should be
completed by the next wave.
"We were waiting for the
results," he says. "Up until last
spring, we had had four years of
continuous growth and after that
we didn't have the same appeal
because other stations started
copying the format that made us
unique. For that reason, we

decided to change, to become
unique again and to get people
back. What we are witnessing
are transitional polls. If you look
at the US, it's the same process
that happens every four or five
years."

Another station that dropped
was Skyrock, which fell from
5.5% to 5.0%. Says Skyrock
president Pierre Bellanger, "We
are not very worried about the
fact that we have fallen by 0.5%.
It's obvious that in radio you can
expect fluctuations. What is
important is the fact that over
the last year, apart from NRJ, we
are the only music station that
has managed to stay over the
5.0% mark."

The next Mediametrie polls
for both Ile-de-France and
France will be in mid -January.

1991 French Radio
Listening

Sep/Oct Apr/Jun
Stations Cume. Cume.

Generalists

RTL 19.5 18.8
Europe 1 11.7 11.7
France Inter 11.7 11.0
RMC 5.2 4.9

Music

NRJ 10.1 9.9
Skyrock 5.0 5.5
Fun 4.8 4.8
Europe 2 4.3 4.8
Nostalgie 4.3 4.5
Cherie FM 2.2 2.0
RFM 1.8 2.0
All radio 77.1 76.3

Source: Mediametrie.
Note: 1% = 450.000 people for
Sep/Oct period; 440.000 for
Apr/Jun period.

Carat Confirms Radio Growth
The new season sees the "confirma-
tion of the global growth of radio,"
according to a Carat Radio study
of the recent September/October
Mediametrie poll. Carat notes that
national music networks, particular-
ly NRJ, its subsidiary Cherie FM
and Fun, are "doing well," with
either an increase in audience or a
stabilization of their audience.
Meanwhile, the "generalist" stations
(nt, Europe 1, RMC and
France Inter) confirm their posi-
tions as leaders -especially in the
morning -with an increase in audi-
ence nationally.

The Carat analysis takes into
account a new methodology

between the various radio forces.
Instead of having two major groups,
the national "generalist" stations
and the FM networks, Carat has
divided FM into two groups: the
musical national networks (NRJ,
Skyrock, Fun, Nostalgie, RFM,
Maxximum, Metropolys, Europe
2, and Cherie FM) and the national
thematic networks (France Info,
France Culture, France Musique
and Radio Bleue). According to
these new specifications, generalist
stations grab a 44.8% share of the
listening volume, against 43.1% in
April/June, while musical networks
fell to 28.4% from 30.8% and the-
matic networks remained stable

with 7.1%
For Carat, the current situation

is characterized by one
Leader-RTL-followed by two
distinct groups. The first, with rat-
ings over 10%, consists of Europe
1, France Inter and NRJ. The sec-
ond group of stations includes
RMC, Skyrock, Fun, Nostalgie and
Europe 2.

However, there seems to be a
greater "volatility" in the listener -
ship, with an increasing phe-
nomenon of "zapping," which is
affecting all stations. As a conse-
quence, the average listening time
for each radio station is falling. EL

SNEP: FMs Neglect
New Releases

by Emmanuel Legrand

FM stations tend to neglect new
releases, according to a new
study by French record industry
organization SNEP. The results.
representing some 90% of the
organization's volume. reveal that
during September -October 1991,
only 14% of the new releases of
both national and international
acts found their way onto the FM
airwaves.

The figures were unveiled
during current negotiations
between the radio and record
industries for an agreement on
the amount of francophone prod-
ucts played on radio. SNEP dis-
closed the figures to help deflect
claims by radio stations that
record companies were not pro-
moting new products. According
to a source who attended the
meeting, the survey results have
served as a benchmark in the dis-
cussions of French product quo-
tas on radio.

According to SNEP's esti-
mates, the record industry
released 221 new singles during
September and October (about
1.500 singles are released each
year in France). Sonic 30% of
those singles were from French

acts and 70% from international
artists. The criteria chosen was
new singles made available on
the market.

During the same period. 36%
of the record industry's turnover
came from new releases. while
32.6% was from national act,.
SNEP also revealed that for each
Ffr100 (app. USSI8.5) spent
globally on marketing, 53% is
allocated for national acts and
43% for international acts. SNEP
hopes the data will dispel radio's
belief that it is not investing'
enough in national talent.

SNEP also related the data to
radio airplay. Only the first 60
songs in the Media Control list-
ings were used in order to focus
on singles that have had substan-
tial airplay. The organization says
28% of the new French releases
picked up have consistent airplay
on AM, versus 21% for interna-
tional releases. However, only
14% of those records by national
acts were played by the FMs.

The study also showed that
64% of the French songs receiv-
ing airplay were seen on TV via
either video clips or with artists
performing during variety pro -1
grammes. The figure for interna-
tional acts is 46%.

Island U2 Promo
Sends Executives
Around Paris
Island Records France orga-
nized a trip around Paris for vari-
ous record industry executives as
part of its promotion of Achtung
Baby, U2's new album. Since the
album focuses on the situation
brought about by the destruction
of the Berlin wall, the label
decided to take a trip around
Paris in four Trabants-the plas-
tic cars produced by former East
Germany.

The four cars, tagged with the
logo of the band and the title of
the album, toured the Eiffel
Tower, Montmartre and the Place
de la Concorde, among other
famous sites. They also visited
key media companies prior to the
album's release. "The album has
created a lot of interest both from
the public and the media," says
Island head of radio promotion
Jean -Michel Canitrot. The cars
will be sold at auction and pro-
ceeds will be given to a charity.

Prior to this promo trip, Island
organized a radio promo which
began on November 4. Island's
45 -second radio spot used instru-

mental music from the album. A
voice-over message named the
station on the ad. A total of 37
radio stations, local and regional,
from the Media Control and
The Bulletin were serviced with
the spot carrying their name.

Says Canitrot, "Local and
regional radio stations play a
vital role in launching new acts
and we always try as much as
possible to find a way to associ-
ate them with our campaigns.
This spot was both informative
and specific to each outlet. It
made the radio stations feel they
were part of the event." EL
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East West Taps Crossover
With Carreras, Schifrin

Tenor Jose Carreras has
teamed up with conductor and
Grammy Award -winner Lalo
Schifrin for an upcoming album
to be recorded in the Abbey
Road Studios.

Recording with the London
Symphony Orchestra will start
in February 1992. The two were
brought together by Hamburg -
based East West A&R/market-
ing director national Klaus
Ebert.

According to Ebert, the album
is likely to tap into "the so-called
crossover segment, where pop
meets classical."

Although exact contents of
the album were not revealed, it is
known that a duet with Natalie
Cole is to be included. Pictured
above (1-r): Jose Carreras's man-
ager Peter Kupfer, Ebert and Car-
reras. Conducter Lalo Schifrin is
seated behind the piano.

MB

Chrysalis Germany Fate
Expected Early 1992

by Ellie Weinert

Thorn -EMI's acquisition of the
rest of Chrysalis Records Group
(M&M November 30) has
focused attention on the fate of
the German operations of
Chrysalis. Sources inside
Chrysalis Germany say that all 16
employees at the Munich office
could be laid off by the end of
March 1992.

In a written statement,
Chrysalis MD Jochen Kraus says,
"Currently, the location and organi-
zation of the company is being dis-

cussed. It is possible that personnel
may become redundant due to
overlapping of administrative
functions. However, we plan to
operate full steam ahead with
regard to the spring release of our
international and domestic artists."

Kraus also says the company,
set up in October 1987, "is a suc-
cessful and profitable company,
especially in the field of its own
national A&R policy with local
productions, such as Michel van
Dyke, Sacco & Mancetti and
Danny B."

EMI Music GSA regional

MD Helmut Fest welcomes the
news from the UK parent compa-
ny. In a prepared statement, he
says, "Chrysalis has proven itself
to be a highly creative force with-
in Germany and abroad and we
are especially pleased about the
acquisition. We plan to continue to
give the Chrysalis label in Ger-
many an autonomous role in order
to uphold the identity of this world
famous label in the future. In
which form and at which location
this will be carried out will be dis-
cussed and decided within the
next few months."

Virgin's Lange Criticizes Radio
Over New Enigma Release

by RobbertIli
Is German radio fed up with the
Enigma concept of Gregorian
dance music? Virgin Germany
MD Udo Lange criticizes the
lack of any substantial airplay in
his country for the new single
The Rivers Of Belief, the fourth
single taken from the global hit
album MCMXC a.D.

BCM Dances Back: Avoids Techno
by Bob Lyng

Following a summer of rumours
and allegations that Brian Carter
was no longer in control of BCM
Records, he has now hit the mar-
ket with two new releases, the
company's first in six months.

According to Carter, BCM will
concentrate its efforts on reper-
toire that has a chance of getting
into the Top 100, without follow-
ing the techno trend. He is confi-
dent that BCM's two new releases,
Dream by the Norwegian Top 20
group W.I.P. and a reworked ver-
sion of Radio Africa by Latin
Quarter with the Bhundu Boys,
reflect the company's new radio -
friendly production concept. "We
can no longer ignore radio. We are
doing a lot more radio promotion
than before, but we have to fight
against Michael Jackson and
everybody else. Some stations
such as NDR/Hamburg, however,
have picked up on the titles within
the first week of release."

BCM was on the financial
brink after losing such major
artists as De La Soul and Tech-
notronic. Also, according to
Carter, the company made some
questionable decisions involving
the opening up of offices in Eng-
land and France, releasing too
many records and spending too

much on image. "We lost
DM300.000 (app. US$190.000)
on the Summer Dance Festival in
Berlin. BCM never recovered
from that," says Carter. This,
along with attempts to gain con-
trol of the company by Sam
Kleinman, owner of Los Ange-
les -based Romance Records,
fuelled the rumours. Eventually
Carter managed to win a court
order prohibiting Kleinman from
entering the BCM premises. "The
order prohibits him from even
talking to anybody about BCM,"
says Carter, adding, "He is not a
shareholder in BCM. He has no
say; he controls nothing."

Having laid off staffers and
moved headquarters to Hamburg,
Carter set about putting together a
new A&R concept. "The chart
system has definitely changed the
marketplace here," Carter
observes. "At the moment, we still
want to release underground dance
product, but it's almost a fact of
life that if an independent wants to
survive [in this market], it must
make records that get radio play,
just like the majors. They have to
create a chance for more than just
underground sales."

But shooting for playlists is
not the only change in Carter's
thinking "We must get away from
selling singles. There's no money

in that. It is, therefore, important
to develop album acts, to take
more creative control. This is nec-
essary because German radio's
attitude toward dance music is
negative. Some stations have a
dance format, but not enough to
make a difference; and they do
not count for the charts, because
they are not monitored by Media
Control."

BCM is not a member of the
Interest Group Dance Music,
founded by numerous German
dance labels to combat the Media
Control system of compiling the
singles charts. "I do not think the
majors are interested in a dance
chart or in making the Top 100
more accessible to independent
labels. The majors' records are
already in the charts, so it's no
problem for them. The majors
may agree to an official dance
chart, but this is something BCM
has been opposed to for the last
two years. We could be number
one in a dance chart, but that
wouldn't mean anything. I don't
think major retailers will order
15.000 units just because a title is
number one in a dance chart. It is
better to follow the lead of the
majors, to accept the radio -orient-
ed charts and to make sure we
have 'radio records' that are effec-
tively promoted at the stations."

"We got fairly good airplay
when we started the project with
Sadeness in October 1990. Now
German DJs probably think this
music doesn't fit their playlists
anymore. I think it's quite nor-
mal to release four singles off
one album. Rivers Of Belief is
the second-best track on the
whole album. Although our new
German chart system is partly
based on airplay for the slots
between 51 and 100, it fortu-
nately made the charts on a sales
basis. It gets less than 10 plays a
week, which I can't understand.
Nevertheless, we have already
sold 100.000 copies of the
recently re-released album. It
seems German programmers
don't like their own culture
because they think they have
none."

Charivari Radio/Nuremberg
head of music Mathias Hoff-
mann sounds very determined
about the lack of support for
Enigma on his station. "The first
single we really powered. We
played it five times a day for a
period of four to five weeks. In
the beginning, we were not sure
if it would fit into the morning
programmes. However, feedback
from our younger listeners made
us decide to give it a big push.
This first single was the best; the
rest of the album is just more of
the same, which gets boring
after a while. So we don't play
it."

National broadcaster WDR 1
is an exception. Says head of
music Werner Hoffmann,
"We've had the new single on
the playlist for seven weeks
now, although in normal rota-
tion. We think it's not such a
clear hit as Sadeness was."

Virgin reissued the album
across Europe in a new sleeve
depicting a hologram of the

monk from the original LFP art-
work. The album contains four
bonus tracks, all remixes of the
singles. Including sales of this
"limited edition" version, the
album has sold in excess of
700.000 copies in Germany
alone. With five million copies
sold worldwide, 1.5 million of
them in the US, MCMXC a.D. is
Virgin's fourth best-selling
album ever, trailing Paula
Abdul's Forever Your Girl, Cul-
ture Club's Coloured By Num-
bers and Mike Oldfield's Tubu-
lar Bells. Abdul's Forever Your
Girl sold over 10 million copies
worldwide. Total sales of Sade-
ness reached up to 800.000
copies for Germany and over
four million worldwide.

Virgin Germany has lined up
a marketing campaign, including
30 -second TV advertising spots
to be shown on MTV Europe
three times a day in the first two
weeks of December. In Ger-
many, Virgin is running a nation-
wide radio campaign, consisting
of 30 -second spots, as well.

Adds Lange, "The retailers
showed no real enthusiasm for
the 'limited edition.' I can't
blame them for that. They
thought that nobody would buy
the album for the second time.
They feared there was no market
for it, but the marketing concept
obviously worked."
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ITALY

ROCK RULES - CGD act Litfiba proves the point by receiving a plat-
inum award for sales of over 300.000 units from their latest album "El
Diablo." Pictured (l -r): Litfiba manager Marie Parrocel, CGD marketing
director Andrea Rosi, CGD MD Stefano Senardi, Ghigo Renzulli (Litfi-
ba), Piero Pelu (Litfiba), Litfiba producer Alberto Pirelli, CGD press offi-
cer Silvana Bedetti and CGD head of promotion Luciano Linzi.

Rete 105 Helps Salvage
Techno-Dance Image
If techno-dance music needs a
figurehead, Rete 105/Milan
music director Alex Peroni be-
lieves he's found one in the shape
of stylist, clothes retailer and
musician Joe Inferno.

Inferno has released the mini -
album Techno Church on the
New Music label. It includes a
free T-shirt designed by the artist
which bears the logo "Approved,
Aired and Detonated By 105

Generation," a clear reference to
the station's recently introduced
dance -oriented afternoon pro-
gramme.

Comments Peroni, "I was at
the headquarters of New Music
and saw a promo copy of the
mini -album on company presi-
dent Pippo Landro's desk. I

thought it was a great idea, but
also realized that, although the
techno-dance movement is big

Court Drops Charge
Against Centro Exec

by David Stansfield

The director of Radio Centro
Suono/Rome and owner of the
local station Centro Suono Stu-
dio Due Annamaria Albanesi
has been found not guilty of
charges of attempted extortion
against the owners of another
Rome station, Voglia di Radio.

The case was brought before
the Rome courts more than a year
ago. It was alleged that the fre-
quency of Albanesi's Studio Due
station interfered with the recep-
tion of Voglia di Radio, and that
approaches to her by the station
resulted in increased frequency
interference and then a death

threat. These events were claimed
to have been followed by a

demand of L300 million (app.
US$250.000) to be paid in two
parts to turn off the Studio Due
frequency.

When representatives from
Voglia di Radio reportedly went to
pay the first half of the demand,
they were accompanied by a
policeman who arrested Albanesi
and technical director Paolo Cal-
dani on charges of attempted
extortion. Both spent two nights
in jail. Radio Centro Suono PD
Alberto Castelli counterclaimed
at the time that Voglia di Radio
had asked to buy the frequency,
that Albanesi had agreed, and that

the amount to be paid was L300
million. He now admits the con-
troversy damaged his station.

Says Castelli, "Widespread
press coverage of the case did not
differentiate between Radio Cen-
tro Suono and Radio Studio Due,
and some advertisers cancelled
their contracts with us."

Italian law is complex, and it
still remains for the court to
decree whether the owners of
Voglia di Radio are guilty of false
accusations. Albanesi, however, is
seeking damages in civil court.

Voglia di Radio is headed by
Giovambattisti di Giovanni, but
no one at the station was available
for comment at press time.

again, it lacks heroes. If we can
make Inferno the leader, then our
station will be considered the
leader with music of the genre."

Peroni believes that techno-
dance has retrieved its lost popu-
larity, thanks to locally produced
product and product from Bel-
gium. He programmes about 30
minutes of it in "105 Genera-

tion," but always spreads it over
the three-hour show. Peroni
remains uncertain that the popu-
larity of techno-dance will be
long-lasting, but admits it is the
music of the moment in discothe-
ques. Ironically, New Music's
Landro told M&M recently that
techno-dance music was all noise
with no future, but company PR

fSPAIN

Basque Radical Rock
Assault In Spain

by Howell Llewellyn

A major music wave called Basque
Radical Rock is emerging from the
trouble -torn Basque country in the
north and winning critical acclaim
despite its radical stance. Extensive
airplay on the Basque country's
main radio stations has helped to
push this uncompromising music
into the rest of Spain.

In the vanguard are Negu Gor-
riak (Red Winter) and pioneers of
the movement Hertzainak (the
name of the local Basque police
force).

In November, both bands played
`to sold -out concerts in Madrid at the
only venue that would dare to book
them, The Revolver Club. Groups
that are in any way linked to Basque
separatism have, until now, had no
chance of playing in Madrid.

But something is happening in
the Basque rock world that is mak-
ing the music industry in Spain take
note. Hertzainak's latest album, the
double live 1991 Zuzunean (on the
band's own Aketo Diskak label), is
selling well at Madrid's largest retail
outlet Discoplay.

Says Edurne Ormazabal,
musical director at Euskadi
Gaztea/San Sebastian, the Basque -
language music station of Euskadi
Irratia (the Basque government sta-
tion), "Something very significant is
happening here. We just had a
dummy -tape competition at the sta-
tion and 200 groups sent in their
tapes. About 25% sing in Basque,
but what links the music is that it is
more vindictive than regular rock.
This music is an important part of
what is going on here and we
respond to that in our programming.
Yes, you could definitely call it pos-
itive discrimination. The groups'
message is clear, but here there is
no censorship at all."

Euskadi Gaztea/Bilbao DJ
Joseba Marlin says he plays
Basque radical rock "because it

reflects the latest tendencies in the
Basque region. There's nothing like
this anywhere else in Spain."

Negu Gorriak is a rock/rap/
hardcore band whose hectic,
uncompromising approach has been
compared with France's Mano
Negra.

Negu Gorriak's second album

Gure Jarrera (Us Forever) is

released on its own Esan Ozenld
Records label.

Hertzainak, who played a
vibrant rock/punk/ska mix sung in
the Basque language Buskera at
their Madrid gig, have influenced
radical Basque music for a decade.
The music wave they started has its
own circuit in the Basque region,
with a profusion of small indie
labels.

Hertzainak' singer Gari says
that what distinguishes Basque rock
is "a posture, a way of connecting
the music to the problems on the
streets. It is independent of all of the
usual trends or rock industry
demands. In Madrid, for example,
the bands go knocking on the
record company doors after one gig
and one dummy -tape."

Hertzainak have played in most
European countries, as well as
Cuba, and Gari says they have been
keen to bypass unofficial censorship
and play more often in the rest of
Spain. "All we do, when you think
about it, is a form of musical jour-
nalism. We just want people to read
us."

manager Massimo Recine dis-
agrees. Says Recine, "That was
his personal opinion, but a degree
of democracy exists within the
firm. Some of us believe that you
can't underestimate this genre of
music, and Landro gave the
green light. From the initial reac-
tion to Inferno, I'm convinced
we'll be proved right." DS

ONDA CERO Plans
Total Coastal Coverage
by Anna Marie de la Fuente

a day. We air two -and -a -half hours
of a Scandinavian news service at

Spain's first non -Spanish radio sta- 12.00. It's segmented into Swedish,
lion ONDA CERO International, Danish and Finnish," he explains.
launched last August, is aiming to ONDA CERO International has
reach other Spanish regions where a daily top of the pops charts pro -
tourists and expatriates converge. gramme between 17.00 and 20.00,
By next summer, Marbella-based adapted from ONDA CERO Musi-
ONDA CERO Musica will be co's format. Between 20.00 and
feeding programmes to ONDA 21.00, it has a special theme music
CERO International in English, programme that varies each day. A
Swedish, Danish and Finnish to the more relaxing genre of music con -
other FM stations located in the hol- tinues from 21.00-24.00, followed
iday spots. by a non -hosted music/jingle format

Comments ONDA CERO gen- in the 24.00-08.00 slot.
eral programming coordinator Jose "The mornings are targeted at
Maria Baviano, "The Marbella the older listeners," explains Nava -
production centre will distribute jas, who carries interviews, news
one -to -three hour-long programmes bulletins every hour and magazine
to our stations in Levante, Costa shows from 14.30-17.00, after the
Brava and Palma de Mallorca." Scandinavian news service.

A second ONDA CERO Inter-
national will open in December in
Fuengirola, Malaga. "We'll be using
our repeater in Ceuta (a Spanish
enclave in Morocco) to better cover
all of Andalucia, including Gibral-
tar:, adds Baviano. However, there
are no plans to reach Madrid, he
says.

According to station director
Pepe Navajas, response has been
good. "We've received 120-130 calls
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Radio Dockside Sets Sail
In Antwerp

The port of Antwerp is the target
territory for the newest private sta-
tion in Belgium, Radio Dockside
105.9 FM, launched December 2.

The station is owned by Eric
and Marc D'Hondt, who pur-
chased their licence and studio
from former Radio 29/Hoevenen,
close to the port of Antwerp.

Says Eric D'Hondt, "We
thought that there was still a big
black spot in radio at the port of
Antwerp. We have secured the
help of the Port alderman, city
officials and specialized maritime
and transport press. Our news-
room is supported by Lloyd's
daily newspaper, where the staff
will adapt news items for radio
broadcast."

Marc D'Hondt is responsible
for programming the station. "We
are in favour of an EHR/AC for-
mat. It's no use competing with
other EHR stations in the region

Eric D'Hondt

like Contact or Antigoon. We
have our very specific target audi-
ence here. That's why we will also
focus on traffic information within
the port. Europe's second -biggest
port will now have a radio station
servicing it."

Antwerp -based company Me-
diacom supplied the new hard-
ware for Radio Dockside's stu-
dios. MM

Van Weijen Joins
Polydor Holland
Kees van Weijen will be the new market-
ing manager of international repertoire at
Polydor Holland as of January 1. Van
Weijen previously served as MD of IMS.
the PolyGram-owned Import Music
Service, which will now be renamed
PolyGram Video and will concentrate on
the distribution of video product only.

Van Weijen replaces Andre Otto, who
left the company due to a difference of
opinion over marketing policies with
Polydor MD Albert van der Kroft.

Van der Kroft is splitting the marketing
activities of the company in two-a
national and an international division. Up
until his departure, Otto was responsible
for both areas.

MB

Pieck, Zwaan Leave
Tink! For FBR
Bob Pieck and Rik Zwaan. two of the staff
members of Dutch independent dance label
Tink!. founded in 1990, are leaving to form
new production company the Federal
Bureau Of Rhythm (FBR). The two
reportedly wanted to spend more time on
artistic and creative work and less on com-
mercial business.

The newly founded production company
plans to continue its collaboration with
Tink!, which will now be headed up by Jose
Salvador. As before, Pieck and Zwaan will
represent the more soulful and funky direc-
tion in dance, the mild alternative to the
"hardline" techno variant, the current trend
in Holland. The FBR offices will be based
in Amsterdam and other FBR staff will
include Frank Langer. RT

Last Vinyl Pressed At
BMG Ariola Belgium

by Marc Maes

The release of Hugo Matthysen's
second album Red Onze Planeet
on November 22 marks the end of
the vinyl album era with BMG
Ariola Belgium.

"Vinyl album sales only repre-
sent some 1% or 2% of the total,"
says RCA label manager Ronny
Dasschot at BMG Ariola Bel-
gium. "Even with top acts such as
U2 and their album Achtung Baby

Musk Store
Debuts 'More'

Dutch retail chain Music Store,
operating 35 outlets nationally, has
launched its own magazine titled
More. At a presentation party in
Hilversum, the maiden issue was
handed to RCA recording artist
Esther Tuely.

Music Store hopes the con-
sumer A4 -sized magazine will
boost the chain's profile. "The
growing supply of records makes it
more necessary to inform the con-
sumer," says MD Martin van der
Zouwen. "We literally want to give
them 'more', and this magazine is
one of the ways to do so."

The magazine is published in
conjunction with Muziek En
Beeld Services, publisher of vari-
ous trade and consumer magazines
in Holland, such as Muziek En
Beeld Info, Meltdown and Video
Verhuur Top 50. RT

we hardly reach the 2% rate in
vinyl albums. Cassettes have held
their 30% share. I think that peo-
ple without CD -players go for
cassettes rather than sticking to
vinyl. We will probably witness
the end of vinyl in international
releases next year."

Matthysen's earlier album Red
De Aarde (Save the Earth) was
released on 1.500 green -colour
vinyl units with a special lack -
varnish cover. "We wanted to
make it clear that this is BMG's
last domestic vinyl," says Dass-
chot. "The reason why we had the
1.500 vinyls manufactured is that
Matthysen, who sold over 25.000
units of his Dankuwel debut
album, still has a strong vinyl fol-
lowing because the product
appeals to students. We noted 5%
in vinyl pre -sales for the new
album. The colour vinyl is, so to

speak, a premiere and a derniere
at the same time."

Meanwhile, the recently
released album Paradijs op Aarde
by Mama's Jasje is out only on
CD and cassette.

At EMI Belgium, label man-
ager Erwin Goegebeur admits he
had the same intention. "We
planned to announce the new
Kreuners album [set for release
at the end of January 1992] as the
last album to be produced on
vinyl, but BMG has beaten us. So
BB Jerome's rAll album could
very well have been our last vinyl
release. The fact that big artists
like Tina Turner, Pet Shop Boys
and Queen sell poorly on vinyl
could speed up a decision."

Year-to-date figures from IFPI
Belgium (Jan -Oct 1991) show a
1.6% share for vinyl albums while
CDs take 75%.

GETTING 'MORE' - Pictured from (l -r): Music Store MD Leon de Kok, RCA '
recording artist Esther Tuely, Music Store MD Martin Van der Zouwen and
Muziek En Beeld Services MD Ron Heijmans. See story at left for details.

SCANDINAVIA

NRK Restructures Radio For 1993
by Kai Roger Ottesen

Norway's pubcaster Norsk Rik-
skringkasting (NRK) is now
planning to reorganize its two
original stations, while introducing
a third station P3 by late 1993.
Although planning is still at an
early stage, NRK has presented a
proposal which the board is now
discussing. They are expected to
make a decision in January of next
year.

Speculation now has ended on
how the state-owned institution
should finance its third station P3
(see M&M November 9). Sources
close to NRK say the financial
aspect of the launch is no problem.
NRK is funded by the government
through licence fees from NRK
viewers and listeners. It is not
allowed to carry advertising.

Each station is likely to have
its own format and profile, which
would look something like this:

NRK PI
 Profile: Culture and society
 Format: Classical music/jazz up
to light rock
 Target audience: A wide variety,
young and old.
NRK P2
 Profile: Districts (programmes
are produced by the district offices)
 Format: MOR
 Target audience: Adults
NRK P3
 Profile: Entertainment
 Format: EHR
 Target audience: 12-30

Says NRK P1 head of pro-
gramme planning and information
Bjarne Grevskar, "We want to
give a broader service to our listen-
ers. With the three stations, it will
be easier for the listeners to identi-
fy which they are tuned to, and we
will be able to service most ages
and interests."

The conditions set for a P3
launch include requiring more clas-

sical music and focusing on minor-
ity groups and more culture and
societal issues. Sources have hint-
ed that the proposed P3 format is a
way of "sneaking through the back
door," thus avoiding the conditions
set by the government. Grevskar
explains, "Alone, P3 will not fulfill
the conditions, but P1 will. What
we will do is restructure the whole
radio side of our business. Then we
will have a clean conscience."

Music will make-up 50% of the
programming on P3. NRK has lost
young listeners, according to the
latest MMI survey, but Grevskar
says, "We feel it is our right to
serve the under 25s, as well."

He adds that this is also a strate-
gic move in the battle for listeners
now fought between local/commer-
cial stations and NRK. P4 another
national private commercial sta-
tion, is expected to be on the air
soon.

But how could the forthcoming

private P4 compete with state-
owned P3? Grevskar responds,
"We do not know yet what kind of
profile P4 will have. However, it
seems that there could be a lot of
money behind the project, so it

would be able to produce quality
programmes. It could be a strong
competitor."

The record company marketing
and promotion people are pleased
with the introduction of two new
national stations. EMI head of
marketing/A&R Tor Eriksen com-
ments, "P3 will be an important
station. Its strength is that it has a
very good technical set-up, and
essentially, it is national. However,
the local/commercial stations will
not be less important. Those sta-
tions are familiar with their local
markets and listeners can relate to
the presenters. NRK will lose more
market share there, but P3 is likely
to be stronger in the future."

Sources within Sony Music

say, "It is a must that we work with
both P3 and P4, the way we
already do with NRK P1 and P2.
Because the stations are national, it
means a lot to us."

Adds Virgin head of press/ pro-
motion Marit Nielsen, "What is
national is more interesting than
local, but our interest in P3 and P4
will not affect the local stations
which already have been given pri-
ority."
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Poor Recruitment, Selection Can Be Damaging
by Tony Grundy

As the holidays approach, one
present I wish I could give broad-
casters would be a better under-
standing of how stations should
recruit and select their staff. Thou-
sands of pounds are wasted each
year because managers are not
trained to deal adequately in these
areas. The result is that staff
turnover rates range between 25%
and 100% annually; and very
rarely are these errors of judge-
ment fully budgeted. This article
focuses mainly on the sales side of
radio, but the principles also hold
true for other station departments.

Recruiting: Getting
Prepared

Listed below are six vital
points to consider before recruit-
ing new personnel:
 Do you need to recruit? Too
often people rush into recruiting
decisions when reorganization of
resources might prove more effi-
cient and profitable.
 Is it necessary to go outside the
company? Often the solution is
within the company; but if you
don't regularly or accurately
appraise your staff, you can not
have a real idea of the internal tal-
ent available.
 Does your company have
trouble retaining staff? If staff
turnover is high, it might be
advisable to do an audit, or exit
interview, to determine why peo-
ple are leaving in order to remedy
these faults before embarking on
an expensive recruitment cam-
paign.
 Do you have the finances and
authority to recruit from the out-
side? "If you pay peanuts, you
will get monkeys" is one of life's
truisms. There is nothing more
frustrating than seeing good peo-
ple you can't afford or recruiting
them only to find that your supe-
riors won't sanction the expense.
 Create a good job description.
If you decide to recruit, a candi-
date should receive a job descrip-
tion in his or her application pack
that contains:

1) A job title reflecting the
content of the job and not imply-
ing the sex of the job -holder;

2) An objective which in-
cludes an overall statement of the
purpose of the job, department
and organization;

3) Tasks, with a thorough
analysis of duties and an outline
of acceptable standards of perfor-
mance;

4) Responsibilities for staff,
materials, money;

5) Accountability showing
how the job fits into the organiza-
tion and to whom the job holder is
responsible;

6) Working conditions that are
relevant to the job;

7) Training; what's available

to help the job holder's perfor-
mance?
 Create a "good person" specifi-
cation. All too often, mistakes are
made in recruiting because not
enough thought is given to what
type of person is required and
what attributes are necessary for
the job. The requirements usually
are in the following areas:

I) Health and fitness;
2) Education and training:

What does the job require in terms
of general education and specific
training, such as apprenticeship
certificates or certain training
courses?

3) Experience: The required
experience must be demonstrably
relevant to the job. Could experi-
ence and skills gathered in differ-
ent settings be considered? Should
length or breadth of experience be
considered? What is the level or
range of responsibility needed?

4) Special skills or knowl-
edge: What specialist knowledge
is needed without which the job
cannot be done, such as computer
knowledge. How far does the job
require particular aptitudes in
understanding mechanical princi-
ples, dealing with figures and
drawing aptitudes? How will this
be assessed at the interview?

