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and Def Leppard's Rick Savage.

GOING PLATINUM ON GOING LI
programme "Going Live" Sarah Greene and Phillip Schofield recently
handed Def Leppard platinum discs for sales of their last album
"Adrenalize." Pictured (k] are: band members Phil Collen, Joe Elliott,
Rick Allen, BBC's Greene, band member Vivian Campbell, Schofield
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VE — Presenfers of BBC TV teen

Top Swedish Indie

MNW Buys MVG

Swedish  independent MNW
(Musiknatet ~ Waxholm)  has
bought record company MVG
(formerly Mistlur/Wire). In addi-
tion to the entire back catalogue,
which includes artists such as
Joakim Thostrom and Lolita
Pop, the deal also includes Reel
Records and two recording stu-
dios. Decibel and Mistlur. No
price was disclosed.

Under the terms of the agree-
ment with MNW, MVG will con-
tinue to function as an indepen-
dent label from its office in
Stockholm. Per Kviman will
remain with the label with
responsibilities for A&R, as well
as artist development and produc-
tion. All other responsibilities
will be handled by MNW in Wax-
holm. Reel Records, which repre-
sents foreign labels such as

Music For Nations (Scat Opera,
Nudeswirl), Metalvlade (Canni-
bal Corpse, Gwar) Zappa
Records and  Roadrunner
Records (Sepultura, Obituary),
will continue to function on the
import side as usual, says MNW
MD Jonas Sjostrom. Otherwise
the label will be coordinated with
MNW.

Sjostrom, an industry veteran
who has been with MNW since
1978, says it feels good but
strange to be the only large
Swedish independent left in the
market. He attributes the success
and longevity of MNW to having
the right combination of ingredi-
ents. "We do a lot of licensing, but
1 think it's important to have a
good catalogue as well as a profes-
sional organization," he says. 'I

(continues on page 21)

ltaly Approves Licence
Allocation Legislation

This Week In M&M:
Sting's New Album.,
Also, Turmoil In
Danish Radio

See Pages 8 & 10.

~ Regulation Update

Sweden Gov't Okays
Commercial Radio Llaw

N 73_)/ @d §tonsfield |

by Ken Neptune

Italy's disgruntled radio sector is now confident that
temporary broadcast licences will be allocated by
the end of this year following a number of new
requirements imposed by telecommunications min-
ister Maurizio Pagani. Highlights of the new regu-
lations are:

B All stations that have submitted satisfactory
applications will be allowed to continue operating
with licences lasting for an initial two years;

B Stations will be required to pay an annual licence
fee based on their coverage of territory,

B Community stations are now limited to a 5%
advertising output;

M Local stations must air local news;

B National stations must produce regular news pro-
gramming and stop airing local advertising immedi-
ately.

National stations that wish to change to local sta- |

tion status can re-phrase their initial application.
(The Assisi-based EHR station Radio Subasio is

believed to be intending to do this.)
Ex-telecommunications minister Oscar Mammi
first drew up the initial Broadcast Bill in 1990. It
was his intention to “clean up the airwaves” by allocat-
(continues on page 21)

FONO Seminar Discusses
Support For Local Music

After months of delay, the long-awaited vote on the
introduction of commercial radio in Sweden became
a fact on February 24. Despite opposition from the
Social Democratic and leftist parties, the ruling gov-
ermnment coalition, with the aid of the New Demo-
cratic Party, had the necessary majority to carry the
measure.

Over 60 broadcast licences are now expected to
be awarded at a minimum cost of some Skr20.000
(app. US$2.538) each. The licences, which start this
year, will run until December 31, 2000. Of the 60,
10 will be in the greater Stockholm area, five in
Gothenburg and three in Malmo. All other licences
will be in communities with 100.000 or more inhabi-
tants.

While the outcome of the vote makes commercial
radio legal from April 1, there may be a delay of at
least a couple of months before many stations are up
and running. According to Ingvar AKkesson, secre-
tary of the constitutional standing committee respon-
sible for the commercial radio issue, it is the local
stations which are in the best position to begin on
April 1. "With the bureaucratic complexities that
have to be taken care of, I expect it will take at least

(continues on page 21)

No. 1 in EUROPE

European Hit Radio
STING
If I Ever Lose My Faith In You

 byKai Roger Ottesen

Norway's leading music and radio
executives met to discuss ways to
increase sales of domestic artists
to 50% from 23% by the year
2000 during one of the country's
first industry-wide workshops.
The event—held February 18-19
and sponsored by FONO, the
umbrella organisation for the
countries  independent  record

companies and producers—main-
ly centered on increasing the
quantity and quality of pop reper-
toire by artists in Europe's tenth-
largest market in terms of album
unit sales.

Stressed Sony Music Norway
product manager Knut Bohn, "I
agree that Norway needs more
new and good pop bands. It's not
difficult to find acts for our [alter-

(continues on page 21)
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Eurochart Hot 100
WHITNEY HOUSTON
I Will Always Love You
{Arista)

European Top 100 Albums
OST - THE BODYGUARD
The Bodyguard

(Arista)
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IN "A" ROTATION ON THESE GOLD & PLATINUM STATIONS

Austria RADIO CITY/Stockholm
O 3/Vienna Hungary RADIO HUDDINGE/Stockholm
RADIO DANUBIUS/Budapest
Czech Republic Switzerland
RTL CITY RADIO/Prague Italy RADIO PILATUS 104.9/Luzern
PETER FLOWERS FM/Milan DRS 3/Basel
Denmark RETE 105 NETWORK/Milan
RADIO ABC/Randers RTL 102.5 - HIT RADIO/Bergamo United Kingdom
THE VOICE/Copenhagen STEREORAI/Rome BEACON RADIO/Wolverhampton
RADIO BABBOLEO/Genoa BRMB FM/Birmingham
Finland CHILTERN NETWORK/Dunstable/Northampton/

YLE 2/RADIOMAFIA/Helsinki Norway Gloucester
NRK/Oslo CITY FM/Liverpool

Germany PICCADILLY RADIO/Manchester
HR 3: LEIDER GUT/Frankfurt Spain DOWNTOWN RADIO/Belfast
RB 4/Bremen CADENA 40 PRINCIPALES/Madrid FORTH RFM/Edinburgh
HIT RADIO N 1/Nuremberg INVICTA/Whitstable
RSH/Kiel Sweden POWER FM/Fareham
RIKSRADIO P3: TRACKSLISTAN/Stockhoim RADIO CLYDE/Glasgow
Greece RIKSRADIO P3: KLANG & CO/Stockholm RED ROSE RADIO/Preston/Blackpool
POP 92.4 FM/Athens CITY RADIO/Gothenburg TRENT FM/Nottingham
CITY RADIO/Malmd KISS FM/London
Holland HORIZON RADIO AND GALAXY RADIO/
HET STATION/Hilversum Milton Keynes

2 FROM THE ALBUM 'CONSCIENCE' «

LAST WEEKS UK NO. 2 NEW ENTRY!! o




News

A-dam's Power FM Flips
Format To ACE Love Radio

; by Miranda Watson -

Amsterdam-
m based  private
cable station Power FM is to
undergo a dramatic format change
on March 1 from EHR/dance to
soft ACE, as well as change its
name to Love Radio. Spokesper-
son Mark Out says core artists at
the station, which still targets the
18-35 age demo, will include
Whitney  Houston,  George
Michael, Phil Collins and Gloria
Estefan, among others.

Out says Power FM has been
gradually changing format over the
last three months, introducing
slower titles into the programming.
"There is a big public demand for
the slower music that Love Radio
will be playing," says Out. "I think
it will be very successful. The
name Love Radio' is more repre-
sentative of the type of music we'll
be playing."

