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Are established artists
finding it harder at radio?

See pages 8/9

Elton's Diana tribute moves Europe
by Dominic Pride
International music editor, Billboard

LONDON - Elton John's rendition of
the re -written Candle In The Wind at
the funeral of Diana, Princess of
Wales has become the catalyst for a
number of music business fund-rais-
ing projects, including commemora-
tive albums and a planned concert to
be syndicated worldwide.

The Princess's funeral on September
6 achieved the U.K.'s highest ever
domestic TV audience for any event,
attracting a record 31 million viewers.
The ceremony was broadcast to an esti-

mated audience of close to one billion
viewers worldwide, exposing Elton
John's song to a global audience.

Candle In The Wind '97 was re -writ-
ten by John and Bernie Taupin in the
six days between the August 31 death of
Diana and her funeral. News coverage of
the event had drawn parallels between
the deaths of Marilyn Monroe and
Diana, as both were subject to intense
media scrutiny.

In France the single was released on
September 11. The rest of Europe
released the disc on September 13.
Retailers in the U.K. are already saying

continued on page 20

Industry urged to exploit Latin talent
by Emmanuel Legrand

MIAMI BEACH - As Latin America
emerges as one of the world's main
sources of repertoire, the international
music industry has been invited to "milk
the products" coming from the region.

The call was made by Manolo Diaz,
president of PolyGram International
Latin America, in his keynote address
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to the first Midem Latin America and
Caribbean Music Market, held in
Miami Beach between September 8-11.

Diaz admitted: "The image of this
region is far from being excellent but
the music industry is alive and well
and living there.

"Latin America has seen, in the
last years, the emergence and the con-
solidation of an important number of
young producers, musicians and
sound engineers who are
contributing to the infra-
structure improvement
of A&R production and
its quality," said Diaz.
"This is helping the
crossover of artists
within the region."

This situation is reflect-
ed, according to Diaz, in
the pan -American

continued on page 20
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Caribbeah Music Market

by Mike McGeever

LONDON - Radio stations across Europe
ignored possible copyright implications
when they lifted Elton John's new ver-
sion of Candle In The Wind from the var-
ious live TV and radio broadcasts of
Princess Diana's funeral, and immedi-
ately playlisted it on heavy rotation.

John Dash, programme director at
Manchester stations Key 103 and Pic-
cadilly 1152 in the U.K. recalls: "We
weren't sure of the implications [of
recording the broadcast for airing], but
there is no way we could not playlist it
right away. It was an emotional issue."

In Germany, Radio Schleswig-Hol-
stein Kiel's head of music, Stephan
Hampe says: 'We simply recorded Can-
dle In The Wind '97 from the television
and immediately started playing it."
Martin Schwebel, head of music at Radio
Regenbogen/Mannheim adds: "We have
been playing the live version since [the

funeral] on our hot
rotation four times a
day. It has received
numerous requests."

Hampe and
Schwebel predict the
single, because of the
emotional impact,
will be "the most suc-
cessful single of the
year" and 1997's
"mega -single."

The Paris -based
NM network is giv-
ing the song signifi-
cant airplay even
though it really
does not fit in the broadcaster's up -
tempo CHR format. "We'll play it
because of the emotion, even if it is
different from the [usual] NRJ colour,"
says vice president Max Guazzini.

The studio version of Candle In The
continued on page 20

The "changing of the guard" at London's Capital Radio took on a rather
unconventional form when Capital's outgoing chief executive Richard
Eyre and his replacement David Mansfield joined other Capital staff
members for their own "in house" gig at a London salsa bar. The
leather -clad Mansfield (third from right) gave Lou Reed a run for his
money with Walk On the Wild Side, while Eyre (far right) was at his
gospel -rocking best singing Filthy Rags.

I Know Where It's At

Number 4 UK debut single Video network priority on MTV Europe On rotation with Viva, IMF N Video Music Powering up the European airplay charts
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NEWS

Benelux radio ratings emphasise stability
Holland: Intomart ratings underline Radio l's sporting strength; Belgium: RadioScan confirms trends

by Robbert Tilli

AMSTERDAM - Following several
months in which the top spot in
Holland's official Intomart radio rat-
ings has alternated between commer-
cial station Sky Radio 100.7 FM and
public broadcaster Radio 3FM, the
market shares of both stations
dropped slightly during June/July.

