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OK FOR OBK - Catalan techno pop duo OBK were recently present-
ed with a platinum disc by Los 40 Principales MD Luis Merino for sales
of over 100.000 units of their debut album "Historias de Amor." Pic-
tured are indie Blanco y Negro representatives (left and right), Merino
(2nd left) and OBK.

Antenne Bayern
Forced To Market.
Bavarian Locals

by Miranda Watson

The Bavarian Media Authority
(BLM) has granted state-wide
private EHR broadcaster
Antenne Bayern/Munich an
eight -year licence on condition

Haeggqvist
Resurrects
Gazell Music

by Ken Neptune

Dag Haeggqvist has fulfilled his
promise to start a new music
company when he resigned as
Sonet Scandinavia chairman in
November 1991. On January 1,

(continues on page 25)

that it markets at its expense
Bavarian local and regional radio
stations grouped together under
the Bavarian Local Radio
(BLR) board. If the station refus-
es, the BLM would be able to re-
issue Antenne Bayern's licence.

Antenne Bayern MD Mike
Haas also claims that there is a
clause in the agreement whereby
if Antenne Bayern does' not raise
the DM15 million (app. US$9
million) per year in revenue need-
ed to support the locals, then it
must make up that money itself.
"It's pure highway robbery," he
says. "But there's absolutely noth-
ing we can do about it."

Last summer, a group of pub-
lishing houses, including Gong
Verlag, MBT and Yellow Page
Publishing, all owners of strug-

(continues on page 25)

Sony Names Russell Euro
President, Burger UK CEO

by Machgiel Bakker

Sony Music has consolidated its
European operations and put it
under the responsibility of Paul
Russell, naming him European
president of Sony Music
Entertainment. Russell, former-
ly chairman/CEO of Sony Music
UK, will now oversee all Euro-
pean territories.

Russell's position in the UK
has been filled by Sony Music
Canada president Paul Burger.
Also, Epic UK MD Andy
Stephens was appointed VP
European repertoire, operating
from the London -based headquar-
ters at Red Place and reporting to
Sony Music International (SMI)
president Mel Ilberman.

Following the departure of
SMI president Jorgen Larsen
some 18 months ago, Sony had
two senior executives responsible
for Europe. The heads of the UK,
German, French, Spanish and
Italian companies reported direct-
ly to Ilberman (and before that, to
Bob Summer), while the remain-
ing 11 European markets were
under the direction of senior VP
European region Richard Dene-

kamp. Now with a European
president in place-to whom both
Stephens and Denekamp report-
the issue of possible conflicting

Paul Russell Paul Burger

assignments between the two
executives has been clarified.
Also reporting to Russell are
Gary Williams, VP advertis-
ing/merchandising/operations and
Jeremy Pearce, MD of Sony's
Licensed Repertoire Division,
who will now also move to Red
Place.

Sony becomes the second
major record company to have all
its European affiliates report to a
president, following Warner

(continues on page 25)

Virgin Radio Launch
Delayed Five Weeks

by Mike McGeever

Virgin Radio, the UK's first
national commercial station, has
delayed its launch five weeks
until late April in order to give
the two new joint programme
controllers more time to finalize
programming plans. The UK
Radio Authority has approved
the delay. The AOR/Classic Rock
station is also moving to Lon -

Warner Buys DRO; Extends
Two -Company Strategy

- by Steve Wonsiewicz

Warner Music took another step
in its two -company attack on the
European market recently with
the acquisition of Spain's leading
independent record company the
DRO Group. No figures was dis-
closed, but earlier published

reports put the price tag at around
US$9 million.

DRO is the third sizeable
independent that Warner has
bought during the last five years.
In 1988 the multinational bought
Hamburg -based Teldec Record
Service (since renamed East

(continues on page 25)

don's west end from Woking,
West Surrey.

Virgin spokesperson Elly
Smith says the change of date for
the station's debut will allow joint
programming directors John
Revell and Richard Skinner
more time to "implement their

(continues on page 25)
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"Encore jeune, mais deja dans le coup"

Willy DeVille Hubert -Felix Thigaine Tommy Boy Sky Ranch

John Trudell Kat Onoma Hollywood Dixie Frog

Moon Martin Manu Dibango Vanguard Declic

John Cale Jean -Luc Ponty Trojan Hopi Mesa

Kevin Ayers Linton Kwesi Johnson Warp ,CMS

Carole Laure Calvin Russell Bondage INA

Robert Charlebois Elliott Murphy Play It Again Sam Modern Music

Jean Leloup Arthur Lee Danceteria Messidor

Chanson Plus Bifluoree Peter Hammill City Slang Varese Sarabande

Les Tambours du Bronx... Nino Ferrer... Earache... Nimbus...