Power FM is part of the Italian-
backed Radio 10 group, which also
includes Concert Radio and
Radio 10 Gold. The station's for-
mat change follows troubled times

Lars H.U..G. Storms
Danish Grammies

m EMI-Medley
act Lars
H.U.G. won three major awards
during Denmark's version of the
Grammys on February 20. Lars
H.U.G. earned Best Male Singer,
as well as Best Album and Best
Pop Release for Bildt Over Dig.

|  Winners in the main cate-
gories were Hanne Boel (EMI)
Best Band, Gangway (BMG
Genlyd) Best Rock Release
| (Happy Ever After), Shu-Bi-Dua
(Elap) for Best Overall Single
(Sex Schikane), YB (Soulpower)
for best rap/dance record (I Am
What I Am) and Pretty Maids
(Sony) for Best Heavy Rock
Release (Sin Decade). Sweden's
Lisa Nilsson (Diesel Music/
BMG Genlyd) won Best Interna-
tional Female singer and Interna-
tional Artist Of The Year. KRO

for the private. Launched in
November 1, 1991, the station has
had difficulties finding a niche in
the competitive Dutch cable radio
market. Originally a pure EHR sta-
tion, Power FM changed to a more
dance-oriented format in an effort
to score more listeners. It had a
0.4% audience share in the '92
Dutch radio ratings however. Love
Radio will now compete directly
with  ACE Sky Radio, which
notched up an 8.4% share in the
summer '92 ratings.

Out says Power FM's problems
stemmed from being an EHR sta-
tion without a terrestrial frequency.
"If you are a pop station it is vital to
have a terrestrial frequency,” he
says. "Most Dutch households only
have one cable connection for
radio, and this makes it very hard to

reach the right listeners. The sort of
music Power FM was playing does
not go down too well with parents,
for instance. Love Radio's music
will have a wider appeal so this
should overcome the problem.”

Out does not see Sky Radio as a
threat, explaining that Sky's format
is much broader, encompassing
Gold and soft EHR as well as
ACE.

Programme changes will be
announced in the next fortnight. No
personnel changes have been
planned. There are no promotion-
al/advertising plans to announce
Love Radio for the time being.
Says Out, "We plan to set up the
station first, announce it to the
press after our launch and then
advertise Love Radio a few months
later."

Trans World, GWR Each Propose
Four Services To Re-Ad Process

by Mike McGeever

“ Licence applica-
tion planners for
group owners Trans World Com-
munications and GWR Gropp
have their work cut out: both com-
panies have four services, two AM
and two FM, being put out to ten-
der as part of the Radio Authori-
ty's licence re-advertisement pro-
cess.

At present both operators hold
one licence for both wavebands in
each area. However, according to
the re-advertising guidelines, appli-
cants must apply for separate
licences for AM and FM services.

The Trans World licences
(which expire December 31, 1994)
being re-advertised were:

B Cardiff and surrounding area
or South Glamorgan—Red Drag-
on FM (EHR 550.000 adults);
Touch AM (EZ 370.000 adults).

B Newport—Red Dragon FM
(EHR 190.000); Touch AM (EZ
360.000 adults).

If the same applicant success-
fully applies for licences in both
Cardiff and Newport areas on

Elis Lovric Simple

either waveband, the Authority pro-
poses to consolidate these into a
single eight-year licence. Closing
date for applications to the Authori-
ty is June 1, 1993. Licences will be
awarded within three months of
that date and will come into effect
January 1, 1995.

The GWR licences being re~
advertised are:

M Bristol, Bath, including most
parts of the county of Avon—
GWR FM (EHR 610.000 adults);
Brunel Classic Gold AM (Gold, 1
million adults). Licence expires
October 28, 1994.

B Bournemouth and Poole—
2CR FM (EHR 450.000 adults);
2CR Classic Gold AM (Gold
460.000 adults). The new AM
licence may be expanded to include
coverage of the western part of the
Isle of Wight and Lymington.
Licence expires December 31,
1994.

The new licences for both areas
will come into effect January 1,
1995. Closing date for applications
is June 1, 1993. The Authority will
award the licences within three
months of deadline.

EUrROPE AT A GLANCE

GERMANY: Cold War Radio Hit By Budget Cuts

Munich-based Radio Liberty and Radio Free Europe—two icons of the
Cold War—are to be shut down under US president Bill Clinton's cost-
saving programme. The US Board for International Broadcasting,
overseeing foreign-language broadcasts, has fallen victim to a US$644
million savings over five years. The cuts can be accomplished, says the
US administration, if both stations merge into the US Information Agen-
¢y. More than 1.600 employees will lose their jobs if the merger goes
through. Machgiel Bakker

GERMANY: EMI, Warner Team Up For Compilations

German operations at Warner Music and EMI Music are joining forces
in marketing hit compilation albums to avoid overlap of product and con- |-
trol quality. Labels participating include WEA/Warner Music, East West
Records, EMI, Electrola and Virgin. The venture will be managed by
Dieter Einsiedler for EMI, Electrola and Virgin, and Thomas Schenk
for WEA and East West. Miranda Watson

ITALY: Natucci Exits Italia Radio

Sergio Natucci, station/news director at Rome-based private national net-
work Italia Radio, has resigned following what he says was a campaign
to oust him because of his attempts to commercialize the web. The N/T,
music net is controlled by the PDS (ex-communist party) and funded by
its FIPI financial organization. Natucci admits station personnel drew up
a paper attacking his plans and confirms that Carmine Fotia has now
taken over his previous position. He will, however, remain a consultant to
FIPL Natucci will continue as secretary to national private network asso-
ciation RNA. David Stansfield

NORWAY: IFPL, FONO Monitor Marketing Practices

Record industry trade group IFPI and independent producers' association
FONO recently announced the launch of a committee to monitor market-
ing and promotion standards in the Norwegian music industry. The com-
mittee will work to combat problems surrounding inaccurate sales reports
supplied by record companies. Kai Roger Ottesen

POLAND: Copyright Bill Heads For Second Reading

Poland's parliament is currently preparing a complete overhaul of its
copyright law, which for the first time will contain provisions for neigh-
bouring rights. IFPI estimates 91% of all music sold in Poland is pirate
material and that the Polish Treasury loses about US$120 million annually
in unpaid taxes and other fees. IFPI will hold a series of concerts and
events, culminating in a grand concert in Warsaw on March 21, to pro-
mote the proposed legislation. Steve Wonsiewicz

UK: Allied Radio Loss Grows; Essex Builds Profits

Allied Radio, formed in 1992 with the merger of Radio Mercury and
County Sound, reported a pre-tax loss of £1.72 million (app. US$2.73
million) for the nine months ended September 1992, on a turnover of
£4.55 million. Essex Radio's pre-tax profits increased more than tenfold
to £137.365 for the fiscal year ended September 30, 1992, on a £3.25 mil-
lion tumover. This compares to the previously years pre-tax profit of
£12.677 on a £3.05 million tumover. Mike McGeever

PORTUGAL: '92 Radio Advertising Increases 45%

Radio advertising rose 45% to Esc8 billion (app. US$537 million) in
1992, while overall ad expenditures were up 28% at Esc86 billion. N/T
TSF Radio Jornal/Lisbon, (45% owner of leading EHR Radio Ener-
gia/Lisbon), billed some Esc2.5 billion. Radio advertising is predicted to
rise 13% in 1993. Jorge Alexander Lopes
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BRTN Okays Continued

Funding Fo

77 by Marc Maes

m The board of
directors at
pubcaster BRTN has decided to
continue financing its fifth com-
mercial radio network, EHR
Radio Donna. That's good news
for BRTN's youngest channel,
which will celebrate its first
anniversary at a party on March
6. In this short time, the station,
which officially launched March
28, 1992, has rapidly established
its reputation with the Flemish
listeners and advertisers, with a
current audience share of 9.8%.