Soft AC outlet Sky dropped from
14.2 percent in May/June to 13.8 per-
cent in June/July, while in the same
period public CHR station 3FM's audi-
ence share fell from 13.5 percent to
13.2 percent.

It appears that -after a period of
volatility -the Dutch radio market
has stabilised, with the main two com-

Top Dutch stations

petitors constantly scoring around 13-
14 in the bi-monthly Intomart figures.

Most stations only show small
changes in audience share in the latest
figures. The exceptions are the
local/regional broadcasters which have
increased their market -leading share
from 15.6 percent to 16.2 percent, and
public news/talk station Radio 1,

which is up 1.0 percent to 8.3 percent.
Historically, Radio 1 puts on audience

every summer thanks to live coverage of
the hugely popular Tour de France cycle
race, a factor acknowledged by Radio 1
station co-ordinator Karel van Hoof: "It's
indeed a yearly recurrent trend. Last
year, in fact, we benefited not only from
the Tour but also from the Olympic
Games in Atlanta."

Station (format) May/Jun '97 Jun/Jul '97
Local/regional radio (various) 15.5 16.2
Sky Radio 100.7 FM (soft AC) 14.2 13.8
Radio 3FM (CHR) 13.5 13.2
Radio Noordzee Nat'l (dom. music) 9.2 9.0
Radio 2 (AC/MOR) 8.8 8.9
Radio 10 Gold (gold) 9.1 8.8
Radio 1 (news/talk) 7.3 8.3
Radio 538 (CHR) 6.8 6.2
Hitradio Veronica (CHR) 2.9 3.1
Classic FM (classical) 1.5 1.6
Radio 4 (classical) 1.4 1,5
Radio 5 (ne vs/talk) 0.9 0.9
Love Radio (soft AC) 1.1 0.8
Kink FM (alt.rock) 0.7 0.6
JazzRadio (jazz) 0.3 0.3
(All figures refer to percentage share of audience) Source: Intomart

Lisa Stansfield performed a showcase at the annual meeting of BMG
GSA companies in Berlin. She is pictured with BMG Entertainment GSA
president Thomas Stein (left) and managing director Christoph Schmidt.

GSA region the key, says BMG's Gassner
by Christian Lorenz

BERLIN - Rudi Gassner, BMG
Entertainment International president
and CEO, stressed the GSA region's
importance as a source of repertoire at
the BMG Entertainment GSA compa-
nies' annual meeting in Berlin.

"[It] is the source of our most impor-
tant English language repertoire out-
side the U.S.," he told 600 employees at
the August 27-29 event. "It ranks even
before the U.K. in this respect."

BMG Entertainment GSA president
Thomas Stein said total revenues in the
region grew by 11 percent to DM 863
million ($477 million) in the financial
year ending June 30-20 percent of

BMG Entertainment International's
total revenues of $2.4 billion (Music &
Media, August 9).

'N Sync, No Mercy and La Bouche
were the company's most successful
English -language signings during the
past year. Key German language artists
were Tic Tac Toe and Wolfgang Petry.

Barbara Saring-vice-president,
special projects and licensing of BMG
International's recently launched Spec-
ial Marketing Europe division in
Munich -announced that the first co-
operative ventures had been agreed
with German fashion label Boss,
Grundig DVD and McLaren-Mercedes.
Details of these projects, however, were
not available at press time.

by Marc Maes

BRUSSELS - Latest ratings produced
by Belgian radio's new RadioScan sys-
tem confirm that the French-speaking
south is led by two commercial net-
works, while the Flemish-speaking
north is dominated by public broad-
caster BRTN.

Started in April last year, Radio -
Scan's survey -compiled by Dimarso
Gallup Belgium and Sobemap Mark-
eting -has been adopted by both VAR
(Vlaamse Audiovisuele Regie) and RMB
(Regie Media Belge) sales houses.

The system is based on data gath-
ered from telephone research conduct-
ed on a random sample of the public
(10,994 individuals), plus a listening

Top Belgian stations

panel with a 23 -day radio log, com-
pleted by 6, 212 individuals.