5) Personality and disposition:
What kind of role does the job
involve in terms of initiative, reli-
ability and leadership? It is best to
try to define personality traits as
precisely as possible, such as
"ability to achieve rapport with
clients," rather than "outgoing,
easy to get on with."

When considering these cate-
gories it can be tempting to write
a specification that describes an
ideal and unobtainable candidate.
Over -specifying can mean that
potentially good candidates are
eliminated and that recruits have
higher aspirations than can be met
in the job.

Getting To
The Right Person
Radio advertising, newspa-

pers, trade magazines, employ-
ment agencies and telephone pre-
screening are possible recruiting
avenues. I have known some
radio stations which don't use
their own airwaves to recruit new
staff. One of radio's greatest
strengths is its ability to get to
potential candidates when they
are not actively in the job market,
which could increase the quality
of reply. I recently heard a US
station manager say he never used
his station to recruit because he
has the wrong kind of people lis-
tening!

Newspapers are often the tra-
ditional solution; but remember
quality of reply. Non -radio trade
magazines are used by some sta-
tions when they want to recruit
specialists from a particular mar-

ket, such as finance or retail.
Those trades can be very effective
in getting to new candidates.

Employment agencies can be
expensive. It is far better, if avail-
able, to use a radio specialist like
John Dabrowski's Radio Con-
nections company in the UK.
However, this method is not yet
common throughout Europe.

Finally, a great deal of time
and energy can be saved by struc-
tured telephone pre-screening of
candidates if a set number of key
questions are asked and the man-
ner of reply is noted to eliminate
unsuitable at this point. Too often,
we go for volume and not quality.

The Interview
Process

Under normal circumstances, I
would recommend a minimum of
two interviews, the first a short,
screening interview; the second, a
short-list detailed, structured
meeting. I recently heard an

American tape on recruitment
where a sales manager said that he
had seen one candidate 15 times.

The Screening
Interview

Here are eight questions you
can ask on your first meeting with
a candidate.

1) Which of the jobs listed on
your CV did you like the best? If
the candidate liked all of them or
is non -committal, you may have
an indication of initiative or lack
of it. You may determine a lack of
planning for personal growth. It is
normal to have preferences.

2) How did you get your
jobs? The answer here will indi-
cate a candidate's resourcefulness.
Did he or she get jobs through
family connections or were other
resources utilized? Did the appli-
cant plan and embark on a defi-
nite campaign to obtain particular
jobs or take them as a means to an
end?

3) Why are you interested in a
position with our company? If the
sole motivation is money, then
eliminate the candidate. If the
candidate has researched your
firm and can indicate why work-
ing for you would be stimulating
for both parties, then the candi-
date has passed a major interview
hurdle.

4) What are your long- and
short-term plans? This is the most
important question. Every person
should know what he or she
wants to do in the next year and
also have a general idea of where
he or she is going for the next five
years. Failure to answer this ques-
tion effectively indicates that he
or she has not evaluated his or her
own potential and may not evalu-
ate yours.

5) What are your major assets
and weaknesses? Do not expect

people to reveal their inner -most
secrets, but do expect them to
know their faults. The person who
is aware of his or her own faults
is usually making an effort to cor-
rect them. Evaluation of assets
gives an indication of self-confi-
dence.

6) What job would you ideal-
ly choose for yourself? This is a
good indicator of suitability for
your firm. Does imagination
mesh with the reality of the per-
son's capabilities? Is the candidate
a dreamer?

7) What do you do in your
spare time? This is a "fishing"
question. The answer indicates
the candidate's outlook on life and
his or her aptitudes through talk-
ing about hobbies. It is surprising
how many good engineers play
chess or have other sedentary
hobbies, while good sales people
tend to have more gregarious
hobbies.

8) What was/is your father's
occupation? The candidates atti-
tude in answering this question
gives valuable clues to his or her
total make-up. If excuses are
made for the father, this candidate
does not belong with you.

The Second Interview
Hopefully, your short-list will

be no more than three or four
people per vacancy. Your prepara-
tion needs to be far more thor-
ough. You must know what infor-
mation you want, what questions
you must ask to get the informa-
tion and how you will use it to
make your decision. The second
interview needs to be far more
detailed than the first with the
candidate notified in advance of
different topics to be discussed so
that he/she knows what to expect
and prepare.

The interview should contain
different types of questions and
tasks, enough variety for you to
see the candidate in context by
creating situations not unlike
those encountered in the job. Get
them to present their ideas on a
set subject, like five minutes on
"How you would tackle the job"
and 10 top ideas on how to pro-
mote the station. All too often we
never see sales executives "in

action" until it's too late. Ask
them how they would respond to
specific scenarios and see how
they react. Ask self -appraisal
questions to learn about their ana-
lytical abilities and judgement.
Get them to give answers to ques-
tions of a comparative nature in
order to see what kind of vision
they have. Ask them future
assessment questions. Selling is a
pressured job, so it is not unrea-
sonable to apply a certain amount
of pressure at this point.

Other points to consider: ask
direct questions; stick to what,
where, who, why type of ques-

tions; be comprehensive in inves-
tigation; and give the candidate
ample opportunity to ask his or
her questions.

Remember, first impressions
are very important; let the candi-
dates express themselves. Often
interviewers spend too much time
talking about the company and,
worse still, about themselves!

Personality Testing
It is a useful idea for short-list

interviews to contain some sort of
personality testing like Thomas
International or Cattell 16PF in
order to give you a more accurate
guide. Many interviews are short
and the interviewer does too
much talking, asking closed and
leading question which yield
biased results. Tests aid the selec-
tion process by ensuring candi-
dates are treated equally; and with
costs at about £40 per candidate,
it is a worthwhile investment.

Induction Procedures
The educators say, "Give me

the child at seven and I'll give you
the man." Well, in radio terms, if
you have recruited properly, there
is no guarantee of success if there
is no properly structured induc-
tion programme to follow. I

would say, "Give me a new
recruit for the first seven days,
and I'll tell you how successful
they will be in the next 12 months
or so." Induction programmes
vary dramatically, so in my next
article, I want to look in detail at
induction training, monitoring
procedures and testing to assess
progress.

Tony Grundy owns broadcast
sales specialist and manage-
ment consultancy Communi-
cate Now. Grundy has been in
the broadcast industry for 17
years, during which time he
was sales director at Radio
Aire/Leeds and Radio
210/Reading. where he was
MD. He was also named
deputy MD when Radio 210
merged with GIVR/Bristal in
June 1989. He can be contact-
ed at tel: (+44) 491.873 185
or fax: (+44) 491.875 180.
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Q&A

Obie: Man Of Many Hats
Maurice Oberstein is probably the best -documented executive in

the European record business. We all know about the funny hats, his
dog Eric, his love for race horses and that he doesn't mind being
called Obie. Now 63, Obie has spent 40 years in the music busi-

ness-the last six as head of the UK arm of PolyGram. Last July, he
was appointed executive VP of PolyGram International-his first

international position. He continues also to oversee PolyGram Ger-
many's operations and, in addition, was recently re-elected chairman

of UK record industry body BPI. M&M senior editor Machgiel
Bakker cornered Obie recently for his views on his duties and the

international marketplace.

Q: How does your new job com-
pare to your existing responsi-
bilities?

A: The best job I ever had was
being head of marketing & sales
for CBS, because then I was
involved in the development of
artists. Those that came after that
have been more like staff posi-
tions than line jobs.

When the clay is still wet and
you are forming what the A&R
people have decided upon, you
put something together that the
public wants. You have a chance
to design, but not to alter, the
package around which the artist
would be enclosed. All of that is
like the earliest days of artist
development. Watching the band
play in clubs, seeing them
rehearse, talking to them-that's
the best job in the record business.

In an international position, an
artist's development may involve
talking to the manager of an act
signed to one of the operating
companies. All you are doing then
is adding a sprinkling of extra
stardust into the conversation, but
the work is being done by the
company within the group that
has signed the artist, and which is
involved on a day-to-day basis. So
you keep being removed further
and further from the handling of
that creative process.

And that's the distinction that
comes with an international job,
as opposed to an operating or
domestic job. You have people
running Polydor, London, Go
Discs! and M&G Records who
are dealing with the development
of the artists. All you can do is
hope to pass direction onto them
and, as people know, my direction
comes usually at a loud number of
decibels.

Q: There are some military par-
allels you could draw that suit-
ably describe what you do.

A: Running a record
company-being an MD-that's
the day-to-day front lines. This is
really very much like an army in
which you have troops in the field
and commanders who are going to
capture an objective set by some
core commander 50 -miles from
the front.

Back in the capital, which may
be 1.000 miles away, the strategy

is planned at international head-
quarters. The next level might be
Paris and the front may be the
Rhine. Each of the commanders
has a responsibility. The one in
the middle-the chairman or core
commander-has to be sure his
front line is supplied with good
distribution, services, sales force
and materials, so the person at the
front line can win the fight by
having the material he needs.

In turn, you've lost that war
when the front lines have a hit,
but if product isn't delivered or
properly sold to the stores, the in-
store display is not set up to let
the public know the record is
available and orders don't get to
the dealer in time to tie in with the

having a network of information
coming from our individual com-
panies, by way of computer, satel-
lite, and networking, so that
somebody can push a button on a
screen and get the information he
needs. I'm talking about moving
our center from being administra-
tive to being an information ser-
vice, so that we can spend all our
time in communicating.

Perhaps there's something hap-
pening there when you look at the
screen-almost like stocks and
bonds-that you suddenly see
something flashing at you that
says this record or act is breaking
in a couple of places. Then,
maybe it's time to talk to the man-
ager, as perhaps the act could do
with some television or some
press. Perhaps the act can start
thinking about doing a tour in
Southeast Asia because the screen
shows that between Bangkok,
Singapore and Hong Kong, the
record is happening.

We have not had that attitude;
we've been historically marketing
people for the center, for the most
part. We have given out what has
happened: we send out reports on

"All you can do is
hope to pass
direction onto
them and, as

people know, my
direction comes

usually at a loud
number of
decibels."

Maurice Oberstein

marketing, airplay and touring of
the band.

Q: When you were appointed to
your new international job, you
said you wanted to make Berke-
ley Square [PolyGram Interna-
tional's headquarters] more
music -oriented. Could you elab-
orate on that?

A: We don't want to spend our
time preparing reports and flood-
ing people with dated informa-
tion. We want to turn the place
into something as smooth and
flexible as a record company
should be. That means having
time to talk about an artist's prob-
lem-to be able to see a manager
to talk about packaging. There-
fore, we're trying to get rid of
administrative staff and turn the
people who are there into simple
operational people.

We're investing a substantial
amount of time and thought into

the platinum albums for the last
six months, sales figures, charts.
Instead, we need to take that raw
information and make some
thoughtful marketing evaluations
of what we've got. That's the
essence.

Q: You've also said in the past
that you want to change nega-
tive perceptions of the US com-
pany. What's the history behind
this point of view?

A: For a long time, the heart of
the entertainment business was
America, owned and operated by
Americans. Suddenly, there was a
non -American owner of an Amer-
ican company (and probably
Philips was first, owning Mer-
cury). But the natural thought
was, "They're foreigners; what do
they know about the record busi-
ness?" Now, that's the built-in
negative perception of any foreign
company, but it has sort of stuck

through the years that Philips and
PolyGram-the first to penetrate
America-were a bunch of for-
eigners and don't know anything.

Being an American, I can say
that it was and remains strange
that this problem or perception of
a company's ability was taken on
the basis of the nationality of the
person running the company. Fre-
quently, European companies
have put Europeans in to run their
American company, and that
probably has not helped. Part of
the perception is for a company to
realize that local people, perhaps,
are recognized as running a local
company better.

Of course, that's not true in
practice. I think, as an American
running a company in Britain, I
have done pretty well. But you're
talking about perception, and I say
simply that that sort of blind-
ness-or that attributution of fail-
ure to nationality-is one that
Philips, Polydor and PolyGram
were tarred with. It was an easy
one to make stick because we
were usually unsuccessful with
two out of every three acts we'd
sign. Therefore, a manager could
say of a European or British act
that went through the American
company, "You people are no
good in America. Look what you
haven't done." Fundamentally, the
company was a good distributor,
promoter, and worker on what it
had. But its reputation was never
the same as its actual perfor-
mance.

In looking only at the charts
(over the decades), of course, the
American companies had all the
hits in America because all the
hits were American hits. It's only
in the last 15-20 years that the
massive invasion of British and
European music has found accept-
ability in America. European
companies were looked upon as
being invaders, and since it was
the pioneer, all the sins of the
European invader was heaped
upon PolyGram, even in the area
of classical music.

We started with an in-built
feeling that "America is best and
foreign is worst." It was difficult
for PolyGram or Polydor in the
UK to sign acts for the world
because of the misperception,
"your company's no good in
America."

That, in a sense, developed an
inferiority complex in the Poly -
Gram people, such that they
stopped fighting for their Ameri-
can company and speaking up for
it. In order to sign an act, it was
easier to say, "Fine, you sign with
us for the rest of the world and
we'll jointly decide who you
should be licenced to in America."
Since arriving at the company in
'85, I decided, with support from
Berkeley Square, that we wouldn't

sign acts, except for the world.

Q: How do you feel about Euro-
pean talent? Is the pool large
enough?

A: Yes, of course. The difficulty is
that a lot of European recordings
that are successful domestically in
most markets are derivative of
things that are Anglo-Saxon. If
they're successful in their own
country, that's fine-if the invest-
ment makes it sensible.

But, if the act isn't one that
could be delivered internationally,
the local MD gets confused when
nobody cares about it in other
major markets. Then you get the
conflict of "Why aren't you work-
ing my act?"

This [confusion] stems from
the fact that derivative acts may
not travel well, yet are very suc-
cessful. How do you get an A&R
department in a European territory
to turn that kind of act down, par-
ticularly when artists such as Def
Leppard take up to five years to
make an album? For example,
there is space for an act that,
while not imitating them, has
some of the qualities of Dire
Straits. That act might not sell
outside its territory, but it would
sell within it because there's a
waiting market for the next Dire
Straits album. For four years, you
could do fine with a local band
that has some of the sensitivity,
music, and ability of Dire Straits,
and then in the fifth year, the "real
thing" comes.

Q: Are there different, distinct
A&R philosophies for the vari-
ous PolyGram labels?

A: We're all going to have the
same relative market value, but
where the artist goes has to do
with where they feel most at
home. Our "big three" in Lon-
don-Phonogram, PolyGram and
Polydor-are run by individuals
who suit themselves in terms of
what they want to project upon
the artist they sign. There's no cor-
porate directive that each compa-
ny will aim for a certain genre.

And if it turned out that they
were all companies of one sort,
that would be okay, too, because
there are enough great dance, rock
and MOR acts that I'd be satisfied
if we captured 100% of that genre
at any one time.

I don't ever feel that we've got
to label our company in a way
that anybody could say to me,
"Look, we have enough rock acts;
we have enough punk acts." I
would throw him out of the office.
We may have enough, but aside
from the two we have, there are
eight others that I'd like to have,
as well.
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THE SWISS
COMPACT
SO.UN-D
+ WE RECOGNIZE YOUR NEEDS

FOR THE ULTIMATE IN QUALITY,

BACKED BY MAXIMUM

RELIABILITY. FURTHER, YOU WANT

COMPETITIVE PRICES AND

SHORT DELIVERY TIMES,

THE ANSWER: HAVE YOUR CD'S

PRODUCED IN SWITZERLAND BY

A PROVEN MASTER OF SOPHIS-

TICATED LASER TECHNOLOGY

UgaTE
MEMORIES

Offico: Tecval Memories - Av des Baumettes 15
CH -1020 Renens - Tel -21 /635 90 91 - Telex 450157
Fax 21/635 90 96
Postal Address P 0 Box 746 - CH -1001 Lausanne

Plant: Tecval Memories -
P.O.Box 118 - CH -1337 Vallorbe - Tel. 21/ 843 33 33
Telex 459 113 val ch - Fax 21/ 843 33 84.

TUXEDO
MUSIC

BGO Records Angleterre/Rock,
rythm'blues, soul

Boucherie Prod. France/Rock Francais
Camarillo Music Espagne/Tango.

flamenco/Labels : El

Bandoneon. Fandango
CTE Allemagne/Pop, rock

Labels : Expression
Records...
France/Rock francais
Labels : Roir Sessions.
Bondage, Black & Noir..
France/Classique
Angleterre/Rock anglais
France/Rock francais
Bulgarie/Classique,
folklore bulgare/
Label : Balkanton
France/Classique. jazz
France/Classique
Angleterre/Rock. jazz.
rythm'blues
Labels : Blue Moon...

Dancetaria

Dante
Fire
FNAC Music
Gega

Harmonic Rec.
K617
Magnum Music

DISTRIBUTION EXCLUSIVE

EN SUISSE
Baumettes 15, CH -1020 RENENS i SWITZERLAND

Tel 021 / 635.90.91  Telex 450 157 gefi ch  Fax 021 / 635.90.96

Melodie

Meridian Rec.
MSI

Neuronium
New Rose

Old Gold

Prism Leisure

Quartz Music
Red Lightnin

France/Reggae. world
music, varietes. rock
Labels : Celluloid,
Encore. Chansophone...
Angleterre/Classique
France/Rock, jazz.
blues. rythm'blues
Labels : Dixiefrog.
Body & Soul
Espagne/New-age
France/Rock
francais/Labels :
Etoile, Division Nada.
Lively Art. Folklore
de la Zone Mondiale...
Angleterre/Rock, funk,
disco. le grand retour
des annees 80
Angleterre/Rock,
funk. pop. blues
Labels : Telstar, Fun Disco...
Suisse/New-age
Angleterre/Blues

Repertoire

See for Miles

Sound Product

SPV (P1)

Supraphon

Timpani
Tuxedo

Vinyl Solution

Widder Music

Zorba

Allemagne/Rock,
hard -rock
Labels : vertigo...
Angleterre/Rock.
rythm'blues. soul
Labels : C5 Records
Pays-Bas/Jazz,
rock. rythm'blues,
soul. blues/Labels :
Fidelio. Hightone,
Ensayo. vivace
Allemagne
Classique
Tchecoslovaquie
Classique
France/Classique
Suisse/Classique.
new -age, folklore
Angleterre/
Rock anglais, Dance
Allemagne/
Classique
Grece/Musique
orthodoxe grecque

Managing Director : Jean Yves LEROY - Assistant to the Managing Director : Laurence GOBET
International Departement : Joelle SINGY & Gaelle GEORGY
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JAZZ

Will Jazz Break Through In '92?
Nineteen -ninety-one was surely a watershed
year for jazz. But despite many gains, major

stumbling blocks still exist that hinder its
potential growth. Will 1992 see better coopera-

tion among the three industry powers: record
companies, radio stations and retailers?

Nineteen-ninety-one will undoubtedly be remem-
bered in the jazz world as the year that saw the
loss of two of its greatest exponents, Stan Getz
and Miles Davis. In their music, as in their lives,

they exemplified much of what jazz, throughout its turbulent
and expansive history, has come to represent: personal com-
mitment, a search for musical perfection, and the develop-
ment of a musical style completely their own.

Their personal struggles, and ultimate strength to over-
come them and survive, allowed them to produce some of
the most affecting and memorable music of the twentieth
century, music that has had not only a passionate following
among jazz lovers the world over, but an incalculable effect
on jazz itself. Though they will certainly be missed, their
legacy will continue to inspire both listeners and musicians.

Both Miles and Stan were giants, not only because of
their particular contribution to jazz, but because their popu-
larity reached far beyond the usual audience associated with
this music. Jazz has always been a marginal phenomenon,
despite its worldwide diffusion and undeniable influence on
the whole spectrum of modem music, from classical to pop.
This is reflected in both sales and airplay, in the U.S. as well
as in Europe and other territories where jazz has become
part of the culture.

This peculiar circumstance-that something so vital and
far-reaching, the source for so much of contemporary music,
should itself be relegated to the cultural sidelines-is a true
mystery. But jazz has tenaciously survived for nearly a hun-
dred years through long periods of neglect and even the
occasional revival. Jazz survives. Jazz evolves.

Is the apparent renewed interest in this most democratic
of musics, an interest over and over again confirmed by
European label executives, broadcasters, and retailers, a
temporary aberration or a real trend? Is it limited to one or
two markets, or is it a broad tendency reflecting true con-
sumer awareness and demand? And how is the industry as a
whole reacting to these developments?

What is certain, is that the audience for jazz is growing,
as evidenced by record attendance at such events as the
Montreux and North Sea jazz festivals, not to mention the
proliferation of such festivals themselves.

And increased coverage in the media of a host of rising
young players has helped to revitalize the image of jazz as a
hip and contemporary form of expression. in line with a
larger, younger audience used to identifying image with the
music they listen to. Artists such as Branford and Wynton
Marsalis (Columbia) and Courtney Pine (Antilles), apart
from their fine music, have attracted press attention based in
part on their youthful, hip images. Of course, this is nothing
new to jazz, just its most recent apparition. Artists such as
Chet Baker, and even-or especially-Miles, to name just
two, were no strangers to such appeal. And there is no doubt
that labels have responded by capitalizing on this aspect of
their younger artists, and have had some spectacular suc-

cesses, the above -mentioned players among them.
This has been for the good of jazz in general, as these

breakthrough names have garnered attention for other, veter-
an musicians, and have been essential in fueling what seems
like a genuine revival of interest that goes much deeper than
increased sales for a few priority acts.

With estimated sales for the nine largest European mar-
kets of at least 18 million units, with a wholesale value of
approximately US$100 million, (see M&M, July 20) jazz
sales are nothing if not robust, and record companies are
increasingly aware of the significance that jazz can play in
their overall strategies.

"Europe is a very good market for jazz," says GRP
director/international marketing Jim Fishel, "and a growing
one. But nothing is predictable, and each country must look
at its own needs. Perhaps surprisingly, Portugal and Greece
are among the markets that have seen a major increase."

Christian Jiraudo of EMI France also sees an increase
in his home territory. "The market in France is growing. It's
evident in both sales and concert attendance, as well as the
many new jazz clubs that are springing up." Windham Hill
Europe's general manager Frank van Houten concurs.
"There's tremendous room for growth, though this type of
music is never easy to promote."

BMG, European promotion and distribution partner for
GRP, is determined to exploit this growth. The international
department's Jacqueline Buxton is emphatic. "Jazz has
been designated a priority for the company. It will definitely
be properly promoted, which proves that we think Europe is
a great market. And GRP director/ European marketing Kurt
Weil adds, "In our relationship with BMG we are forging a
major, long-term commitment to the future of jazz in
Europe."

With such apparent confidence and commitment from
the labels, and such obvious interest on the part of con-
sumers, coupled with a modicum of media hype, everything
would seem ripe for a veritable market explosion. Yet no
one, not even the most optimistic product managers, expect
that to happen. Why?

A Debacle
Perhaps events at Jazz FM/London may help to explain

some of the problems that jazz encounters between the final
notes of a recording session and the first solos heard on the
stereo of a jazz -lover.

Jazz FM was meant to be the UK's, indeed Europe's, first
full-time jazz station. It may yet achieve that aim and sur-
vive. But its growing pains may become fatal, and its trou-
bles may be a harbinger of the future of jazz radio in
Europe.

In March of 1991, one year to the month after its first
broadcast, newly apointed Jazz FM programme controller
Malcolm Laycock announced a major reorganization,
including layoffs and format changes, in response to the lat-
est JICRAR audience figures which gave the station a very
poor 5% reach. The new emphasis would be on "accessible,
popular jazz."

Financial problems increased as the year wore on and, in
July, a second reformatting was announced for the fall.
Claimed to be part of the process begun in March, the
changes in fact went much further. In its promise of perfor-
mance with the Radio Authority, the agreed definition of

jazz included soul, blues, and bebop, rhythm and blues,
Latin and Afro -Caribbean music, reggae, dance, and "all
other forms of music which can be said to have been influ-
enced by jazz." Interpreted broadly, this enabled the station
to add such artists as Eric Clapton, the Rolling Stones and
Sting, as well as other jazz -influenced pop artists to its
playlist, in a bid to improve its ratings. In late October, sta-
tion founder David Lee resigned from the board in protest
over these changes.

Amid further firings (bringing the total to 41 in just 18
months), and attempts to acquire the ailing station by
investors, fears mounted about the possible demise of Jaiz
FM.

That, in summary, is the situation as it stands at press
time. Reaction from the industry has been cautious, but dis-
enchanted. EMI International jazz marketing manager
Tony Harlow comments, "Jazz FM has been a bit of a dis-
appointment, but we don't see it as a setback. It certainly
wasn't a mistake to do it, but it simply didn't work out. The
music has nothing to do with it; the problems were manage-
ment problems. I don't think it means a successful jazz- sta-
tion is an impossibility."

Even Malcolm Laycock, who is confident the station will
survive, echoes these sentiments. "With a potential audience
of 9.7 million, a jazz station is quite clearly as viable as any
other format, such as country music. Our problems were
specific to our ownership situation. What has happened here
will not necessarily happen at another jazz station."

Airplay
Yet the Jazz FM debacle may scare off future projects of

a similar nature. The diversity of jazz-and the styles enu-
merated in the station's promise of performance is not so far-
fetched-may be at once its greatest virtue and its biggest
drawback, at least as far as programmers are concerned. The
variety of product, from straight -ahead to fusion, via a myri-
ad of off -shoots and in-betweens, not to mention the vast
repertoire of past recordings, is either paradise or purgatory
for a thoughtful programme director.

As is well demonstrated by M&M's own jazz station
reports, the jazz format is anything but uniform. This pre-
sents problems for listeners who have an extremely limited
choice of stations that play jazz to choose from, and who are
trying to find their way through a thicket of releases and re-
releases in a confusing landscape of genres.

It's also a problem for record companies. "Radio can be
very unresponsive," claims Tony Harlow. "We have strong
supporters, yet others choose not to play any of our product.
That's an interesting phenomenon specific to the jazz area."

Windham Hill's van Houten agrees. "Airplay is always
difficult. There are so few outlets and so much good music
that even when you do get playlisted the rotation is very
infrequent."

Polydor international product manager Alastair Far-
quhar, on the other hand, believes, "Airplay is the most
important marketing factor for any release of any type of
music. Night-time airplay on specialized shows is where
you expect to cut into any potential new market." And
despite feeling that things could be better, even Tony Har-
low admits that radio has been very useful in getting Blue
Note product heard, and points to France as especially help-
ful.

THE 4 TO AUDIO EXCITEMENT

VINCE JONES
MANFRED MANN
THEODORAKIS
STEPS AHEAD

OREGON
LOUNGE LIZARDS

BARBARA THOMPSON
PERSPECTIVE '92

KIP HANRAHAN
ASTOR PIAZZOLLA

CONJURE
MILTON CARDONA

american clave

BEN SIDRAN
GEORGIE FAME

RICKY PETERSON
BOB MALACH

RECORDS
INTUITION RECORDS and veraBra records ore divisions of the veraBro music group, american clove and Golazz Records are marketed and distributed by the veraBra music group

0 For more information please call veraBra music graup/VMG-Artist Promotion, Tel.: 149) (221) 51 20 31, foe: (49112211 52 95 63

Distributed by: Germany: TIS, Austria: MSM, Switzerland: PHONAG, France: WMD, BeNeLux: DURECO, Denmark: DMI, Greece: OM/LYRA, Italy: IRD, Spain: ENFASIS, Norway/Sweden/Finland: AMIGO, United Kingdom: NEW NOTE, Czechoslovakia: ARTA
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So called "crossover" success is the goal of many labels
and, in addition to triumphs like Harry Connick Jr.
(Columbia), there has been a spate of recent advances, most
notably Julian Joseph (East West) and Georgie Fame (Go
Jazz/veraBra). Other interesting moves in this direction are
Greg Osby (Blue Note), Steve Williamson (Polydor) and
Bluesiana (Windham Hill Jazz). Antilles' Trevor Wyatt
affirms that it, too, is putting an effort into breaking that
particular sound barrier. As Alastair Farquhar notes, "One
of the keys to standing out is to do something different."

Cohesion
Still, by far the most important promotional tool for jazz

acts is tour support and festival appearances. Warner
Music Netherlands press officer William Janssens points
out that although festivals rarely translate directly into sales,
the awareness factor is of prime importance. "Add to that,"
he asserts, "the fact that the average age of festival -goers is
definitely dropping," and their importance is clear.

Epic international marketing manager Monica Marin
declares, "Festivals are virtually the only way to promote
jazz artists. Ideally, every release should be supported with
live appearances. Of course, that's not always possible. In
the past, all jazz product was marketed on the same level.
Now we're prioritizing things."

The question is, with the increase in both the number of
festivals in Europe, and the size and duration of some of the
larger festivals, whether there is a danger of acts getting lost
among the multitude of other artists, and of the audience
losing touch-not from lack of interest-but from an inabil-
ity to keep up.

For veraBra Music Group co-owner Michael Jacoby,
cooperation with retail is the key to broadening the jazz
base. He questions whether retail has made the same com-
mitment to the music as the labels have. "Costs to motivate
retail to display jazz products in a fruitful way are increas-
ing heavily," he maintains. "There is a large group of people
who don't know where to go for proper information about
jazz recordings, and there are few stores that offer the kind
of atmosphere or knowledge to serve these people." He also
highlights the need for more charts like M&M's, on a
national level, for instance, because he believes strongly
that charts help sales. "Both labels and retailers should sup-
port charts. That's just common sense, and good for the
industry as a whole."

EMI's Harlow wonders if such cooperation is near.
"There doesn't seem to be a strong community of interest
among the various components of the jazz arena," he
argues. "Record companies, radio stations, artists and retail-
ers should all be working together to further the cause of
jazz. We could all be doing more to achieve this."

Is this "community of jazz" a possibility? Without ques-
tion the audience is growing. And it appears that the indus-
try is both paying attention to that new audience and cater-
ing better than ever before to those who already know the
music. Radio, in the guise of dedicated producers at many
national and private stations throughout Europe, are broad-
casting, mostly at odd hours, jazz programs that reach thou-
sands of listeners. Sales are up, releases multiply, and festi-
vals grow ever more crowded.

But as Michael Jacoby says, "Jazz got hipper in 1991,
but we shouldn't forget that jazz is neither trend nor fashion.
Both those come and go. Jazz is here to stay." Terry Berne

Bob Belden Ensemble

THE BOB BF LDEN ENSEMBLE PERFORMS

Straight To My Heart- Blue Note
Subtitled The Music Of Sting, this album presents the pop
star's compositions in a variety of orchestral settings with
featured soloists. Any misgivings about the inten-
tions-and success-of this project evaporate by the time
the first two tracks have made their quiet impact. The title
track follows, building from a percussive intro into a Latin -
flavoured, Coltranesque chart with great soloing by gui-
tarist Fareed Haque and saxophonist Rick Margitza. As
much a hommage to Gil Evans as to Sting, these persua-
sive arrangements, played with imagination and style, add
up to a sophisticated, listenable album that may become a
watershed of contemporary adaptation. Contact Tony Har-
low at tel: (+44) 71.486.4488; fax: 71.465.0770.

Dirty Dozen Brass Band
Open Up- Columbia
New Orleans music of all kinds is undergoing something of
a revival-not that it ever went away, just that its contribu-
tion to jazz and, popular music in general, is recognized
more and more by both musicians and their audiences. This
group has been an important factor in that renewal. This
latest collection continues to explore the tradition, this time
through original compositions such as the six -part suite
The Lost Souls, and the haunting Darker Shadows, both by
trumpeter Gregory Davis. A rich combination of fine
musicianship and a profound understanding of jazz roots
makes this album essential listening. Contact Chris Black
at tel: (+44) 71.629 5555: fax: 491 1392.

Art Ensemble Of Soweto
America - South Africa- DIW
A thoughtful meeting of the Art Ensemble of Chicago
and the Amabutho Male Chorus from South Africa. This
album explores common links between two musical tradi-
tions in a potent mixture of complex African rhythms and
signature Art Ensemble textures and solo flights. From
anger and exhortation to defiance and celebration, this is
much more than a meeting of traditional and progressive
styles. On songs like Eric T or Zola's Smile, this fertile col-
laboration demonstrates beautifully the necessity of cultur-
al give and take which has always been one of jazz's great-
est legacies. Contact Huib Bergman at tel: (+31) 2940.
15321; fax: 2940. 18725.

