
MAKING WAVES: FM Blows Sky's Clouds Away... see page 8

Jive/Zomba's German Success Story

Jive artists Rednex and Backstreet Boys, and German chart promoters
Ully Jonas and Charlie Prick were recently presented with gold discs.
Rednex won its award for sales of over 750.000 copies of the album Wish
You Were Here, while the Backstreet Boys' disc marked 250.000 sales of
We've Got It Going On. Pictured are: standing, Rednex and Backstreet
Boys with Jonas (fourth left) and Prick (fifth left); sitting Jive/Zomba
Europe VP Bert Meyer, Backstreet Boys manager Johnny Wright, Cheri-
on's Max Martin and Jive general manager A&R Martin Dodd.
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Veronica
Newsradio
Seeks Fresh
Partner
by Christian Lorenz

AMSTERDAM - Holland's pio-
neering commercial news/talk
station Veronica Newsradio
(VNR) is looking for a new
partner.

The station was set up last
October as a joint venture
between broadcaster Veronica
and publishing house Quote. It
was the country's first com-
mercial 24 -hour news station.

However, on April 10,
Quote announced its desire to
withdraw from the venture,
citing the combination of high
costs and low marketshare as
it reason for pulling out.

continues on page 20
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French Music Industry
Wants End To Price War
by Emmanuel Legrand

PARIS - The French music
industry body Musique France
Plus (MFP) is joining forces
with trade association SNEP
to fight another potential cri-
sis threatening the market.

Only four months after
French radio became obliged
under law to playlist 40%
home-grown music to protect
the country's record industry,
the two organisations are to
lobby the government to intro-
duce legislation banning the
sale of records at loss -making
prices.

In a letter to prime minis-
ter Main Juppe, MFP presi-
dent Eric Baptiste writes, "In
the name of all its members-
music publishers, record pro-
ducers, artists, performers,

authors and radio operators-
Musique France Plus wants to
draw your attention to the sit-
uation regarding record distri-
bution in France."

In the letter-which was
handed over to Juppe by
singer Yves Duteil-Baptiste
outlines the "efforts made to
develop French music produc-
tion" and refers to "the
extreme concentration of
record retailing in France."

He asks, "What's the use of
having radio stations obliged
to broadcast 40% French chan-
son-of which half must be
new talent-if these records
can't be found in the

Therefore, he adds, MFP
supports a proposal from
SNEP to introduce legislation
to oblige retailers to sell
soundcarriers at a fixed rate,

Cecillon Calls For
New -Style Radio 2

by Jonathan Heasman

LONDON - EMI UK and Ire-
land president
Jean -Francois
Cecillon has called
on the BBC to radi-
cally reshape its
national MOR net-
work Radio 2 into
an ACE -style pop
station.

Giving the key-
note address at the
Radio Academy's Music
Radio 1996 conference,

Jean -Francois
Cecillon

Cecillon said, "I feel it
[Radio 2] is a massive
missed opportunity, and has

been for years. It
could and should
command an audi-
ence of music lovers
over 35."

Cecillon predicts
that if Radio 2
adopts a "real"
playlist and

employed personality
presenters it could

become a giant.
continues on page 20

set each year by a special com-
mittee. This move is specifical-
ly targeted at the hypermarket
sector, which often sells
records with a zero margin
and presents a limited number
of titles.

Over 55% of all records sold
in France are sold through
major hypermarket chains.
Both MFP and SNEP say the
proposed system will reduce
the difference in retail prices
between record stores and big
hypermarket chains which use
music to attract consumers.

In a statement SNEP says
that the current price war

all the efforts made to
increase local production and
its exposure on radio through
quotas.

"In the same way that quo-
tas have been introduced to
end the problem of getting
exposure for music, setting a
minimum margin on records
would solve our retail prob-
lems," it comments.

Noa Aims At
New Audience
LONDON - Israeli -born singer
with a US recording contract
and a strong fan base in
France, Noa does not fit stan-
dard marketing categories.

Released on April 15, Noa's
latest single Lama (Geffen/
MCA) introduces her to a new
audience. Produced by Rupert
Hine and more pop -oriented
than her self -titled 1994 Euro-
pean debut album, Lama could
ring in Noa's breakthrough on
the Continent. See page 11
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After having Europe's
most successful radio hit in '95 with

'Have You Ever Really Loved A Woman?'

