MAKING WAVES: FM Blows Sky’s Clouds Away... see page 8
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Jive/Zomba's German Success Story

Jive artists Rednex and Backstreet Boys, and German chart promoters
Ully Jonas and Charlie Prick were recently presented with gold discs.
Rednex won its award for sales of over 750.000 copies of the album Wish
You Were Here, while the Backstreet Boys' disc marked 250.000 sales of
We've Got It Going On. Pictured are: standing, Rednex and Backstreet
Boys with Jonas (fourth left) and Prick (fifth left); sitting Jive/Zomba
Europe VP Bert Meyer, Backstreet Boys manager Johnny Wright, Cheri-
on's Max Martin and Jive general manager A&R Martin Dodd.
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Veronica
Newsradio
Seeks Fresh

Partner

by Christian Lorenz
AMSTERDAM - Holland's pio-
neering commercial news/talk
station Veronica Newsradio
(VNR) is looking for a new
partner.

The station was set up last
October as a joint venture
between broadcaster Veronica
and publishing house Quote. It
was the country's first com-
mercial 24-hour news station.

However, on April 10,
Quote announced its desire to
withdraw from the venture,
citing the combination of high
costs and low marketshare as
it reason for pulling out.

continues on page 20
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French Music Industry
Wants End To Price War

by Emmanuel Legrand

Paris - The French music
industry body Musique France
Plus (MFP) is joining forces
with trade association SNEP
to fight another potential cri-
sis threatening the market.

Only four months after
French radio became obliged
under law to playlist 40%
home-grown music to protect
the country's record industry,
the two organisations are to
lobby the government to intro-
duce legislation banning the
sale of records at loss-making
prices.

In a letter to prime minis-
ter Alain Juppé, MFP presi-
dent Eric Baptiste writes, "In
the name of all its members—
music publishers, record pro-
ducers, artists, performers,

authors and radio operators—
Musique France Plus wants to
draw your attention to the sit-
uation regarding record distri-
bution in France."

In the letter—which was
handed over to Juppé by
singer Yves Duteil—Baptiste
outlines the "efforts made to
develop French music produc-
tion" and refers to “the
extreme concentration of
record retailing in France."

He asks, "What's the use of
having radio stations obliged
to broadcast 40% French chan-
son—of which half must be
new talent—if these records
can't be found in the stores?”

Therefore, he adds, MFP
supports a proposal from
SNEP to introduce legislation
to oblige retailers to sell
soundcarriers at a fixed rate,

Cecillon Calls For
New-Style Radio 2

by Jonathan Heasman

Lonpon - EMI UK and Ire-
land president
Jean-Francois
Cecillon has called
on the BBC to radi-
cally reshape its
national MOR net-
work Radio 2 into
an ACE-style pop
station.

Giving the key- Jean-Francois employed personality

note address at the Cecillon  presenters it could
Radio Academy's Music | become a giant.
Radio 1996 conference, continues on page 20

| [Radio 2]

Cecillon said, "I feel it
1S a massive
missed opportunity, and has
been for years. It
could and should
command an audi-
ence of music lovers
over 35."

Cecillon predicts

that if Radio 2
adopts a real”
playlist and

set each year by a special com-
mittee. This move is specifical-
ly targeted at the hypermarket
sector, which often sells
records with a zero margin
and presents a limited number
of titles.

Over 55% of all records sold
in France are sold through
major hypermarket chains.
Both MFP and SNEP say the
proposed system will reduce
the difference in retail prices
between record stores and big
hypermarket chains which use
music to attract consumers.

In a statement SNEP says
that the current price war
negates all the efforts made to
increase local production and
its exposure on radio through
quotas.

"In the same way that quo-
tas have been introduced to
end the problem of getting
exposure for music, setting a
minimum margin on records
would solve our retail prob-
lems," it comments.

Noa Aims At
New Audience

LoNDON - Israeli-born singer
with a US recording contract
and a strong fan base in
France, Noa does not fit stan-
dard marketing categories.
Released on April 15, Noa's
latest single Lama (Geffen/
MCA) introduces her to a new
audience. Produced by Rupert
Hine and more pop-oriented
than her self-titled 1994 Euro-
pean debut album, Lama could
ring in Noa's breakthrough on
the Continent. See page 11

It’s a hattrick!

