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BRTN Faces EU
Monopoly Hearing

by Marc Maes

BRUSSELS - Private radio
stations have filed a formal
complaint with the Euro-
pean Union protesting at
pubcaster BRTN's virtual
monopoly in Flanders.

The stations-under the
Flemish radio organisations
VEVORA and VFLR-act-
ing together with the net-
works Radio Nostalgie
France and Contact Fran-
chising, the Association of
European Radios (AER), the

World Federation of Adver-
tisers and saleshouse IP
hope the EU will make a
ruling by September.

At the heart of the mat-
ter is the BRTN's domi-
nance of the Flemish
radioscape. The pubcaster
has the monopoly on stereo
broadcasting, the lion's
share of frequencies and is
the only station allowed to
broadcast with enough
power to take it beyond an
eight kilometre radius.

continues on page 28
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Stations
Wrangle Over
LBC Name
by Jonathan Heasman

LONDON - Two of London's
radio stations are at logger-
heads over the use of the LBC
branding.

Newstalk 1152, owned by
the recently -formed London
News Radio (LNR) consor-
tium, was set to relaunch as
LBC 1152, reviving the his-
toric brand name of the former
London news/talk station
which lost its licence two years
ago.

The station, which is being
re -programmed by LNR share-
holders GWR, had gone as far
as commissioning a brand new
set of jingles using the LBC
name, and had been planning
an imminent relaunch.

continues on page 28
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New Sales Charts Spark
Revolution In Germany
by Christian Lorenz

HAMBURG - German record
executives have warmly wel-
comed the July 1 switch to
computerised sales charts,
with many predicting the data
will cause significant changes
in the industry.

From the beginning of next
month, the official Media Con-
trol single and album sales
charts will be based on com-
puterised sales data. This
Point Of Sales (POS) informa-
tion will fully replace the old
system of questionnaires by
the end of the year.

The changes mean the
album and sales charts will be
more accurate, and will no
longer be subject to dealer
guesswork.

"At last, rough estimates

are finally being set aside in
favour of a more accurate sys-
tem," says Willy Ehmann,
head of A&R at Sony Music
Germany's Epic division.

But EMI Electrola head of
promotion Winnie Ebert
believes the new system will
mean more work for labels.
The accuracy of the POS data
makes precise timing of pro-
motion and distribution more
important since early or
delayed reports of sales are
less likely to occur. "It's going
to be a challenge for us promo-
tion people," he comments.

Under the new system, the
actual date of the purchase
counts. "A new title has to be
present in the shops in large
numbers to make an impact in
the first week," explains Motor
head of progressive Petra

Rocking The Spanish Airwaves

Spanish rock band Heroes del Silencio is pictured above during a recent
performance at the country's EHR-formatted Los 40 Principales station
in Madrid. Afterwards, the group was awarded a double platinum disc for
sales of over 200.000 of the album Avalancha.

Husemann. "Promotion has to
start early to generate orders."

These developments could
make it more difficult to break
new acts. "The new system
doesn't work to the advantage
of newcomers," asserts Huse-
mann. "We will have to invest
more in pre-release promotion.
This increases financial risks
and will result in a more selec-
tive A&R policy."

Ehmann agrees that "prod-
uct marketing has to become
more selective. The 'watering
can' strategy is over."

However, ZYX Music MD
Reinhard Piel doesn't believe
that the chances for new acts
to chart will be damaged by
the changes. He thinks the
real problem lies in the influ-
ence of airplay on the positions
51 to 100.

continues on page 28

Patti Smith's
Comeback
Electrifies
AMSTERDAM - Patti Smith is
back after an absence of eight
years with the new album
Gone Again.

In 1988 she recorded
Dream Of Life with her late
husband Fred, whose death
she mourns on Gone Again.
But don't expect an album full
of unleashed grief; the release
is also celebrating her life with
her two kids.

