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Inside M&M this week

THE NEW CANADIAN CLUB
The wave of emerging
acts hitting Europe's

41.,A11-le, shores from Canada
1 Iltt in recent times seems

to have been largely
comprised of female artists. Now, it
appears those artists were only the
ripples from a swell of new Canadi-
an talent of both sexes-and the
domestic music industry is well
aware of their potential in Europe.
M&M rounds them up in a special
feature. Pages 10.18

CASH FROM KAOS
Last year, the future looked uncer-
tain for British boy band Ultimate
Kaos, in the wake of parting com-
pany with their label, Polydor. But
solid radio support in France has
helped the act to a new level of
popularity. Page 8

NEW IFPI HEAD CONFIRMED
Jay Berman, former head of U.S.
labels' body RIAA is to become the
new chairman/chief executive of
the International Federation of the
Phonographic Industry. Page 32

A triumphant Dana Internatilnal in Birmingham with SI/Mick
and Yoav Ginai (right), composer and lyricist ot-Diti

vision Diva
by Fred Bronson
Chart Beat editor, Billboard

BIRMINGHAM - Sony Music has signed
the 1998 Eurovision Song Contest win-
ner, Israel's Dana International, for the
world excluding Scandinavia, the
Benelux countries and eastern Europe.

Dutch indie CNR Music signed the
rights for the other territories in the
days leading up to the May 9 contest in
the U.K's "second city." An English -lan-
guage version of the winning song Diva
is being rush -released onto the U.K.
market, where it will appear on Sony's
Dance Pool imprint.
The deal includes a
second single in Sep-
tember and an album
to follow in October,
according to the
artist's attorney,
Yochay Chay.

While CNR is also
rush -releasing Diva
continued on page 32

Sala
5

by Marc Maes

BRF: border breakers

BRUSSELS - Belgium's
German -language public
broadcaster BRF is teaming
up with the Saarland -based
German commercial AC station
Radio Salii to create a major new
cross -border radio service.

The public -private partnership-
unique in Belgian broadcasting histo-
ry-currently goes under the working
name of Radio 3000. The new station
plans to begin broadcasting on October
1 to a potential German-speaking
audience of 1.1 million on the German -
Belgian border.

Radio 3000 will offer a round-the-
clock music -oriented format on the

100.5 FM frequency, aimed at 25-49
year olds, emphasising news and infor-
mation for the so-called "Euregio" tri-
angle between the Belgian -Dutch -Ger-
man borders. The precise music format

is not known at this stage,
although it is expected to
be a mainstream mix of

CHR and AC.
"We've been planning this project

for a long time," explains BRF manag-
ing director Hans Engels, "and I do
believe that there's room for a well -
structured commercial station with a
cross -border mission. We want to
inform people about the news and
events which happen in this region."

Engels says that Radio 3000, which
continued on page 32

Europe takes
to the Streets
by Paul Sexton

LONDON - You could
almost call it
Hootie Syndrome.

The problem of
how to break an
American rock
giant in Europe
dogged Atlantic
Records with Hootie
& The Blowfish. Now BMG/RCA is pri-
oritising the task of making a European
name for the Dave Matthews Band.

continued on page 32
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CAN'T LET HER GO
REMIXED BY TIMBALANIL DJ CUTEE B, BOOYA & TUFF JAM

TAKEN FROM THE MULTI PLATINUM ALBUM 'EVOLUTION'
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Swedish rebels set for flotation
by Keith Foster

STOCKHOLM - The MNW Records
Group, famous for the anti-establish-
ment acts which formed the backbone
of its early roster, is to make its debut
on the Stockholm stock exchange at
the end of this month.

The company, which had a turnover
of SKr178 million ($22.6 million) in
1997, is one of Sweden's few successful
independent record companies, with a
6.5 percent share of the domestic mar-
ket. The share issue is expected to
raise approximately SKr28 million
($3.68m), which will be used to invest
in new artists and to acquire small
Nordic labels and undertake other
international ventures.