News
RMC Sale Raises Interest
From Top Media Groups

by Emmanuel Legrand

FRANCE Time Warner,
Canal+ and

industrial group Alcatel
Alsthom are among bidders for a

share in French generalist station
Radio Monte Carlo (RMC).

According to published
reports in France, RMC general
manager Jean Noel Tassez is
calling for a media conglomerate

MIDEM
January 24-27

Palais Des Festivals

Cannes, France

SUNDAY, JANUARY 24
Panel: The Future Of Record
Distribution In Europe
Executives from Centre
Leclerc, Virgin Internation-
al, World of Music, Nuggets,
SNEP, PolyGram and Pick-
wick.

MONDAY, JANUARY 25
Panel: European Rights/US
Rights
Monique Laurent (SCCP),
Thierry Levy (SNEP), Jean -
Loup Tournier (SACEM,
ADAMI), Robert Pilon
(ADISQ), Eduardo Bautista
(SGAE), AF Nicolas Gallib-
ert (Sony Publishing), EMI
Publishing.

Panel: Financial Aspects Of
Cross Border Trading
Speakers:tba

TUESDAY, JANUARY 26
Seminar: Artist Discovery
And Development

Chicheportiche (Carat),
Thierry Leroy (Ministry of
Culture), Roland Bertin
(SNAAL) and others.

IFPI Seminar:.The Music
Business 2001: Digital Diffu-
sion Anti Its Commercial
And Legal Impact On The
Recording Industry
IFPI director general Nic
Garnett, David Stebbings
(Sony Music), Paul Maier
(Copyright department, EC
commission) and former IFPI
chairman of the board
Bhaskar Menon.

WEDNESDAY, JANUARY 27
FIDOF General Assembly

IFPMP Seminar
IFPMP chairman Ralph
Peer, FLADEM president
Edmundo Monroy, presi-
dent/CEO NMPA Ed Murphy
and Peermusic Budapest
manager Istvan Szilagyi.

to step in as a majority investor,
which would give the group con-
trol over RMC, Lyon -based FM
Gold net Nostalgie, advertising
representative Gem and 60% of
Tele Monte Carlo, a modest TV
channel operating in the south of
France. The investment is
believed to be worth around
Ffr200 million (app. US$37 mil-
lion).

While nothing has been set
yet, Tassez reportedly said that
RMC has held a series of meet-
ings with some of the potential
bidders and that "all the propos-
als are being examined with
great care."

The sell-off of a majority
stake in RMC would mean that
the station, currently owned 83%
by state-owned radio company
Sofirad, and 17% by Monaco
state, will be privatised.

Tassez is said to have called
the privatization of RMC "abso-
lutely necessary."

"We need to find a responsi-
ble and respectable operator who
has the will and the means to
fight with us," Tassez is quoted
as saying. "Everyday that passes
is a lost day for a company that
needs a project, a future and
more than anything, fresh injec-
tion of capital. Candidates exist.
It is time to act."

Tassez revealed that RMC
has a total debt of Ffr85 million,
and lost about Ffr40 million last
year. But not all the branches of
the group are losing money. If
RMC is a heavy loser, Nostalgie
earned Ffr21 million in profits
last year and is expected to deliv-
er profits in excess of Ffr35-40
million in 1993.

Birt Appoints ITV Veteran-Forgan
As New BBC Radio MD

by Mike McGeever

UK
UK commercial
TV program-

ming veteran Liz Forgan has
been appointed MD of BBC
-Radio in John Birt's first move
as director general of the corpora-
tion. Forgan, 48, replaces David
Hatch, who oversaw BBC Radio
since 1987.

Forgan is currently the direc-
tor of programmes at ITV's
Channel 4, and is a former
woman's editor at the national
daily newspaper The Guardian.
Heads of the BBC's five national
networks, as well as regional and

local services, will report to For-
gan, who will step into the new
position in a few weeks. Hatch
remains on the board of manage-
ment as an advisor to Birt, con-
ducting the review of the BBC's
charter.

In another top level appoint-
ment Robert Phillis, 47, now
chief executive of ITN, will be-
come deputy director general of
the corporation. He will also tem-
porarily assume the responsibili-
ties of MD of BBC World Ser-
vice, a position vacated by John
Tusa last year. The new MD will
be named later in the year.

When the smoke cleared after

Birt's appointments, there were
fewer casualties than expected.
BBC insiders were bracing them-
selves for sweeping changes in
both radio and TV. It is believed,
however, that Birt has chosen a
more gradual route for change for
the BBC rather than swift and
radical restructuring.

