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TF1, NRJ Support
Marketing Blitz

by Emmanuel Legrand

PARIS - Khadja Nin, a rela-
tively unknown artist from
Burundi, is the tak-
ing France by storm
due to a huge TV
and radio marketing
blitz.

Leading TV sta-
tion TF1 and FM net
NRJ have teamed up
with label Disques
Vogue, an imprint of
BMG, to launch a massive
marketing strategy to pro-

Khadja Nin

mote the artist. In 1994,
Nin's single Sambolero
Mayi Son, released through
Ariola, was well received by

the press but got
limited airplay
and sold badly.
Now the tables
have turned with
a relaunch of the
album under a
new name Sam -
bolero, with new
tracks added and

remixed.
continues on page 24
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Cardigans
Grow Up
STOCKHOLM - After the Cardi-
gans charmed the UK and
Japan successfully with their
previous album, Life, they set
out to record their third album
First Band On The Moon
(Stockholm Records). The result
is a mature mixture of ballads
and more diverse, alternative
tracks.

However, the first single
Lovefool is a happy pop tune in
the best Cardigans tradition. A
world wide priority for Poly -
Gram, the album's sales target
is set between 1.5-2 million
copies.

According to PolyGram
International VP marketing
continental Europe Monica
Marin, "With this simultaneous
release, the album and single
could have more impact than
the previous, scattered, re-
leases." See page 11
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MTV Starts Regional Playlists
by Christian Lorenz

LONDON - More exposure for
European talent and a closer
relation with the local label
community. That is what
MTV Europe is trying to
achieve with the introduction
of its regionalised playlists
last week. MTV Europe's
three programme regions
Northern, Central and South-
ern, now have the autonomy
to determine 50% of their
respective playlists.

Liaising with record labels
on a local as well as a pan-
European level allows more
flexibility to accommodate
international release sched-
ules. "Labels might find that
they plug us twice now,"
admits MTV Europe senior VP
talent & music programming
Harriet Brand. "But in the
long run they will benefit from
being able to work with MTV
in real time, closer to local
release dates."

The actual broadcasts will

MTV's Programme Regions
Region
Northern

Central

Southern

Headquarter
London

Hamburg

Milano

Distribution
UK, Scandinavia,
Benelux, France, Spain
GSA Region, Eastern
Europe, Russia, Greece
Italy

Note: MTV plans to integrate France and Spain into its Southern
Service once it gains 24 hour cable carriage in Italy.

Dutch Dig Human Table Soccer

Amsterdam based Gold/Oldies station Radio 10 Gold has started
a new summer craze with a life-size version of table soccer. Hol-
land's beaches provide the sunny stage for human volunteers to
take the place of those little plastic figures we know from the
original game.

continue to be made from
MTV's premises in London.
The separate programmes are
put together with the help of
four RCS Selector databases,
one each for the three regions
plus one for the overall net-
work. "The three programmes
have completely independent
broadcast schedules," says
MTV Europe network music
controller Peter Good. The
regions only fall back on cen-
tralised network programming
for the station's two daily live
shows Hangin' Out and Select
MTV. "For all other shows we
produce separate DJ links to
introduce regional clips,"
explains Good.

"Ultimately we plan to pro-
duce separate regional shows
with local presenters unique to
each region," reveals Good.
The lingua franca of all MTV
broadcasts remains English.
Good explains that "a stan-
dard programme language as

a pan-
European
element is
important
to our phi-
losophy."

Despite
strong
regional
programme
autonomy,
MTV con-
tinues to

operate as a pan-European
network. MTV Europe presi-
dent and business director
Peter Einstein rules out the
possibility of turning MTV
Europe into a franchise. "The
network concept is what
attracts advertisers and audi-
ence to MTV," says Einstein.

Harriet Brand

continues on page 24

THE CARDIGANS lovefool
New hit single out now! See inside for more details.