So far, the results of the RadioScan
survey are quite close to the diary -
only surveys conducted by IP's
Radiornetrie system. Both surveys
show the same ranking of stations,
although the figures differ because of
the different methodologies employed.

Both the RadioScan and Radio-
metrie figures clearly show that com-
mercial radio is continuing to gain
ground in the north of Belgium.
RadioScan shows the commercial sec-
tor now has a market share of 17.2
percent, a figure which insiders
expect to be boosted when the restric-
tions on networking in Flanders are
officially ended shortly.

Station (format) % share South (French)
North (Flemish) Radio Contact (CHR) 17.8
BRTN Radio 2 (AC) 37.1 Bel RTL (full -service) 15.7

BRTN Radio Donna (CHR) 23.3 RTBF Freq. Wallonie
BRTN Studio Brussel (iock) 10.1 (full -service) 10.4
BRTN Radio 1 (AOR/talk) 7.8 RTBF Radio 21 (rock) 8.4
Radio Contact (CHR) 5.2 Radio Nostalgie (gold) 7.2

Source: RadloScan

Oslo's Radio 1 threatens legal
action in frequency dispute
by Kai Roger Ottesen

OSLO - Radio Pluss, the Norwegian
commercial CHR station, has won gov-
ernment support in its plea to remain
on 102.0 FM, the Oslo frequency which
it currently shares with rival commer-
cial CHR broadcaster Radio 1 Oslo.

Norway's ministry of culture
has backed the station's appeal to
the local radio authority,
prompting legal moves from
Radio 1 Oslo.

Radio l's legal repre-
sentatives are currently
investigating the govern-
ment's apparent decision
to overrule its own local
radio authority on the matter.
'e have hired some legal advis-
ers to go through the ministry's
procedures in this case, to see if
we can find administrative
errors," says Radio 1 pro-
gramme director Lars Eikanger.
"Then we have to see if we need to file a
lawsuit against the ministry."

Berit Griebenow, a press spokes-
person at the ministry of culture, has no
further comment to make about the con-
flict. "We have listened to the view-
points of both stations, and have decid-
ed that Radio Pluss should stay on 102
FM," she says.

Last year, a coalition of 31 stations in
Oslo worked together to draw up a plan
whereby each frequency, although
shared by different broadcasting organ-
isations, would broadcast a consistent

FM102

programming format. This plan was
then officially approved by the country's
local radio authority, which is now
attempting to put it into practice.

Under the terms of the plan, Radio 1
is to be the only station in Oslo with a

frequency all to itself (other
broadcasters are being asked
to share frequencies). Radio 1

currently shares 102
FM with Radio
Pluss, Radio Nite
Rocket and Radio

OK, although it dom-
inates the frequency

with its 05:00-20:00 weekday
time -slot as well as some

weekend shows. Under the
terms of the plan, it is
proposed that Radio
Pluss should move to
101.1 FM to help clear
102 FM for the sole use
of Radio 1.
Radio Pluss was the

only station to file a complaint to the
local radio authority against the
agreed frequency plan, claiming that
the switch would cause it "a substan-
tial loss in advertising revenue
and listenership."

Radio 1 programme director Lars
Eikanger notes: "[Radio Pluss] sees
the benefit of going on air after us and
getting more listeners than they
would get on 101.1 [FM]. As a result of
this, the entire fragile house of cards
of moving the other stations will prob-
ably fall apart."
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Radio Eins returns to
`roots of good radio'

by Ed Meza

BERLIN-Radio Eins, Berlin's newest
public FM station, has launched with
some familiar radio personalities and
an eclectic format offering a playlist
of more than 20,000 titles.

The station-which debuted on
August 27-is the latest joint venture
between public broadcasters Ostdeut-
scher Rundfunk Brandenburg (ORB)
and Sender Freies Berlin (SFB),
whose partnership has already borne
fruit in the shape of CHR station ORB
Fritz and the all -news Info Radio.