Firet canmne Dulb=1=Dub, then it was Baby Boy

The new smagh-kit from ME & MY

all included on the new album, out now on EEIEIIISE




‘The Only Thing That Looks
Good On Me Is You’

After havmg Europe S
most successful radio hit in ‘95 with
‘Have You Ever'Really Loved A Woman?’

Bryan is back in ‘96 with his new single
24+ . ‘The Only Thing That Looks Good On Me Is You’

Conquering European Radio from April 26th

New Album “18 Til | Die” released June 3rd
-onim!‘.‘ - ,&‘. . ., ¢ '
= T .
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| Talking Double Dutch

Between Justhowdifficult it is to run a success-
The Li ful news/talk station has been illustrat- -
e IN€S ¢ this week by the failure of Dutch

commercial outlet Veronica Newsradio

front page).

Although the station has denied
rumours of its imminent closure, it has
confirmed that many of its news/talk
shows—once its flagship programmes— |
are being scrapped and music has
become the backbone of the station's
weekend output.

Similar problems have also been
encountered on the London radio mar-
ket. All-speech News 97.3, bought by London News Radio in Feb-
ruary this year, has recored such disappointing audience figures
that it will return to a "rolling news" format (that is, news blocks
by rotation). [See next week for full story.] |

by Machgiel Bakker

Meanwhile, Luxembourg-based RTL recently launched Talk
Radio in Berlin. There are no ratings figures available yet to
gauge its impact, but knowing the competitive nature of the

Berliln market it will hard for Talk Radio to make a lasting
impression.

It seems that Europe has been slow to catch onto 24-hour com-
mercial news/talk stations, unlike the situation in the US where
the format has achieved impressive ratings with popular hosts
like Howard Stern and ex-mayor of New York Ed Koch.

There are a few generally-accepted basic rules for making the

news/talk format work and these have been covered in the past in

several Music & Media articles.

To recap, the steps to US success are:

@ tune into the roots of the region. Sometimes this "localness”
escapes European stations which try to address a national or
cross-regional audience.
@ employ personalities who not only know their facts but can |
improvise and know how to deal with callers.

@ Beg, Steal And Borrow: beef up your news by using original
sound snippets from live reports and interviews, often taken from
actual TV coverage. In other words: create a collage of news and
use the fast-editing tactics of MTV.

® keep up to date with news and react immediately to current
affairs.

@ choose your music carefully. In general, music needs to be non- |
_ offensive, not trend-setting and avoid extremes.

to secure a sizable marketshare (see |

Bulletin Board

Industry highlights this week

ty described the on-air conver-

u UNITED, KINGDQM77 _ sation as "disgusting, coarse
Piccadilly Fined For and offensive."

Papal Insult

The Radio Authority has fined ® HOLLAND B
Piccadilly 1152 AM/Manchester ~ Mostar Benefit Concert
£1.000 (app. US$1.520) follow- Announced

ing a phone-in show "during A benefit concert for the aid of
which a presenter permitted, the trouble-torn city of to

and participated in, a live dis- Mostar in Bosnia was sched-
cussion which made offensive uled to take place in Amster-

remarks about Catholics and
references to the Pope in an
unsavoury manner." It is
understood that the presen-
ter—controversial phone-in vet-
eran James Stannage—called
for the shooting of Catholics
during a conversation about the
Vatican's teachings on sex edu-
cation. He also asked his listen-
ers whether they believed that
the Pope had never masturbat-
ed. The listener who made the
complaint to the Radio Authori-

dam's Paradiso concert hall on
April 24 featuring Dutch bands
Ro & The Paradise Funk,
Shine, La Vie En Rose, percus-
sion ensemble Djembé Khan
and DJs Graham B and DJ
George. The concert is part of
the Music For Mostar project
which will visit Mostar in May
under the auspices of interna-
tional aid agency War Child to
give practical assistance to chil-
dren traumatised by years of
war (Music & Media March 23).

W

Ratings 'Victory' For
French Music Nets

by Emmanuel Legrand

Paris - NRJ president Jean-
Paul Baudecroux is hailing the
latest Médiamétrie results as a
"victory for FM", with EHR-for-
matted nets scoring increases
in listeners at the expense of
full-service stations.

