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Jamiroquai
Storms Back
Onto EHR

UNITED KINGDOM
by Paul Sexton

The cat in the hat and his band
of acid jazz funksters have
returned to consolidate their
remarkable '93 success story.

Jamiroquai, led by self-
assured frontman Jason (Jay)
Kay, is spreading across Euro-
pean radio with Space Cowboy,
the first single from its second
album for Sony S2, The Return
Of The Space Cowboy.

In M&M's EHR Top 40
chart, the. single debuts this
week at number 31. Already a
Top 20 hit in the UK and attract-
ing strong airplay in Italy, Spain
and Switzerland, Space Cowboy
features more of the winning
mixture of Stevie Wonder -soul
and jazz -funk elements that cre-
ated a textbook, meteoric suc-
cess story last year when the
group's debut album Emergency
On Planet Earth was released.

(continues on page 28)
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Veronica Goes Independent,
Leaves Public Sector In Turmoil
HOLLAND
by Christian Lorenz

The future of the Dutch public
broadcasting system was thrown

into uncertainty on October 8

when public broadcasting associ-
ation Veronica confirmed
rumours that it will be leaving the
public system to launch at least

Veronica chairman Joop van der Rijden, Veronica MD W. van der Meer de
Walcheren, Endemol's John de Mol and loop van den Ende are pictured fol-

lowing the announcement of their joint venture.

two 24 -hour a day commercial
radio stations and one commer-
cial TV channel from September
1 next year.

The broadcaster, characterised
by its youth -orientated radio pro-
grammes and glitzy TV shows,
has signed a joint venture con-
tract with successful Dutch TV
production company Endemol.
Through Endemol, Veronica not
only gains attractiveness to adver-
tisers, but is able to prepare its
commercial operations while still
being part of the public system.

The move means the public
umbrella association NOS now
has to fill around 100 hours of
radio programming a week on its
five channels, and 20 hours per
week on the second TV channel.

Meanwhile, the loss of Veroni-
ca is estimated to represent an
overall loss of some Dfl 260 mil-
lion (app. US$151 million), of
which radio revenue constitutes
20%. Market shares for the public
broadcaster are feared to drop
from the current 50% to as far as
34% in '96. (see page 28 for more)

Christian, Female Stations Join London AM
UNITED KINGDOM
by Julia Sullivan

The Radio Authority has kept its
promise to maximise listener
choice in the London area by
including a Christian station and a
magazine format "from a female
perspective" in its package of
three AM local licences. Howev-
er, the choice of FM licences has
drawn criticism for crowding the
adult -oriented music market.

London Christian Radio and

Viva AM each receive one of
three AM licences valid for eight
years. Meanwhile, the arrival on
FM of ACE -formatted Crystal FM
(owned by the Chrysalis Group)
and Virgin London increases the
pressure on the over -25 demo-
graphic currently serviced by
Capitals Gold and FM services.

Both Capital stations retain
their frequencies.

Virgin London, which sur-
prised many observers when it
received a second frequency

alongside its national franchise,
will offer the same musical pro-
gramming as the national station,
with speech content specific to
London. A city entertainment
guide and a crisis line are among
plans already confirmed.

Of the newcomers, Christian
Radio will offer a mix of music
and speech "based on Christian
attitudes." Programming will be
handled by former GWR network
controller Mark Seaman.

Viva AM's female -oriented

format will be 65% music -based,
with an emphasis on familiar post -
'70 artists. Speech content will
show "a commitment to issues
relating to family life in London."

Crystal FM promises soft rock
with "less talk and clutter and
longer music sweeps." Musical
programming will run along the
lines of Heart FM, featuring
artists such as Phil Collins, Elton
John, Fleetwood Mac and the
Eagles.

(see page 28 for more)

First MW Euro
Awards Pay

Tribute To
Musicianship

INTERNATIONAL

The nominations for MTV
Europe's first ever European
Music Awards are in, and the
station has pledged to honour
musicianship and not video
excellence when the prizes are
presented in Berlin next month.

A panel of professionals
from the European music indus-
try have narrowed down the
fields for the eight categories,
but MTV is remaining tight-
lipped about who could be the

(continues on page 28)

No. 1 in EUROPE

European Hit Radio
BON JOVI
Always
(Jambco)

Eurochart Hot 100 Singles
WET WET WET
Love Is All Around
(Precious)

European Top 100 Albums
R.E.M.
Monster
(Warner)

advertisement

-Alf;
Say You'll Be Mine

new single

Percy Sledge his new album BLUE NIGHT
featuring the singles"Love come knockin"and "I wish it would rain" (Duet with Mickael Rickfors).

