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Mary Wilson Signs With RayMar's Label

Former Supreme Mary Wilson has been signed by Da Bridge, a brand
new label of RayMar Productions, owned by 2 Unlimited rapper Ray
Slilyngaard and Marvin D. Tholen. Da Bridge will specialise in releasing
US artists in Europe, and Wilson's single is its very first release. U. Pic-
tured (1-r) are: Slijngaard, Wilson and Tholen. Photo: Reinold van Ger-
risheim.
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Niedecken
Wins 1996
Frankfurt
Music Award
by Christian Lorenz

FRANKFURT - Rock singer
Wolfgang Niedecken has been
awarded the prestigious 1996
Frankfurt Music Award.

Celebrating its 15th
anniversary this year, the
award was presented on the
eve of this years Frankfurt
Music Festival. It is closely
linked with the main aim of
the fair, which is to promote
music as an active hobby or
profession. Worth DM 25.000
(app. US$ 17.500), the award
is sponsored by the city of
Frankfurt, the Federal Associ-
ation Of German Music
Instrument Manufacturers

continues on page 28
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Music Industry Calls
For Piracy Crackdown
by Mark Dezzani

ROME - Top international and
Italian music industry execu-
tives are lobbying the Italian
government for stricter imple-
mentation of existing anti -
piracy laws, and to legislate
for much tougher penalties
against music pirates.

At a press conference in
Rome, the International Fed-
eration of Phonographic
Industries (IFPI) warned that
sanctions against Italy could
be considered by the US gov-
ernment if intellectual proper-
ty rights were not better pro-
tected.

IFPI estimates show that
(in terms of value) Italy ranks
fifth in the world league table
of pirate product.

Following the Rome press
conference, IFPI executives
met with officials from the
Italian government and the
Italian authors rights body
SIAE. However, SIAE has
refuted suggestions that the
high level of piracy in Italy is
purely an Italian problem.

'With the free movement of
product within the EU, we are
finding much more foreign
pirate product," says SIAE
press director, Sapo Matteucci.
"Focusing only on Italy has
damaged the Italian [music]
business by giving it a bad
image abroad."

Vito Alfano, head of the
SIAE's own anti -piracy task
force, claims that much of the
pirate product found in Italy
comes from Bulgaria, the

Ratings Uncertainty
Continues In UK

by Jonathan Heasman

LONDON - The UK's official
radio ratings are still in a
state of flux following the
publication of the much -
delayed figures for the final
quarter of 1995.

Within the next two
weeks ratings body Rajar
will announce a firm deci-
sion concerning both its
future methodology and the
publication of ratings fig-
ures for the first quarter of
1996.

The figures published
last week for the final quar-
ter of 1995 had to be
"ascripted" using a specially -
designed weighting system
following unexpected prob-
lems with Rajar's change of
methodology, which con-
cerned a change from pre-
printed to "self -assembly"
listener diaries (Music &
Media, January 13).

A slightly modified ver-
sion of the old pre-printed
diary system is running

continues on page 28
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Czech Republic, Russia, Singa-
pore, Hong Kong and Austria.
He also denies that most
pirate distributors in Italy are
directly linked to organised
crime.

"As with many businesses
which use illegal distribution
methods, the pirates have to
pay off organised crime syndi-
cates," he says. "However, it is
an urban myth that the
pirates are the mafia."

Alfano adds that his task
force has found counterfeit
CDs of Italian artists Gianluca
Grignani and Pino Daniele
bearing the SID security code
which identifies their origin as
Sony's DADC plant in Austria.
"Either these discs were
pressed there or we are deal -

continues on page 28

Zelmani's
Gentle Pop
Takes Root
grocumm - Swedish
singer/songwriter Sophie Zel-
mani is only 24, but she has
already swiped the national
industry award for Best New-
comer. Her gentle composi-
tions with self -composed Eng-
lish lyrics-born of earlier
attempts at poetry-rely on
simple strength rather than
sweet girlish charm. Her self -
titled album has already gone
gold in Sweden, having sold
50.000 copies, and is ready for
an international break-
through.

See page 11
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Radio's Free Choice
Between Does public radio have an obligation to

play popular records? This issue isThe Lines currently hitting the headlines in the UK
where the head of production at national
pubcaster BBC Radio 1, Trevor Dann, has
decided not to playlist the latest Beatles
single, Real Love.