The idea of a medium-sized record
company in Sweden moving onto the
stock market is unusual in itself, but
eyebrows have also been raised

because of MNW's image. The
label built its reputation in the
'70s through signing a succes-
sion of "anti -capital-
ist" progressive rock
and punk bands.
Ironically, the hard-
est -hitting of those
groups, punk act
Ebba Gran, have just released a retro-
spective live album to mark their 20th
anniversary, although they have long
since split up.

MNW managing director Jonas
Sjostrom says the move is not a rever-
sal of the company's principles, but
rather an extension of them. "We're
still outsiders and underdogs, but we
want to remain independent, and to
do that we need to be financially
strong," he explains.

"Being a publicly quoted company
also means we're seen as a more reli-

RECORDS

able operation for potential
investors," adds Sjostrom, who
underlines that most of the 750,000

shares are expected to be
taken up by artists and
key company employees.
"What's the difference

GROUP between going to a bank
and asking for 10 million

and going to the stock market?" he
asks. "None as I see it."

The MNW Records Group incorpo-
rates more than a dozen labels, from
the folky Xource to indie-pop SOAP,
plus distribution, recording studios
and publishing activities. It has also
built up a number of operations in the
other Nordic countries and is part of a
joint venture in China which has
released some 30 albums to date and
is about to release a major interna-
tional artist in China for the first time
with Depeche Mode's Ultra album.

Record turnout for 10th WMA
by Mark Dezzani

MONACO - The World Music Awards
celebrated its 10th anniversary this
year with a record turnout of artists
and music industry professionals at
the Monaco Sporting Club on May 6.

The principal recipients of this
year's awards, which salute global
best-sellers and the best-selling
artists from each major music market
or region in the past calender year,
were Mariah Carey, Puff Daddy,
Spice Girls, Leann Rimes and Andrea
Bocelli, who each picked up
two accolades.

Carey won the award for World's
Best Selling R&B Artist and a special
"Legend" award as the World's Best
Selling Artist of the '90s; Puff Daddy
received accolades as World's Best
Selling New Artist and Rap Artist;
the Spice Girls won World's Best
Selling Pop Group and British
Recording Group; Rimes picked up
World's Best Selling American Artist
and World's Best Selling Country
Artist awards, whilst Bocelli was

recognised as the World's
Best Selling Classical
Artist and World's Best
Italian Artist.

The World Music
Awards are organised by
the event's founders,
Monaco -based Marcor
International. Ticket
sales for the event are
donated to Monaco's Aide
& Presence charity, which
benefits underprivileged
children and adults in the
third world.

Executive producer
Melissa Corken says the
TV show has grown con-
siderably since its debut a
decade ago. "We started
with 20 countries in
Europe and we now reach
130 countries and over

Pictured at this year's World Music Awards (I -
r): Jochen Leuschner (MD, Sony Music
Germany & SVP, GSA); Paul -Rene Albertini
(president & MD, Sony Music France); Paul
Russell (president, Sony Music Europe);
Mariah Carey; Melissa Corken (executive pro-
ducer, World Music Awards); and Paul Burger
(chairman and CEO, Sony Music U.K.)

500 million viewers," she reports.
Corken adds that the show's suc-

cess this year was in large part due to
"massive record company support."
Jonathan Morrish VP of communica-

tions for Sony Music Europe, com-
ments: "It is appealing for the artists
as it is not an academy or panel vot-
ing the winners, but the record buy-
ing public through their purchases."

Sixth state-wide network for WDR?
by Ed Meza

BERLIN - Commercial radio stations
in the state of North Rhine-Westphalia
are criticising plans by public broad-
caster Westdeutscher Rundfunk (WDR)
to provide ethnic minority program-
ming, fearing it will lead to the creation
of a sixth state-wide WDR outlet.

From September, WDR is planning
to launch 12 hours a day of foreign -lan-
guage (mainly Turkish) programming
on WDR 2's 103.3 FM frequency in the
Essen region. Broadcast from 18.00-
06.00 each day, the programmes will
target the two Million immigrants liv-
ing in North Rhine-Westphalia.