PolyGram STOCKHOLM RECORDS
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MTV Moves Mountains
Between
The Lines

by Machgiel Bakker

The problem in defining and addressing
pan European audiences continues to
plague the record business. Last week,
MTV Europe implemented its new pro-
gramming philosophy of operating dif-
ferent regional windows throughout the
region (see front-page story). This
means that at certain crucial moments
of the day Italian viewers will be watch-
ing different videos to their English
counterparts.

Apart from the commercial benefits
it can bring to MTV, the change also sig-
nals a radical switch in the station's out-
look on Europe. For the last decade,

MTV has been running centralised programming from its London
headquarters. In so doing, it was often criticised for not support-
ing enough mainland European talent. But although the station
seemed to be willing to accommodate more talent from the Conti-
nent, its good intentions were always impeded by, and let's not be
coy about this, the lack of true border breaker artists.

As the recent list of IFPI Platinum Europe awards clearly
demonstrated, the number of continental artists able to make sig-
nificant crossborder impact is still very low (12 to be precise).
Bearing these cold statistics in mind, one can see the difficulties
any music television station with pan European ambitions is
bound to encounter. Apart from the Anglo-American bastion,
there are only a handful of artists that can appeal to MTV's divid-
ed European audience. Programming too many domestic artists
can easily estrange the majority of its viewers. To bring in more
tailor-made programming for the different regions is therefore a
first step in solving part of this dilemma.

And there's another, less obvious, advantage. Unlike the US,
release schedules across Europe tend to be scattered, even for
established (Anglo-American) artists. While the UK is ready for
the third Lightning Seeds single the French are still struggling

account.
An issue still to be addressed is the seemingly arbitrary defini-

tions of the regions. I am not sure whether the Scandinavians like
to share their region with the Benelux and, worse, the British. It's
almost unfair for the Swedes or Danes to fight for an equal share
of the playlist with the Brits who have tons of artists with proven
crossborder appeal they can bring to the fore. I would welcome a
fourth region to the scheme, the North West, comprising the UK,
Ireland and the Benelux, with the Northern region being the
exclusive preserve of the Scandinavians.

Nevertheless, MTV's new structure brings it closer to the local
label community and that's a very good thing.
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Industry highlights this week

 UNITED KINGDOM  GERMANY
CLT Looks To Sell Country
CLT UK Radio has decided to
put London's country music
outlet Country 1035 AM up
for sale. The moves comes
only two weeks after the sta-
tion was rebranded as RTL
Country 1035 AM (with new
jingles and a new logo) to
draw attention to its CLT
parentage. A statement from
CLT says that in order to
focus its UK management
resources on its national com-
mercial radio interests (Talk
Radio and Atlantic 252), it is
prepared to "consider offers
for all or part of its interest in
Country 1035 AM."

Logic Founder Leaves
Logic co-founder and MD
Matthias Martinsohn has left
the company. Since July 1 the
BMG Ariola-owned dance
label has been under new
leadership. Former BMG Ario-
la head of domestic A&R
Andreas Weinek is responsible
for Logic's A&R and its pub-
lishing arm Songs Of Logic.
Hansa business director
Andreas Peter handles mar-
keting, distribution and
finance at Offenbach based
Logic. Weinek and Peter also
take over responsibility for
Logic's affiliates in London
and New York.

EMI Music Going Strong
This story was written by
Jeff Clark -Meads, Euro-
pean news editor at Bill-
board

LONDON - EMI Music is con-
tinuing to prosper ahead of its
imminent demerger, according
to the last set of financial fig-
ures released before the split.

Also faring well is the
rumour that continues to sug-
gest the company will be sold
off. In response, though, par-
ent Thorn EMI reiterates its
position that not only is it not
for sale, no potential buyers

have even been in touch.
Thorn EMI shareholders

will be asked to approve the
separation of the EMI music
arm from the Thorn company
at a meeting in London on
August 16. Subject to their
sanction, demerger will be
effective the following week.
The shareholders will consider
the issue in the light of figures
for the three months to June
30 showing sales up 4.7% and
operating profit up 17.4% in
local currency terms compared
with the same period last year.
Sales were the equivalent of

Herb Alpert Livens London Up

Having been nominated one of the North Sea Jazz Festival's high-
lights by festival organiser Theo Van Der Hoek, Herb Alpert con-
tinued his European tour at the Jazz Café in London. Pictured (1-
r): MCA Music Entertaiment International (MMEI) director of
marketing Max Mueller; MMEI VP finance Boyd Muir; Herb
Alpert; MMEI senior VP marketing and business affairs Tim
Bowen; J.Wave Tokyo programme director Takaaki Sakurai and
Almo Sounds international director Chris Bren.

