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Warner Edges
PolyGram For
Album Title
Warner Music squeaked by
PolyGram to take top honours in
M&M's year-end Top 100
Albums survey for 1991.

The company grabbed a
23.1% chart share, thanks mostly
to the cross -over, cross -border
success of R.E.M.'s second
album for Warner Brothers, Out
Of Time, which sold over three
million copies in Europe. Other
acts contributing to the company's
album share include Seal,
Madonna, Rod Stewart, Chris
Rea and Chris Isaak.

PolyGram followed with
22.7%, largely due to Elton
John's The Very Best Of, as well
as albums from Dire Straits,
Scorpions, Sting, and INXS.
(For more data on the survey, see
page 25.)

A BLACK TIE AFFAIR - BMI/PRS recently held its annual awards
gala dinner in London saluting the composers and publishers of the
most -played songs of 1991, while also recognizing those reaching mile-
stones of a million or more song peformances. Pictured front row (1-r):
PRS president Vivian Ellis, BMI president/CEO Frances Preston, PRS
CEO Michael Freegard, Jon Crawley of Hit & Run Music and BMI
VP/European writer/publisher relations Phil Graham. Second row (I -r):
David Martin, Ringo Starr, Mary McCartney, Gerry Marsden and Dono-
van. Third row (14 are: John DuPrez, Matt Aitken, Morten Harket,
Danny White and Corinne Drewery. Back row (l -r): Mike Stock, Peter
Waterman, Geoff Morrow, Graham Gouldman, Richard Kerr, Scott
English and Andrew Connell.

Quota Showdown In France
by Emmanuel Legrand

One month after the Vive La
Radio conference in Paris, a radio
war over quotas has broken out in
France. Not since the beginning
of French FM radio 10 years ago
has the situation been so tense.

At the center of the battlefield
is Jean -Paul Baudecroux, presi-
dent of the leading FM EHR net-
work NRJ. In taking a stand in
favour of legal quotas for French
music, Baudecroux has outraged
in less than a week the French
radio industry in general, result-
ing in his station's removal from
SRN, the group of national net-
works which he helped found.
Baudecroux plans to fight the
move, calling it "illegal." He's

also been encountering further
controversy for his business
expansion strategies.

On December 5, Baudecroux
sent shock waves through the
industry by sending a fax to a
meeting between radio represen-
tatives and industry body SNEP
in which he stated, "The only
solution [regarding the question
of French music played by radio
stations] is a legal obligation to
all stations to programme a mini-
mum of songs in the French lan-
guage. This minimum must be the
same for all stations, whatever the
format or style.. To be acceptable,
this minimum must be established
after discussion, and must be real-
istic, mainly with regard 'to for-
mats aimed at young audiences.

In addition, (these minimums)
must also consist of a 50% share
of new releases (records released
over the previous three months)
and applied to all the stations at
hours of significant audience."

One observer present at the
meeting said Baudecroux's move
caught negotiators completely by
surprise. Although most industry
executives described the nfove as
a "major coup," by backing legal
quotas Baudecroux has been
accused of having a limited inter-
est in the current negotiations
between radio stations and SNEP.
His position, some say, has effec-
tively put the "quota" ball back in
the court of minister of culture
Jack Lang, who has been trying

(continues on page 42)

MAJOR RELEASES SPUR SALES

Holiday Sales
Look Cheerful

by Robbert Tilli

It's beginning to look a lot like
Christmas-and that has the
music industry happy. Record
companies and major retailers
both are predicting sales during
this holiday season probably will
surpass-albiet only slightly-
last year's dismal results.

The flood of top releases in
the last part of the year from such
major acts as Dire Straits, Guns
N' Roses, Genesis, U2 and

Michael Jackson has cash regis-
ters ringing louder in 1991.

Says EMI Music Worldwide
international marketing manager
Hennie van Kuijeren, "At this
point, we already have better
results in the Christmas period
than we did last year. We're far
above budget. Our unexpected
priority in the Christmas period is
Queen. There's a rush on the
complete back catalogue, but the
Greatest Hits II album is out -

(continues. on page 42)

Rete 105 Retains
Private Leadership

by David Stansfield

Milan -based EHR national net-
work Rete 105 continues to be
the ratings leader in the Italian
private commercial radio sector,
despite audience increases by key
competitors.

The latest Radio Bank listen-
er survey by the Milan -based
research institute Datamedia
reports Rete 105 has an average
daily audience of 3.30 million for
the period July -September 1991.
This is an increase of 32.000 over
figures released for the previous
three months.