WILL SOON APPEAR ON THE FOLLOWING TV SHOWS:
Sondagsoppet" TV1 And "Don't forget your toothbrush" TV4 (Sweden):(appearing with Mikael Rickfors),
RTBF (Belgium), "TARATATA" F2 (France), ANNUAL AWARD SHOW ON RTL II (Germany),

LATER WITH JOOLS HOLLAND BBC 2(UK), more to come.... SKYRANCH RECORDS - VIRGIN DISTRIBUTION
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Local Stations Press For New
Rules To Avoid Bankruptcies
NORWAY
by Nicholas George

Local stations in Norway are
demanding changes in the law to
allow them to compete with the
runaway success of the national
commercial station P4.

If they don't succeed the num-
ber of bankruptcies will increase as
listeners and advertisers desert the
once -thriving stations, warns Lars
Bruusgaard, general secretary of
the country's Association of Local
and Community Radio (ALCR).

In the last year the more -than
200 local stations have seen their
share of the daily audience drop
from around 22% to 12%, a fall

which coincides with the launch of
P4 Radio Hele Norge in September
'93. The most recent figures show
the ACE/news-formatted P4,
which is principally aimed at
women, has around 22% of daily
listeners, almost double the sta-
tion's target.

The ALCR has given its list of
demands to the government which
is preparing a Green Paper on
radio to be published early next
year.

Among its proposals, the Asso-
ciation wants to see technical
equality between P4 and the local
stations. When P4 was set up its
powerful signal interfered with
many local stations. The worst

IRTC Goes Public To Hand

Out Community Licences
IRELAND
by Dermott Hayes

Six pilot community radio stations
could be on air in Ireland by Jan-
uary next year following a call
from the Independent Radio and
Television Commission (IRTC)
for a series of public hearings to
judge applicants.

Nineteen of the 21 applicants
licences have been

invited to attend the hearings to be
held in Dublin, Cork and Galway
in October and November.

The IRTC sought applications
for six pilot community stations
earlier this summer (M&M,
August 20) in response to the
number of unsolicited applications
arriving at the Commission's
Dublin offices.

The six pilot stations will be
located in County Cork (excluding
Cork City, Bandon and Mallow);
County Dublin; North Inishowen
peninsula, County Donegal; Coun-
ty Galway (excluding Galway
city); North Kildare; County Mayo
and Third Level colleges.

"The purpose of the hearings,"

says IRTC CEO Michael O'Keefe,
"is to give applicants an opportu-
nity to present their case directly
to the Commission and allow the
Commission to question the appli-
cants in detail."

O'Keefe says the IRTC
reserves the right not to award
licences in areas where applicants
fail to meet a sufficient standard.

IRTC chairman Niall Stokes
says the Commission wants to
explore different kinds of commu-
nity radio during the pilot phase.

However, he insists the new
community stations will be differ-
ent from existing commercial
webs. "The ownership and man-
agement structures must reflect the
station's roots in the community,"
he says. "In addition, the commu-
nity radio stations will not be driv-
en by the need to generate profits
for their shareholders."

Among the 19 applicants invit-
ed to attend the public meetings
were eight from County Dublin;
three from County Cork; one each
from the Counties Mayo and Gal-
way and six Third Level colleges.

cases have been sorted out but
Bruusgaard says the local stations
are still suffering from an inferior
sound quality.

The stations also want to be
allowed to rationalise their output.
At the moment there can be as
many as 10 licence holders on the
same frequency with format
changes every couple of hours.
The association wants the govern-
ment to give priority to groups pre-
pared to work together to create
properly formatted stations.

There should also be increased
financial support for community
radio in the country's sparsely pop-
ulated rural areas, with more
money being made available from
the Norwegian Audio Visual Pro-
duction Fund, the Association pro-
poses.

Bruusgaard comments, "If we
don't have a breakthrough soon we
will see bankruptcies among local
stations accelerate."

New Head For
Radio RIX

SWEDEN

Kenny Genborg has resigned as
head of Radio RIX following the
link -up of the station with Radio
Energy, the Swedish branch of
the French commercial radio
giant NRJ (M&M October 15).

Genborg insists he has had no
argument with RIX' new part-
ners, but a spokeswoman for the
company says Genborg repre-
sented the station's old format
which does not fit in with NRJ's
new ideas.

Genborg favours more news
content on the RIX net than the
music -orientated NRJ.

He has been replaced by the
accounts and personnel head
Rose -Marie Olsson with editor -
in -chief Ulla Stena Ewenfeldt
taking responsibility for pro-
grammes. NG

Radio Veteran Marks 70 Years
SPAIN .

by Howell Llewellyn

Spain's oldest radio station Radio
Barcelona is gearing up to cele-
brate its 70th birthday on Novem-
ber 14 with a series of special
activities.

Radio Barcelona is now part
of Cadena SER, the country's
biggest net for which it produces
a third of the programmes.
Barcelona director Josep Maria
Marti says, "If we didn't celebrate
our anniversary, nobody else
would mark the birth of radio in
Spain."

The Catalan station has
already begun a series of 35 pro-
grammes called "Cronica Senti-

mental," which Marti describes as
"the soundtrack of the lives of
thousands of Barcelona people
over the past 70 years."