Bryan is back in '96 with his new single
'The Only Thing That Looks Good On Me Is You'

Conquering European Radio from April 26th

New Album "18 III I Die" released June 3rd
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Talking Double Dutch
Between
The Lines

by Machgiel Bakker

Just how difficult it is to run a success-
ful news/talk station has been illustrat-
ed this week by the failure of Dutch
commercial outlet Veronica Newsradio
to secure a sizable marketshare (see
front page).
Although the station has denied
rumours of its imminent closure, it has
confirmed that many of its news/talk
shows -once its flagship programmes -
are being scrapped and music has
become the backbone of the station's
weekend output.
Similar problems have also been
encountered on the London radio mar-

ket. All -speech News 97.3, bought by London News Radio in Feb-
ruary this year, has recored such disappointing audience figures
that it will return to a "rolling news" format (that is, news blocks
by rotation). [See next week for full story.]
Meanwhile, Luxembourg -based RTL recently launched Talk
Radio in Berlin. There are no ratings figures available yet to
gauge its impact, but knowing the competitive nature of the
Berliln market it will hard for Talk Radio to make a lasting
impression.
It seems that Europe has been slow to catch onto 24 -hour com-
mercial news/talk stations, unlike the situation in the US where
the format has achieved impressive ratings with popular hosts
like Howard Stern and ex -mayor of New York Ed Koch.
There are a few generally -accepted basic rules for making the
news/talk format work and these have been covered in the past in
several Music & Media articles.
To recap, the steps to US success are:
 tune into the roots of the region. Sometimes this "localness"
escapes European stations which try to address a national or
cross -regional audience.
 employ personalities who not only know their facts but can
improvise and know how to deal with callers.
 Beg, Steal And Borrow: beef up your news by using original
sound snippets from live reports and interviews, often taken from
actual TV coverage. In other words: create a collage of news and
use the fast -editing tactics of MTV.
 keep up to date with news and react immediately to current
affairs.
 choose your music carefully. In general, music needs to be non -
offensive, not trend -setting and avoid extremes.

l nrCti 111)latA
Industry highlights this week

 UNITED KINGDOM
Piccadilly Fined For
Papal Insult
The Radio Authority has fined
Piccadilly 1152 AM/Manchester
£1.000 (app..US$1.520) follow-
ing a phone-in show "during
which a presenter permitted,
and participated in, a live dis-
cussion which made offensive
remarks about Catholics and
references to the Pope in an
unsavoury manner." It is
understood that the presen-
ter -controversial phone-in vet-
eran James Stannage-called
for the shooting of Catholics
during a conversation about the
Vatican's teachings on sex edu-
cation. He also asked his listen-
ers whether they believed that
the Pope had never masturbat-
ed. The listener who made the
complaint to the Radio Authori-

ty described the on -air conver-
sation as "disgusting, coarse
and offensive."

 HOLLAND
Mostar Benefit Concert
Announced
A benefit concert for the aid of
the trouble -torn city of to
Mostar in Bosnia was sched-
uled to take place in Amster-
dam's Paradiso concert hall on
April 24 featuring Dutch bands
Ro & The Paradise Funk,
Shine, La Vie En Rose, percus-
sion ensemble Djembe Khan
and DJs Graham B and DJ
George. The concert is part of
the Music For Mostar project
which will visit Mostar in May
under the auspices of interna-
tional aid agency War Child to
give practical assistance to chil-
dren traumatised by years of
war (Music & Media March 23).

Ratings 'Victory' For
French Music Nets
by Emmanuel Legrand

PARIS - NRJ president Jean -
Paul Baudecroux is hailing the
latest Mediametrie results as a
"victory for FM", with EHR-for-
matted nets scoring increases
in listeners at the expense of
full -service stations.

"The number of people lis-
tening to full -service stations is
down while music stations
have increased their audi-
ences," Baudecroux says. He
expects this major trend to con-
tinue.

However, Philippe Labro,
vice president for programmes
at full -service RTL, disagrees.
He points out that the first
quarter is a period during
which there are several holi-
days which are generally dam-
aging to full -service station's
listenership figures.