IRG Buys Scot FM
by Jonathan Heasman tion) becomes law, subject to

the Radio Authority's new
"public interest" test being car-
ried out.

"The acquisition fits into
our strategy of buying under-
performing stations or busi-
nesses like Scot FM which
have yet to reach maturity,"
says IRG finance director Tony
Dewhurst. "There is no point
in buying fully mature busi-
nesses at over -inflated prices.
We feel that, with its present
format, Scot FM has the
potential to achieve a reach of
20-25%."

Grampian Television says
that it was not actively looking
for a buyer for Scot FM,
which-although still losing
money-had recently enjoyed
strong audience growth. "To
some extent we have mixed
feelings about the deal,"
admits a Grampian spokes-
man. "The station has been
doing very well and we weren't
going out looking to sell it. But
IRG came and made us an
offer that we thought was in
our shareholders' best inter-
ests to accept-we have made
a large profit on what we origi-
nally paid for the station."

GLASGOW - Central Scotland
"super station" Scot FM has
been sold by its owners
Grampian Television to the
Independent Radio Group
(IRG) for £5.25 million (app.
US$7.9 million).

The deal has raised eye-
brows in some quarters due to
Scot FM's significant increases
in listenership recently, and
because IRG has just spent
considerable sums of money on
relaunching 96.3 QFM (for-
merly Q96) in Glasgow as a
direct competitor to both Scot

11111
FM and Radio
Clyde.

-41/4
Following the

Scot FM pur-
4, chase, IRG has

had to dispose of
80% of QFM (via a

"loan note" mechanism)
because the current radio own-
ership restrictions prevent a
company from wholly owning
two FM services in the same
market. However, IRG say
they will regain full control of
QFM as soon as the current
Broadcasting Bill (which will
remove the "two FM's" restric-

SCOTIA

US$829.6 million and operat-
ing profit was US$63.9 mil-
lion.

A Thorn EMI statement
says that the results were
undermined by the impact of
exchange rate fluctuations.
The company cites the EMI
group's major sellers in the
period as George Michael's
Virgin Records debut Older,
Tina Turner's Wildest Dreams,
Everything But The Girl's
Walking Wounded, the Japan-
ese soundtrack Long Vacation
and the Olympic tribute
album, Voces Unidas.

All Thorn EMI's retailing
operations will be encom-
passed by a new company,
EMI Group, which will be cre-
ated should demerger go

ahead. Speculation that the
EMI Group will be bought
soon after it is separated from
Thorn has been rife since the
demerger plan was announced
last fall.

Minister
Empowers
CSA
by Marc Maes

BRUSSELS - Media minister for
southern Belgium, Laurette
Onkelinx, plans to review the
current frequency plan in the
French Belgian community
and give more power to the
radio council, CSA.

The new frequency plan is
expected in the autumn and is
to include three types of radio
stations in the French commu-
nity. According to Onkelinx's
office, the plan will restructure
the regional radio market and
take the broadcasts of Flemish
stations into consideration,
often troubled by interference
from French language stations
in border areas.

As a first step, the Minister
is expected to change the sta-
tus of the existing stations
and, as in Flanders, cut the
number down from the current
total of 250 in southern Bel-
gium.

In addtion, the CSA stands
to become empowered by
structural changes. Such
changes will result in the cre-
ation of three divisions: one
which will advise on audiovi-
sual matters, another to judge
the status of new radio and TV
stations and the obligations
for state owned RTBF. This
divisions will also act as a con-
trol body and as such will have
the power to withdraw
licences. A third division is to
be in charge of advertising
ethics.
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 ITALY
RAI Gets New Director General
Following the appointment of a
new board of governors last
week, Italian public service
broadcaster RAI now has a new
director general, nominated by
the board and RAI's majority
shareholder, state holding com-
pany IRI. The new DG, Franco
Iseppi has been programme
scheduling director at RAI since
1993. Meanwhile Enzo Sicilian°
has been confirmed as RAI's
new president.

