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Making Waves In Brussels.
Also, SDR 1's Thomas
Trumpets Jazz.

See Pages 19 - 20.
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PRESS TIME NEWS BREAKER

Major Deregulation
Proposed In Sweden

by Gerard O'Dwyer

Sweden is set for an explosion
in commercial radio in 1992-
1993. A working committee
appointed by the Ministry of
Culture (MoC) has presented a
report to the government
which suggests that up to 175
commercial FM radio stations
could be established by 1994
when the licensing process is
completed. The report also
estimates the radio advertising

market is worth about US$86
million a year, an assessment
which predicts a 5% annual
growth rate in the first four
years.

The report claims the coun-
try could support that many
stations and that the deciding
factor in dictating how many
new companies will be
allowed to enter the market is
the "ability of new stations to
find solid backers" and adopt a

(continues on page 30)

Label Sales Execs
Focus On Radio,

Retailers

by the M&M stoff

The holy grail of pan-European
crossover and the need to

strengthen  relationships ~ with
retailers and radio are top chal-
lenges in

The Year JEZEES
label sales

Ahead and mar-
keting ex-

ecutives surveyed by M&M.

Faced with a European-wide
economic slowdown and the-end
of double-digit sales growth
spurred by CD purchases, label
executives are more receptive to
working closely with affiliates
and retailers.

In 1992

Comments Sony Music Ger-
many director of artist marketing
Hubert Wandjo, "Continental
talent will have more possibilities
of being marketed on a pan-Euro-
pean basis. Not only are many of
the national productions of
increasingly higher quality, but
pan-European media is also
showing more openness to C
ontinental product. MTV
Europe, for example, has put the
Peacock Palace video on 'break-
out rotation' 20 times a week for
four weeks. I hope it will contin-
ue to include more European acts.
It should not become a colonial
outlet for England and America.

{continues on page 25)

Year-end Sweeps Are In

Big Gains For
Fun, Cherie;
NRJ Slips

ILR Listening
Shares Increase

In 4th Quarter

Capital Combo
Rules London
Airwaves

Top Five French Stations
(1991 Audience Cume%)

Sep-Oct Nov-Dec

RTL (FS) 19.5 18.7
Europe 1 (FS) 11.7 11.0
Fr. Inter (N/T) 11.7 10.8
NRJ (EHR) 10.1 9.6
Fr. Info (N/T) 7.5 6.9

UK Radio Highlights

® ILRs Grab Share From BBC

o City Gold Doubles Reach

® Piccadilly: Gold Outreaches
Key 103 s

® Radio 5 Share Improves 50%
From '90

Top Five London Shares (%)

Wave 2 Wave 4
1991 1991

Capital FM (EHR) 15.5 15.1
BBC Radio 4 (N/T) 120 123
BBC Radio 1 (EHR) 129 12.1
BBC Radio 2 (FS) 138 114
Capital Gold (Gold) 9.1 112

EHR FM network Fun Radio
and NRJ sister gold web Cherie
FM continue their ratings win-
ning streaks in France for the
third consecutive period. The lat-
est Mediametrie ratings for
November-December show Fun
increasing to an audience cume of
5.0 from 4.8 (3.6 Nov.-Dec. '90),
while Cherie jumped to 2.7 from

2.2 (less than 2.0 Nov.-Dec. '90).
President for AC FM net
RFM, Andrew Manderstam,
cites the increase in Francophone
{continues on page 30)

UK listeners continue to gradual-
ly move away from BBC Radio
in favour of Independent Radio
(IR) stations, according to the
results of the Wave 4 JICRAR
survey (Oct.-Dec. 1991), released
by the Association of Indepen-
dent Radio Companies (AIRC).
The IRs achieved new records in
terms of audience share and
weekly reach.

The IR figures show a national
weekly reach of 22.884.000
adults (15+), representing 54% of

(continues on page 30)

PolyGram Taps Allen Davis
To Head Continental Europe

by Adam White

PolyGram has confirmed that it
is recruiting Allen Davis, a for-
mer president of CBS Records
International, to assume control
of all its continental European
operations (see M&M, January
18).

Davis will be based in London
in the newly created post of presi-
dent, continental Europe, and will

report to. PolyGram president/
CEO Alain Levy. A related

‘appointment is that of Alain

Rebillard as finance director/
regional operations for continen-
tal Europe. He has been chief
financial officer for PolyGram
France since 1984.