Comments BRTN  Radio
director general Piet van Roe,
"Donna perfectly fits our media
strategy and we have succeeded
in tuning our media-mix resulting
in our audiences, becoming even
more loyal to our product. Donna
also succeeded in channeling the
flood of advertising without
overcharging the other BRTN
channels.”

Van Roe says Radio Donna
deliberately tried to grow slowly
in order not to "shake up" the
radio industry. "Whereas initially
the aim was not to attract new
audiences, we now like to point
out that BRTN is number one in
Europe when it comes to market
shares of state broadcasters, with
Holland [76%)] and the UK
[63.3%] being the nearest
competitors."”

The BRTN's approval also
allows Radio Donna to take on

new personnel. Three new
producers and three extra hosts
will join the channel in the near
future. Station manager Erik
Strieleman says he's happy with
the board's support, but that "with
17 hours of broadcast a day we
really don't have time to realize
what's happening. I would say
that the positive effect of our
success brings along extra work
and negotiations with sponsors,
among other things."

At BRTN advertising
company VAR (Vlaamse
Audiovisuele Regie), research

manager Bruno Knaeps predicts
Radio Donna's initial target of
Bfr63 million (app. US$2
million) in ad revenue in its first
year will have doubled by April
1. "Radio Donna has a healthy
growth to look forward to, having
three times as many advertising
blocks than the other BRTN
channels,” says Knaeps. "The
BRTN posted a total of Bfrl.2
billion advertising income from
radio last year. We note a steady
increase of investments in radio
advertising in Belgium."
Phonogram radio promotion
manager Marc Dekeyser is
content with his company's
relationship to the new station.
"What's important for Phonogram
is that in a year's time Radio
Donna managed to build up a 50-
title playlist which facilitates the
record companies' job," he says.
"Because the station targets
different music styled to distinct

r Radio Donna

audiences, it allows us to
introduce material like Bon Jovi's
Bed of Roses."

Says EMI Belgium radio
promotion manager Marjolijne
de Groot, "The fact that the
station has built a clear profile of
its own is an absolute forte and
the station's increasing ratings are
also thauks to keen, medium-term
listener ~ competitions  with
sponsors offering attractive prizes
and building a loyal audience.”

l CHARLES AND EDDIE VISIT ABC — Soul stars Charles and Eddie
met the DJs at Danish Hit Radio ABC when they visited the station on
February 9. Picture (lr] are: DJ Kent Hansen, guitarist Paul Gordon, DJ
Palle Bo, Eddie Chacon and Charles Pettigrew.

Phononet Could Make Airplay Redundant
In German Singles Chart System

by Miranda Watson

GERMANY Members of
German record

industry body BPW's chart com-
mittee may soon be in a position
to vote on a return to a purely
sales-based chart. The step-by-
step replacement of the old and
much-criticized questionnaire
methodology by computerized in-
store sales monitoring under the
new Phononet system will mean
BPW will have more accurate
sales data at its disposal by 1994,
when the system is fully in place,
which would make a purely sales-
based chart statistically viable.
Phononet is a BPW-owned
company which transports figures
from the trade through a central
clearing system to the record

Pubcasters Join Forces To Promote Local Concerts

by Kai Roger Ottesen

R.ecord.compa—
nies might get
some valuable assistance in mar-
keting and promoting local reper-
toire thanks to a decision by
Nordic pubcasters to broadcast
concerts by domestic artists.
Though still at an early stage,
with no formal contracts have
been signed yet, it was announced
at the FONO seminar in Oslo on

February 19 that Sveriges Radio
P3 (Sweden), Danmarks Radio
P3 (Denmark), YLE-Radiomafia
(Finland) and NRK P3 (Norway)
intend to participate. Four artists
from each country will be taped
live by each pubcaster and
swapped regularly, says NRK P3
head of music Jan Rustad. "We
hope to get the contracts signed
when P3 goes on the air in the
autumns. Our aim is to raise
awareness of national music

=AT =N
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within the Nordic countries,
something I hope the record
companies will appreciate ."
Collaboration  among  the
Nordic state broadcasters is not
new. Plans were revealed at the
1990 Copenhagen Music Seminar
to force record companies to
increase cross-border releases and
promotion in the region. At that
time, however, it only concerned
stations with new local product
released in their own countries.

companies and chart body Media
Control.

Comments BPW MD Peter
Zombik, "At the moment we are
using airplay-weighting to make
our charts more reliable, but once
the Phononet system is fully in
place we hope to be able to
compile the Top 100 charts
completely based on sales. It will
no longer be a statistical necessity
to use airplay.”

Zombik says that it will be a
political decision, however, as to
whether the German chart does
return to a pure sales-based
format. "The point is that
members of the chart committee
will soon have the freedom to
choose."

A return to a sales-based chart
would please minority music
lobbyists in Germany who say
that music genres such as dance
and rock are very much under-
represented in the current airplay-
weighted system. But Zombik
maintains that BPW is not trying
to please any particular interest
group, but is just ensuring that the
sales figures used to compile the
charts in Germany are statistically
viable. "Whatever you change,
you end up helping some genres
and not others. The inclusion of
airplay helps MOR repertoire but
puts dance and heavy metal music
at a big disadvantage, for
instance."

The availability of more
accurate sales figures  will,
however, give BPW access to so
much information that it will also
be possible to compile jazz,
classical and dance sales charts
(as reported in M&M December
12, '92). Phononet does not
compute figures or charts or offer
a complete  computer-based
system for trade. A test group of
40 dealers equipped with the
necessary cash register (costs
circa DM 8.500) will test out the
electronics and the computer
programme of Phononet in the
spring. Each Phononet dealer can
order by typing in the relevant
catalogue EAN number on the
programming interface to the
Keller Verlag (publishers of
Musikmarkr) music catalogue.
The advantage of the Phononet
system is that it can respond more
quickly to market developments,
says Zombik.

"This also means that it will
speed up the necessity to act and
it will decrease the lifespan of
titles in the chart.”

After the test phase it is just a
question of getting dealers to
invest in an electronic sales
register, says Zombik, adding that
250 outlets already deliver
computerized figures, with 600
still ~ sticking to the old
questionnaire system.

“Extreme picks two of the finest moments out of 20th century American

”

% entertainment industry: Charlie Chaplin and traditional West Coast Rock.

The combination works wonders.
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LA PLUS GOLD DISCOTHEQUE DU MONDE! — Dance compilation
“la Plus Grande Discotheque Du Monde No. 5" reached no. 1 in the
French compilation charts, selling 300.000 copies. This earned the origi-
nators a double gold award, presented to them by Scorpio Music MD
Henri Belolo. Pictured here are (kr): Skyrock programme director Laurent
Bouneau, Belolo, compilation creators Gilbert di Nino and Thierry Bruant. |

i

Tigierre Set To Suppl
Locals With National Ads

by David Stansfield

Guiliano Celsi,

ex-director gen-
eral at radio sales, syndication
and production company SPER,
has been appointed MD at the
new firm Tigierre, which aims to
set up a consortium of around 50
local stations and supply them
with national advertising clients,
plus news, music and entertain-
ment programmes.