Bob Sheppard
Tell Tale Signs- Windham Hill Jazz
Billy Childs and Bob Sheppard were born to play together,
or so it sounds from listening to Hidden Agenda and Once
Removed, two songs by the saxophonist on which the
pianist plays. Their attack is similar, as is their finesse.
They seem to mine the same ore, and their sense of inven-
tion, as their approach to solos, demonstrates the same
relaxed but disciplined style. Consistently tasteful but still
risky, even edgy, this is fine jazz done with panache. Also
notable is drummer Tom Brechtlein. Contact Frank van
Houten at tel: (+31) 35. 49 970; fax: 35.49 319.

Teddy Edwards
Mississippi Lad- Antilles
A superb new album by long-time West Coast tenor player
Edwards, supported by an all-star line-up of equally
impressive musicians. Art Hillery's confident, diverse
piano style is a perfect match for the sometimes rough,
sometimes smooth, but always bluesy tenor musings of the
leader. Leroy Vinnegar (bass), Billy Higgins (drums) and
Ray Armando (percussion) complete the exemplary
rhythm section. Like Cuban cooking? Try The Blue Som-
brero. Straight -ahead bop? Three Base Hit's the song. An
added bonus is Tom Waits singing two Edward's composi-
tions. Pure delight. Contact Amanda Freeman at tel:
(+44) 81. 741 1511; fax: 748 1998.

Lounge Lizards

01 tlin MI 1 r I 1

Berlin 1991- veraBra
Founded amidst the musical ferment of late 70's New York,
this group is a bundle of eclectic influences that range from
so-called free jazz to hard -bop, from West African
polyrhythms to Indonesian gamelan via pure funk. That
they succeed so well at creating their own distinctive sound
is due to a fine sense of balance between improvisation and
structure, and owes a lot to the masterful rhythmic dynam-
ics of the three-man percussion unit. A superbly recorded
document of their current live show that confirms their rep-
utation as one of the most interesting bands around. Con-
tact Christoph Bornefeld-Ettmann at tel: (+49) 221 512-
031; fax: 221 529 563.

EUROPEAN JAZZ TOP 20 SALES
1 (-) Miles Davis/Michel Legrand/Dingo (Warner Brothers) 11 (RE) Mike Stern/Odds Or Evens (Atlantic)

2 (7) Branford Marsalis/The Beautyful Ones Are Not Yet Born (Columbia) 12 (3) Dave Grusin/The Gershwin Collection (GRP)

3 (5) Harry Connick Jr./Blue Light, Red Light (Columbia) 13 (-) Kenny Kirkland/Kenny Kirkland (GRP)

4 (4) Keith Jarret/The Cure (ECM) 14 (-) David Benoit/Shadows (GRP)

5 (6) John Lee Hooker/Mr. Lucky (Silvertone) 15 (-) Four Play/Four Play (Warner Brothers)

6 (18) Jan Garbarek/I Took Up The Runes (ECM) 16 (8) Andy Sheppard/In-Commotion (Antilles)

7 (-) Eliane Elias/A Long Story (Manhattan) 17 (10) Chick Corea's Electric Band/Beneath The Mask (GRP)

8 ( 1 1 ) Philip Catherine Trio/I Remember You (Dureco) 18 (-) Jaco Pastorius/Live In Italy (Jazz Point)

9 (-) Al Dimeola/Kiss My Axe (Tomato) 19 (19) David Sanborn/Another Hand (Elektra)

10 (2) Miles Davis/Kind Of Blue (Columbia) 20 (20) Wynton Marsalis/Soul Gestures (Columbia)

MOST -FEATURED ALBUMS

Bob Belden- Music Of Sting [Blue Note]

Dee Dee Bridgewater- In Montreux [Polydor]

Harry Connick Jr.- Blue Light [Columbia]

Miles Davis- Dingo [Warner Bros.]

Georgie Fame Cool Cat Blues [Go Jazz]

Keith Jarrett- The Cure [ECM]

Kenny Kirkland- Kenny Kirkland [GRP]

Abbey Lincoln- You Gotta Pay [Verve]

Branford Morsel's- The Beautyful [Columbia]

Barbara Thompson- Breathless [veraBra]

Cassandra Wilson- Live [JMT]

The European Jazz Top 20 is compiled by sales reports from the following retailers: Bote & Bock/Berlin; Crisol/Madrid; Doctor Music/Rome; Fame Music/Amsterdam; FNAC/Brussel; Free Record
Shop/Brussel; HMV Music Stores/London; Jazz Collectors/Barcelona; Jazz Is Beck/Miinchen; Jazz Inn/Amsterdam; Jecklin Musikhaus/Ziirich; Music Mecca/Copenhagen; Ricordi/Milano; Ricor-
di/Roma; Ricordi/Torino; Saturn/Koln; Staffhorst/Utrecht; SkivAkademien/Stockholm; Tower Records/London; Virgin/Edinburgh; Virgin/Glasgow; Virgin/Paris; WOM/Mitnchen.

The jazz albums listed above appear alpha-
betically by artist, and reflect a consensus of
airplay among M&M's Jazz Reporters.
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SOMETHING'
STEPHEN SCOTT
FEATURING A.O.:

JOE HENDERSON, tenor sax

CRAIG HANDY, tenor sax

JUSTIN ROBINSON, alto sax

PETER WASHINGTON, bass

VERVE 849 557-2

OLEMAN

HAROLD MARVIN
RAY DRUMMOND

MIGGO.3

MY HORNS `O
GEORGE COLEMAN
FEATURING:
HAROLD MABERN, piano

RAY DRUMMOND, bass

BILLY HIGGINS, drums

BIRDOLOGY 837 278-2

THAT
JOE WILLIAMS
FEATURING A.O.:
KENNY BURRELL, guitar

,CLARK TERRY, trumpet

FRANK WESS, tenor sax

NIS MACKREL, drums

843 956-2

LIVE Al' THE VILEAVI GUARD

STAND
J.J. JOHNSON
LIVE AT THE VILLAGE
VANGUARD WITH:
RALPH MOORE, tenor sax

STANLEY COWELL, piano

RUFUS REID, bass

VICTOR LEWIS, drums

C $48,328 -

CASSANDRA WILSON
LIVE FEATURING:
JAMES WEIDMAN, piano, synthesizer

KEVIN BRUCE HARRIS, electric bass

MARK JOHNSON, drums

JMT 849 149-2/4

VERVE JAll BOX
VERVE' s Original Multicrowned
10 LP JAll BOOK now on 7 CD's.
With the ultimate giants of jazz:

ELLA FITZGERALD, LOUIS ARMSTRONG,

MY SMITH, WES MONTGOMERY #

STAN GETZ, GERRY MULLIGAN,

OSCAR PETERSON, LIONEL HAMPTON,

COUNT BASIE, DUKE ELLINGTON,

BILLIE HOLIDAY, ANITA 0' DAY,

BENNY GOODMAN, GENE KRUPA,

JOHNNY HODGES, LESTER YOUNG,

ART TATUM, BILL EVANS, CHARLIE

PARKER Et DIZZY GILLESPIE.

VERVE 849 357-2

'  1..g

tt .3

HAVE
LITTLE CHRISTM
FEATURING A.O.:
ELLA FITZGERALD

OSCAR PETERSON

BILLIE HOLIDAY

ROLAND KIRK

VER 840 501

THE KOLD KAGE
GARY THOMAS,tenor sax & flute

FEATURING A.O. :
JOE WESSON, rap vocals

KEVIN EUBANKS, guitar

MULGREW MILLER, piano

DENNIS CHAMBERS, drums

JMT 849 151-2

,'"org
PAUL MOTIAN IN TOKYO WITH:
BILL FRISELL, guitar

JOE LOVANO, tenor sax

JMT 849 154-2

JOHNNYHODGES
L AE SRTTE AYTOuUmNG

BILL EVANS
CHARLIE

PARKER
DIZZY GILLESPIE

E BRUB

U.RING A.

BY MILITELLO, flute, saxophones

IS BRUBECK bass b. trombone

DY JONES, drums

ELIGHT 820 845-2

NMI
RETURNS

ELLA RETURNS TO BERLIN
ELLA FITZGERALD WITH:
HERB ELLIS, guitar

LOU LEVY, piano

GUS JOHNSON, drums

WILFRED MIDDLEBROOKS, bass

OSCAR PETERSON, piano

RAY BROWN, bass /ED THIGPEN, drums

LAST DATE
ERIC DOLPHY WITH:
MISJA MENGELBERG, piano

JACQUES SCHOLS, bass

HAN BENNINK, drums

EmArCy 510 124-2

"POLYGRAM - GREAT LABELS, GREAT ARTISTS, GREAT

eery
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JAZZ FM/London
Malcolm Laycock - Prog. Controller

Johnny Adams- Sings Doc Pomus [Rounder]
Patti Austin- Carry On [GRP]
Natalie Cole- Soul Of [Capitol]
Harry Connick Jr.- Blue Light [Columbia]
George Howard- Love Will Follow [GRP]
Manhattan Transfer- Offbeat Of [Columbia]
Joe Sample- Collection [GRP]
Barbara Thompson- Breathless [veraBra]
Various- Acid Jazz Vol.1 [Ace]
Vinx- Rooms in My Fatha's [Pangaea]

WEAR FM/Sunderland
Alan Twelftree
"Jazz & Blues Etcetera:"

Barbara Dennerlein- Bebab [Bebab]
Lounge Lizards Berlin 1991 [veraBra]
Chris Barber- In Concert jDormouse]
Taj Mahal- Like Never Before
Donald Harrison- Full Circle Sweet Biasil]
Johnny Heartman- The Touc [Alligator]
Various- New York in the 20's [Bluebird]
Stanley Jordan- Stolen Moments [Blue Note]
Clark Terry- Power Of Positive [Mainstream]
Zoot Sims/AI Cohn- Zootcase [Sonet]
Oregon- Always Never Forever [veraBra]

BBC RADIO SCOTLAND/Edinburgh
Gordon Cruickshank - Compiler/Presenter

Martin Taylor- Change Of Heart [Linn]
Carol Kidd- I'm Glad We Met [Linn]
David Newton- Eyewitness [Linn]
Stan Getz- Best Of Roost [Roost]
Count Basie- Best Of Roulette
Jim Hall- All Across The City [Concord
Eliane Elias- A Long Story Manhattan
Stanley Jordan- Stolen Moments [Blue Note]
Miles Davis- Amandla [Warner]
John Campbell- One Believer [Elektra]

JAZZ WELLE PLUS/Munich
Hans Ruland - Prod.

Branford Marsalis- The Beautyful [Columbia]
Benny Green- Greens [Blue Note]
Stan Getz- Serenity [EmArCy]
Erroll Garner- Concert By The Sea [Columbia]
Gene Krupa- Drummer Man [Verve]
Wynton Marsolis- Thick In The [Columbia]
Manhattan Transfer- Offbeat Of [Columbia]
Oscar Peterson- Saturday Night -Telarc]
Great Jazz Trio- Village Vanguard East West]
David Sanborn- Another Hand [Elektra]

SDR/Stuttgart
Hans Thomas - Prod.
New Releases:

Keith Jarrett- The Cure [ECM]
Kenny Kirkland- Kenny Kirkland GRP]
Joe Lovano- Landmarks [Blue Note
Branford Marsalis- The Beau ul Columbia]
Chick Corea- Beneath The Mas [G P]

Re-releases:
Benny Goodman- Birth Of Swing [Bluebird]
Sonny Rolins- Freedom Suite [Riverside]
Brecker Bros.- Collection 2 [Naves]
Booker Little/Max Roach- [Blue Note]
Cecil Taylor- Jazz Advance [Blue Note]

JAZZTIME NURNBERG
Walter Schatzlein - Prod.
Alfred Mangold - Presenter

Vincent Herring- American [Limelight]
Rabih Abou-Khalil- Al-Qadida [Enial
Ray Brown- Summer Wind [Bell]
Wolfgang Puschnig- Alpine [Amadeo]
Dee Dee Bridgewater- Montreux [Polydor]
Barbara Thompson- Breathless [veraBra]
Betty Carter- Droppin' [Verve]
Abbey Lincoln- You Gotta Pay [Verve]
Stan Getz- Scandinavian Fresh Sound]
Cassandra Wilson- Live JMT]
Anthony Cox- Dark Meta s [Minor Music]

RADIO GONG 2000/Munich
Bob Borrink - Prod.
"Swing Time:"

Benny Carter- 1939-40 [Classics]
Lionel Hampton- At Blue Note [Telarc]
George Shearing- With Strings [Capitol]
Eric Reed- Soldiers Hymn [Candid]
Georgie Fame- Cool Cat Blues [Go Jazz]
Benny Goodman- In Hi-Fi [Capitol
Dee Dee Bridgewater- Montreux Polydor]
Bob Belden- Music Of Sting [Blue ate]
Stan Getz- Best Of Roost [Roost]
First Esquire Concert- [Laserlight]

RADIO BREMEN/Bremen
Torsten Muller - Prod.

Terence Blanchard- [Columbia]
Paul Motion- In Tokyo [JMT]
Donald Harrison- For Art's Sake [Candid]
Dee Dee Bridgewater- Montreux [Polygram]
Evan Parker- Process [FMP]
Betty Carter- Droppin' [Verve]
Globe Unity Orch.- Special [FMP]
Brave Old World- Klezmer Music [FMS]
Be Mine Or Run- Be Mine fjpc SM[2]
Zoot Sims/Al Cohn- Zootcase [Sonet]

RADIOROPA/Daun
Ernst Greinert - Prod.
Alexander Has! - Prod.

Stan Getz- Serenity [EmArCy]
Abbey Lincoln- You Gotta Pay [Verve]
Dee Dee Bridgewater- Montreux [Polydor]
Harry Connick Jr.- Blue Light [Columbia]
Milt Jackson- The Harem [Decca]
Wynton Marsalis- Intimacy [Columbia]
Artie Shaw- Begin The [Ariloa]
Branford Marsalis- The Beautyful [Columbia]
Hank Jones- Just For Fun [Galaxy]
Freddie Hubbard- Bolivia [Limelight]

EUROPE 1/Paris
Michel Pacaud - Prod.

Miles Davis- Dingo [Warner Bros.]
Kieth Jarrett- The Cure [ECM]
Ella Fitzgerald- Returns To [Verve]
Steve Grossman- Do It
Bob Belden- Music Of Sting Blue Note]
Toots Thielman- w/Shirley orn [EmArCy]
Chick Corea- Beneath The Mask [GRP]
Georgie Fame- Cool Cat Blues [Go Jazz
Wynton Marsalis- Uptown Ruler [Columbia]
Kenny Kirkland- Kenny Kirkland GRP]
Teddy Edwards- Mississippi Lad [Verve]
Impulse Jazz- 20 Years [Impulse]
Harry Connick Jr.- Blue Light [Columbia]
Ricky Ford- Hard Groovin' [Muse]
Bob Mintzer et al- 'Owl]
Bluesiana II- [Windham Hill Jazz]
Bill Evans- The Gambler [Bellaphon]

FRANCE MUSIQUE/Paris
Claude Carriere
Jean Deimos - Prods.
"Jazz Club:"

Oliver Nelson- Found Pieces
Dave Liebman- Spirit Renewed Owl]
G.Badini- Swing Meets Debussy Mantra]
Clark Terry- Power Of Positive Mainstream]
Eric Dolphy- Last Date [EmArCy
Georgie Fame- Cool Cat Blues Go Jazz]
Kenny Kirkland- [GRP]
Humair/Louiss/Ponty- Trio [Dreyfus]
Aldo Romano- Waters [Owl]
Coltrane/Schepp- New Thing [Impulse]

RADIO ROMA/Rome
Allessandro Malatesta - Prod.
Gioacchino Stancanelli - Presenter
"Radio Collection:"

Carla Bley- Big Band [Watt]
Cassandra Wilson- She Who [JMT]
Robin Eubanks- Karma [JMT]

Ran Blake- That Certain Feelinc [Hat Art]
Lester Bowie- Organizer [DI\N
Gary Burton- Cool Nights GRP]
Eddy Daniels- This Is Now GRP]
Richie Cole/Phil Woods- Muse]
Mel Lewis- Thad Jones Vol. [Limelight]
Kenny Drew- Everything [Steeplechase]

RADIO CENTRO SUOMO/Rome
Alberto Castelli - Prog, Dir.

Various- The Usual Suspects [Sheffield]
New York Voices- Hearts Of [GRP]
George Winston- Summer [Windham Hill]
Eliane Elias- A Long Story [Manhattan]
Mark Murphy- What A Way [Pluse]
Onaje Allan Gumbs- Dare To [MCA]
Bob Berg- Back Roads [Denon]
Abbey Lincoln- You Gotta Pay [Verve]
Micha Segal- Zambooka [Music Master]
The Ritz- Almost Blue [Denon]
Dudley Moore- Songs Without GRP]
David Lanz- Return To The [Narada]
Toots Thielemann For My [Verve]
Pat Methany- Clouds [Paradise]
Kenny Rankin- Kenny Rankin [Chesky]
Miles Davis- Dingo [Warner Bros.]
Stanley Jordan- Stolen Moments [Blue Note]
Bobby Lyle- Pianomagic [Atlantic]

RADIO MONTECARLO/Milan
Novella Massaro - Prod.

Patti Austin- Carry On [GRP]
N.Y.Rock/Soul Revue- Live [Giant]
Bobby Caldwell- Stuck On You [Sin-Drome]
David Benoit- Shadows [GRP]
Omar- There's Nothing [Talkie Loud]
Gerald Albright- Birdland West [Atlantic]
Johnny Mathis- Better Together [Columbia]
Jude Swift- Common Ground [Nova]
A.Vollenweider- Book Of Roses [Columbia]

BRF/Eupen
Walter Eicher - Prod.

Paul Motion- In Tokyo [JMT]
Time Design- [Fam]
Ricky Peterson- Smile Blue [Go Jazz]
Passport- Blue Roots [Warner Bros.]
Chet Baker/S.Houben- 1980 [Salaam]
Trevor Coleman- First Impressions [JFJ]
Take 6- He Is Christmas [Warner Bros.]
Mark Whitfield- Patrice [Warner Bros.]
Last Affair- Sound Movie [Blue Flame]
Wynton Marsalis- Uptown Ruler [Columbia]

ROBERT HOHNER / PERCUSSION ENSEMBLE
DIFFERENT STROKES  CD -4115

FLIM & THE BB'S  VINTAGE BB'S  CD -416 CHUCK LOEI  BALANCE CD -414

T7W-7
O

European Headquarter: imokuslik GmbH
Untermaiten 14  D-7803 Ballrechten-Dottingen  Tel. (491 7634-728  Fax (491 7634-6532
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Hard Times For Heavy Airplay
Although hard rock is getting more media

attention these days, the music is still under -rep-
resented in airplay terms when compared to
sales. The lack of airtime means a constant

headache for label managers, who are forced to
look elsewhere to get support for their acts.

ow, with Guns N' Roses being aired all over
NEurope, things may be changing. Comments
MCA/Geffen promo manager Liz Morris, "It's
still a problem in Europe to get hard rock on

radio; you need a soft ballad. Guns N' Roses are the excep-
tion to the rule. They are so big, they cross over anyway.
Sometimes MCA/Geffen releases other singles in the differ-
ent territories. "In the UK, we released Tesla's Edison's
Medicine, a heavy rock song. We wanted the fans to know
that the band was back with an electric album after their
Five Men Acoustical Jam EP. On the continent, we released
Call It What You Want, a much softer song, otherwise there's
just no chance to get it on the radio. But mainly, we promote
hard rock acts as album projects. We go
straight to the fan base and concentrate on in-
store material and extra tracks on singles."

Record companies have exhausted all
kinds of gimmicks to grab the attention of the
programmers. "We try to be as inventive as
possible," says Epic international marketing
manager Monica Marin. "Bonus tracks are
sometimes good 'excuses' for programmers to
play a certain record. When a tour of a band
is planned, we print the dates on the sleeve
because programmers need information. This
info can be the angle-why they play a
record."

One of Sony Music's priorities is Pearl
Jam, who released their debut album Ten in
September. Adds Main, "On November 8,
we flew in some carefully selected European
journalists-radio people included-to New
York to attend the concert at CBGB's. In this
way, we have created a buzz around Pearl
Jam in the media. We expect the band to be
touring as support for the Red Hot Chili
Peppers early next year."

Epic highlights of this year include
albums from Alice Cooper, Ozzy Osbourne,
Europe and Mindfunk. On the Columbia
label, the emphasis is on Love/Hate's upcom-
ing album, as yet unfit -led.

Nineteen -ninety-one was a top year for
A&M with the enormous successes of Amy
Grant, Bryan Adams and hard rock band
Extreme, who enjoyed a global hit with the
ballad More Than Words. Soundgarden's
new album Badmotorfinger is the next ace in
the label's hard rock stable.

Smaller Stations
International marketing manager Bert de

Ruiter is sceptical about the radio story in
this case. "For the moment, we are ignoring radio. Mainly, it
will be the same old press story, approaching the right peo-

. -pie and bringing in the band for touring. We were successful
in this with Extreme. Radio followed on the back of their US
hit status. Despite the final airplay, I must say I was quite
surprised that so few radio people actually listen to records,
especially in Germany. Initially, they refused to play More
Than Words because they considered it as being too loud.
They based their judgement on the sleeve, which showed a
hard rock band. For me, this was a classic case of 'You can't
judge a book by looking on the cover'. Maybe we should pay
more attention to the smaller stations in the various territo-
ries. They are far more inventive and ready to take chances.
We also benefit a lot from MTV Europe's 'Headbangers
Ball'"

The success of Extreme can also slow down the progress

of other bands, as experienced by French band Tipsy Wit,
who are signed to Semetery, the metal division of FNAC.
Says label manager Stephane Girard, "We encountered
enormous problems when we released the first single For
Your love off their debut album Songs & Dreams this sum-
mer. It was a ballad in an acoustic setting similar to More
Than Words. The video clip showed the band on
barstools...so, close to the Extreme concept. Well, in short it
was a disaster. Everybody laughed at them, as if they were
copy cats. French radio is just blind and deaf."

Tipsy Wit-the only rock band on the "death metal" -spe-
cialized label-may have been the victim of a badly timed
release and silly prejudice by radio programmers, but their
fan base is growing by the day. Adds Girard, "In front of
30.000 people at Le Balle D'Or-a 24 -hour motor
race-they opened the show for Iron Maiden. It was the
last concert of their 1991 world tour. That was the big test;
everybody sang along with them, and there were no cans fly-
ing through the air. So far, we've sold 10.000 copies of the
album. First, we are attempting to establish their name in
France before we try our luck across the borders."

Guns N' Roses

Girard identifies a new trend on French radio which will
make it hard for any new record, regardless of genre or
fame, to get airplay. "It's called 'recurrent'. Instead of playing
the new song from an artist, they play a song out of the back
catalogue. Probably we will have to release a second album
to get airplay on the first one!"

Hamburg -based East West A&R/marketing manager
international Wolfgang Johannssen explains the situation in
his country. "The problem is that we only have one format
here," he says. "Every station has turned into EHR. We rep-
resent Atlantic, the premier hard rock label in the world, and
we get virtually nothing played on the radio. AC/DC and
Rush are the exceptions, but only because they are estab-
lished bands. The situation will change as soon as we have
real formatted radio. The power will come from the advertis-
ing agencies-let's put it straight: music is just the glue

between the advertising spots-because they see that all the
stations are aiming for the same target group.

"That means that they have to place ads on all available
stations, which is very expensive and inefficient. You have
the same effect with more specific formats. That will take
some years, but I'm optimistic about the future. I bet we will
have rock radio pretty soon.

"The good thing is that consumers here are not as trendy
as in the UK. You can count on your fans in Germany. For
that reason, we recently signed former Deep Purple singer
Ian Gillan."

BMG Ariola Hamburg exploitation manager Kai
Manke is making eyes at the better radio situation abroad.
He points at BBC Radio l's "Friday Rock Show" with
Tommy Vance and Radio 210/Reading's Bill Pithers four-
hour rock show. Manke also praises Scandinavian and
Greece rock radio. "We don't have that here. We have Till
Hoffmeister at HR 3/Hessen and Volkmar Kramartz at
national WDR 1, but that's about it since Radio FFN/Han-
nover kicked out their Monday night rock show. NDR 2, the
biggest station in northern Germany, didn't even play Bon-

fire's ballad The Rivers Of Glory, which fea-
tured a grand piano instead of a guitar!

Strategy
"Radio is afraid of losing listeners. Music

has become muzak. They don't seem to real-
ize that listening to radio is still different
from watching TV. Remote control makes it
easy for viewers who don't like what they see
to start 'zapping'. For radio, the options are,
either you keep it on or you turn it off. Don't
underestimate the fact that people are basi-
cally lazy.

"All of this made us change our market-
ing strategy. If the fans can't hear their music
on the radio, there must be another way. So
we set up a club mailing system. We have
selected 120 clubs across the republic who
are fully dedicated to rock. It was a tough
job, but worth every minute of it . Clubs like
Rockfabrik in Ludwigsburg and Grosse
Freiheit in Hamburg organize special events
and the demand is great."

BMG Ariola Hamburg, who earlier this
year lost main hard rock act U.D.O., takes
revenge at the beginning of next year with
new albums by new signings Crash 'N Burn
and Freaky Fukin Weirdoz, an interesting
band in the funk/metal crossover corner.

German SPV's metal label Steamham-
mer is one of the leading independents in
Europe. According to head of Steamhammer
Jay Lansdorf, the label doesn't concentrate
on radio. "It's hard to see results from radio.
We try to organize radio promo tours for our
acts, but radio people simply laugh about
that. Maybe next year, as soon as we've
streamlined our label and dropped some acts,
we will be using outside promo companies.
However, the reality is that we have to watch

our budget. We sell up to 100.000 copies for the top of our
product (Sodom).

"If I see that Michael Schenker can do 30 promo days in
Germany alone, I'm interested in how he manages to accom-
plish that. But radio is not interested in our underground type
of metal. Our audience doesn't listen to radio. So we have to
be careful not to throw our money out the window. Perhaps
it's better to spend our money on tour support and photo ses-
sions. We won't give up on radio; we can always pull the
plug."

Lansdorf never forces bands to make more radio friendly
music. "I always say to our bands: 'If you want to be on the
radio, then write a radio song. That's the only recom
mendation I can give, but the artists don't understand what is
required. Our advice is 'Make your own music and don't
(continued on page 23)
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THEIR F***ING GREAT
DEBUT ALBUM 'TEN'

THE SONGS ON TEN EXPLORE THE
MAGNIFICENT PROFUNDITY OF EVERYDAY

REALITY; THEY RING WITH AN EARTHINESS

AND MYSTICISM THAT CONVEY A DARLING

ARRAY OF EMOTIONS, THE MUSIC WOULD

BE HEADY EVEN WITHOUT VOCALS...VEDDER

MAGNIFIES THE INTENSITY...TEN IS THE

SORT OF ALBUM THAT MAKES YOU WANT

TO STAND ON A MOUTAIN AND YELL.

KIMMEL', ROLLING STONE

IF SEATTLE IS AN OYSTER, THEN THIS BAND

IS THE LATEST GRAIN OF SAND TO CREEP

INSIDE AND GROW INTO A PEARL...THE

SOUND IS ROUND AND CLEAN AND
POWERFUL SERIOUS ROCK AND ROLL FOR

OUR TIMES. MUSIC EXPRESS

THIS BAND IS REAL. LOS ANGELES TIMES

PEARL JAM COULD BREAK YOUR HEART....IF

YOU LET 'EM. sA WV-EK

THE NEW SINGLE

OUT NOW

COLUMBIA
AmericanRadioHistory.Com



"...An excellent opening move from a band'
whose future looks very bright indeed.."
MARK BLAKE, METAL FORCES

"...Sure fire evidence why pop's place in
a ;tau

hard rock should be excavated..."
CHRIS MARLOWE, ROCK POWER

...This fire'll be burning for quite
some time...
LYN GUY, RIFF RAFF

"...Impressive..
...A truly international act..."
TOMMY VANCE, BBC Radio 1

HAIABLIFiu GMBH
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Reptile Smile

(continued from page 20)
worry about radio'."

Although the Steamhammer artist roster is mostly under-
ground, "radio bands" sneak their way in. The New
York -based Hittmen provide hard rock in a Bon
Jovi/Queensryche mould. "Their album, due for release in
the second quarter of 1992, will be produced by Bob St.
John, who worked as engineer on the two Extreme albums."

The hilarious Dimple Minds, who sing in their own lan-
guage, have just released their fourth album Heiden Der
Arbeit ("Working Class Heroes") with enough good radio
hooks. Sodom, the label's flagship, are now preparing their
new album with "Metallica radio crossover potential."

Are special formats the answer to the problem of lack of
airplay for rock product? MD Paul Birch of Revolver
FM/Heavy Metal Records the home of Slammer-says

radio stations who want to find new audiences have to pick
out another kind of music. "The problem is we're stuck in a
vicious circle. The whole imagery has become too impor-
tant; the press focuses on that. Criticism comes from the
radio side, where they complain that all these bands look the
same. Subsequently, they don't play the records.

"I would suggest if you can't join them, beat them by
founding rock radio stations. At the moment, the only differ-
ence between radio stations is their geographic position.
Rock radio could be tremendously successful. Consumer
demand will break the doors. The success of Bryan Adams
proves that there's a market for rock. Our bank managers
were raised in the '60s. They're still consumers; we're not
making records for kids alone anymore. We're selling them
to whoever is interested in music.

"Radio in the 90s has to develop
in a way that listeners can tune in
and take what they want-Radio a
la carte-so to speak. If you want
news, you just have to tune to a
news station. For those in the mood
for rock, there has to be an outlet as
well. Radio as we have it now does-
n't make it easy for rock consumers
to tune in. After six o'clock, when
everybody has driven home from
work, listenership decreases. Special
rock shows are programmed late at
night. In this way, they're subdivid-
ing the listeners twice."

EMI Records (UK) director
international artist development The Sinners
John Briley's analysis of the Euro-
pean radio situation for hard rock is very sombre. He ques-
tions the attitude of the average programmer. "There's a dif-
ferent perception of rock in the US than here. I don't see why
everybody should play the same 20 songs all the time. In
London, GLR is the only station that plays music for grown-
ups during daytime. In the US, there's more access to rock.

In Europe, hard rock is seen as a specialized genre, but it
isn't. It's so easy to categorize hard rock fans as long-haired
headbangers in leather jackets.

"I would like radio people to see that not only head -
bangers go to concerts, but people from around 19 to those
in their early 40s, who stand in the background enjoying the
band's musicianschip. They should realize these people are
one of the demographic targets they should aim for. There
are so many preconceptions because they're not aware of the
market. Those bands reach massive audiences, but where
can the fans get their music on the radio?

"In the UK, we experienced the fact that Iron Maiden's
Bring Your Daughter To The Slaughter entered the singles
chart at no. 1 and stayed there for another week-thus prov-
ing its wide appeal-but the record was nowhere to be

heard on the radio. It's a disgrace. We're talking about the
country's best-selling single here! There are just too many
double standards and too few people taking chances."

Two EMI acts, the Quireboys and Thunder, who sold
gold in the UK, are still waiting to get established on main
(continued on page 24)

DISTRIBUTION

WIT Ng 1 HEAVY R AND

in Fit
Mika" GARY WAGNER

- DISINC4RNATE

ILOLDBLAST 2nd Album
ATH METAL is born again !

Produced by SCOTT BURNS

NO RETURN 2nd album
SLAYER meets OBITUARY
Produced by TOM MORRIS

FOR 'LICENCE OR DISTRIBUTION, PLEASE CONTACT US

FNAC MUSIC, Stephane GIRARD, 101 rue du Cherche Midi 75006 PARIS
Tel. (33) 1 45 44 94 62 - Fax. (33) 45 44 95 89 MJSIC
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Nirvana

(continued from page 23)
land Europe. Radio is not willing to be helpful, so it seems.
"Spike, the leadsinger of the Quireboys, is always compared
to Rod Stewart, but where is radio support? Nobody thinks
twice about playing Rod, do they? So far we have no Euro-
pean hits to report because of the lack of airplay. If radio is
not on your side you have to tour the band, which is very
expensive. In my opinion, press sells rock music in Europe."

With the same Faces/Rolling Stones -oriented rock as the
Quireboys, Def American act the Black Crowes have been
successful both in sales and on a radio level. The songs from
their 1990 debut album Shake Your Money Maker do get air-
ings across Europe. Says Phonogram international market-
ing manager Ian Grenfell, "Here you have a band that fits
the heavy end of the spectrum of daytime radio. On the other

side of that same spectrum, we have Status Quo, specializ-
ing in commercial three -minute pop songs, acceptable for
any programmer."