WDR director Fritz Pleitgen says

the broadcaster would ideal-
ly like to see the new pro-
gramming on the air 24
hours a day, which would mean creat-
ing a sixth WDR radio network.

WDR2 is currently an AC station,
and Pleitgen admits that putting ethnic
minority programming on WDR2 in
Essen is not an ideal solution for that
station's current listeners. With a sixth
state-wide station devoted to ethnic
minority programming, WDR 2 would
be free to resume its usual program-
ming in the Essen region.

But any move by WDR to further
expand its already dominant role in
the state would deny local commercial
broadcasters the chance of growing the

WDR radio market, according to
the NRW Association of
Newspaper Publishers,

whose members own several of the 46
commercial radio stations in North
Rhine-Westphalia. The Association's
managing director, Udo Becker, called
on the public broadcaster to stop
"hoarding" the state's frequencies.

Commercial radio companies in
North Rhine-Westphalia have been
calling for some time for the creation
of a state-wide youth -oriented broad-
caster to compete with the successful
public CHR station WDR Eins Live.
AC -formatted Radio NRW is currently
the only state-wide commercial broad-
caster in North Rhine-Westphalia.
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BBC dominates Sony Awards (again)
by Mike McGeever

LONDON - Once again, the U.K.'s
annual Sony Radio Awards could
almost have been retitled the "BBC
Radio Awards."

A steady stream of the public
broadcaster's presenters, producers
and executives made their way to the
winners' podium at the Grovsenor
House Hotel in London on May 7, as
the BBC won 24 of the 29 gold
awards, plus three special awards.

BBC recipients included Radio 1
lunchtime presenter Jo Whiley, who
won the DJ Award, Radio 2 presenter
John Dunn, who collected the
Drivetime Award for Music, and
news/talk station Radio Five Live,
which scooped six golds, including
that for National Station Of The Year.

Champagne corks were popped,
however, at a few commercial broad-
casters' tables as the industry won a
handful of the more prestigious
awards. A thunderous ovation greeted
Steve Jackson, presenter at dance sta-
tion Kiss 100 FM/London, winner of
the coveted Best Breakfast Show
Award, pipping Virgin Radio's Chris
Evans and BBC Radio 2's Terry Wogan.

Jackson thanked Evans for putting
radio back "on the front pages" by his

Kiss 100 FM's Steve Jackson
receives his Sony Award for Best
Breakfast Show

acquisition of Virgin Radio and a high
profile battle for breakfast -time listen-
ers. During his Virgin Radio show the

next day, Evans applauded Jackson's
on -air talent and even suggested that
his listeners tune into his rival at Kiss
"for a listen."

Evans himself was presented with
the 1998 Sony Radio Gold Award for
his contribution to British Radio dur-
ing the past year. The award's cita-
tion said it acknowledged "someone
who has significantly heightened the
profile of the radio industry."

Accepting the award, an emotional
Evans said he recently told a televi-
sion seminar that the "future of tele-
vision is radio." He went on: "Radio
and the printed word are the most
powerful mediums."

Anna Raeburn, presenter on nation-
al commercial station Talk Radio won
the Sony award Talk or News
Broadcaster of the Year. She was sub-
jected to jeers from some BBC tables
when she commented: "The BBC would
never have allowed me to do what [com-
mercial] radio has allowed me to do for
the past 24 years."

Commercial CHR station Moray
Firth Radio/Inverness won the local
station of the year accolade for the
third year running, while
Birmingham -based BBC Radio WM
(news/talk) scooped the award for best
regional station.

Early results from SACEM/SDRM
by Remi Bouton

PARIS - French authors' body
SACEM/SDRM is to publish its 1997
annual figures six weeks early.

SACEM/SDRM says it is aiming for
greater "transparency" in its working;
president Jean -Loup Tournier says he
hopes the move will offset some of the
criticism the society received in 1997.
Lat year, the French Ministry of
Culture recommended that the finan-

cial control of
collecting soci-
eties needed to
be improved.

