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Virgin Radio Launch
Impacts UK Programming.
Swiss Talent Resists Anglo-
American Domination.
See Pages 4 & 1 1 .
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NASHVILLE, GERMANY - MCA Germany stuck a hand out to wel-
come Vince Gill to Munich last week. Part of MCA's "International
Nashville Music Campaign," Gill's new single "I Still Believe In You" was"
recently a CD insert in M&M. Pictured (l -r): MCA Music Germany head
of promotion Katharina Lundahl, MCA Germany MD Heinz Canibol, Gill,
MCA Nashville chairman Bruce Hinton and manager Larry Fitzgerald.

Manderstam Plan
Wins In RFM Bid

by David Roe

French ACE net RFM will con-
tinue to be owned by its president
Andrew Manderstam along with
staff and other shareholders pro-
posed in. the "Manderstam Plan."
The announcement was made by
French broadcasting authority the

Sony Hungary
Targets Radio

by Machgiel Bakker

Following earlier launches by
EMI, BMG and Warner, Sony
Music has now officially opened
up an affiliated company in
Budapest. The Sony Music
Entertainment (Hungary) Kft.
company is headed by MD Mal-
colm Carruthers who is oversee -

(continues on page 25)

CSA on April 21, putting an end
to seven months of speculation
over the future of the station.

The CSA based its choice on
the belief that [the plan] would be
the most likely to ensure the con-
tinuity of the station's format, the
effectiveness of the existing team,
and the fact that it would main-
tain the existing balance on the
French airwaves. The decision
was made on the proviso that the
company will only put itself for-
ward as a candidate for frequen-
cies in category D (national
music network broadcast through
unmanned local transmitters),
guaranteeing that it will not
broadcast local advertising.

Manderstam was very relieved
at the outcome, saying "We are
obviously very pleased in that the
independence of the network is
now assured. By opting for our
plan the CSA has put into prac-

(continues on page 25)

Radio Authority
Studies Radio 1
Privatisation

by Mike McGeever

Independent radio's regulatory
body the UK Radio Authority
has commissioned a feasibility
study on the prospect of turning
pop/rock national service BBC
Radio 1 FM into a commercial
network. The study, announced as
the Authority joined the debate
on the future of the licence fee -
funded BBC, will examine what
impact a commercial 1 FM would
have on the independent sector
and whether it would boost com-
mercial radio's weak 2.3% share
of the total UK advertising pie.

According to the document,
feasibility rests on two major fac-
tors: whether total radio advertis-
ing (which now stands at £139
million-app. US$37 million-
per year) would be sufficient, and
whether strong competition from
a 1 FM format would increase the
industry's share of advertising and
drive down rates, threatening the
viability of some services.

The transfer of 1 FM's format
to the commercial sector would
clearly produce a "quantum leap"
in the share and reach of commer-
cial radio, the Authority contends.

(continues on page 25)

EMI Continues First
Quarter Chart Reign
EMI Music leads M&M's 1993
first quarter European Top 100
Albums chart share survey with
21.9%, up from 20.4% over the

European Top 5
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first three months of '92. BMG is
positioned second (19.2%, down
from 19.9%), followed by Warn-
er Music, PolyGram and Sony,
the same ranking as over the
same period last year.

The five major record compa-
nies combined take up 88.2% of
all European album chart shares,
up from 84.6% last year, leaving
less room for the independent
labels. The most successful Euro-
pean album released on an inde-
pendent is Erasure's Pop! The
First 20 Hits through Mute.

Almost 25% of EMI's Euro-
pean album reign is attributable to
two albums by Genesis-the live
sets The Way We Walk (The

(continues on page 25)

Singles Up 5%
In Germany

The German music industry
rose 2.5% in value in 1992,
according to figures announced
at music organisation BPW's
annual conference in Hamburg
Thursday, April 22.

The German music industry
stands at DM4.140 billion
(app. US$2.5 billion), up from
DM4.04 billion last year. Units
dropped 8%, however, from
231.8 to 213.1 million in 1992.

The great surprise in BPW's
figures this year is the turn-
around in singles, which rose
5.1% in units to 26.7 million.
As expected, vinyl is dead,
with only 4.9 million units
shipped in 1992, down from
last year's 23.4 million.

The CD format-now
accounting for 75% of the mar-
ket-has grown by 20.8%,
booking in at 125.9 million
units. Album shipments
declined 9.7% this year to
186.4 million units, showing
the increase of the CD couldn't
compensate for the drop of
MCs and vinyls formats. MW

No. 1 in EUROPE
European Hit Radio
DAVID BOWIE
Jump They Say
(Arista)

Eurochart Hot 100
2 UNLIMITED
No Limit
(Byte)

European Top 100 Albums
DEPECHE MODE
Songs Of Faith & Devotion
(Mute)
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now on tour in europe
April
25th Hanover, Music Hall
27th Frankfurt Alte Oper
28th Koln, E-Werk
30th Glasgow, Barrowlands

