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BILLY JOEL COMES TO LONDON - Billy Joel (right) met with BBC Radio I
FM DJ Simon Bates when he visited London recently to promote his new album

"River Of Dreams," which will be released throughout Europe on August 2.

New Private Net
Ready To Launch In
Brandenburg
GERMANY

The Berlin -Brandenburg media
authority is to award the first
statewide private radio licence in
Brandenburg to Landeswelle
Brandenburg, an ACE format
blanket programme headed by
Hermann Stiimpert, one of the
most influential people in
German radio. The Landeswelle
Brandenburg bid was chosen out
of some 45 bidders.

Stumpert-who founded the
first German private station
Radio Schleswig-Holstein and
now runs his own radio consul-
tancy -is a 30% shareholder in
the new station. Other investors
include a 20% stake held by

Hans Kreissenberger and Karl
Gerhard Schmidt ( who already
hold shares in Radio Euroherz
and Radio PSR). 20% by RSH
shareholder Ulrich Wachholtz
and 5% by Inforadio chief editor
Susanne Matthiessen, who is to
be the PD of the new station.
Another 5% is still open.

Landeswelle Brandenburg will
be based in the capital of the
state, Potsdam, some 30 kilome-
ters from Berlin. The station will
be targeting the 14-49 age group,
as does EHR, news/talk-format-
ted statewide public Antenne
Brandenburg.

Comments Matthiessen, "We
will present a modern format to

(continues on page 21)

German, French Ratings
Bayern 1, Arabella Hold EHR Nets Grow While
Top Public, Private Spots ACE Webs Shrink
GERMANY
by Miranda Watson

National music station Radio Arabella is still the
number one local station in this year's Infratest rat-
ings for Munich for the fourth year running. The sta-
tion, which airs a mix of German schlager and gold
and shares itsitilifinency with Jazz Welle+. now has
a reach of 12.8%, down from its 1992 score of
13.5% of listeners in the Munich area aged 14+.
Statewide private broadcaster Antenne Bayern.
based just outside Munich in Unterfohring, scored a
stable 10.7% in Munich, making it the second most
listened to private in the city.

Antenne Bayern is the second biggest private sta-
tion in Ger-
many after
Radio NRW/
Oberhausen and
the top private
for the state of
Bavaria with a
total of 690.000
listeners acc-
ording to this
year's Media
(continues on pace 21!

(% reach)

Station 1991 1992 %chg.
Bayern 1 (Sch) 30.0 28.0 -2.0

Bayern 3 (EHR) 28.1 22.2 -5.9

Radio Arabella (b/M0) 13.5 12.8 -0.7

Antenne Bayern (EHR) 10.7 10.7 0.0

Radio Gone I EHR 7.0 10.3 ,3.3

Source: Munich !Oaten '93

FRANCE
by Julia Sullivan

FolloNk ing the ratings increase of ACE and gold sta-
tions in the first quarter this year, it is now the turn
of the EHR FM nets to move forward, according to
the results released by Mediametrie for the period
April -June.

Although growth was generally low in the sec-
ond quarter, the highest rise registered by EHR web
NRJ, which jumped 0.8 points to a 10.8% cume
share, consolidating its position as second private
net (after full -service RTL) and the fourth most lis-
tened -to station in France.

Other EHR nets turning in cume share increases
were Fun, up
0.3 points to
5.5% and Sky -
rock, up 0.4
points to 5.5%.

RTL remains
the overall lead-
er, although it
slipped 0.3
points to a

17.710 audience
( continues on page 21)

Top Five French Networks
(% audience cume)

Station 1 Qtr.
RTL (FS) 18.0

Europe 1 (FS) 11.4

France Inter (NM 10.6
NRJ (EHR) 10.0

France Info (N/T) 8.2

SOUIVC Mcdtamcine

2 Qtr.
17.7

11.5

10.9

10.8

8.3

%chg.
-0.3
0.1

0.3

0.8

0.1

Thomas Stays In EHR Spotlight

EUROPE
by Robbed Tilli

Blue-eyed UK soul singer
Kenny Thomas (Cooltempo)
finally seems to be getting the
recognition abroad he had
already enjoyed at home since
his double -platinum 1991

debut album Voices.

Stay, the lead-off single of
the September 6 -released sec- M&M's EHR Top
and album Wait For Me, is a week.
new entry at number 40 in

Thomas

40 this

(continues on page 21)

oamirocivai
"Blow My Mind 11 2nd hit single

across
Europ

charting

ethe

No. 1 in EUROPE

European Hit Radio
UB40
I Can't Help Falling In Love With You

(DEP International)

Eurochart Hot 100 Singles
HADDAWAY
What Is Love
(A La Carte)

European Top 100 Albums
U2
Zooropa
(Island)
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runAWaY tRaiN iS VIsitINg the FolLowInG STatiOnS
Austria

Belgium

Czech Republic
Denmark

1

Europe
Germany

Holland

Ireland
Norway

Poland

O 3Nienna
BRTN STUDIO BRUSSEIJ
Brussels
RTL CITY RADIO/Prague
ARHUS NJERRADIO/Arhus
UPTOWN FM/Copenhagen
VOICE OF AMERICA/Europe
ANTENNE BAYERN/Munich
WDR 1/Cologne
ORB/FRITZ/Potsdam
RADIO 7/Ulm
RADIO XANADU/Munich
HET STATION/Hilversum
RADIO 3/Hilversum
2 FM/Dublin
NRK/Oslo
RADIO I FM/Bergen
RADIO GRENLAND/Skien
POLSKIE RADIO 3/Warsaw
RADIO LODZ/Lodz

RADIO RMF/Knikow
RADIO SZCZECIN/Szczecin

Poland, RADIO MERKURY/Poznan
Portugal RADIO ENERGIA/Lisbon

Russia RADIO MAXIMUM/Moscow
RADIO YUNOST/Moscow

Sweden CITY RADIO/Malmo
United Kingdom VIRGIN 1215 AM/London

ATLANTIC 252/London
BEACON RADIO/
Wolverhampton
CHILTERN NETWORK/
Dunst/Nhamp/Glouc
FORTH RFM/Edinburgh
RADIO CLYDE/Glasgow
TRENT FM/Nottingham
COOL FM/Belfast
THE BOX/London

Europe MTV EUROPE/London

United Kingdom:
Germany
U.S.A.
EHR Top 40 :

breakout rotation

# 40
# 47
# 19 Red Bullet
Highest chartbound

COLUMBIA



RAJAR Refines Survey To Give
Clearer Picture; ILR Benefits
UNITED KINGDOM
by Mike McGeever

On -going refinements to
RAJAR's ratings methodology
will give broadcasters a clearer
overall picture of the percentage
of audiences listening to local
commercial radio and BBC Local
Radio. The changes will also
result in increased total listening
for commercial radio, says AIRC
marketing executive James
Galpin.