 UNITED KINGDOM
PRS Director Resigns
PRS director of broadcasting,
Nicholas Lowe, has resigned to
start his own law firm in New
York. His first client is the PRS
itself, which has engaged Lowe
to continue working on the cur-
rent BSkyB Copyright Tribunal
reference. PRS chief executive
John Hutchinson said that the
Society will use Lowe's depar-
ture as an opportune time to
unite its UK income under one
directorship.
Virgin's FAB DAB
Virgin Radio has coined the
phrase "FAB DAB" as part of
the promotional campaign for
its DAB broadcasts, which are
part of a month long commer-
cial radio DAB trial in Birming-
ham organised by transmission
company NTL. Classic FM,
Chrysalis Radio and GWR are
also involved in the project. Vir-
gin Radio finance director Any
Monett says, 'Virgin is totally
committed to DAB as a way for-
ward for radio. However, while
there is a high awareness in the
media, we see the need to edu-
cate the public as to how DAB
will affect the way they will lis-
ten to radio in the future."

 DENMARK
Ministry Rejects Perform-
ing Rights Agreement
Denmark's Ministry of Culture
has rejected a performing
rights agreement that came
into effect from January 1,
1996. The agreement was made
between KODA, the organiza-
tion that administrates per-
forming rights and FAEM, the
council for broadcast media.
The ministry said the agree-
ment was not favorable to
smaller radio operators and
wants a ceiling on advertising
rate hikes with better assur-
ances for stations that broad-
cast fewer than 2.000 hours
annually. FAEM said that it
expects an adjustment to the
agreement will be finalized in
September.

Robbie Williams

 SPAIN
Spanish Influence at PopKomm
SGAE, the Spanish authors'
rights society has arranged a
"Spanish package" to play at all
main trade festivals such as Pop
Komm, Midem and New York's
New Music Seminar, and this
year's festival in Cologne will
have a Spanish -Cuban flavour.
Spanish 'world music' specialists
Radio Tarifa, Andalucian pop/
rock veteran Kiko Veneno, and
Catalan flamenco artist Mayte
Martin will perform at the The-
ater am Rudolfplatz, while
Cuba's Charanga Habanera and
Angelitos Negros will play at the
Musikfest am Ring.
Robbie Williams Stops Traffic
Hundreds of screaming fans
brought peak -hour traffic to a

halt on
Madrid's
main street,
Gran Via, on
July 17 when
former Take
That singer
Robbie

Williams visited the city centre
studios of Cadena SER's EBB
net Los 40 Principales to give an
interview to promote his first
solo record, Freedom (Chrysalis).

 HOLLAND
Local R&B Scores On The Box
The debut clip of Dutch lan-
guage R&B act Arnhems Gewijs
(Mercury) is among the Top 10
most requested videos of music
TV station The Box this week.
The Box reports generally high
interest in local productions in
Dutch. The video request chan-
nel also just introduced its first
rate card offering 50% rebates to
record companies and publish-
ers. The full rate for a 30-45 sec-
ond spot during prime time
between 2pm and 12pm is
Dfl. 750 (app. US$ 440).

 GERMANY
Westernhagen Strikes
Cinema Coup
IFPI Platinum Europe Award
winner Marius Mtiller-Western-
hagen is at the centre of a fea-
ture length documentary direct-
ed by Donn Alan Pennebaker
and his wife Chris Hegedus.
Pennebaker gained his reputa-
tion by following Bob Dylan's
first tour through Europe in
"Don't Look Back" and captur-
ing the tension at the Monterey
Pop for the screen. For the West-
ernhagen documentary Keine
Zeit (No Time) Pennebaker and
Hegedus followed the artist's
1995 tour. The film will be
released in Germany on Sep-
tember 12.