Naples-based regional station
and former SPER client Radio
Club 91 is the first to sign up
with Tigierre. Celsi says many

Red Rooster's Flying Start

by Miranda Watson

After launching
six months ago,
German independent record com-
pany Red Rooster Records has
increased its roster to four acts and
is on the hunt for more. Run by
MD Franz von Auersperg, who
left his former post as A&R direc-
tor at BMG Ariola Hamburg to
run the company, Red Rooster is a
50/50 joint venture between Peter
Maffay, who owns the Tutzing
studios outside Munich where Red
Rooster is based, and BMG Ario-
la Munich, which provides sales
and distribution support to the Red
Rooster acts.

Without BMG's  backing,
things would have been much
harder for Red Rooster, says Von
Auersperg. He comments, "It's
almost impossible to set up a
small, independent company in
Germany without the backing of a
major. It takes time to discover
new talent, to build up a roster, to
develop artists and release
records, and you need support to
buy you this time.

"You should really be able to
survive for around two years
while the company is establishing
itself. We could have done it
without BMG, but the joint
venture has made things much
easier and given us the confidence
to take our time and do things
right.”

Von Auersperg says he thinks
BMG Ariola Germany president
GSA territories Thomas Stein has
the right approach with his joint
venture strategy. "Joint ventures
mean a greater focus on artist
development,” says Von
Auersperg. "Stein doesn't interfere
with our A&R activities, he just
leaves us to it. By having separate
islands of A&R in the form of
joint ventures, Stein knows that
it's enough to have one Top 10

album per year out of each
venture. And the success of Logic,
Hansa and Chlodwig proves that
the strategy works.”

The first album to be recorded
at the Red Rooster studios is
Maffay's new album, due for
release in autumn, the third in the
series of Tabaluga albums. Von
Auersperg says Maffay's previous
Tabaluga albums sold around one
million copies. There are also

plans to put on a stage
performance of Tabaluga.
On the label side, Von

Auersperg says his target is a
maximum of eight acts on the
roster over the next three years.
Jule Neigl is to start working on
her first album with Red Rooster.
She was signed to the label late
last year from Intercord against
competition from Electrola and
Sony. Meanwhile, signed
worldwide to Red Rooster is
Annabel Lamb (of Riders On
The Storm). Lamb is currently
working on her first album with
the label in London with producer
Dave Dicks (Black). Rooster has

also signed an English-language
Austrian artist Wolf!, who Von
Auersperg saw supporting
Ostbahn Kurti on his recent tour.
Wolf is now recording an album
at Tutzing. The fourth signing is
Big Family, a progressive
sounding group with frontman
Hans Von Chelius.

"The concept of Red Rooster is
to sign young unknown artists,”
says von Auersperg. "There are a
lot of artists out there with great
potential, but who haven't had
commercial success. We can offer
them a chance with our facilities
here at Red Rooster. We have a
lot to offer artists—being a small
company we're a lot closer to
promoters and independents. We
can give artists the chance to
develop in such a way that they
don't need to have a single release
until their third album. [ believe in
finding artists with long-term
potential and giving them long-
term commitment. That's why [
left a major, so [ could concentrate
my energies on artist
development.”

Los 40 Keeps Ratings Crown,
Onda Cero's EHR Web Rises 84%

m Ratings at
church-owned
News/ Talk network COPE AM
skyrocketed 116% to 2.8 million
listeners during 1992, according
to the last ICP Radio survey.
However, perennial ratings leader
EHR Los 40 Principales held its
top spot, despite an audience dip
of 0.4% to 3.3 million listeners.
News/Talk Onda  Cero
jumped 75%, while ratings at the
company's EHR web rose 84% to
356.000, making it the second-
fastest growing major network.
Meanwhile, pubcaster Radio
Nacional de Espaia (RNE)'s

News/Talk, MOR web RNE 1
increased nearly 10% to 2.1
million people. SwW

Yop 10 Spanish Stations
{1000s of listeners)

91 92

Ocv/ Oct/
Station {Format) Dec Dec % chg.
Los 40 Form. (EHR)  3.361 3348 -04

COPE Conv. {N/T) 125208 | 27908 R II1519
SER Conv. (N/T) 2526 2711 73
Onda Cero Conv. (N/T) 1295 2269 75.2
RNE 1 (N/T, MOR} 1936 2.124 95
Ant. 3 Conv. (N/T) 2750 2047 -256

Dail Form. (Nat'} 693 1.034 492
RNE 8 (N/T. MOR) 979 939 -4l
Cad. Cien Form. (EHR) 762 854 12.1
Radio 80 Form. {Gold) 551 593 76

Source: ICP Radio.

other stations, including a couple
of private national networks, are
poised to join the new project. He
declines to name them because of
their current contractual ties to
other  companies  providing
similar services.

Celsi confirms that Tigierre
will begin programme production
later in the year and feed it to
stations in digital via satellite. To
provide stations with national
advertising clients is the first
priority, he says. "It's difficult for
local stations to attract national
advertisers, but in 13 years at
SPER we have come up with
ideas that provided clients with a
clear point of reference. In 1992,
for example, the private radio
sector held its own against other
media in terms of advertising.
There was no great rise in
revenues, but no great fall either."

Celsi estimates last year's total
radio advertising revenues at

around L200 billion (app.
US$143 million). Radio's private
sector took around L90 billion
with the rest going to pubcaster
RAI, he says. Celsi is confident
of a revenue rise this year, but
admits to problems due to the
current absence of any listener
statistics which can be regarded
official.

"National advertising clients
are mainly interested in the
number of listeners a station
enjoys," he maintains. "They may
take note of news production
quality and audience target, but
so far, advertisers do not take into
account a station's music format."

Celsi, like others, remains
uncertain whether an official
Audiradio survey will be
conducted this year. If not, he
believes an alternative should be
sought. "The problem is that good
research is costly and stations are
not currently rich."

Singer Plans First
Swiss Rock Station

m Swiss rock
singer  Steve
Thomson is planning to launch a
rock-formatted  private  station
based in Zurich. Power Station
is to have a one-month test run in
May, and if all goes well it is set
to launch in 1994.

Says Thomson, "There is a
huge market for rock '’ roll in
Switzerland, but no one is playing
it. We have 50 stations in this
country, all playing more or less
the same thing. These days only
big-name rock acts such as Bon
Jovi get airplay, and it's time
things changed.” Thomson says
that the major record companies
in Switzerland have been very
positive about the idea.

The format of the station will

the evenings. However, Power
Station will not play fringe genres
in order not to detract advertisers.
Thomson is financing the pro-
ject himself, investing some
Sfr300.000 (app. US$214.285) in
the test run. A total of 20 radio
professionals will work on the sta-
tion during its trial period; perma-
nent staff won't be hired until the
station gets the green light.
Comments PolyGram Switz-
erland promotion director Rene
Tanner, "We are looking forward
to having a rock station. In
Switzerland nearly all the stations
are MOR formatted and only play
the standard Bon Jovi, and Guns
N' Roses and ballads, as far as
rock goes. This new station will
hopefully give us an outlet for

include classic and new rock  harder rock artists, who currently
artists, with some heavier rock in  get no airplay at all.” MW
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FROM AIRPLAY TO A HIT!