Other private national net-
works such as Radio Italia Solo
Musica Italiana (Italian -lan-
guage), Radio Dimensione
Suono (EHR), Radio Deejay
(EHR/EDR), Radio Monte
Carlo (AC) and RTL 102.5 Hit

Radio (EHR), also had audience
increases. However, Radio Kiss
Kiss (AC/EHR) and 101 Net-
work (EHR/EDR) both lost lis-
teners.

(mintes on page 42)

No. 1 in EUROPE
European Hit Radio
MICHAEL JACKSON
Black Or White
(Epic)

Coca-Cola Eurochart
MICHAEL JACKSON
Black Or White
(Epic)

European Top 100 Albums
MICHAEL JACKSON
Dangerous
(Epic)

The New Sound In Instrumental Music !
NW MOOCH Roo-rhiiippe

Ranked Top 5 & Gold record in France
Still available for license in : U.K., Italy, Spain and U.S.A.

Contact Delphine Tel : 33.1.45.62.01.02
Fax : 33.1.42.89.19.22
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Ned's Atomic Dustbin

New Kids On The Block

Noisewotks

Nuclear Valdez

Ozzy Osbourne

Osmond Boys

Pasadenas

Pearl Jam

Prefab Sprout

Sade

Shabba Ranks

Spagna

Bruce Springsteen

Barbara Streisand

Ten Sharp

The The

Toto

T99

Andreas Vollenweider

Chris Whitley

Paul Young

(and this is just the first quarter)
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DSB, Ideal Sign
Distribution Deal

by Bob Lyng

Deutsche Schallplatten Berlin
(DSB) and the Hamburg -based
Ideal Vertrieb have announced the
signing of a long-term distribution
contract.

Beginning on January 1, 1992,
Ideal Vertrieb and its sister compa-
ny, Berlin -based Ideal Record Ser-
vice, will take on the exclusive dis-
tribution rights for DSB's pop,
schlager, rock and concept (special
marketing) album repertoire in
Germany, Austria and Switzerland.
Ideal Vertrieb is owned by Edel
Gesellschaft fiir Produktmarket-
ing MD Michael Haentjes and
Ideal MD Manfred Achtenhagen
51% and 49%, respectively. Ideal
Record Service is wholly -owned
by Ideal Vertrieb. The centralized
distribution will be carried out from
Robel, where a sister company of
Ideal has a CD factory.

According to Jorgen Larsen,

former president of Sony Music
Europe and now co-owner/MD of
DSB, the company's management
"has spent the last few months
intensively working on setting up a
functional national sales and distri-
bution system. Having decided
against building up our own distri-
bution team or licensing our entire
repertoire to only one distributor,
we have sought out highly qualified
and specialized distributors for our
five diverse repertoire categories:
pop/rock/schlager, classical, Ger-
man folk music, dance music and
children's records. Ideal has proven
to be a dynamic and flexible com-
pany over the last two years, and I
am confident it will show the nec-
essary commitment to help estab-
lish our DSB, Gala, Zong and
Bluesong labels."

Ideal, the sales division of Edel
Gesellschaft fiir Produktmarket-
ing, covers all German record
retailers, wholesalers, department

Hunt Continues
For Bootleggers
In Germany

by Wolgang Spahr

Iri 1991, the damage caused by
record pirates in Germany totalled
more than US$80 million. The
German IFPI confirms that in the
five new east German states alone,
four million illegally produced
music cassettes have been sold
worth an estimated US$28 million
in revenue.

Germany Phono Academy
chairman Gerd Gebhardt says, "It
is depressing that unscrupulous
wheeler-dealers are able to repro-
duce protected music in Poland to
be illegally sold on open-air mar-
kets in east Germany at low prices.
The police and the public prosecu-
tor have to put a stop to this kind of
economic crime."

The close cooperation between
the record industry, the police and
the public prosecutor have already
led to excellent results, especially
at the border between Poland and
Germany.

IFPI legal adviser Hans

Schafer adds, "Confronted with the
flood of illegally imported music
cassettes, it seems almost impossi-
ble to win the fight against these
pirates."

The public prosecutor and cus-
toms officers, in coordination with
the Federation of Sound Carrier
Producers, started to tackle the
problem immediately after re -unifi-
cation. Since then, continuous
national action by the customs
office, coordinated by Customs -
CID of Cologne, has led to more
than 100.000 music cassettes being
seized.