Full -service stations were
boosted by a number of events
during the 1995 fourth quarter,

including a major transporta-
tion strike and terrorists
threats. Despite the drop in
audience, RTL still leads the
pack by a wide margin, fol-
lowed by public station France
Inter and NRJ, which passes
all -news station France Info.

Baudecroux claims that
NRJ has reached "historical
heights" in the ratings league
table. "NRJ is ahead of [full -
service] Europe 1 on all the
main elements: audience, share
and average quarter of hour,"
according to an NRJ statement.

NRJ's sister net ACE Cherie
FM gains 166.000 listeners and
is ahead of full -service station
RMC and Rire & Chansons,
which didn't appear last year in
the ratings but now has more
than one million listeners.

Europe 1, which posted a
10.1% national audience at the
end of 1995, falls back to 9.5%.
In a recent interview with daily
Le Monde, Europe l's president

Top French Stations
(in % marketshare; 1% = 464.600 listeners)

Station (Format) Jan -Mar '95 Nov -Dec '95 Jan -Mar '96
RTL (full -service) 18.5 18.1 17.6
France Inter (full -service) 12.0 11.7 11.5
NRJ (EHR) 10.3 10.6 10.9
France Info (all -news) 9.5 11.6 10.5
Europe 1 (full -service) 10.0 10.1 9.5
Fun Radio (EHR) 7.5 6.4 7.1
Europe 2 (ACE) 5.2 5.2 5.5
Nostalgie (ACE) 4.8 4.9 5.0
Skyrock (EHR) 4.5 4.8 5.3
Cherie FM (ACE) 3.6 3.9 3.9
RMC (full -service) 3.9 3.7 3.6
RFM (gold/oldies) 2.3 2.5 2.6

Source: Mediametrie

Jacques Lehn said his short
term goal was to reach 12%
and beat France Inter.

Industry insiders have been
quick to point out that the
increase in music nets' audi-
ences has occurred at a time
when France has introduced
40% home-grown music quotas.

New SR
Chief Eyes
The Future
by Keith Foster

STOCKHOLM - The Swedish
government has appointed
011e Wastberg, political
debater and former chief edi-
tor of the country's biggest -
selling newspaper, as the new
chairman of the board of pub -
caster Sveriges Radio.

Wastberg follows Jan -Erik
Wikstrom, who was also politi-
cally active in the same
party -the FolkPartiet, or
Liberals.

The new chairman says he
is positive about the pubcast-
er's future, now that most of
recent government -enforced
11% spending cuts have been
made.

Sveriges Radio must now
move forward by producing
many more specialised chan-
nels, he says, a feat made pos-
sible by SR's wholehearted
move towards DAB.

Doherty Returns To UK To
Take Top Job At Columbia
by Thom Duffy

LONDON - Ged Doherty is to
become the new managing
director of Columbia Records
UK Doherty, currently senior
VP of Epic Records in the US,
will return to his native UK to
take up the new post on June
1.

"The fact that he is an
extremely well-rounded and
successful music executive
tipped the balance in his
favour," says Sony Music UK
chairman/CEO Paul Burger.

Doherty, 37, succeeds
American Kip Krones, who
was managing director of
Columbia UK from July 1993
until his recent resignation
due to personal plans to repa-
triate to the US.

Like Krones, Doherty

brings a background in artist
management to his new job.
Between 1982-1992, he ran

Ged Doherty

the Renegade Management
Company in the UK, working
with performers like Paul

Young and Alison Moyet, both
Columbia artists.

Doherty moved to the US to
join Epic Records in 1992 as
VP international and in 1994
was promoted to his current
post. Retaining his involve-
ment in international market-
ing, Doherty's responsibilities
at Epic have included coordi-
nation of the label's daily
activities.

He has been involved with
the careers of Epic artists like
Michael Jackson, Gloria Este -
fan, Luther Vandross, Cyndi
Lauper and Babyface and has
been active in the development
of young acts such as Rage
Against The Machine, the Spin
Doctors and Oasis.

Thom Duffy is international
deputy editor for Billboard.
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YOUR COMPLETE GUIDE TO THE EUROPEAN
TALENT AND TOURING INDUSTRIES

+ 5,000 Artists with management and
booking details

+ Address, contact and capacity
information on over 2,500 venues in
Western and Central Europe

+ Complete listings of artist managers,
music festivals, concert promoters,
PA/lighting hire and other touring -
related companies

+ New: World Equipment
Manufacturing Guide

OJee S Ce;0 /C. e °,. '-?- "?,,,....0 tP g.r.) e' 4 r %a4
(4

.....,0 op
<.--A, 6--7's

'('<;,,, . ., ..,,
0..,;, \ -

,i e -,

-4,. ,. T."4"

0<,,, (t....

q.,, r-',, V)
0 ;,.

