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Sting's Platinum 'Fields'

During his visit to the Netherlands to preview his forthcoming tour in the
renown Paradiso venue, Sting was presented by Polydor Nederland staff
with a platinum disc for sales of over 75.000 of the best -of album Fields
Of Gold. Pictured (l -r) are: marketing manager Erik Vink, radio promoter
Arjan van Elk, product manager Robert Dekker, Sting, TV/press promot-
er Inge Verver, managing director Niel van Hoff and TV/press promoter
Jacqueline Jansen.
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European Hit Radio
TAKE THAT

How Deep Is Your Love
(RCA)

Eurochart Hot 100 Singles
ROBERT MILES

Children
(DBX)

European Top 100 Albums
CELINE DION
Falling Into You
(Columbia/Epic)

Heads Roll At
Radio France
by Emmanuel Legrand

PARIS - A few months after
taking over as president of
French public broadcaster
Radio France, Michel Boyon
has made his first major
restructuring, cutting two
important staff members.

Both Radio France news
director Ivan Leval and France
Inter programme director
Pierre Bouteiller have been
told their contracts will not be
renewed in June.

Boyon has offered both men
different positions in the com-
pany, with Leval being given
the chance to remain in charge
of a daily show while
Bouteiller could get a daily
programme. Neither man had
replied to the proposals at
presstime.

continues on page 32

Wet Wet Wet
New Entry EHR
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FIMI, Nielsen Plan New
Italian Singles Chart
by Mark Dezzani

MILAN - The Italian music
industry is to receive a signifi-
cant face-lift, with plans for a
new singles chart and an offi-
cial Brits -style awards show
announced this month by the
IFPI-recognised FIMI federa-
tion.

Following a board meeting
held on April 1, FIMI presi-
dent Gerolamo Caccia Domin-
ioni announced that Italian
record company executives
had agreed to launch an offi-
cial singles chart. The count-
down will be sponsored by
FIMI and compiled by the rat-
ings company Nielsen.

The existing singles chart

is compiled by trade monthly
Musica E Dischi. The maga-
zine's managing director
Mario de Luigi has confirmed
that talks are underway but
says that no agreement has
yet been reached. "Talks are at
an exploratory stage and we
hope to reach an agreement
within a month or so," he com-
ments.

De Luigi adds that negotia-
tions are centred on the
amount of retail outlets that
should be sampled. "We are
looking for a much wider sam-
ple than was initially pro-
posed," he explains.

Both De Luigi and Caccia
say that specialist outlets
responsible for the majority of

Opposition Calls For
Stokes' Resignation

by Dermott Hayes

DUBLIN - Ireland's Indepen-
dent Radio and TV Commis-
sion (IRTC) chairman Niall
Stokes has become
embroiled in a vicious politi-
cal row with government
opposition parties calling for
his resignation.

Stokes' political fund-
raising activities for the
government minister who
appointed him to his cur-
rent position have been
attacked by opposition
politicians.

They say Stokes' role as
a member of a re-election

committee for the Labour
party minister is incompati-
ble with his role as chair-
man of the ITRC.

"His capacity to carry out
the functions of his office
has been completely and
irreparably damaged [by his
fund-raising activities],"
says Progressive Democrat
finance spokesman Deputy
Michael McDowell.

Stokes and the minister
for arts, culture and the
Gaeltacht, Deputy Michael
D. Higgins, have a long-
standing friendship.

continues on page 32

singles sales in Italy should be
given priority.

Last year, FIMI/Nielsen
launched a new official album
chart. Says Caccia, "Initially
we will not be including air-
play data in the new singles
chart, which we hope to launch
on July 1."

Italy's singles market, al-
though relatively small, is
showing signs of reviving.
Musica E Dischi figures, which
include the majority of inde-
pendent producers, reveal that
the volume of singles sales for
last year was up 11.7% at 7.4
million units whilst FIMI com-
panies put their singles sales
volume at one million units.

continues on page 32

Michael
Develops
'Older' Alone
LONDON - Virgin is preparing
Europe for the forthcoming
third solo album from George
Michael, Older, which will be
released on May 13.

Music & Media had an
exclusive preview of the album
that contains much of
Michael's trademark sounds-
the dramatic ballads and the
joyous funky pop workouts-
but also holds a few surprises.

At presstime, Michael's
single FastLove, included on
the album, was being reported
by 14 stations which con-
tribute to M&M's EHR chart.

See page 15
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M & M NEWS THIS WEEK

The New Europe
Between
The Lines

by Machgiel Bakker

If there has been one controversial issue
stirring up the blood in most mainland
European music industries over the last
decade it has been the fight to stop the
dominance of Anglo-American music.
Ever since US -style rock & roll and
English pop began invading continental
shores some 30 years ago, home-grown
talent has been pushed to one side.

But, happily, the tide is at last turn-
ing. The latest music sales figures for
Germany show that national product
now takes more than 40% of the 1995
singles sales charts, compared to just
27.5% in 1993. Similar trends are being

witnessed in three other main markets of Continental Europe-
France, Italy and Holland. Record industry body SNEP says
Francophone product gained 22% in volume and 10.4% in value
in 1995-no doubt boosted by quota regulations which saw
many national nets increase their intake of French music last
year. In Italy, local artists account for almost 50% of the
nations' 1995 year-end sales chart, and forthcoming estimates
from Holland show that national music's share of the total 1995
music market has increased to 23% from 18% in 1993.