Another major problem for the
German record producers is the dis-
tribution of so-called "bootlegs."

Gabriele Schulze, a lawyer for
Warner/Chappell, is closely
involved in the search for bootleg
product on behalf of the Germany
Federation of Music Publishers.
She believes some 2.000 illegally
recorded concerts are sold in Ger-
many, and that such activity is on
the rise. Says Schulze, "The trade
of the bootleggers is booming."

Artists, publishers and record
producers are working closely
together to be able to stop the trade
of these wheeler-dealers. Music
publishers want to present the
courts with statements by the artist
to stop the illegal recording of con-
certs and Schulze says controls at
the concerts of the big stars will
have to be intensified to prevent the
pirates (and their tape recorders)
from entering the venues.

stores and rackjobbers, as well as
book stores and textile outlets with
Ideal's book and T-shirt merchan-
dising products. In addition to
releasing a diversified repertoire on
eight -owned and licenced labels,
including Edelton, Silva Screen,
Navigator, Academy, Control,
China, Cube and Ultrapop, Edel,
the Hamburg -based parent compa-
ny also owns and operates four
record retail outlets. These outlets
include Cadillac Record Shops in
Rostock, Neubrandenburg, Zwick-
au and Gera, and a merchandising
T-shirt production facility in former
east Germany.

Says Ideal's MD Achtenhagen,

M&M Observes
Holiday Season

Due to the Christmas and New
Year holidays, Music & Media
will take a two-week publishing
hiatus, resuming with the first
1992 issue dated January II

( available January 7). M&M's
editorial and sales offices will
he open during regular business
hours except for December 25-
26 and January 1.

"We believe that DSB's A&R poli-
cy will help us reach our strategic
goal of becoming a fully-fledged
independent. In light of our
involvement in the new federal
states, in terms of logistics as well
as retail, it is quite natural that we
cooperate with a company like
DSB, which is giving priority to
developing working relationships
with artists from eastern coun-
tries."

GRAND PRIX AWARDS - SACEM, the French society for writers,
composers and music publishers, awarded the Gold Medal for Commu-
nication in the Field of Music to Midem Organization CEO Xavier Roy
at its Grand Prix awards held in Paris on December 4. Pictured from (I -
r): Xavier Roy and SACEM MD Jean Loup Tournier.

M & M BUSINESS CALENDAR

 January 4, 1992 -

Norderslag Music Festival, De
Oosterpoort, Groningen, Hol-
land. Tel: (+31) 050.680 111.

 January 19-23 - MIDEM
'92 (International Music
Industry Market), Palais des
Festivals, Cannes, France. Tel:
(+33) 1.4505 1403. Fax: (+33)
1.4405 0223.

 February 11-18 - Winter
Olympics, Albertville, France.

 March 11-15 - SXSW '92
Music & Media Conference,
Austin, Texas, USA. Tel: (+1)
512.467 7979; Fax: (+1)
512.451 0754.

 April 12-16 - National
Association of Broadcasters
Convention, including Broad-
cast Engineering Conference,
Las Vegas, Nevada, US. Tel:
(+1) 202.429.5350; Fax: (+1)
202.429.5406.

 June 3-5 - APRS '92,
Olympia 2, London. Tel: (+44)
734.756 218.

 June 10-13 - National
Association of Broadcasters
Radio Montreux Symposium
and Exhibition, Montreux,
Switzerland. Tel: (+1) 202.429
5405.

 June 16-21 - 6° Manifes-
tation Internationale de Video
et de TV de Montbeliard (6th
Montbeliard International Video
and TV Exhibit), Herimoncourt,
France. Tel: (+33) 8130.9030;
Fax: (+33) 8130.9525.

 July 3-7 - International
Broadcasting Convention, RAI
International Congress Centre,
Amsterdam, The Netherlands.
Tel: (+44) 71.240 1871; Fax:
(+44) 71.497 3633.

 July 28 -August 5 - 1992
Summer Olympics, Barcelona,
Spain.

 October 22 - 17th Sound
Broadcasting Equipment
Show, Albany Hotel, Birming-
ham, UK. Tel: (+44) 049.138
575.
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PRELIMINARY DISCUSSIONS HELD

Murdoch Talks Media
Investment In Estonia

by Gerard O'Dwyer

Media mogul Rupert Murdoch
has held exploratory talks with
top state officials in Estonia con-
cerning possible investments by
The News Corporation in the
Baltic states. Murdoch, whose
wife's father is Estonian, is
reportedly taking a "personal
interest" in helping the Baltics
develop into market economies.

