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M&M Joins Capital Radio In
Celebrating 20 Years.
Marketing The Blues Studies

The "Blues Boom".
See Pages 23-27 & 13-16.

JAGGER GOES GOLD IN HAMBURG — East West Germany MD Jiirgen
Ofterstein presented Mick Jagger with a gold record while in Hamburg
this month for sales of over 300.000 copies of his album "Wandering |

' Spirit" in Germany.

Swedish Authorities

Suspect NRJ Of
Jumping The Gun

SWEDEN
by Julia Sullivan

Members of the local radio
authority Naerradio Namden are
concerned about the legality of
French network owner NRJ's
EHR Stockholm outlet Radio
Energy, which began transmit-
ting May 24. Suspicions that NRJ
has anticipated changes in legisla-
tion by illegally buying the sta-
tion licence culminated in a meet-
ing on June 17. Unable to gain
access to the written agreement,
however, the authorities are pow-
erless to pursue the case, pointing
to the problem as an example of
the legal ambiguities which still
obscure the Swedish media land-
scape.

Radio Energy came on air on
May 24 taking over from the

four-year-old ~ EHR/full-service
station Radio 1, which was
owned by the Social Democratic
Party (SDP), and produced by
Radio 1 Media. NRJ announced
at the end of May that it was col-
laborating with Radio 1 Media on
the understanding that it would
become a 60% shareholder in a
new holding company to be set
up following the final stages of
the private radio legislation later
in the year. However, changes in
the station's identifying jingle
have raised suspicions that the
licence has also changed hands.
All stations in Sweden are
obliged to announce the name of
their "parent” social organisation
before and after every pro-
gramme, and the SDP jingle on
the station has now been replaced

(continues on page 37)

Radio Hamburg Widens
Its Lead Over Privates

GERMANY
by Miranda Watson

EHR-formatted Radio Ham-
burg, on-air now for six-and-a-
half years, is once again the lead-
ing private in Hamburg according
to this year's Infratest survey.
The ratings show that 22% of the
city's population (aged 14+) listen
to Radio Hamburg, an increase of
2% from last year. The survey
shows the township's radio mar-
ket to be very stable, with little
change in ranking from last year's
study.

Pubcaster NDR still holds the
biggest share of listeners in Ham-
burg with the EHR/news format
programme NDR 2 remaining the

Gabrielle's

Dreams Cross
" Over To Euro
Radio |

| EUROPE
| by Miranda Watson

One month ago Gabrielle was |
virtually unknown outside the
UK club circuit;
now her debut
single  Dreams |
is number one
in the UK and is |
already hitting
the  European
” airwaves in a
Gabrielle big way. The

(continues on page 37)

most popular of the four stations
with 25% of Hamburg listeners,
down 2% from last year's score.
The combined NDR 1 pro-
grammes—Welle Nord, Ham-
burg Welle and Radio Nieder-
sachsen—scored 19%, slightly
down from 20% last year. NDR3
and NDR4, catering to minority

listening groups, scored 5% and
4% respectively.

Comments Radio Hamburg
press officer Marc Wallas, "In
the Media Analyse (MA) we
came out ahead of NDR 2 with
22.8% compared with their
15.6%. Obviously we are pleased

(continues on page 37)

BDS Extends Euro Operations,
Monitors Air Waves In France

FRANCE
by Julia Sullivan

US airplay monitoring service
Broadcast Data Systems (BDS)
is expanding its operations into
France. By the end of July, BDS
will have deployed several listen-
ing monitors in Paris and other
major French markets.

A network of monitors will be
employed in France's key broad-
cast markets 24 hours a day,
seven days a week. Each monitor
is updated daily, and stores a vast
library of electronic "fingerprints”
of songs tracked by the monitor-
ing system.

Says BDS president Martin R
Feely, "Given the proven track
record of BDS in the US, and the
operating experience we bring to
the marketplace, we are confident
that we'll offer a degree of preci-
sion and immediacy unavailable
from other airplay recognition
services.’

The service made its first
entry into Europe in Holland in
March this year, by forming a
joint-venture with Dutch copy-

right body BUMA/STEMRA.
Though it is a new addition to
the European marketplace, BDS
is an established name in the US,
where it already monitors the air-
play of more than 650 radio sta-
tions in the country's top 100
markets.
(continues on page 37)

Beerling Leaves BBC Radio One

See Page 3.
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Johnny Beerling Leaves
BBC Radio One FM

UNITED KINGDOM

by Mike McGeever

BBC Radio One FM's controller
Johnny Beerling will step aside on
October 29 after eight-and-a-half
years to allow "young blood" to car-
ry the EHR/pop net forward for the
next 25 years, according to BBC
Radio's MD Liz Forgan.

Beerling, who is the longest
serving controller at One FM,
announced his decision on June 21.
"T believe the time is right for
someone fresh to take One FM for-
ward into the next 25 years," he

says. Beerling, 56, produced the
first programme on the network on
September 30, 1967 and is respon-
sible for the "Radio 1 Roadshow,"
which attracts hundreds of thou-
sands of listeners every summer at
various venues across the UK.
Whoever takes over in October
is likely to have a brief honeymoon
period given the heightening debate
over the network's role as a public
service broadcaster and calls for its
possible privatisation, as well as the
run-up to the BBC's charter renew-
al in 1996. Schedule changes are
also likely to be introduced in the

autumn, according to a spokesman.

With the proliferation of com-
mercial stations since the '70s, One
FM has seen its weekly peak audi-
ences slashed from 27 million to 19
million listeners.

There is industry speculation
that someone from outside the cor-
poration will replace Beerling.
However, from within the network
itself, head of music and Beerling's
second in command Chris Lycett,
editor of mainstream programming
Paul Robinson and former GLR
executive Matthew Bannister are
tipped as favourites.

Battle Of The Charts Heats Up

HOLLAND
by Miranda Watson

Consensus in the Dutch record and
radio industries over the need for a
definitive sales chart has launched
the Stichting Nederlandse Top 40
(SNT) chart and the newly created
Mega Top 50 chart—set up by ex-
SNT head Sieb Kroeske—into a
full-blown battle for survival. The
groups have agreed to meet and
discuss some sort of collective
action. However, there are already
serious doubts about the likelihood
of the two organisations reaching
an agreement.

Despite SNT chairman Rob
Out's claim that the Top 40 has a
90% chance of succeeding, it faces
harsh competition from the new
Top 50 chart, which has the back-
ing of the public stations under
EHR Radio 3, Dutch IFPI body
NVPI, copyright organisation

BUMA/STEMRA and many
retailers. Meanwhile, the Top 40.
whose contract with EHR Public
broadcaster Veronica lasts until the
end of 93, has recently won the
support of the private commercial
stations including AC Sky Radio,
EHR Radio 538, national Holland
FM, AOR RTL Radio, gold
Radio 10 Gold and TV station
RTL 4.

The dual chart system dates
back to December '92, when
Kroeske resigned from SNT to set
up the Mega Top 50 chart foltow-
ing a contlict of exclusivity rights.
Veronica had demanded exclusivi-
ty for the Top 40 chart on behalf of
pubcasters within Radio 3.