One overriding fact that these figures have in common is
that they show an emerging appreciation of local languages and
cultures. English -language pop may have been a global move-
ment in the mid -'80s, prompting predictions of a homogenous
future, but these days a pride in local culture is taking over.
That's a strange development for pundits who had expected the
emergence of the European Union would create a market uni-
fied by border -crossing pop music sung in English. In fact, the
reverse seems to be true. Europe has split into a variety of
micro -cultures, each boasting its own domestic music scene
that's often at odds with neighbouring countries.

There is no doubt that this will have serious implications for
Anglo-American music's share of the world market. It is pre-
dicted, for instance, that US pop's global marketshare will have
dropped to just 20% by the year 2000, from 50% in 1987. Wel-
come to a new Europe, the world of variety and divergence.
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Industry highlights this week

 EUROPE
Music Controls Fills
Vacancies
Following its pan-European
expansion announcement
(Music & Media April 6), Music
Control has appointed Brian
Laffan, the former programme
director of Bandit Radio/Stock-
holm, to manage the compa-
ny's Swedish operations. He
will be joined by Jan Wilhelm
Volbeda, formerly marketing
director at BMG/RCA in Hol-
land, who will oversee Music
Control's Dutch offices, while
Stefanie Peter has been named
European marketing assistant.

 FRANCE
RTL Celebrates 20 Years
Of 'Grosses Tetes'
RTL's programme "Les Gross-
es Tetes" (a play on words
which means both big and
well -filled heads) became one
of France's oldest on -air shows
on April 1. Twenty years after

the show was first launched, it
is now being hosted by Philippe
Bouvard and is broadcast daily
from 16:30-18:00. The show is
listened to by around 2.7 mil-
lion people, five times more
than its closest rival. Four or
five personalities appear on
each show and are asked ques-
tions sent in by listeners. A TV
spin-off of the programme was
launched in 1992 and attracts
around 10 million viewers each
week.

 BELGIUM
Donna Honours Artists
With 'Jewels'
Radio Donna presented its four
anniversary "jewel awards"
during a party in Oostend last
month. The Danish duo Me &
My won the international
award, while Clouseau received
the national jewel. Helmut
Lotti was presented with a spe-
cial "event of the year" award
for Helmut Lotti Goes Classic.

GWR Gets Monopoly In
Eastern Local Radio
by Jonathan Heasman

LONDON - The GWR Group is
set to secure a monopoly of local
commercial radio in eastern
England following the purchase
of East Anglian Radio for £24
million (app. US$60 million).

East Anglian Radio, which
filed a pre-tax profit of £1.3 mil-
lion last year, owns five radio
licences in Norwich, Ipswich
and Colchester.

GWR already owns all the
remaining local commercial
licences in the region following
its acquisition of Mid -Anglia
Radio in 1994 and the Chiltern
Radio Network last year.

GWR's latest purchase will
enable the group to sell the
whole East Anglia region as one
package, although at £24 mil-
lion, many industry insiders
believe that GWR has paid an
extraordinarily high price for
completing the last pieces of its
"East of England" jigsaw.

East Anglian Radio chief
executive Russell Stuart has
announced that he is staying
with the company following the
take-over, and will head the
newly -created GWR East divi-
sion.

Lucky 13
For Studio
Brussel
by Marc Maes

BRUSSELS - Rock -formatted
Studio Brussel is planning a
live music extravaganza to
mark its 13th anniversary.

On April 13, six rooms in
the Ghent -based Vooruit
venue will be turned over to
live performances from bands
like Soulwax, Evil Superstars
and Girls Against Boys. Mike
Flowers Pops, meanwhile, will
play at the Studio Brussel's
own cocktail party.

Studio Brussel, which
scored a marketshare of 7.4%
in the last ratings sweep, will
broadcast snippets live from
the various performances from
18:00-02:00.

Station co-founder and pro-
ducer Paul de Wijngaer says
much of the station's success is
down to its strong links with
the 18-25 demo. This is its
target audience, he explains,
and the station's marketshare
reflects that young people
make up most of its listener -
ship. "If the ratings showed us
doing better than 10%, it could
be a sign that the product is
changing."

GWR will now have to sell at
least one of its existing radio
stations in order to comply with
current Radio Authority owner-
ship restrictions. Although

GWR is still within the number
of licences permitted by the
Authority (33) it is now 0.4%
over the Authority's restriction
of 15% of total available UK

radio "points".
The Radio
Authority is
expected to
grant the
company a
short period of
grace during
which it must
comply with
the regula-
tions.

UK Radio Ownership
Company Number of Ownership

licences Points (% share)
GWR Group 33 15.40
EMAP Radio 19 14.85
Capital Radio 13 9.81
Golden Rose Communications 3 4.98
Virgin Radio 2 4.78
Chrysalis Radio 3 4.68
Scottish Radio Holdings 9 3.85

Source: Music & Media, UK Radio Authority

'Top Star' Dances To Success

The Portuguese Phonographic Association presented two awards for
dance music compilations Top Star 94 and Top Star 95 (both released on
Vidisco) for sales over 80.000 copies each. Antena 3 was the official spon-
sor, producer and promotor of the compilations. Pictured (l -r) are: Antena
3 DJ/producer Nuno Miguel, label manager Zaire, Antena 3 PD Jorge
Alexandre Lopes, label promoter Maria Luis, commercial label director
Carlos Sousa and Antena 3 DJ/MD Jose Marino.