The subject has taken on even wider
implications with a Conservative MP
planning to take the issue to the House of
Commons (see page 28). One needs to live
in the UK, I guess, to fully understand this
madness. And earlier this month, BBC

by Machgiel Bakker Radio 1 was threatened with legal action
for not playing Status Quo's Fun, Fun;t4

Fun (Music & Media, March 16).
A similar case came to the fore in Holland early this year when

Vader Abrahams (the man behind the 1977 novelty mega -seller,
The Smurf Song) threatened to sue the nation's pubcaster for not
giving proper support to his latest offering Als Je Inlegkruisje
Maar Goed Zit (too tacky to translate).

Public broadcasters are generally supposed to reflect popular
culture and tastes. But, in the final analysis, it is the duty of any
station to decide what it feels are appropriate records for its
audience. And in the competitive marketplace that is UK radio
these days, BBC Radio 1 has clearly positioned itself as a "cutting
edge" station with a more youthful appeal than its EHR and ACE
counterparts from the commercial sector. Real Love, says the
station, does not fit in with that mission. Records are chosen on
their merit, and that's the way it should be.

Personally, I think that Real Love is almost an offence to any
serious Beatles fan (and I'm one of them). It's a pointless exercise
in trying to beef up a demo that was weak in the first place. Radio
stations are much wiser playing the genuinely exciting material
from Anthology 2 -there's plenty of it.

1.)

Industry highlights this week

 UNITED KINGDOM

Record Revenues For
Commercial Radio
Total advertising revenue for
UK commercial radio grew by
a record 22.7% during 1995,
according to latest figures
released by the Advertising
Association. In addition,
revenues for the final quarter
of 1995 represented the highest
ever quarterly revenue -take by
commercial radioNational
advertising revenue grew even
more strongly during 1995,
'recording a 28.1% increase.
Says Justin Sampson, strategic
planner at the Radio
Advertising Bureau, "With
agency forecasts for 1996
predicting that radio will again
be the fastest growing
advertising medium, we are
optimistic that 1996 will see
radio approach 5% of all
display advertising revenue."

 EUROPE
SCYPE Gives New Talent A
Chance To Be Heard
Some 14 major radio stations
from all over Europe were
scheduled to take part in
SCYPE 1996, a song contest

offering unsigned acts the
chance to be heard by millions.
SCYPE, which stands for Song
Competition For Youth
Programmes In Europe, was
open to musicians from all
genres and took place on
March 24. Stations participa-
ting in this year's event,
organised by Denmark's P3
network, included P3/Sweden,
Radio City/UK, PRI/Poland,

- MDR Sputnik/Germany and
RTE 2FM/Ireland.

II POLAND

Program 1 Stays Ahead
Public station Polskie Radio
(PR) Program 1 remains the
leading national network in
Poland with an audience share
of 23.7% Latest figures from
ratings organisation
Mediametrie show the station
is comfortably ahead of
commercial rivals RMF FM
(10%) and Radio Zet (7.5%). In
Warsaw, PR Program 1 is also
the market leader with a 31.1%
share, followed by Radio Zet
(26.7%). RMF FM, PR Program
3 and Radio Eska all have
audiences below 9% in the
Polish capital.

NRJ Network Makes New
Ratings Gains In Sweden
by Keith Foster

SToomoud - The latest
audience figures for radio in
Sweden show the country's
NRJ network gaining in
strength, while pubcaster
Sveriges Radio (SR) witnesses
a downturn in its fortunes.

The figures, compiled by
RUAB, show NRJ reaching

some 11.3% of the Swedish
population, up from 10.7% in
the last quarter of 1995.
Managing director of the
French -owned network Jerome
Segond says the success was
expected. "I'm extremely
happy about it of course. It's
the result of hard work and
investment," he says. "What it
shows is that our strategy is

Virgin/One Little Indian Deal

Munich -based Virgin Records Germany has signed a worldwide
licensing deal with London's One Little Indian (OLI) label. The
deal also includes OLI associated labels Clean Up and Elemental.
Excluded from the agreement are the rights for US and Canada
and the UK. Pictured are (1 to r): front, Clean Up label manager
Craig Mineard, OLI MD Derek Berkitt and Elemental label
manager Nick Evans; standing, OLI business affairs Jay Barbour,
OLI international marketing Sue Johnstone, Virgin Germany MD
Udo Lange and Virgin Germany financial director Klaus Zuber.

'European' Radio 3
Goes 24 Hour
by Jonathan Heasman

LONDON - Radio 3, the BBC's
national classical music
network, is to become a 24 -
hour operation from May 4,
significantly increasing the
amount of continental
European works it airs.