"The number of people lis-
tening to full-service stations is
down while music stations
have increased their audi-
ences," Baudecroux says. He
expects this major trend to con-
tinue.

However, Philippe Labro,
vice president for programmes
at full-service RTL, disagrees.
He points out that the first
quarter is a period during
which there are several holi-
days which are generally dam-
aging to full-service station's
listenership figures.

Full-service stations were
boosted by a number of events
during the 1995 fourth quarter,

including a major transporta-
tion strike and terrorists
threats. Despite the drop in
audience, RTL still leads the
pack by a wide margin, fol-
lowed by public station France
Inter and NRJ, which passes
all-news station France Info.
Baudecroux claims that
NRJ has reached "historical
heights" in the ratings league
table. "NRJ is ahead of [full-
service] Europe 1 on all the
main elements: audience, share
and average quarter of hour,"
according to an NRJ statement.
NRJ's sister net ACE Cherie
FM gains 166.000 listeners and
is ahead of full-service station
RMC and Rire & Chansons,
which didn't appear last year in
the ratings but now has more
than one million listeners.
Europe 1, which posted a
10.1% national audience at the
end of 1995, falls back to 9.5%.
In a recent interview with daily
Le Monde, Europe 1's president

Jacques Lehn said his short
term goal was to reach 12%
and beat France Inter.
Industry insiders have been
quick to point out that the
increase in music nets' audi-
ences has occurred at a time
when France has introduced
40% home-grown music quotas.

= Top French Stations —
(in % marketshare; 1% = 464.600 listeners)

Station (Format)

RTL (full-service) 18.5
France Inter (full-service) 12.0
NRJ (EHR) 10.3
France Info (all-news) 9.5
Europe 1 (full-service) 10.0
Fun Radio (EHR) 7.5
Europe 2 (ACE) 5.2
Nostalgie (ACE) 4.8
Skyrock (EHR) 4.5
Cherie FM (ACE) 3.6
RMC (full-service) 39
RFM (gold/oldies) 2.3

Source: Médiamétrie

Jan-Mar '95 Nov-Dec '95 Jan-Mar '96

18.1 17.6
11.7 115
10.6 10.9
11.6 10.5
10.1 9.5
6.4 7.1
5.2 5.5
4.9 5.0
4.8 5.3
3.9 3.9
3.7 3.6
25 2.6

New SR
Chief Eyes
The Future

by Keith Foster

StockHOLM - The Swedish
government has appointed
Olle  Wastherg,  political

debater and former chief edi-
tor of the country's biggest-
selling newspaper, as the new
chairman of the board of pub-
caster Sveriges Radio.

Wistberg follows Jan-Erik
Wikstrom, who was also politi-
cally active in the same
party—the FolkPartiet, or
Liberals.

The new chairman says he
is positive about the pubcast-
er's future, now that most of
recent  government-enforced
11% spending cuts have been
made.

Sveriges Radio must now
move forward by producing
many more specialised chan-
nels, he says, a feat made pos-
sible by SR's wholehearted
move towards DAB.

Doherty Returns To UK To
Take Top Job At Columbia

by Thom Duffy

' LoNDON - Ged Doherty is to

become the new managing
director of Columbia Records
UK. Doherty, currently senior
VP of Epic Records in the US,
will return to his native UK to
take up the new post on June
1.

"The fact that he is an
extremely well-rounded and
successful music executive
tipped the balance in his
favour," says Sony Music UK
chairman/CEOQ Paul Burger.

Doherty, 37, succeeds
American Kip Krones, who
was managing director of
Columbia UK from July 1993
until his recent resignation
due to personal plans to repa-
triate to the US.

Like  Krones, Doherty

brings a background in artist
management to his new job.
Between 1982-1992, he ran

Ged Doherty

the Renegade Management
Company in the UK, working
with performers like Paul
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Young and Alison Moyet, both
Columbia artists.

Doherty moved to the US to
join Epic Records in 1992 as
VP international and in 1994
was promoted to his current
post. Retaining his involve-
ment in international market-
ing, Doherty's responsibilities
at Epic have included coordi-
nation of the label's daily
activities.

