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M&M chart toppers this week
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Inside M&M this week

SINGLE MARKET HERE NOW?
The pan-European music market is
now a reality, according to Richard
Griffiths, BMG U.K. chairman and
executive vice president, central
Europe. Briton Griffiths says that,
after 11 years working in the U.S,,
he has returned to a “transformed”
European market. Page 4

AUSTRIAN PROGRESS REPORT
On April 1 this year, the Austrian
airwaves were effectively opened for
the first time to commercial radio.
This week, M&M looks at how the
commercial sector is coping in its
fight for audience against the might
of state broadcaster ORF. Page 9

DAFT PUNK ROYALTIES ROW

A row between French techno act
Daft Punk and local authors’
rights society Sacem has
taken a new turn with
the latter’s decision to
allocate money it has col-
lected for the public use
of the duo’s works in
France to its own

IFPI figures reveal a
flat European market

biEmmanuel Legrand rates. One year on, the ‘pic-

ture is the complete opposite
LoNDON — What a difference a According to statistics for
year makes. During the first 1 1 January-June 1998 released
half of 1997 world music sales by the International Federa-

were flat, the European market tion of the Phonographic
was buoyant, U.S. sales were Industry (IFPI), the Euro-
down, while Asia and Latin America pean music market grew by just 1.0
had sustained significant growth continued on page 24
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CHR/dance station Atlantic 252, which broa@lcasts to most of the UK.
from its Ireland base, is launching an advertising eampaign (above) on
MTV UK. & Ireland to promote its new weekend dance programming
strand, bpm. That programme’s presenter¢*Bavid Dunne, is joining the

Trying to second
that ambition?

be a springboard
to the stars, or a
one-way ticket to
the bargain-bins.
Ash, Alisha’s Attic
and, most of all,
Alanis Morissette
are among those
currently hoping
to escape the industry condltlon
known as second album syndrome.

The record business might prefer to
pretend otherwise, but a certain kind of
pressure descends on successful debut
artists when the time comes to repeat
the trick. The pages of pop and rock his-
tory are full of acts that ended up in the
margins because fate decided they only
had one noteworthy album in them.

With a number of notable artists now
releasing that all-important follow-up
set, M&M correspondent Paul Sexton
examines the syndrome that one UK
radio promotions executive refers to as
the industry’s “Bermuda Triangle.”

See pages 10-11

station full-time as programme director, in succession to Al Dunne.

expense account. Page 6

Saving ONYX from extinction

by Scott Roxborough

CoLOGNE — Despite reports to the con-
trary, there are still signs of life at Ger-
man music TV channel ONYX.

Since its launch in 1996, the Dort-
mund-based oldies channel has suf-
fered from poor audience figures and
recurring rumours of imminent col-
lapse. However, ONYX music director

Steve Platzoeder insists better days are
just around the corner for the service.
With a new marketing strategy and
renewed financial commitment from
its U.K. owners Capital Media Group
(CMG), Germany’s “other” music TV
channel is hoping to capture viewers
which it says are being ignored by
Viva and MTV.
continued on page 24

‘Censorship’ claim
in quotas clash

by Rémi Bouton
PaArRis — Jean-Eric Valli, CEO of
Orleans CHR broadcaster Vibration,
claims that a decision by the CSA to
take his station off the air on October
16 is tantamount to “censorship.”

The French radio regulator is shut-
ting down the transmitters of Vibra-
tion for 24 hours as punishment for
the station not adhering to French
quota laws, which require radio sta:
tions to play a minimum of 40 percent
French-language music.

Four other regional stations—

continued on page 24

AN STEVIE WONDER
TRUE TO YOUR HEART

Taken from the Disney Film & Soundtrack
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Griffiths hails single music market

by Mark Dezzani

RoME — The much-anticipated con-
cept of the pan-European market is
now a reality for the music business,
according to Richard Griffiths, BMG
UXK chairman and executive vice
president, central Europe.

A British national who was presi-
dent of Sony’s Epic Records division
until his move earlier this year to
head up BMG’s European operations,
Griffiths says that, after 11 years in
the U.S,, he is returning to a “trans-
formed” European market.