Radio Eins is to be followed in
October by the launch of another joint
project, Radio Kultur (which will offer
a mix of classical, jazz and world
music) and an all -classical music sta-
tion, Radio 3, which is being set up in
conjunction with a third public broad-
caster, Norddeutscher Rundfunk
(NDR). Although the increasing num-
ber of joint projects between ORB and
SFB since German unification has led
to rumours of a merger of the two
broadcasters, officials at SFB say there
are "no current plans" in this respect.

With weekly programmes from the
likes of legendary alternative music
DJ John Peel-who is producing a
show in England exclusively for Radio
Eins-and Alan Bangs-who is host-
ing the Rolling Stone Radio Show-
Radio Eins is hoping to attract a
mature audience aged 25 -plus which
has varied interests. In addition to its
unusually wide music policy of "40
years of rock and pop," there also is a
night-time talk show, and comprehen-
sive news and sports coverage.

Although Radio Eins is playing
music from the last four decades,
Peter Radzuhn, the station's music
director, says its playlists are like
"inverted pyramids," with more '90s
music at the top and a small mix of

'50s tracks at the bottom. "Our format
definitely reflects the current music
scene, but still offers great stuff from
the past," he says. "We're not afraid to
play a song from Paul McCartney's
new album alongside something by
Sneaker Pimps, or Great Balls of Fire
followed by S.O.S. by Abba."

Some critics, however, are already
questioning the wisdom of such a
wide-ranging output. Frank Jung-
haenel, a media journalist for the
daily newspaper Berliner Zeitung,
has been none too impressed with
Radio Eins so far, describing it as "an
ill-defined compromise lacking
charm, character and, most impor-
tantly, a solid format. Instead of the
techno-pop heard on many Berlin sta-
tions, all Radio Eins is offering is
irrelevant rockers like Elvis Costello
and Steve Winwood with some cur-
rent Brit Pop for younger listeners."

Radio Eins managing director

Helmut

Lehnert

Helmut Lehnert, who previously
headed SFB's Radio 4 U in the former
West Berlin, and more recently ORB
Fritz, says Radio Eins is "simply
going back to the roots of good radio,"
and for him, that means variety.
Lehnert is proud of his presenter line-
up and says of Peel and Bangs:
"These are people who made a name
for themselves when it was still possi-
ble to be experimental on radio.
Under pressure from commercial
radio, stations have turned away
from these kinds of programmes. Now
it's time to bring them back."

Lehnert is hoping the full -service
format will win over listeners from
competing commercial radio stations
such as Berliner Rundfunk, R.S.2 and
RTL 104.6, which enjoy respective
audiences of 118,000, 154,000 and
162,000. The first official ratings for
Radio Eins will be available in six
months' time.

Green light for Spain's Radio Plan
by Howell Llewellyn

MADRID - Spain's Council of Ministers
has finally given the go-ahead for 350
new commercial radio licences on the
FM band-the largest expansion of
radio in the country since 1989.

All the major networks are expect-
ed to compete for as many of the new
frequencies as possible. The new
licences were formally offered for ten-
der in the week beginning September
8, after the Royal Decree authorising
the Technical Radio Plan was pub-
lished in an official state bulletin.

The government's approval of the
plan had originally been expected
before the summer, but the delay has

given the big radio networks-Cadena
SER (under its management title of
Union Radio), Cadena COPE, Onda
Cero Radio, Cadena Iberica, and
Radio Voz-extra time to prepare bids
for a maximum number of licences.

A government statement said that
the number of FM licences had dou-
bled over the past eight years, "pro-
ducing the phenomenon of network
concentration that may have caused
an imbalance in the coverage by the
big national networks...The new plan
intends to remedy this situation."

According to the statement, anoth-
er aim of the plan is to create a "terri-
torial balance" to correct the situation
where some Spanish regions have a

higher density of stations than others.
The new licences will be awarded by

Spain's 17 regional governments to the
commercial sector, as part of the cen-
tre -right national government's aim to
redress what it sees as the present
imbalance in favour of public radio.

The 350 licences will be distrib-
uted among the regions as follows:
Andalucia 26; Aragon 32; Asturias 11;
Balearic Islands 9; Canary Islands
46; Cantabria 10; Castilla -La Mancha
17; Castilla y Leon 52; Catalunya 22;
Ceuta 1; Extremadura 9; Galicia 46;
Madrid 25; Melilla 1; Murcia 12;
Navarre 8; Rioja 8; and Valencia 15.
The Basque Country did not request
any new licences.