May
1st Glasgow, Barrowlands
3rd London, Royal Albert Hall
4th London, Royal Albert Hall
5th Birmingham, NEC
7th Manchester, Apollo
10th Gothenburg, Concert House
11th Lund, Olympan
12th Copenhagen, Falkon Theatre

14th Bergin, Maxim
15th Stavanger, Folken
16th Oslo, Sentrum
18th Stockholm, Circus
20th Helsinki
23rd Utrect, Music Centrum
24th Paris, La Cigale
25th Antwerp, Queens Theatre
27th Hamburg, Stadpark
29th Rock at the Ring
31st Vienna, Danube Island

June
2nd Munich, Circus Krone
3rd Koblenz, Rheim-Mosel-Halle

4th Nuremburg, Serenadenhul
6th St. Wendel, Sallbau
7th Mannheim, Masensaal
8th Ludwigsburg, Forum
10th Zurich, Concert House
12th London, Fleadh
13th Roma, Teatro Tendo
14th Modena, Vox Populi
15th Milano, Rolling Stone
17th Barcelona
18th Madrid
19th Lisbon, De Deportees
26th Glastonbury
27th St. Gallen



News

Europe Developpement Shuffles
Domestic, Foreign Management

by Julia Sullivan

FRANCE
Europe Devel-
oppement, the

international developement arm of
French group Europe 1 Com-
munications is reorganising its
domestic and international man-
agement structure in an effort to
minimize the effects of recession.
In what Martin Brisac, GM of
Europe Developpement and presi-
dent of its French ACE/gold net-
work Europe 2 calls a classical
restructuring aimed at increasing
efficiency, responsibilities for
international and French affairs
will now be divided between three
operation directors, who will report
directly to Brisac.

Former programming director
at Montreal's Cite Rock Détente
Guy Banville will start on June 1

as programming director for
Europe 2, and programming super-
visor for the other countries; Main
Perez becomes operation manager
for France, moving from his posi-
tion as head of affiliate relations,
while a new position of head of
international operations has been
set up to supervise international
operations. The post is expected to
be filled within two weeks.

The move follows news of the
departure of former programming
director Marc Garcia, who is
leaving for personal reasons.
"Marc had done a remarkable job
in creating a basis for success of
Europe 2," says Brisac, who adds
that Garcia will be advising the
shareholders and GM of
Frequence 1, the full -service
national service awarded for the
new Czech Republic, due to launch

LETTER TO THE EDITOR

Dear Sir,

In your article about Radio 1 (M&M, April 17). you quote Paul Robin-
son saying that the playlist "is becoming more upfront and distinct from
ILR... acts like Sub Sub are only played by Radio I, even hits like Shag-
gy. ILR is still quite frightened of them."
Paul obviously has not been listening to ILR. Sub Sub was first played by
London's Kiss FM well before its official release and has now been
playlisted for over eight weeks. Similarly, Shaggy was played by Kiss,
Choice and WNK before last Christmas. And its not just the London ILR
stations who support upfront sounds: Birmingham's BRMB recorded live
sessions by UB40 before they had a record deal and the Scottish ILR sta-
tions broke Wet Wet Wet well before Radio 1 gave them airtime. The
same Scottish stations now give Runrig regular daytime airplay.
Stations like Kiss are required to play new material as part of their
Promise of Performance. Even where this is not a formal requirement,
ILR stations have a track record of doing so and are rightly proud of their
achievements in bringing new talent to their listeners' attention.

Yours sincerely,

Mike Phillips
Regulation Officer
The Radio Authority
London

on October 10.
The main reason behind the

changes is to improve revenues by
being more organised, says Brisac,
although the rapid growth of the
company was making it increas-
ingly necessary to have one person
responsible for international devel-
opment. Brisac continues to over-
see both international and domestic
operations.

Perez's priority will be to help
local affiliates fight against the
recession hitting local markets.
Ways to save money and increase
revenues may include increasing
sales staff to sell advertising for
some stations, introducing new
ways of organising sales, more
promotional joint ventures and
exchanges with other media. There
are no plans to cut staff.

Although declining to give
details of media exchanges. Brisac
cites an event in St Petersburg as
an example of the type of program-
ming exchanges Europe 2 stations
will be taking part in. "Europa
Plus/St Petersburg is organising a
special event called 'White Night'
on June 21, when St Petersburg
has 24 hours of daylight. We are
broadcasting a contest on every
one of our stations in Europe, and
the winners will be flown to St
Petersburg to take part in the cele-
brations." There will be more than
just a few winners, he says, esti-
mating that UK radio operator
Allied Radio will send around 80
people.

As far as programming at
Europe 2 is concerned, Brisac
comments that Banville's first pri-
ority will be to carry on what Gar-
cia had done. "Europe 2 doesn't
need any surgery. The most impor-
tant thing for him is to take the
time to see which direction French
radio is going. Banville made a
beautiful success of City Rock
Détente and he knows Europe very
well."

Nozema Loses Monopoly On
Foreign Channel Transmission

by Marlene Edmunds

HOLLAND Holland's
Supreme Court

has ended a long monopoly on
the establishment and operation
of transmitters in the country. The
court ruled that Nozema, the
Dutch group responsible for allo-
cating terrestrial radio and TV
transmitters, no longer has the
preferential right to transmit for-
eign commercial channels.

