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WALLINGER CHOOSES MTV'S KRISTIANE'S SULTRY TONES — World
Party frontman Karl Wallinger met MTV Europe presenter Kristiane before
the concert for his latest album "Bang!" held at the forum in London.
Wollinger chose Kristiane for the sensual voice included in the track "Hol-
lywood" having heard her answer machine message.

Indie/Major Alliance
Fosters Crossovers

INTERNATIONAL
by Machgiel Bakker

The number of mainland Euro-
pean acts registering across-the-
board hits is firmly on the
increase. No fewer than 15 acts
have hit the top 10 of M&M's
Eurochart Hot 100 Singles so
far this year, twice as many as in
the same period last year. This
trend culiminates in this week's
Eurochart, which features six
mainland European artists in the
top 10. Taking into account the
original labels
Continental
crossovers, inde-
pendent  labels
outnumber
majors by a large
margin.

Today's main-
land  European
crossover  often

involved with

Haddaway

follows a recognisable pattern.
The songs are "A&R-ed" at the
independent— small and flexible
units able to react quickly to the
fast-changing marketplace —with
the major picking up the licence
for a number of territories. That
was the case for Ace Of Base
(Mega originated; licensed to
Metronome), Snap (Logic/
BMG) and the current Eurochart
number 1, Haddaway (Coconut-
produced; marketed through
BMG or BMG-affiliated labels).
In the case of 2 Unlimited
(Byte) or Captain Hollywood
-~ (Intercord-

imprint Blow
Up), other inde-
pendent  labels
were sought as
partners, but
product was

again conceived
(continues on page 29)

M&M Introduces Its
Programming The Music Page.
Also GSA Today Pulses

The German Publishing Scene.
See Pages 6 & 12-15.

Pubcaster WDR 4 Holds
Top Ratings Position

GERMANY
by Miranda Watson

This year's Media Analyse '93
ratings for the whole of Germany
shows a stagnant market, with
most stations stable or losing lis-
teners. MOR/Schlager pubcaster
WDR 4 remains the most lis-
tened-to station in the country
once again with 1.3 million lis-
teners per average hour, down
from 1.39 million last year.
Comments WDR  media
spokesperson Dr. Eckhardt, "It
is a very good result for the sta-
tion. Although the results show a
slight drop in listeners it is very

mm Germany's Five Largest Stations s
(in thousands of listeners)

Station ‘92 '93 % chg
WDR 4 1390 1300 -69
Funk Kombi Nord 1.100 1220 109
MDR 1 (*) 960 1.080 11.2
Bayern | 1.050 1.050 00
NDR Plus 880 930 54

Source: Media Analyse '93

much a stable situation and I
expect WDR 4 to remain the top
station next year too."

The private stations in Funk-
Kombi Nord (which includes
EHR format stations FFN/Isern-
hagen, Radio RSH/Kiel, Radio
Hamburg and OK Radio/Ham-
burg and Klassik Radie) rank
second with 1.22 mullion listen-
ers, up from .1 million last year.

In third place is east German
national music public MDR 1
with 1.08 million listeners/hour,
up from the '92 EMA Ost ratings
where it scored 960.000 thou-
sand/hour. Almost all the public
broadcasters lost listeners, except
for NDR Plus (NDR2 (EHR/
news) and Hamburg MOR private
AlsterRadio), which rose to

(continues on page 29)

15 EHR Stations
Launch Eurohit Parade

EUROPE
by Julia Sullivan

Increasing numbers of European
radio operators are launching into
action against the domination of
Anglo-American product. Fol-
lowing the start early this year of
the "Europlay" project involving

NRJ Appoints Hahne GM/PD Of
New East German EHR Net

GERMANY
by Steve Wonsiewicz

French network operator NRJ has
appointed EHR Radio Salii PD
Adam Hahne to oversee its new
web in eastern Germany called
Energy Saxomy. Hahne will
serve as GM and PD of Netzw-
erk Sachsen, the holding compa-
ny for the network in which NRJ
is a minority investor and manag-
Ing partner.

The network will launch its
EHR format with a light rock
touch on June
21 to stations in
the cities of

Leipzig, Dres-
den and Chem-
nitz. The

licence for the

‘ web was award-
ed in January.