Van Morrison Steals
IRMA Awards Show
by Dermott Hayes

DUBLIN - This year's Irish
IRMA music awards were
dominated by BritPop band
Oasis and Ireland's Boyzone,
which both picked up two
major awards.

The Manchester band
scooped the award for Best
International Group and Best
Selling Album in the Irish
chart with What's The Story?
(Morning Glory)?, while Boy -
zone won the categories for
Best Irish Group Album for
Said And Done and Best Sin-
gle with Key To My Life.

But it was left to veteran
Van Morrison to stun the audi-
ence at the £100 (app.
US$162) a head gala charity
event with a storming live per-
formance backed by Belfast
singer, Brian Kennedy.

Few of the international
acts turned up on the night
but many, including Oasis and
country singer Garth Brooks,

who picked up the award for
Best Country Singer, recorded
video messages in advance.

Newcomers The Corrs
picked up an award for Best
New Irish Act and performed
the hit single Runaway. Clan-
nad, which has just released
Lore to mark 25 years in the
business, received a Lifetime
Achievement Award.

IRMA Award Winners

Best Irish Group Album Boyzone/Said
And Done (Polydor Ireland)
Best Single Boyzone/Key to My Life
Best International Group Oasis (Cre-
ation)
Best International Album
Oasis/What's The Story (Morning Glory)?
Best International Male Album
Michael Jackson/HIStory (Epic)
Best International Female Album
Celine Dion/Deux (Sony)
Best Irish Female Album Mary
Black/Circus (MCA)
Best Irish Male Album Van
Morrison/Days Like These (Polydor)
Best New Irish Act The Corrs (Warner)
Best Country Album Garth
Brooks/Fresh Horses (Liberty)
Best Folk Traditional Album The
Chieftains/The Long Black Veil (RCA)
Lifetime Achievement Award Clan-
nad (Warner)
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Industry highlights this week

 HOLLAND
Dutch Dance Scene Opens
Its Doors
From October 17-19 the first
Amsterdam Dance Event will
offer an insight into the Dutch
dance music market. The
event combines a trade fair
with an extensive congress
programme. In the evenings,
the ADE will take to a variety
of the city's nightclubs to pre-
sent performances by interna-
tional and local dance acts
and DJs. ADE's predecessor,
the 1994 Dance Music Con-
vention, drew critique for
organisational problems but
created demand for a follow-
up. Says event coordinator
Richard Zijlma, "All parties
agree that a forum to present
the Dutch dance scene to the
international industry and
media is urgently needed."
Sky Radio Doubles Power
ACE station Sky Radio has
stepped up its transmitter
output from 50kW to 100kW.
The increase makes Sky Radio
the Netherlands' most power-
ful commercial broadcaster. It
now reaches a potential of 12
million listeners with its ter-
restrial frequency 100.7 FM,
according to a station
spokesman. This is equal to
80% of the Dutch population.

 SWEDEN
All Change On Sweden's
Radio Scene
Media giant CLT has bought a
new frequency in Stockholm,
with an as -yet secret format
in the pipeline. The media
giant hopes the new station
will become one of the top
three in the city, which in
Stockholm means it's likely to
involve AC material. The sta-
tion, as yet unnamed, is to
start broadcasting at the end
of April. Meanwhile, in a sepa-
rate development, the
Swedish -based media concern
Kinnevik has closed down its
classical station Classic Radio
in the face of competition from
Classic FM. In its place comes
Power 106, a soul/dance sta-
tion aiming at the 15-30 age
bracket.

 DENMARK
Bjork, Sex Pistols Join
Roskilde Line Up
The organisers of this year's
Roskilde music festival have
announced that the Sex Pis-
tols and Bjork are among the
event's headliners. Other
artists scheduled to take part
include Frank Black, Tinder -
sticks and Chumbawamba.

Tickets for the event, which
will also see performances by
previously -confirmed headlin-
ers David Bowie, Edwyn
Collins, Pulp and the Red Hot
Chili Peppers, were scheduled
to go on sale on April 1.

 FRANCE
MIDEM Attracts 1.780
Exhibiting Firms
The Reed Midem Organisation
has released the final atten-
dance figures for this year's
30th MIDEM trade fair.
According to a press state-
ment, some 1.780 companies
exhibited on 420 stands with
representatives from 51 coun-
tries, an increase in atten-
dance of 14.4% on 1995. The
countries with the largest
numbers of exhibitors were
France (with 279 companies in
attendance), the UK (186), the
US (176), Germany (174) and
Belgium (135).
First Profits For Oui FM
For the first time in its his-
tory, Paris -based rock station
Oui FM has posted profits of
Ffr500.000 (app. US$104.000)
on a total turnover of Ffr7 mil-
lion in 1995. Station GM
Bruno Delport says advertis-
ing revenues improved in
1995, both locally and through
Les Independants-the group
of independent stations sold
by ad sales house Europe
Regies. Delport expects profits
to reach 13-15% of the sta-
tion's total revenues in the
years to come.