The refinements include
changes in the rotation order of
listed services in the diary and
analysis of respondents' write-in
information, including analysis of
stations listed under the category
"other stations listened to." The
changes will be evident when the
AIRC, RAJAR and its research
company RSL publish ratings for
the second quarter 1993 for all
participating BBC and commer-
cial national and local services.

Galpin explains the signifi-
cance of studying the write-in
information compiled from the
60.000 diaries over the 13 -week
period. "In the first couple of sur-
veys we didn't analyse the listen-
ing listed in the diary under
'other,' which was unidentified
listening," he says. "It was written
in a blank column with a station
name. These were from respon-
dents listening to a station that
didn't formally serve their area."

Now that the information is
being studied, the additional lis-
tening can be attributed to either
overall local commercial, or BBC
local radio listening. Galpin adds,
"You can't attribute the data to
individual services. For example,
you have a listener outside Capi-
tal's total survey area [TSA] who
listens to Capital and writes Capi-

tal in the diary under 'other listen-
ing.' But when you publish the
audience data for Capital it
wouldn't include this as the data
only represents listening to Capi-
tal in its TSA."

Galpin says the additional data
will result in an increase in over-
all listening figures for commer-
cial radio. Likewise there will be
an additional write-in boost for
"out of area" listening to BBC
local services. In theory, says
Galpin, other refinements to the
system should improve the accu-
racy of the collection of listening
data.

With the actual diary itself,
page layout and appearance mod-
ifications have improved clarity,
making it easier for respondents
to enter their listening to the
appropriate service. Also, briefing
by the RAJAR interviewer has
been extended from the initial
household contact only to all
available household members.

In the rotation of order of ser-
vices listed in the diary, the basic
split made between BBC and
commercial services is retained.
Within the BBC. national and
local/regional BBC services are
rotated alphabetically. Within
commercial radio, services are
listed and rotated alphabetically
irrespective of whether they are
national or local stations. FM/AM
split services are listed adjacent-
the position being fixed by the
FM service name.

For the first time, the weight-
ing of second quarter results will
use the latest census data (1991)
on which stations will be briefed
before publication of the ratings.

For the fourth quarter 1992
and the first quarter of this year,
RSL used the latest available
population targets which were

projected from 1981 census data.
Meanwhile, special arrangements
have been implemented to make
results available for AOR nation-
al service Virgin 1215 AM,
which launched in the middle of
the survey. Those results will be
based only on Virgin's seven
complete weeks on air in the
quarter.

What impact Virgin's
launch-in the middle of
RAJAR's fieldwork-will have
on the overall figures is difficult
to predict, says RAJAR director
Roger Gane. "It remains to be
seen. It is nobody's fault, but we
are stuck with it."

Galpin points out that
although the refinements to the
system are meant to reflect a
more accurate picture of all radio
stations in the UK, services
should realize that the changes
must be taken into account when
comparing the results with the
last comprehensive survey (fourth
quarter 1992).

"When you get these figures it
will be difficult to draw conclu-
sions between this and the last
survey because of the changes,"
he says. "Everyone will attempt
to do it the best they can. We
always realized we would refine
the survey in its early days. But
now I think we have taken it as
far as we can take it-at this
stage."

Galpin predicts further
changes will have to be made as
the Radio Authority awards new
services. "There are other long-
term pressures such as diaries
filled with too many services. We
are beginning to investigate alter-
native diaries so that the system
will still function in two years
time."

Media Analyse To Survey Berlin,
Brandenburg Twice Yearly
GERMANY
by Miranda Watson

Berlin and Brandenburg are to
receive Media Analyse (MA) rat-
ings twice a year with the first
special "intermediate" survey for
the East German state due out in
February. In Germany's most
competitive radio market, the
extra results are welcomed by
radio stations and advertisers to
clarify the picture. Unlike other
major cities and states in the
country, there is no official
Infratest survey conducted in
Berlin/Brandenburg.

Comments MA radio execu-
tive Stefan Pommer, "We decid-
ed to issue an interim ratings sur-
vey for Berlin/Brandenburg
because the advertising situation
there is changing so rapidly and
advertisers need more up-to-date

figures. With so many new sta-
tions in this state there is very
stiff competition and, of course, a
continually changing market-
place. A second survey is needed
to reflect this." MA says there are
no plans to do the same in other
areas of Germany.

At the beginning of the year,
Berlin ERR station Energy
103.4, frustrated with the lack of
representative audience figures
for the area, along with other pri-
vate broadcasters, set up a survey
"Radio Trend" to be conducted
twice a year by Infratest. Now
MA's decision to conduct two
surveys a year has rendered the
Radio Trend survey "superflu-
ous," according to MD Thomas
Thimme, who says he welcomes
the MA's decision. "The Radio
Trend survey was costing us a lot
of money anyway," he says.

"Now that the MA has decided to
do its own survey for the area
there's no point in us running a
parallel survey. It's a great suc-
cess for Berlin and Brandenburg
and the end of a 10 -year debate."

The MA will conduct its next
survey between September and
December '93 with results pub-
lished in February '94. The MA
survey for the whole of Germany
based on research between
September '93 and March '94 will
then be released in June '94 as
usual.

Thimme is now calling for the
MA to introduce interim ratings
in other regions in Germany,
which he says would benefit both
stations and clients. He adds that
it would be possible as the MA
has already standardised its inter-
mediate ratings method.