Energy Saxony

(continues on page 29)

Adam Hahne

EHR networks such as Spanish
Cadena 40 Principales, Het Sta-
tion/Hilversum, BRTN Radio
Donna/Brussels and M40/Paris,
(M&M, June 19) some 15 small-
er European stations will be join-
ing up in September to promote
domestic talent in a project
named "Eurohit Parade." Con-

(continues on page 29)

No. 1 in EUROPE

European Hit Radio
TINA TURNER

I Don't Wanna Fight
(Parlophone)

Eurochart Hot 100 Singles
HADDAWAY

What Is Love

{Coconut)

European Top 100 Albums
2 UI\'IJﬁMITEK
No Limits

(Byte)

Ciul

STy S

gimme JUV (eenie meenie miny mo)

the debut single from the worlds top remixer
no. 1in the uk. dub charts
european release 28th june
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BMG Int'l Market Share Hits 17%

INTERNATIONAL
by Steve Wonsiewicz

BMG International has in-
creased its first quarter 1993 mar-
ket share to 17.2% from 15.6%,
propelled by a 9% jump in unit
sales, according to president/
CEO Rudi Gassner. The compa-
ny also expects gross revenues
for the fiscal year (July '92-June
'93) to grow 14% to top the US$2
billion mark for the first time.

Including its US division,
BMG forecasts sales of US$2.8
billion. Last year, turnover was
DM3.9 billion, (app. US$28 bil-
lion—sept. '92 exchange rates
[M&M September 26, 1992)).
No fiscal year figures in
Deutschmarks were available. In
contrast, the latest TFPI results
show total unit sales slipped
2.6%.

Highlight of the year was
Whitney Houston and the sound-
track from the tilm "The Body-
guard,” which sold over 20 mil-
lion units. The company also had
seven domestic artists who had
million-plus sales.

While unit sales at its Euro-
pean operations didn't match the
company's total growth. they did
outpace the market. Gassner attri-
butes the results to BMG Interna-
tional's commitment to develop-
ing regional talent. "We had
several European artists which
sold over one million records,
like Luca Carboni in Italy and
Mecano in Spain,” he says. "We
have been working very hard at
this. It's a question of finding the
right artists to promote regionally
and finding out if an artist in, say
Spain, can be successful in other
European markets.

"It [developing regional tal-
ent] was something | started
when 1 first came over to BMG
back in around 1987; and 1 still
believe in it. Selecting artists is

not extremely sophisticated, but
it's a very detailed process."

In Europe, Gassner says the
UK will still continue to be a top
priority and that
the results are
already begin-
ning to show.
Arista was the
leading singles
label and was
tied for second
in album sales
in the first quar-
ter with market
shares of 7.5% and 4.0%, respec-
tively, according to CIN data. It
was the second leading album
distributor with an 18.1% share.

UK artists, says Gassner, are

Rudi Gassner

still "right there where they
should be" when it comes to pan-
European sales potential.

Looking to the future, Gassner
says he believes the US$3 billion
European radio industry will
become more like the US sooner
rather than later. "It will happen
in a couple of more years,”
Gassner says. "Radio in the US
has become so tightly formatted
and risk averse that you have to
find ways to promote artists
around it. I think the same thing
will happen in Europe. Therefore,
you will have to think of alterna-
tive ways to promote artists, and
we are already starting to do that
by using specialised print media,
word of mouth and TV."

Grupo PRISA, Antena 3 Accused
Of Unfair Monopoly

SPAIN
by Howell Llewellyn

Media holding company Grupo
PRISA and Antena 3 Radio have
been accused of unfair monopgly
in a lawsuit presented by eight
Spanish journalists in early June.
The eight include ex-Antena 3
staff director general Manuel
Martin Ferrand and sports pre-
senter Jose Maria Garcia.

The journalists told a news
agency that the lawsuit, presented
before the Tribunal In Defence of
Competition, was prompted by
“the acute monopolistic situation
in different areas of Spanish radio
sector.”

Grupo PRISA owns the sector
leader Cadena SER alongside
other media, which recently took
control of a large section of Ante-
na 3 Radio. The statements adds,
"The taking of power by SER
within Antena 3 Radio restricts
and gravely limits the possibilities

of competition in an irreversible
way

The group accuses SER and
Antena 3 Radio of not ful g
the legal requirements of the
Telecommunications Law

In response, a SER spokesper-
son denied that SER had a power
hold over Antena 3 Radio "since
they are completely different com-
panies with different shareholders.
PRISA has an indirect and minori-
ty participation in Antena 3 Radio,
through  investment  company
Inversiones Godo [set up by
Antena 3 board chairman] and a
future  cooperation framework
with newspaper La Vanguardia."