Top 40 spokesman, lawyer
Tom Steinz, says that the situation
of the two charts is confusing for
the consumer and is doing the
music industry no favours in a time
of recession. "We have been trying

ILRs Join Up In NNR

UNITED KINGDOM
by Mike McGeever

With a single phone call an adver-
tiser can now reach any or all of six
targeted audiences thanks to the
launch on June 6 of National Net-
work Radio (NNR) across the net-
work of independent local radio
(ILR) in the UK, which represents
some 150 stations.

The idea of NNR was first put
forward by Capital Radio/London
MD Richard Eyre at the Deauville
Radio Conference earlier in the
year as a way of allowing advertis-
ers to reach targeted demographics
using one purchase point. The con-
cept was then dubbed "INR4,"
offering a series of programming
packages ranging from sports,
entertainmnent and business, made
available to stations via satellites.

The NNR proposal consists of
"Network Frequency Packages"
targeting 35+, 15-24 year olds,
housewives and ABCI's respec-
tively. Secondly, there are "Net-

work  Programme  Packages,”
which will initially concentrate on
common programme strands across
the ILR network. The first is a net-

work sports  package  which
includes one spot per hour in a
weekly package.

A "portfolio” of other program-
ming strands is also being devel-
oped, and will include features such
as a chart show, business, music
and entertainment programmes
which are produced at major mar-
ket stations all over the country.

Each station airing a package
aimed at a particular demographic
will deliver a weekly frequency of
three spots positioned during tar-
geted programming for the adver-
tiser's chosen demographic.

Each package can be bought
from four London sales houses:
Capital Radio Sales; Indepen-
dent Radio Sales, Media Sales &
Marketing and Radio Initiative.

Rates for the sports package
range from £1.500 to £1.000 per
spot depending on frequency.

to arrange some sort of coopera-
tion. Now the Top 50 foundation
say they will talk. but they keep
changing the date of the talks. [
don't really see any senous moves
on their part and I'm not sure what

their intentions are.” Steinz
points out that Top 40 has 25
years'experience and is backed by a

system which works well.

Steinz says since the involve-
ment of commercial broadcasters in
the Top 40, more people within the
music industry are supporting the
chart. He adds, "The majority of
retailers [75%] support and sub-
scribe to our weekly information
and non-NVPI members within the
Dutch music industry are coming
to us instead of the Top 50.”

Chairman of the Top 50 foun-
dation Jan Gaasterland (director
of record industry body CPG)
denies any battle going on over the
Dutch charts, however, and says
that "he wouldn't rule out” working
with the Top 40 foundation. "We
are making a chart on behalf of the
Dutch retailers, the record industry,
BUMA/ STEMRA and the public
broadcasters. If you have this much
backing from the industry you are
going to end up with the more reli-
able chart and this is what's impor-
tant.”

Gaasterland claims that the Top
50 also offers the consumer a very
wide range of information in the
most colourtul format. He adds, "I
think the need for the Top 50 arose
from industry dissatisfaction with
the Top 40 and the way it is run."
He also points out that as a founda-
tion, Mega Top 50 has no interest
in making profit.

Most label executives remain
unhappy with the SNT chart, how-
ever, and the fact that its board con-
sists entirely of ex-Veronica execu-
tives including former MD, now
Radio 538 chief Lex Harding and
former general director, Out. Major
industry groups such as retailers,
labels, broadcasters and BUMA/
STEMRA, all of which are on the
Nederlandse Hitparade Top 50
board, are not represented on the
SNT board.

EUROPE AT A GLANCE

BELGIUM: Freddie Mercury Revival Hits The Dancefloor

Following an agreement between Queen manager Jim Beach and
Belgian independent production company Say No More, a remix of
Freddie Mercury's Living On My Own is now hitting Europe's dance-
floors. At presstime, some 9.000 vinyl maxi-singles were sold in Bel-
gium. Marec Maes

GERMANY: Two More Local Stations Broadcast NRW Programme
Leading German private ACE net Radio NRW/Oberhausen has added
two more local stations to its network, now 45 strong. Welle West, the
stations for the Heinsberg area which used to broadcast the RTL
Radio blanket programme and Radio Rur which serves the Diiren
area, will begin tranmitting the NRW programme in July.

Miranda Watsen

GERMANY: Radioropa-Info Gets New Terrestrial Frequency

News/Information cable/satellite broadcaster Radioropa-Info has
been awarded a new terrestrial frequency—99.6 MHz which can be
received in the Koblenz area. The new frequency will mean an addi-
tional 300.000 listeners can receive the station in stereo quality in the
Koblenz area and 100.000 in mono. The station says it will continue to
build up its terrestrial frequency. MW

EUROPE: EBU Backs Summer Festival Season

For the first time, EBU (European Broadcast Union) member radio |
stations throughout Europe will mark the summer music festival sea-

son (June to September) by exchanging over 72 concerts live via satel-

lite across the continent. Bayrischer Rundfunk will transmit the

Bayreuth Festival. BBC the Proms, Radio France the Montpellier
Festival, Austria's ORF the Salzburg Festival, and so on. The calendar

will cover major music events from Austria, Belgium, Denmark,

France. Germany, Hungary, laly, Netherlands, Norway and Switzer-

and MW

EUROPE: Summer Rock In Estonia

This year's Rock Summer Festival, one of the major music events of
the Jast decade held in Eastern Europe. takes place in Talinn. Estonia
from July 8-11. Over 100.000 people are expected to attend the rock
show, which will be transmitted worldwide by 13 TV companies.
Confirmed artists of Rock Summer 93 ‘include Faith No More,
Defunkt, Procal Harum, The Shamen, Asia, Saxon, Ultravox, Fly-
ing Pickets, New Model Army, Blur, Suzanne Rhatigan, l.eila K.
and a selection of Estonian acts. MW

ERANCE: Hallyday Celebrates 50th Birthday
French rock star Johnny Hallyday celebrated his 50th birthday in
front of some 180.000 fans at three consecutive concerts in the Parc
des Princes stadium June 18-20. Each show lasted over three hours
and consisted of over 50 songs from his extensive career.

Emmanuel Legrand

HOLLAND: BUMA/STEMRA 1992 Figures Report "Turbulent Year"
Dutch author's rights organisation BUMA/STEMRA figures for 1992
show the organisation's branches splitting, as BUMA—supporting
public performances and broadcasts—records a 8.7% rise, bordering
on the Dfl 100 million mark (app. US$52 million), and mechanical
rights branch STEMRA suffers a slight descrease. STEMRA's decline
in profits is claimed to be due to the suffering soundcarrier market in
Europe, especially in Holland. Mary Weller

M : .
ORZABAL, PHONOGRAM LAUNCH NEW ELEMENTAL TEARS — Phono-
gram staff joined Roland Orzabal for the launch of the new Tears For Fears
album "Elemental” on June 7. Orzabal is currently enjoying success with his
new hit single "Break It Down Again." Pictured (l-r} are: senior vice presi-
dent of pop marketing David Munns, Orzabal, manager Debra Baum, MD
David Clipsham and international marketing director Bernadette Coyle.
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PolyG

ram ltaly Strikes Deal With

Impulse To Promote East 17

ITALY
by David Stansfield

Impulse Promotions, the special-
ist indie dance music promo firm,
has strengthened its links with
major record companies following
a deal with PolyGram, which
aims to break the act East 17 on
domestic territory with the 12"
mix single Wesr End Girls.