Meanwhile, BBC Radio 1 is
drafting a "mission statement"
outlining forthcoming changes at
the network. The document will
detail "the continuing evolution"
of the service, and is expected to
be published within the next sev-
eral days, according to a station
spokesperson.

EUROPE AT A GLANCE
ITALY: Berlusconi Denies RMC Rumours
Italian media mogul Silvio Berlusconi is denying rumours that he is
poised to acquire a 51% stake in French generalist station Radio
Monte Carlo (RMC). But he isn't ruling out interest by his firm Pub-

Walla in securing the contract to provide the station with its advertis-
ing clients. Meanwhile, Finelco, the holding company which controls
Radio Monte Carlo (Italy), as well as Rete 105 and 105 Classic, has
been quick to point out that its Radio Monte Carlo station is not for
sale and should not be confused with the French broadcaster.

David Stansfield

GERMANY: Cologne Artists Against Racism
The album recorded for the open-air anti -racist concert in Cologne last
November has entered the German album charts, with over 107.001)
units sold to date. Arsch Huh, Zang Ussenander features Colognc
bands such as BAP, The Piano Has Been Drinking and Hohner.

Miranda Watson

EUROPE: Clapton Leads Grammy Nominations
Several European artists are among the hopefuls at this year's Gramm\
awards in Los Angeles on February 24. Eric Clapton picked up nine
nominations on the strength of Unplugged, including three of the top
four categories. Other European multiple -award nominees are the
Chieftains (five), Peter Gabriel (four), Annie Lennox (three) and U2
(two). Mike McGeever

BULGARIA: Private Radio Debuts In Sofia
After fighting for two years, Bulgaria has finally licensed its first pri-
vate commercial radio station in Sofia. Called Radio FM Plus, the
full service, Gold -based station broadcasts 18 hours a day and alread\
has about 150.000 listeners. The second and third private stations were
scheduled to debut this month. Ivan Vatahoi,

FRANCE: Midem Radio Update
The Midem Organisation has added "ID or Die," an open-ended
panel focusing on radio station IDs, to its Midem Radio 1993 events
calendar for January 26. Moderating is Rock Over London's Steven
Saltzman and panelists include Roger Schawinski of Radio 24
(Switzerland), Carlos Finaly of Cadena Cien (Spain), Manu Wust
of DRS3 (Switzerland), US presenter Jack Armstrong. Also, Midem
Radio will host as its premier event a "Programming & Production
Showcase" and cocktail party. SW

SPEED AHEAD FOR ARRESTED DEVELOPMENT - Arrested Devel-
opment were recently presented with gold discs from Chrysalis/Cooltem-
po for their debut album "Three Years, Five Months And Two Days In The
Life Of .." Pictured with the band before the celebrations (4) are (back
row): Club promotions mgr Simon Dunmore, Chrysalis MD Roy Eldridge,
Rasa Don (Arrested Development), Aerle Taree (AD), marketing director
Mike Andrews, Baba Oje (AD), Montsho Eshee (AD), Headliner (AD),
managers Phillip Calloway, Bart Phillips, tour manager Lisa Jackson,
head of W promotions Katie Rennie, product manager Karl Badger,
sound engineer Manyea Crawford, radio promotions manager Lisa
Blofeld; (front row): Cooltempo director of press Berni Kilmartin, Cooltem-
po A&R director Ken Grunbaum, Nadirah Ali (AD), Speech (AD) and
press promotion officer Jody Dunleavy .
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News

IFPI Denmark To Launch
New Radio Airplay Chart

by Kai Roger Ottesen

IFPI Denmark
has taken the

first steps towards launching a
national airplay chart (M&M,
November 28, 1992), following a
recent announcement of plans for
a collaboration deal with A.C.
Nielsen to implement a point -of -
sale chart.

While details of plans have
not yet been released, IFPI
Denmark chairman and
PolyGram Records Denmark
MD Stefan Fryland says he
believes the airplay chart should
be based on reports from both
pubcaster Danmarks Radio and
the local stations, and that it
should accurately reflect airplay,
whether or not this includes
records from non-IFPI members.
He points out that the project has
not yet been fully approved, but
admits, "There is a definite need
for a Danish airplay chart. Every
other market has an airplay chart,
and I see no reason why we
shouldn't have one."

DENMARK

Denmark is the only market in
Scandinavia without a fully
recognized and reliable airplay
information source, and has had
problems with several charts over
the past year. This move marks
IFPI's determination to heighten
the quality and credibility of hit
charts by including its own
airplay data.