Speaking at the sales convention of
Italian affiliate BMG Ricordi in Rome
on September 25, Griffiths observed
that “Europe has completely
changed—there really is a Euro-cul-
ture. The pan-European market is a
solid market, very different to the mar-

ket 1 experienced
when I last worked
here. If you had told
me 11 years ago that
my biggest artist
would be an Italian
[Eros Ramazzotti]
who  sells from
Finland to Greece, 1

would have told you ' “

that you'd been drinking too much...”
Griffiths pointed out that
Ramazzotti is now on a par with U.S.
superstar Toni Braxton as BMG’s
biggest international seller. Noting
that Italy and Scandinavia are the
A&R hotspots of Europe at the
moment, Griffiths said: “It’s extreme-
ly exciting that foreign-language
product sells across borders, and that
we are moving away from a market
which is dominated by English-lan-

guage productions.”

Griffiths described BMG
Ricordi as “the ideal local affil-
iate.” He continued: “It has an
. incredible catalogue, they are
developing a wide range of
exciting new local artists, and
are successful at breaking new
international artists.”

At the convention, BMG
Ricordi president Franco Reali said he
hoped to achieve a 20 percent market
share in Italy by the year 2000, in line
with the group’s international targets
recently set out by BMG International
president and CEO Rudi Gassner
(M&M, October 3). “We aim to achieve
that target by investing L50 billion
[$30.3 million] in A&R investments
over the next two years, and also in
some major artist acquisitions which
will be announced shortly,” Reali said.

RTE seeking

by Mike McGeever

DuBLIN — Ireland’s RTE is to launch
a national classical music station.

At present, the public broadcaster
only broadcasts classical music
overnight on its Irish language service,
Raidi6 Na Gaeltachta. With a proposed
launch date of May 1 next year under
the working name of Lyric FM and a
provisional frequency of 99.0 FM, the
new station will be based in Limerick,
County Claire. Plans for the service
have been on RTE’s drawing board for
at least five years, but the Irish gov-
ernment only gave its approval for the
project earlier this year.

Chris Vezey, former head of pro-
grammes at national UK. station

a classic hit

Classic FM, has been hired for one
year as a consultant to help set up the
new station. He comments: “There is a
tremendous gap in the Irish [radio]
market for music other than guitars.”

Lyric FM’s planned music/speech
ratio will be 80/20; programming will
include live domestic and interna-
tional concerts and symphonies, plus
some jazz music. According to the
Irish Times newspaper, Lyric FM
hopes to pull in a three percent week-
ly audience share within 12 months,
and a five percent share after three
years. The station will target the 35-
plus age group. As with other RTE

stations, Lyric FM will be permitted

to take limited amounts of advertis-
ing and sponsorship.

EMI/Capitol act the Beastie Boys recently received their first ever Belgian
gold disc, marking over 25,000 sales of their current album Hello Nasty in
that territory. Pictured (I-r): Bea Goedhuys (Capitol label manager, EMI
Belgium); Erwin Goegebeur (managing director, EMI Belgium); Adam
Yauch and Mike D (Beastie Boys); Erwin Listhaeghe (promotion manager,
EMI Belgium); Adam Horowitz (Beastie Boys); Barbara Calligaris (promo-
tion manager, EMI Belgium); and Erik Vervloet (international marketing
manager, EMI Belgium).
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Indie power on
rise in Germany

by Christian Lorenz
HaMBURG — Independent labels are to
increase their influence within German
music industry trade bodies IFPI
Germany and the BV

The boost for German indies follows
the elections of edel president/CEO
Michael Haentjes and Rough Trade
managing director Kurt Thielen to the
associations’ respective boards. The
moves result from decisions taken last
month to extend the IFPI
Germany board from three
members to five, and that of
the BVI from three to four.

Haentjes and Thielen rep-
resent the country’s two
strongest independent compa-
nies. Haentjes, who was
appointed to the boards of
IFPI’s European and world-
wide groups earlier this year, will be
joined on the IFPI Germany board by
Helmut Konig, managing director of
classical label Thorofon.