PolyGram product manager for
the London label Nicola
Zingarelli comments, "Our tradi-
tional promotional outlets are
mainly daily newspapers, specia-
list magazines, plus around 170
radio stations. Impulse works with
discotheque DJ's and radio stations
which specialise in dance music of
the moment.

"We considered the firm
suitable for the four-track East 17
single, which was also re-mixed
for the domestic market by Media
Records, which owns Impulse.
This kind of freelance promo may
be common in the UK, but it's a
first for us and if it works we may
well adopt similar strategies in the
future."

Impulse has already forged a
strong rapport with BMG through

its promotion of acts and artists
including PM Dawn, the Chris-
tians, Candy Dulfer, Bobby
Brown, 49ers, Felix, Lucio Dalla
and Gianna Morandi. According
to Impulse PR executive Andrea
Rossi success on the dance market
is down to indies being able to do
what the majors can't.

"Only the firms which have
been able to adjust their structures
can meet the demands of the
market,” he claims. "A new
release can become old after only
two weeks, but we've organised
ourselves with the right kind of
non-traditional ~ contacts.  We
demand instant feedback on white
label product we send to 130 radio
stations, DJs and retail outlets. We
need to know what they like about
a release. which mix version they
prefer and so on. This research is
compiled and supplied to the
major companies we work with.”

Renata Condorelli, BMG
product manager for the Island,
RCA and Giant labels, admits
that smaller indie companies are
far better equipped to deal with the
12" mix singles market than the
majors. "We didn't want to refuse
to market this kind of product any

longer and Impulse has provided a
possible answer,” she explains.
"We worked with hundreds and
hundreds of radio stations in the
past, but it was useless! It's sad to
have to say, but with the sheer
volume of product being released
every 15 days, the costs and sheer
fatigue were way too high."

Condorelli confirms that the
company now works with 100
stations, including the private
national networks, while space is
always reserved for mover and
shaker stations like EHR Radio
Popolare/Milan or rock-formatted
Rock FM/Milan. But she does
admit the existence of smaller
stations where DJs have a genuine
love for dance music and will
airplay records of the genre with
pleasure. “This is where the grass
roots expertise of Impulse comes
in, along with its contracts with
Club DJs and specialist press
outlets," she enthuses. "The firm
also supplies us with feedback
reports on each release within 20
days. This gives us a better
understanding of act or artist
penetration on the domestic
market and helps us with decisions
on prioritising dance product.”

RAI News Shuffle Causes Turmoil

ITALY
by Mark Dezzani

A decision by RAI management
to restructure its radio news just
weeks before a new board of gov-
ernors takes over has provoked
outrage within the RAI journalists
union the USIGRAIL

The changes, put forward by
head of RAI Radio Walter
Pedulla, are part of the reforms to
rid the state TV and radio of party
political control known as
"Lottizzazione," and will involve
uniting the newsrooms of the
three RAI Radio networks into

one central news department.
Pending the arrival of a new
board, the government had asked
the presiding governors to
restrain from anything but day-to-
day decisions. The timing of the
proposed restructuring has been
seen as either a parting shot from
the old board or an attempt by
Pedulla to keep his job. Com-
ments Luciano Rodi, a deputy in
the Christian Democrat party,
"It's not right that the new admi-
nistration be deprived of such an
important decision." Meanwhile a
spokesperson  from USIGRAI
claims, "The proposed changes

have no value, are unacceptable
and demonstrated the need for
new leadership." Pedulla has
defended his move, however,
maintaining that the changes have
been planned for several months.
Following rumours of bribes in
allocation of TV channels, prime
minister Azeglio Ciampi ann-
ounced this month the dissolution
of the 1990 Mamni bill and the
formation of a five-member
council to review all broadcasting
legislation, headed by minister of
posts Maurizio Pagani. The
council will oversee the RAI
reforms already underway.

ELTON FINDS MILAN PAVED WITH PLATINUM — Following his June 6
concert in Milan Elton John was awarded with double platinum record for
Italian sales of over 400.000 copies of his album, "The One." Pictured {I-r)
are Phonogram staff: product manager Michele Olcese, marketing director
Roberto Biglia, promotion manager Danila Calatroni, John and PolyGram
ltaly president Stefano Senardi.

Radio 2 Fined For
lllegal Advertising

HOLLAND
by Marlene Edmunds

Dutch public broadcasting channel
MOR Radio 2 has been hit with
one of the heaviest fines ever for
radio in what appears to be a crack-
down on unauthorised advertising
by Holland's powerful watchdog
agency the Media Commission.

The Dfl  50.000 (app.
US$27.000) fine was levied against
broadcaster AVRO, whose
"Musiekmozaiek" (Music Mosaic)
programme  presenter  Willem
Duys was accused of illegally
promoting a book on the air.

The commission charges that
Duys, as an experienced presenter,
should know better than to
deliberately hawk the book "Poste
Restante" by Gerard Cox just
prior to the Christmas buying
season. AVRO's position is that

Duys may have been enthusiastic,
but that he was not trying to sell the
book on the air.

The fine is just the latest in a
wave of some Dfl 690.000 penal-
ties slapped against pubcasters
since the beginning of the year,
mainly for unauthorised advertise-
ment and product placement on the
three public television channels.
The commission is empowered to
interpret Holland's Media Law and
levy fines for violations of it.

In the latest round, pubcaster
TROS was also hit with a Dfl
10.000 penalty for showing the
brand make of an automobile on
one of its television programmes.
The fine was considered relatively
light by commission standards,
reportedly because, while tech-
nically culpable, TROS could
prove the omission.

NRW Media Forum Includes First Radio Congress

GERMANY
by Miranda Watson

Over 3.000 people attended the
fifth North Rhine Westphalia
Media Forum in Cologne from
June 13-16, featuring four con-
gresses on the future of TV, video,
media politics and the event's first
separate radio congress.

The radio congress, under the
banner “Challenges Of The
Present For The Radio Of The
Future," included workshops on
digital audio broadcasting, the
stagnant radio advertising market,
"Optimising Radio Success By
Qualitative Listener Research,"”
"Innovative Forms And Concepts
In Broadcasting” and "Europe In
Revolution."

4

Panelists in the workshop
"Innovative Forms And Concepts
In Broadcasting,”" concluded that
creativity—including comedy and
satire—is no longer the preserve
of public radio, and that com-
mercial broadcasters can create
niches for creative programming
in their formats. Deputy PD at
Miinich-based EHR  Antenne
Bayern Victor Worms claimed,
"Format radio doesn't exclude
creativity. What matters is what
fits the format of the station."
Worms said he holds an informal
meeting with  editorial  and
programming staff where new
ideas are thought up. Radio
PSR/Leipzig PD Jiirgen Vogel
said he won't allow any pro-
gramme spots longer than one-

and-a-half-minutes, but gives his
colleagues a free hand when it
comes to originality and creativity.
PSR produces its own songs and
tries to offer listeners some sort of
identity with the figure "Der
Sachse" (The Saxon). Head of
MDR-Sputnik Michael Schwie-
wack said that his station has two
main advantages as the successor
to the legendary DT 64 east
German  youth  station—the
unusually high motivation of all
colleagues and the public status,
which means the station is free
from the constraints of quotas and
commerce.