Live performances have alway been an excellent market-
ing tool in breaking a band, but who would have thought it
also works in the process of convincing radio programmers?
Says Grenfell, "I'm convinced that any DJ who is into pop
rock a la Roxette can be converted once they have seen a
live show. We managed to get a lot of live concerts of the
Black Crowes broadcast in different countries. Now they
know these young rock rebels are basically great musicians."

The success of the Quo and the Crowes can be easy to
explain, but what about metal redefiners Metallica, another
commercial and radio victory for Phonogram. "In the first
place, their loyal fan base was able to propel the single
Enter Sandman and the album into the charts, a fact that
forced radio programmers to play it. In the second place, the
album contains just good pop songs. Don't forget the band
has been in the business for 10 years. With the second sin-
gle, the ballad The Unforgiven, we are gathering the fruits of
all our work. For a raw -edged band like Slayer, we will
have to rely on the more specialized shows."

Grenfell feels that radio programmers are changing their
attitude towards rock. "I think they're afraid of loosing touch
with what's actually happening in the streets."

Independent market leader Roadrunner follows a spe-
cial strategy to promote hardrock to radio. Every two
months, it releases a special radio -promo CD, containing
four to five tracks of upcoming releases. Says label manager
Ed van 7ijl, "Working this way gives us the opportunity to
keep control of the tracks we want to have airplay at an early
stage. It is a gigantic market with only a few outlets. A lot of
programmers don't know what's going on really. For them,
it's all noise. In Holland only public broadcasters such as
VARA and VPRO are willing to play our bands; it's not the
Bon Jovi style. Although as a small label we miss the power
to force hits like the majors, we are content with the results
these CDs get."

"Alternative -oriented VPRO is able to hype bands. As
soon as it backed Sepultura, sales increased-so far we've
sold 20.000 copies of this year's album Arise. On May 15, it
broadcast a Sepultura concert directly. But we can't steer
VPRO into our direction. We're just lucky it has a more
selectively demanding audience. It seems like the people
who were into punk in the past turned into metal fans."

"Another thing that helped in breaking Sepultura was a
new marketing medium we developed in collaboration with
Sony Music Holland. Outside a Judas Priest (Sony) and

Annihilator (Roadrunner) concert, we gave away 2500
cassettes containing one side of new Sony hard rock releases
and one Roadrunner side, thus creating a demand for all of
them. Retailers reported a run on their shops."

Recently, Roadrunner launched the new Magna Carta
(continued on page 27)

Baby Animals

Play It To Somebody You Love

"BADMOTORFINGER"
Includes "Jesus Christ Pose"  Check The Excellent Video!

Uneasy Listening
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LOUD 'N' PROUD

Rockin' All Over The UK
0 ne of the few outlets for rock music on British

radio is BBC Radio l's "Friday Rock Show,"
broadcast from 22.00 to 24.00 for the past 14
years. DJ Tommy Vance, its presen-

ter from the beginning, talks with correspon-
dent Paul Easton at the BBC's Maida Vale Stu-
dios where his show is recorded.

"The 'Friday Rock Show'," Vance explains,
"sets trends, or attempts to set them; you try to
be ahead of the marketplace. It has been criti-
cized by some of the audience because it stays
one jump ahead of the next metal trend. When
thrash came along, we started to play it and it
alienated a lot of the audience who were more
used to softer bands like Genesis and Moni-
tion.

"But what you're trying to do all the time is
to pull an audience along with you and then,
jump back and pick up the next generation.
That's the way I look at it.

"The show concentrates on new music, and
we also record our own sessions because we
want to expose new bands. You've got to feed
the marketplace, otherwise it will stagnate. We
do this thing called the 'Rock War. Over a
three-week period, we play three demos each
week and invite people to phone-in and vote for
a winner. These are all bands without a record-
ing contract. On the fourth week, the three
weekly winners vie again for the chance to come
record a session for the show.

"In an average week, we get 10-15 demo tapes or more.
There's loads of talent out there: some of it has yet to be
developed; some of it is not very good; some of it is aston-
ishing. It's a very competitive medium, particularly in rock,

because in this country radio stations don't concentrate on
it. That means it doesn't get the exposure, so we don't get
the same complement of rock in the charts as they do in the

Vance in the BBC's Maida Vale Studios where his show is recorded.

in and States."
"I think there is more of a market for it, but historically

in this country, we do not have a radio station that concen-
trates on rock. Radio 1 plays more rock than anyone else at
the moment, but it is my profound belief that ultimately
there will be a radio station or network in this country that

will concentrate on what is loosely called rock music. It's a
very broad -based music form, and I don't know how that
will affect the marketplace, but I do think it will widen it.

"If people mention a band to me, I'll
research it and find out who they are. I also
pick up on things from trade and music mag-
azines. I get records from all over the place. I
even got sent a single from Sweden that some
guys had pressed themselves. You have to
keep your ears very open. We get exception-
ally good support from the record companies
and many guys have my home number, so I
can be 'plugged' there.

"I think rock has got to go full circle and
return to a more melodic stance. It's already
started, which means it's time for me to go
and start looking for the hard edge, because I
think you need to feed that back in. I am
looking currently for a very hard -edged band
among brand new acts and, at the moment,
they are hard to find.

"Under the BBC system, Tony Wilson is
my executive producer and has the final say
as to what happens on that show. He works
for the BBC directly, while I am on a con-
tract. However, we work very much as a team
all the time. If I find something I really like,
I'll tell him, and he does the same for me. It's
a very interactive thing. We've been working

together for 14 years now, and you build up a very good
relationship with someone over that period of time. He's
become like my brother."

Paul Easton

RUBIll RMAIDS

THAT RINGS A BELL !

HI-NRG POWER-POP-PUNK'N 'ROLL FROM THE BAND THAT PLAYED MORE
THAN 340 SHOWS IN 18 MONTH ALL OVER EUROPE.

) 113111 T:1

DS,

6:1,  TKISIliti tummy.

OUT NOW :THE DEBUT ALBUM "TWISTED CHORDS"
PRODUCED BY DIRK STEFFENS

(PINK CREAM 69, HELLOWEEN)

Released by Rebel Records, a division of SPV GmbH.
Distributed by SPV GmbH, 3000 Hannover 72, P.O. Box 72 11 47.

Fon 49 511 8709 - 0 Fax 49 511 8709 181 / 183 EMI Music Publishing Germany GmbH TEL REG_
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More Melody Than Metal
The ballad in rock-is it just one part of a multi-
faceted musical genre or the most valuable. tool
in broadening hard rock's appeal? Rock music
has a hard core and the soft -centred ballad walks

a thin line between artistic freedom and big bucks.
Regardless of musical style and taste, the ballad has

always had a special place in contemporary music. A bal-
lad at its best crosses music's fickle borderlines, combining
outstanding musical performance with commercial success.
Rock music, inspired by the blues and its own inherent
drama, cultivated the passion of the ballad, creating some of
its finest moments and causing tremors far outside the gen-
re's usual boundaries.

Many must have distanced themselves from what they
thought Guns N' Roses stood for, yet unwittingly whistled
along with Patience
while driving to work.
Nor would they automat-
ically connect the two
healthy looking, long-
haired young men sweet-
ly singing More Than
Words with the incessant
electric groove and rau-
cous funk of Extremes
Decadence Dance and
Get The Funk Out.

Both of these bands
have scaled the ladder of
success, and not just on
the strength of a hit bal- Patricia Blanc
lad-a point decidely
made by longtime rock -connoisseur and fan East West
UK's head of rock music Dante Benutto. Says Benutto,
"More Than, Words, though a ballad, would not have been a
huge hit if it hadn't had been a great song to begin with.
Rock fans couldn't really care less whether a single is a bal-
lad or not; they'll go for the more uptempo stuff as well. I
do not pay any special attention to whether a band has a
good ballad cum hit single. They just have to be good at
what they do. If they want to release a ballad as single, then
that's fine."

Though clearly opposed to singling out one aspect in
favour of commercialism, Benutto adds that in radio, "It's
probably true that when it comes to programming [rock]
singles for general airplay, there is, indeed, a tendency to go
for the more accessible material, such as ballads."

Although part of a genre not really thought of as com-
mercial, and competing
with music considered to
be more in the public
taste, the rock ballad
packs a mighty
punch-a not unimpor-
tant factor in the still
largely unformatted terri-
tories of Europe. This
sentiment is echoed by
Patricia Blanc, a pro-
grammer with a mission
at French music video
channel M6s show
"Metal Express."

Says Blanc, "France
is a difficult market for
hard rock and the only releases that work and sell are bal-
lads. Ballads are really the only way the general public
thinks it can afford to listen to hard rock. Looks are also
very important. The French public can be very narrow-
minded. To most of them, hard rock is just leather, alcohol,
drugs and a very aggressive image. So when they hear and
see a ballad, they say, 'Oh, that can't be a hard rock band'."

If it's a matter of educating the masses then, what are the
pitfalls for the rock artist who gets sold on the basis of a
ballad and finds himself in a whirlpool of hit success? Is he
in danger of losing his identity? Strategic management
could be of value here. Says former Phonogram UK head
of marketing Dave Thorn, now management consultant for
the likes of Doc McGhee (Scorpions, Bon Jovi and Skid

Dante Bonutto

Row), "In Europe, in general, and in the UK, in particular, it
is very hard to get rock records of any kind on the radio.

"In the US, you have multi -format radio, and there is
usually some format in which your band fits. What hap-
pened in Europe is that songs which were very commercial
and not necessarily representative of a band, got airplay and
became very big hits. You have to try and balance up a
band's commercial appeal put across by a hit ballad with the
rockier, more regular side of what the band is all about.
Bands like Bon Jovi and Scorpions had already established
their credentials and people knew what they stood for.

"The problem is that a lot of people only get to discover
a band on the basis of what they hear on the radio or what
they see on MTV. The important thing is still to establish
what you're all about first. There is no real short cut and I
think that it remains to be seen how successful some of
today's new bands are in a year or two. Some of them have
ended up being outrageously successful with a couple of
songs [ballads] that are not indicative of what they're all
about. And because they didn't have any real profile before
this happened, it's going to be very difficult for people to
get into other aspects of their music."

In short, be careful. If you take it for granted that a band
has the talent and the potential to begin with, the best road
to success is the slow but sure one. Bands should be wary of
the one-dimensional profile a hit ballad could give them.
Pigeon -holed, without that loyal fan -base to fall back on,
and finding themselves dependent on the general public,
they might soon be out in the cold-a fact acknowledged by

Mario Mendrzycki

Triple M Management MD Mario M. Mendrzycki, who
handles the careers of Bonfire and Freaky Fukin Weirdoz.

Says Mendrzycki, "Once a credible rock act has estab-
lished a core audience, a ballad can certainly be the tool to
open doors in radio. In order to achieve a long-term career,
however, I don't believe that one single ballad can be
omnipotent. It's all down to song material, and attitude.
Whatever activities record companies propose, the artist
should always keep in mind that he has to cross over with-
out losing his base."

Rock promotion and marketing managers, meanwhile,
are left with the difficult task of marrying rock music's
long-term career wishes to a decidedly short-term market.
The need to pander to the general public with yet another
ballad stands in stark contrast with the need to create a loyal
fanbase willing to buy the albums and go to the concerts.

Why is it difficult to get the media to offer rock music to
a wider public? European marketing and promotion office
Flying Dutchman MD Jan Abbink offers one explanation.
"In Europe, advertisers tend to leave part of their marketing
at the doorstep of the radio stations. Radio, then, is forced to
aim for the widest possible audience. In short, if radio wants
advertising, it has to be as unselective in its audiences as
possible. Yet, if you were to target specific audiences, you
would probably find that although you don't reach as many
people, you might attract more that actually listen. In such a
climate, there could be a place for rock music proper. In the
current situation, rock only gets played in its most accessi-
ble, commercial form."

If it seems then that the perfect world is a formatted one,

Abbink warns, however, "The advantages of a properly for-
matted media system in view of marketing and promotion
are clear. Yet, artistically speaking, your aim would be to
reach as many people as possible. To achieve that, you have
to release several mixes of the same track in order to fit into
all the different formats. What is easy listening on one for-
mat might be too heavy for another. In the end, a concession
will always have to be made by the artists."

So what's the future for the rock ballad? Will it get lost,
wandering the peaks of commercial success, out of touch
with it's mighty roots? Concludes Abbink, "In hard rock,
there are a lot of legendary ballads and most of them have
never even been released as singles. The ballad is one type
of song that touches people-regardless of its hard rock
ancestry and media formats." Mark Sperwer

(continued from page 24)
label which specializes in symphonic rock in the Gene-

sis, Yes and Saga direction. Magellan's Hour Of Restora-
tion album will be the first release. "We plan to release five
albums a year on this label. We are convinced this could be
very interesting for radio, and we expect the German market
to be very receptive to this kind of music."

Sony Music Sweden promo manager Joaldm Bergman
is currently working on Reptile Smile on the Epic label, the
homebase for Europe. He draws attention to a very peculiar
problem. "The problem with us Swedes is that we know
we're good at tennis, but we don't believe that we're good at
rock 'n' roll as well. A new tennis player is accepted immedi-
ately, but our own bands don't get domestic support. Proba-
bly it's because we don't have the rock 'n' roll roots.

International
"Swedish bands have always been forced to establish

themselves first internationally before the people here wake
up. The normal procedure is that the people abroad should
ask you first for chart positions in your own territory. If
some obscure Australian band comes to Sweden, then that's
big news. The Swedish rock press is able to write a book
about them, as if they were gods. But they never push their
own bands.

"It's quite different to make the breakthrough with Rep-
tile Smile. The video of Wild Life is on heavy rotation on
Superchannel and it has also been shown a couple of times
on MTV's 'Headbangers Ball'. They've got rave reviews in
the UK specialized press, such as Kerrang, Rock Power
and Metal Hammer. Still, we smashed our heads against
the wall in Sweden until the band's manager Dave Mail
started to mail out copies of those reviews to the Swedish
media. From that moment, you are big news, and the angle
for airplay and interviews is there."

Another interesting future Epic project is the new album
by ex -Europe guitarist John Norum, due for release in
February. The first single-out on January 15-will be a
duet between Norum and Europe vocalist Joey Tempest.

MNW/Radium international manager John Cloud
agrees with Bergman. "An international release is enough
for a real buzz. It really helps in getting them on the radio,
especially for interviews. It's bigger news than just a release
in Scandinavia alone. People here get the feeling of 'the
hometown boys going out into the big world'."

The Sinners and Stillborn are such lucky 'Hometown
boys' currently getting domestic radio support. Their albums,
respectively titled Turn It Up! and Permanent Solution are
licenced to PIAS for the Benelux and SPV for GSA. The
support for the Spinners' song -oriented AC/DC and Black
Crowes-type of rock is easy to understand, but the backing
for the riff -based Black Sabbath -moulded rock of Stillborn
is remarkable.

Adds Cloud, "The 'Inferno' programme at national broad-
caster P3 is still most important, but things are rapidly
changing now. It's all opening up with commercial stations.
On a regional base, a new level of programmes is being cre-
ated. Stations run their own rock magazines with sometimes
around 2000 subscribers, together forming a market of at
least as many people."

Robbert Iilli
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LOUD 'N' PROUD ALBUMS

MI reviews are part of this week's Loud I
'N' Proud special and are a personal

selection of the editorial team of M&M.

BABY ANIMALS
Baby Animals - Imago/BMG

PRODUCER: Mike Chapman

A new animal species has just
arrived from "Down -Under." Not
related to any of Australia's
known hopping, pouch -toting or
eucalyptus -chewing wildlife, they
are known as Baby Animals and
their sort of wildlife is called
sweet rock 'n' roll. Female "front -
man" Suze DeMarchi's voice is as
hot as the bush country at noon,
as powerful as a gator's bite and
she should have no trouble what-
soever in establishing herself at
the top of the leading female rock
sorority. This album kicks, bites,
strutts its stuff and just manages
to please over and over again. The
music meanders between the
superb pop of fellow "Aussies"
diVinyls, the wink 'n' smoulder of
"metallified" Allannah Myles and
the best of Joan Jett. Not afraid to
riff hard and heavy, Baby Ani-
mals create a style of rock that
borders on punk. No lover of rock
can complain about these babies'
career choice. Just hope they
never grow up.

THE FOUR HORSEMEN
Nobody Said It Was Easy- Del American/

Phonogram

PRODUCER: Rick Rubin

More rock from the gutter from
the same stable that brought us
the Black Crowes. The Four
Horsemen use their spurs twice as
hard-these birds of prey bite
with their beaks-but with less
soul and refinement. With their
muddy wry faces, they provide
the raw basic rock you could
expect during a shoot-out in some
honky-tonk. Song titles like Can't
Stop Rockin' and Let It Rock
clearly point out their musical
direction. Def American founder
Rick Rubin is responsible for the
top -rate rock sound on this satis-
fying debut album. The title track,
also the first single, lends cre-
dence to the idea that "boogie" is
the name of their game. Most of
the material is uptempo in an
"AC/DC in the Bon Scott days"
mould. Only the future will tell
how they will develop on the bal-
lad side, which will make them a
more complete band.

L.A. GUNS

Hollywood Vampires - Vertigo

PRODUCER: Michael James Jackson

Third time lucky for Hollywood's
sons of darkness, L.A. Guns.
Already appreciated and respected
after their first two album efforts,
they now deliver a remarkably
mature and diverse set of music.
Not losing touch with their
"street -urchin" days, the band
shows refreshing taste and diver-
sity in sound on an album that
mixes styles from gothic through
plain dirty to funky. From the
"dark" album opener Over The
Edge, to the ballad Crystal Eyes,
to the dirty steamroller riffin' of
Dirty Luv and My Koo Ka Cho,
the Guns make music in the best
Aerosmith-inspired tradition. The
stakes may be high, but these
vampires have dug up an album
with a "killer -bite."

LOVE/HATE

Evil Twin - EP- Columbia

PRODUCER: John Jansen

This 4 -track EP gives a good taste
of the upcoming album Wasted In
America, due for release early
next year. Programmers who want
to freshen up their minds should
first play the live version of last
year's single Why Do You Call It
Dope; it's a superb flasback of
their debut album Black Out In
The Red Room. The new songs
prove that Love/Hate belongs to
the class of 1992, providing a
sleazy kind of rock 'n' roll some-
where between hard rock and
hardcore. The ferociously rocking
track Evil Twin is included on the
CD -insert, enclosed with this
week's issue of M&M. Move
over Guns N' Roses. Here come
some real future competitors.

NIRVANA
Nevermind - Geffen

PRODUCER: Butch Vig/Nirvana

Remember M&M's Music Moni-
tor IV in September (issue 41)?
Things have gone quickly since
then with Nirvana. This is one of
those bands which can luckily
only be classified by putting them
in the "unclassifiable" niche.
Because they play their some-
times trashy, guitar -oriented
pop/rock so damn loud, for practi-
cal purposes they can be labeled a
hard rock band. Hailing from the
US indie scene, just like R.E.M.,
the trio are now chartbusters in
Europe for both their second
album and the single Smells Like

Teen Spirit. The album is a very
well-balanced mixture of hard-
core -based pop songs (Lithium
and Territorial Pissings), and sur-
prisingly quiet slow songs (Polly
and Something In The Way). In
sound, the album is very honest in
that the band sounds almost
exactly the same as they do on
stage. No fancy stuff-just the
plain basic guitar/drums feel.

PEARL JAM

PEAL

len - Epic

PRODUCER: Pearl Jam/Rick Parashar

Is Seattle taking over the position
from Athens, Georgia and Min-
neapolis, Minnesota, who were
the leaders in "indie rock" in the
'80s? At least the sound of Seattle,
is currently musically the most
interesting. Risen from the ashes
of Mother Love Bone, this is the
hot property number three this
year from "raintown." After
Soundgarden's Badmotorfinger
and Nirvana's Nevermind, Pearl
Jam deliver another rock album
that straddles the fences between
hard rock and post -punk power
pop, as made popular by bands
such as Husker Dii and the
Replacements. The band is a mas-
ter at building the tension
throughout the album. The mid -
tempo single Alive is a prime
example of this, building into a
psychedelic climax of epic pro-
portions. When properly support-
ed by radio, they could follow
Metallica on the stairway to heav-
en of EHR. The track Black fol-
lows the same pattern, and is
included on the CD -insert
enclosed with this week's issue of
M&M.

POISON

Swallow This Live - Capitol

PRODUCER: Poison

In the sing -along category of hard
rock-close to the borders of
glamrock-no one can beat Poi-
son, and this new album is living

proof. It is best described as their
live greatest hits show. All of their
US hits are included, from the
ballad Every Rose Has Its Thorn
to their standout composition, the
funky showstopper Unskinny Bop.
Lead singer Bret Michaels is the
perfect master of ceremonies,
while guitarist Cecil Deville
entices fans to play air guitar.
The enthusiastic crowd joins in on
almost every track, making this a
real live album and not your aver-
age prefab recording of a concert
with numerous overdubs and
"canned" sounds from an audi-
ence. Programmers who don't like
crowd noises can tune in to one of
the four bonus studio tracks. Try
the Aerosmith R&B-type of song
Souls On Fire.

SAVATAGE
Streets: A Rock Opera - Atlantic

PRODUCER: Paul O'Neill

Every once in a while a band
comes along that really stands
out, and Savatage from Florida is
one of them. After having strug-
gled along on an indie label for a
while, they were taken aboard by
Atlantic in 1985. Their European
breakthrough album was 1989's
Gutter Ballet which fared well in
Scandinavia and Germany. Now
two years later, they are back with
a vengeance. Streets: A Rock
Opera is a concept album in the
truest sense of the word, themati-
cally situated between The Wall
by Pink Floyd and Queensryche's
1988 masterpiece Operation
Mindcrime. The album's main
character is DT Jesus, a drug deal-
er turned rock star who sinks back
into his old environment and
begins a long and painful search
for salvation, which he eventually
finds. The net result is a highly
varied but, nonetheless, very
coherent, bunch of uniformly
great songs, also well -executed on
stage, as was recently proved on
their highly succesful European
tour. Highlights from this truly
exceptional set are hard to point
out, but Jesus Saves, Can You
Hear Me Now and, especially,
Ghost In The Ruins are potential
favourites for rock radio for a
long time to come.

SOUNDGARDEN

Badmotorfinger - ABM

PRODUCER: Terry Date/Soundgarden

Soundgarden has given us the fin-
ger-the Badmotorfinger. Speed -

changes, metallic riffs, lead -filled
compositions and a vocalist who
could sing himself out of Fort
Knox, make this album the hottest
thing to come from the other side
of the Atlantic in some time.
From the souped -up Paranoid-
ismic riff in album -opener Rusty
Cage to the chaos -laden com-
plaint against the "new order" in
album -closer New Damage,
Soundgarden delivers a much
needed freshness to the world of
"hard music." Currently the best
of what Seattle's alternative rock
scene has to offer, the band steers
clearly away from anything pretty
just for the sake of it. There is no
catering to fashion trends nor a
bid for the adolescent attentions
of pretty little "valley girls." Bad-
motorfinger clearly points the
way towards rock's future and it
doesn't lie in the direction of Los
Angeles. The track Jesus Christ
Pose is included on the CD -insert
enclosed with this week's issue of
M&M.

STILLBORN

Permanent Solution -

MNW/Radi um/Road run ner

PRODUCER: Rune Johansson/Stillborn

Among piles of new releases, one
of the greatest rewards of daily
life is the unexpected diamond. A
couple of months ago, no one out-
side Sweden had ever heard of
heavyweight Stillborn, signed by
MNW, now the biggest indepen-
dent in Scandinavia. Their second
album will surely spread their
name across Europe. When you
get it, play it, and within minutes
you'll be convinced they are really
something special. They sound
like a cross between early Black
Sabbath and Swans in the slow
songs and Metallica and Slayer in
the speedy material. Remarkably
mature, both in the subjects they
tackle and their compositions and
arrangments, they are fairly com-
plex without ever losing their way
musically. Standouts from this
really strong set are Maximizer,
an uptempo rocker of an extreme-
ly heavy nature, Tears In The
Rain and a slow and very heavy
blues called Into.kicotion.

M&M's next Loud 'N' Proud special
is planned for issue 18. publication
date May 2. Please send your materi-
al to Robbert Tilli. PO box 9027.
1006 AA Amsterdam. Holland.

Singles and albums featured in New Releases are listed alphabetically. Each record is recommended for format or programme suitability. Abbreviations used include: EHR, AC, R(Rock), D (Dance), C (Country), I (Jazz),
EZ (Easy Listening), NAC (New Adult Contemporary), A (Alternative) and M (Metal). Records mentioned in New Talent are by acts signed to independent labels for which license and/or publishing rights are available,
except as noted. Please send your samples to Robbed Tilli/Machgiel Bakker, PO Box 9027, 1006 AA Amsterdam, Holland.
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STATION REPORTS

Station reports include all
new additions to the playlist,
indicated by the
abbreviation "AD." Reports
from certain stations will also
include a "Power Play" (PP),
a track which recieves
special emphasis for the
week, as well as featured
new CD's and LP's indicated
by the designation "AL." All
playlists must be recieved by
Tuesday at 1 o'clock.

UNITED KINGDOM

BBC RADIO 1/London
Paul Robinson - Prog Dir
A List:
AD Cliff Richard- We Should Be

Guns N' Roses- Live And
Kate Bush- Rocket Man
MC Hammer- Addams Groove
Pet Shop Bays- Was It
Queen- Bohemian Rapsody
R.F.M. It's The End

B List:
AD Black Box- Open Your Eyes

CAPITAL FM/London
Richard Park - Prog Contr
A List:
AD Bette Midler- In My Life

Brian May- Driven
Dannii Minogue Don't Wayne Take
Enya- How Long Con I
Kate Bush- Rocket Mon
MC Hammer- Addams Groove
Pet Shop Boys- Was It
Snap- Colour Of Love
Tom Browne. Funkin'

B List:
AD Black Box- Open Your Eyes

Channel X- Groove To
Quadrophonic'. Find The Time
Vesta- Do Ya

METRO RADIO GROUP/Newcastle
Liz Elliott - Music Organiser
A List:
AD Brian May- Driven

Jason Donovan -Joseph Megam x
Kym Sims- Too Blind

B List:
AD Army Of Lovers- Obsession

Deacon Blue- Cover From The
Enigma- Rivers Of
Enya- How Long Can I
Malcom McLaren- Magic's Back
Marc Cohn- True Companion
MC Hammer- Addams Groove
Snap- Colour Of Love
Vic Reeves- Black Night

PICCADILLY RADIO/Manchester
Keith Pringle  Head Of Music
A List:
AD Brian May- Driven

Kate Bush- Rocket Man
N.K.O.T.B.- If You Go Away
Queen- Bohemian Rapsody

B List:
AD Carly Simon- Let The River

Farm- Love Sees No
Pet Shop Boys- Was It

RADIO CLYDE/Glasgow
Alex Dickson - Prog Dir
A List:
AD Brian May- Driven

Cliff Richard -We Should Be
Kym Sims- Too Blind
Pet Shop Boys- Was It

B List:
AD Bette Midler- In My Life

Carly Simon- Let The River
Guns N' Roses- Live And
Marc Cohn- True Companion
Right Said Fred- Don't Talk

RADIO TRENT/Nottingham
Len Groat - Dep Prog Dir
A List:
AD Army Of Lovers- Obsession

Band Aid- Do They Know
Brian May- Driven
KLF- Justified
R.E.M. It's The End
Sabrina Johnston Friendship

B List:
AD Beverley Craven- Memories

Deacon Blue- Cover From The
Lisa Stansfield- All Woman
Scorpions- Send Me An Angel

ATLANTIC 252/County Meath
Paul Kavanagh - Head Of Music
A List:
AD Bassheads- Is There Anybody

East Side Beat- Ride Like
John O'Kane- Dance Goes On
Kenny Thomas Tender Love
Martika- Mortika's Kitchen
Salt-N-Pepa- You Showed Me

DOWNTOWN RADIO/Belfast
John Rosborough - Prog Dir
A List:
AD Bette Midler Ir My late

Carly Simon- Let The River
Deacon Blue- Cover From The
Fish- Credo
Kool Kat- Sugar Sugar
Marc Cohn- True Companion
Pet Shop Boys- Was It
Saw Doctors- That's What

CHILTERN NETWORK
Dunstable/Northhampton/Gloucester
Clive Dickens - Head Of Music
A List:
AD MC Hammer- Addams Groove

N.K.O.T.B.- If You Go Away
Pet Shop Boys- Was It

B List:
AD Brian May- Driven

Guns N' Roses Live And

GWR FM/Bristol/Swindon
Andy Westgate - Head Of Music
A List:
AD Diana Ross When You Tell

Michael/John- Don't Let The Sun
Martika- Martika's Kitchen

B List:
AD Commitments- Mustang Sally

Deacon Blue- Cover From The
Enya- How Long Can I
Tina Turner- Way Of The

RED ROSE RADIO/Preston/Blackpool
Dave Sander - Head Of Music
B List:
AD Brian May- Driven

Diana Ross- When You Tell
East Side Beat- Ride Like
Farm- Love Sees No
Guns N' Roses- Live And
Kym Sims Too Blind
Lisa Stansfield- All Woman
N.K.O.T.B.- If You Go Away
U2- Mysterious Ways

RADIO BROADLAND/Norwich
Dave Brown - Head Of Music
A List:
AD Lisa Stansfield. All Woman
B List:
AD Chris Eaton Breath Of Heaven

FOX FM/Oxford
Steve Ellis - Prog Contr
A List:
AD Dannii Minogue Don't Wanna

East Side Beat- Ride Like
Erasure- Am I Right

Keith Washington Kissing You
KLF- Justified

Kym Sims- Too Blind

SWANSEA SOUND/Wales
Rob Rendry - Head Of Music
B List:
AD Beats International - -

Donna Summer- '.or.
Tori Amos

OCEAN SOUND/Fareham
Jim Hicks - Head Of Music
B List:
AD Extreme- Hole Hearted

Frankie Knuckles- It's Hard

RED DRAGON FM/Cardiff
John Dash - Head Of Music
A List:
AD Digital Dream Baby- Walking

Kenny Thomas. Tender Love
Lisa Stansfield- All Woman
U2- Mysterious Ways

B List:
AD Bell Biv Devoe. Word To The Mutha

Kym Sims Too Blind
Robert Owens- I'll Be Your
Salt -N -Peps- You Showed Me

BEACON RADIO/Wolverhampton
Peter Wagstaff - Prog Dir
A List:
AD Bette Midler- In My Life

Bizarre Inc- Playing With Knives
Deacon Blue- Cover From The
Diana Ross- When You Tell
East Side Beat- Ride Like
Farm Love Sees No
Frank (field Yodelling Song
Happy Mondays -Judge Fudge
Kym Sims- Too Blind
Lisa Stansfield- All Woman
Love Decade- So Real
Marc Cohn- True Companion
Nirvana- Smells Like
Oceanic- Wicked Love
Queen- Bohemian Rapsody
Shades Of Rhythm Extacy
Tori Amos- Silent
U2- Mysterious Ways
Vic Reeves- Abide With Me

HORIZON RADIO
Milton Keynes/Bristol
Clive Dickens - Head Of Music
A List:
AD Bowa- Different Story

Snap- Colour Of Love
B List:
AD Lorenzo- Jarusolem

Salt-N-Peps Expression
Shades Of Rhythm Extacy

KISS FM/London
Gordon McNamee - Prog Dir
B List:
AD Frankie Paul- The Greatest

Haywire Let Me
KLF- Justified

Snap- Colour Of Love

COOL FM/Belfast
John Paul Ballantine - Head Of
Music
A List:
AD Brian May- Driven

U2- Mysterious Ways
B List:
AD Pearlfishers- Hurt

Right Said Fred- Don't Talk
Slade Universe

FRANCE
NRJ NETWORK/Paris
Max Guazzini - Dir
A List:
AD lndra- Temptation

Jean-Louis Murat- Col De La Croix
Rozalla- Everybody's Free
Salt -N -Pepe. Let's Talk About

SKYROCK NETWORK/Paris
Laurent Bouneau - Prog Dir
A List:
AD East Side Beat- Ride Like

MC Solaar- Victime De
Patrick Bred- Qui A Le Droit
Pet Shop Boys- Where The

RADIO VIBRATION /
Centre De La France
Patrick Choubane - Prog Dir
Jean -Francois Villette  Head Of Music
A List:
AD Crystal Waters- Makin' Happy

Dire Straits- Heavy Fuel
Level 42- Guaranteed
Lisa Stansfield- Change

ISABELLE FM/Tocane Saint Apre
Patrick Lapeyronnie - Prog Dir
B List:
AD Avalanche- Young Guns

David Koven- Bord
De La Soul- Roller Skating
Dick Rivers- Gatsby
LaToya Jackson Sexbox
Marc Cohn- Walking In Memphis
Miguel Bose Madrid Madrid
Phil Barney- Loin De
Simone Angel- When Love

MAXXIMUM FM/Paris
Michael Bourgeois  Prog Dir
A List:
AD Alison Limerick- Come Bock

anderas- First Hand
eckie Bell- Baby Don't Stec
Rail- Bring It

J Jazzy Jeff- Ring My Bell
J PC- Insomniak
oly Noise/GIP- Get Dowr

Incognito- Always There
Kenny Thomas- Best Of You
Right Said Fred- I'm Too Sexy
Sinergia- Love Me Right

VOLTAGE FM/Paris
Olivier Allardet - Music Dir
A List:
AD Boyz II Men- Motownphilly

Cut- Do Me Right
David Koven- Bord
Karyn White Romantic
Maskot Posse Papa Noel

B List:
AD Citizen Kane- Everybody May

East Side Beat- Ride Like
Kenny Thomas Best Of You
Hammer- 2 Legit To Quit

RTL/Paris
Monique Le Morris - Head Of
Programmes
A List:
AD Antoine- Le Monde Est

Bryan Adams- Can't Stop
Chris Reo- Winter Song
Gilles Tandy/Rustics- Seul
Harry Connick- Blue Light
J.J. Goldman- Un,Deux
Kova Rea/Joelle Ursull- Serre
Mitchell/Shuman Vroiment

AL Etienne Daho
Manu Katche
Michele Torr
Negresses Vertex

RFM/Paris
Michel Brille - Prog Dir
Jean -Paul Michel - Head Of Music
Power Play:

Tina Turner- Way Of The
A List:
AD Jean-Louis Murat- Col De La Croix

U2- The Fly
AL Two Rooms

EUROPE 2 NETWORK/Paris
Christian Savigny - Prog Dir
A List:
AD Dire Straits- Heavy Fuel

Enya- Caribbean Blue

RADIO NANTES/Nantes
Philippe Nossent  Prog Dir
Power Play:
AD No- Try Gcspei Rap
A List:
AD Gael Palacy- Eden Point

Indochine La Guerre Est Fin

RMC COTE D'AZUR/Monte Carlo
A List:
AD INXS Tea's

Martika .c.e Thy \Iv

RADIO RIVIERA/Monte Carlo
Daevid Fortune - Music Dir
A List:
AD Marc Lavoine Paris

Michael Jackson- Heal The World

RADIO SERVICE/Marseille
Christian Vichi - Prog Dir
A List:
AD A -Ha- Move To Memphis

Army Of Lovers- Crucified
Dire Straits- Heavy Fuel
Marky Mark- Good Vibrations
Sabrina Johnston Peace
Yannick Noah- Don't Stay
Zucchero- Mama

NDR 2/Hamburg
Lutz Ackermann - Head Of Music
A List:
AD Belinda Carlisle Live Your Life

Diana Ross. When You Tell
Genesis- Hold On My Heart
John O'Kane Dance Goes On
Munchener Freiheit Liebe Auf
Michael Jackson Remember The
OMD- Call My Name
Simply Red- Stars

WDR1 /Cologne
Hans-Holger Knocke - Producer
A List:

Ella Fitzgerald- Night And Day
Material- Don't Lose Control
Neil Young- Blowin' In
Neil Young- Cinnamon Girl
Neil Young- Love And
Robert Johnson- Drunken

NEW
* The success story of German actor

DIETHER KREBS continues: His
new single "Santamarghuarita-
nobiledimontepulciano" is already on
the waiting list to enter the
German Top 100 single sales charts.