Davis is highly regarded for
skills in communications and
people management, evident dur-

(continues on page 30)

The FM/AM combination of
EHR Capital FM and Capital
Gold continue to dominate the
London airwaves. Although down
slightly in share, Capital FM's 1%
hike in audience reach to 32%
translates into a gain of almost
100.000 listeners per week over
the past six months, with 3.1 mil-
lion Londoners now tuned to the
station weekly.

Across the hallway, Capital
Gold demonstrated the best
growth of all London stations,

(continues on page 30)

No. 1 in EUROPE

European Hit Radio
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Black Or White
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RJ Exits "Unofficial' SNR;
ourts Rule Ouster Invalid

by Emmanual legrand

dent Jean-Paul Baudecroux has
quit his membership with France’s
national FM group SRN, fresh
from a year-end court victory

which ruled that his ouster from
the association was illegal.

In a written statement, Baude-
croux says, "Justice proved NRJ
was right, by considering that the
exclusion of NRJ was taken by
violating the statutes [of SRN], as

LUpcoming Album Releaseé—.

no board meeting has been held,
as opposed to what was contended
during [SRN's] press conference.”

He adds, "We [belitve]” that
NRJ has nothing left to do with
the group.”

Benoit Sillard, GM of EHR
FM net Fun Radio and president
of SRN, says, "No one at SRN
will regret NRJ [leaving] since
everyone wanted it out.”

The conflict between the two
began with NRJ's  much-
publicised decision to support

Sillard says SRN will rectify
its official status as a non-entity
by complying with all legal
requirements.

The new-born SRN will be
comprised of Nostalgie, M40,
Europe 2, Fun and RFM. Sky-
rock is still not part of SRN, but
might reconsider its position since
NRIJ was the reason the EHR web
left the group a couple of years
ago.
Sillard will continue to act as
president of SRN and says the

"Justice proved NRJ was
right, by considering that the
exclusion of NRJ was taken
by violating the statutes [of

SRN]..."

— Jean-Paul Baudecroux

Artist Title Label Producer I
Airhead Boing! WEA George Shilling/Leigh Gorman
Tori Amos Little Earthquakes east west T. Amos/E. Rosse/D. Sigerson/!. Stanley
Asphalt Ballet Asphatt Ballad Virgin Greg Edward

Big House Big House RCA David Bendith

Blitzpeer Saves Epic P. Denenberg/Gutier Brothess/F. Larocka
Luka Bloom Acoustic Motorbike Warner Brothers ~ A.R. Kane/Ray Schulman

Joe Brown Joe Public Columbia Lione! Job/Joe Public

Patrick Bruel Alors Regarde Ariola Mick Lanaro

Peter Case Six Pack Of love Geffen Mitchell Froom

Ingrid Chavez Ingrid Chavez Warner Brothers 1. Chavez/M. Coppleman/Paisley Park
Clivillés & Cole Greotest Remixes Columbia Clivillés & Cole

Cowboy Junkies Black Eyed Man RCA Michael Timmins

fam-lee Runs In The Fam-lee JMI/Def Jam  Randy Allen/Jason Mizell
Steve Forbert The American In Me Geffen Pete Anderson

Ethan Johns Independant Years  Polydor Glyn Johns/Chris Kimsey
Robert Kelly Born into The 90's  Jive Robert Kelly |
Peter Kingsbery A Different Man Barclay Not listed

Paco De Lucia Concierto De Aranjuez Philips Paco de Lucia

Ellis Marsalis Heart Of Gold Columbia Delfeayo Marsalis

Beth Neilson Chapman Beth Neilson Chapman Warner Brothers Not listed

Khadja Nin Khadja Nin Ariola Nicolas Fiszman

Nuclear Valdez Dream Another Dream Epic Steve Brown

Osmond Boys Boysterous Curb Nigel Wright

osT JFK Elektra John Witliams

Rick Parker Wicked World Geffen Jim Cregan

Douglas 5. Pashley Bite The Bullet Princess/Ariola  Hiroshemi Shigemi/Douglas S. Pashley
Ce Ce Peniston Finally A&M S. Hurley/S. Lindsey/D. Abraham
Primus Suck On This Atlantic Matt Vinegar/Bob Cock
Vincent Rocco Hell Or Highwater:  Elekira Not listed