Europe's Most Gomprehensive
Airplay Reporting System
For European Hit Radio |

a new weekly fax service by Music & Media
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Music & Media has created a convenient service to record

company executives who are seeking the latest information g MUSIC
about radio airplay on their product: TrackFax. : ©© @ p© D\q :
»”
Subscribers to TrackFax receive a weekly print-out by fax, : Please send me more info on TRACKFAX! :
listing which influential European radio stations are and which [ Company:.....cccoeecieieeee e I
ones aren't playing their record(s). Music & Media collects
this airplay information from over 200 stations each week and | [970] 01 7= (o1 U PRT ORI |
classifies it according to the airplay rotation being given and I Address: |
the 528 O M8 aatior plsying the-SoMER I o e B e I
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Many label executives frequently comment that airplay | Postal Code: |
information provided by stations or ofher Seurces is hot i :
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you to instantly identify where your airplay is coming from I Phane l
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TrackFax, please rett.Jrn- the coupon. Yo-u ywll then receive a | Music & Media, Rijnsburgstraat 11, @3@
brochure with all details including subscription rates. | 1059 AT Amsterdam, Holland 1
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Newsmakers

Profile

B FINLAND: Eero Hyvonen
has been named programme
director of general format Radio
City/Helsinki. He replaces Juha
Tynkkynen, who has been
named chairman of the board at
Helsingin Paikallinnen Radio
Oy, the production company of
Radio City. Hyvonen was for-
merly editor-in-chief at City Mag-
azine. Meanwhile, Markus
Vainio has been appointed Radio
City's new head of music, replac-
ing Axa Sorjanen, who has
reportedly left to join pubcaster
YLE's EHR Radiomafia.

B FRANCE: Private national
ACE net RFM programme direc-
tor Jean-Paul Michel has left the
network. He is replaced by Jean-
Francois Latour. Michel can be
reached at 37 82 16 76

B FRANCE: Dany Mouton, 44,
has been named marketing direc-
tor of wholesaler Cogedep. He
previously worked in different
record companies, including Car-
rere, Ariola, Trema in sales or
marketing positions. During the
past three years, he has been
director of EMACOM, a compa-
ny specialised in merchandising
and sales promotion.

B GERMANY: Thorsten Reu-
ber has been appointed product

manager at Phonogram. He will
be working with national acts
Petra Laser, Stephan Eicher,
Rainbirds, Die Seuche, Stephan
Remmler and Yello.

B GERMANY: Horst Bork has
taken over as MD of Munich rock
format station Radio Xanadu.
He replaces Giinther Léffler,
who left the station at the end of
January.

B HOLLAND: Andre de Raaff
was appointed president of
Arcade Europe on February I.
Raaff joined the company on Jan-
uary 1 1990, starting out as MD
of Indisc and Arcade Music Pub-
lishing. He will be responsible for
all Arcade operations in Europe.

B SWEDEN: Former Sony
Music Sweden artist marketing
director Hakan Krantz has been
appointed artist marketing man-
ager at Virign Sweden.

B UK: Annrae Fitzgerald has
been appointed as regional pro-
motions manager at Sony Music
for the southern region.

Send all information on appoint-
ments, plus photos, to Julia Sulli-
van, at the Music and Media
offices in Amsterdam.

Generational and lifestyle targeting are some of

the key marketing buzzwords of the late '80s and early
'90s. By embracing those concepts, rock-oriented
EHR Radio Energia has in two years emerged—very
profitably—as Lisbon's number three station and
number one EHR with a 6.0% cume share.

Launched in Lisbon (popula-
tion 3 million) on April 8, 1991,
Energia set its sights firmly on the
15-34 demo in an already crowded
market (20 FM stations). The capi-
tal has no mainstream ACE or typ-
ical AOR stations, and T.S.F.
Radio Jornal is the only News/
Talk. Instead of exploiting those
niches, Energia went head on with
with three other EHRs: Radio
Cidade, RFM and Super FM.

About 90% of Energia's listen-
ers are under 34 and 75% under
25. Comments co-programme
director/ production director Ser-
gio Noronha, "We talk to our lis-
teners about things they really
want to know, like surf reports and
nightlife. Our news service is
much more oriented to our demo
than any other in Portugal."

Energia takes the lead in being the official radio
station for major concert tours, such as Michael
Jackson and Dire Straits in 1992 and Metallica and
Def Leppard this year. It also works with the major
movie companies to participate in the local premiere
of films that appeal to the station's demo.

Keeping a tight rein on its playlist has also served
Energia well. Says Noronha, "Research is critical. If
you don't pick the right titles and balance the right
mood for your format, you loosg your identity—

which is where many of our competitors go wrong."
Energia's head of music is actually made up of
five people-each with an area of expertise—with
25-year-old GM Nuno Santos having final say.
A recent Energia playlist included: (A rotation)
Lenny Kravitz's Are You Gonna Go My Way, PM

Dawn's Plastic, Sunscreem's Pressure (B rotation),

Programmer
Of The Week
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Sergio Noronha
Radio Energia
Spain

Dan Baird's The One I Am, Jude
Cole's Just Another Night and
Living Colour's Leave It Alone.

Energia claims to be the first
station in Portugal to have a tight
playlist and heavy rotation. Each
week about 85% of the total out-
put is based on a 75-title playlist.

Supporting new bands has
proven invaluable in the station's
relationship with record compa-
nies and reinforced its image. "In
the first month the labels didn't
know if they could trust us," says
Noronha. "In the second month
they were sure of it."

Now Noronha says the station
nearly always gets the first call
for artist promotions and inter-
views. Energia was the only Por-
tuguese media outlet sent to New
York for Mick Jagger's concert

showcase for his new album Wandering Spirit.
“Most of us at the station are people that are real-
ly known in the Lisbon area,” says Noronha. "People
trust us about our musical choices when it comes to
new bands. We are now the opinion makers."
Noronha began his career in 1983 at EMI Music
Portugal in marketing and promotion. He joined the
station after serving as producer at pubcaster RDP's
EHR Radio Comercial FM and another stint at EMI
as label manager.

Steve Wonsiewicz

Denmark: Undergoing A Radio Revolution

by Michael Ritto
Radio promotions is considered a
standard part of the work at most
record companies, and we at EMI
Medley are no exception, consid-
ering radio an important part of
our promotion campaigns. But the
radio landscape in Denmark is far
from easy to steer around at the
moment, and several steps still
have to be taken before Danish
radio can work to its full capacity
for the benefit of broadcasters and
radio companies alike.

Although radio has until recent-
ly been a relatively unsophisticated
market in Denmark, two recent
moves have radically altered the
radio landscape here, and will
hopefully speed up the develop-
ment towards a good quality and
commercially healthy system: a)
the arrival of commercial radio,
and b) major restructuring of the
national broadcaster.

Until recently the airwaves
were monopolized by the public
broadcaster Danmarks Radio; P1
sending news/talk and cultural pro-
grammes, P2 sending out classical
music and P3 broadcasting MOR
music. This monopoly changed in
1986, however, when commercial
radio was legalized. After that, 250
local stations were launched, and
within a few years a handful had

8

established themselves as profes-
sional  operators, such as
EHR/ACE stations The Voice/
Copenhagen, Radio Uptown/
Copenhagen, Radio  Viborg/
Viborg and Radio Horsens/Hors-
ens. The rest produced
somewhat more ama-
teur, less targeted pro-
gramming, while
some continued on a
non-commercial basis -
producing what we

call "grass roots"—political and
religious broadcasting.

Danmarks Radio's program-
ming soon changed in response to
the increasingly popular new oper-
ators. However, its programming
became so mixed that no one ever
knew what to expect from the sta-
tion. Broadcasting could start with
MOR programming and news in
the morning, and then move on to
punk and hip hop in the afternoon.
The pubcaster was rapidly loosing
listeners to the big locals. This led
to another phase of changes at the
public broadcaster in 1992; P2
added MOR to its classical pro-
gramming, while P3 was free to
play EHR and rock. Considering
that Danmarks Radio was an
established national institution
employing thousands of people,
the change from MOR program-
ming to include rock and alterna-

g

tive music was a radical move, and
a considerable achievement. More-
over, as a pubcaster, P3 enjoys a
luxury the commercial stations
don't have—being free to take
more risks and to programme more

oRrRUM

alternative music.