Tournier
characterises
SACEM
/SDRM's figures
for 1997 as "not
very brilliant."
The two halves
of the society
(SACEM is the
performing
SDRM collects

tin -Loup

ournier

rights body, while
mechanical royalties) saw revenues
increase by just 0.4 percent to Ffr3.3
billion ($550 million).

Performing rights income from
broadcasters was up 4.5 percent at
Ffrl billion. Within that figure,
income from radio was up 14.6 per-
cent at Ffr190 million-royalties from
public broadcasters rose 8.9 percent to
Ffr90 million, while income from com-
mercial stations increased by 20.3
percent to Ffi400 million.

According to SACEM deputy man-
aging director Thierry Desurmont,

the large increase in revenues from
the commercial radio sector was part-
ly due to "the excellent results of the
NRJ group."

In contrast, income from mechani-
cal royalties fell 4.3 percent to Ffr600
million, and revenues from France's
home copying levy fell 10.3 percent to

Ffr130 million following a slow -down
in the video and audio tape market.

Collections from abroad in both
the performance and mechanical sec-
tors were also down, by 6.7 percent to
Ffr552 million. SACEM/SDRM's
overall collecting expenses increased
by 1.1 percent to Ffr872.5 million.

internet in -site Disco Fever
http://izan.simplenet.com/70 htm

Get out your
satin flares and

I platform shoes
and prepare to
explore Disco
Fever. This site
is a participato-
ry shrine creat-
ed by Andrea
Izzotti of
Genoa, Italy in

t homage to the
music punks
loved to hate.
The star of the

I resources avail-
able here is a
"Top 122" disco
chart complete
with album art-
work, sound clips, brief release information and key chart statistics. There
are also lyrics, MIDI files and, for those who wish to delve even further,
links to pages deyoted to the individual artists. Visit and vote for your own
favourites, communicate with other disco fans or merely marvel at Andrea's
obsessional dedication. Chris Marlowe
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Open mike
Erich Krapfenbacher
Managing director, EMI Austria
After years of legal
wrangling, over a dozen
new commercial radio
stations in Austria took to
the air on April 1. Here,
M&M speaks to the EMI
Austria MD about how
local labels have per-
ceived this major change in
the broadcasting landscape.

Q: What kind of opportunities are
the new stations providing for the
record industry in Austria?
A: So far, they are not providing very
many opportunities. Nothing has
changed very much with the excep-
tion that we have more work to do,
because we have more people to talk
to, more people to service with our
new records, and more people to con-
vince that our records are right for
their programming.

What we have now is a situation
where instead of one national radio
station [public CHR broadcaster 03]-
which in the past two years has
behaved like a commercial station-
we now have a lot of small carbon
copies of this one big national station.
There's not much room for local prod-
uct, which is very sad for us.

Q: Some stations would argue there
just isn't enough high -quality local
music being produced...
A: I would simply say that's not true.
They just have to listen more careful-
ly to some of the stuff that's around.
Some releases don't measure up to
international standards, but that's
mostly material that's released on
self -distributed labels by the artists
themselves.The overall output of the
major companies and some smaller
independents is of very good quality;
it stands every comparison to inter-
national product. And there's also a
lot of mediocre international product
flying around.

Q: So, how much emphasis does
EMI Austria place on local talent?
A: A lot. We've rebuilt the artist roster
during the last three or four years,
and now we're at to the point where
we're handling over a dozen local
artists, which in my opinion is
enough, because otherwise we couldn't
guarantee each artist getting the
treatment they deserve.

Q: Do you agree with those who pre-
dict that the Austrian radio market
will diversify with time?
A: It has to become more segmented,
because at the moment every station is
playing identical songs. They won't find
the audience they all need to get the
advertising revenue. On the other
hand, Austria is a small market. I think
this could prove dangerous for stations
which try to experiment a little more.
Segmentation is OK in a large market,
but you can't really begin to do niche
programming if you're in a market
like Austria. Interview by Susan L. Schuhmayer
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SBS in Radio City expansion
by Keith Foster

STOCKHOLM - Luxembourg-

based Scandinavian Broadcast-
ing System SA has increased its
investment in the Radio City
stations in Sweden's second and
third -largest cities, Gothen-
burg and Malmo.