The network's new
"Through The Night" pro-
gramme, which will air from
01:00-06:00 each night, will
draw heavily on music from
the European Broadcasting
Union's (EBU) programme
exchange scheme.

"The budget for our night-
time programming doesn't
allow us to originate pro-
gramming or repeat daytime
programmes," explains Radio
3 spokesperson Susann
Smith. "So we have decided to
take the opportunity to use
more material from the EBU,
of which Radio 3 is a member.
It will be a fantastic
opportunity for our listeners
to hear new repertoire from

other orchestras and solo
artists."

Donald Macleod, Radio 3's
former presentation editor,
has been appointed editor of
the new night-time schedule.
"In putting together the
schedule I've been guided by
the assumption that in the
middle of the night listeners
will want to hear music
rather than someone talking
about music," he says.

Macleod adds that Radio
3's extra broadcasting hours
will also enable the station to
give  more coverage of early
music, world music, organ
music and jazz, which are
confined to more limited spots
in the daytime schedule.

Other changes at the nat-
ional classical station see Dig -
by Fairweather's "Jazz Notes"
programme move over from
the MOR formatted BBC
Radio 2. The move means that
BBC Network Radio's jazz
coverage will now be brought
together on one network.

working. Our programmes are
successful with all our major
target groups and we are the
national leader for the under -
50 age group."

In the capital Stockholm,
the improvement in the EHR
station's fortunes coincides
with bad news for the city's
four ACE outlets. Megapol,
City, Klassika Hits and Radio
Rix all lost audience share,
prompting further speculation
that the format is over -
serviced in Stockholm.

Otherwise, the RUAB
figures show a continuing
decline overall for pubcaster
Sveriges Radio. The four
national channels are again
losing listeners after rallying
briefly at the end of last year.
Some 58.6% of the public
listen to SR daily, compared to
61.6% in the previous period.

Top Swedish Stations
(% listenership)

Station Q 4 Q1
(Format) '95 '96 chge
SR P4 (vs) 39.3 38.0 -1.3
SR P3 (EHR) 18.2 17.1 -1.1
NRJ/Energy(EHR) 10.7 11.3 +0.6
Radio Rix (AC) - 6.9
SRAB/"City" (AC) 7.2 6.7 -0.5
Megapol (AC) 6.6 6.1 -0.5

Source: RUAB

BMG Italy
Appoints
Berwick As
New MD
by Mark Dezzani

MILAN - Adrian Berwick has
been appointed the new
managing director of Italy's
BMG label, six weeks after
resigning from the top seat at
Polydor Italy.

BMG-Ricordi president
Franco Reali says the appoint-
ment completes
the restructuring
of BMG's Italian
affiliate (known
as BMG-Ricordi)
following its
acquisition of
Italy's largest
independent
music group
Ricordi in August 1994.

"Adrian's appointment fits
the profile of who we were
looking for. He is very expe-
rienced within the industry,"
comments Reali. Berwick
states, "I am looking forward to
working with BMG and helping
to build its great repertoire of
Italian and international
artists."

Adrian
Berwick
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Industry highlights this week

Norway's P4 Extends
Into Swedish Market
by Claire Weston

IN UNITED KINGDOM

'The Beach' For Great
Yarmouth
The new Radio Authority
licence for Great Yarmouth
and Lowestoft has been won
by East Coast Radio Ltd,
which will broadcast an
ACE/gold "Classic Hits" sta-
tion called The Beach. The
successful application was
assembled by a group of for-
mer BBC Radio Norfolk
employees who broadcast sev-
eral restricted licence services
in Lowestoft under the name
LTR-FM. The application was
backed by Chris Carnegy's
The Local Radio Company,
owners of Spire FM/Salisbury
KCBC/Kettering and Chel-
tenham Radio. Meanwhile, in
Scotland, the Radio Authority
has awarded one of its small-
est licences yet to Oban FM.
EMI, Blaskey Get Into
'Late Night Sax'
Late Night Sax is the title of
an 18 -track instrumental
album of classic pop songs
which will be released across
Europe this month. Released
by EMI and conceptualised by
Rick Blaskey of London -based
The Music & Media Partner-
ship, the album features the
band After Dark performing
songs like Think Twice, Ain't
No Sunshine, Sexual Healing
and Just The Way You Are on
sax. According to Blaskey, the
album will be released in 11
European territories including
Germany where it will be TV
advertised. In the UK, the
album reached the top 20 and
received good support on late -
night radio shows.
No Glastonbury This Year
The UK's Glastonbury Festi-
val will pot take place in 1996.
Organiser Michael Eavis
wants the year off from con-
cert promoting to help plan a
millennium spectacular while
attending to his -usual trade as
a farmer. Last year the 25th
anniversary festival sold over
$0.000 tickets and was widely
covered by all media.
Concert Promoters Unite
In Regional Body
The European Concert Pro-
moters Association has been
officially dissolved. Many of
its UK members have estab-
lished the Regional Promoters
Association to mutually sup-
port the interests of smaller,
primarily club promoters.
Both the ECPA and the RPA
have expressed their hope
that a Continental European
counterpart will be estab-
lished soon.