He has been involved with
the careers of Epic artists like
Michael Jackson, Gloria Este-
fan, Luther Vandross, Cyndi
Lauper and Babyface and has
been active in the development
of young acts such as Rage
Against The Machine, the Spin
Doctors and Oasis.

Thom Duffy is international
deputy editor for Billboard.
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Sulletin Board

Industry highlights this week

B UNITED KINGDOM

France Resigns From Avex
Phil France has resigned his
three positions within Avex
UK Ltd effective immediately.
He was director of Avex UK,
marketing manager of Avex
D.D. (London Branch) and
director of Rhythm Republic
(Avex's club promotions com-
pany). Hisao Aso, managing
director of Avex UK Ltd,
issued a formal statement
which reads, "We have built a
strong roster since setting up
in the UK and intend to build
on this to move the company
forward in one of the most
exciting and innovative A&R
arenas in the world.”

M People Triumphs At
Dance Music Awards

M People was named Dance
Act of the Year at the 1996
International Dance Music

' earlier
this
month.
Left-
4 , field
M People won
Best
Dance Album for Leftism, and
other winners included Goldie
for Best Male Artist, Bjork for
Best Female Artist, Coolio for
Best Rap Act, Shaggy for Best
Reggae Act, Josh Wink for
Best Newcomer, BMG/Decon-
struction for Best Major Label
and Strictly Rhythm for Best
Independent Label.
'Top Of The Pops'
Spotlights Fresh Talent
The BBC's flagship pop music
TV programme "Top Of The
Pops” has presented an
unsigned band for the first
time. Bis played Kandy Pop, a
track solely availableon a
one-single only deal with Scot-
tish independent label Chemi-
cal Underground. Programme
producer Ric Blaxill says, "I
found it exciting that there
was nothing behind them at
all, only their own talent."
TRIC Awards Pay Tribute
To Classic FM
Classic FM has been honoured
twice in the 1996 TRIC
Awards, presented by the
Television & Radio Industries
Club. Margaret Howard won
Radio Personality of the Year
and Nick Bailey's Sunday
morning programme won
Radio Programme of the Year.
Howard comments, "The TRIC
Awards are a major event in
the radio industry's calendar,
and I'm very pleased to have

been voted for by so many
leaders in the industry.”

B SPAIN

Classical Spot Celebrates
20 Years

Radio Nacional de Espaa's
Radio 1 celebrated the 20th
anniversary of one of its oldest
programmes on April 12, the
afternoon classical music spot
"Clésicos Populares”, which
mixes classical music with
irony and the common touch of
presenters Fernando Argenta
and Araceli Gonzdlez Campa.
By referring to the likes of
Bach, Beethoven and Schubert
by the nicknames they had in
their lifetimes (Old Wig, Deaf
One from Bonn, Old Soak) or
talking of Tchaikovsky's homo-
sexuality, the two have taken
classical music to new audi-
ences. "We also have the
tremendous advantage of hav-
ing the best music ever writ-
ten,” comments Argenta.

B BELGIUM

Nachtradio Celebrates
Birthday With Commuters
Pubcaster BRTN's station
Nachtradio (Night Radio) is to
celebrate its seventh anniver-
sary on May 1 with a live
broadcast from the Leuven
railway station. Artists like
Tom Robinson, Yasmine and
Peter de Koning will perform
live and station head Karel
Devijver expects considerable
listener interaction when the
station opens to commuters
between 04:00-06:00.

B GERMANY

MCA Publishing Targets
Advertisers

MCA Music Publishing is tap-
ping into the lucrative adver-
tising market. The publisher
recently signed a cooperation
agreement with Hamburg-
based consultancy The Audio
Factory. Partner Audio Facto-
ry offers research and consult-
ing services to advertising
agencies looking for music to
be featured in TV, radio or cin-
ema spots. Through its new
partner's contacts in the
advertising world MCA Pub-
lishing hopes to exploit its cat-
alogue of song rights .

B INTERNATIONAL

Warner Music Launches
Eighth East West Company
Warner Music International
(WMI) has launched its eighth
East West affiliate—Continen-
tal East West in Brazil, oper-
ating alongside WEA Music
Brazil which was formed last
year.

Sillard Sets Out His Aims
For Music Radio Body

by Emmanuel Legrand

Paris - The future of digital
radio broadcasting remains
one of the top priorities for
Benoit Sillard, the new presi-
dent of SRN, the body repre-
senting France's main musical
networks.