See page 17

"To be deaf to loveliness such as this
is to be blind to the stars." Melody Maker OUT
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Industry highlights this week

 UNITED KINGDOM

IRA Blast Silences Piccadilly
Manchester's Piccadilly 1152
and Key 103 were taken off
air on June 15 following the
explosion of an IRA bomb
which had been planted in a
lorry parked outside the
city's Arndale shopping cen-
tre. Police were worried that
there might be further
devices present, so a large
area of the city, including
Piccadilly Radio's studios on
Piccadilly Plaza, had to be
evacuated. Departing staff
were able to put an emer-
gency sustaining tape on air,
but when this ran out they
had to broadcast from stu-
dios in Preston at fellow
EMAP station Red Rose
Radio. Piccadilly staffers
were eventually allowed back
into the radio station at
08:00 the following Sunday
morning.
Authority Fines Five
The Radio Authority has
levied fines on five commer-
cial radio operators for
breaches of the broadcasting
rules. Central Scotland sta-
tion Scot FM has been fined
£3.000 (app. US$4.500) for
breaking the Authority's
codes on taste and decency,
while 96.6 FM Classic
Hits/St.Albans, Choice
FM/Birmingham, 2CR
FM/Bournemouth and For-
tune 1458/Manchester were
all fined £1.000 for breaking
their promises of perfor-
mance. Choice was fined for
playing too much house/
garage and not enough reg-
gae/ragga, Fortune for not
playing enough MOR and
2CR FM for not playing the
amount of pre -1982 oldies
stipulated in its promise of
performance. Classic Hits,
the station known as Oasis
Radio until its recent pur-
chase by GWR, received a
£3.000 fine for failing to sup-
ply tapes requested by the
Authority on three occasions.

 SWEDEN
STIM 'Bans' Broadcasts
Of Copyright Music
Swedish authors body STIM
has told the country's com-
mercial TV stations that they
may not broadcast copyright-
ed music after current agree-
ments expire in mid -July.
STIM MD Gunnar Petri says
the tough stance has the full
support of the organisation's
membership. The move was
agreed at a meeting in Stock-
holm on June 11 which, says

Petri, was attended by repre-
sentatives of 50% of STIM's
membership. STIM wants
royalties of the European
norm of 2-3% of stations'
advertising revenues. It says
the offer from the broadcast-
ers equates to 0.5%.

IN ITALY

Italians Spend More On
Concerts
Attendance at live pop music
events increased by almost
one third in Italy last year as
30.6% more tickets were sold
compared to 1994, according
to statistics released by Ital-
ian authors rights body
SIAE. Some 7.2 million tick-
ets were sold last year com-
pared with 5.5 million in
1994, with turnover up
21.1% to L149.7 billion (app.
US$96 million.) Following a
downturn in 1994, last year
there were 600 more live
music events available to the
public with 17.200 concerts
registered. The upturn in
pop concerts is well above
the 2.1% increase in public
spending on all entertain-
ment events reported in
1995, a relative decrease
after Italy's annual 4.5%
inflation rate is taken into
account.

 FRANCE
Duhamel Switches Radio
For TV
Patrice Duhamel, who has
served as general manager of
public radio corporation
Radio France since Decem-
ber 1995, is to return to the
TV industry. He has been
appointed scheduling direc-
tor of public channel France
3, having been in charge of
scheduling and development
at Radio France. No replace-
ment has been announced.

i DENMARK

Voice, Labels Organise
Showcase
EHR-formatted the Voice is
joining forces with Copen-
hagen's record labels this
summer to give local acts a
promotional push. The new
talent is provided free of
charge by the labels and will
perform a one -hour set in the
centuries -old courtyard at
the Voice's Copenhagen
headquarters. On four Fri-
days in June, from 15:00-
17:00, guests gathered to
hear Big Fat Snake, Maria
Montell, Moonjam and Nice
Little Penguins. Three or
four more events are planned'
for later in the summer.

Fun, CSA Clash Over
'Denied' Frequencies
by Emmanuel Legrand

Pius - Fun Radio has entered
into battle with the CSA follow-
ing the broadcasting
authority's decision to
shut down two of the
EHR net's regional sta-
tions in southern
France.

The two frequencies,
in the towns of Ales
and Le Vigan, have
been handed to gold/
oldies RFM and EHR-format-
ted Sud Radio, respectively.

The roots of the CSA's deci-

Benoit Sillard

sion go back to 1994 when the
country's supreme administra-
tive court Conseil d'Etat over-
turned a number of the author-

ity's frequency awards
as the proper proce-
dures had not been fol-
lowed.

However, at the
time it was decided
that the stations could
continue to broadcast
until the next round of
awards, which were

implemented recently and have
seen Fun Radio lose the two
regional frequencies.

Radio Ad Sales Prove
Sceptics Wrong
by Keith Foster

STOCKHOLM - Now three years
old, Swedish commercial radio
is moving towards profitability,
with first quarter 1996 adver-
tising sales up 46.5% on last
year.