 BELGIUM
CNR Backs Donna's
'Doubles'
BRTN's Radio Donna has
joined forces with CNR Music
to release a double -CD enti-
tled Dubbelgangers ("Dou-
bles") based on the station's
weekend programme hosted
by Evert Venema. The compi-
lation features songs such as
Bananarama's version of
Venus and Double You's cover
of Please Don't Go.
Stations Rush To Premier
New Ramazzotti Single
Most Belgian stations were
scheduled to air Eros Ramaz-

zotti's new
single Piu
Bella Cosa at
precisely
08:00 on
March 25.
The release
is also the
theme of sev-

eral programmes, with Radio
Donna's Marc Deschuyter pre-
senting the "Eros Ramazzotti
Story."

Eros Ramazzotti

 SPAIN
Cadena SER Goes To The
Oscars
For the fifth year running,
news/talk Cadena SER was
scheduled to cover the Oscar
award ceremony live from Hol-
lywood, broadcasting the event
from 01:30-07:30 Spanish time
on March 27. The only Span-
ish interest this year comes
from flamenco guitarist Paco
de Lucia, who has been nomi-
nated for the best original
song for Have You Really
Loved A Woman? from the film
"Don Juan De Marco".

IN GERMANY

Downbeat Signs
Rockers HiFi
Warner Music Germany's
ragga and jungle label Down-
beat has signed dub act Rock-
ers HiFi for all territories out-
side the UK. The act was
previously signed to the Island
label. A new album is
planned for the autumn.
BMG Ariola Musik
Under New Name
Media concern Bertelsmann
has merged its music and elec-
tronic media interests into
BMG Entertainment. As a
result of the move, Bertels-
mann has renamed the hold-
ing company of its Ariola
activities in the GSA region.
Effective March 18, BMG Ari-
ola Musik has become BMG
Entertainment International
GSA.

OSLO - ACE -formatted Norwe-
gian station Radio P4/Hele
Norge has acquired a frequen-
cy in Gothenburg, bringing its
total Swedish audience up to
around 900.000.

P4, Norway's second-
largest station, began broad-
casting on the old P6/Z Radio
frequency (104.8FM) at the
end of last month. The fre-
quency reaches a potential
770.000 people.

P4 already transmits its
signal via satellite to an estab-
lished audience of around
130.000 in south-western Swe-
den.

"Getting the Gothenburg
licence was a logical move for
us because we already cover
part of the region and there
are very strong ties between
the people of Oslo and Gothen-

BELGIUM: PolyGram Belgium has
appointed Tom van Peer to the
post of promotion manager, local
repertoire.
Janneke Strijdonk, product man-
ager at Hans Kuster Music (HKM),
is moving to South Africa to pro-
mote and manage local artists
there. She will be replaced by Eve-
lyne Doop (administration) and
Bea Spuij (HKM management).
UNITED KINGDOM: The. UK's
Performing Rights Society has
named Malcolm Coster, senior
vice president of the Unisys Corpo-
ration, as a new non -executive
director.
The team behind Tom Zutaut's
label The Enclave continues to con-
solidate with the appointment of
Karen Brown to a senior' position
with creative services. Brown was
most recently general manager,
Dedicated Records/BMG Interna-
tional.
Michael Green, controller of BBC
Radio 4, has been appointed acting
managing director of BBC Network
Radio following Liz Forgan's sur-
prise departure last month. Howev-
er, no permanent replacement for
Forgan will be decided upon until
the new chairman of the BBC's
board of governors-Sir Christo-
pher Bland-takes up his duties.
Heart 106.2/London breakfast co -
presenter Lee Simpson is leaving
the station after just six months.
His replacement will be current
mid -morning host David Prever.
INTERNATIONAL: Manfred
Lappe has been appointed vice
president central and eastern
Europe region for Warner Music
International, with effect from
April 1. He will continue in his role
as MI) of both Warner Music Aus-
tria and Warner Music Czech
Republic.

burg," says P4 managing
director Svein Larsen.