The decision is the result of

legal action brought against
Nozema by Dutch private broad-
casting company De Vrije Ether
and its founders Wouter Hins
and Peter Bernt Hugenholz. The
case was initiated to test access to
the Dutch airwaires for potential
commercial broadcasters.

As a result of the ruling, in the
future, any foreign commercial
stations being awarded a Dutch
terrestrial licence will be allowed
to operate indeperidently of Noze-
ma. It is unclear whether the deci-

sion will affect the freedom of
Dutch -based commercial broad-
casters to set up their own sta-
tions, but a spokesperson for the
Dutch transport and public works
ministry said media lawyers were
currently studying the ruling.

Formerly an integrated part of
the Dutch public broadcast sys-
tem, Nozema is now 59% govern-
ment -owned, 40% owned by the
Dutch public broadcasting system
the NOS, and 1% by Radio Hol-
land.

EUROPE AT A GLANCE
GERMANY: Castle Takes Over Buddah And Kama -Sutra
Castle Communications Germany has taken over the distribution of '60s
US labels Buddah and Kama -Sutra in the GSA territories. Included in
the package are artists such as Gladys Knight & The Pips, Lovin'
Spoonful, Ohio Express, Melanie and the Edwin Hawkins Singers.MW

GERMANY: POPKOMM '93 From August 19-22
The German music trade fair POPKOMM '93 is to take place August 19-
22 at Cologne's Congress centre. The event, now into its fourth year, is
claimed by organisers POPKOMM to be the second biggest music indus-
try meeting in the world. The patron of POPKOMM is the economics and
technology minister for North Rhine-Westphalia. MW

HOLLAND: Government Invests CD Pricing
Following the recent UK government inquiry into CD pricing, the Dutch
Ministry of Economics has started a similar investigation. The ministry
wants to find out whether the record industry is jointly keeping the prices
of CDs artificially high in order to thwart those retailers who are involved
in parallel import. Such joint agreements are against laws defending free
market competition. MB

HOLLAND: Veronica Supports Russian Radio
Dutch pubcaster Veronica is offering a Dfl 2 million (app. US$1 million)
loan to establish a Russian radio station. The news/talk station is the initia-
tive of Dutch journalist Derk Sauer, the publisher of English -language
daily The Moscow Times. Sauer expects the station to be profitable after
four to five years. MB

ITALY: Radio Settles For Performance Rights Agreement
Italian authors and composers society SIAE has reached a royalty agree-
ment with pubcaster RAI TV and radio stations which will net the society
with a predicted L100 billion (app. US$ 62.6 million) this year. SIAE has
also reached new royalty agreements with private national radio stations
Rete 105 and Radio Kiss Kiss. David Stansfield

NORWAY: Radio 1 Slowed To The Pole
Due to air transport problems, Radio 1/Oslo was forced to delay its trip to
the North Pole. It now hopes that, weather permitting, to broadcast from
the pole on April 28, 1993. It will start transmitting at 15.03 GMT with
greetings in Norwegian, English, French, Spanish and German. The
broadcast in between will be in Norwegian. Those wishing to tune in
should contact Leslie Goldsack, tel: (+47) 2.230 685. JS

SWEDEN: MNW Blitzes European Radio
MNW Records, Sweden's largest independent record company, is to
launch a pan-European radio promotion campaign starting April 28. The
campaign will start with the Wannadies' new single Cherry Man, which
will be mailed to both heads of music and individual pop/rock DJ's at over
400 radio stations throughout Europe. Meanwhile, the Cherry Man video
is to be sent out to MTV Europe, Superchannel, Musicbox in the UK
and Megamix in France. Ken Neptune

EMI TOASTS COVERDALE/PAGE ALBUM -Singer David Coverdale
recently came to the EMI offices in London to toast the new album
"Coverdale/Page" he has just released with guitarist Jimmy Page, cur-
rently at number 19 in the European Top 100 Albums. Pictured are (1-r):
Coverdale, EMI Music VP international marketing Chris Windle and EMI
Music head of promotion Mitch Clark.
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News
Stations Anticipate Virgin
Impact On Older Demos

by Mike McGeever

UK Many UK sta-
tions are adjust-

ing their playlists to include more
album tracks, while some have
totally revamped their formats in
attempts to stem the erosion of
older listeners predicted to follow
the April 30 launch of AOR Vir-
gin 1215 AM.

ACE/classic tracks 210
FM/Reading has axed rap,
techno and dance from its
playlist. The former EHR outlet
relies less on charts and singles
and more on music from the '70s,
'80s and '90s. Its emphasis on
classic tracks is evident, as often
the station comes out of news or
commercial breaks with tracks
from early Fleetwood Mac, Dire
Straits, Elton John or Boom-
town Rats. 210 FM is on the
same position on the FM band as
Virgin 1215 is on the AM band.