* YO Ronald, Maarten and the rest of
the gang: We are delighted about the
good news you sent to our office
regarding CHINCHILLA GREEN.
Did you know that Claus from
Denmark is a big fan of the band as
well?

* FFW are going to gig in clubs in
Germany and Holland beginning of
December. Besides their release in the
US through BMG/ARISTA, BMG
Australia and BMG Japan are
"freakin"' out as well.

* Watch out for CRASH N' BURN and
the M&M Loud & Proud CD insert.
This band is "Hot Like Fire".
Get infected by the band's debut
album "Fever".

-11Em Telefon: 040 - 490 69-0
BMG Ar,lc Homb,rq

Telefax: 040 491 20 60

GERMANY
SDR 3/Stuttgart
Hans Thomas - Producer
Power Play:
AD Simply Red- 5 -ors
AL Keith Sweat

SWF 3/Baden Baden
Ulrich Frank - DJ
A List:

Bryan Adorns Everything I Do

Genesis- No Son Of Mine
Guns N' Roses- Knockin'
Metallica- Enter Sandman
Monty Python Always Look
Queen- The Show Must Go
Roxette Spending My Time
Scorpions- Send Me An Angel
Uriah Heep- Lady In

AD Queen- Bohemian Rapsody

Temptations Masterpiece
U2- One
Van Morrison Hymn To
Who- Summertime Blues

WDR I /Cologne
Wolfgang Roth - Producer
Power Play:

Bryan Adams- Everything I Do
Clouseau- Close Encounters
Genesis- No Son Of Mine
Glass Tiger- My Town
Pet Shop Boys- DI Culture
Pur- Lena
Pur- An So 'Nem Tog
Roxette Fading Like A Flower
Roxette- The Big L
Roxette Spending My Time
Scorpions Send Me An Angel
Skid Row- Wasted Time
Stoppok- Aus Dem Beton
Toto Africa

A List:

AD Amy Grant- Every Heartbeat
DJ Jazzy Jeff- Ring My Bell
E.A.V.-Jumbo
Erasure- Am I Right
Fish- Credo
Joe Cocker- I Can Hear
Minogue & Washington If You
Nik Kershaw- Wouldn't It Be
OMD- Call My Name
Prince- Diamnonds
Scorpions Wind (Russian)
Simply Red- Stars
Technotronic- Work
Tone Loc- All Through
Vabanque Evil Game

RADIO 4U/Berlin
Bernd Albrecht - Head Of Music
Peter Radszuhn - Head Of Music
A List:
AD Fantastischer Vier- Mikrofon

KLF- Justified
Pet Shop Boys- Was It
Simply Red- Stars
Snap- Colour Of Love

B List:
AD Bob Seger- The Fire Inside

Fat Lady Sings Deborah
Martika- Mortika's Kitchen
OMD- Call My Name
Prince Diamnonds
Ramesh- Honesty
Take That- Promises

RB 4/Bremen
Axel Sommerfeld - Di/Producer
A List:
AD Dire Straits- Heavy Fuel

Tina Turner Way Of The
B List:
AD Michael/John- Don't Let The Sun

Henner Malecha- Liebe Kommt
Martika- Martika's Kitchen
Other Two Tasty Fish
Snap- Colour Of Love
Technotronic- Work

RIAS 2/Berlin
Henry Gross - Head Of Music
B List:
AD Diana Ross- When You Tell

Dora- Fall For Me
Gipsy Kings- Sin Ella
Nia Peeples- Street

RSH/Kiel
Ralf Bukowski - Head Of Music
Power Play:
AD Simply Red Stars
A List:
AD Erasure- Love To Hate You

HUNDERT 6/Berlin
Fred Schoenagel - Head Of Music
Power Play:
AD Chris Rea- Winter Song

George Baker- Love In
Neil Diamond- Hooked On The

A List:
AD El Capitan- Belen

Ireen Sheer- Seit Du
Jurgen Van Der Lippe- Leih Mir
London Boys- Tonight
Rod Stewart- Your Song
Stefan Waggershausen- Rikki
Tony Christie Tomorrow

RTL GERMANY/Luxembourg
Stephan Halfpap - Head Of Music
Power Play:

Amy Grant- Every Heartbeat
Matthias Reim. Ich Hob' Mich
Peter Maffay- Ich Will Bei
Roxette- le Big L
Simply Red- Something Got Me

RADIO CHARIVARI/Nuremberg
Mathias Hofmann - Music Dir
Power Play:

Genesis- No Son Of Mine
Glass Tiger My Town
Monty Python- Always Look
Richard Marx- Keep Coming Back
Tina Turner- Way Of The

A List:
AD Peacock Palace Like A Snake

Roxette- Spending My Time

STAR SAT RADIO/Gruenwald
Jo Lueders - Prog Dir
B List:
AD Alison Moyet- Love

Enya- Caribbean Blue
J.J. White Heart Break
Neil Diamond- Don't Turn
Shanice Wilson- I Love

RTL BERLIN/Berlin
Arno Muller - Prog Dir
Power Play:

Genesis- No Son Of Mine
Mariah Carey- Emotions
Roxette Spending My Time
Simply Red- Something Got Me
Sniff N' The Tears- Driver's Seat

A List:
AD Black Box- Open Your Eyes

Extreme- Hole Hearted
Lenny Kravitz- Stand By My
Michael Bolton- When A Man
Pasadenas- Love Changes

RADIO SALU/Saarbruecken
Adam Hahne - Prog Dir
B List:
AD Natural Selection- Do Anything
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RADIO T.O.N./Bad Mergentheim
Reinhard Baerenz - Head Of Music
Power Play:
AD Paul & Andy- Without You
A List:
AD Ave- Won't Let You

Jennifer Rush- Ave Mario
Little Feat- Things
Munchener Freiheit- Liebe Auf
Monty Python- Always Look
Pasadenas- Love Changes
Peter Maffay- Ich Will Bel
Pur- An So 'Nem Tag
Richard Marx- Keep Coming Back
Robbie Robertson- What About

RADIO N 1/Nuremberg
Cetin Yemen - Prog Dir
Power Play:
AD KLF-Justified
A List:
AD Bassheads- Is There Anybody

Beats International- In The Ghetto
Bell Biv Devoe. Word To The Mutha
Salt-N-Pepa- You Showed Me
Snap- Colour Of Love

RADIO XANADU/Munich
Benny Schnier - Head Of Music
A List:

38 Special- Signs Of Love
Bad English- Straight To Your
Dave Stewart- Crown Of
Glass Tiger- My Town
John Mellencamp- Get A Leg Up
Kenny Loggins- Conviction

AD Genesis- No Son Of Mine
Joe Cocker- Night Calls
Marc Cohn. Ghost Train
Storm- I've Got A Lot

RADIO GONG 2000/Munich
Fredy Kogel - Music Dir
Power Play:

Michael Jackson- Block
Salt-N-Pepa- Let's Talk About
Scorpions- Send Me An Angel

B List:
AD Extreme- Hole Hearted

Julee Cruise- Falling
Roberta Flack- Set The Night

RADIO F/Nuremberg
Ziggie Hoge  Prog Dir
A List:

Dire Straits- Ticket To Heaven
Frank Schabel- Ohne Dich
River Boys- Flying Horses
Rosanna Rocci- My Family
T. Ark- Carry Me
Viktor Lazio- Love Insane

AD Ava- Won't Let You
Bilgeri- In Love With
Clouseau- Close Encounters
Stefan Waggershausen- Rikki

DT64/Berlin
Wolfgang Head of Martin - Head Of
Music
A List:
AD Bryan Adams- Can't Stop

Genesis- No Son Of Mine
Guns N' Roses- Don't Cry
Lisa Stansfield- Change
Rembrandts- Save Me
Toten Hosen- Carnival In
U2- The Fly

RADIO NRW/Oberhausen
Jeff van Gelder  Head Of Music
A List:
AD Diana Ross- When You Tell

Glass Tiger- My Town
Miinchener Freiheit- Liebe Auf
Simply Red- Stars

ITALY
RETE 105 NETWORK/Milan
Alex Peroni - Head Of Music
B List:
AD Dread Flimstone From The Ghetto

Michael/John- Don't Let The Sun
J -Suite- I Wanna Dance
Sly And The Love Child. rainbow
UBQ Project- When I Fell

AL Belinda Carlisle
Bryan Adams
Dire Straits
Lisa Stansfield
Marc Almond
Michael Jackson
PM Dawn
Prince
Simply Red
U2

RAI STEREOUNO/Rome
Elio Molinari - Prog Dir
Power Play:

Genesis- No Son Of Mine
Ligabue- Lambrusco
Michael Jackson- Black
U2- Mysterious Ways
Zucchero- Anytime

A List:
AD Commitments- Mustang Sally

Gatto Poncieri- Alza II
Guns N' Roses- Live And
Jermaine Jackson- Word To The
Mariah Carey -Can't Let Go
Robbie Robertson- Go Back

RADIO DIMENSIONE SUONO/Rome
Carlo Mancini - Music Dir
Power Play:

Eugenio Finardi- Qualcosa
Joy Salinas- The Mystery
Michael Jackson- Black
Shanice Wilson- I Love
Simply Red- Stars

A List:
AD Jermaine Jackson- Word To The

Lisa Stansfield- All Woman
Other Two- Tasty Fish
Pino Daniele- Quondo

B List:
AD Color Me Badd- C.M.B.

East Side Beat- Ride Like
Guns N' Roses- Live And
Jennifer Holliday- I Wanna Be

RADIO BABBOLEO/Genoa
Lenny Rattona - Prog Dir
Power Play:
AD Sabrina Johnston- Friendship
A List:
AD U2 Thy Fl,

RTL 102.5 - HIT RADIO/Bergamo
Grant Benson - Head Of Music
A List:
AD Michael/John- Don't Let The Sun

Lisa Stansfield-All Woman
Spagna- No Way
U2- Mysterious Ways

POWER RV1 THE BLACK RADIO/Turin
Paolo Lauri - Head Of Music
Power Play:
AD Jermaine Jackson- Word To The
A List:
AD DJ Jazzy Jeff- Ring My Bell

Jody Watley- Want You
Love Nation- Everything
Shanice Wilson- I Love

Tony! Toni! Tonel- I Don't Know
B List:
AD Back To The Future Kick

L.L. Cool J- Strictly

RADIO MONTE CARLO/Milan
Francesco Migliozzi - Prog Contr
A List:

Lisa Stansfield- Change
Michael Jackson- Black
PM Dawn- Set Adrift
Prince- Cream
Sabrina Johnston- Peace
Simply Red- Something Got Me

DEEJAY NETWORK/Milan
Dario Usuelli - DJ
Power Play:
AD Snap- Colour Of Love
A List:
AD KLF-Justified

Hammer- Addams Groove
Natural Selection- Hearts Don't
Naughty By Nature Everything
Ric Ocasek- The way You
Sabrina Johnston- Friendship

AL Fiorello

RAI STEREO DUE/Rome
Maurizio Riganti - Dir
A List:

Baby Animals- Break My
Bryan Adams -Can't Stop
DJ Jazzy Jeff- Ring My Bell
Franco Battiato- Povera
Oleta Adams- Don't Let The Sun
PM Dawn- Paper Doll
Richard Marx- Keep Coming Back
Shanice Wilson- I Love

Tina Turner- Way Of The
AD Salt-N-Pepa- Let's Talk About

RADIO CLUB 91/Naples
Franco Russo Mory - Prog Dir
A List:
AD Baby Animals- Painless

Bananarama- Tripping On Your
Charlatans- Me In Time
Lee Aaron- Some Girls
Lisa Stansfield- All Woman
Mariah Carey- Can't Let Go
Party- In My DReams
Soul Family Sensation- Perfect
U2- Mysterious Ways
Urban Dance Squad- Bureaucrat

HOLLAND
VERONICA/Hilversum
Hans van der Veen  Producer
Power Play:
AD KLF-Justified
A List:

2 Brothers On The 4th Floor- Turn
2 Unlimited- Get Ready 4 This
Gordon- Kon ik Maar
Robbie Valentine Over And
Shanice Wilson- I Love
U2- Mysterious Ways

AD Henk Temming- lk Vraag Aan
Prince- Diomnonds

NOS/Hilversum
Tom Blomberg  Dj/Producer
Power Play:
AD Rob De Nijs- December
A List:

Groothandel & Co.- 008
Rowen Heze- Bestel Mar

AD Michael/John- Don't Let The Sun
KLF- Justified

PM Dawn- Paper Doll
Right Said Fred- Don't Talk
SaltN-Pepe- You Showed Me
Tina Turner- Way Of The
Tineke Schouten- Papa Fume

TROS RADIO 3/Hilversum
Ferry Moat - Head Of Music
Power Play:
AD Salt-N-Pepa- You Showed Me
A List:
AD Bonnie Raiff- I Can't Make

Gerard Joling- y
Gotchal- Da 10 Is
Guns N' Roses- Live And
Kenny Thomas- Best Of You
KLF- Justified

Hammer- 2 Legit To Quit
Michael Bolton- When A Man
Pixies- Motorway
Seaview Band -Children
T -Birds- Birds Dance
U2- Mysterious Ways

KRO/Hilversum
Paul Van Der Lugt - Head Of Music
Power Play:
AD Gerard Riling- P. Prose,

NCRV/Hilversum
Jaap de Groot- Producer
Power Play:
AD Michael Bolton- When A Man

HIT RADIO/Bussum
Koen Van Tijn - Music Dir
Power Play:

Army Of Lovers- Obsession
Genesis- No Son Of Mine
Lisa Stansfield- Change
Michael Jackson- Black
Rozalla- Everybody's Free
Salt -N -Peps- Let's Talk About
Shanice Wilson- Love

AD Jimmy Somerville- Mighty Real
B List:
AD Bryan Adams- There Will Never

De La Soul- Keep The Faith
Londonbeat- This Is Your Life
Pater Moeskroen- Roodkapie
Simply Red- Stars
Technotronic- Work
U2- Mysterious Ways

POWER FM/Amsterdam
Peter Belt - MD
Power Play:

Michael Jackson- Black
Nirvana- Smells Like
Prince- Diamnonds
Shanice Wilson- I Love
Simply Red- Stars
Slade- Radio Wall
Wisdom -N -Motion- Head To Toe

AD Chimo Bayo- Asi Me Gusto
De La Soul- Keep The Faith
U2- Mysterious Ways

B List:
AD Belinda Carlisle Do You Feel

Black Crowes- Seeing Things
Deputies Of Love Deputies
Guns N' Roses- Live And
L.A. Guns Ballad Of Jane
Metallica- The Unforgiven
Natural Life Strange World
Photon Inc- Generate
Tina Turner- Way Of The

VARA/Hilversum
Rolf Kroes - Head Of Music
Power Play:
AD Pixies- Motorway

SKY RADIO/Bussum
Tom Lathouwers - Operations Mgr
Power Play:

Gordon- Kon lk Maar
Lisa Stansfield. Change
Roch Voisine- On The Outside

AD Shanice Wilson- I Love

A List:
AD Bonnie Raiff- I Can't Make

Michael/John- Don't Let The Sun
Mariah Carey- Can't Let Go

CFNB/Brunssum
Lou Rowland  Head Of Music
Power Play:
AD Belinda Carlisle Do You Feel
A List:
AD Black Crowes- Seeing Things

Brendan Croker- There'll Be
Simply Red- Stars

AL Billy Squier

BELGIUM
BRT STUDIO BRUSSELS/Brussels
Jan Hautekiet - Producer
Mark Coenen - Producer
A List:
AD BC/Basic Boom- Think About

Beats International- In The Ghetto
Bryan Adams- There Will Never
Establishment- White
K -Klass- Rhythm Is A
Manu Kakhe Change
Marky Mark- Wildside
Moby- Go
Pet Shop Boys Was It
Technotronic- Work
Tone Loc- All Through

AL Hugo Matthijsen
Levellers

Michael Jackson
Scabs
U2

RADIO CONTACT F/Brussels
Jean Lou Bertin - Prog Dir
B List:
AD Army Of Lovers- Obsession

Benny B- Parce Qu'On
DJ Jazzy Jeff- Ring My Bell
Fortuna- Mea Culpa
Guns N' Roses- Live And
Herbert Leonard- Parlons
Luc De La Rocheliere- Cash
Mariah Carey- Emotions
Patricia Kaas- Une Derniere
Philippe Swan- Rien Suivre Soy
Prince- Diamnonds

RADIO EXPRES/Antwerp
Marc Dhollander - Head Of Music
A List:
AD Diana Ross- When You Tell
B List:
AD Chris Rea- Winter Song

Color Me Badd- I Adore
Dennis Jones- Heart Of Gold
Erik Van Neygen- Alles
Genesis- No Son Of Mine
Wendy Van Wanten- lemond

RADIO ANTIGOON/Antwerp
Piet Keizer - Dir
Power Play:
AD Rozalla- Fo.ti
A List:
AD 2 Brothers On The 4th Floor
B List:
AD Adeva- It Should've Been

Cher- Save Up All Your
De La Soul- Keep The Faith
Extreme- Hole Hearted
KLF- Justified
LaToya Jackson- Sexbox
Hammer- 2 Legit To Quit
Paul Severs- Zeg 'Ns
Prince- Diamnonds
R.E.M. Radio Song

HIT FM NOORDZEE/Hasselt
Andre Hemeryck - Prog Dir
A List:
AD Frank Boeijen- Koud In Kin

KLF- Justified

MC Skat Kat- Skat Strut
Technotronic- Work
U2- Mysterious Ways

BRT RADIO 2 -EAST FLANDERS/Ghent
Rudi Sinia  Producer
A List:
AD B. Peters & The Radio's- Dreaming

Bryan Adams- There Will Never
Chimo Bayo- Asi Me Gusto
Erik Van Neygen- Alles
Moby- Go
Nirvana- Smells Like
Pop Gun- Dream
Prince Diomnonds

AL Queen

RTBF RADIO 2/Hainaut
Philippe Jauniaux - Music Dir
A List:
AD Claude Barzotti- Mais Quel

Gray/Barbelivien- Nos Amours
Marky Mark- Good Vibrations
Morgan& Un Amour
Simply Red- Something Got Me

AL Pet Shop Boys
U2

SPAIN
RADIO MADRID/Madrid
Rafael Revert - Music Mgr
A List:
AD Arabia- Tu Amigo Fiel

Chesney Hawker Secrets
Este 0 Este- El Vuelo De
Minogue & Washington- If You
La Red- Guerra Y Paz
N.K.O.T.B.- If You Go Away
Poison- So Tell Me Why
Texas In My Heart
U2- Mysterious Ways

TOP 97.2/Madrid
Raul Merchant - Music Mgr
A List:
AD Alejandro Sanz- Se Le Apago La

Martika- Martika's Kitchen
Salt-N-Pepa- Let's Talk About

CANAL SUR RADIO/Seville
Paco Sanchez - Music Mgr
A List:
AD Beats International- Excursions

Blue Pearl- Alive
Robbie Robertson- Storyville

RADIO 16/Madrid
Carlos Honorato - Prog Dir
A List:
AD Black Box- Open Your Eyes

Marky Mark- Wildside
Mariah Carey- Can't Let Go
Paul Simon- Still Crazy

AL U2

ZED

ETS EUROPE

ON FIRE.

WITH IDENTIFICATION JINGLES.

:;ASK FOR FREE DEMOS ON CASSETTE, C.D., DA.T..;
ZERO DIBI

" MILANO (ITALY) - TEL. 02/4818087 - FAX 02/4989374 ,
Ilk GENEVE (CH) - TEL. 22/3000951 - FAX 22/3000946 At

SWEDEN
CITY 103/Gothenburg
Lars Bodin. - Music Dir
Power Play:
AD Simply Red- Stars
A List:
AD Bad English- The Time Alone

Damian & Dame Exclusivity
Dan Seals Sweet Little
DaYeene Alright

Jermaine Jackson- Word To The
Karyn White- The Way I
Martiko- Martika's Kitchen
Marc Almond- My Hand Over
Paula Abdul- Vibeology
Robyn Hitchcock- So You Think
Small Talk- Falling 4 U
Sonia- You To Me
Tom Petty- King's Highway

HIT FM/Stockholm
Johan B. Bring - Prog Dir

CD Storage Cabinet.

Are you looking for a way to store

and lock your valuable CDs? Our

storage cabinet holds 960 CDs in

their jewel boxes for immediate ac-

cess to your programmer or disc

jockey. Steel construction with 3
AUSTRIA 0222/5873838, CSFR
07/288838, DENMARK 42/117677,
FINLAND 0/2223744, FRANCE
1/48867980, GERMANY EAST
0525/6038, GERM ANY WEST
04122/47001, HUNGARY 94/21559,
ITALY 031/401094, NETHER-
LANDS 03402/49800, NORWAY
02/648370, PORTUGAL 02/63518,
SPAIN 01/5429944, SWEDEN
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STATION REPORTS

A List: Tony Joe White Good Nik Kershaw- Wouldn't It Be Shanice Wilson- I Love
AD Bad English- The Time Alone RADIO OSLO/Oslo

De La Soul- Keep The Faith S.E. Sutterud - Prog Dir RADIO GRENLAND/Skien
Europe Ill Cry A List:
Just D- Juligen AD James- Sound

Anders Tvegaard - Music Dir
A List: AUSTRIA

K -Klass- Rhythm Is A B List: AD Beats International- In The Ghetto
Murky Mark- Wildside AD Bassheads- Is There Anybody Bonnie Raiff I Can't Make CD INTERNATIONAL/Vienna
Paula Abdul- Vibeology Happy Mondays -Judge Fudge Garland Jeffries- The Answer Peter Lossack - Head Of Music
Small Talk- Falling 4 U Mariah Carey- Can't Let Go Guns N' Roses- Live And Power Play:
U2- Mysterious Ways Simply Red- Stars Erasure Love To Hate You

RADIO 102/Haugesund B List:
RIKSRADIO P3/KLANG & Egil Houeland - Head Of Music AD Army Of Lovers- Crucified
CO./Stockholm A List: Bonfire The Stroke

DENMARKL.G. Nilsson - Producer AD Halvdan Siversten- Ti Tusen
A List: Kinks- Did Ya

De La Soul- Keep The Faith
Incognito- Crazy For You

AD Beagle Different Sunday PM Dawn- Set Adrift On James- Sound
RADIO VIBORG/ViborgDaYeene- Alright Queen- The Show Must Go Lite Ford- One Shot

Robyn Hitchcock- So You Think AL Tony Joe White Poul Foged  Head Of Music Mylene Farmer-Je T'Aime
A List: St. Etienne- Only Love Can

RIKSRADION RADIO NORD/Harstad AD Beats International- In The Ghetto Vic Reeves- Dizzy
P3/TRACKSLISTAN/Stockholm Knut Forsaa - Head Of Music Cathy Dennis- Everybody Move
Kaj Kindvall  Producer A List: Diana Ross- When You Tell OE 3/Vienna
A List: AD Neil Diamond- Don't Turn Michael/John- Don't Let The Sun Gunther Lesjak - Head Of Music
AD Army Of Lovers- Candyman Ronnie Milsap- Turn That Radio Highway 101- Bing Bang Boom A List:

Eva Dahlgren- Kom Och Hall Simply Red- Stars Mariah Carey- Can't Let Go AD Joni & The Boys- Me And
Firehouse Love Of A lifetime Svanerne Balladen Lite Ford- One Shot
L.A. Style James Brown Is Dead RAINBOW RADIO/Oslo B List: Martika- Martika's Kitchen
Mauro Scocco Till Dom Minister Tommy Tee - Prog Dir AD Bossen & Bumsen- Op Til Jul Mariah Carey- Can't Let Go
Natural Selection- Do Anything A List: Dr. Baker -Turn Up The Music B List:

AD Mica Paris- Should've Known MC Einar- Kronisk AD Dire Straits- The Bug
RADIO MALMOHUS/Malmo Quadrophonio- Find The Time Mojo Blues Band- Wintertime
011e Nilsson - Head Of Music Rave 55- Neon Waves ARHUS NAERRADIO/Arhus Monty Python Always Look
A List: Sabrina Johnston- Friendship Jesper Schousen - Head Of Music Roxette- Spending My Time
AD AmyGrant That's What Love Sons Of Noise Master Of A List: Udo Jiirgens- Gerardeaus

Edin-Adahl- Reser Till Ultramagnetic MCs- Make It AD Diana Ross- When You Tell
Kate Bush- Rocket Mon Mariah Carey- Can't Let Go
Mariah Carey- Can't Let Go NRK-REPORT 1/Oslo Sabrina Johnston Friendship
R.E.M. Radio Song Vidor Lonn-Arneson - Producer
Scorpions- Send Me An Angel A List:

Secret Mission- Call Out Her
Simply Red- Stars SWITZERLAND

Ulf Lundell- Alias Alskling AD Michael Jackson- Black
RADIO 24/ZurichB List: UPTOWN FM/Copenhagen

RADIO RYD/Linkoping AD Commitments- Treat Her Right Niels Pedersen - Head Of Music Clem Dalton  DJ
Peter Barkland  Head Of Music Julia Fordham- Love Moves A List: A List:
A List: Kenny Thomas- Thinking About AD Fielfraz- No More Sad Songs AD Dire Straits- Heavy Fuel
AD Beagle Different Sunday Lisa Stansfield- Change Michael/John- Don't Let The Sun Kinks- Did Ya

Paula Abdul- Vibeology Mariah Carey- Can't Let Go Minogue & Washington- If You
Southern Sons- Always And Ever NRK-REPORT 2/Oslo Prince Diamnonds B List:

Jan Rusted - Producer Salt-N-Pepa- Let's Talk About AD DJ Jazzy Jeff- Ring My Bell
RADIO HUDDINGE/Stockholm A List: Simply Red- Stars Marky Mark- Wildside
Robert Sehlberg - Prog Dir AD Barbie Bones- Putt Plutti U2- Mysterious Ways Monty Python- Always Look
Power Play: Beats International- In The Ghetto Tina Turner- Better
AD Bryan Adams- There Will Never C.C. Cowboys Jeg So Nissen DANMARKS RADIO/Copenhagen AL Mariah Carey

Tina Turner- Way Of The D.A.D. Bad Crazines Leif Wivelsted  Head Of Prog.
A List: Dag Kolsrud- Someone To Love A List: RADIO BASILISK/Basel
AD Dire Straits- Heavy Fuel Einmal Kommt Die Liebe Anna Bryan Adams- Everything I Do Nick Schulz - Co -Ord

Enya- Caribbean Blue Family Stand- Plantation Cut 'N' Move Spread Love A List:
Pontus & Amerik.- Godmorgon Marky Mark- Wildside Laus Hoibye- Krumme's Song AD Bryan Adams- Can't Stop
U2- Mysterious Ways Prince Diamnonds Marky Mark- Good Vibrations B List:

Michael Jackson- Black AD Clouseau- Close Encounters
RADIO P3/Bergen
John John - Head Of Music RADIO HORSENS/Horsens STUDIO B/Dornach

NORWAY Power Play:
AD Queen- Bohemian Ropsody

Jan Boogaloo - Head Of Music Gusty Hufschmid - Head Of Music
Power Ploy: A List:

A List: AD Michael/John- Don't Let The Sun AD A -Ha- Move To Memphis
RADIO 1/Oslo AD Chris Rea- Winter Song Gianno Nannini- Dea Alex- Ketten Sprengen
Bjorn Faarlund  Dj/Producer Dance With A Stronger -Together Guns N' Roses- Live And Born 2 Gether- We Got
A List: Michael/John- Don't Let The Sun Jive Bunny Rock & Roll Dire Straits- Calling Elvis
AD Amy Grant- That's Whot Love Me And The Jojos- Plain Rain Kylie Minogue Let's Get To It En -Sonic -Just A Little

Cliff Richard- We Should Be Nik Kershaw- I Won't Let Secret Mission Call Out Her Gitte Winning- Stillborn
Michael/John- Don't Let The Sun Stevie Ray Vaughn- The Sky Is UK Mixmasters- Bare Necessities Jiirgen Renfordt- Es Wird

B List: U2- Mysterious Ways A List: Jim Portwood- Forever
AD Chris Rea- Winter Song Will T Massey- I Ain't Here AD Shakin Stevens- Rockin Little Miinchener Freiheit- Liebe Auf