EUROPE AT A GLANCE

GERMANY: Thoelke Becomes Shareholder Of NEN-TV
German TV presenter Wim Thoelke has joined German country
music TV channel project NEN-TV (Nashville Europe Now) as a
shareholder. He will contribute extensive media and management
expertise, as well as key financial contacts. Miranda Watson

BENELUX: FilmNet Rocks Audiences In Scandinavia, Lowlands
Pay -TV channel FilmNet Plus has scheduled a series of live concert -
broadcasts to take place from August 13-23. The channel, with over
600.000 subscribers in Belgium (Flanders and Brussels), Holland,
Denmark, Norway, Sweden and Finland, will broadcast live material
from a wide range of artists like Queen, Elton John, Bob Marley and
Elvis Presley under the banner "We Will Rock You." Marc Maes

FRANCE: Toubon Appoints Foulquier To Head Semaine De La Chanson
During his visit to the music festival Francopholies held July 13-19 in
La Rochelle, minister of culture Jacques Toubon announced that he
has appointed Francopholies founder Jean-Louis Foulquier as organ-
iser of the French music week "Semaine De La Chanson," which will
start next February on the day of French music awards the Victoires de
la Musique. Emmanuel Legrand

INTERNATIONAL: Mushroom Invades Europe, US
Australia's largest independent record company Mushroom Records
has announced the sale of 50% of its shares to New Limited. Mush-
room has opened an office in London to spearhead the release of their
artists in Europe-the stable includes Kylie Minogue, Jimmy
Barnes, Jason Donovan, Kate Deberano and Yothu Yindi. Mush-
room also plans to enter the US market. Philip Alexander

HOLLAND: All -Dutch Jazz Station Applies For Cable Licence
The Dutch Ministry of Culture has received a cable licence application
for a second 24 -hour jazz station. Besides the existing service from
Eurojazz, the new proposal, Jazzwereld, would broadcast entirely
Dutch music, along with hourly news bulletins, traffic information and
other general interest programmes. Julia Sullivan

NORWAY: GGF Follows Suit, Excludes Compilations From Top 20
Norwegian record industry trade body GGF intends to follow its sister
organisation GLF in Sweden by removing compilation titles from the
official sales chart. The new sales chart, which should be operated by
the autumn, will also be point -of -sale driven. Kai Roger Ottesen

CROATIA: UN Shuts Down Radio Droit De Parole
The radio ship Radio Droit de Parole has been closed down by the
United Nations and has sailed from ex -Yugoslavia's waters into Italian
territorial waters. Staffed by journalists from all of ex -Yugoslavia's
Republics, the station has been broadcasting "proper news, not propa-
ganda" since last April. The station's shutdown came after a complaint
to the UN from Croatia and Montenegro. The station is appealing
against the UN decision. Mark Dezzani

FOR THE RECORD
French group network owner NRJ has sent a copy of its contract with
Radio 1 to the Swedish local radio authority. The legal document does
not include the sale of the Stockholm station's frequency as feared by
the authorities (M&M, July 3).

nnick

HARRY CONNICK JR. MEETS SONY GERMANY - Harry Connick Jr. met
with Sony Germany representatives after his concert in Frankfurt recently.
Pictured (l -r) are: Sony MD Jochen Leuschner, Connick, Sony artist market-
ing director Hubert Wandjo and Sony international marketing manager
Mike Heisel.
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FERP Crusades For Radio Self
Regulation In Piedmonte
ITALY
by Mark Dezzani

Private and public stations in
Italy's northwestern province of
Piedmonte are organising their
own frequency plan following
further delays in the implementa-
tion of radio regulation by Italy's
Ministry of Post and Telecommu-
nications.

In an effort to create order out
of the chaos on Italy's FM band,
president of the Piedmonte radio
federation, FERP, Carlo Degia-
comi has collaborated with
pubcaster RAI's Turin office and
the regional branch of govern-
ment technical committee
CIRCOSTEL to organise self
regulation of frequencies among
100 stations, or over 50% of the
province's outlets.

Says Degiacomi, "The
present situation is crazy, with
stations overlapping and inter-
fering with one another. In these
days of digital sound the
audience demands crystal clear
reception. We have to have a

more professional attitude."
Degiacomi recently split from

the AER, the national
organisation representing local
stations, complaining that the
group failed to put up sufficient
resistance to a recent amendment
to the 1990 Broadcast Bill. The
amendment allowed stations to
retain more than one frequency
per coverage zone.

"Any stations which registered
a 'sleeping' second channel
suddenly started using it in the
hope of securing an asset for
future sale," he says. "This just
added to the chaos. In Piedmonte
we have managed to piece
together a workable agreement
which we hope to start
implementing in September, and
stations in the central province of
Emilia Romagna look set to
follow our example. However, we
still have problems from powerful
signals spilling in from
neighbouring Lombardy and
Milan, which makes a national
plan essential."

Director of RAI's second

Hungarian Gov't Invites Pirates
To Join Licence Application
Following the ratification of Hun-
gary's new broadcast law, the
Hungarian government has invit-
ed Tilos Radio ("Radio Banned")
and other pirate stations to apply
for licences.

Launched in August 1991
following help from Dutch
pirates, Tilos Radio broadcasts
daily programmes of rock, punk,
jazz, folklore and talk shows on
topics of social interest. Manned
by a team of 25 volunteers, the

station has been switching
location to avoid detection.

Last year it organised a
massive festival to promote free
radio in Hungary and a recent
poll showed that one in six people
in Budapest tuned in. Supporters
of the station hope that if Tilos
Radio is granted a licence it will
be allowed to carry on debating
minority issues and promoting
Aids awareness and anti -racism
campaigns.

Radio Monte Carlo Appoints
Bellay As Programme Director
FRANCE

Full -service network Radio
Monte Carlo is going through
changes in personnel and pro-
gramming. Jerome Bellay, who
joined the station in May as oper-
ations director, has been named
programme director, replacing
Yves Mourousi, who has been
appointed "adviser" to general
manager Jean -Noel Tassez. Bel -
lay reports to Tassez.

Bellay is a well-known jour-
nalist in the radio community. He

worked for years at public station
France Inter, where he co-
founded the all -news station
France Info, which has become
one of the biggest radio successes
of the past five years.

Bellay's priority will be to
shape up the new September
schedule. Press leaks suggest that
he intends to beef up the news
part of the programming and
introduce some new hosts to
rejuvenate the image of the
station before its privatisation. EL

Available soon

Information on thousands of European public and private
radiostations, hardware suppliers, jingle companies,

consultants and syndicators

channel Radiodue, Dino Baili,
supports Degiacomi's complaints.
He brands the frequency
spectrum chaotic and calls for a
listeners insurrection, saying, "It
is impossible to listen to what you
want to hear. As soon as you
leave Rome our signal is
swamped."