In 1993 many companies
were unwilling to invest their
advertising budgets in what
was a new and untried medium
and some observers questioned
the industry's conviction in its
own viability. But now the fig-
ures are beginning to add up,
with ad space worth Skr81 mil-
lion (app. US$12 million) sold
between January -March this
year.

Among the winners was
SRAB, owner of the Radio City
network. In mid -June SRAB
advertising revenue was 10%
over budget, and managing
director Sven Lundberg puts
most of the increase down to
satisfied customers.

'We're seeing many of the
companies which placed ads a

year or so ago coming back, and
this time investing more money
in radio. In fact some seven out
of 10 advertisers are increasing
their spending on ads with us.
We've already sold as much as
the whole of 1995."

Another network that has
seen a healthy increase in
advertising revenue is Radio
Rix, the Kinnevik-owned sta-
tion formed from a merger of
the old Rix and Kinnevik's Z
Radio earlier this year (Music
& Media, February 17). Ad
sales are up 50% on the first
quarter of 1995.

Managing director Henrik
Dam says the increase is partly
due to the increase in the size
of the network and its commer-
cial muscle since the merger,
with large -sized companies
showing more interest in Rix.
However, there is a broader
reason. "Quite simply, the mar-
ket is growing," he says. "The
Swedish radio market is
maturing, and advertisers are
recognising that fact."

Carey Presents Dream Show

Mariah Carey launched into her first European tour in Frankfurt's sold -
out Festhalle on June 14. At presstime Carey will have taken the "Day-
dream" show to Rotterdam, Paris and London. Carey (second from left) is
pictured here with Sony Music Germany MD and senior VP GSA Jochen
Leuschner (second from right), Sony Music marketing manager Mike
Heisel (far left) and her personal manager Randy Hoffman (far right).

But Fun Radio president
Benoit Sillard intends to fight
back, despite the fact that, offi-
cially, the CSA's decision can-
not be overturned. Sillard calls
the move "an abuse of power,"
and plans to call on the Conseil
d'Etat for assistance. Support
has also been gained in the
form of a 5.000 strong demon-
stration in Ales and a petition
of 15.000 names.

Sillard is baffled by the
CSA's decision to reallocate its
frequencies. He believes the
move is an operating blunder
on the part of the CSA, and not
a decision deliberately taken
against the network. "For me,
it is a triple mistake. Firstly, in
the legal sense as we are being
penalised for an error that is
not ours but the CSA's, second-
ly technically because there are
obviously enough frequencies
available in this region to
accommodate all the stations
and finally because Fun Radio
was the only station targeting
the youth in this region, which
means that, in the end, there
will be a lack of diversity."

The CSA has yet to com-
ment on the case.

Music World
Mourns Ella
by Terry Berne

Los ANGELES - Ella Fitzgerald,
one of jazz music's greatest and
most popular performers, died
on June 15 at the age of 79.

She excelled with the
orchestras of Duke Ellington
and Count Basie but was
equally comfortable in more
intimate settings, accompanied
by pianists such as Oscar
Peterson and Tommy Flana-
gan.

A master of improvisation,
her talent drew admirers from
far beyond the coterie of jazz,
and the duets with Louis Arm-
strong are especially treasured
for their mixture of bluesy sen-
timent and jazzy spontaneity.

For The Record
An Artists In Progress story
on Italian singer/songwriter
Paolo Vallesi published in
Music & Media, June 8 gave
the impression that Vallesi's
latest album sold 800.000
units. The article should have
reported that Vallesi has sold
a total of 800.000 albums in
his entire career spanning
four album releases.
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 FRANCE
Presidents Relish Punk Hit
Recorded for France Inter's rock
programme "Inrockuptible"
hosted by Bernard Lenoir, the
Presidents Of The USA's latest
single (and title track) features
its cover of Belgian "fun punk"
artist Plastic Bertrand's '70s hit
Ca Plane Pour Moi (in French).
Europe 1 Schedules New
Sports Show
Full -service station Europe 1
has introduced a new weekday
evening show completely dedi-
cated to sport. Entitled "Radio
Sport", the show, broadcast
from 20:00-22:30, is hosted by
Yann Kulig, supported by two
journalists and will consist of
live reports, sports news and
interviews with key sportsmen
and women. Football provides
the backbone of programming,
but other sports such as basket-
ball, cycling and athletics will
also be featured.