Rosana Arbelo Takes
Spain By Surprise
by Howell Llewellyn

MADRID - Rosana Arbelo, a com-
pletely unknown Spanish
singer -songwriter, has stormed
into the charts with her debut
album.

The album had virtually no
promotion, and Arbelo has a con-
cert history of just 16 concerts in
tiny bars in front of an average
of 60 people. Arbelo cites the
support of Spain's popular morn-
ing music radio presenter, full -
service Cadena 100's Jose Anto-
nio Abellan as an influential
factor.

"Abelian has been like a god-
father," she enthuses when talk-
ing about the near -platinum
sales of 97.000 units in a month
of Lunas Rotas (Broken Moons).

Only George Michael and the
new release of veteran Joaquin
Sabina has kept her from the
top spot. Abelian explains that
he heard of Rosana through the
grapevine, and asked for a copy
of a demo tape she had made.
He started playing them on his
programme one month before
the album launch. "I didn't tell
listeners who the singer was,
and I was soon getting calls from
listeners who were almost hys-
terical to know," he recalls.

Rival Cadena SER ACE/
oldies net M-80 also played
Rosana's songs before the album
came out. Director Javier Pons
says "MCA invited us to one of
her concerts where there were
30 people in the audience. Three
days later we were playing a

At The Jazz Fest With Radio West

The Hague -based Radio West broadcast live from a temporary studio at
the North Sea Jazz Festival earlier this month. Included in the broadcast
schedule were interviews with several artists and performances by Al Jar-
reau, Dianne Reeves, and the Tilmar Junius Trio, among others. Pictured
here is the Radio West team. Top (1-r): MD Jack Kroes, Hans de Waard
(Tilmar Junius Trio), technician Sjaak van der Berg. Middle (1-r): pro-
gramme director Nico Mokveld, reporter Sjaak Bral, Wim Kegel (Tilmar
Junius Trio), presenter Louis Hueber and Tilmar Junius. Bottom (1-r):
head technician Pieter van Baarle, technician Bas Martinius, producer/
presenter Conny Kraayeveld and reporter Hans Reijnhout.

Europe 1 Moves
Towards News/Talk
by Emmanuel Legrand

PARLS - The days of Europe 1 as
a full -service format may be
numbered as management pre-
pare to present a new schedule
which will transform the net
into the first news -talk radio sta-
tion in France.

Sources at Europe 1 say the
recently appointed director dele-
gate in charge of radio for the
group Europe 1 Communication
Martin Brisac has received con-
firmation from president
Jacques Lehn to make this radi-
cal change.
' To build up the new sched-
ule, Brisac will expand news
coverage and launch a series of

new shows which rely heavily on
interaction with the listeners.
Brisac says, "People are in need
of words. Europe 1 had started
to lose its identity when the gap
between the news and the rest of
the programmes widened."

Sources say that Claude
Brunet, hired a year ago as pro-
gramme director, had proposed
this option to Lehn who turned
it down, reluctant to make such
radical changes. But since then,
the ratings have fallen to such a
level that the station has had to
react. But observers feel that
this is the last chance for Europe
1 and the change in format is a
last attempt to resuscitate an
ailing leadership.

song on a morning programme,
and a week later it was on rota-
tion."

Rosana was discovered by fel-
low Canary Islander Teddy
Bautista, executive president of
the authors' rights society
SGAE. He told the trade audi-
ence at Arbelo's Madrid show-
case, "I played the demo tape to
almost every major record label
director, and they all rejected
her-except MCA managing
director Carlos Ituino."

Arbelo is by no means to
remain a Spanish phenomenon.
MCA International has plans to
release her album in the rest of
Europe. Director of international
marketing Kate Farmer is confi-
dent of a crossborder success, "I
presented her album at a meet-
ing of international marketing
directors and there was an
immense interest from Italy,
France, Belgium and Holland.
There will probably be a late
September release in those terri-
tories," she says.

BBC, GWR
Link Up In
Poland
by Jonathan Heasman

LONDON - A national news/talk
station for Poland is to be
launched by a consortium which
includes the BBC World Service
and the GWR Group.