Payback scandals in the
allocation of TV channels, and
the subsequent suspension of the
Television Bill have supposedly
left the radio section of the bill
intact. Plans to implement the law
have been halted, however, after
sequestration of all documents
relating to the bill at the Ministry
of Post by magistrates
investigating corruption in Rome
and Milan.

VANDENBOS SIGNS WITH SENA - Dutch singer Conny Vandenbos is the
first to sign up with Dutch neighbouring rights body SENA. The neighbour-
ing rights law, which came into effect in Holland on July 1, means that
artists' songs are now protected whenever they are played on TV, radio or
in public rooms, so-called "secondary use". SENA is the organisation elect-
ed by the Ministry Of Justice to control the collection and distribution of
funds.

FM Stations Increase Share Of
French Music Airplay, Says SACEM
FRANCE
by Emmanue' Legrand

The share of French production on
French FM networks has increased
slightly since the implementation
by broadcasting authority CSA of
a "minimum quota" and direct
deals with music industry organi-
sation SNEP, according to figures
supplied by performing rights
society SACEM.

During the January -April
period, the three main music
networks targeting a 15-24
audience-NRJ, Fun and
Skyrock-increased their share of
French music by an important
margin compared to the same
period the previous year. The
changes were made in accordance
with CSA requirements (15% of
the total programming) and
individual deals made with SNEP
(20% of output, of the total of
which 40% is made up of new
talent).

Eric Dufaure, in charge of
professional relations at SACEM,
notes that only NRJ met with the
40% requirement for new talent
airplay, but that all stations have
more or less fulfilled their CSA
requirements. Says Dufaure,
"After a dark October, during
which the share of French music
fell down to the 5-7% range, we
are now closer to 13-20%. The
figures are improving, but there is
still a great deal to be done,
especially in airplay for new
talent."

In the period Fun increased
airplay of French music to 13.4%,
up 2.6% on the same period the
previous year, with new talent
representing 15% (up from 8.6%)
of that amount (0.9% to 2% of the
total programming)

New artists played during that
period included Louis Bertignac,
Les Innocents, Les Infideles,

Christophe Deschamp, MC
Solaar, Pascal Obispo, Marione,
DNA, Axel Bauer, l'Affaire
Louis Trio and Jhonygo. The
total number of different titles
played on Fun jumped from 690 to
926, showing a slight decrease in
high rotations.

NRJ's share of French music
rose to 20.1% from 16.7% with a
peak in February at 20.5%. New
talent accounted for an average of
48.2% (9.3% of total pro-
gramming). New artists featured
in particular Les Charts, Love
Bizarre, Roselend, Pierre Morin,
Frederic Chateau, Herve
Hovington, David Marouani,
Axel Bauer, Frederic Berthelot
and Didier Sustrac. The
percentage of new acts agreed
with SACEM has slightly
increased, jumping from 40 to
50% of the programming of
French music. The total number of
titles played by NRJ was set at 426

in January, 525 in February, 488
in March and 477 in April.

Skyrock programmed an
average of 17.2% French music in
the January -April period. New
acts represented an average 21.4%
(3.6% of the total programming).
New talent include MC Solaar,

Les VRP, Les 4
Beadochons, Pleasure game,
David Dexter D., Les Innocents,
Axel Bauer, Les Infideles and
l'Affaire Louis Trio.

According to an analysis made
by SNEP between February -April
1993, 159 singles were released,
of which 39% were national and
61% international product. About
61% of the French releases were
new talent. Around 64% of the
singles by French acts are
supported by a music video. SNEP
notes that 34% of the national
products sent to radio stations
receive airplay, compared with
22% of the international songs.

Half Stations In The Red In '92
NORWAY
by Kai Roger Ottesen

Over half of Norway's 350 radio
licence holders failed to break
even last year, according to figures
released by local radio authority
Naekringkastinsnemnda.

Local radio association Norsk
Naerradioforbund secretary
general Odd Arne Joe says the
situation is serious, "because it
shows that the radio business is
not lucrative at the moment." He
points to influencing factors, such
as the lack of clear format
distinction, and hails the arrival of
commercial radio as a possible
saving grace. "From now on, we
will have to see how local
commercial stations can be
developed."

Joe applauded the comments in
the Media Bill presented recently
by the Ministry of Cultural
Affairs, in which the ministry
claimed it was ready to approve
regional networking. He calls for
more direct support from the state,
however. "Radio stations should
receive direct financial support,
and that should happen soon,
before more stations go under."

Meanwhile, station managers
are holding their breath before the
emergence of national stations
NRK's P3 (EHR) and private
station P4 (mainstream ACE),
which are expected to give the
local stations a run for their
listeners and advertising revenue.
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Ace Of Base Covermania Is
Going Too Far, Says Mega
DENMARK
by Miranda Watson

Since their gain in popularity in
Europe, Swedish pop/dance
group Ace Of Base, signed to
Mega Records in Denmark, have
become victim to a spate of cov-
ers. Not only are these bands cov-
ering the group's songs, but they
are also releasing them under
names such as Age Of Bass and
Bass Of Spades.

Ace Of Base have sold over
one million units of their album
Happy Nation, which has
spawned three top 10 hits to date
in Europe: All That She Wants,
Wheel Of Fortune and Happy
Nation. The band, licensed to
Metronome/PolyGram for
Europe, excluding Scandinavia,
has just inked a deal with Arista
for the US, Canada, South and
Central America and Japan.

Says A&R/artist liaison
Maurice Hawkesworth, "I don't
think this has ever happened that
a band has so many covers. There
are at least five bands that I know
of ripping off Ace Of Base. There
are also rumours that a cover of
All That She Wants is to be
released in the US, where Ace Of
Base haven't been released yet."

Milan band Age Of Bass's
cover of All That She Wants, out
on Discomagic Italy, is the most
damaging cover the company has
come across so far. Because of
the similarity of name, Mega has
withdrawn the record from the
market with the help of
Metronome/PolyGram. While
cover versions are legal, IFPI
prohibits covers released under a
name which causes deliberate
confusion with that of the original
artist.

POPKOMM.
The yearly M&M special on up
and coming German talent.