Radio stations' opinions are
mixed on this issue, however.
EHR outlet Radio ABC/Randers
programme controller Stig
Hartvig-Nielsen salutes IFPI's
plans, and believes it will
increase the credibility of the
Danish charts. With the
appearance of bogus airplay
charts in Denmark last year
(M&M, August 15, 1992), the
need for an accurate and credible
chart is growing stronger, he says.

Head of music at Denmark's
second-largest station, Alborg
Nwrradio/Alborg (ACE/EHR),
Niels Veders0, is more sceptical,
however, saying, "I don't know if
this would be of any help,
because in Denmark there are

Brit Awards 1993
UK Elton John,

Annie Lennox
and Shakespears Sister each
received two nominations in the
shortlist for the Brit Awards 1993,
announced in London January 11.
Rod Stewart will headline the
February 16 event, tipping him to
garner the UK record industry's
lifetime achievement award.

This year's awards will break
with previous years, now broadcast
on the ITV net instead of BBC
TV. The ceremony will be shown
on the network the following night
at 20.30. BBC Radio l's
involvement is unaltered, however.
It will feature the awards and
programmes leading up to and
surrounding the event, while
listeners have an exclusive vote for
Best Single By British Artists.
Artists nominated in 10 categories
are voted for by members of the
British Phonographic Industry,
representing 150 record
companies.

The event's chairman, and
chairman of Warner Music UK,
Rob Dickins, comments, "With a
brand new line-up of people
involved, this year's Brits has a
new energy level, which will lead
to changes in style and content. It
was a wrench leaving the BBC
[TV], and we thank them for the
support over the past years, but the
BPI felt a complete change would
give us the best shot for a great
show."

Executive producer for the BPI
for this year's event, Lisa
Anderson, adds, "The increasingly
close collaboration with the retail
trade promises progress towards an
event which truly reflect the UK's
position in the industry world
wide."

The nominees for the artist
categories are as follows:
Best British Male Artist: Elton
John, Eric Clapton, George
Michael, Joe Cocker, Mick Huck-
nall, Phil Collins.
Best British Female Artist: Annie
Lennox, Kate Bush, Lisa Stans-
field, Siobhan Fahey, Tasmin
Archer.
Best British Group: The Cure,
Erasures Right Said Fred, Shake -
spears Sister, Simply Red.
Best Album By British Artists:
Annie Lennox, Diva; Elton John,
The One; Genesis, We Can't
Dance; The Orb, OF Orb; Right
Said Fred, Up; Shakepears Sister,
Hormonally Yours.
Best British Newcomer: Tasmin
Archer, Undercover, Take That,
Dina Karoll, K.P.S.
Best International Solo Artist:
Curtis Stigers, Enya, k.d. Lang,
Madonna, Prince, Tori Amos.
Best International Group: U2,
REM, Nirvana, En Vogue, Crowd-
ed House.
Best International Newcomer:
Arrested Development, Boys II
Men, Curtis Stigers, Nirvana, Tori
Amos. MMc

different formats. It wouldn't be a
reflection of what stations are
playing. In the US, there are
charts for each specific format.
I've seen different attempts to
launch airplay charts, and they
haven't been very accurate. Songs
not actually played on Danish
stations often appear."

Hartvig-Nielsen agrees that
there are not many serious charts
in Denmark at the moment. "I
will not use the 1FPI chart to
make music policy decisions,
simply because we're ahead [of
what other stations are playing],"
he says. "But we could probably
produce a chart show from it."

ROXETTE CELEBRATES 11 YEARS AIRPLAY - Played continuously,
the total US airplay for Roxette songs "It Must Have Been Love" and "Lis-
ten To Your Heart" would last 11.4 years. Group frontman Per Gessle
was recently presented with eight awards by the BMI at a dinner in New
York for these songs, along with "Joyride" and "Fading Like A Flower"
for being among the most played songs on US radio in 1991. Pictured
(I --r) are: Roxette's US lawyer Robert Thorne, BMI VP European
writer/publisher relations Phil Graham, Gessler, BMI president/CEO
Frances Preston, EMI Records Group North America president/CEO
Charles Koppelman and BMI senior VP performing rights Del Bryant

Five Applicants Vie For Severn
Estuary Regional ILR Licence

by Mike McGeever

UK
The UK Radio
Authority has

received five applications for the
Severn Estuary regional ILR
licence, the first of five to be adver-
tised by the Authority over the next
six months. The FM service is like-
ly to reach an adult population of
1.6 million; it is expected to cover
both sides of the Severn Estuary,
and a substantial part of inland area
on the English side.

Coverage on the Welsh side
should extend approximately from

Barry to Chepstow and inland as far
as Cwmbran, serving both Cardiff
and Newport, while coverage in
England should include most of
Bristol and Bath, much of Somerset
and some Western parts of
Wiltshire. The licence will be for a
period of eight years, from the date
the station comes on air. As a
condition of all five regional
licences they should not come into
effect before September 1 1994.