 INTERNATIONAL

Who Did That Music? Takes
Up New Quarters
Still LA -based, but now split
into two divisions-Who Did
That Music Library (the music
production library) and Groove
Addicts (the custom jingle com-
pany)-are now housed on
Armacost Avenue. The new
phone number is (+1) 310.442
1440.
Brits Score At Awards
UK commercial stations have
scooped a number of prestigious
awards at the New York Inter-
national Radio Festival. Lon-
don's 95.8 Capital FM won gold
medals in the Best Music Per-
sonality Show category (for
Chris Tarrant's breakfast
show), the Best Top 40 Format
Series and the Community Ser-
vice category. Virgin Radio won
silver awards in the Best
Rock/AOR Station section, and
for Best Regular Scheduled
Music Programme (the Russ n'
Jono breakfast show). Scot FM's
Robin Galloway, meanwhile,
won the gold award for Best
Personality in the local radio
section.

 BELGIUM
Dureco Introduces Two New
Labels
Dureco Belgium has launched
two new labels: Tatto, featuring
rock and blues artists like Deep-
er and Calvin Owens, and Acid
Jazz. The latter, featuring
Mother Earth and James Taylor
Quartet, is to get a promotion
push with merchandising sup-
port, concerts and retail cam-
paigns. The series "The Best of

Acid Jazz" will fuel the label.

 SPAIN
Musicians, Fans Celebrate
Newspaper Anniversary
A capacity 14.000 crowd attend-
ed a special June 14 open-air
concert in Madrid's Las Ventas
bullring to celebrate the 20th
birthday of Spain's top -selling
newspaper El Pais. The artists
included singer/songwriters
Joan Manuel Serrat, Joaquin
Sabina and Ana Belen, flamenco
singers Enrique Morente and
Carmen Linares, as well as
Ketama, Loquillo, Mikel Erun-
tam and Andres Calamaro.
Medal for 'Macarena'
Spanish crossover act Los Del
Rio has been awarded a medal
by Spanish authors' society
SGAE for Spain's most interna-
tional song of the year-Macare-
na, following it up two days later
by topping the bill at the annual
Fiesta Dance 1996 Madrid.
Macarena has followed its huge
US and Latin American success-
es by topping the singles charts
in Germany, Belgium, Switzer-
land, Holland, Israel, Lebanon
and the Philippines. Other acts
at the Madrid dance fiesta,
organised by Cadena SER's
EHR net Los 40 Principales,
included Whigfield, Paco Pil and
Tony Aguilar.

 UNITED KINGDOM
Music Veterans Honoured
Marmaduke Hussey, George
Martin, Van Morrison and Har-
vey Goldsmith were among
those recognised in the Queen's
Birthday Honours List on June
15. Hussey, the former chair-
man of the board of governors of
the BBC, was made a life baron.
Martin, the chairman of Air Stu-
dios best known for his work as
the Beatles' producer, was
knighted with a CBE for "ser-
vices to the recording industry".
Singer/songwriter Morrison
received an OBE. Goldsmith,
chief executive of Allied Enter-
tainment Group, received a
CBE.
GWR, Golden Rose
Announce Results
The GWR Group and Golden
Rose Communications have
announced contrasting half year
results. The GWR Group
announced pre-tax profits of
£3.1 million (app. US$4.68 mil-
lion) on a turnover of £21.3 mil-
lion. Both profits and turnover
were up 50% on the same period
last year. Golden Rose Commu-
nications (GRC), meanwhile,
revealed a half -year loss of £1.3
million. This compares to a
deficit of Ell million in the
same period last year.

Rock Show Could Go As
France Inter Reshuffles
by Emmanuel Legrand

PAIUS - A new management
team is leading France Inter
towards a "cultural revolution".

Currently, the station's gen-
eralist schedule is decided by a
programme director, who is at
the mercy of on -air personali-
ties with total control over their

individual shows.
However, all this is to

change as management, includ-
ing Inter's newly -appointed pro-
gramme director Jacques San-
tamaria, put the finishing
touches to the new September
schedule.

According to insiders, Inter
is to take on a more news/talk

The Power Of Eternal

Eternal has been chosen by Walt Disney Records to sing the theme song
for its new multimillion animated film "The Hunchback Of Notre Dame".
The trio is the first British female group in the history of Walt Disney Pic-
tures to perform on a soundtrack. The UK act recently spent three days
recording the song Someday, which will be released on July 29, with pro-
ducer Simon Climie. The group is pictured above receiving platinum
awards for the album Power Of A Woman with (l -r): EMI's Tony Harlow,
First Avenue's Dennis Ingoldsby and Oliver Smallman, and EMI A&R
manager Julian Close.