Roxy Blue Want Some Geffen Mike Clink

Snap The Madman's Return  Logic/Ariola  Benito Benites/John Virgo-Garrett 3
Kathy Trocolli Pure Aftraction Geffen Not listed

Gino Vannelli Gino Vannelli Live Dreyfus/Mercury Gino & Joe Vannelli

Various Artists Underground Dance  Atlantic Various

Wet Wet Wet High On The Hoppy Side Phonogram Wet Wet Wet

Zoé Scarlet, Red And Blue Polydor Various

European album releases for the period of January 20 - February 3. Please send your information to
l;%k%kiert Tilli before January 23 for inclusion in the next release schedule [issue 6}. Fax (+31) 20.669

legal quotas of French music (see
M&M, December 21).

Based on that action, SRN
voted to exclude NRJ from the
group. NRJ fought back through
the courts, which eventually ruled
that NRJ couldn't be kicked out
because the group technically did
not exist.

While the judge said that NRJ
must still be considered as a
member of SRN, some industry
insiders say NRJ only made the
decision because a 'legal'’ SRN
would probably vote the net out
anyway.

goal of the union remains the
same—to represent national FM
nets before the CSA, the govern-
ment and the different partners.

The current priorities of SRN
are the on-going negotiations with
CSA and the Ministry of Commu-
nications regarding the new Com-
munications Law; the discussions
with the record industry regarding
the French music quotas; and the
pending authorization given to
public broadcaster Radio France
to sell advertising, a decision that
is drawing the "complete hostili-
ty" of SRN.

Bruel To Get BMG Continental Promo Push

by Emmanuel legrand

No one album by an artist in
recent years has had the staying
power in France like Patrick
Bruel's Alors Regarde. The
atbum, recorded in New York in
the summer of 1989, was released
by BMG in October of that same
year and it has stayed in the
French albums chart ever since.
And the record company is now
beginning to test his cross-border
appeal.

Alors Regarde has also
become the second-longest-chart-
ing record in M&M's European

Top 100 Atbums. With a total of
103 weeks, it trails only Dire
Straits' Brothers In Arms, which
charted 129 weeks (December
1987).

With sales of 1.9 million units
to date, Alors Regarde has been
the number-one-selling record
during the '80s. Of the interna-
tional acts, only Michael Jack-
son's Thriller has outsold Bruel.

Bruel's success has been so far
limited to French-speaking terri-
tories, but 1992 will be dedicated
to Bruel's international career.
"Patrick has just completed a
movie. It is our joint decision to
attack the international market

now, since he has time and is now

fully available for promotion
abroad,” Carbonez says. "We'll
work step-by-step.”

Continental Europe is the first
priority—especially Germany—
followed by Spain and South
America; Bruel will be recording
some songs in Spanish. Market-
ing will be coordinated from
France in collaboration with
BMG's international offices in

London and New York.
BMG Ariola Hamburg VP
A&R/marketing  Franz = von

Auersperg is optimistic about the
artist's potential for the German
market. "Bruel is a very charis-
matic artist and we need a lot of
patience to build him up. But it is
one of those acts that we won't
give up on.”

At the beginning of February,
the German company intends to
start presenting Bruel to various
radio stations across the nation
and to try to secure as many TV
gala shows as possible.

SWF's prime-time TV show
"Roulette” in April is one of the
possibilities. The company will
also produce its own electronic
press kit to be distributed to 750
media people and 500 dealers.
Also, Bruel's lyrics will be trans-
lated into German.

Carbonez continues, "Success
has not changed the relationship
we have with the artist, but it has
made things much more difficult
for him. He is over-solicited. His
reputation in France is such that

he cannot move a finger.”

When BMG signed Bruel in
1988, the career of this actor-
singer did not look too promising
and many in the industry were
sceptical about his selling poten-
tial.

Previously, Bruel had scored a
minor hit in the mid-'80s with
Comment Ca Va?, released on
Phonogram. In addition, the
artist was doing well with his act-
ing career, so the outlook for him
as a potential top-selling act was
considered rather small.