The five applicants are as
follows:
III Coast Country FM (Severn
Valley Radio Ltd, Worcester):

easy listening/ country music
service.
III Galaxy Radio (Chiltern Radio
Network, Bristol): dance music
service, including Motown
Philadelphia sound.
 Select FM (Bristol): combination
of younger easy listening, mellow
rock and information.
 Radio Severn (Cardiff): speech -
based service.  WBLS Radio Ltd
(Bristol): range of musical styles,
which will include rave, hip -hop
and soul.
The Authority hopes to announce
the result in the next three months.

Europe 2 Finalizes Net
Plans For South Belgium

by Marc Maes

'French ACE
(Adult Contem-

porary Europe) network Europe
2 has finalized plans to move into
Belgium with a new company
Europe 2 Belgique, scheduled to
come into full operation in the
next few months. This follows
negotiations with the Belgian
companies HMT (advertising
agency) and BMT (Broadcast
Media Trading, daughter of
HMT) (see M&M, December
19, 1992).

The operation, owned 50% by
Europe 2 parent Europe 1 Com-
munications, and to be financed
through advertising handled by
HMT, will be managed by
Europe 2 network MD Martin
Brisac. "The Belgian network is
part of our strategy, which has

BELGIUM

already resulted in us having
operations in nine countries," he
says. "We don't want to export
the Europe 2 product, but intend
to become as close as possible to
the local audience."

Europe 2 has been one of
Europe's more aggressive
companies with regard to setting
up joint ventures in other
territories. Last year it bought
38% of Spanish EHR mini -net
Top FM, 13.4% of UK radio
group Allied Radio, as well as
launching Europa 2/Prague in
the Czech Republic.

Initially 40% of programming
will be produced in-house, 40%
will be transmitted from Europe 2
France and the remaining 20%
produced locally by the network's
affiliates, says recently appointed
network manager HMT MD Eric
Oegand. He adds, however, that

plans for the near future include
reducing satellite -transmitted
programming from France.

The Belgian Europe 2 network
will initially operate seven
stations in the South of Belgium,
of which four are former Top FM
stations. Of these the Liege outlet
is already operational, trans-
mitting 100%/. Europe 2

programming. '

The main competitors, also
broadcasting an ACE format, are
Cherie FM and Bruxelles
Capitale, says Degand, who
adds, "Our aim is to capture at
least a part of Cherie FM, [Gold -
formatted] Nostalgic's and
[French -language generalist
pubcaster] Radio 21's audiences."

Meanwhile, Brisac affirms,
"No changes are planned to the
already existing Europe 2 stations
in Brussels and Mouscron."
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News
Virgin Spain's Villanueva
To Focus On Local Acts

by Anna Marie de la Fuente

SPAIN The sudden
death of Virgin

Spain MD Carlos Juan Casado
last November 13 propelled the
company's GM and marketing
head Leonor Villanueva into the
driver's seat on November 30. As
co-founder, Villanueva began in
Virgin's marketing department
some eight years ago, after stints
at Hispavox (EMI) and Poly -
Gram.

At present, Virgin Spain

enjoys a 3.5% share of the market.
It currently only works with an
international catalogue, although,
says Villanueva, "Developing
local product is going to be one of
our challenges for the future." She
adds that the company aims to
work first with established artists,
suggesting that Virgin's past
attempts to launch new acts fell
short of expectations.

"The company will focus even
further on marketing and product
development," Villanueva says,
adding that the company will

Fire Attack Halts Operations At
Milan Radio Headquarters

by David Stansfield

Radio Deejay,
the Milan -based

private national dance/rock net-
work, was forced off the air for a
number of hours following serious
fire damage to its premises. Radio
Capital, the regional Dance/Gold
station owned by Claudio Cechet-
to and housed in the same building
was also hit by the blaze, which
caused damages of more than
Lr1.5 billion (app. US$1 million).

Police have confirmed that
several litres of petrol and an
explosive fuse were used in the
attack, which destroyed offices,
recording studios and transmission
equipment.

It is the second time in a year

ITALY
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that a key Milan -based station has
been firebombed. Last year a

studio was gutted at the national
network National Music Only
station Radio Italia Solo Musica
Italiana. The station insisted that
it had received no previous threats,
but a gang of extortionists were
later arrested in connection with
the attack.

