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German
Music Market
'Sluggish'
by Christian Lorenz

HAMBURG - A weakening econ-
omy, increasing direct imports
and competition from other
electronic media dampened
the growth of the German
music market last year.

The latest annual IFPI sta-
tistics, released on March 26,
show an increase of 9.4% in
single sales and only 1.8% in
album sales, in terms of units.

In monetary terms the mar-
ket has actually contracted.

continues on page 28
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Airplay Tracking Expands
Aircheck Launches
Competitor In Holland
by Machgiel Bakker

AMSTERDAM - The highly com-
petitive field of broadcast moni-
toring has a new player-Dutch
authors rights body BUMA/
STEMRA.

Aircheck Nederland is a new
monitoring service launched in
direct competition to Music
Control, which also has plans to
enter the Dutch market.

Whereas Music Control,

IP Forecasts
Ad Growth
For 1996
by Emmanuel Legrand

PARIS - All forms of European
media should enjoy positive
growth in 1996, according to
French ad sales house IP.
Advertising expenditure on all
media increased by 4.7% in
1995 and the European fore-
cast for 1996 is 4.3%.

IP's ad specialist Claude
Matricon says this year's pre-
dicted growth will affect the
various markets differently:
northern Europe-mainly the
UK, Scandinavia, Holland and
Belgium-will see a rise of
between 7-11%, central
Europe-France and Ger-
many-will suffer from a slug-
gish economy as will southern
Europe, while eastern Europe
will post two -digit growth.

continues on page 28

which recently formed a joint
venture with New York -based
BDS, uses its own Medicor
technology for monitoring,
Aircheck operates software
licensed from US -based RCS.
Aircheck has installed two "lis-
tening" machines in Hilversum
to monitor the output of 16 sta-
tions. These "listeners" are
linked to two computers which
match signals to a central data-
base of electronic fingerprints.

Over the last eight months,
BUMA/STEMRA has been
gathering support from Dutch

NVPI, retail body
NVGD and national chart foun-
dation Mega Top 50.

continues on page 28

Music Control Plans
New Euro Operations
BADEN BADEN - Airplay moni-
toring organisation Music
Control is quickly expanding
its operations in Europe with
new staff and enhanced ser-
vices, writes Machgiel Bakker.

Following the recently -
signed joint venture agree-
ment with US -based Broad-
cast Data Systems (BDS), the
company is currently appoint-
ing staff and installing moni-
tors in 10 European cities.

These include Milan,
Madrid, Lisbon, Amsterdam,
London, Dublin (the site of its
European headquarters),
Strasbourg, Basel, Stockholm
and Baden-Baden, where
Media Control was launched

in 1976. The company is
expected to launch further
offices in Paris and Brussels in
the future.

According to European
marketing director Marc Rus-
sell, Music Control is presently
monitoring 450 radio stations
across Europe and are "well
within plans to monitor 520
stations by the middle of
1996."
 In a related development,
the company's UK operation,
Media Monitor, has changed
its name to Music Control UK,

It now tracks the airplay out-
put of 71 UK stations; previ-
ously 65 were logged.

Queen For The Night

Queen's Brian May and Roger Taylor were presented with a platinum
disc for sales of over 128.000 copies of the group's latest album Made In
Heaven during the annual Polish music awards. The group was also pre-
sented with the award for Best Foreign Album. Pictured (l -r) are: EMI
Europe president Rupert Perry, Taylor, Pomaton-EMI MD Piotr Kabaj,
May, Queen manager Jim Beach and EMI Central Europe director Tony
Salter. More follows next week on the Polish Frederyk Awards.

Stockholm's
Bandit Goes
Swedish
by Keith Foster

STOCKHOLM - The owners of
Stockholm's English-speaking
AOR station Bandit have
sacked on -air staff and will
move over to broadcasting in
Swedish.

At 15:00 on March 22, the
12 DJs were suddenly told to
leave the studios and were
given the news that their con-
tracts had been terminated.
Since then the station has
aired only jingles in Swedish
between music and ads.

continues on page 28
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Making Music For Radio
Between
The Lines

by Machgiel Bakker

The French quota issue continues to amaze
me. This week, there's an extensive feature
in Music & Media on how French radio is
dealing with the 40% quota law that came
into effect on January 1 of this year. The
law has been good news for new domestic
acts-they are getting more radio exposure.
But what is worrying is that by complying
with the law, radio stations are, in effect,
playing home-grown music just for the sake
of it.