Publication date:
August 21 1993

For details call M&M:
(+31) 20. 669 1961

A&R manager Claes
Cornelius comments, "It seems
that some of these companies
have nothing better to do than to
produce copies and rush them
onto the market to cause
confusion."

It is hard to estimate how
much damage has been done to
the reputation of Ace Of Base, he
says, but points out, "These
covers are obviously annoying,
but Ace Of Base remain the
originators of the strong melodies
and we are confident that they
will continue to be successful."

It is a cover by Box Of Laces
out on German ZYX Mikulski
Records that has Mega most
worried now. The four -track
single Dance Box includes mixes
of Happy Nation, which hasn't
even been released in Germany
yet, as well as a version of All
That She Wants. ZYX promotion
manager Rudi Beyer defends the
company's decision to release the
single, saying, "Every artist is
free to interpret music in his own
way," and that cover versions just
present the consumer with "an
alternative product and a different
interpretation of music." He does
add, however, "It's also a way of
course of earning money."

Then there's the problem of
compilations. Box Of Laces'
cover of All That She Wants is
also appearing on several
compilations including one
released by Arcade Spain while
the Age Of Bass cover is out on a
compilation by Edel Germany.
Perhaps the most novel to date is
a humourous version by German
rock group Wiso, who have
recorded a punk/ska version of
All That She Wants. That version
has apparently got the approval of
the band and a clip of the video
was shown on MTV Europe's
news segment last week. Says
Cornelius, "Except for the cover
of All That She Wants by Wiso,
which is a quite funny uptempo
ska beat version, the others are
merrily riding along on the coat-
tails of the success of Ace Of
Base, while trying to use a name
which is as similar to the original
name as possible."

The deluge of Ace Of Base
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cover versions only highlights
what is a mounting problem in
countries such as Germany and
Italy. Cover versions are a
growing business, churned out
days after original songs have
charted with companies thriving
on the revenue they generate. The
demand for compilation albums
in Germany makes the sales of
cover versions all the more easy;
consumers see the name of a
single on the cover, presuming it
is by the original artist.
Meanwhile, until cover versions
are made illegal-a very unlikely
prospect-plagiarism looks set to
continue

METALLICA COME TO TOUR END - Metallica recently celebrated the end
of a two-year world tour with a headline appearance at Belgium's Torhout
Werchter festival. To commemorate the occasion, Phonogram UK interna-
tional marketing director Bernadette Coyle presented the band with special
awards recognising platinum and gold awards from 31 countries for their
album "Metallica." Pictured (1-r) are: Metallica's James Hetfield, interna-
tional project manager Rob Fleming, Coyle, Metallica's Jason Newsted,
Kirk Hammett and Lars Ulrich, PolyGram UK chairman/CEO Roger Ames,
manager Peter Mensch and UK marketing director Steve Matthews.

Pubcaster Drops, Audience
Fragmentation Up In Warsaw
POLAND '93 "Media Focus survey on the
by Steve Wonsiewicz city. Private stations classic rock -

Warsaw's radio listeners are rock-
ing a little more these days,
according to French audience
researcher Mediametrie's June

NEWSMAKERS
ITALY: Eduardo Montefusco,
MD of Rome -based EHR net

Radio Dimen-
sione Suono,
has been elect-
ed president of
the RNA,
which repre-
sents most of
Italy's national
networks.Montefusco

SWEDEN: Ruud de Sera has
left his position as GM of
Caprice Records, the record
company of the Swedish
National Concert Institute. He is
now working at De Sera Media
& Entertainment AB.

US: Penny Guyon has been
appointed director of PR for
Warner Music International
in New York.

UK: James Pitman and Mike
Griffiths have been appointed
commercial manager and mar-
keting consultant/analyst, resp-
ectively, at Warner Classics
International.

GERMANY: Hermann Rauhe
has been named new president
of the German Phono-
akademie. The new VPs will be
Peter Ruzicka and Christian
Bruhn.

FRANCE: Stephan Martin
has been named director of the
music department at the Min-
istry of Culture.

formatted Radio Wawa and rock,
news/talk Radio Kolor picked up
a 7.3% and 5.7% cume share,
respectively, since their launch,
contributing to increased frag-
mentation in Warsaw during the
period December '91 to June '93.

The debut of those stations
helped contribute to cume share
declines at the city's two leading
stations. Pubcaster Polskie
Radio's news/talk, Gold -
formatted Programme 1 dropped
nearly 11 points to 35.1%, while
private ACE station Radio Zet
slipped 4.4 points to 29.7%.

Mediametrie notes that in
comparison with the previous
survey, both radio and TV
consumption dropped overall in
the spring. "In Warsaw, just as in
any other big city in central
Europe, especially Prague, media
listening and viewing are strongly
related to a certain seasonality,"
the company says. "Thus, fewer
people are listening daily to radio,
as the whole media lost 10 points

cume audience. But we observed
a 22 -minute increase in listening
time per listener. Consequently,
the audience is smaller, but they
have re -enforced their behaviour.

"We should take the changes
in the radio landscape into
account. After a certain curiosity
due to the launch of new stations,
it seems that radio is keeping its
most faithful listeners. The
national public station and the
first commercial radio [station]
keep on leading the market."

Warsaw's Top Stations
(% cume share)

Station (format) Dec. '91 June '93

Polskie 1 (N/T, Gold)
Radio Zet (ACE)

Radio Wawa (Cl. Rock)
Polskie 3 (ACE, N/T)

46.0
34.1

n/a

9.8

Radio Eska (EHR, N/T) 6.7

Radio Kolor (Rock, N/T) n/a

Radio Dla Ciebie (EHR, N/T) n/a
Source: Mediametrie
ACE = adult contemporary Europe;
EHR = European hit radio; N/T = news/talk

GRAMEX Issues Warning Letter
To Stations Still Owing
FINLAND
by Kari Helopaltio

Mechanical rights collecting soci-
ety GRAMEX has warned 30
independent local stations of the
danger of not paying their dues.

The ultimatum was necessary,
says the organisation, as the 30
stations had neglected all
deadlines, and GRAMEX had
received just Fmk7 million (app.
US$1.2 million) of the Fmk20
million due.