 UNITED KINGDOM
Telewest Gets The Box For
5 Years
The Telewest Group, the UK's
largest multiple cable system
operator, has signed a five-
year deal to carry interactive
TV channel The Box. Telewest
programming director Peter
Stremes says, "A five-year
deal is a big commitment but
The Box has maintained its
popularity and I'm sure it will
continue to do so."
EMI Records Shuffles
Marketing Group
EMI Records Group's commer-
cial marketing division has
been revamped. Richard Cot-
trell has been promoted to
MD, commercial marketing,
sales and distribution. In his
new post, Cottrell will have
responsibility for sales, distri-
bution, special markets, Music
For Pleasure and EMI TV.
Subsequent changes include
Paul Coldwell being appointed
GM licensing and Georgina
Capp being named commercial
manager.

RAJAR's Rating System
Goes Back To Basics
by Jonathan Heasman

LONDON - UK ratings body
RAJAR has decided to abandon
its new "self -assembly" listener
diaries and return to its previ-
ous system of pre-printed
diaries until at least Septem-
ber 1998.

The about-turn follows the
discovery that the new -style
diaries, introduced in the last
quarter of 1995, failed to detect
each radio station's "light" lis-
teners (Music & Media,
December 23 1995).

It is believed the problem
occurred because the actual act

Tassez Out As RMC
Faces The Future
by Emmanuel Legrand

PARIS - RMC general manager
Jean -Noel Tassez has resigned
after five years at the reins of
the full -service station.

As predicted (Music &
Media, April 6), he will be
replaced by Georges Vanderch-
mitt, president of the state-
owned financial holding com-
pany Sofirad, which owns
83.3% of the RMC Group.

Vanderchmitt is now
expected to implement a dras-
tic restructuring plan, in order
to reduce predicted losses of
Ffr100 million (app. US$20
million) for 1996. These follow
losses of Ffr80 million in 1995.

Vanderchmitt says his goal
is to bring the station to prof-
itability within the next two
years. His ultimate aim is to

get the company ready for a
new privatisation after the
previous five failed attempts.

The financing of the plan
and its content will be
unveiled during an RMC board
meeting at the end of 1996. It
is understood that RMC,
which scored a national audi-
ence of 3.7% during the last
ratings sweeps, will remain a
full -service station.

Vanderchmitt is also to look
into improving the profitabili-
ty of Nostalgie (in which RMC
has a 51% share) and turn
Montmartre FM into national
network, targeting over -50 lis-
teners.

He will also investigate
ways of increasing the efficien-
cy of ad sales house GEM. One
idea is to combine forces with
another sales house.

of putting together the "self -
assembly" diary (which
involved selecting station
names from a sheet of stickers)
encouraged RAJAR respon-
dents to effectively choose their
listening habits in advance by
only selecting stickers for their
"regular" stations.

The RAJAR board has, how-
ever, resolved to continue its
search for a new type of diary
format better suited to the
increasing number of radio ser-
vices now available. It is hoped
that such a new methodology
could be introduced in two
years time.

Chairman of the RAJAR
board John Whitney com-
ments, "The policy of RAJAR
throughout these deliberations
has been to safeguard the cur-
rency for the benefit of all
users and to do so in the most
transparent way possible."

Following concerns about
the loss of "light" listeners,
RAJAR figures for the 1995
fourth quarter had to be
amended using a process of
statistical ascription (Music &
Media, March 30). A similar
exercise will be undertaken
with the figures for the 1996
first quarter, originally sched-
uled for publication on May 3.
The ascription process means
that these figures will now be
delayed by around two weeks.
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BBC Brings All Genres
Together For 'Music Live'
by Chris Marlowe

LONDON - BBC Radio has put
together an extensive three-
week schedule of roadshows
and live music from June 2-23
under the banner "Music Live
On Tour."

EHR-formatted Radio 1

has confirmed performances
by reunited punk legends the
Sex Pistols along with chart -
topping acts like Blur, M Peo-
ple and the Lighthouse Fami-
ly.

MOR station Radio 2's
offerings will span from Jose
Carreras to Cliff Richard,
David Essex and the BBC Big
Band.

Classical Radio 3's listen-
ers will be able to enjoy The
King's Singers, Sian Edwards,
sopranos Lynne Dawson and

Cynthia Haymon and The
Monteverdi Choir with the
Orchestre Revolutionnaire et
Romantique.

Director Bill Morris
explains, "'Music Live On
Tour' is a celebration of BBC
Radio's unique role as the
most important patron of
music -making in the country.

"Only the BBC could
assemble this range of sym-
phony orchestras, rock bands,
jazz groups, folk singers,
chamber ensembles, brass
bands and some of the great-
est musical performers in the
world and make them avail-
able to audiences throughout
the land.

"'Music Live On Tour' rep-
resents an extra investment of
£750.000 [app. US$1.2 mil-
lion] in live music -making."

Li) I tii6
Face To Face With Europe's Newsmakers

Musikliomm deputy MD Ralf Plasehke

Q: How has radio influ-
enced your career?
A: When I was six years -old,
I sang along with the radio to
anything from Beatles hits to
German schlager. Four years
later I used to record the pro-
gramme "Diskothek Im
WDR" with a microphone
onto a mono cassette -
recorder. At the age of 15, I
graduated to
John Peel's show
on BFBS. Peel
widened my
musical horizon
once and for all.