NRJ vice president Max Guazzini hints
at this when he talks about the stacks of
CDs sitting on his desk and the imbalance
between national and international releases

(see page 19). "We need more material", he says. His colleague at Fun
Radio, Benoit Sillard, speaks in similar terms when he says, "Dou-
bling the production would be necessary to make sure that each radio
station has enough material to build a different programme."

More? Doubling the production? I shudder to think of a scenario
where French labels embark on an signing frenzy just to please
radio's programming demands. How much more talent is there? Is
the French market a bottomless pit of new, exciting acts?

The way France's signing policies are geared towards satisfying
the needs of radio programmers is probably a unique scenario in
Europe. As any regular reader of this column knows, I feel construc-
tive dialogue between the radio and record industries is always a
good thing, but should it be allowed to result in a situation where
records are released purely for their radio -friendliness?
 The other major news this week is the launch of Aircheck in Hol-
land (see front page). Probably because of the small size of the market
and easy accessibility, various attempts have been made over the
years to start up broadcast monitoring in the Dutch market. Authors
rights organisation BUIVIA/STEMRA has been testing RCS technolo-
gy since 1989 but started operating a joint venture with BDS in 1993,
a cooperation that was dissolved a year later. Following the joint ven-
ture between Media Control and BDS late last year, the latter's origi-
nal Dutch operations folded. Now there's a situation where two sys-
tems, Aircheck and Music Control, are competing, despite claims to
the contrary. This is bad news for the business. The market is too
small to accommodate two organisations and it seems a waste of
energy and time to start building two parallel databases. I sincerely
hope the two bodies remain on speaking terms and find a way of
sharing expertise and knowledge.
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Industry highlights this week

 FRANCE
Dan Ar Braz For Eurovision
Dan Ar Braz, a Brittany -based
singer and guitarist, is to rep-
resent France in this year's
Eurovision song contest. In the
ages of quotas, it is ironic that
Dan Ar Braz will perform
Diwanit Bugale in Celtic with
Scottish singer Karen Mathe-
son and Elaine Morgan from
Wales.

 HOLLAND
KINK Honours Modern
Rock Icons
Throughout the month of April,
Dutch modern rock station
KINK FM is to pay homage to
rock heroes from the '90s. Each
week the station will focus on
one popular act, airing inter-
views, live recordings, album
premiers and prize questions.
The "@pril @lternative" was
kicked off by the Smashing

Pumpkins, while the second
week will be devoted to Green
Day. The third act to be in the
spotlight will be Rage Against
The Machine. Soundgarden
will close the four -week special.

III UNITED KINGDOM

Pearce To Set Up
Branson's New Label
Richard Branson has hired
Jeremy Pearce to set up a new
record label under the working
name of V2. Pearce was most
recently managing director of
Sony Music's Licensed Reper-
toire Division (bringing in acts
such as Oasis, Suede, Gipsy
Kings, Echobelly and Primal
Scream), so speculation is rife
that the new label will at least
initially concentrate on licens-
ing and franchising deals.
Branson originally sold his Vir-
gin Records label to Thorn EMI
for £560 million (app. US$912
million) in June 1992.

Gov't Gives Green Light
To Dual Radio Licences
by Jonathan Heasman

LONDON - New proposals from
the UK government could see a
significant change in the coun-
try's current radioscape, with
operators being allowed to own
more than one FM licence in
the same broadcast area.

Broadcasting minister Lord
Inglewood is to table an
amendment to the Broadcast-
ing Bill currently being worked
on to allow radio companies to
own more than one station on
either the AM or FM waveband
in the same area.

However, the proposed
amendment has yet be dis-
cussed with the Radio Authori-
ty, which has previously
opposed such a change in the
rules.

A Department of National
Heritage spokesperson says
that Lord Inglewood's amend-
ment would seek to preserve
both plurality of ownership and
diversity of choice within each
broadcast area. The govern-
ment is keen to establish a sin-
gle principle which does not
discriminate between urban
and rural radio markets.

A statement issued by the
Radio Authority says, "The
Radio Authority welcomes the
opportunity to discuss with the
government their shared con-
cerns to protect plurality and
diversity of independent local
radio."

Commercial radio organisa-
tion AIRC chief Paul Brown
says he is "very pleased" by the
government's apparent change
of heart on the matter. He adds
that there are many questions
still to be answered, including
whether a radio company run-

ning two FM licences in the
same area would also be able to
retain its AM licence.