210FM, which now targets the
same 25-44 age group as Richard
Branson's national outlet, will
change its format because that is
what the market demanded,
according to the station's pro-
gramme controller Graham
Ledger. "Before we were 50%
chart driven. That just doesn't do
the business anymore. We are in a
very segmented market. We have
to be providing what our target

Have You Already

Ordered Your New

EUROFILE MUSIC

INDUSTRY DIRECTORY?

call: (+31) 20.669 1961

or fax: (+31) 20.669 1941

market wants. We are aiming at a
wide spectrum, but we have to
concentrate on the 25-44 year
olds." Ledger says it is too early
to tell if there has been a turn-off
factor concerning younger
listeners.

He claims the emergence of
Virgin was only one factor in the
station's decision to switch
formats on February 1. "We are
looking at the market place all the
time. It just wasn't Virgin. This
was planned sometime ago.
Virgin wasn't taken into con-
sideration more than anybody
else. We have 31 other services
which overlap into our TSA," he
says.

Johnny Beerling, controller
at BBC Radio 1 FM, which
recently added an album chart
show, concedes it will lose some
of the over -35 -year olds. "The
over 35s are the sort who will
defect. Radio l's mission is to
attract the 15-35 year olds as we
have outlined in our mission
statement. They are our core
audience."

Coincidentally or not, M&M's
monitoring of stations over the
past few weeks, including EHR
Capital FM/London, resulted in
a noticeable increase in the
number of album tracks played.

EHR and gold station
Picadilly Radio/Manchester PD
Mark Story claims his station's
addition of album tracks is the
result of in-house research, not
just the launch of Virgin. "I'm not
being complacent, but our playlist
and what we play generally is
determined largely by [research
system] BPR. That tells us what
we should be playing. There isn't
a mad scramble to add album
tracks because of Virgin, or for
the sake of it," he says, adding,
"We have consistently been
adding album tracks. Our reliance

SMILES FOR PATRICIA - Patricia Kaas was pictured with Sony
Music International president Paul Russell (I) and Sony France MD Henri
de Bodinat (r) recently at a Sony party held in Paris.

on the singles charts is almost
zero."

Story predicts the new
national service will chip away at
all the stations' older demo-
graphics, but more particularly
the other national networks.
"Virgin will take away from
everybody, including Picadilly.
Obviously we hate the idea of
losing any audience, but if it
broadens the market and adds to
the advertising revenue, it is a
good thing for the radio industry."
Story points out that recently
launched national services such
as Classic FM have taken
audiences from other national
services (such as the BBC) more
so than ILR stations. "I think with
Virgin this will follow suit," he
adds.

Story explains that the ratings
success of Dublin -based ACE
Long Wave Atlantic 252 is
partially at the expense of other
national broadcasters, including
BBC Radio 1 FM. Meanwhile, he
warns the stations that efforts to
meet Virgin 1215 head on by
tweaking or revamping formats
with album tracks, will be
damaging. Citing 210FM's format
switch, Story contends, "I think
that goes against the benefit of
Virgin. The benefit is that we
have to add more choice. If your
format is wrong now and doesn't
stand up, then it was wrong
before. It's a little late to start
reacting to something like
Virgin."

EAST WEST, NUCLEUS JOIN ON A&R - East West MD Jurgen
Otterstein and A&R marketing head national Klaus Ebert recently signed a
long-term contract with Berliner Nucleus to work on A&R in the Bundeslon-
der. Nucleus is represented by Jens Kuphal-producer for Nina Hagen and
Nena, and Michael Feeth, A&R manager at EMI/Electrola, SBK Songs
and EMI Music Publishing International. Pictured (l -r) are: Lawyer Jens
Schippmann, Feeth, Kuphal, Otterstein, Ebert and lawyer Frank Briibach.

Holland Introduces New
Neighbouring Rights Law
HOLLAND A neighbouring

rights law will
come into place in Holland on
July 1 this year. The law has been
drawn up by SENA, the organisa-
tion elected by the Ministry Of
Justice to control the collection
and distribution of funds.

The legislation will protect
record producers and performing
artists involved in records used
for commercial purposes (so-
called 'secondary use'), says
SENA MD Hans van Berkel,
while secondary rights cover the
use of illegally recorded material
for public use (on media, in bars
and restaurants etc.). "This law is
being introduced for the

protection of performing artists
and record producers in Holland,"
says Berkel. "Artists will now
have secondary rights, which they
didn't have before."

Holland is one of the last
countries in Europe to adapt a
neighbouring rights law --only
Belgium and Portugal still have
to do so. Comments Van Berkel,
"Now that we are part of the
European Community we are
obliged to ratify in line with other
EC countries."

SENA is working in close co-
operation with industry body
NVPI and the performing unions,
both of whom are represented on
the board of SENA. MW

CMA Meets In Frankfurt
by Miranda Watson

GERMANY
The Country
Music Associa-

tion (CMA) held its second quar-
terly meeting in Frankfurt on
April 16-17, following on from
its major industry seminar in
London last week. A reception
was held on April 15 for the lead-
ing directors of the German
music industry and members of
the CMA.