Dag Kolsrud- Mary Tomorrow Neil Diamond- If There Were
Eric Clapton- Wonderful Tonight STUDENTRADIOEN/Tromso RADIO SYDKYSTEN/Copenhagen Oliver Hardt- Diese Augen
Kenny Thomas- Best Of You Rune Hagen  Head Of Music Peter Hald - Head Of Music Peter Maffay- Sorry Lady
Kinks- Did Ya A List: A List: Rainhard Fendrich- Der Himmel
KLF- Justified AD Chris Rea- Winter Song AD Cathy Dennis- Everybody Move Western Union- Fraulein
Matt Bianco The Night Has Eric Clapton- Wonderful Tonight Jive Bunny Rock & Roll
Michael Jackson- Block Guns N' Roses- Live And Johnny Logan- How About RADIO FOERDERBAND/Bern
Prince Diamnonds Harry Connick- Blue Light Matt Bianco- You're The Res Hossenstein - Dj/Producer
Simply Red- Stars Kate Bush- Rocket Man Power Ploy:

RADIO HOLBAECK/Holbaeck Lisa Stansfield- Change
Stig Nielsen  Prog Dir A List:
A List: AD Enya- Caribbean Blue

PRODUCTION/ AD 2 Unlimited- Get Ready 4 This John O'Kane Stay
Army Of Lovers -Obsession Pe Werner- Kribbeln Im Bauch
Bonnie Tyler- Bitter Blue Rod Stewart- Broken Arrow

ON -AIR ASSISTANT Cathy Dennis- Everybody Move
Darleens- I Cry Over You DRS 3/Basel
De La Soul- Keep The Faith Christoph Alispach - Music Co -Ord
Lisa Stansfield- Real Love A List:

Required by large network of Monique Tell Me Why AD Beats International- In The Ghetto
Natural Selection- Do Anything AL Negresses Vertes

independent radio stations based Niels Hausgaard- Velbegavet Vimao Capossela
TV 2- Den Store

in home counties. U2- Tt,e Fly COULEUR 3/Lausanne
Thierry Catherine - Head Of Music
Power Play:

James- So.Jnd

NDApplicants should be aged AD Del Tha funkee Homosapien-Mistado
A List:

20-30 years with natural sounding AD Black Sheep- Try Counting
Digital Underground- KissRADIO 1/91.1 FM/Helsinki

American accent, personality suitable Joke Linnamaa - Prog Dir Finitribe- Ace Deuce Love
A List: Fortran 5- Heart On The Line

for live broadcasting together with AD Martika- Martika's Kitchen Happy Mondays -Judge Fudge
Paula Abdul- Blowing In The James Reyne Reckless

formal broadcasting qualifications Simply Red Stars Primitives- Cold Enough
Ten Sharp- You Snake Corps- Some Other

(preferable gained in the USA). U2- Mysterious Ways Tobo & Ses Flammes- Boris
Tone Loc- Funky Behavior

Salary of £12,000 p.a. DISCOPRESS/Tampere Top- She's Got
Tuija Lindell - Co -Ord Wonder Stuff- Caught In My
A List:

Army Of Lovers- Crucified RETE 3/Lugano

Write with CV to programme controller, Bryan Adams- Everything I Do Giorgio Passera - Head Of Music
Heavy D & The Boyz- Now That Power Play:

Broadcast Centre, Right Said Fred- I'm Too Sexy Metallica- The Unforgiven
AD Salt-N-Pepa- Let's Talk About AD Holsapple/Stamey- Geometry

Crownhill, A List:
RADIO 100+/Tampere AD Enzo Avitabile- lo Non

Milton Keynes,
MK 8 OAB

Pentti Terovainen - Music Dir Extreme Hole Hearted
A List: Genesis- We Can't
AD Martika- Martika's Kitchen Ligabue- Libera Nos A Malo

Mikael Anreot- My Cherie Amour Tony Joe White Steamy
Queen- The Show Must Go U2- Zoo Station
Ressu Redford- Laulussa Zucchero- Anytime

B List:
AD Camaleuni- Ragazzo

Consolidated- Brutal
No Means No- Now
Paul Simon- Boy In The
Sud Sound System- Fuecu

RSR LA PREMIERE/Geneva
Catherine Colombara - Producer
AL Enya

Julien Clerc
Michael Jackson
U2

YUGOSLAVIA
STUDIO D/Novo Mesto
Rasto Bozic - Dj/Producer
A List:
AD Simply Red- Stars

GREECE
POP 92.4 FM/Athens
Isaac "Easy" Coutiyel - Prog Dir
A List:
AD Beckett- Brother Louie

Digital Underground- Kiss
Gypsy Vagabonds- Boxeador
Jesus Jones- Welcome
Simply Red- Stars
Stevie Wonder- These Three

B List:
AD Icy Blue I Wanno Be

Tom Petty- Into The Great

ANTENNA 97.1 FM STEREO/Athens
Elias Xinopoulos - Prog Dir
A List:
AD Belinda Carlisle Emotional

Roxette- Spending My Time
U2- One

JERONIMO GROOVY/Athens
Takis Fotiou - Dj/Producer
A List:
AD Michael Jackson- Black

Simply Red- Something Got Me
T99, Nocturnes

STAR FM STEREO/Thessaloniki
Vassilis Turonis  Prog Dir
A List:
AD Michael/John- Don't Let The Sun

Roxette Spending My Time
B List:
AD Bryan Adams- There Will Never

Jesus Loves You- After The Love
MC Hammer- Addams Groove

POLAND
POLSKIE RADIO 3/Warsaw
Marek Niedzwiecki - Producer
Power Play:
AD Mariah Carey- Can't Let Go
A List:
AD Bryan Adams- There Will Never

Michael/John- Don't let The Sun
Jon Bon Jovi- Dyin' Ain't Much
Seal- Killer
Simply Red- Stars
Tina Turner- Way Of The

RADIO RMF/Krakow
Piotr Metz - Head Of Music
Power Play:
AD Genesis -Jesus He Knows
A List:
AD Lloyd Cole Weeping Wine

Richard Marx- Keep Coming Back
B List:
AD Bob Seger- Take A Chance

Damn Yankees- Coming
Joan Jett/Blackhearts- Don't
Joe Cocker- Night Calls
Ozzy Osbourne Mama
Prince Diamnonds
Triplets- Light A Candle

RADIO ZET/Warsaw
Derek Andrzejewski - Head Of
Music
Power Play:

Michael Jackson- Black
A List:
AD Monty Python- Always Look

Other Two- Tasty Fish
B List:
AD Chris Rea- Winter Song

Michael/John- Don't Let The Sun
Matt Bianco- You're The
Maxi Priest- Some Guys
Rozalla- Faith
Seal- HeyJoe
Vic Reeves- Dizzy

RADIO MERKURY/Poznan
Ryszard Gloger - Head Of Music
Power Play:
AD Queen- The Show Must Go
A List:
AD Jesus Jones- Real Real Real

Marc Cohn- Ghost Train
Neville/Ronstadt- Close Your Eyes
Procol Harum- The Truth Won't

EUROPE
VOICE OF AMERICA/Europe
June Brown - Dir
B List:
AD Gloria Estefan- Live For Loving

Shanice Wilson- I Love

MUSIC TELEVISION'

MN EUROPE/London
Brian Diamond - Prog Dir
Heavy Rotation

Genesis- No Son Of Mine
Lisa Stansfield- Change
Michael Jackson Black
Roxelte Spending My Time
Salt-N-Pepa- Let's Talk About
Tina Turner- Way Of The
U2- The Fly

Active Rotation
Army Of Lovers- Obsession
Dire Straits- Heavy Fuel
Extreme Hole Hearted
Michael/John- Don't Let The Sun
INXS- Shining Star
Joe Cocker- Night Calls
Marky Mark- Good Vibrations
Pet Shop Boys- DJ Culture
Prince Cream
Rozalla- Everybody's Free
Ten Sharp- You

Buzz Bin
Candy Skins- For What It's
KLF- Justified
Nirvana- Smells Like
Red Hot Chili Peppers- Give
Urban Dance Squad- Bureaucrat

Medium Rotation
Bryan Adams- Can't Stop
Dire Straits- Calling Elvis
Guns N' Roses- Don't Cry
PM Dawn- Set Adrift
Prince Gen Off
Simply Red- Something Got Me

Break Out
Baby Animals- Early Warning
Crowded House Fall At Your
D.A.D. Bad Crazines
Enya- Caribbean Blue
Eros Ramazzotti- Ancora
Garland Jeffries- Hail Hail
Lenny Kravitz- Stand By My

Martika's Kitchen
Metallica- The Unforgiven
Motley Crue Home Sweet
Prince Diamnonds
R.E.M. Radio Song
Richard Marx- Keep Coming Back
Seal- Killer
Simply Red- Stars
Skid Row- Wasted Time
Slade, Radio Wall
U2- Mysterious Ways

Prime Break Out
DJ Jazzy Jeff- Ring My Bell
Glass Tiger- My Town
Minogue & Washington If You
Mariah Carey- Emotions
Mob), Go
Natural Selection- Do Anything
Paul Young- Don't Dream
Shanice Wilson- I Love
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UNITED KINGDOM
Singles

GERMANY
Singles

FRANCE
Singles

ITALY
Singles

1 Michael Jackson - Black Or White (Epic) 1 Salt-N-Pepa - Let's Talk About Sex (Metronome) 1 Patrick Bruel - Qui A Le Droit (RCA) 1 Michael Jackson - Black Or White (Sony Music)

2 G.Michael/E.John - Don't Let The.. (Epic) 2 Michael Jackson - Black Or White (Sony Music) 2 Bryan Adams - I Do It For You (Polydor) 2 Lisa Stansfield - Change (BMG)

3 East Side Beat - Ride Like The Wind (ffrr) 3 Genesis - No Son Of Mine (Virgin) 3 Cher - The Shoop Shoop Song (Epic) 3 Black Machine - How Gee (New Music)

4 Diana Ross - When You Tell Me That.. (EMI) 4 Monty Python - Always Look On ... (Virgin) 4 J.P.Audin/D.Modena - Song Of Ocarina (Delphine) 4 Hammer - 2 Legit 2 Quit (EMI)

5 KLF/Tammy Wynette -Justified And Ancient (KLF Comm.) 5 Army Of Lovers - Crucified (Ideal) 5 Prince/The M.P.G. - Cream (WEA) 5 Enrico Ruggeri - Peter Pan (CGD)

6 Bizarre Inc. - Playing With Knives (Vinyl Solution) 6 Bryan Adams - I Do It For You (Polydor) 6 Michael Jackson - Black Or White (Epic) 6 U2 - The Fly (BMG)

7 Nirvana - Smells Like Teen Spirit (MCA) 7 Marky Mark/Funky Bunch  Good Vibrations (East West) 7 Les Inconnus - Raptout (Vampire) (Lederman) 7 Roxette - Spending My Time (EMI)

8 Altern 8 - Activ 8 (Come With Me) (Network) 8 LA Style - James Brown Is Dead (Zyx) 8 Guns N' Roses - You Could Be Mine (BMG) 8 Genesis - No Son Of Mine (Virgin)

9 Vic Reeves/Wonderstuff - Dizzy (Sense) 9 Rozalla - Everybody's Free (BMG) 9 Lagaf - La Zoubida (Flarenasch) 9 Simply Red - Something Got Me Started (WEA)

10 M.Bolton - When A Man Loves A Woman (Columbia) 10 Scorpions - Send Me An Angel (Phonogram) 10 U2 - The Fly (Island) 10 Bryan Adams - (Everything I Do) I Do It For You (Polydor)

Albums Albums Albums Albums

1 Michael Jackson - Dangerous (Epic) 1 Genesis - We Can't Dance (Virgin) 1 Patrick Bruel - Si Ce Soir (RCA) 1 Queen - Greatest Hits II (EMI)

2 Queen - Greatest Hits II (Parlophone) 2 Michael Jackson - Dangerous (Sony Music) 2 Dire Straits - On Every Street (Phonogram) 2 U2 - Achtung Baby (BMG)

3 U2 - Achtung Baby (Island) 3 Queen - Greatest Hits II (EMI) 3 Jean Ferrat - Dons La Jungle Ou Dans Le Zoo (EMI) 3 Michael Jackson - Dangerous (Sony Music)

4 Simply Red - Stars (East West) 4 Simply Red - Stars (WEA) 4 Renaud - Marchand De Cailloux (Virgin) 4 Antonello Venditti - Benvenuti In Paradiso (Ricordi)

5 Genesis - We Can't Dance (Virgin) 5 U2 - Achtung Baby (Ariola) 5 Francis Cabrel - D'Un Ombre A L'Autre (Columbia) 5 Fabio Concato - Punto E Virgola (PolyGram)

6 Tina Turner - Simply The Best (Capitol) 6 Bryan Adams - Waking Up The Neighbours [Polydor) 6 Genesis - We Can't Dance (Virgin) 6 Renato Zero - La Coscienza Di Zero (RCA)

7 Michael Bolton - Time,Love & Tenderness (Columbia) 7 Dire Straits - On Every Street (Phonogram) 7 Fredericks/Goldman/Jones Fredericks,Goldmon,Jones [Columbia) 7 Simply Red - Stars (WEA)

8 Enya - Shepherds Moons (WEA) 8 Tina Turner - Simply The Best (EMI) 8 Patricia Kaas - Carnets De Scene (Columbia) 8 Eros Ramazzotti - Eros In Concert (DDD)

9 Paul Young - From Time To Time (Columbia) 9 Lisa Stansfield - Real Love (Ariola) 9 Prince/The N.P.G. - Diamonds And Pearls (WEA) 9 Dire Straits - On Every Street (Phonogram)

10 Cliff Richard - Together With ... (EMI) 10 Roy Black - Rosenzeit (East West) 10 Les Inconnus - Boulversifiant (Lederman) 10 Genesis - We Can't Dance (Virgin)

SPAIN HOLLAND BELGIUM SWEDEN
Singles Singles Singles Singles

1 Michael Jackson - Black Or White (Sony Music) 1 Gordon - Kon lk Maar Even Bij Je Zijn (CNR) 1 Michael Jackson - Black Or White (Sony Music) 1 Michael Jackson - Black Or White (Sony Music)

2 Rozalla - Everybody's Free (Blanco Y Negro) 2 Pater Moeskroen - Roodkapje (CNR) 2 Fortuna - Oh Fortuna (Distri) 2 Salt -N -Pepe - Let's Talk About Sex (PolyGram)

3 U2 - The Fly (Ariola) 3 Salt-N-Pepa - Let's Talk About Sex (Phonogram) 3 Mama's Jasje - Zo Ver Weg (RCA) 3 Marky Mark/Funky Bunch -Good Vibrations (Metronome(

4 LA Style -James Brown Is Dead (Ariola) 4 Michael Jackson - Black Or White (Sony Music) 4 Patrick Bruel - Qui A Le Droit (BMG) 4 Erasure - Love To Hate You (Warner Music)

5 Chimo Bayo - Asi Me Gusta (Area) 5 Shanice - I Love Your Smile (RCA) 5 Salt-N-Pepa - Let's Talk About Sex (PolyGram) 5 U2 - The Fly (BMG)

6 Lisa Stansfield - Change (BMG) 6 Robbie Valentine - Over And Over Again (Polydor) 6 LA Style -James Brown Is Dead (Indisc) 6 Prince/The N.P.G. - Cream (Warner Music)

7 Anon - Nothing Like Your Love (EMI) 7 Lisa Stansfield - Change (Ariola) 7 Rozalla - Everybody's Free (To Feel Good) (Indisc) 7 Eva Dahlgren  Vem Tender Stiarnorna (Record Station]

8 East Side Beat - Ride Like The Wind (Blanco Y Negro) 8 Holy Noise -James Brown Is Still Alive (CNR) 8 S Paganelli - Dance Computer 6 (Distri) 8 Right Said Fred - I'm Too Sexy (Sonet)

9 Midnight Shift - Without You (Blanco Y Negro) 9 U2 - The Fly (Ariola) 9 Stephan Eicher - Dejeuner En Paix (PolyGram) 9 Guns N' Roses - Don't Cry (BMG)

10 Terry Ronald - Calm The Rage (Ariola) 10 Rozalla - Everybody's Free (Indisc) 10 Helmut Lotti - What Kind Of Friend (RCA) 10 Scorpions - Send Me An Angel (PolyGram)

Albums Albums Albums Albums

1 Michael Jackson - Dangerous (Sony Music) 1 U2 - Achtung Baby (Ariola) 1 Patrick Bruel - Si Ce Soir (BMG) 1 Eva Dahlgren - En Blekt Blondins Hjarta (Record Station)

2 Enya - Shepherds Moons (Warner Music) 2 Queen - Greatest Hits II (EMI Bovema) 2 Queen  Greatest Hits II (EMI) 2 Michael Jackson - Dangerous (Sony Music)

3 Dire Straits - On Every Street (PolyGram) 3 Paul Young - From Time To Time (Sony Music) 3 Michael Jackson - Dangerous (Sony Music) 3 U2 - Achtung Baby (BMG)

4 U2 - Achtung Baby (Ariola) 4 Genesis - We Can't Dance (Virgin) 4 U2 - Achtung Baby (BMG) 4 Genesis - We Can't Dance (Virgin)

5 Jean Michel Jarre - Images (PolyGram) 5 Michael Jackson - Dangerous (Sony Music) 5 Pet Shop Boys Discography (EMI) 5 Bryan Adams - Waking Up The Neighbours (PolyGram)

6 Bee Gees - Bee Gees Story (PolyGram) 6 Dire Straits - On Every Street (Phonogram) 6 Eros Ramazzotti - Eros In Concert (BMG) 6 The Boppers - The Boppers (Sonet)

7 Tina Turner - Simply The Best (Hispavox) 7 Enya - Shepherds Moons (Warner Music) 7 The Scabs -Jumping The Tracks (PIAS) 7 Enya - Shepherds Moons (Warner Music)

8 Queen - Greatest Hits II (EMI) 8 Kinderen Voor Kinderen - Vol. 12 (Phonogram) 8 Genesis - We Can't Dance (Virgin) 8 Dire Straits - On Every Street (PolyGram)

9 Mecano  Aidalai (Ariola) 9 Tina Turner - Simply The Best (EMI Bovema) 9 Paul Simon - Concert In The Park (Warner Music) 9 Paul Young - From Time To Time (Sony Music)

10 Prince/The N.P.G. - Diamonds And Pearls [Warner Music( 10 Bryan Adams - Woking Up The Neighbours (Polydor) 10 Tina Turner. Simply The Best (EMI) 10 Tina Turner - Simply The Best (EMI)

DENMARK NORWAY FINLAND IRELAND
Singles Singles Singles Singles

1 Michael Jackson - Black Or White (Sony Music) 1 Michael Jackson - Black Or White (Sony Music) 1 Ne Luumaet - Onnellinen Perhe (Poko) 1 Michael Jackson - Black Or White (Sony Music)

2 Dr. Baker - Turn Up The Music (Coma) 2 Bonnie Tyler - Bitterblue (BMG) 2 Guns N' Roses - Don't Cry (BMG) 2 Zig & Zag - Zigzagging (RTE)

3 Marky Mark/Funky Bunch - Good Vibrations (Warner Music) 3 U2 - The Fly (BMG) 3 Nypykat - Kings Of Polka (Poko) 3 2 Unlimited - Get Ready For This (Warner Music)

4 Ray Dee Ohh - Voak Mig (Replay) 4 Salt-N-Pepa - Let's Talk About Sex (BMG) 4 Guns N' Roses - You Could Be Mine (BMG) 4 Vic Reeves & The Wonderstuff - Dizzy (BMG)

5 Salt-N-Pepa - Let's Talk About Sex (PolyGram) 5 Right Said Fred - I'm Too Sexy (BMG) 5 Pojat - Pasi Virtanen (Poko) 5 East Side Beat - Ride Like The Wind (PolyGram)

6 KLF/Tammy Wynette -Justified And Ancient (Coma] 6 Genesis - No Son Of Mine (PolyGram) 6 Marc Almond -Jacky (Warner Music) 6 John Hogan - My Christmas (Ritz)

7 D.A.D. - Bad Craziness (Medley) 7 G.Michael/E.John - Don't Let The .. (Sony Music) 7 Bad Boys Blue - House Of Silence (BMG) 7 Salt-N-Pepa - You Showed Me (PolyGram)

8 Prince/The N.P.G. - Cream (Warner Music) 8 Monty Python - Always Look On ... (Virgin) 8 Kraftwerk - Radioaktivitat (EMI) 8 Right Said Fred - Don't Talk Just Kiss (Telstar)

9 T.B.M. One - Back To The Bass (Coma) 9 Guns N' Roses - Don't Cry (BMG) 9 Extreme - More Than Words (Finnlevy) 9 Extreme - Hole Hearted (A&M(

10 Yasmin - Sacrifice (Medley) 10 Marky Mark/Funky Bunch - Good Vibrations (Warner Music) 10 Public Enemy - Can't Truss It (Sony Music) 10 Bassheads - Is There Anybody Out There? (Parlophone)

Albums Albums Albums Albums

1 Michael Jackson - Dangerous (Sony Music) 1 Michael Jackson - Dangerous (Sony Music) 1 Bryan Adams - Waking Up The Neighbours (Finnlevy) 1 U2 - Achtung Baby (BMG)

2 Ray Dee Ohh - Radiofoni (Replay) 2 Bonnie Tyler - Bitterblue (BMG) 2 Dire Straits - On Every Street (Finnlevy) 2 Soundtrack - The Commmitments (MCA)

3 Genesis - We Can't Dance (Virgin) 3 Genesis - We Can't Dance (Virgin) 3 Guns N' Roses - Use Your Illusion II (BMG) 3 Michael Jackson - Dangerous (Sony Music)

4 Paul Young - From Time To Time (Sony Music) 4 U2 - Achtung Baby (BMG) 4 Tina Turner - Simply The Best (EMI) 4 Simon & Garfunkel - The Definitive (Sony Music)

5 TV -2 - Slaraffenland (Pladecom) 5 Paul Young - From Time To Time (Sony Music) 5 Guns N' Roses - Use Your Illusion I (BMG) 5 Genesis - We Can't Dance (Virgin)

6 U2 - Achtung Baby (BMG) 6 Enya - Shepherds Moons (Warner Music) 6 Kirka - Kasvot Peilissa (Flamingo) 6 Never Mind The Zogabongs - Zig & Zag (RTE(

7 Alberte - Lyse Natter (Pladecom) 7 Dance With A Stranger - Atmosphere (Norsk) 7 Eric Clapton - The Eric Clapton Story(Warner Music) 7 Fr. Brian D'Arcy - Give Up Yer Aul Sins (EMI)

8 Bryan Adams - Waking Up The Neighbours (PolyGram) B Halvdan Sivertsen - Hilsen Halvdan (NA) 8 The Cult - Ceremony (Sonet) 8 Bryan Adams - Waking Up The Neighbours (A&M)

9 Julemusik -Jul P6 Slottet (Sony Music) 9 Bryan Adams - Woking Up The Neighbours (PolyGram) 9 Prince/The N.P.G. - Diamonds And Pearls (Warner Music) 9 Daniel O'Donnell - The Very Best Of (Chart)

10 Cliff Richard - Together With ... (EMI) 10 A -Ha - Headlines And Deadlines (Warner Music) 10 Eva Dahlgren - En Blekt Blondins Hjarta (BMG) 10 Paul Young - From Time To Time (Sony Music)

SWITZERLAND AUSTRIA GREECE PORTUGAL
Singles Singles Singles Singles

1 Michael Jackson - Black Or White (Sony Music) 1 Salt -N -Pepe - Lees Talk About Sex (PolyGram) 1 Bryan Adams - I Do It For You (PolyGram) 1 Bryan Adams - I Do It For You (PolyGram)

2 Salt-N-Pepa - Let's Talk About Sex (PolyGram) 2 Bryan Adams - I Do It For You (PolyGrom) 2 PM Dawn - Set Adrift On Memory Bliss (BMG) 2 Marco Paulo - Taros E Manias (EMI)

3 Marky Mark/Funky Bunch - Good Vibrations (PolyGram( 3 Jason Donovan - Any Dream Will Do (PolyGram) 3 Mariah Carey - Emotions (Sony Music) 3 Guns N' Roses - Don't Cry (Ariola)

4 Bryan Adams - I Do It For You (PolyGram) 4 David Hasselhoff - Do The Limbo Dance (BMG) 4 Prince/The N.P.G. - Gett Off (Warner Music) 4 Marco Paulo - Maravilhoso Coracao (EMI)

5 Prince/The N.P.G. - Cream (Warner Music) 5 Monty Python - Always Look On ... (Virgin) 5 Right Said Fred - I'm Too Sexy (BMG) 5 Michael Jackson - Black Or White (Sony Music)

6 U2 - The Fly (BMG) 6 Erste Allgemeine Verunsicherung - Jambo (EMI) 6 Marc Almond - Jacky (Warner Music) 6 Extreme - More Than Words (PolyGram)

7 Simply Red - Something Got Me Started (Warner Music( 7 U2 - The Fly (BMG) 7 Simply Red - Something Got Me Started (Warner Music) 7 Juan Luis Guerra & 4.40 - Burbujas De Amor (Ariola)

8 Genesis - No Son Of Mine (Virgin) 8 Scorpions - Send Me An Angel (PolyGram) 8 De La Soul - "Saturdays" (Warner Music) 8 U2 - The Fly (BMG)

9 Kate Yanai - Bacardi Feeling (Warner Music) 9 Simply Red - Something Got Me Started (Warner Music) 9 Quadrophonia - Quadrophonic (Sony Music) 9 Dire Straits - Calling Elvis (PolyGram)

10 Prinzen - Gabi Und Klaus (Ariola) 10 Michael Jackson - Black Or White (Sony Music) 10 Bomb The Bass - Winter In July (Sony Music) 10 Seal - Killer...On The Loose E.P. (Warner Music)

Albums Albums Albums Albums

1 Michael Jackson - Dangerous (Sony Music) 1 Rainhard Fendrich - Nix Is Fix (BMG) 1 Bryan Adams - Waking Up The Neighbours (PolyGram) 1 Bryan Adams - Waking Up The Neighbours (PolyGram)

2 Genesis - We Can't Dance (Virgin) 2 Erste Allgemeine Verunsicherung - Watumba (EMI) 2 Guns N' Roses - Use Your Illusion II (BMG) 2 Tina Turner - Simply The Best (EMI)

3 U2 - Achtung Baby (BMG) 3 Bryan Adams - Waking Up The Neighbours (PolyGram) 3 Dire Straits - On Every Street (PolyGram) 3 Bee Gees - The Very Best Of The Bee Gees (PolyGram)

4 Zuri West - Arturo Bandini (Witra) 4 Simply Red - Stars (Warner Music) 4 Guns N' Roses - Use Your Illusion I (BMG) 4 Dire Straits - On Every Street (PolyGram)

5 Bryan Adams - Waking Up The Neighbours (PolyGram) 5 U2 - Achtung Baby (BMG) 5 Simply Red - Stars (Warner Music) 5 Juan Luis Guerra/4.40 - Bachata Rosa (Ariola)

6 Simply Red - Stars (Warner Music) 6 David Hasselhoff - David (BMG) 6 Prince/The N.P.G. - Diamonds And Peads (Warner Music) 6 Queen - Greatest Hits II (EMI)

7 Prince/The N.P.G. - Diamonds And Pearls (Warner Music) 7 Gipsy Kings - Este Mundo (Sony Music) 7 John Lee Hooker - Mr. Lucky (BMG) 7 Genesis - We Can't Dance (Virgin)

8 Tina Turner - Simply The Best (EMI) 8 Guns N' Roses - Use Your Illusion II (BMG) 8 Cher - Love Hurts (BMG) 8 Joanna - 0 Que E Que Eu Fay() (BMG)

9 Guns N' Roses - Use Your Illusion II (BMG) 9 Dire Straits - On Every Street (PolyGram) 9 Metallica - Metallico (PolyGram) 9 Guns N' Roses - Use Your Illusion II (Ariola)

10 Dire Straits - On Every Street )PolyGram) 10 Prince/The N.P.G. - Diamonds And Pearls (Warner Music) 10 The Cult - Ceremony (Warner Music) 10 Carlos Guilherme - Historias De Amor (Edisom)

Based on the national soles charts from 16 European markets. Informal on supplied by MRIB (UK); Bundesverband Der Phonographischen1Nirtschaft/Media Control/Musikmarld (West Germany); Europe 1/Canal Plus/Tele7Jours(France); RAI Stereo Due/Musica E

Dischi/Mario De Luigi (Italy); Stichting Nederlandse Top 40 (Holland); SABAM/IFPI (Belgium); GLF/IFPI (Sweden); IFPI/Johan Schlueter (Denmark); VG (Norway); Gallup/AFYVE (Spain); Seura/IFPI (Finland); IFPI (Ireland); AFP(Portugal); Austria Top 30 (Austria);

Media Control/Musikmarkt (Switzerland); IFPI (Greece). Labels listed are the notional marketing companies.
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UNITED STATES

US Chooses S -Band For
Satellite DAB Proposal

by Lisa Nordmark

The United States will recommend
to the World Administrative Radio
Conference in Spain next February
the allocation of specific S -band
spectrum (2310-2360 mHz) for the
implementation of satellite -based
DAB. It is a proposition that is
looked upon favourably by many
in the radio industry.

Advocates of in -band terrestrial
DAB view the proposed relegation
of satellite DAB to the S -band as
giving terrestrial DAB a
competitive upper hand, due to the
widely held belief that S -band
frequencies are neither practical
nor cost-efficient for the provision
of satisfactory satellite service.

The proposal also serves to
narrow the focus for terrestrial
DAB allocation; although no
recommendations have officially
been made regarding the matter.

Although the Administration did
not squelch the possibilities of
future land -based DAB applicat-
ions in the L -band, it was stated
that there was curently no intent to
reassign the L -band spectrum,
which is presently used for
aeronautical testing by the
Department of Defense.

The L -band was the proposed
home to the NAB's endorsement of
the development of the Eureka
147 DAB system, a proposal that
was met with much resistance
from the broadcasting community.

Billboard SINGLES
© 1991, Billboard/BPI Communications, Inc.

TW LW Artist/Title For week ending December 14 1991 Label ECO

D 1 MICHAEL JACKSON/Black Or White

® 4 BOYZ II MEN/It's So Hard To Say Goodbye

3 3 PM DAWN/Set Adrift On Memory Bliss

4 2 MICHAEL BOLTON/When A Man Loves A Woman

0 5 COLOR ME BADD/AII 4 Love

6 6 PAULA ABDUL/Blowing Kisses In The Wind

O 8 MARIAH CAREY/Can't Let Go

11 CE CE PENISTON/Finally

O 9 AMY GRANT/That's What Love Is For

10 15 MARKY MARK & THE FUNKY BUNCH/Wildside

0 17 HAMMER/2 Legit 2 Quit

12 7 PRINCE AND THE NEW POWER GENERATION/Cream

13 13 RICHARD MARX/Keep Coming Back

14 10 NAUGHTY BY NATURE/O.P.P.

15 14 SALT-N-PEPA/Let's Talk About Sex

16 16 GUNS IW ROSES/Don't Cry

0 20 GENESIS/No Son Of Mine

18 12 BRYAN ADAMS/Can't Stop This Thing We Started

19 18 NATURAL SELECTION/Do Anything

20 19 ROBERTA FLACK WITH MAXI PRIEST/Set The Night To Music

21 21 NIA PEEPLES/Street Of Dreams

 25 GLORIA ESTEFAN/Live For Loving You

 40 NIRVANA/Smells Like Teen Spirit

24 22 KARYN WHITE/Romantic

 27 JODECl/Forever My Lady

 28 ROD STEWART/Broken Arrow

27 24 EXTREME/Hole Hearted

28 23 MARIAN CAREY/Emotions

@ 0 SHANICE/I Love Your Smile

 31 ANGELICA/Angel Baby

OD 36 LISA STANSFIELD/Change

32 30 GETO BOYS/Mind Playing Tricks On Me

U2/Mysterious Ways

 1* GEORGE MICHAEL/ELTON JOHN/Don't Let The Sun Go Down

 35 ROXETTE/Spending My Time

 * HAMMER/Addams Groove
 38 TEVIN CAMPBELL/Tell Me What You Want Me To Do

38 26 CURTIS STIGERS/I Wonder Why

39 32 VANESSA WILLIAMS/Running Back To You

40 33 METALLICA/Enter Sandman

Epic

Motown

Gee Street

Columbia

Giant

Captive

Columbia

A&M

A&M

Interscope

Capitol

Paisley Park

Capitol

Tommy Boy

Next Plateau

Geffen

Atlantic

A&M

EastWest

Atlantic

Charisma

Epic

DGC

Warner Brothers

Uptown

Warner Brothers

A&M

Columbia

Motown

Quality

Arista

Rap -A -Lot

Island

Columbia

EMI

Capitol

Qwest

Arista

Wing

Elektra

UK

UK

UK

UK

UK

S

Although Eureka is not a dead
issue, the cons seem to outweigh
the pros in large measure. Among
the questionable considerations
were a theoretical equalisation of
all AM & FM signals and the
displacement of approximately
12.000 radio operations from
current bands to new frequencies.