News of the government
amendment to the Broadcast-

ing Bill, which could ultimately
enable many radio companies
to transfer their AM services to
the FM band, has been broadly
welcomed by the industry.

Still Going Strong

Polish Radio Program 3 presenter Piotr Kaczkowski-arguably one of the
most famous DJs in the country-celebrated 33 years with the station ear-
lier this month. Kaczkowski is pictured (right) with Epic product manager
Pawel azwicki.

Turmoil At RMC Goes On
As GM Tassez Resigns
by Emmanuel Legrand

PARIS - The troubled times at
full -service RMC look set to con-
tinue with
manager Jean -Noel Tassez
poised to resign.

According to leaks from
within the station, unconfirmed
at presstime, Tassez-who has
carried out the function for the
last five years-was scheduled
to resign at the RMC board
meeting on March 29.

Georges Vanderchmitt, pres-
ident of Sofirad, RMC's main
shareholder, is to take over
Tassez' duties and implement a
restructuring plan, according to
French press agency AFP.

Tassez' position at the sta-
tion has been made difficult by
the employees' unions which
blame him for what they
describe as RMC's current "cat-
astrophic situation."

RMC is currently flounder-
ing due to a lack of a clear busi-
ness strategy and Tassez is tak-
ing much of the blame for the
five failed attempts to privatise
the radio group.

In addition, the RMC Group
is expected to record total 1995
losses of Ffr100 million (app.
US$20 million) and unions fear
a drastic round of job cuts will
be implemented. RMC employs
350 people.

PolyGram Appoints Ames As
President Of Music Group
AMSTERDAM - PolyGram is
strengthening its worldwide
operations with the
promotion of its cur-
rent UK chairman/
CEO Roger Ames to
president of the Poly -
Gram Music Group, a
newly -created role.

In this function,
effective June 1, Ames
becomes responsible
for all of PolyGram's
record labels and music pub-
lishing operations. He contin-
ues to report to PolyGram
president/CEO Alain Levy.

Ames is also promoted to
PolyGram executive vice presi-
dent and thus becomes part of

Roger Ames

the company's management
team, joining other vice presi-

dents-chief finan-
cial officer Jan Cook
and PolyGram
Filmed Entertain-
ment president
Michael Kuhn.

Reporting to Ames
in his new role will be
David Munns, who is
responsible for Poly -
Gram's worldwide

pop marketing; David Hock -
man (worldwide music pub-
lishing); Chris Roberts (world-
wide classics and jazz); all
music and video labels in the
US; PolyGram Group Distribu-
tion; PolyGram Holding Inc's

finance division; and the entire
UK company, as before.

However, the company's
regional heads in Continental
Europe, the Far East, Latin
America and Canada will con-
tinue reporting to Levy as does
Chris Blackwell, chairman of
the Island Entertainment
Group.

PolyGram UK's new chair-
man is John Kennedy, attor-
ney of many of the industry's
major artists, including Poly -
Gram's biggest -selling act of
1995, the Cranberries.
Kennedy was awarded an OBE
last year for his work with
Live Aid. Kennedy's private
practice, JP Kennedy & Co.
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111 NORWAY

P4 Hele Norge Eyes South
African Market
Norway's leading commercial
radio station P4 Hele Norge, in
which the Kinnevik Group has
a 33.3% stake, is looking to
operate commercial radio sta-
tions in South Africa. One
option would be to acquire
three or four of the eight SABC
(South Africa Broadcasting
Corporation) stations currently
on the market. The Norwegian
broadcaster is also interested
in running some of the new
regional commercial stations
whose licences will be granted
by the South African govern-
ment in the near future.

 SPAIN
RTVE Backs Olympic
Hopefuls
State -run Radio Television
Espanola (RTVE) and the
Olympic Sports Association
(ADO) have signed an accord
under which RTVE will provide
Pta1.5 billion (app. US$12.3
million) to finance athletes cho-
sen to compete in the 2000 Syd-
ney Olympics. Similar deals
were struck for the Barcelona
(1992) and Atlanta (1996)
games. The agreement means
that RTVE will grant free
advertising space to companies
which help fund the ADO, at a
value equal to their donations.
One new aspect of the deal is
that 10% of the cash donated
will help pay for special RTVE
sports programmes.