These are mammoth changes,
and I fully support them, but we
still have a long way to go before

Michael Ritto is MD of EMI
Medley, launched on January, 2,
1992, following the acquisition
of Danish independent Medley
| Records by EMI Music.

the pubcaster/local commercial
balance is right and radio can play
its strongest role. First, although
formatting is becoming more and
more common on both local and
national stations, it remains diffi-
cult—apart from in the
cities—as there is not
enough advertising to
support them. Some
claim it has created
clearness, while others
feel formatting jeopar-
dizes new music. If formatting is
done properly it is a good way of
making radio. It prevents hits from
being over-exposed, and it gives
PDs the chance of playlisting
things the DJs would not normally
play. All in all formatting is great
for listeners, artists and the record
industry.

Secondly, the local stations
share very low-powered FM fre-
quencies, which creates a chaos of
different programmes being broad-
cast one after the other. We should
arrive at a situation in Denmark
where stations have their own fre-
quencies, broadcasting 24 hours a
day. This would allow some 40
commercial stations to develop
into ¢ommercially viable profes-
sional operators, leaving the grass
roots operators to continue on their
own frequencies. There should be
at least two good stations available

in any part of the country—Dan-
marks Radio and a regional sta-
tion. Frequencies are currently so
weak that local stations have very
limited reach. Even The Voice
doesn't reach the whole of Copen-
hagen.

Commercial operators could
also be supported if they were
allowed a certain amount of net-
working, sharing celebrity inter-
views or grouping together to take
national advertising campaigns.

Another major area which
needs serious consideration is the
amount of airplay given to national
music. P3 played a lot of national
music, but has now dropped its
support by around 6%. It is P3's
responsibility as a national broad-
caster to support this kind of repe:-
toire, and we at EMI-Medley cer-
tainly hope they will not forget
this.

As a record company we have
always taken radio very seriously.
EMI-Medley was even the first
record company in Denmark to
have a full-time radio promoter.
This has turned out to be a reward-
ing decision, as radio has helped us
in breaking new artists like
Michael Learns To Rock and
Maggie Reilly in Denmark. I sin-
cerely believe that over time, and
with radio improving daily, our
ties will only grow stronger.
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RADIO PROGRAMMERS: If you are interested in receiving the promo CD

RECORDS

of this artist, please call Inez at Music & Media, tel. (+31) 20.669 1961.

L ifting scraps from everyday life and turning them into beautifully
simple songs is how Suzanne Vega has made her name. Hailed at first
by critics in hometown New York as the new Joni Mitchell or a female
Bob Dylan, she was soon widely known as the sensitive woman with the
guitar. To the singer's initial surprise it was however a dance sampled
version of her a capella Tom's Diner by DNA in 1990 that brought her
music high in the charts. Was this a sign to move upbeat? Whatever it
was, it in no way distracted the singer from the quality she had been
producing, but rather convinced her of the endurability of top class song-
writing. The fourth album 99.9F° is a move away from wistful solos to a
range of various styles and vibrant numbers produced by arch craftsman
Mitchell Froom of Elvis Costello, Los Lobos and Crowded House
fame and was picked out in many published end-of-year lists as one of
the best albums of 1992. In the words of Sunday Times critic Robert
Fandall, "My overall grand prix winner of the year was Suzanne Vega's
certainly underrated 99.9F°. Seldom have songs of such acute lyrical

A MUSIC & MEDIA ADVERTISING SUPPLEMENT

intelligence been given such a thorough going-over in the studio." The
snow-pure voice remains the same, but this time backed by colourful and
imaginative instrumentals. The first single Liverpool combined a haunting
verse with a spinning refrain, 99.9F° was a hark-back to the sparsely-
orchestrated melody; Blood Makes Noise was a witty pulsing number,
while the fourth single to be released from the aibum is by far the
catchiest and most "accessible"; the swinging When Heroes Go Down is
ideal for programming at any time of the day. Says A&M international
marketing director Bert de Ruiter, "This album is dramatically different
from previous albums, so we wanted to make the change gradual for
radio. Liverpool was gentle, very like her previous albums, just as is
99.9F°; Blood Makes Noise was more modern, however, and Heroes Go
Down is much more poppy. Things have been very groove-driven rather
than song-driven recently. But | believe people like good songs, and we

322 dbsnuer:gd:;);fee a move back towards -;‘/] u» );l (;,
MEDIA
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Marketing The Music

Once Again Sting Wraps

Radio Around His Finger

Radio hasn't lost its faith in Sting, as is besr
indicated by holding the number I position
in M&M's EHR Top 40. Last week "If 1
Ever Lose My Faith In You," the first single
of his fifth solo album "Ten Summoner's
Tales,"” finally knocked Whimey Houston
off the top slot after a nine-week reign.
With a handful of single candidates on the
album plus his upcoming lengthy European
concert tour in March and April, Sting is
bound 10 be doing his thing quite often this
year.

by Robbert Tilli

Sting hasn't only wrapped radio around his
finger again; he has also can't stand losing
his original fan base. The maxi single was
issued in two versions, both containing

Holland Sings Along With

three breath-taking "unplugged” versions
of old Police and solo tunes. Justifies
A&M international marketing director
Bert de Ruiter, "For the fans it means get-
ting their money's worth, seeing that for a
reasonable price one buys seven titles, of
which only the lead track is doubled. That
works fine, especially in Germany."

Such bonus tracks are hot items nowa-
days: there's another extra track
(Everybody Laughed But You) on the
European version of the album-—all togeth-
er actually making 12 instead of Ten
Summoner's Tales. "That's the industry's
weapon against parallel import." explains
De Ruiter. "With the existing price differ-
ences, you have to do all that's possible to
make your product more attractive.
Retailers love it, while radio programmers
get an extra option. Another thing in our
strategy is that we go out one week before
the US-—March | as opposed to March 9."

The album will be released on LP, CD,
cassette, DCC and on video. "Apart from
the bonus track,” continues De Ruiter,
"every track is filmed at Sting's home. That
comes out handy, because we can virtually
decide to make each track a single. We can
easily create a clip around this video
footage. That comes out handy when Sting
won't be available because of his heavy
touring and promo schedule.”

Another remarkable step in marketing
Ten Summoner's Tales—the title is word-
play on Sting's real name Gordon
Sumner—is the fact that A&M bought TV

advertising time on cable station
Eurosport. De Ruiter sees great advan-
tages in this. "Of course we will continue
advertising in rock magazines," he says,
"but it's a bit like preaching for your own
parish. On Eurosport we hope to reach new
audiences—people who tune in for a big
tennis tournament, for instance. Such peo-
ple won't start zapping channels at any
moment.

"Sting's album will appeal to a wide
audience, and it's our task to let everybody
know the album is out. In Germany, point-
of-sale material is supplied to every public
record shop instead of the usual selection
of the 'big guys'."

The music on the album has got every-
thing to tulfill this prophecy. To begin with
it has a far more cheerful tone than its
introspective predecessor The Soul Cages
out of 1991. There's a beautiful remake of
Sting's last year summer hit Ir's Probably
Me (off the OST "Lethal Weapon Ii1"),
with Eric Clapton's guitar being replaced
for Guy Barker's trumpet.