Comments CMA European
operations director Martin
Satterthwaite, "We held the
meeting in Frankfurt in
recognition of the importance of
the German music market and to
show our commitment to our
German colleagues. What's
happening with country music in
Germany is similar to the
situation in the UK -labels are
looking closely at individual
artists rather than marketing them
specifically as 'country.' There is
a lot of interest in Germany for

the new breed of country acts like
Sony Music's Mary -Chapin
Carpenter and MCA's Vince
Gill."

Everyone at the meeting came
to the same conclusion according
to EMI/Electrola MD marketing
Erwin Bach, who says that the
way to market country music now
is artist by artist. Bach says that
EMI Music sees country music as
an umbrella idea, and that as a
company it has to invest in
individual artist careers. For the
last two years, EMI has been
concentrating on Garth Brooks
and Bach reports "good sales
reactions". These, he says, are not
down to Brooks being a country
artist, but to him being a good
musician. Another priority is
German country artist Tom
Astor. One problem in breaking
country artists in Germany, says
Bach, is not having "real format
radio." "This means you have to
get airplay on the pop stations,
which is a good reason for not

branding acts as 'country.' We
want to hear Garth Brooks next to
Jon Secada on the air."

Sony Music Germany MD
Jochen Leuschner agrees,
"There are so many miscon-
ceptions in Germany about what
country music is today and how it
should be marketed. I believe that
country music in .Germany has a
relatively small but firm core
market of real die-hard country
fans complete with cowboy hats.
I think that the traditional country
music that this market listens to
has lost much of its importance,
however. There is a new
generation of country artists
coming out of Nashville which
need to be marketed individually,
rather than together under the
'country' banner."

He says country artist Mary -
Chapin Carpenter is a priority for
Sony Germany. Sony is working
Carpenter as an individual artist
and Leuschner says this has -
resulted in good radio airplay.
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To improve your connections to the German pop music market, please connect the dots.

Ntichte
Kiihle Rechner

Cliinzende
Ceschrafte

ZeitgemdRe
Musik

Viel Vergniiigen
It's simple as that: POPKOMM. is the name of a fair
for the pop music industry which is held annually in
Cologne, Germany. Over the course of the last four
years, POPKOMM. has grown to be the second big-
gest meeting for the music industry in the world. As
you might know, Germany ranks third place world-
wide in terms of record sale; moreover, due to the
overwhelming demand, POPKOMM.93 will for the
first time also feature stands representing other
European countries and their respective companies
and institutions. POPKOMM.93 will be held from
August 19 - 22nd, 1993. And natiirlich we would
like to invite you.

So what exactly can you expect from coming to
POPKOMM.93? Well, for starters,
more than 7,000 people from all
areas of the pop music industry
participated in last year's POPKOMM.,
representing more than 2,000
companies. Major and independent
record companies, music publishers,
TV and radio stations, the trade and
fan press, production companies,
and institutions all had their stands at
the fair. You'll have every opportunity
to make new business contacts and
reinforce older ones, and do it the

easy way, too: Executives, managers, producers,
artists - all will be present right on the trade fair
complex. Sehr niitzlich.

But there's more: POPKOMM. isn't just a fair but a
congress, too, with a program that, by means of
open talks, discussions, lectures, and presentations
covers a wide range of topical issues that affect
today's pop music in Europe. Plus, the POPKOMM.
Festival will give you a comprehensive overview of
the current state of pop music in Germany. Last year,
more than 200 bands and solo acts performed there;
German as well as international artists representing
the whole of modern pop music. Because, despite all
the dots, it's not true that we're just about polkas.

The german
pop music fair.
August 19 -22nd, 1993
COLOGNE, GERMANY

1
Fri Have we gotten you interested? Vorziiglich.
For more information about POPKOMM.93 as
well as your registration form (complete with a
dotted line for you to sign on), please write or fax
to POPKOMM.Office, Rottscheidter Str. 6,
D-5600 Wuppertal 11, Germany,
Fax (0049) 202-78 91 61



News

There's No Limit For Scandi
Records' First Quarter

by Kai Roger Ottesen

DENMARK
Copenhagen -
based Scandi-

navian Records is beginning to
see the first results since it was
set up in January. The indepen-
dent label was formed as a joint
project between executives at
Deutsche Schallplatten Berlin
(DSB)/Germany, Toco Interna-
tional/ Holland and CNR/Den-
mark.

DSB MD Jorgen Larsen,
Toco MD Ton van den Bremer
and former CNR marketing/
International A&R manager Gert
Holmfred each own an
undisclosed percentage of the
venture. Holmfred was appointed
MD of the company, with
responsibility for A&R.

The first project for the label
was Dutch act 2 Unlimited's
7"/12" smash hit No Limit, which
reached number one in the Danish
charts in week 14. 2 Unlimited is
signed to Byte, handled in turn by
Toco International. The label has
licensing deals with DSB and
Toco International, while it has
inked agreements for distribution
of repertoire from K-
Tel/Switzerland and Blue Martin
Records.