“To represent the interests of all
IFPI members and to stay open to new
ideas are key to [the board’s] work,”
comments IFPI Germany chairman
and PolyGram Germany president
Wolf D. Gramatke. “The new board
structure reflects this and will
undoubtedly help us to tackle future

challenges for the industry.”
BVI  chairman and BMG
Entertainment  G/S/A  president

Thomas M. Stein adds: “In the light of
the technological developments [which
affect the music industry], we not only
have to move closer together but we will
also need to co-ordinate our interests
within the BVI's agenda to an even
greater degree than before.”

The IFPI Germany board also elect-
ed EMI G/S/A executive vice president
Rudiger Fleige as a member in succes-
sion. to former EMI G/S/A president
Helmut Fest, who moved to EMI
Music Europe on March 31 to take up
the newly created post of senior VP,
artist acquisitions.

1998

Michael
Haentjes
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NEWS —

Open mike
Alex Duthil

Chairman, Commission On
Today's Music (France)

Director of national
music school Stu-
dio des Variétés,
Duthil chaired the
commission, or-
ganised by the
A French ministry of
S0 culture, which recently pub-
\b lished a report on problems
facing the domestic music
1 industry (M&M, September 12). |
| The report subsequently drew
- criticism from labels’ body SNEP.

Q: Your report seems to focus on the
cultural aspects of music rather
than the business side. Why?
A: When we talk about taking a cultural
 approach, it doesn’t mean that music as
lan industry is absent from our
| thoughts—quite the opposite. Europe as
a whole lives with a dual system—pri-
-vate and public—and the cultural sector
is no different. ;
We must remember that two of the
fundamental elements in the music
chain, the artists and the public, are not
superfluous—the creators and the citi-
zens justify any government action. All
the other elements in the chain are nec-
essary, and sometimes indispensable; the
'role of the government is to regulate
their natural activities so that the emer-
| gence of artists and their relationship
with the public is facilitated.

Q: SNEP president Paul René
Albertini claimed in M&M that you
“deliberately” excluded executives
from major record companies from
the commission. Is that true?

A: In no sense can you say there was an
exclusion; quite the contrary. The voice of
the majors has been heard, with a lot of
intelligence and feeling. Our method of
working has been strictly democratic.
Everyone had an equal voice, whether
the manager of a rehearsal venue in a
small city or a national concert promoter,
an elected member of an assembly or the
manager of an innovative label.

Q: You made some recommendations
in the report regarding radio (the
French music quotas) and TV (ban-
ning record advertising) without
asking the broadcasting industries
for their views. Is that legitimate?

A: Two clarifications are necessary here.
Regarding radio stations, we didn't ques-
tion the [quotas] law—what we wanted
was a re-examination of the way the law
is implemented. TV advertising is just
one element mentioned in the report,
and in this ease, our aim was to find solu-
tions to correct something which has cer-
tain effects, not to ban it.

Those active in music production are
asking for the creation of a permanent
working group on music matters within
[broadcasting authority] the CSA. The
professionals who are concerned by
‘these matters should sit on that.

Interview by Rémi Bouton

Sacem ‘confiscates’ Daft Punk royalties

by Rémi Bouton

MARSEILLE — The conflict between
techno duo Daft Punk and French
authors’ rights society Sacem has
reached a new level of intensity fol-
lowing Sacem’s decision to allocate
money it has collected for the public
use of Daft Punk’s works in France to
its own expense account.

At the heart of the conflict is the
band’s non-membership of Sacem. Its
two members, Thomas Bangalter and
Guy Manuel de Homem Christo are
both members of U.K. collection soci-
ety PRS for the world excluding
France and North America, where
they have joined U.S. society BMI.

The duo had planned to use Sacem
to collect only certain types of royalty.
However, Sacem argues that—accord-
ing to its statutes—members have to
give the society the right to collect all
types of royalty. Therefore, it has not

been possible to grant Daft Punk
Sacem membership.

The body’s president Jean-Loup
Tournier sent Daft Punk’s publisher a
letter on August 4—made public last
week—in which he explains that, in
accordance with rules laid down in
Sacem’s statute book, all performing
rights collected on behalf of Bangalter
and de Homem Christo will be allocat-
ed to Sacem’s general expenses account.