II UNITED KINGDOM

Mellow Acquisition For
Radio First
Radio First, the new radio
investment company formed by
ex -Talk Radio MD John
Aumonier and Chris Parry -
Davies, has made its first pur-
chase in the shape of Colch-
ester -based AM station Mellow
Radio. Commenting on Mel -
low's ACE/MOR format, Radio
First joint CEO John Aumonier
says, "Its easily identifiable
combination of lots of relaxing
music and chat with a strong
local flavour has obvious poten-
tial elsewhere-potential we
hope to develop over the com-
ing months."

III SWEDEN

Metal Awards Canceled
While the Swedish Dance
music awards are expanding,
the only such ceremony dedi-
cated to hard rock and heavy
metal, the Zeppelin Gala, has
crashed. Organiser Lan Jahn -
son had to cancel what would

have been the fifth Gala with
just three week's notice after
being unable to find sponsors to
provide the £4.000 (app.
US$6.500) starting capital. Tra-
ditional hard rock and metal
has found itself squeezed out of
the Swedish market in recent
years. Only a few home -pro-
duced bands like Skintrade,
Sator and the Electric Boys
have had much success, while
an outburst of punk, alterna-
tive rock and hardcore bands
have covered the demand for
aggressive guitar work.

II FRANCE

Skyrock Fined
Vortex, the operating company
of EHR net Skyrock, has been
sentenced by the appeal court
in Nimes to pay Ffr100.000
(app. US$2.000) in damages
and liabilities to Agrippa Diffu-
sion, which had been airing the
Skyrock programme until it
switched to ACE Cherie FM in
October 1994. Skyrock attempt-
ed to sue Agrippa for changing
programmes, but the court
ruled that the local operator
was entitled to make a switch
as Skyrock'S programme had
become "pornography -oriented
in order to revert its decline in
audience." The court was refer-
ring to former porn movie star
Tabata Cash, who hosted a sex -
oriented show on Skyrock but is
no longer on the air.
Baptiste Reelected As Head
Of Vive La Radio
Eric Baptiste has been unani-
mously reelected president of
radio industry organisation
Vive La Radio, which groups all
the different radio operators in
France. Baptiste, who was first
elected in 1995, has launched a
series of initiatives to boost the
visibility of the radio industry
during his time in office. For
1996, Baptiste has two main
priorities: organising a radio
day in collaboration with other
European radio groups and
hosting celebrations in honour
of radio's first centenary.
Journalists On Strike At
Sud Radio
Journalists at regional full -ser-
vice station Sud Radio went on
strike for three days between
March 19-21, complaining
about the station's lack of clear
strategy. Sud Radio, which is
part of the pharmacy group
Fabre, employs 90 people.
Fabre was the only contender
for the privatisation of RMC at
the end of 1995 (see page 4) and
the employees fear that Fabre's
development strategy will be
implemented at the expense of
Sud Radio.

Plan Offers Denmark
'Limited' Networking
by Charles Ferro

COPENHAGEN - Limited radio
networking could be allowed in
Denmark if a proposal from
the country's culture minister
becomes law.

The amendments to current
broadcasting legislation, sub-
mitted by minister Jytte
Hilden on March 20, also allow
for increased advertising time
and leave the door open for
increased broadcasting power.

While the three govern-
ment and two opposition par-
ties agree on the basic princi-
ples behind the points
contained in Hilden's plan,

talks will continue and com-
promises must be made in
order for the proposals to get a
majority parliamentary back-
ing.

Hilden's plan, which
focused mainly on the coun-
try's TV industry, recommends
that networking be allowed for
local radio stations, but only
with news, actuality features
and late -night broadcasts.

The commercial radio asso-
ciation KOMM points out that
the gains to be made by par-
tially liberalising networking
laws are dubious as news and
actuality features are the
main characteristics for defm-

M&M's 10 -Year Veteran

Music & Media's Belgian correspondent Marc Maes last month celebrated
his 10 -year anniversary with the magazine. Pictured above (l -r) joining in
the celebrations are: (back row) PolyGram Belgium A&R marketing/local
repertoire Francois Vaes, Maes, BRTN Radio 2 Antwerp station manager
Paul de Meulder and IP Radio advertising manager Steve van den Aude-
naerde; (front row) Creastars International promotion manager Werner
Faes, Music & Media editor -in -chief Machgiel Bakker and BMG Ariola
radio promotion officer Sven van Camp.