The last programme will be
broadcast on November 14, when
a CD of the highlights will be
released.

At the same time, Radio
Barcelona is to present more than
250.000 sound carriers to the
Generalitat regional government's
record library.

A book on the station's history
is to be released in conjunction
with the Catalonia Journalists'
College.

The city hall has also given its
backing to a unique project to
mark the station's anniversary.

The street in which the station's
headquarters are found will be
transformed into a permanent
"radio road" with sculptures car-
rying the names of radio celebri-
ties placed along the pavement.

The sculptures, which will be
given the names of celebrities
voted on by radio listeners, will
not be confined to those stars who
worked at Radio Barcelona.

The station began by broad-
casting classical music, confer-
ences, jazz and sport from 18.30-
23.00. Its coverage was limited to
Catalonia, but within months it
joined the Madrid -based Union
Radio, the precursor of Cadena
SER, founded after the Spanish
Civil War.

EUROPE A T A GLANCE
FINLAND: Gov't Debates Use Of Swear Words on Radio
A parliamentary debate on the state of Finnish language used on the
country's electronic media took place earlier this month following an
increase in the number of swear words on the national youth channel
YLE Radiomafia. But the station's programme director Leena Pakkanen
dismisses the debate as a storm in a teacup. "I'm not concerned about
four-letter words heard every now and then. It would be more damaging
if our staff were snobbish and patronizing," she says. Kari Helopaltio

UNITED KINGDOM: Infectious Celebrates Successful Year
The London -based Infectious record label is celebrating its first anniver-
sary. The label was set up by Korda Marshall in cooperation with the
Australian independent giant Mushroom Records. The recent successes
of two of the label's artists, Quench and Pop Will Eat Itself, have helped
make the current celebrations even more exciting, a company
spokesman says. Julia Bakker

SPAIN: Radio Intereconomia Offers Financial Advice
A new all -financial station covering Madrid, Toledo and Guadalajara
went on air on October 10. Radio Intereconomia, which uses the FM
frequency of the defunct Radio Vinilo, is directed by Luis Vicente
Munoz with the help of financial experts. The station broadcasts from
07.00-24.00 from Monday to Friday. Howell Llewellyn

HOLLAND: Bijou Records Signs UK Distribution Deal
The Dutch dance company Bijou Records has confirmed that it has
closed a deal with the UK -based record firm Mo's Music Company.
Under the terms of the title and distribution deal, Bijou Records will
exclusively represent the Sweat, Aura and Whitehouse labels in the
Benelux countries. JB

EUROPE: Unique Plant & Page Show Planned For October
MTV Europe was set to air a one-off televised reunion of Robbert Plant
and Jimmy Page on October 17. The 90 -minute special featured perfor-
mances from London, Morocco and Wales. The programme precedes
the release of the duo's new album No Quarter-Jimmy Page & Robert
Plant-Unledded and will be repeated on October 22 and 23, November
5 and December 20. JB

SPAIN: Cadena Unveils New Morning Show
Cadena SER's adult contemporary M-80 Serie Oro net presented its new
programming at a party that included a short performance by celebrated -
pianist Michael Nyman. The main feature in the new programming is a
new 07.00-09.30 show called "Levantate Y Anda," presented by Jordi
Casoliva with the help of two singers, Martirio and Ramoncin. HL

FINLAND: Finnish Recordings Catalogued For First Time
A catalogue of Finnish recordings from '53 to '69 has been released,
detailing all songs released on vinyl disk in all languages. The catalogue
was compiled by Arto Kylanpaa with the help of the Finnish Record
Archive. Some 6.000 titles are listed, 10% of which are LPs. KH

EUROPE: "Proms" Events Attract Record Audiences
Around 170.000 people were expected to attend the Night Of The
Proms events to be held across Holland, Belgium and Germany between
October 13 and 24. The concerts will feature a mix of classical music
and pop. In Belgium the "Proms" celebrate their 10th anniversary with
120.000 tickets sold, making it the biggest event of its kind in the coun-
try. In Holland all of the 35.000 tickets for the Den Bosch and Rotter-
dam concerts were sold out within 48 hours. Marc Maes

HOLLAND: "Big Buzz" CD Spotlights Alternative Band
In an effort to introduce music lovers to a number of new alternative
bands, Sony Music has released the Big Buzz Strikes Again compilation
CD. The CD, which is available for Dfl 9.95 (app. US$5.78), features
tracks from Oasis, G Love, Primal Scream and Jeff Buckley. JB

AUSTRIA: Festival Stresses Issues Facing Women In Music
The ninth International Congress on Women in Music is scheduled to be
held in Vienna from April 27 to 30 next year. The festival, organised by
the Femmage group, will emphasise the problems facing women work-
ing in the music industry today. Competition, forms of women's writing
and innovation and originality will also be under discussion at the con-
ference. JB

FINLAND: Kirka Signs Recording Deal With PolyGram
Best-selling Finnish singer Kirka has left Flamingo Music and signed a
new recording deal with PolyGram Finland. Kirka recorded his four
times platinum CD Surun Pyyhit Silmistani with Flamingo, which is
now reported to be having financial problems. KH

MUSIC & MEDIA OCTOBER 22, 1994 3



SBS Closes Deal To Take Over
Radio Sata, Awaits Gov't Backing
FINLAND
by Claire Weston

Scandinavian Broadcasting Sys-
tems (SBS) has sealed an agree-
ment to acquire Turku -based
Radio Sata (Radio 100) from Pro
Radio Oy, which so far operates
two radio stations in Finland.