The spokesperson added that
all share movements had been
authorised and were strictly legal,
and drew attention to the fact that
some of the eight had themselves
facilitated the supposed object of
their legal complaint by selling
their own shares in Antena 3
Radio.

RAJAR Explains Service In Paper

UNITED KINGDOM
by Mike McGeever

RAJAR, the audience research
system for all of UK radio, has
published a "Service Overview
and Code of Practice” designed to
give data users a clearer under-
standing of the mechanics of the
system, while outlining guide-
lines governing the use of
research results.

The RAJAR board warns that
sanctions will be applied against
users who breach those rules.
RAJAR, together with its con-
tractor RSL, has continued to
investigate the design and opera-
tion of the system which has been
in effect for the past two quarters.
Their findings show "no funda-

mental design or operational
faults." The checks, however,
revealed "a small number of

detailed errors in relation to list-
ing and rotation of services in

diaries." The effect of overall
share was shown to be negligible,
according to RAJAR. Other
errors in past surveys were
"minor rotation errors and service
ommission.

In two ILR survey areas, the
specific order of listing of ser-
vices differed from the rules laid
down. This affected the order of
presentation of services in the
commercial block, not the rota-
tion between BBC Radio and
commercial services. There was
also a single instance of a BBC
local radio rervice being ommit-
ted from the diary listing in some
rotation. This has been corrected
during the quarter and the results
for that service will be calculated
on valid diares, according to the
document. The other errors are
being corrected from the third
quarter 1993.

"These mistakes are regret-
table, but should be seen in the

context of the operation of an
extremely complex research sys-
tem covering around 150 ser-
vices, more than 300 unique geo-
graphical segments and over
7.000 fieldwork assignments in
the course of a year,” RAJAR
says in an accompanying bulletin
to subscribers.

RSL is also instituting
"revised procedures” taking effect
from the last quarter of this year,
which will generate service list-
ings in advance for each rotation
within each overlap segment for
checking purposes. These will be
available for any service wishing
to check its own area. RSL will
contact participants about this by
the beginning of July.

Results for Quarter 1, 1993,
will be published on July 30 (ini-
tial station results) and the quar-
terly summary of listening will be
available on August 2.

EUROPE AT A GLANCE

AUSTRIA: DoRo Sweeps Chicago Film & Video Festival
Austrian video producers DoRe won various awards with seven of their
latest shots at the 26th annual International US Film & Video Festival
in Chicago. Including its numerous awards this year, DoRo pushes Aus-
tria up into second place in the "all-time winners' table,” behind the US
and ahead of the UK for video production. Videos receiving awards this
year include Michael Jackson's World Premiere Live video compilation
and Marius Muller-Westernhagen's 7+ / JaJa - Videos compilation.
Mary Weller

BELGIUM: Radio Advertising On The Rise

Radio advertising in Flanders rose from 22% in 1990 to over 7% in 1992,
of which BRTN had over 86%, according to figures released at the
VAR's annual meeting on June 3. In 1992, BRTN's ad hours doubled
from the previous year to 451 hours. The VAR's turnover jumped from
Bfr720 million (app. US$22.6 million) in 1991 to Bfr1.1 in 1992, leaving
a net profit of Bfr67 million. Marc Maes

HOLLAND: Radio 1 Taken Off AM Frequency

As earlier announced, Dutch minister of culture Hedy D'Ancona will
remove pubcaster NOS's news/talk station Radio 1 from the AM frequen-
cy, claiming the public stations engulf an unfair amount of air space com-
pared to private commercial stations. Radio 1 currently broadcasts on both
AM and FM. Many are unhappy about the decision, made final on June
16, as Radio | is less accessible on the FM net for travellers. MWe

HOLLAND: Free Record Increases Net Profit By 103%

Retail chain Free Record Shop reported a net profit of Dfl 4.5 million
(app. US$2.4 million) for the first half of the 1992/93 fiscal year, an
increase of 103%. The company has already exceeded its full year earn-
ings for 1991/92. which came in at Dft 1.1 million. Marlene Edmunds

GERMANY: Radio Monte Carlo Broadcasts NRW Programming
Since May 18 Radio Monte Carlo has been broadcasting German pro-
gramming from private network Radio NRW/Oberhausen 19 hours a
day. Radio Monte Carlo reaches 250.000 German-speaking residents and
around 10 million holiday makers/conference attenders a year.