The development of radio in
Eastern Europe was the topic for
discussion in the final panel in the
radio congress. Professor Wolf-

gang Kleinwiichter from
Netcom-Institut  in Le1p21g
explained, "After the sudden
explosion of stations in Eastern
Europe, there now follows a
period of radical change, which
has to culminate in the build-up of
a proper radio system."

Panelists also discussed the
fact that while the Czech Republic
has established radio laws,
Rumania is only just beginning to
develop a radio legal system.
American John Hochheimer
maintained that  know-how
transfer from west to east was
needed to address the problems.
"We have to ask ourselves what
practical help we can offer for
people in this area."

The only representative from

the German record industry at the
radio congress was East West
Records head of press/promotion
Elfi Kiister, who was particularly
impressed by the panel on
optimising radio success through
qualitative listener research. "l
don't like the way stations research
the titles we send them every
week. Even international artists
such as Michael Jackson fail on
the first test—though they get a
second chance, unlike national
product. Listeners aren't educated
to test singles in this way; they
need to hear a track several times
before they can judge it. This
method prevents new talent, in
particular domestic product, from
breaking, as listeners always
prefer familiar sounds.”

AmericanRadioHictary Com
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BMG Concentrates Distribution
Structure Via Working Groups

GERMANY
by Miranda Watson

BMG Ariola Music/Germany is
changing its distribution structure
in line with current market
changes. President GSA territories
Thomas Stein reveals, "We shall
reduce the districts of our field
staff and increase our service and
advisory activities. Smaller and
distinct districts will give our field
staff the chance of seeing less of
the road and more of the cus-
tomers."

Stein asked specialised sectors
within BMG Ariola to set up
working groups under the concept
"Ariola 2000" one year ago. The
groups were given the task of
developing a long-term concept
for the company, with particular
attention being paid to creativity
and working on new trends. The
first results can now be seen in the
new distribution structure, he says.

BMG Ariola MD Christoph
Schmidt, responsible for distri-
bution activities, has consolidated
all of BMG Ariola's distribution
activities regarding the specialised
retail trade and formed one Central
Distribution department under the
direction of Matthias Gibson.
BMG Hamburg's Special Distri-
bution Pop, which also distributes
MCA/Geffen product, will con-
tinue to exist in its present form,
however, like the other Special
Distributions BMG Classics and
ARIS.

Hans Knappe heads the
telephone distribution team, exclu-
sively marketing one of BMG's
main sales areas—radio and TV
advertised product in the Special
Marketing sector. Telephone mar-
keting will be of increased impor-
tance within the new distribution
structure, especially with respect
to the support it offers to new
talent. The team will handle the

Cherie FM Opens Two
Outlets In Antwerp

BELGIUM
by Marc Maes

Two Antwerp-based stations have
started broadcasting gold pro-
gramming produced by French net
Chérie FM following an agree-
ment settled between the net's Bel-
gian headquarters in Brussels and
sales house Media Buying Ser-
vices (MBS).

The stations, Radio Brabo and
Sinjoor, introduced the new pro-
gramming unannounced in April,
and it was deemed successful
enough to continue. A spokes-
person at the station explains the
idea behind the stations' new
format. "What Antwerp needed
was a sunny holiday product; half
of the Belgian population picks
France for a holiday destination
and the Chérie FM format brings
the audience in that atmosphere.
We haven't heard this type of radio
in Antwerp yet."
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newly created sector of "Target
Group And Product Marketing,"
whereby product from different
fringe repertoire groups (such as
heavy metal and dance) will be
offered separately to key and trend
retailers.

Schmidt comments, "We have
now analysed the market develop-
ment and self-critically enquired if
our system is and will be suited in
the best possible way, now and in
the future. The concentration of
our distribution activities and the
improvement of our service is one
more step in our permanent
endeavour to be a strong partner
for the retail trade."

KENNY GETS PLATINUM — Spain's EHR-formatted Cadena 100 general
manager Rafael Revert (I) presented Spanish singer Kenny G with his first
European gold album following a series of sold-out performances in Spain. |
His album "Breathless" has sold 100.000 copies in the country.

Slovakian Private Radio Assoc
Seeks Joint AER Membership

EUROPE
by Marc Moes

The Slovakian Association Of
Independent Radio = Stations
(AIRS) is examining the possibili-
ty of joining the Association Of
European Radio (AER) in con-
junction with private radio associ-
ations in Czechoslovakia, Poland
and Hungary. Hampered by pro-
hibitive subscription fees

US$10.000), the associations are
wiating for a group member-

Founded in December 92, the
AIRS consists of eight private
radio operators. Since private radio
was made legal last year, with the
creation in May of 13 private
licences, the association has been
tackling problems for private
operators in Slovakia. Top priority
is to push for changes in

Newsmakers

HOLLAND: Frank Kiunhaar
has joined VARA TV as execu-
tive producer. He was previously
general professional manager at
EMI Music Holland.

HOLLAND: Hans Broere has
been appointed promotions direc-
tor at Provogue in Rotterdam. He
starts July 19.

HOLLAND: Dominique Frant-
zen has been appointed commer-
cial director Benelux at EMI Hol-
land. He started June 14. Frantzen
previously worked at Epada
Benelux.

ITALY: Robert Wagner has left
his post as radio promotions man-
ager with Sony Music's Epic
division to take up the same posi-
tion at CGD. Wagner was previ-
ously working in radio promo-
tions with CGD parent company
WEA.

NORWAY: Ditlev Jakobsen has
been appointed marketing manag-
er at Sony Music Entertainment.
He takes over from Jon Egil
Ellefsen, and will start early
August.

SPAIN: EHR net Onda Cero

director general Fernando Onega
has resigned. Onega arrived at the
station in March 1992, coming
from his previous position as MD
of communications company
Divercisa, which handles the
communications interests of the

Organizacion Nacional De Cie-

gos (ONCE).

INTERNATIONAL: A&M
Records chairman Jerry Moss

Moss

Alpert

and vice-chairman Herb Alpert
have left to pursue other interests,
following an “amicable agree-
ment" with PolyGram president
and CEO Alain Levy. A&M was
started in 1962 with the release of
Lonely Bull recorded by Herb
Alpert and Tijuana Brass.

UK: Steve Allen and Gary
Crowley are joining the A&R
department at WEA as A&R
manager and consultant.

legislation, still vague and unclear.
particularly regarding advertising
on public stations.

There are currently 10 private
operators in Slovakia, broad-
casting mostly EHR formats
including Fun Radio, set up by
the French Fun group in 1990
Ragtime Radio, DCA Radio,
Tatry Radio and Twist Radio,
competing with four pubcasters.