NAB executive VP John Abel
points out the fact that the Eureka
system, although it was developed
for out -of -band, may not be
incompatible with in -band
application. With the growing
interest in in -band and because
much of its technology is based on
Eureka patents, Eureka has been
asked to develop appropriate
narrowband systems.

Listening Study Shows
Year -Round Consistency
Although it is a popular notion
that radio listening decreases
during the summer months, the
results of a recent study
conducted by the (sales rep firm)
Katz Radio Group tell a

different story. In a nutshell, the
study shows that listening paters
for all adult demos and dayparts
remain virtually unchanged from
one seasonal survey period to the
next.

The breakout measurements for
persons 12+, Monday -Sunday
06.00-24.00 read 100 for fall, 101
for winter, 100 for spring and 99
for summer. The only study group
that showed a discernible change
in listening pattern was teenagers
aged 12-17.

Because radio is not accessible
during school assembly and

S.F. Musical Tribute To
Impresario Bill Graham
A free memorial concert attracting
300.000 was held November 3 in
San Francisco's Golden Gate Park
in honour of concert
promoter/producer Bill Graham,
who was killed in a helicopter
accident near San Francisco on
October 25.

The park's polo field was
packed with fans and friends, who
paid tribute to the life and
illustrious career of rock's concert
pioneer.

The day began with a
traditional New Orleans funeral
procession performed by the
Dirty Dozen Brass Band, a

rendering of The Star Spangled
Banner by Bobby McFerrin, and a
performance of Ave Maria by
Aaron Neville and Evelyn
Cisneros.

The remainder of the bill was
filled with song from the Grateful
Dead, John Fogerty, Santana,
Los Lobos, Jackson Browne,
Kris Kristofferson, Joe Satriani,
Joan Baez, Journey, Tracy
Chapman and a surprise reunion
of Crosby, Stills, Nash & Young.

Said Neil Young, "Bill made us
all look good. He gave us a
chance to show you that we could
do something good beyond our
own careers. He kept pushing us

to do things for other people and
making a place available for us to
do it so there was no way out."

Known for coordinating for a
cause, Graham was instrumental
in the organisation and execution
of numerous benefit concerts,
among them 1985's Live Aid.

The musical showcase held in
his honour featured myriad
floating multi -coloured ballons
and a shower of flowers dropped
into the crowd by way of an
airplane. The six -hour concert,
"Laughter, Love and Music: A
Musical Celebration," was
broadcast live via several S.F.
rock stations.

Graham's many achievements
includ-ed the famous Fillmore and
Winterland concert halls, as well
as merchandiser Winterland
Productions. In addition to
helping inaugurate the careers of
thousands of rock -related artists,
several major music events were
recorded at Graham's theatres.
Those include the historic The
Last Waltz concert and legendary
albums by Miles Davis, the
Allman Brothers Band, Jimi
Hendrix, the Mothers of
Invention, Jefferson Airplane,
Peter Frampton and many
others.

Top Three Radio Stations
Earn Majority Of Revenues
The top three stations in larger
US markets receive the most
radio revenues, according to a
study conducted by the public
accounting firm of Miller,
Kaplan, Arase & Co.

In 1991, over 40% of local
market revenues and over 50% of
national business went to the

three top -rated stations in any
given city. Metropolitan areas
where numbers of stations were
below national averages received
the highest percentage of total
market revenues, given the
smaller pool of stations attacking
local and national advertising
budgets.

because teens tend to sleep later
during the days of summer, this
group displayed a shift in
listening from Monday -Friday
06.00-1 o po to 10.00-15.00, with
respective measurements of 78
and 185.

The study concludes that "only
radio adapts to the lifestyle of its
audience," making for year-round
consistency in listening
patterns/habits. Radio's mobility
makes it a medium of great
accessibility.

EMI Merges

US Labels;

Koppelman

New Chairman
Ending weeks of speculation, EMI
Music's New York -based
labels-EMI, SBK and Chry-
salis-have merged into EMI
Records Group North America.
The consolidation moved to con-
clusion quickly on November 15,
when Chris Wright sold his
remaining 47% of Chrysalis to
Thorn EMI.

SBK chairman Charles
Koppelman steps in as chairman
of the new group, reporting to EMI
Music president/CEO Jim Fifield.

The labels will share sales,
marketing and promotion staffs. As
many as 100 people may exit the
labels as a result of the
consolidation, but the exact
organisational structure of the new
conglomerate is still being
established. Employees of the
labels were told to expect the
shake -out to be completed by
January 1.

Billboard
The International

Newsweekly Of Music
and Home Entertainment

Billboard covers every aspect
of the international

entertainment industry in
unrivaled depth. It is the only
global newsweekly in its field
with everything you need to

know about the largest markets
in the world, including the

United States.

Subscribe today and for just
£183, you will get 51 issues

(including the special year-end
issue). Write to: Quadrant
Subscription Service Ltd.,

Oakfield House, Perrymount
Rd, Haywards Heath, West

Sussex, England, RH16 3DH
or call (+44) 444.440 421.
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5 5 ARTIST

TITLE- ORIGINAL LABEL

COUNTRIES CHARTED

0 Michael Jackson
14 2 Dangerous - Epic

OOGenesis
1 4 We Can't Dance - Virgin

UK .D.B.NLE.CH.S.DK.I.N.IR

UK. F. D. B.NL.E.A.CH.S.PDK.LN.IR

CDU2

5 2 Achtung Baby - Island

UK.D.B.NLE.A.CH.S.P.DK.I.N.IR

Queen
7 5 Greatest Hits II - Parlophone

LIK.D.B.NLE.A.CH.S.PDK.LN.IR

Bryan Adams UK.F.D.B.NLE.A.CH.S.P.DK.N.SF.GR.LIR

5 3 10 Waking Up The Neighbours -A&M A2

Dire Straits UK.F.D.B.NLE.A.CH.S.P.DK.I.N.SF.GR

6 2 On Every Street - Vertigo A2

Simply Red7 - - Stars East West A2

UK.F.D.B.NLE.A.CH.S.PDK.I.SEGR.IR

Tina Turner UK.D.B.NLE.A.CH.S.P.DK.I.N.SPGR.IR

8 6 9 Simply The Best - Capitol

Enya9 8 4 Shepherds Moons - WEA 

V1

3 3 ARTIST

.1 TITLE - ORIGINAL LABEL

COUNTRIES CHARTED

Nirvana
',/65 2 Nevermind - Geffen

UK.D.B.NL.S.IR

Salt-N-Pepa
36 38 7 The Greatest Hits - ffrr

UK.D.NL.CH

Seal
37 35 28 Seal ZTT/WEA 

UK.NL

Francis Cabrel
38 32 6 D'Un Ombre A L'Autre - Columbia

39 Eva Dahlgren
45 1° En Blekt Blondins Hlarta - Record Station

S.SF

3 3 .1, ARTIST

i 7 NTITLE - ORIGINAL LABEL

COUNTRIES CHARTED

Bonnie Tyler
84 2 Bitterblue - Ariola

IN% Peter Maffay
52 12 38317 - Teldec

CH.DK.N

D

5
Beverley Craven

%(..29' Beverley Craven - Epic 

UK

The CultnC60eremony - Virgin

E.SF.GR

0) John Lee Hooker
46 12 Mr. Lucky Silvertone

D.A.CH.S.DK.SF.GR

Patricia Kaas
Carnets De Scene - Columbia

F.B.CH

Toten Hosen
42 39 2 Learning English, Lesson 1 - Virgin

D.CH

Prince & The New Power Generation 14FUNLEAG4MIXSFGRJ
1010 9 Diamonds And Pearls - Paisley Park A

Guns N' Roses UK.F.D.B.NLE.A.CH.S.P.DK.SEGR.I

11 9 11 Use Your Illusion II - Geffen 

Lisa Stansfield
16 Real Love - Arista

UK.D.B.NLCH.S.DK.I.IR

Paul Youn_g UK.D.B.NL.S.DK.N.SFIR

13 11 13 From Time To Time - The Singles Collection - Columbia 

Pet Shop Boys14 12 4 Discography - EMI

UK.D.B.NLE.CH.S.P.DK

Soundtrack - The Commitments UK.D.A.CH.S.DK.N.IR01" The Commmitments - MCA

Guns N' Roses
16 13 11 Use Your Illusion I - Geffen A

Patrick Bruel
1.078 2 Si Ce SOir RCA

UK.F.D.NLE.A.CH.S.P.SEGR

F.8

Metallica43 Metallica - Vertigo

D.NL.A.DK.SF.GR

Stephanl Eicher
44 22 23 Engeerg - Barclay

FB.CH

45 41 22 Gipsy Kings
Este Mundo - Columbia A

D.A.CH.GR

David Hasselhoff
46 47 11 David - White Records/Ariola

D.A.CH

Erste Allgemeine Verunsicherung
law Watumba - EMI

D.A.CH

Christian Morin
141 67 8 Aquarella - DEE

Foster & Allen
74 61 3 Memories - Telstar

UK

75 " Rainhard Fendrich
5 Nix Is Fix -Ariola

A

Patrick Bruel
76 59 1 Alors Regarde - RCA 

Texas
77 43 1° Mothers Heaven - Mercury

F.CH

Richard Clayderman & James Last
78 8° 2 Together At Last - Decca/Delphine

UK

Ray Dee Ohh
79 70 2 Radiofoni - Replay

DK

Jean -Philippe Audin & Diego Modena
F11y)Islw Ocarina - Delphin

Queen
low Queen Greatest Hits - EMI

Ar.i Neil Sedaka
53 5 Timeless - The Very Best Of - Polydor

Antonello Venditti
503011 Benvenuti In Paradiso - Ricordi

UK.NL

UK.IR

Joe Cocker18 8 Night Calls - Capitol

DANLE.A.CH.P.SF.GR.1

INXS
7)48 4 Live Baby Live - Mercury

UK.F.D.B.NLCH.S.DK

*24
35

Roxette
Joyride - EMI A3

21 15 38
R.E.M.ut

Time - Warner Brothers 1.3

UK.D.NL.E.CH.DK.SF.GR

UK.F.D.NL.E.PDK.SEGR

4-6-0,1 Jean Michel Jarre UK.D.B.E.CH.P

,45,, 27 7 Images - The Best Of Jean Michel Jarre - Dreyfus

22 Scorpions
19 55 Crazy World - Mercury A

UK.F.D.A.CH.GR

Michael Bolton
31 31 Time, Love & Tenderness - Columbia

Roy Black25 20 6 Rosenzeit - East West

6
Eros Ramazzotti26 Eros In Concert - DDD

UK.IR

D.A.CH

D.B.NLECH.1

Cliff Richard
k34 2 Together With Cliff Richard - EMI

UK.DK.IR

287 Erasure
21 Chorus - Mute

UK.D.A.S.DK

orb^
AY 25 24

Cher
Hurts - Geffen A

UK.D.A.CH.GR

" Fredericks, Goldman & Jones
" Fredericks, Goldman &Jones - Columbia A

52 55 2Rooyy
Black

Fiir Bich Allein - East West

R.) Matthias Reim
ago 33 1° Reim 2 Polydor

D.A.CH

5448
Richard Marx

- Rush Street - Capitol

D.B.NLCH.S.DK

Eric Clapton81 64 7 24 Nights - Reprise

Steve Miller Band
82 77 2 The Very Best Of -Arcade

LJK.D.CH.DK

D.B.NLCH

Nat "King" Cole
 En* The Unforgettable Nat "King" Cole - EMI

UK.IR

Fi

Color Me Badd

Internal Exile - Polydor84 66 5

85 87 16 C.M.B. - Giant

D.NL.CH.DK

Ziiri West
taw Arturo Bandini - Sound Service Witra

CH

(144\ Kinderen Voor Kinderen
P_.!) ISLW Kinderen Voor Kinderen Vol. 12 Phonogram

B.NL

Barclay James Harvest
55 29 4 Best Of - Polydor

D.CH

Les Inconnus
56 36 8 Boulversifiant - Lederman

F.B

#63 37
Eurythmics
Greatest Hits - RCA A2

UK.D.NL

Kenny Thomas
58 37 7 Voices - Cooltempo

UK

Belinda Carlisle88 7 Live Your Life Be Free - Offside

Mina
89 83 6 Caterpillar - PDU

UK.S

Chris Rea
7....10) =IP Auberge - East West A

Daniel O'Donnell
791 1* The Very Best Of - Chart/Ritz

UK.F.D

UK.IR

Tony Christie
4 Welcome To My Music - White/Ariola

®69Zucchero "Sugar" Fornaciari
Live At The Kremlin - Polydor

CH,DK.I

Soundtrack  Twin Peaks/Angelo Badalamenti DNLA

61 49 8 Music From Twin Peaks - Warner Brothers

Fabio Concato
73 3 Punto E Virgola - Philips

06k Jean Ferrat
Dans La Jungle Ou Dans Le Zoo - EMI

EB

A -Ha UK.D.B.NLDK.N.IR

31 26 4 Headlines And Deadlines - Warner Brothers 

#Renaud
11* Marchand De Cailloux - Virgin

F.B

Simon & Garfunkel
154 2 The Definitive Simon & Garfunkel - Columbia

UK.IR

*4"toMariah Carey
Emotions - Columbia

UK.D.NLA.CH.SEGR

R.E.M.
63 50 9 The Best Of R.E.M. - I.R.S.

UK.D.A.CH.OR

Mecano
64 57 24 Aidalai Ariola

FE

Paul Simon
65 51 3 Concert In The Park - Warner Brothers

B.NL.P.DK.IR

inr-Z Extreme
"8 25 Extreme II Pornografiti -A&M

UK.D.NL.SF

Bee Gees
67 56 5 Bee Gees Story - RSO

E

Franco Battiato
92 86 3 Come Un Cammello In Una Grondaia - EMI

Luciano Pavarotti
IMO The Essential Pavarotti II - Decca

nA Juan Luis Guerra & 4.40
7.4? 88 41 Bachata Rosa - Karen

UK.GR

E.P

"-;.\ Bee Gees
7._98 2 The Very Best Of The Bee Gees - Polydor

NL.P

96 Ligabue
91 10 Lambrusco, Coltelli, Rose & Pop Corn - WEA

Enrico Ruggeri
97 92 Peter Pan - CGD

no
10

William Sheller" En Solitaire - Philips

F

Lenny Kravitz99 90 35 Mama Said - Virgin America

F.NLGIT

Shadows
law Themes & Dreams - Rollover

UK

Renato Zero
IR* La Coscienza Di Zero -Ariola

UK = United Kingdom, D = Germany, F = Hence, CH = Switnedand, A Austria, I . IteH, I - Spain, M. Holland,

- Belgium IR = Snead. S =Sweden. DK Denmark, N = Norway, SF - Finland. P = Portugal, GR = Greece.

rir* = NEW ENTRY

el* = RE-ENTRY
= FAST MOVERS

The European Top 100 Albums is compiled by BPI Communications BV in cooperation with Buma/Stemra. © BPI Communications BV/Buma/Stemra. All rights reserved. Compiled horn the national album sales charts of 16 European territories.
 recognition of pan-European sales of 500.000 units  recognition of sales of 1 million units,
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MARKETING THE MUSIC TALENT IN PROGRESS

Les Negresses Vertes
The French rock scene has
matured over the past years. It has
stopped copying Anglo-American
counterparts and has built up an
impressive roster of acts.

Together with Mano Negra,
Les Negresses Vertes (The Green
Negresses) is a prime example of
this trend. With an original melt-
ing pot of styles -ranging from
gypsy music and folk to ska, and
punk to Algerian rg-the band
has not gone unnoticed in the rest
of the world. Mlah, the first
Negresses album from 1989
(released on the Off The Tracks
label), sold 180.000 copies in
France and some 250.000 abroad.

Whereas Mano Negra portrays
the sound of the Paris metropolis,
the music of Les Negresses Vertes
is more a reflection of the French
countryside. The second album by
the multi -cultural musicians,
Famille Nombreuse (Big Family),
marks their label debut for Dela-
bel, the new division of the Virgin
group in France, which also repre-
sents Circa and Ten.

The album features the Razzia
Disques imprint -the band's own
label. All 13 tracks -including the
first single Famille Heureuse
(Happy Family) -make a perfect
pop/world music crossover with
equally great international poten-
tial. The sleeve design features a

stage that is built in an architec-
tural style similar to the Cathedral
of Cordoba in Spain.

Delabel A&R/marketing man-
ager Luca Minchillo says the
company wants to at least double
the sales figures of Mlah. "The
strategy we are following for the
first phase of the campaign is
based on a visual concept. We pre-
fer to spend our money on display
material, video clips and an EPK
[Electronic Press Kit] first, rather
than on press advertising. Here is
a band that has built its name
through word-of-mouth. We don't
want to risk losing credibility with
their original fan base."

The band will tour France's
smaller cities first, from December
14-26. Says Minchillo, "'La
France Profonde' (the Deep
France) is where their cultural
inspiration comes from. The sec-
ond phase of the campaign will
coincide with a big national tour
in the spring, and will include
press advertising."

The band has a few busy
moments ahead. On December 14,
they will play at the opening of the
FNAC Etoile, a showcase being
broadcast by satellite to all of the
retail chain FNAC's outlets
throughout France. Three days
later, they'll perform for the first
time live in Barcelona. On

December 21, they will be the
first band to play a major concert
in Beirut in 17 years. Adds Min-
chillo, "That's not a real marketing
tool, but it surely is great publici-
ty." In 1992, the band will tour
Japan for 10 days.

From day one, the Dutch mar-
ket has been accepting Les
Negresses Vertes and this open-
mindedness has brought them the
prestigious Edison award for the
Mlah album. Virgin Holland mar-
keting manager Dick Stolk points
to the band's remarkable stage
capacities. "The club circuit made
them big here in the first place, so
that's where episode two of their
success story will start. We'll bring
the band in for concerts in March
and April."

In the UK, the album will be
released on January 20. Says
Delabel UK label manager Steve
Brown, "The first album was criti-
cally acclaimed here. Retailers say
they remember it very well, and
that they're interested in how it
will develop. In our campaign, we
aim for multiple retailers to fea-
ture the album as a 'recommended
release' in the shops. So far, we've
got commitments from the Our
Price and Virgin Megastore retail
chains. They will rack the album
and support it with co-op advertis-
ing. Robbert Tilli

NATIONAL AIRPLAY
UNITED KINGDOM

Most played records on BBC stations sod major
independents.

I. (3) Michael Jackson - Black Or White
2. (101 Simply Red  Stars
3. (5) Extreme - Hole Hearted
4. (111 James - Sound
5. I-1 Tina Turner - Way Of The World
6. (9) Bryan Adams - There Will Never Be ...
7. (13) Rozalla - Faith
8. (4) Crowded House - Fall At Your Feet
9. (6) Belinda Carlisle - Do You Feel Like ...
10. (2) Vic Reeves/Wonder Stuff - Dizzy
I1. (-) Seal - Killer
12. (1) Michael Bolton - When A Man Loves A ...

13. (20) KLF/Tammy Wynette - Justified & Ancient
14. (-) Rosette - Spending My Time

15. (17) Genesis - No Son Of Mine
16. (16) U2 - Mysterious Ways
17. (12) Love And Money - Winter
18. (-1 Happy Mondays - Judge Fudge
19. (-) Diana Ross - When You Tell Me That ...
20. 1-1 Marlika Manika's Kitchen

SPAIN
Most played records on Cuarenta Principales.
covering the major stations.

I. (5) Los Secretos - Y No Antanece
2. (2) Guns N' Roses - Don't Cry
3. (1) Merano  Natundeza Mama
4. (6) Danza Invisible  La Deuda De La ticntirl
5. (71 Simply Red - Something Got Me Started
6. (91 Complices Cuando Duermes
7. (II) Prince/The N.P.G. - Cream
8. (10) Celtas Cortos - El Ritino Del Mar
9. (13) R.E.M. Near Wild Heaven
10. (14) Rozalla - Everybody's Free
11.112) The Cult - Wild Hearted Son

12.116) Decada Prodigiosa - Licencia Para Bailar
13. (15) Bizarre Inc. - Such A Feeling
14.(18) Rosette -The Big L
15. (-) Eros Ramazzotti - La Vida Todavia

16. (17) Various - Maquina Total 2
17. (19) Lenny Kravitz - Stand By My Woman
18. (20) Kylie Minogue - Word Is Out

19. (-) - The Ely

20. (-) Tina Turner - Nutbush City Limits

Most played records on the ARD stations and major
privates. Compiled by Media Control/Badon Baden.

1. (3) Simply Red - Something Got Me Sinned
2. 14) Rosette - Spending My Time
3. (5) Tina Turner - Way Of The World
4. II) Genesis -No Son Of Mine
5. I I I Monthy Python - Always Look On The ...
6. (9) Scorpions - Send Me An Angel
7. (2) Michael Jackson - Black Or White
8. (8) Ten Sharp -You
9. 16) Bryan Adams - I Do It For You
10. (101 Lisa Stanfield - Change
11. (-I Matthias Reim - Ich Hab' Mich So
12. (13) Sall-N-Pepa - Let's Talk About Sex
13.118) Army Of Lovers - Crucified
14. (71 Mariah Carey - Emotions
15.119) Bryan Adams - Can't Stop This Thing ...
16. 6) Mike/Nlechanics - Everybody Geis A ...
17.1121 Glass Tiger - My Town
18. (-) Cher -Save Up All Your Tears
19. 1151 Pe Werner - Krihbeln Int Bauch
20. / Edo Jrirgens  Na Und...?!

HOLLAND
Most played records on national stations Radio 2 and
Radio 3. Compiled by Stichting Nederlandse Top 40.

I. I-) Andre Hazes - 't Rode Licht
2. (2) Shanice - I Love Your Smile
3. 16) Michael Jackson - Black Or White
4. ( I) Simply Red - Stars
5. (8) Henk Tcmming - Ile Vraag Aim Sinterklaa.s
6. I-i De La Soul - Keeping The Faith
7. (151 Gordon Kon Lk Maar Ben Bij le Zijn
8. I-) U2 - Mysterious Ways
9. 13) Robbie Valentine- Or or And Over Again
10. (-) 2 Unlimited - Get Ready For This
11. 15) Rene ',roger - Still On Your Side
12. 171 Change - Lisa Stansfield

13610) Frank Boeijen - Loud In NEM Hart
14. (9) Army Of Lovers - Obsession
15.118) Bonnie Railt - I Can't Make You Love Me

16.119) The Smithereens - Top Of The Pops
17. (-I Orkestra Fly Away
18. ( 1 I ) Alison Moyet - This House
19. 12) Salt-N-Pepa - Let's Talk About Sex
29. ( 13) Queen - The Show Must Go On

Most played records on AM stations. Compiled by
Media Control/Strasbourg.

I. 112) Etienne Daho - Saudade
2. 121 Michael Jackson - Black Or White
3. 18) Renaud - Marchand De Cailloux
4. 161 Stephan Eicher - Pas D'Ami Comme Toi
5. (III Simply Red - Something Got Me Started
6. (31 Patrick Brun! - Qui A Le DR -at
7. (-I Genesis - No Son Of Mine
8. (14) Alain Baschung - Osez Josephine.
9. 141 Julien Clere - Quitter L'Enfance
10.115) Marc Lavoine - Paris
II. (131 Fredericks/Goldman/Jones - CEst Pas D'EAraour
12. (-) Bernard Lavilliers - Fait Divers
13. (-1 Luc De La Rochelliere - Cash City
14.(18) Dire Straits - Heavy Fuel
15.119) Patricia Kaas - Une Derniere Semaine A...
16. 61 Masime Le Forestier - Bille Dc Verre
17.1171 Bryan Adams - I Dolt For You
18. (-) Gipsy Kings - Sin Ella
19. (-) Prince/The N.P.G. - Cream
20. (51 Johnn) Hallyday - Ca Ne Change Pa, l'n Homme.

SWITZERLAND
Most played records on the national station DRS 3 and
major privates. Compiled by Media Control/ Basel.

I. (2) Michael Jackson - Black Or White
2. 111 Simply Red - Something Got Me Started
3. (7) Bryan Adams - 1 Do It For You

4. 13) Genesis - No Son Of Mine
5. (5) Prince/The - Cream
6. (9) Tina Turner - Way Of The World
7. 112) Lisa Mansfield - Change
8. (4) Salt-N-Pepa - Let's Talk About Sex
9. (6) Monty Python - Always Look On The...
10. (10) Rosette - Spending My Time
II. I-) Scorpions - Wind Of Change
12.(15) Ten Sharp -You
13. 1-1 Glass Tiger  My Town
14.113) Richard Marx - Keep Coming Back
15.114) Joe Cocker - Night Calls

16. 1-) Bryan Adams - Carel Stop This Thing ...
17. III) Phil Carmen - Borderline Down
18.118) Roberta Flack/Maxi Priest - Set The Night ..
19.120) Dire Straits - Calling Elvis
20. (-) Scorpions - Send Me An Angel

The Wedding Present
Following the restructuring of
BMG UK's international depart-
ment (M&M October 19), the
company has lined up a remark-
able marketing campaign to boost
cult band The Wedding Present.

According to alternative artist
manager Juliet Howles-who
was brought in to strengthen
BMG's presence in the indie sec-
tor -the campaign will be spread
out over the whole of next year.
The beginning of each month will
see the release of one single, limit-
ed to an edition of 10.000 in
Britain and 1.000 for the rest of
the world.

Each single will be double A -
sided, containing one original
song and one cover version. The
songs will be recorded in several
sessions using different producers.
Every single will be numbered on
the sleeve and each label will fea-
ture a different cartoon strip.

Howles maintains that even if
demand exceeds supply, no addi-
tional singles will be pressed.
BMG is considering placing ads in
successive editions of UK music
papers Vox, Select and NME. Says
Howells, "These [ads] will
become collectable in themselves
and, hopefully, will generate cov-
erage in the non -music press."

To coincide with the release of
each single, The Wedding Present
are planning to tour 12 UK venues
and some of the European festi-
vals, promoted by tour agent Dave
Stacey of ITB.

BMG will also be releasing
two albums from the band -the
first, out at the end of April, will
contain 12 cover versions; the sec-
ond album, due for a September
release, will consist of the 12 orig-
inal tracks. A poster campaign is
scheduled to support each album
release. Paul Cooke

The Wedding Present at the time of their 1989 hit single 'Kennedy'.

FRANCE FM
Most played records on FM stations. Compiled by
Media Control/Strasbourg.

I. (7) Michael Jackson - Black Or White
2. (2) Simply. Red - Something Got Me Started
3. (4) R.E.M. - Happy Shiny People

4. Prince/The N.P.G. - Cream

5. (3) Fredericky/Goldman/Jones - CEst Pas DUAmour

6. (91 Paul Young - Don't Dream It's Over
7. 112) Genesis - No Son Of Mine.
8. (5) Rembrandts - Just The Way It Is. Baby
9. (61 Omar - There's Nothing Like This
10.111) Cher - The Shoop Shoop Song
II. (8) Texas - Alone With You

12. (181 PM Dawn - Set Adrift On Memory Bliss
13.1151 Tom Petty/Heartbreakers - Learning To Fly
14. (14) Extreme  More Than Words
15.119) Francis tahrel - Peteite Marie
16.110) Bryan Adams - I Do It For You

17. (-1 Lenny Kravitz - Stand By My Woman
18.1131 Roachford - Get Ready!
19. (-) Patrick Bruel - Qui A Le Droit
20. 1-) Guns N' Roses - Don't Cry

FINLAND
Most played records on private radios as compiled by
Discopress.

I. ( I ) Kurre - lGt Sateen Taa
2. (2) Samuli Edeleman - Pienesta Kii
3. (5) Genesis - No Son Of Mine
4. (19) Michael Jackson - Black Or White
5. 118) Erasure - Love To Hate You
6. 117) Milana - .4uringon Tyttii
7. (12) Bnan Adams - I Do It For You
8. (6) Anna Hanski - Purjelentaja
9. 13) Kikka - Kterratit Pyorita
10. (-) Pave Maijanene - Han Tulee Mun Siinkyyn
II. (151 ..1ri Klem Sademies
12. (91 Topi Sorsakaski - Haavekuva
13. 17) Pekka Ruuska - Sina Ole) Kuu
14. (41 Timo Turpeinen - Liehuva Liekinvarsi
15. 1-1 )likael Anreot - She's A Lady
16. (-) Army Of Lovers - Cmcifted
17. (20) Arja Korises a - Enkelin Silmin
18. (16) Bryan Adams - Can't Stop This ...
19.111) Frederik - Markkinarako
20. (8) Kirka - Kasvot Peilissii

Notional product is highlighted in red

NORWAY
Most played records on 40 Norwegian stations.

Compiled by Radio Topp 20/Scaneco. Young & Rubicam.

I. 1 I I Michael Jackson - Black Or White
2. (31 Dag Kolsrud - Mary Tomorrow
3. (2) Genesis -No Son Of Mine
4. 1-1 G.Michael/E.John - Don't Let The Sun ...
5. (6) Bonnie Tyler - Bitterblue
6. (5) Ten Sharp - You
7. (4) A -Ha - Move To Memphis
8. (91 Halvdan Sivertsen Tusen Tommehotta
9. -) Chris Rea- Winter Song
10.1 II) Monty Python - Always Look On The Bright ...
11.119) Michael Bolton - When A Man Loves A Woman

12. (71 Lisa Stanfield - Change
13.1161 Enya - Caribbean Blue
14. (8) Richard Marx - Keep Coming Back
IS. (12) Salt-N-Pepa - Let's Talk About Sex
16. (10) Kenny Thomas - Best Of You
17. 61 Eric Clapton - Wonderful Tonight
18.1141 U2 - The Fly
19. Roberta Flack - Set The Night To Music
20. (-I Michael Jackson - Heal The World

SWEDEN

Most played records on Swedish national and local
stations. Compiled by Airplay Sweden.