Miranda Watson

INTERNATIONAL: EC Changes Music Copyright Rules

European Community copyright rules have been unified and extended,

allowing musical recordings to receive royalties 50 years from first publi-

cation or broadcast. Golden oldie rockers and their heirs can relive past

excesses when those cheques pour in. The most important change is the

extension of German copyright from 25 to 50 years—roll over Beethoven.
Philip Alexander

INTERNATIONAL: Nanada Strikes Deal With Lenny Dee

Dutch independent label Nanada Music shook hands on a long-term pub-
lishing agreement with US DJ/producer Lenny Dee which includes Dee's
publishing companies in European territories. The agreement, including
all previous and tfuture copyrights of Dee, was made at the DMC dance
convention in Amsterdam. MWe

NORWAY: Radio Tango Goes Gold, Changes Name

In an effort to combat competition from private stations P3 and P4 this
autumn, Oslo-based AOR outlet Radio Tango will change its name to
Radio Classic 102 on June 14, when it will add gold tracks to its music
scheduling system. The station, attracting 90.000 weekly listeners (MMI),
will still target the 28+ age demo.

Kai Roger Ottesen

1 - 1 y
IRON MAIDEN'’s DICKINSON SAYS FAREWELL IN MOSKOW — Iron
Maiden's former singer Bruce Dickinson was invited to do a live show at
Radio Maximum in Moscow on June 3 during his last tour with the band.
Pictured {l-r) are: Bruce Dickinson (front], PD Alexander Kasparov, Gala
]ﬁecords GM Sergie Kuznetsov and DJ Alexander F. Sklar.
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SWEDEN "N
by Mary Weller
In a move to meet international
demand for Swedish product,
IFPI Sweden and other music
organisations combined efforts
recently to launch Export Music
Sweden, an organisation offering
financial and other means of sup-
port to companies wanting to par-
ticipate in international fairs, fes-
tivals and seminars.

With artists such as Roxette,
Dr. Alban and, most recently,

Ace Of Base holding top
positions in M&M's Eurochart
Hot 100 Singles, Export Music
Sweden  chairman  Reland
Sandberg claims interest in
Swedish product is increasing.
"The world is getting more and
more curious about what other
Swedish acts there are besides
those who are already well-
known,” says Sandberg. "The
business wants to profit from this
unique fact.”

The organisation is currently
financed by  four  music

Local Radio Joins For
Arezzo Wave

ITALY
by David Stansfield
A "network" of local stations

stretching from Milan to Sicily is
collaborating to promote the sev-
enth edition of Arezzo Wave,
Italy's key festival for domestic
indie talent staged in Arezzo/Tus-
cany from June 23-27.

The stations, which include
the rock/indie music formatted

Radio Popolare/Milan, Radio
Citta 103/Bologna, Contro
Radio/Florence, Radio Citta
Futura/Rome and Radio

Dandy/Monserrato have teamed
up with specialist press and
cultural organisations to select 12
emerging ltalian acts which will
perform alongside a line-up of
international  talent including
Etienne Daho, Vaya Con Dios,
Moleque De Rua and The Nits.
The festival organisers have
involved local stations in the
domestic talent selection process
for the second year running.
Comments spokesperson

Cristina Marcantoni, "The
response this year has been
fantastic. A total of 964 groups
sent in demo tapes. That had to be
cut to 100 before choosing the
final 12." All groups will be
included on a live compilation
album which will also feature
international guest artists.

Tastemaker provincial station
Radio Torre Petrarca/Arezzo
will also air special "Radio
Wave" programmes live from the
festival. These will include
concert broadcasts and artist
interviews.

A total 40 hours of concert
footage will be taped by national
24-hour TV music channel
Videomusic for future screening
on the domestic market, and
Super Channel is slated to screen
a special in 23 countries.

Arezzo Wave forms part of
Yourope (Youth-Rock-People),
the Europe rock festivals
federation first formed in 1989. In
1991 Arezzo Wave won an EC
European Culture award.

rt Centre To Give Small
Is International Push

organisations, including IFPI,
performing rights society STIM,
the Swedish Independent Music
Producers (SOM) and SAMV/
SMF, the Swedish copyright
bureau for musicians/Swedish
musicians trade union. Sandberg
says companies will be asked to
share the costs in participating in
projects, as current funding only
covers the running of the
organisation. Future attempts will
be made to receive government
funding for international projects.