BMG Ariola France presi-
dent Bernard Carbonez was,
however, convinced of Bruel's
long-term  career  possibilities
from the beginning. "I really
believed in his potential but, of
course, such an extraordinary suc-
cess cannot be anticipated,” he
says.

"It was a collective effort from
everyone at BMG. On every
level, people at BMG not only
did what was necessary, but more
than that."
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Eight More Invicta
Staffers Lose Jobs

by Paul Easton

Another eight people have been
made redundant at Invicta
Radio/Kent following the station's
merger with Southern Radio
Group. The job cuts are part of
Southern's plans to centralize man-
agement operations, and follows

five redundancies in engineering
and administratiog at the station
just before Chrismas.

Among the latest departures
are group programme director
Roger Day, Invicta FM pro-
gramme controller Neil Taylor,
Invicta AM programme controller
Andy Archer and head of news

Metro Radio Debuts
RDS Transmissions

by Mike McGeever

The Metro Radio Group (MRG)
has introduced Radio Data Sys-
tem (RDS)—a system designed to
give car radio listeners automatic
access to the stations' traffic, travel
and weather information through
car radios equipped with RDS
receivers. To familiarize listeners
with the service, MRG stations
are giving away RDS radios.
Here's how the technology
works in lay terms: An inaudible
digital signal is piggy-backed on
the existing FM signal. The coded
data is continuously transmitted to
the RDS tuner in the car, which
automatically tunes to stations
broadcasting  certain  services.
While the driver is listening to a
cassette, the system will automati-

cally switch off the tape, and tune
in the relevant station, provide the
broadcast information and then
switch back to the cassette. When
the FM signal fades as a driver
moves from one area to another,
the RDS receiver locks onto the
next strongest signal from any sta-
tion transmitting the data.

More and more stations in the
UK are introducing RDS, and car
manufacturers such as Ford are
installing the units in new cars.

Comments MRG group pro-
gramme controller Mic Johnson,
"RDS radios are becoming increas-
ingly popular as an essential part of
the in-car audio technology. There-
fore, we want to ensure that
MRG's FM stations are providing
the best possible services.”

Sue Flipping. In addition, FM
presenter lan Collins, two journal-
ists and a sales exec from Mellow
1557/Essex have also gone.

Concurrently, Southern an-
nounced a series of management
appointments. Apart from former
Radio Mercury/Crawley sales
director Peter Perry being named
station director for operations in
Hampshire, all other appointments
are internal. Among them, South-
emn's Jeremy Scott becomes PD
for the enlarged group, and Bob
Hoad becomes station director for
operations in Sussex. A sales and
marketing director and a station
director for Kent will shortly be
appointed.

Southern Radio's MD Rory
McLeod claims the group now
has "one of the most experienced
and successful radio management
teams in the UK. The newly inte-
grated group now presents a
coherent package to national and
regional advertisers across south-
ern England, one of the wealthiest
regions in the UK."

The decision to replace Roger
Day, who celebrated 25 years in
radio last year and is regarded by
many as one of the industry's best
programmers, surprised many peo-
ple. However, Day says he was
"not surprised, but disappointed”
by Southern's decision, and added
that he was looking forward to
some "interesting offers."
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is set to finalize additional long-
term licensing deals at Midem in
an@efforgg to bmld en@ns 1991
European success with singer
Rozalla. The label has signed
deals with Indisc for the Benelux
and Mega for Scandinavia. Nego-
tiations for Italy and Spain are

‘Comments MD Frank Sam-
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~ Pulse 8 Poised To Sign
~ More Licensing Deals
?Independem dance label Pulse 8

while Avex DD holds the rights
to Japan.

_ In a separate move, Pulse 8
Wnll launch a secon@label %has%
2, at the end of February (see
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Eclipse Radio Joins
INR2 Bidding

Eclipse Radio is the latest com-
pany to throw its hat into the ring
for the INR2 national radio fran-
chise. The company, the succes-
sor to AOR station Eclipse FM,
broadcast on the Astra satellite,
plans to locate its main studio and
offices in Northeast Hampshire.
A sales office in London would
also be set up.

Board members include
Eclipse FM managers Spencer
Pryor and Peter Mclinton. John
Manley has been tapped as sales
director.