?i<'.,) ,..,

,-.4 . ,,,
o. e,:). .2...

e, j.
`):".e. ',)). 0

s) 1, I...A-a
6- c)
--7-D (3, 4e 

ct --.1,
..oa Cl

 Frd,, -^?
. 4..

c
ec,

`2.2.

"

`6d df

O

FAX TO: (+31) 20.487 5141

Europe's best directories
with accuracy

guaranteed

INDUSTRY DIRECTORY

.

Billboard 1

MUSIC
MEDIA 4,141.4k

 Detailed informatio On 2,500 public
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Western and Central Europe

+ Contact names/titles; Music format;
Audience share; Market; Frequencies

 Information on over 4,000 syndicators
hardware suppliers, radio consultants,
sales houses and jingle companies
worldwide

 New: World Equipment
Manufacturers Guide and World
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than 15,000 companies from the
European music industry

 Information on record companies,
retailers, music publishers,
recording studios, soundcarrier
manufacturers, etc.

+ Label - Company by Company -
Music Style Rosters

 New: European Recording Studio
Guide
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Industry highlights this week

 UNITED KINGDOM
France Resigns From Avex
Phil France has resigned his
three positions within Avex
UK Ltd effective immediately.
He was director of Avex UK,
marketing manager of Avex
D.D. (London Branch) and
director of Rhythm Republic
(Avex's club promotions com-
pany). Hisao Aso, managing
director of Avex UK Ltd,
issued a formal statement
which reads, "We have built a
strong roster since setting up
in the UK and intend to build
on this to move the company
forward in one of the most
exciting and innovative A&R
arenas in the world."
M People Triumphs At
Dance Music Awards
M People was named Dance
Act of the Year at the 1996
International Dance Music

Awards
held in
London
earlier
this
month.
Left -
field
won
Best

Dance Album for Leftism, and
other winners included Goldie
for Best Male Artist, Bjork for
Best Female Artist, Coolio for
Best Rap Act, Shaggy for Best
Reggae Act, Josh Wink for
Best Newcomer, BMG/Decon-
struction for Best Major Label
and Strictly Rhythm for Best
Independent Label.
'Top Of The Pops'
Spotlights Fresh Talent
The BBC's flagship pop music
TV programme "Top Of The
Pops" has presented an
unsigned band for the first
time. Bis played Kandy Pop, a
track solely available -on a
one -single only deal with Scot-
tish independent label Chemi-
cal Underground. Programme
producer Ric Blaxill says, "I
found it exciting that there
was nothing behind them at
all, only their own talent."
TRIC Awards Pay Tribute
To Classic FM
Classic FM has been honoured
twice in the 1996 TRIC
Awards, presented by the
Television & Radio Industries
Club. Margaret Howard won
Radio Personality of the Year
and Nick Bailey's Sunday
morning programme won
Radio Programme of the Year.
Howard comments, "The TRIC
Awards are a major event in
the radio industry's calendar,
and I'm very pleased to have

M People

been voted for by so many
leaders in the industry."

 SPAIN
Classical Spot Celebrates
20 Years
Radio Nacional de Espaiia's
Radio 1 celebrated the 20th
anniversary of one of its oldest
programmes on April 12, the
afternoon classical music spot
"Clasicos Populares", which
mixes classical music with
irony and the common touch of
presenters Fernando Argenta
and Araceli Gonzalez Campa.
By referring to the likes of
Bach, Beethoven and Schubert
by the nicknames they had in
their lifetimes (Old Wig, Deaf
One from Bonn, Old Soak) or
talking of Tchaikovsky's homo-
sexuality, the two have taken
classical music to new audi-
ences. "We also have the
tremendous advantage of hav-
ing the best music ever writ-
ten," comments Argenta.