Q: What is
your favourite
radio station?
A: I don't actual-
ly have a lot of
time to listen to
the radio. At breakfast I
switch on pubcaster WDR 2
for news, features and music
as it does not demand too
much attention at that
ungodly hour. During the
rest of the day I occasionally
tune into WDR's EHR chan-
nel Eins Live. .

Q: If you could change
something about radio
today what would it be?
A: Musical tastes and the
music market itself are split-
ting into ever smaller fac-
tions. The German radio
landscape should finally get

around to reflecting this
development. I realise that
this is a problem which also
has to be dealt with by media
politicians. I am looking for-
ward to the experiments
with Campus Radio at
Northrhine Westfalia's uni-
versities. Maybe Campus
Radio will offer us new ways
of addressing the market

along the lines
of US -style col-
lege radio.

Q: Is there a
German artist
who deserves
more atten-
tion abroad?
A: Next to
internationally -
oriented pro-
ductions made

in Germany, I would like to
see more attention abroad
paid to artists who show an
individual, off -beat approach
to music.

Q: Which music do you
listen to at home?
A: My favourite album
artists are Portishead, Buffa-
lo Tom, Long Fin Killie and
Tocotronic. On a completely
different note, I like all the
singles by Take That and
Rare Groove Music.

Interviewed by
Christian Lorenz

Norway Gears Up To Host
New -Look Eurovision
by Claire Weston

OSLO - The mother of all music
TV galas, the Eurovision Song
Contest, is to undergo a dra-
matic facelift this year, with
host country Norway planning
to take the competition into
the technological age.

Hosts Ingvild Bryn-Nor-
wegian pubcaster NRK's per-
manent radio and TV corre-
spondent in Washington-and
former member of A -Ha Mor-
ton Harket have been chosen
to front the 1996 show.

A total of 30 NRK staff,
under the leadership of execu-
tive producer Odd Arvid

Ingvild Bryn Morton Harket

MDR Presents New Conductors

Three new conductors are to join Leipzig -based pubcaster MDR in
September. Fabio Luisi, Marcello Viotti and Manfred Honeck (pic-
tured above from left to right) will lead MDR's own symphony
orchestra for the next three years. Luisi, Viotti and Honeck will
officially launch the cooperation deal with London -based record
company Carlton Classics.

Private Networks Push
For DAB Permits
by Mark Dezzani

MILAN - Italy's principle radio
networks have launched a
campaign to get Digital Audio
Broadcast (DAB) experiments
underway by this summer.

Sergio Natucci, secretary
general of the country's
National Networks Associa-
tion (RNA), says the "Club
DAB Italia" campaign is
designed to provoke the Ital-
ian government into allowing
DAB transmissions.

Natucci says the lobby
group is open to all operators
in the radio sector. "We are
tired of hearing [public ser-
vice] RAI talk about establish-
ing DAB experiments and then
doing nothing about it.

"Italy is behind other west-
ern European countries in
developing digital broadcast-

ing, we are ready to establish
experiments in Milan and
Rome by this May or June and
will push whoever wins the
forthcoming general election
[on April 21] to give us permits
to go ahead."

The networks so far back-
ing Club DAB Italia include;
101 Network, Radio Deejay,
Radio Dimensione Suono,
Radio Maria, Radio Radicale,
Rete Italia, Radio 105 and
RTL 102.5 Hit Radio.

Natucci says that many
local and regional stations and
syndication networks are
ready to join up.

"One of the biggest regional
stations, Radio Subasio, is pre-
pared to join," he says, adding,
"we also have an Internet site
to promote the campaign."
Club Italia's web site can be
found at Natucci@dab.it.

StrOmstad, are modernising
the TV programme within the
regulations set by the Euro-

pean Broadcasting
Union (EBU).

Overall responsi-
bility for organising
the event is down to
NRK's cultural divi-
sion.

Elements which
will be dramatically
changed include the
"postcards" of the
acts, which will this
year feature the

artists in their country of ori-
gin instead of Norway.

The voting sequence-
expected to last for about 70
minutes-will also take on a
new look, set in a virtual stu-
dio.

Host Bryn will wander
around a three -dimensionally
animated set, projected by an
extremely powerful computer.
This will be the longest virtual
reality programme ever broad-
cast.

EuroSong, or Oslo 1996 as
the event has been dubbed,
will be held at Oslo Spektrum
on May 18 with 23 participat-
ing countries. An estimated
300 million viewers will watch
the 40th anniversary of the
contest.

NRK's full -service P1 radio
station has set aside six hours
for broadcasting the EuroSong
on May 18 starting at 19:00.
P1 will broadcast all the songs
in stereo.

In addition, the Norwegian
Music Week and the annual
marketing conference for the
country's music industry are
scheduled to take place in the
week before the competition.
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EDI Reveals
Plans For 1996
by Emmanuel Legrand

PARIS - French radio group
Europe Developpement Inter-
national (EDI) recorded rev-
enue of over Ffr250 million
(app. US$52 million) last year,
and hopes to increase this by
20-25% in 1996.