The authors’ rights body’s decision
also applies to works outside Daft
Punk involving Bangalter or de
Homem Christo, such as Stardust’s hit
single Music Sounds Better With You,
co-written and produced by Bangalter.

A source close to Daft Punk describes
Sacem’s decision as a “confiscation of
rights,” and suggests that the case
should be carefully followed by sister
societies and authors around the world.

Daft Punk’s lawyer Jean-Claude
Zylberstein calls Sacem’s decision

“some sort of peculiar mandatory
requirement which is legally and
humanly hardly tolerable.” However,
Zylberstein says the band is not plan-
ning to take legal action against
Sacem at this stage, although he
doesn’t rule out legal developments,
either at a national or European level.

Explains Zylberstein: “What we are
waiting for now is to see how people in
the industry react to this new situa-
tion, and if those reactions can help
solve the case. If we don’t see any
progress, common law will allow us to
protect the. interests of the two
authors-composers.”

Sacem  president Jean-Loup
Tournier admitted during the society’s
congress in Marseille on September 28
that “this is a regrettable affair, but we
can't act otherwise. Our statutes have
been approved by the EU and we will
stand firmly on this, because other-
wise authors’ rights are in danger.”

The Music Factory’s Belgian

by Marc Maes

BRUSSELS — Belgian record
labels are giving a warm
reception to The Music
Factory (TMF), which started
broadcasting a dedicated ser-
vice to Flanders on October 3.

The Flemish version of the
market-leading Dutch music
TV channel launched with a
star-studded party at the
Manhattan studios in Leuven,
near Brussels. “I think TMF will be a
real asset for the Flemish music busi-
ness; it could be instrumental in bring-
ing new acts to the public,” says Guy
Vanhandenhove, managing director of
EMI Music Publishing in Belgium.
However, he cautions, “TMF will
require a new approach from the
record companies, who will have to pro-
vide extra budgets for artist videos.”

Hansbert Van Hove, promotion
manager of Byte, agrees. “TMF will be
very important to us,” he says, “not
only because they broke [Belgian] acts
like 2 Unlimited and CB Milton in
Holland, but also because of their well-
defined audience. They offer prime
time advertising slots directly aiming
at the people we want to reach. With
the other [TV] channels, we pay 10
times TMF’s rate to reach an audience,
80 percent of which is not interested in
our message. TMF brings the cost of
TV advertising down to the level of a
radio campaign.”

TMF managing director Lex
Harding says the intention is to create
a genuinely Flemish channel, with
local presenters and Flemish videos.
“Our strategy is based on the nation-
al character of the music, the low pro-
duction cots and TMF’s particularly
strong image,” he reveals. “We are
convinced that TMF will reach the
core of the 13-30 year-old audience—
the people who actually buy music.”

TMF is aiming to be available in
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| 70 percent of all
Flemish households.
Some cable operators
have yet to take the
service on board, but
Harding is convinced
that, once the exis-
tence of the channel
becomes more widely
known, the necessary
coverage in Flanders
will be achieved.

Jos Van
Oosterwijck, head of music at general-
ist commercial TV channel VTM,
accepts that TMF might take some
advertising away from other commer-
cial channels. Nevertheless, he adds:
“I don’t think that VTM, which gave

output begins

TMF Belgium’s first hour on air
Saturday October 10, 15.00-16.00

Worlds Apart/Close Your Eyes

Venga Boys/We Like To Party

All Saints/Boofie Call

2 Fabiola/Flashback
Jamiroquai/Deeper Underground

KCI & Jojo/Don’t Rush

Steps/One For Sorrow

K's Choice/Everything For Free

Simply Red/Something Got Me Started
Matthew Marsden/The Heart’s Lone Desire
Hanson/MMBop

Robbie Tronco/Fright Train
Five/Everybody Get Up

“Aerosmith// Don't Want To Miss A Thing

Flemish language music a boost since
day one, should be afraid of TMF in
terms of competition—I think MTV
will be the big loser in the ratings.”