 BELGIUM
Nachtradio Celebrates
Birthday With Commuters
Pubcaster BRTN's station
Nachtradio (Night Radio) is to
celebrate its seventh anniver-
sary on May 1 with a live
broadcast from the Leuven
railway station. Artists like
Tom Robinson, Yasmine and
Peter de Koning will perform
live and station head Karel
Devijver expects considerable
listener interaction when the
station opens to commuters
between 04:00-06:00.

 GERMANY
MCA Publishing Targets
Advertisers
MCA Music Publishing is tap-
ping into the lucrative adver-
tising market. The publisher
recently signed a cooperation
agreement with Hamburg -
based consultancy The Audio
Factory. Partner Audio Facto-
ry offers research and consult-
ing services to advertising
agencies looking for music to
be featured in TV, radio or cin-
ema spots. Through its new
partner's contacts in the
advertising world MCA Pub-
lishing hopes to exploit its cat-
alogue of song rights .

 INTERNATIONAL
Warner Music Launches
Eighth East West Company
Warner Music International
(WMI) has launched its eighth
East West affiliate-Continen-
tal East West in Brazil, oper-
ating alongside WEA Music
Brazil which was formed last
year.

Sillard Sets Out His Aims
For Music Radio Body
by Emmanuel Legrand

PARIS - The future of digital
radio broadcasting remains
one of the top priorities for
Benoit Sillard, the new presi-
dent of SRN, the body repre-
senting France's main musical
networks.

Fun Radio president Sil-
lard-who replaces Fabrice
Larue, general manager of
Radio Nostalgie-says the gov-
ernment is expected to pass a
law before the end of the year
regulating access to DAB fre-
quencies.

"We are in a total legal
void," he comments. "We don't
know who will allocate these
frequencies, upon which basis
and with which rules.

"We also want to make sure
that the operators which will
be allocated blocks of frequen-
cies will have the right to use
the associated services linked
to DAB, which might not be
the case. In our opinion, the
only way to make these new
broadcasting systems prof-
itable is by having control over
the associated services."

Sillard says he hopes to join

Navhs ©Win)

UNITED KINGDOM: MCA
Publishing has appointed
Simon Goffe as senior A&R
manager. Goffe will continue
as MD of Heavyweight, man-
aging the Ragga Twins (Positi-
ve) and other artists indepen-
dently, while reporting to
MCA Music MD Paul Connolly
in his new position.
Outrageous "shock jock"
Caeser The Geezer is back
on the air with a new weekday
20:00-24:00 show at London's
1548 AM Capital Gold.
Former Independent Radio
Sales (IRS) managing director
Stan Park has joined CLT
UK as commercial director.
BELGIUM: Ferdinand de
Marez is to replace Dirk Van
der Auwera as head of promo-
tion at Byte.
Nancy Engels, previously
with Arcade/CNR and dance
indie N E W S, is to replace Nii
van den Eynde as dance reper-
toire manager at BMG Ariola
Belgium..
Warner Music Benelux has
split the promo manager's job
into two with Kathy Charlier
becoming head of radio and TV
promotion and Michel Will
taking up the post of head of
press and TV.

forces with another radio body
SRGP, which groups the three

main com-
mercial
full -service
stations
(RTL,
Europe 1

and RMC).
Another

hot issue
for Sillard

Benoit Sillard is the 40%
French

quotas that music stations
have been obliged to meet
since January 1. Sillard says
the issue has become a Conti-

nental one, with the European
Union conducting, an investi-
gation.

SRN represents Fun Radio,
RTL2, Europe 2, RFM, Radio
Nostalgic and Radio Clas-
sique. Two main nets are miss-
ing-NRJ and Skyrock. Sky -
rock president Pierre
Bellanger, a founder of SRN,
left when the organisation
dropped a ruling calling for
policies to be unanimously
agreed before implementation.
NRJ's Jean-Claude Baude-
croux, meanwhile, was "let go"
after a period of tension with
other members.

Ace Of Base Gets All That It Wants

During a recent visit to Denmark, Ace Of Base (pictured above) was pre-
sented with platinum discs for sales of over 50.000 copies of the album The
Bridge. The presentation was made at EHR station The Voice, which was
one of the first in the world to playlist the group's single All That She
Wants in 1992.

Ratings Confirm
SER's Domination
by Howell Llewellyn

MADRID - News/talk Cadena
SER is continuing to tighten
its grip on the Spanish radio
scene, according to the results
of the February -March Estu-
dio General de Medios (EGM)
survey.