The letter, dated July 10 and
signed by GRAMEX chairman
Risto Ryti, warns of 16% penalty
interest on unpaid debt, plus
possible bankruptcy proceedings
if the debt is defaulted.

35.1

29.7

7.3

6.3

5.7

5.7

4.0

Says radio authority Suomen
Paikallisradioliitto's (SPRL)
chairman Leena Ryynanen,
"Stations should pay their debts
as soon as possible just to avoid
the crippling 16% penalty
interest. But there are stations
which simply have no money to
do so."

In come cases the debt has
accumulated to around 50% of
annual turnover. There could be
as many as six cases of
bankruptcy, according to industry
opinion, if GRAMEX continues
its firm stance. Some stations are
said to have sought individual
talks with GRAMEX, but have
been blocked by the holiday
break.
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Programming The Music

RA Festival Highlights Issues Facing UK
by Steve Wonsiewicz

The UK radio business is facing some of
the toughest choices in its history, and
those decisions will go a long way in
shaping the industry as it heads into the
21st century. That was the mood which
permeated throughout the halls of the ICC
convention centre for a record 380 dele-
gates attending the 1 1 th Radio Academy
Festival held on July 13-14 in
Birmingham.

Listed below are some highlights of
the key topics which will effect radio in
the years to come. Many of those choices
won't have a day-to-day impact on the
way stations are currently programmed;
but PDs and MDs who walked away from

1 FM, Baldwin said, "We must be very
careful that we don't kill the goose that
lays the golden egg and create a severe
competitive situation for existing opera-
tors."

Such dramatic changes must be well -
thought out, according to Richard Eyre,
MD for group station owner Capital
Radio. Eyre called for a close look at
ownership regulations and licensing, say-
ing, "If we are going to model ourselves
after America, then let's look at the whole
model."

Promise Of Performance
Another contentious topic which arose

during the Festival was the issue of
promise of performance. Commercial
operators have long complained that

under the current
system they are
forced to comply
with strict program-
ming guidelines set
when the licence
was first awarded;
the BBC, however,
is free to change at
will.

AIRC director
Brian West said the issue should be one
which is addressed by a single regulatory
body for all radio, private and public. He
said such a body is needed to create "pari-
ty for all broadcasters." He also comment-
ed that now it is "up to the ultimate
authority-the Parliament-to determine
the BBC's long-term promise of perfor-
mance."

Added AIRC chairman Stewart
Francis, "The BBC acts like it has the
God-given right to accept money without
telling anyone where its going." He said
in order to be fair the BBC should notify
people "beforehand what it's going to do
with the money."

Capital's Eyre addressed those senti-
ments in a previous session, saying that
there has to be a mechanism that allows
stations to change formats and the
promise of performance without request -

"We're seeing a whole new
breed of radio [with targeted
stations] like [EHR] Atlantic
252 and [classic rock] Virgin
AM."

- Virgin 1215 AM's John Revell

the event obtained a wealth of informa-
tion to better position their stations when
those decisions become reality and newly
licensed competitors start eroding their
audience share.

New Breed/Old Guard
Speaking during the session "Is Top

40 Radio Dead?," Virgin 1215 AM joint
programme controller John Revell com-
mented, "We're seeing a whole new breed
of radio [with targeted stations] like
[EHR] Atlantic 252 and [classic rock]
Virgin AM. Being all things to all people
is not for.the ILR, that's for the BBC."

This new breed of radio is creating a
new breed of listener. He said the Top 40
chart "has no relevance for me" because
of the special music tastes of his audi-
ence. "We're about to spend a lot of
money on callout research to find out
what they want,"
said Revell, who
would like "to have
[music] genre charts
like the US model"
to help him better
programme for his
listeners.

Yet despite the
emergence of that
"new breed" of sta-
tion and listener, comments by Radio
Authority chief executive Peter Baldwin
suggest that the regulator will continue to
stay its present course, especially with
regard to awarding new licences. "Our
remit is to widen listener choice. In the
future, we might award licences that go
head -to -head with existing formats." He
didn't elaborate on a timetable for such
plans.

He added later, "We will not be licens-
ing companies that don't have a chance of
making money," referring to the awarding
of franchises to stations that offer too lim-
ited a format to turn a profit.

On the topic of privatising BBC Radio

"In the future, we might
award licenses that go head-

to -head with existing for-
mats."

- Radio Authority's Peter Baldwin

ing permission from the Authority. He
added that such changes need to be made
"to reflect the marketplace."

BBC network radio MD Liz Forgan
dismissed the idea of a single regulator,
saying commercial radio is ultimately
responsible to its shareholders, while the
BBC is responsible to its listeners. On the
topic of promise of performance, Forgan
commented, "I don't think promises of
performance are an appropriate method to
monitor the BBC since it has a different
remit than commercial radio."

Lower Listening Shares
Commenting on the drop in listening

shares during the last ratings survey, Alan
Higgs, director at NOP Media and for
many years the person in charge of
RAJAR predecessor
JICRAR, said sta-
tion operators
should "accept the
fact that radio listen-
ing has declined."
He said, "RAJAR is
a true reflection of
radio listening."

He compared the
drop in the first
RAJAR results to what occurred when
JICRAR was first introduced in 1983;
ILR reach dropped to 29% from 33%.
Higgs said the culprit then was the intro-
duction of breakfast TV. That could prove

ominous for radio as increased competi-
tion from new cable/satellite TV stations
in the UK, like UK Gold and MTV's

"If we are going to model
ourselves on America, then
let's look at the whole
model."

- Capital Radio's Richard Eyre

planned 1994 launch of music video web
VH-1.

Next year's Festival will also be held
in Birmingham and is tentatively sched-
uled for July 12-13.

Programmer Of The Week
Marc Deschuyter, Head Of Music, Radio Donna Belgium

Several stations
attempt to find a

"personality" for
their station, but few
have succeeded to
the point that Belgian
pubcaster BRTN's
Radio Donna has.
How does head of
music Marc
Deschuyter describe his one -year -old EHR
station? "Donna is a young woman in her
late '20s, but looks even younger, and likes
travelling, seeing films and going out," he
says. "She listens to the hits of today and
she's nuts about Elvis Presley, The
Beatles, ABBA, MUD, Phil Collins, Eros
Ramazzotti and other 'beau garcons'."