Upcoming projects for the
label include come -back albums
from DSB-signed artists
Ultravox and Robin Beck. DSB
is represented by Scandinavian
Records in the whole of
Scandinavia, while the Toco
International licensing deal is
valid for Denmark only. For
DSB-repertoire, Scandinavian
Records is working with CNR
Nonstop (Norway), CNR
Records Sweden and Fazer
Music (Finland). In Denmark,

Belgium correspondent:
Marc Maes

(+32) 3.568 8082

product is distributed by multi -
stockroom company GDC.

The next step for Scand-
inavian Records is to capitalise on
local A&R, according to
Holmfred. "We intend to do local
productions when we can afford
it. It's just a question of when."
Holmfred says his A&R strategy
will be to focus mainly on dance
music. "Rock will also play an
important part," he says. "But it is
more expensive to produce."
Toco International European
manager Marc Deraaff is
positive about the investment and
Holmfred's abilities. "We support
[Hohuffed] in all his ideas. If he
feels the time is there [to carry
out certain projects], we'll support
him." He comments that the
company will probably work with
a variety of genres, adding,
"There is no market for niche
[labels] today in Denmark."

Holmfred ran a record
company and recording studio in
Denmark in the late '70s-early
'80s and later sold his activities to
Kavan International, a company
he joined as A&R director. He
was later appointed marketing/
A&R manager at CNR Denmark.
Comments DSB International
licence manager Mirko
Whitfield, "Everybody has been
convinced by Holmfred's
enthusiasm and he has done really
well in the first couple of months.
We're quite happy with how
things are going, especially with
Ultravox and Robin Beck." Adds
Deraaff, "We have worked with
Holmfred for the past two to three
years and we strongly believe in
his ability to handle our product.
The decision to form a company
with him was based on our
previous contact with him."

Other Scandinavian Records
employees also come from CNR
Denmark: promotion manager
Sandra Heavey and sales
manager/marketing assistant Jens
Moller Rasmussen, marketing
assistant Nina Beck (likely to be
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promoted to marketing manager)
and financial controller/general
manager Jorn Hansen.

Says Whitfield at DSB, "It's a
small team of people, which
allows us to pay much more
attention to the product. If we
went to someone like EMI
Medley I don't think we'd get the
same attention, because these
guys are busy with their own
repertoire. Van den Bremer from
Toco is also handling our
repertoire for other parts of the
world [ie: South America]. So the
label is quite a logical choice."

CHICAS DEL ROCK CELEBRATE RECORDING DEAL IN STYLE -
Dutch female rock act Chicas Del Rock recently signed a production and
publishing deal with Peermusic. Their first album will be recorded in
June/July in Hamburg and released in the autumn. Pictured (I -r) are: Jacques

van DijI (Peermusic), artists Natalia Fineberg, Gwen, TV Pequena, Bobbie
Rossini, L.E. Jones and John van Vueren (Rock In Waterland).

Belgian Radio Advertising
Up By 4513/0 In 1992

by Marc Maes

BELGIUM
Total radio
advertising

investments in Belgium for 1992
rose by 45% on the previous year,
totalling some Bfr2.8 billion (app.
US$93 million), according to
research company Media Mark.

The list of top -selling broad-
casters is headed by BRTN Radio
(Bfrl.l billion), followed by the
French -language state broadcaster
RTBF (Bfr660 million). The total
of private stations in Belgium
amounted to Bfr373 million.

The major factor in the ad
increase in North Belgium has been
BRTN's EHR Radio Donna,
according to VAR research
manager Bruno Knaeps, who adds
that the reason the figure was no
larger was that the BRTN had
restricted itself to an average two
minutes of advertising per hour on

all its channels. The legal limit is
20% per hour. Knaeps compares
the BRTN with the current
situation among private stations,
where advertising blocks are taken
up as much as possible, and
revenues are now heading towards
a stabilisation.

Meanwhile, private stations in
the south of Belgium did very well,
according to 1P -Transistor
advertising manager Birgitta de
Smet. In Flanders, private stations
faired 10% better than last year, she
says, adding that the Radio
Contact network has registered a
30% boost, while Bel-RTL has
completed its first full year. Radio
made up a 7.3% share of a total
advertising budget of Bfr38 billion
in 1992.

De Smet is realistic about the
results, slightly above the European
5-6% average. "I have just received
the year-to-date figures for Belgian

radio for January 1992/1993, and
they only show a 0.5 % increase, so
I think the market is stabilising."

At Carat Crystal, Belgium's
leading media buyer and
advertising agency (with a market
share of 16%), marketing director
Pierre Vanderbeck agrees that
Belgium has reached the European
level where radio advertising is
concerned, and he believes the
market has reached its point of
maturity. "But you cannot compare
the situation in the north of
Belgium [where the BRTN's ad -
space is booked up months in
advance without any real
competition] to the French
community, where networks like
Bel-RTL and Radio Contact are
real competition to the RTBF. If
the BRTN became more flexible,
radio advertising income would
certainly go up."