NRJ Clinches Top
Slot In Finland
by Claire Weston

HELSINKI - After only Six
months in operation in Helsin-
ki, NRJ has become the most
popular station in the capital
among the 15-35 age group,
with 128.000 listeners tuning
in each day.

The survey, conducted by
market research company IRO
Research, also shows that NRJ
is now the most listened to sta-
tion in Finland. In addition,
the station has already
achieved the same market -
share as Radio City, Helsinki's
oldest station, which is equiva-
lent to a total of 250.000 lis-
teners each week.

"The reaction of the Helsin-
ki audience to NRJ has been
extremely positive. We were
not expecting to reach these
figures before the summer,"
says newly -appointed NRJ MD
Jari Oystila.

According to Oystila, the
station's EHR format-with
mostly music and not much
talk-is what attracts listen-
ers. Kiss FM, also present in
the capital, offers a similar for-
mat, but the station is target-
ing a younger audience.

NRJ devotes a significant
share of its playlist to Finnish
music, with local artists mak-
ing up between 25-30% of the
station's musical content.

Although Oystila will not
comment on NRJ's future
expansion plans for Finland,
he readily admits that any-
thing is possible.

Oystila, 33, started at NRJ
Helsinki on March 1. He was
previously employed by the
leisure company Maximedia
and worked in radio advertis-
ing eight years ago. Until his
appointment, the stations
management was in the hands
of NRJ Sweden.

ing local radio.
"It is the most positive pro-

posal we have seen from the
government, despite the rec-
ommendation on limited net-
working-and that annoys us,"
KOMM vice-chairman Steen
Sodergreen says.

The proposal did not con-
tain details about increased
broadcasting power, but did
open the door on the question.
A welcome element of the plan
is increased advertising, which
is currently limited to 10% of
total broadcast time, but may
be lifted to 15%. Such a move
could boost ad revenues by
50%.

The issue of a fourth coun-
try -wide radio station, called
P4, was missing from the pro-
posal. This may be a conces-
sion to the Conservatives who
support the general spirit of
the proposal, but want to lift
the networking ban, and wait
on the P4 case.

NCY11112theaist

UNITED KINGDOM: Jean-
nie Bergin has left her posi-
tion as group programme
director at Golden Rose Com-
munications after just four
months in the job. David
Freeman, currently head of
music at Jazz FM, will assume
control of programming at the
London and Manchester Jazz
FM stations, while Viva!963
managing director Chris
Burns will also now be
responsible for programming
at the station.
Talk Radio UK sales and mar-
keting director David Lees
has decided to quit less than
two weeks after programme
director Jerry Thomas
resigned from the station.
BELGIUM: The 26 -station
Radio Nostalgia network has
appointed Thierry
Duperieux as programme
director and head of the news-
room. Maxence Lacombe
will be responsible for Nostal-
gia's corporate image while
Axel Delcour becomes head
of music.
Francis Weyns is to replace
Cesar Boesten as publishing
manager at BMG Ariola Pub-
lishing. Boesten has left the
company to launch a publish-
ing company in Canada.
SPAIN: Former Mercury
Spain marketing and A&R
director Avelino Esparza has
left the company and been
replaced by Pedro de la
Escalera.
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Face To Face With Europe's Newsmakers

Arcade Entertainment Group president Herman Heinsbroek

Q: How has radio influ-
enced your career?
A: I love music, especially the
emotional aspect of it. Radio
brings that right home to you.
It was because of radio and the
songs it played that I decided
to get into the music business.
I still listen to the radio
for several hours a day.

Q: What is your
favourite radio sta-
tion?
A: I have several. In
Holland it would be
our own stations Radio 10
Gold and Radio 538.

Q: If you could change
something about radio
today what would it be?
A: Holland has a number of
very good radio stations at the
moment, but they can't com-
pete on equal terms. Public
radio still has the best FM fre-
quencies and the worst pro-

grammes. Commercial radio
offers the best programmes
but has to make do with poor
FM or even AM frequencies.
Obviously I would like to
change that.

Q: Is there a Dutch artist
who deserves more
attention abroad?
A: There are a few
bands that would have
done very well interna-
tionally if they had
been English or Ameri-
can instead of Dutch.

Golden Earring is one of them
and Lois Lane another.

Q: What music do you lis-
ten to at home?
A: I listen more to the radio
than CDs! My favourite single
at the moment is Miss Saraje-
vo by The Passengers.