Europe's 'youth'
stations aim to
build bridges
by Emmanuel Legrand

PARIS - Youth -oriented European
radio stations are set to explore ways of
sharing programming and resources at
a meeting in Paris later this month.

The two day meeting, on September
25-26, is at the invitation of French
public broadcaster Radio France and
Spain's largest commercial broadcaster
SER. The event is being held under the
aegis of the European Broadcasting
Union (EBU).

Executives from the following
youth -orientated stations are expect-
ed to attend the meeting: YLE Radio
Maffia (Finland); SER Los 40
Principales (Spain); RDP Antenne 3
(Portugal); Polskie Radio (Poland);
BBC Radio 1 (U.K.); Le Mouv'
(France); RTBF Radio 21 (Belgium);
RSR Couleur 3 (Switzerland); WDR
Eins Live (Germany), SWF3
(Germany) and RTE 2FM (Ireland).
All but Los 40 Principales are pub-
licly -owned stations.

Marc Garcia, director of music for
Radio France's France Inter and Le
Mouv', says the EBU has a "dusty
image for most of these stations,"
and that the facilities provided by
the EBU "have not been fully exploit-
ed," mostly because stations don't
know how to use them.

Adds Garcia: "We started to have
regular meetings under the Eurorock
banner within the EBU, and we dis-
covered that we had much in com-
mon. We realised that we had at the
tips of our fingers a network of sta-
tions with an incredible potential,
but that has not been activated."

Garcia says the plans are to inten-
sify exchanges between the stations.
"We could share concerts, set up joint
projects, create events allowing, for
example, stations to broadcast live
from raves from Liverpool, Berlin
and Ibiza simultaneously. The poten-
tial is enormous."
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news bites
INTERNATIONAL
New show aims to rock Europe
A new syndicated rock show-the
Rock Radio Network-takes to the
airwaves on September 26. The two-
hour show will broadcast six nights a
week between 00:00-02:00 by satel-
lite on the CMR channel, and is
available free of charge to stations
across Europe who may wish to use it
as an overnight sustaining service.
The programme has been instigated
by rock fan Andy King, managing
editor of U.K trade publication The
Tip Sheet, and former BBC Radio 1
rock show producer Tony Wilson.
According to a statement, the pro-
gramme "will support new music and
promote tours and live events. This is
something rock fans have been cry-
ing out for-there is nothing compa-
rable anywhere in the U.K. or
Europe at the moment."

FRANCE
Boyon says no to change
Despite falling audience ratings for
France Inter, Radio France's flag-
ship full service station, corpora-
tion president Michel Boyon is
maintaining its key presenter line
up. All the main presenters who
were part of Inter's schedule during
the past season have been re-signed
for the new season, although some
will be hosting different pro-
grammes. Overall, only minor
changes were made in the schedule
(which took effect on September 1),
mainly affecting the news pro-
grammes and afternoon shows.
Boyon defended the status quo:
"Why should we change from a
colour and a content that is appreci-
ated by our demanding listeners?"
Boyon also claimed during a press
conference that France Inter offers
the "most diversified programming
of all the full -service stations."

'90s nostalgia debuts
n 'interactive' MTV

by Thessa Mooij and Jonathan
Heasman

LONDON - MTV Europe is aiming to
get closer to its audience with the
launch of a new interactive pro-
gramme-So '90s-and a new perma-
nent web site which also puts the
emphasis on audience participation.

The So '90s concept invites
requests from viewers for their
favourite '90s videos and asks them
to share their memories of the past
decade. The programme idea is being
used and adapted by all of MTV
Europe's regions-northern, central,
southern and U.K.

The MTV northern edition of So
'90s is being hosted by the channel's
latest VJ signing, Katja Schuurman.
Schuurman is a Dutch soap actress
and singer, whose pop career took off
last year when she had a number one
hit (Alles Of Niets) in Holland as a
member of the girl group Linda, Roos
and Jessica.