Comments Pryor, "This time,
we have obtained confirmation
from the Radio Authority that
our programming plans comply
with the statutory requirements of
the Broadcasting Act. The pieces
of the jigsaw are falling nicely
into place. Our business plan is
receiving its final analysis from
our accountants, and the final
investors are being lined up by
our stockbrokers. All we have to
do now is to decide what cash bid
to put in that little brown enve-
lope." Sw

Six Applicants Vie For

The Radio Authority (RA) has
received two applications for the
Ceredigion  (mid-Wales) ILR
licence and four for Paisley (west
Glasgow). Both of the applicants
for Ceredigion are offering com-
munity-based programming, with
a large percentage-in the Welsh
language. The RA expects to be
able to announce the winners of
both licences within a couple of
months. The applicants are:
® Blaca FM: The main backers
include chairman Rev. Alun-Wyn
Dafis, who has worked for ILR
station Swansea Sound and man-
aged a local recording studio for
five years; Gregory Hughes, who
would be responsible for English
programme production and com-
mercial production; and Geraint
Williams, who was provincial
sales director for former sales
house Broadcast Marketing Ser-
vices.

Programming would be music-
based, with a "classic hits" format
and specialist music in the

evenings. About 33% of the pro-
gramming would be in Welsh,
with a further 27% designated as
bilingual. First-year revenue fore-

cast is £411.000 (app.
US$740.000).
® Radio Ceredigion: includes

Ifan Edwards, chairman of the
Wales Tourist Board;, David
Jones, broadcaster and TV pre-
senter; and Elvey MacDonald,
currently head of the National
Eisteddfod.

Ownership will be vested in
members who pay an annual sub-
scription. The station intends to
broadcast  (7.00-24.00  daily,
although not continuously. Pro-
gramming will be 80% music and
20% speech, with an equal mix of
Welsh and English language.
Music would be general pop and
rock. The 0.700-0.900 breakfast
show would be bilingual, with
other programme blocks in either
language. The first-year revenue
forecast is £77.100, plus £12.000
from annual subscriptions.

Mid-Wales, Glasgow

® County Broadcasting Ltd.
(First FM): The directors include
Stanley Lovatt, MD of the Bruce
Group, whose companies special-
ize in financial services; restau-
rant and bar owner David Young;
and William Barr, a local club
DJ who runs a training and man-
agement consultancy.

The main finance for the sta-
tion would come from venture
capital group 3i, which will own
46%. Directors and individual
local investors will own the rest.
Freelance TV camaraman Ronald
Seeth would be programmer.
Daytime programming would be
mainstream pop, with specialist
music and some local access pfo-
grammes in the evening, and a
ratio of 75% music, 25% speech.
The station would take Chiltern
Radio's Supergold programming
0.100-0.600. First-year revenue
forecast is £864.000.

@ Paisley Local Radio: PLR's
backers include chairman Harry
McNab, MD Giovanni

Benedetti, director of Industrial
Clothing Services; and Peter
Ross, a principal in a local news-
paper company.

Programming would be "clas-
sic hits,” with a mix of 80% music
and 20% speech. The station
would produce its own program-
ming 06.00-24.00, with communi-
ty access and specialist music
19.00-22.00. Overnight program-
ming would come from West
Sound/Ayr, which will also have
a 26.6% stake in the station. First-
year revenue forecast is £483.000.
® Impact FM: Main backers
include  broadcast  consultant
William Speirs, who would be
MD; Joseph Boyle, who has
worked with British Forces
Broadcasting Service; and local
solicitor Joseph Ross.

Programming would be 65%
music, mainly AC targeting the
25-45 age group. The station
would provide its own program-
ming 24 hours a day. The main
finance would come from the

Licences

directors, and the first-year rev-
enue forecast is £564.000.

® West Central Radio: This
group includes acting chairman
Norman MacLeod, currently a
producer with Moray Firth
Radio/Inverness; and Iain
Hardy. Music programming
would be MOR targetted towards
the 25-55 age group. The
music/speech mix would be
63%/37% . The group intends to

raise most of its £300.000 initial
capital via a share issue. First-year
revenue forecast

is  £452.000.
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information Andre Fournel.