SER reached 4.5 million lis-
teners to set a 1.2 million lead
over its nearest rival Cadena
COPE, while SER's EHR net
Los 40 Principales notched up
a 1.2 million lead over its main
rival at 2.9 million, despite los-
ing 43.000 listeners.

The survey shows that a
record number of people -20.7
million-over the age of 14
tuned in to radio stations
throughout February and
March.

The only leading news/talk
net to lose audience in compar-
ison to the previous
October/November 1995 sur-
vey was Catholic Church -
owned COPE, whose numbers
fell by 253.000 to 3.3 million.

Third -paced Onda Cero Radio
rose 139.000 to 2.8 million and
Radio Nacional de Espaiia's
Radio 1 climbed 68.000 to reg-
ister 2.2 million.

The survey underlines the
continuing phenomenon of
SER's all -Spanish Radiole.
The net, which has just 16 sta-
tions, relies heavily on '50s -
style southern Spanish "copla"
music and plays only records
made by Spaniards (that is no
Latin Americans). It saw its
audience rise by 132.000 to
482.0000.

A DESIGN FOR LIFE
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Satellite Delivery Signals
New Era For French Radio
by Emmanuel Legrand

PARLS - French radio is
enter a new era,
with the launch of
the first satellite
package of spe-
cialised thematic
radio stations.

Available
through subscrip-
tion, the 30 sta-
tions -20 of which
are based on specific
musical genres-will
be available as part
of CanalSatelllite's
digital bouquet to be
launched in early
May by French pay -
TV company Canal+.

"Its a new step
for radio," says
Pierre Bellanger, founder

about to

Multiradio, the operator of the
radio package.

"It is not the end of adver-

all musical genres from classi-
cal music to rap. It will cost
subscribers an additional Ffr30

(app. US$6) per
month. The only
requirement is that
subscribers rent (for
Ffr45 per month) or
buy (between
Ffr4.000-Ffr4.500) a
digital decoder.

Multiradio is
owned by Skyrock
president Bellanger,
in partnership with
Filipacchi and
France Telecom.
Europe 1 will take a
40% share of Multi -
radio, the remaining
60% will be in the
hands of Filipacchi-
Bellanger (66%) and

France Telecom (34%).
The different formats were

conceived with the input of
several consultants specialised
in the various musical genres.
All programmes are non-stop
24 -hours a day without any
DJs or advertising spots. The
titles of the tracks, the names
of the performers, the authors
and the labels will be accessi-
ble on the TV screen.

Says Bellanger, "With this
system, each musical style
that wouldn't have sustained
an advertising -supported sta-
tion can now have its own
radio programme." He says the
venture will break even with
20.000 subscribers.

MultiMusic's 20 Thematic Stations
Station
Classic Maestro
Grand Opera
Quatuor Classique
Fantasie Baroque
Jazz Heritage
Jazz Festival
Chansons de France
Generation 60
Cine Music
Cristal Détente
Rock For Ever
Alternative Bomb
Black & Blues
Planete Rap
Cactus Country
Ballades et Comptines
La Guinguette
Zikomondo
Maxi Dance

Format
symphonic classical music
three centuries of operas
chamber music
baroque music
from the origins of jazz to the swing era
from be -bop to contemporary jazz
French chanson
music from the '60s
music soundtracks
instrumental relaxing music-new age
rock from the '50s to '80s
alternative rock
R&B and soul music
French and US rap
country music
songs and lullabies for children
traditional accordion music
world music
dance music from the '90s

of

AP, BPI
Launch ALERT
AMSTERDAM - Associated Press
and BPI Communications have
launched a joint news service
under the name of AP -Holly-
wood Reporter/Entertainment
ALERT.

The venture will deliver sto-
ries and charts from eight BPI
entertainment publications
(including The Hollywood
Reporter, Billboard, Music &
Media and Media Week) and
AP's news wire to the enter-
tainment industry.

The service will focus on
breaking information about the
music, film, theatre, radio,
video, television, media, live
entertainment, amusement
parks, gaming and casinos
industries.

BPI offers specialised publi-
cations, electronically -delivered
data and marketing services. It
also publishes 26 magazines,
various electronic information
products, and 33 annual direc-
tories.