Murdoch met with Estonian
prime minister Arnold Riiiitel,
finance minister Rein Miller and
culture minister Lepo Sumero
during a three-day visit in
November. Both sides are expect-
ed to meet for a second round of
talks in 1992.

Electronic Media
Focus

Estonian officials said Mur-
doch was mostly interested in
electronic media investments and
ventures, such as commercial
radio and TV and cable/satellite
TV, which remain badly under-
developed and under -capitalized
in the Baltic area.

"There is a great depth of
goodwill for the Baltic countries
in the West," commented Mur-
doch at a press conference after
his four-hour meeting with Ruu-
tel. "We all should do what we
can to help, and the talks I have
had in Estonia have been produc-
tive and fruitful. There will be no

instant projects. Real decisions
and ventures will take time to
work out."

Murdoch said that during his
meeting with Riiiitel, he stressed
the point that The News Corpora-
tion would be "instantly avail-
able" to offer advice and practical
help. Ruutel praised Murdoch and
said Estonia and other Baltic
states needed "such friends in the
West."

As far as new investments by
The News Corporation, Rijiitel

said that "no firm plans" were at
hand, but that "talks would con-
tinue."

Given the run-down state of
virtually all state and privately
run broadcast companies in the
Baltic area, any new investment
by companies such as The News
Corporation, if and when they
arise, would most likely go to
green -field projects rather than
upgrading existing companies
and facilities.

THEY AREN'T WONDERING ANYMORE - At a recent perfor-
mance at New York's Bottom Line, Arista recording artist Curtis Stigers
promotes his self -titled debut album. Helping Stigers celebrate the
release of his new album and the success of his first single "I Wonder
Why" are (4): BMG chairman/CEO Michael Dornemann, Stigers,
Arista Records president Clive Davis, and BMG International presi-
dent/CEO Rudi Gassner.

UK Label Collins Classics
Launches CD Singles Series

by Lucien Jenkins

UK company Collins Classics
has launched a new series of CD
singles which specializes in the
music of contemporary classical
composers. The series, called
20th Century Plus, is now avail-
able in the UK, France and Ger-
many, distributed by New Note,
NTI, and Trubach, respectively.
It will be out in the US and the
rest of Europe in January.

A Five -Title Launch
The first five titles to be

-recorded include John Tavern-
er's The Repentant Thief, with
Andrew Marriner and Michael
Tilson Thomas conducting the
London Symphony Orchestra;
Harrison Birtwhistle's Earth
Dances, a recording from the
1991 'proms' in London, with
Peter Eotvos conducting the
BBC Symphony Orchestra; the
suite from Peter Maxwell
Davies' ballet Camline Mathilde,

with Davies conducting the BBC
Philharmonic; Robert Saxton's
In The Beginning (BBC
SO/Matthias Bamert) with
Music to Celebrate the Resurrec-
tion of Christ (English Chamber
Orchestra/Stuart Bedford); and
Benedict Mason's The Light-
houses of England and Wales
(BBC SO/Lothar Zagrosck).

Long -Play Singles
The 25-30 minute singles,

with a recommended retail price
of £4.99 (app. US$9.00), are
intended to act as an introduction
to contemporary composers.
Collins hope to keep costs to a
minimum with English -only
booklets, smaller cases, and the
shorter pieces, which allow for
lower editing costs. With an ini-
tial pressing of 1.500 per title,
Collins estimates a breakeven
point of 700 units.

According to the UK compa-
ny, music released on CD singles
can later be included in full-

length recordings, which helps to
spread costs. For example, Sax -
ton's In The Beginning will be
heard again coupled with his vio-
lin concerto.

Other work underway includes
full-length recordings of Peter
Maxwell Davies' Strathclyde
Concertos, to be released in
February, and a recording of his
Black Pentacost, which is still in
the planning stage. Collins also
intends to bring out Saxton's
opera Caritas, based on the play
by Arnold Wesker.

The company is confident a
market exists for the music of
contemporary composers on full-
length discs. Peter Maxwell
Davies' Trumpet Concerto, it
reports, sold some 4.000
copies-considered a success in
this market-even when up
against competition with a similar
recording from Decca.

WINDHAM HILL
A Strong Catalog

Will Ackerman A

Alex de Grassi A

Michael Hedges A

Liz Story A

Mark Isham A

Passage

Turning, Turning Back

Breakfast in the Field

Solid Colors

Vapor Drawings

Some Things Are Timeless

PIP
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