SPIRITUAL INTERVIEW — Dave Stewart (center], leader of the Spiritu-
al Cowboys, in concert in Marseilles, stopped by for an interview and
signed a few autographs at Radio Service FM in the south of France. At
left is programme director Christian Vichi and on the right, head of music

Mediametrie Launches E. Europe R

Mediametrie International
plans to begin issuing a series of
reports which will focus on audi-
ence ratings for the media in
eastern Europe. The research by
the international branch of
Mediatrie, established one year
ago, will begin gathering statis-
tics as of this month for its
reports, to be titled collectively
the "Media Focus On Eastern
Cities."

One report on Prague is
already available and includes

studies of Budapest, Warsaw, St.
Petersburg and Moscow.

Says Jacques Braun, who is
responsible for the international
department, "The need for these
studies was obviously there.
With the opening up of eastern
Europe, the demand for informa-
tion concerning the media there
has grown enormously, so we
have responded to that need.”

In addition to the studies on
eastern Europe, Mediametrie has
also entered into a joint venture

already,”" Braun adds.

Radio Listening Peaks In
Early Morning Broadcasts

by David Roe’

French audience ratings reach
their peak with a 26.2% penetra-
tion during the mornings
between 07.00 and 07.15. That's
according to a recent Mediame-
trie report which found that the
format of most stations is also
altered between 06.00 and
09.00, with the majority of FM
music stations reducing the
number of tracks played and
increasing the number of game
shows and news.

atings Reports

with ICP Research in Spain to
export its proprietry research
methodology.

The method has already
proved commercially viable and,
it is hoped, according to Braun,
that this will become the princi-
pal reflection of the radio market
in Spain. "While we would like
to do this in other countries, I
don't see it as a possibility in the
near future, as most other coun-
tries have their own systems
DR

MUSIC Mmastenr

According to RTL press ser-
vice director Jean-Marc Veran,
"The radio is extremely impor-
tant in the morning in France
because there is no tradition of
morning TV, as there is in
Anglo-Saxon countries. Audi-
ences at that hour of the day
need news programmes. Radio
stations must take that into
account. At RTL, we broadcast
almost exclusively news items.
As a result, we have the highest
audience ratings in the morning.
This is important, as the morn-
ing determines what's going to
happen for the rest of the day."

The feeling is much the same
at other FM music stations. Says
Skyrock PD Laurent Bouneau,
"We tend to broadcast a large
amount of game shows which
are intended to give people a lift.
There are also two news flashes
per hour. In fact, it has been
shown that the attention span of
listeners is greater in the morn-
ing than at any other time of the
day. We are obliged to take this
into account when programming
our station. Obviously for adver-
tisers, this is also important.”

The leading distributor of European, Arabic &
American labels for Saudi Arabia,
The Gulf and other Arabic countries.

Serving the retail and wholesale
trade. We stock a complete range
of the latest in compact discs and
audio cassettes.

In the provinces, the pattern
is very much the same with the
regional stations using the
morning to pick up their largest
audiences. At regional station
Vibration, PD Jean-Hughes
Brinon reports, "Our main com-
petitors are the national net-
works, so it is in the mornings
that we hope to pick up our
biggest audiences. With this in
mind, we created a special
morning team five years ago,
which so far has worked. The
content is very news-oriented,
but we do play music from the
same playlist that we use during
the rest of the day.”

The morning formats, there-
fore, are more news-oriented,
with more game shows and less
music. Says Fun PD Bruno
Viteck, "When people get up,
they are not really interested in
listening to music. It's impossi-
ble to pass five or even three
tracks one after another. People
just won't listen to them and
you'll lose audience. If you look
at morning ratings, the stations
that do best are those that
inform and amuse.’

GhassanSaid El-Ajou Trad. Corp.
Ghassan for production & distribution
Music Master
Jeddah: Tel. 966.2.6607020
Fax. 966.2.6657515 TIx. 605483 GSATC S) - Kingdom of Saudi Arabia l
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... and theirs:

RSH, Antenne Niedersachsen,
Info Radio Berlin, RTL,
Charivari Stations, Radio FFH,
Radio Gong Group, Radio F,
Antenne Bayern,

Antenne Diisseldorf,

Radio FFN (all in Germany)

+ hundreds of other
major radiostations
throughout Europe!

TOP FORMAT productions b.v.