The owners of Radio Deejay
also maintain that they have never
received threats. And, in 4 a
prepared statement issued by the
major publishing group L'Es-
presso, whose company Eleradio
Spa owns 86% shares in the
station, suspicions concerning an
organized "racket" involving radio
stations were firmly denied. The
statement reported "damage to the
order of some billions of lira," and
confirmed that details of a
restructuring project would be
announced shortly. The firebombs
at both Radio Deejay and Radio
Italia SMI have prompted
speculation of more than coin-
cidence, however. Both stations
were attacked immediately prior to
staging January musical events at
the Forum stadium in Assago
(Milan). Police are investigating
the attack on Radio Deejay, but no
arrests have been made yet.
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continue to handle its own sales
force, while distribution, presently
managed by Sony, will be in the
hands of EMI by early 1994.

"I think the changes needed in
the Spanish music industry are
mainly in the distribution field for
both international and local
artists," she declares, pointing out
the need for an improved and
faster service to dealers. She also
calls for "more rationalized and
professional selling points," citing
the recent opening of the Virgin
megastore in Barcelona in
October '92 and the future launch
of French retailer FNAC in
Madrid as steps forward. She
praises the initiative taken by
retailer Madrid Rock, the first to
open a megastore in Madrid. The
Virgin megastore is already
reported to have captured a third
of the Barcelona market.

Commenting on the develop-
ment of the Spanish music indus-
try, Villanueva believes it has
grown more professional and
quicker at adapting new technolo-
gies. "The so-called crisis in crea-
tivity has more to do with reper-
toire," she pronounces, citing the
number of compilation albums
flooding the market as evidence
of a lack of ideas. However, she
applauds the creativity of the
marketing and promotion teams
who think up new compilation
albums and their respective titles.

Villanueva says the company's
relationship with radio is good.
"Radio is still the foremost pro-
motion tool in our marketing
plans." Although she notes that
Spanish music makes up almost
50% of the airplay in some main
radio networks, she feels a lack of
stronger support, however. "They
tend to go crazy over the first and
second single, but fail to follow
up in their development," she
adds.

Compounding the odds is the
fact that retailers don't stock vinyl
singles any longer. "These were
vital promotional tools," she
points out, adding that press sup-
port leaves much to be desired.

RICHARDS RELAXES - Keith Richards was spotted enjoying a well-
earned drink following his show 'in Cologne on November 29, which
was broadcast on German TV channel ARD. He is pictured here (right),
with (l -r): Virgin Germany head of promotion Dirk Hohmeyer, manager
Jane Rose and Virgin Germany MD Udo Lange.

Radio 21 Switches
To Album Chart

by Marc Maes

BELGIUM
French -lan-
guage general-

ist pubcaster Radio 21's week-
end programme "Systeme 21" is
entering its sixth year with a
fresh roster and a switch from
the weekly singles chart to
IFPI's album chart.

Systeme 21 head of music
Marc Ysaye comments that one
of the main reasons is that, with
a decreasing singles market, the
singles chart is no longer entirely
representative, while the album
chart stands a better chance.

Ysaye adds that, unlike
singles, albums remain an
interesting ingredient for a radio
show; even when the album is
charted 25 weeks, this does not
mean repeating the same track
week after week. "We will not be
able to play all 50 albums in the
two-hour show (Saturday 16.00-
18.00 hours)," adds Ysaye.

But Systeme 21 will have its
own singles chart, based on the
programme's priorities and
favourites. The show will be
aired on Sunday (20.00-21.00
hours) and hosted by France-
Emanuelle Dekeyzer.

Ysaye's "Classiques de
Systeme 21," two hours of '70s
rock classics, moves one hour
forward, becoming one of
Belgium's first Sunday morning
wake-up rock programmes.

The show's success is
illustrated by the fact that TV
merchandising group EVA
wants to continue its CD series
of "Rock Classics" with
Volumes 3 and 4 in the spring,
following the release of two
volumes in 1992. The
programme is very closely
targeted to a rock audience with
emphasis on bands like Led
Zeppelin, Fleetwood Mac and
Pink Floyd.

"The main thing with Radio
21 and Systeme 21 is the know-
how of the staff, and the record
industry has become aware that
know-how is more important
than records," adds Ysaye. "As
the 'Rock Classics' illustrate, we
have the chance to offer our
audiences material that other
[private] stations wouldn't take
on. As a result record companies
now offer us interview sessions
with artists like Axl Rose or Bon
Jovi."

Finnish Local Market Slumps By 20%
by Kari Helopaltio

The local mar-
ket in Finland

has slumped some 20% in units'
compared with 1991, but "some-
what less" in monetary terms.
This is according to advance esti-
mates released by the Finnish
group of IFPI companies con-
cerning record sales in 1992.