Interviewed by
Christian Lorenz

Ireland Plays Hosts To
International Music Fair
by Christian Lorenz

DUBLIN - Ireland is to
enter the international
music convention arena
later this year with the
first Heinken Green
Energy festival.

Scheduled for May 3-5
in Dublin, the festival
combines a trade show
and seminars with an
extensive live music pro-
gramme.

Festival Company
events manager Aine
McCann expects some
60.000 visitors during the
three-day event. Headlin-
ers include Lou Reed,
Orbital and Goldie. McCann
has booked 72 Irish and 12
international acts which will

The Festival Company team (left to right): events
manager Aine McCann, PR officer Mimi Doran

and special events manager Sue Lloyd.

perform at over 13 Dublin
venues.

From May 4-5 an interna-
tional trade show
with some 60
exhibition stands
will offer direct
contact with the
Irish music
industry.
McCann esti-

European Music Network
1996 Events

Event, City
Tam Tam France, Bourges
Heineken Green Energy, Dublin
Festimad, Madrid
C'hagen Rock Festival, Copenhagen
Rock Pop Bratislava, Bratislava

Dates
April 17-18

May 3-5
May 9-12

June 14-16
June 21-23

MTV Europe Goes Local With Regional Playlists
LONDON - In a move
to get closer to its
viewers, MTV
Europe is to tailor
its music playlists to
regional tastes and
up its share of local
input in its pan-
European shows,
writes Christian
Lorenz.

The initiatives,
announced by MTV Europe
president and creative director
Brent Hansen, take advantage
of digital compression technolo-
gy

Explains Hansen, "Within
the next six months we will
establish three broadcasting
groups in Europe. By the end of
the year 50% of our playlist will
be determined by these groups
to suit their specific region."

Under the plans, existing
MTV facilities in London, Ham-
burg and Milan will be expand-
ed to become regional head
offices for northern, central and
southern Europe respectively.

"Our aim is to become more
relevant to our viewers. To
achieve this we will opt out of
the network as often as possible
to allow regional program-
ming," Hansen says. "Opt -out
points will be distributed all
through the day. We won't push
regional programming into
some late -night slot."

He expects to start the roll-
out of the new style pro -

Brent Hansen

grammes within the
next two to three
months.

Despite the
changes Hansen
still sees MTV as a
"pan-European
music TV station."
Its programmes con-
tinue to use English
as an universal lan-

guage, with the station's Lon-
don headquarters setting 50%
of the regional group's playlists
and remaining responsible for
pan-European programming.
 In a related move, MTV
Europe has launched its
monthly music and lifestyle
magazine Blah Blah Blah. The
title targets 18-25 year -olds and
is produced in a joint venture

with US publishing house Ray
Gun.

Blah Blah Blah was
launched in the UK in March
with a print run of 120.000.
MTV Europe senior VP market-
ing Chris Stephenson adds, "If
all goes well we will launch in
Germany by the end of the
year. At a later stage we will
add Italy and the Netherlands."

mates that "approx-
imately 1.500 atten-
dants will visit the
trade show on each
of the two days."

In its first year,
the emphasis of
Heineken Green
Energy will be on
music rather than
the trade fair.
"Obviously it is in
our and sponsor
Heineken's interest
to attract young
music lovers and
offer them top enter-
tainment," says
McCann.

"But the festi-
val's long term objective is to
facilitate the contact between
Irish talent and the European
music industry."

Michael Kenna of the Irish
Trade Board's international
services department stresses
that "Heineken Green Energy
is not a one-off event.
Heineken has committed itself
to sponsor the festival for an
initial three-year period."

Heineken Green Energy is
part of the European Music
Network which links five
music festivals and trade fairs.
"The network provides an effi-
cient basis for cultural
exchange and cross -promo-
tion," explains McCann. "Tam
Tam France, for instance, will
highlight Irish music in 1996.
This gives Irish artists a
strong international platform
and promotes our own festival
as well."

Awards Embrace New, Traditional Music
by Alina Dragan

PRAGUE - The undisputed win-
ner of this year's fifth Czech
Gramy music awards is BMG
Ariola-signed Buty which
walked off with three stat-
uettes.

The band clinched the titles
for Best Group, Best Album for
Drevo and Best Song for Fran-
tisek. Last year, the act was
voted Best New Group.

The evening's second biggest
winner was the Beatles, who
won Best Foreign Artist and the
category for Event Of The Year
for last year's comeback.