Founded five years ago by its
chief editor, Markuu Heikkila,
Radio Sata has become number
one in Finland's second largest

Money Crisis
Forces Classic
Web Off Air

HOLLAND

Amsterdam -based classical
cable station the Concertzender
will cease broadcasting on
November 1 due to "insuffi-
cient revenue."

The station began 12 years
ago serving Amsterdam with
"serious and challenging classi-
cal music," including a large
percentage of modern classical,
and a minimum spoken word.
The "station was an answer to
the lack of serious classic music
radio in Holland at the time.

Since '93 the station has
been available across most of
Holland via cable and reached
an estimated 3.5 million house-
holds throughout the country.
The Concertzender was operat-
ed by a majority of voluntary
staff, and was financially
dependent on listener contribu-
tions and sponsorship.

Commercial radio and TV
broadcasters transmitting music
have attracted more and more
sponsors over the years, making
it difficult for less commercial-
ly -oriented stations to continue,
says MD Aad van Nieuwkek-
erk.

"The number of listeners to
challenging modern music in
Holland is considerable," read
an announcement from the sta-
tion, "but it does not constitute
a strong enough group to finan-
cially 'maintain a radio station."

JS

city Turku, attracting 60 to 70%
of the potential 260.000 listeners
each week. It has now even sur-
passed Turku's first commercial
radio station Auran Allot in the
popularity stakes.

The station's success is based
on an attractive programme mix
of discussions and music target-
ed at listeners aged between 25
and 45. Its musical contents con-
sist mainly of Finnish pop music
and goldies. Former pop hits
which were originally released
in the English language are often
played in their Finnish version.

Radio Sata recorded sales
worth Fmk11 million (app.
US$2.24 million) in '93 and the
station expects similar results
this year.

Pro Radio Oy also owns a
50% stake in Tampere's number
one station Radio 957 and will
be using the capital raised from

the sale of Sata to develop other
projects in Finland, according to
the chairman of the board Arto
Makkinen.

The value of the deal has not
been disclosed.

After obtaining the necessary
concession rights last spring and
with the new cash, Pro Radio is
planning to start four new con-
temporary hit radio (EHR) sta-
tions in the towns of Turku,
Helsinki, Tampere and Oulu tar-
geting a younger public.

The sale of Radio Sata is now
awaiting approval by the Finnish
ministry of communications.

Based in Luxembourg, SBS
is a media holding company
owned by US groups Warner
Entertainment, ABC and Sloan
Investments Inc. The company is
involved in broadcasting in Swe-
den. Norway, Denmark and
Benelux.

Sata MD Quits As SPRL Chairman
After 'No -Confidence' Vote

FINLAND

Radio Sata MD Leene Ryynanen
has been forced to step down as
chairman of the local indepen-
dent radio association SPRL.

Ryynanen received a vote of
no confidence following talks
with TV station MTV3 over
plans for a national private

radio, which are in contravention
with the SPRL's anti -network
policy.

Principle partners in the talks
so far are MTV3, Radio Sta and
Radio City/1141sinki and Nokia
Electronics.

Ryynanen has been replaced
at SPRL by Radio Vaasa MD
Pekka Iitola. KH

Your car needs a tune,
rn 104.9 FMoas

MELODY LAUNCHES RADIO DATA SYSTEM - Tune in to Melody Radio on

104.9 FM on any radio set with RDS (Radio Data System) Radio Text and a
constantly changing display will show what is currently being broadcast.
The invention was launched with a large billboard in central London show-

ing drivers what was currently on air. Heart FM in Birmingham boasts a
similar system with Unique Broadcasting -patented interactive poster sights
(M&M, September 17).

Awards Pay Homage
To International Stars
HOLLAND
by Machgiel Bakker

The Edison awards-the Dutch
equivalent of the UK Mercury
Prize-were presented last week
honouring a number of interna-
tional artists.

Those receiving prizes include
Oleta Adams (MOR); Youssou
N'Dour (pop); Soundgarden
(rock); US 3 (dance/rap); Big
Sugar (blues); Sepultura (heavy
metal); the soundtrack album
Schindler's List and the Rhythm
Country & Blues compilation.

A special award went to the
Tougher Than Tough box set for

 GERMANY: Susanne Sei-
denschwanz has replaced Beate
Aschoff as head of press at
WEA Music Germany.