Radio Hi Five Plans To Hit Berlin Airwaves
by Miranda Watson

GERMANY The fight is on
for five newly

distributed frequencies in Berlin.
Three new frequencies are being
issued by the Berlin/Brandenburg
media authority -105.5, 106.8 and
107.5 MHz, and two which used
to be occupied by Sender Freies
Berlin (SFB), 98.2 MHz and BBC
90.2 MHz.

A total of 46 bidders have
applied [unlike the 47 mentioned
in the Groove Mix page, M&M
April 24], including Jazz FM, OK
Radio/Hamburg, Kiss FM and
Radio Hundert.6. A decision is
expected in the next month.
Inforadio, RTL 104.6, Radio
2000 (Energy), Berliner Rund-
funk and R.S.2 have all had their
licences extended for seven years.

A strong contender for the

105.5 frequency is new private
station Radio Hi Five. Its
operators say the station plans to
fight off the tough Berlin radio
market competition by playing a
mix of music styles with a focus
on dance. Shareholder in Radio Hi
Five, former SFB journalist and
presenter Christine Heise, says
the station will play a broad mix of
pop, heavy, country, folk, dance,
ambient and techno music.

What will distinguish the
station from its competitors, says
Heise, is that it will play specialist
music presented by experts. She
doesn't rule out heavy metal
music. "If we can find a decent
presenter who really knows his
stuff, then we'd play it." In its
application to the media authority,
the station claims, "The target

group of Hi Five is the mass of
young people who have quit
listening to radio because they do
not want to be force-fed the same
old hits on every channel. While
Berlin stands for innovation and
creation, the existing radio stations
here pay no respect to this at all.
Hi Five will fill this gap in the
radio market."

Radio Hi Five has applied to
the Berlin -Brandenburg media
authority for a licence to share the
105.5 frequency currently
occupied by Radio Fritz/ORB
and Radio B2/SFB, both playing
hit music. The shareholders in the
station are Heise who has been
with SFB for over ten years,
Monika Died a journalist and
presenter at Bayrischer
Rundfunk and SFB, and
Wolfgang Merten.
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MUSIC & MEDIA'S

TEN SHARP

TEN SHARP

RADIO PROGRAMMERS: If you are interested in receiving the promo CD
of this artist, please call Inez at Music & Media, tel. (+31) 20.669 1961.

Attention radio programmers at EHR and ACE stations, synchronise watches.
At "Ten Sharp" to be be more precise. Last spring the Dutch pop duo by that
name stayed at the number two position in the Eurochart Hot 100 Singles

with You for six consecutive weeks. The fact that the song was a hit in various
territories at various times-in Holland for instance it was happening almost a year
before the rest-was the only reason that held it from the top slot. The single went
gold in Sweden, while the debut album Under The Water -Line reached the same
status in Holland, France, Germany, Switzerland, Norway and Finland.
With the simultaneous pan-European release of the new single Dreamhome
(Dream On) Sony Music Holland is determined to counter the previous problem of
lack of synchronisity. This lead-off single from the May 24 released new album The
Fire Inside is M&M's insert CD this week. Don't expect a "You Part II", it's different.
Singer Marcel Kapteijn and keyboards player Niels Hermes have opted for a
blue-eyed soul tune in a dry Earth Wind & Fire -like production, including honking
horns and a funny synth solo in the middle.
The home made album-the final production took place in the Wisseloord studios
in Hilversum-is a deep one, boasting lots of potential singles. Where Love Lives is
a lovely orchestrated ballad in the Simon & Garfunkel tradition. Kapteijn is a true

COLUMBIA

balladeer who goes all the way on Lines On Your Face and Wild Flower. He
switches back to higher gear on the vintage Ten Sharp number As I Remember,
with a keyboard fill verging on the street organ. Based on a hard hammering funky
bassline and a striking string intermezzo, Rumours seems to be a major contender
for a multitude of formats. A true ace for the ACE format-causing a Sting-effect-
is the jazzy tune Say It Ain't So, enhanced with subtly brushed drums and exquisite
oboe. As before all the music is composed by Hermes, while the lyrics are written
by "third man" Ton Groen.
Augmented to a full band, Ten Sharp will embark on a European tour in the
autumn. In May and June the duo will pay promotional visits to practically all
European territories. More plans for a second European tour in 1994 are already in
the can.
Instead of looking at the future, we now call your attention back to the Michiel
Hoogenboezem co -produced soulful single Dreamhome (Dream On). When the
clock strikes "Ten Sharp," you guys know what to do. Well, just play it 24 hours a
day. May this single be the alarm clock that wakes up radio listeners in every
European dreamhome.

A MUSIC & MEDIA ADVERTISING SUPPLEMENT



Profile
While programme director Jesse Wallin admits that rock -

formatted Radio City/Stockholm doesn't compete on
equal terms with the competition because of a weak

transmitter, that has not stopped the station from
becoming a potent force in the market. In a recent survey

done by PUB opinion research, Radio City had at least
250.000 listeners several times during the week.

All in all, the number of listeners has jumped from 14 to
18% since April of last year.