The awards have a che-
quered history. Held for the first
time in Czechoslavkia in 1992,
the event was divided a year
later when the country split into
two. The Czechs now have their
Gramys, while the Slovaks have
the Grand Prix.

Alice Springs and Ivan Kral

Buty

The separation did not stop
cooperation and exchange on
the music scene, as all majors
active in the Slovakian market
are still based in Prague. How-
ever, Slovak artists signed to
Czech -based companies are not

allowed to participate in the
Czech Gramy's.

The winners of the 14 cate-
gories at the Gramys are decid-
ed upon by a special academy
made up of representatives
from the media, record compa-
nies and artists.

For the second year
in a row, Ivan Kral-
arguably the most
famous person outside
of the Czech Repub-
lic-won the Best Pro-
ducer category (Music
& Media, March 3).

Traditionally the
Gramys also pay
homage to a well-
known figure in the
music industry with
the "Hall Of Fame"
award. This year's
award went to singer
Hanna Hegerova, who
made her mark on the

country's music scene before the
revolution.

The Gramy gala was broad-
cast live by Czech national tele-
vision and drew in an estimated
50% of the evening's TV audi-
ence.

(Czech Gramy Award Winners imm

Best Newcomer Alice Springs (PolyGram)

Best Sound Recording Mazac, Strihavka/
No Guitars! (Bonton)
Best Group Buty (BMG)
Best Producer Ivan Kral (BMG)
Best Album ButylDreuo (BMG)
Best Cover Ivan KrallNostalgia (BMG)

Best Female Lucie Bila (Monitor -EMI)

Best Male Singer Kamil Strihavka (Bonton)
Best Foreign Act The Beatles (EMI)
Best Folk & Country Act Bratri Ebenove (Bonton)

Best Video Ondrej Havelka/
Dekuji, bylo to krasne

Hall Of Fame Hanna Hegerova
Special Event Come -back of The Beatles
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Top Of The Morning Shows
Get your breakfast (or "morning") show right, and most of your audience will stay tuned to your station for the
rest of the day. Despite the increased competition in most European radio markets, this advice still generally
holds true-which is why breakfast programming is more critical than ever. Music & Media takes some tips
from some of Europe's leading breakfast shows.

Station: 96.4 FM BRMB
Location: Birmingham
Show: Les Ross In The
Morning
by Jonathan Heasman

BRMB used to have a jingle on its
breakfast show which asked the ques-
tion "Who's the boss?" The rhetorical
answer, of course, was the show's host,
Les Ross. Even though that particular
jingle is no longer in use, few in the
UK would disagree that Les Ross
remains the doyen of breakfast broad-
casters. Indeed, Ross was once voted
the "DJ's DJ" in The Observer newspa-
per, an article in which the then Radio
1 breakfast show host, Simon Mayo,
described him as a "genius."

Established Marriage
Perhaps the biggest mystery is why
Ross has consistently turned down
overtures from national stations to
stay in local radio. "Les is as much a
part of Birmingham as the Bull Ring
and Spaghetti Junction," explains
BRMB's programme controller, Fran-
cis Currie. "He understands local peo-
ple, and they understand him. Les
Ross and BRMB have a long-estab-
lished marriage, and it has always
been a happy union."

The "marriage", in fact, dates from

1976 after Ross had enjoyed short
spells at BBC Radio Birmingham and
Radio Tees. Ross was given the BRMB
breakfast show, and has been there
ever since. The only slight disturbance
came in 1989, when he moved over to
host breakfast on BRMB's newly
launched oldies service, Xtra AM. Per-
haps inevitably, Ross took his large
audience with him, and helped to
make Xtra AM such a
success that it comfort-
ably outperformed its
FM stablemate. How-
ever, when Capital
Radio bought BRMB's
parent company Mid-
lands Radio in 1993, it
decided to play its
strongest cards on FM,
so Ross found himself
back on the EHR-for-
matted BRMB FM ser-
vice.

After 20 years of
getting up before dawn, Ross appears
to show no sign of fatigue. "I think Les
is now a stronger performer than
ever," says Currie. "He's always re-
inventing his act, maintaining a fresh
perspective on the world. He hasn't sat
back on his laurels like some other
established stars."

Currie says that the presenter's
pure longevity in the breakfast slot can
explain part of his success. "He's been
there so long, he's been able to reveal
his view of the world [to the audience].
If you listen to Les long enough, you
start to enter his world, and start to
share his ability to see the funny side
of things."