The Gothenburg area is
Norway's favourite destination
in Sweden, attracting some
400.000 Norwegian visitors in
the summer.

In addition, a survey car-
ried out by P4 in the autumn
to ascertain the Swedish pub-
lic's reaction to the station's
broadcast in Norwegian has
shown very positive results.

At present and for at least
another three months, P4 will
remain a purely Norwegian
station. After that, the station
plans to hire a Swedish DJ
who will work in Lillehammer.
The next step, when all the
technical difficulties have been

ironed out, will be to broadcast
an increasing number of pro-
grammes in Swedish from
Gothenburg itself.

"We estimate that the mar-
ket in terms of radio ads is
worth about Nkr50 million
(app. US$8 million) a year and
if we can win 7-10% of this
market, our investment in
Sweden will have been worth-
while," adds Larsen.

P4 has already invested
over Nkr4 million in the pro-
ject, including the licence
acquisition and technical
equipment. Larsen is hoping
to get half back this year in
advertising revenues and to
break even in 1997.

Glorie Takes On TV
Role At Veronica
AMSTERDAM - Unico Glorie has
been named director of radio
and television at the Dutch pri-
vate broadcaster
Veronica.

A press state-
ment issued by
Veronica says 31
year -old Glories
new responsibili-
ties will include
"protecting the
Veronica image in
an increasingly
competitive mar-
ket."

Glorie is a
well-known figure in the Dutch
radio industry. He helped set
up the Amsterdam -based youth
station Extra 108 in the '80s
before moving to become a pro-
ducer at Veronica, which at the

Unico Glorie

time was a public broadcaster.
After a brief stint working at

ACE Sky Radio, he returned to
Veronica when it
went private last
September to
become radio direc-
tor with the addi-
tional function as of
director of the mod-
ern rock station
KINK -FM.

The combined
post of radio and
television director
was created by the
broadcaster after

TV director Joop Daalmeijer
moved to Filmnet in February.
It is the first time in Veronica's
history that both television and
radio interests have been under
the control of a single director.

ril 1- and at
London's Subterranea'

April 16th
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Signing With CNR

ea)

UK label Pulse -8 and Dutch -based CNR have reached a distribu-
tion agreement under which CNR will release Pulse -8 product
exclusively in Scandinavia, Benelux, France and Spain. Pulse -8's
roster includes Urban Cookie Collective and Pizzaman. Pictured
(l -r) are: standing, Arcade Belgium product and publishing man-
ager Guido Janssens, CNR Music International VP Robin
Simonse, CNR Music Holland GM Leon ten Hengel and CNR
Music Belgium MD Richard Dedapper; sitting, Pulse -8 MD Frank
Sansom and CNR Music International A&R Jan van den Burgh.

Spanish Market Sees
Sharp Drop In Sales
by Howell Llewellyn

MADRID - Sound carrier sales
slumped in Spain last year
with the number of CDs sold
falling for the first time ever,
according to figures released
by IFPI associate AFYVE.

The annual figures show
that CD sales fell from 34.2
million in 1994 to 33.6 million
last year.

Total unit sales at 52.9 mil-
lion were lower than 1989's
54.6 million, though still high-
er than 1990, 1992, and 1993.
The best -ever year remains
1994 with sales topping 57.3
million units.

However, in terms of cur-
rency value, last year's sales
were second only to 1994. Last
year's nearly Pta70 billion
(app. US$573.6 million)

earned in sales was only
slightly behind the Pta71.2 bil-
lion of 1994.

Sony Music Entertainment
president Claudio Conde
observes that the Spanish
music market is in crisis. One
of the factors precipitating this
was "the extreme political
uncertainty" through 1995.

"However, the first two
months of this year have
shown people breathing again
and consumption rising, "he
adds.

Cassette sales continued a
slow decline, falling to 17.9
million from 19.8 million.
Vinyl LP sales almost disap-
peared at 259.000 down from
two million. Singles sales held
up at 890.000 down from
1994's 910.000 but up from the
1993 low of 750.000.

Flemish Privates Up In
Arms At New Decree
by Marc Maes

BRUSSELS - Private radio in
Flanders is turning to the law
after the introduction of a con-
troversial decree, which rede-
fines technical boundaries.