General manager of Bratislava-
based EHR Twist Radio Andre;j
Hryc points out that there is a lot
of work to be done before
Slovakia has a fair private radio
market. "The Slovak state radio
established its own commercial
station Rock FM in 1991, setting
up a joint stock company with
foreign participation. Although
they have no licence to broadcast,
they use Slovak Radio's
frequencies to cover the whole
country. This way, they create a
monopoly situation n
contravention of the recent anti-
monopoly act. Meanwhile, another
state frequency has been allocated
to Hungarian radio operator CD
International, broadcasting in
German for audiences over the
border in Austria."

The AIRS hopes the AER will
support its efforts to establish a
healthy radio situation in Slovakia
and is currently awaiting a report
on public versus private radio
from other AER members to
compare with the Slovak situation.
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Programming The Music

PDs Outline Tips For Breaking New Acts

by Steve Wonsiewicz

Breaking new acts: it is often the point of
contention between radio and record exec-
utives. "You don't do enough to support my
new artists” say the labels, while program-
mers counter back
with "We don't
make hits. We play
hits.”

That  chicken
and egg problem
probably won't get
solved this century,
if ever, but under-
standing the
dynamics involved
in exposing new
artists on radio can L =4
help the careers of \
both promotion
and programming execs.

Airplay exposure ignites sales of prof-
itable baby acts and helps establish artists'
careers; and carefully packaging records by
new artists keeps a station sounding fresh
without alienating the older listeners in
your target demo, and that can mean the
difference between a good and bad ratings
book.

New Music Strategies

Comments Clive Dickens, head of
music at the Chiltern Radio network in
the UK, who has recently been named PC
at EHR BRMB/Birmingham, "I think it's
very important for an FM radio station,
whether it's a dance service like Galaxy or
a Hot ACE like the Chiltern Network. to
have a percentage of new music in its out-
put all the time. Not only for the moral rea-
son of supporting the music industry—
which obviously is an added bonus—but
because it adds some spice to our output.
With the younger demographic, you're
looking at the 15-20 year-olds, and you
want to have that spice to keep them inter-
ested all the time. The big problem occurs
where and when you place it. What [ do is
look at my demos, look at the tiimes when [
have a younger audience, look at the mix
and introduce some new artists during this
daypart.

"If you are going to play a new record
by a new artist, make sure you follow it

Dickens leans on computerised music
scheduling systems (he uses Selector) and
codes songs according to their potential
appeal to his audience at pre-determined
dayparts.

"Obviously, the peak time listening is

is similar as well, which would make a
good follow up."

Competition Counts

Frank Eichner, head of music at Hot
ACE/EHR hybrid Radio FFN/Isernhagen
in Germany, says increased

something they know."

— Clive Dickens

"If you are going to play a new
record by a new artist, make sure
you follow it with an established hit.
That way you can introduce new
artists into your output by actually
sandwiching their records between

competition has affected his
attitude toward programming
new music and artists.

"Our image [with our audi-
ence] is that they expect us to
play new tracks, more than our
competitors. However, we are
much more careful now than a
couple of years ago because of
the competition and we have
been forced to play more hits
than before,” he says. "In the
evening we try to play some-

where you hardly play anything new,” he
says. "Listeners want to hear the familiar
hits. In the 19.00-22.00 daypart your mix
of music is the most adventurous and
becomes more biasedy often 70-80% cur-
rents, with around 60% of that being new
currents. And as you go across the day
around the peak times you build in differ-
ent types of music.

"When your radio listening audience
experiments with
your output, like
in the evening,
then that's the
best time to
experiment
slightly with your
music. You give
them something
extra when they
listen outside of
peak times. These
people are the
ones that are
going to stand out
in the crowd and tell everyone about your
station. And that's the word of mouth pub-
licity that we all search for.

"For example, a band like Dodgy, on
A&M, is a guitar-based pop band with a
fantastic album, which is on its second sin-
gle. The first one was a daytimer called
Water Under The Bridge. The next single
Lovebirds, which is current at the moment,

"There is a big generation gap being
created in today's music and our listen-
ers, much like before when rock 'n' roll
and punk arrived. | think that the two
segments [18s versus 34s] are gefting so
varied in musical tastes that it's getting
difficult to serve both."

— Lars Kjaer

with an established hit. That way you can
introduce new artists into your output by
actually sandwiching their records between
something they know. People are more
likely to give that song a chance if within
four minutes they are hearing one of their
favourites or something they know. When
you put together a whole sweep of new
music is when you get into dangerous
water.’

we play quite a lot. Several stations won't
touch this group because there are a lot of
strumming guitars and there's no drum
machine in sight.

"U Nation on MCA, Higher & Higher:
that's a great production number. We
would possibly follow up a song like that
with, for example, a Tears For Fears clas-
sic. There's a geographical link with U
Nation. Their production value and sound

thing interesting for our listen-
ers. The strategy during the daytime and
prime-time is to play sure hits. and not
more than three new titles per hour. So we
air 30% EHR and 70% Hot ACE. The core
audience of FFN is about 15-30, male-
dominated.”

To keep current with listeners' musical
tastes, FFN has an independent research
firm conduct auditorium tests once or twice
a year, as well as weekly call-outs.

Sticking To Your Core

For EHR The Voice/Copenhagen head
of music Lars Kjaer, whose station
attracts a slightly male-dominated 15-25
demo. it is servicing your core audience
that counts. "If you have chosen to target a
young audience you have to stick with con-
centrating on new music,” he says. "If not
you can become too varied and won't make
anybody happy. Maybe you lose some
older listeners, but you keep your core.

"We don't ignore Depeche Mode's [
Feel You, which is noisier and harder [from
their previous sound] because there is
something interesting about it. Nor do we
avoid Metallica or Nirvana because those
are good, noisy tunes. But we do step back
from something like Anthrax, which is a
bit too hard."

Kjaer won't sacrifice the station's sound,
however, for the sake of adding new music.
"While the most important thing is looking
out for new songs, new music and new
genres, there should still be a tune in the
record. You and your listeners should be
able to sing along to it."

Kjaer agrees with the need to sandwich
news songs and new records, but says he
doesn't use any music scheduling systems.
"You can sandwich songs from new artists
between almost anything,” he says. "One
example is Snow's [Informer,

per hour."

"In the evening we try to play
something interesting for listeners.
The strategy during the daytime
and prime-time is to play sure hits,
and not more than three new titles

— Frank Eichner

which the record company
acknowledged we helped break in
Denmark. We would follow that
up, maybe, with Shabba Ranks,
who has been a minor hit in the
country for a while.

"The way we do it is quite dif-
ferent from stations which use
music scheduling systems, which
makes it more difficult because I
have to plan records more careful-
ly with the DJs. I have to get peo-
ple who I think will be able to get

"We use it to learn more about the
music,” he says. "We are trying to test for
burnouts and development of titles, from
the beginning to end. We want to find the
point where the records starts working for
the audience. We don't drop the title right
away when there are 30 plays and nothing
happens. We use the research to hopefully
tind out when the record will happen. We
try to look at the title over its whole life.”

Some new artists recently added to the
playlist include Call Your Name from
Estonian band Mr. Lawrence, What Is
Love by Haddaway and Ca Plane Pour
Moi by Leila K.

fa e

C comlE UR Soon

into this record. I have to plan that
with various DJs to make sure they are
enthusiastic about it.”