Inforadio, which is expected
to start broadcasting early next
year, will broadcast to a poten-
tial audience of eight million in
Warsaw and other major Polish
cities. The start-up costs for the
station are expected to be
around £2.5 million.

The BBC World Service Pol-
ish section, based in London,
will provide news and current
affairs in co-operation with edi-
tors in Warsaw, providing what
the consortium says will be "a
unique mix of programming
with both an international and
Polish perspective."

GWR has a 33% share in the
Inforadio consortium which,
under Polish broadcasting law,
is the maximum possible for a
foreign shareholder. The BBC
has been granted an option on
10% of GWR's stake, which it
can exercise at any time during
the next five years. The consor-
tium also features a number of
Polish media companies includ-
ing the magazine publishing
group Respublica (29%), the
Stephan Batory Foundation
(16%) and Poland's leading polit-
ical weekly, Polityka.
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Gov't Boosts
Radio Power
by Charles Ferro

COPENHAGEN - The committee
for local radio and television of
the Danish Ministry of Cul-
ture has given permission to
180, around one-half of the
country's frequencies, to boost
their broadcasting power to
160 watts from the previous
ceiling of 30 watts.

Since around 50 frequen-
cies are not in use, 132 fre-
quencies will now be able to
increase their broadcasting
power. The committee handed
down its decision to local
authorities whose task it will
be to inform the individual
operators.

"It's a step in the right
direction," said Steen Soder-
green, vice chairman of the
commercial broadcasters asso-
ciation, KOMM. "The playing
field is still uneven, compared
to the state [pubcaster Dan -
marks Radio]. We're working
under impossible conditions,
but the decision can be inter-
preted as a signal that politi-
cians see we have a problem."

In practical terms, the
increase from 30 to 160 watts
only increases a broadcasting
radius from around five to
approximately seven kilome-
tres. "I've been broadcasting at
160 watts for some time," says
Sodergreen, who is also MD of
Radio Mojn, which jumped the
gun by increasing its power
earlier in the year.

"160 watts is not pennies
from heaven, but it is an
improvement." Mojn is in the
process of adding two frequen-
cies to its existing seven.

"Instead of nine frequen-
cies, I would much rather have
a single powerful one," Soder-
green says.

The decision to allow
increased power may raise
some minor technical prob-
lems. Frequencies within the
104-108 MHz range were ear-
marked for 160 -watt power,
according to a legislative out-
line from 1984, but agree-
ments must be made with for-
eign authorities to utilise
these frequencies.

Student Network
To Relaunch
by Jonathan Heasman

LONDON - A new consortium is
set to revive "The Network,"
the national student broad-
casting service which ceased
broadcasting three months
ago following its launch in
January.

The new service, which is
being set up in conjunction
with the student radio sta-

NETWORK
NATIONAL RAD,0 FOR STUDENTS

tions' umbrella body the Stu-
dent Radio Association (SRA),
is being backed by Retail
Broadcast Services (RBS) and
an as -yet unnamed company
which RBS managing director
Dean Miles says "has music
and media interests." It is
understood that some of the
personnel previously involved
in "The Network" will also be

involved in the new operation,
and that Manchester's Kiss
102 will continue to supply the
station with specialist dance
programming.

The concept of The Net-
work is to provide a satellite -
delivered sustaining service
during the night and at break-
fast -time for the UK's network
of campus radio services,
which mostly broadcast to col-
lege and university halls of
residences using inductive
loop AM transmission sys-
tems.

The original service was
taken by 36 student stations,
and was also available on
cable to households in London,
Birmingham and Yorkshire.
With a music policy encom-
passing dance, indie, jazz and
rock, The Network aimed to
expose new music and break
new acts.

It is thought that the re-
launched service, which is
expected to have a similar
music philosophy, will be on
the air by November, although
an earlier re -launch in time for
the start of the academic year
in October has not been ruled
out.

STIM Gets Tough
With Broadcasters
This story was written by Jeff
Clark -Meads, European news
editor at Billboard

STOCEHOLM - The get -tough
policy by Swedish authors' soci-
ety STIM against the country's
commercial TV and radio sta-
tions has survived an eleventh
hour legal challenge.