 HOLLAND: Jan Tekstra
has joined Dutch industry trade
weekly Muziek & Beeld as edi-
tor -in -chief. He previously
worked as A&R manager at
Polydor Holland.

 DENMARK: Eik Frederik-
sen, former programme direc-
tor at The Voice/Odense, has
taken over programming

Newsmakers
responsibilities for the whole of
Voice's operations.

 INTERNATIONAL: Tom
McIntyre has
been promot-
ed to the
newly created
position of
executive VP
and CFO for
BMG Enter-
tainment,
reporting to

chairman/CEO Michael Dome-
mann. McIntyre has also

McIntyre

worked as senior VP/CFO Ber-
telsmann Music Group.

INTERNATIONAL:
Broadcasting veteran Ray
Yorke has joined Vallie/Gallup
to oversee all operations for the
consulting and research part-
nership of Vallie Consulting
and The Gallup Organisation.
Yorke has worked as radio gen-
eral manager for stations in
Tampa, Washington and New
York in the US. He has also
held several television manage-
ment positions.

its documentative and historical
value.

The Edison awards are based
on recordings made between June
'93 and June '94. A total of 318
different CDs were submitted for
consideration to the two indepen-
dent juries-one for "light" music
and one for pop/rock.

The awards were announced
during the "Grand Gala Du Disc"
TV show, a 90 -minute pro-
gramme broadcast by pubcaster
AVRO on October 7.

Hosted by Bart Peeters, front -
man of Belgian pop band The
Radios, the gala show featured.
live performances by Harry Con -
nick Jr., Youssou N'Dour, Celine
Dion, Laura Pausini, Sinead
O'Connor, Wet Wet Wet and
Bobby Eakes & Jeff Trachta.

The gala show forms part of
Holland's annual record promo-
tion event, the "Platen 10

Daagse" (10 Days Of Records)
which kicked off on October 5.
For the first time the 10 Daagse
includes a free CD-i called Mega

Popclassics that consumers can
pick up in some 1.275 record out-
lets throughout Holland (M&M
February 19).

Customers will have the
opportunity to play the units on
CD-i players set up in the shops,
and will be encouraged to return
to play interactive parts of the
programme which are not acces-
sible on CD players.

Exiled Hit Radio Homes In On 'Gap' In Aachen Market
GERMANY
by Christian Lorenz

Private Hot -ACE station Hit
Radio X 89.0 has set its sights
on filling what it sees as a gap-
ing hole in the Aachen area
radio market.

Co-owner Stephan Schwenk
believes that "there is a market
for a station with an all -hits pro-
gramme targetting 14 to 34 -

year -olds in the region."
Schwenk has experience with a
similar youth -oriented format as
MD of Dance/EHR station Hit
Radio NI in Nuremberg.

Regional stations WDR
(public) and NRW (private) tar-
get an older audience group
while local ACE station
Antenne AC names 19 to 49 -
year -olds as its target group in
Aachen. The private station was

awarded its licence in the city
three years ago and has reached
a market share of 32% in the
region, says Antenne AC deputy
PD Welschhold.

With no other licences avail-
able for the Aachen area, Hit
Radio X was forced to move out
of Germany before it could
begin transmissions.

The station set up operations
in a former motel, just 20 km

behind the German -Belgian bor-
der, after the previous tenant
Belgian local station Radio Euro
had been bought out.

Some of Radio Euro's Bel-
gian staff were taken on by Hit
Radio X and trained to fit the
station's new format.

Hit Radio X can be received
within a 40 km radius of the for-
mer motel, covering eastern Bel-
gium, Holland's Maastricht

region and the greater Aachen
area.

Schwenk estimates Hit Radio
X's potential audience in the
Aachen area alone stands at
around 500.000 listeners. Most
of the station's programmes are
in German, but Hit Radio also
has a weekly French -language
show.
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Station Operations Radio

Research Mistakes That Could Cost You Money
by Marc Martinez

Research is a big "buzz word" among the radio
scene in Europe, and with reason, as it can
sometimes serve as the key to successful pro-
gramming However, research which is con-
ducted in an improper manner can cause a sta-
tion to draw false conclusions which could
result in costly mistakes.

One might expect something like this
from a small, non -established research com-
pany. Yet I have witnessed cases where radio
stations have invested a large sum of money
with well -established research companies
which in the end yielded entirely misleading
results. The programmers, poorly informed
about the methodology used for the studies,
took the results for granted, made logical pro-
gramme and marketing decisions based on
this information, and afterwards found their
station losing listeners in large numbers.

The lesson to be learned here is clear: be
very careful with research. A station pro-
grammer should be informed about what
types of research are available, what type
his/her research company plans to use, and
why this form is the best for the answers
he/she wishes to find.