I. (II Michael Jackson - Black Or White
2. 113) Eva Dahlgren - Kom Och Hall Om Mig
3. (14) Erasure - Love To Hate You
4. (2) Eva Dahlgren - Vent Tinder Stjamnma
5. (10) Rosette - Spending My Time
6. 118) Pontus & .imerikanerna - Godmorgon Columbus
7. (9) Prince/The N.P.G. - Cream
8. (8) Natural Selection - Do Anything
9. (5) Anders Glenmark - Greyhound Bus
10. (-) Bang The Drum - Don't Say Goodbye
11. (-I Scorpions - Send Me An Angel
12. 17) Stonecake - Tuesday Afternoon
13. (11) Salt-N-Pepa - Let's Talk About Sex
14. 161 Genesis - No Son Of Mine
15. I-) Da Yeene - Alright

16.115) Belinda Carlisle - Do You Feel Like ...
17. (3) Edin-Adahl - Reser Till Karlek
18. 61 Southside Johnny - It's Been A Lang Trine
19. (-) Extreme - Hole Hearted
20. (-) V.BenckertiNtitromsted - Vagar Du?
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0

0 1 Black Or White
Michael Jackson - Epic (Warner Chappel/Copyright Control)

35 28 25 More Than Words
Extreme - A&M (Rondor)

F.D.CH.P.SF 69 45 22 Now That We Found Love D.E.CH.S.DK

Heavy D & The Boyz - MCA (Warner Chappell)

2 2 23 (Everything I Do) I Do It For You UK.F.D.B.E.A.CH.S.P.DKIR.SEGR.1

Bryan Adams - A&M (MCA/Rondor/Zomba)
36 9 a Activ 8 (Come With Me)

Altern 8 - Network (Kool Kat/Virgin)

UK
70 68 25 Any Dream Will Do

Jason Donovan - Really Useful (Really Useful)

A

® 4 14 Let's Talk About Sex D.B.NL.A.CH.S.DK.N

Salt-N-Pepa - ffrr (Next Plateau/All Boys)
37 20 3 When A Man Loves A Woman

Michael Bolton - Columbia (Warner Chappell)

UK.IR

4 3 6 The Fly UK.F.D.B.NLE.A.CH.S.P.DK.N.1

U2 - Island (Blue Mountain)
38 25 6 Raptout (Vampire)

Les Inconnus - Lederman (Lederman)

F.B

We Should Be Together
Cliff Richard - EMI (Sony)

72 73 20 Do The Limbo Dance ID A

David Hasselhoff - White Records/Ariola ("Young"Musikverlag)

UK

5 5 6 No Son Of Mine UK.F.D.B.NLCH.S.P.DK.N.1

Genesis - Virgin (Genesis/Hit & Run)
*59 2 Sound

James - Fontana (Blue Mountain)

UK.IR Un Jour C'Est Oui, Un Jour C'Est Non F

1..V"MPF. Thierry Hazard - Columbia (Sony)

011
12

Cream F.D.B.E.A.CH.S.P.DK.SEI

Prince & The New Power Generation  Paisley Park (Warner Chappell)

7 6 14 Good Vibrations D.B.A.CH.S.DK.N

Murky Mark & The Funky Bunch feat. L.Holloway - Interscope (WC/EMI)

40 39 18 Bacardi Feeling (Summer Dreaming) D.A.CH

Kate Yanai - WEA (La Frefte Music Paris)
ti -499 Makin' Happy

Crystal Waters - A&M (Basement Boys/BMG/CC)

FRI

#83 2 Stars
Simply Red - East West (So What/EMI)

UK.IR

(t* 111*Julee Cruise - Warner Brothers (MCA Music)
Falling D.A

®40 2 Ride Like The Wind
East Side Beat - ffrr (Warner Chappell)

UK.E.IR Rocket Man (I Think It's Going To Be A Long, Long Time) UK

Kate Bush - Mercury (PolyGram)

® =6 Don't Let The Sun Go Down On Me
George Michael & Elton John - Epic (Big Pig)

UK.N 43 12 4 Is There Anybody Out There?
Bassheads - deConstruction (ISE)

UK.IR

Extacy E.P.
Shades Of Rhythm - ZTT/WEA (Perfect)

77 43 3 You To Me Are Everything
Sonia - IC) (EMI)

UK

UK.IR

10 8 5
Qui A Le Droit
Patrick Bruel - RCA (14 Production)

F.B #-_4. You Showed Me
Salt-N-Pepa - ffrr (TRO-Essex)

UK.D.IR 78 53 2 Just A Touch Of Love (Everyday) UK.CH.IR

C&C Music Factory - Columbia (Virgin)

17)18 13 Everybody's Free (To Feel Good)
Rozalla - Pulse 8 (Peer Music)

F.D.B.NL.E.CH.S 45 33 15 Calling Elvis
Dire Straits - Vertigo (Chariscourt/Rondor)

F.D.CH.P.I

#13 8 Change
Lisa Stansfield - Arista (Big Life)

OE* When You Tell Me That You Love Me
Diana Ross - EMI (Empire/Warner Chappell)

UK

46 22 13 Dejeuner En Paix
Stephan Eicher - Barclay (Electric Unicorn)

47 46 4 Kon lk Maar Even Bij Je Zijn
Gordon - CNR (CNR)

F.B

NL

t182 2 Wonderful Tonight
Eric Clapton - Polydor (Warner Chappell)

OTh Driven By You''"' Brian May - Parlophone (Queen/EMI)

81 54 3
Faith (In The Power Of Love)
Rozalla - Pulse 8 (Peer Music)

UK.IR

UK

UK.IR

0131 9 Always Look On The Bright Side Of Life
Monty Python - Virgin (Kay Gee Bee/Virgin)

D.A.CH.N 48 29 Killer...On The Loose E.P.
Seal -ZTT/WEA (MCA/Beethoven St./Virgin)

UK.PDK.IR #95 3 Bitterblue
Bonnie Tyler - Ariola (Hanseatic)

D.N

15,0 12 Something Got Me Started
Simply Red - East West (EMI/So What)

FO e.A.CH.S.GR.1 AAThereNeverWill Be Another Tonight..ty 50
UK.B NI S.OK IR

Bryan Adams - A&M (Various)
Love

Oceanic - Dead Dead Good (Warner Chappell)

UK

016 3 Spending My Time
Roxette - EMI (Jimmy Fun/EMI)

UK.D.B.NLA.CH.S.DK.112.1 50 51 27 La Zoubida
Lagaf - Flarenasch (Copyright Control)

@le* Justified And Ancient UK.B.DK

The KIF feat. Tammy Wynette - KIF Communications (EG/Zoo/WC/BMG)

51 24 5 Rhythm Is A Mystery UK.IR

K -K ass feat. Bobby Depasois - deConstruction (MCA)

84 67 3 So Real UK

Love Decade - All Around The World (Copyright Control)

85 85 8 Onnellinen Perhe SF

Ne Luumaet - Poko (Poko)

019 12 Don't Cry D.CH.S.P.N.SF.GR.I

Guns N' Roses - Geffen (Warner Chappell)
A-4.1,, The Show Must Go On
.C.,,-11" Queen - Parlophone (Queen/EMI)

UK.D.NLI 86 72 4 James Brown Is Still Alive
Holy Noise - CNR (BMC/Hithouse)

B.NL.

0126 26 Send Me An Angel
Scorpions -Mercury (PolyGram Music)

UK.D.A.CH.S 60 2 Roodkapje
Pater Moeskroen - CNR (HKM)

NL 87 62 5 Because I Love You (The Postman Song) F

Stevie B - BCM (Saja/Mya-T)

*23 22
You Could Be Mine F.D.E.CH.SF.GRJ

Guns N' Roses - Geffen (Warner Chappell)
54 47 7 Oh Fortuna

Fortuna - SC Records (Not Listed)
88 65 15 Gett Off D.CH.P.GR

Prince And The New Power Generation - Paisley Park (Warner Chappell)

21 14 34 The Shoop Shoop Song (It's In His Kiss) F

Cher - Epic (Alley/Trio/Hudson Bay)

22 15 14 James Brown Is Dead
LA Style - Decadance (Orfa/Hi-Tension)

55 48 16 MiseryIndra-Carrere

(Carrere/Orlando)
94 2 Turn Up The Music

Dr. Baker - Coma (Megasongs)

DK

Taros E Manias
7._72')"`iv Marco Paulo - EMI (EMI Songs)

91 76 11 IlhttriaasbR'eMimic. phaiSyLA(uNfotDuisctelloGefreut#42 2 Smells Like Teen Spirit
Nirvana - DGC (Copyright Control)

24 21 /2 Crucified
Army Of Lovers - Ton Son Ton (Team Sonet)

D.B.NLE.CH

UK.B.NL.IR

D.B.A.CH.P.DK

5644 46 Wind Of Change D.A.CH

Scorpions - Mercury (PolyGram Music/Copyright Control)

@mi. Diamonds And Pearls UK.B.NL

Prince & The New Power Generation - Paisley Park (Warner Chappell)

D.A

*93
2

I Love Your Smile
Shanice -Motown (Carlin)

UK.NL The Megaparty
Latino Party - Polydor (Copyright Control)

Don't Talk Just Kiss
Right Said Fred - Tug (Hit&Run)

#41 7 Song Of Ocarina
Jean Philippe Audin & Diego Modena - Delphine (Delphine)

59 52 6 Just The Way It Is, Baby
the Rembrandts - Atco (WB/Worner-Tamerlone/Tiger God)

UK.IR

26 27 Playing With Knives
Bizarre Inc. - Vinyl Solution (Schnozza)

UK OF, Zo Ver Weg
Mama's Jasie - RCA (Play That Beat)

Dancin' Is Like Makin' Love
Rozlyne Clarke - (BMC/Evasion)

27 7 7 Dizzy UK.IR

Vic Reeves & The Wonderstuff - Sense (Lowery/BMG)
471

11
Obsession
Army Of Lovers - Ton Son Ton (Team Sonet)

UK.B.NL.S 95 89 12 Asi Me Gusto
Chimo Bayo -Area (Not Listed)

B.E

28 34 12 Love To Hate You D.B.A.S.SF

Erasure - Mute (Musical Moments-Sonet/Andy Bell/Sony)
066 13 The Big L

Roxette - EMI (EMI/Jimmy Fun)

D.A.CH.S Gee
*Wf* IBlaTMachine - New Music (Lanai)

29 /7 9 Get Ready For This
2 Unlimited - PWL (MCA)

UK.B.NLIR
77 5 Shiny Happy People

R.E.M. - Warner Brothers (Warner Chappell) mr Garland Jeffreys - RCA (Black & White Alike)
Hail Hail Rock'N'Roll D.B.NL.P

D.P.GR

Ir

DK.I

30 30 17 Set Adrift On Memory Bliss
PM Dawn - Gee Street (MCA/Reformation)

D.E.A.CH.GR.I ..m& Am I Right? UK

Erasure - Mute (Musical Moments-Sonet/Andy Bell/Sony)
98 56 10 Emotions

Mariah Carey - Columbia (Sony/Virgin)

31 36 2 Way Of The World UK.D.IR

Tina Turner - Capitol (Empire/Rondor/Goodsingle)
If You Were With Me Now37 6

UK.D.B.IR

Kylie Minogue & Keith Washington - PWL (Various)
99 84 3 Zigzagging

Zig & Zag RTE (RTE)

#38 19 I'm Too Se]9,
Right Said Fred - Tug (Hit & Run)

B.A.S.P.DK.N.GR 66 49 7 DJ Culture
Pet Shop Boys - Parlophone (Cage/Ten)

D.CH.S 2 Legit 2 Quit
Hammer - Capitol (Bust -It)

33 32 3 Hole Hearted
Extreme - A&M (Rondor)

UK.D.NL.S.IR 74 11 Nutbush City Limits
Tina Turner - Capitol (EMI)

D.B.NL.A.CHT

34 35 13 Can't Stop This Thing We Started D.A.CH.S.P.SF

Bryan Adams - A&M (Adams/Almo/Zomba)
469 4 Jambo D.A

Erste Allgemeine Verunsicherung - Electrola (Blanco/Wintrup)

UN - United Kingdom, D . Germany, F e France, CH - Switzerland, A . Austria, I = holy, E - Spain, NI.= Holland,

Belgium, IR - Ireland. 5 = Sweden, DK = Denmark. N Norway, 5F = Finland, P . Portugal, GR Greece,

FAST MOVERS pil*= NEW ENTRY

MO. . RE-ENTRY

The Eurochart Hot 100 Singles is compiled by BPI Communications BV in cooperation with Butna/Sternro and based on the following notional singles sales charts: MRIB [UK); Bundesyerhond Der Phonographiuhen VArtschaft/Media Control/Musikinorkt [West Germony); Europe 1/Canal Plus/Tele7Jours (France): RAI Stereo Due/Musica E Dischi/Mario De Luigi

(Italy); Stichting Nerlerlandse Top 40 (Holland); SABAM/IfPI (Belgium); Glf/IFP1 (Sweden); IFPI/lohan Schlueter (Denmork); VG (Norway); AFYVE/ALEF {Spain); Seuro/IFPI [Finland); (FPI Breland);UNEVA
(Portugal); Austria Top 30 (Austria); Media Control/ Musikmorkt (Sitzedond); (FPI (Greece).
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OFF THE RECORD

NO MORE MTV IN SCANDI?: MTV Europe is playing hard-
ball in Scandinavia. The cable/satellite music channel reportedly is
threatening to pull the plug on cable operators in Norway, Sweden
and Finland by the end of this year. MTV Europe wants to start
charging cable operators licence fees (like the net does in the US),
but the operators are balking, having received the service for free.

MORE CABLE AUDIO COMING: Digital Cable Radio, which
was previewed in M&M's USA page recently, has begun test trans-
missions of five music channels on the Lucerne, Switzerland cable
system owned by TeleColumbus AG. DCR expects the complete
28 -format service to become available in Europe in the first quarter
of '92. Not to be outdone is competitor Digital Music Express,
which expects to launch its 30 formats, encompassing 400.000
songs and programmed by US consultancy Burkhart/Douglas &
Associates, in Europe by mid -'92.

TROS TO LAUNCH COMMERCIAL TV CHANNEL?: Dutch
public broadcaster TROS intends to launch a commercial
satellite/cable TV channel as of October 1 next year. The broadcast-
er is currently in negotiations with both national and international
partners. According to TROS MD Cees Wolzak, the current Dutch
broadcasting situation is "a sinking ship" and speed is needed, even
if that involves the limited access that cable (as opposed to terrestri-
al) poses. It is unknown what will happen with TROS' present pub-
lic radio network, as the launch of a TV channel is getting priority
treatment.

SER TO ROCK THE EXPO: Spain network Cadena SER will
organize 50 concerts for the Seville world's fair Expo '92. An agree-
ment was signed mid -November in which the net will set up a
series of concerts, ranging from Spanish pop and rock to traditional
local music.

BRIT RADIO JUDGES: The 1992 International Radio Festival
of New York is now inviting entries, and details are now being cir-
culated to all radio stations. Closing date is March 2, 1992. Joining
the board of judges from the UK are: Jenny Abramsky of BBC
Radio News and Current Affairs, Paul Chantler of Chiltern
Radio, Mark Story of Piccadilly Radio/Manchester and Brian
MacLaurin of Crown Communications.

YES TV, NO RADIO: Private Spanish bank Banesto has con-
firmed the purchase of 10.5% of Antena 3 TV while its reported
interest in Antena 3 Radio has been put on indefinite hold for
undisclosed reasons.

EUROPE AT A GLANCE: Will Jorgen Larsen announce key
personnel appointments at Deutsche Schallplatten in Berlin? Is
Midlands Radio about to sell its 20% stake in urban music station
WNK/North London? Has advertising on Belgium public nets BRT
and RTBF hurt the private stations? How well has Cadena SER's
all -Spanish music net Cadena Dial performed since its reformat
last year? Which Italian publisher is buying a controlling stake in
Radio Deejay? Is Italian record company DDD about to launch a
new jazz label?

Kinnevik
(continued from page I)

formation. Kinnevik and Warner
Music parent Time Warner are
partners in the Swedish cable TV
company Kabelvision, 80% -
owned by Kinnevik and in which
Time -Warner recently bought a
20% stake for US$35 million.

Z Records' arrival comes at a
difficult time for Sweden's music
industry. MNW and Mistlur
remain the only large local record
companies left in the country; the
rest have either gone out of busi-
ness or have been acquired by the
majors.

Kack says the company plans
to produce about two -to -three
albums next year and will not
limit itself to Swedish acts. "What
we have right now are mostly
proposals and ideas. We are keen
to sign new artists and not neces-

sarily Swedish [ones]. Though
Sweden will be our home ground,
we will be keeping a close eye on
possible signings in neighbouring
Scandinavian countries. We are
prepared to sign new artists from
anywhere if the music is right."

Kack adds that Z Records will
work closely with Strix, the
TV/video production company
owned by Kinnevik.

"The future looks very
promising," he says. "Sweden and
Scandinavia are a very fertile
breeding ground for new artists.
The main problem I see is that
artists are too eager to sign record
deals without first working on the
finer points of their music and
image. This is something we hope
to improve by helping artists to
make the break when they are
ready and not prematurely."

Majors
(continued from page 1)

must stick to the rules." A source
inside Radio Kanalen/Horten,
one of the boycotted stations,
says the GRAMO royalty rate is
too high. "We think it's too much
to pay. Instead, we would like to
spend the money on buying our
own records.

"Essentially, we're running
pure advertising for the record
companies by playing their artists
and interviewing them. It doesn't
matter if we pay, what counts is
that our listeners buy the records.
This isn't an insult to the artists."
At present, Radio Kanalen is dis-
cussing whether it should pay the
fee or not.

At press time, four of the 20
stations have reportedly settled
their differences with GRAMO:
Siddis Radio/Stavanger, Radio
1/Sunnmore, Radio Limelight/
Oslo and Radio Motor/Oslo.

The boycotted stations are
Radio Norge/Oslo, Studio 9/
Oslo, Radio Akliv/Askim, Godt
Nytt Radio & TV/Nyborg, Gode

Nyhete/Tonsberg, Radio Midt-
Norge/Trondheim, Radio Ka-
nalen/Horten, Sandefjord Naer-
radioforening/Sandefjord, Radio
VegaNega, Musik Radioen/
Oslo, Topp Radio/Oslo, Radio
Signal/Sola, Radio Fremskritt/
Trondheim,Radio Hedmark/ El-
verum, Radio Nordsjo Interna-
tional/ Halden and Radio RV/
Tonsberg. In all, 10 stations have
refused to sign the agreement
with GRAMO, while the other 10
have signed, but have not paid.

GRAMO and the Association
of Local Radios in Norway
(NNF) reached their agreement
in January 1990-the same time
the royalty organization was cre-
ated-whereby stations would
pay fees for radio airplay. That
arrangement expires at the end of
1992. Fees-negotiated between
GRAMO and each station-are
calculated on the individual sta-
tion's turnover and how much
music they play. The maximum
rate is 3.6% of a station's total
turnover. Minimum rates can be
as low as Nkr8.000 (app.US$
1.300) for Oslo stations and

Nkr2.000 for small -market sta-
tions. GRAMO MD Jon Martin
Gran declined to disclose how
much the organization earns in
royalty income each year.

Comments Radio Limelight/
Oslo station manager Morten
Oseberg Andersen, "Essentially,
we would like to boycott
GRAMO, and if we get the
chance, we'll do so. We question
their right to demand royalty fees
because we purchase many of our
records ourselves, since 90% of
the records we're serviced with go
right in the rubbish bin. But, of
course we have signed an agree-
ment now." A station such as
Radio Limelight has to pay
NIcr70.000-80.000 a year to
GRAMO.

BMG Ariola head of promo-
tion Irene Heiersjo adds, "It's not
unusual to stop sending material
to stations that break the law.
None of the stations will be ser-
viced until they pay GRAMO."
Heiersjo is actively in contact
with 12 of the 20 stations with the
other eight being serviced less
frequently.

Recession
(continued from page 1)

Do) I Do It For You, total singles
shipments for the third quarter
rose 2.2% to 14.0 million units
worth f19.4 million (+9.8%).
Cassette single deliveries more
than doubled, up 106.7% to 3.0
million units, while CD single
shipments jumped 76.6% to 2.4
million units. Island head of mar-
keting Paul McGarvey says that
shipments have been picking up
for Christmas, bringing the BPI's
breakthrough 12 -month moving
revenue target of £700 million
within sight. "Album sales are
now rising 13% week -on -week as

Christmas approaches," he says.
"There is a lot of strong product
on offer, but if we are going to
defend the industry against the
recession, we have to release
great material in January as well
as December."

That belief is echoed by BPI
director of research Peter Scalp-
ing. "We have seen growth con-
strained to 3.7% in the third quar-
ter," he says, "but it is hoped that
the strength of new releases
shipped in the fourth quarter will
provide sufficient year -on -year
growth to ensure that industry
revenue will exceed £700 million
for the first time by the end of the
year."

Sony Music UK director/cor-
porate press and public relations
Jonathan Morrish says that
while the current climate is far
from ideal, the industry is holding
its head above the water. "We are
going through a period of deep
changes, demographically and in
terms of formats. But the contin-
ued growth of CDs and cassingles
is extremely encouraging." Adds
BMG UK senior director enter-
prises sales and marketing direc-
tor Gareth Harris, "The down-
ward trend is not surprising given
the depressed state of every area
of retail in the UK. But I am opti-
mistic that the tide will turn."

Brits
(continued from page I )

Listed below is a wrap-up of
the main nominees.

BEST MALE ARTIST
Elton John
George Michael
Kenny Thomas
Phil Collins
Seal
Van Morrison

BEST FEMALE ARTIST
Annie Lennox
Beverley Craven
Cathy Dennis
Lisa Stansfield
Zoe

BEST GROUP BEST NEWCOMER

Dire Straits Beverley Craven
James Cathy Dennis
The KLF EMF
Pet Shop Boys Kenny Thomas
Queen Seal
Simply Red

BEST INTERNATIONAL ARTIST
BEST ALBUM (UK ARTIST) Bryan Adams
Beverley Craven, Beverley Craven Enya
The KLF, The White Room Madonna
Massive Attack, Blue Lines Michael Bolton
Seal, Seal Prince
Simply Red, Stars

BEST INTERNATIONAL GROUP
BEST PRODUCER Extreme
David Stewart Guns 'N Roses
Johnny Marr INXS
Mark Knopfler R.E.M.
Stock/Aitken/Waterman U2
Trevor Horn
Youth

French Radio
(continued from page 1)

Of the 161 frequencies, 30%
will be given to non-commercial
stations (category A), notably
civic and religious stations.
Another 15% will go to local,
commercial stations (category B).

"We were not given enough,"
says NRJ president Jean -Paul
Baudecroux. "It seems obvious
that if music stations are 60% of
the market, then they should have
been given 60% of the possibili-
ties."

The generalist stations were

also disappointed. "While I don't
want to enter into polemics with
the CSA, we were very disap-
pointed," says RTL president
Jacques Rigaud. "In this recent
round of allocations, the represen-
tation of generalist stations was
greatly reduced, and I hope that
in the future in other regions, plu-
ralism of the airwaves will be
maintained."

At Europe 1, the reaction was
the same. "The fact that the gen-
eralist stations only got 9% isn't
new," says MD Jean-Pierre
Oznannat. "We have to get the
people distributing the frequen-

cies [to understand] that general-
ist stations need consideration,
too."

The candidates short-listed
will be given eight days to submit
a technical specification docu-
ment, six more weeks to sign an
agreement concerning pro-
gramme content and an additional
two months after authorization to
begin transmitting. This is
expected to happen at the end of
February. In the event the station
doesn't begin transmitting, the
frequency will be given to anoth-
er candidate.
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EHR TOP 40
TW LW WOC Artist/Title

1

2

3 3

4 7

5 8

6 6 7
7 4 12
(8) 9 4
9 5 10
10 11 6
11 14 3
12 16 5

13 21 2
14 12 11
15 13 4
16 15 23
17 10 11
18 17 10
19 24 2
20 23 3

21

22
23
24

26 2
33 3

28 2

38 2
25 20 7
26 34 3
27 18 4
28 IZI*
29 31 5

30 19 8

31 27 13
32 IZW
33 37 2
34 22 10
35 IZI*
36 25 10
37 MI*
38 30 5

39 29 5

40 LZI*

2 3 MICHAEL JACKSON/Black Or White

1 6 GENESIS/No Son Of Mine

8 LISA STANSFIELD/Change

3 ROXETTE/Spending My Time

5 MICHAEL BOLTON/When A Man Loves A

U2/The Fly
SIMPLY RED/Something Got Me Started

EXTREME/Hole Hearted

MARIAH CAREY/Emotions
RICHARD MARX/Keep Coming Back
TINA TURNER/Way Of The World

GLASS TIGER/My Town

SIMPLY RED/Stars

PRINCE/Cream
DIRE STRAITS/Heavy Fuel

EUROPEAN
HIT

RADIO

Label

(Epic)

(Virgin)

(Arista)

(EMI)

Woman (Columbia)

(Island)

(East West)

(A&M)

(Columbia)

(Capitol)

(Capitol)

(Capitol)

(East West)

(Paisley Park)

(Vertigo)

BRYAN ADAMS/(Everything I Do) I Do It For You (A&M)

BRYAN ADAMS/Can't Stop This Thing We Started (A&M)

SALT-N-PEPA/Let's Talk About Sex (ffrr)

BRYAN ADAMS/There Will Never Be Another Tonight (A&M)

BELINDA CARLISLE/Do You Feel Like I Feel (Offside/Virgin)

K. MINOGUE & K. WASHINGTON/If You Were... (PWL)

SCORPIONS/Send Me An Angel

SEAL/Killer
SHANICE WILSON/I Love Your Smile

KENNY THOMAS/Best Of You

(Vertigo)

(ZTT/WEA)

(Motown)

(Cooltempo)

CROWDED HOUSE/Fall At Your Feet (Capitol)

INXS/Shining Star (Mercury)

G. MICHAEL/E. JOHN/Don't Let The Sun Go Down... (Epic)

GARLAND JEFFRIES/Hail Hail Rock 'N' Roll (RCA)

COLOR ME BADD/I Adore Me Amor (Giant)

PM DAWN/Set Adrift On Memory Bliss (Gee Street)

C&C MUSIC FACTORY/Just A Touch Of Love (Columbia)

VIC REEVES & THE WONDER STUFF/Dizzy (Sense/Island)
PAUL YOUNG/Don't Dream It's Over

U2/Mysterious Ways
CHER/Save Up All Your Tears

2 UNLIMITED/Get Ready 4 This

ENYA/Caribbean Blue
A-HA/Move To Memphis
MARTIKA/Martika's Kitchen

(Columbia)

(Island)

(Geffen)

(PWL Continental)

(WEA)

(Warner Brothers)

(Columbia)

Total A B Add

66 62 4 3

68 50 18 2

53 41 12 1

43 35 8 5

39 29 10 5

38 27 11 2

39 35 4 0

35 31 4 3

35 27 8

33 20 13

36 31 5 2

31 24 7

28 23 5 6

32 23 9 0

29 21 8 3

34 23 11 0

28 21 7 2

30 22 8 2

27 21 6 5

27 23 4 2

29 22 7 3

28 18 10 4

23 21 2 1

21 15 6 3

22 12 10 0

23 19 4

19 14 5

21 13 8 13

20 11 9 2

20 13 7 o

21 15 6 1

20 12 8 4

19 16 3 2

20 13 7 0

14 12 2 11

19 14 5 0

17 11 6 2

21 11 10 2

20 12 8

16 11 5 5

The EHR Top 40 chart is based on a weighted -scoring system. Songs score points by achieving airplay at M&M's EHR reporting stations that target 12-34 year -old listeners with

contemporary music fulltime or during specific dayports. Songs in "A" rotation airplay receive more points than those in "8" rotation or more limited airplay exposure. Stations are weighted by

market size and by the number of hours per week committed to the format.

CHARTBOUND RECORDS
ARMY OF LOVERS/Crucified (China) 19/4
LOVE & MONEY/Winter (Fontana) 19/3
PRINCE/Diamonds And Pearls* (Paisley Park) 18/12
AMY GRANT/That's What Love Is For (A&M) 18/2
BELINDA CARUSLE/Live Your Life... (Offside/Virgin) 18/0
CATHY DENNIS/Everybody Move (Polydor) 17/3
JOE COCKER/Night Calls (Capitol) 17/2
QUEEN/The Show Must Go On (Parlophone) 17/0
ROXETTE/The Big L (EMI) 17/0
NATURAL SELECTION/Do Anything (East West) 16/1
OMD/Call My Name (Virgin) 15/4
TEN SHARP/You (Columbia) 15/3
JULIAN LENNON/Help Yourself (Virgin) 15/2
ARMY OF LOVERS/Obsession (China) 15/1
KATE BUSH/Rocket Man (EMI) 14/3

M-PEOPLE/How Can I Love... (deConstruction) 14/2
ROZALLA/Everybody's Free (Pulse 8) 14/2
PET SHOP BOYS/DJ Culture (Parlophone) 14/1
SONIA/You To Me Are Everything (I.Q. Records) 14/1
JULIAN LENNON/Saltwater (Virgin) 14/0
ERASURE/Am I Right* (Mute) 13/5
KENNY THOMAS/Tender Love (Cooltempo) 13/2
R.E.M./Radio Song (Warner Brothers) 13/1
MONTY PYTHON/Always Look.. (Kay Gee/Virgin) 12/4
BASSHEADS/Is There Anybody...* (deConstruction) 12/2
DIANA ROSS/When You Tell Me That...* (EMI) 12/1
R. FLACK & M. PRIEST/Set The Night... (Atlantic) 12/0
JAMES/Sound (Fontana) 12/0
K-KLASS/Rhythm Is A Mystery (deConstruction) 12/0
ROZALLA/Faith (In The Power Of Love) (Pulse 8) 12/0

The EHR "chartbound" chart lists the total number of EHR reporting stations playing newer songs that do not yet have enough airplay points to rankamong the EHR
Top 40. The second number represents how many stations reported it to M&M for the first time. Songs which have received no new airplay for Iwo consecutive weeks will be deleted

from this abort, but may reappear with new airplay. In the case of o tie, songs are listed by new adds. Asterisks indicate new entriesin Chortbound.
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AIRPLAY ACTION
by Machgiel Bakker

As expected, Michael
Jackson overtakes Genesis
at the top spot. Although in

terms of total reporting stations,
No Son Of Mine scores better
than Black Or White (68 versus
66), Jackson is taking the lead
in cumulative chart points,
although with a small margin.

In fact, there is not one
market that is not playing the
Black Or White single, although
the emphasis lies on Holland
(87% of the EHR pool reports
the single), Belgium (83%),
Sweden (80%) and the UK
(71%).

Genesis is enjoying the
same spread of territories, but
fares slightly better in the UK
(80%), Germany (72%
compared to 55% for Jackson)
and France (45% versus 27%
for Jackson).

If there's one act defining
the essence of EHR, it is

Roxette. The Swedish duo
becomes the first act to score
four EHR top 10 hit singles in
one year. Following the success
of Joyride (no. 1 in EHR),
Fading Like A Flower (no. 1)

and The Big L (peaking at no.
5), Spending My Time -the

fourth single taken from the

Joyride album -moves this week
into the top 5.

More chart trivia comes
from Bryan Adams, who can
claim being the first act in the
history of EHR to have three
singles charted at the same
time. I Do It For You -already the
longest -charted record ever (23
weeks) -is still at no. 16, while
the new single There Will
Never Be Another Tonight
shoots up from 24 to 19 in its

second week. Meanwhile,
Can't Stop This Thing We
Started still holds at no. 17.

Simply Red enjoy one of
the biggest moves of this week.
While Something Got Me
Started is making a slow
downfall in EHR, timing couldn't
have been better now that Stars
is jumping to no. 13 (coming
from 21). Airplay in the UK is
an over-riding factor, although
Italy and Holland are starting to
tune into the single as well.

Highest entry (28) is for the
George Michael/E. John
duet Don't Let The Sun Go
Down On Me, earlier covered
this year by Oleta Adams for
the Two Rooms project. This
new version was recorded at
Wembley Arena in March of
this year and is not featured on
any album.

EHR NEW ADD LEADERS
G. MICHAEL/E. JOHN/Don't Let The Sun... (Epic) 13

PRINCE/Diamonds And Pearls (Paisley Park) 12

U2/Mysterious Ways (Island) 11

EVERYTHING BUT THE GIRL/Twin Cities (Blanco y Negro) 6
SIMPLY RED/Stars (East West) 6
The EHR "New Add Leaders° are those songs which received the highest number of playkst
additions during the week. In the case of o tie, songs are listed alphabetically by artist.

EHR "A" ROTATION LEADERS
MICHAEL JACKSON/Black Or White (Epic) 62
GENESIS/No Son Of Mine (Virgin) 50
LISA STANSFIELD/Change (Arista) 41

ROXETTE/Spending My Time (EMI) 35
SIMPLY RED/Something Got Me... (East West) 35
EXTREME/Hole Hearted (A&M) 31

TINA TURNER/Way Of The World (Capitol) 31

MICHAEL BOLTON/When A Man...(Columbia) 29
MARIAH CAREY/Emotions (Columbia) 27
U2/The Fly (Island) 27
The EHR "A" Rotation Leaders are those songs which have the highest number of stations playing
them in "A" or heavy rotation during the week. Rotation definitions are set by the individual
stations. In the case of a tie, songs are listed alphabeticolly by artist.

"A" ROTATION PERFORMANCE
Artist/Title/Label

%

SEAL/Killer (ZTT/WEA) 91
M-PEOPLE/How Can I Love... (deConstruction) 85
SONIA/You To Me Are Everything(I.Q. Records) 85

U2/Mysterious Ways (Island) 85
VIC REEVES &.../Dizzy (Sense/Island) 84
K-KLASS/Rhythm Is A Mystery (deConstruction) 83
TINA TURNER/Nutbush City Limits (Capitol) 83
CROWDED HOUSE/Fall At Your Feet(Capitol) 82
GUNS N' ROSES/Don't Cry (Geffen) 80
SALT-N-PEPA/You Showed Me (ffrr) 80
"A" Rotation Performance is a listing of those records who hove achieved the best A rotation
penetration. Records listed ore those outside the EHR top, 20 and with a total number of reporting
stations of at least 10. Songs tied are listed alphabetically.

Total Stations

G. MICHAEL/E. JOHN/Don't Let The Sun... (Epic) 21

BASSHEADS/Is There Anybody... (deConstruction) 12

DIANA ROSS/When You Tell Me That... (EMI) 12

EHR Top Newcomers ore those releases appearing in M&M for the first time by artists who have
never had a Top 20 hit before_ Artists are listed by total number of stations, alphabetically if tied.

EHR TOP NEWCOMERS
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