The Finnish record market is
worth around FIM 640 million

FINLAND

(app. US$130 million) at retail
level, and 56% of this is

generated by foreign product. Of
the 13 million units sold, 51% are
of foreign origin, according to
estimates by the group of IFPI
companies, which include sales
by non-members of IFPI.

Total unit sales in Finland
amounted to 16 million in 1991,
despite gains for the CD.
However, due to recession and
other factors, sales of CD players

are slacking, at a penetration level
of 25%. Meanwhile, vinyl holds a
20% (volume) share of the market
and 16% (value).

Domestic product sung in
Finnish sells best on cassette
(50%), while CD and vinyl each
make up 25% of domestic sales.
Meanwhile, some 60% of
international product is sold on
CD, while cassette and vinyl
hover around 20% each in unit
terms.
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Newsmakers Profile

Stuart
Grundy

Erling

Johannessen

 GERMANY: Angelike Lap-
satis has been appointed assistant
to Rainer Mangels, head of mar-
keting in the audio department at
music/video company Castle
Communication's Hamburg
office. Lapsatis previously
worked in the video department
at PolyGram.

 HOLLAND: Henk-Jan Smits
has been appointed as radio pro-
motion manager at Phonogram.

 ITALY: Cesare Mazzuccato,
ex -programme director at Radio
Padova and recent head of the
Citizen Kane promotions firm,
has joined private national net-
work EHR station Rete 105.
Mazzuccatto is liaising with
major record companies, and
reports directly to station PR
executive Jeannine Orrigo.

 NORWAY: BMG Ariola
Norway MD Erling Johan-
nessen has announced that he
will withdraw as chairman of
music industry organization GGP
from February.

 NORWAY: Rita Westvik,
MD of state broadcaster NRK's
soon -to -be -launched EHR outlet
P3, left before Christmas. The
reason is said to be "differences"
between her and NRK Radio MD
Ro Puglevik. Employment of a
new MD was scheduled to be
announced after January 13.

 UK: Jo Power has been pro-
moted to product manager at

Sony Music UK's Columbia
label.

 UK: After 25 years with the
BBC, ex -Radio 1 executive pro-
ducer and veteran DJ Stuart
Grundy joined independent pro-
duction company Unique Broad-
casting at the beginning of Jan-
uary, where he will continue his
career in programme -making.

Send all information on appoint-
ments, plus photos, to Julia Sulli-
van, at the Music and Media
offices in Amsterdam.

Radio has become the most important promotional
tool in Germany recently, according to Sony
Music Germany head of promotion Bernd Weifi.
Weifl says that the rapid development of private
radio in Germany over recent years is now being
reflected in radio promotion work. "In private
radio we now have a much bigger forum through
which we can promote our
artists, which is why we decided
to restructure our radio depart-
ment."

In September 1992 Sony divided
its radio department into separate
national and international radio
promotion teams, to ensure that
all its products are worked opti-
mally.

WeiB says that more changes
are still to come. "The increasing
number of niche -format stations
means that in future radio promo-
tion teams will have to be restruc-
tured according to formats too."

WeiB was promoted to head of
the promotion department in
August 1992 after two years head-
ing radio promotion at Sony. He
has been involved in this area for
20 years, previously working for
CBS, Ariola and A&M. He modest y puts his suc-
cess as a promotion head down to having a good,
professional and experienced team behind him. His
priority acts at the moment include national artists
Nena, Paris Red, Peacock Palace, Die Fantastis-
che Vier, Miinchener Freiheit and international

Bernd Weill
Head Of Promotion

Sony Music Germany

acts Sade, Michael Bolton, Gloria Estefan, Paul
Young, Michael Jackson and Bruce Springsteen,
among many others.

Although Weill says that he works with all sta-
tions in the same way, he says that the most impor-
tant are the 58 stations which are monitored by
Media Control to compile the Top 100 Airplay

charts, the most important of
these being the stations with the
biggest reach. He cites Sony acts
such as The Graduates, Deep
Forest, Die Fantastische Vier,
Paris Red and Toad The Wet
Sprocket as examples of acts
recently broken by radio promo-
tion.

WeiB's work in his new posi-
tion is not limited to radio pro-
motion, however. He deals with
TV too. He sees MTV Europe
as a very important medium to
expose artists which don't get
much radio airplay, such as
dance, hard rock and heavy metal
artists. "MTV is very credible
among record buyers and so it's a
very valuable instrument for us
to present our international and a
few of our national artists to a
very broad public. MTV has been

a big help to us in establishing and breaking
artists."

WeiB welcomes the plans for a German music
cable channel, seeing it as a great opportunity to
offer national artists a bigger forum.