Sandberg says the org-
anisation's first goal is to find the
best projects to help as many
companies as possible. "Many of
the Swedish labels are too small
to organise trips to, say,
MIDEM, NMS, Asia Beat or
POPKOMM. Export Music
Sweden could be considered as a
help to self-help."

MNW Records MD and
Export Music Sweden member
Jonas  Sjostrom  sees the
organisation as a step towards
backing smaller labels. "Those
labels that haven't been bought up
by the majors have a hard time
organising and financing a trip to
a trade fair. "By getting a booth
and advertising with other com-
panies, these labels are a lot better
off. It's also easier to ask for
sponsorship if you are backed up
by Sweden's largest music org-
anisations."

Although Sandberg claims
that Export Music Sweden isn't
directly focused on the country's
smaller companies, these outlets
will  profit most from the
organisation. "Majors already
have a world network,” says
Sandberg, "and don't have the
same needs as a smaller
company. So obviously the
smaller labels will be the ones to
receive the most out of the
organisation.”
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ARCADE THANKS M80 — Arcade Spain GM Michiel Wolff (I} recently
thanked M80 music director José Ramén Pardo for the station's help in pro-
moting the compilation "lo Mejor Del Soul" in Spain with its "Serie Oro"

programme. The album reached number 1 in the Spanish charts this week.

Hauville Calls For Changes In Law
To Protect Local Radio Markets

FRANCE
by David Roe

Eric Hauville, president of inde-
pendent radio association SIRTI,
has blamed the failure of existing
legislation to reserve local adver-
tising markets for local stations.
According to Hauville, this is the
main reason for financial difficul-
ties at local stations, and may lead
to more closures before the end of
the year.

"The lack of protective legisla-
tion for stations in category B
[commercial independents],” says
Hauville, "means that they are
obliged to compete with stations
of Category C [franchised or affil-
iated to national networks] for
advertising. They don't have the
same resources as category C and
are thus unable to do that.”

His statement follows the
announcement that programme
bank Sources FM will shut down
in the summer, reportedly due to

New Anti-Parallel Import Clause Hoped To
Increase Investments In Domestic A&R

NORWAY
by Kai Roger Ottesen

Investment in Norway's domestic
artists could grow substantially
following amendments to the
Copyright Act approved on June
11, making parallel imports a
criminal offence, punishable by
imprisonment. It is hoped the
move will cut down the increas-
ing ‘“grey" market of parallel
imports of new releases, back cat-
alogue and pirate copies, which
accounted for 42% of the total
turmover in 1992.

According to industry sources,
the high percentage of parallel
imports and the ensuing reduction
in domestic market share is for a
large part attributable to the

wholesaler market--a situation of
virtual monopoly, dominated by
one major operator. Record
companies have been granting
large discounts and other benefits
to make alternative repertoire and
local music  available in
wholesaler segments--petrol
stations etc. However, local
music is still having problems
finding its way into the market. It
is hoped that the new law will
remove a major source of product
from wholesalers, rendering them
more dependent on product from
the labels. This would free the
music industry from paying large
sums to please the wholesalers,
making more money available to
concentrate on local A&R.
Comments BMG Ariola MD

Eriing  Johannessen, "The
wholesalers claim option of
return. free goods and discounts,
otherwise they won't buy from
the labels. Ever since I started at
BMG, I've squeezed every day
for the best terms. The new
legislation will be an advantage
for the retailers and a
disadvantage for those who have
been parallel importing. The
money we have been spending on
discounts to wholesalers can be
used on local A&R. promotion
and retail. The wholesalers don't
break any artists for us."
According to IFPI Norway
director  general  Saemund
Fiskvik, the change in the
Copyright Act will correspond
with the future legislation in the

~members  at

EC countries. The EC adopted its
hiring/lending  directive  on
December 1992, and it is
expected to be implemented in
summer 1994. Adds Fiskvik,
"The new Copyright Act fits in
perfectly with the moral of the
EC legislation."

The music industry is also
confident that the new legislation
will have a positive effect on
piracy. Comments  Fiskvik,
"Usually there are identical forces
behind parallel import and piracy.
With stronger border control we
can handle two problems at the
same time." The news have also
been applauded by the other IFPI
IFPI's  council
meeting in Brussels early Jung,

local stations' inability to pay sub-
scription fees (M&M, June 19).