BritPop's Blur Gets
Pubcasters' Backing
by Dermott Hayes

DUBLIN - A concert by BritPop
band Blur was the first to be
broadcast live throughout
Europe by the Euradio network
of national pubcasters.

The concert was scheduled
to be broadcast
from Dublin's
RDS venue on
June 22 in a
cost -shared co-

production
between 2FM
in Dublin and
BBC Radio 1. It
was to be
received via the Euradio Eutel-
sat network by several national
networks in Europe, including
SER in Spain, RAI 2 in Italy
and Germany's NDR network.

The broadcast marks a sig-
nificant step forward for
Europe's pubcasters and there
are further events on the way,
according to Eurorock manager
Ian Wilson, an executive pro-
ducer at 2FM.

It was Wilson who master-
minded the pan-European
broadcast of U2's new year's

Blur

eve concert from Dublin's Point
theatre on December 31 1989.
Last Autumn the Euradio net-
work took on the production
and distribution of the live
launch of Smashing Pumpkins'
album, Mellan Collie from
Chicago in a co -production with

Virgin radio.
"That was

broadcast by 28
pubcasters in
Europe," says
Wilson, "we're
now looking at
other projects
and we are

open to approach-
es for advance concerts and
album launches. We need to be
more proactive in this market,
originating, producing and dis-
tributing these type of pro-
grammes."

Wilson's appointment to the
two-year post of Eurorock man-
ager last September has
brought a shake up in ideas
within Euradio. Until now the
EBU has only used the satellite
resources available to it for
sports, news and classical radio
broadcasts.

approach. The 18:00-20:00 slot
will be redesigned to focus on
news and interviews, while the
20:00-22:00 slot will reportedly
be a "trend" show, covering all
aspects of French culture.

A story in the weekly maga-
zine Les Inrockuptibles reported
that the changes could threaten
the future of Bernard Lenoir's
daily rock show "L'Inrockupt-
ible". Lenoir suspects his show,
which draws some 150.000 lis-
teners each day, will not be on
the air in September. The show
is considered by record labels to
be an excellent vehicle for sharp
cutting -edge rock music.

Other press reports suggest
Jean-Louis Foulquier's daily
French music show "Pollen" will
also be dropped. Foulquier is
believed to have accepted a
weekly show, but turned down
a proposal to become adviser to
the general manager.

Marc Garcia, in charge of
music programming, suggests
the moves will bring about a
more coherent schedule,
increasing management control
of the content of the various
shows.

He says the changes are not
a great surprise. "When Santa-
maria arrived he said he want-
ed to get rid of the organisation-
al structure of scheduling.
That's what he's doing."

Ncowlma tMalabt

UNITED KINGDOM: Former
Jazz FM programme controller
Carole Straker has been
appointed programme director
at Radio Mercury/Crawley in
succession to John Brocks.
Meanwhile, a former Mercury
programme director, Martin
Campbell, has been appoint-
ed managing editor of Talk
Radio.
Phil Roberts has been pro-
moted from programme to
managing director of Red
Dragon Radio/Cardiff. At 27,
he becomes the UK's youngest
radio MD.
austereo mcm entertainment
europe has appointed Steve
Buckle to head its UK Sales
division. Buckle has held
senior sales positions with Vir-
gin Radio, Century Radio and
Capital Radio, among others.
FRANCE: French author
Jacques Demarny has been
elected president of perform-
ing rights society SACEM
replacing Joel Calvi. Jean -
Loup Tournier remains presi-
dent of the board.
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The single
UNTIL IT SLEEPS
over 500,000 copies sold

The European charts

Country Chart Position

Denmark
Finland
Sweden
Norway
Ireland
Holland
U.K.
Belgium
Italy
France
Hungary
Germany
Spain
Switzerland
Austria

1

1

1

2

3

5

5

6

7

10

13

15

16

22
23

The album
LOAD

over 1.3 million European sales
in week of release

The European charts

Country Chart Position

Germany
France
U.K.

tria
No way
Sw-den
Sw tzerland
De mark
Fin and
Portugal
Hungary
Holland
Belgium
Italy
Spain

A

1

1

1

1

1

1

1

1

1

1

2

2

2

Already Gold in Austria, Belgium, France, Finland, Germany, Italy,
Holland, Portugal, Spain, Sweden, Switzerland, Turkey and UK.