Miranda Watson

D'Ancona: Reshaping Dutch Public Broadcasting
by Marlene Edmunds

Controversial Dutch minister of
culture Hedy D'Ancona has been
causing a stir on Holland's broad-
casting scene since 1989. In 1990
she appointed restructure special-
ist Max de Jong to streamline the
public system to make it more
commercially viable. The result-
ing shake-up and expected loss of
some 600 jobs in the next year or
two has incurred widespread criti-
cism of D'Ancona for what some
sceptics say are quixotic policies.

Nevertheless, the minister is

known to be a strong supporter of
the public system and recently
gave the coveted FM -H net, the
last built cluster of national terres-
trial frequencies, to the public sta-
tions, despite strong protest from
members of parliament and pri-
vate broadcasters. A former EC
parliamentarian and long-time
Dutch politician, D'Ancona talks
to M&M about her policies and
future plans.
M&M: Private commercial
broadcasters have been expect-
ing for some time to access the
FM -H net. They, along with
some members of parliament,
were upset when you announced
it would go to the public chan-
nels. Why wasn't this made
clear earlier?
Hd'A: They had a right to be
upset. Shortly before that hap-
pened. we discovered long-stand-

ing agreements from 1987
onwards with the minister of trans-
port and Nozema, which builds
the transmitters, to give the FM -H
net to the public broadcaster. They
had already started to build the net
with public broadcasting funds. If
I had known that is
was legally impos-
sible to do anything
else, I would have
made it known ear-
lier.
M&M: The public
stations have a monopoly on ter-
restrial frequencies in this coun-
try. Was it fair to give them the
FM -H net over and above the
private stations?
Hd'A: It's not a question of "Let's
make an equal division between
commercial and public broadcast-
ing." It is very important for a sta-
tion to have the high quality the
FM -H net will provide. With AM,
you can reach the whole nation,
but FM is very important, espe-
cially for the commercial stations,
which concentrate on pop music. I
can only say that as long as we
live in a time of scarcity, we have
to be selective.
M&M: Is there a fear there may
be a suit over this decision in EC
or Dutch courts?
Hd'A: I'm sure the private stations
will try, but the public broadcast-
ers will go to court to defend their
rights too, and they will probably
win.

M&M: There is an effort to
streamline the public system
and make it more competitive.
At the same time, broadcasters
complain they are hampered by
regulations governing pubcast-
ers. How can the public stations

become more competitive if they
basically cannot become more
commercial?
Hd'A: They can offer more quali-
ty, work more efficiently and use
their money more effectively.
They can work together. By reor-
ganizing this fragmented, very dif-
ficult and diffused system, they
can be competitive in being differ-
ent, and offer what the commer-

Hedy D'Ancona

cial sector doesn't because it can-
not afford to-programming to a
large number of diverse groups.
M&M: Under current legisla-
tion, there is no restriction on
foreign ownership of Dutch
commercial radio or TV outlets,

which is out of step
with the rest of
Europe. Could you
really sanction fully -
owned non -Dutch con-
cerns, or are you inter-
ested in keeping the

Netherlands Dutch as far as
media is concerned?
Hd'A: This government intends to
fully implement the "TV Without
Borders" directive of the EC,
which calls for no restrictions on
foreign ownership. For our pur-
poses this also regards radio.
M&M: Is there a time frame in
which you envision more and
more private commercial sta-
tions existing in Holland? Is
there going to be any kind of
policy of trying to hold back the
tide as far as the encroachment
of commercialization into the
market?
Hd'A: I've never hindered the

coming of commercial broadcast-
ing. On the contrary, I've made it
easier for them. When I entered as
a minister, there was a proposal
for a law allowing commercial
broadcasting which was stringent,
and I changed it to make it as sim-
ple as possible. I opened the way.

because I don't believe that you
can really stop commercial broad-
casting. The market will be open,
but at the same time, it will regu-
late itself. It's expensive to start a
station, and when you invest so
much money, you must be sure
that you can get something out of
it.
M&M: Max de Jong was
appointed by you several years
ago to restructure the public
network to make it more viable.
Is he doing a good job?
Hd'A: I cannot yet say that he is
doing a good job. I think he is
doing his best. It's very difficult to
streamline this organization,
because you have legally indepen-
dent broadcasting organizations,
and to some extent, you're work-
ing with people who have con-
flicting interests and their own
agendas.
M&M: In a perfect world, what
will the Dutch media landscape
look like in the year 2000?
Hd'A: I would like to see the pub-
lic broadcasting system still in
existence and able to sustain itself.
I hope that we don't have to say in
the future that the public broad-
casters did not use their capabili-
ties and their favoured position,
that they were not able to over-
come their problems, because I
really think that when you lose the
public broadcasting system, you
will never get it back. Then the
media landscape will be flat.
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