Musical tastes, however, are starting to
become polarised in EHR's average 18-34
demo. Kjaer believes, making it difficult
for programmers to serve both audiences.
"There is a big generation gap being creat-
ed in today's music and our listeners,” he
says, "much like before when rock n' roll
and punk arrived. I think that the two seg-
ments [18s versus 34s] are getting so var-
ied in musical tastes that it's getting diffi-
cult to serve both. But then again, a lot of
older music fans have gotten used to dance,
like Dr. Alban."
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The Rosenberg Trio
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Radio Programmers:

If you are interested in receiving

the promo CD of Verve, please call Inez

at Music & Media, tel: (+31) 20 699 1961.

The best Jazz is played with Verve -

at a Jazz Festival near you!

More than 20 Verve artists and groups will play festivals and/or concerts all over
Europe within the next two months - the music on this CD is a selection of what
you can expect to hear this summer at almost every Jazz festival: great improvised
music by established artists as well as newcomers, like Gabrielle Goodman or
Stephen Scott. From Vitoria in Spain to Molde in Norway, from Montreux to The
Hague - you will be able to hear some of Verve’s exciting acts perform in a variety
of improvised music.

Verve, which now incorporates the Mercury/Emarcy Records as well as the
Limelight, MPS, amadeo and JMT jazz catalogues, is devoted to reissuing its classics
on CD while continuing to record major talent producing jazz classics today!
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Jazz

Jazz Festivals Heahng Up The Summertime Months

Once again, M&M offers its annual summer jazz festival roundup. As
always, we list only a selection of the most important European venues.
All dates and artists are subject to change; individual festivals should be

consulted for final programmes.

Franton Jazz Festival

June 25-27; Jesolo (Venice), ltaly
Brecker Brothers Band, Rabin Abou-
Khalil, Carlo Magni, Philip Glass, Mike
Mainieri & Steps Ahead, Zawinul
Syndicate, Vitous-Garbarek-Erskine.
Contact: (+39) 41.959 055.

Lugano Jazz

July 1-3; Lugano,
Buwitzerland

Friedrich Gulda with
Orchestra Della
Suizzera Italiana,
McCoy Tyner with
Bobby Hutcherson,
Maceo Parker,
Delfeayo Marsalis,
Ahmad Jamal, Art
Ensemble of Chicago,
Tania Maria, Michel
Camilo, Brecker Brothers, Tito Puente,
Greg Osby. Contact: (+41) 91.50 6642.

Montreux Jazz Festival
July 2-17; Montreux, Switzerland

Jly 2-7

Robert Plant, New Order, Chico Buarque,
Giberto Gil, Caetano Veloso, Santana, John
McLaughlin, Joe Henderson, Abbey
Lincoln, Wolfgang Muthspiel, Yosuke
Yamashita, Salif Keita, Abdullah Ibrahim,
Al Jarreau, Omar, Chick Corea, Herbie
Hancock, George Duke, Amina.

July 8-12

Ute Lemper, Paolo Conte, Michelle
Shocked, Stephane Grappelli, Didier
Lockwood, Manu Dibango, Michel
Legrand, Richard Galliano, Michel
Petrucciani, Eddy Louisa, Al Green,
Ramsey Lewis, Third World, Ray Brown,
Don Pullen, Greg Osby, Chris Isaak, Lalo
Sohifrin, Ettore Stratta, Rachelle Ferrell,
Stanley Clarke, Billy Cobham.

July 13-17

Inner Circle, John Scofield, Dr. John, Fats
Domino, Incognito, BB King, Etta James,
Ahmet Ertegun, Arif Mardin, Yusef Lateef,
Charles Lloyd, Anita Baker, Robben Ford.
Contact: (+41) 21.963.4663

. VI
( >
never

Phillip Glass

s " ) \"4 | » ] Electrifying Electric Blues with

horn-section
"Bluesbreakers"-guitarist

twice featured on german
TV "Ohne Filter" (ARD),

Jazz Fest Vienna
July 1-15; Vienna, Austria

July 1-8

Ray Charles, Al Jarreau, Jon Hendricks,
Laurie Anderson, Dionne Warwick,
Manhattan Transfer, Kronos Quartet,
Herbie Hancock, John
Scofield, Steps Ahead,
Archie Shepp, Michel
Petrucciani, Brecker
Brothers, Joe Zawinul,
Santana, John McLaughlin,
Carla Bley, Ahmad Jamal,
Jackie Mclean, Dr. John,
Charles Lloyd, Mississippi
Blues Review.

July 9-15

Caetano Veloso, Gilberto
Gil, Albert Collins, Etta
James, Was Not Was, Ofra Haza, Cheb
Khaled, Los Lobos, Dirty Dozen Brass
Band, Gangstarr, Sweet Soul Review.
Contact: (+43) 1.712 4224.

Paris "All That Jazz" Festival

July 2-10; Paris, France

Bireli Legrene, George Benson, Stephane
Grappelli, Didier Lockwood, Tito Puente,
James Moody, Johnny Griffin, Michel
Camilo, Mighty Clouds Of Joy, Etta James,
Nina Simone, Abbey Lincoln, Joe
Henderson, Wynton Marsalis, Omar,
Santana. Contact: (+33) 1.40 03.7500.

Drum Rhythm Festival

July 1-3; Amsterdam, Holland

The Kinks, Daniel Lanois, Joe Pass, Martin
Taylor, Gangstarr with Donald Byrd &
Roy Ayers, Nigel Kennedy Band, Holmes
Brothers, Shabba Ranks, Dionne Warwick,
Tania Maria, Maceo Parker, Clannad, Ali
Hassan Kuban. Contact: (+31) 70.350
2034.

int'l Jazz Festival Andorra,
Escaldes-Engordany

July 2-4; Andorra

Fourmost with Jenny Smith, Kenny
Burrell, Grady Tate, BB King,
Yellowjackets, David Sanborn, Michel
Camilo. Contact: (+34) 7.38 21410.

| Jazz A
Vienne
July 1-13;
Vienne, France
Oscar Peterson,
John Pizzarelli,
Slide Hampton,
Hlinois Jacquet,
Horace Silver,

by former

| already featured on RNE- éh']“adB lJama“
arla Bley,
\ 3 (Espana), SWF-3 (GER) | charlie Haden,
SOULCOAST RIAS Berlin (GER) Herbie
SC 88001-2 Hancock, Joe
includes crossover hits "Let's Make A Million $" Henderson,
and "Lost Without You" Sy ity
Stanley

SOULCOAST is a label of Polystar Co. Ltd, Tokyo
eted in Europe by Alex Merck Music GmbH,
Vogelsanger Str. 93, D-50825 Koeln , Phone (221) 954061-0

Turrentine, Al
Jarreau, David
Sanborn, Ronny
Jordan, Jackie

Wynton Marsalis

Mclean, Michel Petrucciani, Paris
Barcelona Swing Connection, Blood Sweat
& Tears. Contact: (+33) 74.85 0005.