Can Sting still rock? The positive
answer is to be heard on the track She's
Too Good For Me with a Rolling
Stones/Slim Harpo "Shake Your Hips"-
like boogie rhythm. ACE stations looking
for something more “continental” should
try the French-flavoured Heavy Cloud No
Rain. Enhanced with a Spanish guitar, the
smoothly swinging song Shape Of My
Heart, is the best track to add in the forth-
coming romantic season.

Roots Syndicate

m "Let's face it, reggae is a
perfect vehicle for recy-
cling catchy tunes of the past,” comments
Polydor Holland A&R/marketing director
national product Paul Brinks on Holland's
current number | hit single. The Horton
Vaughn-written classic Mockin' Bird Hill
in Roots Syndicate’s sunny rendition has
the same effect as Inner Circle's Swear. It's
reggae with a high "sing-a-la-la-la-long"
factor.

Brinks was living on the brink, having to
work twice as fast because of the immedi-
ate radio response to the song. "With only
six CD-worms pressed we already got 14
plays in one week on Het Station/Radio
3/Hilversum before the actual release. Next
it was powerplay, and the week after it was
the highest entry in the singles chart for
years [at number 11]. In only four weeks
time we had a gold single [50.000 copies ].
"To transform this song to reggae is a bril-
liant idea. There's nothing wrong with it;
everybody is looking for that one golden
tune. With Inner Circle's recent success in
mind our hopes are high that this will also

work abroad.”

According to Brinks, the recipe of this hit
is quite simple, having little to do with the
fact that the song is also used for a TV spot
of an insurance company. "The only way to
sell records is still to get played on the
radio. And that's what we have achieved;
we've got tremendous radio support.” This
means justice after all for Roots Syndicate
that has toured itself insane over the past
years with two independent album releas-
es—Check It and Nude And Gentle.

M Signed to Polydor.

M Publisher: Peer Music.

B Management: Intertune/Hilversum.

B New album: (rba) out in April.

B New single: Mockin' Bird Hill released
on January 18; currently, it is at number |
in Holland and at 59 in the Eurochart.

M Recorded at Black & White/IImuiden.
M Producer: P. Anneveldt/W. Kicken.

B Concerts: From April the band will on a
Dutch tour.

M European releases: The single is out now
in the Benelux, Germany and Spain.

M It's party time again! On March 29 Is
It Like Today?, the new single by the
World Party will be released. Based on
Bertrand Russells The History Of
Western Philosophy, it is the first single
from the forthcoming album Bang that
will be out with a "bang” on April 26.

M Return of the "lost son.” Original Big
Country drummer Mark Brezicki is to
rejoin his old mates. Although he record-
ed with them on their last album in 1991,
he has not played with the group since
quitting in 1989. Also, he is not featured
on the new album The Buffalo Skinners.
B Till Death Do Us Part, Métley Criie's
first album with new lead singer John
Corabi (ex-Scream) is slated for late
spring/early summer release (Elektra).
Former Criie singer Vince Neil antici-
pates all this with his solo debut Exposed
on Warner Brothers in April.

M Ex-Fabulous Thunderbirds guitarist
Jimmie Vaughan—the older brother of
the late Stevie Ray—will be releasing
his first solo album late next summer.

M Following earlier parodies on the Sex
Pistols and the Rolling Stones, French
band 4 Beadochons Dans Le Vent
(Remark) have now tackled the reper-
toire of the Beatles. Wrapped in a "Sgr.
Pepper" sleeve, they do fun versions of
songs like Lucy In The Sky With
Diamonds (as "L'Usine In The Sky") and
Paperback Writer ("Pas d'Papier Water",
or "no more toilet paper”).

B Long time, no see. Terence Trent
D'Arby is about to resurface. The April
release single Do You Love Me is his
first sign of life in quite some time, and
it's pretasting the new album Svmphony
Or Damn, out in May on Columbia.

France Bows For Pow Wow

m A capella is hip again,
and it is spreading out
from various directions. Shai's If I Ever
Fall In Love crossed over from the US,
Zap Mama from Belgium is now rapidly
gaining ground in Europe, while Die
Prinzen have a solid base in the GSA terri-
tories. In France the beauty of just vocals
has been (re)discovered via Pow Wow, a
quartet that enjoyed a number 1 hit single
with Le Chat for six consecutive weeks in
the summer of 1992.

Its follow up Le Lion Est Morr Ce Soir
("The Lion Sleeps Tonight") managed to
do the same in December (four weeks),
while the third, Devenir Cheyenne, is on its
way to the top. All singles are selected
from the bilingual (French/English) debut
album Regagner Les Planes, a fine variety
of styles. It consists of originals and ver-
sions of songs that have already proved
themselves like the New Orleans R&B
classic Tko Iko and the Richard Berry
composition Louie Louie. The latter song is
one of the most covered tunes in history-—
mostly in a desperate garage rock outfit—
but probably never in such an attractive a
capella jacket.

For Remark international exploitation

manager Sophie Bramley, the success of
Pow Wow is a matter of "variety is the
spice of life. Tt is so different to anything
that the French people are used to. There's
no such thing as an a capella tradition here,
and I guess that's what did it. Normally it
takes ages to break a new act, but this time
it happened incredibly fast. We didn't need
an expensive campaign; it all came down
to radio, and especially the influential
major networks like RTL, Europe 1, Sud
Radio and RMC."

M Signed to Remark.

M Publisher: Peekabo.

B Management: Robert Dialek/Paris.

B New album: Regagner Les Planes
released on March 17, 1992. At presstime,
it is number 6 in France and at number 51
in the European Top 100 Albums.

B New single: Devenir Cheyenne released
on March 8; the current single Le Lion Est
Mort Ce Soir is still holding at number 10
in France and number 60 in the Eurochart.
B Recorded at Doktor Zabop/Gimmick/
Davout/Paris.

B Producer: Pow Wow/Steve Prestage.

B European releases: Spain, Italy, Austria,
Switzerland, Holland, Sweden and Finland.

Marketing The Music: Artists featured have achieved Top 15 chart status in their country of origin.
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New Releases

DINA CARROLL

This Time -A&M
PRODUCER: Nigel Lowis
Carroll is more than just a dance diva with
catchy repertoire. She can actually sing.
The best way to prove that is always the
ballad test, and she succeeds hands down.

EHR/D/ACE

DEACON BLUE

Will We Be Lovers - Columbia EHR/A
PRODUCER: Steve Oshourne/Paul oakenfold
Have a Scotch on the rocks and drink to
this Glaswegian band which never disap-
points, even after having implemented a
rougher edge to their pretty pop songs.

DEPECHE MODE

| Feel You - Mute A/R/EHR
PRODUCER: Depeche Mode/Flood

The "mode d'emploie” (instructions for
use) have changed a little bit, as RTBF
Radio 21/Brussels producer Christine
Goor realises, "On first hearing [ was
rather confused, because this was a much
harder, rockier Depeche Mode than we've
come to know, but we play it once a day."

DIGABLE PLANETS

Rebirth Of Slick {Cool Like Dat) - Pendulum  D/EHR
PRODUCER: Butterfly

Hip hoppers have picked up the cool atti-
tude of "52nd Street.” It's as if they rap on
top of the music that floats out of the club
windows into the streets. This male/female
duet could work like U.S. 3's Cantaloop.

DR. ALBAN

Sing Hallelujah! - SweMix D/EHR
PRODUCER: Denniz Pop/Douglass Carr
Pulling teeth is apperently not so painful
after all, because down at the doctor's a
gospel choir breaks loose on a dance beat.