Flores'
Reign Of
Spain
Lives On
MADRID - Spain's Flores fami-
ly dynasty is maintaining its
grip on the country's music
industry, nearly one year after
the deaths of matriarch Lola
Flores and her pop/rock star
son Antonio.

Antonio's first posthumous
album Antologia (RCA)
entered the charts at number
3 just a week after its March 4
release and sold almost 50.000

copies in
the first
10 days.
His pre-
vious
album
Cosas
Mias
("Things
Of
Mine")
has soldAntonio Flores

550.000 units.
Elder sister Lolita, 37, has

now made a comeback. Her 
album Quin Lo Va A Detener
("Who's Going To Stop It")
(RCA) was presented in
Madrid to Spain's TV and
press who turned out en masse
to witness Lolita's rebirth.

Leipzig Radio Fair Grows
Into Multimedia Event
by Christian Lorenz

LEIPZIG - Leipzig's media trade
fair is expanding its horizons
this year, with discussions on
radio networking, syndication
and satellite broadcasts lining
up alongside talks on other
forms of media.

This year, the fair will be
labeled Europrom 1996 and will
take place from May 13-15.
Over the past three years the
event has developed into an
important opportunity for
advertisers to meet the radio,
TV and print industries.

Europrom 1996 will be held
parallel to the 4th German

Multimedia Congress co -organ-
ised by scientific publishing
house Springer and German
Telecom. The Multimedia Con-
gress will take place from May
12-14 and aims to increase the
spectrum of media covered at
Leipzig.

Says Europrom project man-
ager Monika Friedrich, "From
the Leipzig Radio Show 1994 to
the Medien Messe 1995 and
Europrom 1996 we are continu-
ing to develop the event into an
international programme and
media forum."

Europrom programme coor-
dinator Bernd -Jurgen Martini
believes that the inclusion of

other media is necessary to
attract key decision makers in
the advertising industry. "Bare-
ly half a dozen key agencies are
actively interested in radio," he
says. "By offering access to all
media at one event, Europrom
is likely to attract advertisers
with only a fleeting interest in
radio."

As in previous years, US
radio body NAB will present
research results from the US
radio market at the fair. "But
this year we will be putting the
emphasis on a critical compari-
son of the US market with the
radio landscape in Europe,"
says Martini.

The ruling, introduced by
the Flemish government on
March 5, replaces the "Decree
Willockx" and lays down the
technical specifications for all
the region's stations.

Bruno Hendrickx, MD of
SIS Ghent and VP of radio
association VEVORA (which
groups together 50 major
Flemish outlets), says the
decree confirms the current
domination of the region's
radioscape by state-owned
BRTN.

"The decree was prepared
by Paul van de Velde [a mem-
ber of media minister Van
Rompuy's staff and govern-
ment commissioner for
BRTN]. It gives more FM fre-
quencies to BRTN and main-
tains the privates' mono sig-
nals."

Hendrickx says the decree
maintains the BRTN's virtual

monopoly of the Flemish radio
market and is "the result of
the pubcaster's lobbying."

He is saddened that the
media ministry had not con-
sulted private radio stations.
"This just leaves the problems
of poor reception and interfer-
ence undiscussed and on the
shelf.

"It seems that some people
in the media ministry want to
liquidate private radio here
and we are therefore consult-
ing our lawyers to defend our
interests".

Meanwhile, other stations
have been protesting against
plans by the region's VDAB
(employment office) to prevent
the unemployed working as
volunteers on private radio.
Many local, and usually non-
commercial, stations have vol-
unteers as staffers and pro-
grammers.

Face To Face With Europe's Newsmakers

Tam Tam France co -producer Fernando Ladeiro-Marques

Q: How has radio influ-
enced your career?
A: When I was 20 "free radio"
was born and turned the
French radio world upside
down. It was a cultural shock.
I was carried away by this
blast of liberty. It permitted
me to understand the music
world better and resulted in a
number of interesting
encounters. Radio has cer-
tainly formed the base of my
professional deci-
sions to date.

Q: What is your
favourite radio
station?
A: I find radio in
general rather bor-
ing at the moment.
This is why I have
turned to stations
which put quality
before audience figures. For
several years I was a fan of
Carbon 14 and then of Oui
FM. Nowadays I listen to the
local Parisian station Radio
Nova.