Gloria Estefan recently picked up a fourth platinum award to mark
400,000 Spanish sales of her album Gloria! (Epic). Estefan is pictured in
Madrid receiving the award from Claudio Condé, president of Sony
Music Entertainment Spain.
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Berlin’s Kiss returns with interest

by Ed Meza
BERLIN — Kiss FM is going back
to its R&B roots.

Last year, the Berlin station
broadened its urban format to
include other forms of dance
music (particularly techno) and
more commercial CHR fare.
But audience ratings show that
the change appears only to
have alienated the station’s
core audience.

According to Kiss FM mar-
keting director Matthias Pradl,
August’'s MA ratings figures
showed a loss of some 1,000 lis-
teners per hour. That was
enough for general manager,
David Schuerger, to seriously
rethink the station’s direction.

“We have gone back to our
initial format, to where we
began,” says Pradl, who admits
that the more commercial
dance format introduced by
programme director Nick Mal-
ony, who has now departed the
station, was not what Kiss lis-
teners wanted to hear.

The new format will be tighter
and restricted to urban dance,

St

hip-hop and R&B. Even the r
guest Dds, who play live in
the studio between 22.00 f
and midnight each day, will £%,
not be playing any techno,
trance or drum ’'n’bass.
“They will only be mixing
music that’s heard elsewhere on
the station,” says Pradl.

Kerstin Lamb, who pro-
motes urban dance and R&B
music for Epic in Germany,
says Kiss FM’s return to its for-
mer format is great news for
listeners and artists alike.
“Hip-hop and R&B is really
under-represented in Ger-
many,” she says. “Unfortunate-
ly there aren’t enough stations
that play that kind of music.”

Although some mainstream
R&B stars, such as Janet Jack-
son and Will Smith, can still be
heard regularly on Kiss FM, the
station is also putting an empha-
sis on specialist hip-hop and rap
artists like Noreaga and Keith
Murray. The return to its origi-
nal programming also leaves
plenty of room for local hip-hop
acts like Fischmob, Moses P. and
Keilerkopf, all currently on the
new-look station’s playlist.

Norway’s P4 on local trail

by Kai R. Lofthus

OsLo — National commercial
AC station P4 has taken the
first steps towards localising its
output in key Norwegian cities.
From September 21, listen-
ers in the western city of
Bergen have been able to
hear—on a trial basis—“opted
out” local traffic information,
weather forecasts and advertis-
ing during P4’s breakfast and
afternoon drive shows.
According to P4 head of infor-
mation Nicolai Flesjg, no decision
has yet been taken on whether to
expand the concept to other cities,
although Tromsp (in the north),
Oslo (east) and Trondheim (cen-
tral) are under consideration.
The station is also still unde-

cided as to
whether it will
introduce loc-
alised news
and music con-
tent. Much will
depend on the results of a listen-
er survey in Bergen which will
measure the effect of the local
opt-out trials.

However, some record compa-
ny promotion executives are wary
of P4’s regional plans. BMG radio
promotion manager Jan Henrik
Ohme says: “There are a large
number of local radio stations
which have enough [financial]
difficulties already. I don’t think
it’s healthy if P4 becomes even
more attractive [to listeners] in
selected local areas—it could
steal audience from already-

strained local stations.”
PolyGram radio pro-
motion manager, inter-
national  repertoire,
Gjermund Moastuen,
agrees. “The best thing
for us would be to continue to
deal with one station, rather than
various regional outlets. P4 prob-
ably has its reasons for wanting a
stronger local commitment—for
instance, they could play more
Sigvart Dagsland in Stavanger or
more Bel Canto in Tromsg. But I
don’t think they can accomplish
more by following [public broad-
caster] NRK’s regional policy.
They should stick to local weath-
er and traffic, and keep the music
format as it is today. They've got
their audience share because of
their current music format.”

OIN THE BEAT

STEWART GETS INTERNATIONAL ROLE

LoNDON — Richard Griffiths, BMG U.K. chairman and
executive vice president Central Europe, has appointed
London-based PolyGram U.K. head of catalogue market-
ing Nick Stewart to the newly-created role of vice presi-
dent of international A&R and marketing for the UK.
and Central Europe. Reporting to Griffiths, Stewart will
exploit non-U.S. incoming repertoire on a pan-European
level, with effect from the beginning of November. “This
is a critical role for the company as we have a tremen-
dous international roster,” says Griffiths. Stewart is
replaced by Alan Hodgson at PolyGram.