. Associated Press is the
largest news -gathering organi-
sation in the world, with more
than 93 international bureaus
in 71 countries.

NOW

tising-supported conventional
radio as we know it, but it
opens the door to a new era of
unlimited possibilities. It is a
technological, cultural and eco-
nomical breakthrough."

The basic CanalSatellite FF
98 offer includes 10 TV chan-
nels and 10 radio stations with
a digital sound: six from pub -
caster Radio France (France
Info, France Mugique, FIP,
Radio Bleue, classical music
station Hector and French
chanson Elisa) and four from
Europe 1 (Europe 1, Europe 2,
RFM and Skyrock).

The novelty is the inclusion
of the package of 20 additional
stations (see box), which cover

Edel Takes Up
Radio Promotion
by Christian Lorenz

HAMBURG - Independent
record company Edel is to set
up its own radio promotion
department, with offices in
Cologne and Munich sched-
uled to open on July 1.

The company's Hamburg
headquarters is to serve sta-
tions in northern and eastern
Germany, while Cologne will
handle the west and Munich
will cover southern Germany.

Edel was launched in 1989,
producing TV -advertised hit
compilations. Six years later,
the company set up its own
A&R department.

"We have worked with
independent radio promoters
for the past two years now,"
says Edel's head of promo-
tions Stefan Weikert. "Since
we started to build our own
artist roster last year the
number of releases has

increased considerably. With
more than 20 single releases
per year it has actually
become cheaper to set up our
own radio promotions depart-
ment."

Weikert adds that in-house
promotion will further
increase brand awareness.
"With an own radio promotion
force Edel will have a stronger
presence in the market. I
believe this will have positive
effects on our whole image."

Independent promoters in
Germany picked up business
over the past few years after
record companies became
interested in genre specific
promotion. Edel is the first
label to swim against the
stream.

"I do not necessarily agree
that you have to be an expert
in a specific style to promote
records of that genre to the
radio," explains Weikert.

MDR Goes DAB This Summer

Leipzig pubcaster MDR and German Telekom are to launch a
DAB pilot project before the end of July, with three of MDR's pro-
grammes becoming part of the project. A total of 2.000 DAB
receivers are to be made available over the next two years. MDR 1,
MDR Info and MDR Sputnik will broadcast simultaneously via
conventional FM and DAB. Telekom head of radio/audiovision
Reinhard Wartenberg (left) and MDR operations director Peter
Kocks (right) signed the agreement on April 3.

Face To Face With Europe's Newsmakers

CNR Music GM Leon ten Hengel

Dutch -based CNR Music has
just signed Golden Earring,
which over the last 30 years
has established itself interna-
tionally as Holland's most
successful rock act. The band
was last signed to Columbia.

Q: How has radio influ-
enced your career?
A: During the '60s and early -
'70s I used to be a dedicated
listener to off -shore pirate
stations. This is how
I came into contact
with pop music.
Pirate radio made
me decide to enter
the music business.

Q: What is your
favourite radio
station?
A: In my car I listen
to private EHR station Radio
538 and sometimes to pub -
caster Radio 3. In the
evening at home I tune into
gold/oldies station Radio 10
Gold.

Q: If you could change
something about radio
today what would it be?
A: Public radio in Holland
still has the worst program-
ming, resulting in decreasing
marketshares. So I guess the
problem will solve itself auto-
matically. However, to speed
things up a bit I would give
better opportunities, as well
as frequencies, to commercial

radio. This will create
healthy competition between
radio stations, resulting in
better programming and
more formatted radio. There
are still not enough EHR and
gold/oldies stations around.
And I would love to see a
good alternative rock station.

Q: Which competitor do
you most admire?
A: Play It Again Sam. It does

great print advertis-
ing. The label also
had the best party at
MIDEM 1996!

Q: Is there a Dutch
artist who
deserves more
attention abroad?
A: At CNR we can't
really complain, with

two successive export awards
from Dutch music foundation
Conamus under our belt.
Last year Twenty -4 -Seven
won the award, this year
Doop. If all goes well, next
year's winner could be 2
Brothers On The 4th Floor.

Q: Which music do you lis-
ten to at home?
A: My favourite artists at the
moment are Celine Dion,
Mark Knopfler, Bruce
Springsteen and Tina Turn-
er.

Interviewed by
Christian Lorenz
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