The announcement was
made by EDI managing direc-
tor Martin Brisac at a compa-
ny meeting on March 28-the
day the company launched
Radio 1 in Budapest.

Brisac didn't disclose prof-
its but stressed that the com-
pany had calculated forecasts
of a 20-25% growth in revenue
over 1996 and 1997.

EDI is the international
arm of French radio group
Europe 1 Communications. It
has operations in 12 countries,
including Germany, the UK,
Spain, Luxembourg, Poland,
the Czech Republic, Hungary,
Russia and China. In total,

EDI broadcasts 18 pro-
grammes each day to 40 mil-
lion listeners, including 25
million in China.

For 1996, Brisac says his
goals are to consolidate the
group's presence in Germany
where it has minority stakes
in five stations.

Brisac is currently concen-
trating on EDI's Asian opera-
tions and forecasts that adver-
tising turnover in China will
exceed US$2 million in 1996.

EDI is present in China
through a joint venture with
Radio Shanghai (called
Bashen which produces more
than 25 weekly hours of radio
programming) and in Guan-
dong through Golden Voice, a
company which produces 4.5
daily hours of programmes.

EDI's latest venture is the
creation of a company in India
with Videocon, to develop
radio businesses after the next
indian elections.

Take That Bows Out Of Denmark

EHR-formatted Radio Viborg played host to Take That during the
group's last trip to Denmark In a one -hour programme hosted by
Henrik Sand (above, centre), members of the group talked about
their future plans and signed T-shirts which were later given
away in a competition.

Record Profits For
COPE, Onda Cero
by Howell Llewellyn

LONDON - Two of Spain's three
largest private radio net-
works, Cadena COPE and
Onda Cero, have announced
record profits for 1995, a week
after leader Cadena SER
reported similar successes.

Cadena COPE, 68% of
which is owned by groups
linked to the Catholic Church,
registered pre-tax consolidat-
ed profits of Ptal billion (app.
US$8.4 million), a rise of 115%
over 1994 figures.

The results follow a
restructuring after losses of
Pta2.8 billion were registered
in 1993. News/talk COPE runs

Spain's third most popular
music web, ACE/rock Cadena
100.

Onda Cero Radio, owned
largely by the blind people's
organisation ONCE, gained
Pta92.8 million, its first ever
profit since it was founded in
1991. News/talk OCR owns
the news/talk EHR blend
Onda 10.

The largest private radio
network, Sociedad Espanola
de Radiodifusion (SER), regis-
tered net profits of Pta1.3 bil-
lion, an increase of 52.2% over
1994. News/talk SER and its
EHR arm Los 40 Principales
are Spain's audience leaders.

IN TOUCH WITH MUSIC
As an international meeting -point for everyone involved with

pop music and entertainment; POPKOMM. is the leading
window on current trends, innovations and future opportunities.

Already the exchange of ideas about the future has
begun. Your views, experiences

and criticism are in demand. Write to
us, by fax or e-mail. Your ideas will be

published in the POPKOMM. Online
Service on the Internet.

Working on the Future.
At POPKOMM.

MUSIK KOMM. GmbH
Rottscheidter Strasse 6
D-42329 Wuppertal
Germany
Telefon ++49 -202 - 27 8310
Fax ++49-202- 78 91 61
E -Mail:
popkomm @musikkomm.de
Internet:
http://www.musikkomm.de/popkomm
Please note:
Deadline for advance application
for participants June 21, 1996
Deadline for exhibition
stands May 3, 1996

The Fair for
Pop Music and
Entertainment
August 15-18, 1996
Congress Center East

Cologne Fair
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Dublin's Pioneering Spirit
by Dermott Hayes

 CITY PROFILE

UBLIN is a radio town.
Although there are only
two local radio stations,
two national pubcasters
and a handful of communi-

ty and specialist radio stations in
operation, the airwaves crackle and
jump with the sounds of music, chat,
drama and comedy.

Dublin was the home of the one of
the first commercial radio broadcasts.
In August 1923, during the annual
Dublin Horse Show, Marconi set up a
transmitter and a microphone in the
Royal Marine Hotel in Dun Laoghaire,
six miles from the city centre. The
receiver was placed in the Royal
Dublin Society's showgrounds in
Ballsbridge, and the embryonic station
made twice daily broadcasts for 10
days until it was shut down by the
Postmaster General.

Whiff Of Piracy
The slight whiff of piracy and the pio-
neering spirit which prompted that
first illicit broadcast has never quite
left the Dublin radio scene. The spirit
returned in the late '70s and through-
out the '80s when pirate radio sta-
tions, operating openly as commercial
organisations, challenged the state -
run broadcasting monopoly and ruth-
lessly kicked the city's airwaves into
the 20th century.

The pirates were music -based with
no chat, no clutter and lots of advertis-
ing and promotions. Rates were com-
petitive and often negotiable. "Any-
thing goes" was the general rule of
thumb. By the mid -'80s there were as
many as 10 pirate stations operating
openly in the city, although there were
really only three of any size or stature.

The existence and the program-
ming policies of the pirates prompted
the birth of 2FM, a second national
pubcaster, as an EHR station with
chat targeting the same mobile, disen-
franchised youth population the
pirates appeared to have discovered.