Although it may seem strange to call a
station a young lady, having such a definite
personality seems to work, as after only a
few months on the air, Radio Donna
already reached 8% of the market. Over the
last few months, that number grew to its
current 12.2%.

Radio Donna has changed its format
twice in its short history, and with success,
says Deschuyter. Starting off as a rock sta-
tion similar to BRTN's EHR/rock-format-
ted Studio Brussel to attract its 14-45 tar-
get age group, the station slowly worked
into its own identity. "Radio Donna is defi-
nitely one of the best stations with a large
amount of local music," he says. "Half of
our music is new, while the other half is
'60s, '70s, and '80s music."

This identity is what sets the station
apart from its competitors, Deschuyter
says. "It's the tone: we're bright, cheery,
free and quick. Our listeners should have
the feeling that Donna is a vacation broad-
caster, be it July or December. We have
less talk than Radio 2, play more popular
hits than Studio Brussel and don't try to be
the 'smooth boys' like local radio stations
here. Furthermore, we don't like to talk
about the music we play; we just listen and
enjoy."

What was the record industry's reaction
to Flanders' newest station? "In the begin-

ning I had the feeling that the record com-
panies were just waiting to see what they
had on their hands with Donna," he says.
"However, as the station grew over our
first year, the relationship became more
relaxed. We now work very well together;
for example, setting up music projects
[with future projects including The Bee
Gees, Kenny G and Prince] works very
well. It's my job to separate the interests
from each other. For example, no record
company can lay a finger on our playlist,
the 'bible' of Radio Donna. No commercial
influence will never be found there."

A typical hour on Radio Donna would
include a mix of classic songs from ABBA,
MUD and Blondie, dotted with today's
hits, including Terence Trent D'Arby's
Delicate, Army Of Lovers' La Plage De
Saint Tropez and Eros Ramazzotti's Cose
Della Vita.

Deschuyter doesn't ignore local acts,
playing songs from successful Belgium
artists like the Dinky Toys, Clouseau,
Soulsister, The Radios and Vaya Con
Dios.

"The success of the station lies mainly
in our choice of music, our format," says
Deschuyter. "You'll hear the newest singles
right away, and the 'forgotten oldies' can be
heard every day."

Deschuyter says his station should be
able to reach 15% of the market if not
more. "Image building seems very impor-
tant to me," he adds. "In the future, Donna
should mean 'quality' for a larger part of
the market."

Deschuyter began his radio career at
BRTN's Radio 2 in 1985, becoming pro-
ducer four years later. After that he became
one of the four founders of Radio Donna,
which began broadcasting on March 28,
1992. Although acting as both DJ and
music coordinator in the beginning, the lat-
ter role became so important he put all of
his time into coordinating. He is now
responsible for producing the afternoon
block and the station's playlists.

by Mary Weller
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Station Operations

NEWSGATHERING EQUIPMENT

What's The Ideal And
What Actually Works

It would not be an exaggeration to say
that, by and large, engineers in radio have
a pretty low opinion of journalists. In the
view of your average engineer the radio
journalist is second only to the DJ when it
comes to the ability to wreck good equip-
ment and to entirely misunderstand the
use for which it was designed. Now I has-
ten to add that I don't hold with this biased
view-well, not entirely.

The problem is that newsgathering is
unlike any other form of audio recording
known to the industry. If an engineer is
sent to record a concert he will normally
have time to set up microphones (usually
more than one), a mixing desk and some
sort of high quality recording medium
such as reel-to-reel or DAT. That engineer
will probably be present at a rehearsal and
may even have more than one chance to
record the same piece.

On the other hand most journalists
have to make do with being let into a
crowded press conference to jostle with
their colleagues and several TV crews.
They may not even be able to get a micro-
phone anywhere near the front and will
have one chance and one chance only to
get the piece. Even when it comes to the
one-to-one interview the journalist is often
severely limited in both time and place to
conduct the interview and usually ends up
in the corner of a noisy room. When you
consider that radio journalists are usually
not very technically minded it's a wonder
we get anything at all on our bulletins!

In all the years that news has been
gathered by journalists on radio the tech-
nology has not changed significantly.
Once (and for the larger broadcasting
organisations-still) it was the trusty
UHER portable reel-to-reel machine that
was used. The advantage of the UHER is
that the original material is on a tape size
that can be dedited on return to base.

More recently the portable cassette
machine has found a home in the news-
room. The disadvantage of having to dub
off material before editing is (in my opin-
ion) more than outweighed by the ease of
operation, portability (compared weight
for weight with a UHER) and recording
duration of cassettes.

Engineers and purists usually dislike
the degradation in quality that results from
dubbing, editing and possibly dubbing
again but, even with quarter -inch tape as
the editing medium, it is possible to get

very good results by using high quality
cassettes. The other advantage of using
cassette is the fact that all the original
material is retained. Cut up an interview
recorded on an UHER and it stays cut up
unless you've copied the whole thing first
(which is the same as dubbing a cassette
anyway). With cassettes you've still got
the original for archive purposes.

It is with this in mind that some jour-
nalists have moved to DAT as a recording
medium and others are looking with inter-
est at DCC. These two offer the advantage
of extremely high quality recording and
the ability to dub in the digital domain
with no degradation. Disadvantages are
that digital tape formats are generally less
sturdy than analogue-more susceptible to
moisture and oxide stripping-and that the
media is less readily available (you can
probably buy a cassette of some descrip-
tion in every medium-sized town in the
world-not so a DAT tape).

Other disadvantages of digital tapes,
especially for the freelancer, is the cost of
the machines compared to analogue. A
portable DAT recorder is several times the
price of a cassette machine like the those
so beloved of radio journalists.

Sony has just brought out a laptop
computer -sized DAT editor that may find
acceptance among the adventurous jour-
nalists. The advantage of being able to
manipulate the material in digital form are
obvious and, as before, the original is kept
intact. Sony has also launched MiniDisc,
the smaller, recordable version of the stan-
dard CD and this, with its very small size
and 70 -minute recording duration, may
become actively used by newsgatherers.
At present there is no digital editor for
MiniDisc but it won't be long before
something is on the scene.