Started in 1986 with the financial backing of SAF (The
Swedish Employers Confederation), Radio City lays claim
to 39% of their target group of 20-40 year -olds in its broad-
cast area. With competition from local stations, Radio
Stockholm and national state-owned P3, Wallin attributes
Radio City's success to the profile of the station. "What
makes us stand out from Radio Stockholm, which is mostly
ACE, is that we have a livelier tempo, a livelier music for-
mat where we play more and better music and we put more
emphasis on the personality of our DJs," he says. "Being a
local station gives us certain advantages over Swedish
Radio (P3). Even if their format is mostly EHR, we are in a
better position to zero in on our target group. Besides being
a national station, P3's biggest disadvantage is that they are
a public service radio with a contract with the government.
They have to play by certain rules."

Another advantage Wallin claims Radio City has over
its competitors is the activities which put the station very
much in the public eye. "We have a lot of activities," says
Wallin, "and there will be even more coming up. Our Club
Radio City parties, concerts and the Radio City Hits CD
compilations are all very successful and there are still
many good things to come."

Radio City operates currently on three frequencies in
the Stockholm area -88.9, 90.5 and 95.3-on a transmitter
with a 20-50 watt capacity. Radio Stockholm, by compari-
son, with one frequency, transmits 60.000 watts over the

same area. This doesn't worry Wallin. "In the near future
we will be able to compete on equal terms with a much
larger transmitter. The law has been changed to make it
possible for community radio stations to transmit over a
larger broadcast area."

Known by some as "Stockholm's music station," and
even as "Stockholm's first music station," Radio City lives
up to its name. A typical Radio City hour
includes Hadday What Is Love, John
Miles Slow Down, Micha Paris Never
Felt Like This Before, Lenny Kravitz
Are You Gonna Go My Way, Midnight
Oil Truganini, Prince And The New
Power Generation The Morning
Papers, Shaggy Oh Carolina and
Swedish acts Ace of Bass Happy Nation,
Eric Gadd Wish I and Atomic Swing In
The Dust. News at the top of the hour is
never more than three minutes long.

Both Radio City's PD and one of the
station's personalities, Wallin says his
relationship with the record companies is
a very good one. "Sweden is a little
country where everybody knows every-
body. I know the record company people
and I meet with them but it is actually
our music director, Niklas Ehring, who
is the station's contact person." Over the
years there has been a lot of mutually
beneficial cooperation between Radio City and the record
companies, he adds. "The record companies have helped us
to get together our concerts. We had a big summer concert
last year in Kungstradgarden park in the centre of Stock-
holm, which attracted about 45.000 people. It was a huge
success and gave the station a lot of attention. The compa-
nies give us the same kind of help with artists who perform
at our club night parties. Our successful CD compilation

Jesse Wallin
Programme Director

Radio City
Stockholm

series Radio City Hits was a joint promotion with some of
the record companies. We at Radio City pick out the reper-
toire and the record companies sell them." So far this col-
laboration has resulted in five Platinum and one Gold
record.

Wallin started his radio career between 1980 and 1981
when he and some friends started the P4 radio station (now

a part of the Z Radio network) in Lund
in the south of Sweden. He was about to
fly off to Spain to start a radio station
when he accepted an invitation to work
on cable television in Stockholm. The
show, "Nightfly", was initially broadcast
by satellite over French TV5 in the
Scandinavian countries and later was
sold to Swedish commercial station
TV3.

Wallin began working with Radio
City three years ago as a DJ, and for a
period of time worked three jobs: for
"Nightfly", Swedish national radio and
Radio City. Wallin became technical
chief for Radio City with the responsi-
bility for designing the new station
where it is located today. At the same
time, he managed to find time to host
the popular Swedish Top 20 chart pro-
gramme on Swedish TV4. He became
PD at the beginning of this year and

says that all his energy now goes into Radio City.
Wallin attributes his success as PD to a friendly man-

agement style. "There are three things that I think make
Radio City the success that it is. I think I know what the
people want to hear, I have a friendly relationship with the
other radio personalities and the personnel, and we have a
good team here at the station. I'm the coach."

Ken Neptune
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", the first single from the forthcoming album
"The Gods Of Earth And Heaven" incorporates elements

from five traditional Jewish folk hymns in an updated
arrangement. " " is intended as an anthem for

young people around the world, proving there is much
pride and joy to be found in Jewish lifestyle.

The song should be seen as a powerful statement
against racism and bigotry in Europe today."

Army Of Lovers

ISRAELISM

CHART
POS ITIOV
ACROSS
THE

CoNTINENT

Finland'

9 (single sales charts)

:Norway

13 (single sales charts)
3 (airplay charts)

Suieden

10 (single sales charts)
11 (dance charts)

3 (airplay charts)

Switzerland

31 (entry single sales charts)

Denniark

12 (single sales charts)

Germane/

97 (entry single sales charts)

Beigiurn

59 (entry single sales chart)

Europe

48 (Eurochart Hot 100 singles)
(EHR Chartbound)

Israel
3 (airplay charts)!

PolyG ram