Although ad sales house IP
predicted last year that there
would be 0% growth in
advertising revenue this year
1993, according to Hauville, at a
local level, there will actually be a
fall-off in revenues. "Local
advertising markets are under
extreme pressure at the moment,"
he says, "and we estimate that real
income from advertising revenues
at a local level will fall by
between 30% and 35%. The
collapse of Sources FM .is
undoubtedly related to this as
stations will not have the funds to
pay for even the most modestly
priced programmes.”

The main problem, however,
seems to be the lack of legislation
lo protect the stations. Although
propositions had been outlined by
the ex-minister of Communication
Jean Noel Jeanneney to do
exactly this, the situation has been
reversed since the change of
government.

Already, with the closing of
Sources FM, 41 stations will find
themselves without programmes.
Although BBC Infos has pro-
posed to offer their programming
at the same rates (app. Ffr3000;
app. US$538 per month), this deal
will only last a year and will
almost certainly be increased after
this. "I'm not very optimistic
about what is happening at the
moment," says Hauville, "I expect
many more stations to close down
this year.”
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Radio ABC Caught Over Barrel
In Staff Dismissal Affair

DENMARK
by Julia Sullivan

EHR Radio ABC's third outlet in
West Jutland has become a victim
of the contortionism to which
many radio operators are driven
in an effort to overcome anti-net-
work rules in Denmark. The sta-
tion has had to reapply for its
licence this month following the
recent dismissal of two employ-
ees in possession of the franchise.
Radio ABC Vestjyllands FM,
which has been off the air since
May 5, will resume broadcasting
on July I, following a reshuffle in
which the former licence-owning
organisation was replaced by a
newly created group.

Via a specially formed organi-
sation Holstebro Og Onegns
Lokal Radio, programme mana-
ger Erik Liighje and head of
news Laef Madsen were co-
owners of the station's Holstebro
franchise, granted by the local
radio authority for the transmis-
sion of Radio ABC in December
'91. They then joined the staff at
the outlet when it started
broadcasting in September 1992.
The two were dismissed along
with the station's sales manager
on May 4 this year as a result of
what station MD Stig Hartvig
Nielsen describes as "poor quality
work." The station's rev
too low, he reports, which
ed poor areas of
"We were willing to take o
organisation and carry on
casting, but out of reveng the
two dissolved the organisa on,
leaving us without a franchise."
Following a meeting with the
local radio authority on May 8,
Radio ABC has now put together
a new local broadcasting organi-
sation, of which one of the mem-
bers Per Hedegaard has been
appointed programme manager of
the outlet. The station will be
back on air on July 1.

"We will be working hard on
improving our product,” says
Hartvig Nielsen, who cites music
programming and news as areas
to receive particular focus. One of
the new features will be a greater

Publisher and General Manager: Philip Alexander
Senior Editor/Dir. Of Charts: Machgiel Bakker

level of Danish music, with four
to five tracks per hour.

Radio ABC is affiliated to the
Radio Booking sales group, and
opened its first station in Randers,
East Jutland, three years ago,
adding two more in the north and
west in the autumn of '92.
Audiences for the Randers station
rose 60% in the last ratings,
putting it in fourth place with
91.000 listeners (Gallup '92).
Although the most recent ratings
for the Holstebro outlet are not
representative, conducted only
four weeks after its launch,

Hartvig estimates it has around
40% of a potential reach of
60.000, including listeners in
neighbouring counties.

This hands-tied position is not
uncommon in Danish radio,
brought about by Danish legis-
lation aimed at preventing
networking. According to media
law, radio licences may only be
granted to organisations com-
posed of residents in the broad-
cast area. Many stations. such as
The Voice circumvent the
restrictions by cooperating with
local groups.

THE WORLD OF GIPSY KINGS — Before their recent concert in Vienna the
Gipsy Kings were presented with a platinum award for sales of more than
50.000 copies of their recent album "Este Mundo." Pictured (I-r) are: Man
ager Claude Martinez, Sony Music Austria marketing director Andy
Zahradnik, Sony Music Austria infernational product manager Gerald R.
Hajos, Sony Licensed Repertoire Division (LRD) MD Jeremy Pearce and LRD

marketing director Mark Tattersall.