Fun Radio president Sil-
lard—who replaces Fabrice
Larue, general manager of
Radio Nostalgie—says the gov-
ernment is expected to pass a
law before the end of the year
regulating access to DAB fre-
quencies.

"We are in a total legal
void,” he comments. "We don't
know who will allocate these
frequencies, upon which basis
and with which rules.

"We also want to make sure
that the operators which will
be allocated blocks of frequen-
cies will have the right to use
the associated services linked
to DAB, which might not be
the case. In our opinion, the
only way to make these new
broadcasting systems prof-
itable is by having control over
the associated services."

Sillard says he hopes to join

Moving Chairs

UNITED KINGDOM: MCA
Publishing has  appointed
Simon Goffe as senior A&R
manager. Goffe will continue
as MD of Heavyweight, man-
aging the Ragga Twins (Positi-
va) and other artists indepen-
dently, while reporting to
MCA Music MD Paul Connolly
in his new position. :
Outrageous  "shock  jock"
Caeser The Geezer is back
on the air with a new weekday
20:00-24:00 shaw at London's
1548 AM Capital Gold.

Former Independent - Radio
Sales (IRS) managing director
Stan Park has joined CLT
UK as commercial director.
BELGIUM: Ferdinand de
Marez is to replace Dirk Van
der Auwera as head of promo-
tion at Byte.

Nancy Engels, previously
with Arcade/CNR and dance
indie N E W S, is to replace Nii
van den Eynde as dance reper-
toire manager at BMG Ariola
Belgium..

Warner Music Benelux has

split the promo manager's job
into two with Kathy Charlier
becoming head of radio and TV
promotion and Michel Will
taking up the post of head of
press and TV.

forces with another radio body
SRGP, which groups the three
main com-
mercial
full-service
stations
(RTL,
Europe 1
. and RMC).
Apother
hot issue
for Sillard
is the 40%
French
quotas that music stations
have been obliged to meet
since January 1. Sillard says
the issue has become a Conti-

Benoit Sillard

nental one, with the European
Union conducting, an investi-
gation.

SRN represents Fun Radio,
RTL2, Europe 2, RFM, Radio
Nostalgie and Radio Clas-
sique. Two main nets are miss-
ing—NRJ and Skyrock. Sky-
rock president Pierre
Bellanger, a founder of SRN,
left when the organisation
dropped a ruling calling for
policies to be wunanimously
agreed before implementation.
NRJ's Jean-Claude Baude-
croux, meanwhile, was "let go"
after a period of tension with
other members.

Ace Of Base Gets All That It Wants

During a recent visit to Denmark, Ace Of Base (pictured above) was pre-
sented with platinum discs for sales of over 50.000 copies of the album The
Bridge. The presentation was made at EHR station The Voice, which was
one of the first in the world to playlist the group's single All That She

Wants in 1992,

Ratings Confirm
SER's Domination

by Howell Llewellyn

Maprip - News/talk Cadena
SER is continuing to tighten
its grip on the Spanish radio
scene, according to the results
of the February-March Estu-
dio General de Medios (EGM)
survey.

SER reached 4.5 million lis-
teners to set a 1.2 million lead
over its nearest rival Cadena
COPE, while SER's EHR net
Los 40 Principales notched up
a 1.2 million lead over its main
rival at 2.9 million, despite los-
ing 43.000 listeners.

The survey shows that a
record number of people—20.7
million—over the age of 14
tuned in to radio stations
throughout February and
March.

The only leading news/talk
net to lose audience in compar-
ison to .the  previous
October/November 1995 sur-
vey was Catholic Church-
owned COPE, whose numbers
fell by 253.000 to 3.3 million.
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Third-paced Onda Cero Radio
rose 139.000 to 2.8 million and
Radio Nacional de Espana's
Radio 1 climbed 68.000 to reg-
ister 2.2 million.

The survey underlines the
continuing phenomenon of
SER's all-Spanish Radiolé.
The net, which has just 16 sta-
tions, relies heavily on '50s-
style southern Spanish "copla”
music and plays only records
made by Spaniards (that is no
Latin Americans). It saw its
audience rise by 132.000 to
482.0000.
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