Recently I have organised research for
various radio stations in the German market
place and have seen this problem over and
over again. Not only does this lead to tragic
errors based on incorrectly preformed
research, but lessens the confidence people
have in research altogether. Research is help-
ful, but only when conducted in a manner
consistent with your station's needs.

To give an example, a station I consult,
which I will call station X, had already con-
ducted music and image studies before I
began working with them. One of their major
concerns was the acceptance level of their
moderators. The research company they
decided to work with had chosen a strategic
image study to find these answers.

Many qualitative research studies such as
an image study begin with focus group dis-
cussions, composed of 8-12 highly screened
listeners who talk openly about their radio lis-
tening habits. Their discussion is pit -organ-
ised and a research moderator leads the
themes of the discussion.

The research company who had conduct-
ed the research for the station decided to use
a method of producing a tape of various mod-
erators from different stations including sta-
tion X and playing this to the focus groups.
Group members would then fill out a simple
questionnaire about each moderator and
would rate their acceptance. The results were
tabulated and clearly showed the double
moderation team was the most accepted.
They worked for station X.

As a result of these findings, station X
promoted the moderators and invested time

MARC MARTINEZ is
vice president for the
firm Media Consulta-
tion where he organ-
ises projects for vari-
ous radio stations
including Berliner
Rundfunk/ Berlin, OK

Radio/Hamburg and Delta Radio/Keil.
Born in America, Martinez was the
research supervisor for KOST radio Los
Angles. He can be reached at (+49)
40.237 8230.

and money in their show. However, when the
ratings came out the following year, station X
lost many listeners and had developed a very
negative image in the market place. All this
was most likely due to incorrect conclusions
drawn from the research conducted.

Station X did not know they had devel-
oped this negative image until I conducted
research the following year. They only knew
they had performed research, depended on
the results and lost much of their audience.

The finger in this case could be pointed at
the study method chosen, which resulted in
misleading results. Using pre -produced tapes
of moderators was the wrong method in this
case. The focus group respondents rated their
particular performance in this one situation
and not the moderators as they actually are on
the radio. The moderation team, which was

Programming The Music

very well accepted, simply had the best mod-
eration break on the tape.The respondents
rated the tape and not the radio.

Identifying Research Problems
Although I cannot provide you with a

blanket answer to protect you from all forms
of incorrectly conducted research, one of the
most important tips I can give is to remain
informed. Work with the professionals and be
very cautious, asking questions if don't
understand or agree with the research
method. Know what the company is planning
to do to find the answers to your questions.
Compare the study method with the anticipat-
ed results; if they are not completely compati-
ble you have a problem.

To solve this particular example
explained above, we screened the respon-

dents in a special way so their awareness of
moderators from station X and their competi-
tors was fairly high. This produced an invalu-
able discussion which upplied us and the sta-
tion with dependable results, unlike those
found after using the tape.

The moderators were newly organised
and the morning day part recently won
60.000 listeners in five -months time. This of
course, may not be the best research method
for all problems, but it turned out to be the
best option for this particular task.

The programmer who does his own
research before hiring a company to under-
stand all the options available and who looks
at the results with a skeptic eye will get the
most for his money.

Takes Interactive One Step Further
GERMANY

Berlin public station Radio Fritz has the
youngest audience of all German radio sta-
tions, public or private. With 65% of its lis-
teners under 30, the average Fritz listener is
27 years old. The demographic picture is just
what the station had planned. Fritz is a radio
dedicated to youth, and, according to MD
Helmut Lehnert, "it Is virtual radio. Our lis-
teners can influence the programmes here
and now." Fritz keeps in touch with its audi-
ence via telephone polls, electronic mailbox
services and its own cafe, five minutes walk
away from the actual radio station. Lehnert
spoke to Christian Lorenz.

The station was founded in March '93 in
the wake of the re -structuring of former East
Germany's radio landscape. East Berlin youth
radio DT 64 was scrapped and a re -organised
ORB started a number of joint ventures with
West Berlin pubeaster SFB. Radio Fritz is
jointly administered by the two pubcasters,
with editorial and financial responsibility
coming from ORB.

With a playlist ranging from Grunge and
Techno or Death Metal and Top 40 hits, the
station defies standard programming classifi-
cations. "We don't classify music. If it has the
right punch, we play it," says Fritz MD Hel-
mut Lehnert, former head of SFB's youth
programme SFB 4 For You [the rest of the
station's team have similarly moved over
from youth stations DT 64, SFB 4 and Radio
NRG predecessor Radio 100].

True to the station's upfront approach, live
music has a very prominent position at Radio
Fritz. A mobile 24 -track digital studio
enables them to produce high quality live
broadcasts of concerts. Bands featured live to
date include the Crash Test Dummies, Die
Toten Hosen, Die Arzte and Randy Newman.
The station also has a special deal with MTV
Europe, whose "Unplugged" concerts are
simultaneously transmitted in stereo via Fritz.
Lehnert further names co-operation agree-
ments with MCM and Coca Cola, which sup-
ply Radio Fritz with live concert recordings.