SBS now has a controlling
interest in the two hot AC
stations, which were previ-
ously owned by a conglomer-
ate of Swedish media compa-
nies. Taking what SBS
describes as a further "sub-
stantial economic interest"-
for an undiscloded sum-in the
stations gives it greater man-
agement control of the sta-
tions, and brings them into line
with its Stockholm operation of
the same name.

However, Jonas von Heden-
berg, managing director of the
Swedish operation of SBS, says
the three cities will remain
largely independent. "Although

we have the same name, logo
etc. across the country, we like
to see our stations as largely
seperate entities. Hardly any
programmes are networked."

The musical format,
although basically Hot AC, also

the 20-34 age group at 11.9 per-
cent in Stockholm, 17.5 percent
in Gothenburg and 21.1 percent
in Malmo. The stations attract-
ed some 30 percent of radio rev-
enues in each of the markets.
SBS also has broadcast interests

in Norway, Denmark,
Belgium, the Nether-
lands, Hungary, Finland,
Slovenia and Italy.

Jonas von Hedenberg
is also Chairman of the

Radio Broadcasters Association,
and says he sees the SBS move
as proof of the maturity of the
Swedish commercial market.

"I think that all the major
operators are quite satisfied at
the moment," he notes. "After
five years of struggle for the
industry in Sweden, I expect to
see commercial radio breaking
even for the first time in 1998.
Sweden is a good market with a
positive legislative framework,
and I'm sure we'll see more for-
eign investment coming in."

-,frIORD/L7 CITY'
srorxmocor DOTEIORO Ill/tL470

retains its regional variations.
"In Stockholm and Gothen-
burg, the music is more strong-
ly influenced by hits and the
dance scene," says von Heden-
berg. "In Malmo the accent is
more on '90s rock, with local
bands like Wilmer X getting
strong airplay."

The SBS Radio City opera-
tions aim target a 20-39 year -old
audience. The latest audience
research figures released by
Swedish bureau RUAB show
Radio City's audience share in

Interactive release for PolyGram
by Marc Maes

BRUSSELS - PolyGram Bel-
gium has teamed with Flemish
commercial TV channel Kanaal
2 to launch a new "interactive"
compilation album-via what
amounted to a 15 hour televi-
sion commercial.

The content of the new dou-
ble CD compilation, Fun de
Siecle, was decided by the
number of votes cast by view-
ers for individual tracks
highlighted on a 75 -
minute music show, fea-
turing Polygram reper-
toire from the '80s. The
Brussels -based cable/
satellite channel began
broadcasting the show at
00.30 on April 13 and
looped it until 16.00.

The project is a partner-
ship between Polygram,
Kanaal 2 (owned by Flemish
commercial broadcaster VTM)
and events producer Twice
Entertainment. "We showed
clips from bands like INXS, Soft
Cell and Fine Young Cannibals,

together with pictures of Barry
White, Donna Summer and oth-
ers," explains PolyGram Bel-

gium Special Marketing Direc-
tor Wim Coryn. "We cleared the
repertoire in advance so that the
actual material could be
used immediately."

During the day, over

150,000 viewers tuned in to the
show, according to Kanaal 2.
Some 23 full clips were aired in

full, along with a series of
photographs with code
numbers which viewers
could vote for. Over 3,500
viewers phoned in for their
favourite tracks.

"The result is a 34 -track
album completely put
together by the audience,"
says Coryn, "and we've
credited the 100 people who
were closest to the final
selection on the CD inlay."
The album itself was in the
shops two weeks after

the broadcast.
Coryn says this remark-

able project-which he
describes as a "joint venture"
with Kanaal 2, is unique in
Belgium. "It was also inter-
esting to see that we man-

aged to get an older audience
to phone in-we reached a new
target group with this cam-
paign, which will also be
backed by commercials on
Kanaal 2," he concludes.