One of Ross's trademarks is the way
he manages to weave together unlikely
stories or strands of thought during
the course of his three-hour show. "It's
a kind of surreal game," observes
Curry. "He might start off early in the

Les Ross

morning making comments about
sheep, and by the end of the pro-
gramme manage to connect it with a
discussion about, say, brain surgery."

Ross is also known by those who
have worked with him as a very
unselfish broadcaster. He is always
eager to air a joke or observation made
by listeners who constantly phone-in
(on an unsolicited basis) throughout

Suzi Becker Francis Currie

his show. Many of these callers are
regulars who have been phoning the
show for several years. Ross has even
been known to tackle complaints about
his show on air!

"Zoo" Format
Ross's unselfishness also means that
the "zoo" format works particularly
well on his show. In addition to the lis-
teners who call in, Ross is able to
bounce his ideas and humour off co -
presenter Suzi Becker, the morning
newsreader and travel reporter Jimmy
Franks, who files reports from BRMB's
"Eye In The Sky" traffic spotter plane.

"We have established Suzi Becker
as the 'voice of authority' within the
partnership, so she tends to do the
more serious items such as travel
news," explains Currie. "This frees Les
up and reduces the need for him to

make extreme gear changes. However,
like Les, Suzi is very individual and
extremely quick witted, so the humour
is always a two-way flow."

Characters
Currie denies that the characters on
Ross's show have been artificially con-
structed. "They are very much them-

selves-Les is self -depre-
cating and fun, while Suzi
is sharp and articulate."

Currie is critical of sta-
tions which air double -
headed breakfast shows
presented by what he
describes as "The Voice
and The Bimbo." "It's sex-
ist, patronising nonsense,"
he says.

He is also critical of sta-
tions who stifle their more
individualistic presenters.
"Some radio groups seem

frightened of talent and innovation.
I've heard it said that if Kenny Everett
was starting out in radio today, he
probably wouldn't get a job at many
stations-and I think that's probably
true," he says.

The music/speech ratio on "Les Ross
In The Morning" is roughly 50/50. The
records are programmed from the
standard BRMB playlist, although
Currie admits that "we avoid the more
challenging and demanding tracks on
the playlist, as people tend to feel more
vulnerable first thing in the morning."

Having been involved in the pro-
gramming of a number of different
breakfast shows, Currie is convinced
that a personality -lead show is prefer-
able to either a music or information -
lead show first thing in the morning.
"A strong character is what gets the
biggest and most loyal audience," he
concludes.

follow it too strictly," he says. "We that morning," he acknowledges.

Station: Radio 3 FM select items which, one way or anoth-
er, fit well with the morning."

"That's tipping the scales too far.
For a breakfast show, the music

Location: Hilversum In order to keep abreast of what is aired on "The Breakfast Club" can be
Show: The Breakfast Club going on in the world, the presenters

have to read all the morning papers.
surprisingly adventurous-the produc-
tion team certainly doesn't shy away

by Robbert Tilli "We try to select things which we
think will appeal to the listeners as

from heavier tracks. "Sometimes you
need a loud punky track for a certain

Peter van Bruggen and Jeanne Kooij- well as ourselves. But this should topic. And that's why you play it,"
mans, presenters of "The Breakfast never cramp the presenter's own explains Kooijmans. "We don't want to
Club" at EHR pubcaster Radio 3 FM,
are constantly striving for the perfect DE JONGSTE ZENDER

style," says Van Bruggen. make a dull grey programme. There
are already enough of those around."

breakfast mix of light-hearted enter- VAN NEDERLAND In fact, making a "safe" show is def-
tainment and serious subjects. RADIO 3 Positioning Topics initely not what ''The Breakfast Club"

The themes each morning are high- The topics used during the course of a is about. "Among our demographic
ly varied, ranging from debates about For Van Bruggen, it is these type of morning need to be carefully posi- there are lots of people in their 30s,"
new Dutch spelling to the controver- discussion topics which make the dif- tioned. "You can't couple together a adds Van Bruggen. "They may not be
sial book "Nachtuil" by Belgian writer ference between "The Breakfast Club" serious subject like Brigitte K's book actively purchasing CDs anymore, but
Brigitte K, a junkie prostitute suffer- and other morning shows. "We look at with something trivial like ladies lin- they do like to stay informed about
ing from Aids. audience research, but we don't like to gerie, which was one of the options what's new."
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