Fritz acknowledges its target group's fas-
cination with new forms of communication.
Listeners can access information on pro-
grammes and staff via computer in regularly
updated mailboxes. A digital voting system

also enables callers to select songs directly
from a database and influence the music
played in a request show while it is actually
broadcast. Meanwhile, in a feat of interactiv-
ity, the station produces a weekly live detec-
tive show entitled "The Ear Witness". Fritz
presents the outline of a murder case and
asks listeners for clues and suggestions. A
referee, a narrator and the detective
'feact to callers and the story
evolves along the lines of audience
reactions.

The station's investment in
equipment, research and editorial
work is "considerable", admits
Lehnert. "You cannot afford to pro-
duce a 24 -hour programme of simi-
lar quality on a private station bud-
get."

After one and a half years, Fritz reaches a
higher percentage of its target group than any
other Berlin station. According to the latest
data published by Medienanalyse Ost 94,
93.000 listeners per hour tune in to Fritz.

Lehnert

its

That is, 13% of its target audience (approxi-
mately 700.000). This is twice as much as
Berlin's second most successful station 104.6
RTL.

According to its sales house IPA in
Frankfurt, the station is well booked for 1995.
So far, prominent clients advertising youth
oriented products or services include Nestle,

VW and a number of banks and
savings associations. Lehnert is
aware that "Fritz offers a very tar-
geted approach to Berlin's youth."
But he is also selective regarding
which advertising the station takes
on. "Of course we want to make
money, but advertising should
reflect the interests and needs of
our target group."

Establishing direct contact with
audience's tastes and interests is the sta-

tion's priority, says Lehnert. He likes to see
this as a process of constant change. "Fritz
could have a completely different appearance
in a year or two, if our listeners so wish."

O'FM Gets Listeners Hanging On The Telephone: O'FM, a station broadcast-
ing in the western suburbs of Paris, has launched an unusual promotion campaign by
offering 500 free portable phones to listeners. Listeners are asked to become "corre-
spondants" for the station reporting live events that they have been witnessing, from
traffic jams to cinema or theatre. The project is sponsored by France Telecom. The lis-
teners are given the phone a free six-month subscription and free calls to the station.
Personal calls are charged to the "correspondant."

RTL 102.5 Fights RAI On Sunday With Comedy, Sport Bergamo -based
EHR network RTL 102.5 Hit Radio is hoping to attack state broadcaster the RAI's tra-
ditional dominance of the heavy Sunday radio ratings with two new high -profile shows.

Comedy show "Ed Eco A Voi" ("Here's To You"), based on a classic RAI radio
show "La Gran Varieta" from 20 years ago, will run on Sunday mornings between
09.00-11.00 hosted by RAI TV game -show presenter Gigi Sabani.

Meanwhile, with "Tanto Sport --Ma Non Ogni Minuto"--"Lots of Sport But Not
Every Minute" the station hopes to attract less fanatical sport fans by off -setting the
RAI's continuous live football coverage programme "Minute by Minute." The pro-
gramme, to be presented by Fernando Proce, offers a music and sport mix including live
link -ups with major football, volleyball and basketball matches "

The station has enlisted the talents of well-known scriptwriters, Arnoldo Santoro and
Alfredo Cerruti for the new comedy programme. Both worked on Renzo Arbore's pop-
ular satirical TV shows in the '80s. Meanwhile, Antonio Gerardi joins as dance presen-
ter for live weekend link -ups with clubs around the country. He previously worked at
Bari -based regional Radio Norba as a swing -jock.

"Sundays have the largest potential audience of the week, so we wanted to create
something special to increase our share," explains programme director Luca Viscardi.
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50 YEARS OF PUBLIC RADIO IN FLANDERS

The Cradle Of BRTN Radio 2
This year, Flanders is celebrating not only the 50th anniversary of liberation, but 50 years of public radio. Three of BRTN's

five regional outlets-today known as Radio 2 Antwerpen, Radio 2 West-Vlaanderen and Radio 2 Oost-Vlaanderen-first broad-
cast hours after the German troops left the cities of Antwerp, Ghent and Kortrijk. It wouldn't be until many years later that

Omroep Limburg and Omroep Brabant would start regional operations, respectively. Together they now make up Radio 2, the
most popular radio station in the territory with a solid marketshare of around 50% and a loyal audience ('between ages 7 to

77'9 served by an EHR/ACE format.

BRTN's Irene Sels (I) pictured with (from 1-r): Radio 2 host Willy
Belabastita, singer Will Tura, programmer Etienne Smit and
singer Paul Severs.

Even before the war, each
of the three regional outlets
were broadcasting as pirate
stations alongside the
country's only national
public station NIR and,
during World War II, care-
fully began planning for
the launch of a public
broadcasting network after
the war.

In the early '40s, former
NIR reporter Paul Levy
elaborated a network of
underground radio stations
together with private radio
engineer Francois Lan -

drill. The Belgian government, in exile in London, approved the project which
became operational under the code name "Samoyede."