01\1 T/ 11 B1 AT
EMAP PASSES MELODY TEST
LONDON - U.K. regulator the Radio Authority (RA) has
approved the acquisition of MOR/soft AC broadcaster
Melody FM/London by Emap Radio, following a public
interest test. The test had to be conducted under the
terms of the 1996 Broadcasting Act because of Emap's
ownership of London dance station Kiss 100FM. The RA
has, however, tightened Melody's "promise of perfor-
mance" (PoP) in response to concerns expressed that
Emap may seek to make changes to the station's pro-
gramming content and style, thereby reducing the level of
choice for London listeners. A RA spokesperson says the
changes to the station's PoP mean it is now "more clearly
focused on those music genres which provide the distinc-
tive character of Melody's [current] programming."

CONAMUS AWARDS ITS HARPS
HILVERSUM - Conamus, the organisation which promotes
Dutch music at home and abroad, has announced the win-
ners of its annual Harpen awards. Gold "harps" have been
awarded to cabaret artist Freek de Jonge (EMI), chanteuses
Mathilde Santing and Liesbeth List (both Columbia) and
producers Fluitsma & Van Thijn, who wrote Hemel En
Aarde, the Netherlands entry in this year's Eurovision Song
Contest. Silver harps went to dance/rock crossover act
Junkie XL (Roadrunner), Caesar (Excelsior Recordings)
and cabaret artists Acda & De Munnik (S.M.A.R.T./Colum-
bia). The awards will be officially presented at a gala at
Amsterdam's Carre venue on May 18, televised by public
broadcaster TROS on May 22.

WARNER, M-80 LINK FOR CLAPTON WEEK
MADRID - Spanish AC/gold network M-80
recently staged an Eric Clapton Week. Says
M-80 director Sandro D'Angeli: "We basical-
ly included a 'Clapton moment' in all our
programmes, from one -minute news bites
about things that have happened to him, to
music blocks of three [Clapton] songs, M-80
jingles designed around Clapton's music,
plus a three-hour interview we obtained
exclusively in Spain. It's a way of telling the story of an
artist in an interesting and varied way." Clapton Week was
staged in co-operation with Clapton's label, Warner, which
organised the exclusive interview for the station and paid
for TV adverts promoting the week.

TIME FOR RADIO WATCH
PARIS - French market research groups IPSOS and
Infratest Burke (IB) have announced a joint venture agree-
ment to develop technology for the automatic measure-
ment of radio audiences. IB has for some time been devel-
oping its "Radio Watch," which can electronically monitor
what the wearer listens to in the course of a week. The
technology will be demonstrated to clients over the coming
months, and initial field tests will be conducted during
1999. Says IB chairman Hartmut Kiock: "After several
years investment, we are confident the Radio Watch offers
a superior technological approach to radio metering. We
are pleased that IPSOS shares this confidence and jointly
we look forward to establishing it as the de facto world
standard for radio audience research."

casanova
Already playlisted

throughout Germany
No.4 in France,over 400,000 singles sold

Top 20 in Belgium
Top 40 in Switzerland

Top 30 in Sweden
Top 30 in Holland

`Casanova_
N1 Rotation at Viva
Heavy rotation TMF

France Germany Italy Spain Holland
Switzerland Sweden Belgium

Including the following confirmed TV appearances
 France:Hit Machine'Sous Vos Applaudissment

La Nuit Des Stars RTL9/Dance Machine
 Germany:VIVA Interactive

 Belgium: Miss Belgium
 UK: MTV concert

 Holland:TMF Showcase/Staatslot op lokatie
Sweden: ZTV Launch %.c 0

VP' +
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ARTISTS & MUS

cDi ncgrooves
by Gary Smith

DISCO GHOSTS
After Laurent Gamier, the next biggest name in French
tech/house is Charles Schillings. His latest offering
Ipamu/Croatian Ashtray (Pschent/France), with its 1970's
disco references, ghostly melody and interstellar backing
vocals is a delightful slice of flares'n'afro revisionism.
Schilling has a deft touch, a very earthy way of making a
tune move along and a sense of humour. What more could
you want ?