MTV Europe head of programming
and production Eric Kearley explains:
"So '90s is a personality -driven show.
Katja's personality will be strong enough
to appeal to 24 different countries. We
found her during our search for presen-
ters from the northern countries."

Kearly says MTV Europe is not
aiming at a specific demographic with
So '90s, which, according to an MTV
press release, will feature "current
stars, perennial favourites and the
most obscure one -hit wonders."

Meanwhile, MTV's new permanent
web site debuted on the Internet on
September 1, featuring a number of

interactive features. "The pur-
pose of the site is to create a
sympathetic MTV Europe
environment on the web
where young people can meet
to share their enthusiasm for
popular music and culture,"
explains Marinella Soldi, vice
president, strategy and plan-
ning, MTV Networks Europe.
"We see it as an on-line club
where MTV viewers can come
and get to know each other
and react and interact directly
with MTV's shows and stars."

A high degree of interactiv-
ity has been built into the
site, including a music mixer
and sound archive which
allows participants to mix
music samples, add their
own samples into the
archive and save their
compositions.

In addition, the web
site constantly uses infor-
mation that it learns
about the site's visitors.

Using behaviour patterns and reg-
istration details, it develops "intelli-
gent recommendations," which can
then point visitors to relevant artist
and music choices and put them in
touch with fellow surfers who share
their tastes, interests and music pref-
erences. This is done via the MTV
mailboxes and chat rooms contained
in the COMMunity area of the site.
 MTV has received another setback
in its plans to achieve national cover-
age in the Netherlands via the coun-
try's cable TV networks, writes

Robbert Tilli. Follow -

MUSIC TELEVISION*
ing previous problems
for MTV in Hilver-

sum, The Hague's cable system is now
refusing to take the music channel.
The Commissariat of the Media ruled
on August 29 that local cable operator
Casema/TeleCai was "fully entitled"
to admit only one pop music TV outlet
(The Music Factory) onto The Hague's
cable system.

Casema/TeleCai says its decision
to exclude MTV in favour of The
Music Factory was based on a popu-
larity survey in the local area in
which The Music Factory appeared to
be more popular than MTV.

Flemish artist Bart Herman has just signed a long-term distribution
deal with Universal Music in Belgium. After several successful
albums, Herman-who is signed to Private Life Music-will release a
personal, Flemish -language selection of songs by Jean -Jacques
Goldman in November. Pictured (l -r) are: Universal Music financial
director Gunther Volkaert; Private Life Music managing director
Olivier Verhaeghe; Universal Music managing director, Benelux, Kees
Van Weijen; Bart Herman; and Universal Belgium general manager
An Hajdu.

Radio Authority chooses
soft rock format for Solent
by Mike McGeever

LONDON - A soft rock service is the lat-
est winner of a U.K. regional commer-
cial radio licence, in the Solent area of
southern England.

The eight -year FM licence was
awarded by the Radio Authority to
Solent Regional Radio (SRR), a group
of established radio players and local
business concerns. Significant share-
holders include The Radio Partnership
(24 percent) and CHR station Lincs
FM/Lincoln (13 percent). SRR was cho-
sen from a field of 13 applicants.

The station, when it launches in
about eight months time, will have a
potential audience of nearly 1.35 mil-
lion adults aged 15 -plus. Coverage
includes most of south Hampshire, east
Dorset, the south west corner of West
Sussex and the Isle of Wight.

Targeting the 25-54 year -old age

group, the yet -to -be -named station will
have a soft rock format with a 35 per-
cent speech ratio, and will blend
album, classic and contemporary
tracks. Its core artist roster will include
Phil Collins, Sting, The Coors, Jan
Arden, Bruce Hornsby, Robert Cray
and softer Rolling Stones tracks. The
station will also have programmes fea-
turing new music from the U.S., as well
as a U.K. album show, according to
SRR's application document.

A priority of SRR is the company's
web site, which was established dur-
ing the licence application process.
"One of our earliest tasks is to update
the web site, so that we can offer a
range of information about plans for
the station as it starts to take shape,
as well as offering easy and rapid
access to those directly involved in
that development," says SRR's applica-
tion director Steve Harris.
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