Copenha gen Jazz Festival

July 2-11; Copenhagen, Denmark
Arturo Sandoval Palle Mikkelborg, Bill
Frisell, Elvin Jones, Eliane Elias, Oscar
Peterson, Manhattan Transfer, Gil Scott
Heron, Wynton Marsalis, Roy Hargrove,
Sonny Rollins, Gangstarr, Fourmost with
Jimmy Smith, Kenny Burrell. Contact:
(+45) 3393.2013.

Jazz Festival Of Costa Brava
July 2,7,14,21,28; Cap Roig, Spain
Frank Wess with Hank Jones, Carrie
Smith, Stephane Grappelli, Portefia Jazz
Band, Jimmi Rena Trio.

Birmingham Int'l Jazz Festival
July 7-11; Birmingham, UK

Count Basne Orchestra, Ramsey Lewis,
Tony Bennett, George Melly,
King Pleasure & The Biscuit
Boys, Herb Geller, Ken
Peplowski, Dusko Goykovich,
Marlene Verplank. Contact:
(+44) 21.454.7020.

North Sea Jazz Festival
July 9-11; The Hague, The
Netherlands

Al Dimeola, Michel Camilo,
Brecker Brothers, Kronos
Quartet, Don Pullen, Kenny
Garrett, Art Porter, Billy
Childs, Niels Henning Orsted
Pedersen, Stanley Turrentine,
Herbie Hancock, Joe
Henderson, Yellowjackets,
McCoy Tyner, Shirley Horn,
David Murray, Tito Puente, New York
Voices, Wynton Marsalis, John Faddis,
Terence Blanchard, Lionel Hampton,
Candy Dulfer, Santana, Chick Corea, Dr.
John with Ronnie Cuber, Wolfgang
Muthspiel, Charles Lloyd, Art Ensemble
Of Chicago, Stephane Grappelli, Al Green.
Contact: (+31) 70.350 2034.

JVC Grande Parade Du Jazz

July 13-24; Nice, France

Special Quartet with Pat Metheny &
Joshua Redman, BB King, Wynton
Marsalis, George Benson, Joe Henderson,
Chico Buarque, Tito Puente, Nina Simone,
Ronnie Jordan, Maceo Parker, Galliano,
Bireli Legrene, Al DiMeola, Michel

Camilo, Zap Mama, Lew Tabackin,
Warren Vache, T.S. Monk, Delfeayo
Marsalis, Ahmad Jamal, Manu Dibango,
Stephen Scott, Kool & The Gang,
Fourmost, Elvin Jones. Contact: (+33)
14.621 0837.

Festival de Jazz de Vitoria-Gasteiz
July 13-17; Vitoria, Spain

Hermeto Pascual, Tito Puente, Brecker
Brothers, Abbey Lincoln, Slide Hampton
with Paquito D'Rivera, Special Quartet
with Joshua Redman & Pat Methony, John
Scofield, Manhattan Transfer, Wolfgang
Muthspiel, Maria Muldaur, Barbara
Dennerlein, Stephen Scott, Bill Frissell.
Contact: (+34) 45.14 1919.

Festival De Jazz De San Sebastian
July 23-27; San Sebastian, Spain
Delfeayo Marsalis, C.J. Chenier, Danilo
Perez, David Sanchez, Gonzalo Rubaloaba,
Don Pullen, African Brazilian Connection,
Jesse Davis, Maceo Parker, Newport Jazz
Allstars, John McLaughlin, Joshua
Redman, Geoffrey Keezer, Art Ensemble
Of Chicago, Dr. Michael White's Liberty
Band, Charlie Haden, Elvin Jones, Etta
James. Contact: (+34) 43.48 1166/79.

Molde International Jazz Festival
July 12-17; Molde, Norway

Steps Ahead, Carla Bley, The Chieftans,
Jimmy Smith, Illinois Jacquet, Peruna
Jazzmen, Sidsel Endresen, Dino Saluzzi,
Rebirth Brassband, Misha Mengelberg,
Chaka Khan. Contact: (+47) 72.16000

Umbria Jazz

July 9-18; Umbria, ltaly

Manhattan Transfer, Michel Petrucciani,
Perigeo, Olympia Brass Band, BB King,
Carla Bley, John Scofield, Ara Ketu, Don
Pullen, Christian Escoude Gypsy Trio,
George Clinton, Wynton Marsalis, Caetanp
Veloso,
Maceo
Parker,
Incognito,
McCoy
Tyner, Joe
Henderson,
Tito Puente,
Dirty Dozen
Brass Band,
Tania Maria,
Bucky
Pizzarelli
Lionel
Hampton.
Contact:
(+39)
75.62432.

Joe Henderson

Edinburgh Int'l Jazz Festival
August 13-15; Edinburgh, Scotland
James Morrison, Leon Redbone, Bob
Wilber Big Band, Ronnie Scott Sextet,
Digby Fairweather, Acker Bilk, Humphrey
Lyttelton, Stan Tracey. Contact: (+44)
31.557.1642.

Jazz in Willisau

August 26-28; Willisau, Switzerland
Vienna Art Orchestra, Lithuanian Young
Composers Orchestra, Reggie Workman,
Elvin Jones, Charlie Haden, Marilyn
Crispill, Jazz Passengers, Joe Zawinul,
David Murray Big Band. Contact: (+41)
45.81.2731.
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The Best in Rap Jazz Soul Fusion from EMI

an
experimental

— JAZZMATAZZ

Teaturing CARLEEN ANDERSON  ROY AYERS
M.D YRD N DEAD:‘-VENPO RONNY JORDAN
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US3, Greg Oshy & Guru at Montreux on July 6th.
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ltalians Go Underground For The Summer

ITALY
by Mark Dezzani

This summer, Italy's Adriatic
resorts and its rave capital Rimini
are bracing themselves for another
invasion of techno fans from the
north of Europe. With the speed of
La Dolce Vita edging towards 150
bpm, Italian dance radio program-
mers are turning away from tech-
no's interminable beat and tuning
into more soulful melody lines.
With almost as many different
genres of dance music to choose
from as there are varieties of pasta,
if there is one dominant groove
this summer they say it's under-
ground.

Milan's national 101 Network
has cut back from being 100%
"black" music, now mixing it up
with rock, Italian music and some
new age. 101 DJ/producer Rober-
to Corenaldesi endorses the trend

towards tunes. "The audience want
less noise and more tasteful stuff.
Techno is out. House and under-
ground are in," he says. "This sum-
mer ['ll be featuring Fog's Been A
Long Time, Mt. Rushmore's The
Vibe That's Flowing and Lonnie
Gordon's Bad Mood." 101 Net-
work also programmes its principal
dance mix in the early afternoons,
school-out time in Italy and prime
beach time in the summer.