REBELS WITH A BEAT
On Bring The Beat Back by the Young Rebels
(Fridge/Belgium) a throaty bass and the oft -chanted title
phrase combine to produce a unique hybrid: Acid Garage.
This new sub -genre is particularly obvious on the dub mix
with its spaced -out, acidic yet melodic approach. The
Kitchen Crew mix, with its time -stretched voices in best
Armand van Heiden fashion and dramatic "cri du coeur" is a
guaranteed dancefloor filler.

FROM THE MYSTICAL HOUSE
Perhaps the hottest potential crossover tune to emerge from
Miami's Winter Music Festival is Eddie Amador's House
Music (Yoshi lbshi/U.S.). Combining a slow (126 bpm) beat
and an anonymous voice repeating a mantra about the mys-
tical qualities of house music this fresh, funky track is
already much in -demand on European dancefloors.

FREAK OUT...
Owing absolutely nothing to the Was (Not Was) track of a
rather similar title, The Freaks Come Out by Big Freak
(Subversive/U.K.) is a classic. Starting with a deep house
groove and big keyboard moments, it builds and drops, then
builds some more... and then drops into another mad bass -
led riff. Despite their club pedigree, Big Freaks could just be
charming and big-hearted enough to generate interest
amongst adventurous radio programmers.

FUNKY NINJAS
Across its thirty-one tracks by twenty-seven artists
Funkungfusion, the latest compilation from Ninja Tune,
marks the coming of age of one of the U.K.'s finest dance

labels. It also offers a full-blood-
ed overview of some of contem-
porary music's most forceful,
visionary and genuinely
inspired practitioners.

From the light-hearted swing
of Mr.Scruff's Fish through
Herbaliser and Neotropic to the
latino bop of The Clifford
Gilberto Rhythm Combination,

the main unifying factors in this compilation
are innovation and quality. The tracks, produc-
tion, sequencing and presentation all indicate
a lively intelligence in top form. Significantly
there's none of the self-indulgence that has
kept "nu jazz" on the back burner for so long.

That's not to say that Funkungfusion is a
mainstream record, however good the tunes,
but it is accessible without being slick. "You
never can tell if a record will break out of its
niche," says Ninja Tune label manager Peter

Quicke, "but there are more means of exposure now than
there were even 18 months ago. With [pirate Internet] radio
stations like Interface drawing around 85,000 listeners per
day, we're cautiously optimistic."

All new releases, biographies and photographs for con-
sideration for inclusion in the Dance Grooves column.
should be sent direct to: Gary Smith, c/o. Roger de
Lluria 45 -3° -2, 08009 Barcelona, Spain.

France proves Kaos theory
by Sally Stratton

It seems that all the world still loves a lover-
especially the greatest one of all.

When young London quintet Ultimate Kaos
were dropped last year by Polydor Records,
French radio kept on playing their single
Casanova regardless-despite the fact that it had
not yet been released in that country.

As a result, several months later the group
has two fresh record deals, a gold -selling Ibp Five
French hit under its belt and a potential pan-
European hit.

NRJ head of music programming Christophe
Sabot comments: "There is no problem for us
playing a title which is not released in France.
This actually happens quite frequently because
we're playing titles which work well in other ter-
ritories where NRJ operates. Casanova was sent
to us by NRJ Sweden. From our point of view, it
is not vitally important if you can buy the
record in the shops or not."

NRJ's support for Casanova eventually con-
tributed to Ultimate Kaos picking up a French
record deal with Sony Music France's Dancepool
division. Jerome Favier, who signed the band last
October, has since left the company. His succes-
sor, Emmanuel Hutin comments: "We have
Ultimate Kaos only in France, where Casanova
already sold 400,000 units. We've just released
their second single My Lover and are preparing
the album release."