Q: If you could change
something about radio
today what would it be?
A: The problems of radio
seem linked to those of our
society: standardisation of
thought and action, loss of
identity and lack of creativity.
Driven by technical progress,
the system has become more
sophisticated but the actual
product is of mediocre quali-

ty. I feel it's time for the sec-
ond cultural shock to turn
radio around. Radio should
offer alternatives. I personal-
ly would like to hear Greek,
Mexican or Finnish music on
the radio. I believe that radio
is an extraordinary medium
which can offer unrivalled lib-
erty.

Q: Is there a French artist
who deserves more atten-

tion abroad?
A: Like non-English
language artists
from around the
world, French acts
take a backseat on
international radio.
I can't believe that
the actual quality of
the music is a prob-
lem. Also I don't
think language is a

true handicap. The situation
is surely down to the political
and economical choice of
major companies which have
the financial power to decide -
over the success of an artist.

Q: Which music do you lis-
ten to at home?
A: I listen a lot to current acts
like Big Soul, Smashing
Pumpkins, Echobelly, Lush
and Pulp. But what I enjoy
most is discovering new
artists other than Anglo-
Americans.

Interviewed by
Christian Lorenz
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high debut in the

thank you
FOR SUPPORTING
THE SINGLE
"SWEETHEART"
ON GERMAN RADIO:
NDR 2, HitradioR.SH,
Radio Bremen 4, SR,
100,6 -Berlin, Radio PSR,
SFB B2, Antenne MV,
Radio Brandenburg,
HR 1, HR 3, WDR 2, SDR 3
Radio Regenbogen,
Bayern 3, Bayern 1, Radio 7,
Antenne Bayern, SWF 3,

THIS IS WHAT THEY SAY:
Stephan Hampe, Hitradio R.SH:
Great tune witr deeper
meaning. Hitra io R.SH is
going along with this hit!
Matthias Matuschik, SWF 3:
I think this record is fascinating
and I wish her much success!
Markus Hertle, HR 3:
A lovely ballad, almost not typical
for this former folk -singer -songwriter.
Perfect for Radio.
Lidia Antonini, HR 3:
Arouses the feeling of trust
and curiosity.
Stefan Randecker, SDR 3:
Touching music for hours of leisure!
Frieder Berlin, SDR 3:
Excellent, hand -made music in the
contemporary trend!
Fred Schoenagel, NDR 2:
The single is very pleasant and you can't
get it out of your mind.
Nic von Vogelstein, Radio Energy Hamburg:
Impressive track that exactly suits her folk vein!
Klaus -Peter Otto, Antenne MV:
That's America for me!!!
Frank Rauschenbach, Radio PSR:
Her songs reflect many different influences.
You get the feeling you know the songs and
listen to them over and over again.
Peter Radszuhn, Radio Brandenburg:
A wonderful, relaxing recording that should
fit many formats. One of this
year's best, so far!!!
Jim Sampson, BR 3:
Penelope goes electric
without going
"light"!!!

penelope housto
goes europe

February: March:
NETHERLAND U.K.
AUSTRIA FRANCE
SWITZERLAND IRELAND
ITALY
GREECE
DENMARK
FINLAND
CZECH REPUBLIC

SBEREICH VON 0 WARNER MUSIC GERMANY GMBH A WARNER MUSIC GROUP COMPANY

rman airplay charts
penelope not_

special
radio

version

et he ar
penelope houston



M & M RADIO MAKING WAVES

Radio 105 Renews, Revives
by Mark Dezzani

 STATION IN FOCUS

The historic Milan -based EHR network
Rete 105 has introduced a subtle name
change which station manager Guido
Monti hopes is symbolic of the ongoing
process of renewal since he took over
the reins of the
network a year
ago. "We have
dropped the
'Rete' [Italian
for 'network']
in favour of
either 'Net-
work 105' or,
more usually,
'Radio 105'," he
says.

Official
Audioradio rat-
ings released
last month cov-
ering the
whole of 1995
(Music
Media, Janu-
ary 27) confirm
the turnaround in Radio 105's fortunes.
Having been Italy's first and most pop-
ular national commercial radio network
in the early -'80s, the station had suf-
fered a gradual but unrelenting slide,
losing listeners to newer networks and
EHR rivals Radio Deejay, Radio Dimen-
sione Suono and RTL 102.5 Hit Radio.