GENESIS
Tell Me Why - Virgin
PRODUCER: Nick Davis/Genesis

EHR/ACE

You Can't Hurry Love showed Collins' -

abilites on a Motown beat. The
Rickenbacker 12-string guitar gives an
unexpected "Byrds go to Hitsville USA"
touch to this new single of which royalties
are donated to Red Cross Bosnia.

HEAVEN 17

[We Don't Need This) Fascist Groove Thang - Virgin
PRODUCER: B.E.F

Way ahead of its time, that's why this song,
first released in 1982, still works. If rascists

D/EHR

are still deaf to the-lyrics, then the Rapino
Brothers' up-to-date remix will make them
stumble and fall on the dancefloor.

MICHAEL JACKSON

Give In To Me - Epic EHR
PRODUCER: Michael Jackson/Bill Bottrell
Michael proved to be one of the first inter-
viewees not to give in to Oprah. En pas-
sant, he premiered the video to this won-
derful power ballad featuring Slash who
pulls his guitar like a mighty gun.

k.d. LANG

Constant Craving - Reprise ACE/EHR
PRODUCER: Greg Penny/Ben Mink/k.d.lang
This re-released title—a Brecht/Weil on
the prairie type of song—is likely to be
lang's first hit in the UK and in Ireland,
where it gets strong support from 2
FM/Dublin producer Willie O'Reilly. "It's
a direct result of the Brit Award she
received. Before we had Miss Chatelaine,
another track off the brilliant Ingénue
album on our playlist."

MONIE LOVE

Born 2 B.r.e.e.d. - Cooltempo
PRODUCER: Prince

Add a female rap to the classic Chic sound
of the '70s, and you got it. We love it.
Period.

D/EHR

SCREAMING TREES
Nearly Lost You - Epic
PRODUCER: Don Flemming
Seattle fanatics, we give you the tools, you
finish the job. Make a hit out of the best
track of the Oblivion album. Rhythmically,
it fits perfectly with UK's indie sound. As a
bonus get three SmalbkFaces covers.

A/R/EHR

THE CANDY SKINS
Fun2 - Geffen
PRODUCER:Pat Collier
A logical title for this guitar-driven indie
band's second album. It's a collection of
unquestionably joyous melodies in the
same vein as Jesus Jones, and with a front-
man—Nick Cope—who has a liquid quali-
ty to his voice reminiscent of the Smashing
Pumpkins. This Oxford-based outfit sings
about teen life with nostalgic vehemence,
meanwhile retaining a buzzsaw edge to
their urban pop. Try the powerful title
track; it's bound to get airplay.

A/R/EHR

BRYAN FERRY

Taxi - Virgin EHR/ACE
PRODUCER: Bryan Ferry/Robin Trower
Five years after the Béte Noire album, the
sharpest dressed man in showbiz Bryan
Ferry returns on the scene with a cover
album. All the songs are worked out in a
way that almost makes new songs out of
them. First single is an almost unrecognis-
able version of Screamin' Jay Hawkins's /
Put A Spell On You, as we know best from
Creedence Clearwater Revival.
Desperate blues is replaced by restraint
anger, and fun by reservation, as you might
find out when you listen to Ferry's version
of the Shirelles bubblegum pop tune Will
You Love Me Tomorrow. The traditional
Amazing Graze has most airplay potential.

LIVING COLOUR

Stain - Epic R/A/EHR
PRODUCER: Ron Saint Germain/Living Colour
| Tapping society's vein, Living Colour's

ROBERT FERRIER

Love Guaranteed - Contribution (UK}
PRODUCER: John Keenan

How far north do you have to go for a con-
temporary dose of "northern soul?" To
Glasgow to be precise, and you get it guar-
anteed, poppy and straight from the heart.
Contact John Keenan at telffax: (44)
41.357 4980.

DAVE HOLE

The Plumber - Provogue (LP} (Holland)
PRODUCER: Dave Hole

With the metal bottle neck wrapped around
his finger this Ozzie bluesman surely
knows how to plumb the strings of his gui-
tar. You Don't Have To Be Pretty To Sing
The Blues is purely fireworks. Contact Jan
van der Linden at tel (+31) 10.442 4022;
fax: 10.442 4080.

PAUL K

Blues For Charlie Lucky - SilenZ (LP) {Holland)
PRODUCER: K/Schmitt-Zijnen/White

If there was a prize for "most productive
songwriter of the moment," than it should
go out to this guy. This is his fourth album
in only one year's time! Luckily he's not
the type that confuses quantity and quality.
All 14 tracks are top rate, especially John
Riley. Contact tel: (+31) 20.662 2735; fax:
20.662 9580.

LEGACY OF SOUND

Holy Groove - Ricochet (LP) (Sweden)
PRODUCER: Bag/Snowman/Gerry
DeVeaux/StoneBridge

Sanctified BPM, "it's all in the grooves" as
they said in the old days. This Swedish out-
fit will definitely cause a bidding war for
their testament of pop/dance. Contact tel:
(+46) 8.660 0100, fax: 8.660 8088.

RICH MINUS

Borderline Blues - New Rose (LP) (France)
PRODUCER:

Once again New Rose takes care of the for-
gotten rockers. As the title suggests Minus
practises a little bit of everything; country,
folk and piquant Tex Mex. Gray Day is the
kind of magnificent "West Texas" tune 2 la
Guy Clarke. Contact tel: (+33) 1.4960
0099; 1.4960 0505.

AGUSTIN PANTOJA

Agustin Pantoja - Zafiro (LP) (Spain)
PRODUCER: Agustin Pantoja

While you're looking forward to the sunny
Spanish beaches, you can kill the time with
the music of this relaxing singer. The first
single No Discutamos features James
Harran—Madonna's guitarist on her last
tour. Contact Alida Genta Fierro at tel:
(+34) 1.541 9424; 1.542 1410.

palet provides the listener with some harsh
and colourful ear wax, painfully conscious
their messages are hard to misunderstand.
Sparsely interspersed with some strange,
compelling and synth-driven moments such
as Nothingness, which lazely swings over a
rather frantic rhythm track, or the noise and
sample-driven accompinement of Hemp's
distorted spoken words. Already obvious in
the first single release Leave It Alone, their
sound has become much harder and at
times crosses deep into trash and hardcore

territory. New bass player Doug Wimbish
adds a solid anchor while at the same time
providing more elasticity, perfectly blend-
ing with Vernon Reid's virtuoso solo out-
ings, often reminiscent of Hendrix's more
atonal and poly-rhythmic moments.
Although not for the meek, Living Colour
has made an album which will undoubtedly
go down as a classic renaissance album of
black rock music.

ALEXANDER O'NEAL
Love Makes No Sense - Tabu/A&M
PRODUCER: Various

O'Neal is working up sweat again on the
dancefloor, and just at the moment when he
really starts dripping, the soulman shifts
easily to ballads. Home Is Where The Heart
Is is an excellent track for romantic night-
time radio. Even more is his respectful
interpretation of the Louis Armstrong
evergreen What A Wonderful World, proba-
bly currently the most popular tune to be
covered. Miss World did it, and it's the
present number 1 hit in Portugal for the
illustrious duo Nick “Cave & Shane
MacGowan

D/EHR/ACE

ROD STEWART

Llead Vocalist - Warner Brothers EHR/ACE/R
PRODUCER: The Faces/Trevor Horn
Releasing a CD which is partly a sampler
of earlier works and partly a collection of
new recordings seems to be an interesting
idea. The oldies are very well-chosen, even
digging in old material recorded with the
Jeff Beck Group and the Faces, represent-
ed by the blues song I Ain't 