Earlier this year, the band signed to Mercury
for the rest of the world. Director of interna-
tional marketing Bert De Ruiter says Mercury
was already negotiating with Ultimate Kaos
before the Sony deal came about. "A&R knew
about the band and thought they had poten-
tial," he recalls. "It's strong pop with an R&B
flavour. They're definitely more R&B influenced
than any of the other boy bands." However, De
Ruiter sees them as a pop act and says CHR

radio has to lead the way in Europe.
Initially signed to Arista, the group first

arrived in the U.K. charts back in 1994 with
Some Girls, (Wild Card/Polydor) on the back of
a tour supporting Britain's hottest act at the
time, Take That. And yet, two of its members-
including Ryan Elliott, son of reggae singer
Maxi Priest-are still only 15.

Casanova, a cover of a 1987 U.K. top 10 hit for
Levert, was produced by Mike Stock and Matt
Aitken and chosen because of its familiar feel.
"People can relate to it," says Ultimate Kaos'
Jomo Baxter. "It's a track you hear and you'll
always pick something up from it."

Outside France, Casanova first broke on radio
in Belgium; Switzerland followed, and the single
is currently on rotation at music TV channels
TMF in the Netherlands and Viva in Germany. In
the U.K., the single is being re -issued on June 1.
France is the first territory to release a second
single My Lover, out since April 27.

Meanwhile the Kaos boys are combining co -
writing and recording for their new album with
a heavy promotional schedule. Since the begin-
ning of April they've visited Switzerland,
Belgium, Germany, Sweden, France and the
U.K. During May they have further TV appear-
ances planned in Germany, Belgium, the
Netherlands and the U.K.
Additional reporting by Re'rni Bouton.

'Power Milk' works wonders
by Marc Maes & Christian Arndt

Once upon a time, there was a Belgian electroni-
ca band called Hoover who went on to sell
140,000 copies of their debut album in 17 coun-
tries. Now called Hooverphonic, the quartet are
edging towards a worldwide breakthrough.

The band, who released their sophomore
album Blue Wonder Power Milk (Columbia) on
May 11, are a top European priority for Sony.
Two years after their debut, A New Stereophonic
Sound Spectacular, the band are playing major
European summer festivals, with a 30 -date U.S.
tour supporting Fiona Apple under their belts.

It's not just the band's name which has
undergone a revamp. The album features new
singer Geike Aemerts, who replaced Liesje
Sadoniu from the original line-up.

In the run-up to the release of Blue Wonder,
Sony issued a radio -only single, One Way Ride, to
make stations aware of the band's "new" sound.
Eddy Hendrickx, producer at Flemish language
station Studio Brussel, praises Hooverphonic's
deft touch in picking singles from their albums.
"[First commercial single] Club Montepulciano is
making its way through the playlist right now,"
he says, "and I do like One Way Ride."

French language CHR station Radio 21
declared Blue Wonder record of the week between
April 27 and May 3, with hourly plays most of the
day. "It's not about promoting the album," says
Radio 21 Head of Music Christine Goor. "It's sim-
ply good music. Hooverphonic's songs are well

structured and
have a unique
overall sound."

Blue Wonder
was co -pro-
duced by Mark
Plati, whose `
credits include .
working with
David Bowie
and Natalie
Imbruglia.
"Plati was able to get the band's sound on tape
just like they wanted it," comments Sony Music
Belgium MD Koen Van Bockstal, "but their main
asset is their strong songwriting."

The band say they draw on the friction
between "pop" songwriting and a more "formal"
musical language owing much to composers like
Philip Glass and Wim Mertens. Stamped a home-
grown trip -hop band in their early days,
Hooverphonic are eager to shed that image.

Singer, songwriter and guitarist Alex Callier
is confident that the sound of the band breaks
with traditional genre definitions. "There are
trip -hop elements just as there are drum'n'bass
elements," he says, "but there are so many other
influences as well. I prefer to call it atmospheric
soundtrack pop music."

The band are currently touring Germany and
Scandinavia, supporting Massive Attack, and
play Belgium's open-air festival, Torhout-
Werchter on July 4-5.
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