THE EUROPEAN LEADER IN JINGLES AND MUSIC LIBRARY SERVICES
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 P0.Box 6040 - 2001 HA Haarlem - Holland. Phone 31-23-320640/310522. Fax 31-23-315473.




Do you have the blues? Europe Music & Media will publish a

has definitely got 'em! Blues sales focus on Blues in issue 7, 1992
are up, and radio airplay is also and analyse the current Blues
rising. revival.

Publication date: 15-02-92 Ad deadline: 28-01-92

This special will be distributed to The Blues special coincides with
all European jazz and blues pro- Music & Media's monthly Jazz
grammers and main retail outlets. Page.

BOOK YOUR AD NOW! CALL (+31) 20.669 1961

COMING UP!

ISSUE 9 FOR AD BOOKINGS
FEBRUARY 29, 1992 CALL MUSIC & MEDIA
ADVERTISING DEADLINE: FEBRUARY 4  TEL: (+31)20.669 1961




Locals, Regionals Gain
In Datamedia Poll

by David Stansfield

As the radio sector waits expec-
tantly for the official Audiradio
listener survey promised shortly,
most key players might remain
optimistic in the light of the latest
figures revealed by rival research
organization Datamedia. Its
Radio Bank statistics for the
months  July-September 1991
(M&M, January 11) show that
most major network stations
gained healthy audience increas-
es.

The story, however, does not
end there. Perhaps a sign of the
times was signalled with the
sharp rise in audience shares of
religious and political stations.
Listeners to the Catholic-run
Radio Maria/Milan, for exam-
ple, shot up by 18.04% for an
average daily total of 530.000.
Radio Radicale/Milan, owned by
the Radical Party, had a daily
9.21% audience increase, result-
ing in 166.000 average daily lis-
teners.

Substantial audience rises at
some local and regional stations
are reminding the business that
they are an important part of the
action. Radio Club 91/Naples
registered a 5.34% increase, to
boast a current daily audience of
350.000. Listeners to Radio
Dimensione Suono/Rome rose
by 5.03% to 188.000 and Radio
Kiss Kiss/Lombardy scored an
8.91% increase, reaching daily
listener figures of 220.000.

However, regional station
Radio Subasio/Assisi took the
]argest increase of 18. 60%, to

land its latest daily audience fig-
ure of 714.000. The station has
been broadcasting since 1976 and
now covers the whole central
region of Umbria, as well as
touching part of the Lazio,
Marche, Tuscany, Abruzzo and
Emilia-Romagna regions. Its tar-
get audience is principally 25-44
year-olds, although its regular
afternoon programme "School-
box" is geared to teenagers. Its
music format is made up of 70%
Italian, 30% international, in the
mornings and 50:50 for the rest of
the day.

Station director Marco Setti-
mi claims there is no secret to the
recent rapid success of Radio
Subasio. "Our frequencies are
strong, and that's damned impor-
tant in Italy. We have a simple
and honest rapport with our lis-
teners and have a policy of not
drafting 'star’ DJs." Settimi con-
firms that the station has plans to
cover 60% of Italy, thus giving it
national status, but not at the
expense of local flavour.

Radio Club 91 PR executive
Mario Coni is fervent in his
belief in the local concept. "We
are close to the people,” he main-
tains. "It's simply a question of
Neapolitans talking to Neapoli-
tans. You can't do that if you are
broadcasting from a station in
Rome or Milan. They have their
own cultures." Coni admits that
music is music wherever it is
played, but adds, "Lou Reed is
Lou Reed the world over, but the
radio answer lies in the style and
language in which his music is
presented 3
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RTL 102.5 Hit Radio/Berg-
amo is a fast-rising national sta-
tion. It registered a 9.26%
increase in the Datamedia survey
and has a current daily audience
of 1.38 million. Station head of
music Grant Benson admits to
the strength of local players,
explaining, "Italy is very regional.
It's not possible to please all the
people all of the time. Stations
have a strong presence in their
immediate broadcast area, but
promotion is the key to breaking
real ground in other areas. Part of
our strategy for 1992 will be to
set up a promotions department
with this in mind."