STIM told the stations last
month they would receive no
more licences to broadcast copy-

righted music after their final
interim agreement expired at
midnight July 12.

In response, the stations
TV3, TV4 and Channel 5 went
to the Stockholm district court
to ask for a ruling that STIM
must continue issuing interim
licences for the duration of the
broadcasters' dispute with the
society. However, in a decision
handed down in the afternoon
of July 12, the court decided

Thundering Hooves At Windsor

Thunder celebrated its fifth album The Thrill Of It All by sponsoring
a maiden fillies' stakes at the Royal Windsor Racecourse. All four
members of the rock act presented a trophy and a £1.000 purse to the
trainer of winning horse Dancing Drop. Coach -loads of media were
brought along to share the fun, with fine foods, unlimited Pimms and
£10 each betting stake provided to help get everyone in the mood. For-
merly recording for EMI, this is the rock act's first album for B.Lucky
Music/Castle Communications.

BMG-Ufa Bundles
Movie, TV Units
by Christian Lorenz

MUNICH - Music publisher
BMG-Ufa, a subsidiary of Ber-
telsmann, has brought together
its services for the movie and
TV industries.

The new department is
called Music For Pictures and
will co-ordinate all stages of
soundtrack production, from
first briefs with potential com-
posers over licensing issues, to
marketing the soundtrack on
CD.

"A commercially exploitable
soundtrack starts with a clear
definition of its target group,"
says Music For Pictures head
Tom Scherer. "Selection of
tracks, design and marketing
have to go hand in hand. That's
why we decided to co-ordinate
all these activities from within
one department."

Placing songs in a prominent

position during a film or TV fea-
ture offers major synergies for
artist promotion. Scherer sees
the attraction of a soundtrack
CD linked to creative use of the
film's theme song. "Playing the
theme only when the credits
come up is not sufficient,"
believes Scherer. To ensure
prominent song placement
Music For Pictures offers pro-
duction companies a share in
soundtrack CD sales.

Initially the department will
focus on clients in the German
TV and film industry. Recent
BMG-UFA projects include the
thriller Der Kalte Finger with a
score co -written by techno guru
Sven Vath. "The next logical
target groups are multimedia
applications and advertising
spots," reveals Scherer. "Ulti-
mately we aim to supply music
for all forms of visual communi-
cation."

that STIM was entitled to with-
hold new permits.

STIM managing director
Gunnar Petri says that, from
midnight on July 12, the sta-
tions have been paying at a rate
acceptable to the society. How-
ever, he warns that this might
not be the end of the story.
STIM's royalties dispute with
the broadcasters is now more
than five years old. The society
wants payments between 2%
and 3% of the channel's rev-
enues and the stations are
resisting this. Petri says the
society's decision to withdraw
the interim licences it had been
issuing was a result of its mem-
bers' frustration at the length of
the negotiation process.

He adds that while the roy-
alty level is now at an accept-
able level, no agreement has
been reached, and the stations
are working without a legal
framework. "They are broad-
casting at their own risk," he
states, "You can't just go into
another man's wood and start
cutting down his timber with-
out his agreement. The stations
are leaving themselves open to
prosecution and action for dam-
ages."

He says that while STIM is
closely monitoring the situa-
tion, the holiday season means
that it will be "some weeks
before we act". The society's
membership needs to be con-
sulted on which of the numer-
ous courses of action to take, he
states.

Billboard
Announces
Moves
NEW YORK - With the rapid
growth of the Billboard Music
Group, a number of key person-
nel in the New York headquar-
ters have been given significant
new responsibilities.

Chief among them is Joellen
Sommer who has been named
as business manager for the
Music Group. Sommer will
work with Ken Schlager, direc-
tor of strategic development for
the Music Group.

Also donning new stripes at
Billboard are Michele Jacange-
lo, who has been named publi-
cist/special events for the mar-
keting department; Gayle
Lashin who becomes promotion
coordinator; and Erica
Bengston who becomes adver-
tising coordinator.
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