In 1942, the Belgian Government ruled that the BNRO/RNB-under the NIR-
would become the country's sole official state broadcaster, excluding the under-

ground stations active
during World War II.

On September 8,
1944, the monopoly
was confirmed and six
stations were installed:
two in Brussels, and
one in Ghent, Antwerp,
Liege and the Sambre -
Meuse region. (Kortrijk
and Ghent had to share
frequencies.) With this
decision, the Belgian
post-war media land-
scape was formed and
these once under-

ground pirates became part of the public BNRO family: Radio Vlaanderen (now
Radio 2 Oost-Vlaanderen), the West Vlaamsche Radio-Omroep (Radio 2 West-
Vlaanderen) and Radio 't Kerkske (Radio 2 Antwerpen).

0,010 4Nrisork,14,

REPORTAGE DIENST

The live broadcast vehicle used by Radio 't Kerkske (currently Radio 2 Antwerp).

The Three Vlandaneers
In Antwerp, it was Georges de Caluwe who paved the way for what would
become Radio 2 Antwerpen. He started broadcasting as Radio Antwerpen on
December 4, 1926, although the station was better known as Radio 't Kerkske
(Church Radio), as its antenna was located on the Protestant Church in Antwerp.
The station soon became very popular in the region until the war began. Four years
later, when De Caluwe wanted to resume
his programmes, he was forced to shut
down in order to give BNRO the necessary
backup. He joined the BNRO family,
bringing the station's slang name along
with him. Radio 't Kerkske broadcast for
the first time on September 8, 1944.

In West Flanders, radio history began in
1927 when radio engineer Etienne Ver-
gote started broadcasting on Sunday
mornings in Kortrijk. His station Radio
Kortrijk was given a licence for one
month in 1930. He continued to broadcast,
however, for another four years until 1934,
when the current minister granted a new
licence to the station; the station became
Flanders' second pre-war private outlet
with an official licence, after Radio 't

Kerkske. Broadcasting under the name
Katholieke Vlaamse Radio Omroep, it Former Radio 2 host Lutgart Simeons, who

was later renamed as Westvlaamse Radio retired in 1993, was best known for her pro-
Omroep. In 1941, the station was forced gramme "Vragen Staat Vrij."

to shut down by the
Germans, who used
the frequency to
scramble BBC's
broadcasts. On
September 9, 1944,
the station was re-
launched and
became West Flan-
ders' official regional
station.

In East Flanders,
radio took off in
1935; it was Radio
Vlaanderen that
broadcast from its
Ghent -based studios
before the regional
outlet became part
of the BNRO family.
The station also provided a platform for the local socialist party by including pro-
grammes from socialist radio SAROV. In 1939 it became popular as a request station
for drafted Belgian soldiers. Shortly afterwards, Radio Vlaanderen went underground
to become part of the Samoyede network.

The station's first broadcast as Omroep Oost-Vlaanderen took place on
September 18, 1944, operating from Merelbeke to he installed in Ghent in 1947. In
1975, the outlet moved to its current headquarters.

In the late '50s, the NIR changed its name to the BRT and in 1990, the BRTN as
we know today was born. 

Radio 2 Antwerpen studios in use from 1948 - 1978.

The World Of Radio 2 Today
Public broadcasters throughout Europe are dealing with
increasing competition from private stations. Although

BRTN's Radio 2 network still holds a majority of listeners in
the area, it's quite aware of future happenings which could

thwart its strong sharehokL

Guido Cassiman, station manager of Radio 2 Omroep Brabant and channel manag-
er of Radio 2, is more than aware of this.

"We at BRTN realise that we will have to face new players in the radio market in
the near future," he says. "The commercial Flemish TV station VIM is only waiting
for the green light from the government to start up its own station [which would
most likely have an EHR format]. It only takes the draw of a pen to change the cur-
rent media law, and new legislation could possibly allow private networks [like in
the south of Belgium] in Flanders. We must prepare to stand up against this compe-
tition."

Radio 2 as it is today was molded in May 1990 when a radical change took place:
the BRT 2 ceased to exist and BRTN Radio 2 was totally restructured with the dis-
tinct purpose of reaching a broad audience. "We realised that some of our pro-
grammes at that time were too specialised. We opted for programmes that fitted
more to our new image: an accessible and recognisable station, inspiring confidence
to the audience," explains Cassiman.

BRTN's Radio 2 consists of five regional production centres. With the new con-
cept, the station now tries to avoid the typical regional "modus operandi" in the
national programmes, no longer emphasising to the listeners where certain pro-
grammes are produced.

"We opted for a more recognisable profile," recalls Cassiman, "and put all pro-
grammes on one line. Several programmes were axed and personnel had to switch
over to other programmes but it proved worthwhile. Today we are much closer to
becoming a copy of BBC Radio 1 than in 1990."
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