Most major record companies
recognize the value of local sta-
tions. CGD recently revitalized
the old ploy of shipping a major
artist on a mini-tour of local facil-
ities. Promotions manager
Luciano Linzi explains, "Peter
Pan, the latest album by Enrico
Ruggeri, was our major release
before Christmas. We decided to
do an eight-city tour in which he
gave an exclusive interview to a
major local station in each. Those
stations had to commit them-
selves to advertising the event in
their local press. The exercise
proved to be very effective.”

GIANFRANCO BORTOLOTTI
GENERAL MANAGER

DIEGO LEONI
MANAGING DIRECTOR

MONICA PEDRINELLI
INTERNATIONAL DEPT.

INEKE KUVENER
INTERNATIONAL DEPT.

LAURA WILLIAMSON
INTERNATIONAL DEPT.

NICOLA POLLASTRI
IMPULSE PROMOTION

VERONICA CASTILLO
IMPULSE PROMOTION

MAURIZIO PASQUALI
IMPULSE PROMOTION

REBECCA WAHLSTROM
IMPULSE PROMOTION

PAOLA ZOBBIO
ARTWORK

VICKY LEONI
ASSISTANT

cm. 178lcm. 163|cm. 177|cm. 17|

MAX PERSONA
MUSICIAN -

MAURO PAGANY
DISC JOCKEY

ROBERTO ARDUINI
MUSICIAN

LUCA LAURI
DISC JOCKEY

ANTONIO PUNTILLO
MUSICIAN

MAGIC DOMINGO
DISC JOCKEY

178|cm. 182
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De Luca Wins
J&B Talent
Scout Contest

Rock artist Andrea De Luca
from Bologna has secured a
recording deal with CGD after
winning the "J&B Talent Scout”
competition organized by net-
work Rete 105 and sponsored by
the J&B Whiskey company. The
distillery is backing the produc-

CRISTIAN PICCINELLI
MUSICIAN

FYRMO GIRELLI
DISC JOCKEY

STEFANO LANZINI
MUSICIAN
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LORENZO DE PRETI
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FRANZ SCANDOLARI
MUSICIAN
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FRANCESCO ZAPPALA
DISC JOCKEY

)

MAURO PICOTTO
DISC JOCKEY
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ALBERTO CASELLA

Q RCk Al b U ' ' I tion of a compilation CD featur-

. ing all 12 finalists in the competi-
tion, but this will be used for
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La Rad:m E Le Aiz by CGD act Gaslini (Soul Note) was voted
Gang was voted best Italian rock . best locally produced jazz album
album of 1991 in a special ffolf - and Riccardo Muti won the Ifal-
commissioned by trade magazine ian Opera section with Cherubi-

Musica E Dischi. One hundred ni: Lodoiska (Rlcordd§0ny)

key music critics also voted Lam- - Trio Italiano's Schumann: TRI

brusco Coltelli Rase & Pop Corn Op.  63-80-110-Fantasiesiucke
by. ngabueé(WEA) into second MOp 88 (Gmha) was voted winner |
place and Come Un Cammello I in the locally produced symphon-
Un Grondaia by EML eamst ic music poll.

Franco Battiato into thud poel-  Votes were also cast for inter-
tion. . ~ national product with Ow Of

Battiato's Come Un Canwze[lo Time by REM. (Warner Bros.)
fn Un Gronduia topped the best topping the rock album section.
Italian pop album poll. DDD Aaron Neville's Warm
artist Enzo Jannaccei followed in  Hearr (A&M) was voted best
xsecond: :place”wnh Guarda La international pop album and
_Fotografia and Sardinian group Charlie: Haden's Liberation
Lazenda tdok third place with Music - Orchestra topped the
‘Murales. .~~~ international jazz section with
. Avlers ‘Wings - by Giorglo Dream Keeper (Polydor). DS

Your |-

promotional purposes and will
not be released commercially.

Rete 105 music director Alex
Peroni claims the competition
was successful, saying, "I'm not
talking in terms of audience reac-
tion, although the general mood
was positive. Every now and then
you have to do something which
may not be 100% popular for lis-
teners, but it is important for Ital-
ian music. A big commerciak
institution like our is, perhaps,
not supposed to move in such a
way, but we did."

The station intends to move in
similar ways again. Peroni con-
firms plans for "bigger and bet-
ter" ventures with J&B Whiskey
in the future, but all ideas are cur-
rently in the discussion stage. DS

IMAGE MAKER
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THE SOUND OF THE FUTURE
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