Angelo de Robertis is head of
programming at  Milan-based
national EHR Rete 105. "As with
the UK scene, I think Italian dance
music has been a bit stale lately,”
he says. "It lacks creativity and
newness. As a result we now play
less than before, currently 30-40%
of our playlist is dance,” says De
Robertis. "We dedicate afternoons
to dance with three of Italy's top
Dl/producers providing the mixes.
Stefano Secchi specialises in

| Italian Dance Radio Programmers

i Station/format
Rete 105 (EHR)
|

101 Network (EHR/Dance)
I Radio Deejay (Dance)

Italia Network (Dance)
| Radio Centro Suono (Urban/Dance)

Tips for "Summer Sounds"

"Summer Sounds”

Haddaway What Is Love

Usura Sweat |
The Fog Been A Long Time

Mt. Rushmore The Vibe That's Flowing
883 Nord Sud Ovest Est

Loni Clark Rushing

Bryan Powell Thinking Of You
Jamiroquai Blow My Mind

COOL LEMON

Cool Lemon - Global Cuts/R&S
PRODUCER: Fabio Paras

Cool Lemon chugs along uttering not
words but rather a looped sampled syl-
lable. The tracks consist of forward
moving house percussion with inter-
mittent light reggae riffs. Overall a
rhythmic, rolling piece with a jogging
bass line and well arranged elements
with enough breathing room between
them. A prime example of cool tempo.

CONSEQUENCE

Hypnotize - Basic Beat
PRODUCER:P. Vriends/Regulator
Hypnotize has commercial potential,
yet it's ¢lub-ready with every mix pro-
viding & new option. The Original Mix
makes a relaxed minimalist entrance
and constructs a full sound range to
round out the song. The Chestnut mix
is lighter, yet more dancefloor-oriented
with a force that keeps the energy
flowing. And Da Tribe mix picks up
da pace. Each mix keeps vocals to a
minimum with only an occasional
"Let's Begin," "Let The Music Hypno-
tize" or "Let's Go" ever being heard.

R.AF.

Just Take Me Higher - Media Records
PRODUCER: Gianfranco Bortolotti
All mixes earn respectability, but the
Travel To Anomomeda and Touch
vn mixes are particular attention-
grabbers. The first is a fast trip up and

10

New Grooves

flies from start to finish. A pleasurable
flight for peak time. The Touch Down
mix kicks into a hard beat with the
phrase "hip house" echoing through-
out.

SMELLS LIKE HEAVEN

Londres Strutt - Cowboy Records
PRODUCER: Smells Like Heaven,
Fabio Paras, Gypsy

The talented producers deliver here.
"Bass line kickin'. Yes, I'm groovin'l"
is the vocal hook which reels listeners
and dancers in with a contagious bass
line, The Boomshanka "Where's My
Cheque?" remix should be given a
spin for charged energy evenings.
Rhythm De Londres focuses on a
rave slant, with a speedier beat and a
bass set a little on the back burner.
Surrender yourself and enjoy the ride.

ORIGINAL ROCKERS

Round And Round - Different Drummer
PRODUCER: unlisted

The pace of this track is especially
right for earlier in the evening or in
mellower clubs, but adjust the pitch for
your own pleasure and put it on any-
time. Round And Round is a comfort-
ably warm track with spiraling "Here
We Go Again" lyrics.

REGINA LEE

Just Cant Dance - New Music
PRODUCER: unlisted

Seemingly aimed dead center at what's
become the more commercial side of

underground with Francesco Za-
palla and Marco Galli playing
more crossover." Rete 105's main-
stream format means safe playlist-
ing when it comes to dance selec-
tions. "Haddaway's What Is Love
and Usura's Sweat get a lot of air-
play. We won't play any Italian rap
which is too political or negative,
we play positive music," he claims.
"Acid jazz we leave to our ACE
sister station Radio Monte Carlo."

Also in Milan, national
dance/EHR network Radio Deejay
dedicates 60% of its playlist to
dance. Notes PD Dario Usuelli,
"We like to be as avant-garde as
possible, which means turning
around new trends quickly. There
is a return to melody with the cur-
rent popularity of underground, but
techno is still dominating the dance
floors especially in the Adriatic
resorts.”

The national network program-
ming most of its airtime with dance
music is Italia Network based in
Udine in the north-east of the
country. Head of music Marvin
Sasha says, "We programme 80%
dance with just some pop in the
morning. After midday it's exclu-
sively dance starting with requests
and commercial stuff, becoming
more specialist and obscure as the
day goes on." At the commercial
end of their playlist is Ace Of
Base, Haddaway, Usura, Datura

the dance community, the Al mix is

on target. Soulful vocals, pulsating !
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bass and sharp synth stabs make the
song easily accessible. The lyrics are a
bit confusing, but the music is simple
enough to slip into for a pleasant five
minutes.

CAJMERE featuring DAJAE

Brighter Days - Natural

PRODUCER: Cajmere

New York is definitely in this house.
In this double 12-inch pack, Little
Louie Vega, Todd Terry and Kenny
Dope Gonzalez deliver the goods,
along with Cajmere and Darryl
James. Louie's Masters At Work Mix
overflows with soul, passion and plea-
sure, Rhythmic jump-roping keeps the
mix spacious. In Todd's TNT Dub Mix,
sounds are layered with precision for
perfect effect. Terry is in the driver
seat shifting gears at will and in con-
trol all the way. The Tee Dope Mix
skips along optimistically with a
flavourful beat. And the Darryl James
Mix is a carefree treat which builds
into a beat-driven vocal exercise on a
positive tip. With all this talent on the
mark, it seems we all have brighter
days ahead.

Please send your latest dance promo
coples (or advanced cassettes) for
possible review to Maria Jiménez,

Music & Media, PO Box 9027,
1006 AA Amsterdam

and Ramirez. "Underground is
big," says Sasha. "We currently
feature Juliet Roberts, Monie
Love, Coral Tribe, Casio and
Toscania Movement." According
to Sasha, "One of the problems
with programming dance music at
the moment is that there is a slow
turnaround of good new material."

Rome-based regional station
Radio Centro Suono gives 100%,
programming 60% urban contem-
porary and 40% dance. It also has
the most adventurous and eclectic
schedule, claims MD Alberto
Castelli, who adds he is not moved
by trends. "I don't know what this
summer's trend is and I don't care.
We play the music that we person-
ally like." This apparent lack of
interest in fashion ironically keeps
Radio Centro Suono on the leading
edge of the latest trends. "We were
playing Shaggy months before
anyone else. We have a daily raga-
muffin jam and are playing Turin
band Africa Unite. Their album
Babilonia is the first Italian reg-
gae/ragga album with strong credi-
bility," says Castelli. Acid jazz is
big in Rome with local band Beat-
ing System regular studio guests at
Centro Suono. "We have already
picked up on Jamiroquai And
Jazzmatazz, the new rap/hip
hop/be bop project from Gang
Star rapper Guru. Us Three mix-
ing ragga and jazz are also playlist-
ed," adds Castelli.

Radio Centro Suono keeps
close links with their local indie

label X-Energy with heavy rota-
tion for Joy Orlando Johnson.

X-Energy MD Alvaro Ugolini
sympathises with radio's frustration
with stagnation. "There's been too
much emphasis on bass line and
rhythm groove. To get more soul
back into the music there must be
the right cocktail created by closer
collaboration between DJ/produc-
ers, singers and especially more
input from professional musicians
and composers.” Ugolini adds, "I
think we got that right with Robin
S Show Me Love, which went
down well in the clubs, on the
radio and with the general public,
which is why it reached Top 5 in
the US and Italy."

Carlo De Blasio, specialist
dance DJ at national public broad-
caster RAI agrees, "DJs have had
too much say in recent produc-
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