Of course the high fidelity of digital
media is really wasted on the day-to-day
fodder of newsgathering which is the
voice but the advent of the all -digital stu-
dio will eventually sound the death knell
for analogue tape formats-even the cas-
sette. It will be a long time though before
they disappear altogether and I certainly
advise stations setting up nowadays on a
fairly tight budget to go for ordinary cas-
settes for newsgathering purposes. After
all when the journalist's legendary ability
to destroy, break or lose the machine is
exercised it is not such an expensive mis-
take as some of the alternatives!

BBC's Wood Norton Goes "Commercial"
The BBC's own training centre at Wood
Norton in Evesham, arguably the world's
foremost engineering and technical training
college for radio and TV, makes a mile mark
in its long and distinguished career by offer-
ing courses to non -BBC staff on a formal
basis. The BBC has for some time had infor-
mal arrangements with overseas broadcast-
ers but has now structured a range of courses
for the broadcasting industry at large.

Among the courses offered are "Practical
Programme Making," "Acoustic Design Of
Studios," "Studio Engineering Practice,"

"CD And DAT Maintenance," "Location
Operations" and "ISDN." Courses range
from one to five days in length and
overnight accommodation is included in the
price.

The standard of training at Wood Nor-
ton is very high and these courses are bound
to attract keen support. Wood Norton's train-
ing experts are able to customise courses to
your requirements, having fully equipped
radio, TV and multi -track studios as well as
full AM, FM and TV transmission systems
available.

Revox Launches DigiMedia
CD Automation System
Continuing the trend for Windows 3.1 -
based control systems for CD and other
playback media, Revox took the opportuni-
ty during the APRS in London to show its
DigiMedia system for the first time in
Europe.

DigiMedia is a software package capa-
ble of driving many different playout
devices. In its basic configuration it is
designed to drive the Revox

Clyde Finishes Two
Turnkey Packages
Glasgow -based Clyde Electronics recently
completed two full turnkey packages for
new licensees in the UK. CFM in Carlisle
has two Prima series mixers and a Beta
series for the newsroom and their central
technical area features Clyde's M -DATE
(Module Distribution And Termination
Equipment).

Meanwhile a some miles south in
Slough, Star 101.6 hit the airwaves on
May 21. Star is a high-tech paperless, tape-
less outfit in the style that has become MD
Mike Powell's trademark. The on -air stu-
dio has a Prima which interfaces with the
RCS hard disk system. There is a recording
version of the RCS hard disk system in the
production studio with another Prima and
Clyde's new Dubbing/Newsmixer inter-
faces with yet another RCS system in the
newsroom.

CC100/CDC100 CD jukebox and any other
item with an RS232 interface. DigiMedia
also supports the Microsoft MPC Sound
System and will control all compatible PC
sound boards.

DigiMedia has three basic modules. The
control section can run equipment automat-
ically or as live assist for a Di in a normal
studio. In live assist the DJ can select, pre -
fade, start and stop items from the screen.
The hardware drivers form the second
module; they are items of hardware -specif-
ic software that convert DigiMedia com-
mands into the correct form for the equip-
ment you wish to control (similar to a
printer driver in normal computing).

The final section is the editor. This
allows playlists to be created from library
files. Items can either be selected manually
from the library or by specifying appropri-
ate parameters which will throw up sub -
lists for selection.

Several DigiMedia terminals can be
interconnected via a Local Area Network.
This allows more than one user to access
the same library with independent playlists
and also for playlisting to be done while
the system is live.

The price for a basic configuration with
three CDC100 jukeboxes (holding 100
discs each), a CC100 controller, a suitable
PC and the DigiMedia software is around
U1(.1112.000 (app. US$18.400). I hope to
have a chance to use the DigiMedia system
soon and will report further on its opera-
tional aspects.

A Radio Station Fastened
Around Your Waist?

A revolutionary replacement for stage fold -
back speakers is finding fans in the broad-
casting industry.

From Garwood Com-
munications the Radio
Station is a stereo radio
foldback system with a
miniature beltpack receiv-
er and the option of cus-
tom mould earpieces for
extra comfort.

The Radio Station,
with its obvious advan-
tages for stage monitoring,
is already in use by artists
such as U2, Peter
Gabriel, Genesis, David
Bowie, Erasure, Michael

Bolton and Luther
Vandros. Radio and
television stations
have been quick to
realise the advantage
of stereo monitoring
such as the ability to
feed split cue to a
performer (receiving
the programme in
one ear, talkback in
the other) and the
advantage of still
being able to achieve

reliable cue in situations of loud, ambient
noise.

ANDY BANTOCK started in
radio with the BBC in 1980
as technical operator. He
has worked as a presenter,
manager, engineer, opera-
tor and designer. More
recently, Ban tack set up his
own broadcast consultan-
cy, handling both engi-
neering and programming.
He can be reached at
(+44) 424.434 626.
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Is The Common
Market Still A
Bit aLl :EiDL Lip

To You?
In a Europe without borders,
information is power and
communication is paramount.
This is especially true for
the pop music business - after
all, pop music is all about
communication.
A common market needs a
common ground -a place for
professionals to meet and
make contacts, to compare
notes and exchange news
and views.
The place is Cologne.
The time: August 19-2210,1993
The name is POPKOMM.93
Germany's premier pop music
industry fair.

POPKOMM. started out four years ago as a relatively
small meeting for the German pop music industry; it
has grown to be the second biggest music industry
fair in the world.
Last year, more than 7.000 professionals from every
aspect of the music business participated in POPKOMM.,
representing more than 2.150 companies. So this year,
we made twice the number of stalls available, including,
for the first time, dedicated stalls for record companies
and institutions of other European countries. So you
can be sure to meet everybody you need to: executives
from major and independent record companies, artists,
managers, producers, music publishers, journalists,
representatives of TV- and radio stations, the trade and
fan press, and institutions.
Moreover, the congress programm of POPKOMM.93
will adress a lot of topical issues and typical problems
that affect the pop music industry on an international
level. There's the need for an equalization of copyright
laws, the problem of bootlegging. The matter of import,
export and re -import of records. The advancement of
technology and it's effects on the production and distri-
bution of pop music in the foreseeable future; the dis-
cussion about an all -en-
compassing standard for
multimedia products. All
that, and more. So join in.
Come to POPKOMM.93.

It's a common ground
for a common market.

The German
For further information, please write or fax to: POPKOMM.Office,
Rottscheidter Str. 6, D-42329 Wuppertal, Germany, Fax 0049-202-78 91 61 Pop Music Fair.