D'Ancona Fences With Media Commission
Over Public Service Announcements

HOLLAND
by Marlene Edmunds

Dutch minister of Culture Hedy
D'Ancona has come out against
allowing gny government money
to go to commercial private sta-
tions RTL Radio and RTL 4 for
broadcasting  public  service
announcements (PSA's).
Holland's powerful watchdog
agency the Media Commission
advised the govemment earlier

m ormationa ad

from the publ

system. The gov

broadcasters often or toget er
in making PSA's and the publics
air the spots for free.

RTL Radio and RTL 4 have
offered to broadcast the spots for
a nominal amount, but D'Ancona
—also  known as Holland's
"Media Minister"—has come out
fiercely against the plan. She
maintains that no government
money should end up in the hands
of either station—both of which
are heavily backed by Luxem-
bourg's giant media conglome-
rate, the CLT, or any other
commercial enterprise.  She's
asked all 12 cabinet ministers to
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back her up by refusing to
commission any and all PSA's
intended for use on RTL Radio or
RTL 4. Around 30 PSA's are
made each year for both radio and
television, costing the Dutch
government Dfl 1.8 million (app.
US$978.000).

This is the second time in a
matter of weeks that the minister
and the Media Commission have
gone toe-to-toe over media

NORWAY
by Mary Weller

Local radio in Norway reached a
milestone on June 7, as four radio
organisations joined together to
present their views to the Ministry
of Culture.

Radio organisation FFEM
board member John Sandberg
claims this meeting was the first
time in the 10-year history of local
radio that a minister has called for
the opinions of the stations in the
area. "It was very promising,” says
Sandberg. "The whole idea behind
the meeting was for us to present
our views; we didn't receive much
political feedback, but we didn't
expect it either.”

FFEM—joined by organisa-
tions for commercial stations
(KOMM). labour movement sta-
tions (FAME). religious stations
(Producentkomiteen) and "grass-
root"  stations (Sammenslut-
ningen)—had made a list of the
needs of commercial and non-
commercial radio to survive
difficult economical times. This
included reduced royalty pay-
ments, increased watt levels oh

transmitters and exclusive
frequencies.
"Lbocal stations are now

policy. Earlier, D'Ancona over-
ruled a commission decision
which could have ended in
another restructure of the public
broadcast system. The Commis-
sion charged the low ratings of
the three public television chan-
nels was an obvious sign that the
revamp, which went into effect
last October. was not a success.
Media analysts believe that
the latest ruckus, in fact, is all

Eews
stry

broadcasting on 30 watts, which
only reaches an area of about 7-10
kilometers," claims Sandberg,
"and even that signal is very weak.
Commercial stations need an
alternative set of frequencies,
similar to the 'two-layer' presently
allowed in Norway. Non-gom-
mercial stations require smaller
activities to nurse these non-profit
stations. If the government doesn't
want these stations to go bankrupt,
then they have to give them some
kind of support.”

Sandberg claims the minister
of culture Jytte Hilden had
promised to set up ofie or two
similar meetings in the near future.
"There are several hundreds of
local stations in Norway," says
Stenberg, "but their representa-
tives will all have the opportunity
to appear and give their opinions

in August.”
Although no political promises
were made concerning these

issues, Sandberg hopes that there
will be some openings in the
autumn to discuss these topics in
Parliament, with the possibility of
legislation  taking place in
December.

"We are now being taken
seriously,” says Sandberg, "and
our problems are on the agenda.”

part of a continuing power play.
The commission is due to be
stripped of much of its authority
if the minister is successful in
passing several new amendments
to the Media Law by the end of
the year. However, Dutch
elections are next year. If the
measures are not passed by the
end of this year, they could be
axed with the probable election of
a new government.

Newsmakers

UK: Richard Nankivell has
joined Red Rose Gold/Preston,
Lancashire as head of presenta-
tion. He comes from BBC
Radio Cumbria.

ITALY: Andrea Rossi has been
appointed domestic/international
press officer at Impulse Promo- |
tions, the promotions arm of
dance  specialist ~ company
Media Records. Rossi previ-
ously worked in the internation-
al department of Ariston.

BELGIUM: Latgart Simoens is
retiring from radio after 25
years, of which the bulk was
with Radio 2 Antwerp, where
she hosted several radio shows.
She will be replaced by
Albrecht Wouters on Sundays
and Karin van den Berghe in
the Friday slot ’
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