The persistence of the pirates, how-
ever, prompted new broadcasting leg-
islation that outlawed them and tried
to hit them where it hurt most, with
substantial fines and equipment
seizures. More significantly, advertis-
ers were threatened with heavy fines
and censure if they persisted in buying
pirate airtime.

The Broadcasting Act of 1988
established the Independent Radio
and Television Commission (IRTC), a
regulatory body that would grant com-
mercial licences and oversee program-
ming. Franchise holders were
required to devote at least 20% of
their airtime to news and current
affairs, and there was a loose attempt
to make programming reflect local
culture and tradition.

Local Franchises
In Dublin, two local commercial fran-
chises were granted in addition to one
national commercial radio franchise.
Of the three, only Classic Hits 98FM
exists more or less in the same form,
although even it has undergone some
significant changes since it first began
broadcasting six years ago.

Century Radio, the first national
commercial station, proved a messy
financial disaster. The station began
with the overwhelming handicap of
transmission coverage which only

SUPERSTARS C)F THE
80's 8. 90's

reached 35% of the country's popula-
tion. It recruited big -name broadcast-
ers from national pubcaster RTE 1,
but they mostly floundered without
the immense back-up of research facil-
ities available at RTE. The station
closed after just two years on the air.

The third station, and the second
Dublin franchise, has had a chequered
career. It began as Capital Radio play-
ing EHR and teen pop. It captured an
audience, but it was one that didn't

FM104 has introduced its own voluntary
"quota" of Irish music, which draws
heavily on the likes of U2 (above) Sinead
0' Connor (right), and the Cranberries
(far right).

attract advertisers, who switched to
the formulaic Classic Hits 98FM,
which operated strict research -driven
programming by a seasoned bunch of
New Zealand radio professionals.

With a reasonable audience but
insufficient revenue, Capital under-
went a radical change and became
Rock 104. Unfortunately, the switch

proved disastrous. Audience figures
fell (although it maintained a loyal
core audience) while advertising rev-
enue figures also continued to fall.

Three years ago, Rock 104 trans-
formed itself again, this time into
FM104. Not rock, not EHR, definitely
not "Classic Hits"/gold and not exactly
ACE either, the FM104 format has
turned the station's fortunes around.
Under the guidance of chief executive
Dermot Hanrahan and marketing
manager, Margaret Nelson, the sta-
tion has at last become profitable.

FM104's change in fortune has
come about in part because of signifi-
cant movements in the Irish music
business. With the continuing world-
wide success of Irish rock and folk

acts such as U2, Hothouse Flowers,
the Cranberries, the Chieftains,
Sinead O'Connor, Enya, Clannad and
Boyzone there has been a growing
sense of the incongruity of a constant
diet of old hits from the '60s, '70s and
'80s.

The international movement
towards broadcast quotas for locally
produced music has found fertile
ground in Ireland. The "Jobs In
Music" campaign began its own plan
to persuade local radio stations to
play more Irish music, and its number
one target was Classic Hits 98FM.
FM104, meanwhile, introduced its
own voluntary "quota" of Irish music.
Classic Hits responded by introducing
a late -night Irish music show that has
since become a regular nightly fixture
on the station, presented by former
Something Happens! lead singer, Tom
Dunne.

The Gap Narrows
In the past 12 months the gap
between FM104 and Classic Hits
98FM has begun to narrow. Classic
Hits has maintained its traditional
position as the number one music sta-
tion in Dublin, but its once dominant
grip has become increasingly tenuous.

There are two main reasons for
this. Firstly, the appeal of the rigid
"Classic Hits" format has begun to
diminish among the Dublin audi-
ence-there are only so many "classic"
oldies you can play year in, year out.
More contemporary music program-
ming has begun to seep into Classic
Hits' daytime output, with Irish
artists such as Mary Black, Enya and
Revelino being heavily championed by
the station.

Secondly, FM104 has made sub-
stantial changes in its own program-
ming. In an effort to raise the age of

(continues on page 8)
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(continued from page 7)
its listenership, it has tried
to broaden its appeal to
housewives and young
adults between 25 and 34.
The introduction of "The
Strawberry Alarm Clock"
breakfast show in late
1994 resulted in a brief
fall -off in both reach and
market share. But station
chiefs kept their nerve and
insisted that the downturn
was temporary, and mere-
ly a reflection of the
decline they had halted
with the new program-
ming.

Only recently have the
figures borne out this
argument. FM104's audi-
ence and marketshare has
risen substantially. More
importantly, the figures show the sta-
tion has made the transition to an
older, more advertiser -friendly audi-
ence without losing too much of its core
youth audience.

Classic Hits 98FM has not taken
the challenge lying down. It has
responded with a new late -night cur-
rent affairs chat show hosted by for-
mer national newspaper editor Vincent
Browne as an antidote to the hugely
popular night-time phone-in show
hosted by Chris Barry on FM104.

Dubliners, like all Irish people,
have an insatiable appetite for news
and current affairs. They like to talk
and listen to themselves talking, and
enjoy a good row and debate. The 20%

Mary Black (left) and Enya (right) have been championed by 98FM
Classic Hits as the station has sought to introduce a more contempo-
rary feel to its programming.

news and current affairs speech
requirement-once perceived as a
handicap-has become a programming
asset.