Already Platinum in Denmark.

Single "Until It Sleeps" number 21 on EHR chart and moving up fast!
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LET IT HAPPEN!
POPKOMM. is the most important trade fair for pop music
and entertainment. Here you can hear the latest music, see
the newest productions and experience the most up-to-date

trends. But there is more. Suddenly there are surprises - new
contacts, new people, undreamt- of opportunities which could
give your business that decisive kick. That's why over 12.000

participants are expected at POPKOMM.
And you should be one of them.

Don't miss it.

August 15 -18,1996
Congress Center East

Cologne Fair
MUSIK KOMM. GmbH
Rottscheidter Strasse 6
D-42329 Wuppertal  Germany
Telefon ++49 -202 - 27 83 10

Fax ++49-202- 78 91 61

E -Mail:
popkomm gmusikkomm.de
Internet:

Please note:
http://www.musilckomm.de/popkomm Pop Music and
Walk-up application is possible at the EntertainmentCongress Center East at a rate of DM 380.
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Yorkshire Radio
Sealed With Kiss
by Jonathan Heasman

LONDON - A contemporary
dance music application put
together by Faze FM, owners of
Manchester dance station Kiss
102, has won the Radio
Authority's hotly -con-
tested Yorkshire
regional licence.

Faze FM beat off 12
other challengers for
the licence, including
Capital Radio,
Chrysalis Radio and Guy Hornsby

CLT UK The new licence is the
biggest ever to be awarded out-
side of London, with a potential
audience of three million
adults.

Like Faze FM's Manchester
operation, the new Yorkshire
station will use the Kiss FM
name under licence from EMAP
Radio, which owns Kiss 100 FM
in London.

Faze FM chief executive Guy
Hornsby, who will oversee the
new Yorkshire station, identi-

fies the realism of his group's
business plan as the key reason
for winning the licence.

"Unlike some of the appli-
cants, who were predicting pie -
in -the -sky figures, we made a

sensible and rational
assessment of potential
audience and revenue,"
comments Hornsby,
who predicts that the
Yorkshire Kiss FM will
gain an 8% reach dur-
ing its first year of
broadcasting. After the

first year, he expects the reach
to settle at around 9%-the
same figure achieved by Kiss
102 in Manchester and Kiss
100 in London.

"If people talk about a can of
baked beans, they talk about
Heinz. If they talk about vacu-
um cleaners, they talk about
Hoover. And if they talk about
dance music, they talk about
Kiss. That's why we have been
able to attract advertisers like
Calvin Klein."

Smokie's 'World' Turns Platinum

During a recent visit to Norway, Smokie received a platinum award for
sales of over 50.000 copies of the album The World & Elsewhere. Pictured
(l -r) are: Smokie's vocalist Mike Craft, bass player Terry Utley, CMC
records director Benny Bach, Smokie's drummer Steve Pinnell, keyboardist
Martin Bullard producer Simon Humphrey and guitarist Alan Silson.

NRJ Beats P3 In
Sweden's Cities
by Keith Foster

SirocKiimm - The French -
owned radio network NRJ has
for the first time gained a larger
slice of the listening public in
Sweden's top cities than pub -
caster Sveriges Radio's youth
channel P3.

New audience figures from
researcher RUAB show the
EHR/AC format network has
opened up a gap of between 1.2-
2.8% over P3 in Malmo,
Gothenburg and Stockholm.

However, outside the city
areas P3 channel still scores a
large lead, with an overall 16.4-
10.4% advantage nationally.
But NRJ has targeted city audi-
ences since it began broadcast-
ing in 1993 and won't be wor-

ried too much by that figure.
What may concern the NRJ

leadership is the fall in the
share of older listeners. While
the station is now dominant in
the 9-19 age bracket-gaining
45.4% of this audience in the
Stockholm area-its audience is
halved in ages of 20 plus.

Otherwise the big winner in
the latest figures is the Stock-
holm modern rock station Ban-
dit 105.5 Rock. The station has
risen to fourth out of the capi-
tal's nine commercial stations.
The station's 0.9% audience rise
to 5.2% follows Bandit's contro-
versial decision to sack all its
English-speaking presenters
and switch to an entirely
Swedish -language presentation
(Music & Media, April 6).
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