Fabiana

But Audioradio shows that Radio
105 enjoyed a 21.7% growth in listener-

ship during 1995, chalking up an aver-
age daily reach of 3.1 million listeners.
Monti says that his team will not
become complacent, however. "We are
still working hard and have new initia-
tives planned to further increase our
market -share. For instance, our recent
TV special, the 'Nite Express' series on

Ringo

RAI TV, was the first time a commer-
cial network has worked so closely with
the state broadcaster. It also showed
that music on TV can work-it had a
healthy audience for a late night slot,
averaging between one and two million
viewers."

Aside from the benefits of high -pro -
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file TV promotion, programme directors
from rival networks acknowledge that
Monti has managed to freshen -up 105's
sound while maintaining the station's
classic elements. "I have tried to make
the flow between music and presenters
much smoother by cutting down on
superfluous chat, whilst still promoting
our traditional personality style of pre-
sentation," says Monti.

Several of 105's key programmes
aim to fire the listeners' imaginations
by pretending to be set outside of the
radio studio. The station's breakfast
show-"The Couple On The 13th
Floor"-is set in an imaginary apart-
ment in the tower block where 105 is
located. The presenters chat satirically
about the news and topical events as if
they are getting ready for work. Other
characters phone in, and passers-by

Radio Montecarlo, Radio 105 was
responsible for most of the gains.

Monti maintains that the changes at
Radio 105 are an ongoing process.
Meanwhile, format renewal will now
commence at sister station Radio Mon-
tecarlo, where audience growth stalled
recently following promising audience

Radio 105-Weekday Programme Schedule

06:00 I Due Del Tredicesimo-Morning show set in an apartment,
with Tony Severo and Paolo Cavallone.

10:00 Paolo Monesi-Music sweeps with short news briefs and topical inter-
views.

12:00 Gianni Riso-Music mixed with Riso's personal brand of humour.
14:00 Happy Days Bar-With Marco Galli, set in a fictitious disco bar.
16:00 Disco Lancio With Ringo-New music and star interviews. (Fri. only:
Codice Rap-with Ringo and Paolo Maldini).
18:00 Fabiana-Music and news.
21:00 Nite Express-Late-night music and phone-ins, including live music
from a Milan club on Mondays, and "Taboo" (a sex advice phone-in) on Tuesday
and Thursday.
01:00 Nite Express-Music and chat set in 105's imaginary overnight train.

such as the postman also drop in for a
chat. The station's afternoon show,
"Happy Days Bar," is set in an imagi-
nary disco bar, while the overnight
show "Nite Train" uses a train as an
imaginary vehicle to encounter regular
characters and surprise guests.

Another recent initiative at 105 has
been an unusual collaboration with
Claudio Cecchetto's new network Radio
Capital. Ex -105 presenter Cecchetto
left the station in 1982 to establish arch
rival Radio Deejay, which by the end of
the '80s overtook 105 to become Italy's
leading national commercial network.
After leaving Deejay last year, Cecchet-
to launched Italy's newest EHR net-
work Radio Capital this January. "We
have a series of collaborations and sur-
prises planned together," reveals
Monti. Cechetto says that one of these
will be a joint programme aired simul-
taneously on both 105 and Radio Capi-
tal later this year.

According to Italy's leading financial
daily newspaper Il Sole 24 Ore, Radio
105's increased listening last year was
reflected in improved advertising rev-
enues. 105's sales house, 99 Publicita,
recorded increased revenue of 38 billion
lire (app. US$24 million) for last year,
an increase of US$2.5 million on 1994's
turnover. Whilst these figures also
included the group's two other net-
works, gold -formatted Classic 105 (sub-
sequently sold off) and ACE formatted

gains early last year. Plans are also
afoot to resurrect Classic 105, whose
frequencies and network licence were
sold to the national music syndicate
Radio Italia SMI last November. How-
ever, Classic 105 now plans to return
later this year as a nationally syndicat-
ed gold format.

Radio 105/Milan
Sample Hour

Paolo Monesi, February 26 1996
(10:00.11:00)

Ustmamo/Memobox
Datura & Billy Ray Martin/Mystic
Motion
Katrina & The Waves/Walking On
Sunshine
Simply Red/Never Never Love
Oasis/Don't Look Back In Anger
Samuele Bersani/Chicco E Spillo
Sting/Let Your Soul Be Your Pilot
Babylon Zoo/Spaceman
RoxettelDangerous
Vasco Rossi/Mi Si Escludeva
Robert Miles/Children
The Christians/Harvest For The
World
George Michael/Jesus To A Child
2-Pac/California Love
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