Yet despite the apparent respon-

Top Dublin Stations
(% marketshare)

Station (Format) Jul -Dec Jul -Dec
1994 1995

98FM Classic Hits (Gold) 29 27
RTE 2FM (EHR) 27 25
FM104 (ACE) 19 23

Source: JNLR

siveness of the new com-
mercial stations, Dublin
once again has a flourish-
ing population of pirate
radio stations. Churning
out house, jazz, rap,
garage, jungle and techno
music on 24 -hour tape
loops, they are generally
manned by local club
DJs. The stations have no
advertising and even less
chat.

At the very most, the
pirates use their illicit
airtime to promote their
own club events and pro-
motions. Since no adver-
tising is carried, the
authorities appear to
have turned a blind eye
to the situation, and the
commercial

stations are not particular-
ly bothered because they're
not losing any revenue.

The new pirates' audi-
ence is that mass of disen-
franchised youth who have
found something new to
listen to, illicit and com-
pletely confusing to their
parents. It is, as one senior
radio producer told me,
"the homework music of
choice".

With the imminent
arrival of the new "Radio
Riverdance" national com-
mercial station which is FM104 marketing manager Margaret Nelson (left)
expected to begin broad- and chief executive Dermot Hanrahan (right)

casting in November, the commercial
stations are looking to consolidate
their own advertisers with special
offers, promotions and sponsorship
deals. Privately, though, they confide it
will be the new station's problem
rather than theirs. At the risk of
sounding complacent, they have their
own battle to fight-and it's between
themselves.

Community radio, meanwhile, has
satisfied the IRTC's desire to bring
radio to localities which don't have the
commerce to support it. But they have
yet to tackle the issue of more special-
ist music programming and possibly
the issuing of licences in the city to
radio stations who might deliver niche
market music to smaller audiences.

Then they'd have to shut down the
pirates all over again.

Radio Rosa: Station With A Cause
by Charles Ferro

 STATION IN FOCUS

Denmark's Radio Rosa is a talk and
music station that offers listeners a
broad selection of subjects, but has a
special interest in one pressing issue.
"No item related to HIV-the virus that
causes AIDS-is ever ignored," says
head of station Erik Ladefoged.

If a definition must be found, then
Radio Rosa is Copenhagen's gay and
lesbian station. "We began in 1984 as
an entity within Denmark's Interna-
tional Gay and Lesbian Organisation,
and worked under that umbrella until
two years ago, when the organisation
went bankrupt," explains Ladefoged.
"But we reorganised, and Radio Rosa
continued on its own. We are, of
course, still in contact with the organi-
sation."

No Profits
Radio Rosa broadcasts for around four
hours every day. A two-hour evening
transmission, which begins at 21:30, is
repeated at 15:00 the following day.
The length of the daily broadcasts vary
slightly, but these are the general time
slots. Broadcasts cover the greater
Copenhagen area and have a potential
audience of more than one million.

Rosa is a non-profit organisation, and
all tasks are undertaken by 30-40 vol-
unteers who donate their time for free.

"We'd like to play more music, but
we simply do not have the budget for
it," Ladefoged reports. "Some pro-
grammes consist of more than 20%
music, but overall, the music ratio is
less than that. We don't have playlists,
and don't have our own col-
lection of records. Records
are brought into the station
by the people who work
here, so it makes for a broad
mixture of music."

Ladefoged claims that
record companies don't send
the station product because
there are too many local
radio stations in Denmark,
and the labels say they can't
supply all of them. "We try
to play music that is politi-
cally relevant to a program-
me's subject," he says, "So
we play Janis Ian and a lot
of the Danish artist Anne
Linnet. Music by gay artists
is heavily featured, but it's
not dominant; music that is
'happening' is what's played
most."

Radio Rosa's music mix is split
roughly 50/50 between foreign and
domestic artists. The station also plays
a lot of soundtracks and extracts from

films, normally in connection with a
review or discussion of a film.

A weekly fixture is Sunday's "Radio
Rosa Report", which brings together
news, current issues of political debate
and cultural items. New releases are
also often topics of discussion on this
programme, which normally runs for
two hours.

The Radio Rosa team at work. Photo: Gert F Hansen

Another popular show on Rosa is
"Homo Plus," broadcast fortnightly on
Friday evenings. "The show is hosted
by two young DJs who play a lot of
newer dance and disco music," explains

Ladefoged. "There is some talk as well,
but this show is probably 40-50%
music."

HIV Information
Every other Wednesday, Rosa broad-
casts one of its most important pro-
grammes, "HIV, Hope and Charity." It

is a 90 -minute slot which
deals comprehensively with
the AIDS issue. "It is mainly
a speech programme, but
music is used to complement
the topic under discussion,"
Ladefoged says. "In this
show, and others, we provide
a lot of information about
HIV and AIDS- new
research, patents, treat-
ments, items about hospices,
new political dimensions of
the problem. And as much as
possible we follow-up stories
in order to provide the most
complete coverage possible."

To help fund its program-
ming, Radio Rosa sends out
bank forms to its listeners.
Through this, donations are
chanelled into an account

called "Friends of Radio Rosa." Erik
Ladefoged says that annual contribu-
tions amount to around DKr 80.000
(approx. US$14.000), most of which
goes to performance rights payments.
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