MTV’s RADIO DIVISION TAKES SHAPE

LoNDON — After several months of negotiations, MTV
Radio Productions—a joint venture between U.K. syndica-
tor Unique Broadcasting and MTV Europe—has been for-
mally established. As previously reported in M&M, the new
production/programming supply company will, among
other projects, offer European stations exclusive live and
recorded performances and concerts. Initially it will be
based at Unique’s London HQ. A managing director will be
named shortly.

ItauA NETWORK: SUCK ON THIS
MiLaN — Italy’s Radio Italia Net-
work, which recently switched to a
more mainstream CHR/dance
sound (M&M, April 25), is

ITALIA
launching a major TV, press "ET“ORK
and outdoor ad campaign to pro-

mote its change. Using the slogan “Suck
The Music,” ads will appear this autumn on music
TV channels The Box, MTV and TMCZ2, in daily newspa-
pers and in magazines.

RADIO

FRENCH DANCE SUCCESS |
LonDON — The U.K'’s Ericsson Muzik Magazine Dance

Awards had a distinctly Gallic flavour this year, with the
two most prestigious awards going to French acts. Air
received the Best Album accolade for Moon Safari (Virgin),
while Stardust picked up the Best Single award with Music
Sounds Better With You (Roulé/Virgin). Other winners
included Freestylers (Best Band), Norman Cook (Best
Remixer) and AM:PM (Best Major Label). Leading club DJ
and BBC Radio 1 presenter Danny Rampling received a spe-
cial award for Outstanding Contribution To Dance Music.

PRESTON HONOURED BY MIDEM

Paris — The Midem 1999 Nesuhi Ertegun “Person of the
Year” trophy will be awarded to Frances W. Preston, presi-
dent and CEO of U.S. performing rights society BMI, during
a ceremony in January at the Midem trade fair in Cannes.
Preston will be the first woman to receive the award, named
after the late Warner Music International CEO. Preston

joined the BMI in 1958 and became its CEO in 1986.

Silent Nachtradio: overnight service closing

by Marc Maes

BrusseLs — Flemish public
broadcaster VRT’s overnight
sustaining service Nachtradio
will cease broadcasting in the
spring of next year.

VRT’s Radio Donna (CHR),
Radio 1 (full-service) and Radio
2 (AC/talk), which all currently
broadcast the service, will
launch their own overnight pro-
gramming instead.

The full-service Nachtradio
was launched in May 1989,
catering for a broad audience
which, until then, could only

listen to commercial or foreign
broadcasters. The service
proved a success, and inspired
VRT man- 4
agement to
offer sepa-
rate night-
time  pro-
gramming
on classical
and, in 1996, on AOR outlet
Studio Brussel.

“If you are trying to give your
stations a clear profile and for-
mat, it's rather useless to keep
broadcasting different night pro-
gramming,” notes VRT Radio

station Radio 3

spokesman Paul de Meulder.

However, fans of the current
Nachtradio should find Radio 2’s
new overnight show
to their liking. “The
idea is to reform the
current Nachtradio
programme under
the Radio 2 flag,”
says VRT head of Nachtradio
Karel De Vijver, “although there
will be more of the Radio 2 format
added to our Selector [music
scheduling] system. We will con-
tinue to have two live pro-
grammes with an hour of oldies
in between.”

internet in-site
Radio 1 (Norway)

www.radiol.no

One approach to radio sta-
tion web sites is to offer
tons of great stuff, present-
ed in lurid colours. Com-
mercial Norwegian Hot AC
chain Radio 1 has chosen
another route, presenting
who they are and what
they do in a simple yet useful way. Visitors fluent in Nor-
wegian can learn about the music, station and presenters
and read a selection of lifestyle-related news and fea-
tures. In addition there’s a small collection of links, a mes-
sage area and a live RealAudio feed in this recently
launched site. Those so inclined also might appreciate the
fantasy game Burning Metal, which can be played in
competition with others on-line. Chris Marlowe
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